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With the development of technology, the traditional media has begun to leave its 

place to digital atmosphere. Along with the use of digital media, people began to 

focus on visual materials rather than written texts. In this age when people have 

shown a lot of interest in visual materials, the photo has entered a new phase. 

Perhaps the photo has begun to show more interest than ever before. Because, 

photography is an indispensable part of digital media. Actually, we use 

photography not only in digital media, but almost in all areas of our lives. 

Photographs used in the media can clearly show many things the journalist does 

not write in the news text. In addition, photographs are seen as the most 

important document of the written news. In today's world where people attach 

more importance to visual rather than written texts, we can see that the usage of 

photography is so great that it is underestimated in both printed and internet 

newspapers. In this study, news photographs used as visual material in both 

printed and internet newspapers was analyzed by the method of semiotics. 

Photographs used in printed and internet newspapers for a week was examined 

and recorded. Then, by determining in which area the photos are used more 

often, their causes was discussed. 
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1. INTRODUCTION 

Seeing comes before words. The child looks and recognizes before it can speak 

(Berger, 1972). According to Berger, human beings know and learn from their birth by seeing 

their surroundings and everything. When we hear something, we immediately want to see 

what we hear, and we usually prefer to believe after we see it. Therefore, contrary to the 

traditional media, the visual elements in the new media are more preliminary. 

http://www.ratingacademy.com.tr/ojs/index.php/joa
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Photographs, which fiddle with the scale of the world, themselves get reduced, blown 

up, cropped, retouched, doctored, tricked out. They age, plagued by the usual ills of paper 

objects; they disappear; they become valuable, and get bought and sold; they are reproduced. 

Photographs, which package the world, see to invite packaging. They are stuck in albums, 

framed and set on tables, tacked on walls, projected as slides. Newspapers and magazines 

feature them; cops alphabetize them; museum’s exhibit them; publishers compile them 

(Sontag, S. 1977).  

When we look at the past from day to day, we can say that we are not surrounded by 

so many visuals. The main reasons for the fact that images are so much in our lives are the 

rapid development of technology, the widespread use of mass media, and the fact that smart 

phones take up too much in our lives. Of course, these visual objects surrounding our lives did 

not only affect the people, they influenced the printed media which is one of the mass media.  

The Internet is a globally interactive environment, enabling users to access online 

newspapers from anywhere in the world. The Internet transforms the world into a smaller 

place than the world by providing instant access to users who happen to be in any part of the 

world without the time and space limitations. (Williams, 2003). 

With the widespread use of the Internet, a new type of journalism has emerged that 

broadcasts on the Internet, which is also presented as an alternative media. This new genre is 

called electronic publishing in general terms, internet journalism in a more specific term 

(Çakır, 2007). The biggest advantage of the internet as new and alternative media is the 

opening of new gateways for free information acquisition. As you can access any kind of 

information instantly on the internet, you can reach the information you want more quickly. It 

is also an interactive publishing with reader/viewer on the internet. The user can express and 

comment on the feelings and thoughts related to the news he reads. It is not a one-sided 

communication. The fact that one-to-one communication can be accessed instantly and 

interactively, the contents can be renewed at any time and the news can be updated at any 

time reveal the differences of internet journalism from other mass media. Individuals, 

especially the individuals in the connection, have unrestricted and easy access to alternative 

channels of information (Yedig, & Akman, 2002). 

A new type of journalism has emerged today, which is referred to as internet 

journalism, by the spread of individual and social heritage, the formation of public opinion 

and the use of the internet in addition to the traditional types of newspapers, which are the 

first place to collect historical information as raw materials (Gezgin, 2002). Unlike traditional 

media, Internet journalism has four aspects that are most prominent: speed, being able to be 

reversible, allowing details, and emancipating from the point of view of the publisher and of 

the reader (Dilmen, 2005). 

With the new developments that have surfaced with the Internet, contents such as 

sound, moving picture, text and picture have come to be portable (Atabek, 2003). While the 

use of text and photographs is proportional to the traditional printed news, we see that the 

photographs are heavily used in today's news. Especially with the new media, we can say that 

the photographs are more dominant than the ones used as an element to be used beside the 

texts in printed media. With the new media, it is now seen that photographs have given 

priority to texts in news presentations. With this change, the photographs have become a more 

prominent position than the news texts. At the same time, the fact that the problem of space 

on the page has been removed in the internet environment causes the increase of the number 

of visual elements used in the news. Thus, with the development of new media, the use of 

visual elements, especially photography, is limited due to the limited space in printed pages, 
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and the use of visual elements in online newspapers is almost limitless. This study aims to 

reveal the difference between the number of photographs used in online journalism and the 

number of photographs used in written journalism by comparing the numbers of photograph 

usage in written and internet journalism and to reveal the reasons of this difference. 

The development of internet technology has brought a new breath to journalism. But 

this technology has had positive effects on traditional journalism as well as adverse effects. In 

the process of transformations in terms of journalism, while maintaining the existence of 

traditional newspapers, on the other hand online newspapers continue to secure indispensable 

places in society. It is predicted that the printed newspapers will be totally destroyed, the 

journalistic practices will change with the new media, and citizen journalism will gain weight. 

Therefore, online journalism emerges as an important field that needs to be examined in terms 

of journalism. 

2. METHOD 

In the study, printed newspapers and internet newspapers were compared and it was 

searched to see how much the pictures used in internet journalism were used compared to 

written newspapers. For this purpose, content analysis method was used for data collection. In 

order to limit the scope of the research, the 7-day periods of Hürriyet, Sabah and Sözcü, the 

three bestselling newspapers in Turkey, were discussed. The number of photographs used on 

the internet newspapers and in the printed newspapers was evaluated within the scope of the 

first page, agenda, world, economy and sports titles. 

3. FINDINGS AND COMMENTS 

Hürriyet, Sabah and Sözcü newspapers, which continue to be published daily and 

national newspapers, have 3 circulation newspapers with the highest circulation according to 

the data of http://gazetetirajlari.com/2017/04/17/. 

Table 1. Number of Photos Used in Hürriyet Newspaper 
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1 10.04.

2107 

22 121 38 64 12 30 27 40 38 202 

2 11.04.

2107 

18 115 55 81 9 19 30 48 37 142 

3 12.04.

2107 

18 107 69 79 10 25 21 46 29 153 

4 13.04.

2107 

26 102 56 45 12 53 31 75 27 197 

5 14.04.

2107 

15 109 54 67 19 51 21 59 34 149 

6 15.04.

2107 

24 105 75 56 8 17 16 45 29 147 

7 16.04.

2107 

17 114 68 105 11 24 14 39 31 151 

 Total 140 773 415 497 81 219 160 352 225 1141 
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Table 2. Number of Photos Used in Sabah Newspaper 
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481 1047 58 1192 178 267 217 1113 

 

Table 3. Number of Photos Used in Sözcü Newspaper 
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3.1. Photos used on the First Page 

When looking at the number of photographs used on the first page of the newspapers, 

it is seen that Sabah newspaper is the most used newspaper in print (150 photographs) and 

Internet newspaper (1153 photographs), as seen in Table 2.   

As can see Table 1, Sabah newspaper was followed by Hurriyet newspaper with 140 

photos in printed newspaper and 124 photos in Table 3 were published on the first page of 

Sözcü newspaper. When we look at the number of photographs used by online newspapers, it 

is seen in Table 1 and 3 that the Sözcü newspaper uses 818 photographs and the Hürriyet 

newspaper uses 773 photographs. 

3.2.Photos used on the Agenda 

When looking at the photographs used under the heading of the agenda, we can say 

that the Sabah newspaper is the newspaper that used the most photographs in the printed 

media (481 photographs) and online media (1047 photographs), as seen in table 2. Moreover, 

when looking at Table 2 again, we can clearly say that there is a considerable difference in the 

number of photographs (566 photographs) used between written and online newspapers. As 

can see Table 1, Sabah newspaper was followed by Hurriyet newspaper with 415 photos in 

printed newspaper and 372 photos in Table 3 were published on the first page of Sözcü 

newspaper. When we look at the number of photographs used by online newspapers, it is seen 

in Table 1 and 3 that the Sözcü newspaper uses 567 photographs and the Hürriyet newspaper 

uses 497 photographs. 

3.3.Photos used on the World  

When looking at the numbers of photographs used under the world title, it is seen that 

in the printed media, 81 photographs are seen in the Hürriyet newspaper, as seen in table 1. It 

is seen in Table 2 and 3, in the printed media, Hürriyet newspaper was followed by 58 

photographs Sabah and Sözcü newspapers. When we look at the numbers of photographs used 

in online newspapers, we can see that Sabah newspaper used 1192 photographs, Sözcü 

newspaper used 247 photographs and 219 photographs are used in the Hürriyet newspaper. 

Additionally, it can be said that the difference between the number of the photographs used in 

printed and online newspapers under the world title is at most 1134 photographs in the Sabah 

newspaper as seen in Table 2. 

3.4.Photos used on the Economy 

When looking at the numbers of photographs used under the Economy title, it is seen 

that in the printed media, 178 photographs are seen in the Sabah newspaper, as seen in table 2. 

It is seen in Table 1 and 3 that the Hürriyet newspaper uses 160 photographs and the Sözcü 

newspaper uses 133 photographs in the printed media. In online newspapers, under the title of 

economy, most of them are used in the Hürriyet newspaper (352 photographs) as seen in the 

photograph table 1, this number is followed by 178 photographs Sabah newspaper and 133 

photographs Sözcü  newspaper, it is seen in Table 2 and 3. 

3.5.Photos used on the Sport 

When lookinng at the number of photographs used on the Sport title of the 

newspapers, it is seen that Hürriyet newspaper is the most used newspaper in print (225 

photographs) and Internet newspaper (1141photographs), as seen in Table 1. As can see Table 

2, Hürriyet newspaper was followed by Sabah newspaper with 217 photos in printed 

newspaper and 170 photos in Table 3 were published on the Sport title of Sözcü newspaper. 

When we look at the number of photographs used by online newspapers, it is seen in Table 2 
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and 3 that the Sabah newspaper uses 1113 photographs and the Sözcü newspaper uses 796 

photographs under sport title.  

Table 4. Total number of printed and online photographs of newspapers 

 

When examined table 4, it is seen that most of the photographs (5856 photographs) are 

used in Sabah newspaper both in printed newspapers (1084 photographs) and in online 

newspapers (4772 photographs). It is determined in Hürriyet newspaper that while using 1021 

photographs in printed newspapers, it was used 2982 photographs in online journal and 4003 

photographs was used in total. In the Sözcü newspaper, it was determined that while using 

857 photographs in printed newspapers, 2616 photographs were used in online journal and 

3473 photographs were used in total. 

4. CONCLUSIONS 

There are radical changes in the media with new communication technologies and this 

process is continuing rapidly. The newspapers at the head of the traditional media are the 

media organizations most affected by this change. Newspapers continue to keep up with new 

developments and continue their publishing lives, utilize the possibilities offered by the 

internet to reach more readers. The Hürriyet, Sabah and Sözcü newspapers that it has been 

selected as examples in the study are the highest circulation newspapers in Turkey. In 

addition, it can be said that these websites are the most visited sites in Turkey. 

When the photos of Hürriyet, Sabah and Sözcü newspapers are compared on the first 

page, agenda, world, economy and sports titles in the internet pages and printed newspapers 

in the 7-day period, it is seen that the number of the photographs on the internet page are 

quantitatively ahead of the printed newspapers. 

During the period examined, there were 145 photographs on average per day in the 

printed journal of the Hürriyet newspaper, while 426 pictures were published on the internet 

page. While 681 photos were published on the internet page of Sabah newspaper, there were 

154 photographs on average per day in the printed journal. In the printed newspaper of the 
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Sözcü newspaper, on average 122 photographs were taken place, while 373 photographs were 

published on the internet page.  

Within the 7 day period, in total, there were 1021 photographs in the printed journal, 

2982 photographs in the internet newspaper of the Hürriyet newspaper; There were 1084 

photographs in the printed newspaper, 4772 photographs in the internet newspaper; of the 

Sabah newspaper; In the Sözcü newspaper, there were 857 photographs in the printed 

newspaper and 2616 photographs in the internet newspaper. This shows that the internet 

newspaper is richer in terms of visual material than the printed newspaper. It turns out that the 

internet environment known as multimedia is giving more importance to the photo. 

As a result, because of the lack of space in the internet newspaper, the use of 

photography is much higher than in printed newspapers. Moreover, as people today prefer the 

virtual environment to follow-up news, the circulation of printed newspapers falls day by day. 

In the face of this decrease in printed newspapers, newspapers have started to give importance 

to internet journalism. It is clear that digital media will be more common and effective in the 

coming years than traditional media. 
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