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Firsat Sitelerinde Tiiketici E-Sadakatini Etki-
leyen Faktorlerin Belirlenmesi

Ozet

Gunlik indirimler ile farkli bir ¢ok Grin ve hiz-
mette firsatlar sunan internet siteleri internet
perakendeciliginde ulkemizde de yikselen bir
trend olmakta ve olduk¢a yayginlagmaktadir.
Yiizlerce gesit Grtnd indirimli fiyatlarla Gyelerine
sunan bu e-ticaret siteleri, hem tiketicileri hem
de bu sektorde yer almak isteyen tedarikgi ve
perakendecileri cezbetmektedir. Bu galismanin
amaci, firsat sitelerine yonelik tuketici sadakati
tzerinde etkili olan faktorlerin belirlenmesidir.
Calisma kapsaminda tiiketicilerin site ozellikleri-
ne yonelik degerlendirmeleri alinmis, firsat
sitelerine baglilik (e-sadakat) (izerinde hangi
kriterlerin daha etkili oldugu arastirimistir.
Tiketicilerin firsat sitelerine iliskin degerlendir-
meleri ile e-sadakat olusturup olusturmayacakla-
rina iliskin anlamh bir tahmin yapilip yapilamaya-
cagini 6grenmek amaciyla ayirma analizi uygu-
lanmistir. Arastirma sonuglari  dogrultusunda,
distk e-sadakati olanlar ile yiksek e-sadakati
olanlari ayirmada en 6nemli unsurlarin, kisisel-
lestirme, segenekler ve karakter boyutlari oldugu
saptanmistir.
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Analyzing Dimensions Determining E-Loyalty
Towards Daily Deal Sites

Abstract

Daily deal sites that offer various kinds of good
and services have become a rising trend in online
retailing and widespread in Turkey. Both con-
sumers and retailers/wholesalers are attracted
with the concept of these sites which basically
offer numerous deals to the members. The
purpose of this study is to determine the factors
of consumers’ e-loyalty on daily deal sites.
During the research, the evaluations of consum-
ers for daily deal sites were obtained and the
factors which influence customers’ e-loyalty the
most were investigated. Discriminant analysis
was used to understand whether the consumers’
evaluations can be the predictor of consumers’ e-
loyalty. The results of the study reveal that
according to the discriminant function, the most
important factors to distinguish consumers
between two groups (low e-loyalty and high e-
loyalty) are customization, choices and character
of the web site.
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