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Uluslararasi iktisadi ve Idari incelemeler Dergisi’nin on iigiincii sayisinda sizlerleyiz.
Dergimizde bilimsel dederi olan orijinal makalelere yer verilmektedir. Yayinlanan makaleler
hakemlerin ézverili calismalariyla titizlikle kontrol edilmistir. Dergimiz, TUBITAK-ULAKBIM,
EBSCO, Index Copernicus, ASOS Index ve Arastirmax tarafindan taranmaktadir.

On ligiincii sayimizin, alanindaki bilim diinyasina katki saglamasini dilerim.
Bu sayidaki on lic makale hakkinda kisaca su bilgiler verilebilir:

Birinci makalenin konusu “Postmodern Cag Tatil Deneyimlerinde Hazci Tepki Basa-
magi Ciktisi Olarak Temali Oteller” dir ve F. Ozlem GUZEL tarafindan yazilmistir. Bu ¢calisma-
da postmodernizm ézellikleri ile hazci giidiileme modeli iliskisi kurularak benzetim yoluyla
tiiketim kapasitelerini artiran temali otellerin model icindeki baglasik yeri kavramsal olarak
degerlendirilmistir.

ikinci makale, Serap OVALI tarafindan yazilmistir. Makalenin bashgi, “Kiiresel Rekabet
Giicii Agisindan Tiirkiye’nin Konumu Uzerine Bir Degerlendirme”dir. Calismada 6ncelikle
rekabet gliciinii belirleyen etmenler ortaya koyulmus ve bu etmenler agisindan Tiirkiye’nin
rekabet giicii, Diinya Ekonomik Forumu tarafindan yayinlanan Kiiresel Rekabet Giicii Endeksi
verilerinden yararlanilarak, benzer gelismislik diizeyindeki (ilkeler ile kiyaslanmak suretiyle
analiz edilmistir.

Ugiincii makale Giilizar CAKIR SUMER tarafindan yazilmistir. Makalenin bashdi, “Hava
Kirligi Kontrolii: Tiirkiye’de Hava KirliliGini Onlemeye Yénelik Yasal Diizenlemelerin ve Or-
giitlenmelerin incelenmesidir. Bu calismanin amaci, Tiirkiye’de sanayilesme ve kentlesmenin
bir sonucu olarak ortaya ¢ikan ve bugiin de devam eden bir sorun olan hava kirliligi konusun-
da gecmisten giiniimiize kadar yapilan yasal diizenlemelerin neler oldugu, yine sorunu gi-
dermeye yénelik olarak gerek kamu érgiitii gerek de sivil toplum igerisinde ortaya ¢ikan 6r-
glitlenmelerin neler oldugunu tarihsel siirecte ortaya koymak ve degerlendirmektir.

Dérdiincii makale, Cigdem BASFIRINCI’nin yaptigi bir ¢alismadir. Calismanin bashgi
“Reklamlarda Yer Alan Tipik Marka Kullanicilarinin Reklam Etkinligindeki Roliine Yénelik
Kalitatif Bir Arastirma”dir. Bu ¢alismada, bir marka kullanicisinin reklamdaki tipik tasvir edi-
lis bigiminin, reklama (dolayisiyla da markaya) iliskin olumlu tutum gelistirme (zerindeki rolii
sosyal bilissel teori ve 6z-kimlik uyumu teorisi agisindan incelenmistir. Ayrica, bir marka kul-
lanicisinin reklamdaki tipik tasvir edilis biciminin reklama iliskin olumlu tutum gelistirme (ize-
rindeki roliiniin, o iriine duyulan ilgi diizeyinden etkilenip etkilenmedigi de arastirilmistir.

Besinci makale [brahim YALCIN, Mustafa SEKER ve Ali BAYRAM a aittir. Calismanin
basligi, “Yéneticilerin Kisilik Ozellikleri ve Duygusal Zekdlan ile Yénetim Bilisim Sistemleri
Kullanimlari Arasindaki Etkilesimin Tespitine Yénelik Bir Arastirma”dir. Calisma ile istanbul
Sanayi Odasi (ISO) verilerine gére Tiirkiye’de 2008-2012 yillari arasinda ilk 500’e giren Kayseri
firmalarindaki list ve orta diizey yéneticilerin kisilik 6zellikleri ve duygusal zekd ile ybnetim
bilisim sistemleri kullanimi arasindaki iliskiler arastirilmistir.

ilker Murat AR, Birdogan BAKI ve Fatih OZDEMIR tarafindan yazilan altinci ¢alismanin
bashgi “Kurulus Yeri Seciminde Bulanik AHS-VIKOR Yaklagiminin Kullanimi: Otel Sektériinde
Bir Uygulama”dir. Bu ¢alisma kapsaminda Rize’de kurulmasi planlanan bir ekoturizm merke-
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Zi icin yer se¢imi uygulamasi gergeklestirilmistir. Cok kriterli karar verme problemi olarak de-
gerlendirilebilecek bu problemin ¢6ziimiinde bulanik Analitik Hiyerarsi Siireci (AHS) ve bulanik
VIKOR yéntemleri kullanilmistir.

Yedinci makale, Ali ihsan OZEROGLU tarafindan yazilmistir. Calismanin konusu
“Barter’in Tiirk Finans Sektoriinde Yeri Ve Uygulanabilirligi”dir. Bu makale “Barter” olarak
adlandirilan islemi ve tarihsel gelisimini agiklamak ve nitelik olarak bir “finansal islem” mi
yoksa bir “ticari islem” mi sorusuna cevap bulmaktir.

Sekizinci makalenin bashgi “Kamu ighorcuna Tahammiil Sinin ve Kétii Denge: Borg
Krizi icin Ampirik Bir Model”dir ve Ata OZKAYA tarafindan yazilmistir. Bu ¢alismada, enflas-
yon yaratilarak borcun dederinin azaltildigi dinamik bir kamu bor¢glanmasi modeli olusturula-
rak bu modelin kapali ¢6ziimii ile faizin ¢oklu-dengeleri belirlenmistir. Daha sonra kaos teori-
sini kullanarak model, Tiirkiye’nin finansal serbestlesme siirecindeki (1989-2010) verileri (ize-
rinde test edilmistir. Calismanin amaci, modelde ortaya ¢ikan ¢oklu-dengenin, gercek verilerle
dogrulanip dogrulanamayacagdini arastirmaktir.

Dokuzuncu makale, Ahmet KURTARAN tarafindan yazilmistir. Makalenin konusu “His-
se Senedi Degerlendirme Yéntemlerinin Yatirm Kararlarindaki Basarisinin Degerlendiril-
mesi”dir. Bu ¢alismanin amaci hisse senedi degerlendirme yéntemlerinden piyasa degeri def-
ter degeri ve fiyat kazang orani yontemlerinin hisse senedi yatirim kararlarindaki basarisini
6lcmektir. Calisma 2008 ile 2012 arasindaki 5 yillik bir dénemi kapsamaktadir.

Onuncu makalenin bashg ise “KOBI Finansal Raporlama Standardinin Tiirkiye’deki
Muhasebe Uygulamalarina Getirecegi Dedisiklikler”dir ve Hiilya CENGIZ tarafindan yazil-
mustir. Bu ¢alismada KOBI'lerin yapisi, ekonomik é6nemi ve KOBI Finansal Raporlama Standar-
di teorik olarak incelenmistir. KOBI Finansal Raporlama Standardinin uygulanmasinin getire-
cegi degisikliklerin mali tablolara etkisi belirlenmistir.

Onbirinci makalenin basldi ise “Sosyal Pazarlama ile iliskili Kavramlar Arasindaki
Farkhiiklar”dir. Serpil Unal KESTANE tarafindan yazilmistir. Bu calisma, toplumsal sorunlari
konu edinen sosyal pazarlama kavrami ile kurumsal sosyal sorumluluk, amaca yénelik pazar-
lama ve halkla iliskiler kavramlari arasindaki benzerlikleri ve farkliliklari konu edinmektedir.

“Tiiketici Etnik Kokenciligi Egilimi Olcedi (CETSCALE): istanbul ili Tiiketicileri Uzerine
Bir Pilot Arastirma” konulu makale Zuhal CILINGIR tarafindan yazilmistir. Bu ¢calismanin
amaci, CETSCALE’in, istanbul érnekleminde gecerliligini ve giivenilirligini test ederek, Tiirk
tiiketicilerin etnik kdkencilik egilim diizeyleri hakkinda pazarlama yéneticileri ve akademis-
yenlerine fikir verebilmektir.

Son makalenin bashgi “Borsa istanbul’da islem Géren Sirketlerin Kapanis Fiyatlari ile
islem Miktarlari Arasindaki iliskinin Fonksiyonel Kanonik Korelasyon ile Analizi”dir ve M.
Suphi 6ZCOMAK ve Murat GUNDUZ tarafindan yazilmistir. Bu calismada Borsa stanbul’da
(BIST) islem gdren sirketlerin kapanis fiyatlari ile islem miktarlari 6nce fonksiyonel veriye d6-
nistiirilmiis daha sonra s6z konusu veri setleri arasindaki iliski fonksiyonel kanonik korelas-
yon analizi yéntemiyle arastirilmistir.

Prof.Dr.Kenan GELIK

Year:7 Number:13, Summer 2014 1SSN 1307-9832



Uluslararasi iktisadi ve idari incelemeler Dergisi XI

Frnom the Editor

We are happy to publish the thirteenth issue of the International Journal of Economic
and Administrative Studies with a great support of distinguished academicians. We thank our
referees for their enormous work for editing the articles to be publicized in the journal. The
journal, scanned by TUBITAK-ULAKBIM database, EBSCO, Index Copernicus, ASOS Index and
Arastirmax. So, the articles published in the journal will be read and used in new studies by
more researchers and the number of references to the articles will increase. Besides, indexing
by those is an important step to access the other international databases and indexes. Hop-
ing that the articles in this issue will make a contribution to the literature, we cordially ask
you to make some comments on the articles. This issue consists of thirteen articles:

The first article is named as “Themed Hotels as an Output of Hedonic Step Response
in Postmodern Era Holiday Experience” by F. Ozlem GUZEL. In this study, by establishing a
relationship between the hedonistic motivation model and postmodernism characteristics, on
the conceptual model the place of the themed hotels increasing the consumption capacities
through simulation was evaluated.

The second article is headed as “An Assessment on Turkey’s Position in Terms of the
Global Competitiveness” by Serap OVALI. In this study, it is aimed to analyse Turkey’s com-
petetiveness and to reveal its strong and weak aspects. With this purpose, the factors deter-
mining the competetiveness are presented primarily in the study. In terms of these factors,
Turkey’s competetiveness is analyzed by comparing with the other countries which have the
same development level. It is used the data of ‘The Global Competitiveness Index’ used by
The World Economic Forum.

The third article is headed as “Air Pollution Control: Analyse of Legal Arrangements
and Organizations Devoted to Prevention of Air Pollution” by Giilizar CAKIR SUMER. At this
study, it is aimed at analysing the legal arrangements in Turkey on air pollution which has
been occured and goes on due to urbanization and industrialization. It is also aimed at be-
traying and evaluating governmental and non governmental organizations occured at histor-
ical process.

The fourth article is titled as “A Qualitative Study About the Role of Brand User
Stereotypes on Advertising Efficiency” by Cigdem BASFIRINCI. Drawing on social cognitive
theory and self congruity theory, this study examines the role of brand user stereotypes (in
advertisements) on developing favorable intentions toward the ad (and thus toward the
brand). Moderating effects of product involvement level within this relationship was also ex-
plored.

Following article is by ibrahim YALCIN, Mustafa SEKER and Ali BAYRAM, titled as “A
Research: The Interaction Between Managers’ Personality Traits, Emotional Intelligence
and Their Use of Management Information Systems”. In this study, between 2008-2012 in
Turkey, the relationship between traits, emotional intelligence and use of management in-
formation systems of top-level and mid-level managers in Kayseri companies within Istanbul
Sanayi Odasi (ISO) top 500 was examined.

The other article named “Using Fuzzy AHP-VIKOR Approach for Facility Location Se-
lection: An Application in Hotel Sector” is by ilker Murat AR, Birdogan BAKI and Fatih Oz-
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DEMIR. In the scope of this study, an application of site selection was performed for an eco-
tourism center planned to be built in Rize. Fuzzy Analytic Hierarchy Process (AHP) and fuzzy
VIKOR methods are used to solve this problem which is considered as multi criteria decision
making.

The seventh paper in this issue is named as “The Place of the Barter in Turkish Finan-
cial Sector and its Applicability” by Ali ihsan OZEROGLU. The purpose of this article is to de-
fine and to explain historical development of “Barter”, and to find answer to the question t if
barter is commercial or financial transaction.

Following paper is named as “Domestic Debt Intolerance and Bad Equilibrium: An
Empirical Default Model” by Ata OZKAYA. In this paper, a dynamic model is specified in
which debt default through inflation is possible, determine its closed-form solution and mul-
tiple equilibria. And estimated the model using the properties of chaos theory, against post-
liberalization period (1989-2010) data for Turkey. The problem takes as given the model
economy with multiple equilibria and asks whether the multiple equilibria can be verified by
the data.

The ninth paper in this issue is named as “Evaluation of Success in Investment Deci-
sions of Stock Assessment Methods” by Ahmet KURTARAN. The aim of this study is to
measure performance of price-earnings and book-to- market ratio which are stock valuation
methods on stock investment decision. The study includes 5 years period between 2008 and
2012.

The tenth paper is named as “The Changes in Accounting Applications in Turkey
Come With International Financial Reporting Standard for Small and Medium-Sized
Entities” by Hiilya CENGIZ. This study examines the structure and economical significance of
SMEs and Financial Reporting Standard for Small and Medium sized Entities. The influence of
changes coming with the usage the Financial Reporting Standard for Small and Medium sized
Entities on financial statements.

The eleventh article is named “Differences Between the Concepts Associated with
Social Marketing” by Serpil Unal KESTANE. The subject of this study is the similarities and
differences between the concept of social marketing focusing on societal problems and
corporate social responsibility, cause-related marketing and public relations concepts.

The article by Zuhal CILINGIR is named “Consumer Ethnocentrism Tendencies Scale
(CETSCALE): A Pilot Study for Consumers in Istanbul”. The purpose of this study is to give to
an idea about levels of consumer ethnocentrism tendencies in Istanbul sample by testing the
scale dimensionality and reliability to the marketing managers and marketing academics.

The last paper is named “Analysis of the Relationship Between Closing Price and
Trading Volumes of the Companies that Trading on istanbul Stock Exchange by Functional
Canonical Correlation” by M. Suphi 6ZCOMAK and Murat GUNDUZ. In this study, closing
price of the companies trading on Istanbul Stock Exchange and their trading volumes are
turned into functional data and then the relationship between the aforementioned data sets
is researched through functional canonical correlation analysis.

Kenan CELIK (Prof.)
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