keI JOURNAL OF BUSINESS ON THE DIGITAL AGE
VOL. 4 ISSUE 2 2021

eISSN: 2651-4737 dergipark.gov.tr/jobda

Vol. 4 Issue 2
CONTENT

B. Ozcan and C. Turna
Analysis of the Factors Affecting the Consumer in Online Shopping with Decision Trees

K. Kasaroglu
The Harmony Between the Generation Z and Transformational Leadership As A Modern Leadership
Approaches

G. Kaya Ozbag
The Challenge of Integrating Ethics into Machines

D. Kayiskan
Literature Review on Entrepreneurial Marketing Dimensions: A Comparison of Dimensions

S. Giirsoy
The Relationship of Blockchain Technology, Crypto Money and Foreign Trade

A. Cagatay and E. Irkilata
Human Resources Practices Developed in the World: Covid-19 Based Approach

D. Ayberkin and U. Ozen
The Use of Blockchain Technology in Digital Advertising and Marketing Sector: Modeling
Study and A Conceptual Framework

94

106

122

129

138

146

165



