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Ozet

Otel isletmelerinin tedarikgileri ile iliskilerinde rol oynayan etkenler, tedarik zinciri
yonetiminin etkinligini belirlemektedir. Bu galismada, tedarikgi iliskilerinde rol
oynayan etkenlerin neler oldugu ve bunlarin tedarikgi ile devam beklentisine
etkisinin tespiti amaglanmaktadir. Bu amagla, anket teknigi ile istanbul'da yerlesik
dort ve bes yildizli otellerden veri elde edilmistir. Bulgular tedarikgi iliskilerinin
dagitim performansi, codrafi yakinlik, glven, tedarikgi firma buyukligu, bilgi
destedi ve fiyat avantaji etkenlerince belirlendigini ortaya koymaktadir. Bu
etkenlerden yalnizca glven tedarikgi ile devam beklentisini anlamh dizeyde
aciklamaktadir. Belirtilen alti faktér kapsaminda tedarikgi iliskileri sekillenen otel
isletmelerinin ig iliskisini devam ettirmek istedikleri tedarikgileri yalnizca, gliven
duyduklar tedarikgilerdir.
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SUPPLIER RELATIONS IN LODGING INDUSTRY: FINDINGS FROM TURKISH
CITY HOTELS

Abstract

Factors which affect hotel-supplier relations determine the effectiveness of supply
chain management. This study is aimed to find factors which affect hotel-supplier
relations and their effects on hotel’s expectation of continuity with supplier.
Therefore, data has gathered with questionnaire technique, from 5 and 4 star
hotels in Istanbul. Results are indicating that supplier relations were determined
by six factors: distribution performance, geographical closeness, trust, supplier
firm size, information support by supplier, and price advantages. Only trust has a
significant effect on explanation of continuity expectation. The suppliers which
hotels are expected to maintain their relationships with, are only enterprises
which hotels trust in.
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