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TINI-SOS Yazi Yayin Kosullar

1. The International New Issues in Social Sciences (TINI) dergisi, uluslararasi
hakemli bir dergi olup yillik olarak basili ve elektronik ortamda yayinlanmaktadir
(https://dergipark.org.tr/tinisos). Makaleler Tiirkge, ingilizce veya Rusca dillerinde
gonderilebilir.

2. TINI dergisine gdnderilen yazilar, daha 6nce higbir yerde yayimlanmamis ve
yayimlanmak lzere bagka bir basili/elektronik mecraya sunulmamis olmalidir. Béyle
bir durumun tespiti halinde siireg iptal edilir. Makale sunum Ucreti iade edilmez.

3. Makaleler mail adresine (tinissues@hotmail.com veya
kucuktr@hotmail.com) génderilmeli, dergi editorligi ile makale sunum ve
degerlendirme sureglerine iliskin tim iletisim mail tGzerinden gergeklestirilmelidir.
Telefonla bilgi verilmez.

4. TINI dergisine sunulan makaleler 6ncelikle sekil ve igerik yoniinden 6n
incelemeye tabi tutulmakta, uygun bulunan makaleler en az 2 hakeme sunulmaktadir.

5. TINI'ya gonderilen makalelerin hakemlik siirecine girip girmeyecegi iki hafta
icinde sonuglandirilir. On inceleme sonucunda iade edilmesine karar verilen
makalelere ait makale sunum bedeli iade edilir.

6. Yayin Kurulu tarafindan incelenen makalelere uygun bulundugu takdirde
hakem/ler tayin edilmektedir. Hakem/ler'den gelen raporlar dogrultusunda,
makalenin yayinlanmasina, rapor gergevesinde yazar/lar'dan dizeltme, ek bilgi ve
kisaltma istenmesine veya yayinlanmamasina karar verilmekte ve bu karar yazar/lar'a
bildirilmektedir.

7. Gonderilen yazilar 1 satir aralikli, paragraf araligi dnce 0 nk sonra 6 nk, tablo
ve sekillerle birlikte en ¢ok 25 sayfa, A4 veya A5 olmayip Ozel Boyut 16x24 cm sayfasi
boyutunda, Gstten 3 cm., soldan ve alttan 2 cm. ve sagdan 1,5 cm. bosluk olmahdir.
Yazi 11 puntoda, Calibri, sola yasli, Tirkge font kullanilarak hazirlanmalidir. Sekil
sartlarina veya dergi igerigine uymayan yazilar 6n inceleme sonrasinda TINI
Dergisince hakemlere gonderilmeden yazar/lar'a iade edilir.

8. TINI'ya gonderilen makalelerin sekil, grafik ve tablolarin derginin belirttigi
formata uygun olmasi gereklidir. Dipnotlar, grafikler ve tablolar olabildigince atif
yapilan sayfada veya hemen devaminda yer almalidir. Metne konan tablolar yazilim
programi giktisi olarak konmamali, sonuglari yazar/lar kendileri tablo haline
getirmelidir. Grafik, sekil ve tablolar dergi yazim boyutunda olmalidir.

9. Tablo ve makale isimleri Ustte, sekil ve grafik isimleri altta yer almalidir. Yazi
blylklGgi ve girintiler yazim kurallari ile aynidir.

10. Génderilen biitiin makalelerin basinda, Tiirkge baslik, Tiirkce 6zet, ingilizce
baslik, ingilizce 6zet yer almalidir. Ozet kisimlari 120-150 kelime arasinda olmalidir.
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Ozetlerde; amag, kapsam, ydntem, bulgular ve sonug bilgilerinin yer almasina 6zen
gosterilmelidir. Ozet kisimlarinin altinda anahtar kelimeler (keywords) ingilizce ve
Tirkce olarak yazilmahdir. Ozetlerde kisaltma kullaniimamalidir.

11. TINI'ya gonderilecek makaleler, yazar isimli ve isimsiz olmak tzere iki word
dosyasi bigiminde telif hakki formuyla birlikte dergipark sistemine yiiklienmelidir.

12. Yazar isimleri makale basliginin hemen altinda yer almali, kariyer, kurum,
adres ve mail bilgileri dipnotta bu sirayla verilmelidir.

13. Gonderilen makalelerde mutlaka, iki rakamli diizeyde (6rnegin; Q11) en az
bir, en fazla li¢ adet jel (journal of economic literature) siniflamasi yapiimalidir.
Makalenin konu basligina gore secilmesi gereken jel siniflamalari igin
http://www.aeaweb.org/journal/jel_class_system.html_adresindenyararlanilabilir.

14. Tam yazilar; Amerikan Psikologlar Birligi (American Psychological
Association, APA) tarafindan yayinlanan "The publication manual of the American
Psychological Association (5th edition), 2001" isimli kaynakta belirtilen yazim
ilkelerine uygun olarak yazilmalidir. Bu kaynak genelde (niversite kiitiiphanelerinde
kolaylikla bulunabilen bir materyaldir ve yazim kurallarti ile ilgili cok sayida 6érnek
bulunmaktadir.

15. Makalelerde Tirk Dil Kurumu'nun (TDK yazim kilavuzu ve yazim kurallari
ornek alinmalidir. Detayli bilgi icin TDK'nin web sayfasina bakiniz: www.tdk.gov.tr .
Yabanci s6zciikler yerine olabildigince Tirkge sézlukler kullaniimalidir. Tirkge'de
alisiilmamig sdzcukler kullanilirken ilk gectigi yerde yabanci dildeki karsili§i parantez
icinde verilebilir.

16. Metinde kaynaklara atifta bulunurken isim (tarih) bicimine, kaynak
gosterirken (isim, tarih: sayfa no) (Ktglik, 2015: 327) bigimine uyulmaldir. Birden
fazla esere atifta bulunuluyorsa ayni parantez icinde virglille ayirmak suretiyle biitlin
kaynaklar pes pese yazilmalidir. Ayna yazarin ayni yildaki ikinci ve tglincii eseri igin
(2010a) ve (2010b) biciminde harfler konmaldir. Birden fazla yazarh atiflarda eger iki
yazar varsa iki yazarin soy isimleri birlikte yazilmali (Demir ve Soylu, 2015: 45), lg¢ ve
daha fazla yazarli atiflarda ise (Efe vd., 2015: 43) biciminde gdsterim esas olmalidir.

17. Ayrica makalenin sonunda Soyisim, isim, tarih, Calisma Adi, Yayinlandigi
Eser ve Yer Bilgilerinin bu sirayla yer aldigi bir Kaynakga hazirlanmalidir.

Kiiclik, Orhan (2014) Lojistik ilkeleri ve Yonetimi, Seckin Yayincilik, Ankara.

Demirddgen, Osman ve Kiiciik, Orhan (2014), Uretim islem Yénetimi, 3. Baski,
Ankara: Detay Yayinevi.

Pervaiz, Ahmed K. and Mohammed Rafiq, (1998), “Integrated Benchmarking: A Holistic
Examination Of Select Techniques For Benchmarking Analysis”, Benchmarking
For Quality Management & Technology, MCB University Press, Vol: 5, No. 3, ss.
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201-225.

Fidan, Yilmaz ve digerleri (2009), Sorulu Cevapli Temel Dini Bilgiler, istanbul: Mart
Matbaacilik Yayinlari.

Schellhase, R. and others (2000), “Customer Satisfaction in Business-to-Business Marketing: The
Case of Retail Organizations and Their Suppliers”, Journal Of Business & Industrial
Marketing, 15, 2/3.

Bayram, Glingor ve Sentlirk, Suat Hayri (2003), “Hazar Enerji Kaynaklari ve Bolge
Ekonomileri Agisindan Onemi”, Yakin Dénem Gii¢ Miicadeleleri Isiginda Orta
Asya Gergegi, (67-90), Ankara: Giindogan Yayinlari. (Kitapta bolim)

Karanci, Ahmet (Ed.) (1997), Farklilikla Yasamak Aile ve Toplumun Farkh
Gereksinimleri Olan Bireylerle Birlikteligi, Ankara: Tirk Psikologlar Dernegi
Yayinlari.

Muellif: Said b. Ali el-Kahtani (2009), Kitap ve Siinnet’ten Sifa Dualari (Cev.: M. Rahmi
Telkenaroglu), Tercime ve Tahric Calismasi, Konya: Hiner Yayinlari.

Tiirkiye istatistik Kurumu (1996), Kiigiik Ol¢ekli imalat Sanayi istatistikleri, Ankara:
TUIK Matbaasi.

Dumlu, Emrullah, (2010), “islam’in ilk Dénemlerindeki Uygulamalar Ekseninde
Kamusal Bir Gelir Olarak Zekat”, Atatiirk Universitesi ilahiyat Fakiiltesi
Dergisi, 33, 91- 116.

Simsek, Selami (2005), “Kesanl Stileyman Zati ve XVIII. Asirda Celvetilik”,
Yayinlanmamis Doktora Tezi, Atatiirk Universitesi Sosyal Bilimler Enstitiisi.

Gullipunar, Hasan (2010), “Halkla iliskiler Sosyal Sorumluluk ilkesi: Kamu Kuruluslari
Yaklasimi Bakimindan Konya Biiyiiksehir Belediyesi Ornekleri”, Giimiishane
Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, 1(1),
http://sbedergi.gumushane.edu.tr/sayilocakk.html, (12.12.2011).

Yayla, Yildizhan (1991), “Anayasa” Tiirkiye Diyanet Vakfi islam Ansiklopedisi icinde,
3, (164-194), istanbul: Tiirkiye Diyanet Vakfi.

Bazi Alacaklarin Yeniden Yapilandiriimasi ile Sosyal Sigortalar Ve Genel Saglik Sigortasi
Kanunu ve Diger Bazi Kanun ve Kanun Hikmiinde Kararnamelerde Degisiklik
Yapilmasi Hakkinda Kanun (2011), T.C. Resmi Gazete, 6111, 25 Subat 2011.

Kilig, Adem - Safak, Burhan Asaf (Yapimci), Kilig, Adem (Yonetmen) (2011), Siimela’nin
Sifresi Temel, Tirkiye: Ucgen Yapim Evi.

18. Makale sunum bedeli 2019 yili igin 250 TL olup makalenin dergiye
gonderildigi anda hesaba aktariimasi gerekmektedir. TINI'ya génderilen ve hakemlik
slrecine giren makalelerin sunum Ucreti, makale yayimlansin-yayimlanmasin iade
edilmez.
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19. Makalelerde dile getirilen diisiincelerden yazarlari sorumludur.

20. Dergide yayimlanmasi kabul edilen ve yayimlanan yazilarin yazil ve
elektronik ortamda tiim yayin haklari TINI'ya aittir. Sadece kaynak gosterilerek alinti
yapilabilir.

21. Tini dergisinin basilan her sayisi o ilde hizmet veren yerel kitliphane
aracihigiyla Kaltir ve Turizm Bakanligina sunulmakta ve dénusumli olarak tniversite
kiitiphanelerine gonderilmektedir.
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TINI-SOS Editorial Terms

1. The International Journal of New Issues in Social Sciences (tini) is an
international referee journal published in print and electronic media annually
published (https://dergipark.org.tr/tinisos). Articles can be sent in Turkish, English and
Russian.

2. Articles submitted to timbre magazine should not have been published
anywhere before and submitted to any other printed/electronic media for publication.
If such a situation is determined, the process is cancelled. Article presentation fee is
non-refundable.

3. Articles to mail address (tinissues@hotmail.com or kucuktr@hotmail.com)
should be sent and all communication regarding the journal editorship and Article
presentation and evaluation processes should be carried out via mail. No information
is provided by telephone.

4. Articles submitted to tini journal are subject to preliminary review primarily
in terms of shape and content, and articles found appropriate are presented to at least
2 referees.

5. It is concluded within two weeks whether the articles submitted to Tini will
enter the refereeing process. As a result of the preliminary examination, the price of
the article presentation for the articles decided to be returned is returned.

6. If the articles reviewed by the editorial board are found to be appropriate,
the referee/s are appointed. In accordance with the reports from the referee/s, it is
decided that the article will be published, the author/s will be asked for correction,
additional information and shortening within the framework of the report or it will not
be published and this decision will be notified to the author/s.

7. 1 line spacing, paragraph spacing before 0 nk after 6 nk, tables and shapes
with up to 25 pages, A4 or A5 not special size 16x24 cm page size, 3 cm from the top.,
2 cm from left and bottom. and 1.5 cm from the right. there should be space. Writing
11 Punto, Calibri, left-leaning, should be prepared using Turkish font. Articles that do
not comply with the terms of the form or the content of the Journal are returned to
the authors/s without being sent to the referees by Tini Journal after the preliminary
examination.

8. The figures, graphics, and tables of the articles submitted to tin are required
to conform to the format specified by the journal. Footnotes, charts and tables should
be included on the cited page as much as possible or immediately afterwards. The
tables that are put into the text should not be put as software program output, the
authors should make the results themselves into tables. Graphics, shapes and tables
should be the size of the journal spelling.
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9. Table and Article names should be placed at the top, shape and graphic
names should be placed at the bottom. Writing size and indentations are the same as
spelling rules.

10. At the beginning of all the articles submitted, Turkish title, Turkish abstract,
English title, English abstract should be included. The summary parts should be
between 120-150 words. In the summaries, care should be taken to include objective,
scope, method, findings and conclusion information. Keywords should be written in
English/Russian and Turkish below the summary sections. Abbreviations should not be
used in abstracts.

11. Articles to be sent to Tini should be uploaded to the dergipark system
together with the copyright form in two word file formats, named author and
anonymous.

12. The names of the authors should be placed immediately below the title of
the article and the career, institution, address and mail information should be given in
this order in the footnote.

13. Articles submitted must be classified at least one (e.g., Q11) and up to three
(journal of economic literature) at a two-figure level. For gel classifications to be
selected according to the topic of the article

http://www.aeaweb.org/journal/jel_class_system.html available at.

14. All articles must be written in accordance with the writing principles stated
in the source "The publication manual of the American Psychological Association (5th
edition), 2001", published by the American Psychological Association (APA). This
resource is generally readily available in university libraries, and there are numerous
examples of spelling rules.

15. In the articles, the Turkish language institution (TDK spelling guide and
spelling rules should be taken as an example. For more information, see TDK's Web
page: www.tdk.gov.tr . Instead of foreign words, Turkish dictionaries should be used as
much as possible. When using unconventional words in Turkish, its equivalent in
foreign language can be given in parentheses where it first appears.

16. The name (date) format should be followed when referring to sources in the
text, and the format should be followed when referring to sources (name, date: Page
no) (Kuglk, 2015: 327). If more than one work is referred to, all resources must be
written one after the other, separated by commas in the same parenthesis. For the
Mirror author's second and Third work in the same year, letters must be put in the
form (2010a) and (2010b). In references with more than one author, If there are two
authors, the genealogical names of the two authors should be co-authored (iron and
Noble, 2015: 45), while in references with three and more authors (Efe et al., 2015: 43)
in the format notation should be essential.
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17. In addition, at the end of the article, A Bibliography should be prepared in
which the surname, name, date, working name, published work and place information
are included in this order.

Kuiglik, Orhan (2014) Lojistik ilkeleri ve Yénetimi, Seckin Yayincilik, Ankara.

Demirdégen, Osman ve Kiiciik, Orhan (2014), Uretim islem Yénetimi, 3. Baski,
Ankara: Detay Yayinevi.

Pervaiz, Ahmed K. and Mohammed Rafig, (1998), “Integrated Benchmarking: A Holistic
Examination Of Select Techniques For Benchmarking Analysis”, Benchmarking For
Quality Management & Technology, MCB University Press, Vol: 5, No. 3, ss. 201-225.

Fidan, Yilmaz ve digerleri (2009), Sorulu Cevapli Temel Dini Bilgiler, istanbul: Mart
Matbaacilik Yayinlari.

Bayram, Glingor ve Sentiirk, Suat Hayri (2003), “Hazar Enerji Kaynaklari ve Bolge
Ekonomileri Agisindan Onemi”, Yakin Dénem Gii¢ Miicadeleleri Isiginda Orta
Asya Gergegi, (67-90), Ankara: Giindogan Yayinlari. (Kitapta bolim)

Karanci, Ahmet (Ed.) (1997), Farkhlikla Yagamak Aile ve Toplumun Farkl
Gereksinimleri Olan Bireylerle Birlikteligi, Ankara: Tiirk Psikologlar Dernegi
Yayinlari.

Mdiellif: Said b. Ali el-Kahtani (2009), Kitap ve Siinnet’ten Sifa Dualari (Cev.: M. Rahmi
Telkenaroglu), Terclime ve Tahric Calismasi, Konya: Hiiner Yayinlari.

Tiirkiye istatistik Kurumu (1996), Kiigiik Ol¢ekli imalat Sanayi istatistikleri, Ankara:
TUIK Matbaasi.

Dumlu, Emrullah, (2010), “islam’in ilk Dénemlerindeki Uygulamalar Ekseninde
Kamusal Bir Gelir Olarak Zekat”, Atatiirk Universitesi ilahiyat Fakiiltesi
Dergisi, 33, 91- 116.

Schellhase, R. and others (2000), “Customer Satisfaction in Business-to-Business Marketing: The
Case of Retail Organizations and Their Suppliers”, Journal Of Business & Industrial
Marketing, 15, 2/3.

Simsek, Selami (2005), “Kesanl Stleyman Zati ve XVIII. Asirda Celvetilik”,
Yayinlanmamis Doktora Tezi, Atatiirk Universitesi Sosyal Bilimler Enstitiisi.

Gillipunar, Hasan (2010), “Halkla iliskiler Sosyal Sorumluluk ilkesi: Kamu Kuruluslar
Yaklasimi Bakimindan Konya Bilyiiksehir Belediyesi Ornekleri”, Giimiishane
Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, 1(1),
http://sbedergi.gumushane.edu.tr/sayilocakk.html, (12.12.2011).

Yayla, Yildizhan (1991), “Anayasa” Tiirkiye Diyanet Vakfi islam Ansiklopedisi icinde,
3, (164-194), istanbul: Tirkiye Diyanet Vakfi.
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Bazi Alacaklarin Yeniden Yapilandiriimasi ile Sosyal Sigortalar Ve Genel Saglik Sigortasi
Kanunu ve Diger Bazi Kanun ve Kanun Hilkmiinde Kararnamelerde Degisiklik
Yapilmasi Hakkinda Kanun (2011), T.C. Resmi Gazete, 6111, 25 Subat 2011.

Kilig, Adem - Safak, Burhan Asaf (Yapimci), Kilig, Adem (Yonetmen) (2011), Siimela’nin
Sifresi Temel, Tiirkiye: Ugcgen Yapim Evi.

18. The article presentation cost is TL 250 for the year 2019 and should be taken
into account as soon as the article is sent to the journal. The presentation fee of the
articles submitted to Timi and submitted to the refereeing process shall not be
refunded until the article has been published.

19. It’s authors are responsible for the thoughts expressed in the articles.

20. All publication rights in written and electronic media of the articles that are
accepted to be published in the journal belong to Tini. The source can be cited only by
showing.

21. Each printed issue of Tini magazine is presented to the Ministry of Culture
and Tourism through the local library serving that province and is alternately sent to
university libraries.
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Impact Of TV Advertisement On Consumer Buying Behaviour

A Case Study Of Libyan Consumer Buying Behavior

Najma M. Shebli?
Lamin A. Elarbah 2
Abstract

This study aims to understand the impact of TV advertising and consumer
buying behaviour with reference to fast moving consumer goods (FMCGs). The data
was compiled using the 5-Likert scale with cross-sectional data. As a sample, 150
surveys were distributed in Tripoli-Libya and analyzed in the SPSS 23.0 program.

On this purpose of the study, primarily literature review was conducted. To
determine the impact of TV Advertisement on consumers buying behaviour and
relationship between consumers buying behaviour, consumer perception.

Data were analyzed by using different statistical techniques such as descriptive
statistic, Correlation analysis, and regression analysis. The results of our study are
reliable and valid. That's because the analysis results and findings show that ads have a
significant impact on consumers ' buying behavior and choices.

Key Words: TV Advertisement, consumers buying, consumer perception.
Jell Code: M31
Ozet

Bu galisma, TV reklamcilig ve tiiketici satin alma davranisinin hizli satin alinan
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mallar referansiyla etkisini anlamayi amaglamaktadir. Kesitsel verilerle 5’li Likert 6l¢egi
kullanilarak veriler derlenmistir. Orneklem olarak Trablus-Libya'da 150 anket dagitiimis
ve SPSS 23.0 programinda analiz edilmistir.

Bu calismada temel amag kapsaminda éncelikle TV reklaminin tuketici satin
alma davranisi tizerindeki etkisini ve tiketici satin alma davranisi, tiiketici algisi
arasindaki iliskiyi belirlemek Gzere literatir taramasi yapiimistir.

Veriler tanimlayici istatistik, korelasyon analizi ve regresyon analizi gibi farkli
istatistiksel teknikler kullanilarak analiz edilmistir. Calismamizin sonuglari glivenilir ve
gegerlidir. Clnki analiz sonuglari ve bulgular, reklamlarin tiketicilerin satin alma
davranislari ve secimleri Gizerinde 6nemli bir etkiye sahip oldugunu gostermektedir.

Anahtar kelimeler: TV reklami, tiketici satin alma, tiketici algisi.
Jell Kodu: M31
1. Introduction

Advertising is a marketing meaning which aims to impact the buying
behavior of customers. And the consumer behavior is the process and activity
by which people select, purchase, evaluate and consume the product or 16
service to satisfy the need or want. In the past times marketers used different
signs and symbols to market their products and also to create awareness for
the customers.

Television advertising is a very useful tool for communication. The
television advertisement is important in delivering the message to its target
audience as the fastest medium in creating awareness about products among
consumers.

The main objective of our study is to analyze the impacts of television
advertising of consumer of both genders. This will be examined the
relationship between TV advertising and consumer buying behavior through
focused on the people from various age groups of the consumer to find out
the impact of television advertising .

The Libyan organizations today are operating under difficult conditions,
after it had been operating in a monopolistic or semi-monopolistic
environment, It is already clear that Libyan organizations today are operating
under the difficult economic, political conditions, and the intermittent wars
in all regions in Libya, since the revolution in 2011, all of these situation have
a negative impact on the Libyan
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The aim of this study is to determine the impacts of television
advertising of Consumer Buying Behaviour and understand the relationship
between TV advertising and consumer buying behavior and perception
consumer through focused on the school and college which whether it is
successful by their fancy and glamorous TV advertisement in attracting the
attention of customers of both genders television advertising is the most
important means of influencing consumer behavior.

The importance of this study is to know the effect of television
advertising on consumer buying behavior and thier perception in Tripoli -
Libya, especially students of the University of Tripoli . As Arab societies are
young societies, they are the most follow-up groups of advertisements in
general, and television in particular, and more targeted by companies, agents
and marketers.

Hence the importance of study in the following:

> The lack of research and study that deals with the impact of
advertisements and television advertisements, especially on young people 17
whether they are females or males.

> Young people spend a long time to following ads, whether they
are ads in front of the TV or computer or mobile, and they are affected by
these Visual and acoustic ads, and lead to change their behavior.

> The large noticeable increase in the number of television ads
and sophisticated in terms of form, content and through which the impact on
the behavior of consumption among young people

> Provide information needed for advertisers, researchers,
companies and agencies of Libya to design local ads will be more competitive
with foreign ads from foreign channels.

2.Teoritical Framework

Today companies invest advertising huge amounts of their earnings in
advertising in different media such as television, radio, magazine and etc. In
most countries, the different organization spends yearly a big totality of money
for marketing and public relations in direct and indirect form. But unluckily,
seeing of the estimate of advertising effectiveness is less and only some
organizations and industries evaluate the effectiveness of their advertising
(McCarthy, 1968). Philip Kotler defined the declaration as "any manifestation
of non-communication personal, to display and promote ideas, goods or
services, (Kotler & Keller, 2003) . Effective advertisements are that help the
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advertiser to reach its goals (Doyle & Saunders, 1990). In the most studies in
different countries, revealed that TV has the biggest effects on audiences and
persuade them to start purchasing processes. TV as anadvertising media has
three advantages. First, its impact on consumers’ gust and perception is
pervasive. Second, it can reach a large audience in a cost-effective manner.
Third, it is moving images and sound create a strong impact (Ramalingam,
Palaniappan, Panchanatham, & Palanivel, 2006).

An organization can explicitly determine the effectiveness of their
advertising by introducing some questions such as: Whether the advertising
program has been able to managed communication and sales goals and
realized them or not? Whether we reached the results that we wanted to have
or not? Whether our Tv advertising basically has moved towards its target or
not? In fact, Tv advertising program must regularly analyze the sales and
communication goals and to see whether advertising has been able to basically
communicate with the audience or not (Mohammadian, 2006)?

On the other hand, although empirical evidence in major markets of the
world shares a significant relationship between advertisement and sales
volume, there is no reliable data and information on the subject in developing
countries such as Libya . The absence of this information provides a wide gap
and poor understanding on the effectiveness of Tv advertisement on consumer
buying behaver. These committals have made organizations and industries to
pay more attention to advertising and be worried about the effectiveness of
advertising results. Those organizations are successful that they already define
and determine their advertising goals and evaluated the extent of reaching
goals that this process can be considered as the assessment of advertising
effectiveness. Therefore, an advertisement must be effective . It must achieve
its goals. In fact, each advertisement can be effective only when its explicit
objectives should drive the planning, creation and execution . In this study, we
investigated the effects of TV advertisement on buying behavior customers
and relationship between TV advertisement, consumer perception.

3. Aim of Study

This study aims to examine the impacts of television advertising of
Consumer Buying Behaviour and understand the relationship between TV
advertising and consumer buying behavior through focused on Socio-
economic factors such as sex, age, education, which whether it is successful in
attracting the attention of customers of both genders . Effective advertisement
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influences the attitude towards and leads to purchase intention (Goldsmith &
Lafferty, 2002) .

4. Scope and Methodology

The scope of the study is limited to the study of Libyans consumers
Adolescents and young people in ages 16 -35 years In 2018 Tripoli University
Faculty. Are selected on the basis of Population, age, gender, educational level.
The sample of the study was determined by judicial sampling method from
random sampling methods. The researcher is to determine the sample mass
according to the quality and quantity with the idea that the person can
represent the main mass. In this case, how many people and who will be
composed of the sample mass is determined according to the request of the
researcher (Klicik, 2016: 95-98). data were obtained, developing the
hypothesis, testing the hypothesis, applying other statistical tools and
interpreting the results. This objective is achieved through the oral interview
and discussion with consumer. At the end of the study findings, conclusion and
recommendations are summarized.

5. Research Model

Literaturethe hypothesis of the research in the direction of the studies
examined was determined, the research model was established as in Figure 1.

Consumer buying
behavior

Impact of TV

H1
Advertising
\ consumer perception
H2

Figure 1. Model of The Study
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Our study have two dependent and one independent variables which
are given below:-

Dependent Variable: Consumer’s buying Behaviour and consumer
perception .

Independent Variable: TV Advertisisng . We have shown our variables in
conceptual Model shown in Figure 1.

6. Hypothesis

A number of studies have been carried out that demonstrate the impact
of TV advertising on consumer buyer’s behavior and the relationship between
advertising and consumer behavior . According to Hoyer and Macinnis (2009)
effective advertising creates positive feelings that lead to actual purchase of
advertised products. Effective advertisement influences the attitude towards
and leads to purchase intention (Goldsmith & Lafferty, 2002) . Ideally,
consumers buying behavior is the products purchase decision (Adelaar et al.,
2003) . Advertisers are using different techniques to effectively convey
commercial messages to create purchase decision. In this direction, the
hypothesis is determined as follows:

H1: TV advertising has an Impact statistically on consumer buying
behavior

Kumar and Raju (2013) investigated the role of TV Advertising in
influencing the attitudinal behavior of both male and female consumers and
the influence of advertising between male and female customers. They
concluded that the buyers seek the product or brand that yields greater
satisfaction and they also might become more responsive to different brand
advertisement while seeking information the hypothesis is determined as
follows:

H2: TV advertising has an Impact statistically on perception consumer.
7. Data Analysis

The demographic characteristics of the managers participating in the
survey are presented in Table 1 below.
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Table 1. Demographic Characteristics of Participants

Demographic Variables Categories Frequency Percent %
Male 78 58
Garden Female 72 42
16-24 39 26
Age (in years) 25-35 63 42
More than 36 48 32
High school 18 12
Vocational 27 18
school or
Education Colleges
Under 33 22
graduate
Graduate 72 48
Total 150 100 %

When Table 1 is examined, it is seen that male participants (58%) are
more than female participants. When the age of the participants were
examined, it was found that 26% of the participants were under 20 years of
age, 42% of them were between 25-35 and 32% were between 31-40 years of
age. When the educational status of the participants is examined, it is seen
that 20.6% are university graduates, 61.9% are secondary education graduates

and 17.5% are primary school graduates.

Mean and standart deviation have been showed Table 2.

Table 2. Mean and Standard Deviation Values of Scales

N Mean Std. Deviation
TV Advertising 150 3,909 ,73027
Consumer buying 150 2876 84282
behavior
Perception consumer 150 3,853 ,72955
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When the average values of the variables are examined,it is seen on it.
Average values of each variablewhen the TV Advertising is 3.90; Consumer buying
behavior 2,87 and Perception consumerhas an average of 3.85. This condition islt

can be said that the evaluation is positive. Determine how TV Advertising

impact on consumer buying behavior regression analysis was performed.

Reliability analysis was conducted for consumer buying behaver,
perception consumer and Tv advertising scales. Accordingly, Cronbach Alpha

values consumer buying behaver 0.88, Consumer perception 0.82 and TV
advertising 0.91 . The scale is highly reliable when 1.00 > a >0.80 (KigUk,
2016). Can be viewed on Table 3.

Table 3. Impact of TV Advertising Factor Analysis

variance Mean
factor | Eigen | Explana Cron
Factors and Variables . bach’s KMO
loads | value |tion rate aloha
% | %P

Effect of TV Advertising 2,518 | 56,534 | 0,920 | 3,335 | 0,916
1. TV  advertising provides | .738 3.13
complete information that assist
me in decision making.
2. TV advertising contains a lot of | .759 3.29
excitement and surprises.
3. TV advertising promotes | .768 3.51
awareness on branded goods.
4. | consider TV advertising is | .752 3.47
useful as it promotes the latest
products .
5. TV advertising able to raise my | .730 3.44
interest towards the advertised
product.
6. TV advertising able to generate | .735 3.31

my purchase intention towards the
advertised product.
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The analysis extracted a two—factor solution, each with Eigen values
above one, which explains 56.534 % of the total variance while the original
literature explained 59.64% (Kigik 2016:227-232). This indicates that there
could be more factors influencing Consumer buying behavior when more
items are generated using the expert opinion. The KMO was 0.916 indicating a
meritorious level based on Kaiser and Rice (1974) and the Barlett’s test for
sphericity was significant (x2 = 2371.110, p = 0.01).The Measure of Sampling
Adequacy was found to be above 0.7 for all 9 items (Hair et al., 2009). Based
on the rotated component matrix, out of the 11 items, 2 items were dropped
due to cross loading in another component. The reliability coefficient was
calculated as 0,920.

Table 4. Consumer Buying Behavior Direction Factor Analysis

variance Mean 23

factor| Eigen | Expla Cron
. bach’s KMO

loads | value | nation albha

rate (%) P

Factors and Variables

Consumer buying behavior 3,213

1- Do you agree that you feel
that exposure to TV ads has
enhanced your involvement in
purchasing?

2- Do you agree that you feel TV
ads make the purchase of the 729 3.21
products easier ?
3-Do you agree that you buy the 3,99 |53,184 | 0,839 0.887
new products you watch on TV 714 3.24
ads?

4 -Do you agree that you
engage in the process of buying 687 3.13
TV advertised products?

5- Do you agree that you feel
your demand for products
purchase is influenced by TV
ads?

.735 3.25

.672 3.16
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Principal component analysis was used as the extraction method and
varimax with kaiser normalization was used as rotation method. the rotation
converged in three iterations. items in italics were not used in further analysis
due to cross loading

The analysis extracted a two—factor solution, each with Eigen values
above one, which explains 53.184% of the total variance while the original
literature explained 59.64%. (Kiiglik 2016:227-232) This indicates that there
could be more factors influencing Consumer buying behavior when more
items are generated using the expert opinion. The KMO was 0.887 indicating a
meritorious level based on Kaiser and Rice (1974) and the Barlett’s test for
sphericity was significant (x2 = 2371.110, p = 0.01).The Measure of Sampling
Adequacy was found to be above 0.7 for all 5 items (Hair et al., 2009). Based
on the rotated component matrix, out of the 9 items, 2 items were dropped
due to cross loading in another component.

Table 5. Consumer Perception Factor Analysis

variance Mean
facto Eigen Explanati Cron
Factors and Variables r i bach’s KMO
oads value |on rate alpha
(%)
Consumer perception 2,972
1-Do agree you changed your .550 2.83
mind on a product after watching
a certain TV advertisement ?
2 - Do you believe TV advertising .613 3.00
massage
3-Do you buy products based .700 2.75
solely on TV advertising? 0.74

4 -TV Advertising is beneficial to 686 | 2°18 | 58246 | 0,681 | 359

consumers because it provides
important information about
goods and services . To what
extent do you 4 with the
statement ?

5- Do you agree that people .755 2.66
become victims of TV advertising
by purchasing unnecessary?
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In Table 5, an expression factor analysis was conducted to
measure Perception consumer. As a result of the analysis, the Kaiser-
Meyer-0lkin sampling adequacy factor was found to be 0,743. This value
indicates that sampling is sufficient for factor analysis. Factor loadings
over 5 factors that constitute customer orientation are found to be over
0.50, and 6 expressions are collected under one dimension and the total
variance explanation ratio is 58,246%. The reliability coefficient was
calculated as 0,681.

The average responses of respondents to the expressions on the
perception consumer scale are high. In this context, it shows that
consumer evaluate positively their activities towards in consumption. It
has been determined that perception is positively approaching
consumer needs and creating consumer value.The relationship between
consumer buying behavior, consumer perception consumer and effect of Tv
advertising Correlation analysis were done to determine. The result of analysis
made The results of the statistics are given in Table 6.

Tables 6. Correlation Relation

Consumer Consumer Impact of TV
buying perception Advertisement
Consumer buying 1
Consumer 616** 1
perception
Impact of TV 916%* 709 1
Advertisement

**_Correlation is significant at the 0.01 level (2-tailed).

When we look at the correlation coefficients, it is seen that there is a
positive correlation between P <0.05 significance level among all variables. It is
determined that there is a value greater than 0.616 between all variables.
Accordingly, it is determined that there is a strong relationship with one of all
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variables. In the direction of the research hypothesis, consumer buying
behavior, Consumer perception, and to analyze the relationship between
effect TV advertising and the change in each factor is explained by the change
in the other two factors Simple linear regression analysis was performed with
the aim of revealing. According to this, there is a strong relationship between
variables 0.6 <r <0.8 it is expressed as a very strong relationship (KUCUK, O,
2014: 175).

Table 7. The Impact TV Advertising On Consumerbuying Behavior

Standardized .
Model R Square F coefficients Bite t Sig.

consumer buying ,677 114,22 ,690 18,016 0,00
behavior

Table 7 shows that the consumer buying behavior factor is significant
and affects the positive direction. p = 0.0< 0.05 and the R? value was 0.456 It
has been identified. This value is attributed to the effect of TV advertising,
consumer buying behavior It is understood. As a result, H2: " There is a impact
TV advertising on consumerbuying behavior and effect of "hypothesis has
been accepted.

Table 8. Relationship between the effect of TV advertising and
perception consumer

Standardized .
Model R Square F coefficients Bite t Sig:
perception ,603 350,629 ,703 18,725 0,00
consumer

Table 8 shows that the effect of TV advertising affects perception
consumer significantly and positively. p = 0.00 <0.05 and R? value was
determined as 0.603. It is understood that this value depends on the
perception of the consumer and the TV advertising. As a result, H3: "There is a
relationship between TV advertising and perception consumer ." Hypothesis is
accepted.
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An independent sample T-test was conducted to examine whether the
responses to TV advertising, consumer buying behavior, and perception
consumer scales differed according to some demographic characteristics of
participants.

8. Result

The results of this study show that there is a positive and the impact of
TV advertising on consumer buying behavior on students in Tripoli University.
The present study has reached up to the following results:

* In general, television advertisements create awareness, knowledge,

interest, and reaction in student about a particular product.

* And this also influences the buying behaviour of the consumer and

build the behaviours of society regarding products .

* Also observed, student spend a deplorable percentage of their waking

hours in front of television sets, or follow TV shows via the Internet and

this In extension, television advertisements help the students to make a

frame of decisions regarding products.

* Results show that education, gender, and traditions are an important

factor for changing the perception of consumer buying behaviour

regarding a particular product in minded consumers.

* The student to make a frame of decisions regarding products.

* It is expected that the economy will contribute to management of

policies to develop TV Ads .

* Support the advertising companies to improving the means of

advertising in order to be more effective and adopt the marketing

strategies to increase market share

* It will thought to contribute provide information to academicians,

researchers and other people related to the subject .

Students' understanding can be increased by evaluating their
perspectives on TV advertisement.

9. Discussion

This study aims to understand the impact of TV advertising and
consumer buying behaviour and the relationship between consumer buying
behaviour and their perception with reference to FMCGs. A table 7, as the
above model-1 that the value of R Square value is .677 which lies within the
range 0 to 1 (Kuiglik 2016: 227).
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It means our demographic variables are controlled. The R square value
in model-2 shows that independent variable predicts. 255 variations in
dependent variable. It means that the television advertisement has 25.5%
effect on consumer buying. Results of ANOVA Shows Significance value which
is less than 0.05. Standardized beta shows the relationship between As per
given above table 2 of Coefficients, Television Advertisement standardized
beta value is . 439 which shows that television advertisement has positive
relationship with consumer buying behavior(Anjum, Irum, & Dr. Naheed,
2015).

As aresult, Hi: " There is a impact TV advertising on consumerbuying
behavior and effect of "hypothesis has been accepted.

In table 8, as the above model-1 showing that the value of R Square
value is .603. It means our demographic variables are controlled. The R square
value in model-2 increased and shows that independent variable predicts .548
variations in dependent variable. It means gender has 54.8% effect on the
relationship of television advertisement and consumer buying behavior.

Results of ANOVA Shows Significance value which is less than 0.05. As
per given above table 4 of Coefficients, television advertisement has positive
relationship with consumer buying behavior.Television, as will a medium of
advertising a product has more impact on the consumers buying when
compared with any other media being used for the same purpose (Ayanwale,
Alimi, & Ayanbimipe,2005). It is also observed that emotional response
establishes strong association

with the consumer’s buying behavior and this emotional attachment is
created through television advertisement (Gardner, 1985). will guide us to
accept hypothesis

H,: There is a relationship between TV advertising and perception
consumer

accepted.
10. Suggestions

At the end of the research, it can be done to increase the Effectiveness
of television commercials by evaluating the consumer perspectives on life .
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* Consumer’s buying behavior should be continuously observed while
preparing the TV advertisement messages/Ads.

* The TV advertisement messages must be clear so that the common
consumers can also understand them.

* TV Advertisement policy should be designed accordingly
geographically, to keep in mind the socio economic status of the
consumers.

* Latest TV advertisement concepts of marketing should be introduced
to achieve the maximum goal of the FMCG Companies

* A creative way of TV advertisement must be adopted to catch the
attention of the consumers.

* The repetition of the TV ads on one type of media may reduce the
interest of the viewers and, therefore, TV advertisements should be
given on electronic and print media.

* Awareness and comparison ads will very helpful to catch the attention
of the consumers, towards thedesired FMCG.

* Online advertising can capture the attention of the internet users, they
can directly order from the onlineweb portal.

* Social media have a great influence now a days, TV advertisement
through social media will be very fruitful to expand the sale of FMCG.
* Add the multiple functions in the FMCG TV advertisements to catch
the maximum interest of theconsumers.

29

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



Impact Of TV Advertisement On Consumer Buying Behaviour
A Case Study Of Libyan Consumer Buying Behavior
(s5.15-32) N. Shebli and L. Elarbah

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

30



Impact Of TV Advertisement On Consumer Buying Behaviour
A Case Study Of Libyan Consumer Buying Behavior
(s5.15-32) N. Shebli and L. Elarbah

References

Anjum, B., Irum, A., & Dr. Naheed. (2015). Impact Of Television Advertisement
On Consumer Buying Behavior: The Moderating Role Of Religiosity In The
Context Of Pakistan, 1(3), 162—185.

Batra, R, J G Myers, And D A Aaker. 1995. “Group Influence And Word-Of-
Mouth Advertising.” Advertising Management, 345-63.

Doyle, P., & Saunders, J. (1990). Multiproduct Advertising Budgeting.
Marketing Science, 9(2), 97-113.

Ganeshasundaram, Raguragavan, And Nadine Henley. 2009. “Reality Television
(Supernanny): A Social Marketing ‘Place’ Strategy.” Journal Of Consumer
Marketing 26 (5). Emerald Group Publishing Limited:311-19.

Kotler, P., & Keller, K. L. (2003). Marketing Management: International Edition.
Printice Hall. New Jersey.

Kicguk, O. (2016). Bilimsel Arastirma Yontemleri. Ekin Yayinlari.

Mccarthy, E. J. (1968). Basic Marketing: A Managerial Approach. RD Irwin.

Mccarthy, Edmund Jerome, And William D Perreault. 2000. Applications In
Basic Marketing. Irwin.

Mcguire, William J, R E Rice, And C K Atkin. 2001. “Input And Output Variables
Currently Promising For Constructing Persuasive Communications.” Public
Communication Campaigns 3:22-48.

McWilliams, Edward G, and John L Crompton. 1997. “An Expanded Framework
for Measuring the Effectiveness of Destination Advertising.” Tourism
Management 18 (3). Elsevier:127-37.

Mohammadian, M. (2006). Advertisement Management. Horoufiyeh
Publishing,.

Nylen, David W. 1986. Advertising: Planning, Implementation & Control.
Thomson South-Western.

Patsioura, Fotini, Maro Vlachopoulou, and Vicky Manthou. 2009. “A New
Advertising Effectiveness Model for Corporate Advertising Web Sites: A
Relationship Marketing Approach.” Benchmarking: An International
Journal 16 (3). Emerald Group Publishing Limited:372-86.

Priya, Pankaj, Rajat Kanti Baisya, and Seema Sharma. 2010. “Television
Advertisements and Children’s Buying Behaviour.” Marketing Intelligence
&Planning 28 (2). Emerald Group Publishing Limited:151-69.

Ramalingam, V., Palaniappan, B., Panchanatham, N., & Palanivel, S. (2006).
Measuring Advertisement Effectiveness—A Neural Network Approach.
Expert Systems With Applications, 31(1), 159—-163.

31

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



Impact Of TV Advertisement On Consumer Buying Behaviour
A Case Study Of Libyan Consumer Buying Behavior
(s5.15-32) N. Shebli and L. Elarbah

Vaughn, Richard. 1986. “How Advertising Works: A Planning Model Revisited.”
Journal Of Advertising Research 26 (1):57-66.

Woodside, Arch G. 1990. “Measuring Advertising Effectiveness In Destination
Marketing Strategies.” Journal Of Travel Research 29 (2). Sage
Publications Sage CA: Thousand Oaks, CA:3-8.

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

32



The Tuternational Hew Tossues Tu SOcial Seicnces

Number: 7 Volume: 2 pp: 33-56 Summer 2019

Kentsel Lojistik ve Lojistik Kby Performanslari Arasindaki iliskinin
Arastirilmasi: Elazig ili Ornegi

ilyas Ertugrul inan®
Ozet

Bu arastirmanin amaci sehirlerin kentsel lojistik -lojistik koy performans
faktorlerinin ve iliskisinin belirlenmesi, reel sektoriin beklentilerinin karsilanma
diizeyinin ortaya konmasidir. Lojistik performans faktorleri reel sektoriin isleyis ve
temel uygulamalari bakimindan 6nem arz etmektedir. Kentsel lojistik, kentlerin lojistik
etkinlik boyutlari agisindan 6n planda olan gugliiliikleriyle, olusturduklari firsatlarinin
yani sira mevcut tehditlerle, zayif taraflarini agiga ¢ikaran, kentin altyapisini
degerlemek Uzere gelistirilmis bir kavramdir. Lojistik kdy ise kendine has donanimlari
olan birer lojistik Gslerdir.

Elazig il merkezinde yargisal 6rnekleme yontemi ile belirlenen 276 isletmede yiz
yiize yapilan anketler veri setini olusturmaktadir. Olgeklerin giivenilirlik ve
gecerliklerinin test edilmesinden sonra kesfedici faktor analizine tabi tutulmuslardir.
Olusturulan hipotezin test edilmesi icin korelasyon analizi uygulanmistir. Yapilan
analizler sonucu kentsel lojistik ile lojistik kdy performansi arasinda ¢ok glicli pozitif
yonli bir iliski oldugu tespit edilmistir.
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Investigation Of The Relationship Between Urban Logistics And Logistics Village
Performance: Example Of Elazig

Abstract

The aim of this study is to determine the urban logistics-logistic village
performance factors and the relationship between the cities and the level of meeting
the expectations of the real sector. Logistics performance factors are important in
terms of operation and basic applications of real sector. Urban logistics is an
evolutionary concept that reveals the weaknesses of the cities and the weaknesses of
the cities with their strengths and prominent opportunities in terms of the logistics
efficiency dimensions of the cities. The logistic village is a logistic base with its own
equipment.

The face to face surveys constitute the dataset in 276 establishments
determined by judicial sampling method in Elazig city center. After testing the

reliability and validity of the scales, they were subjected to exploratory factor analysis.

Correlation analysis was performed to test the hypothesis created. As a result of the
analyzes, it was found that there was a very strong positive relationship between
urban logistics and logistics village performance.

Key words: Logistics, Urban Logistics, Performance Factors of Urban Logistics,
Logistics Village, Performance Factors of Logistics Village

JEL Codes: R40, 018, M39

1. Giris

Sehirler, modern uygarligin kalici ve ayrilmaz bir 6gesidir. Piyasa
katilimcilari olarak, sadece kaynaklari, insanlarin, sermayenin, bilginin,
teknolojinin, Grinlerin, hammaddelerin, uygun bir veri akisi alani olan
heterojen baglantilar agi olusturmaktadir. Sehirler, sosyo-ekonomik
sistemlerde sayisiz niceliksel ve niteliksel degisimin bir sonucu olarak, gelisim
asamalarindan gecerek, daha yliksek ve daha karmasik seviyelere ulasirlar
(Kalisiak-Medelska, 2017). Sehirler her zaman is arayan ve daha iyi bir yasam
arayan insanlar icin birer miknatistirlar. is, egitim, saglik, kiiltiir, bos zaman ve
glvenlik ile ilgili olanlar dahil olmak lizere birgok ihtiyaci karsilamak icin daha
elverisli kosullar saglarlar. icinde bulundugumuz on yilin basindan beri, 100
milyondan fazla insan kiiresel olarak sehirlere go¢ etmistir (Jones, 2014). 2050
yilina kadar Diinya Saglik Orgiitii (WHO), diinya niifusunun en az % 70'inin
sehirlerde yasayacagini tahmin etmektedir (WHO, 2010). Sehirler bu agidan

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

34



Kentsel Lojistik ve Lojistik Koy Performanslart Arasindaki flj,vkinin
Arastirilmas:: Elazig 1li Ornegi (s5.33-56) Ilyas Ertugrul Inan

ekonomik blylime igin birer itici gligtirler. Bu biiyiimeyle birlikte gerek
yoneticiler gerek 6zel mitesebbislerde dahil olmak Gzere tim paydaslar kentin
lojistik performansindan dogrudan ya da dolayh olarak etkilenmektedirler. iyi
gelismis bir sehir lojistik sistemi, ekonomik blylme oranini hizlandirabilir,
gereksiz islem maliyetini azaltabilir, ekonomik verimliligi artirabilir, yatirim
ortamini iyilestirebilir, dogrudan yabanci yatirimlari artirabilir, kentsel issizligi
¢Ozebilir ve bolgesel ekonominin gelisimini destekleyebilir. Ancak, calismalar
ayni zamanda kentsel lojistik sisteminin tedarik zincirinin en pahali, verimsiz ve
kirletici bir kisim oldugunu da géstermektedir (Gevaers, Voorde ve
Vanelslander, 2009). Bu nedenle, kentsel lojistigi gelistirmek icin bir zaruret
halini almistir. Boylece insanlar ylksek kaliteli bir ortamda yasayabilir,
¢ahsabilir ve oynayabilirler. Lojistik altyapisinin, 6zellikle bir sehrin lojistik
ihtiyaclarina hizmet eden lojistik merkezlerinin, tedarik zincirinin geri kalaniyla
iyi bir sekilde harmanlanmasi gerekmektedir.

Mallarin tasinmasi, kentsel alanlarda gerceklesen cogu ekonomik ve
sosyal faaliyet icin dnemli bir faktor teskil etmektedir. Sehir, sinirlariicinde
kurulan firmalar icin tedarikciler ve misteriler ile hayati bir baglanti olusturur.
Yuk tasitlar, insanlarin caddelerin, arterlerin ve park alanlarinin kapasitesi igin
insanlari tasiyan 6zel ve kamu araglariyla rekabet etmekte ve emisyonlar ve
glriltu gibi tikaniklik ve gevresel rahatsizliklara 6nemli 6l¢lide katkida
bulunmaktadir. Bu rahatsizliklar sehirlerde yasayan ya da ¢alisan tiim insanlarin
hayatini, kentsel bolgelerdeki firmalarin verimliligini ve bu firmalari iceren
tedarik zincirlerini etkilemektedir. Bu olumsuzluklar insanlar {izerinde
“sehirlerin glvenli olmadigl” inancini olusturmaktadir. Yasadigimiz dénemde
rekabetin her alanda giicli olmasi sehirleri de etkilemekle birlikte, diger
kentlere karsi daha ¢ok turist ve yatirimci cekebilmek icin pazarlama
operasyonlari yiriitmek zorunda birakmistir (Giimiis, 2016). Ozellikle sehrin
glivenli olmadigi algisinin olusmasi kentin marka degerini distirecek, ¢cagimizin
yogun rekabet ortaminda diger sehirlere yonelik rekabet dezavantajina neden
olacak ve gelirde belirli bir diisiise neden olacaktir (inan ve Celik, 2018).

Sehir sinirlari icinde hareket eden yik tasitlarinin sayisi artmakta ve
istikrarli bir oranda bliyiimeye devam etmektedir. Bunun baslica nedeni, diisik
stoklara ve zamaninda teslimata dayanan mevcut tretim ve dagitim
uygulamalari ile 6nemli hacimlerde kisisel teslimatlar Greten misteri-arasi
elektronik ticaretin patlayici blylmesidir. Diinya capinda kentlesme trendi
hizla kirsal bolgeleri ve kiiglik kasabalari bosaltmakta ve biyiik sehirleri daha
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da buyutmektedir. Nifus hizinin ivmesi artis gostermektedir (Gim{s, Kartal ve
inan, 2017; inan, 2018). Bu artisla birlikte OECD iilkeleri icinde, sehir niifusu
1950'de toplam niifusun% 50'siydi, 2000'de % 77 idi ve 2020'de ise % 85'e
ulasmasi beklenmektedir (OECD, 2003). Sehirlesmenin hizla artmasi ile sehirler
Ulkelerin ekonomilerinde itici glicler olmuslardir (Glimis, 2017). Ancak bu sehir
icin bir takim lojistik sikintilari da beraberinde getirmektedir. Tim bu
olumsuzluklar géz 6niinde bulundugunda ve ilgili literatir tarandiginda lojistik
koyler bir ¢6ziim olarak karsimiza ¢ikmaktadir. Lojistik koyler sehir disinda
konuslanmis olduklarindan denetlenmeleri, kentsel lojistik performansini
artirmalari ve kent kirlilik faktorlerini diistirmeleri agisindan birer cazibe
merkezi haline gelmektedirler. Ayrica diger ticari etkililikler gz 6niinde
bulunduruldugunda lojistik kdyler gerekli alt yapi ve sektorel buttnlik
sagladiklari icin ayni zamanda 6zel tesebbsler icinde cazibe merkezi haline
gelmektedirler. Ayrica lojistik kdyler isletme faaliyet ve fonksiyonlari iginde
esneklik alani olusturmaktadirlar (Yesilyurt, Nurov ve Kiigik, 2017).

2. Teorik Cerceve
Cerg 36

Gulnlimiuzde lojistik genis bir anlamda ele alinmakta, bu da yorumlama
acgisindan birbirinden farkh birgok tanimin oldugu anlamina gelmektedir
(Michlowicz 2008, s 454):

> Entegre bir malzeme akisi ve bunlarla baglantili bilgi
sistemi,

> Fiziksel mal ve bilgi akisinin gercek stireclerini yonetme
felsefesi,

> Disiplinler arasi teknik

Genel olarak tanimlamak gerekirse, mallarin tasinmasi (genis ol¢lide
anlasilan) ve / veya bu surecleri destekleyen sistemlerde faaliyet gosteren
insanlar ve faaliyetlerin yonetilmesi olarak anlasilabilir (Kigik, 2016a: 33).
Ekonomik sistemler ekseriyetle saglik, egitim, kiiltir, sosyal refah, giivenlik,
bolgede niifusun 6zel ihtiyaglarini karsilamak gibi alanlarda tamamen kar ve
piyasa odakh degildir (Abt, 2001). Ne olursa olsun sistem lojistik amaclarina
ulasma bakimindan (Skowronek, Sarjusz Wolski 2003):

> Maddi mal akisinin yonetimini gelistirmek ve lojistik
sureclerinde katilimcilarin ihtiyaglarini tam olarak karsilamak,
> Alisilagelmis lojistik faaliyetlerini alici (mUsteri) hizmetinin

gereksinimlerine gore,
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> Akislarin verimliligini artirmaktir.

Bu gorevlerin birbirine esdeger ve birbiriyle iliskili oldugu
vurgulanmalidir. Bununla birlikte, bu degerler, son alicilarin (tiketiciler,
yararlanicilar) gereksinimleri (ihtiyaglari) ile belirlenir (Szottysek 2012). Lojistik,
Grlin ve hizmetlerin zamaninda, mekansal ve ekonomik olarak uygun bir sekilde
(daha genis bir cevresel baglamda) elde edilmesini saglamaktir (Kalisiak-
Medelska, 2017). Kent ekonomisine iliskin dislinceler baglaminda Pfohl (1998)
bekleme siiresini en aza indirmenin, hizmet potansiyelini ydénetmenin veya
uygun secilmis dagitim kanallari araciligiyla hizmet sunmanin 6nemini
vurgulamaktadir. Kentlerin isleyisi, belirli bir alanda ve belirli bir zamanda bilgi
ile birlikte mallarin ve kisilerin akisina da baghdir (Abt, 2001). Baslatilan lojistik
suregler, sehirde meydana gelen tiim akislari (insanlarin, kargolarin, mallarin,
atiklarin, dis akislarin, vb. akisini) birbirine baglar ve akislarini optimize ederler.

Kamu sektori s6z konusu oldugunda lojistik, kentteki yasam kosullarini
iyilestirmek ve kamu hizmetlerinin kalitesini ve erisilebilirligini gelistirmek igin
bir aragtir. Bir bitiin olarak sehir agisindan siirdirilebilir kalkinmanin
saglanmasina yardimci olmaktir (Yangiang 2014). Olumlu etkilerine ragmen,
lojistik ¢ozlimlerin kullanimi da elestirilmektedir. Paradoksal olarak, sehir
yapisinda meydana gelen akislarin uygunsuz yonetiminin etkilerini ortadan
kaldirarak ya da hafifleterek, yeni - ekonomik, sosyal ve gevresel - sorunlar
ortaya ¢cikmaktadir. Sehrin cekiciligini arttirmak, sosyal ve ekonomik yasamin
konforunu yikseltmek, yiksek hizmet kalitesi kentin yeni sakinlerin cazibe
merkezi haline gelmesine neden olmakla birlikte, artan tikaniklik - esneklik ve
hareket 6zgurligu kisitlamasi, cevre kirliligi, sosyal maliyetler artmaktadir
(Kalisiak-Medelska, 2017). Bu olumsuzluklara ragmen sehirdeki firma sayilari
giin gectikce artmaktadir (Dilek ve inan, 2017).

A. Kentsel Lojistik

Kentsel mallar, kamu politikalari ve sehir planlamasinin (Hesse, 2004)
rolii ve kentsel bolgelerdeki lojistik 6rgtitlerinin tirleri de dahil olmak tzere
cesitli calismalara konu olmustur (Broll ve Roldan-Ponce, 2011; Ville, Gonzales-
Feliu ve Dablanc, 2013). Kentsel alanlardaki mal akislarini incelemek ve bir
bolge, onun sakinleri, ekonomik paydaslar ve diger karar alicilarla olan
etkilesimleri artik “kentsel lojistik” olarak adlandirilmaktadir (Anderson, Allen
ve Browne, 2005).

“Kentsel lojistik; sehirlerin yiikleme, bosaltma ve depolama
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kapasitesi ile ulasim imkdnlari gibi lojistik performans faktérleri
bakimindan éne ¢ikan gliclii yénleri ve firsatlari ile zayif yénlerini ve
tehditlerini ortaya koyan, o yerlesim yerinin altyapi ve diger
olanaklarini lojistik agidan degerlendirmek iizere gelistirilmis bir
kavramdir” (Kigik, 2016a: 31).

Kentsel lojistikte stoklarin yonetimi ve depolardaki yonetimi, tedarik ve
fiziksel dagitim icin dlizenleyici bir faktor olarak islev gérmektedir. Kentsel
lojistik farkli teknolojilerle, hammadde ya da girdilerin girdi tasimaciligi ve
misteri sirketlerine verilen nihai ya da ara mallar olan prodiksiyonlarin fiziksel
dagitimina giden ulasim ile baglanti noktasidir. Butiin bunlar, farkh depolar
arasindaki malzeme akislarinin, uzay ve zamanla birbirine baglanmis siirekli bir
Uretken ve ticari baglantilar zinciri icinde degisimini ve fiziksel baglantilarini
Uretmektedir. Bu nedenle kentsel lojistik, kentsel tasitin alt yapisinda, toplu
tasima araclarinin cogunlugunu iceren genel tasit trafigine sokulan farkli tip ve
kapasitedeki araglarin dolagimini 6zimseme problemiyle karsi karsiyadir. Bu
acidan kentsel lojistik mallarin tasinmasi, farkli hammadde/urtnlerin ¢coklu
yerlere fiziksel dagilimi siireci boyunca, Ureticiler, tliccarlar ve tiiketiciler
arasindaki baglantinin vazgegilmez teknolojik destegini olusturdugu igin,
lojistigin temel unsurlarindan birini olusturmaktadir (Menoyo, 2006). Kentsel
lojistik bir sehir veya boélge topraklarinda bulunan yol altyapisini, park yerlerini
ve cevreyi temsil etmekle birlikte bir kentsel lojistik ¢c6ziimi olarak ayni
zamanda birbiriyle baglantil lojistik organizasyonu, teknoloji, haberlesme,
finansman ve yonetmelikler gibi bircok bileseni de icermektedir (COST 321,
1998; BESTUFS, 2009).

Kentsel lojistik konuyla ilgilenen arastirmacilar ve uygulayicilar agisindan,
genellikle tasima veya hizmet sirketlerinin verimliligini artiracak, kamu ve
kararlarini destekleyen kolektif ilgi acisindan gorilen bir lojistik olarak
algilanmaktadir (Durand ve Gonzalez-Feliu, 2015). Bunun nedeni, kentsel
lojistige ilgi duyanlarin orgitli ve kiresel bir sekilde kamu aktorleri olmasindan
kaynaklanmaktadir (Patier, 2001) ve ilk girisimlerin ancak ekonomik-politik
destek sayesinde miimkiin olabilecegidir. Ozellikle bu destegi yerel yetkililer
veya bolgesel veya ulusal kamu otoriteleri saglayacaktir (Dablanc, 1998). Ancak
yerel ve merkezi yetkililer lojistik kanaliyla meydana gelen akisi sadece
planlamakla kalmamali ayni zamanda denetleyerek gelismesini saglamalidirlar.
Ayni zamanda planlamada amag ortaya iyi konulmali ve bu amag
dogrultusunda hareket edilmeli aksi taktirde istikrar saglanamayacaktir
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(Karadeniz, 2016: 54).

Entegre kentsel lojistik stratejileri ile uygulanan mal ve yolcu akislarinin
verimliliginin saglanmasi kentsel alan yénetiminin belirleyicisi haline
gelmektedir (Czupich, Ignasiak-Szulc ve Kola-Bezka, 2016). Kentsel lojistik, akilh
¢ozimlerin sikhikla kullanildig 6zel bir alandir. Bu baglamdaki faydalar hem
konut sakinleri hem de girisimciler, idari makamlar ve turistler tarafindan
hissedilmektedir. Sehirlerde akislarin dizenlenmesi ile bir sonucu olarak trafik
akist iyilestirilmis, hareket rahatligi artirilmis ve kentteki yasam kalitesi
artinlmis olacaktir. Hava kirleticilerin emisyonlarinin azaltilmasi, girilti
azaltma, daha kisa seyahat siresi, iyilestirilmis yol glivenligi ve yol altyapisinin
bozulmasinin azaltilmasi blylik Gnem tasimaktadir ve dogrudan kentsel
lojistigin ana meseleleridir (Rzesny-Cieplinska, 2018).

Lojistik faaliyetlerin organizasyonu ve uygulanmasi, sehrin ve ¢evresinin
karmasik sosyo-ekonomik sistemini tanimlayan bir dizi faktore baglidir. Bunlar,
geleneksel olarak adlandirilan bes gruba dahil edilebilir, analizleri problemleri
belirleyecek ve daha sonra belirli kosullara ve gereksinimlere uyan spesifik
lojistik ¢dzlimlerine uyarlanabilecektir. Bunlar detaylandirmaya dayali olarak
asagidaki tabloda ayrilmis gruplarda kentsel lojistik uygulamalari
gorilmektedir.

Tablo 1. Ayrilmis gruplarda kentsel lojistik uygulamalari

Gru Lojistik Kullanimi

P Kuvvet Frekans
Tiketim Mallari (perakendgcﬂer, Viiksek Yiiksek
toptancilar, kullanicilar, e-ticaret)
Altyapi (jce.kmk altyapi, sosyal, bilgi Ortalama Ortalama
teknolojisi)
is Varliklari (Uiretim, servis ve ticari) Yiiksek Yiksek
Kamu Mal Ve Hizmetleri (atik ydnetimi, Ortalama Viiksek
toplu tasima)
Diger (spor etkinlikleri, sergiler, konserler) | K¢k Dusuk

(Kaynak: Yangiang, M. A., 2014)

Menoya (2006) ise yapmis oldugu ¢alismalarda kentsel lojistigin birbiriyle
iliskili ic boyutu oldugunu belirtmektedir:

. Uretici ve alicilar
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. Faaliyetler
. Kentsel alan

Uretim isletmeleri ve alicilar, kentte bulunan sanayi ve ticaret sirketleri,
serbest bolgeler, ylk demiryolu istasyonlari ve havalimani, lojistik merkezleri,
transfer merkezleri ve limanlardir. Faaliyetler, s6z konusu firmalarin sehirdeki
envanter ve depolama yonetimi ve s6z konusu lojistigi maddi olarak saglayan
tasimacilik yoluyla gerceklestirdikleri coklu tedarik ve fiziksel dagitim lojistigine
iliskindir. Ulasim, sehrin kendisinde veya diger bélgelerinde bulunan sirketlere
ait olabilir ve kentsel alanda birtakim faaliyetleri gerceklestirebilir: Yiikleme ve
bosaltma islemleri, otopark (sirketler dahilinde, halka acik veya 6zel
otoparklarda veya halka agik yollarda) ve dolasim. Sekil 1, verilen bilgilerin
genel ve basitlestirilmis bir géorinimuni gostermektedir.

KEN_TSEL Bolgesel
LOJISTIK Lojistik
40
—1 Uretici ve alicilar — Faalivetler Kentsel alan
|
L | Endiistri - Kaynak :
ndstri Y Transit akislari
— Toptan ticaret — Tasima Kazalar
—1 Perakende —] Dagitim Tikaniklik
| Lojistik merkezleri —  Yiikleme/ Yol
- indirme bozulmasi
— Serbest bolge ! park
- | Kirlenme [—
— Baglanti noktalari L | Dolas
BiL_GN

SISTEMI

Sekil 1. Kentsel Lojistik'in Genel Yapisinin Ana Hatlari
(Kaynak: Menoyo, H., 2006)
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isletmeler yogun rekabetin oldugu sartlar altinda idamelerini
saglayabilmek i¢in biitlin asama ve siirecleri gelistirmek mecburiyetindedirler
(Kuclik ve Ecer, 2008). Kentin gelismislik durumunun isletmelerin karini
dogrudan etkilemesinin yaninda isletme yapisi da 6nem kazanmistir.
isletmelerin yapisi incelendiginde dncelikle insan faktériinden ve emekten
olusan sistemler olduklari gérilmektedir (Kiiclik ve Kocaman, 2015). Emegi
olusturan calisanlar isletmeye gelis ve gidislerinde herhangi bir ulasim sikintisi
ile karsilasmazlar ise dogrudan memnuniyetleri ve tretkenlikleri artabilecektir.
i¢ miisteri memnuniyetinin pozitif yonli olmasi isletmelere arti deger
kazandiracaktir (Gimus ve Aydin, 2016).

Kentsel lojistik alaninda olusturulan stratejiler iki ana gercevede
olusturulmaktadir. Bunlar stratejik ve operasyonel kararlardir. Stratejik ve
operasyonel lojistik faaliyetlerindeki coklu is kararlari, kentsel alanda bulunan
sirketler tarafindan (retilen kargo akislarinin hacimlerini, yapilarini ve diger
ozelliklerini belirler. Farkh sirketlerin bireysel lojistik siiregleri ile bunlarin trafik,
yol altyapisi ve cevre Uzerindeki etkileri arasindaki baglanti sorunu nedeniyle
kentsel lojistik performansini diisiirmektedir. Olusturulacak politikalar, genel
prensipler temelinde yapilandirilmalidir. Bu yapilandirmada toplumun sosyal
yapisi ve dinamikleri de degerlendirilmelidir (Dedemen, 2011). Ozellikle, her bir
sehrin yetkilileri, otomotiv tasimaciliginin agirhgini, biiyiklGguni ve
kapasitelerini ve ayni zamanda farkl alan ve glizergahlarda dolasim, yikleme
ve bosaltma saatlerini sinirlayan mevzuat araciligiyla kentsel lojistik tGizerinde
kayda deger bir etki yapabilmektedirler (Menoyo, 2006).

B. Lojistik Koy

Lojistik kdy tasima, dagitim, yiikleme-bosaltma, depolama, ellecleme ve
ilgili lojistik faaliyetlerin yerine getirildigi, lojistik modlari arasinda duisik
maliyetli, hizli, glivenli, aktarma alan ve donanimlarina sahip organize
alanlardir (Kiguk, Yesilyurt ve Kartal, 2017: 37). Kaynagin verimli tiketimiyle
mevcut potansiyelin kinetige gecirilmesiyle bolge capinda gelisim ivmesini
artirmak hem yerel hem de merkezi yénetimlerin hedefi olmustur (Kigik,
2007). Onemli bir lojistik diigiim olarak Lojistik kdyler modern kentsel lojistik
sisteminin 6nemli bir pargasidir ve lojistik sistemde 6nemli bir konuma sahiptir.
Bolgesel gelismislik icin lojistik koyler birer giigliilik noktalaridir. Bir lojistik koy
hizmet verdigi cografi bolgeye nispeten yakin bir konumda bulunan bir lojistik
tesis olarak tanimlanir. (Crainic, Ricciardi ve Storchi, 2009). Diger katma degerli
lojistik ve perakende hizmetleri de lojistik kdyler araciligiyla saglanabilir. Bu
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katma degerin bir cok alanda ve kiiresel sistemde kazanimlari farkh farkli
olmaktadir (Dedemen, 2016). Bir lojistik koy konumunun secimi, lojistik ve
tedarik zinciri yonetimi pratigi ve tasarimi konusunda énemli bir konu haline
gelmistir. Yer secimi ve dlizeninin rasyonalitesi ve fizibilitesi, sehir ve sakinleri
icin isleyisi, verimliligi ve dis maliyetleri etkiler. Bir baslangic icin, iyi
distnilms bir lojistik koy, lojistik maliyetini azaltacak, ulasim akislarinin
verimliligini artiracak, bir vatandasin yasam kosullarini iyilestirecek, sehrin
ekonomik canliigini stirdiirecek ve ekonominin, gcevrenin ve toplumun uyumlu
gelismesine katkida bulunacaktir. Bununla birlikte, kotl tasarlanmis bir lojistik
koy, daha fazla trafik tikanikligi, artan emisyonlar, yol glvenligi ve hasarh
kentsel imaj gibi bir dizi olumsuz dissalligi ve dis maliyetleri tetikleyecektir. Bu
nedenle, farkli paydaslarin perspektifinden bir lojistik koy konumunun
secilmesi 6nemlidir (Aros-Vera, Marianov ve Mitchell, 2013).

Nifus artisiyla birlikte isletmelerin gevreye verdikleri zararlar da ekolojik
dengenin bozulmasina neden olmustur (Yesilyurt, 2017). Cevresel etkilerin bu
derece olumsuz olmasi neticesinde lojistik kdyler bir ¢6ziim olarak karsimiza
¢ikmakla birlikte finansal problemlerle ek olarak pazarlanama bilme, bilginin
yetersiz olusu gibi sorunlar ortaya ¢ikmaktadir (Klgik, 2008). Strdurulebilir bir
lojistik alt yapisi igcin ekonomik, cevresel ve sosyal boyutlarinin
bitunlestirilmesi ile lojistik kdy i¢in potansiyel konumlari degerlendirmek ve
secmek amaciyla asagidaki 3 ana kriter ve igerisinde yer alan 13 sorunsallik
kullanilmaktadir (Elhedhli ve Merrick, 2012; Mohammadi, Torabi ve Tavakkoli-
Moghaddam, 2014; Chen, Olhager ve Tang, 2014):
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> Ekonomik kriterler: arazi edinme bedeli, yatay teslimat
esnekligi, tasima kosullari, servis seviyesi, insan kaynaklari durumu,

> Cevre kriterleri: cevre koruma seviyesi, ekolojik peyzaj
Gzerindeki etkisi, dogal kosullar,

> Sosyal kriterler: kamu tesisleri kosulu, glivenlik, cevresel yasa
ve yonetmeliklere uygunluk, yakindaki sakinlere etkisi, trafik tikanikligina etkisi.

Lojistik tesislerin disa gocli yaygin olarak gézlemlenmektedir. Bu goglerin
kentsel alanlarda yiik ve kamyon tasimacihgl hareketini nasil etkiledigi de dahil
olmak Uzere, etkileri titizlikle incelenmemistir (Aljohani ve Thompson, 2016).
Onceden belirlenen sevkiyat talepleri gz 6niine alindiginda, kentsel dagitim
merkezlerini adapte eden sistemlerin degerlendirilmesi, sehir lojistigi
arastirmalarinda en 6nemli konulardan biri olmasina ragmen (van Duin, van
Kolck, Anand, Tavasszy ve Taniguchi, 2012; Crainic, Ricciardi ve Storchi, 2004;
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Kia, Shayan ve Ghotb, 2003) bu arastirmalar, cesitli tiplerdeki gesitli lojistik
tesislerinin mekansal dagilimindan ziyade, kentsel lojistik sisteminin bir alt
kiimesine odaklanmaktadir. Kayda deger ¢cabalar Wagner (2010) 'un lojistikle
ilgili arazi kullaniminin trafik etki degerlendirmesini icerir. Sehir merkezine
yakin bayik bir lojistik kdylin etkilerini, uzaktaki lojistik faaliyetleri icin birkag
kiiclik lojistik tesisle karsilastirdigimizda kentsel lojistik agisindan daha az trafik
etkisi yarattig1 acikca goriilmektedir. Ayni sekilde Davydenko, Tavasszy ve Quak
(2013) lojistik zincir modeli kullanarak yaptiklari analizlerde lojistik kéylerin
sehir ici trafik yogunlugunu azalttigini tespit etmislerdir.

3. Calismanin Amaci

Arastirmanin amaci kentsel lojistik ve lojistik koy performanslari
arasindaki iliskinin arastirilarak tespit edilmesi ve kentsel lojistik performansi ile
lojistik koy performansi arasinda iliski var ise iliskinin siddetinin ve yoninin
belirlenmesidir.

Kentsel lojistik ve lojistik koy performanslari arasinda iliski olup
olmadiginin arastirilarak tespit edilmesiyle Elazig ilinin bu olgltler agisindan
Ustlin ve zayif yonlerini ortaya koymak, ¢6ziime yonelik hem hizmet hem de
Uretim isletmelerinin faaliyetlerini artiracak oneriler getirmek arastirmanin
Onemini olusturmaktadir.

4. Kapsam ve Metodoloji

Arastirma kapsaminda Kii¢clik (2017) tarafindan gelistirilen Kentsel
Lojistik ve Lojistik K&y Performans 6lceklerinden yararlaniimistir. Olgek; 5
‘Tamamen Katiliyorum’, 4 ‘Katiliyorum’, 3 ‘Ne Katiliyorum Ne Katilmiyorum’, 2
‘Katilmiyorum’ ve 1 ‘Tamamen Katilmiyorum’ olmak tizere besli likert 6lgegine
gore hazirlanmistir (Kigik, 2016b: 81-83). Kentsel lojistik performans 6lcegi 18
ifadeden, lojistik kdy performans olgegi ise 19 ifadeden olusmaktadir.

Arastirma Elazig il merkezinde bulunan toptan ticaret yapan isletmeler
Gzerinde yapilmistir. Arastirmada tesadufi olmayan 6rnekleme yontemlerinden
yargisal 6rnekleme teknigi (Kictik, 2016b: 98) kullaniimis olup veriler ylz ylze
anket yontemi ile elde edilmistir. Arastirma kapsaminda 500’(in tzerinde
oldugu degerlendirilen toptancilardan, geri doniis saglayan 276’sina ait veri
toplama araci degerlendirmeye alinmistir.

Elde edilen veriler araciligiyla uygulanan givenilirlik analizi olarak Alfa
(a) Modeli kullanilmistir. Gegerliligin tespit edilebilmesi icinde Kaiser- Meyer-
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Olkin (KMO) yéntemi kullanilmistir (Ktglik, 2016b: 137-141).

5. Arastirma Modeli
Arastirma kapsaminda olusturulan hipotezlere taslak olmasi amaciyla sekil 2’de
yer alan model olusturulmustur (Kigtk, 2016b: 131-137). Modelin
olusturulmasinda lojistik kdy ve kentsel lojistik iliskisini vurgulayan Karadeniz
ve Akpinar (2010), Kiglik, Yesilyurt ve Kartal (2017), Erdumlu (2016) ve Ceran
(2010) calismalarindan istifade edilmistir.

Kentsel Lojistik <—n§ Lojistik Koy
Performansi d Performansi

Sekil 2. Arastirma Modeli
6. Hipotez

Erdumlu (2016) kentsel lojistik ve lojistik kdy uygulamalari Gzerine
yapmis oldugu calismada kentsel lojistik ile lojistik koy performansi iliskisi
Gzerine dikkat ¢cekmistir.

Karadeniz ve Akpinar (2010) tarafindan yapilan ¢alismada lojistik koy ile
kentin lojistik alt yapisi arasinda iliski oldugu yapilan literatiir taramasindan
anlasiimaktadir.

Kicguk, Yesilyurt ve Kartal (2017) ve Yesilyurt, Kartal ve Kicgik (2017)
tarafindan yapilan kentsel lojistik ve lojistik koy performanslarinin iliskisinin
incelendigi calismalarda lojistik kdy ile kentsel lojistik arasinda istatistiki olarak
anlamli ve pozitif yonli bir iliski oldugu tespit edilmistir.

Kicguk (2017) tarafindan yapilan kentsel lojistik performans faktorlerinin
ve lojistik kdy performans faktorlerinin 6nem diizeylerinin belirlenmesi
¢ahismalari incelenmis ve bu dogrultuda H; hipotezi asagidaki gibi
belirlenmistir.

Hi: Kentsel lojistik performansi ile lojistik kdy performansi arasinda
istatistiki olarak anlaml bir iliski vardir.

7. Veri Analizi

Bu bolimde arastirmaya katilanlarin basta demografik 6zelikleri olmak
lizere Kastamonu sehrine ve sehirde sunulan hizmetlere yonelik
degerlendirmeleri yer almaktadir.
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Tablo 2. Katilimcilarin Demografik Ozellikleri ve isletme Bilgileri

Cinsiyet F % Elazig’da Yasama Siiresi F %
Bayan 135 | 48,9 | 1yildan az 25 9,1
Bay 141 | 51,1 | 13yl 66 | 23,9
Yas F % 4-6 yil 60 | 21,7
16-21 20 7,2 | 79yl 30 | 10,9
22-27 105 38 10 yildan fazla 95 | 34,4
28-33 106 | 38,4 Egitim F %
34-39 20 7,2 | ilkdgretim 5 1,8
40-45 20 7,2 | Lise 100 | 36,2
46 ve (sti 5 1,8 | Onlisans 75 | 27,2
Medeni Durum F % Lisans 76 | 27,5
Evli 146 | 52,9 Lisansustu 20 7,2
Bekar 130 | 47, | Faalivet Yuritilen F | %
Sektor
Sektord?kl F.aallyet E % Gida 60 | 21,7
Siiresi
1 yildan az 45 16,3 | Konfeksiyon-Ayakkabi 15 5,4
1-3 yil 70 25,4 | insaat-Hirdavat 20 | 7,2
4-6 yil 86 31,2 | iletisim-Bilgisayar-Optik | 25 9,1
79yl 40 14,5 | Yayin-Basim-Dagitim- 21 7,6
Kargo
35 12,7 | Ticaret 45 16,3
10 yildan fazla (Satis/Pazarlama)

Personel Sayisi (kisi) F % Otomotiv 35 | 12,7
1 25 9,1 | Diger 55 | 19,9
29 105 38
10-49 61 | 22,1
50-249 20 7,2
250 65 23,6

Toplam 276 100 | Toplam 276 | 100

Tablo 2’de gorildiigu gibi katilanlarin demografik 6zellikleri

incelendiginde %51,1’inin bay katilimci oldugu, %52,9’unun evli, %36,2’sinin

lise mezunu, %38,4’linlin 28-33 yas araliginda oldugu ve %23,9’unun da 1-3 yil
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sureyle Elazig ilinde yasadiklari tespit edilmistir. Katihmcilarin mensubu
olduklari isletmeler hakkinda edinilen bulgular degerlendirildiginde isletmelerin
%31,2’sinin 4-6 yil stireyle ilgili olduklari sektérde faaliyette olduklari, %38’inin
2-9 personel sayisina sahip olduklari, %21,7’sinin gida sektériinde faaliyet
yarattukleri tespit edilmistir.

Arastirma dogrultusunda katihmcilardan Kentsel Lojistik ve Lojistik Koy
Olcekleri dogrultusunda edinilen verilerin gegerlik ve glivenirlik analizleri
yapilmistir. Elde edilen Kentsel Lojistik’e ait bulgular Tablo 3’de paylasiimistir.

Tablo 3. Kentsel Lojistik Olcegi Bulgulari

Varyans

Kentsel Lojistik Performans Faktor | . . Cronbach KMO

. . . |Ozdeger |Acgiklama Ortalama -

Faktorleri Yiki Alfa degeri

Orani(%)
1. Sigorta hizmetleri yeterlidir. ,861 4,02
2. Cok'lu. lojistik altyapisi 926 3,76
yeterlidir.

3. Karayolu altyapisi yeterlidir. ,899 3,91
4. Denizyolu altyapisi yeterlidir. ,703 3,28
5. Havayolu altyapisi yeterlidir. ,843 3,88
6. Demiryolu altyapisi yeterlidir. ,897 3,68
7. Depolama alanlari yeterlidir. ,909 3,78
8 Trafik yogunlugu uygundur. ,859 3,83
9. Lojistik maliyetler uygundur. ,881 3,63
10. Lojistik yetkinlik yeterlidir. ,882 3,82

11. Nifus miktari uygun

biyukliktedir. 834 13,76 76,49 ,982 3,87 ,910

12. Kalifiye isglict yeterlidir. ,761 3,64

13. Ekonomik buyklik 923 3,73

uygundur.

14. Ihra‘cat ithalat rakamlari 808 3,67

yeterlidir.

15. Ellegleme (yeniden

ambalajlama) kapasitesi ,925 3,83

yeterlidir.

16. Yu_klleme kapasitesi 1900 3,82

yeterlidir.

17. Teknolojik altyapi yeterlidir. ,923 3,76

18. Sehirlesme plani yeterlidir. ,914 3,83
Yaklasik Ki-kare 7589,752

Bartlett's Kuresellik Testi Serbestlik derecesi (df) 153
Anlamhlik ,000
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Tablo 3’de goruldigi gibi Kaiser-Meyer Olkin (KMO) degeri 0,910 olarak
bulunmustur. Deger 0,80’in lzerinde oldugu i¢in 6rneklemenin yeterliliginin
cok iyi oldugu ve arastirma verilerinden anlamli faktorler elde edilebilecegi
anlasilmaktadir. Tum ifadelerin faktor yiikleri 0,5’in Gzerinde ve 6z degerleri
1’den biyiik olmasi ifadelerin analizde kullaniimak i¢in uygun oldugunu
gostermektedir. Cronbach alfa katsayisi 0,982 olarak bulunmustur. Bu deger
0,80’den biyik oldugu icin dlgegin yiiksek derecede glivenilir oldugunu
gostermektedir (Kiiglik,2016:226-232). Varyans aciklama orani ise %76,49
diizeyindedir.

Arastirma sonuglarina gére kentsel lojistige yonelik ifadelerin ortalamasi
en dislik olanin 3,28 ile denizyolu alt yapisinin yeterli olduguna yonelik ifade
olup, orta ve yiksek 6nem diizeylerine sahip olduklari goriilmektedir
(Kiigcik,2016:239). En yiiksek 6nem diizeyine ise sigorta hizmetlerinin sahip
oldugu gorilmektedir.

Lojistik Koy’e ait bulgular ise Tablo 4’de gosterilmistir.

Tablo 4’de goruldigi gibi Kaiser-Meyer Olkin (KMO) degeri 0,899 olarak
bulunmustur. Bu deger 0,4’e oldukca yakin oldugu icin 6rneklemenin yeterli
oldugu ve arastirma verilerinden anlamli faktorler elde edilebilecegini
gdstermektedir. ifadelerin faktor yiikleri 0,4’lin lizerinde ve 6z degerleri 1’den
blylik olmasi ifadelerin analizde kullanilmak icin uygun oldugunu
gostermektedir. Cronbach alfa katsayisi 0,971 olarak bulunmustur. Bu deger
0,80’den biyik oldugu i¢in dlgegin yiiksek derecede gilivenilir oldugunu
gostermektedir (Kiiglik,2016: 226-232). Varyans agiklama orani ise %78,88
dizeyindedir.

Arastirma sonuglarina gére 2,88 ile 6nem diizeyi en dislik olan
“Denizyolu altyapisi yeterlidir” ifadesidir. Onem diizeyi en yiiksek olan ifade ise
3,93 ile “Kent merkezine erisim uygundur” ifadesidir. Elazig il merkezi disina
kurulabilecek bir lojistik kdy projesinin kent merkezine erisiminin uygun olmasi
isletmelerin projeye destek vermeleri ve tercih etmeleri bakimindan 6nem
tasimaktadir.
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Tablo 4. Lojistik Koy Performans Bulgulari

.. Varyans
Lojistik Koy Performans Faktorleri F?ktor Oz deger | Agiklama Grenl Ortalama KMMO.
Yuku ch Alfa degeri
Orani(%)
1. Cokllu. lojistik altyapisi 543 353
yeterlidir.
2. Demiryolu altyapisi yeterlidir. ,712 3,19
3. Denizyolu altyapisi yeterlidir. ,921 2,88
4. Depolama alanlari yeterlidir. ,494 3,54
5. Ekonomik buyiklik uygundur. ,538 3,35
6. Ellegleme (yeniden
ambalajlama) kapasitesi ,439 3,47
yeterlidir.
7. Havayolu altyapisi yeterlidir. ,841 3,88
8. Hinterland(Ard bolge-limanin ,658
gerisindeki kara sahasi) genisligi 3,29
yeterlidir. 1255 899
9. ihracat ithalat rakamlari ,970 ! 78,88 ,971 !
- 3,18
yeterlidir.
10. isletmelerin ekonomik yapisi ,708
- 3,50
yeterlidir.
11. Kalifiye isglicu yeterlidir. ,911 3,44
12. Karayolu altyapisi yeterlidir. ,836 3,82
13. Kent merkezine erisim ,844
3,93
uygundur.
14. Lojistik maliyetler uygundur. ,782 3,68
15. Lojistik yetkinlik yeterlidir. ,760 3,73
16. Sigorta hizmetleri yeterlidir. ,967 3,89
17. Sehirlesme plani yeterlidir. ,480 3,71
18. Teknolojik altyapi yeterlidir. ,596 3,54
19. Yukleme kapasitesi yeterlidir. | ,589 3,69
Yaklasik Ki-kare 7020,083
Bartlett's Kiiresellik Testi Serbestlik derecesi (df) 171
Anlamlilik ,000

Kentsel lojistik performansi ile lojistik kdy performansi arasinda iliski olup
olmadigi korelasyon analizi ile incelenmistir. Analiz sonuglari Tablo 5’'te
verilmistir.
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Tablo 5. Kentsel Lojistik Performansi ile Lojistik Koy Performansi
Arasindaki iligki

Degiskenler Kentsel Lojistik Lojistik Koy
Kentsel Lojistik 1
Performansi
Lojistik Koy Performansi | ,824** 1
**p<0,01

Analiz sonucunda kentsel lojistik performansi ile lojistik kdy arasindaki
Pearson korelasyon katsayisi 0,824 olarak bulunmustur. Kentsel lojistik ile
lojistik kdy arasinda anlamli ve ¢ok glicll pozitif bir iliski vardir (Kigtik, 2016:
249-252). H; hipotezi kabul edilmistir.

8. Sonug

Arastirma kapsaminda yararlanilan dlceklerin giivenirlikleri test edilmis
ve yliksek derecede glivenilir olduklari gortilmustir. Arastirma kapsaminda
elde edilen bilgiler 1siginda asagida yer alan ¢ikarimlarda bulunulmustur.

Elazig ili karayollari alt yapisi bakimindan gelismis bir kenttir. Doguyu
batiya baglayan yollarin kavsaginda yer almaktadir. “Karayollari Ankara-
Kayseri-Malatya-Elazig-Bing6l-Mus karayolu, Adana-Maras-Malatya-Elazig-
Tunceli karayolu, Mardin-Diyarbakir-Arapkir-Keban-Elazig karayolu ile iran-
Erzurum- Tunceli-Elazig milletlerarasi yollar ile baghdir” (Eligcaliskan, 2014).

Elazig ilinin Ug tarafi Firat nehri ile gevrili olmasindan dolayi nehir
tasimaciligi konusunda gelismis oldugu tespit edilmistir. Ozellikle Tunceli’ye
bagl Cemisgezek ve Pertek ilgelerine ulasim 24 saat esasina gore feribotlarla
gerceklesmektedir. Bazi noktalarda ise nehir tizerinde yer alan képriler
aracihgiyla ulasim hatti desteklenmistir.

Elazig havalimani sehir merkezine 12 km uzakhkta bulunmaktadir. Hava
yolu araciligiyla bagaj, posta ve kargo tasimasi gerceklestirilmektedir.
Ulkemizde yer alan havalimanlari arasinda tasinan yolcu agisindan da 20’nci
sirada yer almaktadir.

Demir yolu konusunda da Elazig ilinin gelismis oldugu goriilmektedir.
Elazig ili glineydogu ve dogu Anadolu bélgelerine giden demir yolu sebekesinin
kesisim noktasinda yer almaktadir. ““Ankara-Kayseri-Sivas-Malatya demiryolu
Elazig’da iki kola ayrilir. Bir kol Diyarbakir-Batman’a digeri Palu-Geng- Mus-
Tatvan’a ulasir” (Elicaliskan, 2014). Ozellikle Firat ekspresi kapsaminda Adana-
Elazig ana hatti projesi ve 4 Eyliil Mavi hizli tren ana hatti projeleri
gerceklestiginde demir yolu alt yapisi daha da giliclenecektir.
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Katilimcilarin ulasim kanallarina yénelik gorislerinin ortalamalari kentsel
lojistik 6lcegine gore 3,91 ortalama ile karayolu, 3,88 ortalama ile havayolu,
3,68 ortalama ile demiryolu, 3,28 ortalama ile deniz yoludur. Lojistik koy
kapsaminda ulasim kanallari performansina yonelik bulgular ise 3,88ortalama
ile havayolu, 3,82 ortalama ile karayolu, 3,19 ortalama ile demiryolu, 2,88
ortalama ile denizyolu oldugu goriilmektedir. Ortalamalarin genel olarak
ylksek olmasi Elazig ilinin kentsel lojistik ve lojistik kent performanslarinin
ylksek olmasindan kaynaklandigi anlasiimaktadir.

Bu calismada kentsel lojistik ile lojistik koy performanslari arasindaki
iliskinin tespit edilebilmesi icin 2018 Kasim ve Aralik aylarinda Elazig ilinde
TOBB veri tabaninda yer alan toplam 276 isletme ¢alisanlarina yapilan yiz yize
anket uygulamasi ile elde edilen veriler korelasyon analizi ile incelenmistir.
Analiz sonucunda kentsel lojistik ile lojistik koy performanslari arasinda
istatistiki olarak anlamli ve pozitif yonli ¢ok gicli bir iliski oldugu tespit
edilmistir. Kentsel lojistik faktorlerinde yapilacak olan iyilestirmeler lojistik kdy
performans faktorlerini dogru orantili olarak etkileyecektir. Elde edilen
sonuglar literatirde var olan calismalarla uyumludur (Menoyo, 2006; Karadeniz
ve Akpinar, 2010; Erdumlu, 2016; Kiictk, 2017; Kiclk, Yesilyurt ve
Kartal,2017). Yapilmis olan arastirmalarda ve bu ¢alismada, lojistik koy
performans faktorleri ile kentsel lojistik performans faktorleri arasinda iligki
oldugu belirlenmistir.

Gelir kaynaklarinin ve is imkanlarinin cesitli, istihdam olusturucu
yatirimlar imkanlarina haiz, saglik ve egitim konularinda gelismis ve belirli bir
yeterlilik diizeyinde olmasindan dolayi nifusu artmaktadir. Kentin lojistik
faaliyetlerinin iyilestirilmesi icin ellecleme ve depolama alanlarinin
olusturulmasi, kent ici trafik diizenlemelerinin yapilmasi, kalifiye isgliciniin
artirilmasi, sigorta hizmetlerini iyilestirici tedbirlerin alinmasi, ihracat- ithalat
rakamlarinin yeterli hale getirilebilmesi icin gerekli baglantilarin kurulmasi gibi
onerilerde bulunulabilir. Ayrica kent sakinlerine, hizmet ve diger sektorlerde
faaliyet gosteren isletmelere kentsel lojistik ve lojistik kdy kavramlarinin
oneminin agiklanmasiyla maliyetlerde azalma, verimlilik ve rekabet gliciinde
artis gibi avantajlar elde edilebilecektir.

9. Tartisma

isletmeler, faaliyetlerini diizgiin ve verimli bir sekilde planlayarak kar
elde etmek isterler (Ecer ve Kiiglik, 2008). Bu durumda isletmeler karliliklarini
arttirmak amaciyla lojistik faaliyetlerinden kaynaklanan eksi girdilerini
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olabildigince azaltmak isteyeceklerdir. Bu durumda lojistik kdyler bu tir
isletmeler icin birer ¢6ziim yolu olarak karsimiza ¢ikmaktadir. Lojistik koyler
sadece sehir trafigini azaltmakla kalmaz ayni zamanda isletmelerde de maliyet
disist gergeklestirirler. Bu uygun durumlardan tiketicilerde daha distk fiyatli
Grlnler aracihiglyla fayda saglayacaklardir. Siirecin iyi organize edilmesi,
misteri memnuniyeti de saglayacak sekilde maliyetlerin azalmasina,
asamalarin dizgin bir sekilde yonetilmesi ve kaynaklarin verimli kullanilmasina
katkida bulunacaktir (Kigik, 2018).

Erdumlu (2016) olusturulacak olan kent lojistigi planlarinin uygulama
kosullarrile birlikte degerlendirilmesi gerektigi 6zellikle uygulamalar esnasinda
bircok problemle karsilasilacagini vurgulamaktadir. Ozellikle lojistik kdyler
olusturulurken kentsel lojistik performanslari géz 6niinde bulundurulmalidir.
Aksi takdirde lojistik kdylerin kentin lojistik islerligini azaltacagi
duslintilmektedir.

Ceran (2010) ise ¢alismasinda 6zellikle lojistik kdylerin sosyal maliyetleri
lizerine durmus ve bu problemin kentsel lojistik performanslarinin artirilmasi 51
ile es gidimli olarak ¢ozilebilecegini belirtmistir. Bu dogrultuda lojistik
koylerin avantajlarindan yeteri kadar faydalanila bilmesi i¢in olusturulacaklari
konumlarin iyi bir analiz ile belirlenmesi gerektigi tizerine vurgu yapmistir.

Karadeniz ve Akpinar (2011) Lojistik kdy ve uygulamalari Gizerine yapmis
olduklari calismada 6zellikle lojistik kdylerin olusturulmasinda biitiin
paydaslarin katiliminin zorun oldugunu belirtmislerdir. Kentsel lojistik ile lojistik
koy performansinin artirilmasi agisindan paydaslarin koordineli calismasinin
uygun olacagi degerlendirilmektedir.

Kentsel lojistik ile lojistik koy performanslari arasinda istatistiki olarak
anlamli ve gigcli bir iliski oldugu tespit edilmistir. GUnlimiz teknolojik
gelismeler 1s18inda sehir lojistik faaliyetlerinin tek basina diisinilmemesi
gerektigi, dagitim, ellecleme, depolama, kara, deniz ve hava yolu
yeterliliklerinin dogrudan lojistik koy performansini etkiledigi tespit edilmistir.

10. Oneriler

Uretim tesisleri yogun rekabet ve artan hammadde maliyetleri altinda
devamliliklarini siirdiirebilmek igin lojistik faaliyetlerini iyi planlamali ve
olusturulan yeni lojistik alt yapilara uyum saglamalidirlar. isletmeler ézellikle
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faaliyette olduklari ilin kentsel lojistik performanslarini iyi degerlendirmeli ve
bu dogrultuda kendilerini yenilemelidirler. Kentsel lojistik performansinin
etkinlik dzeyinin bilinebilmesi icin 6ncelikle kentsel lojistik performans
degerlendirmesinin nasil yapildiginin iyi anlasilmasi gerekmektedir. Makul ve
gecerli bir degerlendirme kentsel lojistik ile lojistik koy biling diizeyinin ylksek
oldugu durumlarda gercekleserek anlam kazanir. Bu sayede maliyetlerin
optimizasyonu, kalite, mlsteri memnuniyeti ve talebin karsilanmasini iceren
firmanin lojistik performansi da dogru orantili olarak artacaktir.

Arastirmanin teorik ve uygulama alaninda katkilarinin yani sira, bir takim
kisitlari da s6z konusudur. Arastirmanin sadece Elazig il merkezinde yapilmis
olmasi ve 276 katilimciya olasiliksiz yargisal rnekleme yontemi ile ulasiimis
olunmasi kisithhk olarak gériilebilecektir. Ozellikle bu konular tizerinde
¢ahismak isteyen arastirmacilar kentsel lojistik ve lojistik koy olceklerini diger
illerde hatta ulusal, uluslararasi olusumlarda uygulayabilirlerse hem 6lceklerin
glvenilirlikleri test edilmis olacak hem de sonuglarin karsilastiriimasi

bakimindan daha degerli olacaktir. 5

Bu kisitlamalara ragmen kentsel lojistik koy ile lojistik koy performansi
arasinda anlamli bir iliskinin oldugu goriilmektedir. Kentsel lojistik performansi
ylksek olan kentlerin lojistik koy performanslarinin yiiksek olacagi; lojistik kdy
performansi disik olan kentlerinde kentsel lojistik performanslarinin diisiik
olacagi istatistiki olarak anlasiimaktadir.

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



Kentsel Lojistik ve Lojistik Koy Performanslart Arasindaki flj,vkinin
Arastirilmas:: Elazig 1li Ornegi (s5.33-56) Ilyas Ertugrul Inan

KAYNAKLAR
Abt, S. (2001). Zarzgdzanie Logistyczne W Przedsiebiorstwie, PWE Warszawa.

Aljohani, K. & Thompson, R.G. (2016). Impacts Of Logistics Sprawl On The Urban
Environment And Logistics: Taxonomy And Review Of Literature. J. Transp.
Geogr. 57, 255-263.

Anderson, S., Allen, J. & Browne, M. (2005) Urban Logistics—How Can It Meet Policy
Makers’ Sustainability Objectives? Journal Of Transport Geography, 13(1), Pp.
71-81.

Aros-Vera, F., Marianov, V. & Mitchell, J.E. (2013). P-Hub Approach For The Optimal
Park-And-Ride Facility Location Problem. Eur. J. Oper. Res. 226, 277-285.

BESTUFS (2009). BESTUFS Il Bibliografic Overview. Rijswijk: Bestufs.

Broll, U. & Roldan-Ponce, A. (2011). Clustering In Dresden, European Planning Studies.
19(6), Pp. 949-965.

Ceran, M. B. (2010). Kiiresel Rekabet Ortaminda Rekabetgi Ustiinliik Saglamada Lojistik
Koyler:? Konya Lojistik K&yii Onerisi? (Doctoral Dissertation, Selguk
Universitesi Sosyal Bilimleri Enstitiisii).

COST 321 (1998). Urban Goods Transport, Final Report Of The Action. Brussels:
European Commission Publications.

Czupich A., Ignasiak-Szulc A. & Kola-Bezka M., (2016). Czynniki | Bariery Wdrazania
Koncepcji Smart City W Polsce, Studia Ekonomiczne, Zeszyty Naukowe
Uniwersytetu Ekonomicznego W Katowicach, Nr 276, Katowice.

Crainic, T.G., Ricciardi, N.& Storchi, G. (2009). Models For Evaluating And Planning City
Logistics Systems. Transport. Sci. 42, 432-454.

Chen, L. J., Olhager, J. & Tang, O. (2014). Manufacturing Facility Location And
Sustainability: A Literature Review And Research Agenda. Int. J. Prod. Econ.
149, 154-163.

Crainic, T. G., Ricciardi, N. & Storchi, G. (2004). Advanced Freight Transportation
Systems For Congested Urban Areas. Transp. Res. C 12 (2), 119-137.

Dobrzynski, M. (1999) Logistyka, Instytut Zarzqdzania | Marketingu, Biatystok.

Dablanc, L. (1998). Le Transport De Marchandises En Ville : Une Gestion Publique Entre
Police Et Service, Paris: Editions Liaisons.

Davydenko, I. Y., Tavasszy, L. A. & Quak, H. (2013). A Quantitative Model For
Exploration Of Logistics Sprawl Of The Future. In The Proceedings Of 5th

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

53



Kentsel Lojistik ve Lojistik Koy Performanslart Arasindaki flj,vkinin
Arastirilmas:: Elazig 1li Ornegi (s5.33-56) Ilyas Ertugrul Inan

International Urban Freight Conference METRANS (Long Beach, California).

Dedemen, F. (2011). Antropolojik Istihbarat Agisindan 11 Eyliil 2001 Sonrasi Afganistan
Ornedinin Incelenmesi. Yiiksek Lisans Tezi. T.C. Genelkurmay Baskanligi Harp
Akademileri Komutanligi Stratejik Aragtirmalar Enstitiisti Midirligi. istanbul.

Dedemen, F. (2016). Evaluation Of The Model Of Hybrit War In Shaping The Future
Security Environment. Glivenlik Bilimleri Dergisi, 5 (1), 141-176.

Dilek, S. & inan, I. E. (2017). The Analysis Of Competition Between Kastamonu Catering
Firms. International Academic Journal ECONDER. Cilt/ Vol: 1, Sayi/Issue:1, Pp.
22-34.

Durand, B. & Gonzalez-Feliu, J. (2015). City Logistics And Sustainability In A Vision Of
Organizational Efficiency. Logistique & Management. Vol. 23 — No. 2, Pp. 3-5.

Ecer, F. & Kiiglk, O. (2008). Tedarikgi Segciminde Analitik Hiyerarsi Yontemi Ve Bir
Uygulama. Atatiirk Universitesi Sosyal Bilimler Enstitiisii Dergisi. Cilt: 11 Sayi: 1
Sayfa Aralig1: 355-369.

Elicaliskan, M. (2014). Elazig, Ekonomik Faaliyetler, Cografya Diinyasi,
Http://Www.Cografya.Gen.Tr/Tr/Elazig/Ekonomi.Html, (11.01.2019).

Elhedhli, S. & Merrick, R. (2012). Green Supply Chain Network Design To Reduce
Carbon Emissions. Transport. Res. Part D: Transport Environ. 17, 370-379.

Encyclopaedia Britannica, (2018). Logistics,
Https://Www.Britannica.Com/Topic/Logistics-Military-#Ref511453
Sayfasindan Erisilmistir, (06.11.2018).

Erdumlu, R. M. (2006). Kentsel Lojistik Ve Lojistik Koy Uygulamasi, Yiiksek Lisans Tezi,
istanbul Teknik Universitesi. Fen Bilimleri Enstitiisii: istanbul.

Gevaers R, Voorde E. & Vanelslander T (2009). Characteristics Of Innovations In Last-
Mile Logistics—Using Best Practices, Case Studies And Making The Link With
Green And Sustainable Logistic. European Transport Conference, Freight And
Logistics Track.

GUmus, N. (2016). Usage Of Social Media In City Marketing: A Research On 30
Metropolitan Municipalities In Turkey. Emerging Markets Journal. Volume. 6,
No. 2. Doi: 10.5195/Emaj.2016.114

Giimis, N., Kartal, S. & inan, I. E. (2017). An Examination Of Consumers' Perceptions Of
Towards Rural Food Products. International Journal Of Academic Value Studies
(Javstudies). Vol: 3, Issue: 14, Pp. 144-153.

Hesse, M. (2004). Logistics And Freight Transport Policy In Urban Areas: A Case Study

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

54



Kentsel Lojistik ve Lojistik Koy Performanslart Arasindaki flj,vkinin
Arastirilmas:: Elazig 1li Ornegi (s5.33-56) Ilyas Ertugrul Inan

Of Berlin—Brandenburg/ Germany, European Planning Studies. 12(7), Pp.
1035-1053.

inan, I. E. (2018). An Investigation Of Food Sector Smes’ Perceptions Of Halal Food
Certification: TR 82 Region. Kastamonu Universitesi Sosyal Bilimler Enstitiisii,
Yayinlanmamis Yiiksek Lisans Tezi. Kastamonu.

Jones, J. (2014). Creating Liveable And Sustainable Cities. Urban Redevelopment
Authority Singapor.
Https://Www.Leekuanyewworldcityprize.Com.Sg/Media/Feature-
Articles/Creating-Liveable-Sustainable-Cities, (07.11.2018).

Kalisiak-Medelska, M. (2017). Contemporary Urban Economy And Logistics, Research
Papers Of Wroctaw University Of Economics Nr 490, Pp: 198-208, E-ISSN 2392-
0041. Dor: 10.15611/Pn.2017.490.18

Karadeniz, V., & Akpinar, E. (2011). Turkiye’de Lojistik Koy Uygulamalari Ve Yeni Bir
Lojistik K&y Onerisi, Marmara Cografya Dergisi. No. 23, S. 49-71.

Karadeniz, O. (2016). Tiirkiye’de Inovasyon Ve Kamu Politikasi. Hacettepe Universitesi
Sosyal Bilimler Enstitiisii, Yiiksek Lisans Tezi. istanbul.

Kia, M., Shayan, E. & Ghotb, F. (2003). Positive Impact Of Distribution Centres On The
Environment. Transp. Rev. 23 (1), 105-122.

Kugiik, O. (2016a). Lojistik ilkeleri Ve Yénetimi, Seckin Yayinevi: Ankara.
Kiglk, O. (2016b). Bilimsel Arastirma Yontemleri, Ekin Yayinevi: Bursa.

Kiiclk, O. (2017). Kentsel Lojistik Performans Faktérlerinin Onem Diizeylerinin
Belirlenmesi: Kastamonu Ornegi, 6.Ulusal Lojistik Ve Tedarik Zinciri Kongresi:
Antalya.

Kugiik, O., Yesilyurt, E. & Kartal, O. (2017). Lojistik K8y Performans Faktérlerinin Onem
Diizeyinin Belirlenmesi: Kastamonu Ornegi, The International New Issues In
Social Sciences, No:4, Pp. 37-42.

Kiiclik, O. (2018). Depo Is Siirecleri. Orhan Kiigiik (Ed.) Icinde Depolama Yénetimi (Ss.
58-72). Ankara: Seckin.

Kiiclk, O. & Ecer, F. (2008). imalatc! isletmelerde Uygun Tedarikgi Secimi: Analitik
Hiyerarsi Yontemi ile Bir KOBi Uygulamasi. Atatiirk Universitesi iktisadi Ve idari
Bilimler Dergisi. Cilt: 22 Sayi: 2 Sayfa Araligi: 435-450.

Menoyo, H. (2006). La Logistica Urbana: Conceptos Basicos Y Proposiciones. Logistica -
Trdnsito Urbano — Vialidad. Vol. 26, No.1. Pp. 45-48.

Michlowicz, E. (2008). Logistyka A Teoria Systemdw, Automatyka, Z. 2.

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

55



Kentsel Lojistik ve Lojistik Koy Performanslart Arasindaki flj,vkinin
Arastirilmas:: Elazig 1li Ornegi (s5.33-56) Ilyas Ertugrul Inan

Mohammadi, M., Torabi, S.A.& Tavakkoli-Moghaddam, R. (2014). Sustainable Hub
Location Under Mixed Uncertainty. Transport. Res. Part E: Logist. Transport.
Rev. 62, 89-115.

OECD (2003). Delivering The Goods: 21st Century Challenges To Urban Goods
Transport. Technical Report, OECD Publishing, 06.11.2018 Tarihinde
Http://Www.Oecdbookshop.Org Adresinden Erisilmistir.

Patier, D. (2001). L’intégration Des Marchandises Dans Le System Des Déplacements
Urbains, Laboratoire d’Economie Des Transports, Coll. Etudes & Recherches
Vol. 15.

Pfohl H. C. (1998). Systemy Logistyczne, Biblioteka Logistyka, Poznan.

Rzes$ny-Cieplinska, J. (2018). Strategies Ff Urban Logistics Towards The Smart City
Concept On The Example Of Polish And West European Cities. Research
Papers Ff Wroctaw University Of Economics. Nr 505, Pp. 471-480. DOI:
10.15611/Pn.2018.505.36

Skowronek, C. & Sarjusz-Wolski, Z. (2003). Logistyka W Przedsiebiorstwie, PWE,
Warszawa.

Szottysek, J. (2012). Paradygmat Logistyki A Paradygmat W Logistyce, [W:] Kauf S.
(Red.), Logistyka I Inne Koncepcje Zarzgdzania W Naukach Ekonomicznych,
Wydawnictwo Uniwersytetu Opolskiego, Opole.

Van Duin, J. H. R, Van Kolck, A., Anand, N., Tavasszy, L. A. & Taniguchi, E. (2012).
Towards An Agent-Based Modelling Approach For The Evaluation Of Dynamic
Usage Of Urban Distribution Centres. Procedia. Soc. Behav. Sci. 39, 333—348.

Ville, S. Gonzales-Feliu J. & Dablanc, L. (2013). The Limits Of Public Policy Intervention
In Urban Logistics: Lessons From Vicenza (Italy). European Planning Studies.
Vol. 21, No. 10, 1528-1541. 06.11.2018 Tarihinde
Https://Doi.Org/10.1080/09654313.2012.722954 Adresinden Erisilmistir.

Wagner, T. (2010). Regional Traffic Impacts Of Logistics-Related Land Use. Transp.
Policy 17 (4), 224-229.

WHO (2010). Urbanization And Health. Bulletin Of The World Health Organization.
April, Vol. 88 Issue 4, P245, 1 P. ISSN: 0042-9686.

Yangiang, M. A. (2014). City Logistics In China — An Empirical Study From An Emerging
Market-Economy Country, Technische Universitdt Darmstadt — Germany,
Darmstadt.

Yesilyurt, E. (2017). Kentsel Lojistik, Dagitim Lojistigi Ve Firma Performansi lliskisi.
Yayinlanmamis Yiiksek Lisans Tezi. Kastamonu Universitesi SBE. Kastamonu.

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

56



The Tuternational Hew Tossues Tu SOcial Seicnces

Number: 7 Volume: 2 pp: 57-80 Summer 2019

The Integrative Relationship Between Total Quality Management And Cost
Management Techniques In Libyan Industrial Companies

Taher Bensalah®

Abstract

The research aims to study the integrative relationship between total quality
management and cost management techniques in Libyan industrial companies and in
additional to prepare a literature review survey about TQM and cost management
techniques.

The research relies on the use of inductive and deductive methodology, and
both approaches are considered. In addition, the research used a structured
guestionnaire to survey a different sample unit from the entire investigation study.
The study community consists of the financial management accountant, the director of
marketing department, the managers of the quality control offices and the general
managers of all the Libyan industrial companies.

The research finding shows a lack of applied and field research on the process
of linking TQM and cost management techniques to improve the level of performance.

This research is expected to contribute to clarifying the complementary
importance of Libyan industrial companies between TQM and cost management
techniques.
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yonetimi teknikleri arasindaki bltinleyici iliskiyi incelemek amaciyla yapilmistir. Buna
ek olarak, TKY ve maliyet yonetimi teknikleri hakkinda bir literatlr taramasi ve 6lgek
gelistirilmesi amaglanmaktadir.

Arastirma endiktif ve Tiimdengelim metodolojisinin kullanimina dayanmakta ve
her iki yaklasimi da dikkate almaktadir. Buna ek olarak arastirmada, tiim arastirma
¢alismasindan farkh bir 6rnek birimini arastirmak icin yapilandiriimis bir very toplama
araci  kullanilmistir.  Calisma toplulugu mali yonetim muhasebecisi, pazarlama
departmani middrd, kalite kontrol ofisleri yoneticileri ve tim Libya sanayi sirketlerinin
genel mudirlerinden olugmaktadir.

Arastirma bulgulari; performans diizeyini artirmak igin TKY ve maliyet yonetimi
tekniklerini birlikte uygulama siireci Uzerinde uygulamali ve saha arastirma eksikligini
gostermistir.

Bu arastirmanin, Libya Sanayi sirketleri TKY ve maliyet yonetimi teknikleri
arasinda tamamlayici  6nemini agikhga kavusturulmasina katki  saglamasi
beklenmektedir.

Anahtar kelimeler: TKY, maliyet yonetimi teknikleri, endistriyel sirketler.

Jell Kodu: M41

1. Introduction

Technical development is the foundation of the development of human
civilization throughout the ages. The history of civilization is largely composed
of mutual interaction between two forces that support and control man at the
same time, technology and society. Technology plays an important role in the
process of industrialization, as a result of the increasing technical
developments and the intensification of competition, the challenges of
improving performance have increased.

Technical development has had an impact on public life and productive
activities. The characteristics of the modern manufacturing environment, and
the emergence of modern management methods, including entrance activity
costs costing, timed time entry just in time, TQM entrance, and Cost
management techniques, where the emergence of these methods has had a
significant impact on the structure of costs in the industrial field represented in
the decline direct labor costs as a proportion of total costs, increasing indirect
costs, and increasing the value of investments attracting the latest
manufacturing systems.

In the context of the development of accounting and administrative
thought, the increasing interest in recent years in the field of cost accounting
and management accounting of both TQM and Cost management techniques
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as modern methods enables companies and institutions to achieve their goals
of reducing costs and maximizing their profitability.

The importance of implementing the introduction of comprehensive
quality management in many American, Japanese and European companies
has achieved great success, which has raised the performance of the company
through the methods of financial and administrative performance evaluation.
Therefore, institutions must be keen to practice the management of financial
quality as a method of competition between companies and improve
performance compared to competing companies.

The outcome of the interaction of cost management techniques with
TQM serves are mainly to achieve TQM objectives such as quality
improvement, cost reduction, and customer satisfaction. By seeking to reach
the quality of the product and the organization as a whole. Thereby, reducing
or eliminating of the damage and cost of damage to reduce the total
production costs and to achieve the competitive advantage of the organization
and to ensure continuous and comprehensive improvement in all sectors of
the organization. These to achieve survival, growth and balance in the market
and increase productivity and market share, which is reflected in reducing
costs and maximize profits and improve the competitive position to satisfy
customers.

59

This research aims to clarify the importance of the integration of cost
management techniques and total quality management. In addition to
understanding the complementary relationship between TQM and cost
management techniques in Libyan Industrial Companies.

The problem of research is that many organizations are still afraid to
enter the modern World of manufacturing for reasons of their accessibility to
control markets, pricing decisions. Therefore, inability to control costs, as well
as traditional ways of reducing costs. In fact, through cost management
techniques, costs can be managed and reduced to cost leadership by
integrating the work of these technologies and their service in business
organizations.. It also aims to remove obstacles and constraints in the
implementation of the TQM principles and to improve companies. Thereby,
expanding the extent of improvement as much as possible.

Therefore, this search tries to access to understanding the
complementary relationship among TQM and cost management techniques by
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answering research questions and testing associated hypotheses, this will be
investigated by answering the following question:

Is there a statistically significant relationship between the components
of TQM and cost management techniques in Libyan industrial companies?

2. Theoretical Framework
Quality Management Concept

Despite the many definitions and concepts of quality, there is almost
agreement on the name of quality management TQM. Many writers and
professional organizations in the field of management have made several
attempts to define TQM. For example, James Rilay, vice president of the Guran
Institute, who trains and advises on TQM, defined: "a shift in the way the
company is managed, which includes the concentration of the organization's
energies on continuous improvements of all operations, functions, and all the
different stages of work. In other hand, quality is nothing more than meeting
the needs of the client (Daradka, Maamoun et al., 2001). (Marsha Sacherin and
Rene J. Reiser) defined the quality as "the philosophy of the organization for
each individual and the customer's satisfaction through integration of portals,
techniques and training, including continuous improvement of operations,
resulting in high quality products and services" (Tawfiq, 1996).

Ageeli (2001) pointed out that TQM is a modern management
philosophy that takes the form of a comprehensive administrative platform or
system that based on the fundamental changes within the organization;
thought, behavior, management concepts, management style, performance. In
order to develop and improve the components of the organization to reach the
highest quality of their outputs of goods and services, and the lowest cost.
Thus, achieve the highest levels of satisfaction to customers by satisfying their
needs and desires. Quality (2009) defines TQM as a set of long-term strategic
of organizations that help the department to provide ongoing improvement
initiatives through all production divisions. Where, quality practices integrate
and harmonize a number of different management methods and principles. So,
the everyone seeks to the quality elements, which are a goal of all parts of the
organization. The objectives of TQM are to increase the competitiveness of the
enterprise, increase the efficiency of the enterprise by satisfying customers,
excellence and excellence over competitors, increase the productivity of the
establishment and improve their performance, increase the mobility and
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flexibility of the establishment in dealing with the variables. Al-Daradka and Al-
Shibli (2002) mentioned that there are many factors that led to the interest in
the overall quality such as the globalization and the opening up of markets
globally, increasing competition between the organizations, increasing the
trend towards privatization and turning some developing countries into
developed countries like South Korea, Taiwan and Indonesia. Through previous
definitions of TQM, we reach quality management comprehensive elements:

o Support the senior management of the company to implement TQM.

e Focus on the customer and work to satisfy his desires and reach overall
satisfaction.

e Adopting the method of participation and teamwork within the
company.

e Adopting the use of statistical methods to detect the quality problems
within the company.

e Adopting the process of continuous improvement of quality within the
company.

Cost Management Concept

Basile (2001) defined cost management as "a set of systems practiced by
managers in short- and long-term planning as well as cost control". While,
Horngren (2006) defined it as "the performance and effort of executives and
others to introduce, embed and rationally link costs to both planning and
control functions and in the short- and long-term". Among the techniques used
in cost management are:

* Just-in-time

Morse (2003) considers that the production curve or production on time
(Just-in-time) is one of the techniques of cost accounting management, which
has been defined as "a comprehensive philosophy of inventory management
focus on the policies, procedures and positions of managers resulting in the
efficient production of high quality goods while maintaining the lowest
possible level of stock. Gamal and Noureddine (2005) considered Lean
Production to be based on the exclusion of all inventory types and the
reduction of waiting time as activities that do not add value. In addition,
Weygandt et. (2013) considered that this technique has several benefits such
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as reduction or cancellation of frozen funds in inventory; reduction of damage
and thus reduction of damage costs; enhancement of product quality;
reduction or cancellation of recycling costs; savings in production costs
through improved flow of goods During operations.

* Activity Based Costing (ABC)

Basile (2001) explained that ABC technology is based on a focus on
activities, where the cost of activities is grouped into complexes called cost
pools by allocating cost Activities on products or services according to cost
factors based on the cause / effect criterion, which aims to maximize the cost-
allocation and maximum accuracy of the allocation. Drury in (2005) defined
ABC as "a system that assumes outflows to obtain resource supplies and
subsequently consumed by activities, meaning that activities cause costs and
products or services meet demand for activities.". Weygandt, et. (2013)
defined ABC technical procedures as identification and classification of key
activities that involved in the manufacture of certain products; allocation of
indirect industrial costs to determine appropriate cost complexes for activity;
determination of cost guides for each activity; Indirect costs of each compound
cost of activity on products.

* Target Cost (TC)

Gold and Gheban (2007), they saw that TC technology can be
implemented in several steps as follows: target price setting; target profit
setting; target cost setting; use of value engineering to determine ways to
reduce product cost; Continuous cost improvement and operational control;
Target cost reduction where the difference between the initial cost of the
product, where the target cost is the desired reduction that the organization
seeks to achieve to boost its profitability. Horngron (2012) defined TC
technology as "a cost management tool in a competitive environment, because
it targets three key competitive elements: price, quality and cost, as well as
innovation." In order to achieve real cost reduction, Functional.

* Value Engineering (VE)

Hilton (2011) defines VE as "the way that organization can reduce the
initial cost to the target cost, because each element of the product comes in to
determine how cost can be reduced while maintaining quality and
performance the product". Horngron (2012) stated that value engineering
achieves its target cost targets by identifying improved product designs that
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reduce manufacturing costs and cost of parts; eliminating unnecessary
functions that increase product costs. Value engineering is based on functional
analysis to identify key functions and preferred characteristics of the product,
study its components and parts, and then evaluate alternatives, including
product modification or alternative product development, comparing the cost
of these alternatives with the consumer wiliness to pay these products.

* Theory of Constraints (TOC)

Atkinson and Kaplan (2007) defined it as an administrative approach
aimed at maximizing long-term profit through a management that addresses
regulatory bottlenecks or scarce resources. While Hilton (2009) explained that
the principles of applying the theory of constraints as the level of output
achieved at the level of unrestricted resources is determined by the level of
restricted system resources and the focus on synchronous flow rather than on
energy balance.

* Balanced Scorecard (BSC)

Zoelph and Noor (2005) through their strategic vision, they emphasized 63

that organizations should not only focus on measuring the (tangible) financial
aspects of performance measurement, but also focus on intangible metrics,
Balanced Scorecard technology, to create value for the organization through
the integration of its components of current and future opportunities.

3. Aim and Importance of Research

The research aims to prepare a literature review for TQM, cost
management techniques, in additional to study the integrative relationship
between total quality management and cost management techniques in Libyan
industrial companies that may help Libyan industrial companies to discover the
importance of integrating between quality management and cost management
techniques.

The study taken its importance for the title itself. In addition, highlight
the role that TQM can play in raising the quality of operations and products. It
also clarifies the importance of using cost management techniques in reducing
costs in industrial companies. The importance of this research is attempt to
clarify the importance of complementarily between TQM, cost management
techniques in the Libyan industrial companies. Provided the opportunity for
leaders and managers in the industrial companies to understand the
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integration and interdependence relations between TQM, cost management
techniques.

4. Scope and Methodology of Research

This research will focus on the complementary relationship between
quality management elements and cost management techniques of Libyan
industrial companies. The theoretical part well be formed, which includes
some general concepts of TQM and cost management techniques. In this way,
concepts are based on the relationship between Total Quality Management
(TQM) and cost management techniques. The experimental study will be
second part of the study, which is limited to Libyan companies (industrial
sector) in the western and central region of the country. Because the
researcher has knowledge of the industry and language market, making it easy
to survey companies and collect data. (Kliglik, 2016), stated that sample mass
determination very sampling should be performed within systematic steps. The
commonly known sampling process consists of five steps which are:

e Definition of the main mass,

e Sample frame,

e Determination of sample size,

e Determination of sampling method
e Selection of sample.

The basic type of probability sample is the random sample in which
every item in the relevant world has an equal opportunity of being selected.
The study community consists of the financial management accountant, the
industrial staff and engineers, the managers of the quality control offices and
the general managers of all Libyan industrial companies operating in the
central and western regions according to the industrial industry manual. The
mineral sector (2017) of the number of 50 companies with about 5000
terminals, a random sample of about 360 employees were selected according
to the schedule reported as mentioned (Kigik, 2016). In this case, a sample of
the total number reached 211 is determined according to what he stated
(Kiiguk, 2016).

The study community consists of the financial management accountant,
the director of marketing department, the managers of the quality control
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offices and the general managers of all the Libyan industrial companies
operating in the central and western regions according to the industrial guide
for the industry and minerals sector (2017). The study sample was selected by
financial accountants, quality controllers, general managers and industrial
engineers, which the researcher can access in light of the difficult security
situation experienced by the State of Libya. According to the personal
knowledge of the researcher, some the companies that make up the study
society, the researcher used the method of direct communication by hand
when possible when distributing questionnaires to industrial companies in
order to avoid their loss. The researcher also used the training department in
other companies to distribute the rest of the forms. The researcher gave
sufficient time to answer questionnaires. The period ranged between the
distribution of the forms and their collection around 15 days. The number of
collected forms reached 220, of which 211 were valid for analysis of the 360
forms, or about 58.6% of the number of distributed forms.

The researcher relies on the use of inductive and deductive
methodology, and both approaches are considered. The first is the observation
of the phenomenon, to development of scientific hypotheses, and then the
final stage of the curriculum. The extrapolation is a test of hypotheses, relying
on the methodological deductive Stages. Note the phenomenon under study,
where the researcher will extrapolate and review studies scientific research
and periodicals related to research, which will help to form a scientific
background for different aspects. Then a framework was developed to study
the complementary relationship between TQM and cost management
techniques. The development of scientific hypotheses for research were
prepared in light of the framework and the necessary data were identified
through interviews with the company's officials, and the survey list was drawn
up, then testing hypotheses.

The hypotheses have been tested using statistical programs to reach
search results and validation test to achieve and evaluate the research
objectives in order to determine the possibility dissemination of research
results to the study population. Data collection is a very important part of the
study of the complementary relationship between TQM and cost management
techniques. Data collection is the systematic approach to gathering and
measuring information from a variety of sources to get a complete and
accurate picture of an area of interest. Data collection enables a person or
organization to answer relevant questions, evaluate outcomes and make
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predictions about future probabilities and trends. Data were obtained to
achieve the objectives of the study based on two sources of data collection.
Secondary sources are Review journals, books and publications related to the
subject under study, which examines the integrative relationship between
total quality management and cost management techniques.

5. The Research Model

Figure 1 shows the pictorial positions of the research framework. The
research framework illustrates the relationship between TQM and cost
management techniques.

H1
Total Quality w e—— Cost Management

Management Techniques

Figure 1. Research Model

Figure 1. The proposed conceptual framework of the study concluded
from the above literature review.

6. Research Hypothesis

Romle,et al. (2015), which they mapping the relationships between quality
management practices, human-oriented elements and organizational
performance: a proposed framework.

Musran Munizu (2013) studied the impact of total quality management
practices towards competitive advantage and organizational performance,
with case of Fishery Industry in South Sulawesi Province of Indonesia.

ljaz & et.al (2012), they aimed at their research to study the relationship
between TQM practices and employee satisfaction in Pakistani organizations.

To answer the research problem, the research was based on the following
hypotheses

Hi: There is a statistically significant relationship between the TQM
and cost management techniques in Libyan industrial companies.

7. Data Analysis
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Within the scope of the research, 6 items were used in the questionnaire
where personality characteristics were asked. In the questionnaire where total
guality management questions were included a scale of 10 items and cost
management techniques questions were included a scale of 16 items.
Descriptive factor analysis was conducted in order to determine the integrative
relationship among total quality management and cost management
techniques in additional to scale factors were related to relevant factors.
Factor analysis provides grouping of measures, measuring the validity of factor
loads, values, and measures in the form of appropriate analytical results. The
Caronbach’s Alpha model was used when reliability analysis was performed. A
value between 0 and 1 this coefficient is called the Alpha coefficient.
Depending on The Caronbach’s Alpha, 1.00> 0.80 scale is highly reliable (Kuglk,
2016).

Validity and Reliability for Total Quality Management

Table 1. The statistics related to total quality management factors and
explanatory factor analysis that reveal the factor loadings represented.

The statistics related to total quality management factors and
explanatory factor analysis that reveal the factor loadings represented by
participants who are surveyed are shown in Table 1. This result shows that the
goodness of being above 0.60. Kaiser-Meyer-0lkin measure of sampling
adequacy is within acceptable limits (p <0.000). A principal components factor
analysis was conducted on the 10 items. The Kaiser—Meyer—Olkin measure
verified the sampling adequacy for the analysis, KMO = .869. An initial analysis
was run to obtain Eigen values for each factor in the data. Two factors had
Eigen value over Kaiser’s criterion of one, but the scree plot was clear and
showed inflexions that would justify retaining only one factor that explained
42.886% of the variance.
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Table 1. Factor Analysis for Total Quality Management Scale

Total Quality management Factor| Eigen | Variance |Cronbach| Average | KMO
Load | value | Explanation | Alfa value
Rate(%)
Q5 The company's management | .783 3.96

sets a strategy to get the lowest
costs in the market to reduce cost
on the customer

Q10 he company's management | .736
has the ability to respond to 3.92
customer needs flexibly to
establish long-term relationship
with customers.

Q9 The company's management is | .725 3.92 869
keen to respond quickly to 4.28

customer requirements 9 42.886 .848

Q4 Management of the company is | .716 3.96

making radical changes within the
organization to develop and
improve quality.

Q3:The company's management | .686 4.00
coordinates between a number of
different management methods
and principles to improve quality.

Q8 The management of the | .655 3.90
company is keen to meet the
needs of customers at all times.

Q6 The company's management | .654 3.99
follows the principles of sound
economic principles to develop a
cost reduction plan.

Q7 The management of the | .624 3.84
company follows a cost-oriented
approach to resource allocation
based on sound economic
principles.

Q2The company has a specialized | .487 431
department to monitor the quality
of services provided to the client.

Q1 The management of the 377 4.08
company is keen to address the
imbalance that may occur to
achieve the total quality required
in the product.
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Validity and Reliability for Cost Management Techniques

The statistics related to cost management techniques factors and
explanatory factor analysis that reveal the factor loadings represented by
participants who are surveyed are shown in Table 2. This result shows the
goodness of being above 0.60. Kaiser-Meyer-0Olkin measure of sampling
adequacy is within acceptable limits (p <0.000). A principal components factor
analysis was conducted on the 16 items. Question 30, The management of the
company is concerned with measuring indicators related to product quality
and customer satisfaction, was deleted because its factor loading is below the
acceptable factor loading limit 0.30. The Kaiser—-Meyer—Olkin measure verified
the sampling adequacy for the analysis, KMO = .876. An initial analysis was run
to obtain eigenvalues for each factor in the data. Three factors had eigenvalue
over Kaiser’s criterion of one but the scree plot was clear and showed
inflexions that would justify retaining only one factor explained 40.266% of the
variance. Table 4.9 shows factor loadings after rotation.
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Table 2. Factor Analysis for Cost Management Techniques Scale

Cost Management Techniques Factor Core Variance Cronbach Averag
Load value | Explanation| Alfa e
Rate(%)
Q12. Staff in the Cost Management | .717 4.03

Section understand the concept
and advantages of the ABC-based
costing system and the methods of
implementation of the system.

Q16 .The management of the | .700

company is interested in 3.79
measuring the indicators related to

profitability

Q19 .The management of the | .698 3.93

company is concerned with
measuring indicators related to
product development through
continuous training and staff

education. 20266
Q11. The company's management | .696 : 893 4.04
provides new practices such as ’

better service quality control. 6.040

Q13 .Company management is | .672 3.84
concerned with cost tracking
throughout the product life cycle.

Q14. Non-value added activities | .665 3.90
are eliminated using the remaining
systems, resulting in increased
profitability.

Q18. In developing the company's | .664 4.04
strategic plan, performance
indicators are taken into account in
financial services, customer
service, innovation, training and
product development.

Correlation Analysis

The correlation analysis of relationship among total quality management
and cost management techniques and calculated. The major statistical
measure of the relationship is the correlation coefficient, where the
correlation analysis is primarily concerned with finding out whether a
relationship exists and within determining its magnitude and direction
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(Saunders, 2011). In order to know the most contributory of this relationship
between the variables, the multiple regression was conducted. (Hair,
Anderson, Tatham, & Black, 1998; Saunders, 2011; U. Sekaran, & Bougie, R.,
2016), they described the multiple regressions as a statistical technique to
predict the variance in a single dependent variable caused by the effect of
more than one independent variable. In other words, correlation indicates to
the existence of the relationship between the variables.

In the study, the correlation between relationship among total quality
management and cost management techniques is analyzed by Pearson
correlation analysis, which as shown in Table 3. Pearson Correlation analysis is
used to measure the level of linear relationships of two continuous variables.
In other words, it investigates the meaningful relationship between two
variables (Kalayci, 2010). Pearson correlation has been used to test the
relationships between variables in the study.

Table 3. Correlation Analysis.

1 2
Total Quality Management Pearson Correlation 1 7177
Cost Management Techniques Pearson Correlation 7177 2

**_ Correlation is significant at the 0.01 level (2-tailed).

A statistically significant and positive relationship was found between
the two variables, where a correlation between total quality management and
cost management techniques was found 0.809**, which main there is a
statistically significant and positive relationship (Kigik, 2016). In this case,
there is a statistically significant relationship between total quality
management and cost management techniques. Therefore, H1 hypothesis is
accepted

8. Conclusions

This study taken its importance from title itself. Where, the study title
was the integrative relationship among total quality management and cost
management techniques of the Libyan industrial companies. This research
aims to review the literature of TQM, cost management techniques in the
Libyan industrial companies. Also, highlight the relationship between variables
in the framework of alternative strategies based on previous literature. In
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addition, the research used a structured questionnaire to survey a different
sample unit from the entire investigation study. This data collection tool
included a symbolic and systematic question on research issues. All survey data
was studied and investigated using SPSS software, then evaluated by
discussion.

This research concluded and showing the principles of total quality
management within the business and industry organizations. Spotlight on the
concepts and techniques of cost management and its role in improving and
measuring performance. Highlight the potential of the integration relationship
of TQM and cost management techniques on organizational performance. Also
give a detailed explanation about ideas related to the concept of performance
and searching about ways of measuring it, as well as given a detailed
explanation about reality of the Libyan industrial companies and its location of
theories, accounting and administrative literature.

The research is new adding in field of integrations relations, because of
Lack of applied and field research on the process of linking TQM and cost
management techniques to improve the level of performance. This research is
clarifying the importance of complementarily between TQM and cost
management techniques and their effect on the performance improving of the
Libyan industrial companies. This study given and provided the opportunity for
leaders and managers in the industrial companies to understand the
integration and interdependence relations between TQM and cost
management techniques.

72

9. Discussion

The main purpose of this study was to investigate the relationship
between total quality management, cost management techniques and This
study, evaluated the correlation between total quality management and cost
management techniques in additional to Pearson Correlation Analysis has been
done.

The tests result show that there is a statistically significant and positive
relationship between total quality management and cost management
techniques, which represented in research by H;.

The finding shows that the respondents believe that there is a positive
relationship between the total quality management applications and cost
management techniques. Which means that there is deep understanding that
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the implementation of total quality management orientation and cost
management techniques highly effect each other in industry sector, this
opinions and awareness of employees supported by results of Pearson
Correlation Analysis, which provide us with evidence of positive relationship
between quality total management and cost management techniques. This
results confirm and agree with some international studies like (A.
Seetharaman, 2015; Rallis, 2012).

The research finding shows that all the paragraphs that measure the
performance improvement of the industrial companies got high mean, this
indicates that the performance is improving in these companies. The results
also show that TQM has a significant and positive relationship with improved
performance. Which means that adopting TQM practices usually results in
improved performance. This conclusion has been demonstrated by the study
result, which shown that the improved performance and quality are positively
correlated with the organizational performance improving. In addition, its
suggesting that TQM can be used as an effective means of improving
organizational performance. This is consistent with the (Kuguk, 2016) study, he
showed that the strategic priorities to achieve the competitive advantages of
the company and improve performance. Where, nowadays the technology is
the main focus of researchers, because it is no longer limited to the quality of
products or services provided to customers, but extended to help
organizational structures, system processes, procedures and human resources.
The results of the study showed that TQM is applied in Libyan industrial
companies

Study finding is consistent with the results of (Cooper & Raiborn, 2002),
which showed that the ability of companies to compete depends on their
ability to provide products with high quality and high levels of job performance
at the lowest possible cost, this can be achieved only by balancing cost, quality
and functionality.

The study finding have been agreed with many studies in field, the most
important of which are:

(Romle,et al, 2015), which they mapping the relationships between
quality management practices, human-oriented elements and organizational
performance: a proposed framework. In fact, the discussion of quality entails a
variety of views and orientations of the different people, with different things
and the way it defined. Previous investigations do not give much evidence on
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how precisely quality management practices (QMPs) affect organizational
performance and it remains questionable. Furthermore, there is no a clear
consensus on the comprehensive model for QMPs, organizations were blurred
to adopt the real QMPs model in orders to avoid its unsatisfied outcomes. This
paper presents the interrelationships between QMPs, human-oriented
elements, and organizational performance. Through this approach, the
implementation of QMPs has a direct impact on organizational performance
and human-oriented elements as well as mediating effect of human-oriented
elements on the links of QMPs and organizational performance. Little known
about studies that has tested all these variables in a single model of QMPs and
organizational performance. This gap has generated a new call for a research
to simultaneously examine the influence of these variables in the service
sector using a structural equation modeling.

(Musran Munizu, 2013) studied the impact of total quality management
practices towards competitive advantage and organizational performance,
with case of Fishery Industry in South Sulawesi Province of Indonesia. This
study attempt to test the effect of Total Quality Management (TQM) practices
towards competitive advantage and organizational performance. The
respondents in this research are the managers of fishery companies. The study
utilized primary data, which is obtained through questionnaire. The number of
population was 66 fishery companies in South Sulawesi Province, Indonesia.
Random sampling is used in the study. 55 complete questionnaires were
returned as a final sample. Three hypotheses have been developed through
literature review and tested using Path Analysis performed by SPSS 18.00
software. The results show that TQM practices have positive and significant
effect both on organizational performance and competitive advantage.
Competitive advantage has a positive and significant effect on organizational
performance. Organizational performance is more influenced by competitive
advantage than TQM practices.

ljaz & et.al (2012), they aimed at their research to study the relationship
between TQM practices and employee satisfaction in Pakistani organizations.
The study was conducted on 243 staff members working in six institutions. The
results of the study showed the positive and significant impact of TQM
practices on employee performance and job satisfaction, which results in
greater commitment, motivation and reduced absence.
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10. Recommendations

In the light of the above findings and limitations, this study recommends
the following

* Conduct further studies on all areas, as well as include more
companies in Libya.

* The study also recommends that Libyan industrial companies should
continue to implement the TQM system, because of their positive impact on
improving their performance.

* The necessity of the continuation of the Libyan industrial companies in
the application of cost management techniques, and keep abreast of
developments in these technologies and choose what suits the company.

75

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



The Integrative Relationship Between Total Quality Management And Cost
Management Techniques In Libyan Industrial Companies
(ss. 57-80) Taher Bensalah

References

A. Seetharaman, J. R. R., Saravanan Arumugam Seetharaman. (2015). The
Implementation of Total Quality Management in Controlling the Cost of
Manufacturing. Journal of Distribution Science(1738-3110), 27-40.

Abawi, K. (2013). Data collection instruments: questionnaire and interview. Geneva:
Geneva Foundation for Medical Education and Research.

Ahire, S. L., Golhar, D. Y., & Waller, M. A. (1996). Development and validation of TQM
implementation constructs. Decision sciences, 27(1), 23-56.

Aksu, i. (2013). System Dynamics Approach As A Tool Of Strategic Cost Management.
The International Journal of Social Sciences (T1JOSS), 15(1), 18-30.

Al-Naser, K., & Mohamed, R. (2017). The Integration between Strategic Cost
Management Techniques to Improve the Performance of Iragi Manufacturing
Companies. Asian Journal of Finance & Accounting, 9(1), 210-223.

Al-Nuaimi, M. A.-A., Suweis, Rateb Jalil, Suweis, Ghaleb Jalil. (2009). Contemporary
Quality Management - Introduction to Total Quality Management for
Production, Operations and Services. Dar Al Yazouri Scientific Publishing &
Distribution, Amman, Jordan.

Alkelani, A. M., Hasnan, K., Mohammad, M., Ahmad, M. F., & Ataalah, A. (2006).
Relationship Between Total Quality Management (Tgm) Practice And
Organisational Performance: A Conceptual Model Based On Libyan
Manufacturing Industries.

Alwan, B. (2012). Effectiveness of TQM and its impact on production costs to make a
profit in industrial companies. Interdisciplinary Journal of Contemporary
Research in Business, 3(11), 753-766.

Atkinson, A., Banker, R., Kaplan, R.,, & Young, S. (2007). Upravlencheskii uchet
[Management accounting]. Moscow, Vil'yams Publ.

Basili, M. A.-M. (2001). Authentic and Contemporary Cost Accounting - A Strategic
Perspective. Modern Library of Printing and Publishing.

BENSHINA, K. (2018). The Relationship Between Unlimited Improvement And Business
Performance. The International New Issues in Social Sciences, 6(1), 85 - 94.

Black, S. A., & Porter, L. J. (1996). Identification of the critical factors of TQM. Decision
sciences, 27(1), 1-21.

Blocher, E. J., Stout, D. E., & Cokins, G. (2010). Cost management: A strategic emphasis:
Includes index.

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

76



The Integrative Relationship Between Total Quality Management And Cost
Management Techniques In Libyan Industrial Companies
(ss. 57-80) Taher Bensalah

Bond, T. C. (1999). The role of performance measurement in continuous improvement.
International Journal of Operations & Production Management, 19(12).

Colin Robson, K. M. (2016). Real World Research: WILEY.

Coope, R., & Raiborn, C.A. (2012). Systems Finding the Missing Pieces in Japanese Cost
Management. Advances in Management Accounting, 4, 87-102.

Creswell, J. W., & Creswell, J. D. (2017). Research design: Qualitative, quantitative, and
mixed methods approaches: Sage publications.

Deming, W. E. (1986). Out of the Crisis: Quality. Productivity and Competitive Position,
Massachusetts, USA.

Duane Ireland, R., Webb, J. W., & Coombs, J. E. (2005). Theory and methodology in
entrepreneurship research Research methodology in strategy and management
(pp. 111-141): Emerald Group Publishing Limited.

El-Hwaity, A. (2013). Strategic Cost Management to Maximize the Value of the
Organization and Its Competitive Advantage, (Applied Study at Industrial
Companies at Gazastrip). Master Thesis in Accounting and Finance, Islamic
University, Gaza.

Faisal Talib, Z. R.,, M.N. Qureshi. (2010). The relationship between total quality
management and quality performance in the service industry: a theoretical
model. International Journal of Business, Management and Social Sciences, 1(1,
2010), 113-128.

Flynn, B. B., Schroeder, R. G., & Sakakibara, S. (1994). A framework for quality
management research and an associated measurement instrument. Journal of
Operations management, 11(4), 339-366.

Goldberg, A. J., & Fleming, W. P. (2010). Cost-containment and cost-management
strategies. Journal of Healthcare Management, 55(5), 308-311.

Hair, J. F., Anderson, R. E., Tatham, R. L., & Black, W. C. (1998). Multivariate data
analysis. Upper Saddle River.

Hertati, L., & Sumantri, R. (2016). Just in Time, Value Chain, Total Quality Management,
Part of Technical Strategic Management Accounting. International Journal of
Scientific & Technology Research, 5(4), 180-191.

Horngren, C. T. (2009). Cost accounting: A managerial emphasis, 13/e: Pearson
Education India.

Horngren, C. T., Data, S.M., & Foster, G. (1999). Cost Accounting a Managerial
Emphasis: Upper Saddle River, New Jersey, Prentice Hall.

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

77



The Integrative Relationship Between Total Quality Management And Cost
Management Techniques In Libyan Industrial Companies
(ss. 57-80) Taher Bensalah

ljaz, A., Kee, D., & Irfan, S. (2012). Internal customer job satisfaction and role of TQM
practices. Far East journal of psychology and Business, 6(2), 1-14.

Jain, A., & Gupta, S. (2012). Effects of total quality management on perceptual human
resource management outcomes in software industry in India. Research in
Business and Management, 1(2), 23-35.

Joiner, T. A. (2006). Total quality management and performance. International Journal
of Quality & Reliability Management, 24 (6, 2007), 617-627.

Kalayci, S. (2010). Givenilirlik analizi. Seref Kalayci (Ed.) icinde, SPSS Uygulamah Cok
Degiskenli istatistik Teknikleri. Ankara: Asil Yayincilik.

Kartalis, N., Velentzas, J., & Broni, G. (2013). Balance scorecard and performance
measurement in a greek industry. Procedia Economics and finance, 5, 413-422.

Khozein, A., & Dankoob, M. (2011). Activity Based Costing system and its succeed
implementing in Organizations. Australian Journal of Basic and Applied Sciences,
5(10), 613-619.

Kim, S. (2002). Participative management and job satisfaction: Lessons for
management leadership. Public administration review, 62(2), 231-241.

Kiiglik, O. (2011). “Toplam Kalite Yénetiminde Yeni Bir Uygulama: Sinirsiz lyilesme”, 11.
Ulusal Uretim Arastirmalari Sempozyumu, istanbul, 23-24 Haziran 2011.

Kuglk, 0., Kiiglik, N., Sinirsiz iyilesmenin Orgiit Performansina Etkisi: Bir Uygulama, 11.
Ulusal isletmecilik Kongresi, Konya, 10-12 Mayis 2012, 769-775.

Kigik, O. (2012a). Kalite Kontrol Ve Kalite Giivence Sistemleri: Seckin Yayincilik,
Ankara.

Kiglk, O. (2012b). Toplam Kalite Yénetimi: Segkin Yayincilik, Ankara.
Kuguk, O. (2016). Bilimsel Arastirma Yontemleri. Ekin yayinevi, Bursa.

Malik, Q. A., Safwan, N., & Gulzar, A. (2011). Impact of organizational innovation on
success of cost management techniques in value creation: evidence from
manufacturing sector of Pakistan. African Journal of Business Management,
5(15), 6618-6624.

Mijo¢, J., Pekanov Starcevi¢, D., & Mijoc, I. (2014). Investigation of the relationship
between contemporary cost management methods and improvement in
financial performance. Economic research-Ekonomska istraZivanja, 27(1), 393-
413.

Musa, E. A. E., & Alawad, I. K. (2011). The Impact of Implementation of Total Quality
Management on Plants' Productivity: Evidence from Poultry Processing Plants-

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

78



The Integrative Relationship Between Total Quality Management And Cost
Management Techniques In Libyan Industrial Companies
(ss. 57-80) Taher Bensalah

Saudi Arabia-Central Region. International Journal of Engineering Science and
Technology, 3(5).

Nayak, M. (2012). Measuring the Impact Total Quality Management Ensuring
Management T Practices in the Corporate Sector of South Gujara Region.
Spectrum: A Journal of Multidisciplinary Research, 1(1), 32-47.

Oyebamiji, M. A. O. a. B. F. (2018). Implementation of Total Quality Management and
its Effect on Employees’ Performance in a Teaching Hospital in Oyo State,
Nigeria. Public Health Open Access, 2(3).

Rallis, J. (2012). Management Accounting and Total Quality Management: Greece.

Sadikoglu, E., & Olcay, H. (2014). The effects of total quality management practices on
performance and the reasons of and the barriers to TQM practices in Turkey.
Advances in Decision Sciences, 2014.

Saraph, J. V., Benson, P. G., & Schroeder, R. G. (1989). An instrument for measuring the
critical factors of quality management. Decision sciences, 20(4), 810-829.

Saunders, M. N. (2011). Research methods for business students, 5/e: Pearson
Education India.

Sekaran, U. (2009). Bougie. M,” Research Methods for Business: A Skill Building
Approach”. UK: John Wiley & Sons.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building
approach. John Wiley & Sons.

Shameer, D., & Sing, C. (2013). Barriers to total quality management (tqm)-
Implementation in the mauritian food industry.

Sila, 1. (2007). Examining the effects of contextual factors on TQM and performance
through the lens of organizational theories: An empirical study. Journal of
Operations management, 25(1), 83-109.

Tarieli, M. M. (2013). Development of cost management systems to cope with the
characteristics and requirements of an environment Modern Business Doctoral
Thesis in Accounting, Al-Jinan University, Lebanon.

Wilson, D. D., & Collier, D. A. (2000). An empirical investigation of the Malcolm
Baldrige National Quality Award causal model. Decision sciences, 31(2), 361-
383.

Yeasmin, S., & Rahman, K. F. (2012). Triangulation’research method as the tool of
social science research. BUP journal, 1(1), 154-163.

Zengin, Y., & Ada, E. (2010). Cost management through product design: target costing

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

79



The Integrative Relationship Between Total Quality Management And Cost
Management Techniques In Libyan Industrial Companies
(ss. 57-80) Taher Bensalah

approach. International Journal of production research, 48(19), 5593-5611.

Zuwelif, A., and Nour, A. (2005). The Importance and Extent of the Use of Balanced
Scorecard in Evaluating Performance. Jordan Journal of Business Administration,
1(2), 18-39.

80

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



The Tuternational Hew Tossues Tu SOcial Seicnces

Number: 7 Volume: 2 pp: 81-104 Summer 2019

The Impact of Macro Dimension on The Consumer Perspective of The
Country of Origin and The Relationship Between Buying Decision and Quality
of Product

Lamin A. Elarbah?
Najma M. Shebli?
Abstract

This study investigated the impact of macro dimension on consumer’s
perspective of the country of origin in Libya. The researcher reviewed sundry studies
conducted over several years and found, there is a significant influence of macro
factors on consumer perspective of the country of origin, subsequently guiding their
buying decision process. The previous study found the economic factor has a higher
impact than other factors but in this empirical study found the political factor had a
higher influence.

This research intends to examine the impact of macro dimension on consumer’s
perspective of the country of origin in Libya toward Turkish clothing by distributed 650
guestionnaires in the Arabic languages the questionnaire was sent to 650 persons in
Libya. We received 610 questionnaires that were filled out completely and properly
(98,1%). but canceled 46 questionnaires of respondents who had indicated that they
knew nothing about the country of origin and Turkish clothes and 40 questionnaires
did not return. Thus, the number of questionnaire remaining is 564 questionnaires.
Due to security circumstance, 650 respondents were surveyed in five cities (Tripoli,
Misratah, Aszawiyah, Al Khums, and Zwara).

The current study is one of few similar studies conducted in a developing
country, especially Libya. The current study offers empirical insights into the impact
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macro dimension on consumer’s perspective of the country of origin. The findings will
be significant to the COO research as well as the businesses operating in developing
countries such as Libya. The study found Libyan customers have a positive image
toward to clothing made in Turkey and they prefer to buy Turkish clothes based on a
political factor.

Key word: country of origin, and macro dimension, buying decision, and quality
of product
Jel Code: M 11

OZET

Bu calisma, makro boyutun Libya'daki mense llke perspektifine olan etkisini
arastirmistir. Arastirmaci, birkag yil iginde yapilan muhtelif calismalari gbzden gegirdi
ve makro faktorlerin menge ilkesinin tiketici perspektifi izerinde dnemli bir etkisi
oldugunu ve daha sonra satin alma karar siirecini yénlendirdigini buldu. Onceki
¢alisma, ekonomik faktorin diger faktorlerden daha yiiksek bir etkiye sahip oldugunu,
ancak bu ampirik calismada siyasi faktorin daha yiiksek bir etkiye sahip oldugunu
bulmustur.

82
Bu arastirma, makro boyutun Libya'daki mense ulke perspektifine etkisini,

Arapca dillerinde 650 anket dagitarak Tirk giyim Gzerine incelemeyi amaglamaktadir.
anket, Libya'daki 650 kisiye gonderildi. Tamamen ve diizgiin bir sekilde doldurulmus
610 anket aldik (98,1%). ancak, mense Ulkesi ve Turk kiyafetleri hakkinda higbir sey
bilmediklerini ve 40 anketin geri donmedigini belirten katilimcilarin 46 anketini iptal
etti. Boylece kalan anket sayisi 564 ankettir. Glvenlik durumu nedeniyle, bes sehirde
(Trablus, Misratah, Aszawiyah, El Khums ve Zwara) 650 katilimci incelenmistir.

Mevcut calisma, gelismekte olan bir tlkede, 6zellikle Libya'da yapilan benzer
birkag calismadan biridir. Mevcut calisma, tiiketicinin mense tlkesi perspektifi
Uzerindeki etki makro boyutuna iliskin ampirik bilgiler sunmaktadir. Bulgular, COO
arastirmasinin yani sira Libya gibi gelismekte olan Ulkelerde faaliyet gosteren isletmeler
icin de 6dnemli olacaktir. Calisma, Libyali misterilerin Tirkiye'de yapilan kiyafetlere
karsi olumlu bir imaji oldugunu ve Tirk kiyafetlerini siyasi bir faktére dayali olarak satin
almayi tercih ettiklerini tespit etti.

Anahtar kelime: Mense lilke ve makro boyut, satin alma karari ve Uriiniin
kalitesi

Jell Kodu: M11

1. Introduction
According to previous studies had reported there are two types of factors
which influence the evaluation of a product. The first type is extrinsic product
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cues such as price, country of origin, brand, and guarantee. The second type is
intrinsic product cue such as taste, design, packaging, and quality (Agrawal and
Kamakura, 1999). Therefore, this research will discuss one of the extrinsic cues
which are country of origin and how macro dimension impact on country of
origin perspective. Most of the related research has been conducted in
developed countries, but not much research was done on developing market
including Libya. Therefore, the main purpose of this research is to investigation
how macro dimension impact on the country of origin perspective. Before
1914, the country of origin was not the main issue. the concept of country of
origin of product dates back to World War | .at those times the winners of the
war forced the loser countries such as Germany to put a sign that describes the
COO on their products. The reason for this action at that time was to punish
some countries including Germany. Since, the Germans had a bad reputation
that time the influential countries punished them by making them put ‘made in
“label on their products (Cai, et al, 2004).

Today’s any product when crosses the border of the origin nation will
tolerate the sign of that source country. As different countries continue to
produce different products for the international market, through time and
experience some of the countries have succeeded in producing very well
recognized high-quality products around the world. In today’s world market
countries are well attributed to their specific area. For example, the Swiss are
known for their watches, the French for their perfumes, the Germans for cars
like Mercedes and the US for its airplanes like Boeing Airliner.

2. Theoretical Framework

4 Impact of Macro Dimension on Consumer Perspective for the
country of origin

According to, (Martin and Eroglu, 1993) found from review previous
studies that there were four relevant dimensions for the COO concept which
are political, economic, technological, and culture factors.

Economic factors: It is generally recognized by the consumers, that the
highest the level of economic development, the better quality of the products
produced is Consumers tend to think, that if a country is well developed from
the economic perspective, it possesses suitable modern technologies, decent
infrastructure, well-skilled working force and more. Therefore, given the
availability of those factors, the country may produce goods of a suitable
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quality. Consumers, therefore, think that the goods, produced in the well-
developed country, will surely come up to their expectations.(Gaedeke 1973,
White and Cundiff 1978, Han and Terpstra 1988, and Agrawal and Kamakura,
1999) reported customers hold a positive image for Japan and German
products. Up as an example, claiming that Japanese electronics and German
automobiles are perceived are ones of the best qualities. On the other hand,
one of the widely agreed research findings is consumers’ tendencies to give a
less favorable rating to products from less developed nations compared to the
developed ones. It shall be noted, that the opposite tendency is right as well
thus, the least developed the country is, the worse its goods are considered.
For instance, many consumers dislike products coming from African countries,
since the majority of those countries are perceived as poor and least
developed.

Political factors: Consumers may verse products, produced in the
country, standing as a political enemy of their native one such as Israeli goods
in some Arab country. In case countries happen to find no solution to the on-
going conflict, this may well reflect on the consumers’ preferences. This issue is
especially relevant to the ones patriotic about their country. The opposite is
also right if the countries take on effective cooperation, the consumers may
prefer the goods from the friendly state. However, in case there is no
substitute for the product available in the market, or using this product is of
person’s special preference, one may disregard political factor and go on
buying the goods from an unfriendly state. Also, the issue of upholding human
rights, democracy and freedom of expression in a certain country may stand
out as one of the most prominent in consumer buying decision-making. The
country failing to be democratic, grant basic human rights protection and
ensure freedom of media may face the aversion of its products. The consumers
may well consider this country as undignified and refuse to buy products of its
origin.

Culture factors: there is an important issues related to culture factor
such as labor conditions for the employees, therefore if a country fails to grant
a proper working environment for its employees, and it becomes clear to the
consumer of the goods, he may be unwilling to buy the goods. France is
associated with a positive image for design and fashion also known for its
traditions, beautiful language, blossoming music and more. Largely media,
books, movies, and arts impose those attributes as such. Therefore, those
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endorsing certain country's culture may want to buy its products. In some way,
this serves as a means of associating oneself with the country, its traditions,
style of life and more. It is common knowledge that some women prefer
French perfumes since they bring the scent of romance and love to their lives.
In addition, religious the most sensitive factor at all, it arises as a stumbling
block in the country of origin concept. Some religions’ followers are known for
maltreating the representatives of other religions. As Alserhan (2010) wrote,
“all Danish companies are still stumbling from the cartoons, published in the
Danish newspaper several years ago because they were seen by Muslim
population as derogatory to an Islamic subject.” This incident, in turn, has led
to a negative image of Danish products by Muslims, subsequently boycotting
Danish products.

Technological factor: the technological factor is another factor that
should be considered when evaluating the COO. The technology factor of a
country is to reverse its level of economic; for instance, the more advanced the
technological level, the better the ability of the country to produce high-quality
products. (Papadopoulos and Heslop, 2000) determined that customers
evaluate the COO by using multiple factors that include the level of
technologic, the customers’ feeling about the people of the country and the
customers’ desire to be more closely aligned with the country. (Chinen et al,
2000) reported that U.S. customers prefer Japanese product because they
believe the Japanese products that a high level of quality than other advanced
countries such as Germany, and (Story, 2005) reported that a high-level of
technological for any country directly reflected on product perspective by
customers, which mean the high level of technologically mean product high-
quality vice versa.

v" Quality of Product and Buying Decision

There are various studies associating product quality with buying
decision and they founded the quality has a positive direct impact on the
buying decision. Therefore, product quality is a factor to support evaluating
products and buying decisions. (Kotler and Armstrong 2004:283) defined
product quality is one of the most important positioning tools. Quality has a
direct impact on the performance of products and services and has a close
relationship with customer's buying decision. Also, (Beneke et al, 2013)
examined the effect of product quality on buying decision of other household
goods the results showed that product quality has a positive effect on buying
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decisions. In addition, Marketers who do not pay attention to the quality of the
products or services offered would lose as consumers become disloyal, As a
result, the sales of products or services will tend to decline. Therefore, when
marketers pay attention to quality, consumers will be happy to decide to buy a
product or service. (Amron,2017).

3. The Research Aims

The aims of this paper is discovering and understand the impact of
macro dimension on the consumer perspective of the country of origin and
understanding the relationship between evaluating products and buying
decision and quality of the product.

4. The Scope and Methodology

The scope of this study is the Libyan citizens that over 18 years in the
Libyan market. In this paper, a questionnaire was conducted to obtain
information by questionnaire was sent the questionnaire to 650 persons. But
we received 564 questionnaires that were filled out completely. Due to
security circumstance, questionnaires distributed in five cities, (Tripoli,
Misratah, Aszawiyah, Al Khums, and Zwara). , the questionnaire designed to
five scales Likert style such as strongly agree, agree, neither, disagree and
strongly disagree. Kiiglik (2016, pp 81) has reported the Likert scale is. “A
measure based on the preference of one of the alternates containing the order
to determine the importance of the statements, judgments or beliefs of a
subject”

5. The Research Model

There are four variables in the model that are the perspective of the
country of origin, buying decision, quality of the product and macro
Dimension. The Impact of Macro Dimension on Consumer Perspective for the
country of origin and the relationship between COO and buying decision and
the relation between evaluating products and buying decision and quality of
product variables in this research it will be examined. As shown in (figure 1).
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Macro Dimension H1 Perspective of the
—l\ . .
— country of origin
r
Evaluating Products and H2 Quality of product
buying decision
\

Figurel. Model of Study

6. Research Hypothesis

According, (Martin and Eroglu, 1993) found from review previous studies
that there were four macro dimensions (political, economic, technological, and
culture factors) impact on the country of origin perspective accordingly impact
on decision buying

Economic factors: It is generally recognized by the consumers, that the
highest the level of economic development, the better quality of the products
produced is Consumers tend to think, that if a country is well developed from
the economic perspective, it possesses suitable modern technologies, decent
infrastructure, well-skilled working force and more. Therefore, given the
availability of those factors, the country may produce goods of a suitable
quality. Well thus, the least developed the country is, the worse its goods are
considered. For instance, many consumers dislike products coming from
African countries, since the majority of those countries are perceived as poor
and least developed. (Kaynak et al, 2000) found that products made in
developed countries were perceived to be associated with good quality, etc.,
while products originating from the developing counties were perceived to be
less quality.

Ozretic-Dosen et al., (2007) reported that many sources of literature on
the effects of country of origin indicate a tendency to evaluate products from
developed countries more highly than those from less-developed countries.

Political factors: Consumers may verse products, produced in the
country, standing as a political enemy of their native one such as Israeli goods
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in some Arab country. In case countries happen to find no solution to the on-
going conflict, this may well reflect on the consumers’ preferences. This issue is
especially relevant to the ones patriotic about their country. The opposite is
also right if the countries take on effective cooperation, the consumers may
prefer the goods from the friendly state. (Krishnakumar, 1974) found that
Indian students rated British products higher than did Taiwanese students and
attributed the difference to the former colonial ties with Britain.

Also, Wang (1978), found that although the U.S. consumers perceived
the USSR’s degree of economic development to be higher than it actually was,
they gave very low evaluations of its products. This may be explained by
Wang's ‘political climate’ variable. Lewis (2002), reported that the political
background of a particular country has been proven to be one of the factors
that consumers usually use to evaluate that country, and consequently, it
affects consumers’ perception about the products that come from that
country.

Culture factors: The issue of the same culture, language, and religion in
a certain country may stand out as one of the most prominent in consumer
buying decision-making. Also, the country’s culture, traditions, art attributes
contribute hugely to its image as a producer. Therefore, the cultural factor is
another factor that should be considered when evaluating country of origin,
the culture of any country having a positive or negative role in evaluating a
product COO. For instance, France is associated with a positive image for
design and fashion. Also, the country is also known for its traditions, beautiful
language. Therefore, those accept certain country's culture may want to buy
its products. In addition, religious the most sensitive factor at all, it arises as a
stumbling block in the country of origin concept.

Some religions’ followers are known for maltreating the representatives
of other religions. As Alserhan (2010) wrote, “all Danish companies are still
stumbling from the cartoons, published in the Danish newspaper several years
ago because they were seen by Muslim population as derogatory to an Islamic
subject.” This incident, in turn, has led to boycotting Danish products by
Muslims.

Technological factor: technological factor is another factor that should
be considered when evaluating the COO. The technology factor of a country is
to reverse its level of economic; for instance, the more advanced the
technological level, the better the ability of the country to produce high-quality

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

88



The Impact of Macro Dimension on The Consumer Perspective of The Country
of Origin and The Relationship Between Buying Decision and Quality of
Product (ss.81-104) L. Elarbah and N. Shebli

products. Story (2005) reported that a high-level of technological for any
country directly reflected on product perspective by customers, which mean
the high level of technologically mean product high-quality vice versa. So the
first hypothesis of this study is:

Hi: There is the significant impact of macro dimension on consumer
perspective for the country of origin.

There are various studies associating product quality with buying
decision and they founded the quality has a positive direct impact on the
buying decision. Therefore, product quality is a factor to support evaluating
products and buying decisions. (Kotler and Armstrong 2004:283) defined
product quality is one of the most important positioning tools. Quality has a
direct impact on the performance of products and services and has a close
relationship with customer's buying decision. Also, (Beneke et al, 2013)
examined the effect of product quality on buying decision of other household
goods the results showed that product quality has a positive effect on buying
decisions. In addition, Marketers who do not pay attention to the quality of the
products or services offered would lose as consumers become disloyal, As a
result, the sales of products or services will tend to decline. Therefore, when
marketers pay attention to quality, consumers will be happy to decide to buy a
product or service. (Amron, 2017). So the second hypothesis of this study is:

H2: There is relationship between evaluating products and buying
decision and quality of product

7. Data Analysis
4 Analysis Demographic Data

The demographic information of the respondents of the study can play a
vital role because the respondents represent the consumer behavior in Libya.
The analysis demographic data of the questionnaire respondents are
summarized,

Demographics of the samples, demographics of the samples are
categorized into seven categories; Nationality, Gender, Age, Marital Status,
Education level, Occupation, and Income. A total of 564 Libyans participated in
this survey, from which 254 (45 %) were females and 310 (55 %) were males.
The largest age group represented by respondents consisted of 29-39-year-
olds while the smallest age cluster represented by respondents consisted of
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over 61 years.

While the majority of respondents were from married (299-53%) and
the smallest group (29-5.1) of respondent was from widowed. Also, most
respondents had already Bachelors degree from the University (281-49.8%).
Whilst, the smallest group (20-3.5%) of participants had not to go to school.
the majority part of the respondents was a worker as an employee (353
persons- 62.6%) while 34(6%) persons were students. From a sample
containing 564 respondents, 195 persons (34.6%) earned the highest income
which is between 500 to 999 LYD. While the smallest group of respondents
(58-10.3%) earned more than 2000LYD. this variety in demographics data gives
more credibility to this study.

v Factor Analysis and Findings

This analysis is done to reduce a large number of variables into a smaller
number of factors. Factor analyses were performed in the study as its all
criteria required were full filled by the study. All the variables were recorded
on a 5-point Likert scale with 1 being strongly disagreed and 5 being strongly
agreed. Table 1 showed the statistics related to the exploratory the impact of
macro dimension on consumer perspective for the country of origin factor and
factor loads represented by the participants.
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Table 1. Macro Dimension Factor Analysis

Loads
value

Eigen

<
o

. +

Factors and Variables 9
[N

Variance
Explanatil
Cronbach’d
alpha
Mean
KMO

~
o
w
15
w
=
o
o
N

Macro dimension factor ==== | 6,066 3,220 ]0,861

’

When you buy products; you always seek
to products that come from the country
that has the good democratic system of | 0,782 ==== ==== ==== 3,070 | ====
government.

When you buy products; you always seek
to products that come from a country that

o 0,805 | ==== ==== ==== | 3,140 | ====
has well a civilian government.

When you buy products, you always seek
to products that come from a country that

> 0,694 | ==== ==== ==== 3,620 | ====
an economically well-developed.

When you buy products; you always seek
to products that come from a country that

) . 0,730 | ==== === === 3,510 | ====
has a stable economic environment.

When you purchase products, always seek
the products that come from the countries
has a high level of technology in the | 0,552 ==== ==== ==== 3,78 | ====
industry

When you buy products; you always seek
to products that come from the country
that has similar customs and traditions.

0,605 === === === 3,240 | ====

When you buy products; you always seek
to products that come from the country
that has similar language.

When you buy products; you always seek
to products that come from the country
that has similar religion.

You prefer buying Turkish clothes because
Turkey has a high level of economic. 0,553 ==== ==== ==== 3,450 | ====

0,719 ===z ===z —=== 2,800 | ====

0,644 | ==== === === 3,120 | ====

You prefer buying Turkish clothes because
Turkey has the similar customs and

N 0,598 m—— m—— m— 3,160 | ====
traditions

You prefer buying Turkish clothes because
Turkey has a well democratic system of

0,770 | ==== ==== ===z 2,960 | ====
government

You prefer buying Turkish clothes because
Turkey has a well civilian government 0,776 ==== ==== ==== 3,000 | ====

You prefer buying Turkish clothes because
- - 0,575
Turkey has the similar religion ==== ==== ==== 3.040 | ====
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Through the results obtained from SPSS, Show us that value of
Cronbach Alpha was 0,902 Also, a factor that could be extracted from the data
with Eigenvalues of 6,066 and factor loadings over 0,40 for all of the factors,
which came in their content from the impact of macro dimension on consumer
perspective for the country of origin. Also, the total mean for this axis was
3.222 that indicating, the participants agree on questions of the axis. As well,
the above table describes the average variance extracted (AVE), which is used
to measure convergent validity. The AVE = is acceptable, which is higher than
0.5; in other words, the construct explains over 50% of the variance of its
items. In addition, the table shows that KMO is over 0,50, it was 0.863 which
are described as "Meritorious" and considered acceptable for factor analysis.

Table 2. Perspective of the country of origin factor analysis

c 7
5 & c o g3 X % © c o
. 88| $2| 55| 85| & s
Factors and Variables s 9 i = f_;_ = £ s ~]
> 5 = c
Country of Origin factors === 2,484 64,679 0,750 | 3.533 0,711
Seeking country of origin information is
less important for inexpensive goods 0,742 === === === 3,450 ===
than for expensive goods
you look for country-of-origin
information to choose the best product 0,793 === === === 3.30 ===
available
If a country has a good reputation in one
prosix_Jct .category, this will have a. 0,674 . . e 3,520 e
positive influence on the reputation of
other products from the same country.
Co_untry of Fmg_m more important th_an 0,886 e e e 3,620 e
price as an indicator of product quality
cou.ntry of or.|g|r1 more important thar? 0,866 . . e 3,510 e
design as an indicator of product quality
Country of origin more important than
packaging as an indicator of product 0,824 === === === 3,770 ===
quality.
Country of origin more important than
raw materials as an indicator of product 0,558 === === === 3,240 ===
quality.
I always seek out information about new o o o o
products through the country of origin 0,830 T T == | 380 -
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Table 2 shows us the analysis of the reliability scale was acceptable.
Where the study showed an overall Cronbach Alpha was 0,750. Also, the above
table provides the mean value which was M = 3,533 Eigenvalues it was found
2,484 and factor loadings related to this dimension (consists of 8 questions)
was above 0,40. Therefore, the result of analysis these dimension scales are
reliable and valid. Thus, it was decided that it could be used in scientific
research and analysis. As can be seen in the above table, Kaiser-Meyer-Olkin
(KMO) sample adequacy was higher than 0.80 which indicates that the
adequacy of the sample and significant factors from the study data can be
obtained. According to KMO analysis was 0.711 which mean it's acceptable.

In addition, we can see the average variance extracted (AVE), which is
used to measure convergent validity, AVE = 64,679 is acceptable, which is
greater than 0,5; in other words, the construct explains over 50% of the
variance of its items and factor loads were above 0.40, the scale was also
found to be reliable. So that the scale is reliable and valid; it was decided that

it could be used in scientific research and analysis. 93

Table 3. has showed evaluating the product and buying decision factors

Through table 3 and the results obtained from SPSS show us the KMO was
found to be above 0.80. According to Kigik, (2016, pp 279), the KMO value in
guestion ranges from 0 to 1.so if the value was over 0.60 indicates good value
and if was over 0,80 is considered very good or excellent, the KMO was 0.758
which mean it’s acceptable value. Also, we can see the mean value was M =
3.409 which scored higher than 3.00 which means That the level of evaluation
of the sample members of the study of the variables of the country of origin
and the decision to buy the degree of (high) From the point of view of
participants. The above table shows us the average variance extracted (AVE),
which is used to measure convergent validity.AVE = 50.910 is acceptable,
which is greater than 0,5; in other words, the construct explains over 50% of
the variance of its items. Eigenvalue was 2.707 and factor loads were above
0.40, the scale was also found to be reliable. So that the scale is reliable and
valid; it was decided that it could be used in scientific research and analysis.
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Table 3. Evaluating The Product And Buying Decision Factors

% [ w
: 8 | cofl 82| S| = -
Factors and Variables = £2| = gl 85 5 S
2 w3l s2*|] §® s <
8 >2 18
[T w
Evaluating the product and buying ____ |27 ] 5091 | 0.60 3.409 0.7
decision Factors 7 0 9 ' 58
I rely on experienced friends for
information about new products prior to L L L
make up my mind about whetherornot | 0669 | —_ | ====| _ | 380 | _
to buy B B B
| decided to evaluate and buy a new - - -
product based on opinions of family 0724 | | ====| _ | 3760 |
members who have already tried them - - -
| always ask friends about their L L L
experience with the new product before | 0,606 | —_ | ==== | _ | 3,80 | _
| evaluate it and buy that product - B
You feel that it is important to look for a - - -
country of origin information when 0574 | _ | ====| _" | 3780 |
deciding which product to buy - - -
If you have a little experience with a
product, you search for country of origin =21 === ==
information about the product to help el = T = S50 =
you making a more informed decision
Yc')u refuse to !:)ur<.:hase a product. . 0,830 =f= __ =f= 2,80 =f=
without knowing its country of origin = = =
When you are buying a new product, the - - -
country of origin is the first piece of 0852 | — | ====| _ | 3120 |
information that you consider - -
Consumers are not willing to pay a L . .
higher price for a product without 0645 | | ====| | 2960 |
knowing its COO. - - -

The Croanbach Alpha, according to Kiiglk (2016: 27-32) the Croanbach
Alpha value is 1,00 > a =2 0,80 the scale is a reliable measure at a high level. In
this axis, the Croanbach Alpha value was 0,609. According to the results, the
scale is reliable, which indicates that the scale is reliable and valid; it was
decided that it could be used in scientific researches and analysis.
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Table 4 has showed Quality of product factor analysis

Table 4 Quality of Product Factor Analysis

Factors and Variables

Factor Loads
Eigenvalue
Variance
Explanation rate
Cronbach’s alpha
Mean
KMO

Quality of product factor

(5]
N
N
[+
o
o
[+
S
(6]

=== 3,660 ; ! 3,106 | 0,812

Do you think there are the
strong relationship between 0,775 === === === 3,08 ===
country of origin and quality
A product’s country of origin
does not determine the quality 0.671 === === === 3,140 ===
of the product.

To make sure that | buy the
highest quality product, you
look to see what country the
product was made in
Generally products from
developed countries are of 0,656 === === === 3,130 ===
high quality

Generally, products from
developing countries such as 0,765 === === === 3,450 ===
Turkey are of a lesser quality.
You trust clothes that come
from Turkey because has high 0,793 === === === 3,170 ===
quality.

Products made in Turkey are
generally of a lower quality
than similar products from
other countries

0,582 === === === 2,820 ===

0,790 === === === 2.960 ===

Table 4 shows us the analysis of the reliability scale was acceptable.
Where the study showed an overall Cronbach Alpha was 0.845. Also, the above
table provides the mean value which was M = 3,106, Eigenvalues it was found
3,660 and factor loadings related to this dimension (consists of 7 questions)
was above 0,40. Therefore, the result of analysis these dimension scales are
reliable and valid. Thus, it was decided that it could be used in scientific
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research and analysis. As can be seen in the above table, Kaiser-Meyer-Olkin
(KMO) sample adequacy was higher than 0.80 which indicates that the
adequacy of the sample and significant factors from the study data can be
obtained. According to KMO analysis was 0,812 which mean it's acceptable.

In addition, we can see the average variance extracted (AVE), which is
used to measure convergent validity, AVE =52,280 is acceptable, which is
greater than 0,5; in other words, the construct explains over 50% of the
variance of its items and factor loads were above 0.40, the scale was also
found to be reliable. So that the scale is reliable and valid; it was decided that
it could be used in scientific research and analysis (Klcik, 2016: 227-232).

v' Pearson Correlations Analysis

Correlation: is the analysis tool that shows the relationship between the
two variables in proportion to the level and direction of the relationship.
Correlation, the correlation of scales is interpreted as follows, r > 0,80 the
scale is very strong relationship, 0,60 < r < 0,80 the correlation of the scale
strong relationship, 0,40 < r < 0,60 the scale indicter there are relationship
between variables ,0,20 < r < 0,40 scale is a weak relationship and r< 0,20
there is no relationship (Kuglik, 2016: 249-250). Thus, Pearson correlation is
used in this study to find the relationship between the some different
variables.

Table5. Explain the correlation relation between macro dimension and
consumer perspective of the country of origin

Customer perspective of COO Macro dimension
Pearson "
Customer Correlation 1 .621
perspective of " - - .000
coo Sig (2 tailed) 564 564
N
Pearson
Macro Correlation 621 1
dimension Sig. (2-tailed) 000 i
- 564 564
N

Table 5 shows that the Pearson correlation coefficient between the macro
dimension and consumer perspective of the country of origin is 0,636 and is
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significant at the level (P = .000 < .01). This means that the relationship
between the macro dimension and consumer perspective of the country of

origin is significant and positive. This supports the third hypothesis (H3) in this
study.

Table 6 Explain the correlation relation between evaluating the product and
buying decision and quality of the product.

evaluating the product and .
I fth
buying decision quality of the product
Pearson 1
evaluating Correlation .642**
the product -
and buying Sig. (2-tailed) —
decision 564
N 564
Pearson 642"
Correlation 1
quality of the i
product Sig. (2-tailed) .000
564
N 564

Table 5 shows that the Pearson correlation coefficient between the evaluating
the product and buying decision and quality of the product is 0,642 and is
significant at the level (P =.000 < .01). This means that the relationship
between the evaluating the product and buying decision and quality of the

product is significant and positive. This supports the third hypothesis (H4) in
this study.
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v" Hypothesis Testing
Table 6 Show testing hypotheses by one sample test (t-test)

Test Value=0
95% Confidence Interval of

the Difference

Model T Df Sig. (2-
tailed)

Lower Upper

Customer  perspective of
country of origin and the | 85.271 563 .000 21.24 22.24
macro dimension (H1).

Evaluating the product and
buying decision and quality | 96.450 563 .000 41.03 42.74
of the product(H2)

The result of testing hypothesis: In addition Table show the value of
statistical significance was (p-value = 0.00), it is the lowest than standard scales
(p = 0.0> 0.05) this means that there is a significant statistical effect at the level
of (p = 0.0> 0.05). According to the above results, the null hypothesis was
rejected and the alternative hypothesis H3 (There is a relationship between
the macro dimension and impact on the consumer perspective of the country
of origin) accepted. As well, table 6 show the value of statistical significance
was (p-value = 0.00), it is the lowest than standard scales (p = 0.0> 0.05) this
means that there is a significant statistical effect at the level of (p = 0.0> 0.05).
According to the above results, the null hypothesis HO was rejected and the
alternative hypothesis H2 (There is a significant relationship between
evaluating and making the buying decision and quality of the product)
accepted.

8. Result

The impact of macro dimension on the consumer perspective of the
country of origin has been studied over the years. In this study as well, the
researcher investigated how macro dimension impact on the consumer
perspective of the Country of origin.

(1)The present study has reached up to the following results; the
majority of the study sample is male and young, with a good level of education,
and with an acceptable income.
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(2) The Made in Turkey has a positive impact on the Libyan consumer
therefore they like to buy clothes made in Turkey based on the political, social,
economic, and technology factors respectively.

(3)Where results showed the political components play an as important
role in customer making a decision to buy or not for Libyan customers, while
technology components have a low impact.

(4) Also the results showed there is a significant relationship between
quality of product and evaluating and making buying decision

9. Discussion

Demographics of the samples, demographics of the samples are
categorized into seven categories; Nationality, Gender, Age, Marital Status,
Education level, Occupation, and Income. A total of 564 Libyans participated in
this survey, from which 254 (45 %) were females and 310 (55 %) were males.
The largest age group represented by respondents consisted of 29-39-year-
olds while the smallest age cluster represented by respondents consisted of
over 61 years. While the majority of respondents were from married (299-
53%) and the smallest group (29-5.1) of respondent was from widowed. Also,
most respondents had already Bachelors degree from the University (281-
49.8%). Whilst, the smallest group (20-3.5%) of participants had not to go to
school.

The majority part of the respondents was a worker as an employee (353
persons- 62.6%) while 34(6%) persons were students. From a sample
containing 564 respondents, 195 persons (34.6%) earned the highest income
which is between 500 to 999 LYD. While the smallest group of respondents
(58-10.3%) earned more than 2000LYD. this variety in demographics data gives
more credibility to this study.

The hypothesis discussed by the study is there is the significant impact
of macro dimension on consumer perspective for the country of origin. The
macro dimension scale consists of four-dimensional; economic, political, Social
and technological. Through the results of the questionnaire we conducted, the
participants' perceptions about the significant impact of macro dimension on
consumer perspective for the country of origin were different. The majority of
the respondents around 423 (79,8 %) of respondents believe there is a
significant impact of macro dimension on consumer perspective for the
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country of origin, while 63 (10.9) believe there is no impact whilst the other
respondents prefer to remain neutral. According to economic factors, the
majority of the respondents 264 (46.4%) prefer clothes made in Turkey based
on it is economically well-developed and has a stable economic environment.

Political factors the majority of the respondents 350(62%) prefer to buy
clothes that come from countries which have a good democratic system and
civilian government such as Turkey. while 150 (26%) of participants disagree
with this point. whilst there is a small group 64(12%) of respondents who
remained neutral. Social factors more than half of the respondents 278(49%)
prefer to buy clothes that come from Turkey because it has the same religion
and similar customs and traditions. while 270 (48%) of participants disagree
with this point. whilst there is a small group 16(3%) of respondents who
remained neutral. Technology factors, among 564 participants 263 (46.6%)
agree and 88(15.6%) strongly agree, they are prefer buying clothes that come
from countries have a high level of technology in industry sector like Turkey.

Whilst, around 124 (21.9%) disagree with this point, whilst, 89 (15,8%) of
respondents who remained neutral. According to the above, the results
indicated that Libyan customer like to buy clothes made in Turkey based on
the political, social, economic, and technology factors respectively. Where
results showed the political components play an as important role in customer
making a decision to buy or not for Libyan customers .While technology
components have a low impact.

Based on SPSS results, the reliability scale was acceptable. Where the
study showed an overall Cronbach Alpha was 0.861. Also, the mean value is M
= 3,220, Eigenvalues it was found 6.066 and factor loadings related to this
dimension was above 0,40. Therefore, the result of analysis these dimension
scales are reliable and valid. Thus, it was decided that it could be used in
scientific research and analysis. Furthermore, the KMO analysis was 0.861
which mean it's acceptable. In addition, the average variance extracted (AVE)
=70,383 is acceptable.

as well, Pearson correlation value was 0,621 when testing the
correlation between the customer perspective of the country of origin and
macro dimension which is a sign of a strong correlation between them at a
level of significance at the level of (P =.000 < .01). Therefore, the macro
dimension has an impact on the country of origin. Also, (p-value = 0.00), this

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

100



The Impact of Macro Dimension on The Consumer Perspective of The Country
of Origin and The Relationship Between Buying Decision and Quality of
Product (ss.81-104) L. Elarbah and N. Shebli

means that there is a significant statistical effect at the level of (p = 0.0> 0.05).

According to the above results, the null hypothesis was rejected and
accepted alternative hypothesis (there is the significant impact of macro
dimension on consumer perspective for the country of origin).

There are various studies associating product quality with buying
decision and they founded the quality has a positive direct impact on the
buying decision. Therefore, product quality is a factor to support evaluating
products and buying decisions.

Kotler and Armstrong (2004:283) defined product quality is one of the
most important positioning tools. Quality has a direct impact on the
performance of products and services and has a close relationship with
customer's buying decision.

Also, Beneke et al. (2013) examined the effect of product quality on
buying decision of other household goods the results showed that product
quality has a positive effect on buying decisions. In addition, Marketers who do
not pay attention to the quality of the products or services offered would lose
as consumers become disloyal, As a result, the sales of products or services will
tend to decline. Therefore, when marketers pay attention to quality,
consumers will be happy to decide to buy a product or service. Amron (2017).

By analyzing the results of the questionnaire most of the respondents
believed the quality of the product is an important feature when they are
evaluating and deciding to buy products. So, the results showed, the around
299 (53, 0%) of respondents agree and 95 (17 %) of respondents strongly
agree and around 45(8%) strongly disagree and 75(13 %) disagree; they
believed the quality of the product is not important feature when they are
evaluating and deciding to buy products. On the other hand, there was 50 (9
%) respondent who remained neutral to this question.

Based on SPSS results, the reliability scale was acceptable. Where the
study showed an overall Cronbach Alpha was 0.750. Also, the mean value is M
= 3,533, Eigenvalues it was found 2,484 and factor loadings related to this
dimension was above 0,40. Therefore, the result of analysis these dimension
scales are reliable and valid. Thus, it was decided that it could be used in
scientific research and analysis. Furthermore, the KMO analysis was
0.711which mean it's acceptable. In addition, the average variance extracted
(AVE) =64,679 is acceptable.

As well, Pearson correlation value was 0,642. When testing the
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relationship between evaluating and making the buying decision and quality of
the product which is a sign of a strong relationship between them at a level of
significance at the level of (P =.000 < .01). Also, (p-value = 0.00), this means
that there is a significant statistical effect at the level of (p = 0.0> 0.05).
According to the above results, the null hypothesis was rejected and
accepted alternative hypothesis (there is a significant relationship between
evaluating and making the buying decision and quality of the product).

10. Suggestions

According to the results obtained in this study, the researcher has
proposed the following recommendation; there is a significant impact of macro
dimension on the consumer perspective of the country of origin. Therefore,
the international companies including Turkish companies that wish to enter
the Libyan market should take this factor into their consideration.

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

102



The Impact of Macro Dimension on The Consumer Perspective of The Country
of Origin and The Relationship Between Buying Decision and Quality of
Product (ss.81-104) L. Elarbah and N. Shebli

Reference
Agrawal, J. and Kamakura, W. A. (1999) Country of Origin: A competitive advantage?
International Journal of Research in Marketing, 16, 255-267.

Amron, A. (2017). “Marketing Challenge of Import Insurance Product in Indonesia”,
Advance Science Letters, Vol. 3 No. 8, 7243-7245. 3. Amron, A. & Mahmud, M.
(2017). “Developing Marketing Strategy in Property Insurance Business”,
International Business Management, Vol.11 No.1, pp.177-182.

Beneke, J., Flynn, R., Greig T. & Mukaiwa, M. (2013). "The influence of perceived
product quality, relative price and risk on customer value and willingness to
buy: a study of private label merchandise", Journal of Product & Brand
Management, Vol. 22 No. 3, pp. 218 — 228.

Cai, Y., Cude, B., & Swagler, R. (2004). Country of origin effects on consumer’s
willingness to buy foreign products: an experiments in consumer decision
making. Consumer Interests Annual, 50 (1), 98-105.

Chinen, K., Jun, M., and Hampton, G. M. (2000). “Product quality, market presence,
and buying behavior: Aggregate images of foreign products in the US”.

Multinational Business Review, Vol. 8, No. 1, pp. 29-38. 103
Gaedeke, R. (1973). "Consumer Attitudes Toward Products 'Made in' Developing

Countries."Journal of Retailing 49(2): 13-24

Han, C.M., and Terpstra, V. (1988) ‘Country-of-origin effects for uni-national and bi-
national products’. Journal of International Business Studies 19(2), 235-255.

Kaynak, E., Kucukemiroglu, O. and Hyder, A. (2000). "Consumer's Country-of-Origin
(COO0) Perceptions of Imported Products in a Homogenous Less-Developed
Country." European Journal of Marketing 34(9/10): 1221-21.

Krishnakumar, P. (1974). "An Exploratory Study of The Influence of Country of Origin
on The Product Images of Persons from Selected Countries." Phd Dissertation,
The University of Florida.

Kotler, P. and G. Armstrong (2004). Marketing Management. Millenium Edition PT.
Prenhallinda, Jakarta.
Kigik. 0.(2016). Bilimsel Arastirma Yontemleri, Ekin Yayinevi, Bursa.

Kiglk, O. (2017) Perakende Pazarlama Yonetimi, Songag Yayin, Ankara.
Lewis, E. (2002). "National Pride and Prejudice." Brand Strategy(Jun): 20-22

Ozretic-Dosen, D., & Skare, V.(2007). Assessments of country of origin and brand cues
in evaluating a Croatian, western and eastern European food product: Journal
of Business Research, 60(2), 130-136.

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



The Impact of Macro Dimension on The Consumer Perspective of The Country
of Origin and The Relationship Between Buying Decision and Quality of
Product (ss.81-104) L. Elarbah and N. Shebli

Papadopoulos, N., and Heslop, L. (2000). "Countries as Brands." lvey Business Journal
65(2): pp. 30-36.

Story, J. W. (2005). "The Effects of Perceived Technological Incongruence on
Perceptions of Fit Between Countries, Products, and Attributes." Journal of
Business Research 58: 1310-1319.

Wang, C. K. (1978). "The Effect of Foreign Economic, Political and Cultural Environment
on Consumers' Willingness to Buy Foreign Products." Ph.D. Dissertation, Texas A
& M University

White, P.D and Cundiff E.W (1978), “Assessing the Quality of industrial Products”
Journal of Marketing: (15 July 1978): 80-85.

104

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



The Tuternational Hew Tossues Tu SOcial Seicnces

Number: 7 Volume: 2 pp: 105-124 Summer 2019

The Effect of Unlimited Improvement (Ul) On Total Quality Management (TQM)—-A
Case Study Of The Higher Education Institutions In Libya

Aedah Milood Said Kotara*
Najwa Sasi Abd Abdullah 2

Abstract
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Ozet

Temel kavram olan sinirsiz iyilestirme (Ul) kavrami, operasyonlarin ve idari
uygulamalarin kalitesinin gelistirilmesine katkida bulunan bir Kalite Yénetim
uygulamasidir. Bu ¢alismada, sinirsiz iyilesmenin Toplam Kalite Yonetimi
uygulamalarina etkisi incelenmistir.

Arastirma, Libya ylksek 6gretim kurumlarinda galisan veya galisan 382
katilimciyi iceren bir anket metodolojisi araciligiyla Libya yiksek 6gretim kurumlari
Uzerinde gergeklestirilmistir. Arastirmada 6 maddelik 5'li Likert 6lgegi kullaniimis ve
SPSS 23.0 programinda analiz edilmistir. Regresyon analizi sonucunda bulunan r? 0.408
olan sinirsiz iyilestirme ve (TKY) arasinda pozitif bir iliski gostermektedir. Calisma
sonuglari, (Ul) gostergelerini uygulayarak (TKY) uygulamasinin gelistirilebilecegini
gostermektedir.

Arastirmanin 6nemi (TKY) kavraminin 6nemi ile ortaya ¢ikar. Gergeklestirilen
arastirma sayesinde, sinirsiz iyilesme uygulamasinin Toplam Kalite Yonetimi’nin
verimliligini artirabilecegi tespit edilmistir.

Anahtar kelimeler: Sinirsiz iyilestirme (Ul), Toplam Kalite Yonetimi (TKY), Yiksek
Ogretim, Libya 106
Jell Numarasi: M11

1. Introduction

Since 1980s, TQM has been considered as a dominant management
strategy and a revolutionary instrument for managing change. According to
McAdam (2000), the history of TQM can be traced to the early 1920s through
the emergence of the quality control thoughts; it originated from a statistician
named Shewhart using the statistical quality control (McAdam, 2000).
Shewhart’s work was later adopted and expanded by American experts (such
as P. Crosby, E. Deming, and J. Juran). Whereas, some thought that the concept
of TQM started from the initiatives of Japanese scientists (Taguchi, Ishikawa,
and Shingo) after World War Il (Sallis, 2005). Notwithstanding TQM has its
establishment in the industrial sector, there has been a push to adopt TQM by
educational organisations (Bayraktar, Tatoglu, & Zaim, 2008; Lim, Rushami, &
Zainal, 2004; Sirvanci, 2004; Venkatraman, 2007).

The TQM concept resulted in developing several tools and processes for
assessment and implementation, which aim to empower creativity and
problem solving, ensuring the continuous improvement and aim for better
performance and customer satisfaction (Alfalah, 2017)
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There are a few frameworks that addresses different aspects of quality
within the organization. Total quality management (TQM) is a scale that was
developed in order to ensure that management prioritizes quality through the
right practices and processes. The scale has been used in several organizations’
types with its wide set of indicators. Nonetheless, there has been no scale that
allows management to ensure that their developed quality practices and
procedures are implemented throughout the organization and extended to all
stakeholders and supply chain. The Unlimited Improvement (Ul) scale is
developed for this purpose, which allows researchers and management
professionals to assess the extent of quality practices’ implementation within
organizations. In this research, the scales of the two concepts is applied to the
Libyan higher education institutions in order to understand the effect of
Unlimited Improvement on total quality management.

2. Theoretical Framework

Total quality management was developed in the late 1940s by Japanese
scientists and engineers, who came together under a development committee
aiming to enhance the productivity in Japan. Different dimensions were
evolved as the concept was adopted by other countries and researches.
Moreover, the different views of nations towards the concept of quality
contributed into the development of the concept in different manners
(Martinez-Lorente, Dewhurst, & Dale, 1998). In higher education application,
Asif et al. (Asif, et al., 2014) presented a comprehensive total quality
management scale, which they modified to suite the case study for an
assessment of the higher education in Pakistani Universities. The original scale
contained 208 indicators under eleven dimensions focused on leadership and
the role of management in enhancing quality.

There are a few concepts that addressed the quality standards and practices
within the organization; however, total quality management (TQM) is
considered the greatest level of quality management as it includes all the levels
and processes in order to simulate a greater impact on the quality outcome.
Therefore, TQM can be defined as a set of techniques and procedures used to
reduce or eliminate variation from a production process or service-delivery
system in order to improve efficiency, reliability, and quality. It can also be
defined as an integrative philosophy of management for the continuous
improvement of product and process quality in order to achieve customer
satisfaction. Furthermore, TQM is a management philosophy or an approach.
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TQM is a technique that is characterized by some principles, techniques and
practices (Singh & Singh, 2014). TQM is a system and set of practices which are
aimed at relentless quality improvement and better business performance
(Sohel-Uz-Zaman & Anjalin, 2016).

The main foundation of TQM is based on gaining the needed commitment
from the executive management to the adopt and empower TQM
implementation. The implementation processes require using computerized
tools and statistical techniques in order to monitor and control processes,
products and services. Such tools allow a more educated decision-making
process, which is also used to assess performance on all levels. Moreover, TQM
requires forming teams within the organization and exhibiting organizational
support and employee empowerment, as well as clearly defining
responsibilities within the team. The most important pillar of TQM is
continuing the improvement as a sustainable practice and focusing on the
products and services provided for a great customer satisfaction (Gul, Jafery,
Rafig, & Naeem, 2012).

TQM is a way of life for a company. It has to be introduced and led by top
management. This is a key point. Attempts to implement TQM often fail
because top management doesn't lead and get committed - instead it
delegates and pays lip service. Commitment and personal involvement is
required from top management in creating and deploying clear quality values
and goals consistent with the objectives of the company, and in creating and
deploying well defined systems, methods and performance measures for
achieving those goals. These systems and methods guide all quality activities
and encourage participation by all employees (Zhang, 2000).

The research reduced the scale for the case study into seventeen
indicators that were considered key in the assessment process, while five main
dimensions were included. The same scale was adopted by the current study
for discussion and comparison purposes.

The Unlimited Improvement (Ul) model was developed by Kiictk in 2011
as a supportive model for quality management (Kiiglik, 2011, Kiiglik and Kiiglk,
2012, Kiigik; 2016). The main idea of the model is ensuring that quality
improvements and the adopted quality practices and processes are spread
throughout the organization. The scale involves eight aspects; employees,
personal rights, machinery and equipment, educational budget, social
infrastructure, suppliers, managers and organizational structure. In Kliglik
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(2016), the author presented a case study that included three main dimensions
of the concepts; participation, improvement and performance. The three
dimensions contained twenty-one indicators that aims to ensure the reach of
quality and TQM practices.

Major restriction areas encountered in quality improvement practices of
organizations are listed below (Klgik, 2011).

e Structure of the Organization
e Managers

e Certain Employees

e Processes (Supply, production, customer delivery)
e Products

e Suppliers

e Tools

e Working Hours

e Personal Rights

e Educational Budget

e Social Infrastructure

e Permissions

e Reward System

These elements and issues which can be left out of the scope of continuous
improvement practices in TQM are shown in Figure 10. As it can be seen from
Figure 8, structure of the organization, certain managers and employees, some
suppliers and some of the machinery and equipment can be excluded from the
improvement and the improvement activities can be asked to be conducted
through other factors. In other words, continuous improvement is carried out
through some of these elements and the improvement may not be carried out
in a way that it covers all the elements that constitute the organization (Klgik
& Kuglk, 2012).
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3. Aims of Study

The main aim of the study is to study the influence of unlimited
improvement on another quality enhancement scale; total quality
management in order to understand their impact on each other and the
correlational factors between the different dimensions.

4. Scope and Methodology

The questionnaire is conducted in operational higher education
institutions in Libya and the sampling methods used are non-random and
random. The non-random sampling is based on the researcher’s judgement to
select the most appropriate participants for this study. Nonetheless, academic
staff from the Libyan higher education institutions were chosen randomly to
reach the required sample size. It is important to note that the researcher’s
knowledge about the research application and domain is an important factor
in shaping the research methodology.

It is necessary to disclose the means by which the data is collected. The
data collection tool may be a pre-prepared and tested one, as the researcher
might have developed (Kiglk, 2016). The tools used for the measurement of
the two concepts are developed from the literature as shown in Table 1. As
mentioned in the scope section, the scales are altered to suite the purpose of
the research, while preserving the measured dimensions that are included in
each concept.

Table 1. Measurement scale development for the two concepts
used in the research.

Concept Literature Reference

(Asif, et al., 2014) (Eryilmaz, et

TaM
Q al., 2016)

ul (Kuglk, 2016)
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The evaluation scale used is a 6-point agreement Likert scale, where;
(1) Totally disagree
(2) Disagree
(3) Slightly disagree
(4) Slightly agree
(5) Agree
(6) Totally Agree

The sampling is performed in a random manner from the main
population, which is the students and the staff of the higher education
institutions in Libya. Therefore, a filtering question is added to the
guestionnaire at the welcoming page, where participants are asked whether
they currently belong to a higher education institution in Libya. If the
participant answers by “no”, then he / she is disqualified from participating in
the study. Moreover, the sample size mainly depends on the size of the
population. The number of people currently belonging to Libyan higher
education institutions is more than 100,000 and less than 1,000,000. Thus, the
sample size to achieve a reliability of 95% (p<0.05) is 382 questionnaires
(Kagiik, 2016).

The sample quota for this research is determined to be between 350
and 450 participants through random sampling within a certain type of
participants (Klgik, 2014). The questionnaires are conducted through an
actual physical questionnaire form distributed on the participants.

In studying the influence between the two concepts; Total Quality
Management (TQM) and Unlimited improvement (Ul), 670 participants were
interviewed and requested to fill the questionnaire forms, of which 390 were
completed, the rest of the questionnaires were received incomplete in a
manner that required their disqualification.

5. Research Model

The global scope of the research includes the measurement of the two
concepts as shown in Figure 1. The measurement tool is altered to suite the
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purpose of this research. The hypotheses are structured to measure the impact
between the concept of Unlimited Improvement (Ul) and Total Quality
Management (TQM).

Total Quality
Management
(TQMm)

Unlimited
Improvement
(U1)

Figure 1. Research Model

6. Hypothesis

Kiglk (2012) studied the scale of TQM in development of the
unlimited improvement concept. Total quality management has been
evaluated in different applications and organization types; however, there is
no direct correlation that has been established between unlimited
improvement and total quality management. Nonetheless, the relationship
between both concepts and organizational performance has been established
in many studies (Ay & Nurov, 2017; Benshina, 2018; Kiiglik and Kiiglik, 2012,
Kiguk vd. 2015). This study comes to establish these correlations and to
conform against the findings of previous literature.
H1: There is a statistical influence between the Total Quality Management
(TQM) and Unlimited Improvement (Ul) or their sub-dimensions in the higher
education in Libya.
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7. Data Analysis

The available sample was inputted into SPSS Statistics to check its
reliability through Cronbach’s Alpha. Table 2 shows the demographics of the
sample. As shown in Table 3, the factors for each concept are 0.941 and 0.955
for Total Quality Management (TQM) and Unlimited Improvement (Ul),
respectively. The overall Cronbach’s Alpha is 0.955, which is in line with
targeted reliability of 95%. Therefore, questionnaire distribution and
collection, which were performed between the months of March and October
2018, were stopped.

Table 2. Demographics (n=390)

Information Choices Count Percent (%)
Male 203 52.1
Gender
Female 187 47.9
Management 22 5.6 113
. . . Staff 42 10.8
Relation to university
Instructor/ Professor 245 62.8
Student 81 20.8
17 to 25 50 12.8
26 to 35 119 30.5
Age Category
36to 46 152 39.0
46 and above 69 17.7

Table 3: Reliability Analysis by Cronbach’s Alpha (n=390)

Concept Concept Alpha Overall Alpha
Total Quality Management (TQM)  0.941 0.955
Unlimited Improvement (Ul) 0.955 '

A one-way ANOVA analysis was performed to study the impact of gender,
relationship to university and age category on the results of the correlational
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analysis performed in the research. As shown in Tables 4 and 5, gender and
age had no influence on the results based on a significance level pf p<0.05.

Table 4. One-Way ANOVA Testing For Gender Impact On Analysis Results

Sum of Mean .
Squares of Square F Sig.
Between Groups | 3,682 1 3,682 3,950 ,048
TQM Within Groups 361,686 388 ,932
Total 365,367 389
Between Groups |,024 1 ,024 ,018 ,894
ul Within Groups 523,033 388 1,348
Total 523,057 389

Table 5. One-Way ANOVA Testing For Age Impact On Analysis Results
Sum of Squares | df Mean F Sig.
Square

Between Groups | 4,655 3 1,552 1,661 ,175
TQM  Within Groups 360,712 386 ,934

Total 365,367 389

Between Groups | 6,553 3 2,184 1,632 ,181
ul Within Groups 516,504 386 1,338

Total 523,057 389

Table 6 shows that relationship with the university had a significance
levels less than 0.05 for the two concepts. However, a post-hoc analysis shows
minimal differences between staff and professors in the TQM concept, and
professors and management in the Ul concept.
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Table 6. One-Way ANOVA Testing For Relationship To University Impact On
Analysis Results

Sum of Mean .
Squares of Square F Sig.
Between Groups | 16,268 3 5,423 5,996 ,001
TQM  Within Groups 349,099 |386 ,904
Total 365,367 |389
Between Groups | 14,900 3 4,967 3,773 ,011
ul Within Groups 508,157 |386 1,316
Total 523,057 |389

As shown in Table 7, factor analysis is performed for the indicators of
Total Quality Management (TQM), the KMO factor is 0.946, which shows the
reliability of the factor analysis. All of the factor loadings are above 0.4, which
indicates that all indicators are interrelated in a correct manner according to
Kiglik (Kligtik, 2014). The total variance explained is 61.496% indicating the
percentage of indicators considered in the factor analysis. Factors above 60%
validate the factor analysis (Kliglk, 2014). The overall mean score of Total
Quality management is 2.69, showing a moderate implementation of its
dimensions in the higher education institutions in Libya.
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Table 7. Total Quality Management (TQM) Factor Analysis (N=390)

Variance

Eigen Mean

bach
Alpha

Explained KMO

(%)

Factor
Loading

value Score

Cron

1.62 !
Total Quality Management (TQM) . 6 0 2.69

)
s
=

1.University top management has
knowledge about Quality Management [0.510 3.26
System (QMS) and its implementation

2. University top management is well

aware of the quality related concepts,
i 7 p.e20 3.05
new work environment and new skills in

the implementation of QMS

3. University top management allocates

adequate resources on education and
o ) o . 0.713 2.60
training of academic and administrative 116
employee

4. University top management discusses
many quality-related issues on QMSin  [0.648 3.24
their management meetings 61.49 0.946

5. University top management focuses
on how to improve the performance of

0.711 3.20
students and employees apart from

relying on financial criteria

6. University has well defined academic
and administrative processes and

0.718 2.98
performance measures as well as

policies

7. Employees from different levels are
involved in developing our policies and .731 2.49
plans

8. University regularly audits practices
. o . 0.807 2.68
according to policies and strategies

9. University benchmarks our academic
0.705 2.83

and administrative processes with other
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Table 7. Total Quality Management (TQM) Factor Analysis (N=390)

i Variance
Eigen Mean

Explained KMO

(%)

Factor
Loading

value Score

ronbach
Alpha

institutions

10. University meets the expectations of | 0.78 58

our students and employees 6

11. Facilities of university (e.g.
classrooms, laboratories, computers,
heating systems and air conditioners)
> T - 0.693 2.55
are maintained in good condition
according to periodic maintenance

plans

12. University collects statistical data
(e.g. error rates on student records,

course attendances, employee turnover | 0.768 2.63
rates) and evaluates them to control 117
and improve the processes

13. Students’ requirements are
thoroughly considered in the design of 0.791 2.56
curriculum

14. The needs and suggestions from the
business world are thoroughly

) i ) ) 0.739 2.44
considered in the design of curriculum

and new academic program

15. University facilities (e.g. laboratories
and hardware) and resources (e.g.
Finance and human resources) are

, ) 0.796 2.66
considered in the development and
improvement of the curriculum and

programs

16. University regularly conducts surveys on
. . . 0.740 2.25
job satisfaction of the employees

17. University follows up the career path of
0.716 1.90

our graduates
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As shown in Table 8, factor analysis is performed for the indicators of
Unlimited Improvement (Ul). The KMO factor is 0.908, which shows the
reliability of the factor analysis. All of the factor loadings are above 0.4, which
indicates that all indicators are interrelated in a correct manner. The total
variance explained is 76.348% indicating the percentage of indicators
considered in the factor analysis. Factors above 60% validate the factor
analysis (Kicguk, 2016). The overall mean score of Unlimited Improvement is
2.75, showing a moderate implementation of its dimensions in the higher
education institutions in Libya.

Table 8. Unlimited Improvement (Ul) Factor Analysis (N=390)

Total Vari 2
Factor | Self- ance g 2 | Mean
. . o5 KMo
Loading | value | Explaine sz Score
() —
(%) S 118
Unlimited Improvement (Ul) 6.108 | 76.348 0.955 2.75 | 0.908
L All u.ni'versit‘y ma.na.gement 0723 262
participate in training
All uni it t
" u.n!ver5| ‘y manr?\ge.men 0.820 266
participate in quality improvement
All university organizational
3| structure is involved in the overall 0.845 2.78
improvement
s All positions are included in the 0.897 585

improvement process

. AII tools are used in the 0.913 2.78
improvement process

All processes are used for

.92 2.81
6 optimization 0.926 8
. All ;_1pp||ca}t|ons are included in the 0.939 282
optimization
o All suppliers are included in the 0.906 272

improvement
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Table 9 shows the regression analysis of Unlimited Improvement based
on TQM dimensions, where the R square value is 0.381 and the positive
relationship is found between the two concepts with a significance level of
0.000 < 0.05. Table 10 shows the regression analysis of Total Quality
Management based on Ul dimensions, where the R square value is 0.408,
confirming the results of the first regression model. Based on these results, the
research hypothesis stating

“H1: There is a statistical influence between the Total Quality
Management (TQM) and Unlimited Improvement (Ul) or their sub-dimensions
in the higher education in Libya.” is accepted.

Table 9. Unlimited Improvement regression model for TQM

Standardized

Model R Square | F Coefficient t Sig. 119
Beta

Unlimited

nimite 381 39,327 |,505 6,183 ,000

Improvement

a. Predictors: (Constant), SF, L, ME, PCI, V, PDRA
b. Dependent Variable: Ul Mean

Table 10: Total Quality Management regression model for Ul

Standardized
Model R Square |F Coefficient t Sig.
Beta
Total Quality 408 52,938 ,638 12,193 ,000
Management

a. Predictors: (Constant), SUP, MGT, EMPL, ORS, MT
b. Dependent Variable: TQM Mean
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8. Result

The research showed the acceptance of the tested hypothesis based on
the regression analysis performed between unlimited improvement and total
quality management. The regression models indicate a positive relationship
and infleunce between Ul and TQM with R square values of 0.381 and 0.408,
which shows a moderately influential relationship between the two concepts
on both directions. The results are discussed along with literature research on
the subject that confirms the findings of the research.

9. Discussion

Organizational performance is one of the key measurements for the
success in any institution, corporation or business. Therefore, establishing a
correlation with performance could indicate further relationships and
influences. As there were no previous studies that correlated the concept of
Unlimited Improvement to total quality management (TQM), it is challenging
to compare the current study’s results directly with any reference in the
literature. Nevertheless, there are several studies that established the
correlations of the studied concepts with organizational performance. The
relationship between total quality management and performance has been
studied in several researches. Akhtar, Zameer and Saeed (2014) studied this
relationship through interviews in several sectors; healthcare, banking,
communication, education and transportation, where the outcomes indicated
the relationship between the two variables. Ngambi and Nkemkiafu (2015)
performed an empirical study between the dimensions of TQM and
performance. The correlational analysis shows medium to strong correlations
between the several dimensions of TQM and the ANOVA testing showed a
significance less than 0.05 of the impact of total quality management on
performance. Positive relationships were found through the regression
analysis for the influence of TQM on performance, with leadership
commitment and quality control being the most influential dimensions.
Centindere, Duran and Yetisen (2015) studied the same correlations and
relationships in Turkey. Total quality management was examined through five
dimensions; training, leadership, continuous improvement, internal customer
and external customer. The correlational analysis showed medium to strong
coefficients with business performance, while the regression analysis yielded
an R square value of 0.584. All of the above studies confirm the relationship
between total quality management (TQM) and performance.
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Moreover, the relationship between the concept of Unlimited
Improvement (Ul) and performance has been established in a few studies. Ay
and Nurov (2017) researched the effect of unlimited improvement on
performance through a regression analysis, where the ANOVA analysis showed
a significance level of 0.000. The regression analysis indicated a positive
relationship with an R value of 0.322. Benshina (2018) studied the same
relationship on the Libyan iron and steel sector. The correlational analysis
showed a correlation coefficient of 0.77, which indicates a strong relationship.
The current study adds to this research through studying the relationship
between the concept of Unlimited Improvement (Ul) and the concept TQM
through the tested hypothesis. The established relations between each of the
two concepts and performance suggest that there is a relationship between
them. Therefore, the correlational analysis performed show medium to strong
relationships between unlimited improvement and TQM. Moreover, the
regression analysis yielded an R square value 0.408 for the effect of unlimited
improvement and Total Quality Management (TQM).

10. Suggestions

Based on the results found through the case study performed in this
research and the established relationships between Total Quality Management
(TQM) and Unlimited Improvement (Ul), the researcher provides the
recommendations and suggestions to the Libyan higher education institutions
to:

> Perform a systematic implementation of total quality
management guidelines and dimensions shall be reviewed to enhance the
overall quality. While some indicators showed a fair implementation of the
TQM concept, there are several areas that need further development to reach
a good level

> Unlimited improvement concept focuses on different aspects
of quality, which are not fully covered in the TQM concept. Thus, its
implementation ensures a comprehensive coverage for the quality aspects in
the Libyan higher education institutions.

> The two concepts shall be considered in quality enhancement
strategies in order to increase the efficiency of the TQM concept and decrease
the time required for the development.

> Future studies should focus mainly on confirming the results of
the current research through on different Libyan and international institutions.
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Abstract

The study aimed to identify the impact of unlimited improvement (Ul) on
achieving competitive advantage (CA) in Libyan public universities by a random sample
of the academic leaders (Dean, Associate Dean, Heads of Scientific and Administrative
Departments) from six public universities. The researcher adopted the analytical
descriptive method using a questionnaire specially prepared as a tool for collecting the
study data and the collected data were analyzed in SPSS 23 program. The researcher
has distributed (320) questionnaires, (295) were retrieved, and only about 281
guestionnaires were valid for analysis.

The results of the study showed that there is a significant impact of unlimited
improvement in achieving competitive advantage. The study recommends the
necessity of employing the principle of the participation of all academic leaders in
public universities in the decision-making processes, as well as increasing their
empowering to facilitate the completion of the work required on time and at a high
quality.
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Ozet

Calisma, alti kamu Universitesinden akademik liderlerin (Dekan, Dekan, bilimsel
ve idari Béliim Bagkanlar) tesadiifi secilmis bir 6rnegi ile Libya devlet (iniversitelerinde
rekabet avantaji (CA) elde etmek igin sinirsiz iyilestirme (Ul) etkisini belirlemeyi
amaclamaktadir.

Arastirmaci, ¢alisma verilerini toplamak icin 6zel olarak hazirlanmis bir anket
kullanilarak analitik betimsel yontemi benimsemis ve toplanan veriler SPSS 23
programinda analiz edilmistir. Arastirmaci 320 anket formu dagitilmis, 295 adeti geri
alinmis ve analiz igin sadece yaklasik 281 anket formu kullanilabilmistir.

Calismanin sonuglari, rekabet avantaji bakimindan ulagsmada sinirsiz iyilesmenin
onemli bir etkisinin oldugunu goéstermistir. Calisma, tiim akademik liderlerin devlet
Universitelerine karar verme sureglerine katilim ilkesinin uygulanimasinin yani sira,
zamaninda ve yiksek kalitede gerekli olan isin tamamlanmasini kolaylastirmak igin
kuruluslarin gliclenmesini, gelistiriimelerini 6nermektedir.

Anahtar kelimeler: Sinirsiz iyilestirme (Ul), rekabet avantaji (CA).

JEL kodlari: M1, M3

1. Introduction

Libya's higher education institutions are currently experiencing many of
the challenges and constraints imposed by globalization and increasing
technological developments, as well as the increase in global competition and
the constant change in consumer behavior and requirements. For these
institutions to excel in their field, to maximize their profits and to be at the top
of the competitive institutions, they have had to make every effort to adopt
new applications, innovative mechanisms, establish their bases in the
institutions and apply them professionally and distinctly. As a means of
sustaining and enhancing its competitive advantage and improving the level of
its services to local and global markets.

TQM and its applications are an important input in achieving
competitive advantage by adopting a new improvement tool that draws
attention to the problems encountered by TQM and this tool is called
unlimited optimization.

The concept of unlimited improvement has become one of the modern
concepts adopted by the management in order to achieve the desired
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performance, especially in this environment characterized by rapid
transformations and modern technologies, which require continuous process
as unlimited improvement includes all people, units, tools and applications to
ensure customer satisfaction, Increase the profits of the institution, enhance
its competitive position, and ensure its survival and continuity. Therefore, the
institution should value this concept in a way that achieves a competitive
advantage facing its current and potential competitors.

Higher education institutions in Libya face many challenges this is due to
the rapid technological development in addition to the information and
communications revolution. The political events that have taken place in the
region have greatly influenced these institutions, as well as the low level of
quality due to the poor quality of the services provided, which was reflected in
the outputs. Therefore, these institutions should look for new practices and
mechanisms that would Solve this problem, achieve its high competitive
advantage both domestic and global, and ensure further development and
improvement. In order to survive in the business battlefield, product or service
quality has become a critical factor in maintaining a competitive edge, to
outperform competitors. This is especially true if institutions in developing
countries would like to participate in the international market (Chan, Chu, &
Yuen, 2000).

Galperin & Lituchy (1999) also suggested that if firms whose cultures are
more congruent with the TQM philosophy implement TQM, they will be more
likely to improve the quality of their products and services, and therefore be
competitive in the global marketplace.

The main problem of this study is about standing on the applications
of TQM in the Libyan universities and their impact on the competitive
advantage. This study was conducted to identify the impact of unlimited
improvement on achieving competitive advantage in Libyan public universities.

2. Theoretical Framework
o Competitive Advantage

As firms are forced to respond efficiently and effectively to a changing
business environment, one of the strongest challenges that firms face is
gaining and developing competitive advantage, which may be defined as the
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extent to which a firm is able to create and maintain a defensible position over
its competitors (Tracey, Vonderembse, & Lim, 1999).

Creating a competitive advantage requires a determination of the
factors that may put a firm in a better position in relation to its competitors in
the marketplace. Four strategic capabilities which can be considered as
competing priorities; low cost, differentiation, speed delivery, and flexibility
are identified by (Connor, 2003; Wheelwright, 1984). In Porter's research,
businesses that did not consciously adopt one of these strategies had no
strategic advantage.

According to Porter (1985), competitive advantage can be defined as the
advantage an organization has over its competitors. Competitive advantage
gives an organization ‘the edge’ over its rivals and enables it to generate
greater value for the organization itself and its shareholders. Over the last few
decades, a range of studies has demonstrated that TQM has benefited
organizations and given them this ‘edge’, by improving the quality of products
and services, helping to provide superior products to customers, and
increasing performance (Hoang, Igel, & Laosirihongthong, 2010). According to
Dilek (2017:209-210), competitive power is being better or at least being at the
same level according to rival firms while doing business and competing”.

Unlimited Improvement

According to Korankye (2013) several quality tools and techniques have
been employed to achieve this management objective and Total Quality
Management (TQM) has proved to be among the most effective quality
techniques that have been applied. Empirical studies have shown that the
way organizations implement TQM can significantly affect the results and
business impact, hence organizations need to take proper measure in
implementing TQM in their organizations. For this reason, there is a new tool is
an unlimited improvement, has been proposed by (Kti¢lik, 2016b).

Unlimited improvement is a new improvement tool proposed, which
draws attention to the problems encountered in TQM implementations, which
may affect or limit the success of TQM, and eliminate all limitations
encountered in continuous improvement efforts. This tool will make an
important contribution to the improvement of organizational performance
when it is used as a new improving tool and application. In unlimited
improvement, all the people, phases and practices are targeted to be covered
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by improvement, removal of all restrictions, elimination of obstacles, thereby
expanding the scope of improvement. This may result in the best possible
efficiency, effectiveness and quality level (Kigik, 2016b,335).

Unlimited improvement addresses all elements that affect
organizational performance in scope and examined among the elements of the
scale of the organization. Thus, all people, units, tools and applications are
included in the improvement (Kiguk, 2011).

The importance of unlimited improvement is mainly due to the
problems encountered in TQM implementation and quality improvement only
within certain limits and in a limited environment.

The main aim of unlimited improvement is to increase the productivity
of the factor to the extent possible by extending the improvement to all the
elements, and as a result, to ensure customer satisfaction and profit increase.

Finally, Unlimited improvement is not an alternative to continuous
improvement or Kaizen. Unlimited improvement is a new tool that needs to be
addressed together with its own perspective and application systematic
(Ktigtk, 2016b,340-346).

e Competitive advantage & TQM applications

According to Tanninen, Puumalainen, & Sandstrom( 2010), TQM
practices can influence organizational performance and competitive advantage
through two key processes. The first is via internal performance with an
increase in efficiency, reduced waste and a higher return on assets. The second
is via higher levels of customer satisfaction which in turn impacts positively on
brand value and customer loyalty.

Similarly, according to Summers (2006), TQM practices can: lead to
improvements in the quality of products; make better use of resources and
reduce costs; and minimize errors and reduced delays which subsequently
facilitate an organization to enhance competitive advantage to boost market
share. According to Jiménez-Jiménez et al. (2015), TQM practices also have an
impact on competitive advantage by facilitating organizational learning and
promoting innovation.

A study conducted by Lamptey (2009) and cited by Andoh (2010)
revealed that in Ghana, several organizations are underperforming. Most of
these organizations especially service organizations treat customers like
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beggars, forgetting that in this modern business world customers can make
and unmake an organization and so organizations should place quality and its
applications at the top of its priority table if they want to attain competitive
advantage.

3. Aims of Study

This study aims to explore the impact that Unlimited Improvement (Ul)
has on achieving Competitive Advantage (CA) within the public Libyan
universities, from the perspective of academic leaders.

4. Scope and Method of the Study

Application of the study on the sample from Libyan public universities
and the variables which included in the study are unlimited improvement and
competitive advantage and the sample of the study is represented by the
academic leaders (dean, associate dean, heads of scientific and administrative
departments) in the universities are under study.

The researcher used the descriptive analytical method, the
guestionnaire was used for data collection, analysis and hypothesis testing.

In this study, the questionnaire consists of two parts. The first part
contains a general information regarding gender, age, educational level and
years of experience. The second part developed to measure the relationship
between unlimited improvement and competitive advantage.

Kicuk (2016b) scale was used for unlimited improvement (independent
variable) and the researcher used the five - point Likert scale in which
1=strongly agree, 5= strongly disagree (Kigik, 2016a: 81-83). The data
obtained were analysed in SPSS 23.0 program. Validity and reliability were
tested, and regression analysis was performed.

The study population consists of the academic leaders (dean, associate
dean, heads of scientific and administrative departments), in Libyan public
universities. The number of universities is 6. (320) copies of the questionnaire
were distributed to the study sample and (39) copies were excluded because
were invalid for the purposes of analysis.
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5. Research Model

The model of the study is shown in Figure 1.

4 )

Unlimited Competitive Advantage

e Differentiation

Improvement e Speed of response

\ )

Figure 1. Research Model

As shown in Figure 1, there are two variables in the model. These;
unlimited improvement and competitive advantage (differentiation and speed
of response). The relationship between these variables is examined.

131

6. Hypothesis

In reviewing earlier studies, didn't found any research that directly
examines the impact of unlimited improvement on competitive advantage.

Benshina (2008) state that there is a significant positive relationship
between performance management and unlimited improvement and its
components (planning, standardizing, and improving the quality of work,
relationship with customer, human resources development and maintenance
policy. Kigik (2011), (2016b), and Ay & Nurov (2017) determined that there is
a relationship between unlimited improvement and organizational
performance.

Experimental results to the study of Powell (1995) indicated that TQM
can create competitive advantage. The studies by Anh & Matsui (2006) and
Phan et al. (2011) on the Japanese manufacturing enterprises showed that
TQM had an influence on competitive advantages in several ways. Abu-doleh
(2012) state that TQM practices have significantly affected quality
performance, especially about customer satisfaction, a company’s image,
employee quality awareness, and employee satisfaction. All TQM efforts will

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



The Impact of Unlimited Improvement on Achieving Competitive Advantage A
Field Study in Libyan Public Universities
(s5.125-142) N. Abdullah and A. Kotara

be geared towards increasing the organization’s efficiency and effectiveness,
thus, increasing quality performance and enhancing the organizational
competitiveness level. Based on the literature above, the following hypothesis
is formulated:H1: There is a statistically significant impact of applying
unlimited improvement on achieving competitive advantage.

7. Data Analysis

- Descriptive statistics of demographic variables
This section describes and distributes the individuals involved in the
study according to gender, age, years of experience and educational level. The
results obtained are displayed in the table below.

Table 1. Distribution Of The Individuals Of The Study

Variable Category Frequency Percentage
Gender Male 211 75.1%
Female 70 24.9%
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Total 281 100%
Less than30 years old 18 6.4%
From 30 — 40 years 128 45.65
Age From 41 — 50 years 103 36.6%
Over 50 years old 32 11.4%
Total 281 100%
Less than 5 years 102 36.3%
Experience From 6-10 years 102 36.3%
years From 11-15 years 49 17.4%
More than 16 years 28 10%
Total 281 100%
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Table 1. Distribution Of The Individuals Of The Study (Cont.)

Variable Category Frequency Percentage
Higher Diploma 8 2.8%
Level of Bachelor 35 12.5%
eUEEEE Masters 157 55.9%
PhD 81 28.8%
Total 281 100%

From the Table above, we note the following:

e Most of the respondents from a male % by 75.1%
e Most respondents are over the age of 30 years
e About a two-thirds (63.7%) of the respondents had more than 6 years
of experiences in their universities
o Most (84.7%) of the respondents held postgraduate degrees
- Measures’ Reliability and Validity
A preliminary analysis consists of reliability tests and factor analyses
to establish the quality of information of study variables which are
represented by unlimited improvement and competitive advantage.
The statistics related to the exploratory factor analysis which reveal
unlimited improvement and competitive advantage factors and factor loads
represented by the participants are shown in Tables 2 and 3.
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Table 2. Factors Analysis And Findings Related To Unlimited
Improvement

Unlimited Factor | Eigen | variance Alpha | Mean | KMO

Improvement (Ul) | Loads | value | Explanation a
rate (%)

1. All academic and | 0.797 3.25
administrative
leadership
participate in
training
2. All academic and | 0.785 3.18
administrative
leadership are
included in
improvement
3. Organizational | 0.829 3.10
structure is 5.322 66.527 0.928 0.928
included in 134
improvement
4. All occupations | 0.850 2.96
are included in
improvement
5. All tools are | 0.803 3.06
included in
upgrade
6. All processes are | 0.828 2.97
included in
improvement
7. All applications | 0.809 2.95
are included in
upgrade
8. All suppliers are | 0.821 3.04
included in
improvement
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As can be seen from Table 2 since the factor loadings of all expressions
are over 0.5, the scales can be considered stable and appropriate for the
analysis. The eigenvalues were 5.322 and the eigenvalues greater than 1
indicate that this study is scientifically appropriate and that the scales are valid
and reliable. The Cronbach's alpha coefficient was found to be 0.928 between
(0,80 and 1) so the scale was highly reliable (Ku¢glik, 2016: 228-232) .

Factors analysis and findings related to competitive advantage showed
by Table 3.
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Table 3. factors analysis and findings related to competitive advantage

Competitive Advantage (CA)

Factor
Loads

Eigen
value

variance
Explanation
rate (%)

Alpha
o

Mean

KMO

Differentiation (D)

1. University is distinguished from
other universities with new
programs

0.771

2. University adopts strict quality
assurance specifications and
standards

0.772

3.  University encourages its
professors to  improve the
educational services and services
of students

0.673

4. University has an annual
program to improve the scientific
achievement of professors

0.712

5. University is collaborating with
prestigious universities to improve
their quality of education

0.700

6. University has a clear direction
to get quality awards and
differentiation

0.757

Speed of Response (SR)

7. University is characterized by
rapidly responding students' needs

0.710

8. University is characterized by
rapidly  responding in time
according

0.675

9. Over past period, University has
responded rapidly to all
accreditation requirements

0.741

10. | think that university is the
most responsive to the demands
and needs of faculty members

0.637

11. University is characterized by
rapidly responding in adopting the
latest information technology

0.741

12. University has a wide range of
scientific activities

0.695

3.433

59.001

0.891

291

3.04

3.02

2.93

3.00

2.95

3.11

3.11

3.19

3.19

3.09

3.12

0.898
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As can be seen from Table 3, since the factor loadings of all expressions are
over 0.5, the scales can be considered stable and appropriate for the analysis.
The eigenvalues were 3,433 and the eigenvalues greater than 1 indicate that
this study is scientifically appropriate and that the scales are valid and reliable.
The Cronbach's alpha coefficient was found to be 0.89 between (0,80 and 1) so
the scale was highly reliable (Kigik, 2016: 228-232).

- Testing hypothesis of the study

Before the simple linear regression analysis, the correlation coefficient was
used to describe the association between Unlimited Improvement and
Competitive Advantage as shown in table 4.

Table 4. Correlation Of Factors

Variables 1 2 M S.D

1 | Unlimited 1 3.064 | .657
Improvement

2 | Competitive .850%* | 1 3.054 | .565
Advantage

**Correlation is significant at the 0.01 level (2-tailed)

As the correlation matrix highlights Unlimited Improvement were
positively and significantly linked to Competitive Advantage. This result may be
explained essentially by the fact that applying Unlimited Improvement provide
favorable terrain to achieve Competitive Advantage.

Simple Linear Regression was carried out to comprehend the link
between the degree of applying unlimited improvement and achieving
competitive advantage. The results are summarized in Table 5.

H1: There is a statistically significant impact of applying unlimited
improvement on achieving competitive
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Table 5. Results Of The Simple Regression Analysis To Test The Impact Of
Unlimited Improvement On Competitive Advantage

Variables B t-value
Sig
Unlimited .850 26.919 0
Improvement .000

Overall model F= 724.650; p < 0.001; R = 0.850;
R%=0.722; Adjusted R2=0.721
Independent variable: Ul, Dependent variable: CA

Table (5) indicates the results of simple regression for testing the effect
of unlimited improvement on competitive advantage. According to the results
included in the table above the value of R2 expresses the percentage of
variation in the dependent variable (competitive advantage) that could be
referred to the independent variable (unlimited improvement). Accordingly,
unlimited improvement explains a percentage of 72.2 %.

The T statistics test the linearity significance of unlimited improvement
in relation to the dependent variable. Unlimited improvement showed a
significant linearity importance in the prediction model, the magnitude of its
effect on the dependent variable reflected from beta (B) coefficient as (0.850)
it was statistically significant because the related probability value (sig. T) was
<0.01.

A significance of this impact is confirmed by the calculated F value
(724.650) which is a significant at level (a < 0.01), this ensures validity of this
hypothesis. Since the value is 0.001 <0.005, the hypothesis is a significant and
accepted (Kiglik, 2016a: 245-249).

8. Results

According to research findings; TQM studies and the unlimited
improvement practices implemented in this framework are important, and
organizations need to benefit even more from unlimited improvement in their
quality improvement activities and practices in people, tools and processes on
a regular basis.

The results of this study are summarized as follows:
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* The level of evaluation of competitive advantage in the target
universities is moderate (M= 3.054)

* The level of applying unlimited improvement is moderate (M= 3.064).
* There is a statistically significant impact of unlimited improvement on
achieving competitive advantage at level (0.01).

9. Discussion

The main purpose of this study is to examine the effect of unlimited
improvement on achieving competitive advantage in the Libyan public
universities. As results are shown in the table (5) validity of this hypothesis
which indicates that "There is a significant effect of unlimited improvement on
achieving competitive advantage in the Libyan public universities at level (a <
0.01)".

The value of R2 expresses the percentage of variation in the dependent
variable (competitive advantage) that could be referred to the independent
variable (unlimited improvement). Accordingly, unlimited improvement
explains a percentage of (72.2 %) of the variance in competitive advantage.
The value of calculated F equals (724.650) with the significantF equals (0.000)
which is (£0.01). Therefore, unlimited improvement has a significant positive
effect on the competitive advantage in the Libyan public universities.

This result is in line with the findings of the study of (Abu-rumman,
2018)which concluded that there was a positive effect in terms of the
competitive advantage within the Engineering, Electronics, and IT Industrial
Sectors in Amman due to the implementation of TQM practices, and that
positive effects were mostly observed in terms of financial results due to
increased productivity, quality improvement, a stronger organizational quality
culture, reduced wastage, and increased employee satisfaction.

It also agrees with the study of (Munizu, 2013) which showed that total
quality management has a qualitative positive effect on both competitive
advantage and organizational performance. It also agrees with the study of
(AL-Qudah, 2012) which showed that there is the impact of TQM practices on
the competitive advantage and that the focus on the customer has had the
greatest impact on the competitive advantage followed by the management of
individuals and leadership.
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10. Suggestions

Based on the findings of the study, the following suggestions can be
made:

* Focusing on the customer (the student) and studying his behaviour, his
impressions and his criticisms of the product or service, which constitute a
strong opportunity to create and develop new products and services.

* The pursuit of customer satisfaction (the student), because it is the
only way to ensure the profitability of the institution, survival, and continuity.

* Universities should design training programmes on TQM and its
applications and should be regularly organized for all staff. This will ensure that
best practices of TQM are also implemented to sustain the competitive
advantage.

* Universities should seek to regularly interact with all customers
(student) and other stakeholders, giving them advice, and soliciting feedback
on the services which provide by them.

* The principle of the participation of all academic leaders in public
universities should be activated in decision-making processes, as well as
increasing their empowering to facilitate the completion of the work required
on time and at a high quality.
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Abstract

The aim of the study is to find if there is relationship between patient
satisfaction and health service quality in Anadoul hospital Kastamonu-Turkey.

The satisfaction with any service is relative, varies from person to person and
from age to else it is genus to another, as many factors, quality is the highest score in
the Satisfaction and satisfaction is also the highest score in quality. A cross sectional
was conducted by examine random sample of a Libyans families who lived in
Kastamonu city- Turkey , they received a questionnaire , the main mass of the study
was 85 ,the data collection tool in the study was questionnaire and the scale used for
guestionnaire was likert scale.

The study showed that there is a strong relationship between service quality
and patient satisfaction . the study suggested to carried out more detailed studies and
using personal interview technic, the study found that the sample were unsatisfied
about waiting time at doctor’s office so, it suggested to improve this aspect in the
hospital.
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Ozet

Bu ¢alismanin amaci Kastamonu-Tirkiye 6zel Hastanesi'nde hasta memnuniyeti
ile saglk hizmeti kalitesi arasinda iliski olup olmadigini bulmaktir.

Herhangi bir hizmetten memnuniyet gorecelidir, kisiden kisiye degisir ve yastan
baska bir cinsten digerine degisir, clinkl birgok faktoér, kalite, memnuniyet ve tatminde
en yuksek skor, ayni zamanda kalitedeki en ylksek skordur. Kastamonu ili Turkiye'de
yasayan bir Libyalilarin ailelerinin rastgele érneklemini incelemek suretiyle kesitsel bir
anket yapildi, anket aldi, galismanin ana kutlesi 85, ¢alismada veri toplama araci anket
ve anket icin kullanilan dlgek likert dlgegidir.

Calisma, hizmet kalitesi ile hasta memnuniyeti arasinda giicli bir iliski oldugunu
gostermistir. calisma daha ayrintili galismalar ve kisisel milakat teknigini kullanarak
yuriatilen onerdi, calisma 6rnek doktor ofisinde bekleme siiresi hakkinda tatminsiz
bulundu, Bu nedenle, hastanede bu yoniini gelistirmek igin dnerdi.

Anahtar kelimeler: Hizmet, kalite, hizmet kalitesi, hasta memnuniyeti.
1. Introduction

Recent decades have witnessed an important development in the
area of services, creating fierce competition among providers, and in these
circumstances there became awareness among researchers and those
interested in the activities of the importance of service quality in the
provision of services and their impact on customer satisfaction in order to
create a competitive advantages and increase profitability for service
organizations .

2. Theoretical Framework

In fact, the services are characterized and different from material goods
in several fundamental and important points, and dragged about this
distinction and differences exist division varied and multiple services . Among
those subdivisions in the area of services which is called health services and
that of the most important social services provided by the country. Since
competition among health care institutions depends on the satisfaction of
patients, health care organisations that don’t understand the importance of
patient satisfaction that are less likely to succeed (Demirer & Biilbiil, 2014) So,
marketing management turned its focus to external interest like satisfaction of
customer rather than internal performance) (Sharma, 2017)

According to ( Kiiglik, 2011) quality is defined as conformity to customer
expectations or the sum of all the expectations the customer expects from the
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product. Perceived quality: The customer often perceives the quality of a
product but is influenced by the past experiences of the related brand's other
products. Besides, advertising etc. other factors also change customer quality
perception. (Ozkan, 2008). It’s difficult to explain what is the meaning of
service , because most of the products contain a combination of goods
element and service element, wherefore customer satisfaction can only be
achieved by providing the goods and services required by the customer at any
time and place (Kugiik, 2012).

Service quality as “ difference between customer’s expectations for
service performance prior the service encounter and their perceptions of the
service received “ (Dehghan, 2006), quality of service is the sum of quality,
appropriate time, speed, cost and delivery to meet the expectations of the
customer (Ktiglk, 2011).

According to( Kiiglik, 2016) satisfaction is the acceptance that any action
against the product, service, or counter-action is satisfactory, that it is
adequate . patient satisfaction is defined as a positive evaluations of different
dimensions of health care service ( the service that is evaluated could be an
one clinic visit, treatment during a disease case, a specific health care
regulation or plan, or health care system is general. (Powell, 2001)on the other
hand, patient satisfaction the response of health care recipients to health
service providers, according to his previous experience, patient satisfaction is
the emotional response of the patient to evaluate the quality of the
performance of health service providers during his experience in receiving the
service. according to his basic knowledge or knowledge in this field .(Shariaa,
Ghani, Khalid, Motawea, & Abed, 2014)

More specifically key components of patient satisfaction are: The
medical care quality, that includes qualified health professional, appropriate
infrastructure and health services, sufficient diagnostic and therapeutic
procedures, enough information on disease and therapy, halves in the
accessibility to diagnostic, therapeutic and preventive measures, sensible costs
and affordable health insurance system for the individual and the community,
Acceptable “waiting time” and appropriate “hostelry”, Participative approach
of care and prevention (integration of the patient and his family in the decision
procedures).

The measurement of patient satisfaction has importance to the health
sector which allows to describe its work , also assess the quality of care and to
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recognize the existing problems in the health sector. (Mpinga & Chastonay,
2011). Essentially, there are two methods for assessing patient satisfaction
which they are qualitative and quantitative methods . the accurate methods to
measure patient satisfaction are given by quantitative approach .the most
common assessment tool for carrying on patient satisfaction studies are
standardized questionnaires . .(Al-Abri & Al-Balushi, 2014)

The quality of health service is not only important for health care
providers and patients , but also for governments, quality health services will
contribute to making people healthier and happier . healthy and happy
people will allow governments to vote both in elections and to reduce health
spending, and the importance of the health sector and the role of hospitals as
a service sector which has a great importance in the economic and social
development of countries . In addition, to know the level of quality of services
in private hospitals and the satisfaction . Therefore, quality of health services
and patient satisfaction in health care services is becoming an important issue.
(Dursun & Cergi, 2004)

3. Aim of The Study

The main purpose of this research is to find if there is a relationship
between service quality and patient satisfaction and this examined by
disclosing the patient’s view of the dimensions of health service they received ,
and then the study attempt to of patients with the quality of services provided
to them in these hospitals .

Provide some solutions and proposals contributes to the possibility of
improving and developing the reality of health services in private hospitals and
examining the relationship between the quality of services perceived by the
contribution of the Anadolu hospital and the satisfaction of patients about it

4. Methodology and Scope of The Study

One of the limitations in this study was that there were Libyan families
from the city of Kastamonu traveling to Libya, so we could not obtain a large
number of participants in the study sample. We also had to do paper
guestionnaires and delivered them by hand instead of sending them by e-mail
so that they would not be neglected, because of that the distribution and the
collection of questionnaires takes a long time. In spite of all this, there were
those who did not answer all the questions, or who returned the questionnaire
empty without any answer, and Some of them lost the questionnaire and did
not return it.
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The research was conducted on Anadoul hospital in Kastamonu city. The
sampling method is examined in the form of random sampling, a random
sample of Libyans families who lived in Kastamonu city, 90 people received an
answer, 5 form values are removed, and85 values was analysed which the
sample were considered to represent the main mass in this research, the main
mass can represent a very large data set. The main mass is not homogenous
and cannot be examined at the same time, it’s necessary to select a group of
qualitative and quantitative representations of the main mass from within the
main mass in cases. ( kiglk, 2016)

5. Model of The Study

Patient satisfaction is, in general, based on whether a given service
meets the patient's expectations or the patients perceive the service provided.
The quality of the service is mainly determined by the level of satisfaction of
the patient and all the activities from the application of the patient to the
receipt of the results of diagnosis, treatment and care play an important
role(Aksarayli & Kidak, 2008). according to published definitions, service
quality seems to be an unverified paradigm. in other words, when compared to
expectations, perceptions are higher (negative dissatisfaction), lower (positive
dissatisfaction) or equal (approval). The definition of service quality will be the
art of having the right thing, at the right time, in the right way, for the right
person, and the best possible outcome will have. (Wesso, 2014). the research
model is shown in the figure 1.
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Figure 1. Research Model

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



The Relationship Between Health Service Quality And Patient Satisfaction
(ss.143-160) Eman Emsemeir

In this research the data collection method was survey method which is
the most commonly used method , the survey method widely used in defining
customer expectations and satisfaction levels . The data collection tools was
guestionnaire , the data collection is meant to be convenience by means of the
survey as well as the meaning, but it’s important to know the reality in order
for intermediate crop to reach the result to be able to analyse the obtained
data to present a conclusion in the frame of the objectives, the data setting
agent must be correctly identified (orhan kigik, 2016). The questionnaire of
this study consists of three parts, in the first part, general information about
the patient and questions about demographic data .The second part of the
guestionnaire was about health service quality, and the researcher used
SERVEQUAL scale in this part, the last part about the patient satisfaction and
in this part of questionnaire the researcher improved it from literature review.

The survey was conducted by patients who visit Anadoul hospital in
kastamonu city, the scale used in this questionnaire is likert scale, which is a
measure based on the choice of alternatives as (1 -totally agree, 2- agree, 3-
no idea ,4- totally disagree, 5- disagree ) that include sorting to determine the
level of importance of judgments, statements ( Kiiglik, 2016).

6. Hypothesis of Research

(Dehghan, 2006) The study was about “ relationship between service
quality and customer satisfaction : In the case of CCG( customer centric group )
CO . The aim of the study was to had better understanding of service quality
dimensions that affect customer satisfaction from customer view, in this study
a qualitative approach was used , the empirical data were collected by
interviews with 10 people, the research conducted that the all dimensions of
quality performance had strong impact on customer satisfaction .

(Rad, Som, & Zainuddin, 2010) the study was about “service quality and
patients satisfaction in medical tourism “ the aim of this study is to examine
the effect of health care service quality on the satisfaction of medical tourists
who come as international patients to Malaysia, they findings demonstrated
that there is a positive relationship between health care service quality and
patient satisfaction .

(Wesso, 2014) studied the perceived quality of health care services and
patient satisfaction in South African public hospitals, this study determined
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that there are considerable differences between the perceived and expected
service quality for all dimensions, and its suggested relationships between
dimensions of services.

(Aliman & Mohamad, 2016) the study was about “linking service quality,
patient satisfaction and behavioural intentions: An investigation on private
health care in Malaysia, the study /used survey questionnaire to collect data
and multiple regressions for testing the hypothesis, the study found that
service factors had a positive relationship with patient’s satisfaction and both
of them were strongly related to behavioural intentions.

Hi.: There is a relationship between health service quality and patient
satisfaction .

7.Analysis

Table 1. shows the factor analysis for quality scale
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Table 1. The Factor Analysis for Quality Scale

variance .
. Factor . Cronbach's
Factors and variables Explanation i

loads rate (%)
QUALITY 54.851 0.960

1.this hospital has
up-to-date
equipment

2.the hospital’s
facilities are visually
appealing

3.the hospital’s
employees are well
dressed and appear
neat.

4. the appearance of 150
the physical facilities
of the hospital is
keeping with the
type of services
provided.

5.when hospital
promises to do
something by certain
time, it does it.

6.when you have
problems ,hospital is
sympathetic and
reassuring

7. this hospital is
dependable

8.this hospital
provides its services
at the time it
promises to do so.
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Table 1. The Factor Analysis for Quality Scale (continuous)

Factors and variables

Factor
loads

Eigen
value

variance
Explanation
rate (%)

Cronbach's
alpha

Mean

KMO

9.this hospital keeps
its records accurately.

0.736

10.this hospital does
not tell patients
exactly when services
will be performed.

0.624

11.patients don’t
receive prompt
service from hospital’s
employees.

0.704

12.employees of
hospital are not
always willing to help
patients.

0.695

13.employees of
hospital are too busy
to respond to patient
requests promptly.

0.704

14.you can trust
employees of hospital.

0.678

15.you feel safe in
your transactions with
hospital’s employees.

0.648

16.employees of
hospital are polite.

0.763

17.employees of
hospital have
adequate support
from their hospital to
do their jobs well.

0.616

12.067

54.851

0.960
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2.99

2.88

2.88

2.95
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2.89

2.91

3.02

0.925
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Table 1. The Factor Analysis for Quality Scale (continuous)

Factors and Factor Eigen variance Cronbach's | Mean | KMO
variables loads value Explanation alpha
rate (%)

18.this hospital
doesn’t give
individual 0.841 2.99
attention to the
patients.
19.employees of
the hospital
doesn’t give the 0.701 2.76
patients personal
attention.

20.employees of
hospital doesn’t
know what the 0.724 2.92 152
needs of the
patients

21.this hospital
doesn’t give the
patients best
interests at heart.
22.this hospital
doesn’t have

0.639 2.98

operating hours 0.801 2.91
convenient to all
their patients.

Table 1 as we can see, the KMO sampling adequacy criterion was found
to be above 0,80, The fact that the KMO value is above 0,80 indicates that it is
very good and excellent. Since the eigenvalue >1 and factor loads are above
0,40, it is also decided that the scale of quality is reliable. The value of
Croanbach Alpha ,which indicates that the scale is reliable, was found as 0,960.

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2



The Relationship Between Health Service Quality And Patient Satisfaction
(ss.143-160) Eman Emsemeir

Table (2) Factor Analysis for Satisfaction Scale

variance ,
. Factor . Cronbach's
Factors and variables Explanation .

loads rate (%)

Satisfaction 56.699 0.947
1.admission is fitted with
home arrangements.

2.staff careful to check
everything on admission.

3.care | received was just
about perfect.

4.1 have all the equipment
necessary to care for me.

5.my doctor explains
things in away is easy for

153
me to understand.

6.I’'m confident of my
doctor’s knowledge and
skills.
7.my doctor listens
carefully to me.

8.doctors are good about
explaining the reasons for
medical tests.

9.sometimes doctors
make me wonder if their
diagnosis is correct.

10.1 have to pay for more
of my medical care than |
can afford.

11.people have to wait too
long time for emergency
treatment.
12.1 find it hard to get an
appointment for medical
care right away .
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Table (2) Factor Analysis for Satisfaction Scale (cont.)

variance
Factors and variables Explanation

rate (%)

Cronbach's
alpha

13.1am dissatisfied with
something about the
medical care | received.
14.I'm very satisfied with
the medical care | receive.

15.it is easy for me to get
medical care in an
emergency.

16.I’'m usually kept waiting
for long time when I’'m at
doctor’s office.

For the Table 2, which examining the scale of patient satisfaction, The
scale consists of 5 questions. The scale describes 56.69% of the total variance.
As shown in the table, Kaiser-Meyer-Olkin (KMO) sample adequacy criterion
was 0.928.This result shows the is above 0,80 indicates that it is very good and
excellent. The Barlett test (Barlett test of diversity) is within acceptable limits
(p<0.000). The Cronbach alpha value, which demonstrates reliability in the
test, was 0.947. According to the result, the scales are reliable. Thus, it was
decided that the scale was reliable and valid and that it could be used in
scientific research and analysis ( Kiguk, 2016).

After calculating the overall mean of the transitions that represent the
quality of service and the variables that represent the satisfaction of the
patients and calculated the correlation coefficient between the converts we
obtained the following table:
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Table (3) Correlation Between Quality Service And Patient Satisfaction

Correlations

quality satisfaction
quality Pearson Correlation | 1 765"
Sig. (2-tailed) .000
N
85 85
satisfaction Pearson Correlation .765™ 1
Sig. (2-tailed) .000
N 85 85

**_ Correlation is significant at the 0.01 level (2-tailed).

The for correlation value as for (orhan kiguk, 2016) if :
r>0,80 = very strong relationship.

0,60 <r<0,80 = strong relationship.

0,40<r<0,60 =relationship.

0,20<r<0,40= weak relationship.

r <0,20=no relationship.

So, there is a strong relation

Hypothesis accepted

The above table shows that the correlation coefficient between quality
of service and patient satisfaction a strong relationship.

8. Result

The study found that there is strong relationship between service
quality and patient satisfaction,

And also about the attention of hospital for the patients, the willing of
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employee to help patients, the appealing of facilities of hospitals for the
external appearance and refinement of staff and appropriate services of the
hospital with its facilities to meet the hospital promises and the preservation
of the hospital files correctly, the sample of the recent study are satisfied
about those statement.

9. Discussion

Recent study showed for the satisfaction about the quality of service at
the Anadoul ‘s hospital that the most of the sample of the study are satisfied
about the appealing of facilities of hospital, the attention of hospital for the
patients, the willing of employee to help patients, As for the external
appearance and refinement of staff and appropriate services of the hospital
with its facilities to meet the hospital promises and the preservation of the
hospital files correctly, the sample of the recent study tends to satisfaction
about those aspects , while the sample tended to be unsatisfied for waiting
time at doctor’s office.

(Dursun & CERCI, 2004) A research on perceived health service quality, 156
perceived value, patient satisfaction and behavioural intentions. showed that
the patient satisfaction and behavioural intention in health care services have
significant positive correlations with other variables, which compatible with
the result of our study as well as (Rad et al., 2010). which revealed that
service quality have a positive influence on customer satisfaction and it
illustrated the positive interrelation between patient and service care provider,
also the finding of this study showed that there was significant relationship
between responsiveness of hospital and patient satisfaction, and there was a
positive relationship between patient satisfaction and the empathy of the
medical staff, and (De Man, Gemmel, Vlerick, Van Rijk, & Dierckx, 2002),
(Abdelhafez et al., 2012), (Aliman & Mohamad, 2016) on private healthcare in
Malaysia, (Yagci & Duman, 2006) found a relationship between patient
satisfaction and the quality of services in a study about service quality -
customer satisfaction relationship by hospital types: state, private and
university hospitals practice.

For (Agbor, 2011) the relationship between customer satisfaction and
service quality: a study of three Service sectors in Ume3, revealed that there is
significant relationship between service quality and customer satisfaction
which agree with our study some result recorded by (Sise & Altinel, 2012) in
university hospital, although the level of satisfaction of patients is high in this
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study, patients are not satisfied with physical conditions of hospital On the
contrary with this study.

while (Aljeesh & Alkariri, 2015) studied patients' satisfaction with the
quality of health services provided at the outpatient department at Al-Shifa
Hospital, which is revealed the highest level of satisfaction declared by patients
expectation dimension whereas ,the lowest level of satisfaction was revealed
by the waiting time dimension , which is consistent with our study . Moreover
Patients’ satisfaction for health care services at Thi-qar province, Iraq this
study founded that about the half of the samples of study were un satisfied or
very un satisfied with health care services provided at five health care facilities
(Sa’adoon, Hussien, & Museher, 2008).

10. Suggestions

This study aimed to measure the relationship between health service
quality and patient satisfaction in Anadolu hospital at Kastamonu city ,the data
collected by distributing a questionnaire to 85 people who are Libyan families
lives in Kastamonu city . In view of the importance of hospitals in the health
sector and their role in services that affect the economic development of
countries, as well as the increase of diseases, injuries and accidents, all of this
made it important to study the quality of health services provided and their
relationship with patient satisfaction.

As a result, according to data analysis the hypothesis of this study was
accepted . Suggestions that will guide the researchers in future research can be
listed as follows:

*This study is located at a private hospital Whose services do not benefit
all strata of society, so the findings would be different if it accomplished at
governmental hospital .

*Conduct further studies in this area in a more in-depth manner and also
use more detailed questionnaires.

*This study was carried out only in Anadolu hospital ,therefore it may be
more useful to conduct future studies at more than one hospital .

*This study emphasized that the sample was unsatisfied about waiting
time at doctor’s office and This will help to improve and develop hospital
services in this regard in the future .

*Further studies on the subject of patient satisfaction can be done with
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other subjects .
*Such a study can be conducted using a personal interview technique.

The scope of the study can be extended to include the effect of age,
gender, and occupation of patient on satisfaction with quality of health service.
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Kadin Kariyerinde Hassas Taban Teorisi:
Kastamonu ilinde Bir Uygulama
Sevcan Tin*

Ozet

Kadinlarin ¢alisma hayatina girmesiyle beraber is hayatinda sliphesiz yeni
gelismeler yasanmaktadir. Kadinlarin ev isleri ve cocuk bakimi gibi toplumumuzda daha
cok bayanlarla 6zdeslesen sorumluluklarina ek olarak belirli bir ticret karsiliginda
calisma istegi, her gecen glin artmaktadir. Kadinlarin is hayatina atilarak ekonomik
ozglrluklerini kazanmasi ailenin gelir diizeyini artirmakta, bu durum da ailelerinin
ekonomik olarak daha iyi diizeyde yasamalarina imkan saglamaktadir. Ekonomik
Ozgurlige sahip olan kadinlarin 6zgiliven seviyesinin arttigi da gérilmektedir. Kadinlarin
erkeklere gore fiziksel ve biyolojik olarak farkliliklarinin bulunmasi bazi sektorler ve
kademelerde cinsiyet ayrimi yapilmasina yol agmaktadir. Bu ylzden bazi sektorlere ve
kademelere bayanlarin girisinin fiziksel olarak gérlinmeyen cesitli sebeplerle engel
olunmasi; cam tavan sendromu olarak tanimlanmaktadir. Ayrica kadinlarin annelik
icgldlsiine sahip olmasi ve erkeklere gore gocuklari ile ilgili daha fazla sorumluluk
hissetmesi nedeniyle is yasamini bu ydnde sekillendirmekte, dolayisiyla sorumluluk ve
daha fazla zaman alabilecegi dislincesiyle yoneticilik kademelerine uzak durmaktadir.
Bu durum hassas taban teorisi olarak adlandiriimaktadir.

Bu ¢alismanin amaci; kadinlarin annelik roliinlin ¢alisma hayatindaki yoneticilik
kademelerine bakis agisini nasil etkiledigini ortaya koyabilmek i¢in hassas taban
teorisinin gegerliliginin belirlenmesi ve cevaplayicilari test etmektir. Ayrica bu ¢alisma
kapsaminda demografik degiskenler agisindan istatistiksel olarak anlamh bir farkhhk
olup olmadigi arastirilacaktir.

Calismada ylz yiize anket yontemiyle hassas taban teorisinin Kastamonu
ilindeki kamu kuruluslarinda calisan bayanlar tizerinde bir alan alistirmasi yapilmistir.

1 Kastamonu Universitesi, Sosyal Bilimler Enstitis, isletme Boliimii Doktora Ogrencisi,
Kastamonu, sevcan_37_37@hotmail.com



Kadin Kariyerinde Hassas Taban Teorisi:Kastamonu Ilinde Bir Uygulama
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Elde edilen bulgular isiginda Kastamonu ilinde kamu sektériinde ¢alisan kadinlar
Uzerinde yapilan arastirmada memuriyet tlrl, medeni durumlari ve gocuk sahibi olma
durumlari ile yonetici olma istegi arasinda anlamh bir farkhlik bulunmadig tespit
edilmistir.

Kadinlarin annelik i¢gtidiisiine sahip olmasi ve ¢cocuklarina daha fazla vakit
ayirabilmesi igin sebebiyle yoneticilik kademelerine uzak durdugu gériilmustir.

Anahtar Kelimeler: Cam Tavan Sendromu, Hassas Taban Teorisi, Kadin Kariyeri.

Jell Kodu: M12

Abstract

With the introduction of women into working life, there are undoubtedly new
developments in business life. Women's domestic work and child care in our society,
as well as women identified more than a certain charge in addition to their
responsibilities to work, every day is increasing. The fact that women gain economic
freedom by entering business life increases the income level of the family and this
situation enables their families to live in economically better level. It is also seen that
the level of self-confidence of women who have economic freedom increased. The fact
that women have physical and biological differences according to men leads to gender
discrimination in some sectors and levels. Therefore, the entry of women into some
sectors and levels is prevented by various reasons which are not physically visible;
glass ceiling syndrome. In addition, because women have maternal instinct and feel
more responsibility about their children than men, they shape their work life in this
direction and therefore they stay away from management levels with the thought that
they can take more time and responsibility. This situation is called as sensitive base
theory.

The aim of this study is; the aim of this course is to determine the validity of the
sensitive base theory and test the respondents in order to reveal how the role of
motherhood in women affects the perspective of managerial positions in working life.
In addition, it will be investigated whether there is a statistically significant difference
in terms of demographic variables.

In the study, a field study was conducted on the women working in public
institutions in Kastamonu province.

In the light of the findings, it is determined that there is no significant difference
between the type of civil service, marital status and having children and the desire to
be a manager in the research conducted on women working in public sector in
Kastamonu Province.
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It has been observed that women stay away from managerial positions because
they have a maternal instinct and can spend more time with their children.

Key Words: Glass Ceiling Syndrome, Sensitive Base Theory, Female career

Jell Code: M12

1. Giris

Geleneksel 6nyargilardan kurtulmak zaman alsa da Tirk Kadinin azmi,
cahiskanligi ve egitim olanaklarindan daha fazla yararlanabilmesine imkan
taninmasiyla birlikte son yillarda ilkemizde kadinlarin is hayatindaki yerinin
arttigl goriilmektedir. Kultlrel olarak onceleri sadece kadinin roli ev isleri ve
cocuk bakmak iken son yiz yilda bu aliskanliklar degismis ve kadinlar da
erkekler gibi is hayatina atilmistir. Bir erkege gore daha fazla sorumlulugu ve
roll olmasina ragmen kadinlarda is hayatinda basarili olabildiklerini ortaya
koymuslardir. Sahip oldugu ¢ocuk sayisi ve maddi imkanlarina gére zaman
zaman ¢ocuklari ya da isi arasinda tercih yapmak zorunda kalmasi ¢alisan
kadinlarinin is hayatindaki yerini sekteye ugratmistir. Calisan kadinlarin annelik
roli dolayisiyla yoneticilik kademelerine daha uzak durmasi literatiirde hassas
taban teorisi olarak tanimlanmaktadir. Bu sebeple bayanlar bilhassa daha
esnek ve uzun ¢alisma siirelerine sahip 6zel sektérde annelik rolline dncelik
verdigi i¢in yoneticilik kademelerine daha uzak durdugu, 6zel sektore kiyasla
¢alisma saatlerinin daha kisa ve net oldugu kamu sektoriinde yoneticilik
kademelerine daha istekli olduklari séylenebilir.

is hayatinda istisnalari olmakla beraber artik cogu is, hem bayan hem de
erkek bireyler tarafindan yapilabilmektedir. Buna ragmen is yoneticilik
kademelerine geldiginde bayanlara daha olumsuz bakilmakta, bu durum da
bayanlari daha dezavantajli duruma distirmektedir. Bayanlarin is hayatinda
yoneticilik kademelerine ylikselmeleri cam tavan denilen ve aslinda
gortiinmeyen bir takim sebepler yliziinden engellenmektedir. Bunun altinda
yatan temel nedenler ise bayanin is hayatindaki roliiniin yaninda annelik
roliiniin de bulunmasidir.

Son yillarda kadinin is hayatina atilmasina destek verilirken, ¢alisan
kadinin dogum sonrasi isi ya da ¢cocugu arasinda tercih yapmasinin éniine
gecen yasal diizenlemeler yapilmistir. Boylece kadinin is hayatinda yer almasi
tesvik edilmistir.
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Cam tavan teorisi ve hassas taban teorisi temelinde ayni konulari baz
alsa da birbirinden tamamen farklidir. Cam tavan teorisinde kadinlarin yénetici
olma istegi gorilmeyen bir takim engeller sebebiyle sekteye ugratildigi bir
durum iken bu calismada esas alinan hassas taban teorisi; kadinlarin anne
olmalari, evlerine ve ¢ocuklarina karsi sorumluluklari sebebiyle kendi istekleri
ile yoneticilik gorevine mesafeli yaklastiklari durumu baz almaktadir.

2. Teorik Cergeve

Kadinlarinin egitim seviyesindeki artis is hayatinda yer alma istegini de
beraberinde getirmistir. Son yillardaki gelismeler, kanunlar ve yasal
diizenlemelerle kadinin is hayatinda yer almasi tesvik edilmesine ragmen
kadinlarin is hayatinda belirli kademlerle sinirh kaldigi gériilmektedir.
Kadinlarin erkeklere gore fiziksel ve biyolojik olarak farkliliklarinin bulunmasi
bazi sektorler ve kademelerde cinsiyet ayrimi yapilmasina yol agmaktadir. Bu
ylzden bazi sektorlere ve kademelere bayanlarin girisinin fiziksel olarak
goriinmeyen cesitli sebeplerle engel olunmasi; cam tavan sendromu olarak
tanimlanmaktadir.

Ayrica kadinlarin annelik icglidiisiine sahip olmasi ve erkeklere gore
cocuklariile ilgili daha fazla sorumluluk hissetmesi nedeniyle is yasamini bu
yonde sekillendirmekte, dolayisiyla sorumluluk ve daha fazla zaman alabilecegi
disincesiyle yoneticilik kademelerine uzak durmaktadir. Bu durum hassas
taban teorisi olarak adlandirilmaktadir.

Kadinlarin hak ehliyeti bakimindan erkeklere gére herhangi bir eksikligi
bulunmamasina ragmen, ¢alisma hayatindaki kadinlarin unvanlarinin daha
disik seviyelerde yogun olmasi ve Ust diizey yonetici pozisyonundaki kadin
sayllarinin disiik olmasinin altinda hem g¢alisan hem isveren agisindan
kadinlarin is haricinde erkeklere gore daha fazla sorumluluk aldigi diistincesi
bulunmaktadir. Kamu sektériinde merkezi atama haricinde alim yapilirken
miilakat gibi alim komisyonunun fikirlerinin etkili oldugu durumlarda; kadinin
bekarsa evlenme, evliyse cocuk sahibi olma, esinin isi veya ¢cocugunun egitimi
icin is yeri degistirme, dogum izni vb. sebeplerle erkege gore isine daha fazla
ara verme ihtimali oldugu icin bu tir komisyonlar tercihlerini erkek adaylardan
yana kullanmaktadirlar. Bu durumda bayanlar, erkeklere gére daha
dezavantajli duruma diisiirmekte, kadinlarin isine karsi sahip oldugu 6zveri,
bilgi birikimi ve tecriibe gibi nitelikler gbz ardi edilmektedir. Yani yasal olarak
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kadinlar is hayatinin cogu kademesinde erkeklerle ayni haklara sahip olmasina
ragmen, bu haklarin kullanilmasinda isverence veya yetkililerce ayni esitlige
sahip oldugundan bahsedilememektedir.

Net olarak gorilemeyen bu tiir engeller cam tavan engelleri olarak
adlandiriimakta, kurumlarda rekabet avantaji ve verimlilik saglayacak kisilerin
st diizey yonetici kademelerine gelebilecek kisilerin goz ardi edilmesine sebep
olmaktadir (Mizrahi ve Araci, 2010; Glinden vd., 2012; Karcioglu ve Leblebici,
2014). Bu ylizden cam tavan engeliyle karsilasan kadinlar daha fazla hayal
kirikligi yasamakta; ¢linki beklentilerine ulasmalari gesitli sebeplerle
engellenmesi ve tamamen yok edilmesi durumuyla karsilasmaktadir (Ruffino,
1993: 38-39).

Toplumsal cinsiyet esitligine iliskin kamusal dlizenlemelere gidilmesi
gerekmektedir (Kellough, 2006). Kadinlara pozitif ayricaliklar saglanarak,
erkeklerle ayni haklardan yararlanmasi icin uygun zemin hazirlanmaldir (Koch,
2015)

Son yillarda kadinlarin is hayatinda yer almasini tesvik etmek icin
bayanlarin ¢alisma kosullarinda degisiklige gidilmistir. Dogum yapan ya da evlat
edinen kadinlara part-time ¢alisma imkani getirilmistir(Resmi Gazete, 2016).
Boylece kadinlarin ¢ocuklariyla beraber daha fazla vakit gecirebilmesine imkan
tanirken ayni zamanda part-time calisarak is hayatina da devam edebilmesine
imkan taninmistir.

Kadinlarin ¢alismasini tesvik eden bir baska yasal diizenleme ise
blylikanne projesidir. Bu proje kapsaminda annenin fiilen calisiyor olmasi
kaydiyla, 3 yasini doldurmayan torununa bakan biyikannelere 12 ay siireyle
karsiliksiz maddi destek verilecektir (Bliylikanne Projesi, 2017). Boylece ¢alisan
kadinlarin gocuklarinin bakimi biiyiikannelerince saglanmakta, bunun
karsiliginda blylkannelerin ciizi de olsa belirli bir Gicret almasi bu isi daha
istekli yapmalarina katkida bulunmaktadir. Ayrica ¢alisan anne bu projeyle
¢ocugunu kres vb. yerlerde tanimadigi kisilere emanet etmekten ziyade
glvendigi bliylikannesi tarafindan bakimina imkan saglanmaktadir. Ayrica
annenin dogumdan sonra da is hayatina devam edebilmesine imkan
saglamaktadir. Suan icin Sakarya, Konya, Tekirdag, istanbul, Bursa, izmir,
Antalya, Ankara, Kayseri, Gaziantep gibi sinirli ilde uygulanmakta olan projenin
ileride hem il say1 hem de uygulanan kisi sayisinin artirilarak projenin
yayginlastirilmasi beklenmektedir.
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Son zamanlarda kadinlarin isglicline katihm oranlari ciddi oranda artsa
bile, nitelikli kadin is glictini yénetim kademelerindeki artisi benzer diizeyde
olmamustir (Burke ve Mckeen, 1994).

Asagidaki tablodaki bilgiler bunu dogrular niteliktedir.

Tablo 1., isglcl istatistiklerini vermektedir.

Tablo 1. isgiicii istatistikleri

isglicti Istatistikleri Kasim 2017 (Bin Kisi)

Toplam Kadin Erkek
15 yas Uzeri nifus 60.223 30.399 29.824
isglict 31.790 10.287 21.503
isgliciine katilim orani %52,8 %33,8 %72,1
istihdam orani %47,3 %29,3 %65,8
issizlik istatistikleri Kasim 2017
issizlik orani % 10,3 %12,6 %8,8

Tablo 1., isglcii istatistiklerini gostermektedir. Buna goére Kasim 2017’de
15 yas Uzeri niifus cinsiyet bakimindan yaklasik olarak esit iken, isglicline
katilim bakimindan erkekler kadinlarin iki katindan daha fazla diizeydedir.

Tablo 2. ise egitim ve cinsiyete gore istihdam verilerini icermektedir.

Tablo 1.”den goriilecegi zere ilkokuldan ylksekdgretime farkli egitim

kademelerinde erkeklerin orani kadinlardan daha yiiksektir.

Erkekler lehine olan sayisal egitim verileri, akademik alanda da kendini

gostermektedir.

The International New Issues in Social Sciences

Year 2019 Summer - Volume 7, Number 2

166



Kadin Kariyerinde Hassas Taban Teorisi:Kastamonu Ilinde Bir Uygulama
(ss.161-180) Sevcan Tin

Tablo 2. Egitim ve Cinsiyete Gore istihdam

Son Bitirilen Egitim Kademesi ve Akademide Cinsiyetlere Gore Uyeler
Cinsiyetine Gére istihdam (V6K 2016)
Kadin Erkek Toplam Kadin Erkek
Okumayazma | %15 %29 Toplam 155.526 67.126 88.130
bilmeyen %43
Okumayazma | %20,8 %49,8 Profesor 22.416 6.626 15.790
bilen ama hig %29
kul
Oitlr‘nae o Docent 15.023 | 5285 | 9.738
gitmey %35,1
ilkokul %28,8 %66,1 Yardimci 35.301 14.214 21.087
Dogent %40,2
ilkégretim %27 %81,3 | Ogretim 20.493 9.123 11.820
Gorevlisi %43,5
Ortaokul %17,3 %51,4 Okutman 10,295 6.341 3.954 167
%61,5
Lise %25,7 %64,3 Uzman 3.865 1.897 1.968
%49
Yiksekogretim | %61 %78,4 Arastirma 47.373 23.616 23.757
Gorevlisi %49,8

Tablo 2’den gorilecegi (izere profesdrden arastirma gorevlisine kadar
farkh kariyer diizeylerindeki akademisyenler bakimindan erkeklerin orani
kadinlardan daha yuksektir.

Tablo 3 ise kamu personel sayilarini vermektedir.

Bakanliklarda, Gniversitelerde farkli kurumlardaki ¢calisanlara bakildiginda
erkek calisanlarin oraninin, kadin ¢alisanlardan yuksek oldugu gorilmektedir.
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Tablo 3. Kamu Personeli Sayilari
Basbakanlik, Bakanliklar, Universiteler, Toplam Galisan | Calisan Orani
Kuvvet Komutanliklari, Mustesarliklar, (%)
Baskanliklar, Genel Middirliikler, Ust
Kuruluslar ve Diger Statllt Kurumlar, Kit'ler,
Kamu Sermayeli Kuruluslar

Kadin 1.188.382 37,98
Erkek 1.940.922 62,02
Toplam 3.129.304 100,00

Kaynak: TUIK (Mart, 2018)

Not: TSK Askeri Personel sayilari bu tablodaki toplam sayiya dahil edilmemistir.
Mit Mistesarhgi kadro ve pozisyonlari, Jandarma Hizmetleri Sinifi, Sahil Giivenlik
Hizmetleri Sinifi bu tablodaki toplam sayiya dahil edilmemistir.

Son yillardaki istatistikler incelendiginde issizlik oraninin bayanlarda
daha yiiksek oldugu, kadinlardaki egitim seviyesi arttikca istihdam oraninin 168
yukseldigi, akademisyenlikte diisiin unvanlarda bayan galisanlarin daha yiksek
iken unvanlar yiikseldikge bayan ¢alisanlarin az oldugu ve genel olarak kamu
¢alisanlari incelendiginde bayan kamu calisanlarinin % 37,98’lerde kaldigl
gorildiugl ve bu durum da kadinlarin annelik i¢ glidiistyle evine ve ¢ocuklarina
daha fazla zaman ayirma distincesiyle yoneticilik kademelerine daha az istekli
olduklarini desteklemektedir.

Normal bir iste calisan kadinlarin belirli bir gelir seviyesine sahip olmasi
kendilerince yeterli gérilmis, yoneticilik kademelerine sahip olup daha iyi
mevkilere ve daha yilksek gelir dlizeyine ulasma imkani aileye ve ¢ocuklarina
karsi yikamliluklerinden dolayi anneler tarafindan arka planda birakilmistir.
Calismada akademik ve idari personelin yoneticilik kademelerine bakisi
incelenmis, iki personel tirtiniin yoneticilik sorumluluklarinda farkliliklarla
karsilasiimistir. Akademisyen ve 6gretmenlerde ¢alisma esasi haftalik ders saati
yukUmlaluklerine dayanmakta, dersi olmayan 6gretmen ya da akademisyen 5
glinden daha az ¢alisabilmektedir. Oysa bu kisiler yonetici oldugunda, gorevi
geregi ders saati harici de is yerlerinde bulunmalari gerekecek, ailelerine ve
¢ocuklarina ayirabilecekleri zamani islerine ayirmalari gerekecektir. Oysa idari
personel olarak galisan kamu goérevlerinde haftalik 40 saat ¢alisma esasi
benimsenmis olup, zaman agisindan yoneticilik kademesi ekstra yakimlalik
getirmezken is yogunlugu acisindan ekstra performans gostermeleri ve
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cahismalarini gerektirmektedir. Bu durum ise ¢calisan kadinlarin verimli
zamanlarini ise ayirmasina sebep olmaktadir. Bu ylizden ¢alisan kadinlarin
ailelerine ve ¢ocuklarina ayiracagi zamanin verimliliginin distiglini soylemek
mimkunddr.

3. Galigmanin Amaci

Bu ¢alismanin amaci; kadinlarin annelik roltiinin ¢alisma hayatindaki
yoneticilik kademelerine bakis agisini nasil etkiledigini ortaya koyabilmek igin
hassas taban teorisi kapsaminda farkl kurumlardaki ¢alisan kadinlarin
yoneticilikten kaginmalari bakimindan farklilik olup olmadiginin test
edilmesidir.

Ayrica bu ¢alisma kapsaminda demografik degiskenler agisindan
istatistiksel olarak anlamli bir farklilik olup olmadigi arastirilacaktir.

4. Kapsam ve Metodoloji

Bu arastirmada Kadinlarin Yonetici Olma Egilimi kapsaminda K¢k
(2018), tarafindan gelistirilen Kadin Kariyerinde Hassas Taban Olcegi
kullanilmistir.

Olgek 5'li likert dlgegi (1-Kesinlikle Katiliyorum, 2-Katiliyorum, 3-Ne
Katiliyorum Ne Katilmiyorum, 4-Katilmiyorum, 5-Kesinlikle Katilmiyorum)
biciminde hazirlanmistir.

Arastirmanin ana kitlesini Kastamonu il Merkezi ile Kiire ilce Merkezinde

calisan bayan kamu calisanlari olusturmaktadir. Tayin, gérevlendirme vb.
durumlar nedeniyle Kastamonu’da kadin galisan sayisi net olarak
¢ikarilamamis, bunlarin igerisinden yine gérevlendirme, izin, saglk vb.

durumlar gergevesinde ulasilabilenler icerisinden ¢alismaya katilmaya istekli 60

kisi ile gorusulmus ve cevaplari alinmistir.

Tesadfi olmayan 6rnekleme yontemlerinden kota érnekleme (Kigk,
2016: 79) yéntemi ile Kastamonu ilinde ¢alisan bayan kamu ¢alisanlarindan
orneklem olusturulmustur. Calismada veriler, yiiz ylize anket yontemiyle
toplanmustir.

5. Arastirma Modeli

Calismaya ait arastirma modeli sekil 1’ de gosterilmistir.

Calismada sekilden de goriildigi gibi demografik faktérlerden olusan
kontrol degiskenlerinin Kastamonu ilindeki bayan kamu calisanlarinin hassas
taban teorisi kapsaminda yonetici olma istegi arasinda farkhlik olup olmadigi
incelenecektir.
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Kontrol Degiskenleri
Memuriyet Turd,
Medeni Durum,

Cocuk Sahibi Olma

Hassas Taban Teorisi

Hassas Taban Teorisi Akademik Personel

idari Personel

170

Sekil 1. Arastirma Modeli (Hassas Taban Teorisi)

Sekil 1."den goriilecegi lizere, ¢alismada hassas taban teorisi, bayan
¢alisanlar tzerinde ve akademik ve idari personel bakimindan istatistiki olarak
anlamli farklilik olup olmadigi arastirilacaktir.

6. Hipotez

Kicguk vd. (2018) calismasinda, Universite sinavinda kiz 6grencilerin
cocuk gelisimi gibi aile ve ¢ocuk gibi kadinin latif ve yumusak kisiligi ile
korumaci ve sefkatli yonine bakan bolimleri erkeklere gore goreli olarak daha
fazla tercih ettikleri tespit edilmistir.

Canal (2018), Kamu 6zel sektor karsilastirmali olarak Hassas Taban
Teorisini incelemis, gerek kamu ve gerekse 6zel sektérde teoriyi destekleyecek
sekilde, kadinlarin yonetim gorevlerine mesafeli yaklastiklarini tespit etmistir.

Benshina (2019), yine kamu 6zel sektor karsilastirmali olarak Hassas
Taban Teorisini incelemis, gerek kamu ve gerekse 6zel sektérde kadinlarin
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yonetim gorevlerine genelde gonilli olmadiklarini tespit etmis, teoriyi
destekleyecek sekilde bulgular elde etmistir.

Kiguk vd. (2019) “Kadinlarin Yonetici Olma Egilimi” 6lcegi yardimiyla
yapilan arastirmada ise; kadinlarin yonetici olma isteklilikleri genel olarak orta
ve Uzeri bigiminde tespit edilmistir. Burada arastirmacinin tespiti, yapilan
arastirmanin calisan kadinlari farkh bir ayrima tabi tutmaksizin genel olarak
incelemesi ortalamayi beklenenden distk c¢ikarmigtir. Evli-bekar, ayrilmis,
cocugu olan ve olmayan ya da ¢ocuklari kii¢lik olan ve buyik olanlar biciminde
bir ayrim yapilarak bu arastirma gerceklestirilecek olursa, sonuclarin daha
belirgin bir bicimde ortaya ¢ikacagi degerlendirilmektedir.

Bu literatir dogrultusunda arastirmanin hipotezi asagidaki gibi
belirlenmistir:

H1: Kadin galisanlar ¢ogunlukla ¢ocuklarina ve ailelerine iligskin
sorumluluklari bulundugu icin yénetim gorevinin getirecegi ylikiimlulikleri
dikkate alarak yonetim goérevi almak istememektedir.

Hassas Taban Teorisi kapsaminda Kastamonu ilindeki kamu sektdriinde
cahsan kadinlarin durumu kontrol degiskenleri bakimindan incelenmis ve
istatistiki olarak anlaml bir farklilik olup olmadigi arastiriimistir.

Calismada demografik degisken olarak memuriyet tirl, medeni
durumlari ve ¢ocuk sahibi olma durumlarina yer verilmistir.

7. Veri analizi

Veriler SPSS programinda analiz edilmistir. Verilerin analizinde faktor
analizi ve bagimsiz 6rneklem t testi kullaniimistir.
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Tablo 4. Demografik Ozellikler

Ozellikler F % Ozellikler F %
Memuriyet Tura Gorev

Memur 30 50,0 Yonetici 10 16,7
Ogretmen ve 30 50,0 Sef 5 8,3
Akademisyen

Cocuk Sahibi Olma Personel 45 75,0
Durumu

Yok 17 58,6 Tecriibe

Var 12 41,4 1 Yildan Daha Az 6 10,0
Medeni Durum 1-3 Y1l Arasi 16 26,7
Evli 31 51,7 4-5 Yil Arasi 13 21,7
Bekar 29 48,3 5 Yildan Daha Fazla 25 41,7

Arastirma, Kastamonu il Merkezinde ve Kiire ilce Merkezinde ¢alisan 30
memur ve 30 6gretmen ile akademisyenden olmak Gzere 60 bayan kamu
cahisani Gizerinde yapilmistir. Calismanin demografik faktorleri incelendiginde
ankete katilan bayan kamu calisanlarindan % 51,7’sinin evli, % 48,3’linlin bekar
oldugu gorulmektedir. Cocuk sahibi olma durumu incelendiginde % 41,4’inlin
gocuk sahip oldugu, % 58,6’sinin ise ¢cocuk sahibi olmadigi tespit edilmistir.
Gorev tirleriincelendiginde % 17,2’sinin yonetici, % 6,9’unun sef ve %
75,9’unun personel oldugu gortlmustir. Ayrica kurumsal tecriibelerine
bakildiginda % 6’sinin 1 yildan az, % 26,7’sinin 1-3 yil arasi, % 21,7’sinin 4-5 yil
arasl, % 41,7 sinin ise 5 yildan daha fazla galisma tecriibesine sahip oldugu
sonucuna ulasiimistir.
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Tablo 5. Hassas Taban Teorisi Faktor Analizi Bulgulari

0z Varyan |Cronba [KMO

Hassas Taban Teorisi Faktor Yiki Deger |s ch Degeri
T Aciklam |Alpha
112 3 a Orani
(%)
3.Galisabilir isi olmasina ragmen 1,598 [68,69 |,817 ,673

bir iste ¢alismayip eviyle ilgilenen 915
kadinlar erkeklerden daha goktur.

1.Fakilte bitirmesine ragmen bir
iste calismayip eviyle ilgilenen 843
kadinlar erkeklerden daha coktur. |

2. Belli bir uzmanhgi, sertifika ve

yetkinligi olmasina ragmen bir iste
calismayip eviyle ilgilenen kadinlar 836
erkeklerden daha goktur. 173

<

6. Kadinlar erkeklere gore evde
zaman gecirmeye daha isteklidir. ,847

7. Kadinlar erkeklere gore
cocuklariyla birlikte zaman

. . - ,837
gecirmeye daha isteklidir.
5. Kadinlar erkeklere gére daha 797
erken emekli olmaya isteklidir. !
4. Evle ilgili sorumluluklari
nedeniyle kadinlar erkeklere gore
,602

part-time ¢alismaya daha
isteklidir.

9. Yonetici olarak alacagi
kararlardan duygusal anlamda
daha fazla etkilenecegi icin 1785
kadinlar erkeklere gore yonetici
olmaya daha az isteklidir.
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Tablo 5. Hassas Taban Teorisi Faktor Analizi Bulgulari (Devam)

Hassas Taban Teorisi

8.Yoneticiligin yogun mesai
gerektirmesi nedeniyle kadinlar
erkeklere gore yonetici olmaya
daha az isteklidir.

10.Yo6neticiler seyahat ve
toplantilar nedeniyle ev diginda
daha fazla zaman
gegireceklerinden kadinlar
erkeklere gére yonetici olmaya
daha az isteklidir.

11. Evli, cocuklu kadinlar, bekar
veya cocuksuz kadinlara gére
yonetici olmaya daha az istekli
olabilir.

Faktor Yika
1 2 3
,750
,737
,706

Deger

Varyan
s
Aciklam
a Orani
(%)

Cronba
ch
Alpha

KMO
Degeri

Tablo 2’de goriildiigii lizere 6z deger 1,598 ve 1’in lizerindedir. Oz
degerin 1’den biiyik olmasi kararh kabul edilmekte ve ilgili ifadelerin analize
uygun oldugu degerlendirilmektedir. Faktor yikleri 0,6’nin lizerinde ve gegerlik
icin 0,5’in lizerinde olma kosulunu saglamaktadir. Cronbach Alpha katsayisina
bakildiginda ise 0,817 olarak bulunmustur. Bu deger, 0,8 ile 1,0 arasinda
oldugundan 6lgegin yiksek derecede glivenilir oldugunu géstermektedir.
Calismada Kaiser-Meyer Olkin (KMO) degeri 0,673 olarak bulunmustur. KMO
degerinin 0,60’In lzerinde olmasi 6rneklemin yeteli oldugunu géstermektedir

(Kaguk, 2016: 227-232).

3 faktor toplam varyansin % 68,69’unu agiklamaktadir.
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Tablo 6. Calisan Kadinlarin Yonetici isteginin Demografik Faktorlere Gére
Bagimsiz Orneklem T Testi Sonuglari

Dgrll(ségrrlaef:k Dia~gi”|?e“n Gruplar N Ortalama Standart t Sig.
813 Sapma | degeri
Memuriyet Memur 30 2,4194 | ,62571
Tirl
Yonetici | .. ,068
onetid Ogretmen ve 946
Olma Akademisyen 30 2,4083 /64872
- istegi )
Medeni Evli 31 2,2885 ,52198 ,113%
Durum . 1,611
Bekar 29 2,5479 ,71613
Cocuk Yok 30 2,5426 | ,70427
oL . *
SDahlbl Olma - 1,599 ,115
urumu 30 2,2852 ,53057

175
Yapilan analiz sonucu ortalama 2,4 civari oldugu ve 1-tamamen

katiliyorum oldugundan, tim katilimcilarin hassas tabani kabul ettigi
anlasilmaktadir. Hassas taban teorisi kapsaminda kadinlarin yoneticilik
konusuna mesafeli yaklastiklari belirlenmistir.

Farkh kurumlardaki kadin ¢alisanlar tizerinde yapilan arastirmada,
istatistik olarak anlamli farkhlik olmaksizin kadinlarin yonetici olma konusunda,
kadin olmanin sorumluluklari nedeniyle fazla istekli olmadiklari tespit
edilmistir.

Kastamonu ilinde Hassas Taban Teorisi kapsaminda yapilan bu ¢alismada
sig. degeri *p>0,05 olduguna gore cevaplayicilarin memuriyet tird, medeni
durumlari ve ¢ocuk sahibi olma durumlari ile yonetici olma istegi arasinda
istatistiki olarak anlaml bir farklilik olmadigi tespit edilmis ve h; hipotezi kabul
edilmistir.

Yani demografik degiskenler bakimindan elde edilen bulgular isiginda
Kastamonu ilinde kamu sektériinde ¢alisan kadinlar tizerinde yapilan
arastirmada memuriyet tird, medeni durumlari ve ¢ocuk sahibi olma durumlari
ile yonetici olma istegi arasinda anlamli bir farkhlik olmaksizin, kadinlarin
yonetici olmaya fazla istekli olmadiklari sonucuna ulasiimistir.
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8. Sonug

Arastirma, Kastamonu il Merkezinde ve Kiire ilce Merkezinde ¢alisan 30
memur ve 30 6gretmen ile akademisyenden olmak Gzere 60 bayan kamu
¢alisani Gizerinde yapilmistir.

Calismanin demografik faktorleri incelendiginde ankete katilan bayan
kamu c¢alisanlarindan evlilerin agirlikta oldugu gorilmektedir.

Evlilerin durumu incelendiginde ise bilylk cogunlugunun ¢ocuk sahibi
oldugu sonucuna ulasiimigtir.

Gorev tirleri incelendiginde yoneticilerin daha sinirli oldugu,
personellerin ise cogunlukta oldugu gorilmdistar.

Ayrica kurumsal tecriibe bakildiginda biyik cogunlugunu 4 yildan fazla
tecrlibeye sahip oldugu soylenebilir.

Kastamonu ilinde kamu sektériinde ¢alisan kadinlar tizerinde yapilan
arastirmada memuriyet tird, medeni durumlari ve ¢ocuk sahibi olma durumlari
ile yonetici olma istegi arasinda anlamli bir farkhlik bulunmadigi tespit edilmis
ve h; hipotezi kabul edilmistir.

Yani demografik faktorlerle yonetici olma istegi arasinda anlaml bir
farkhlik olmaksizin, kadinlarin yonetici olmaya fazla istekli olmadiklari sonucuna
ulasiimistir.

Hassas taban teorisi kapsaminda kadinlarin yoéneticilik konusuna
mesafeli yaklastiklari belirlenmistir.

Tum katilimcilar tarafindan kadin olmanin sorumluluklari nedeniyle
yonetim gorevlerine fazla istekli olmadiklari tespit edilmistir.

9. Tartisma

Son yillarda yapilan galismalarda bayanlarin erkeklere kiyasla daha az
istihdam edildigi, calisan kadinlarin ise annelik roli ile isten istifa ettigi ya da ise
ara verdigi gorilmektedir. Ayrica gocuguna daha fazla zaman ayirmak isteyen
ozellikle 6zel sektor galisani annelerin yoneticilik kademelerine daha uzak
durdugu gorilmektedir. Bu ylizden kadinlarin is hayatindaki sayisini arttirmak,
annelik roli dolayisiyla isini kaybetmemesi ya da ara vermemesi icgin ¢esitli
yasal diizenlemelere gidilmistir. Calisan kadinlara part-time g¢alisma imkaninin
getirilmesi dogum yapan ya da evlat edinen annelerin ¢ocuguyla daha fazla
zaman gecirmesine imkan tanirken ayni zamanda isini birakmak zorunda
kalmasinin da 6niine gecmistir. Boylelikle ailesi ve maddi imkanlari arasinda
secim yapmak zorunda kalmaktan kurtulmustur. Kendisine sunulan se¢imlik
hakla ¢ocugu veya maddi imkanlari kendi istedigi sekilde sekillendirmesine
imkan taninmistir.
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Blylikanne projesi de ¢alisan anneyi destekleyen bir baska yasal
diizenlemedir. Annenin fiilen galisiyor olmasi kaydiyla, 2018 yili igin
uygulanmasi sadece on biyik ilde, 3 yasini doldurmayan torununa bakan
belirli sayida blylkanneye 12 ay stireyle 425,00 TL karsiliksiz maddi destek
verilirken, ileriki yillarda hem projeden yararlanacak kisi sayisinin arttiriimasi,
hem de uygulamanin tiim Turkiye’yi kapsayacak sekilde genisletilmesi, proje
sliresinin uzatilmasi ve maddi destegin artiriimasi beklenmekte olup, kadinlarin
¢alisma hayatinda daha fazla yer almasi tesvik edilmeli, kadin kariyerinde cam
tavan diye tabir edilen goriinmeyen fakat degerlendirmede etkili olan engeller
ortadan kaldinimaldir.

Yapilan galismalar incelendiginde kadinlarin kamu sektériinde, Gst diizey
pozisyonlara gelmesini engelleyen 6n yargilarin bulundugu cam tavan
sendromu, Avrupa Birligi ilerleme Raporlarinda Tiirkiye aleyhine getirilen
elestirilerden biridir(AB 2016 Tirkiye Raporu, 2016: 14).

Kiguk vd. (2018), tarafindan yapilan arastirmada; kiz 6grencilerin erkek
ogrencilere gore Universiteye daha ylksek oranda yerlestikleri okul 6ncesi
egitim bolimlerini daha c¢ok kiz 6grencilerin, siyaset ve kamu yonetimi
bolimlerini ise goreli olarak daha ¢ok erkek 6grencilerin tercih ettigi bilgisine
ulasiimistir. Kadinlarin yénetici olma isteklilikleri genel olarak orta ve lizeri
oldugu, calisan kadinlari farkli bir ayrima tabi tutmaksizin genel olarak
incelemesi ortalamayi beklenenden disiik oldugu sonucuna ulasiimistir.

Canal (2018), tarafindan hassas taban teorisinin Kastamonu ilindeki
kamu ve 6zel sektérdeki kadin calisanlar Gizerinde yapilan arastirmada
kadinlarin yonetici olma dizeylerinin ortalamalarinin genel olarak orta ve
yuksek oldugu, evli olan kadin galisanlarin yonetici olma istek diizeylerinin
aritmetik ortalamasinin bekar kadin galisanlara gére daha yiksek oldugu
sonucuna ulasiimistir. Ayrica hassas taban teorisinde sektor ve ¢cocuklarin
yaslari bakimindan anlaml bir farklilik olmadigi, medeni durum ve ¢ocuk sahibi
olma durumu agisindan anlamli bir farklilhk oldugu saptanmistir.

Arastirmanin Kastamonu ili ile sinirli kalmasi arastirmanin kisitini
olusturmaktadir. Ayrica 6rneklem sayisinin daha fazla oldugu arastirmalarla
genelleme yapmaya daha miisait ger¢cege daha yakin sonuglar verecektir.
ileride bu alanda daha fazla ¢calismalarin yapilmasi beklenmektedir. Yeni
gelistirilen bir dlgegin alan uygulamasi oldugu icin alaninda 6nci bir calismadir.
Konunun yeni olmasi sebebiyle daha sonraki arastirmalarda dlcegin
kullanilmasi 6lgegin glivenilirliginin artmasina katkida bulunacaktir. Yapilacak
yasal diizenleme ve tesvikler kadinlarin is hayatinda sirekliliginin saglanmasi ve
yoneticilik kademelerinde belirgin olarak yer almalari igin 6nemlidir. Mevcut
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durumda kadinlar annelik icglidisiine sahip olmasi ve erkeklere gore ¢ocuklari
ile ilgili daha fazla sorumluluk hissetmesi nedeniyle is yasamini bu yénde
sekillendirmekte, dolayisiyla sorumluluk ve daha fazla zaman alabilecegi
duslincesiyle yoneticilik kademelerine uzak durmasi olarak hassas taban
teorisinin kadinlarin yoneticilik kademelerinde gérev almasi bakiminda etkili
oldugu soylenebilir.

10. Oneriler

Calisan annenin babaya gore daha fazla ¢ocuguyla ilgilenmek
durumunda olmasi yasal diizenlemelerde degisiklige gidilmesine neden
olmustur ve yukarida bahsedilen yasal diizenlemelere gidilmistir.

is hayatindaki gelismelere gore ileri ki yillarda farkli tiirlerde de yasal
diizenlemeler ve pozitif ayricaliklarin yapilmasi beklenmektedir.

Kamu calisanlarindaki tayin sartlarindaki farkhliklar bazi evliliklerin aile
bltanliklerini sekteye ugratmakta, calismaya devam etmek isteyen kadinlari
ailesi ile isi arasinda tercih yapmak zorunda birakmakta ve birgcok ¢alisma
hayatina devam eden kadinlari aileleri ile ayirmaktadir. Evli olan ve 6zellikle
cocuklu olana ailelere tayin sartlarinda pozitif ayrimcilik getirilmeli, toplumdaki
aile yapisina zarar verilmemelidir.
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Sinirsiz iyilesme ile Orgiit Performansi Arasindaki iliskinin incelenmesi:
Kastamonu ilinde Bir Uygulama

Furkan ARICI*
OZET

Sinirsiz iyilesme gerek orgit ici gerekse 6rgiit disi bitlin unsurlarin kalite
iyilestirme siireglerine sinirsiz bir sekilde katilmasini amaglayan bir kalite
iyilestirme uygulamasidir. Bu ¢calismanin amaci toplam kalite yonetimi tGzerine
yapilan ¢alismalarda eksik birakilan bazi unsurlarin durumunu tespit etmek ve
sinirsiz iyilesmeyle 6rgiit performansi arasindaki iliskiyi incelemektir.
Calismamizda Toplam Kalite Yénetimi, iyilesme, siirekli iyilesmenin 6nemi
kavramsal olarak agiklanacak ve sonrasinda arastirmamizin bulgularinin
degerlendirilmesine gecilecektir. Calismamizda Kastamonu ili Kiire ilcesinde
gorev yapan, 6nceden kalite uygulamalarina katilmis kamu personellerine yiiz
ylze anket yontemiyle sorular sorularak veriler elde edilmistir. Elde edilen
veriler SPSS 2 programi ile analiz edilmistir. Arastirma sonucunda sinirsiz
iyilesme 6lcegindeki faktorlerin dGnem diizeyi yliksek ¢ikmistir. Ayrica sinirsiz
iyilesmenin 6rgit performansiyla pozitif yonli iliski oldugunu gosteren veriler
elde edilmistir.

Anahtar Kelimeler: Sinirsiz lyilesme, Orgiit performansi, Toplam Kalite
Yénetimi, Kalite lyilesme, Siirekli iyilesme
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JEL Kodu: M11, M50

Effect Of Unlimited Improvement On Organization Performance: An
Application In Kastamonu

ABSTRACT

Unrestricted improvement is a quality improvement application that
aims to provide unlimited participation of all elements within and outside the
organization to quality improvement processes. The aim of this study is to
determine the status of some missing elements in the studies on total quality
management and to examine the relationship between unlimited
improvement and organizational performance. In our study, Total Quality
Management, Recovery, the importance of continuous improvement will be
explained conceptually and then the findings of our research will be evaluated.
In our study, data were obtained by asking face to face questionnaire method
to public personnel who work in Kiire district of Kastamonu and participated in
quality applications. The data were analyzed with SPSS 23 program. As a result
of the research, the importance of the factors in the limit of unlimited recovery
was high. In addition, data showing that there is a positive relationship
between organizational performance and unlimited improvement has been
obtained.

Key Words: Unlimited improvement, Totally Quality Management,
Organization Performance

Jel Code: M11, M50

1. Giris

Kiresellesme ile birlikte hizl bir sekilde degisen rekabet sartlar
isletmelerin en kii¢lik birimlerinde bile kaliteyi vazgecilmez bir unsur haline
getirmistir. Ozellikle de son yillardaki teknolojik gelismelerin de etkisiyle
rekabet ortami yerellikten uluslararasi bir hale gelmistir. Bunun sonucunda da
ayni sektorde faaliyette bulunan isletmeler de diinya 6l¢eginde rakipler
edinmislerdir. Bu rekabet Uretilen mal ve hizmetlerde kalite anlayisini
degistirmis ve gelistirmistir. Bu gelisen kavramlardan bir tanesi de Toplam
Kalite Yonetimidir. Toplam kalite kavrami is diinyasina 1980lerin sonu
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1990larin baslarinda giren bir kavramdir. Toplam Kalite kavrami cok genis bir
kavramdir. Sadece sonucu degil siirecleri ve isgérenleri de
kapsamaktadir.Toplam Kaliteyi anlamanin ve kavramanin 6n sarti su {g¢ unsuru
gdz 6niine almaktan gecmektedir; Olgiimler, insan ve Siirecler (Goetsch,
2016:5) . Bu kavramin esaslari istatiksel veri kullanma, takim ¢alismasi, alti
sigma, misteri tatmini, isgdren egitimi ve surekli gelisme gibi unsurlardir.
Sinirsiz iyilesme bu unsurlarin eksik biraktigi konularin/streglerin/birimlerin de
kalite iyilestirmeye dahil edilmesi gerektigini savunan bir iyilestirme aracidir.

Sinirsiz iyilesme; tim orgltsel sireglerde iyilestirmenin siirekli ve
herhangi bir sinirlama olmaksizin gergeklestirilmesi, kalite iyilestirme
calismalarinin tiim siregler, kisiler, asamalar ve 6rgit ici/disi faktorlere
yayginlastirilmasi ve bunun icin mevcut ve muhtemel bitin sinirlarin
kaldirilmasini esas alan bir kalite uygulamasidir (Klgik, 2016:335). Sinirsiz
iyilesme iyilesmenin kapsaminin olabildigince genisletilmesi icin kisi, arag ve
uygulamalara dair tiim sinirlandirmalarin kaldirilmasi gerektiginin dnemli
oldugunu ifade etmektedir.

183

2. Teorik Cerceve

Toplam Kalite Yonetimi; 1950'lerde Deming'in Japon isletmelerine
verdigi seminerler ile baslayan, Juran (1954), Feigenbaum (1956), Ishikawa
(1962) ve Crosby'nin (1961) icerigini genisleterek gelistirdigi, glinimizde
isletmelerin uygulamaya calistigi yonetim anlayisidir (Ulukanoglu, 2000)) .
Kalitenin bir cok tanimi oldugu gibi toplam kalite yonetiminin de bir ¢cok tanimi
vardir. Tekin’e gére (1999: 106-107) Toplam kalite yonetimi; uzun vadede
misterinin tatmin olmasini, kendi personeli ve toplum igin avantajlar elde
etmeyi amaglayan, kalite diizeyine yogunlasmis ve tiim personelin katilimina
dayanan bir yonetim modeli olarak ifade edilmektedir.

Toplam kalite yonetimi, orgiitiin kendi performansini iyilestirmesinde
kullanabilecegi degisime acik bir felsefedir. (Page and Curry, 2000). Lakhe and
Mohanty (1994) ise orgilitte kalite kiltrini gelistirmek icin gerekli olan
Olgltleri soyle siralamaktadir.

o Orgiitsel politikalar, prosediirler ve siiregler kaliteyi
vurgulamalidir;
¢ Orgiitte herkes acik bir anlayisa sahip olmalidir
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e Orgiit calisanlari isletme hedeflerini basarmak icin kalitenin
Onemini agik¢a anlamalidir.

° Orgiitte her seviyedeki calisanlar misterilerin
ihtiyaclarinin farkinda olmali

o Misteri baghligi gelistirilmelidir.

e Orgiit yapisi siirekli gelistirmeye-iyilestirmeye imkan
tanimahdir

e ic ve dis miisteri ihtiyaglari ile isletme kalite plani entegrasyonu
yapiimalidir

Toplam kalite kavraminin isletmelerde uygulanmasi kolay bir is degildir.
isletmenin sahip oldugu kiiltiiriin degistirilmesini, biitiin sorumlulugun isletme
yonetimince Ustlenilmesini ve kalite iyilestirme siireglerine siirekli katilimi
gerektirmektedir (Lakhe ve Mohanty, 1994).

Orgitlerde kalite iyilestirme calismalarinda karsilasilan sorunlari ilk
olarak bahsedenlerden birisi olan Edward Deming bu durumlari “yedi élimcil
hastalik” diye ifade etmistir (Deming, 1996). Bu yedi hastaliktan birisi olan
“amaclarda sirekliligi saglayamama ve kisa donem karlarina odaklanma”nin
isletmeyi kaliteye ulasma yolculugunda sinirlandirdigini ifade etmistir. S6z
konusu iki maddede isletmelerde TKY’'nin hedeflerine ulasmasi icin strekliligin
6nemine vurgu yapilmistir. Cinkd TKY ‘nin en 6nemli amaclarindan birisi elde
edilen basarinin, kalitenin sirekliliginin saglanmasidir. Sinirsiz iyilesme ise
Orgltin tim alanlarinda, herhangi bir sinirlama olmaksizin sonuna kadar
iyilestirmeyi amag edinmistir (Kicuk, 2016:336)

Sinirsiz iyilesme ilk olarak Kiiglik (2011) tarafindan bahsedilmis ve yapilan
calismaiile literattire kazandirilmistir. S6z konusu ¢alisma uygulama ile
desteklenmis ve bahsedilen eksikliklerin (sinirlamalarin) oldugu sonucu ortaya
¢ikmistir. Calismanin sonucu sinirsiz iyilesmenin dnemini de ortaya koymustur.
Sinirsiz iyilesmenin amaglari asagida siralanmistir;

* Kalite iyilestirmeyi tim unsurlara yayginlastirmak
* Tam faktorlerin etkinligini ve verimliligini artirmak
* Gergek bir iyilesme saglamak

* Uretim miktarini artirmak

* Kari artirmak ve

The International New Issues in Social Sciences
Year 2019 Summer - Volume 7, Number 2

184



Simirsiz Lyilesme jlg Orgiit Performans: Arasindaki Iliskinin Incelenmesi:
Kastamonu Ilinde Bir Uygulama (s5.181-196) Furkan Arict

* [sgbren ve miisteri memnuniyetini artirmaktir.

Sinirsiz iyilesmenin basarili olmasi tek bir birimin sorumlulugu olmadigi
gibi basari icin tek bir faktor de yeterli olmamaktadir. Yukarida zikredilen bir
¢ok faktoriin bir arada bulunmasi sinirsiz iyilesmenin basarisini saglayacak ve
artiracaktir. Sinirsiz iyilesmenin érgitin herhangi bir unsurunu harigte
birakmadigi halde bazi kisitlamalar barindirabilmektedir. Bu kisitlamalar
teorinin temelinde degil uygulamadaki zorluklarla ilgilidir. Bu kisitlamalarin bir
kismi sunlar olabilmektedir; yoénetimin vizyonsuzlugu, 6nyargilar, teoriye
inancin zayifligl, insan kaynaklarinin yetersizligi (Kiigtk, 2011).

Ulasim teknolojilerindeki hizli gelismeler rekabeti uluslararasi boyutlara
tasimistir. Rekabetin ylkselmesi 6rgitlerin rakiplerine Ustiinlik saglamak igin
farkli micadele alanlarina gitmelerine ortam hazirlamistir. Bu miicadelede
basarili olmanin en 6nemli sartlarindan bir tanesi ise, ¢alisanlarin gliglerinden
ve yeteneklerinden azami derecede fayda saglayabilmekten gecmektedir (Celik
ve Cira, 2013). Calisanlarin ortaya koyacagi yiksek performans, 6rgiit
amaclarinin ¢cok daha kisa siirede, ¢ok az hata ile ve yiksek kalitede
gerceklesmesini saglayacaktir (Yaralioglu, 2001:129).

Performans, bir isgérenin veya grubun, ilgili olduklari birimin veya
orgitin amaglarina, niceliksel ve niteliksel katkilarinin toplam 6l¢tsi seklinde
tanimlanabilir (Ozdemir ve Dulkadir 2017).

Yonetimin 6nemli islevlerinden kontroliin bir parcasi olan performans
Olcimiinin, isletmenin genel olarak basarisinin belirlenmesi, gelistirilebilecek
alanlarin ortaya cikarilmasi ve var olan verimsizliklerin nedenlerinin anlasiimasi
gibi bir ¢ok yarari vardir (Coskun, 2006).

Performans degerlendirmenin iki temel amaci bulunmaktadir. Bunlardan
ilki, calisanlarin 6dillendirilmesi igin gerekli olan, bireyin performansi hakkinda
bilgi edinmek, ikincisi ise; personele durumuyla ilgili geri bildirim saglamak
suretiyle onlarin kendilerini degerlendirme ve gelistirmelerine imkan ve firsat
vermektir (Tunger, 2013). GlinimUzde 6rgit performansi degerlendirilirken
finansal performans kadar finansal olmayan performans gostergeleri de
belirlenerek 6rgiitlerin basarisinin 6l¢ctilmesi, hedeflerle ortaya ¢ikan sonuglarin
bu gostergelere gore karsilastiriimasi yapilmaktadir (Agca, 2005).

Kaizen kelimesi Japonca da degisim anlamina gelen Kai ve Zen
kelimelerinin birlesiminden olusmustur. Sirekli slireg iyilestirme ve gelistirme
anlaminda kullanilmaktadir. Bu felsefeyi olusturan Masaaki imai isletmelerde
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surekli iyilestirme felsefesinin uygulanmasi icin her seviyede yoneticilerin ayri
ayri stratejilerini olusturmasi gerektiginden bahsetmistir. Strekli iyilestirme
belirli bir zaman diliminde miisteri memnuniyetinin artiriimasi igin siireclere
yonelik hizl bir gelismeyi saglamayi ve maliyetlerde azalmayi ifade eden bir
kavramdir (Buzlu, 2011:58)

Musteri istekleri duragan degil stirekli degisen bir yapida oldugu icin
siirekli iyilestirme kiiresel rekabette basarinin temeli olmaktadir. Uriiniin 6zel
bir 6zelligi buglin icin yenilik¢i olsa da yarin icin bu siradan bir hale gelir.
Uriiniin bugiinkii maliyeti bugiiniin teknolojisinde kabul edilebilir olabilirken
yarin icin yiiksek maliyet olarak karsimiza cikabilir (Goetsch,2016). Ozellikle de
teknolojik tirtinlerdeki fiyat diismeleri bu sdylenenlere 6rnek teskil etmektedir.
Bu durumda firma igin tek yol stirekli iyilestirmenin saglanmasidir.

Peter Scholtes’e gore siirekli iyilestirme icin su bes faaliyet 6nemlidir
(Goetsch, 2016;342):

o TUm kisiler ve birimler arasinda iletisimin iyilesmesi,

e Belirgin sorunlarin ¢o6ziilmesi, 186
o Belirtiler yerine sebepler incelenmelidir,

e Sorunu ve iyilestirmeyi kayit altina almak,

e Uygulanan degisikliklerin izlenmesi

Sinirsiz iyilesmenin uygulanmadigi 6rgitlerde sirekli iyilesme, belirli
alanda sinirlandiriimakta, bunlarin disinda bazi siireg, kisi veya alanlari
kapsayamamaktadir. Bu kisi veya siireclerin daha fazla iyilestirilemeyecegi
diistinilmektedir. lyilesme disi kalan unsurlarin (sinirlamalarin) varligi TKY’nin
basarisini azaltmaktadir ( Kigik, 2016:336)’a gore orgitlerde kalite iyilestirme
cahismalarinda karsilasilan belli bash sinirlamalar sunlardir;

e Orgiit yapisi

* Yoneticiler

e isgdrenlerin bir kismi

e Siiregler

¢ Tedarikgiler

¢ Araglar

* Mesai saatleri

« OzIiik haklar

e Egitim Bultgesi

« Odiil sistemi
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Sinirsiz iyilestirme Kaizen felsefesini desteklemekle birlikte bahsedilen bu
unsurlar agisindan eksik birakildigi tizerinde durmakta ve bitin bir 6rgitin
katilimrile TKY’nin amacina ulasacagini ifade etmektedir. Bu agidan sinirsiz
iyilestirme surekli iyilestirmenin eksikleri giderilmis ve kaizen ruhuna uygun bir
gelistirme aracidir denilebilir.

3.Arastirmanin Amaci

Arastirmanin temel amaci, sinirsiz iyilesme ile 6rgit performansi
arasindaki iliskinin belirlenmesidir.

Ote yandan arastirma kapsaminda Toplam Kalite Yénetimi kavramlari
icerisinde yer alan surekli iyilestirmenin uygulamada eksik biraktigi yonlere
dikkat cekmek, iyilestirme disi kalan ve bu sebepten TKY’nin hedeflerine tam
olarak ulasmasinda engel teskil eden unsurlar anlaminda sinirsiz iyilesme
faktorlerinin 6Gnem dizeyleri belirlenecek, siirekli iyilestirmenin eksik biraktigi
unsurlarin iyilesmeye katkisinin olup olmayacagi da arastirilacaktir. Ayrica
sinirsiz iyilesmenin 6rgiit performansini artirmaya yonelik katkisinin olup
olmayacagi incelenecektir.

3. Arastirmanin Kapsami

Bu arastirma, Kastamonu ili Kiire ilcesinde Toplam Kalite Yonetimi
Gzerine egitim almis kamu personelleri Gzerinde yapilmis ve yiiz yize anket
yontemi ile veriler toplanmustir.

Kire ilcesi sinirlari icerisindeki toplam kamu personeli sayisinin yaklasik
150 oldugu degerlendirilmektedir. Bunlardan énceden Toplam Kalite Yonetimi
egitimi almis 57 kisiye tesadifi olmayan 6rneklem yontemlerinden yargisal
ornekleme ile ulasilmis, bunlarin 51’inden veri alinabilmistir. Toplam elde
edilen verilerden (dikkatsizlikle dolduruldugu tahmin edilen) dort tanesi
elenmis, 47 veri ile analiz yapilmistir.

4. Arastirmanin Yontemi

Arastirma kapsaminda Kiigtk (2011) dlgeginden yararlanilmistir. Besli
likert 6lcegine gore hazirlanmis olup 1 “tamamen katiliyorum’’dan 5 “tamamen
katilmiyorum’” a dogru bir siralamayi icermektedir.

Elde edilen verilerin istatiksel analizleri SPSS 22.0 programinda yapilmis,
gecerlik ve glivenirlik test edilmis ve korelasyon analizi yapilarak iligki
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belirlenmistir.
5. Arastirmanin Modeli

Arastirmanin modeli Sekil 1'de gosterilmistir. Modelde iki degisken
bulunmaktadir. Sinirsiz iyilestirme ile 6rgiit performansi arasindaki iligki
incelenecektir.

ﬁ ORGUT
PERFORMANSI

Sekil 1: Arastirma Modeli

6. Arastirmanin Hipotezleri

Arastirma konusunda literatirde yer alan ¢alismalar incelendiginde;
Kiguk (2011: 44-53) sinirsiz iyilestirme kavramini literatiire ilk kazandirdigi
calismasinda Cronbach Alpha degeri 0,906 glivenirlikle dlcegi test etmis ve
uygulamistir. Ayrica ayni calismasinda “kalite iyilestirme ¢alismalarinin basarisi,
buna bagli olarak 6rgit performansi ve misteri memnuniyeti artacaktir”
sonucuna varmistir.

Bu calismada kullanilan 6lgekle yapilan diger bir calismada Ay (2017);
Cronbach Alpha degeri 0,865 ile 6lcegin glivenirligini test etmistir. Calismasinda
sinirsiz iyilestirme calismalarinin 6rgit performansina olumlu katki saglamasi
icin daha ¢ok uygulanmasi gerekli oldugu sonucuna varmistir.

Bu literatir dogrultusunda arastirmanin hipotezi su sekilde
belirlenmistir:

H1: Sinirsiz iyilesme ile 6rgiit performansi arasinda pozitif yonlu iliski
vardir.

7. Analiz
Sinirsiz iyilesmeye iliskin faktoér analizi bulgulari Tablo 1.'de
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gosterilmistir.

Tablo 1. Sinirsiz lyilesme Faktdr Analizi Bulgulari

Sinirsiz iyilesme
Performans
Faktorleri

Faktor
yiikii

0Oz
deger

Varyans
actklama
orani ( %)

Cronbach

Alfa

Ortalama

KMO
degeri

Kapsam disl
birakilan, degis
tirilemeyen kisi,
arag, uygulama veya
suregler vardir.

,824

Sinirsiz (surekli
iyilesmenin tim
unsurlari kapsamasi)
iyilesme onemlidir

,796

Tim yoneticiler
egitime katihr

,729

Tim yoneticiler
iyilestirmeye dahil
edilir

,627

Orgiit yapisi biitiin
olarak iyilestirmeye
dahil edilir

,771

Tlm is-gorenler
iyilestirmeye dahil
edilir

,761

Tam araglar
iyilestirmeye dahil
edilir

,613

Tum slregler
iyilestirmeye dahil
edilir

,692

Tim uygulamalar
iyilestirmeye dabhil
edilir

,764

2931

67

,646

1,68

1,83

4,38

4,60

4,32

4,43

4,38

4,47

4,36

,653

The International New Issues in Social Sciences

Year 2019 Summer - Volume 7, Number 2

189



Simirsiz Lyilesme jlg Orgiit Performans: Arasindaki Iliskinin Incelenmesi:
Kastamonu Ilinde Bir Uygulama (s5.181-196) Furkan Arict

Tablo 1. Sinirsiz lyilesme Faktor Analizi Bulgulari (Devam)

Sinirsiz lyilesme Faktér | ©z Varyans Cronbach KMO
Performans iikii deger acitklama Ortalama degeri
Faktorleri y & orani (%) | Alfa &
Tum tedarikgiler 2.931 67 ,646 ,653
iyilestirmeye dabhil ,691 4,38
edilir
YO?.EtI.C!Ier. . ,511 4,05
degistirilebilirler
Orgtit yapisi 732 4,53
degistirilebilir
Mesai saatleri
degistirilebilir 731 4,60
Ozliik haklar

74 4,17
degistirilebilir 748 !

Tablo 1’de sinirsiz iyilestirmeye iliskin faktor analizi sonuglari
paylasilmistir. Tm ifadelerin faktor yikleri 0,5’in Gzerinde oldugu igin; dlcekler
kararli kabul edilebilir ve 6lgeklerin analize uygun oldugu tespit edilmistir.
Cronbach Alfa katsayisi 0,646 olarak bulunmustur. Bu degerin 0, 60’dan yliksek
olmasi kullanilan 6l¢egin oldukca giivenilir oldugunu gostermektedir. Kaiser -
Meyer Olkin (KMO) degeri 0,653 bulunmustur. Bu degerin 0,5’in listiinde
olmasi; 6érneklemin yeterli oldugunu ve arastirma verilerinden anlamli
faktorlere ulasilabilecegini gostermektedir (Kiiglik, 2016: 227-232).

lyilestirmenin 6z degeri 2,931 bulunmustur ve 6z degerinin 1’den biyiik
olmasi bu ¢alismanin bilimsel olarak uygun oldugunu ve 6lceklerin gecerli ve
givenilir oldugunu géstermektedir. Varyans agiklama orani ise % 67°dir. Alinan
cevaplara gore ortalamalar bulunmustur. Sinirsiz iyilestirme sorularinin
¢ogunun 6nem dizeyleri 4,05-4,60 araliginda oldugundan, katilimcilar
tarafindan 6lcekte yer alan ifadelerin biylik oranda kabul edildigi gorilmustir.
Ayrica “Kapsam disi birakilan, degistirilemeyen kisi, arag, uygulama veya
suregler vardir (1,68)” ve “Sinirsiz (stirekli iyilesmenin tiim unsurlari kapsamasi)
iyilesme 6nemlidir (1,83)“ maddelerinin 6nem diizeylerinin yiksek diizeyde
onemli oldugu gorilmistir. Buradan hareketle katilimcilarin tiim sorulari genel
olarak 6nemli kabul ettikleri gbrismustdr.
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Tablo 2. ise sinirsiz iyilesmede orgiit performansina iliskin faktor analizi
sonuglarini vermektedir.

Tablo 2. Sinirsiz lyilesmenin Orgiit Performansiyla iliskisi

Orgit Faktér | Oz Varyans Cronbach | Ortalama | KMO
Performansina yuka deger | acgiklama degeri

Etkisi orani (%) Alfa

Her kisi, arag,
uygulama veya
suregler
iyilestirilebilse
TKY’nin basarisi
artar

,945 1,19

Her kisi, arag,
uygulama veya
suregler
degistirilebilse
TKY’nin basarisi
artar

,942 1,13

2951 %73 ,866 ,729

Her kisi, arag,
uygulama veya
suregler
iyilestirilebilse
orgut performansi
daha da artar

,781 1,11

Her kisi, arag,
uygulama veya
suregler
degistirilebilse
orgit performansi
daha da artar

,748 1,17

Tablo 2’de orgiit performansina iliskin faktor analizi sonuglari
paylasiimistir. Tim ifadelerin faktor yikleri 0,5’in izerinde oldugu igin;
Olgeklerin kararh analize uygun oldugu tespit edilmistir. Cronbach Alfa katsayisi
0,866 olarak bulunmustur. Bu degerin 0, 80’den yiiksek olmasi kullanilan
Olgegin yiksek derecede gilivenilir oldugunu gostermektedir. Kaiser - Meyer
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Olkin (KMO) degeri 0,729 bulunmustur. Bu degerin 0,6’nin Ustlinde olmasi;
orneklemin yeterli oldugunu ve arastirma verilerinden anlamli faktorlere
ulasilabilecegini gostermektedir. Performansa etkis diizeyiyle ilgili 6z degeri
2,951 bulunmustur ve 6z degerinin 1’den biylk olmasi bu ¢alismanin bilimsel
olarak uygun oldugunu ve 6lceklerin gecerli ve glivenilir oldugunu
gostermektedir. Varyans aciklama orani ise % 73’tlr. Alinan cevaplara gore
ortalamalar bulunmustur. Performansa etkisiyle ilgili sorularin gogunun énem
dizeyleri 1-2,33 araliginda oldugundan, katiimcilar tarafindan dlcekte yer alan
ifadelerin cogunlukla yiksek diizeyde 6nemli olarak kabul edildigi goralmistar.
Ayrica “Her kisi, arag, uygulama veya siirecler iyilestirilebilse orgiit
performansi daha da artar” ifadesinin 6nem diizeyinin (1,11) 6nem dizeyinin
yuksek diizeyde 6nemli oldugu gorialmustir (Kigik, 2016: 229-232).

Tablo: 3 Sinirsiz iyilesme ve 6rgiit performansi arasindaki korelasyon

Korelasyon
Sinirsiz Orgiit 192
lyilestirme  [Performansi
Sinirsiz Pearson Correlation 1
fiyilestirme Sig. (1-tailed) ,001
N 47
Orgiit Pearson Correlation 472 1
Performansi Sig. (1-tailed) ,001
N 47 47

Tablo 3’e gore sinirsiz iyilesme ile 6rglit performansi arasindaki iliski
basit korelasyon analizi ile incelenmistir. Analiz sonuglarina gore sinirsiz
iyilesme ile orgit performansi arasinda anlamli, pozitif yonlii ve orta diizeyde
bir iliski oldugunu gostermistir ( P<0,001, r<0,403, r<0,60).bu sonuglara gore
H1 hipotezi desteklenir. Degiskenler arasinda pozitif yonli bir iliskinin varhg iki
degiskenin birlikte degistigini gdstermektedir.

8. Sonug
Gelisen teknolojik imkéanlarla birlikte 6rgutler/isletmeler arasi rekabet
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daha fazla 6nem kazanmistir. Rekabetgilik, her gecen daha fazla kaliteye,
teknik GstlinlGge, hiza, hizmet ve Urin farklilasmasina ve Ustlnligine
dayanmaktadir. ister ulusal, ister 6rgiit/kurum bazinda olsun, rekabetciligin en
onemli unsurlarindan biri toplam performansi arttirabilecek 6zelliklere sahip
olabilmektir.

Bu ¢alismada TKY araglarindan olan sinirsiz iyilesmenin orgiit
performansiyla arasindaki iliski incelenmisgtir.

* Kiresellesme ile hizlanan rekabet igin TKY uygulamalari dnemlidir.

* Gerek ulusal bazda gerekse 6rgut/firma bazinda TKY’nin amaclarina
ulasmasi igin stirekli iyilestirme 6nemi artan bir kavramdir.

* Siirekli iyilesme kavraminin (Kaizen) uygulandigi érgitlerde eksik
biraktigi unsurlarin oldugu (1,68) oraninda ortaya ¢ikmistir.

* Orgitlerde degistirilemeyen unsurlarin iyilestirilmeye katilmasi
gerektigini savunan sinirsiz iyilesme orgiit performansi agisindan énemli oldugu
(1,83) 6nem diizeyinde ortaya ¢cikmistir.

* TKY’deki degistirilemeyen unsurlarin da degisme katilmasi (sinirsiz
iyilesme) orgit performansini pozitif yonli olarak artiracaktir.

9. Tartisma

TKY 6rgltlerin performansini artirmaya yonelik gelistirilmis bir kalite
uygulama aracidir. TKY tizerine yapilan ¢alismalar TKY’nin kullanilabilirligini
artirmistir. TKY bir ¢ok kalite uzmani ve bilim insaninin ilave unsurlarla
uygulanmasini 6nemli gordigu bir kalite aracidir. TKY lzerine yapilan bu
¢alismalardan bir tanesi de Imai Masaaki tarafindan gelistirilen siirekli iyilesme
kavramidir.

Surekli iyilesme kavrami insan odakli sureglerin devamli yenilenmesi
gerekliligi Gzerinde durmustur. Siirekli iyilestirme felsefe olarak geldigi
donemde 6nemli bir maliyet artisi saglayacagi dislincesiyle elestirilse de
glinim{iz rekabet kosullarinda 6nemi daha fazla artmis durumdadir. Sinirsiz
iyilesme ise sirekli iyilesmenin eksik biraktigi unsurlarinda degisime ve
iyilesmeye katilmasi gerektigini savunan bir TKY aracidir.

Tablo 1,2 ve 3 ten gorildugi tzere cevaplayicilarin tamami sinirsiz
iyilestirme uygulamasinin 6nemli oldugunu ifade etmislerdir. Buna goére; sirekli
iyilesme calismalarinda kapsam disi birakilan, degistirilemeyen kisi, arac,
uygulama ve sireclerin varligi 6nem diizeyi yliksek ¢cikmistir (Tablo 1).
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Toplam kalite yonetiminin 6rgit icerisinde basari elde edebilmesi icin
bltln birimlerin bu felsefeyi kabul etmesi ve uygulamasi gerekmektedir. Ayrica
bu felsefe icerisindeki slirekli iyilestirme ise bu felsefenin devamli bir sekilde
iyilestirilmesi ve gelistiriimesini ifade etmektedir. Stirekli iyilestirme TKY’ nin
tamamlayici bir unsuru gibi olurken sinirsiz iyilestirme de stirekli iyilestirmenin
eksik biraktigi unsurlari tamamlama agisindan énemlidir. Olcek sorularindan
goruldugi Gzere cevaplayicilarin 6rgit icerisinde degistirilemeyen unsurlarin
varligini 1.28 (tamamen katiliyorum) oraninda belirtmislerdir.

Sinirsiz iyilesme kavrami bu degistirilemeyen unsurlarin da degistirilmesi
gerektigini ifade etmektedir. TKY’nin amacina ulasabilmesi icin orglitte
degistirilemeyen, gelistirilemeyen ve iyilesme saglanamayan unsurlarin
olmamasi gerektigini ifade etmektedir. Orgiit performansini artirmak, érgiiti
surekli degisen ihtiyaclara uygun hale getirmek icin bitln unsurlarla birlikte
degisim ve iyilesme 6nemlidir ve glinimiiz rekabet diinyasinda gereklidir.

10. Oneriler

Sinirsiz iyilestirme tzerine yapilacak baska ¢alismalar icin su 6neriler
onemli olabilecektir.

* Sinirsiz iyilestirme (izerine baska sektorlerde ve kurumlarda calisma
yapilmasi su ana kadar yapilan ¢alismalarin tamamlayicisi olacagi icin
onemlidir.

* Sinirsiz iyilestirmenin 6neminin anlasiimasi icin farkli 6rgit tirlerinde
de calismalar yapilmasi 6nemli olacaktir.

* Sinirsiz iyilesmenin uygulandigi ve uygulanmadigi iki 6rgit tizerinde
yapilacak bir ¢calisma kavramin 6nemini ortaya koyabilecektir.

* Sinirsiz iyilesme bir 6rgitiin timiine uygulanmasinin zor oldugu
durumlarda b6lim bazinda uygulanmasi kavramin gegerliligi i¢cin 6nemli bir
adim olabilir.

* Sinirsiz iyilestirme uzun vadede verimlilik ve ekonomiklik agisindan
onemli bir artis meydana getirebilecektir. Bunun icin gerek kamu gerekse 6zel
sektérde degerlendirilmesi gereken bir uygulamadir.
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