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ABSTRACT

This studv is devoted o the analyzing of the attitude of Turkish Cupriot Press
on the development of the relations between EU and Turkish Cypriots, within the
context of EU enlurgement process. It has heen found that a part of the press supports
the necessity of the development of relations with LU however, a part of the press is
more cautious on these relations. The attitude of both groups has an important role in
shaping the ideas of Twkish Cvpriots on FU.

Together with the developments in communication lechnologics. media
became the most effeciive power center of the world. Likewise, media is described as
the fourth power in Cyvprus, like most of the western countries. Naturallv, media today,
possess the methods and the means to affect as well as to change the attitudes and
hehavior of people. Media, possessing the power on determining the attitudes is also
effective in shaping national and international relations.

In this research, the attitudes of Turkish Cypriot conumunity and the role of
press on EU relations in recent past has been studiced. Three newspapers of the highest
circulation were scarched thoroughly, und the news and interpretations concerning EU
have been analyzed through “content analysis method ™. The results are compared with
Euro Barometer 67 and 68 public opinion (on Turkish Cypriots) results, and evaluated.
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OzZET

Caliymada, AB Genisleme pervspektifinde. AR ve Kibriste Tiivklevin iligkiterinin
gelistiritmesi stivecinde Kibres Tiirk Basou 'min izledigi (wwon ele atmmistr. Caliymu
sonucunda, bir grup basm  kurulusunun AR ve Kibvisle Tiicklerin  iliskilerinin
gelistiritmesini destekledii ancak karyn gériigte olan bir grup hasin kurulusunun bu
konuda daha temkinli vayvinlar vaptigr ortaya ¢iknugtir. Her iki grupta ver alun busin
kuvnduglarim  vaptige  vavintarm, Kibris Tirk  halkin AB 'ne  bakis  agisiman
sekillenmesinde onemli rol oyaadias tespit edilmigtir,

lletisim  teknolojilerinin - de bzl gelisimivle medva hugiin,  kamuoyunu
etkilemede en giichi araglardan bivi haline gelmigtir. Diinyuda oldugu gibi KK1C 'de de
medva dordiincti kuvvel olardk foplum icinde verini almusur. Bu griciivie medya,
kamuoyunun netn ve davramislarin ctkileme ve degistirme voniemlerine sahiptir.

Bu caliymada, Kibris Tiirk Basun'mn son villurda AB ve Kibris Tiirk halkin
iliskilerinin sekillenmesinde oynadigy rol irdelenmigtiv. Tirajt en yiiksek ii¢ gazetede yer

Member of YODAK (Higher Education Planning, Evalaation, Accrediation and Coordination Council )

231



Yeni DUSUNCELER, Sayr 4, Mart 2009

alan AB ile ilgili haber ve yorumlar ‘igerik anulizi’ véntemivie incelenmistir. Elde
edilen sonuglar AB Baraometer 67 ve 68'de yer alan Kibnslt Tirklere iliskin kamuovu
goruglerivie karsilastirilarak degerlendivilmigtiv,

Anahtar Kelimeler: AB [/i;ki[eri, Bastn, Tutum

INTRODUCTION

The news media are the primary source of the pictures in our heads
about the larger world of public affairs, a world that for most peopte is *out of
reach, out of sight, out of mind” (5, p.29). The prioritics af the media strongly
influence the prionties of the public. The aspects of issucs selected lor attention
by the media influence the public’s perception of these issucs. Media’s pereeption
of the issues is effective on drawing the attention of the public.

Attitudes and behavior are usually governed by cognition — what a
person knows, thinks, and believes. Tence. the agenda setting function of the
media implics a polentially massive influence to be investigated and appreciated
(6, p.11). Al the same time media express the interests and understanding of the
public. Shifting patterns of positive and negative lone in press effects attitudes
and opmions. Beyond attitudes and opinions, the picture of reality created by
press has nmplications tor personal behaviors and this correlation shapes public
opinion. We can see this correlation between Turkish Cypriot press and Turkash
Cypriots attitudes towards EU,

The LU enlargement process had a new pace in 2004 with the
participation of new members, including Cypras. Because of no solution i the
island, EU suspended acgiad commumitaive in North. However, U institutions
ook some steps 1o develop the relations between Turkish Cypriots - LU and 10
prepare Turkish side Lo the Union,

After the reterendum held in 24th Apnil 2004 on Annan Plan, the
decision of Luropean Commission tor the Financial Aid and Direct Trade
Regulations for Turkish Cypriots strengthen the relations between LU and
Turkish Cypriots. The aim of botl regulations is to contribute to the cconomic
development of Turkish side.

Parallel 1o this development, the Turkish Cypriot Press had retlected the
new process in the news contents. The news about EU and the regulations took
important place n the newspapers. 1leadings were supported with photographs
taken 1 meetings by Turkish Cypriots betore referenda in favor of Annan Plan,
and the arlicles were mostly oplimistic.

Fhe Financial Aid Regulation approved in 2006 by the Commission,
two years after Council’s decision and the trade regulation remains with the
Counctl tor consideration. As a result of 1his, news conlenls in newspapers
dramatically changed and gradually became pessimistic. The mutual interaction
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of Turkish Cypriots’ perception and the news contents in the press are the
reflection of the current image of EU - Turkish Cypriot refations.

Aim of the Study

The aim of the study is to determine the changes in the attitude of
Turktsh Cypriot Media towards LU relations and 1o pul forward the current
situation for consideration. The determined aim is going to be reached through
the following sub-aims.

[. The effect of media on public opinion and the importance of

presentation of news.

2. The relation of Turkish Cypriot community with EU  after

Relerenda 2004,

3. The expectations of Turkish Cypriot community.

4. News in newspapers in the first hal( of 2007,

5. Euro barometer 67 and 68 results.

METHOD

This study 1s carried out through general searching and content analysis
methods. Fhe 1, 2, and 3 sub-aims of the study constituted through searching
hiterature on this field from difterent sources and the information have been
reconstructed. The 4" aim of the study is achieved through scarching the news
in three newspapers, Kebris, Hatkin Sesi and Yenidiizen, which have the highest
circulations in North Cyprus, and the number of the news and the contents has
been analyzed. The page numbers of the news have also taken into account in
order 1o determine he presentation and the importance given to the news. The
news are categorized in four parts as, “distribution through monihs”™, “number
of news in cach newspaper™, “distribution through subjects™ and * the page
numbers ot the news”. In the last part, the results are compared with Euro
Barometer 67 and 68 public opinion results (on Turkish Cypriots).

FINDINGS

1. Media

1.1 The Effect of Mcedia on Public Opinion

The media play a crucial role in forming and reflecting pubhc opinion.
I'he micdia communicate the world to sndividuals and reproduce the self-image
of the sociely. Media is means for the transfer of information, concepls and
idcas (o both genceral and specitic audiences (7).

Fhe power of the news media Lo set a nation’s agenda, 1o focus public
attention on certain issues, 15 an imporlant and well-documented influence (6,
p.1). The agenda setting influence of the news media s not limited (o this initial
step ol focusimg public attention on a particular topic, but also influence the
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next step in the communication process, our understanding and perceptive on
the topics in the news.

Mass media, apart from any influence thcy may have on personal
opimions, can also influence an individual’s perception of whal other people are
thinking. The reason is that people infer public opinion from their perceptions
of the content of media coverage and their assumptions of the persuasive impact
of that coverage on others. The correlation between how issues are ranked on
the media agenda and how the public ranks the importance of these same issues
is +50 or better. That reflects a substantial degree of influence (6, p.3).

1.2 Importance of the Presentation of the News in Newspapers

The presentation of the news in newspapers is also as important as the
content of the news. The page number and its place in the page, headings and the
photographs used contribute 1o the effectivencss of the news. News given in front
page, supported with photographs, with big headings and spots helps to draw the
attention of the reader on ihe issue. Newspapers arrange and page-up the news
according (o their importance (0 make readers o pereeive the agenda casily.

[here is a casual relation between the importance given 10 cerlain issues
by newspapers and the public. The presentation of the news is the product of the
dommant views amony the pubtic. The daily tepetition of the issues in the form
of artecles, headings and subheadings, especially supported by photographs, is an
other way of presenting news. It is the authority of the newspapers 1o creale
focus on certain news or just the opposite.

2. The rclations of EU with Turkish Cypriots after Referenda 2004

Following the outcome of simultancous referenda held on 24 Aprit
2004 in Cyprus, buropean Council (26 April 2004) stated thal the Turkish
Cypriot community has expressed their desire for a future within the Luropean
Union, and Council was determined to facilitate the reunification of Cyprus by
encouragmg the cconomic development of the Turkish Cypriot community. The
Council invited the Commission (o bring forward comprehensive proposal 1o this
end, with particular cmphasis on the economic integration of the island and on
miproving contacts between the two communities and with the EU. Afer this
development, Commission proposed on 7 Tuly 2004 a package of aid and trade
measures for this reason (4, p.1).

2.1 Financial Aid Regulation

The aim of the Financial Aid Regulation is to cstablish a legal
instrument for encouraging the cconomic development of the Turkish Cypriot
Community. The Council has approved the aid regulation on 27 February 2006.
The financial resources allocated to this programme amount to 259 million
Luros. Assistance is being used 1o support inter alia;
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1. The promotion of soctal and economic development including

restructuring, in particular conceming rural development, human

resources and regional development.

The development and restructuring of infrastructure.

3. Bringing the Turkish Cypriots closer to the Union, through inter
alia information on the LU’s political and legal order, promoting 1o
people to people contacts and community scholarships (4, p.2-3).

)

2.2 Dirveet Trade Regulation

The aim of the Direct Trade regulation is to enable Turkish Cypriot
community on special conditions to trade with EU. The draft proposal offers a
preferential regime for products entering the Customs “Territory of the [:U) and
contains inter afia detatled rules concerning the documents which would certify
the origin of goods and which would be issued by the Turkish Cypriot Chamber
of Commerce or another duly authonzed body, phytosanitary inspection, food
and product safety, taxation issues, communication obligations, and safeguard
measures 10 the event ol ineflective cooperation, trregularitics or fraud. It 1s
proposcd that the preferential regime take the torm ol a tarift quota system which
should be established with a view 1o encouraging cconomic development while
avolding the ereation ofartilicial trade patterns or facilitating fraud. (1, p.2)

3. The Expectations of Furkish Cypriots

Atter the referenda, Turkish Cypriot community who voted in favor of
the Annan Plan expected EU to take conerete steps 1o support Turkish Cypriot
cconomy at once. Atter the Commission's invitation ol a package of aid and
trade measures, Turkish Cypriots had great hopes that they would have oblained
opportunity to have cooperation with EUL Turkish commuaity perccived 1he
Commission’s decision as a symbolic sign of ending economic problems and
beheved  that both  regulations  complemented  each  other. Because  the
Regulation remams with the Councit for consideration, Turkish Cypriots have
begun (o loose their enthusiasm and tust o EU Institulions as time passces.
Diminishing ot the hopes ot effective corporation with U changes their
attitude (owards LU and this change gradually reflected in the news contents of
the Turkish Cypriot Press.

4. Newsin Newspapers in the first half of 2007

4.1 Discrimination throngh Months

[n the research, it is determined that (otally 865 news an YU published
in the first halt of 2007 (January, February, March, Apnil, June and July) at
three newspapers Kibris, Halkin Sesi and Yenidiizen. The numbcr of the news
through months in cach newspaper is shown in table |
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Table 1 Discrimination through Months
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The number of news in Kibrts and Yenidiizen newspapers, whao support
to strengthen EU relations, is almost same in six months; however, Yenidiizen
newspaper, cspecially last three months, has meaningful difterence compared to
Kabris, as the number of news decrcase dramatically.

4.2 Number of the News
The number of the news w percentage is given in table 2:

O labris

@ Halkin Sesi

O Yeniduzan

v

Although Kibris newspaper has more news in last threc month
compared 1o both newspapers, Halki Sesi newspaper, which 1s more cauticus on
EU relations, has the highest number of news in whole period. The distribution
of all news in six months is also homogenous in Halkin Sesi.
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4.3 Distribution through Subjects

The news is gathered under six subjects. The statements by Presidents
and the President’s Office, statements by the government bodies, statcments by
political parties, statements by NGQ’s, statements by Turkish Authorities and
news from EU in general.

In thts period 129 number of news on the statcments by the President
and the President’s Office took place in three newspapers. Most of the news
under this group calls EU to keep the promises on Financial Aid and Direct
Trade Regulations. Most of the news took place in first three pages,
emphasizing the importance given to these calls. The news under this group is
mostly contains negative aspecl.

The number of stalements by the government bodics is 104, mainly
calling EU to keep its promises. The news under this group also includes EU-
Turkey relations especially on Cyprus issue and stressing Turkish Cypriots’ lose
of confidence 1o EU. Most of the news took place in the first pages and the
news having negative aspects in the headings.

The third group is the statements by the political parties which is totally
35. The news ts about losing of confidence of Turkish Cypriots to EU and about
the promises by LEU. The opposing parties also criticize both EU and the
government. Most of the news took place in middle pages, however, the news
with negative aspect were in headings.

The number of the statements by NGO’s is 42, which mostly includes
calls to EU for its promises. There is news on seminars for the harmonization of
legislation in accordance with EU legistation. News under this group also gives
information about LU and its institutions. The fifth group of news, statements
by Turkish authorities is 94, are mostly about the promises of EU. Most of (he
news took place in first pages.

The number of news about EU in general is 455. The news contents are
generally about the statements by EU authorities, espectally EU Parbiament and
EU Commission. EU authorities in their statements mostly emphasize that FU
will carry out its promises. Howcver, in some news it is obvious that KU
authorities expect some steps from Turkish Cypriots. Most of the news took
place in middle and back pages.
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Table 3 Distribution through Subject
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4.4 Distribution According to the Page Numbers

Within six months the news about EU on six subjects put torward in the
rescarch mostly took place in the front pages. The number ot news in first page 1s
52, tront pages (2-10) are 420, middle pages (10-20) 105 and back pages are 288.

Table 4 Distribution according to the Page Numbers

Distribution according to the Page Numbers
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5. Eure Barometer 67 and Euro Barometer 68 Results

S.1 Euro Barometer 67 Reselts

The public opinton research took place in spring period, beginning from
October to June 2007. The results on conlidence 1o media and the thoughts on
LU relations in Curo barometer 67 shows that 58% of Turkish Cypriots trust
media, respectively radio, television and newspapers. The trust to radio 1s 62%,
TV 60% and newspapers are 54%. However, there is na meaningtul difterence
between the percentages as shown in table 5. (2, p. )
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Table 5 Trust 1o Media
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The trust to EU is 36%, which has decreased from 45% from (he
previous public opinion research. Besides this, there is a tendency of no
confidence to EU mstitutions among Turkish Cypriots. According to the results,
Turkish Cypriots know more about European Parliament than other LU

institutions and in parallel they trust more to European Parliament as shown in
table 6. (2, p.)

Table 6 Trust to LU Institutions
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5.2 Euro Barometer 68 Results

The pubic opinion research took place in autumn period, between July
to December 2007. The results on confidence to media and the thoughts on EU
relations of Turkish Cypriots in Euro Barometer 68 shows that 46% of Turkish
Cypriots trust media, respectively radio, television and newspapers. The trust to
TV is 49%, radio 47% aund newspapers is 44%. However, there is no
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meaningful difference between the percentages. Compared to Euro Barometer
67, the trust level to media decreased (3, p.35).

Table 7 Media and Evropean Union
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Forty percent of the applicants think that newspapers have satficient news
about EU, 30% think there 100 much news about U and 20% thinks there is not
cnough news. The 39% of Vurkish Cypriots think that like TV, newspapers also
have positive news on LU and 24% thinks newspapers are objective about the
issue. On the other hand, 23% think newspapers have negative aspects. Totally
70% thinks there is sufficient news about EU (Tabte 7) (3, p.33).

The trust to EU institutions is 32%, a 4% decrease compared to Euro
Barometer 67. The result in Euro Barometer 67 1s 36%. There is a dramatic
decrease in last £8 months in trust to EU institutions (Table 8), (3, p4)

Table 8 Trust to £U/

Trustto EU
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The other important result is that the aumber of Turkish Cypriots who
think EU membership is a good thing has dropped from 60% to 47%, indicating
the declining tendency to EU membership (3, p.27).

CONCLUSION

In the study 1t is observed that in the period between January and func
2007 the number of the news about EU in Turkish Cypriot Press has decreased
gradually and the news contents has changed. In news analysis it is found out
that the trust of Turkish Cypriots to EU after referenda was in the peak.
However, in the following months the attitude of press to EU relations became
pessimistic and  cautious. The negative statemenls by representatives  of
government and the NGO’s took place mostly in front pages.

The number of news published in newspapers on EU had homogenous
distribution in gencral. Yenidiizen newspaper which support EU process was
expected to have more news on LU, however fell behind the other two
newspapers. It 1s considered that as it is a party newspaper political and local
news were covered mostly in the newspaper. Three newspapers showed almost
the same attitudes on the EU relations. Kibris and Yenidiizen newspapers, which
are more optimistic on the issue, have more positive news at the beginning of
the period compared to the last four months. falkim Sesi Newspaper is more
cauttous during the period. especially in the contents of the articles. [n the last
three months the news contents were negative compared to the beginning of the
period.

The news contents are usually on Financial Aid and Direct Trade
Regulations and the EU’s attitude on the issue. These kinds of news mostly call
EU to keep its promises to Turkish Cypriots. There 1s news about EU
Insttutions as well as about LU legislation. However, the numbers of the news
on these issues are not sufticient. The statements ot [:U representatives took
place cspecially in middle pages. This shows that the three newspapers focus
more on statements by Turkish Cypriot authorities than EU representatives. The
reason for this is to rellect the Turkish Cypriot people’s thoughts and attitudes
on EU relations and shows that the stateinents of EU representatives do not
have same impact on public as before.

It is determined that the results of Euro Barometer 67 and 68 coincide
with the content analysis results of this study. Both in Euro Barometer 67 and
68 the trust on EU decreased %4 and %13 respectively. At the same time the
negative aspects i the news contents increased in this period. This shows the
correlation between the trust and negative contents of the news. 1n order to
improve the relations between EU and Turkish Cypriots, EU needs to develop
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its relations with Turkish Cypriot Press. Bricfing journalists, columnists, as well
as NGO members on EU bodies and legislation, by focusing on different
aspects of EU membership will improve the cooperation between thesc
institutions and will bridge the way to reshape the Turkish Cypriot attitudes.
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