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An Investigation of the Impact of Social Media on the Intention of 
Entrepreneurship in the Context of Socio-Demographic Variables 

Abstract                                                                                        Research Paper 

Although e-entrepreneurship activities have been accelerated all over the world with the spread of 
internet and social networks, the effect of social media posts on entrepreneurial intention and socio-
demographic factors has not been investigated sufficiently in the literature. In the study 

), it was found that the intention of entrepreneurship was highly influenced 
by the posts related to entrepreneurship in social media. The aim of our study is to investigate 
whether the posts of entrepreneurship in social media and the intention of entrepreneurship differ 
in terms of socio-demographic variables. The research was carried out in 416 students studying at 

performed by using the independent sample T-test and variance analysis methods with SPSS 
program. According to the results of the research, the entrepreneurship intention of the students 
varies according to gender, the status of having an entrepreneur friend circle on social media and 
the frequency of seeing the posts about entrepreneurship. 
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ileri toplamak ve analiz etmek 

daha iyi hedefleyebilir.  
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bir
. 

Niyet, tutu

olarak o  

 

 
 (1991) 

ve (1982) ile 
. Bird (1988) modelde, niyetin , 
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(Kalkan, 2011)  
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b olarak kabul edilen (Boz vd., 2016; 
Costa ve McCrae, 1995;  vd., 2011),  ve ailede 
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3.3. Modeli ve Hipotezleri 
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H6: Sosya
 

3.4.  

SPSS 

mektedir (Gegez, 
2010)

 

Tablo 1:  al  

 Normal 
 

Kabul 
Edilebilir 

 

Model 
Sonucu 

Yorum 

Ki- Kare  29.49  

Serbestlik Derecesi  13  

 <2 <5 2,268 Kabul Edilebilir 

GFI >0.95 >0.90 0.98  

RMSEA <0.05 <0.08 0.055 Kabul Edilebilir 

SRMR <0.05 <0.08 0.029  

CFI >0.95 >0.90 0.99  

noktaya getirilebilmesi a
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Frekans analizi sonucunda Tablo 2 nin 
 erkek 

- -21 ar
%50,3, 22-

erin 

d

ret vermektedir.  

Tablo 2: Sosyo-  

   
Cinsiyet   

 237 57,0 
Erkek 179 43,0 

   
Evet 188 45,5 

 228 54,8 
Sosyal Medyada 

 
  

 27 6,5 
Nadiren 109 26,2 
Bazen 152 36,5 

 88 21,2 
 40 9,6 

   
18-19 64 15,4 
20-21 209 50,3 
22-23 97 23,3 

 46 11,0 
TOPLAM 416 100,00 

3.4.1. Sosyo-Demografik -Testi 
 

lik niyetinin cinsiyete (H1), sosyal medyada 
 (H2) 

durumuna  
esine sahip olma durumuna (H4) 

 -testi 
.  
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Tablo 3: Niyeti ile Sosyo-
-  

 

Sosyo 
Demografik 

 
Gruplar N ort SS 

Lev. 
Test 

P 

Niyeti 

Cinsiyet (H1) 
 237 3,261 ,920 

,679 ,001 
Erkek 179 3,571 ,899 

Olma (H2) 

Evet/Var 251 3,532 ,912 

,510 0,00 
 165 3,185 ,903 

Durumu (H3) 

 188 3,329 ,900 
,339 ,191 

 
228 3,448 ,940 

Durumu 
Olma (H4) 

Evet/Var 251 3,232 1,004 

,278 0,00 
/Yok 165 2,822 1,080 

Toplam    416      

Hipotezin Kabul/Ret Durumu: H1, Kabul; H2, Kabul; H3, Ret; H4, Kabul 

 H1:  Cinsiyete 
  Levene testi 

 
 

510
Analiz so nde (p=0,000

, 
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olup, H2  
 

(0,339
eyinde (p=0,191>
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sahip 

a  

3.4.2. Sosyo-  

 
r. 

ik 

azen rastlaya  niyeti puan 
 

 rastlaya  

z birinin 

. 

Tablo 4: 
 

N, Xort   

 
lara 

Rastlam
 

N ort 
SH
x 

Var. 
K. 

K.Top. Sd. K.Ort. 

Niyeti 

 27 2,950 
,18
1 G. 

 
19,047 4 4,762 

Nadiren 109 3,220 
,08
5 

Bazen 152 3,394 
,07
3 

 334,814 411 0,815 
 88 3,537 

,10
0 

 40 3,858 
,13
0 0,454 

Sig.:0,769 

Toplam  416 3,395 
,04
5 

F Test: 5,845 P: 0,000 
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lan Tukey . 

Tablo 5: 
 

  xi-xj SHx p 
 Nadiren -,26957 ,19402 ,635 

 Bazen -,44412 ,18850 ,130 
 SIK -,58726 ,19857 ,027* 
  -,90772 ,22481 ,001* 
Nadiren Hic ,26957 ,19402 ,635 
 Bazen -,17455 ,11328 ,536 
 SIK -,31770 ,12935 ,103 
  -,63815 ,16685 ,001* 
Bazen  ,44412 ,18850 ,130 
 Nadiren ,17455 ,11328 ,536 
 SIK -,14314 ,12090 ,761 
  -,46360 ,16039 ,033* 

  ,58726 ,19857 ,027* 
 Nadiren ,31770 ,12935 ,103 
 Bazen ,14314 ,12090 ,761 
  -,32045 ,17211 ,340 

  ,90772 ,22481 ,001* 
 Nadiren ,63815 ,16685 ,001* 
 Bazen ,46360 ,16039 ,033* 
 SIK ,32045 ,17211 ,340 
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P=0,

ortalamas

 

Tablo 6: 
 

Varyans Analizi 

N, Xort ve   

 a Rastlama 
 

N ort SHx 
Var. 
K. 

K.Top. Sd. K.Ort. 

Durumu 

 27 2,4537 ,254 G. 
 

19,356 4 4,839 
Nadiren 109 2,9197 ,100 

Bazen 152 3,0970 ,082 
 440,872 411 1,073 

 88 3,2813 ,094 

 40 3,3250 ,184 
2,808 

Sig.:0,025 

Toplam  416 3,0697 ,051 F Test: 4,511 P: 0,001 

 a
-hoc analiz 

teknikleri uygulanma
un

 

Tablo 7: ili 

 

  xi-xj SHx P 
 Nadiren -,46602 ,27373 ,642 

 Bazen -,64334 ,26751 ,201 
 SIK -,82755* ,27163 ,044* 
  -,87130 ,31434 ,075** 
Nadiren  ,46602 ,27373 ,642 
 Bazen -,17731 ,12981 ,851 
 SIK -,36153 ,13809 ,091** 
  -,40528 ,20999 ,450 
Bazen  ,64334 ,26751 ,201 
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 Nadiren ,17731 ,12981 ,851 
 SIK -,18421 ,12531 ,787 
  -,22796 ,20182 ,953 

  ,82755 ,27163 ,044* 
 Nadiren ,36153 ,13809 ,091** 
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  -,04375 ,20725 1,000 

  ,87130 ,31434 ,075** 
 Nadiren ,40528 ,20999 ,450 
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