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Konjoint Analizi ile Tiiketici Tercihlerinin Belir-
lenmesi: Buzdolabi Ornegi

Ozet

Bu galismanin amaci, buzdolabi segiminde ti-
keticilerin tercihlerini etkileyen faktorlerin yani
sira tiketici tercihlerinin demografik degisken-
lere gore farkhlik gosterip gostermediginin
belirlenmesidir. Eskisehir'de 15-21 Aralik 2008
tarihleri arasinda Media Markt'ta gorustlen 99
cevaplayicinin - buzdolabi tercihleri  Konjoint
Analizi (KA) ile incelenmistir. Cevaplayicilarin
tim ve demografik 6zelliklere gore olusturulan
tiketici gruplar igin ayri ayri uygulanan KA ile
buzdolabi tercihlerinde &nem verilen 6zellikler
ve o6nem agirliklari belirlenmeye calisilmistir.
Cevaplayicilarin timi igin yapilan analiz sonu-
cunda kisilerin; enerji sinifi, buzdolabi tipi, derin
dondurucu varligi, i¢ tasarim, fiyat, kapasite ve
garanti sliresine 6nem verdikleri bulunmustur.
Yas disindaki diger demografik ozellikler agisin-
dan tlketicilerin buzdolabi tercihinde 6nem
verdikleri  o6zellik siralamalarinda  farkhliklar
oldugu gorulmustar.

Anahtar Kelimeler: Tuketici tercihleri, beyaz
esya sektori, konjoint analizi.

Determining Consumers’ Preferences with
Using Conjoint Analysis: Case of Refrigerator

Abstract

The aim of this study is to determine the factors
that influence the consumers’ preferences of
choosing refrigerator and also determine wheth-
er consumers’ preferences changed according to
personal variables. In this study, responses of 99
respondents were analyzed with Conjoint Analy-
sis (CA) in Eskisehir in Media Markt at 15-21
December 2008. Features that are important
and importance levels were tried to determine
with Conjoint Analysis for whole respondents
and for consumer groups that were occurred by
demographic variables. In this study, the results
of CA for whole respondents revealed that
consumers in Eskisehir pay more attention the
eco-labeling and then the outer design, presence
of no-frost, inner design, price, capacity and
guarantee time. Except the group which was
occurred by age, for the other consumer groups
consider important to different ordering fea-
tures.
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