Konya'da bir zamanlar hali mezatinin
yapildigi Eski Dellal Pazarindan bir
gorundm.

A vievw from OlIld Dellal Bazaar
wvhere carpet auctions take place.
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Bu kdsemizde sizlere halicilik sektdriindeki gelismeleri,
degismeleri, problemleri duyurmak, bu sektdriin sesi olmak
e onun, ilgili mercilere ulasmasini saglamak istiyoruz.

Bunu yaparken; estetik, islevsel ve ticari yonlerinin
yanisira kiilturel kimligimizin bir pargasi olan ve tlkemizin
uluslararasi platformlarda tanitiimasinda 6nemli bir yeri
bulunan bu sanat dalinin korunmasi veyasatiimasi icin
dokuyucudan siparisi verene, pazarlayicidan aliciya kadar
toplumun bitin kesimlerinde daha yuksek diizeyde bir
bilincin olusmasina katkida bulunmak baslica hedefimiz.
Gunku biliyoruz ki kiiltir degerlerimize sahip ¢ikabilmenin
yolu, yeterli ve dogru bilinclenmeden gegiyor. EIl
halicithgimizin sadece ticari kaygilara yenik diserek
yozlasmasina engel olmak da tabii.

Bir baska hedefimiz ise Ureticilerin ve pazarlayicilarin
sorunlarina egilerek bu sorunlara ¢tzim yollari aramak
ve bunun i¢in Bakanliklarin, kamu kuruluslarinin,
Universitelerin ve medyanin konuya dikkatlerim gekmek.

Hali sektoriiniin iktisadi yoniunii ve saglayacagi is
imkanlarini gézler énine sererek bu konudaki giizel ve
yapici girisimleri duyurup yerel yoneticilere ve miltesebbislere
ornekler sunmak da yine hedeflerimiz arasinda yer aliyor.

Bu dusiinceyle ise 6nemli bir hali merkezimizden,
Konya’dan bagladik. Konyali halicilarla gériistik; onlarin
sorunlarini dile getirmeye calistik. Ancak énce Konya'da
el hahcihginin bugiinkii durumuna kisaca deginmek
istiyoruz.

El ipi ve kdk boyanin kullanildigi Konya imalati hali
ve kilimler Tiirkiye piyasasinda bulunan en kaliteli mallar
arasinda yer aliyor. Kalitelerine bagli olarak fiatlari da
biraz ylksek. Bu hali ve kilimler i¢ piyasada tutuldugu
gibi, tlkemize ihracat girdileri agisindan da énemli katkilar
saglyor.

1992 yilinda Konya Ticaret Odasi’nda islem géren hali
ihracat 27.000 m2ve 14,9 milyar TL olarak hesaplanmis.

Bu rakam, yine Ticaret Odasi verilerine gére 1993 yilinda
20,3 milyar TL, 194 yilinda 65,7 milyar TL ve 1995yilinda
69,8 milyar TL olarak gercgeklesmis. Keza 1996 yilina ait
Konya Ticaret Odasi Fasillar Bazinda ihracat Raporunda,
halilar ve dokunabilir madde yer kaplamalarinin miktari
92.428 kg ve ihracat getirisi 131,3 milyar TL olarak
belirtilmis. Sadece bu yilin Ocak ayinda ise 10.774 kg
miktarindaki hali ihracatindan 19 milyar TL gelir elde
edilmis. Turistlere yapilan satislar bu ihracat rakamlarinin
disinda kaliyor.

ihracat agirlikli olarak Almanya, Fransa, isveg, italya,
ingiltere, Danimarka ve Amerika Birlesik Devletleri’ne
yapiliyor. ihracat yapilan tilkeler arasinda islam iilkeleri,
Meksika ve Yeni Zelanda da yer aliyor.

Ticaret Odasi yetkililerinin verdigi bilgiye gore, bu
arada, 1996 yili icinde Israil'e kokboya hali ipi ile Avusturya
ve Almanya'ya da san safran ¢icegi, papatya gibi boyar
ciceklerin ihracati yapilmis.

Konya Ticaret Odasr’nin —Temmuz 1996 itibariyle- hali
ve kilim dretim ve ticaretiyle ugrasan 250 iyesi mevcut.
Bu Uye sayisina, mobilya ve beyaz esya ticareti ile
ugrasirken bu arada hali da satanlar dahil degil.

El halilarinda mevcut potansiyelin yeterince
degerlendirilemedigini vurgulayan hal ihracatcilarinin
hedefi, 2000 yilina kadar ihracatlarini 1 milyar dolara
¢ikarabilmek.

Konya’da gerceklestirilen 6nemli bir ¢calisma da
geleneksel halicikgimizin yeniden canlandiriimasi amaciyla
pilot bolge olarak secilen 8 yorede ‘Tirk ElI Halicihgr”
(THE) adiyla bir projenin yuritilmesi olmus. Ladik, Sille,
Tagkale, Akdren gibi yerlerde dretilen el halilarimizin
kiltiir ve gelenek zenginliginin yeni Uretimlerle
canlandiriimasi ve bu yolla istihdamin arttiriimasi gayesine
yonelik bu proje, bunun icin belirlenen yérelerde
geleneksel hali tirlerinin ve ézelliklerinin arastiriimasi,
belgelendirilmesi, arsivlenmesi ve bdylece dokunan
halilarin kalite kimlik belgesi esliginde pazarlanmasi gibi

calismalari kapsiyor.
Basbakanlik Atatirk Kultir Merkezi Uzmani.
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in this part of our magazine, we wish to announce
developments, changes and problems in carpet weaving
sector, to be the voice of this sector and to ensure its reaching
to the authorised levels concerned.

Doing this, our main objective is to contribute to formation
of a higher level of consciousness at ali levels of society for
conservation of this branch of art having an important place
in the introduction of our country at international platform,
besides its being a part of our cultural identity with its
aesthetic, functional and commercial aspects, for we
acknowledge that the only means of embracing our cultural
values is reaching an adeguate and right conscious. Another
is, without a doubt, to prevent degeneration of hand-weaving
having defeated by commercial anxieties.

Another objective of us is to care for problems ofproducers
and marketers and to attract the attention of the ministries,
the public institutions, the universities and the media.

Our objectives, also, include but not limited to reveal job
opportunities to be provided by economic aspect of carpet
sector, to announce constructive initiatives in this sector, and
to present samples for local administrators and entrepreneurs.

it is with this understanding that we started this task
in Konya, a centre of carpet vveaving. We intervievved
with carpet weavers from Konya and tried to express their
problems, before which we want to brief current status
of hand vveaving in Konya.

Konya carpets and kilims vwoven using hand-yarns and
root dyes are among the most quality products of Turkish
market. Their prices are bit higher due to their quality.
Those carpets and kilims, besides their share in internal
market, also contribute to Turkey's export inputs.

in 1992, carpet export processed in Konya Chamber
of Commerce was estimated as 27,000 m2 and TL 14.9
billion. This figlre increased to TL 20.3 billion in 1993,
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to TL 65.7 billion in 1994 and to TL 69.2, billion in 1975.
Similarly, in Item-Based Export Report o Konya Chamber
of commerce dated 1996, amount of carpets and vveavable
floor coverings were shown as 92,428 kg with an export
income of TL 131.3 billion. in January of this year, a total
of TL 19 billion was received from the carpet export of
1,774 kg. it isimportant here to note that ali those figures
exclude tourists' purchasing.

Exporting is generally to Germany, France, Sweden,
Italy, the Great Britain, Denmark and the United States
of America. Several Islamic countries, Mexico and Newv
Zealand are also included in those aforementioned
countries.

According to information provided by officials of the
Chamber of Commerce, in 1996, root dye carpet yarns
were exported to Israel, along with such dyeing flowers
as saffron flovwer and camomile exported to Austria and
Germany.

As of July 1996, Konya Chamber of Commerce has
250 registered members dealing with carpet and kilim
production and trade. This figuire does not include those
businessman selling carpets as a secondary job.

Emphasising inadequate assessment of current potential
of handvveaving, target of carpet exporters is to increase
their export to US$ 1 billion by the year 2000.

Another important activity conducted in Konya is a
project named Turkish Hand-Weaving' (THE) implemented
in eight (8) pilot regions for revival of traditional carpet-
vveaving tradition of our country. This project, tovvards
an increase in employment rates through reviving cultural
and traditional richness of carpets hand-vvoven in Ladik,
Sille, Taskale, Akdren and some other places, covers such
activities as researching, documenting and archiving
traditional carpet types and characteristics, and thus
marketing those carpets with a quality identity certificate.

Under the project, an archive was made up of those
carpets photographed and documented through a
research conducted in museums, private collections,

* Specialist, Ataturk Culture Center.



Proje icin secilen yorelerin halilari mizeler, 6zel
koleksiyonlar, camiler ve c¢esitli dokiimanlar taranarak,
fotograflari ¢ekilerek belgelenmis, boyudan, ilmek sayilan,
ait olduklari yore ozellikleri kaydedilerek bir arsiv
olusturulmus. Bu arsiv icinden secilen 450 adet halinin 1/1
6lcegindeki renkli desenleri bilgisayar teknolojisinden
yararlanilarak yemden hazirlanmis ve ait olduklan bdlgenin
ureticilerine dagitilmis. Safyiin ve dogal boyali ipliklerle
gerceklestirilen bu dretim, malzeme temininden ipliklerin
boyanmasina, desenlerine ve dokuma tekniklerine kadar
her asamada Kiltiir Bakanliginca denetlenmis ve lretim
kalitesinin artmasi saglanmis.1

Konya’da el halisi imalatcilarinin sayisi kesin olarak
tesbit edilmemis. Ancak su anda buyuklu kacukla 25
civarinda imalatg! oldugu sdyleniyor.2 imalatcilarin
dagittiklan tezgah sayisi 10ile 70-80arasinda degisiyor. Bir
tezgahda 2-3kisi calisabiliyor. imalatgilar yiinin iplik haline
getirilmesinden boyanmasina, yikanmasinavarincaya kadar
tretimin her asamasini kontrol altinda tutuyorlar. Hali
imalati genellikle evlerde yapiliyor. Atdlye sistemi
denenmesine ragmen yuritilememis. Sehrin iginde, daha
¢ok gocle gelen insanlar ek bir is olarak evlerinde hali
dokuyorlar. Konya’nin Sedirler, Araplar, Kumkdpra,
Mengene, Kovanagzi gibi semtlerinde fason is yaptiriliyor.
Sehrin gevresinde ise, imalat, genellikle tarlasi olmiyan
daglik kesimlerde yapiliyor. 10-12 yil ewvel bir dag kdyiinde
100 tezgah bulunurken ihracat yapilamadigi ve kalitesiz
mal para kazandirmadigi icin tezgah sayisinin 20'ye kadar
distigu belirtiliyor. Tezgéhi olmiyanlara imalatgilar
tarafindan tezgah veriliyor. Konya icinde ve cevresinde
10.000 hanenin hali dokumasiyla ugrastigi tahmin ediliyor.

Konya’'da el halisi ticareti ile ugrasanlann bir kismi
yukanda sozi edildigi gibi imalati kendileri yaptinrken,
digerleri hallan gesitli yollarla temin ediyorlar. Bunlar hali
ve kilimleri genellikle dogrudan dogruya dokuyucudan
aliyorlar. Agirhk, 3-4yil éncesine kadar Eski Dellal Pazan
olarak adlandinlan Nakibiil-Hac Seyid ibrahim Haninda
yapilan mezatta iken, artik koyliler getirdikleri mallari
bizzat pazarliyorlar. Paraya ihtiya¢ duyunca kendileri icin
dokuduklari halilari satabiliyorlar. Halicilarin koyleri
dolasarak halilan mahallinde satin almalan ise kullanilan
bir baska usdl. Bir de “seyyar” olarak adlandinlan kisiler
var ki onlar da kdy kdy dolasarak battaniye veya makine
halisi karsihginda el hahsi alip bunlari tiiccarlara
pazarlyorlar. Aynca bu mallar kiiglik esnafta bulunabildigi
gibi Konya’nin ilcelerinde kurulan hali pazarlanndan da
temin edilebiliyor. Bu konuda gorislerine basvurdugumuz
sahislardan Hiseyin Kaplan, eski ve orta eskilikte mal
bulmakta sikini gektiklerini, Nadir Gezginci ise, bundan
on yil éncesine kadar yilda 3040 civannda 100/120 yasinda
hali gikmasina karsilik bugiin bu sayinin yilda sadece 1-2
parcaya dustugund belirttiler. Nitekim biz de Konya’nin
Basarakavak kasabasi ile Ulu ve Kici Muhsine kéylerinde
yaptigimiz arastirmalarda 10 yasindan daha eski hal ve
kilime rastiayamadik.

Konya Kavak modeli bir kilim.
A Konya Kavak type kilim.

Konyak halicilann sorunlanna gelince; aslinda biliyoruz
ki bu sorunlar sadece Konya'ya 6zgi degil, lilkemizden
bir kesit. Meseld gecen yil (26-31 Mayis 1996)
Kurumumuzca diizenlenen Tirk Soylu Halklarin Hal,
Kilim ve Cicim Sanat” konulu uluslararasi bilgi séleni
esnasinda Kayseri hali imalatcilarinin Bagkanimiz Prof.
Dr. Sadik Turalailettikleri metinde de benzer problemlere
deginiliyordu.” Kayseri'de Uretilen ipek halilarin ayni
model ve desende Cin’de taklit edilerek gimrtiiksiiz olarak
Tirkiye'ye sokuldugu ve Turk, Hereke, Dogu Trkistan
adlan aliinda haksiz rekabete sebep olacak sekilde ucuz
fiata turistlere satildifi, Tirk halilannm yan fialina satilan
bu halilarin dreticileri maliyetin %15-20 altinda mal satmak
zorunda birakarak zararlanna sebep oldugu belirtilmisti.4

1Konya'da el halicihginin bugiinkii durumuna deginilirken,
KonyaTicaret Odas! yetkilileri disinda, su iki kaynaktan daihracaat
rakamlari icin yararlaniimistir: “Konya’nin Hali ihracati Artiyor”,
Konya Ticaret Odasi Dergisi, Kasim 1993, s. 33-39; 1995 Y li Konya
Tlinin Yilhk Ekonomik ve Ticari Durumu Hakkinda Rapor, T.C.
Sanayi ve Ticaret Bakanligi Konya Sanayi ve Ticaret Mudurligu,
Konya, 1996.

2Bu yazi hazirlanirken goriislerine bagvurdugumuz: Egerci
Halicilik'tan Hiiseyin Egerci, Karavan Halicilik’tan Hiiseyin Kaplan,
Geng Ortaklar Halicilik’tan bir yetkili, Gezicioglu Eski Hali-Kilim
Pazan’ndan Nadir Gezgin, Firat Hali ve Kilim Pazan’ndan Pasa
Erdem, Tarihi Dereli Kemal Baharatcisi El ipi-Kék Boya-Hali
Kilim Galerisi’nden Yafes Sinop’a katkilarindan dolayi tesekkiir
ediyoruz.

3Azize Aktas Yasa, “Uluslararasi Tiurk Soylu Halklann Hali,
Kilim ve Cicim Sanati Bilgi Séleni”, Bilge, 9/Yaz (1996), s. 10.

4Turkiye piyasalarinagiren Cin halilarina karsi alman tedbirler
bir 6nceki sayimizda aynntilan ile yer almistir. Bkz. Emine Aslan,
‘Turk Halicilan Taklit Cin Halilarina Karsi Onlem Almak iizere
Calismalanni Yogunlastirdi”, Anis, 2 (Agustos 1997), s. 118-123,
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mosques and various documents, including dimensions,
loop numbers and regional characteristics of the carpets.
Of the selected 450 carpets, colourful patterns were re-
prepared at 1/1 scale using Computer technology and
delivered to the producers of the regions concerned. This
production realised with pure wool and natural dyed
yarns were supervised by the ministry of Culture at every
level ranging from equipment supply to yarn dyeing and
from patterns to vveaving techniques, vvhich enabled an
increase in the quality of production .

No certain number of carpet manufacturers have been
determined in Konya. Howvever, it has been rumoured
that there are approximately 25 manufacturers vvhich
vary in size . The number of vworkbenches delivered by
the manufacturers change betvwween 10 and 70-80. 2-3
people work on each vvorkbench. The manufacturers
control every step of the production process -from the
conversion of wool into yarn to dying and wvashing.
Carpet manufacture is usually done at homes. VWorkshop
system could not be carried on, although it was tried
previously. in the city centre, people mostly migrated to
the city vweave carpets at their homes, which they consider
as a secondary job. Commission works are very common
in such districts of Konya as Sedirler, Araplar, Kumk&pru,
Mengene and Kovanagzi, whereas, manufacturing of city
suburbs is made in mountainous regions of Konya vwhere
field is not available for agriculture. VWhile a mountain
village used to have 100 vwvorkbenches 10-12 years ago,
this number was decreased to 20 due to lack of exporting
activities and non-quality goods bringing no income.
Manufacturers provide vvorkbenches for those people
who do not have any and it is estimated that a total of
10,000 houses deal with carpet vveaving in Konya and
surroundings.

As mentioned above, some of those dealing with
hand-wvoven carpet trade in Konya are also manufacturers,
whereas some others supply carpets using another method
and purchase them directly from the weavers. Novvadays,
village people market their products by themselves while,
3-4 years ago, it was common to find the carpets in
auctions held at Nakibi'l-Hac Seyid ibrahim Inn called
'Old Broker Bazaar' (Eski Dellal Pazari). Village people
may, now, market those carpets they wove for themselves
when in need. Another method is carpet dealers' visiting
the villages and purchasing the carpets at the vveaving
places. There are also such people called ‘peddler' (seyyar)
who purchase hand-vvoven carpets for marketing to
traders in return for blankets and machine-vwvoven carpets
in the villages. Furthermore, those carpets may also be
supplied from carpet bazaars held in sub-provinces of
Konya, besides from the shops of modest tradesmen. Mr.
Huseyin Kaplan, one of the individuals that we intervievwed,
stated that they had difficulty in finding old and semi-old
goods. Another person, Mr. Nadir Gezginci, mentioned
that, despite an annual figure of 30-40 for carpets of 100~
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120 years old, novvadays this figlre decreased to one or
two in ayear. Hence, we could not observe any carpet
older than 10 years in Basarakavak town and Ulu and Kigi
Muhsine villages.

With regard to the problems of carpet traders of Konya,
we, in fact, acknovvledge that those problems are national
ones, not particularfor Konya. To give an example, during
the international information festival on 'Carpet, Kilim
and Cicim Art of Turkish Societies' held betvveen 26-31
May 1996 by our institution, the presentation of Carpet
Manufacturers of Kayseri to Prof. Sadik Tural, the Head
of our Centre, focused on similar problems . in this
presentation, it was stated that silk carpets of Kayseri had
been imitated in China with same model and pattern,
that those Chinese carpets had been entered in Turkey
without any customs and marketed to tourists with
relatively lovver prices under the name of Turkish, Hereke
and Eastern Turkistan, and that Turkish manufacturers
had been to sacrifice their own carpets 15%-20% beloww
the manufacturing price. This situation had been a negative
impact on hand-vveaving. We encountered in Konya with
a similar problem in another shape: a quality decrease
and marketing opportunity in international platforms due
to unfair competition caused by demands of tourist for
cheaper goods.
ic ve dis piyasalarda cok ragbet goren
Konya—Nuzumla kiliminin sinekli modeli.

Konya-Nuzumla kilim with flies, which is very popular
in local and international markets.



Bu durum el dokumacihgini da olumsuz yonde etkiliyordu.
Ayni problem bir baska sekilde Konya’da da karsimiza cikt.
Malzeme ve isciligin ¢ok pahali oldudu tlkemizde Avrupali
turistin ucuz mal istegi karsisinda haksiz rekabetin yol
actigi kalite diistist ve buna bagl olarak yurt disinda azalan
pazar sansimiz.

Konya’nin biiytk hali imalatcilarindan Hiiseyin Egerci,
bu konuda: “lilkemizde Tirk el halicihgi ve kilimciligi yavas
yavas bitmek Uzere; bunun en énemli sebeplerinden biri
de kaliteli Gretimin azalmasi” diyerek imalatcilar iki gruba
ayinyor: Cok kaliteli ve pahali mal tretenler; ucuz mal
Ureterek kaliteden 6diin verenler. Huseyin Kaplan da
uretilen mallan ¢ok kaliteli ve ¢ok kalitesiz olarak yine iki
grupta degerlendiriyor. Diinya piyasalarina kaliteli mal ile
acilabilmemiz ve bu piyasalardaki pazar payimizi
yukseltebilmemiz icin ise onerileri ayni: imalat sektoriine
kalite standardi getirilmesi.

Disanya kendi imkanlan ile agiimanin zor oldugunu
vurgulayan hali imalatgisi ve pazarlamacilari, Devlet
tarafindan verilen ihracat tesviklerinin kalkmasinin el halisi
ve kilimi ihracatinin 34 yil éncesine gore gerilemesine
sebep olduguna isaret ediyor ve Devletin bu konudaki
ilgisizligine dikkat gekiyorlar. Ozel sektorin kendi
imkanlanyla ayakta durmaya calistigini belirterek, tesviklerin
kalkmasina ilaveten Cin hahsinin Turkiye piyasasina
girmesinin de ciddi imalat yapan firma sayisini dustirdiginu
ifade ediyorlar. Hiseyin E@erci: “Siparisle calistigimiz
misteriler bittigi zaman bu isi birakmak zorunda kalacagiz”
diye yakiniyor ve ekliyor: “Onceden hazira imalat yaparken
simdi siparis disinda imalat yapamiyoruz”.

Bu kritik durumun ortaya ¢ikmasinda turistik hali-kilim
satisindaki tekellesme de etkili olmus. Seyahat acentalannin
buytk hah firmalan ile anlagsmalan, ki¢iik firmalann sails
yapma sansini yok etmis. Bu arada turistlerin acentalar
araciligi ile gelmesi, halicilann “pasan” musteri olarak
adlandirdiklan ve bir acentayabagli olmadan tlkemize gelip
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Konya'da dokunan BalikesirYunci modeli bir kilim.
A Balikesir-Yunci type kilim woven in Konya.

alis—veris yapan turist sayisinda, dolayisiyla is hacminde
azalmaya yol acmis. Turist musteri sayisinin azalmasinda,
Avrupa’dan gelen turistlerin giizergéhlan tzerindeki muhtelif
problemlerin —meseldYugoslavya'daki savesin-darol oynadigi
ifade ediliyor.

Konya’daki hali imalatcilan genellikle siparis tizerine
calistyorlar. Tamamen siparise dayal imalat yaptiklanm
sdyleyen Hiiseyin Egerci, siparislerin model ve ebatlannin
yurt disindaki firmalar tarafindan verildigini, siparisin, ne
¢ok satiliyorsa ona gore yapildigini belirtiyor ve bir yilda
Uretilen halilarin ancak dortte birinin orijinaline sadik kalarak
dokundugdunu ileri suirliyor. Arkasindan da, Devlet denetimi
ile tesvik ve givencesinin olmamasinin, imalatcilari, ne
satiliyorsa onu yapmaya yonlendirdigini ekliyor. Zaman
zaman misterinin zevkine hitap ederek modernizasyon
calismalan yaptiklanm sdyleyen Yafes Sinop, bazi kilim
modellerini haltya uyarlamis. Hiiseyin Kaplan ise: “Muisterinin
yonlendirmesi tabii ki s6z konusu. Farkli alternatifler
sunuyoruz, onlarin sectikleri arasindan tercihler yapryoruz.
Yelpazeyi genis tutarak ve misterinin tercih ettigi desenlere
oncelik vererek imalat yapiyoruz.” diyor. Kaplan, oijinaline
uygun halilar da calistiklarini belirterek bu arada bir ikilemi
dile getiriyor Ticari kayg! ile halilarimiz yozlassin mi, yoksa
hali ticareti hi¢ yapilmasin mi?”” Ve sonra iginde bulunulan
durumu 6zetleyiveriyor: “Orijinal parcalar mizelerde, ¢zel
koleksiyonlarda yasiyacak, digerleri ise insanlarin
ufuklanndaki degisikligi gosterecek”.

Konyali halicilann, mevcut potansiyelin —dokuyucu,
tezgéh, malzeme agisindan— daha iyi degerlendirilebilmesi
icin Devletten bir takim beklentileri var. Ornegin el halisi
Uretiminde atolyeciligin tesvik edilerek evlerde iretim
us(linun terk edilmesi gerektigini diistinilyorlar ve bunun
icin uygun faizli kredi verilmesini, vergi indirimleri ve sigorta
odemelerinde kolayhk saglanmasini istiyorlar. istisna ve
muafiyetlerin kapsaminin genisletilmesini kaliteli imalat igin
onemli bir adim olarak goriiyorlar. ihracat tesviklerinin
yeniden verilmesi ve ihra¢ edilecek mala kalite standardi
konulmasi gerektigini sdyliyorlar ve Devletin pazar bulma
konusunda destegini bekliyorlar. Yine Devletin uluslararasi
platformlarda konferanslar, sempozyumlar, sergiler ve
fuarlarla Turk halisini biitiin diinyaya tanitmasi gerektigi de,
onlar tarafindan, icinde bulunulan ¢ikmazdan kurtulmanin
en etkin yolu olarak goriluyor.

Bunlar, geleneksel el haliciigimizi ilgilendiren genel
beklentiler. Ozel olarak Konyaya gelince, mallarini istanbul’u
devreden cikararak satabilmek icin istanbul’a gelen esnafin
kolaylikla Konya'ya ulasmasini saglayacak sivil hava alani
aclimasi ve istanbul-Konya, Ankara—Konya arasina hizli tren
hatti konmasi gibi talepleri var.

Konyali hali imalatcilan ve pazarlamacilan, yukanda dile
getirmeye calistigimiz bitin olumsuzluklara ragmen,
gelecege timitle bakiyorlar. Ozellikle bu piyasanin iginden
yetisen geng ve dinamik is adamlan, yeni atilimlarla Konya'da
el halicihgini stirekli daha iyi yerlere tagima ¢cabasi icindeler.
Dileriz, ilgili merciler de kendi Uzerlerine diiseni yapmaktan
kacinmazlar.
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Karaman yoéresinden bir hali.
A carpet from Karaman.

Mr. Hiseyin Egerci, one of the biggest carpet
manufacturers in Konya, divided manufacturers into two
groups by saying that Turkish hand-woven carpets and
kilims were about to disappear by virtue of a decrease in
quality manufacturing: those manufacturing expensive
and quality products and those manufacturing cheaper
goods and making concessions from the quality. Mr.
Huseyin Kaplan also evaluated the manufactured good
in two groups: the quality goods and the non-quality
goods. Both suggestions for entering into world markets
with the quality goods and for increasing our share in
those markets are the same: A Standard of quality in
manufacturing sector...

Carpet dealers and manufacturers have emphasised
that it is difficult to expand their limits abroad with their
own means. They have also expressed that removal of
export incitements provided by the government led to a
three orfour-year regression of hand-woven carpet exporting
and attracted the attention for indifference of the
government on this subject. Having mentioned that private
sector is standing on their own, they have also pointed
out that, in addition to the removal of incitements, entrance
of Chinese carpets into Turkish market have also decreased
the number of serious manufacturing firms. Mr. Huseyin
Egerci, complaining about that they will have to quit their
job when their order-based manufacturing is stopped by
the dients, has added that they cannot manufacture unless
for orders.

We learned that monopolism on carpet-kilim marketing
for tourists was also considered as a negative impact for
this current situation. Agreements betwveen travel agencies
and big carpet manufacturing firms minimised the job
opportunity of small firms. Furthermore, that the tourists
travel to Turkey through travel agencies decreased the
number of independent tourists, called 'pasan' by carpet
manufacturers, and volime of the business. Another reason
for the decrease in number of tourist consumers is said to
be various problems on the way to Turkey including
Yugoslavian war.

Carpet manufacturers in Konya generally work order-
based. Mr. Huseyin Egerci, a fully order-based manufacturer,
has spoken of models and dimensions of orders coming
from overseas firms, which have depended on the most
demanded. He has also added that only a quarter of those
carpets woven in a year are faithful to their original shape.
He, correspondingly, has stated that lack of incitement and
guarantee of the government directs carpet manufacturers
to what issold. Mr. Yafes Sinop, conducting modernisation
studies in accordance with the aesthetic values of his dients,
has spoken of adaptation of some kilim models to carpets.
Mr. Huseyin Kaplan has stated: 'There is a guidance from
the dients... We offer different alternatives and prefer what
is selected by them. Widening the fan of alternatives, we
manufacture giving priority to patterns preferred by the
consumers'. Mr. Kaplan has also spoke of a dilermma saying
that they are manufacturing carpets fitting to the originals:
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'Shall be prefer the degeneration of our carpets through
commercial anxieties or the disappearance of carpet sector?'.
Finally, he has summarised the current status: '‘Original
pieces shall live in museums and private collections, whereas,
the others will reflect the change in people's horizons'.

Carpet manufacturers and dealers in Konya have some
expectations from the government for a better evaluation
of the current potential in terms of weavers, looms and
materials. To give an example, they believe in abandoning
of manufacturing at homes through encouragement of
vvorkshop work in hand-weaving, for which they need
credit provision with adequate interests, tax discounts
and convenience in insurance-related payments. They
consider vvidening the coverage of exemptions and
exceptions as a big step for quality manufacturing. They
speak of the necessity for a Standard quality for the goods
to be exported and of the provision of export incitements.
They awvait the government's support for entering into
markets. They also emphasise the importance of
introducing the Turkish carpets through conferences,
symposiums, exhibitions and fairs to be held by the
government at international platforms, a way which they
see an efficient way of being saved from this cul-de-sac.

These are general expectations with regard to our
traditional hand-weaving. There are also some demands
as to establishment of a civil airport and fast-train railvways
betvveen istanbul-Konya and Ankara-Konya which will
enable the tradesmen directly reach Konya vvithout any
additional work in istanbul.

Carpet manufacturers and dealers of Konya, despite ali
problems mentioned above, look at the future with a great
optimism. Particularly theyoung and dynamic businessmen
grovvn out of this sector are in an effort for raising hand-
weaving sector in Konya to higher levels. We hope competent
authorities shall practice vwhat they ought to do.



