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Tiirkiye Iletisim Aragtirmalar1 Dergisi olarak, yenilenen ekibimizle iizerine ¢alistigimiz
36. sayimizt yaymlamanin mutlulugunu yasiyoruz. Bu sayimizla birlikte bas editérlitk gérevini
devralmis bulunuyorum. Gegtigimiz donemde dergimize katkilarindan dolay1 6nceki bas
editériimiiz Dog. Dr. Hediyetullah Aydenize ve emegi gecen tiim calisma arkadaglarimiza
tegekkiirii borg bilirim. 1992 yilinda Marmara Universitesi {letisim Fakiiltesinde yayin hayatina
adim atan dergimiz, iilkemizin en koklii medya ve iletisim dergilerinden biri konumunda. Yeni
dénemde bu tarihi mirasimizi gelecege tasiyarak, dergimizin ozellikle uluslararasi etkinligini ve
gorunirligini artiracak galismalar yapmay hedefliyoruz.

Bu dogrultuda yayina hazirladigimiz 36. sayimizda dérdii Ingilizce olmak iizere on iki
makale yer aliyor.

“Reklamlarda Emoji Kullanimi: Emojilerin Reklam Mesaji Hatirlanilirhigina Etkisi” baghikli
makalelerinde Haluk Akarsu, Emrah Giilmez ve Mesude Canan Oztiirk, son yillarda sosyal
medyada kullanimi giderek yayginlasan “emoji” olgusunu, reklamcilikta kullanim bi¢imleri
a¢isindan ele aliyor.

“Uluslararas1 Ogrencilerin Kiiltiirlesme Stresi Diizeylerine iliskin Nicel Bir Arastirma” baslikli
makalelerinde Mustafa Akdag ve Omer Faruk Kogak, Tiirkiyede 6grenim géren uluslararast
ogrencilere uyguladiklar1 aragtirmayla “kiltiirlesme stresi” kavrami {izerinden ogrencilerin
uyum siireglerini analiz ediyor.

“Postmodern Tiiketim Kiiltiirii ve Kutsallik Bigimleri Uzerine Metateorik ve Kavramsal Bir
Tartigma: Deneyim, Yagam Tarzi ve Bireysellik Alan1 Olarak Spiritiiellik” baglikli ¢aliymastyla
Feride Aydemir, postmodern kiiltiirde insa edilen yeni ruhani egilimlerin tiiketim toplumuna
entegre olma bigimlerini elestirel bir bakis agisiyla ele aliyor.

“A Dialectical Social Framework for the Analysis of Media Communication” (Medya
[letisiminin Coziimlenmesi icin Bir Diyalektik Toplumsal Cerceve) baglikli makalesiyle Ercan
Giindogan, toplumsallagma, sinifsallasma ve Kkitlesellesme kavramlari tizerinden medya
iletisiminin diyalektik yapisina dair kavramsal bir tartisma sunuyor.

“From Life to Its Online School: An Analysis of Alain de Botton’s “The School of Life’ as
Strategy and Tactic” (Yasamun Cevrimi¢i Okulu: Alain de Botton'un ‘The School of Life’
Olusumunun Strateji ve Taktik Olarak Analizi) baglikli makalede Gékgen Karanfil ve A. Ozgiir
Giirsoy, Michel de Certeaunun strateji ve taktik kavramlar1 dogrultusunda, Alain de Botton'un
kurmus oldugu The School of Life adl1 djjital girisime yonelik elestirel bir analiz gerceklestiriyor.

\
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“Iletisim Biliminin Olusumunda Pozitivist Epistemolojinin Rolii” baglikli makalesinde
Zeliha Ogak, pozitivizmin iletisim ¢aligmalarina katkilarini tarihsel ve kavramsal bir ¢aba ile ele
alarak tartigtyor.

“Postmodernite, Siyasal iletisim ve Dogruluk Sorunu: Post-Truth Durum ve Entelektiiel
Zemini Uzerine Bir Inceleme” baglikli makalesinde Mehmet Sebih Orug, son yillarda siklikla
giindeme gelen post-truth kavramini, postmodernizm ve siyasal iletisim eksenlerinde analiz
ediyor.

“Yerli Cocuk Cizgi Filmlerinde Ideolojik Bir Soylem Olarak Yaslilik: TRT Cocuk Ornegi”
makalesinde Burcu Dabak Ozdemir ve Uriin Yildiran Onk, TRT Cocuk kanalinda yayinlanan ¢izgi
filmler tizerinden yaglilik olgusunun bir sdylem olarak temsil edilme bi¢cimlerine odaklaniyor.

“Insta-worthiness of News in New Media Journalism: How to Understand News Values
on Instagram” (Yeni Medya Gazeteciliginde Haberlerin Insta-degerliligi: Instagramda Haber
Degerini Anlamak) bashkli makalelerinde Ilgar Seyidov ve Beris Artan Ozoran, Tiirkiyedeki
cesitli gazetelerin Instagram’ bir yayin mecrasi olarak etkin kullanma bi¢imlerini analiz ederek,
“Insta-worthiness” kavramini éneriyor.

“Coca-Cola Reklamlarindaki Kolonyal ve Postkolonyal Ogelerin Gostergebilimsel Analizi”
bagslikli makalesinde Fatma $isli, Coca-Cola reklamlarinda 6tekilestirme temsillerini kolonyalizm
ve postkolonyalizm teorileri ekseninde gostergebilimsel bir tartismayla analiz ediyor.

“Yeni Medyada Hikayelestirme Kullanimi Baglaminda Marka Sadakati” baglikli makalelerinde
Betiil Kili¢ Taran ve Nurhan Babiir Tosun, markalarin dijital hikayelestirme uygulamalarinin
titketiciler tizerine etkisini, marka sadakati kavrami dogrultusunda inceliyor.

“Use of Fear Appeal in Work Safety Messages: An Experimental Study” (Is Giivenligi Iletigim
Mesajlarinda Korku Cekiciliginin Kullanimi: Deneysel Bir Calisma) bashikli makalelerinde Selin
Tiirkel, Sema Misci Kip ve Feyza Elif Yasdiman, is giivenli§i mesajlarinda korku ¢ekiciliginin
etkileri tizerine deneysel bir arastirma gergeklestiriyor.

36. sayimiza makaleleriyle katkida bulunan yazarlara, degerlendirme siireglerinde rol alan
hakemlere ve titiz ¢alismalariyla bu saymin okuyucuya ulasmasini saglayan edit6ryal ekibimize
tesekkiir ediyor, herkese iyi okumalar diliyorum.

Dog. Dr. Alparslan Nas

VI
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We are delighted to announce the 36th issue of Turkish Review of Communication Studies.
As I took over the role of the editor-in-chief in this issue, I would like to thank former editor-in-
chief Assoc. Prof. Hediyetullah Aydeniz and the editorial team for their valuable contributions.
Since its foundation in 1992 at Marmara University Faculty of Communication, our journal
has been one of the most essential publications in the discipline of media and communication.
Moving further on this historical legacy, we aim to improve the international impact and visibility

of our journal in the future.

In this respect, the 36th issue includes 12 articles (four articles in English), which can be
briefly presented as follows:

In “Usage of Emoji in Advertising: The Effects of Emojis on the Memorability of Advertising
Message” Haluk Akarsu, Emrah Giilmez and Mesude Canan Oztiirk analyze the recently popular
notion of “emojis” based on their applications in advertising.

In “A Quantitative Survey on International Students’ Acculturative Stress Levels’, Mustafa
Akdag and Omer Faruk Kogak analyze the students’ adaptation processes by referring to the

notion of “Acculturative Stress”, based on international students’ in Turkey.

In “A Metatheoretical and Conceptual Discussion on Postmodern Consumption Culture
and Forms of Sacredness: Spirituality as Experience, Lifestyle and Field of Individuality”, Feride
Aydemir undertakes a critical analysis on the ways in which new spiritualities invented in

postmodern culture are integrated into consumer society.

In “A Dialectical Social Framework for the Analysis of Media Communication” Ercan
Giindogan engages in a theoretical analysis on the dialectical aspects of media communication
by referring to the notions of socialization, classification and massization.

In “From Life to Its Online School: An Analysis of Alain de Bottons “The School of Life’
as Strategy and Tactic” Gokgen Karanfil and A. Ozgiir Giirsoy, conducts a critical analysis on
Alain de Botton’ digital initiative, The School of Life based on Michel de Certeau’s concepts of

strategies and tactics.

In “The Role of Epistemology in The Formation of Communication Science”, Zeliha Ogak
engages in a historical and a conceptual analysis on the relations between positivism and the

emergence of communication sciences.

Vil
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In “Postmodernity, Political Communication and the Question of Truth: A Study on Post-
Truth Condition and Its Intellectual Background”, Mehmet Sebih Orug analyzes one of the
most popular notions of contemporary times, post-truth, by referring to the recent processes in
postmodernism debates and political communication.

In “Aging as an Ideological Discourse in Local Cartoons: The Example of TRT Cocuk’, Burcu
Dabak Ozdemir and Uriin Yildiran Onk offer a critical analysis on children’s animated cartoons
on television to point out the ways in which the elderly is represented in discourse.

In “Insta-worthiness of News in New Media Journalism: How to Understand News Values
on Instagram’, Ilgar Seyidov and Beris Artan Ozoran conduct a research on Turkish newspapers’
broadcasting on Instagram to point at the effectiveness of this medium based on their concept
“Insta-worthiness”

In “Semiotic Analysis of Colonial and Postcolonial Elements in Coca-Cola Advertisements”,
Fatma Sisli conducts a semiotic analysis on Coca-Cola advertisements to uncover the
representations of otherness based on the theories of colonialism and post-colonialism.

In “Brand Loyalty in The Context of Using Storytelling in New Media’, Betiil Kili¢ Taran and
Nurhan Babiir Tosun undertakes a research on the brands’ digital storytelling applications and
their effects on consumers, with specific reference to the notion of brand loyalty.

In “Use of Fear Appeal in Work Safety Messages: An Experimental Study”, Selin Tiirkel, Sema
Misci Kip and Feyza Elif Yasdiman conduct an experimental study on how work safety messages,
which aim to convey fear appeal, tend to persuade workers effectively once they are applied in
work settings.

I would like to thank the authors, reviewers and our editorial team for their significant
contributions to this issue. I hope our readers will enjoy the great selection of papers, which will
stimulate new ideas in media and communication studies.

Dog. Dr. Alparslan Nas
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