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Fransizca kokenli “kartvizit” kavrami kurumsal kimligi yansitan basili araglar arasinda yer alir.
GUnUmuzde yaygin olarak kullanilmakta ve kurum ya da kisilerin is bilgisini gdsteren kartlar olarak
da tanimlanmaktadir. Kartvizitler, ait olduklari bireylerin bagh bulundugu orgiitiin ortak amblemini,
orgitin sectigi 6zel renkleri tasimali ve bagl bulunulan st kurumun 6zelliklerini de yansitan standart
bir 6zellikte olmalidir. Kurumsal ve goérsel kimlik acisindan oldukga 6nemli olan kartvizitler, veteriner
hekimler tarafindan da yaygin olarak kullanmaktadir. Bu calismada serbest veteriner hekimlerin
kullandiklari kartvizitlerin degerlendirilmesi amaclandi.

Calismanin materyalini 2012-2013 Egitim-Ogretim yilinda Selguk Universitesi Veteriner Fakiiltesi son
sinif 8grencileri tarafindan getirilen kartvizitler olusturdu. Ogrenciler igin kartviziti alinan veteriner
hekimlerle ilgili bilgileri isleyecekleri bir form hazirlandi. Bu formlar dogrultusunda Tirkiye'nin yedi
cografi bolgesinin 40 ilinden gelen 462 adet kartvizit 6rnegi incelendi.

Kartvizitlerin 435’inin muayenehane, 18’inin poliklinik, dokuzunun da hayvan hastanesinde c¢alisan;
272'sinin il merkezi, 190’inin ilgede is yeri olan; 326’sinin agirlikli olarak giftlik hayvanlarina, 136’sinin
pet hayvanlari izerine hizmet veren veteriner hekimlere ait oldugu belirlendi. incelenen kartvizitlerde
kisinin adi, unvani, muayenehane, poliklinik, hastane adi, adresi ve telefonu gibi, bir kartvizitte yer
almasi gereken kurumsal nitelikteki bilgilerin yani sira haksiz rekabete neden olabilecek kavramlara,
Turkce disi kelimelere, kurumsal kimlige zarar verebilecek ifadelere, renklere, hayvan figirleri ve
logolara yer verildigi tespit edildi.

Sonug olarak serbest veteriner hekimlerin kullandiklari kartvizitlere iliskin herhangi bir mevzuat
diizenlemesi olmadigi ve Turk Veteriner Hekimleri Birliginin bir 6rnekliligi saglama adina etik kurallari
belirlemesi gerektigi ileri strilebilir.

Anahtar Kelimeler: Hastane; Kartvizit; Muayenehane; Poliklinik; Serbest veteriner hekim
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AN EVALUATION OF BUSINESS CARDS USED BY VETERINARIANS

“The business card”, a concept with French origin, is among the printed tools which reflect the
corporate identity. Today, it is commonly used and is also defined as cards showing business
information of the institutions or individuals. The business cards should employ the common logo of
the organization which owners of the cards belong to, special colors chosen by the organization and
should have a standard characteristics which reflects the characteristics of the supreme institution
they belong to. Business cards which are very important from the point of institutional and visual
identity are also commonly used by veterinarians. In this study, it was aimed to evaluate the business
cards used by the veterinarians.

The material of the study included the business cards collected by the final year students of Selcuk
University Faculty of Veterinary Medicine in academic year of 2012-2013. A form was formed for
the students to process the information related to veterinarians whose business cards have been
collected. In accordance with those forms, 462 samples of business cards from 40 provinces in seven
regions of Turkey have been analyzed.

It was determined that 435 of the business cards were for clinics, 18 of them were for policlinics,
and 9 of them were for animal hospitals; 272 of them were in the center of the provinces, 190 of
them were in towns; 326 of them belonged to veterinary surgeons who deal with farm animals
and 136 of them belonged to the veterinarians who deal with pet animals. Besides the institutional
information such as name and title of the individuals, names and addresses of the clinics, policlinics
and hospitals and phone numbers; some concepts which may lead to unfair competition, concepts
in the languages except Turkish, the expressions, colors, animal figures and logos which may harm
institutional identity.

It may be claimed, in conclusion, that there is no legislative arrangement related to the business
cards used by the veterinarians and the ethical rules should be organized by Turkish Veterinary
Medical Association in order to provide unity on the field.

Hospital; Business card; Clinic; Policlinic; Veterinarians
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