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ABSTRACT 

It is merely evident that innovation is more in the ascendant not only in the practical field but also in theory. 
However, although innovation seems to be entirely discussed within different business fields, tourism -due to 
its “service” and “manpower” based nature-, is considered to be one of the relatively stepwise sectors. Thus, 
this study aims to review 235 articles indexed by SSCI, SCI, SCI-E, ESCI and SCOPUS between 1900-2019 in the 
context of tourism-innovation relationship. In this review, these articles are grouped under the five themes of 
Schumpeter (1934) as product innovation, process innovation, market innovation, input innovation and 
organizational innovation. Among these studies, while process innovation was found to be the most studied 
subject, product and service innovation was found to be the least studied subject. The most frequently used 
keyword was found to be innovation itself. Besides it was seen that sustainability in process innovation, 
perceptions of employees and managers in organizational innovation, business performance and customer 
satisfaction in service innovation, product development and business performance in product innovation are the 
most frequently used keywords all through the entire tourism literature.  These findings highlight that 
innovation in tourism research is developing as it does in the manufacturing industry. This research might be 
considered as not only an opportunity for contemporary innovation executives to follow up the developments 
in the theory and update their practices in the sector but also an inspiration for the theorists to discover the 
gaps and the relatively disregarded niche areas and contribute to the future researches.  

 

1. Introduction 
 

Innovation, which is one of the driving forces of development, is defined as 
the introduction of a new product or bringing a different feature of an 
existing product to fore, the development of new techniques during the 
production process, and the availability of new resources in the supply 
chain (Schumpeter, 1911; 1934). Some researchers agree that the size of 
the enterprises has a negative correlation with the innovative activities 
(Becheikh et al., 2006) therefore it is accepted as a very important tool 
especially for small and middle sized enterprises (SMEs) (Massa and Testa, 
2008). However, regardless of the size, in the knowledge era, innovation 
might be assumed as a start off on the right foot to win a seat among the 
rivals.  

Despite the fact that, innovation is considered to support the 
merchandising companies mostly, new developments prove that even the 
service sector demands the adaptation to innovative practices.  Tourism, as 
being one of the service sector members, faces new technologies, new 
customers and their changing consumption patterns, new rivals, new 
environmental expectations (eg. green energy, sustainability tc).  In order 
to meet the continuous changes within the sector, innovation comes up 
with a valuable opportunity to shape the future.  

It is evident that tourism is in a close relationship with many other 
sectors. This encounters many difficulties as well as some opportunities. 
Any shift in nano technology may affect the housekeeping practices; 
artificial intelligence may trigger new accommodation types; augmented 
reality may offer a brand-new experience in museums. Although the 
developments encourage the practitioners to cope up with the speed of 
innovation, the interest of the theorists in the field is comparatively below 
the desired level which may be just because of the perceived “tactual sense” 
of the services; touching the experience, touching the soul and touching the 
needs of the guests.  

  

 

The aim of this research is to question the emergence of “innovation” in 
tourism literature. Due to the interest of the practitioners in innovative 
products, processes and organizations, related theory should be in sync. This 
research not only questions where the theorists stand but also aims to 
encourage new researches to enrich the literature and close the existing gap. 
Innovation should not be only assumed as a tool of the technology and 
production sectors. Thus, even the service sector needs to adopt the new 
developments to any product, any process any function and/or any organization.   

Therefore, starting by 1900 until today, tourism-innovation related articles 
were got to the bottom of the lens. 235 articles indexed by SSCI, SCI, SCI-E, ESCI 
and SCOPUS were gathered together to cradle the old and recent publications 
and were analyzed to find out the most popular and the least cared variables just 
to modestly lead the future researches.  
 

2. Literature review 

 

The concept of innovation encompasses such meanings as ‘renovation’ and 

‘improvement’. Although the classical economists of the 19th century  (e.g.Smith, 

Ricardo and Marx) prioritised the concept of technological development 

(technological advance), undoubtedly Schumpeter played the most important 

role in the adoption of the concept of innovation with positive content; because 

Schumpeter (1911) was the first researcher to use the concept of innovation in 

his book titled as ‘The Theory of Economic Development’.  In the above-mentioned 

book, innovation referred to a product which is not yet known by customers or 

to modifications made to a product or to additional properties of a product. 

Schumpeter’s theory of innovation is, in fact, a starting point (Alsos et al., 2014). 

The theory, describes innovation as researching, discovering, developing, 
improving, accepting and commercialising the new processes, new products, 
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new organizational structures and procedures (Hjalager, 2002; Nordin, 
2003; Hjalager, 2010). Schumpeter (1934) examined innovation under; (a) 
new product and service creation (product and service innovation), (b) 
new process of manufacturing (process innovation), (c) new markets 
(market innovation), (d) new suppliers (input innovation) and (e) changing 
system of organisation or administration (organisational innovation). 

Product innovation is recognized as an innovation strategy that enables 
the growth, sustainability and competitiveness of modern organizations in 
the market through the improvement on the features of existing goods and 
services to the market in a better and different way (Hart, 1996; Johne, 
1999; Dengiz and Belgin, 2007; İpçioğlu and Gönüllüoğlu, 2008). This type 
of innovation is important to develop, differentiate and improve the 
intended use of the product, which can be adapted to different markets 
before it is placed (Hjalager, 2002). 

Process innovation is expressed as the generation of new ideas to 
eliminate an existing problem in production methods (Ottenbacher and 
Gnoth, 2005). It is also considered as the new methods for reducing costs 
and increasing productivity in an enterprise. Process innovation addresses 
the entire production line to effectively deliver the goods or services to the 
market and improve the quality of the product offered (Avermaete, 2003; 
İpçioğlu and Gönüllüoğlu, 2008; Coşkun et al., 2013). 

Organizational innovation is defined as the methods used to make 
competitive advantage sustainable, to improve product quality and 
external relations activities (Damanpour et al., 1989; Caroli and Van 
Reenen, 2001; Grenan, 2003; Fagerberg et al., 2005; Dengiz and Belgin, 
2007; Acül, 2008). Tuzcu (2008) emphasized that the success of innovation 
has a positive relationship with the accuracy of organizational activities. In 
their study, Armbruster et al. (2008) stated that organizational innovation 
is not a technical process, whereas OECD (2005) states that the processes 
in the organization's business activities are considered as changing the 
business structure. In summary, organizational innovation covers all the 
performances of companies to gain a competitive advantage (Damanpour 
et al., 1989; Piva and Vivarelli, 2002; Greenan, 2003). 

Service innovation is defined as the strategy put into practice to gain a 
competitive advantage, which includes the activities proposed to improve 
the ever-changing customer demands (Faria and Gomes, 2016). Gaining a 
competitive advantage in existing markets and increasing the quality of 
services provided emphasize the importance of service innovation 
(Hussain et al., 2016). Service innovation is also an important element in 
increasing quality and productivity in enterprises, developing new service 
designs and developing new solutions to strengthen operational 
performance (Jeong and Oh, 1998; Jian and Zhou, 2015). Tian (2016) stated 
that service innovation requires the development of new service activities 
or the improvement of existing services to meet the needs of both 
employees and suppliers to maintain the competitive advantage of the 
enterprise in the market. 

The framework of management innovation has been limited by Kimberly 
(1981) to managers and their activities. Kimberly (1981), who emphasized 
that the decision-making party is the managers, accepted the decision-
making stages of the change process as management innovation. At the 
same time, management innovation is thought to encompass everything 
that brings about change, as it aims to advance traditional management 
affairs in accordance with organizational objectives (Hamel and Bren, 
2007). Bernhut (2001) emphasized that management innovation will 
maintain the competitive advantage of enterprises in the market by moving 
away from conventional management principles. In summary, 
management innovation is a form of management that enables processes, 
work structures and strategies to focus on efficiency by linking changes in 
administrative systems to an innovative activity (Brikinshaw, 2008; Walker 
et al., 2011; Vaccaro et al., 2012; Damanpour and Aravind, 2012). Lynch 
(2007) considered management innovation as a catalyst for strengthening 
and sustaining relationships with other stakeholders that surround a 
business. 

On the other hand, the advantages innovation offers firms can be listed 
as; increase in efficiency, superiority in sustainable competition, solutions 
to the problems encountered in the balance of payments, raising awareness 
of social responsibility in the society and improving it, expanding the range 
of loyal customers, securing institutionalisation and branding and directing 
firms into good quality output promised by research and development. 
There are almost no areas in which competition is not available today. The 
most effective instrument of sustainable competition in this atmosphere is 
the strategies created from an innovative perspective. Innovation-oriented 
economies fed with high technology contribute significantly to the growth 
and thus to the balance of payments (Işık, Doğru, and Sirakaya-Turk, 2018; 
Doğru, Işık, and Sirakaya-Turk, 2019;). 

 

There are important strategic factors in securing growth and sustainable 
development for every sector. The major elements in the tourism sector in 
which especially the market is in the hard competition are innovation and new 
service development properties (Peters and Pikkemaat, 2006). Tourism sector 
goes through severe change due to differing product types and strong market 
growth. The changes and transformations oblige businesses in the service 
sector to innovate (Alsos, Eide and Madsen, 2014); because innovation plays 
significant roles in promoting the quality of service in the tourism industry 
(Hjalager, 2002; Aldebert, Dang and Longhi, 2011).  Innovation research did 
not attract much interest in the 90s, and researchers mostly concentrated on 
the issue as technological novelties observed in the manufacturing sector.  (De 
Jong 2013). While innovation research in the service sector did not attract 
much attention until the 1990s, researchers focussed on the issue rather in the 
manufacturing sector in the form of technological innovations (De Jong 2013).  

The fact that tourism area is vast, and it is versatile, dynamic and variable 
due to the structure of service, sector, prioritises innovation in tourism sector 
(Zengin and Dursun, 2017).  Tourism sector has always been fast in adopting 
technological innovations from product development to marketing to serve its 
customers better (Miralles, 2010). Tourism enterprises need to innovate 
continuously to be competitive, to adapt to the changing technologies and to 
continue offering its customers attractive service (Hall and Williams, 2008; 
Razafindravelo, 2017).  In addition to creating a new product or service, those 
innovations also contribute to the innovations offered or planned to be offered 
in other areas of management (Razafindravelo, 2017). The integration of new 
technologies into businesses (especially in information and communication) 
reduces errors significantly and increases service quality and efficiency 
(Sharmistha, 2001). Evaluated in general, innovations enable improvements in 
productivity and thus increase in welfare and income. For this reason, the 
central role of innovation as the driving force of long-term growth should be 
stressed (Boycheva, 2017). 

It is necessary to detect gaps in an area and problems to be able to start a 
scientific study detecting the gap in the field is possible through a detailed 
review of relevant literature. Thus, an examination of this study compiling the 
international studies available in the theme of innovation by all the researchers 
setting innovation as their main subject of study or as the sub-topic of their 
study would be beneficial in detecting the above-mentioned problems Besides, 
the studies offering   detailed information containing; a) the number of studies 
available on innovation, b)distribution according to years, c) the relative topics 
throughout literature are not available. Therefore, it is assumed that 
researching this subjectand piling up the so far applied researches would 
definitely contribute to the existing tourism literature and strengthen the 
future researches. This study is expected to guide prospective researchers to 
analyse and see the areas the innovation – tourism relationship concentrated 
more intensely and the incomplete and rarely touched sides.  
 
3. Methodology 
 
Bibliometrics is defined as the analysis of scientific information-sharing tools 
such as published books, journals and articles by mathematical and statistical 
techniques (Pritchard, 1969). The main purpose of bibliometric studies can be 
expressed as developing scientific information and communication 
opportunities from printed documents by quantitative analysis technique 
(Osareh, 1996). Bibliometric studies help to make the meaning, importance 
and forms understandable by synthesizing the materials of the related fields. 
While this approach increases methodological sensitivity for researchers, it 
helps to develop reliable knowledge by gathering information from a wide 
range of studies for managers and practitioners (Tranfield et al., 2003). This 
study is important for researchers who will examine the relationship between 
tourism and innovation, as it aims to reveal the distribution, intensity, methods 
and gaps of the literature. Moreover, the fact that it presents the information 
needed in the tourism sector by synthesizing the data obtained from many 
studies makes it important for business managers and practitioners. 

To collect the research data, the top 50 journals in the ISI Journal Rankings 
on Tourism, Leisure and Hospitality were scanned in Scopus and Google 
Academic. To find the right articles, three combinations of keywords related to 
the concept of tourism and innovation were used. The keywords generated are 
‘innovation and tourism’, ‘tourism and innovation’ and ‘tourism innovation’. 
While scanning, these words were found in keywords or abstracts of a wide 
number of articles. Hence, in the process of data collection, the process is 
resolved by focusing on the article titles. Until 2019 (January 31), 333 articles 
have been identified examining the relationship between tourism and 
innovation. Since these academic documents will be accepted as certified 
information (Van Raan, 2003), 235 articles indexed by Social Sciences Citation 
Index (SSCI), Science Citation Index (SCI), Science Citation Index-Expanded  
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(SCI-E), Emerging Sources Citation Index (ESCI) and SCOPUS were analysed 
from the data obtained. 

4. Findings 
 

There is no common consensus on the definition of innovation in the 
literature. Many researchers define innovation as the sum of successful 
individual and organizational activities that start with the emergence of new 
ideas and continue until the commercialization of these ideas (Goldhar, 1980; 
Rogers, 1983; Dosi, 1988; Hjalager, 2002; Reddy, 2002; Jacob et al., 2003; 
Novelli et al., 2006; Chen and Huang 2009; Hall, 2008; Hall, 2009; Williams and 
Shaw, 2011; Rodriguez et al., 2014; Gomezelj, 2016; Isik, 2019). When the 
literature is examined, it is seen that innovation is an important factor for 
maintaining the sustainability of enterprises and gaining a competitive 
advantage (Voss, 1994; Bettis and Hitt, 1995). Researchers emphasize the 
importance of innovation, highlighting changes in customer demands, and 
social and economic conditions (Hjalager, 2015). Therefore, to provide a stable 
and sustainable competitive advantage in a dynamic environment, it is a 
strategic necessity for enterprises to improve their innovation capabilities 
(Sharif and Huang, 2012). In this context, innovation is one of the basic 
prerequisites for the long-term success, growth, increase of resources and 
sustainability of enterprises (Jimenez and Sanz-Valle, 2011). Even if the 
tourism industry is not a pioneering sector in innovation, it uses new ideas and 
information immediately and adapts them to the sector (Hjalager, 2015). 

When the studies investigating the relationship between tourism and 
innovation are examined, it is seen that the innovations made in the fields of 
business (Poon, 1988; Hialager, 1997; Lynn, 2004) and management (Jafari, 
1981; Hialager, 2005) are intense. Therefore, to explain the relationship 
between tourism and innovation, examining the structure and economic 
impacts of the tourism sector will make this relationship more understandable. 

Tourism has attracted the attention of the public administration because of 
its economic contributions rather than its socio-cultural effects. The reason for 
this importance given to tourism is that it is one of the fastest-growing 
industries in the world. The importance given to tourism stems from its being 
one of the fastest-growing industries in the world. In addition, the average 
growth rate of the tourism sector in OECD countries in the last two decades 
and the fact that it generates more income than most non-OECD countries are 
stated to be effective in this regard (OECD, 2010). These evaluations reveal the 
importance of the tourism sector both in economic development and regional 
growth. 

It is strategically important that the tourism sector, which is an important 
value for the economy, can innovate to sustainable growth and development 
(Greve and Taylor, 2000). Innovation and new service development are also 
important to ensure growth and sustainability in every sector (Peters and 
Pikkemaat, 2006). Otherwise, it will cease to be an attractive sector with a 
stagnation that will cause economic downsizing. This situation may distract the 
investor and therefore the consumer from the market. In order to maintain its 
competitiveness in the global tourism market, it needs strategies supporting 
innovation (OECD, 2010). 

When the structural features of tourism are examined, we see that the 
processes of production and marketing differ from the manufacturing industry 
and often show specific features that create constraints or problems (Korres, 
2007). Tourism is an integrated industry that includes different activities such 
as accommodation, transportation, food and beverage services and retail trade, 
as well as the characteristics of the service sector, such as the participation of 
the customer in the service process and the simultaneous production and 
consumption (Olalı and Korzay, 1993; 6). 

These structural features of tourism have led innovation to focus on such 
areas as product, process, service, technology and social innovation as well as 
business and management (Hialager, 2010; Kuscer, 2013; Guttentang, 2015). 
In addition, when the innovation literature is examined, it is seen that 
clustering (Tseng, et al., 2008; Fundeanu, 2015; Backman, et al., 2017), 
cooperation (Mei, et al., 2015; Alegre and Berbegal-Miraben, 2016; Giacosa, et 
al., 2016; Booyens and Rogerson, 2017), information sharing (Kim and Shim, 
2018) and business-to-business network connections (Sorensen, 2007; 
Romerio and Costa, 2010; Booyens, 2016; Patluang, 2017; Koflera, et al., 2018) 
come to the fore. This situation demonstrates the importance of innovation in 
order to eliminate the problems arising from the structural characteristics of 
the sector, to ensure synchronization in the sector and to enable enterprises to 
achieve a sustainable competitive advantage by dealing with change. 

The market structure of the tourism sector has become more saturated, 
especially in the recent period, where customers choose products and services 
from all over the world. This change has made innovation a more important  

 

and prior strategy (Peters and Pikkemaat, 2006). Because it is seen that most 
companies that are effective in the tourism sector today are more preferred 
than their competitors with their innovative and needs-oriented service 
approaches towards consumers (Işık, 2018;62). 

In recent years, the concentration of demand on experience-based products 
(Sundbo et al., 2007) increased sensitivity to the protection of the natural 
environment (Hjalager 1997) and strong growth in the market (Lordkipanidze 
et al., 2005) have made innovation a necessity for the tourism sector. In this 
context, when the results of the studies on the relationship between customer 
satisfaction and innovation in the literature are examined (Su, 2011; Čivre and 
Omerzel, 2015; Jin, et al., 2016; Bharwani and Mathews, 2016;  Tajeddini, et al., 
2017; Sipe, 2018; Verreynne, et al., 2019), it is observed that the relationship 
between the two variables is positive. In addition, innovations on sustainability 
(Carlsen and Edvard, 2008; Huibin and Marzuk, 2012; Kuscer, 2013; Ali and 
Frew, 2014; Spenceley and Snyman, 2017; Aquino, et al., 2018), environment 
(Carlsen and Edvard, 2008; Huibin and Marzuk, 2012; Kuscer, 2013; Ali and 
Frew, 2014; Spenceley and Snyman, 2017; Aquino, et al., 2018) and eco-
tourism (Almeida, 2016; Pozo, et al., 2016; Rosario, et al., 2017) have been 
found to have an impact on consumer behavior and satisfaction. 

The importance of the tourism industry, which plays an important role in 
social, economic and environmental developments in today's world, is 
determined by developing innovations, activities and projects that meet the 
needs or expectations of individuals along with social changes and 
developments. Tourism offers growth and job opportunities for economics in 
the new world order (Doğru and Bulut, 2018; Isik, Dogru and Sirakaya-Turk, 
2018). Employment and innovative approaches create the infrastructure for a 
dynamic eco-system which is influential in the emergence of new ideas. Many 
researchers describe innovation as the whole of successive individual and 
organisational behaviours in the process starting at the emergence of new 
ideas and continuing until the commercialisation of those ideas (Goldhar, 
1980; Rogers, 1983; Dosi, 1988; Hjalager, 2002; Reddy, 2002; Jacob et al., 2003; 
Novelli et al., 2006; Chen and Huang 2009; Hall, 2008; Hall, 2009; Williams and 
Shaw, 2011; Rodriguez et al., 2014; Gomezelj, 2016; Isik, 2019). Innovation 
puts businesses into an advantageous position in terms of their importance in 
economic growth since it is an economic process. In other words, innovation 
creates the resource for growth and makes it possible to develop and spread 
new technologies (Schumpeter, 1932, 1934, 1939).  

An examination of the studies investigating the correlations between 
tourism and innovation demonstrates that the correlations are heavily in 
innovations made in the areas of business (Poon, 1988; Hialager, 1997; Lynn, 
2004) and administration (Jafari, 1981; Hialager, 2005). In this process, the 
goal is to increase business performance (Tajeddini, 2010; Chen and Chiu, 
2018) and to have an administration which is open to innovations (Sipe, 2016). 
Increasing performance through time is considered to be in parallel to 
developing the quality of service and responding to customers’ demands, 
needs and expectations. This caused businesses to focus on such types of 
innovation as product, process, service, technological and social innovations 
(Hialager, 2010; Kuscer, 2013; Guttentang, 2015). Tourism sector which has 
made progress in business performance and service quality has become aware 
of the fact that the environment was an important factor in sustainable 
tourism, and it offered activities about eco, rural and environmental tourism- 
mainly about green innovation. Hjalager (1997) classifies innovation taking 
Schumpeter’s grouping of innovation into consideration. Hjalager (2002), who 
performed a new conceptual study to make up the deficiency of innovation in 
the sector of tourism, adapted the innovation model available in the study 
conducted by Aberthany and Clark (1985) to determine the effects of 
competitive innovations of the automotive sector into tourism sector and thus 
divided innovation into five. Accordingly, innovations are classified as 
architectural (structural), regular, niche and revolutionary innovations. 
Architectural innovations do not only imply changes in the industry and also 
describe the changes in the society where they are used. Regular innovations 
are the ones which are the least radical. Niche innovations tend to be against 
cooperative structures except for core competence. Researchers and 
practitioners in the field of tourism focus on the opportunities this category 
offers. Revolutionary innovations have radical effects on competence without 
changing external structures. In this, respect, architectural innovations tend to 
change all the structures and they form new rules changing the concept of 
tourism (Hjalager, 2002). 
A review of literature on tourism and innovation  shows that product and 
service innovation increases performance in England (Viladimirov and 
Williams, 2018), service innovation in Wales has positive impacts on 
sustainability (Warren, Becken and Coghlan, 2018), the right strategies of 
innovation in Taiwan provides competitive advantages and have positive  
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effects on operational performance (Chen et al., 2018). 
A review of literature on tourism and innovation  shows that product and 

service innovation increases performance in England (Viladimirov and 
Williams, 2018), service innovation in Wales has positive impacts on 
sustainability (Warren, Becken and Coghlan, 2018), the right strategies of 
innovation in Taiwan provides competitive advantages and have positive 
effects on operational performance (Chen et al., 2018), innovative solutions 
can be found in Sweden in terms of immigrants’ adaptation into rural tourism 
(Carson and Carson, 2018), green innovation application is necessity in Turkey 
(Dinçer et al., 2017), micro-small businesses in tourism in Spain accelerate the 
process of adaptation into innovation (Perez et al., 2015), it is necessary to 
analyse correctly the correlations between knowledge, network and 
innovations  in tourism in England (Zach and Hill, 2017), it is necessary to set 
up the associations between eco-innovation, sustainability, culture and climate  
in Mexico correctly (Rosario et al., 2017), the right management of service 
innovation in Taiwan leads to an increase in the quality of travel agents (Chen 
et al., 2017), social innovation increases in the tourism sector in Croatia (Alkier 
et al., 2017) and innovation triggers positive influences in the tourism sector 
in New Zealand (Henderson et al., 2017). 
4.1. General Findings 

 
This study includes the relations between tourism and innovation which 

have been published in top 50 journals ranked according to “ISI Journal 
Rankings on Tourism, Leisure and Hospitality 2010” and in other indexed 
journals which are still issued by Social Sciences Citation Index (SSCI), Science 
Citation Index (SCI), Science Citation Index-Expanded (SCI-E), Emerging 
Sources Citation Index (ESCI) and SCOPUS. 

After a review of literature on tourism and innovation, 235 studies in total 
which had been indexed in Social Sciences Citation Index (SSCI), Science 
Citation Index (SCI), Science Citation Index-Expanded (SCI-E), Emerging 
Sources Citation Index (ESCI) and SCOPUS were reached. The studies were 
divided into five themes. Aiming to compile the studies on tourism-innovation 
relations in international literature, this study divides the studies into themes 
labelled as product innovation, process innovation, management innovation, 
service innovation and organizational innovation according to the types of 
tourism. The distribution of the studies according to years is shown in Chart 1 
below.     

 

 
Figure 1: Distribution of the studies 

 
According to chart 1, the number of studies on tourism and innovation has 

increased in the last ten years and international literature has focussed more 
on the subject in the last five years. These data were obtained by analysing a 
total of 72 journals. The number of studies on tourism and innovation 
published in these journals has been analysed and the first eleven journals and 
article frequencies are shown in Chart 2. 

It is seen that most of the studies on this subject are published in Tourism 
Management (34 articles), International Journal of Hospitality Management 
(27 articles) and International Journal of Contemporary Hospitality 
Management (22 articles). 

Chart 3 shows the number of publications related to the theme of tourism 
and innovation according to the citation indexes. It was seen that the majority 
of the studies included in the study (178) were published in SSCI indexed 
journals. 
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Figure 2. Distribution of the number of studies according to journals 

 

Figure 3. Distribution articles according to citation indexes 

 

Figure 4. Distribution of articles according to keywords (top 15). 

Graph 4 shows the results of the analysis of keywords in tourism and 
innovation-themed articles. The total number of keywords subject to this 
graph is 1116. Among these keywords, in the studies on the relationship 
between tourism and innovation, it was found that innovation (229) and 
tourism innovation (84) were the most commonly used keywords. It was 
concluded that the other frequently used keywords are sustainability, 
hospitality, knowledge, hotel/hotels, small and medium enterprises (SMES), 
hotel industry, tourism, environment, service/service innovation, destination, 
information and communication technology (ICT), cluster and network. 
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4.1.1. Findings Regarding the Product Innovation Theme 
 
Twenty-six (26) studies have been reached under the theme of product 

innovation. Further information on the articles in this theme can be found in 
Appendix 1. The distribution of the journals in which these studies were 
published (top 3) is given in Table 1 below. 
 

Table 1: Top 3 Journals which published articles about Product Innovation  

No Journal Name  
Number 

of Articles 

1 Tourism Management 4 

2 International Journal of Contemporary Hospitality Management 3 

3 

Annals of Tourism Research 2 

Journal of Travel Research  2 

Scandinavian Journal of Hospitality and Tourism 2 

Tourism Economics 2 

When Table 1 is examined, the names of the publications related to the theme 
of product innovation and the journals in which they are published are seen. 
Most of the articles on the theme of product innovation have been published in 
the journals indexed by SSCI such as Tourism Management, International 
Journal of Contemporary Hospitality Management, Annals of Tourism Research, 
Journal of Travel Research, Scandinavian Journal of Hospitality and Tourism, 
and, Tourism Economics. Apart from these journals, there were also articles 
related to product innovation in the journals such as Current Issues in Tourism, 
International Journal of Hospitality and Tourism Administration International 
Journal of Hospitality Management, International Journal of Materials 
Engineering Innovation, International Journal of Tourism Research, Journal of 
Hospitality and Tourism Management, Journal of Hospitality and Tourism 
Technology, Journal of Teaching in Travel and Tourism, RAI Revista de 
Administração e Inovação, The Service Industries Journal, and, Tourism Planning 
and Development. 

Table 2: Number of articles by index  

Index Frequency 

 SSCI 21 

SCOPUS and ESCI 4 

SCOPUS 1 

 
Table 2 shows the distribution of articles within the theme of product 

innovation according to indexing. As a result of the research, it is seen that the 
studies within the theme of product innovation were mostly published in the 
journals indexed by SSCI. A total of 97 keywords were identified in 26 articles 
under the theme of product innovation. These keywords are classified under 
57 topics. 

Table 3: Distribution of keywords (Top 5)  

No Keywords Frequency 

1 Innovation 18 

2 Tourism Innovation 7 

3 Knowledge 5 

4 Hospitality 6 

5 Product  3 

Table 3 presents the most commonly used keywords for publications related 
to the theme of product innovation.  

The top keywords in publications related to the theme of product innovation 
are; 

• Innovation (innovativeness, innovation configuration, innovation 
impacts, innovativeness, open innovation, process innovation, 
technological innovation),  

• Tourism Innovation (tourism clusters, tourism community, tourism 
education, tourism innovation, tourism innovation, typology, 
tourism industry)  

• Knowledge (knowledge bases, knowledge management, knowledge 
transfer, knowledge-based destination),  

• Hospitality (hospitality sector, hospitality industry), Product 
(product advantage, product development, product innovation) 

Apart from these keywords, keywords such as Brand, Hotel, Information 
and Communication Technology (ICT), Small and Medium Enterprises (SMEs) 
were found to be used in the articles within the theme of product innovation. 

When the initial studies on product innovation were examined, it was found 
that the definition of product development (Tseng, et al., 2008) and the 
complexity of product development (Rodgers, 2008) were emphasized. In 
subsequent studies, it was stated that product development can be improved 
with the effective use of technology in this process (Racherla, et al., 2008; 
Liburd and Hjalager, 2010; Aldebert, et al., 2011). The results of the studies 
showed that product innovation has positive relationship with business 
performance (Sandvik, et al., 2011; Sipe, 2017; Viladimirow and Williams, 
2018). In addition, cooperation between organizations (Romero, et al., 2018) 
and open innovation (Sanchez, et al., 2019) have been reported to contribute 
positively to new product development. Therefore, it can be said that when it 
comes to innovation, it is necessary for enterprises to suppress their feelings 
of competition and exchange information with each other about new product 
development. 
 
4.1.2. Findings regarding the Process Innovation Theme 

 
Eighty-two (82) articles were reached under the theme of process 

innovation. Further information on the articles in this theme can be found in 
Appendix 1. The distribution of the articles and the top 5 journals in this 
theme are given in Table 4 below. 
 

Table 4. Top 3 Journals which published articles about Process Innovation  

No Journal Name  
Number of 

Articles 

1 Tourism Management  11 

2 International Journal of Hospitality Management  10 

3 Current Issues in Tourism 6 

4 Annals of Tourism Research 5 

5 
Journal of Sustainable Tourism 4 

Tourism and Hospitality Research 4 

 
Most of the work on the theme of process innovation has been published in 

the journals indexed by SSCI, SCOPUS and ESCI such as Tourism Management, 
International Journal of Hospitality Management, Current Issues in Tourism, 
Annals of Tourism Research, Journal of Sustainable Tourism, Tourism and 
Hospitality Research (Table 5). 

Table 5: Number of articles by index  

Index Frequency 

SSCI 65 

SCOPUS and ESCI 9 

SCOPUS 5 

ESCI 2 

SCI-E 1 
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Table 7. Top 4 Journals which published articles about Management Innovation  

No Journal Name  
Number 

of Articles 

1 International Journal of Hospitality Management 9 

2 Tourism Management 8 

3 International Journal of Contemporary Hospitality Management 5 

4 

Annals of Tourism Research 2 

Current Issues in Tourism 2 

Journal of Sustainable Tourism 2 

Tourism Analysis 2 

 

Most of the work on the theme of management innovation has been 
published in the journals indexed by SSCI, SCOPUS and ESCI such as 
International Journal of Hospitality Management, Tourism Management, 
International Journal of Contemporary Hospitality Management, Annals of 
Tourism Research, Current Issues in Tourism, Journal of Sustainable Tourism, 
Tourism Analysis (Table 7). 

Table 8. Number of articles by index  

Index Frequency 

SSCI 34 

SCOPUS and ESCI 5 

ESCI 3 

SCOPUS 1 

SCI-E 1 

Table 7 presents the distribution of the articles in the management 
innovation theme according to the indexing. As a result of the analysis, it is seen 
that the studies reached within the theme of management innovation have 
been published in the journals which were indexed in SSCI. When the keywords 
of 44 studies under the theme of management innovation were examined, a 
total of 214 keywords were identified. These keywords are classified under 
133 topics. 

Table 9: Distribution of Keywords  

No Keywords Frequency 

1 Innovation 38 

2 Tourism 11 

3 Hotel/Hotels 10 

4 Hotel Industry 6 

5 Sustainability 5 

Table 9 presents the most commonly used keywords for publications related 
to the theme of management innovation. The top 5 used keywords in 
publications related to the theme of product innovation are; 
• Innovation (innovation, innovations, innovation adoption theory, innovation 

behavior, innovation management, innovation policy, innovation practices, 
innovation results, innovation strategy, innovation regional development, 
innovativeness, performance expectancy),  

Table 5 presents the distribution of the articles in the process innovation 
theme according to the indexing. As a result of the analysis, it is seen that the 
studies reached within the theme of process innovation have been published 
in the journals which were indexed in SSCI. When the keywords of 82 studies 
under the theme of process innovation were examined, a total of 394 
keywords were identified. These keywords are classified under 191 topics. 
 

Table 6. Distribution of Keywords  

No Keywords Frequency 

1 Innovation 71 

2 Tourism Innovation 35 

3 Sustainability 12 

4 Environment 11 

5 
Knowledge 9 

Small and Medium Enterprises (SMEs) 9 

 
Table 6 presents the most commonly used keywords for publications related 

to the theme of product innovation. The top 6 used keywords in publications 
related to the theme of process innovation are; 

 
• Innovation (innovation economy, innovation in services, innovation 

journey, innovation management, innovation networking, 
innovation performance, innovation process, innovation system, 
innovations, innovative, innovative capabilities, innovative firm, 
innovativeness etc.),  

• Tourism Innovation (tourism, tourism and hospitality, tourism 
clusters, tourism complexity, tourism development, tourism firms, 
tourism innovation, tourism innovation systems, tourism industry, 
tourism marketing, tourism organizations etc.),  

• Sustainability (sustainability, sustainability culture and climate, 
sustainability transitions, sustainable development, sustainable 
tourism, sustainable),  

• Environment (environment, environmental innovation, 
environmental management, environmental performance, 
environmental responsibility, environments),  

• Knowledge (knowledge, knowledge management, knowledge 
network, knowledge transfer),  

• Small and Medium Enterprises (SMEs) (micro and small enterprises 
(MSEs), micro organizations, microenterprise, small enterprises, 
small firms, smart specialization, SMEs collaboration) 

 
Apart from these keywords, the keywords such as Destination, Hotel, Cluster, 

Cultural Tourism, Hospitality, Network, Regional tourism, Rural tourism, 
community, Entrepreneurship, Experience, Eco-innovation, Information and 
Communication Technology (ICT), Management, Marketing, Social capital, 
Customer, Ecotourism, Local Tourism, Mountain Destinations, Nature-Based 
Tourism, Social Network, Social Enterprise, Social Exchange were found to be 
used in the articles within the theme of product innovation. 

The studies on process innovation have been found to be mostly related to 
sustainability (Carlsen and Edvard, 2008; Huibin and Marzuk, 2012; Kuscer, 
2013; Ali and Frew, 2014; Spenceley and Snyman, 2017;  Aquino, et al., 2018), 
environment (Hernandez and Leon, 2001; Andereck, 2009; Lawton and  
Weaver, 2010; Razumova, et al., 2015; Kuscer, et al., 2016; Batle, et al., 2018) 
and eco-tourism (Almeida, 2016; Pozo, et al., 2016; Rosario, et al., 2017; 
Buijtendijka Blomb, et al., 2018). The results also showed that innovations 
within the scope of process innovation have an impact on consumer behavior 
and satisfaction (Ali and Frew, 2014; Hjalager, 2015; Wang, et al., 2018). 

 
4.1.3. Findings Regarding the Management Innovation  
 

Forty-four (44) articles were reached under the theme of management 
innovation. Further information on the articles in this theme can be found in 
Appendix 1. The distribution of the articles and top 4 journals in this theme are 
given in Table 7 below. 
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• Tourism (tourism, tourism companies, tourism complexity, tourism 
complexity, tourism sector), 

• Hotel Industry (hotel industry, hotel sector), 
• Hotel/Hotels (hotel management, hotel services), 
• Sustainability (sustainable development, sustainable HRM, sustainable 

tourism) 

Apart from these keywords, keywords such as Customer 
Orientation/Satisfaction, Management Innovation, Hospitality, Leadership, 
Performance, Balearic Islands, Competitiveness, Green Innovation / Practices, 
Social Responsibility were found to be used in articles within the theme of 
product innovation. 

When the studies on process innovation were examined, it was found that, 
unqualified personnel (Jakop, et al., 2003), resistance to change within the 
company (Jakop, et al., 2003), deficiencies in the managers' understanding of 
innovation (Ros and Sintes, 2009, Eide, et al., 2017) and lack of consensus 
(Smerecnik and Andersen, 2010, Louh, 2014), were obstacles to innovation. On 
the contrary, it has shown that innovation has a positive effect on the business 
practices (Ros and Sintes, 2012) and has a positive effect on enterprise 
performance (Martín and Herrero, 2012; Grissemann, et al., 2013; Compo, et 
al., 2014, Lee, et al., 2016; Sipe, 2017). 

4.1.5. Findings Regarding the Service Innovation Theme 
 
Forty-four (44) articles were reached under the theme of service innovation. 

Further information on the articles in this theme can be found in Appendix 1. 
The distribution of the articles and the top 5 journals in this theme are given in 
Table 10 below. 
Table 10: Top 5 Journals which published articles about Service Innovation  

No Journal Name  
Number 

of Articles 

1 Tourism Management 11 

2 International Journal of Contemporary Hospitality Management 9 

3 International Journal of Hospitality Management  9 

4 Scandinavian Journal of Hospitality and Tourism 6 

5 Tourism Economics 5 

Most of the work on the theme of service innovation has been published in 
the journals indexed by SSCI such as Tourism Management, International 
Journal of Contemporary Hospitality Management, International Journal of 
Hospitality Management, Scandinavian Journal of Hospitality and Tourism, 
Tourism Economics (Table 11). 
 

Table 11: Number of articles by index  

Index Frequency 

SSCI 57 

SCOPUS and ESCI 11 

ESCI 5 

SCOPUS 4 

SCI-E 2 

Table 12 presents the distribution of the articles in the service innovation 
theme according to the indexing. As a result of the analysis, it is seen that the 
studies reached within the theme of service innovation have been published in 
the journals which were indexed in SSCI. When the keywords of 44 studies 
under the theme of service innovation were examined, a total of 383 keywords 
were identified. These keywords are classified under 207 topics. 

Table 12: Distribution of Keywords  

No Keywords Frequency 

1 Innovation 59 

2 Tourism Innovation 24 

3 Service/Service Innovation 17 

4 Hospitality 12 

5 Sustainability 11 

Table 12 presents the most commonly used keywords for publications 
related to the theme of service innovation. The top 5 used keywords in 
publications related to the theme of product innovation are; 
• Innovation (innovation, innovation behavior, innovation capacity, 

innovation diversity, innovation gaps, innovation image, innovation 
impacts, innovation market dynamism, innovation process, innovation 
research, innovation system, innovative behavior, innovative solution, 
innovativeness, social innovation, radical innovation, open innovation, 
strategic innovation 

• Tourism Innovation (tourism accommodation establishments, tourism 
community, tourism competitiveness, tourism education, tourism firms, 
tourism history, tourism impact, tourism innovation, tourism 
management, tourism methodology, tourism planning, tourism spin‐
offs, tourism strategy, tourist hotels),  

• Service/Service Innovation (service, service experiences, service 
innovation, service innovation culture, service innovation performance, 
service innovativeness, service improvement, service industries, service 
innovative behavior, service-dominant logic),  

• Hospitality (hospitality sector, hospitality industry),  
• Sustainability (sustainability, sustainability innovations, sustainable 

development, sustainable development, sustainable tourism) 
Apart from these keywords, keywords such as Hotel Industry, Knowledge, 

Destination, Cluster, Social capital, Competitive Advantage, Diffusion of 
Innovations, Ecotourism, Experience Economy, Green innovation, 
Hotel/Hotels, Marketing, New Product Development, Airbnb, Capabilities, Co-
creation, Content analysis, Cultural Tourism, Disruptive Innovation, Eco-
Innovation, Evolutionary game theory, Information and Communication 
Technology (ICT), Leadership, Learning Orientation, Performance, Proactive 
Personality, Small firms, SMEs were found to be used in the articles within the 
theme of product innovation. 

The first study on service innovation was seen by Poon (1988) and stated 
that the all-inclusive system positively affected the performance of the 
enterprise. Recent days, the all-inclusive system has been the number one topic 
of the debates concerning with service quality and sustainability. But in earlier 
researches, this system was seen as an innovation. In another study, Hjalager 
(2005) stated that innovation in tourism developed parallel to the other 
sectors. Sintes et al. (2005) found that high category hotels were more 
innovative than low category hotels. Otenbacher (2007) found that market 
performance affects service performance within the scope of service 
innovation. Racherla et al. (2008) stated that the use of innovative information 
and communication technologies plays an important role in the development 
of destinations. Hu et al. (2009) found that knowledge sharing, and team 
culture have a significant impact on service innovation performance. Hjalager 
(2010) and Chen (2011) found that lack of skills was the biggest obstacle to 
innovation, while Iplik et al. (2014) consider costs as the reason for this. In the 
following period, the relationship between service innovation and customer 
satisfaction was examined and the relationship between the two variables was 
found to be positive (Su, 2011; Čivre and Omerzel, 2015; Jin, et al., 2016; 
Bharwani and Mathews, 2016;   Tajeddini, et al., 2017; Sipe, 2018; Verreynne, 
et al., 2019). 

 

4.1.4. Findings Regarding the Organizational Innovation Theme 

Forty-eight (48) articles were reached under the theme of organizational 
innovation. Further information on the articles in this theme can be found in 
Appendix 1. The distribution of the articles and the top 5 journals in this theme 
are given in Table 13 below. 



 
       Işık et al.                                  Journal of Ekonomi 02 (2019) 98–154 

 

105 
 

 

Table 13. Top 5 Journals which published articles about Product Innovation  

No Journal Name  
Number 

of Articles 

1 Tourism Economics 4 

2 Tourism Management 4 

3 International Journal of Contemporary Hospitality Management 3 

4 Journal of Hospitality and Tourism Management 3 

5 

Current Issues in Tourism 2 

European Planning Studies 2 

International Journal of Hospitality Management 2 

Journal of Sustainable Tourism 2 

Procedia Economics and Finance 2 

The Service Industries Journal 2 

Tourism and Hospitality Research 2 

Tourism Geographies 2 

Tourism Management Perspectives 2 

 
Most of the work on the theme of organizational innovation has been 

published in journals indexed by SSCI, ESCI and SCOPUS such as Tourism 
Economics, Tourism Management, International Journal of Contemporary 
Hospitality Management, Journal of Hospitality and Tourism Management, 
Current Issues in Tourism, European Planning Studies, International Journal of 
Hospitality Management, Journal of Sustainable Tourism, Procedia Economics 
And Finance, The Service Industries Journal, Tourism and Hospitality 
Research, Tourism Geographies, Tourism Management Perspectives (Table 
14). 

 

Table 14. Number of articles by index  

Index Frequency 

SSCI 35 

SCOPUS and ESCI 6 

SCOPUS 4 

ESCI 3 

 
Table 15 presents the distribution of the articles in the organizational 

innovation theme according to the indexing. As a result of the analysis, it is seen 
that the studies reached within the theme of organizational innovation have 
been published in the journals which are indexed in SSCI. When the keywords 
of 48 studies under the theme of organizational innovation were examined, a 
total of 229 keywords were identified. These keywords are classified under 
122 topics. 

 
Table 15. Distribution of Keywords  

No Keywords Frequency 

1 Innovation 43 

2 Tourism Innovation 25 

3 Environment 6 

4 Knowledge 6 

5 
Competition 5 

Network 5 

 

Table 15 presents the most commonly used keywords for publications 
related to the theme of organizational innovation. Top 6 used keywords in the 
publications related to the theme of product innovation are; 

• Innovation (innovation, innovation behavior, innovation 
configuration, diffusion of innovation, marketing innovation, 
organizational innovation, technological innovation, consumer 
innovativeness, social innovation, innovation diffusion model, 
innovation management, innovation networking, innovation strategy, 
innovation systems, innovations networks),  

• Tourism Innovation (tourism cluster, tourism companies, tourism 
development, tourism innovation, tourism innovation systems, 
tourism learning, tourism planning, tourism sector),  

• Environment (environment, environmental innovation, 
environmental responsibility, environments),  

• Knowledge (knowledge, knowledge management, knowledge 
network, knowledge sharing, knowledge transfer),  

• Competition (competition, competitive advantage, competitiveness),  
• Network (networking, networks, social networks) 

 
Apart from these keywords, the keywords such as Hospitality, Hotel 

Industry, Information and Communication Technologies (ICT), Small and 
Medium Enterprises (SMEs), Community, Sustainability, Cluster, Business 
Model Innovation, Destination Competitiveness, Model Development, National 
Government, Regional Competitiveness, Social Network Analysis were found 
to be used in the articles within the theme of product innovation. 

When the studies on organizational innovation are examined, it is seen that 
clustering (Tseng, et al., 2008; Fundeanu, 2015; Backman, et al., 2017), 
developing cooperation between state and private sector (Mei, et al., 2015; 
Alegre and Berbegal-Miraben, 2016; Giacosa, et al., 2016; Booyens and 
Rogerson, 2017), increasing cooperation and knowledge sharing between 
enterprises (Kim and Shim, 2018)  and business-to-business network 
(Sorensen, 2007; Romerio and Costa, 2010; Booyens, 2016; Patluang, 2017; 
Koflera, et al., 2018) are important factors to accomplish organizational 
innovation. 

5. Conclusion 

In this study, the articles on tourism and innovation concepts are examined 
under five classes as: (1) product innovation, (2) service innovation, (3) 
process innovation, (4) management innovation and, (5) organizational 
innovation. This classification is also accepted as an instrument to understand 
innovation activities in the tourism sector. 

It is emphasized that keeping up with the developing technology within the 
scope of product development is an extremely important point. When the 
results of the studies are examined, it is seen that there is a positive 
relationship between product innovation and business performance. This 
shows how important product innovation is to achieve business objectives. 
Service innovation has come to the forefront as another type of innovation that 
is important in the tourism sector. In the labor-intensive tourism sector, 
businesses can achieve a competitive advantage by differentiating their 
services. At this point, it is important to work with a team with high innovation 
skills. When the results of the studies are examined, it is seen that there is a 
positive relationship between service innovation and customer satisfaction. 
This emphasizes the importance of service innovation in achieving business 
objectives. 

Process innovation addresses all processes related to business activities. 
Improvement of the processes will ensure the smooth running of operational 
activities. Another important aspect of process innovation is its multiplier 
effect on other types of innovation. Collaboration is the basis of organizational 
innovation. The cooperation between the private sector and the state or the 
cooperation between private sector enterprises is important for achieving 
economic goals. In today's highly competitive business environment, it is 
ironically necessary to achieve a competitive advantage through knowledge 
sharing and collaboration. The biggest obstacle to innovation is the enterprise 
itself. Negative factors such as resistance to change in business components 
and conflicts of ideas also affect the success of innovation negatively. 
Management innovation aims to eliminate these negative factors. 

Innovation is a key concept for the realization of highly popular approaches 
such as competitive advantage, sustainability, internal entrepreneurship and 
learning organization. The advantages innovation offers firms can be listed as 
an increase in efficiency, superiority in sustainable competition, solutions to 
the problems encountered in the balance of payments, raising awareness of 
social responsibility in the society and improving it, expanding the range of 
loyal customers, securing insti 
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institutionalisation and branding and directing firms into good quality output 
promised by research and development. 

In addition to all the study results, it is seen in the literature that, innovation 
approaches in tourism research is highly influenced by conventional 
manufacturing industries. This can be accepted as the main finding of this 
study. It is seen in this review that there are few studies on the experience, 
which is the most important product of tourism. 

 
6. Research gaps and an agenda for future research  

The journey of the idea of this article started by considering the fact that 
tourism enterprises needed innovation in dealing with their customers’ 
demands and needs. Thus, it was stated by several researchers in international 
literature that tourism industry is often innovated so that it could operate as a 
labor-intensive sector, so that businesses could compete and so that they could 
differ from others and have competitive advantage (Işık, 2019). In this context, 
considering the place innovation occupies and the significance it has, this 
article is believed to be reflective of the situation in the tourism sector in terms 
of innovation. This study, which compiled the studies concerning the 
correlations between tourism and innovation and published in international 
journals aimed to investigate the level of studies on innovation in tourism and 
the issues which they focus. 

This study, like other studies, had a number of restrictions and research gaps. 
The research was limited to the studies using the keywords of tourism, 
innovation, hotel and innovation which had been published in 50 high ranking 
tourism journals which were indexed by SSCI, SCI, SCI-E, ESCI and SCOPUS. 
This study is expected to shed light on the future researchers intending to 
perform a study on the correlations between tourism and innovation which 
has been studied in this study and how often they have been studied in the 
literature and what topics have been studied less often, and to save time. In 
other words, it is believed that this study will guide researchers on the topics 
which need to be studied in terms of innovation in tourism. This study confined 
itself to analyzing a certain number of journals- which is a limitation of this 
study. The number of journals to be analyzed could be increased, all the studies 
could be reached, and a complete portrait of the area could be drawn.  
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Research 

The results show that the B&B owners’ 

lifestyles and customers are key 

drivers of innovation. On the other 

hand, employees, family and friends 

are less frequently mentioned. 

Process 
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International 

Journal of 
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Function, 
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Innovation 

Performance 

Survey, 
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The conclusion is that mentoring is a 

powerful strategy that can be used to 

encourage innovation and also firms  

innovation performance will enhanced 

when organizations develop their 

mentoring processes. 

Process 
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Mentoring function, 

Newcomer, Innovation 

performance, Social 
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International 

Journal of 
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Structural 

Equation Model 
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Innovation, 
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Equation 

Modeling 

Praxis, which is defined as action 

informed by theory and experiences, is 

a vital element of innovation behavior 
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Management 
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Content 

Analysis, 

Literatür 
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This conceptual framework 

demonstrates TSE for sustainable 

community development as a process 

and activity led by tourism social 

entrepreneurs engaging with local 

communities, institutions, and 

decision-makers. 
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Documentary 

Research, 

Interviews, 

Survey, Content 
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As a consequence, members on the 

modernists’ side tended to engage 

more often in conventional 

entrepreneurial activities making use 

of socio-ecological arguments to raise 

revenue. On the other hand, Burren 

Ecotourism Network members on the 

conservatives’ side were likely to show 

commitment in voluntary working 

groups. 
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Evolutionary Approach, 
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Its Implications for Smart 

Specialisation 

England Coventry 
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Tourism Innovation 

Dokümant 

Research, 
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Review 

 

Diversification strategies should be 

approached at product / market, 

regional and sectoral levels. 

Diversification and sectoral focus are 

proposed in the context of lack of 

resources to collect information on 

economic growth and new markets. 
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The results show that, the conflict 

management, as perceived by frontline 

employees, significantly affects their 

levels of engagement and innovative 

behavior. 
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State of Knowledge 

Intangible Capital SCOPUS 
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Jin, Line and 

Merkebu 

(2016) 

2016 

Examining the Impact of 

Restaurant Innovativeness 

on Relationship Quality in 

Luxury Restaurants 

USA 

Perception of 

Restaurant 

Innovativeness  

Confirmatory 

Factor Analysis, 

Squared 

Correlation, 

Structural 

Parameter 

  
Service 

Innovation 

 innovation image, 

luxury restaurants, 

relationship quality, 

satisfaction 

International 

Journal of 

Hospitality & 

Tourism 

Administration 

SCOPUS  

and ESCI 
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Alegre and 

Berbegal-

Miraben  

(2016) 

2016 

Social Innovation Success 

Factors: Hospitality and 

Tourism Social Enterprises 

Spain Barcelona  

Social Innovation, 

Hospitality, Social 

Tourism Initiatives 

Case Study    
Organization

al Innovation 

Social Innovation, 

Hospitality and Tourism 

sector, Social 

Enterprises, Social 

business models 

International 

Journal Of 

Contemporary 

Hospitality 

Management 

SSCI 
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Omerzel 

(2016) 
2016 

A Systematic Review of  

Research on Innovation in 

Hospitality and Tourism 

Slovenia 

Koper 

Competitiveness, 

Innovation,  

Tourism, 

Bibliometric 

analysis,  

Small firms, 

Hospitality. 

Literature 

review, 

Bibliometric 

Analysis. 

Reviewing the literature, it was 

found that, in their studies, many 

authors mainly  

addressed innovation in 

manufacturing,  

while focused on innovation in the 

service industry.  

Service 

Innovation 

Competitiveness, 

Innovation,  

Tourism, Bibliometric 

analysis,  

Small firms, Hospitality. 

International 

Journal of 

Contemporary 

Hospitality 

Management 

SSCI 

156 

Pikkemaat 

and Zehrer 

(2016) 

2016 

Innovation And Service 

Experiences in Small 

Tourism Family Firm 

Netherlands 

Medium and Small 

Family Business, 

Innovation 

Literature 

Review 
  

Service 

Innovation 

Innovation, Service 

Experiences, Small 

Businees,  Family 

Businesses 

International 

Journal Of 

Contemporary 
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157 Pace (2016) 2016 

How do Tourism Firms 

Innovate for Sustainable 

Energy Consumption? A 

Capabilities Perspective nn 

The Adoption of Energy 

Efficiency in Tourism 

Accommodation 

Establishments 

Malta 

Environmental 

innovation, 

Capabilities, 

Engineering 

consulting firms, 

Energy efficiency, 

Tourism 

accommodation 

establishments, 

Face-to-face 

interviews. 

The findings demonstrate different 

patterns of innovation adoption 

amongst the firms in terms of the 

range of energy technologies and 

measures adopted that are contingent 

on the firms' particular combination of 

capabilities to solve problems around 

energy efficiency 

Service 

Innovation 

Environmental 

innovation, 

Capabilities, 

Engineering consulting 

firms, 

Energy efficiency, 

Tourism 

accommodation 

establishments, 

Journal of Cleaner 

Production 
SCI-E 
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Clarke, 

Murphy and 

Adler (2016) 

2016 

Celebrity Chef Adoption and 

Implementation of Social 

Media, Particularly 

Pinterest: A Diffusion of 

Innovations Approach 

United States 

Harrisonburg 

Celebrity Chefs, 

Social Media, 

Diffusion of 

innovations 

Survey 

The study found that of the top 48 

chefs, all adopted Facebook, closely 

followed by 47 adopting Twitter; just 

17 adopted Pinterest. The chefs’ social 

media and Pinterest implementation 

varied widely. 

Service 

Innovation 

Celebrity Chefs, Social 

Media, Diffusion of 

innovations, Pinterest 

International 

Journal of 

Hospitality 

Management  

SSCI 

159 

Bharwani and 

Mathews 

(2016) 

2016 

Customer Service 

Innovations in 

The Indian Hospitality 

Industry 

Indian 

Innovation, 

Hospitality, 

Competitive 

advantage, 

Experience 

economy, Customer 

service 
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Literature 

Review 

  
Service 

Innovation 

Innovation, Hospitality, 

Competitive advantage, 

Experience economy, 

Customer service 

Worldwide 

Hospitality and 

Tourism Themes 

ESCI 

160 

Binder, Mair, 

Stummer and 

Kessler 

(2016) 

2016 

Organizational 

Innovativeness and Its 

Results: A Qualitative 

Analysis of SME Hotels in 

Vienna.  

 

Austria Wien  

 Organizational 

Innovativeness, 

Innovation Results 

Interviews, 

Content 

Analysis, 

Detailed 

Structure 

Analysis 

The study shows that systematic 

renewal is promoted by a combination 

of all dimensions of organizational 

innovativeness (willingness to 

innovate, ability to innovate, and 

possibility of innovation). 

Organization

al Innovation 
  

Journal of 

Hospitality & 

Tourism Research 

SSCI 

161 

Farsani, 

Sadeghi, 

Shafiei and 

 Sichani 

(2016) 

2016 

Measurement of Satisfaction 

With Ict Services 

Implementation  

and Innovation in 

Restaurants  

(Case Study: Isfahan, Iran)  

Iran 

Isfahan 

Information and  

Communication 

Technology (ICT),  

Innovation,  

Restaurant,  

Tourist 

behavior 

 Descriptive 

Analysis, 

 One Sample t- 

Tests, 

Chi-Square 

Tests.  

That tourists and restaurant managers 

in the city of Isfahan are interested in 

exploiting the application of 

innovation and ICT in hotel 

restaurants. 

Management 

Innovation 

Information and 

communication 

technology (ICT), 

innovation, restaurant, 

tourist 

Journal of Travel 

& Tourism 

Marketing 

SSCI 
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Giacosa, 

Giachino, 

Stupino and 

2016 

A Tour Operator With A 

Global, Innovative Spirit: 

The Case of Alpitourworld 

 Italy 

Brescia 

Tourism sector, 

Tour operator, 

AlpitourWorld, 

Case study 

The research results illustrate that an 

integrated management of the 

production and supply chains in the 

tourist sector can provide a winning 

approach, making it possible to control 

Organization

al Innovation 

Tourism sector; Tour 

operator; 

AlpitourWorld; 

Tourism Analysis 
SCOPUS  

and ESCI 



Işık et al.                                                     Journal of Ekonomi 02 (2019) 98–140 

 

140 
 

Mazzoleni 

(2016) 

Comprehensive 

tourist product . 

each stage of the process and to create 

a highly satisfactory product for the 

client.   

Comprehensive tourist 

product 

163 

Nieves, 

Quintana and 

Osorio 

(2016) 

2016 

Organizational Knowledge, 

Dynamic Capabilities and 

Innovation ın The Hotel 

Industry 

 Spain           Gran 

Canaria 

Organizational 

Knowledge, 

Innovation  

Descriptive 

Statistics, 

Correlation 

Analysis,  

The knowledge and knowledge-based 

processes play an outstanding role to 

foster innovation in the hotel firms. 

Process 

Innovation 

Organizational 

knowledge, dynamic 

capabilities, product 

innovation, process 

innovation, hotel 

industry 

Tourism and 

Hospitality 

Research 

SCOPUS  

and ESCI 

164 

Bell and 

Ruhanen 

(2016) 

2016 

The Diffusion and Adoption 

Of Eco-Innovations Amongst 

Tourism Businesses: The 

Role of The Social System 

Australian 

Eco-Innovations, 

Tourism Businesses 

Social System 

 Interview, 

Content 

Analysis 

  
Service 

Innovation 

 Innovation, diffusion, so

cial 

system, ecotourism, accr

editation 

Tourism 
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Research 

SCOPUS  
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165 
Lu and Liu 

(2016) 
2016 

Cultural Tourism O2O 

Business Model 

Innovation-A Case Study of 

Ctrip 

China Beijing 

Business Model,  

Innovation Strategy, 

Tourism 

 

Qualitative 

Research, Case 

Study   

Management 

Innovation 

Business Model, 

Cultural, Innovation 

Strategy, O2O, Tourism 

Journal of 

Electronic 

Commerce in 

Organizations  

ESCI 

166 

Wooliscroft 

and  

Wooliscroft 

(2016) 

2016 

Diffusion of Innovation:  

The Case of Ethical Tourism 

Behavior 

New Zealand 

Ethical behavior, 

Diffusion of 

innovation, 

Rasch Modeling, 

Consumer 

innovativeness, 

Tourism. 

Rasch Modeli 

Using the Rasch Model, this research 

studies the underlying structure of 

ETB and provides a link between 

relatively static individual 

innovativeness and the Diffusion of 

Innovation's dynamic aspects, a result 

that future longitudinal studies will 

have to confirm. 

Organization

al Innovation 

Ethical behavior, 

Diffusion of innovation, 

Rasch Modeling, 

Consumer 

innovativeness, 

Tourism. 

Journal of 

Business 

Research 

SSCI 
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Lee, Hallak 

and 

Sardeshmukh 

(2016) 

2016 

Innovation, 

Entrepreneurship,and  

Restaurant Performance:  

A Higher-Order Structural 

Model  

Australia 

Adelaide 

Innovation, 

Restaurant 

performance, 

Entrepreneurship, 

Hospitality, 

Partial Least 

Squares Structural 

Equation 

Modelling. 

Post hoc 

Analysis, 

Correlation 

Analysis,  

Structural 

Equation 

Model, 

 Chi-square test,  

Factor Analysis.  

The restaurant's innovation  

activities have a positive impact on 

restaurant performance. The 

introduction of innovation in products, 

services, and marketing allows 

restaurants to increase their sales by 

attracting new customers while 

retaining their current customer base. 

Management 

Innovation 

Innovation, 

Restaurant 

performance, 

Entrepreneurship, 

Hospitality, 

Partial Least Squares 

Structural Equation 

Modelling. 

Tourism 

Management 
SSCI 
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Guttentag 

(2015) 
2015 

Airbnb: Disruptive 

Innovation  and The Rise of 

an Informal Tourism 

Accommodation Sector 

Canada                   

West Waterloo 

Disruptive 

Innovation, 

Informal 

Accommodation 

Case Study, 

Content 

Analysis 

Consequently, achieving a greater 

understanding of Airbnb’s disruptive 

emergence will offer tremendous 

practical value, and there is every 

reason to believe that such knowledge 

will only increase in importance as 

Airbnb continues to prominently and 

firmly establish itself within the 

Service 

Innovation 

Airbnb, short-term 

rentals, peer-to-peer 

accommodation, disrupt

ive innovation, informal 

economy 

Current Issues in 
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sector. 

169 

Razumova, 

Ibáñez and 

Palmer 

(2015) 

2015 

Drivers Of Environmental 

Innovation in Majorcan 

Hotels 

Spain Majorca 
Environment, 

Process Innovation 

Logistic 

Regression, 

Hierarchical 

Regression 

  
Process 

Innovation 

 hotels, environmental 

innovations, Porter 

hypothesis, Majorca 

Journal of 

Sustainable 

Tourism 

SSCI 
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Gössling and 

Lane (2015) 
2015 

Rural Tourism and The 

Development of Internet-

Based Accommodation 

Booking Platforms: A Study 

in The Advantages, Dangers 

and Implications of 

Innovation 

Sweden 

Helsingborg 

Rezervation 

Platform, 

Innovation, Rural 

Tourism 

Interview, 

Comparative 

Analysis 

Results indicate that Booking.com now 

has a significant role in reservations in 

rural Norway, with a range of 

implications for destinations and 

businesses.  

Service 

Innovation 

accommodation, rural 

tourism, tourism 

management 

Journal of 

Sustainable 

Tourism  

SSCI 
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Couture, 

Arcand, 

Sénécal and 

Ouellet 

(2015) 

2015 

The Influence of Tourism 

Innovativeness on Online 

Consumer Behavior 

Canada Quebec  

Tourism 

Innovativeness, 

Consumer Behavior 

Descriptive 

Statistics, 

Linear 

Regression 

Tourism innovativeness is positively 

related to the frequency and density of 

site visits, downloading of information 

brochures, use of the online 

purchasing mode, and the volume of 

online purchases. 

Service 

Innovation 

innovativeness, online 

consumer 

behavior, buying 

behavior, information 

search 

behavior, communicatio
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Journal of Travel 

Research 
SSCI 
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Chao, Izard 

and 

Sellens 

(2015) 
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Information and 

Communication 

Technologies, Innovation, 

and Firm Productivity in 

Small and Medium-Sized 

Travel Agencies: New 

Evidence from Spain 
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Information and 

Communication 

Technologies, 

Innovation 

Qualitative 

Research, 

Survey 

  
Organization

al Innovation 

Information and 

communication 

technologies 

(ICT), innovation, firm 

productivity, small and 

medium enterprises 

(SMEs), travel 

agencies, partial least 

square–structural 

equation modeling 

(PLS-SEM), Spain 

Journal of Travel 

Research  
SSCI 
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Jernsand, 

Kraff and 

Mossberg 

(2015) 

2015 
Tourism Experience 

Innovation Through Design 
Norway Nordland 

 Experience 

Innovation, 

Experience Design 

 

Qualitative 

Analysis, 

Empirical 

  
Service 

Innovation 

 experience 

innovation, experience 

design, experiencescape

, prototyping 

Scandinavian 

Journal of 

Hospitality and 

Tourism  

SSCI 
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Tang, Wang 

and Tang 

(2015) 

2015 

Developing Service 

Innovation Capability in The 

Hotel Industry 

Taiwan 

Social Capital,   

Knowledge Sharing,    

Service Innovation 

Capability 

Correlation 

Analysis,  

Reliability and 

Validity 

Analysis, 
  

Service 

Innovation 

Social Capital,   

Knowledge Sharing,    

Service Innovation 
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Structural 

Model Analysis 

175 
Tugores and 

García (2015) 
2015 

The Impact Of Innovation 

On Firm's Performance: An 

Analysis Of The Hotel Sector 

In Majorca 

Spain Mallorca 
Innovation, 

Performance  

Descriptive 

Statistics, 

Correlation, 

Regression  

 Non-environmental innovations and 

only some particular environmental 

innovations are found to have a 

positive impact on hotel performance, 

and to contribute to an understanding 

of their relative performance, even 

when controlling for quality or human 

capital variables.  

 

Organization

al Innovation 

innovation; hotel 

industry; performance 

impact 

Tourism 

Economics 
SSCI 
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Booyens and 

Rogerson 

(2015) 

2015 

Creative Tourism in Cape 

Town: 

An Innovation Perspective 

South Africa Cape 

Town  

Creative Tourism, 

Creative Cities, 

Urban 

Regeneration, Cape 

Town  

Interview   
Process 

Innovation 

Creative Tourism, 

Creative Cities, Urban 

Regeneration, Cape 

Town  

Urban Forum SCOPUS 

177 
Omerzel  

(2015) 
2015 

Innovativeness in Tourism: 

Model Development 

Slovenia 

Koper 

Innovation, 

Tourism, Model 

Development 

Model 

Development 

With the developed model, it has been 

stated that it should clarify the concept 

of innovation in tourism and develop a 

valid and versatile innovation 

structure. 

Organization

al Innovation 

Innovation, Tourism, 

Model Development 

Procedia 

Economics And 

Finance 

SCOPUS 

178 
Souto          

(2015) 
2015 

Business Model Innovation 

and Business Concept 

Innovation as The Context 

of Incremental Innovation 

and Radical Innovation 

Spain 

Tourism innovation 

Hotel innovation 

Business model 

innovation 

Business concept 

innovation 

Non-technological 

innovation 

Technological 

innovation 

Innovation strategy 

İnterviews 

The findings show the effects of 

business model innovation and 

business concept innovation. The 

adoption of new models and concepts 

that support innovation are shown to 

be important.  

Organization

al Innovation 

Tourism innovation 

Hotel innovation 

Business model 

innovation 

Business concept 

innovation 

Non-technological 

innovation 

Technological 

innovation 

Innovation strategy 

Tourism 

Management 
SSCI 
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Naidu, Chand 

and 

Southgate 

(2014) 

2014 

Determinants of Innovation 

in The Handicraft industry 

of Fiji and Tonga: An 

Empirical Analysis From a 

Tourism Perspective 

Oceania Region 

Fiji, Tonga 

Innovation, 

Handicraft Industry 

Interviews, 

Probit 

Regression 

Model, Tobit 

Regression 

Model 

The results  of this study show that 

eight factors; namely, value adding, 

design uniqueness, new product 

development, cultural uniqueness, 

advanced technology, experience of 

owner, ability of owner to adapt to 

trends in market and quality of raw 

materials have significant impact on 

level of innovation in handicraft 

industry of Fiji and Tonga. 

Process 

Innovation 

and 

Organization

al Innovation 

Innovation, Handicraft 

Industry 
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Enterprising 
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People and Places 

in the Global 

Economy 
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Hoarau 

(2014) 
2014 

Knowledge Acquisition and 

Assimilation in 

Tourism-Innovation 

Processes 

Norway Nordland 

Case Study, 

Qualitative 
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Case Study, 

Qualitative 

Research 

  

Product 

Innovation 

and Service 

Innovation 

knowledge, innovation, 

absorptive capacity, 

nature-based tourism 

Scandinavian 

Journal of 

Hospitality and 

Tourism 

SSCI 

181 

İplik, 

Topsakal and 

Doğan (2014) 

2014 

Strategic Innovation: An 

Empirical Study On Hotel 

Firms Operating In Antalya 

Region 

Turkey    Antalya 

Strategic 

Innovation, 

Competitive 
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Hotel Firms 

Frequency 

Analysis, 

Reliability 

Analysis, 

Factor Analysis, 

Correlation 

Analysis   
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Innovation 

Strategic Innovation, 

Competitive Advantage,                          

Hotel Firms, Antalya 

Advances in 

Hospitality and 

Tourism Research 

(AHTR) 

ESCI 

182 

Ropret, 

Jakulin and 

Likar (2014) 

2014 

The Systems Approach To 

The Improvement of 

InnovationIin Slovenian 

Tourism 

Slovenia 

Koper 

 

Innovation, 

Sustainable 

Development, 

Tourism, Social 

Responsibility, 

Slovenia, Systems 

Approach. 

Causal Loop 

Diagram, 

Qualitative 

System Model. 

Tourism development model, the 

development of Slovenia as an isolated 

system, to achieve the goal of the 

desired tourism destination, CSR 

principles, not only in tourism, but in 

general in the society in the twenty-

first century will become an important 

legal area for the said. 

Management 

Innovation 

 

Innovation, Sustainable 

Development, Tourism, 

Social Responsibility, 

Slovenia, Systems 

Approach. 

Kybernetes SCI-E 
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Nicolau and 

Santa-María 

(2013) 

2013 
The Effect Of Innovation on 

Hotel Market Value 
Spaın Alicante 

Innovation, Hotel 

Industry 

Qualitative 

Analysis, 

Literature 

Study 

  
Management 

Innovation 

Innovation, Hotel 

Industry 

International 

Journal of 

Hospitality 

Management  

SSCI 

184 
Kuscer 

(2013) 
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Determining Factors of  

Mountain Destination 

Innovativeness 

Slovenia 

Destination 

development,  

Innovativeness,  

Mountain 

destinations,  

Sustainability. 

Exploratory 

Factor Analysis, 

Factor 

Correlation 

Matrix. 

The results show that mountain 

destination innovativeness 

incorporates the factors of  

sociocultural sustainability and 

stakeholder participation, 

environmental sustainability (natural 

environment) a 

nd proactiveness.  

Process 

Innovation 

Destination 

development,  

Innovativeness,  

Mountain destinations,  

Sustainability. 

Journal of 

Vacation 

Marketing 
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Makkonen 

and 
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(2013) 
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ICT Innovation and Local 

Economy: Mobile Game as a 

Tourist Attraction 

Finlandia 

Lieksa 

Attraction, 

 ICT innovation,  

Tourism, Visitor 

expenditure. 

Corelattion 

Analysis, 

T-tests. 

The results show that visitors of the 

location itself (Pielinen Museum) have 

a considerable  

income and employment impact on the 

local economy of Lieksa 

Organization

al Innovation 

Attraction, 

 ICT innovation,  

Tourism, Visitor 

expenditure. 

Scandinavian 

Journal of 

Hospitality and 

Tourism 

SSCI 
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Camisón and 

Monfort-Mir 

(2012) 

2012 

Measuring Innovation in 

Tourism From The 

Schumpeterian And The 

Dynamic-Capabilities 

Perspectives 

Spain Valencia 

Innovative 

Capabilities, 

Tourism 

Performance 

Survey, Content 

Analysis, 

Schumpeterian 

Theory, 

Study present that serious biases and 

anomalies hindering the 

understanding of the situation at the 

micro level and complicating the issue 

of international comparability. 

Process 

Innovation 

Innovative capabilities, 

Innovativeness, 

Innovation 

performance,Tourism 

firms 
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Management  
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Approach 
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Huibin and 

Marzuk 

(2012) 

2012 

Community Participation of 

Cultural Heritage Tourism 

from Innovation System 

Perspective 

Malaysia 

Cultural Heritage 

Tourism, 

Innovation System 

Case Study   

Process 

Innovation 

and 

Organization
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participation;    cultural    
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system; tourism 

development; Penang. 

International 
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Mei, Arcodia 

and Ruhanen 
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Towards Tourism 

Innovation:  

A Critical Review of Public  

Polices at The National 

Level 

Norway 

Innovation, 

Destination 
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Public policy, 

National 

government 

Norway. 

Content and 

Systematic 

analysis. 

The findings indicate that the  

policies are mostly general and 

superficial.  
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3D Corporate Tourism: A 

Concept for Innovation in 

Nanomaterials Engineering. 

Malaysia Selangor  

Nanomaterials, 

Innovation, 

Nanotechnology 

The Biomimicry 

Innovation 

Methodis 

The “3D Tourism” concept seems to be 

especially interesting for development 

of novel functional nanomaterials and 

contributes to overcoming the first 

two of the three gaps between the 

world of ideas, inventors, innovators 

and investors as well as the market as 

introduced for accelerated scientific 

and technological breakthroughs to 

improve the human condition. 
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Analysis 
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Performance: Evidence from 
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Exploratory 
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Hierarchical 
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The results suggest that service 

innovation has significant effects on 

behavioural intention and customer 

experience, and the mediating effect of 

customer experience on service 

innovation and customers’ 

behavioural intention was supported.  
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