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In the originally published version of the article, the word “effect” was incorrectly used in the title instead of “affect” The
title was originally published as:

“How does the attractiveness of social media content effect travel intention? The case of Georgia.”

The correct title is:
“How does the attractiveness of social media content affect travel intention? The case of Georgia.

In addition, an erroneous third revision entry and its associated invalid date were displayed in the publication history due
to a metadata processing error. The article underwent only two rounds of revision; therefore, the erroneous third revision
entry has been removed.

The correct publication timeline is as follows:

Submitted: 2 September 2024
Revision 1: 9 January 2025
Revision 2: 21 March 2025
Accepted: 2 December 2025
Published: 19 April 2026

These corrections are limited to the article title and publication metadata. They do not affect the research design, data,
analyses, findings, interpretations, or conclusions of the article. The online version of the article and its associated
metadata have been updated accordingly.

The publisher apologizes for these errors.
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