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Ornegi
Ozet

Second Life (SL), diger li¢ boyutlu sanal diinyalarin
ozelliklerini  tasiyan ve iletisim arastirmalarina
konu olan popller bir sanal diinyadir. Bununla
birlikte SL, kendisine 06zgli ekonomisi, kulttrel
yapisi, deger sistemi, iletisim modlari ve kullanici-
lar tarafindan olusturulan avatarlari ile sanal bir
sosyal sistemdir. Bu dlnya, kullanicilarina yeni
insanlarla tanismak, aligveris yapmak, flort etmek,
sosyal aktivitelerde bulunmak gibi imkanlar sun-
maktadir. Arastirmacilar, SL'in gevrimigi iletisimin
gelecegini  yansittigina  inanmaktadirlar.  Bu
¢alismada Second Life sanal yasam dinyasi
kullanicilarinin genel profilini gikararak, onlarin
sanal diinyada sergiledikleri bireylerarasi iliskileri
belirlemek ve bu iligkilerin ylz yize ortamlarla
karsilastirllmasini yapmak amaclanmistir. Arastir-
mada sanal etnografya yontemi ise kosulmus ve
veriler, sanal gozlem, gevrimigi goriisme ve ylzyi-
ze gorisme olmak Uzere oniki kisi ile gorisme
yapilarak toplanmistir. Toplanan veriler timeva-
rim analizi kullanilarak yorumlanmistir.

Anahtar Kelimeler: Sanal Dinya, Second Life,
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Comparing Second Life User Profile and Interper-
sonal Relations with Real Life

Abstract

Second Life (SL) is a popular virtual world that
contains the core characteristics of other 3D
virtual worlds and has been the subject of com-
munication research. It is a social system with
specific economy, cultural structure, values,
communication modes and personalized avatars.
The main things that can be done in Second Life is
to meet others, talk to them, participate in social
events. Researchers believe Second Life represents
the future of online communication. The aim of
this study was to determine the genaral profile of
Second Life virtual worlds' participants, and to
compare the interpersonal and face to face rela-
tionships. The method of the study was virtual
ethnography. The study involved participant
virtual observation, online and face to face inter-
wiews with twelve residents. The transcriptions
were analyzed by using induction analysis.
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