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JOURNAL NAME: JOURNAL OF ACADEMIC PERSPECTIVE ON SOCIAL STUDIES
(JAPSS)

AIMS AND SCOPE:

The objective of Academic Perspective Journal on Social Studies (JAPSS) is to share
understanding by exploring new practices, perspectives and also promoting social policies and
strategies through advancing theoretical backround.

Journal of Academic Perspective on Social Studies (JAPSS) publishes original empirical and
theoretical studies in the field of social sciences (it includes many social science branches such as
educational sciences, theology, communication, geography, history, linguistics, Turkish language,
anthropology, philosophy, philology, musicology, fine arts, cinema, psychology, sociology,
archeology, economy, international relations, social work, political science, international studies,
tourism, tourist guiding, business management, econometrics, applied statistics, law, public
administration and management sciences.) that analyze, research, discuss and promote humanities-
related social policies or practices based on individuals, families, societies, organizations,
countries.

DERGI ADI: SOSYAL CALISMALAR UZERINE AKADEMIK PERSPEKTIF DERGISI

AMAC VE KAPSAM

Sosyal Calismalar Uzerine Akademik Perspektif Dergisi (JAPSS), sosyal ¢alisma alaninda yeni
uygulamalarin, bakis agilarinin ve ayni zamanda teorik bilgi donanimiyla desteklenen sosyal
politikalarin ve stratejilerin paylagilmasin1 amaclamaktadir.

Sosyal Calismalar Uzerine Akademik Perspektif Dergisi (JAPSS), sosyal bilimler (egitim
bilimleri, ilahiyat, iletisim, cografya, tarih, dilbilim, Tirk dili, antropoloji, arkeoloji, felsefe,
miizikoloji, gilizel sanatlar, sinema, psikoloji, sosyoloji, sosyal hizmet, ekonomi, uluslararasi
iliskiler, siyaset bilimi, turizm, turist rehberligi, ekonometri, uygulamal istatistik, hukuk, kamu
yonetimi ve yonetim bilimleri gibi birgok sosyal bilim bransini igerir) alaninda bireylere, ailelere,
toplumlara, kuruluslara, {ilkelere dayanan beseri bilimlerle ilgili sosyal politikalart veya
uygulamalar1 analiz etme, arastirma, tartisma ve tesvik etme ile ilgili 6zgiin nitelikte ampirik ve
teorik ¢aligmalar1 yayimlar.
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PUBLISHING POLICIES OF JOURNAL

1. JAPSS (Journal of Academic Perspective on Social Studies) is published annually and has a
peer review process. Special or additional issues may also be published if necessary.

2. JAPSS (Journal of Academic Perspective on Social Studies) includes international academic
reviews, researches articles and studies in social sciences to peer review process. All manuscripts
are reviewed initially by the Editors as to aims, scope, principles and standards of the journal. After
this editorial evaluation, appropriate manuscripts will be sent for outside review.

3. All manuscripts are evaluated by at least two reviewers. Reviewers are detemined as to science
field.

4. JAPSS (Journal of Academic Perspective on Social Studies performs a double- blind review
process.

5. JAPSS has an effort to publish original studies related with social sciences. The author(s) should
ensure that summitted articles/manuscripts have not been previously in any journal or media and
sent to any journal review process.

6. JAPSS (Journal of Academic Perspective on Social Studies) attaches importance to academic
and scientific publishing pattern. In the light of this principle, submitted articles may be checked
with duplication-checking software to protect authors rights against to plagiarism, copyright
infringement and the other breaches of practices in publication.

7. All processes related with reviewing and publishing should be followed online via peer review
system.

8. All rights of the articles have been assigned to the journal within the publishing process.
Accepted manuscripts for the publication are not reproduced, used ot published in any other media
without permission of the journal management. JAPSS (Journal of Academic Perspective on
Social Studies) may publish the articles various databases or the other media.

9. All legal, economic and ethical responsibility of the articles that sent to JAPSS (Journal of
Academic Perspective on Social Studies) for publishing belong to the author(s).

10. JAPSS (Journal of Academic Perspective on Social Studies) publishes articles in English.

11. The manuscripts that fit within the aims and scope of the journal are reviewed by the reviewers
within 15 days. If the manuscript is not reported at the end of this process, a new reviewer may be
appointed for the article.

12. The manuscript that has two positive review reports from the field evaluation is eligible for
publication. The manuscript that has only a positive review report is sent to a third reviewer and
the publication of the manuscript is determined by the report of the third reviewer.

13. The aouthors can oppose the reviewer reports within scientific views and reasons. In such a
case, editorial board examine the manuscripts and report.

14. There are no fees payable to submit or publish in this journal.
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SUBMISSION GUIDELINES

1.

o s W

Aurticles must be written in the Microsoft Word Programme and the page structure must be
created as follows:

Paper Size A4 Vertical

Top Margin 3cm

Bottom Margin 3cm

Left Margin 3cm

Right Margin 3cm

Font Times News Roman
Font Style Normal

Type Size (Head line) 12
Type Size (Regular Text) 11
Type Size (Footnote Text) 9
Type Size (Abstract) 10
Paragraph Spacing 6 nk

Line Spacing 1

The abstract should be no more than 250 words and should have the following subsections.

Summary (which should contain details of the context for the article and
methods/approachused)

Findings (which should contain the key findings)

Applications (which should contain details of impact and application to Professional
practice)

Full articles should be a maximum of 8000 words.

Manuscripts should have 3-5 keywords under the abstract.

The manuscripts should follow APA reference style.

The manuscripts that are not appropriate for submission guidelines cannot be include in
peer review process.
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DERGI YAYIM iLKELERI

1. Sosyal Calismalar Uzerine Akademik Perspektif Dergisi, yillik olarak yayinlanan uluslararasi
hakemli bir dergidir. Gerekli durumlarda 6zel ya da ek sayilar yaymlanabilir.

2. Sosyal Calismalar Uzerine Akademik Perspektif Dergisi, sosyal konular, davranissal ve
bireylere, ailelere, toplumlara, kuruluslara, iilkelere dayanan beseri bilimlerle ilgili sosyal
politikalar1 veya uygulamalar1 analiz etme, arastirma, tartisma ve tesvik etme ile ilgili ampirik
arastirma ve teorik c¢alismalart yayimlar. Biitiin ¢alismalarin derginin amacina, ilkeleri ve
standartlarina uygunlugu baslangi¢cta editér kurulu tarafindan degerlendirilmektedir. Editor
degerlendirmesinde uygun bulunan ¢alismalar dis hakemlere gonderilmektedir.

3. Her calisma en az iki hakem tarafindan degerlendirilmektedir. Hakemler bilim dallarina gore
belirlenmektedir.

4. Sosyal Caligmalar Uzerine Akademik Perspektif Dergisi, cift- kor hakemlik siireci
yuriitmektedir.

5. Sosyal Calismalar Uzerine Akademik Perspektif Dergisi, sosyal bilimlerle iliskili 6zgiin
caligmalar yayinlamay1 amaglamaktadir. Yazar(lar) dergi sistemine yiikledikleri ¢aligmalarin daha
once baska bir dergide ya da medyada yaymlanmadigindan emin olmalidir(lar).

6. Sosyal Calismalar Uzerine Akademik Perspektif Dergisi, akademik ve bilimsel yayin
asamalarina onem vermektedir. Bu ilke 15181nda, yiiklenen ¢alismalar yazarlarin haklarini korumak
icin intihal, telif hakki ihlali ve yayinlarda goriilen diger ihlallere karsi intihal programiyla
taranabilir.

7. Hakemlik ve yaymlamayla ilgili biitin siiregler elektronik hakemlik sistemiyle takip
edilmektedir.

8. Calismalarin biitiin haklar1 yaym siirecinde dergiye devredilmektedir. Yayn i¢in kabul edilen
caligmalar dergi yonetiminden izin alinmadan ¢ogaltilamaz ya da baska medya ortamlarinda
yayimlanamaz. Dergi, ¢aligmalari ¢esitli veri tabanlarinda ya da medyalarda paylasabilir.

9. Sosyal Calismalar Uzerine Akademik Perspektif Dergisine génderilen ¢alismalarin biitiin yasal,
ekonomik ve etik yiikiimliiliikler yazarlara aittir.

10. Sosyal Calismalar Uzerine Akademik Perspektif Dergisi, Ingilizce, Almanca ve Tiirkge
dillerinde ¢aligmalar yayinlamaktadir.

11. Derginin amaci ve kapsamina uygun olan ¢alismalar 15 giin i¢inde hakemler tarafindan
degerlendirilmektedir. Bu siire¢ i¢cinde hakem tarafindan degerlendirilmeyen ¢alismalar i¢in yeni
bir hakem atamasi1 yapilabilir.

12. Iki olumlu hakem raporuna sahip bir ¢alisma yayma hak kazanmaktadir. Sadece bir olumlu
hakem degerlendirmesine sahip calisma tiglincli bir hakeme gonderilmekte ve ¢alismanin
yaymlanma karart {iglincli hakemin raporuna gore verilmektedir.

13. Yazarlar, bilimsel gerek¢e ve nedenlerini belirterek hakem raporlarina itiraz edebilirler. Boyle
bir durumda, Editor kurulu ¢alismayi ve raporlari inceler.

14. Bu dergiye makale yiiklemek, dergide makale yayinlamak i¢in herhangi bir {icret
alinmamaktadir.
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YAYIN GONDERME KURALLARI

1. Makaleler Microsoft Word Programinda yazilmali ve sayfa yapis1 asagidaki gibi
olusturulmalidir:
Kagit Boyutu: A4 Dikey
Ust Kenar Boslugu: 3 cm
Alt Kenar Boslugu: 3 cm
Sol Kenar Boglugu: 3 cm
Sag Kenar Boslugu: 3 cm
Font: Times News Roman
Yazi Tipi Stili: Normal
Tiir Boyutu (Baslik): 12
Tiir Boyutu (Normal Metin): 11
Tiir Boyutu (Dipnot Metni): 9
Tiir Boyutu (Ozet): 10
Paragraf Boslugu: 6 nk
Satir Aralig:: 1
2. Ozet 250 kelimeden fazla olmamali ve asagidaki alt boliimlere sahip olmalidir.
« Ozet (makale igeriginin detaylarini icermeli ve yontemlerle / ele alinmali)
* Bulgular (anahtar bulgular1 igermesi gerekir)
* Uygulamalar (mesleki uygulamalarin ayrintilari ve igerigi gerekir)
3. Tam makaleler en fazla 8000 kelime olmalidir.
4. Anahtar kelimeler; 6zetin altinda 3-5 anahtar kelimeye sahip olmalidir.
5. Yazilar APA referans stilini izlenmelidir.

6. Gonderme yonergeleri i¢in uygun olmayan yazilar, hakem incelemesine dahil edilemez.
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IAcademic Perspective on Social Studies, (1), 01-10. A 5 3
Fatma CiFTCi KIRAC

DOI: https://doi.org/ 10.35344/japss.1031753 Ramazan KIRAC*

ABSTRACT

To examine the relationship between patient empowerment and self-efficacy.Quantitative research design and
easy sampling method were used in the study.The study was carried out on 401 adult individuals with acute or
chronic diseases in the center of Konya. The Cronbach's Alpha Coefficient of the self-efficacy scale consisting of
23 questions was found to be 0.798 on the first scale. The Cronbach Alpha Coefficient of the second scale
patient empowerment scale consisting of 37 questions was found to be 0.852. 51.1% of the participants are
women, 20.2% 18-27, 20% 28-35, 20% 36-45, 20% 46-55, 20% 56+ years old is in the range.27.7% of the
participants have primary school,18.7% high school, 8.7% associate degree, 33.7% undergraduate, 11.2%
graduate education.As a result of the analyzes,no significant difference was found between gender,educational
status,chronic diseasesof the patients and the patient empowerment and self-efficacy.A statistically significant
low-level relationship was found between patient empowerment and self-efficacy.Studies revealed that the
patient actively participated in self-care,managed health status better and improved personal control when the
patient empowerment was presented at a high rate.It is very important that patients acquire self-efficacy to fight
disease.Therefore,patient empowerment increases in patients with high self-efficacy and thus faster treatment
with patient participation is provided.
Keywords: Empowerment, Patient Empowerment, Self-efficacy, Patient.

oz
Hasta giiglendirme ve 6z-yeterlilik arasindaki iligkinin incelenmesidir. Arastirmada nicel arastirma deseni ve
kolay ornekleme yontemi kullanilmistir. Arastirma, Konya merkezde 401 yetiskin akut veya kronik hastaligi
olan birey iizerinde gergeklestirildi. Birinci 6lgek 23 sorudan olusan 6z yeterlilik 6lgeginin Cronbach Alfa
Katsayis1 0.798 olarak bulunmustur. Tkinci 6lcek 37 sorudan olusan hasta giiglendirme 6lgeginin Cronbach Alfa
Katsayisi 0.852 olarak bulunmustur. Arastirmaya katilanlarin %51.1°1 kadin, %20.2’si 18-27, %20’si28-35,
%20’si 36-45, %20’si 46-55, %20’si 56+ yas araligindadir. Katilimeilarin %27.7’si ilkokul, %18.7’si lise,
%8.7’si On lisans, %33.7’si lisans, %11.2°si lisansiistii 6grenim durumuna sahiptir. Analizler sonucunda
hastalarin cinsiyeti, egitim durumu, kronik hastaliklar1 ile hasta giliglendirme ve 6zyeterlik arasinda anlamli bir
fark bulunmadi. Hasta yetkilendirme ve 6z yeterlik arasinda istatistiksel olarak anlaml diisiik diizeyde bir iliski
bulundu. Hasta giiclendirmesinin yiiksek oranda sunuldugu zaman, hastanin 6z bakimina aktif bir sekilde katilim
sagladigini, saglik durumlarini daha iyi yonettigini ve kisisel kontrolii daha iyi hale getirdigi yapilan ¢aligmalarla
ortaya konusmustur. Hasta bireylerin hastalik ile miicadele edebilmeleri i¢in 6z yeterlilik elde etmesi ¢ok
onemlidir. Bu yiizden yiiksek 6z yeterlilige sahip bireylerin hasta gii¢clendirmesinin de arttig1 ve boylelikle hasta
katiliml1 daha hizl1 bir tedavi saglanmaktadir.

Anahtar Kelimeler: Giiclendirme, Hasta, Hasta Giiglendirme, Ozyeterlilik.
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1. INTRODUCTION

The concept of empowerment is widely used in many fields such as psychology, economics,
education, society and organizational development. Current conceptual models in the literature are
community empowerment (Israel, Checkoway, Schulz and Zimmerman, 1994), staff empowerment
(Causon, 2004), nurse empowerment (Ulupinar, 2011). The fact that empowerment is
multidimensional and experts use different words to express the issue make it difficult to define
empowerment. In general, empowerment is defined as a multi-dimensional social process that helps a
person to realize his/her own power, to make his/her own decisions and to increase the level of control
over his/her life (Burke and Dalrymple, 2015). In order for empowerment to take place, self
recognition of the individual and his/her desire for empowerment are required (Ulupinar, 2011). In
recent years, the concept of empowerment has been of great interest in health services, especially
considering many power imbalances(Bridges, 2008).

There are significant changes in health and health systems all over the world. Greater access to
information and technology, health system researches, changes in economy and politics are the main
reasons for changes in the existing health system. One of the most important changes in health services
in various countries of the world is the strategies of increasing the empowerment of patients in order to
ensure that they are more involved in health services. Patient empowerment is a concept that allows
patients to leave their passive roles to achieve goals of improving theirlife quality and to play an active
role in their health and life quality during decision-making process (Chatzimarkakis, 2010; Castro,
Regenmortel, Vanhaecht, Sermeus and Hecke, 2016). Empowerment enables patients to obtain the
resources they need, to be aware of their problems, to make their own decisions by thinking critically,
to specify their personal preferences, to establish strong relationships with other individuals (Kaya and
Isik, 2018). Success in patient empowerment is based on collaboration between the patient and the
healthcare worker, and also individualized care is prioritized (Yesilbalkan, 2001). Empowerment
increases self-care interventions, life quality, self-esteem, doctor-patient communication, healthy
nutrition and patient’s self-efficacy (Kennedy et al., 2007). Therefore, patient empowerment has
become a necessity in health services today. In the literature, self-efficacy is one of the most discussed
variables with patient empowerment process (Anderson, Funnell and Fitzgerald 2000; Schulz and
Nakamoto, 2013). Self-efficacy is the self-confidence or belief that an individual has about the skills,
attitudes and knowledge required to perform a certain performance successfully. (Bandura, 1994;
Arseven, 2016). Self-efficacy, in this context, is that the individual feels himself / herself effective and
sufficient (Yardimc1 and Basbakkal, 2010). Self-efficacy can be improved over time, through
experience, through observing other people or listening to others' comments (Lee, 2005). Individuals
feel healthier both physically and psychologically as their self-efficacy beliefs increase (Barlow,
Cullen and Rowe 2002; Tsay, 2003). It is known that individuals with strong self-efficacy beliefs have
a great impact on health behaviors such as paying attention to self-care, active participation in
treatment processes, giving up bad habits for protection against diseases (Beyhan, 2018). Self-efficacy
contributes especially patients who have to cope with chronic diseases to exhibit behavioral changes
(Curtin, Walters, Schatella, Pennella, Wisea and Klicko 2008).

Today, due to the increase in the number of patients with acute and chronic diseases, it will not
beadequatejust to increase the care services given in this regard. Therefore, examining the concepts of
patient empowerment and self-efficacy playing important roles in sharing responsibilities on health
services by involving the patients in the process is important. In this study, the relationship between
patient empowerment and self-efficacy will be examined.
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2. MATERIALS AND METHODS

In the research, quantitative research design and easy sampling method were used. The data obtained
in the study were collected by survey method. 2 different scales were used in the studyin order to
collect data. In the first scale, there are twenty-three questions developed to measure self-efficacy. The
twenty three-item original form of the self-efficacy scale was developed by Sherer and his colleagues
(1982). In the study, Cronbach's alpha coefficient of the self-efficacy scale was found to be 0.798. The
Turkish validity and reliability study was performed by Yildirim and Ilhan (2010). In the second scale,
thirty-seven questions were developed to measure patient empowerment. The Patient Empowerment
scale was developed by Small (24) and was used in eight different countries such as Spain, Portugal,
Canada, USA, Belgium, Sweden, Denmark and China. The Turkish validity and reliability study of the
scale was performed by Kaya and Isik (2018).

First, the data obtained in the research was transferred to the computer environment and checked, and
then incorrect data were corrected Statistical analyzes were performed on computer. The data were
tested for normal distribution before analysis. Descriptive statistics, variance analysis, independent
samples t-test and correlation analysis were performed on the data. The study was conducted on adult
individuals with acute or chronic conditions in the central districts of Konya province (Selguklu,
Meram, Karatay). The universe of the research consists of 1,346,330 people. In order to determine the
sample size, the sample calculation method was used for certain universes created by Altunisik and
others (2012). It was found that the sample size of 387 people was sufficient for the universe of
1,346,330 people, and 401 people were included in the study. The study was carried out by obtaining
the verbal consent of the participants who agreed to participate in the study. The data collection tool
included limitations since the hypotheses and the sample used in the research did not contain the
whole of the population. Therefore, the results obtained from this study cannot be generalized for all
individuals with acute and chronic diseases in Konya. There are four basic hypothesis of the study
examining the relationship between patient empowerment and self-efficacy. These are;

Hypothesis 1: There is a relationship between the gender of the participants and the patient
empowerment averages.

Hypothesis 2: There is a relationship between the gender of the participants and the self-efficacy
averages.

Hypothesis 3: There is a relationship between the patients with/ without chronic illness and the patient
empowerment averages.

Hypothesis 4: There is a relationship between the patients with/ without chronic illness and the self-
efficacy averages.

Hypothesis 5: There is a relationship between the education level of the participants and the patient
empowerment averages.

Hypothesis 6: There is a relationship between the education level of the participants and the self-
efficacy averages.

Hypothesis 7: There is a positive relationship between patient empowerment and self-efficacy.
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3. RESULTS
Table 1. Demographic Data For Participants

Gender Number (n) Percent (%)
Male 205 51.1
Female 196 48.9
Age Number (n) Percent (%)
18-27 81 20,20
28-37 82 20,44
38-47 79 19,70
48-57 80 19,95
58+ 79 19,70
High school 75 18.7
Pre-License 35 8.7
License 135 33.7
Postgraduate 45 11.2
Family structure Number (n) Percent (%)
Nuclear family 382 95.3
Extended family 19 4.7

Job Number (n) Percent (%)
Avrtisan 19 4.7
Retired 31 77
Officer 133 33.2
Worker 52 13
Self-employment 44 11

Not working 72 18
Student 50 12.5
Monthly Income Number (n) Percent (%)
500-1000 5 1.2
1001-2000 52 13
2001-3000 123 30.7
3001-4000 125 31.2
4000+ 96 23.9
Chronic IlIness Number (n) Percent (%)
Yes 282 70.3

No 119 29.7
Chronic Illness in the Family Number (n) Percent (%)
Yes 274 68.3

No 127 31.7
Continuous Used Drug Number (n) Percent (%)
Yes 283 70.6

No 118 29.4
Total 401 100

According to Table 1, 51.1% of the participants were female, 20.2% were 18-27, 20% were 28-35,
20% were 36-45, 20% were 46-55, %20 of them are in the 56+ age range. 27.7% of the participants
have primary school, 18.7% high school, 8.7% pre-License, 33.7% license and 11.2% postgraduate.
When we look at the family structure of the participants, 95.3% of them have a nuclear family
structure.

As can be seen in Table 1, among the 401 participants, 4.7% were artisan, 7.7% were retired, 33.2%
were officer 13% were workers, 11% were self-employed 18% were not working and 12.5% are
students.
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Table 2. T-Test For The Difference Between Gender, Patient Empowerment And Self-

Efficacy Averages
Gender n Average | Sd t p
Patient Male 205 4.0824 0.30704 0.257 0.797
Empowerment Female | 196 4.0903 0.31046
Self-Efficacy Male 205 3.6972 0.46700 0.036 0.971
Female 196 3.6989 0.47946

As seen in Table 2, t-test analysis was performed between gender and patient empowerment and self-
efficacy averages. According to the results of the analysis; There was no significant difference
between gender, patient empowerment and gender (p> 0.05). According to this result, Hypothesis 1
and 2 were rejected.

Table 3. T-Test For The Difference Between Chronic Disease /Not Chronic Disease And
Patient Empowerment

Chronic Disease n Average | Sd t p

Patient Yes 282 4.1083 0.28356 2.213 0.207

Empowerment No 119 40341 | 0.35626

Self-Efficacy Yes 282 3.0872 0.35472 | 0.895 0.871
No 119 3.1465 0.47361

As seen in Table 3, t test analysis was performed between the chronic disease and patient
empowerment and self-efficacy averages. As a result of research analysis, there was no significant
difference between patients with chronic disease and patient empowerment average (p> 0.05). In
addition, there was no significant difference between patients with chronic disease and self-efficacy
average (p> 0.05). According to this result, Hypothesis 3 and 4 were rejected.

Table 4. One-Way Variance Test In Independent Groups Between Educational Status, Patient
Empowerment And Self-Efficacy Averages

Education Status n Avarege | Sd F p
Primary school 111 41113 0.29115
High school 75 4.0205 0.34637
Patient Pre-License 35 41042 |0.25168 | 1.109 | 0.352
Empowerment License 135 4.0973 | 0.33182
Postgraduate 45 4.0871 0.23841
Primary school 111 3.6884 0.4462
High school 75 3.6868 0.52176
Self-efficacy Pre-License 35 3.6646 | 0.5218 0.595 | 0.666
License 135 3.6872 0.47501
Postgraduate 45 3.799 0.40578

As seen in Table 4, One-Way Variance Test in Independent Groups Between Educational Status,
Patient Empowerment and Self-efficacy Averages was conducted. There was no significant difference
between patient empowerment, self-efficacy and education level average (p> 0,05). According to this
result, the Hypothesis 5 and 6 were rejected.
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Table 5. Correlation Analysis Of The Relationship Between Patient Empowerment And Self
Efficacy

1 2
Patient Empowerment
Self Efficacy r .108
p 031**

N=401 **p<0.05.

As seen in Table 5, there is a statistically significant low level statistical correlation between patient
empowerment and self-efficacy (p <0.05). According to this result, Hypothesis 7 was accepted. In
order to determine the causal relationship between the variables after determining the correlations
between patient empowerment and self-efficacy scales;

Patient Strengthening = b0 + bl Self Efficacy + ¢

Model and regression analysis was conducted within the framework of this model. The classical
regression assumptions are valid here on the term € error. The results of the regression analysis are
shown in Table 6.

Table 6. Regression Analysis Of The Relationship Between Patient Empowerment And Self-
Efficacy

Dependent variable | AR2 Independent B Std. t F
Variable Error

Patient 0.009 | Fixed Term 3.826 | 0.121 31.597** | 4.709*

Empowerment Self-Efficacy 0.070 | 0.0332 2.170*

*p<0.001, **p<0.05.

The proposed model is statistically significant (F: 4.709 and p <0.001). According to the results of
regression analysis, AR2 (percentage of variance explained) and F (degree of significance of
regression model) show that patient empowerment can be explained by self-efficacy. In this context,
the results in Table 6 support the hypothesis suggesting a positive relationship between patient
empowerment and self-efficacy.

4. DISSCUSSION

In the study, the relationship between self-efficacy and patient empowerment was examined.
According to the results of the study, no significant difference was found between the gender of
individuals and self-efficacy and patient empowerment. In parallel with this result, no significant
differences were found between gender and self-efficacy and patient empowerment in the studies of
Yeh et al., (2018), Tsay et al., (2004).

According to the results of the study, there was no significant difference between the individuals with
chronic diseases and the patient empowerment averages. Most of the studies in the literature focus on
the empowerment of patients with chronic diseases. The studies by Anderson et al., (2000) focus on
the empowerment of diabetic patients, the studies by Jorgensen et al., (2017) focus on the
empowerment of cancer patients, and thestudies by Johansson et al. (2007) focus on the empowerment
of orthopedic patients.

According to the results of the study, no significant difference was found between the patient
empowerment and self-efficacy averages and education levels of the patients. In parallel with this
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result, the study conducted by Kohler et al. (2018) found no significant relationship between education
level and self-efficacy. The study by Chiauzzi et al. (2016) showed a significant difference between
the education level and patient empowerment.

According to the results of the research, there is a low level statistically significant relationship
between patient empowerment and self-efficacy. Several studies in the literature have investigated the
relationship between patient empowerment and self-efficacy (Rawlett,2014). Kohler et al. (2018)
found a weak relationship between patient empowerment and self-efficacy, while Andrew and
Peterson, (2014), Aujoulat et al., (2007) found a strong relationship between empowerment and self-
efficacy.

5. CONCLUSION

Patient empowerment is a key factor for improving health outcomes, improving communication
between patients and health professionals, and complying with treatment regimens. Studies showed
that the patient actively participated in self-care was better able to manage health status and improved
personal control when patient empowerment was presented at a high rate, (Delavari and
Mahdavihazaveh, 2005). It is very important for patients to obtain self-efficacy in order to fight
diseases. Therefore, patient empowerment increases in thepatients with high self-efficacy and thus
faster treatment with patient participationis provided.
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Calismanin amaci, gebelerin Covid-19 durumlarina gore anksiyete ve depresyon diizeylerinin
karsilagtiriimasidir. Tanimlayict tipte yer alan bu galisma Istanbul’da 6zel bir hastanede yiiriitiilmiistiir.
Veri toplama araci olarak kullanilan anket; genel bilgiler (yas, egitim durumu, ¢alisma durumu, gebelik
say1si, dogum sayis1), Beck Ansiyete Olgegi ve Beck Depresyon Olgeginden olusmaktadir. Calismada ele
alman konuya bagli olarak I. Tip hata (o ) genellikle 0.005, 0.01, 0.05 ve 0.10 olarak almmaktadir.
Calismanin ilgili oldugu konu fizik ve saglik bilimleri gibi gelismis ve hassasiyetin 6nemli oldugu bilim
dallar1 ise 1. Tip hata 0.005 veya 0.01 olarak alinmakta; sosyal bilimler gibi alanlarda ise 0.05 veya 0.10
olarak alinabilmektedir (Unver ve ark., 2013) . Bu calismada 1. Tip hata 0.10 almarak analizler ve
yorumlamalar yapilmistir. Uygulanan &lgeklerin gegerlik ve giivenilirligi Cronbach Alpha ile test edilerek
Covid-19 ge¢irme durumunun yas, gebelik sayisi, dogum sayisi, Beck Anksiyete ve Beck Depresyon
Olgeklerine gore farkliligin karsilagtirilmasinda Mann Whitney U testi kullanilmistir Covid-19 gegirme
durumunun, egitim ve ¢alisma durumlar ile iliskisi i¢in ise Pearson Ki-kare testi kullanilmistir. Caligma
kapsamina toplam 137 kadin dahil edilmistir. Calisma kapsamina alinan kadinlarm 61 ‘ine Covid-19
tanist konulmustur. 76 kadina ise Covid-19 tanist konulmamigtir. Tiim maddeler i¢in elde edilen o degeri
o anketin toplam giivenilirligini gosterir ve genel kabul bu degerin 0.7 ve daha biiylik olmasidir
(Cakmur,2012) . Bu dogrultuda &lgeklerin Cronbach Alfa degerleri 0.7’den yiiksek olmasi beklenir. Bu
bilgi 1s181nda 21 soruluk 3 baslik altinda incelenen Beck Anksiyete Olgeginin Cronbach Alfa degeri 0.897
olarak lciilmiistiir. Beck Depresyon Olceginin Cronbach Alfa degeri ise 0.853 olarak &lgiilmiistiir. Egitim
durumu ile Covid-19 tanisi alma arasinda bir iligki bulunmaktadir (p = 0.021 <0.10).Covid-19 tanisi
alanlarm igerisinde de dogum sayisi(p = 0.004 <0.10), duygusal belirtiler alt boyutu (p = 0.057 <0.10) ve
Beck Anksiyete 6l¢egi ( p=0.058 < 0.10) agisindan istatistiksel olarak anlamli bir sonuca ulagilmistir. Bu
durumda yapilan ¢alismadan hareketle Covid-19 tanisi konulan gebelerde genel anksiyete durumu daha
disiik iken; duygusal belirtiler alt boyutunda ise daha yiiksek oldugu sonucuna ulasilmaktadir. Ayrica
Covid-19 durumu ile egitim durumu, dogum sayilari, duygusal belirtiler alt boyutu ve anksiyete durumu
arasinda istatistiksel olarak bir iligki bulunmaktadir.

Anahtar Kelimeler: Covid-19, Gebelik, Anksiyete, Depresyon

ABSTRACT
The aim of the study is to compare the anxiety and depression levels of pregnant women according to
their Covid-19 status. This descriptive study was conducted in a private hospital in Istanbul.
Questionnaire used as data collection tool; general information (age, education, employment, number of
pregnancies, number of births), Beck Anxiety Inventory and Beck Depression Inventory. Depending on
the subject covered in the study, Type I error (a) is usually taken as 0.005, 0.01, 0.05 and 0.10. If the
subject of the study is advanced and sensitive such as physics and health sciences, Type | error is taken as
0.005 or 0.01; it can be taken as 0.05 or 0.10 in fields such as social sciences (Unver et al., 2013). In this
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11


mailto:sedaasci@esenyurt.edu.tr
mailto:metin.yangin@msgsu.edu.tr
mailto:yusufkarasin@esenyurt.edu.tr

Journal of Academic Perspective on Social Studies (JAPSS), Sosyal Galismalar Uzerine Akademik Perspektif Dergisi
Year: 2022, Issue: 1, 11-18 Yil: 2022, Say:: 1, 11-18

study, analyzes and interpretations were made with a Type | error of 0.10. The validity and reliability of
the scales applied were tested with Cronbach Alpha, and the Mann Whitney U test was used to compare
the difference between Covid-19 transmission status according to age, number of pregnancies, number of
births, Beck Anxiety and Beck Depression scales. Pearson Chi-square test was used. A total of 137
women were included in the scope of the study. 61 of the women included in the study were diagnosed
with Covid-19. 76 women were not diagnosed with Covid-19. The a value obtained for all items indicates
the total reliability of that questionnaire, and the general acceptance is that this value is 0.7 and higher
(Cakmur, 2012). Accordingly, Cronbach's Alpha values of the scales are expected to be higher than 0.7.
In the light of this information, the Cronbach Alpha value of the Beck Anxiety Inventory, which was
analyzed under 3 headings with 21 questions, was measured as 0.897. The Cronbach Alpha value of the
Beck Depression Scale was measured as 0.853. There is a relationship between educational status and
being diagnosed with Covid-19 (p = 0.021 <0.10). Among those diagnosed with Covid-19, the number of
births (p = 0.004 <0.10), emotional symptoms A statistically significant result was obtained in terms of
sub-dimension (p = 0.057 <0.10) and Beck Anxiety scale (p = 0.058 < 0.10). Based on the study
conducted in this case, while the general anxiety status is lower in pregnant women diagnosed with
Covid-19; it is concluded that it is higher in the emotional symptoms sub-dimension. In addition, there is
a statistical relationship between Covid-19 status and educational status, number of births, emotional
symptoms sub-dimension and anxiety status.

Keywords: Covid-19, Pregnancy, Anxiety, Depression

1.GIRIS

Kisilerde meydana gelen veya eskiden beri siire gelen hastaliklarin varligi kisilerin anksiyete ve
depresyon durumlarinda olumsuzluklara yol agtigi bilinen bir gergektir. Bu durumun bilimsel
alanyazinda incelendigi goriilmektedir. Cesitli hastalik grubuna sahip bireylerin anksiyete ve
depresyon durumlarinin bilimsel alanyazina kazandirildigi goriilmektedir. Bu calismalarin
bazilarina deginmekte fayda goriilmektedir. Sonmez ve Kasim (2013) Diabetus Mellitus (DM)
bulunan hastalarin anksiyete ve depresyonlarini inceledikleri ¢alismasinda DM durumunun
anksiyete ve depresyonu etkiledikleri ve ayrica kadin DM’li hastalarin erkeklere gore bu
durumu daha ¢ok yasadiklari bilimsel alanyazina kazandirilmistir (Sénmez ve ark., 2013)
Korkmaz ve Tel (2010) ise KOAH’l1 hastalarin anksiyete ve depresyon durumlarimt dlgtiikleri
calismasinda KOAH hastaliginin  anksiyete ve depresyonu tetikledigi sonucuna
ulagilmigtir(Korkmaz ve Tel, 2010). Beyazal Serdaroglu vd. (2016) tarafindan bilimsel
alanyazina kazandirilan calismada ise migren rahatsizligi bulunan hastalarin anksiyete ve
depresyon diizeylerinin yiliksek oldugu sonucuna ulasilmistir (Beyazal ve ark., 2018). Aralik
2019’da ortaya ¢ikan ve gliniimiizde hala devam etmekte olan Covid-19 pandemisi yasamin pek
¢ok alanim etkilemektedir. Etkilenilen alanlardan birisi de kisilerin ruh sagligidir. Covid-19
pandemisi siirecinde kisilerin ruh sagliklari, anksiyete ve depresyon durumlari bir¢ok calisma
ile bilimsel olarak da alanyazina kazandirilmigtir. Bu arastirmalardan bazilarina deginmekte
fayda goriilmektedir. Covid-19’un da tipki MERS ve SARS viriislerinde oldugu gibi bireyler
tizerinde travmatik ve psikolojik etkilere sebebiyet verdigi gorilmektedir (Mak ve ark.,2009;
Lee ve ark., 2018). Covid-19 pandemisi siirecinin 6zellikle gebelerin de psikolojik durumlarini
etkiledigi goriilmektedir (Schwartz ve Graham, 2020) Tiiren (2020) arastirmasinda, Covid-19
pandemisinin gebeler {izerindeki anksiyete durumlarini incelemistir. Tiiren (2020) ‘in ¢alismasi
gebelik kontrolii i¢in ayaktan poliklinige bagvuran 177 kisi {izerinden yiiritiilmistiir. Gebelerin
anksiyete diizeyinin %44,6 oldugu goriilmektedir (Tiiren,2020).
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2.YONTEM

Aragtirmada yer alan degiskenlerin normal dagilima uygunlugu grafiksel olarak ve Shapiro Wilk’s
testi ile degerlendirilerek biitiin degiskenlerin normal dagilima uymadig1 sonucuna varildi. Normal
dagilim gostermedigi belirlenen degiskenlere ait tanimlayici istatistik olarak ortanca (minimum;
maksimum) kullanildi.

Bu calismada uygulanan 6lceklerin gecerlik ve giivenilirligi Cronbach Alpha ile test edilmistir.
Covid-19 ge¢irme durumunun yas, gebelik sayisi, dogum sayisi, Beck Anksiyete ve Beck
Depresyon olgeklerine gore farkliligin karsilastirilmasinda Mann Whitney U testi kullanildi. Covid-
19 gecgirme durumunun; egitim ve c¢alisma durumlar ile iligkisi i¢in Pearson Ki-kare testi
kullanild.

Istatistiksel analizler ve hesaplamalar i¢in IBM SPSS Statistics 26.0 (IBM Corp. Released 2019.
IBM SPSS Statistics for Windows, Version 26.0. Armonk, NY: IBM Corp.) ve MS-Excel 2016
programlar1 kullanildi. Tip-I hata diizeyi a=0.10 alinarak istatistiksel hipotezler degerlendirildi.

3.BULGULAR

Bu c¢alismada 137 hamile kadina iliskin yapilan frekans analizi sonucunda katilimcilarin;
%44.5’inin Covid-19 gegirdigi ve %55.5’inin Covid-19 gecirmedigi; %23.4’lniin ortaokul,
%47.4’Uniin lise ve %29.2’sinin lisans mezunu olduklari; %36.5’inin ¢alistigi, %63.5’inin
calismadigi; Covid-19 gegirenlerin %91.8’inin  hastaligi evde atlattigi, %8.2’sinin hastanede
atlattig tespit edilmistir(Tablo 1).

Tablo 1. Katihmcilarin Demografik Bilgileri

N= 186 n | %
Covid-19 Gecirme

Evet 61 445
Hayir 76 55.5
Toplam 137 100.0
Egitim Durumu

Ortaokul 32 234
Lise 65 47.4
Lisans 40 29.2
Toplam 137 100.0
Calisma durumu

Evet 50 36.5
Hayir 87 63.5
Toplam 137 100.0
Covid-19 atlatma yeri

Ev 56 91.8
Hastane 5 8.2
Toplam 61 100,0

Beck Anksiyete Olgegine ait ii¢ faktor: fiziksel belirtiler, duygusal belirtiler ve somatik belirtiler
bulunmaktadir. Fiziksel faktorler altinda titreklik, bayginlik, ellerde titreme, yiiziin kizarmasi,
terleme, nefes almada giigliikk ve kalp carpintisi sorular1 katilimcilara yoneltilmistir. Duygusal
belirtileri belirlemek iginse, 6lim korkusu, korkuya kapilma, ¢ok kotii seyler olacak korkusu,
sinirlilik, boguluyormus gibi olma korkusu ile kontrolii kaybetme korkusuna dair sorular
yoneltilmistir. Son olarak somatik belirtileri tespit edebilmek amaciyla katilimcilara bag
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donmesi veya sersemlik, dehsete kapilma, gevseyememe, bedende uyusma, bacaklarda halsizlik,
dengeyi kaybetme duygusu, midede hazimsizlik ve sicak basmalari sorulart yoneltilmistir.
Ayrica Beck Depresyon Olgegine ait 21 maddeden olusan sorular yoneltilmistir

Genellikle yapilan ¢aligmalarda Cronbach Alfa degerinin 0.7 ve daha biiyiikk olmasinin
yeterli oldugu sdylenmektedir. Bu calismada Beck Anksiyete Olceginde ve tiim alt
boyutlarinda Cronbach Alpha degeri 0.7’den biiyiik; benzer sekilde Beck Depresyon
Olgeginde Cronbach Alpha degeri 0.7°den biiyiik oldugundan &lgeklerin giivenilir oldugu
sOylenir (Tablo 2).

Tablo 2. Beck Anksiyete ve Depresyon Olcegi Giivenirlik Analizi Bulgular:

Ol¢ek Soru Sayisi Cronbach Alpha Degeri
Fiziksel Belirtiler Alt Boyutu 7 0.755
Duygusal Belirtiler Alt Boyutu 6 0.725
Somatik Belirtiler Alt Boyutu 8 0.815
Beck Anksiyete Olcegi 21 0.897
Beck Depresyon Olgegi 21 0.853

Egitim durumunun Covid-19 gecirme durumu ile iliskisi oldugu (p < 0.10) saptanmistir. Covid-
19 gegirenlerin; 8’inin (%13.1) ortaokul, 30’unun (%49.2) lise ve 23’iniin (%37.7) lisans
mezunu oldugu; covid-19 gecirmeyenlerin 24’iiniin (%31.6) ortaokul, 35’inin (%46.1) lise ve
17’sinin (%22.4) lisans mezunu oldugu sonucuna ulagilmigtir. Dogum sayisi, Duygusal belirtiler
ve Beck Anksiyete puanlarmin Covid-19 gecirme durumlari bakimindan anlamli bir farkin
oldugu (p < 0.10) tespit edilmistir. Covid-19 gecirenlerde dogum sayisinin ortancast 1 (min.= 0
— Maks.= 4), Covid-19 gecirmeyenlerde 0 (min.= 0 — Maks.= 3); Covid-19 gecirenlerin
duygusal belirtiler puan ortancasinin 2 (min.= 0 — Maks.= 9), Covid-19 gegirmeyenlerde 1
(min.= 0 — Maks.= 18); Covid-19 gegirenlerde Beck anksiyete 6l¢egi puan ortancasinin 7 (min.=
0 — Maks.= 42), Covid-19 gecirmeyenlerde 5 (min.= 0 — Maks.= 32), oldugu sonucuna
ulagilmistir. Dogum sayis1 ve duygusal belirtilerin Covid-19 gecirenlerde daha yiiksek oldugu,
Beck Anksiyete dlgeginin ise Covid-19 gecirenlerde daha diisiik oldugu sonucuna ulasilmigtir
(Tablo 3).
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Tablo 3. Covid-19 Gecirme Durumuna iliskin Tammmlayic1 Istatistikler, iliski ve

Farkhliklarin Karsilastirilmasi

Covid-19 Gecirme p
Parametreler Evet Hayir value
n=61 n=76
e Ortaokul 8 (13.1) 24 (31.6)
D‘fjgr‘;‘n';‘u Lise 30 (49.2) 35 (46.1) 0.021
Lisans 23 (37.7) 17 (22.4)
Calisma Evet 24 (39.3) 26 (34.2) 0.535
Durumu Hayir 37 (60.7) 50 (65.8) '
Ortanca (min. — Ortanca (min. —
Maks.) Maks.)
Yas 27 (17 -49) 27 (19 — 40) 0.702
Gebelik Sayisi 2(1-6) 2(1-7) 0.894
Dogum Sayisi 1(0-4 0(0-3 0.004
Fiziksel Belirtiler 2(0-18) 1(0-8) 0.102
Duygusal Belirtiler 2(0-9) 1(0-18) 0.057
Somatik Belirtiler 4(0-19) 3(0-16) 0.159
Beck Anksiyete Olcegi 7 (0-42) 5(0-32) 0.058
Beck Depresyon olcegi 7 (0 —45) 6 (0-21) 0.720

4.TARTISMA VE SONUC

Gebelerin Covid-19 durumlarina gére anksiyete ve depresyon durumlarinin incelendigi bu
arastirmada toplamda 137 gebe arastirma kapsaminda incelenmistir. Bu kisilerin 61 tanesi hali
hazirda Covid-19 tanis1 almig 76 tanesi ise Covid-19 tanist almamigtir. Covid-19 tanisi alanlarin
5 tanesinin hastanede tedavisinin yapildigi 56 tanesinin ise evde tedavi aldiklari sonucuna
ulagilmaktadir. Ayrica Gebelerin Covid-19 gecirme durumlart ile Depresyonlarn arasinda
istatistiki olarak bir iligkiye rastlanmadigi goriilmektedir (p>0.10). Anksiyete ise, gebelerdeki
Covid-19 durumuna gore degisiklik gostermektedir. Covid-19 tanisi konulan gebelerin
anksiyete durumlarinin Covid-19 tanist1 konulmayan gebelere gore daha yiiksek oldugu
sonucuna ulasilmistir. Bir baska deyisle, Covid-19 tanis1 konulan gebeler ile Covid-19 tanisi
konulmayan gebelerin anksiyete durumlari arasinda istatistiki olarak anlamli bir sonug
bulunmustur (p< 0.1). Ayrica kisilerin egitim durumu ile de Covid-19 durumlari arasinda
anlamli bir iligkinin oldugu goriilmektedir. Bir bagka istatistiki olarak anlamli farklilik ise
Duygusal Belirtilerde goriilmektedir

Aralik 2019’da ilk vakanin Cin’in Wuhan kentinde goriildiigii Covid-19 salgimmin psikolojik
boyutlara etkisi bilimsel alanyazinda ¢okga incelenen bir konu haline gelmistir. Bu arastirmada
da gebelerin Covid-19 durumlarina karsi anksiyete ve depresyon durumlarimim bilimsel
alanyazina kazandirilmas: hedeflenmektedir. Bu arastirmaya benzer arastirmalara da
deginmekte fayda gorilmektedir. Tiren (2020), kadin dogum poliklinige basvuru yapan
kadinlarin Covid-19 pandemisindeki anksiyete diizeyini incelemisleridir. Arastirmalarina
gebelik durumu olan ve Kadin Dogum Poliklinige basvuran 177 kadin1 dahil etmislerdir.
Arastirmalarinin sonucunda poliklinige basvuran kadinlarin anksiyete diizeylerinin yaklagik
%45 oldugu, yani her iki kadindan birinin yaklasik olarak anksiyete durumunda oldugu
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sonucuna ulagmisladir. Ayrica aragtirmanin sonucuna gore gebelerin dogum aninda ailelerinin
yaninda olamama ihtimali ile Covid-19 pandemisine bagli 6lme korkusu arasinda istatistiki
olarak anlamli bir iliski tespit edilmistir (Tiiren,2020), Bu arastirmanin Tiiren (2020)’1n
aragtirmasindan farki ve 6zgilin olan yani ise; bu aragtirmada hem Covid-19 geciren hem de
Covid-19 gecirmeyen ve aymi zamanda gebelik siireci devam eden oOrneklemi aragtirma
kapsamima dahil edilmesidir. Tiiren (2020) arastirmasinda poliklinige basvuran gebelerin
demografik bilgileri ile anksiyete diizeylerini incelemis olup, bu arastirmada Tiiren(2020) 1
arastirmasina ilave olarak depresyon diizeyi de incelenmistir.

Dagklis vd.(2020) tarafindan, Covid-19 pandemisi siirecinde uygulanan karantinanin
gebelerdeki kaygi diizeyine etkisi arastirllmistir. Yunanistan’daki 146 gebenin 6rneklem olarak
kullanildig1 aragtirmanin sonuglarina gore, ankete katilanlarin %53,4 linde anksiyete durumu
oldugu tespit edilmistir. Ankete katilan gebelerin trimester durumlari ile anksiyete diizeyleri
arasinda anlaml bir iligki bulunamamistir(Dagklis ve ark., 2020. Bu arastirmada ise gebelerin
Covid-19 durumlari incelenmistir. Covid-19 tanis1 konulanlari da aragtirma kapsamina almasi
sebebiyle bu aragtirma Dagklis ve ark. (2020) tarafindan bilimsel alanyazina kazandirilan
arastirmadan farklilagmaktadir.

Erdogdu ve ark.(2020) , Aralik 2019 ‘dan bugiine tiim diinyay: etkisi altina alan ve mortalite ve
bulagsma olasilig1 yiiksek olan Covid-19 pandemisinin insanlar iizerindeki umutsuzluk ve
anksiyete diizeylerini demografik ve psikosyal faktorlere gore incelemeyi amaclamiglardir.
Erdogdu, ve ark. (2020) ‘in arastirma grubunu yaslar1 18-65 yas araliginda degisen 1026 kisi
olugturmustur. Erdogdu ve ark.(2020) tarafindan bilimsel diinyaya kazandirilan arastirmanin
sonuclarina gore bireylerin Covid-19 pandemisi siirecinde umutsuzluk ve anksiyete diizeyinin
artt1ig1, ayrica kadinlardaki artisin erkeklere oranla istatistiksel agidan anlamli sonu¢ verdigine
ulagilmistir (Erdogan ve ark.,2020). Bu arastirmada Covid-19 tanisi konulan gebelerin anksiyete
durumunun Covid-19 tanisi konulmayanlara gore yiiksek ¢ikmasi Erdogdu, ve ark. (2020)
arastirmasiyla benzerlik gostermektedir.

Bu aragtirmaya benzer olan bir aragtirma da Chen ve ark. (2021) tarafindan bilimsel alanyazina
kazandirilmistir. Chen ve ark. (2021) aragtirmasinda, perinatal durumda (yiiksek riskli gebelik)
bulunan kadinlarin Covid-19 pandemisi siirecinde anksiyete ve depresyon gelismesi durumu
daha yiiksektir (Chen ve ark.,2021).

Covid-19 pandemisinin yasanmadigi dénemlerde de bu arastirmanin konusunun bilimsel
alanyazinda yer aldig1 goriilmektedir. Daglar ve Nur (2014)’un aragtirmasinda, gebeligin 35.
Haftas1 ve tlizerindeki gebelerden olusan 227 gebeyi arastirma kapsamina alinmistir. Arastirma
kapsamina alinan 227 gebenin depresyon ve anksiyete diizeyleri incelenmistir. Daglar ve Nur
(2014) tarafindan yapilan bu incelemeler sonucunda gebelerin anksiyete ve depresyon
diizeylerini ¢aligma durumu, egitim seviyesi, ekonomik durum ve kronik hastaliga sahip olma
durumlarinin etkiledigi sonucuna ulasilmistir (Daglar ve Nur,2014). Daglar ve Nur(2014)
tarafindan bilimsel alanyazina kazandirilan arastirma da egitim seviyesi anksiyete ve depresyon
arasinda istatistiki olarak bir iligki tespit edilmesi bu arastirma ile Daglar ve Nur(2014)un
aragtirmasinin benzer yoniinii olugturmaktadir

Zaman ve ark.(2018)’m, 50 gebe ve 50 gebe olmayan kadinin dahil edildigi arastirmasinda,
gebe grubunun anksiyete ve depresyon puanlarinin, gebe olmayan (kontrol) grubuna oranla
istatistiki olarak anlaml bir sekilde yiiksek saptandigi tespit edilmistir. Ayrica Zaman ve ark.
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(2018)’1n arastirmasinin bir diger sonucu da, gebe durumda bulunan ve 3.trimester olan
gebelerin anksiyete ve depresyon diizeylerinin, 1. trimester olan gebelerden anlamli bir sekilde
yiiksek olusudur(Zaman ve ark., 2018).

Covid-19 pandemisinin Aralik 2019’dan bu yana tiim diinyada etkisini gostermesi bireylerin
psikolojisi tizerinde derin etkiler biraktig1 yadsinamaz bir gercektir. Yeni bir canli diinyaya
getirme yolunda olan gebeler i¢in bu durumun daha da etkili oldugu sdylenebilmektedir. Bu
durumdan hareketle bu arastirmanin bilimsel alanyazina katki saglayacagi diisiiniilmektedir.
Ayrica bu konu iizerinde yapilacak olan ¢alismalara ihtiya¢ duyulmaktadir.
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Literatiirdeki caligmalar ¢ercevesinde, bireysel kimligi ve 6rgiit kimligi algis1 birbiri ile uyumlu olan egitim
calisanlarinin kendilerini okula ait hissettigi, okulun amag¢ ve hedefleriyle kendininkini uyumlu olarak
degerlendirerek okula karsi bir duygusal baglilik gelistirdigi sonu¢ olarak da isten ayrilmay1
diisinmeyecekleri varsayilabilir. Bu varsayimi dogrultusunda Tunceli il merkezindeki okullarda gorev
yapan ogretmenlerle bir alan arastirmasi yiiriitiilmiistiir. Istatistik analizler sonucunda 6gretmenlerin
duygusal baglilik diizeyleri ile isten ayrilma niyetleri arasindaki iligkide orgiitsel kimligin aracilik etkisinin
olup olmadiginin belirlenmesi amaglanmistir. Arastirmaya katilan ogretmenlerin duygusal baglilik
algilariin yiiksek diizeyde oldugu gozlemlenmistir. Ayrica katilimeilar 6rgiitsel kimlik 6lgegine yiiksek
diizeyde ve isten ayrilma niyetinde olmadiklar1 yoniinde goriislerini ifade etmislerdir. Ayrica 6gretmenlerin
duygusal baglilik diizeyleri ile 6rgiit kimligi algilar1 arasinda anlamli, dogru yonlii ve ¢ok kuvvetli bir
iliskinin oldugu sonucuna ulagilmistir. Ayni zamanda 6gretmenlerin duygusal baglilik diizeyleri ile isten
ayrilma niyetleri diizeyleri arasinda anlamli, negatif yonlii ve orta kuvvette bir iligkinin oldugu kisilerin
duygusal baglilik diizeyleri arttiginda, isten ayrilma niyetleri diizeyleri azalacagi gozlemlenmistir.
Ogretmenlerin isten ayrilma niyetleri diizeyleri ile drgiit kimligi algilar1 arasinda olarak anlamli, negatif
yonlii ve orta kuvvette bir iliskinin oldugu orgiit kimligi algilar1 arttifinda, isten ayrilma niyetleri
diizeylerinin azaldig1 sonucuna ulasilmstir. Biitlin veriler birlikte degerlendirildiginde, duygusal baglilik
Ol¢eginin, isten ayrilma niyeti 6l¢egi lizerindeki etkisinde 6rgiit kimligi 6l¢eginin tam standardize dolayli
(araci) etkisi oldugu bulunmustur. Buna gore orgiit kimligi 6lgeginin, duygusal baglilik 6lgeginin isten
ayrilma niyeti 6lgegi lizerindeki etkisinde aracilik etkisinin yliksek diizeyde oldugu séylenebilir.

Yerli literatiirde bahsi gegen ti¢ degisken arasindaki iliskilerin birlikte incelendigi herhangi bir ¢aligmaya
rastlanilmamis olmasi ¢alismay1 6zgiin kilmaktadir. Ayrica konuya egitim uzmanlarinin, yoneticilerin ve
Ogretmenlerin ilgisinin ¢ekilmesi farkindaligin artmasina ve uygulamaya yonelik olumlu geri doniislerin
elde edilmesine katki saglayacaktir.

Anahtar Kelimeler: Duygusal Baghlik, isten Ayrilma Niyeti, Orgiit Kimligi, Ogretmen
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calisma, Munzur Universitesi Bilimsel Arasgtirma Projeleri Birimi (Proje No:YLMUB 020-09) tarafindan
desteklenmistir.
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ABSTRACT

Within the framework of the studies in the literature, it can be assumed that the education staff, whose
individual identity and organizational identity perception are compatible with each other, feel themselves
belong to the school, develop an emotional attachment to the school by evaluating their own in accordance
with the goals and objectives of the school, and as a result, they will not think of leaving the job.

In this study, which was carried out to confirm this assumption, it was aimed to determine whether
organizational identity has a mediating effect on the relationship between teachers' emotional commitment
levels and their intention to leave. Accordingly, a field study was conducted by collecting data from 240
teachers working in schools in the city center of Tunceli. It was observed that the teachers participating in
the study had a high level of emotional commitment perception. In addition, the participants expressed their
opinions that the organizational identity scale is at a high level and that they do not intend to leave the job.
In addition, it was concluded that there is a significant, direct and very strong relationship between teachers'
emotional commitment levels and their organizational identity perceptions. At the same time, it has been
observed that when the emotional commitment levels of the people who have a significant, negative and
moderate relationship between the levels of teachers' emotional commitment and their intention to leave
work, their level of intention to leave their job will decrease. It was concluded that there is a significant,
negative and moderately strong relationship between teachers' intention to leave work levels and their
organizational identity perceptions and that when their organizational identity perceptions increase, their
intention to leave work levels decrease. When all the data were evaluated together, it was found that the
organizational identity scale had a fully standardized indirect (mediator) effect on the effect of the emotional
commitment scale on the intention to leave work scale. Accordingly, it can be said that the mediation effect
of the organizational identity scale and the emotional commitment scale on the intention to leave work scale
is high.

The fact that there is no study in the domestic literature examining the relationships between the three
variables mentioned together makes the study unique. In addition, attracting the attention of education
specialists, administrators and teachers to the subject will contribute to increasing awareness and obtaining
positive feedback for the application.

Keywords: Emotional Commitment, Intention to Leave, Organizational Identity, Teacher

1. GIRIS

Gliniimiizde egitim, sosyal ve ekonomik kalkinmanin temel araclarindan biri olarak
gorlilmektedir. Fakat Ogretmenlerin okullara ve mesleklerine yonelik olumlu tutumlar ve
davraniglarinin azalmasi, karsilagilan 6nemli sorunlardir. Halbuki 6gretmenlerin okullara ve
mesleklere yonelik tutumlari okul hedeflerine ulagsmak igin olduk¢a Onemlidir. Okuluna,
kariyerine baglilig1 yiiksek olan &gretmenler, gorevlerini ifa ederken ve kurumun hedeflerine
ulagsmak icin daha ¢ok calisacaklar ve orgiit liyeliklerini daha uzun siire koruyacaklardir.

Ogretmenlik meslegi iilkemizde ve tiim diinyada kutsal bir is olarak goriilmektedir. Ogretmenlik
mesleginde yetistirilen 6grencilerin egitim dgretim seviyesi ve basarilar: 6gretmenlerin basarisina
baghidir. Insanlar arasi iliskiler séz konusu oldugunda &gretmenlik diger bazi mesleklerden
farklidir. Cok fazla kisiyle iletisim ve etkilesimde olan bir meslektir. Ogretmenlik hem okulda
ogrencilerle hem de halkla siki bir iliski iginde olan bir meslektir. Ogretmenlerin bu paydaslarin
istek, talep ve beklentileriniyerine getirmek i¢in mesleklerine ve kurumlarina yonelik olumlu bir
tutumlara ve eylemlere sahip olmalar1 gerekmektedir. Ogretmen orgiitsel baghlig: ile ilgili
literatiir sinirli olmasina ragmen, 6gretmen Orglitsel baglilig1 lizerine yapilan aragtirmalar temel
olarak 6gretmenlerin okullardaki heves, 6zveri ve baglilik eksikligine odaklanmaktadir.
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Ogretmenleri isten ayrilma niyetine sevk eden birgok faktdr bulunmaktadir. Gerekli yetenek ve
deneyime sahip olmamasi, performans diisiikliigii, duygusal emek ve orgiit kiiltiirine uyum
saglanamamasi bu faktdrlerden bazilaridir. Ogretmenlik mesleginde drgiitsel kimlik ve drgiitsel
baglilik isten ayrilma davranisi icin Onemli bir degiskendir. Ciinkii orgiitii ve meslegi ile
Ozdeslesen Ogretmenler islerine daha bagli olurlar ve okullarindan mesleklerinden ayrilmak
istemezler.

2. ARASTIRMANIN KURAMSAL CERCEVESI

Kisiler, mensubu olduklar orgiitiin kimlikleriyle kendi kimliklerini kiyasladiklarinda degerlerin
ortlstiiglinii hissettikleri zaman o orgiittiin bir {iyesi olmaktan gururu duyar ve daha fazla baglilik
hisseder. Literatiir dikkate alindiginda pozitif 6rgiitsel kimligin 6rgiit tiyeleri agisindan ¢ok 6nemli
oldugu ortaya ¢ikmaktadir. Bireyler sosyal kimliklerinin bir kismim 6rgiitsel kimlikten aldig1 i¢in
pozitif orgiitsel kimlik algisinin 6rgiit iyelerinin toplumda daha saygin kimlikler edinmelerine
yardim edebilecegi disiiniilmektedir. Ayrica pozitif oOrgiitsel kimlik, bireylerin oOrgiitle
O0zdeslesmesini ve Orgiit yararina ekstradan performans gostermesini olumlu yo6nde
etkileyebilmektedir (Kogmar, 2019). Orgiitsel davranis, kisinin orgiit ile etkilesiminden elde
edilen sonuglara gore sekillenmektedir. Orgiitsel kimlik, is performansi, is tatmini, motivasyon,
baglilik, 6zdeslesme ve isten ayrilma gibi isle yonelik pek¢ok davranisla da etkili bir degiskendir.

Ogretmenin  egitim sistemindeki ©onemi siiphesiz yadsmamaz. Egitimin amagclarinin
gergeklestirilmesi i¢in ig tatminleri ve motivasyonlar1 yiiksek, orgiitlerine ve iglerine bagl
ogretmenlere gereksinim vardir. Ogretmenlerle bu konuda yapilan arastirmalarda, okuldaki
mesleki canlilik, tiikenme ve baglilik eksikliginin biiyiik sorunlara yol agtigini1 géstermektedir.

Ogretmenlerin basaris1 sadece sahip olduklar1 bilgi, beceri ve tecriibeye bagh degildir ayn
zamanda meslegine ve Orgiitiine bagliligina da dayalidir. Ciinkii 6gretmen bagliligi, 6grencilerin
akademik basarilarini ve kurumun amagclara ulasma derecesini oldukca fazla etkilemektedir.
Bununla birlikte isi birakmay1 yakindan etkileyen orgiitsel baglilik 6gretmenlerde az oldugunda
genel olarak egitimde performans ve etkililik diigmektedir.

Ogretmenlerde orgiitsel baghligin saglanmasinda okulda olusturulacak iyi bir orgiit kimligi
yardimei olacaktir (Wu, 2012). Pek ¢ok yabanci arastirma sonucunda orgiitsel bagliligin isten
ayrilma davramisiyla pozitif bir iligkinin oldugu gézlemlenmistir (Arnold ve Feldman, 1982;
Cohen ve Galon, 2007; Goldberg ve Waldman, 1999; Hackett vd., 1994; Marsh ve Mannari, 1977;
O’Reilly ve Caldwell, 1980; Porter vd., 1974; Shore ve Martin, 1989).

Yerli ve yabanci literatiirde bu konuyu direkt olarak inceleyen nispeten az sayida ¢alismanin
(6rnegin Sanli, 2014; Akgiil, 2012; Duman vd., 2013; Arslan, 2018; Boutwell, 2003; Middleton,
2008; Sadeghian vd., 2011; Wang, 2010; Nagar, 2012; Lei ve Xiong, 2018gibi) oldugu
goriilmektedir. Benzer sekilde dgretmenlerin Orgiitsel bagliliklar1 ve isten ayrilma niyetleri
arasindaki iliskiyi farkli degiskenlerle inceleyen (Ornegin Saridere, 2004; Gokaslan, 2018; Polat,
2009; Ustu ve Timkaya, 2017; Celik, 2020 gibi) arastirmalar da mevcuttur. Fakat bu konudaki
yerli ve yabanci literatiir taramasi sonucunda orgiitsel baglilik, 6rgiit kimligi ve isten ayrilma
istegi arasindaki iliskiyi ortaya koymay1 amaglayan calismalara rastlanilamamistir. Degiskenler
arasindaki iliski ve etkilesimin, yordayicilarin tespit edilmesi konun daha iyi anlasilmasina ve bu
konudaki bilgi boslugunun kapanmasina katki sunacaktir. Bu 6ngériilerle bahsi gecen li¢ degisken
arasindaki iligkilerin aragtirilmasinin uygun olacagina karar verilmistir.
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Bogrek (2017), caligmasinda mesleki kimligin orgiitsel bagliligi olumlu yonde yordadigini ortaya
koymustur. Sood ve Anand ise (2010) arastirmalarmin sonucunda Ogretmenlerin mesleki
bagliliklarinin orta seviyede oldugunu gozlemlemisler ve isten ayrilma niyetlerinin ise diigiik
oldugunu gérmiislerdir. Ulkemizdeki bir aragtirmada ise sinif égretmenlerinin en yiiksek orgiitsel
baglilik diizeyinin duygusal baglilik boyutunda oldugu, bunu normatif ve siirekli bagliligin
izledigi sonucuna ulasilmistir(Kursunoglu, vd., 2010).

Akgiil (2012) ise arastirmasinda 6gretmenlerinin orgiitsel bagliliklartyla orgiitsel kimlik diizeyleri
arasinda anlamli bir iliski oldugunu belirtmektedir. Benzer bir ¢alisma Kilickaya (2019)
tarafindan da yapilmis ve 350 6gretmen ile yiiriittiigli ¢alismanin sonucunda kisilerin orgiitsel
kimlik algilar yiikseldik¢e kurumlarma duyduklar bagliligin da arttig1 ifade edilmektedir.

Karaoglu (2019), da arastirmasinin sonucunda; orgiitsel kimlik, orgiitsel imaj algis1 ile orgiitsel
baglilik kavramlarinin birbiri ile orta diizeyde bir anlamlilik iligkisinin oldugunu belirtmektedir.
Benzer bir ¢alismay1 yiiriiten Duman vd. (2013) 6rgiitsel kimlik algilari, sivil davranis ve baglilik
arasindaki iliskiyi incelemistir. Arastirma sonuglarina gore, orgiitsel kimlik duygusu gii¢lii olan
bireylerin, orgiitsel bagliliklardan orgiite giiglii bir aidiyet duygusu gelistireceklerine isaret
edilmistir. Ayrica, ¢alisma, Orgiitsel baglilik ve sivil davranigin giiclii bir kurumsal kimlik
duygusunun sonucu oldugunu bulmustur. Bu baglamda orgiitsel kimlik algismin orgiitsel
vatandas davranisi ve orgiitsel baglilik ile pozitif yonde iligkili olduguna dikkat ¢ekilmistir.

Okul yoneticileri basarinin anahtarinin 6gretmenlerin orgiitsel bagliliklarini artirmaktan ve onlari
bir arada tutacak bir orgiit kimligi olusturmaktan gectiginin bilincinde olmalidirlar. Literatiirdeki
calismalar cercevesinde, bireysel kimligi ve orgiit kimligi algisi birbiri ile uyumlu olan egitim
calisanlarinin kendini okula ait hissettigi, okulun amag¢ ve hedefleriyle kendininkini uyumlu
olarak degerlendirerek okula karsi bir baglilik gelistirdigi sonuc¢ olarak da isten ayrilmayi
diisiinmeyecekleri varsayilabilir. Bu kuramsal ¢ergeve dogrultusunda asagida ayritilari verilen
bir alan arastirmasi yapilmasinin bilimsel bilgi birikimine katki saglayacagi diistiniilmiistiir.

3. UYGULAMA
3.1. Arastirmanin Amaci ve Onemi

Egitim orgiitlerinde duygusal baglilik, isten ayrilma ve 6rgiit kimligi konular1 yerli ve yabanci
pek cok arastirmaci tarafindan incelenmistir. Fakat yerli literatiirde bu {i¢ degiskenin birlikte
incelendigi, aralarindaki etkilesimin ortaya konulmaya calisildigi herhangi bir calismaya
ulagilamamistir. Bu a¢idan bu g¢aligma alanda &zgiin bir c¢alisma olup bilimsel boslugun
doldurulmasina katki sunacaktir.

Egitim yoneticileri agisindan ¢ok 6nemli olan bu ii¢ kavramin irdelenmesi okullardaki kalitenin
ve hizmetin degerinin artirilmasinda etkili olacaktir. Bu ¢alisma ile konunun egitim yoneticileri
tarafindan Oneminin anlagilmasina, farkindaligin artmasma ve yoneticilerin orgiit kiiltliri
olusturmalar1 gerektiginin farkina varmalarina ve g¢alisanlarin duygusal bagliliklarinin
artirtlmasinin dnemine, igten ayrilmanin maliyetinin yiiksekligine dikkat ¢ekilmesi agisindan da
olduk¢a dnemlidir.

Bilimsel agidan ise yapilan her aragtirma, yazilan her eser konuyla ilgili bilgi birikimi artirmakta,
sonraki ¢aligmalara 6ncii olmaktadir. Konunun 6nemine binaen egitim orgiitlerindeki personelin
mesleklerine karst duygusal bir bag yaratilmasi ve isten ayrilma niyetine girmelerinin dnlenmesi
ve bunlart yaparken de oOrgiitsel kimligin bir araya getirici, tutkal giiclinden yararlanmak
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gerektigine dikkat cekmek istenmistir. Bu baglamda bu calismada, 6gretmenlerin duygusal
bagliliklan ile isten ayrilma niyetleri arasindaki iliskide orgiitsel kimligin aracilik etkisinin
incelenmesi amaclanmaktadir.

3.2. Arastirmanin Evreni ve Orneklemi

Aragtirmanin evreni, Tunceli’de gorev yapan 970 6gretmenlerden olusmaktadir. Gerekli etik
kurul izinleri ve Kurum izinleri alindiktan sonra Ekim- Aralik 2021 tarihleri arasinda online ve
yiiz yiize anket yontemiyle veriler toplanmistir. Online olarak dgretmenlerin resmi kurum e-mail
adreslerine hazirlanan anket formunun linki gonderilerek, goniillii olarak aragtirmaya katilmalar
yoniinde davet edilmistir. 240 6gretmenden geri doniis olmus ve istatistik analizler bu veriler ile
gercgeklestirilmistir.

3.3. Arastirmanin Kapsami ve Sinirlari

Bu ¢alismanin en biiylik kisiti; arastirmanin sadece devlet okullarindaki 6gretmenleri kapsiyor
olmasi, 6zel okullar1 kapsamamasidir. Arastirmanin ikinci kisidi sadece bir ilin merkezindeki
okullarda gorev yapan Ogretmenlere anketin uygulanmasidir. Kolayda 6rneklemeye gidilmis
olmasi da arastirmanin bir diger kisitidir.

3.4. Arastirmanin Hipotezi ve Modeli

Ogretmenlerin duygusal bagliliklari ile isten ayrilma niyeti arasindaki iliskide orgiitsel kimligin
aracilik etkisinin incelenmesini amaglayan bu arastirmanin ana hipotezi asagidaki sekilde
belirlenmistir.

Hi: Ogretmenlerin duygusal baghliklar ile isten ayrilma niyeti arasindaki iliskide orgiitsel
kimligin aracilik etkisi vardir.

Ogretmenlerin duygusal bagliliklar1 ile isten ayrilma niyetleri arasindaki iliskide &rgiitsel kimligin
aracilik roliinii O0lgmek lizere Sekil-1"deki model gelistirilmistir.

Isten
Acrrlma
Misreti

Sekil-1. Arastirmanin modeli
3.5. Arastirmanin Veri Toplama Araci

Kullanilan soru formu dort boliimden olusmaktadir. Katilimcilara arastirma ile ilgili bilgiler
verildikten sonra birinci boliimde 6gretmenlerin Sosyo-demografik 6zelliklerini tespit etmek i¢in
6 ifade bulunmaktadir. Soru formunun ikinci bdliimiinde; aragtirma kapsaminda Mowday ve
arkadaslar1 (1979) tarafindan gelistirilen “Duygusal Baglilik Olgegi”(9 madde) kullamlmistir.
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Ucgiincii boliimde Ogretmenlerin isten ayrilma niyetlerini dlgmek icin Cammannvd, (1979)
tarafindan gelistirilen “Isten Ayrilma Niyeti Olgegi”(3 ifade) bulunmaktadir. Anketin dérdiincii
bolimiinde ise katilimcilarin orgiitsel kimlik algilarin1 6lgmek igin Stoner, vd., (2011) nin
gelistirdigi “Cok Boyutlu Kimlik Olgegi”(15 ifade) yer almaktadir. Cevaplar 1=Kesinlikle
katilmiyorum, ...., 5=Kesinlikle katiliyorum seklindeki 5°1i likert tipi 6l¢ek ile toplanmustir.

3.6. Arastirmada Kullanilan Olceklere Yonelik Gecerlik Ve
Giivenirlik Analizleri

Yapilan aragtirma kapsaminda degerlendirilen anket formunda yer alan sorularin giivenilirliginin
Olciilmesinde Alfa Degeri (Cronbach Alpha) ve madde toplam korelasyonlar1 degerleri
kullanilmagtir.

9 ifadeden olusan “Duygusal Baghlik Olgegi (DBO)” soru listesinin i¢ tutarhligi ve giivenirligini
Olemek icin Oncelikle alfa katsayisi degerlerine bakilmistir. Analiz sonucunda tiim 6lgegin o
degeri 0.953 olarak hesaplanmuistir (Tablo 1). Bulunan alfa katsayisina gore 6lgek oldukga yiiksek
bir giivenilirlilige sahiptir. Olgegin giivenilirligini test etmek icin ayrica dlgegin toplam puan
korelasyon degerlerine bakilmustir. Tablo 1’e 0,73 ten kii¢iik deger olmadig1 anlagilmakta ve soru
listesi giivenilirdir denilebilir.

Tablo 1. Duygusal Baghlik Olceginin Alfa Katsayis1 Degerleri

T —
(madde (madde puan (madfj ¢

cikarildiginda)  cikarildiginda) ~ Korelasyon grkanildiginda)
DBO 1 31,30 56,955 ,790 ,948
DBO 2 31,39 55,631 ,866 ,944
DBO 3 31,35 55,655 ,857 ,945
DBO 4 31,47 56,031 ,859 ,945
DBO 5 31,43 55,925 ,832 ,946
DBO 6 31,37 56,892 ,814 947
DBO 7 31,38 58,937 132 ,951
DBO 8 31,59 56,480 157 ,950
DBO 9 31,48 57,128 , 788 ,948

N=240 (0)=0.953 Degisken Sayis1i =9

3 ifadeden olusan “Isten Ayrilma Niyeti Olgegi (IANO)” soru listesinin o degeri 0.979 olarak
hesaplanmig olup olgegin giivenilir oldugunu séylemek miimkiindiir (Tablo 2). Bu 6lgegin
toplam puan korelasyon degerlerine bakildiginda ise 0,90’dan kiiciik deger olmadigi
anlagilmakta olup soru listesi giivenilirdir denilebilir.
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Tablo 2. isten Ayrilma Niyeti Olceginin Alfa Katsayis1 Degerleri

Olgek Olgegin Dizeltilmis 15, Katsayis:
Ortalamasi Varyansi madde-toplam
m
(madde (madde puan ( adde

cikarildiginda)  ¢ikarildiginda) korelasyon ¢ikarildiginda)

IANO 1 7,2000 20,931 ,908 978
[ANO 2 7,1167 19,986 ,943 974
IANO 3 7,1917 19,804 ,969 ,967

N=240 (a)=0.979  Degisken Sayis1 =3

“Orgiit Kimligi Ol¢cegi (OKO) ”nina degeri 0.958 olarak hesaplanmistir dolayisiyla dlgek oldukea
yiiksek bir giivenilirlilige sahiptir. Bu o6lgegin de toplam puan korelasyon degerlerine
bakildiginda ise en diisiik 0,57°dir olup soru listesi giivenilirdir denilebilir.

Tablo 3. Orgiit Kimligi Olceginin Alfa Katsayis1 Degerleri

Olgek Olgegin Diizeltilmis Alfa Katsaysi
Ortalamasi Varyanst madde-toplam (madde

(madde (madde puan y

cikarildiginda)  ¢ikarildiginda) ~ korelasyon gikanldiginda)
OKO 1 54,7583 155,966 ,786 ,949
OKO 2 54,6500 160,747 ,597 ,953
OKO 3 54,6583 156,042 ,764 ,950
OKO 4 54,7000 154,755 ,814 ,948
OKO 5 54,7500 153,176 ,812 ,948
OKO 6 54,8250 153,367 ,783 ,949
OKO 7 54,5917 157,983 ,699 ,951
OKO 8 54,6833 157,004 ,736 ,950
OKO 9 54,8833 150,062 ,803 ,949
OKO 10 54,6083 156,440 ,786 ,949
OKO 11 54,6083 156,440 ,786 ,949
OKO 12 54,5583 161,419 574 ,953
OKO 13 54,7167 153,258 ,818 ,948
OKO 14 54,7917 150,927 ,836 ,948
OKO 15 54,9667 152,016 ,612 ,955

N=240 (a)=0.958 Degisken Sayis1 = 15

Kullanilan &lgeklerin yapisal gecerliliklerini belirleyebilmek i¢in faktor analizi yapilmistir. Bu
maksatla KMO ve Barlett testleri uygulanmistir. Faktor analizi sonucunda “Duygusal Baghlik
Olgegi” soru listesinin KMO degeri 0,906 bulunmustur. KMO degerinin 0,50’nin iistiinde olmas1
6lcegin faktor analizi i¢in uygun oldugunu gdsterir. Ayrica soru listesinin Barlettsig. degeri (p =
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0,000<0,01 ; x2=2114,074) anlaml ¢ikmustir. Duygusal baglilik 6l¢eginde yer alan 9 ifade toplam
varyansin % 72,514’linii agiklamaktadir.

“Orgiitsel Kimlik Olgegi” soru listesinin KMO degeri 0,930 bulunmus, Barlettsig. degeri (p =
0,000<0,01 ; 2=2834.156) ise anlaml1 ¢gikmistir. Ayrica orgiit kimligi 6l¢ceginde yer alan 15 ifade
toplam varyansin% 59.796’s1m agiklamaktadir.

“Isten Ayrilma Niyeti Olgegi” soru listesinin KMO degeri 0,850 bulunmus, Barlettsig. degeri (p
=0,000<0,01 ; ¥2=1405.962) ise anlaml1 ¢cikmistir. Ayrica isten ayrilma niyeti 6lgeginde yer alan
3 ifade toplam varyansin % 92.672’sini agiklamaktadir.

3.7.BULGULAR

Bu baglik altinda, arastirmanin kapsamini olusturan katilimcilarin tanitici 6zellikleri, duygusal
baglilik, orgiit kimligi ve isten ayrilma niyeti 6lgeklerine katilma diizeyleri incelenmistir.

3.7.1. Demografik Bulgular
Ankete katilanlarin sosyo-demografik 6zellikleri incelendiginde,

Tablo 4. Ankete Katilanlarin Demografik Ozellikleri

Ozellikler n % n %

Cinsiyet Medeni Durum

Kadin 130 54.2 Bekar 86 3538

Erkek 110 | 458 Evli 154 | 042

Yas Ort. S.S. Hizmet Siiresi Ort. S.S.
Yas 4413 7,63 Hizmet Siiresi 10,57 6,21

Ogrenim Durumu

Lise 4 1.7 Yiiksek Lisans 50 20.8
On Lisans 14 5.8 Doktora 8 3.3
Lisans 164 68.4

Aragtirmaya katilanlar cinsiyetleri agisindan 130 kisi (%54,2) kadin ve 110 kisi ise (%45,8)
erkektir. Medeni durumlar1 ise 86 kisi (%35,8) bekdr ve 154 kisi (%64,2) ise evlidir.
Katilimeilarin %68,4 {iniin (164 kisi) lisans mezunu, %20,8’inin (50 kisi) yiiksek lisans mezunu,
%5,8’inin On lisans, %3,3’linlin doktora ve %1,7’sinin ise lise mezunu oldugu belirlenmistir.
Ayrica yas degerleri ve hizmet siireleri incelendiginde, ortalama yaslarinin 44,13 (£7,63) ve
ortalama hizmet siirelerinin ise 10,57 (£6,21) y1l oldugu belirlenmistir.

3.7.2. Duygusal Baghhk, Orgiitsel Kimlik, isten Ayrilma Niyeti
Olceklerine Katilma Diizeyleri

Katilimeilarin “Duygusal Baglilik”, “Orgiitsel Kimlik” ve “Isten Ayrilma Niyeti” &lgeklerine
katilma diizeyleri ortalama ve standart sapma degerleri agisindan incelendiginde;
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Tablo 5. Duygusal Baghlik, Orgiitsel Kimlik ve Isten Ayrilma Niyeti Olceklerine
Katilma Diizeyleri

Olcekler Ortalama Katihm Diizeyi (X) | Standart sapma
Duygusal Baglilik 3,92 0,93
Orgiitsel Kimlik 3,91 0,87
Isten Ayrilma Niyeti 2,41 1,50

Katilimeilar  “Duygusal Baghlik” (%:3,92) ve “Orgiitsel Kimlik” (X:3,91) 6lgeklerine
“katilryorum” diizeyinde katilim gdstermislerdir. “Isten Ayrilma Niyeti” (X:2,41) 6lgeginde ise
katilimeilarin katilma diizeyleri “katilmiyorum” diizeyinde kalmustir.

Katilimcilarin 6lgekler i¢cinde yer alan ifadelere katilma diizeylere incelendiginde;

Tablo 6. Duygusal Baghlik Olcegi ifadelerine Katilma Diizeyleri

N . Ortalama Standart
Olgek Ifadeler Katihm Sapma
Diizeyi (%) P
1. Bu igyerinin bir par¢asi oldugumu
. ! 4,05 1,09
digerlerine anlatmaktan gurur duyarim.
2. Isyerimi arkadaslarima “calisiimasi harika
L - 3,97 1,11
bir ig yeri” olarak anlatirim.
3. Bemm icin bu igyeri diger olas1 igyerlerinin 4,00 1,12
en iyisidir.
4. Kendi degerlerimi ve igyerimin degerlerini 3,87 1,09
cok benzer bulurum.
5. Bu igyeri performansi agisindan, bana
. . 3,92 1,12
Duygusal gergekten ¢ok ilham veriyor.
Baghhk 6.Bu igyerine katildigim zamani
Olgegi degerlendirdigimde, diger igyerlerinde
. .o, 3,97 1,07
calismak yerine bu igyerinde c¢alismayi
sec¢tigim i¢in memnunum.
7 Bu isyerinin gelecegini gercekten 3,97 1,00
Onemsiyorum.
8. Isyerimde calismaya devam etmek igin 377 117
neredeyse verilecek her gérevi kabul ederim. ’ ’
9.Isyerimin basarili olmasmna yardim etmek
icin normal olarak beklenilenin 6tesinde biiyiik 3,87 1,08
bir ¢aba gostermeye istekliyim.

Duygusal baglilik dlgeginde, en yiiksek katilim “Bu igyerinin bir pargast oldugumu digerlerine
anlatmaktan gurur duyarmm.” (X:4,05) ifadesinde gerceklesmistir. Ifadelerin tamaminda
katilimcilar “katiltyorum” derecesinde goriis bildirmislerdir. Buna gore kisilerin duygusal baglilik
algilarinin yiiksek diizeyde oldugu sdylenebilir.
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Tablo 7. isten Ayrilma Niyeti Olcegi ifadelerine Katilma Diizeyleri

diistiniiyorum.

Ortalama Standart
Olgek ifadeler Katihm Diizeyi
_ sapma
(%)
1. Oniimiizdeki y1l muhtemelen farkl
bir iste c¢alismak igin i ariyor 2,37 1,49
olacagim.
Isten Ayrilma — — .
- 2. ki yil kesinlikle farkl
Niyeti Olcegi : Oniimiizdeki y1 | esinlikle farkli bir 245 155
iste calistyor olacagim.
3. Calistigim isten ayrilmayi sik sik 238 154

Isten ayrilma niyeti dlgeginde, en diisiik katithm “Oniimiizdeki y1l muhtemelen farkli bir iste
calismak icin is ariyor olacagim.” (X:2,37) ifadesinde gerceklesmistir. ifadelerin tamaminda

katilimeilar “katilmiyorum” derecesinde goriis bildirmislerdir.
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Tablo 8. Orgiitsel Kimlik Olcegi ifadelerine Katilma Diizeyleri

) _ Ortalama Standart
Olgek Ifadeler Katihm Diizeyi
®) sapma
1. Kurumun idaresi kurumu temsil eden
bréve, amblem, sembol gibi seylere 6nem 3,87 1,05
verirler.
2. Kantin, kitap satis1, otopark vb. gibi
maddi gelirler kurumumuz igin bir basari 3,98 1,04
Olgiisii kabul edilir.
3. Kurum kimliginin olusmasinda kurum
e .. . 3,97 1,07
yOnetimi torenlere 6nem verir.
4. Kurum idaresi akademik basarty1 temel 393 107
basari kistasi olarak gérmektedir. ' '
5.. Kurum yoéneticileri kurumun gelenekleri 388 115
hakkinda bilgi sahibidirler. ’ '
6... .Kurumumuzdakl bireyler  kurumun 3,80 118
tarihine sahip ¢ikarlar.
7. Kurum ydneticileri okulun misyon ve
hedefleriyle gurur duyarlar. 4,03 1.05
Orgiitsel 8. Kurumumuz iyi 6grenci ¢ekebilmek igin
Kimlik (seminer, veli toplantisi, tanmitim vb. 3,94 1,06
Olcegi araclarla) ¢aba sarf eder.
9. Kurum gelirleri, kurumun yararina olan 374 131
hizmetlerde titizlikle kullanilmaktadir. ' ’
10. Tim harcamalar verimli bir sekilde 3,08 1,08
yapilmaktadir.
11. Mali gelirler kurumumuzun hedeflerini
: o L 4,02 1,02
gerceklestirmek icin onemlidir.
12. Kurum yoneticileri kurumun diger
kurumlar arasinda onemli yer iggal ettigine 4,07 1,04
inanirlar.
13. Kurumumuzun iyi belirlenmis hedefleri 3,01 1,14
vardir.
14, Kurumumuzun yonetici, Ogretmen,
gorevli ve Ogrencileri kendilerini kurumla 3,83 1,23
Ozdeslestirmislerdir.
15. Y..()IquCl!GI.‘lle, kurumun 6grencilerine 3,66 1,54
bir miisteri gibi davranirlar.

Orgiit kimligi 6lgeginde, en yiiksek katilim “Kurum ydneticileri kurumun diger kurumlar arasinda

onemli yer isgal ettigine inanirlar.” (X:4,07) ifadesinde gerceklesmistir. ifadelerin tamaminda
katilimcilar “katiliyorum” derecesinde goriis bildirmislerdir.

3.8. Duygusal Baghlik, Orgiitsel Kimlik ve Isten Ayrilma Niyeti
Olcekleri Arasindaki Korelasyon Analizi Sonuglari

Katilimeilarin “Duygusal Baglihk™ dlgegine katilma diizeyleri ile “Orgiitsel Kimlik” ve “Isten

Ayrilma Niyeti” Olceklerine katilma diizeyleri arasindaki iliskileri incelemek amaciyla
korelasyon analizi uygulanmistir. “Duygusal Baghlik” 6lgegine katilma diizeyleri ile “Orgiit
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Kimligi” ve “Isten Ayrilma Niyeti” dlceklerine katilma diizeyleri arasindaki iliskileri gdsteren
korelasyon analizi sonuglar1 Tablo 9’da verilmistir.

Tablo 9.Duygusal Baghlik ile Orgiit Kimligi ve Isten Ayrilma Niyeti Arasindaki
Iliskilere Ait Korelasyon Analizi Sonuglar

Korelasyon Katsayisi
1
(1)
Duygusal Baghhk 0
n 240
Korelasyon Katsayisi 893" 1
. (n)
|Orgiit Kimligi 000
n 240 240
Korelasyon Katsayisi 620" 663" 1
isten Ayrilma ")
Niyeti p ,000 ,000
n 240 240 240

Katilimcilarin duygusal baglilik diizeyleri ile 6rgiit kimligi algilar1 arasinda istatistiksel olarak
anlamli, dogru yonlii ve ¢ok kuvvetli diizeyde bir iliski mevcuttur (r:0.893 ; p:0.000<0.01). Buna
gore kisilerin duygusal baglilik diizeyleri arttiginda, 6rgiit kimligi algilar1 da artacaktir.

Katilimcilarin  duygusal baglilik diizeyleri ile isten ayrilma niyetleri diizeyleri arasinda
istatistiksel olarak anlamli, negatif yonlii ve orta kuvvette bir iliski mevcuttur (r:-0.620 ;
p:0.000<0.01). Buna gore kisilerin duygusal baglilik diizeyleri arttiginda, isten ayrilma niyetleri
diizeyleri azalmaktadir.

Katilimcilarin isten ayrilma niyetleri diizeyleri ile orgiit kimligi algilar1 arasinda istatistiksel
olarak anlamli, negatif yonlii ve orta kuvvette bir iligki mevcuttur (r:-0.663 ; p:0.000<0.01). Buna
gore kisilerin orgiit kimligi algilari arttiginda, isten ayrilma niyetleri diizeyleri azalmaktadir.

3.9. Duygusal Baghlik, isten Ayrilma Niyeti ve Orgiit Kimligi Olceklerine
Katilma Diizeyleri Arasindaki iliskilerin Etkileri

Arastirmanin bu asamasinda duygusal baglilik ve orgiit kimligi 6l¢eklerinin igten ayrilma niyeti
Olcegini ne diizeyde yordadigi incelenmistir. Bunun i¢in degiskenler arasinda regresyon analizi
uygulanmistir. Regresyon analizi uygulanirken, duygusal baglilik ile isten ayrilma niyeti (Tablo
10), daha sonra orgiit kimligi ile isten ayrilma niyeti (Tablo 11) ve son olarak da duygusal baglilik
ile orgiitsel kimlik ve isten ayrilma niyeti 6l¢eklerinin birlikte (Tablo 12) etkisi incelenmistir.

30




Journal of Academic Perspective on Social Studies (JAPSS), Sosyal Calismalar Uzerine Akademik Perspektif Dergisi
Year: 2022, Issue: 1, 19-42 Yil: 2022, Sayn: 1, 19-42

Tablo 10. isten Ayrilma Niyeti ile Duygusal Baghlik Arasindaki iliskilere Ait
Regresyon Analizi Sonuclar:

Bagimh . .. Standart )
Degisken Bagimsiz Degisken B Hata B t p R
Isten Ayrilma 3
Niyeti Duygusal Baglilik
Sabit 6,337 ,331 19,158 ,000

,382
Duygusal Baglilik -,999 ,082 -620 -12,194  ,000

F:148.698 ; p:0.000<0.01

Tablo 10 incelendiginde, katilimeilarin duygusal baglilik algilari ile isten ayrilma niyetleri algilart
arasinda negatif yonde orta kuvvette anlamli bir iligki gosterdikleri tespit edilmistir (R=-0.620,
R?=0.382, F(230.1y=148.698, p=0.000<0.001). Calisanlarin duygusal baglilik algilari, isten ayrilma
niyetlerine ait toplam varyansin yaklasik %38,2°sini agikladigi goriilmektedir. Bagimsiz
degiskenin etkisinin anlamliligina iliskin olarak regresyon katsayilarinin t-testi sonuglari
incelendiginde; duygusal bagliligin (t=-12.194, p=0.000) isten ayrilma niyeti lizerinde negatif
yonde anlamli bir etkiye sahip oldugu gdzlenmektedir (Isten Ayrilma Niyeti=Duygusal Baglilik
*-0.999 + 6.337).

Tablo 11. isten Ayrilma Niyeti ile Orgiit Kimligi Arasindaki fliskilere Ait
Regresyon Analizi Sonugclari

Bagimh Standart

Bag Degisk B R?
Degisken agimsiz Degisken Hata B t p
Isten Ayrilma KN T i
Niyeti Orgiit Kimligi
Sabit 6,870 ,334 20,551 ,000

,437

Orgiit Kimligi -1,139 ,083 -663 -13,663  ,000

F:186,673; p:0.000<0.01

Tablo 11 incelendiginde, ¢alisanlarin isten ayrilma niyeti algilart ile orgiitsel kimlik algilart
arasinda negatif yonde orta kuvvette anlamli bir iliski gosterdikleri tespit edilmistir (R=0.663,
R?=0.437, F(230-=186.673, p=0.000<0.001). Calisanlarin 6rgiit kimligi algilarinn, isten ayrilma
niyetlerine ait toplam varyansin yaklasik %43’ tinii agikladigi goriilmektedir. Bagimsiz degiskenin
etkisinin anlamliligina iligkin olarak regresyon katsayilarinin t-testi sonug¢lar1 incelendiginde;
orgiit kimliginin (t=-13.663, p=0.000) isten ayrilma niyeti iizerinde negatif yonde anlaml bir
etkiye sahip oldugu gozlenmektedir (Isten Ayrilma Niyeti=Orgiit Kimiligi*-1.139+6.870).
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Tablo 12. isten Ayrilma Niyeti ile Duygusal Baghlik ve Orgiit KimiligiArasindaki
Iliskilere Ait Regresyon Analizi Sonuclar

Bagimh Standart
Bag Degisk B t R?
Degisken agimsiz pegisken Hata ﬁ P

isten Ayrilma *Duygusal Baglilik

Niyeti *Orgiit Kimligi

Sabit 6,915 336 20,600  ,000
Duygusal Baghlik -,222 174 -138  -1281 201 439
Orgiit Kimligi -,927 185 -540  -5,008  ,000

F:94.408; p:0.000<0.01

Tablo 12 incelendiginde, ¢alisanlarin isten ayrilma niyeti algilari ile duygusal baglilik ve orgiit
kimligi algilar1 arasinda negatif yonde orta diizeyde anlamli bir iligki gosterdikleri tespit edilmistir
(R=0.666, R?=0.439, F(230.2=94.408, p=0.000<0.001). Calisanlarin duygusal baglihk ve orgiit
kimligi algilar1 birlikte, isten ayrilma niyetine ait toplam varyansin yaklasik %44’iinii agikladigi
goriilmektedir. Bagimsiz degiskenlerin etkisinin anlamliligmma iliskin olarak regresyon
katsayilarinin t-testi sonuglar incelendiginde; orgiit kimliginin (t=-1.281, p=0.000) isten ayrilma
niyeti ilizerinde anlaml1 bir etkiye sahip oldugu, duygusal bagliligin (t=-5.008, p=0.201) ise isten
ayrilma niyeti lizerinde anlaml1 bir etkiye sahip olmadig1 gézlenmektedir.

3.10. isten Ayrilma Niyeti ile Duygusal Baglihk Arasindaki iliskide, Orgiit
Kimliginin Aracilik EtKisi

Uygulanan regresyon analizine ve kurulan modele gore, duygusal baglilik ve orgiit kimligi
Olceklerinin isten ayrilma niyeti {lizerinde istatistiksel olarak anlamli bir etkisinin oldugu
bulunmustur. Burada da duygusal baglilik 6l¢eginin isten ayrilma niyeti Olgegi lizerindeki
etkisinde, orgiit kimligi 6l¢eginin aracilik etkisinin olup olmadig1 aragtirilmistir.

Bunun i¢in dncelikle aracilik etkisinin test edilecegi model olusturulmustur.
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Sekil 2. Duygusal Baglihk Olceginin isten Ayrilma Niyeti Olcegi Uzerindeki Etkisinde
Orgiitsel Kimligin Aracihk Etkisi Modeli

X Y

Kullanilan model kapsaminda, Duygusal Baglilik 6l¢egi bagimsiz degisken (X), Orgiitsel Kimlik
Olgegi araci degisken (A) ve Isten Ayrilma Olgegi ise bagimli degisken (Y) olarak modele dahil
edilmistir. Duygusal baglilik 6lgeginin (X) orgiit kimligi 6l¢egine (A) etkisi “a” yolu ile; orgiit
kimligi 6lgeginin (A) isten ayrilma niyeti ol¢egine (Y) etkisi “b” yolu ile; duygusal baglilik
6lgeginin (X) isten ayrilma niyeti (Y) 6lgegi tizerindeki dogrudan etkisi “c” yolu ile ve duygusal
baglilik 6lgeginin (X) isten ayrilma niyeti olgegi (Y) lizerindeki toplam etkisi ise “c’ ?yolu ile
gosterilmistir.

Duygusal baglilik dlgegi bagimsiz degiskeninin, isten ayrilma niyeti 6lcegi bagiml degiskeni
tizerindeki etkisinde orgiit kimligi 6l¢eginin aracilik etkisini 6l¢gmek i¢in belirlenen model SPSS
PROCESS ile test edildiginde;

Oncelikle duygusal baghilik dlgeginin (bagimsiz degisken) orgiit kimligi dlgegi (arac1 degisken)
tizerindeki etkisini 6l¢en “a yolu” sinanmistir (Tablo 13).
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Tablo 13. Duygusal Baghlik Olgeginin Orgiit Kiiltiirii Olcegi Uzerindeki Etkisi

Model 4
Y (bagimli) Isten Ayrilma Niyeti Olgegi
X (bagimsiz) Duygusal Baglilik Olgegi
M (aract) Orgiitsel Kimlik Olgegi
Orneklem Biiyiikliigii 240
;Z;';k?glmh Orgiit Kimligi Olcegi
Model Ozeti
R R-sq MSE F df1 a2 b

.8932 7978 1557 939,1244 1.0000 238.0000 .0000

Model
Katsayilar se t p LLCI ULCI

Sabit .6229 1103 5.6463 .0000 .4056 .8402
Duygusal Baghhk .8371 0273 30.6451 .0000 .7833 .8909

Analiz sonucunda, duygusal baglilik 6lgeginin orgiit kimligi 6lgegi lizerinde pozitif yonde ve
anlamli bir etkisinin oldugu goriilmektedir (b=0.8371, p<0.01). Ayrica giiven araliginda
(Confidentallnterval) 0 (sifir) degerinin bulunmamasi da modelin anlamliligin1 ispatlamaktadir
(LLCI-ULCI=0.7833-0.8909). Buna gore ilk olarak bagimsiz degisken olan duygusal baglilik
Olcegi, arac1 degisken olan orgiit kimligi 6lgegi lizerinde etkilidir. Ayrica duygusal baglilik 6lcegi
orgiit kimligi 6lgegindeki degisimin yaklasik %79 unu agiklamaktadir (R=0,8932 ; R?=0.7978).

Ikinci olarak duygusal baghlik &lgegi (bagimsiz degisken) ile orgiit kimligi 6lgeginin (aract
degisken) birlikte mesleki baghlik 6l¢cegi (bagimli degisken) iizerindeki etkisini 6lgen “b yolu”
ve “c’ yolu” birlikte sinanmistir (Tablo 14).

34




Journal of Academic Perspective on Social Studies (JAPSS), Sosyal Calismalar Uzerine Akademik Perspektif Dergisi
Year: 2022, Issue: 1, 19-42 Yil: 2022, Sayn: 1, 19-42

Tablo 14. Duygusal Baghlik Olgegi ve Orgiit Kimligi Olceklerinin Isten Ayrilma Niyeti
Olcegi Uzerindeki Etkisi

Bagimli Degisken(b > N
agimlt Degisken(b ve ¢ Isten Ayrilma Niyeti Olgegi

yolu)
Model Ozeti
R R-sq MSE F dfl df2 p

.6659 4434 1.2709 94.4085 2.0000 237.0000 .0000

Model
Katsayilar se t p LLCI  ULCI

Sabit 6.9147 3357 20.6005 .0000 6.2535 7.5760
Duygusal Baghhk -.2223 1736 -1.2810 .2014 -5643  .1196
Orgiit Kimligi -.9275 1852 -5.0076 .0000 -1.2923 -.5626

Analiz sonucunda, duygusal baglilik ve orgiit kimligi 6lgekleri isten ayrilma niyeti tizerindeki
birlikte etkisi incelendiginde orgiit kimligi 6l¢eginin (b=-0.9275; p<0.01) isten ayrilma niyeti
iizerinde anlamli etkisinin oldugu, duygusal baglilik dl¢eginin (p>0,05) ise isten ayrilma tizerinde
anlamli etkisinin olmadig tespit edilmistir. Duygusal baglilik dlcegi ve orgiit kimligi 6l¢eginin
birlikte isten ayrilma niyeti 6lgegindeki degisimin yaklasik %44’ tinii agiklamaktadir (R=0,6659;
R?=0.4434).

Ugiincii olarak duygusal baglilik dlgeginin (bagimsiz degisken) orgiit kimligi dlgedi (arac
degisken) olmadan, isten ayrilma niyeti 6lgegi (bagimli degisken) tizerindeki etkisini 6lgen “c
yolu” sinanmustir (Tablo 15).

Tablo 15. Duygusal Baghhk Olceginin Isten Ayrilma Niyeti Olcegi Uzerindeki Etkisi

Bagimli Degisken (c
yolu)
Model Ozeti

Isten Ayrilma Niyeti Olgegi

R R-sq MSE F dfl df2 p
.6201 .3845 1.3994 148.6984 1.0000 238.0000 .0000
Model
Katsayilar se t p LLCI  ULCI
Sabit 6.3370 3308 19.1584 .0000 5.6854 6.9886
Duygusal Baghhk -.9987 .0819 - .0000 -1.1600 -.8374
121042
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Analiz sonucunda, duygusal baglilik 6l¢eginin, isten ayrilma niyeti 6l¢egi iizerinde negatif yonde
ve anlaml bir etkisinin oldugu goriilmektedir (b=-0.9987, p<0.01). Ayrica giiven araliginda
(Confidental Interval) 0 (sifir) degerinin bulunmamasi da modelin anlamliligini ispatlamaktadir
(LLCI-ULCI=-1.1600 , -.8374). Buna gore lg¢iincii olarak da bagimsiz degisken olan duygusal
baglilik olgegi, bagimli degisken olan isten ayrilma niyeti Glgegi lizerinde etkilidir. Ayrica
duygusal baglilik Olcegi, isten ayrilma niyeti Olgegindeki degisimin yaklasik %38’ini
agiklamaktadir (R=0,6201; R?=0.3845).

Uygulanan analiz sonuglar1 genel olarak degerlendirildiginde, Baron ve Kenny (1986)’nin
aracilik etkisi i¢in sundugu 1. Adim sart1 olan bagimsiz degiskenin (duygusal baglilik 6lgegi),
arac1 degisken (Orgiitsel kimlik 6lgegi) lizerindeki etkisi, 2. Adim sart1 olan bagimsiz degisken
(duygusal baglilik 6lgegi) ve araci degiskenin (orgiitsel kimlik 6l¢egi) bagimli degisken (isten
ayrilma niyeti Olgegi) iizerindeki etkisinin ve 3. Adim olan bagimsiz degiskenin (duygusal
baglilik 6lcegi) bagimli degisken (isten ayrilma niyeti 6lgegi) lizerindeki etkisinin anlamliligt
dogrulanmistir (Y1lmaz ve Dalbudak, 2018).

Ayrica bagimsiz degisken olan duygusal baglilik 6lgeginin, bagimli degisken olan isten ayrilma
niyeti 6lgegi lizerinde tek basina olusturdugu etki (b=-0.9987, p<0.01) (Tablo 15), modele 6rgiit
kimligi 6l¢eginin (aract degisken) eklenmesi ile anlamsiz hale gelmistir (p:2014>0.05) (Tablo
14). 1lgili degerlerin anlamhiliginda bozulma oldugu icin yani duygusal baglilik isten ayrilma
niyeti iizerinde tek basina anlamli etki gostermis fakat araci degisken olan orgiit kimliginin
modele eklenmesi ile etkisinin anlamsiz olmasi ile burada tam aracilik etkisinin oldugu sonucuna
ulasilmistir (Yilmaz ve Dalbudak, 2018).

Analiz sonucunda elde edilen araci degigskenin etkisinin istatistiksel olarak anlamliligini test
etmek amaciyla Sobel testi uygulanmistir (Tablo 16).

Tablo 16. Duygusal Baglihk Olgeginin isten Ayrilma Niyeti Olgegi Uzerindeki Etkisinde
Orgiit Kimligi Ol¢eginin Aracihik Etkisini Olcen Sobel Testi

Etki se Z p
0.4821 .0287 5.6248 .0000

Sobel testi sonucunda, Z katsayisiniz 1.96’dan yiiksek olmasi (Z=5.6248) ve Sobel testinin
anlamlt olmasit (p:.000<0.01) sebebiyle mesleki canlilik Slgeginin aracilik etkisinin mevcut
oldugu sonucuna ulasilmistir.

Son olarak duygusal baglilik 6l¢eginin, isten ayrilma niyeti dlgegi lizerinde toplam, dogrudan ve
dolayli etki degerleri incelenmistir (Tablo 17).
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Tablo 17. Duygusal Baghlik Olgeginin Isten Ayrilma Niyeti Olcegi Uzerindeki Toplam,
Dogrudan ve Dolayh Etkileri

Duygusal Baghhgin Isten Ayrilma Niyeti Uzerindeki Toplam Etkisi

Etki se t p LLCI ULCI

-.9987 .0819 -12.1942 .0000 -1.1600 -.8374

Duygusal Baghhgn Isten Ayrilma Niyeti Uzerindeki Dogrudan Etkisi

Etki se t p LLCI ULCI

-2223. 1736 -1.2810 2014 -.5643 1196

(")rgiit Kimliginin isten Ayrilma Niyeti Uzerindeki Dolayli (Araci) Etkisi

Etki Boot BootLLCl BootULCI
Orgiitsel Kimlik Olcegi -.7764 2116 -1.2197 -.3963
(")rgiit Kimliginin Isten Ayrilma Niveti Uzerindeki Tam Standardize Dolayh (Araci) Etkisi

Etki Boot BootLLCI BootULCI
Orgiitsel Kimlik Ol¢egi -.4820 1285 -.7485 -.2460

Biitlin veriler birlikte degerlendirildiginde, bagimsiz degisken duygusal baglilik 6l¢eginin,
bagimli degisken isten ayrilma 6lgegi {izerindeki toplam etkisi b=-0.9987, dogrudan etkisi b=-
0.2223 ve dolayl etkisi b=-0.7764 olarak bulunmustur. Duygusal baglilik dlgeginin isten ayrilma
niyeti lizerindeki etkisi yorumlanirken, etki diizeylerinin karesinin 0.01°e yakin olmas1 diisiik etki,
0.025’¢ yakin ise orta etki ve 0.09’a yakin ise yiiksek etki oldugu sdylenebilir (Glirbiiz, 2019).
Caligmada bagimsiz degisken duygusal baglilik 6l¢eginin, bagimli degisken isten ayrilma niyeti
Olcegi lizerindeki etkisinde orgiit kimligi 6l¢eginin tam standardize dolayl (araci) etkisi -0.4820
(K=-0.4820), K?=(-0.4820)>=0.2323 bulunmustur. Buna gore 6rgiit kimligi dl¢eginin, duygusal
baglilik Glgeginin isten ayrilma niyeti Slgegi lizerindeki etkisinde aracilik etkisinin yiiksek
diizeyde oldugu soylenebilir.

4. SONUC VE TARTISMA

Okullarm en degerli 6gesini 6gretmenler olusturmaktadir. Kendi bireysel kimligi ile orgiitiin
kimligini benzer bulan, misyon ve degerlerini benimseyen 6gretmelerin orgiitsel bagliliklari
yiiksek olmasinin yami sira isten ayrilmaya da niyetlenmeyeceklerdir. Bu varsayimdan yola
cikaran tasarlanan bu c¢alismada Tunceli il merkezinde gorev yapan 6gretmenlerin duygusal
baglilik diizeyleri ile isten ayrilma niyetleri arasindaki iliskide orgiitsel kimligin aracilik etkisinin
olup olmadiginin belirlenmesi amaglanmistir. Aragtirma sonucunda asagidaki Dbilgilere
ulastlmistir.

Aragtirmaya katilan Ogretmenlerin duygusal baglilik algilarinin yiiksek diizeyde oldugu
gdzlemlenmistir. Ayrica katilimeilar orgiitsel kimlik dlgegine yiiksek diizeyde goriis bildirmisler
ve isten ayrilma niyetinde olmadiklar1 yoniinde goriislerini ifade etmislerdir.

Katilimeilarin duygusal baghilik diizeyleri ile orgiit kimligi algilar1 arasinda istatistiksel olarak
anlamli, dogru yonlii ve ¢ok kuvvetli diizeyde bir iliskinin oldugu buna gore kisilerin duygusal
baglilik diizeyleri arttiginda, orgiit kimligi algilar1 da artacagi sdylenebilir. Bu sonug ile
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literatiirdeki Kilickaya (2019), Sanl1 (2014), Akgiil (2012), Duman, vd. (2013), Middleton (2005),
Sadeghian vd. (2011)yaptiklar1 arastirmalarin sonuglariyla benzerlik gostermektedir.

Ayn1 zamanda 6gretmenlerin duygusal baglilik diizeyleri ile isten ayrilma niyetleri diizeyleri
arasinda istatistiksel olarak anlamli, negatif yonlii ve orta kuvvette bir iliskinin oldugu kisilerin
duygusal baglilik diizeyleri arttiginda, isten ayrilma niyetleri diizeyleri azalacagi gdzlemlenmistir.
Ogretmenlerin isten ayrilma niyetleri diizeyleri ile 6rgiit kimligi algilar1 arasinda istatistiksel
olarak anlamli, negatif yonlii ve orta kuvvette bir iliskinin oldugu orgiit kimligi algilar arttiginda,
isten ayrilma niyetleri diizeylerinin azaldig1 sonucuna ulasilmistir.

e Katilimcilarin duygusal baghlik algilari ile isten ayrilma niyetleri algilar1 arasinda
negatif yonde orta kuvvette anlamhi bir iligki gosterdikleri bu durumun toplam
varyansin yaklagik %38,2’sini agikladig1 goriilmiistiir.

e (Calisanlarin isten ayrilma niyeti algilar1 ile orgiitsel kimlik algilar1 arasinda negatif
yonde orta kuvvette anlamli bir iliski gosterdigi ve bu durumun toplam varyansin
yaklasik %43 lini agikladig1 goriilmistiir.

e Ogretmenlerin isten ayrilma niyeti algilar1 ile duygusal baghlik ve 6rgiit kimligi algilart
arasinda negatif yonde orta diizeyde anlamli bir iliski gdsterdigi ve bu etkilesimin
toplam varyansin yaklasik %44’iinii agikladig1 goriilmiistiir.

e Orgiit kimliginin duygusal baglilik ve isten ayrilma niyeti arasindaki iliskide aracilik
etkisinin olup olmadigina yonelik yapilan test sonucunda duygusal baglilik 6l¢eginin
orgiit kimligi 6lgegi lizerinde pozitif yonde ve anlamli bir etkisinin oldugu duygusal
baglilik Olgegi, araci degisken olan oOrgiit kimligi olcegi tizerinde etkili oldugu
gozlenmistir. Ayrica duygusal baglilik dlgeginin orgiit kimligi dlcegindeki degisimin
yaklagik %79’unu agikladigi sonucuna varilmistir. Goriildiigii gibi 6gretmenlerin
duygusal bagliliklarinin yiiksek olmasi yliksek orgiit kimligi algisint yaratmaktadir.

e Bunlarn yam sira duygusal baglilik ve orgiit kimligi olgekleri isten ayrilma niyeti
tizerindeki birlikte etkisi incelendiginde orgiit kimligi dl¢eginin isten ayrilma niyeti
iizerinde anlamli etkisinin oldugu, duygusal baglilik 6lceginin ise isten ayrilma
iizerinde anlaml etkisinin olmadig: tespit edilmistir. Duygusal baglilik 6l¢egi ve orgiit
kimligi 6l¢eginin birlikte isten ayrilma niyeti dlgegindeki degisimin yaklasik %44 iinii
acikladigi gozlemlenmistir.

e Biitiin veriler birlikte degerlendirildiginde, duygusal baglilik 6l¢eginin, isten ayrilma
niyeti Olgegi iizerindeki etkisinde orgiit kimligi 6l¢eginin tam standardize dolayl
(aracr) etkisi oldugu bulunmustur. Buna gore orgiit kimligi 6l¢eginin, duygusal baglilik
Olceginin isten ayrilma niyeti dlgegi lizerindeki etkisinde aracilik etkisinin yiliksek
diizeyde oldugu sdylenebilir.

Aragtirmanin bulgular1 ve yorumlari 15181nda, uygulayicilara ve arastirmacilara éneriler asagida
belirtilmistir.

Okul yoneticileri bagarinin anahtarinin 6gretmenlerin orgiitsel bagliliklarini artirmaktan ve onlari
bir arada tutacak bir 6rgiit kimligi olusturmaktan gegtiginin bilincinde olmalidirlar. Orgiitsel
kimlik ve orgiitsel baglilik konusu kurumun hedeflerine ulasmada, basarisinda son derece 6nemli
oldugundan Milli Egitim Bakanlig1 yetkililerinin gesitli ¢alismalar yaparak politikalar {iretmesi
gerektigine dikkat cekmek gerekir.

Ogretmenler, daha basarili ve etkili kurumlarda calistik¢a, orgiitsel kimlik algilar1 artacaktir. Bu
durumun yansimalari c¢alisan kurumlara ve Ogrencilere olumlu bir sekilde olacaktir.
Ogretmenlerin mesleki canliliklart ve motivasyonlar: da artacak ve &rgiitsel baglilik diizeyleri
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etkilenecektir. Bu nedenle basarili, iyi dizayn edilmis bir orgilit kimligi yaratmak icin okul
yoneticileri ekstra ¢aba sarf etmelidirler.
Calismanin sadece Tunceli ilindeki okullarda gorev yapan 6gretmenler ile yapilmis olup ana
evreni genisleterek diger illerdeki 6gretmeler ile de yapilmasi boylelikle sonuglarin genellenebilir
hale gelmesi agisindan 6nerilebilir. Ayrica 6zel ve kamu egitim kurumlarindaki 6gretmen algilart
kiyaslanabilir

Bir baska ¢alismada ana evren okul yoneticileri de eklenerek yapilabilir ve béylece
sonuclar 6gretmen ve yoneticilerin goriisleri kiyaslanarak benzerlikler ve farkliliklar tespit
edilebilir.
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Tedavi olmak ve saglik hizmeti alma amaciyla iilke sinirlarinin digina seyahat etme anlamina gelen saglik
turizmi, son yillarda iilkelerin kalkinmasina katki saglayan alternatif bir turizm tiirii olarak ortaya ¢ikmustir.
Dijitallesen diinyada insanlarin birbiriyle olan iletisiminde 6nemli bir yer tutan dijital platformlarda yapilan
lirtin ve hizmetlere yonelik yorumlar, tiikketici davranislarint ve kararlarini etkileyen elektronik agizdan
agiza pazarlama olarak adlandirilmistir. Saglik turizminde elektronik agizdan agiza pazarlamanin, tedavi
olmak tizere gidilen iilkeye duyulan giiven ve seyahat niyeti iizerinde etkili oldugu diistiniilmektedir. Bu
calismanin amaci, saglik turizminde elektronik agizdan agiza pazarlamanin bdlgesel giiven ve seyahat
niyeti iizerine etkisini 6lgmektir. Bu kapsamda Ankara’da faaliyet gosteren bir 6zel hastanenin iilkemize
saglik hizmeti almak i¢in gelen yabanci uyruklu hastalarma anket uygulamasi gerceklestirilmistir. Bu
kapsamda Ocak 2020-Mayis 2020 tarihleri arasinda hastanede tedavi hizmeti alan ve ¢aligmaya katilmaya
goniillii olan toplam 286 hasta 6rneklem olarak alinmigtir. Anket formu, kisisel bilgi formu, elektronik
agizdan agiza pazarlama Olgegi, bolgesel giiven 6lgegi ve seyahat niyeti dlgegi dort boliim ve toplam 24
sorudan olugsmaktadir. Arastirma sonucu saglik turizminde elektronik agizdan agiza pazarlamanin yabanci
hastalarin bolgesel giiven ve lilkeye seyahat niyeti ilizerinde ayni yonlii olumlu bir etkisi oldugu
saptanmistir. Saglik turizminde elektronik agizdan agiza pazarlamanin bdlgesel giivenin %21°lik kismini,
seyahat niyetinin ise %13,7’lik kismin1 agikladig1 goriilmektedir. Farkli illerde ve iilke genelinde daha
biiyiik 6rneklemler iizerinde yapilacak ¢aligmalar, saglik turizminde elektronik agizdan agiza pazarlamaya
dair daha kapsamli sonuglara ulagilmasini saglayacaktir.

Anahtar Kelimeler: Saglik Turizmi, Bolgesel Giiven, Seyahat Niyeti
ABSTRACT

Health tourism, which means traveling outside the borders of the country in order to be treated and to find
health, has emerged as an alternative tourism type that contributes to the development of countries in recent
years. Comments about products and services made on digital platforms, which have an important place in
communication of people in the digitalizing world, are called electronic word-of-mouth marketing that
affect consumer behavior and decisions. Electronic word of mouth marketing in health tourism is thought
to have an effect on the trust in the destination country for treatment and on the travel intention. The aim
of this study is to measure the effect of electronic word of mouth marketing in health tourism on regional
trust and travel intention. In this context, a questionnaire was applied to foreign patients who came to our
country to receive health services from a private hospital operating in Ankara. In this context, a total of 286
patients who received treatment service in the hospital between January 2020 and May 2020 and
volunteered to participate in the study were taken as a sample. The questionnaire form, personal information
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form, electronic word of mouth scale, regional trust scale and travel intention scale consist of four parts and
a total of 24 questions. The results of the study determined that electronic word of mouth marketing in
health tourism has the same positive effect on foreign patients' regional trust and intention to travel to the
country. Electronic word of mouth marketing in health tourism explains 21% of regional trust and 13.7%
of travel intention. Studies to be conducted on larger samples in different provinces and across the country
will provide more comprehensive results regarding electronic word of mouth marketing in health tourism.

Key Words: Health Tourism, Regional Trust, Travel Intention

1. GIRIS

Turizm, ¢ok eski bir kavram olmakla birlikte son yillarda diinyada hizla gelisen ve iilkelerin diger
sektorlerinin gelismesine katki saglayan bir sektor olarak ifade edilmektedir. Turizm, iilkelerin
mili gelirlerine doviz girdisi saglamasi nedeniyle ekonomik anlamda énemli bir faaliyet alanidir.
Diger taraftan turizm, degisen ve gelisen diinyada insanlarin ihtiyaglar1 ve beklentileri
dogrultusunda siirekli bir degisim igerisindedir. Turistlerin seyahat amaclar1 arasinda yakin
zamana kadar, yeni yerler gormek, dogal giizelliklerini gezmek, denize girmek vb. gibi faktorler
varken, glinlimiizde bu amaglarla beraber hastaliklarin tedavi edilmesi, iklim ve hava sartlarindan
faydalanabilme ile o filkenin saglik konusundaki yeralt1 kaynaklari ve teknolojilerinden
faydalanma gibi daha zinde ve saglikli bir yasam slirme amaci da yer almistir (Edinsel ve
Adigiizel, 2014).

Diger sektorlerde oldugu gibi turizm sektorii de kendi ig¢inde bir¢ok alana ayrilmakta olup, her
gecen giin cesitliligi artmakta ve bu ¢esitliliklerin gelisimi de hiz kazanmaktadir. Bunlardan bir
tanesi de son zamanlarda yiikselme trendi icerisinde olan ve turizm ile saglik alaninda ortak bir
caba ve payda olarak degerlendirilen “saglik turizmi” kavramidir. Saglik turizmi, son yillarda
Onemi artan bir turizm ¢esididir. Saglik turizmi, ikamet ettigi yerden baska bir yere saglik hizmeti
alma amaciyla gergeklestirilen seyahatleri ifade eder. Tedavi amagh saglik turizmi, insanlarin
hastane hizmetlerinden yaralanmak {izere gergeklestirdikleri yurt disi seyahatleri olarak
tanimlanir. Seyahat olanaklarinin artmasi ve kolaylagmasi ile kendi {ilkesi disinda hem saglik
hizmetlerinden yararlanma hem de o iilkeye seyahat etmek isteyen kisi sayisinda dikkate deger
bir artis s6z konusudur (Doruk, 2019: 5; Giilmez, 2012: 16). Bu seyahatler tibbi uygulama
olabilecegi gibi termal, spa-wellness, engelli hasta bakimi ve fgiincii yas bakim/ tedavi
hizmetlerini kapsar.

Insanlar, bozulan sagliklarni diizeltmek, istedikleri saglik diizeyine ulasmak ve daha iyi tibbi
kaynaklardan yararlanmak amaciyla yasadig1 yerden ayrilarak baska iilkelere gidebilmektedir.
Saglik turizmi, turizmde de oldugu gibi lilkeye doviz girdisi saglama 6zelligine sahiptir. Saglik
ihtiyact insanda her dénem olusabileceginden saglik turizmindeki bu durumun turizm sektoriiniin
genel bir 6zelligi olan mevsimsellik ve bunun getirdigi olumsuzluklar giderme noktasinda énemli
bir firsat oldugu da sdylenebilir (Doruk, 2019: 14; Ozsar1 ve Karatana, 2013: 137; Tontus, 2017a:
2).

Saglik turizmi, giiniimiiz tlkelerinde tercih edilen en 6nemli turizm ¢esidi olmustur. Bunun
nedenleri arasinda degisen istek ve ihtiyaglar, diinya niifusunun giderek yaslanmasi, engelli insan
sayisinda artislar ve kiiresellesme sayilabilir. insanlarin 6zellikle belirli bir yastan sonra saglikli
ve kaliteli bir yasam siirme istegi ve sagliklari ile ilgili cogu seyi arastirma egilimleri bu turizm
¢esidinin 6nemini arttirmistir (Giilmez, 2012:108). Saglik turizmi bir taraftan iilkelerin ekonomik,
kiiltiirel ve sosyal yonden gelismesinde cesitli avantajlar saglarken, diger taraftan tilkelerarasi
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onemli bir rekabet unsuru haline gelmistir. Saglik turizminin 6ncelikle amaglar1 arasinda; saglik
kurumlarinda tedavi olmak igin bekleme siirelerinin kisaltilmasi, hizmete hizli erisilebilirlik,
saglik harcamalarinin azaltilmasi, kaynak ve hizmet paylasimi gibi nedenler siralanabilir.
Diinyada giinden giline 6nemi artan saglik turizmi pazarindan daha biiyiik pay almak isteyen
iilkeler arasinda Tiirkiye’de vardir. Ancak Tiirkiye, saglik turizmindeki potansiyeli yiiksek olarak
goriilen ancak istenen seviyeye ulasamamis iilkeler arasinda yer almaktadir. Ayrica sagladigi
birgok ekonomik katki nedeniyle saglik turizmi artik Tiirkiye Cumhuriyeti’'nin devlet
politikalarinin i¢inde yer almaya ve kurumsallagsmaya dogru gitmektedir.

Internet temelli teknolojilerin sosyal hayata dahil olmastyla birlikte kisiler arasi iletisim boyut
degistirmistir. Bugiin bilisim ve iletigsim teknolojilerinin 6énemli bir platformu olan sosyal medya
ortamlari, pazarlama agisindan gerek tiiketicilerin gerekse firmalarin bilgi ihtiyaglarini karsilayan
ve karsilikl1 iletisim kurmalarina imkan taniyan siber pazarlardir. Ornegin, diinya genelinde ve
Tiirkiye’de yaklasik 1,2 milyar kisi tarafindan kullanilan bir sosyal paylasim ag1 olan Facebook;
firmalar i¢in cazip bir pazar, akademisyenler icin bir arastirma ortami haline gelmistir (Biger,
2015: 17). Instagram, Twitter gibi sosyal paylasim aglar1 da son yillarda buna ek olarak
sOylenebilir.

Bilgi iletisim teknolojilerinin gelismesi sonucu web tabanli platformlarin oldukga popiiler hale
geldigi giiniimiiz kosullarinda isletmelerin pazarlama stratejilerine internet, sosyal medya, online
tanitim gibi uygulamalar da eklenmistir. Bu gelisimin nedenleri arasinda; insanlarin sanal ortamda
daha fazla vakit gegirmesi, bireylerin satin alma ve karar verme davranislariin dijital ortamlardan
daha cok etkilenmesi ve bu ortamlarin bireyler tarafindan siki takibi gelmektedir. Diger taraftan
geleneksel pazarlama iletisiminde agizdan agiza iletisim ve pazarlama faaliyetlerinin artik dijital
ortamlara taginmasi da bunda etkili olmustur. Ozellikle sosyal medya iizerinden yiiksek hizli ve
diisiik maliyette gerceklesen diger tiiketici yorumlari pazarlamacilarin ilgisini giderek daha fazla
¢ekmektedir. Ciinkii bu bilgi yorumlar1 diinyanin her yerine ¢ok kisa bir siirede ulasabilmektedir.
Bu bilgi ve yorumlarin tiiketicilerin satin alma davraniglar1 ve algilari iizerinde oldukc¢a 6nemli
etkileri oldugu hususu ile ilgili olarak birgok arastirma ortaya konulmustur.

Elektronik agizdan agiza pazarlamada, iiriin ve hizmete yonelik bilgi ve yorumlar internet veri
tabanlarinda yazili olarak kalic1 hale gelmektedir. Ayrica elektronik agizdan agiza iletisim; daha
genis kitlelere, daha hizli bir sekilde erisim saglamasi, internet ortaminin bilgi kaybina imkéan
tanimayan bir veri madenine doniigsmesi, bireylerin bilgi ihtiyacini siirekli olarak giderebilmesi
ve iletisimi siirdiiriilebilir kilmas1 gibi nedenlerden dolay1 daha etkili bir iletisim araci olarak
degerlendirilmektedir.

Literatiir taramasinda aragtirma konusu ile ilgili calisma sayisinin olduk¢a kisitl oldugu
goriilmektedir Abubakar’ a (2016) gore elektronik agizdan agiza pazarlamanin destinasyon
giiveni iizerindeki etkisi ve seyahat etme niyeti hakkinda ¢ok az sey bilinmektedir. Onun yaptigi
calismada, elektronik agizdan agiza pazarlamanin seyahat amaci ve gidilecek yere giiven ve
seyahat niyeti arasinda olumlu bir iliski oldugu ortaya konulmustur. Biitiin bu gelismeler 1s181nda,
hizl1 bir ivmeyle yiikselen, biiyiik ve ¢esitli bir pazar olan saglik turizminden daha biiyiik pay
almak agisindan saglik hizmetlerinin iyi tanittimi, iyi bir miisteri iliskileri yonetiminin tesis
edilerek olasi miisterilerin kazanilmasi agisindan son derece 6nemlidir. Saglik turizmi agisindan
daha hizli, giivenilir ve yaygm bir tanitim araci olarak tiiketicilerin kararlarimi etkiledigi
aragtirmalarla da ortaya konulan elektronik agizdan agiza pazarlama konusunun saglik turizmi
iizerine etkisinin incelenmesi 6nem arz etmektedir.
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Bu caligma, saglik turizminde elektronik agizdan agiza pazarlamanin bolgesel giiven ve seyahat
niyeti iizerine etkisini 6lgmeyi amaglamaktadir. Bu kapsamda iilkemize saglik hizmeti almak i¢in
gelen yabanci uyruklu hastalarin web sayfalarinda yer alan diger hizmet alicilarinin yorumlarini
nasil degerlendirdikleri, bu bilgi ve yorumlardan nasil etkilendikleri ve saglik turizmi ekseninde
iilkemizi tercih nedenleri ve saglik hizmetlerine bakis agilar1 ortaya konmaya ¢aligilmigtir.

2. KAVRAMSAL CERCEVE
2.1. SAGLIK, TURIZM VE SAGLIK TURIZMi KAVRAMLARI

Diinya Saglik Orgiitii’niin (DSO) tanimina gére saglik: “Sadece hastaligin olmayist degil, ruhen,
bedenen ve sosyal yonden tam bir iyilik hali” olarak tanimlanmaktadir. Hastalik ise belirli
semptom ve bulgular1 gosteren patolojik bir anormallik anlamina gelmektedir (Birol, 1997).
Saglik hizmetleri; koruyucu, tedavi edici, rehabilite edici ve sagligin gelistirilmesi hizmetlerinden
olugmaktadir (Kavuncubasi, 2000: 24).

Tirk Dil Kurumuna gore turizm, “Bir iilkeye veya bir bolgeye turist cekmek icin alinan
ekonomik, kiiltiirel, teknik 6nlemlerin ve yapilan ¢aligmalarin tiimii” olarak tanimlanmaktadir
(Ertiirk, 2019:3). Diinya Turizm Orgiitiiniin (DTO) tanimina gére turizm, “yabancilarin para
kazanma amagcli olmayan bir yerde gecici konaklamalarindan ve bir yere seyahatlerinden dogan,
olay ve ilgilerin tiimiidiir” (UNTWO, 2012).

Ulkelerin énemli gelir kaynaklaridan biri de turizmdir (Edinsel ve Adigiizel, 2014). Turizm
iilkelerin lokomotif endiistrilerinden biridir. Turizm i¢in ana hammaddeler, bu {ilkelerin tarihi,
cografi, dogal ve kiiltiirel degerleridir. Ayni zamanda gesitli lilkelerin sosyo-ekonomik kalkinma,
siyasi istikrar ve kiiresel ekonomisine de duyarli bir sektordiir (Biilbiil, 2015: 25). Uluslararasi
turizmden daha fazla pay alma rekabeti, yeni destinasyonlar bulmaktan farkli bir rekabet kavrami
getirmistir (Sarusik ve Ozbay 2012: 3). Yakin zamana kadar, yeni yerler gérmek, dogal
giizelliklerini ziyaret etmek ve denizde yiizmek gibi faaliyetlerle anilan turizm bugiin,
hastaliklarin tedavisi, iklim ve hava kosullarindan yararlanma, yeralti kaynaklarimi ve
teknolojilerini kullanmak gibi daha doyurucu ve saglikli bir ortamda yasamayi hedefleyen
amaglar icin de gergeklestirilmektedir (Edinsel ve Adigiizel,2014). Bu noktada ¢ikan turizm
tiirlerinden biri de saglik turizmi kavramidir.

Saglik turizmi, bireylerin en az 24 saatten fazla siiren ikamet yeri disinda bir yere, sagligim
koruma, iyilik hali olusturma, fiziksel veya psikolojik sagligini iyilestirme amaciyla giderek
konaklamali olarak seyahat etmesi anlamina gelmektedir (Amouzagar vd., 2016: 88; Aydemir
Atay, 2019: 49). Diger bir tanimda saglik turizmi, bireylerin koruyucu, tedavi edici, rehabilite
edici ve saghigr gelistirici hizmetlerden yararlanmak igin bir bagka tlilkeye yaptiklari uluslararasi
seyahat anlamina da gelmektedir (Doruk, 2019: 5; Giilmez, 2012: 16; Tontus, 2017b: 1).

2.1.1.Saghk Turizminin Tarihi Gelisimi ve Onemi

Saglik turizminin tarihsel gelisimi tip bilimi tarihi ile aynidir. ilk caglardan beri saglik hareketleri
siiregelmistir (Dogan ve Aslan, 2019: 397; Kordeve 2016: 54). Selguklular ve Osmanlilar
Donemlerinde bimarhane, sifahane veya dariissifa olarak adlandirilan hastanelerle birlikte,
yolcular i¢in han ve hamam gibi tesisler, saglik turizminin eski drneklerinin gdstergeleridir
(Dogan ve Aslan, 2019: 397). 18. yiizyilda Avrupa’da kaplicalara gitmenin halk arasinda
yayginlagmasi, giinlimiiz saglik turizmi hareketlerinin baslangicina kaplicalarin onciiliik ettigini
ortaya koymaktadir (Tontus, 2017a: 10; Balaban ve Marano, 2010: 135; Gemalmaz ve Ertan,
2015: 1009).
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Gelismis ve gelismekte olan iilke ekonomilerine dnemli katkilar1 nedeniyle saglikli turizmi ¢ok
onemli ve gelismekte olan bir pazar olarak degerlendirilmektedir (Giilmez, 2012: 5). Ayrica,
insanlar her zaman sagliga ihtiya¢ duyabilecegi i¢in, 12 ay sunulabilen saglik hizmetleri, turizmin
olumsuz bir 6zelligi olan mevsimsellik sorununun ¢oéziilmesi agisindan 6nemli bir firsat sundugu
soylenebilir (Doruk, 2019: 14; Ozsar1 ve Karatana, 2013: 137).

2.1.2.Saghk Turizminin Amaclari ve Nedenleri

Gelismis ve sanayilesmis iilkelerden gelen hastalarin, daha az gelismis iilkelerde tibbi hizmetlere
erisiminin ana nedeni ise cazip diisiik maliyetlerdir (Horowitz vd., 2007). Saglik turizmi
sektoriiniin gelismesine neden olan bir¢cok faktér ve gelisme s6z konusudur. Bunlar (Connell,
2006: 1093; Ertiirk, 2019: 18, 225, Soysal, 2017: 182; Carrera ve Bridges, 2006: 447; Garcia-
Altes, 2005: 262; Tontus, 2017a: 1,3):

+ Insanlarin yasam tarz1 degisikliklerinin olmasi ve yasam kalitesi beklentilerinin artmast,
*  Yasli niifusun diger niifusa oransal olarak sayisinin artmasi,

«  Ulkelerin saglik sisteminin ve sigorta kurumlarmin baz1 6zelliklerinin saglik kullanicilart
acisindan zorluklar getirmesi,

e Saglik hizmet maliyetlerindeki artiglarin yasanmasi ve daha uygun fiyatta saglik
hizmetine dogru talebin kaymasi,

*  Saglik hizmetinde kalitenin diinyanin farkl yerlerinde de gelismesi,

+  Ulkelerdeki saglik hizmetleri sunumunda uzun bekleme siireleri, teshis ve tedavi hizinin
yavag olmasi,

»  Ulasim teknolojisindeki hizl1 gelismeler, seyahat 6zgiirliiklerinin ve imkéanlarmin artmasi
ve llkeler arasi transfer (yolculuk) maliyetlerinin azalmasi,

* Hedef {ilkedeki saglik teknolojilerindeki ve becerilerindeki gelismelerin artmast
sayilabilir.

2.1.3.Saghk Turizmi Tiirleri ve Pazar Uriinleri

Saglik turizmi s6z konusu oldugunda baglangicta tarihsel gelisimi agisindan da termal turizm veya
kaplica turizmi akla gelse de giiniimiizde hastane hizmetlerini aktif olarak kullanmak i¢in yurtdisi
seyahatleri giindeme gelmistir (Aydin, 2011: 92). Bunun disinda saglik turizminin diinya
genelindeki uygulamalarina bakildiginda; Medikal turizm, Termal-SPA turizmi, Wellness
turizmi, Geriatrik Turizm ve Engelsiz Turizm altinda bes baglik altinda toplanabilir.

Tibbi turistler genellikle uzak iilkelere kozmetik cerrahi, dis cerrahisi, bariatrik cerrahi, yardime1
ireme teknolojisi, goz bakimi, sa¢ ekimi, ortopedik cerrahi, kalp cerrahisi, organ ve hiicre nakli,
kok hiicre tedavisi, segmeli cerrahi, kardiyo, ortopedik ve bariatrik cerrahi, IVF (Tiip
Bebek)tedavisi, kiiretaj, cinsiyet atama prosediirleri, uzun dénem bakim hizmetleri ve hatta idari
personel sagligi degerlendirmesi gibi saglik ihtiyaglari igin seyahat etmektedirler (Horowitz ve
ark., 2007; Hall, 2011; Lunt ve Carrera, 2010: 27; De Arellano, 2007; Tontus, 2017a: 3).

2.1.4.Diinyada Saghk Turizmi

Saglik turizmi pazarindaki talep, Kuzey Amerika, Bat1 Avrupa ve Orta Dogu olmak iizere ii¢
bolgede yogunlagmaktadir. Diinyadaki en énemli medikal turizm alani siiphesiz Asya kitasidir.
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Bu boélgelerden Avrupali tibbi ziyaretcilerin favori iilkesi Hindistan, Malezya ve Tayland'dir.
Bolge her yil en az 2 milyon saglik turizmi hastasini cezbetmektedir (Tontus, 2017a: 11).

Saglik turizm endiistrisi Tayland’in liderliginde, Meksika, ABD, Singapur, Hindistan ve Tiirkiye
gibi iilkelerde onciiliik etmektedir. Bu tilkeleri, Kiiba, Kosta Rika, Kolombiya, Malezya, Meksika,
Almanya ve Giiney Kore takip etmektedir (Tontus, 2017a: 3; http://www.turkishtimedergi.com/

saglik/saglik-turizminde-rota-artik-turkiye/).

Tablo 1: Ulkelerin Saglhk Turizminde Tercih Edilme Nedenleri

Ulkeler

Tercih Edilme Nedenleri

Singapur, Tayland, Kibris Rum

Kesimi, Kostarika

Ulkenin asil gelirleri turizm geliri oldugu icin

Urdiin, iran, Malezya, Brezilya

Ulkenin cografi ve politik konum avantajlarindan dolay1

Almanya, ABD, Giiney Kore

Ulkenin saglik hizmetlerinin kalitesi ve teknolojik donanimi
iyi oldugu i¢in

Macaristan Termal Turizm, ispanya
Yash Turizmi, Hindistan Tip Turizmi

Ulkede gecmisten gelen turizm ve saghk turizmine onem
verme politikalarindan dolay1

Urdiin, Hindistan, Malezya, Brezilya,
Malta

Yabanci girisi  ve yurtdist doktor

avantajlarimi kullanmalarindan dolay1

sermaye egitimli

Tiirkiye, Malezya, Israil

Birgok agidan avantajlari bir arada bulunduran iilkeler;

“Cografi konum, turizm iilkesi olmasi, saglikta ileri teknoloji,
kaliteli saglik hizmeti sunumu, ekonomik fiyati”

Kaynak: Tontus, 2017a: 3
2.1.5. Tiirkiye’de Saghk Turizmi

Tiirkiye saglik hizmetlerinin sunumunda, insan kaynaklarinin kalitesinde, uygun fiyatlarda ve
ileri teknoloji ve uluslararasi standartlarin uygulanmasinda bolgesinde gergek bir saglik iissii
haline gelmistir. Son yillarda, ¢evre iilkelerden, 6zellikle Orta Asya, Orta Dogu, Afrika iilkeleri
ve birgok Avrupa iilkesinden ve hatta ABD'den yiiz binlerce hasta tedavi i¢in iilkemize
gelmektedir (Soysal, 2017: 182). Termal kaynaklar agisindan, Tiirkiye Avrupa'da birinci, diinyada
yedinci sirada yer almaktadir.

Tarihi ve turistik cazibe medeniyeti olan Tiirkiye’ye yakin konumdaki iilkelerin toplam niifusu
ise 750 milyon civarindadir. Geng ve nitelikli bir is giicli ve niifusu olan Tiirkiye, ayrica nitelikli
isgliciinii yetistirme potansiyeline de sahiptir (Ertiirk, 2019: 18).Tiirkiye, diinyanin hemen her
yerinden insan ig¢in sa¢ ekimi, kozmetik cerrahi, organ nakli, kemik iligi nakli, onkoloji,
norosirliji ve genel cerrahi hastalar1 olmak iizere, uygun fiyat, giivenilir ve diinya standartlarinda
olmasi ve sagladigi konforla saglik turizmindeki cazibesini artirmaktadir (Soysal, 2017: 182).

Tiirkiye'de saglik turizmi, 6zellikle 6zel hastaneler araciligryla hareketlenmistir. Kiiresel saglik
turizmi fuarma katilan A smifi 6zel hastaneler, kendi biinyelerinde yabanci hasta departmanlari
kurmuslar ve uluslararasi sigorta sirketleri, saglik kurum ve kuruluslari ile isbirligi anlasmalari
yapmuslardir (Ertiirk2019: 20; Abubakar, 2016). Ozellikle Ankara, Istanbul, Antalya, Bursa, [zmir
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gibi biiylik illerde Avrupa standartlarinin 6tesinde 6zel saglik kuruluslarinin sayisi artmistir
(Tontus, 2017a: 6).

2.2. ELEKTRONIK AGIZDAN AGIZA PAZARLAMA

Pazarlama, mal ve hizmetlerin {iretimden tiiketime akisi ile ilgili is faaliyetleri ve miisterilerin
ihtiya¢ ve isteklerini belirleme, 6ngérme ve tatmin etme siireci olarak tanimlanabilir (Abbott,
1993). Bir yonetim fonksiyonu olarak tiiketiciler i¢in pazarlama yonetiminin sorumluluklari,
onlar1 tanima, memnuniyetlerini saglama ya da sayilarini arttirmaktir (Altunisik vd., 2017: 259).

2.2.1.Ag1izdan Agiza Pazarlama

Agizdan agiza pazarlama, tiiketicilerin iirlinle ilgili olumlu veya olumsuz deneyimlerini ve
bilgilerini ¢evreleriyle gayri resmi bicimde paylagsma bigimi olarak tanimlanan en eski iletisim
bicimidir. Agizdan agiza pazarlama, tiiketicilerin satin alma faaliyetlerinde alternatiflerin
belirlenmesi, degerlendirilmesi ve satin alma kararlarinin verilmesinde hem olumlu hem de
olumsuz bir etkiye sahiptir (Tiirker, 2014: 151; Abubakar, 2016). Bu etki iletisim kuran kisi veya
kisilerin diigiincelerine bagl olarak degismektedir.

Bir markaya bagli kabul edilen miisterilerin, markay1 desteklemeye, arkadaslarina ve ailelerine
tavsiye etmeye istekli olduklar1 goriilmiistiir (Kotler vd., 2018: 54). Tiiketicilerin tercihlerindeki
belirsizlikler ve riski azaltabilmek igin ¢evrelerinde bulunan bireylerin tavsiyeleri ve onlarla
kurduklar1 agizdan agiza iletigsimin, {lirlin veya hizmeti satin alma yolunda etkili oldugu
gorlilmiistiir (Koysiiren ve Demirgiines, 2019: 67; Aydin, 2014: 88). Ayrica memnun ve sadik
misteriler arasinda agizdan agiza iletisim, firmalar igin iicretsiz bir reklam kaynagidir. Bir satin
alma karar1 verilirken, tiiketiciler aile ve arkadaslarin onerilerine reklamlardan daha fazla dikkat
ederler. Bu nedenle, memnun ve sadik miisterilerin sirketin iiriin ve hizmetleriyle olumlu agizdan
iletisim saglamalar1 firmalar i¢in olduk¢a Gnemli ve etkilidir (Avcilar, 2005: 345). Toros’a
(2016:163-164) gore, insanlar arasindaki karsilikli etki, tirtinlerin dergi, gazete veya TV deki
reklamlarindan dokuz kat daha fazla giigliidiir.

2.2.2.Elektronik Agizdan Agiza Pazarlamanin Tanim ve Gelisimi

Gilinlimiiziin bilgi ve iletisim teknolojisi i¢in dnemli bir platform olan sosyal medya tiiketicilerin
ve sirketlerin bilgi ihtiyaclarini karsilayabilen ve pazarlamada karsilikli iletisim kurmalarini
saglayan ¢evrimici bir pazardir. Sirketler i¢in oldugu kadar bilim adamlari i¢in de bu platformlar
cazip bir arastirma ortami haline gelmistir (Biger, 2015: 17).

Son yillarda pazarlamacilar i¢in Snem arz eden Facebook’ un 2,4 milyar, Instagram’ 1n 1 milyar,
Twitter’ m ise 340 milyon kullanicisi bulunmaktadir (https://medyaakademi.com.tr/
2020/02/03/2020-sosyal-medya-kullanici-sayilari/). Ozellikle son zamanlarda, insanlarin sosyal
medyada var olmay1 tercih ettikleri, buralarda daha fazla zaman gecirdikleri ve sosyal ¢evre ile
bu platformlarda etkilesim kurma egiliminde olduklari goriilmektedir. Bunun en 6nemli nedenleri
arasinda internet sayesinde bilgiye ulasmanin daha kolay, daha ucuz ve daha hizli olmasi
sayilmaktadir (Biger, 2015: 18; Lee vd., 2011). Sosyal medya kullanan tiiketicilerin reklamlara
karsi ilgisizligini agmak i¢in pazarlamacilar, markalarinin ve {iriinlerinin tanitimi igin elektronik
agizdan agiza pazarlamay1 aktif olarak kullanan ve memnun misteriler edinmeye baslamislardir
(Yang, 2013: 154).

Gegmiste, miisteriler pazarlama kampanyalarindan kolayca etkilenebiliyordu. Ayrica otorite ve
uzmanlik arayip dinliyorlardi. Ancak sektorler arasi diizeyde yapilan arastirmalar, ¢ogu
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miisterinin pazarlama iletisimi yerine f-faktoriine (Arkadaslar), aileye (Ailelere), Facebook
hayranlarma, Twitter takipg¢ilerine inandigimi gostermektedir. Cogu insan yabancilardan sosyal
medya konusunda tavsiye almakta reklam ve uzman goriisleri yerine onlara daha cok
giivenmektedir (Kotler ve ark., 2018: 36). Elektronik agizdan agiza pazarlama reklam oldugu
hissettirilmeden tiiketici algisina ulagsmanin ve zihninde yer etmenin, olumlu bir tecriibe
yasatmanin en iyi yontemidir (Toros, 2016: 180). Cevrimi¢i platformda tiiketiciler arasinda
elektronik agizdan agiza iletisim, mevcut ve yeni miisterilerin bir sonraki satin alma kararini
etkilemek i¢in kritik 6neme sahiptir (Bozbay vd., 2017: 289).

Elektronik agizdan agiza pazarlamanin gelismesinde ¢esitli etkenler s6z konusu olmustur. Bu
etkenler su sekilde agiklanabilir:

* Gilinlimiizde internetin gelismesiyle birlikte tiiketicilerin aligveris aliskanliklarinin
degismesi, iirlin ve hizmetlere erisimin kolaylasmasi (Bozbay vd., 2017: 278).

* Tiiketim deneyimlerini sosyal medya iizerinden paylasan kullanicilar, olusturduklar
icerikle tiiketicilerin satin alma kararlarinda etkili olmas1 (Koysiiren ve Demirgiines,
2019: 66).

*  Web sitelerinin, pazarlama araci olarak kullanilmaya baglanmasi, firmalar i¢in yeni
firsatlar yaratmasi (Biger, 2015: 17-18) seklinde siralanabilir.

Ingiltere’de, Internet Advertising Bureau’nun verdigi bilgiye gére miisterilerin yiizde 90’1
markalarla sosyal medyada etkilesime girdikten sonra o markayi tavsiye etmektedirler. Aym
sekilde, NM Incite tarafindan yapilan bir ankete gore, olumlu bir sosyal miisteri iliskileri deneyimi
yasayan miisterilerin marka savunucusu haline gelme olasilig1 neredeyse ii¢ kat artiyor (Kotler
vd., 2017: 208). Tiiketiciler firmaya iriinle ilgili sikayette bulunup olumsuz bir tepki aldigi
zaman, yasadig1 bu olumsuzlugu diger insanlarla paylasir ve bir sekilde sirketle anlasma yolu
ararlar. Burada tiiketici, olumsuz deneyimlerini ve 6fkelerini bagkalariyla paylasarak bu duygulari
hafifletmeyi ve baskalarini da aymi olayla karsilasmamalari konusunda uyarmayi amaglar.
Firmalar ise tiiketicilerin bu olumsuz deneyimlerini paylasmasini engelleyemezler. Ancak,
kurulus kendi olumsuz deneyim siirecini iyi yonetebiliyorsa, bu krizi bir firsata da
dontistiiriilebilir (Toros, 2016: 165,166, 179).

Bir bolgeye yapilacak seyahat dncesi, tiiketicilerin karar alma siirecinde, ¢evrimici topluluktaki
diger kisilerin deneyimi, iiriin veya hizmet talebinden veya da varig noktasina ulasmadan 6nce
gelen dnemli bir bilgi kaynag1 olarak kullanilmaktadir (Aydin, 2014: 32). Dolayisiyla potansiyel
turistler online incelemelere bagvururlar, ¢ilinkii turizmin somut olmayan dogasi nedeniyle
iiriniine ve hizmetine, tiikketim anina kadar erisilemez: dolayisiyla, hizmetten bekledigi
memnuniyetle iliskili risk ve belirsizlikler s6z konusudur (Abubakar ve Ilkan, 2016; Abubakar,
2016).

2.2.3.Saghk Turizminde Elektronik Agizdan Agiza Pazarlama

Turizm {irlinlerini deneyim olmadan degerlendirmek olduk¢a zordur. Bu nedenle tiiketiciler
baskalarinin 6nerilerine giivenme ve ihtiya¢ duyma egilimindedir. Turizm {iriinleri gibi deneme
iiriinlerine iligkin oneriler, tiiketiciler {izerinde ¢ok etkilidir. Bu nedenle, tiiketici turizm {iriin ve
hizmetlerini almaya karar verdiginde kisileraras: etkilesim ve agizdan agiza iletisim en 6nemli
bilgi kaynagi olarak goriilmektedir (Aydin, 2014: 13; Cheung ve Lee, 2012).
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Hizmet sektoriinde somut bir miilk olmadigindan, tiiketicilerin deneyimleri ve deneyimleri
sonucunda elde ettikleri olumlu veya olumsuz kararlar ortaya ¢ikmakta ve paylagilmaktadir.
Tiiketiciler, satin almadan 6nce memnuniyet ve fayda diizeyini artirmak ve riski azaltmak
amaciyla hizmet hakkinda bilgiye ulagsmak i¢in agizdan agiza iletisimden daha fazla
yararlanmaktadir (Ak¢i ve Kiling 2015: 269).

2.3. Saghk Turizminde Elektronik Agizdan Agiza Pazarlamanin Seyahat Niyeti ve
Gidilen Yere (Destinasyon) Giiven Uzerine Etkisi

Son aragtirmalar, iiriinii satin almadan 6nce miisterilerin internette diger kullanicilart incelemek
icin ¢evrimici platformlar1 takip ettiklerini gostermektedir. Ornegin, Ispanya’da, internet
kullanicilarinin yilizde 78'i satin alma kararin1 vermeden Once ¢evrimigi incelemelere bagvuruyor
ve yiizde 51,5'i bu incelemelere giiveniyor. Ingiltere ve ABD gibi diger iilkelerde de tiiketiciler
¢evrimici incelemelere glivenmektedir (Matute vd., 2016).

Elektronik agizdan agiza pazarlamanin turizm endiistrisindeki etkisi oldukg¢a giigliidiir. Turizm
hizmetleri gibi maddi olmayan duran varliklar, tiiketim deneyiminden 6nce degerlendirilemez; bu
nedenle, maddi olmayan {iriin ve hizmet satin almak daha yiiksek bir risk getirir, bu nedenle
miisteriler, elektronik agizdan agiza pazarlamanin kisilerarasi etkisine daha bagimlidirlar (Lewis
and Chambers, 2000).

3. YONTEM
3.1. Arastirma Amaci

Bu ¢alismanin amaci, saglik turizminde elektronik agizdan agiza pazarlamanin bolgesel giiven ve
seyahat niyeti lizerine etkisini 0lgmektir. Aragtirmanin ana sorusu, “Saglik turizmi acisindan
elektronik agizdan agiza pazarlamanin tiiketicilerin bolgesel giiven ve seyahat niyet algilart
iizerine bir etkisi var midir?” dir. Bu kapsamda iilkemize saglik hizmeti almak i¢in gelen ve
Ankara’da bir 6zel hastaneye bagvuran hastalara anket uygulamasi gergeklestirilmistir. Boylece
yabanci uyruklu hastalarin saglik turizmi seyahatlerinde web sayfalarinda yer alan diger hizmet
alicilarinin yorumlarini nasil degerlendirdikleri, bu bilgi ve yorumlardan nasil etkilendikleri ve
saglik turizmi ekseninde iilkemizi tercih nedenleri ve iilkemizdeki saglik hizmetlerine bakis
acilar1 ortaya konmaya caligilmustir.

3.2. Arastirmanin Modeli

Arasgtirmanin amacina uygun olarak asagidaki model kurulmustur.

Seyahat Niyeti
Elektronik Agizdan [

Agiza Pazarlama

Sekil 1: Arastirmanin Modeli

3.3. Arastirma Hipotezleri
Hi. Elektronik agizdan agiza pazarlamanin bolgesel giiven iizerinde pozitif ve anlamli bir etkisi
vardir.
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H>. Elektronik agizdan agiza pazarlamanin seyahat niyeti lizerinde pozitif ve anlamli1 bir etkisi
vardr.

Hs. Elektronik agizdan agiza pazarlama ile seyahat niyeti arasinda anlaml bir iligki vardir.

Hs: Elektronik agizdan agiza pazarlama ile bolgesel gliven arasinda anlamli bir iligki vardir.

Hs. Bolgesel giiven ile seyahat niyeti arasinda anlamli bir iligki vardir.

He: Sosyo-demografik degiskenlere gore elektronik agizdan agiza pazarlamada anlamli farkliliklar
vardir.

He.1: Cinsiyet degiskenine gore elektronik agizdan agiza pazarlamada anlamli bir farklilik vardir.

He.o. Medeni durum degiskenine gore elektronik agizdan agiza pazarlamada anlamli bir farklilik
vardir.

He 3. Yas degiskenine gore elektronik agizdan agiza pazarlamada anlamli bir farklilik vardir.

He.4: Egitim diizeyi degiskenine gore elektronik agizdan agiza pazarlamada anlamli bir farklilik
vardir.

H-7. Sosyo-demografik degiskenlere gore bolgesel giivende anlamli farkliliklar vardir.

H- 1. Cinsiyet degiskenine gore bolgesel gliven diizeyinde anlamli bir farklilik vardir.

H- .. Medeni durum degiskenine gore bolgesel giiven diizeyinde anlamli bir farklilik vardir.

H- 3. Yas degiskenine gore bolgesel giiven diizeyinde anlamli bir farklilik vardir.

H- 4. Egitim diizeyi degiskenine gore bolgesel giiven diizeyinde anlamli bir farklilik vardir.

Hs: Sosyo-demografik degiskenlere gore seyahat niyeti diizeyinde anlamli farkliliklar vardir.

Hg.1: Cinsiyet degiskenine gore seyahat niyeti diizeyinde anlamli bir farklilik vardir.

Hs .. Medeni durum degiskenine gore seyahat niyeti diizeyinde anlamli bir farklilik vardir.

Hg.s: Yas degiskenine gore seyahat niyeti diizeyinde anlamli bir farklilik vardir.

Hg4: Egitim diizeyi degiskenine gore seyahat niyeti diizeyinde anlamli bir farklilik vardir.

3.4. Aragtirmanin Varsayimlari

Bu aragtirmada su varsayimlardan hareket edilmistir:
* Arastirmaya katilan yabanci uyruklu hastalar sorular1 dogru ve ayn sekilde algilamaktadir.

* Arastirmaya katilan yabanci uyruklu hastalarin ankete verdikleri yanitlar, onlarin durum,
tutum ve gergek diisiincelerini yansitmaktadir.

* Anket sorular1 arastirmaya katilan yabanci uyruklu hastalar tarafindan diiriist ve igtenlikle
yanitlanmustir.

3.5. Arastirmanmin Kisitlar1 ve Simirhihiklar

Bu arastirmanin bazi kisitlamalar1 ve sinirlamalari bulunmaktadir.

* Bu arastirmanimn ilgili literatiir kismi, ulagilabilen kaynaklardan elde edilen bilgilerden
yararlanilarak olusturulmustur.

» Literatiirde kisith akademik c¢aligmanin olmasi bulgularin karsilagtirmali olarak analiz
edilmesini zorlagtirmaktadir.

* Aragtirmanin uygulama alaninin Ankara ili olmasi bir diger sinirliligi olusturmaktadir.

* Calismanin belirli bir siire i¢cinde gergeklestirilmesi gerektiginden ve zaman kisitliligindan
dolay1 arastirma bir hastanede gerceklestirilmistir. Bu baglamda ortaya ¢ikan sonuglarin
genellestirilmesi bir eksiklik olarak kabul edilebilir.

* Diger taraftan en O6nemli arastirma zorlugu diinyay1 saran COVID-19 salgim1 nedeniyle
ornekleme ulagsmada ve drneklem yeterliligini saglamada sikintilar yagsanmgtir.
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3.6. Evren ve Orneklem

Aragtirmanin evrenini, iilkemize saglik hizmeti almak i¢in gelen ve Ankara’da bir 6zel hastaneye
bagvuran hastalar olusturmaktadir. Bu kapsamda Ocak 2020- Mayis 2020 tarihleri arasinda
hastanede tedavi hizmeti alan ve c¢alismaya katilmaya goniillii olan toplam 286 hasta 6rneklem
olarak alinmistir. Hastalarin 6rneklem se¢iminde kolayda drnekleme yontemi esas alinmistir.
Arastirma verileri 2020 y1l1 Ocak ay1 itibariyla toplandigi i¢in Etik Kurul karar1 alinmamaistir. Bu
makalede bilimsel arastirma ve yayin etigi ilkelerine riayet edilmistir.

3.7. Veri Toplama Araclar

Veri toplama araci olarak anket formundan yararlanilmigtir. Anket formu dért boliim ve toplam
24 sorudan olusmaktadir. Ilk kisimda demografik ozelliklere yonelik yedi soru yer almaktadir.
Elektronik agizdan agiza pazarlamaya yonelik alt1 soru, bdlgesel giivene yonelik sekizi soru ve
seyahat niyetine yonelik {i¢ soru bulunmaktadir. Bu ¢alismada kullanilan demografik degiskenler
cinsiyet, yas, medeni durum, egitim diizeyi, yasanilan yer ve aylik geliri igermektedir.

Anket Olcekleri, Abubakar tarafindan 2016 yilinda KKTC’de uygulanan doktora tez
calismasindan izin almarak kullanilmistir. Tez anketi, Tiirkce, Ingilizce ve Arapga olacak sekilde
hazirlanmis, dil ¢evirilerinde uzman dil bilimcilerden destek alinmuistir.

Elektronik agizdan agiza pazarlama alti madde ile dl¢iilmiistiir (Abubakar, 2016; Bambauer ve
Mangold, 2011; Jalilvand ve Samiei, 2012a; 2012b). Maddeler, 5 (kesinlikle katiliyorum) ile 1
(kesinlikle katilmiyorum) arasinda degisen besli likert 6lcegi ile puanlanmistir. Bolgesel giiveni
Olemek icin birgok ¢aligmada kullanilmis 8 maddeden olusan Delgado-Ballester (2004) tarafindan
gelistirilmis, 2016’da Abubakar tarafindan gegerliligi ve giivenirligi test edilmis ve birgcok
calismada (Garbarino ve Johnson, 1999; Hess, 1995) kullanilan 6l¢ek uygulanmigtir. Bu dlgek
maddeleri de 5 (kesinlikle katiliyorum) ile 1 (kesinlikle katilmiyorum) arasinda degisen besli
likert 6lcegi ile puanlanmistir. Seyahat etme niyetini 6l¢gmek i¢in, bir¢ok ¢aligmada kullanilan ve
iic maddeden olusan dlgek uygulanmistir (Abubakar, 2016; Jalilvand ve Samiei, 2012b; Kassem
vd., 2003; Kassem ve Lee, 2004).

Maddelerdeki destinasyon yerine Tiirkiye'yi ve Tiirk hastaneleri ifadeleri kullanilmistir. Bu 6lgek
maddeleri, 5 (kesinlikle katiliyorum) ile 1 (kesinlikle katilmiyorum) arasinda degisen besli likert
bir 6lgekte puanlanmustir.

3.8. Verilerin Degerlendirilmesi

Bu calismada; verilerin analizi ve yorumlanmasinda SPSS (Statistical Package for the Social
Sciences) 24.0 programi kullanilmistir. Tanimlayicr istatistikler, say1, yiizde, ortalama ve standart
sapma ile hesaplanmigtir. Aragtirma Olcekleri faktor analizi ile faktor yiikleri hesaplanmistir.
Gegerlilik givenirlik testleri yapilmistir. Korelasyon ve regresyon analizleri ile arastirma
degiskenleri arasinda iliski ve degiskenlerin birbirine olan etkisi saptanmistir. Sosyo-demografik
degiskenlerle aragtirma degiskenleri arasindaki istatistiksel olarak farklilik olup olmadigi,
arastirma 6rneklemi parametrik yeterlilige sahip oldugu i¢in Student T testi ve One Way ANOVA
testi ile belirlenmeye galigilmigtir. Analizlerde anlamlhilik diizeyi (p<0,05) olarak belirlenmistir.

Yapilan normal dagilim analizi sonucunda arastirma &lgek verilerinin normal dagilmadigi
belirlenmistir (p< 0.05). Bununla birlikte, normal dagilimin diger varsayimi olan ve ortalama-
medyanin birbirine yakinlig: ile basiklik (kurtosis) ve c¢arpikligin (skewnes) -2, +2 arasinda
olmasi gerekliligi acisindan degerlendirildiginde; degiskenlere gore bu degerlerin de normal
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dagilima uydugu belirlenmistir. Bu nedenle ¢aligmada parametrik testlerin kullanilmasina karar
verilmistir,

4. BULGULAR
4.1. Katihmeilarin Tanimlayier Ozelliklerine iliskin Bulgularin Dagilimi

Tablo 2: Katilimcilarin Sosyo-Demografik Ozelliklere Gére Dagilimi

’ - Savi(n) | Yiizde (%)
Cinsiyet Kadin 138 483
Erkek 148 517
Medeni durum B elar 133 46,5
Evli 153 53.5
Egitim Durumu llkéaretim 30 10,5
Lise 105 36.7
Universite 110 385
Lisansiisti 41 143
Yas durumu 18-30 arasi 103 36.0
31-40 aras1 06 336
i 41 vas ve iizeri 87 D4 "
Geldigi ver Kirsal 24 8.4
Kentsel 132 46,2
Biiviiksehir 130 455
Yasadi@n iilkenin bulundugu| Avrupa 145 507
kita Orta Dogu g3 29.0
Asva 18 6.3
Afrika 26 9.1
Amerika 14 49
Toplam 286 100.0

Arastirma katilimcilart sosyo-demografik ozelliklerine gore incelendiginde; katilimcilarin
%151,7’sinin erkek, %48,3liniin kadin; %53,5’inin evli, %46,5’inin bekar; %38,5’inin {iniversite,
%36,7’sinin lise mezunu; %36’sinin18-30, %33,6’sinin 31-40 yas araliginda oldugu; %46,2’sinin
kentsel, %45,5’inin biyiiksehir bir bolgeden geldigi; %50,7’sinin Avrupa kitasi, %29’unun
Ortadogu’da bulunan bir iilkeden geldigi saptanmistir.

4.2. Arastirma Olgeklerinin Gegerlilik ve Giivenirlik A¢isindan Incelenmesi

Tablo 3: Arastirma Olceklerinin Giivenirlik Sonuclari

Olcekler Cronbach Alpha (o)
Elektronik Agizdan Agiza Pazarlama Olcegi 0,913
Seyahat Niyeti Olcegi 0,915
Bolgesel Giiven Olgegi 0,831

Alpar (2000)’a gore anketin giivenilirliginin test edilmesinde kullanilan Cronbach Alfa
giivenilirlik katsay1s1 60-79 arasinda oldugunda oldukga giivenilir, 80-100 arasinda oldugunda ise
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Olcek yiiksek giivenilirlikte kabul edilmektedir. Bu bilgiler 1s181nda arastirma 6l¢eklerinin yiiksek
giivenilirlikte oldugu gortilmektedir.

4.3. Arastirma Olgeklerine Verilen Cevaplara Gore Dagilimin incelenmesi

Tablo 4: Katilimcilarin Elektronik Agizdan Agiza Pazarlama Olgegi Maddelerine Verdikleri
Cevaplarin Dagilimi

[Elektronik Amzdan A®za Pazarlama Olcedi .
Nadd deri N Min. | Mak | Ort. | Std. Sap.

Bir ubbi tedawi iilkesine gitti Simde, turistlerin online
seyahat vorumlan beni gidecegim vere seyahat 286 1 5 3.6608( 115485
edetken givende tutar.

Sevahat edecegim vere karar verirken, basgkalan
nevin ivi gordiigini bilmek icin diger abbi 286 1 5 3,6399| 1,21092
i stlerin online seyshat vornumlanni sik sik okunum.
Belidi bir ubbi tedavi iilkesine seyahat etmeden dnce
sik sik turistlerin online seyahat 286 1 5 36189 1.11993
degerlendirmelerinden bilgi toplanm.

Ivi bir ttbbi tedasd iilkesi segmeme vardimer olmak
igin sik sk diger inhbi turistlerin online sevahat 286 1 5 3.5490( 109355
incelemelenne bakanm.

Dogm tibhi tedawvi iilkesini sectifimden emin olmak
icin, diger tbbi turistlerin online sevahat vonuml anm | 286 1 5 3.4755( 1,14758
sik sik okunum.

Tibbi bir tedawvi Glkesine sevzhat ederken turistlenn

online sevahat vorumlanm okumazsam, karanm igin | 286 1 5 1.4685| 1.18057
endiselenirim.
Toplam Flddronik Asizdan Afsza Pazarlama 286 1 5 3.5688| 0.96151

Tablo 4’te arastirmaya katilanlarin saglik turizmi agisindan elektronik agizdan agiza pazarlama
Olcegi maddelerine verdigi cevaplarin dagilimi sunulmustur. Katilimeilar saglik turizmi agisindan
elektronik agizdan agiza pazarlamaya katilma durumu ortalamasinin 3,5688 + 0,96181 (min.:1,
mak.:5) oldugu; en cok “Bir tibbi tedavi iilkesine gittigimde, turistlerin online seyahat yorumlari
beni gidecegim yere seyahat ederken giivende tutar.” maddesine; en az “T1bbi bir tedavi iilkesine
seyahat ederken turistlerin online seyahat yorumlarini okumazsam, kararim i¢in endiselenirim.”
yargisina katildiklar1 saptanmustir.

Tablo 5: Katilimcilarin Bélgesel Giiven Olgegi Maddelerine Verdikleri Cevaplarin Dagilimi
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. Std.
Bolgesel Giiven Olcegi Maddeleri N | Min.| Mak. | Ort Sap.
Bir tibbi tedavi yeri olarak Tiirkiye beklentilerimi| ogg 1 5 41224 | 0.89583
karsiliyor. ' '
Tibbi sorunlarimi ¢ozmek igin Tiirk hastanelerine | 286 1 5 40455 | 0.88736
giivenebilirim. ' '
Tiirk hastaneleri, tedavi edici hizmetinden sonra bir
sekilde beni iyilestirecektir. 86 1 5 3,9895 | 0,91185
Tiirkiye’nin saglik hizmetlerinden hayal kirikligina
ugramayacagimi diigtiniiyorum. 86 1 5 3,9825 | 0,99280
Tiirk hastaneleri beni memnun etmek i¢in her tiirlii
cabay1 gosterecektir. 86 1 5 3,9371 | 0,856080
Tiirk hastaneleri endiselerime cevap vermede diiriist
ve samimi olacaktir. 86 1 5 3,9021 | 0,91241
Tiirk hastanelerine giiven duyuyorum.
1 5 3,8811 | 0,96238

86
Tiirk hastaneleri memnuniyeti garanti ediyor. 1 5 38566 | 086880

86 1 1
Toplam Bolgesel Giiven 286 1 5 3,9646 | 0,72268

Tablo 5’te aragtirmaya katilanlarin saglik turizmi agisindan boélgesel gliven 6lgegi maddelerine

verdigi cevaplarin dagilimi sunulmustur. Katilimcilarin saglik turizmi agisindan Tiirkiye’ye
giiven durumu ortalamasinin 3,9646 + 0,72268 (min.: 1, mak.:5) oldugu; en ¢ok “Bir tibbi tedavi

yeri olarak Tiirkiye beklentilerimi karsiliyor.” maddesine; en az “Tiirk hastaneleri memnuniyeti

garanti ediyor.” yargisina katildiklar1 saptanmaistir.

Tablo 6: Katihmeilarin Seyahat Niyeti Olcegi Maddelerine Verdikleri Cevaplarin Dagihm

Seyahat Niyeti Olcegi Maddeleri N | Min. |Mak.| Ort. |Std. Sap.
Gelecekte Tiirk hastanelerini tekrar ziyaret

eeci:'e. ir 'as a.ne erini tekrar ziyare 286| 100 500| 41748| 076608
edecegimi tahmin ediyorum.

Baska bir zaman tedaviye ihtiyacim oldugunda

bagka tibbi lilkeden ziyade Tiirkiye'yi ziyareti 286| 1,00 5,00 3,9580| 0,85737
tercih ederdim.

Gelecekte tibbi yardima ihti lursa, Tiirk

cleceitlc DL yardimea Titlyacti oursa, Tt 286| 1,00/ 500| 39371 0,95673
hastanelerini ziyaret edecegimi diigliniiyorum.

Toplam Seyahat Niyeti 286| 1,00f 5,00 4,0233| 0,74630

Tablo 6°da arastirmaya katilanlarin saglik turizmi agisindan seyahat niyeti dlgegi maddelerine

verdigi cevaplarin dagilimi sunulmustur. Katilimeilarin saghik turizmi agisindan Tiirkiye’ye
seyahat niyeti ortalamasinin 4,0233 £ 0,74630 (min.:1, mak.:5) oldugu; en ¢ok “Gelecekte Tiirk
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hastanelerini tekrar ziyaret edecegimi tahmin ediyorum.” maddesine; en az “Gelecekte tibbi
yardima ihtiyacim olursa, Tiirk hastanelerini ziyaret edecegimi diisiiniiyorum.” yargisina
katildiklar1 saptanmustir.

4.4. Katihmcilarin Sosyo-Demografik Ozelliklerine Gore Arastirma Olceklerine
Verdikleri Cevaplarin incelenmesi

Katilimcilarin sosyo-demografik 6zelliklerine (cinsiyet, medeni durum, yas ve egitim) gore
aragtirma Olgeklerine verdikleri cevaplarin incelenmesi i¢in Student T testi ve ANOVA testi
yapilmustir.

Analiz sonuglar1 Tablo 7, 8, 9 ve 10’ da verilmistir.

Tablo 7: Cinsiyet Degiskenine Gore Katilimcilarin Elektronik Agizdan Agiza Pazarlama,
Bolgesel Giiven ve Seyahat Niyeti Diizeyleri

Olcek Boyutlan Cinsiyet N Ort. SS t P
Elektronik Asgizdan | Kadin ‘
e o Ig 138 34287 | 99490 2390 | 0.018*
g1za Fazariama Erkek 148 3.6993 21404
Bil 1 Giiiv Kadin ‘
gesel Giiven a 138 3.9058 | 77554 1331 0.184
Erkek 148 40194 | 66763
Seyvahat Niveti Kadin
3 3 138 40048 | 73030 0404 | 0.687
Erkek 148 4.0405 6280
= p=0.05

Tablo 7’de cinsiyet degiskenine gore katilimcilarin saglik turizminde elektronik agizdan agiza
pazarlama, bolgesel giiven ve seyahat niyeti diizeyleri verilmistir. Cinsiyet degiskenine gore
katilimeilarin elektronik agizdan agiza pazarlama diizeyleri arasinda istatistiksel olarak anlamli
diizeyde farklilik saptanmistir (p<0,05). Erkek katilimcilarin elektronik agizdan agiza
diizeylerinin kadinlara gore daha yiiksek oldugu goriilmektedir.

Ayrica cinsiyet degiskeni ile bolgesel gliven ve seyahat niyeti arasinda istatistiksel olarak anlamli
diizeyde bir farklilik olmadigi da tespit edilmistir (p>0,05). He1 kabul edilmistir. H71 ve Hs1
hipotezleri reddedilmistir.

*  Yapilan bir ¢aligmada kadimlarin bilgi teknolojilerini erkeklerden daha az faydal goérdiikleri
saptanmistir (Li vd., 2001).

* Bu durumu destekleyen bazi c¢alismalar ise bunun nedeni olarak kadinlarin bilgi
teknolojilerini erkeklerden daha az kullanmalari, bu yetkinlik noktasinda kendilerine daha az
giivenmeleri ve erkeklerin bilgi teknolojisinin faydasina daha ¢ok inanmalari olarak
aciklamaktadir (Durndell ve Haag, 2002; Morris vd., 2005).

* Bununla birlikte Cetin ve Dinger (2014) tarafindan yapilan ¢alismada otel miisterilerinin
cinsiyet degiskenine gore elektronik agizdan agiza iletisim diizeylerinde anlamli bir farklilik
saptanmamistir.

*  Bozbay vd. (2017) tarafindan yapilan ¢aligmada, sosyal medya kullanicilarinin elektronik
agizdan agiza iletisimi ile cinsiyet degisken arasinda anlamli bir farklilik saptanmamustir.
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Tablo 8: Medeni Durum Degiskenine Gore Katilimcilarin Elektronik Agizdan Agiza Pazarlama,
Bolgesel Giiven ve Seyahat Niyeti Diizeyleri

Olcek Boyutlan Medeni N Ort. S8 i P
Durum
Elektronik Bekér 133 3.5113 | 95240
Agizdan Agiza Evli 0,942 | 0,347
Pazarlama 133 36187 | 97026
Bal 1 Giiv ] : :
gesel Lruven Be]::_a: 133 3.9492 | 73405 _0334 | 0.738
Evli 133 39779 | 71479
Sevahat Niveti -] : 5
3 3 Be]::_a: 133 —L'Dl}? 5733 0174 | 0.862
Evli 153 40305 | 73881

Tablo 8’de medeni durum degiskenine gore katilimeilarin saglik turizminde elektronik agizdan
agiza pazarlama, bolgesel giiven ve seyahat niyeti diizeyleri verilmistir. Medeni durum
degiskenine gore katilimeilarin elektronik agizdan agiza pazarlama, bdlgesel giiven ve seyahat
niyeti diizeyleri arasinda istatistiksel olarak anlamli diizeyde bir farklilik saptanmamistir
(p>0,05). He.2, H7.2 ve Hg2 hipotezleri red edilmistir.

* Cetin ve Dinger (2014) tarafindan yapilan ¢aligmada otel miisterilerinin medeni durum
degiskenine gore elektronik agizdan agiza iletisim diizeylerinde anlamli bir farklilik
saptanmamigtir.

* Bozbay vd. (2017) tarafindan yapilan ¢alismada, sosyal medya kullanicilarinin elektronik
agizdan agiza iletisimi ile medeni durum degisken arasinda anlamli bir farklilik
saptanmamistir.

Tablo 9: Yas Degiskenine Gore Katilimcilarin Elektronik Agizdan Agiza Pazarlama, Bolgesel
Glven ve Seyahat Niyeti Diizeyleri

Ol¢ek Bovutlar Yas arahs N Ort. 55 F P
Elektronik 18-30 aras1 103 3.7249 848485
Amzdan Agiza -
Porarizmia 31-40 aras: _ 96 3.6892 98546 7156 | 0.001%*
41 was ve iizen 87 3.2510 99575
Toplam 286 3,5688 96181
Bilgesel Giiven 18-30 aras: 103 | 4.1177 | 72778
31-40 aras . [=T5] 4.0143 38232 7512 | 0.001%*
41 wvag ve iizen 87 3.7284 20044
Toplam 2RBE 3,9646 72268
Seyahat Niyeti 1830 aras: 103 4.1424 76355
31-40 aras: _ 96 40694 (66652 4.477 0,012
41 was ve iizen 87 3.8314 TTa04
Toplam 286 4.0233 74630

* 10,05, ** p=0,01

Tablo 9’da yas degiskenine gore katilimcilarin saglik turizminde elektronik agizdan agiza
pazarlama, bolgesel giiven ve seyahat niyeti diizeyleri verilmistir. Yas degiskenine gore
katilimcilarin elektronik agizdan agiza pazarlama, bolgesel giiven ve seyahat niyeti diizeyleri
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arasinda istatistiksel olarak anlamli diizeyde bir farklilik saptanmistir. 18-30 ve 30-40 yas
araliginda olan katilimcilarin, 41 yas ve lizeri olanlara gore elektronik agizdan agiza pazarlama
ve bolgesel giiven diizeylerinin daha yiiksek oldugu goriilmektedir (p<0,01). Ayrica 18-30 yas
araliginda olan katilimcilari, 41 yas ve {izeri olanlara gore seyahat niyeti diizeylerinin daha
yiiksek oldugu saptanmustir (p<0,05). He 3, H7.3 Ve Hg 3 hipotezleri kabul edilmistir.

*  (etin ve Dinger (2014) tarafindan yapilan ¢alismada otel miisterilerinin yas degiskenine gore
elektronik agizdan agiza iletisim diizeylerinde anlaml1 bir farklilik saptanmamustir.

* Bozbay vd. (2017) tarafindan yapilan ¢aligmada, sosyal medya kullanicilarinin elektronik
agizdan agiza iletisimi ile yas degisken arasinda anlamli bir farklilik saptanmamustir.

Tablo 10: Egitim Durumu Degiskenine Gore Katilimeilarin Elektronik Agizdan Agiza
Pazarlama, Bolgesel Giiven ve Seyahat Niyeti Diizeyleri

Olcek Boyutlar Egitim N Ort. 55 F P
Durumu

Elektronik Tlkogretim 30 | 3.8389 | 71450

ﬁ‘:ﬁi‘g’z“ Lise 105 | 33825 | 94590
Universite 110 | 3.5591 | 100701 | 3.575 | 0,014*
Lisansisti 41 | 3.8740 94338
Toplam 286 | 3.5688 06181

Bélgesel Giiven Tkt gretim 30 | 3.9042 76542
Lise 105 | 3.9726 64354
Universite 110 | 3.9216 .84029 | 0.708 0.548
Lisansiistii 41 | 4.1037 .51607
Toplam 286 | 3.9646 72268

Seyahat Niyeti Tlkogretim 30 | 3.9667 73422
Lise 105 | 4.0254 63329
Universite 110 | 3.9879 50184 | 0.560 0.642
Lisansiisti 41 | 4.1545 .54313
Toplam 286 | 4.0233 74630

= p=0.05

Tablo 10°da egitim durumu degiskenine gore katilimcilarin saglik turizminde elektronik agizdan
agiza pazarlama, bdlgesel giiven ve seyahat niyeti diizeyleri verilmistir. Egitim durumu
degiskenine gore katilimcilarin elektronik agizdan agiza pazarlama diizeyleri arasinda istatistiksel
olarak bir anlamli farklilik saptanmistir (p<0,05). Lisansiistii egitime sahip katilimcilarin lise
diizeyinde egitime sahip katilimcilara gore elektronik agizdan agiza pazarlama diizeylerinin daha
yliksek oldugu goriilmektedir. Ayrica egitim durumu ile bdlgesel giiven ve seyahat niyeti arasinda
istatistiksel olarak anlamli diizeyde bir farklilik olmadig: da tespit edilmistir (p>0,05). He.4 kabul
edilmistir. H7.4 ve Hs4 hipotezleri reddedilmistir.

*  Cetin ve Dinger (2014) tarafindan yapilan ¢alismada otel miisterilerinin egitim durumu
degiskenine gore elektronik agizdan agiza iletisim diizeylerinde bir farklilik saptanmamugtir.

* Bozbay vd. (2017) tarafindan yapilan ¢aligmada, sosyal medya kullanicilarinin elektronik
agizdan agiza iletigimi ile egitim degisken arasinda anlamli bir farklilik saptanmamistir.
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Tablo 11: Saglik Turizminde Elektronik Agizdan Agiza Pazarlama, Bolgesel Giiven ve Seyahat
Niyeti Diizeyleri Arasindaki Iliski

Elekironik .
Adazd ~ Bilgesel Sevahat
gizdan Agrza Giiiven istesi
Pazarlama
Pearson . -
Elektronik Agizdan . 1 A597 3707
Adiza P In Correlation,
1za Pazarlama ) -
= Sig. (2-tailed) 000 000
) 459 1 J739
Bilgesel Giiven Correlation
Sig. (2-tailed) L0000 000
. ) 3707 L7357 1
Seyvahat Istegi Correlation
Sig. (2-tailed) 000 L0000
F*Korelasyon 0.01 dizeyinde (virgiilden sonra 2 basamalk)) anlamldir.

Tablo 11°de saglik turizminde elektronik agizdan agiza pazarlama, bdlgesel giiven ve seyahat
niyeti diizeyleri arasindaki iligkiye yonelik korelasyon testi sonuglar1 verilmistir. Arastirma
Olceklerine verilen cevaplar incelendiginde, elektronik agizdan agiza pazarlama ile bdlgesel
giiven arasinda ayni yonli orta diizey bir iligki (r=0,459); elektronik agizdan agiza pazarlama ile
seyahat niyeti arasinda ayn1 yonlii orta diizey bir iliski (r=0,370); bolgesel giiven ile seyahat niyeti
arasinda ayni yonlii yliksek diizey bir iliski (r=0,739) oldugu saptanmistir (p<0,01). Bu durumda
Hs, Ha Hs hipotezleri kabul edilmistir.

* Korelasyon katsayisin1 yorumlamada genel olarak; 0,00-0,30 aras1 diisiik diizeyde, 0,30-
0,70 aras1 orta diizeyde 0,70-1,00 arasi yiiksek diizeyde bir iligkinin var oldugu
sOylenebilir (Biyiikoztiirk, 2002).

* Abubakar’in (2016) yaptig1 ¢alismada, ¢aligmamizla paralel olarak elektronik agizdan
agiza pazarlamanin seyahat amaci ve gidilecek yere giiven ve seyahat niyeti arasinda
olumlu iligki oldugu ortaya konulmustur.

Tablo 12: Saglik Turizminde Elektronik Agizdan Agiza Pazarlamanin Bolgesel Giiven
Uzerindeki Etkisi

R R? Diizeltilmis R? F B Anlamhhk
(ANOVA)
0,459 0.210 0.208 75,713 0.459 0,000

Bagmimh Degisken: Elektronik Agizdan AFiza Pazarlama

Bagimsiz Degisken: Balgesel Given

Tablo 12°de saglik turizminde elektronik agizdan agiza pazarlamanin bolgesel giiven tizerindeki
etkisini 6lgmek i¢in yapilan regresyon analizi sonuglari verilmistir. Buna gore, saglik turizminde
elektronik agizdan agiza pazarlamanin bolgesel giiven iizerinde pozitif ve anlaml diizeyde bir
etkiye sahip oldugu, elektronik agizdan agiza pazarlamanin bolgesel giivenin %21°lik kismini
acikladigi goriilmektedir. Bu sonuca gére H1 hipotezi kabul edilmistir.
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Tablo 13: Saglik Turizminde Elektronik Agizdan Agiza Pazarlamanin Seyahat Niyeti Uzerindeki
Etkisi

R R Diizeltilmis R? F p Anlamhhk
(ANOVA)
0,370 0.137 0,134 44 916 0370 0.000

Bagmmh Degisken: Eleltronilc AZizdan A5iza Pazarlama |

Bagmmsiz Degisken: Seyahat Niyet

Tablo 13’te saglik turizminde elektronik agizdan agiza pazarlamanin seyahat niyeti tizerindeki
etkisini 6lcmek i¢in yapilan regresyon analizi sonuglar1 verilmistir. Buna gore, saglik turizminde
elektronik agizdan agiza pazarlamanin seyahat niyeti {izerinde pozitif ve anlaml bir etkiye sahip
oldugu, elektronik agizdan agiza pazarlamanin seyahat niyetinin %13,7’lik kismi agikladigt
gorlilmektedir. Bu sonuca gore H» hipotezi kabul edilmistir.

SONUC VE ONERILER

Giiniimiiziin en 6nemli ara¢ gerecleri arasina giren dijital arag- gere¢ ve platformlar, gerek
kullanim alaninin geniglemesi gerekse gosterdigi hizl gelisimlerle toplumun vazgegilmez unsuru
haline gelmislerdir. Insanlar dijital ortamlarda daha fazla zaman gecirmeye, dost, arkadas,
akrabalart ile olan iligkilerini bu ortamlara tagimaya baglamislardir. Bu durum bir tiiketici olarak
bireylerin dijital iletisimi kullanmalarini yayginlagtirmis ve pazarlama iletisimi ¢abalarini dijital
ortama kaydirmustir. Elektronik agizdan agiza pazarlama kavrami da dijital iletisimin
sonuglarindan biridir. Tiiketiciler, e-kataloglar, sosyal paylasim aglari, bloglar gibi yollarla diger
tiikketicilerin iiriin ve hizmetler hakkinda online pazarlama enformasyonu alabilmektedirler.

Bu ¢aligmanin amaci, saglik turizminde elektronik agizdan agiza pazarlamanin bolgesel giiven ve
seyahat niyeti lizerine etkisini 6l¢mektir. Bu kapsamda Ankara’da faaliyet gosteren bir 6zel
hastanenin iilkemize saglik hizmeti almak icin gelen yabanci uyruklu hastalarima anket
uygulamasi gercgeklestirilmistir. Arastirma sonucu saglik turizminde elektronik agizdan agiza
pazarlamanin yabanci hastalarin bdlgesel giiven ve iilkeye seyahat niyeti {izerinde ayni yonlii
olumlu bir etkisi oldugu saptanmistir. Saglik turizminde elektronik agizdan agiza pazarlamanin
bolgesel giivenin %21°’lik kismini, seyahat niyetinin ise %13,7’lik kismimi agikladigt
gorlilmektedir. Literatiir taramasinda arastirma konusu ile ilgili ¢aligma sayisinin oldukea kisith
oldugu goriilmektedir. Benzer olarak Abubakar’in (2016) yaptig1 ¢alismada, ¢alismamizla paralel
olarak elektronik agizdan agiza pazarlamanin seyahat amaci ve gidilecek yere giiven ve seyahat
niyeti arasinda olumlu iliski oldugu ortaya konulmustur.

Bu dogrultuda asagidaki dnerilerde bulunulabilir.

» Saglik turizmi kapsaminda Saglik Bakanligi, Turizm Bakanligi, saghk sigortalar1 ve 6zel-
kamu saglik kurum ve kuruluslarinin uyum igerisinde kisa, orta ve uzun vadeli hedeflerini ve
onceliklerini belirlemelidir.

* Saglik hizmetlerinin ve sahip olduklar1 6zel ve kamu saglik kurum ve kuruslarimin tanitim
icin elektronik ortamlarda kuracagi sitelerle yabanci iilke vatandaslarinin bu hizmetlerin
icerigi ve erigsimi noktasinda daha bilgilendirici olmalidir.

¢ Ozel ve kamu hastaneleri saglik hizmetlerine ait tartigma platformlar ve bloglar kurarak
titketicilerin saglik hizmetleri hakkinda fikirlerini, memnuniyet ve memnuniyetsizliklerini
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almali ve misterilerinin nabzini tutmalidir. Olasi tiiketici memnuniyetsizliklerini gidermeye
yonelik projeler ve faaliyetler ortaya konulmalidir.

»  Ozel ve kamu hastaneleri saghk turizmi alaninda yapilacak kongre, fuar ve konferanslara
katilim saglamali ve bu tiir etkinlikler firsat bilinmelidir.

* Tirkiye’de saglik turizminin faal olarak yiiriitiildiigii bircok ilde ve iilke diizeyinde daha
biiylik 6rneklemler lizerinde yapilacak ¢alismalar, saglik turizminde elektronik agizdan agiza
pazarlamaya dair daha kapsamli sonuglara ulasilmasini saglayacaktir.

KAYNAKLAR

Abbott, J. (1993). Agricultural and food marketing in developing countries: selected readings,
CAB International.

Abubakar, A. M. (2016). Does eWOM influence destination trust and travel intention: A Medical
tourism perspective. Economic Research,, 29(1). 598-611.

Abubakar, A. M. and ilkan, M. (2016). Impact of online WOM on destination trust and intention
to travel: A medical tourism perspective, Journal of Destination Marketing, &
Management, 5 (3). 192-201.

Akgi, Y. ve Kiling, K. (2015). Isletme yoneticilerinin algilar1 agisindan agizdan agiza iletisimin
muhasebe meslek mensuplarinin miisteri portfdyiine etkisinin incelenmesi (Malatya
Ornegi), Elektronik Sosyal Bilimler Dergisi, 14(55). 268-290.

Altumisik, R., Suayip Ozdemir ve Omer Torlak (2017). Pazarlama Ilkeleri ve Yonetimi, 3. Baski,
Istanbul: Beta Yayievi.

Amouzagar, S., Mojaradi, Z., Izanloo, A., Beikzadeh, S. and Milani, M. (2016). Qualitative
examination of health tourism and its challenges, International Journal of Travel
Medicine and Global Health, 4(3). 88-91.

Avecilar, M.Y. (2005) Kisisel etki kaynaklar1 ve agizdan agiza iletisim ag1. Atatiirk Universitesi
Iktisadi ve Idari Bilimler Dergisi, (19)2: 333-347.

Aydemir Atay, A. (2019). Uluslararas1 Termal Saglik Turizmi Potansiyelinin Arttirllmasinda
Stratejik Pazarlama Planlamasi: Pamukkale Karahayit Termal Turizm Bélgesi Igin Bir
Arastirma, Yiiksek Lisans Tezi, Pamukkale Universitesi Sosyal Bilimleri Enstitiisii,
Sosyal Bilimler Enstitiisii, Isletme A.D., Uretim Yonetimi ve Pazarlama B.D.

Aydn D. (2011). Saglik Bakanlig1 Raporu: Tiirkiye’de Medikal Turizm, Ankara.

Aydin, B. O. (2014). Elektronik Agizdan Agiza iletisim ve Turistlerin Destinasyon Tercihleri:
Konya Ornegi, Yayimlanmamis Doktora Tezi, Selcuk Universitesi, Sosyal Bilimler
Enstitiisii, Halkla iliskiler ve Tanitim Anabilim Dali, Konya.

Balaban, V. and Marano, C. (2010). Medical tourism research: A systematic review, International
Journal of Infectious Diseases, 14, e135.

Bambauer-Sachse, S. ve Mangold, S. (2011). Brand equity dilution through negative online word-
of-mouth communication, Journal of Retailing and Consumer Services, 18(1). 38-45.

Biger, D. F. (2015). Sosyal Medyanin Viral (Elektronik Agizdan Agiza) Pazarlama Faaliyetleri
ve Tiketici Satin Alim Niyetine Etkileri, Yayimlanmamis Doktora Tezi, Atatiirk
Universitesi, Sosyal Bilimler Enstitiisii, isletme A.D. Uretim Yonetimi ve Pazarlama
B.D., Erzurum.

Birol, L. (1997). Hemsirelik Siireci, 3. Baski, Izmir: Etki Matbaacilik Yaymcilik.

62




Journal of Academic Perspective on Social Studies (JAPSS), Sosyal Calismalar Uzerine Akademik Perspektif Dergisi
Year: 2022, Issue: 1, 43-65 Yil: 2022, Say: 1, 43-65

Bozbay, Z., Tiirker, C. ve Akpmnar, H. M. (2017). Sosyal medya kullanicilarinin elektronik
giivenleri, elektronik bagliliklart ve elektronik agizdan agiza iletigimleri arasindaki
iliskilerinin incelenmesi, UIIID-1JEAS, 2017 (16. UIK Ozel Sayis1): 273-292.

Biilbiil, F. (2015). Saglik Turizminin Tiirkiye’deki Gelisimi, Yayimlanmamus Yiiksek Lisans Tezi,
Beykent Universitesi, Sosyal Bilimler Enstitiisii, Isletme Y®énetimi Anabilim Dal,
Hastane ve Saglik Kurumlar1 Yonetimi Bilim Dal1, Istanbul.

Carrera, P. M. and Bridges, J. F. (2006). Globalization and healthcare: Understanding health and
medical tourism. Expert Review of Pharmacoeconomics, & Outcomes Research, 6(4).
447-454.

Cheung, C. M. K. and Lee, M. K. O. (2012). What drives consumers to spread electronic word of
mouth in online consumer-opinion platforms, Decision Support Systems, 53/1, 218-225.

Connell, J. (2006). Medical tourism: Sea, sun, sand and... surgery, Tourism Management, 27(6).
1093-1100.

Cetin, G. ve Dinger, F.1. (2014). Electronic word of mouth among hotel guests: Demographic and
tripographic factors. Bilgi Ekonomisi ve Yonetimi Dergisi, 9(2), 35-41.

De Arellano, A. B. R. (2007). Patients without borders: The emergence of medical tourism,
International Journal of Health Services, 37(1). 193-198.

Delgado-Ballester, E. (2004). Applicability of a brand trust scale across product categories: A
multi-group invariance analysis, European Journal of Marketing, 38(5-6). 573-92.

Dogan, B. B. ve Aslan, A. (2019). Tirkiye'de saglik turizminin mevcut durumu ve iilke
ekonomisine Kkatkilar,, Dicle Universitesi Iktisadi ve Idari Bilimler Fakiiltesi
Dergisi, 9(18). 390-418.

Doruk, T.T. (2019). Bir Saglik Turizm Ornegi Olarak Termal Turizm: Tiirk Saghik Turizmi
Icindeki Yerinin Cesitli Boyutlariyla Incelenmesi, Yayimlanmamus Yiiksek Lisans Tezi,
Istanbul Universitesi, Sosyal Bilimler Enstitiisii, Turizm Isletmeciligi Anabilim Dal,
Istanbul.

Durndell, A. and Z. Haag (2002). Computer self-efficacy, computer anxiety, attitudes towards the
mnternet and reported experience with the iternet by gender in an East European Sample,
Computers in Human Behavior, (18), 521-535.

Edinsel, S. ve Adigiizel, O. (2014). Tirkiye nin saglik turizmi agisindan son bes yildaki diinya
iilkeleri igindeki konumu ve gelismeleri, Cankiri Karatekin Universitesi I[IBF Dergisi,
4(2). 167-190.

Ertiirk, H. (2019). Tiirkiye’de Saglik Turizminde imaj ve Markalasma: Heybeliada Saglik Adasi
Modeli, Yayimlanmamus Yiiksek Lisans Tezi, Beykent Universitesi, Sosyal Bilimler
Enstitiisii, Isletme Anabilim Dali, Hastane ve Saglik Kurumlar1 Yonetimi Bilim Dals,
Istanbul.

Garbarino, E. and Johnson, M. S. (1999). The different roles of satisfaction, trust, and
commitment in customer relationships, Journal of Marketing, 63, 70-87.

Garcia-Altes, A. (2005). The development of health tourism services, Annals of Tourism
Research, 32(1). 262-266.

Gemalmaz, H. B. ve Ertan, I. M. (2015). Rabbim Cleveland dedi: Saglik turizmi-insan haklari
iligkisi iizerine baglangic notlar1. Ankara Universitesi SBF Dergisi, 70 (4). 1003-1039.

Gulmez, Z. (2012). Turkiye’de ve Diinya’da Saglik Turizmi ve Cesitleri: Saglik Turizminin
Ulkemizdeki Mevcut Durumu ve Bazi Ulkelerle Kiyaslanmasi, Yaymmlanmamis Yiiksek
Lisans Tezi, Istanbul Universitesi Sosyal Bilimler Enstitiisii, Hastane ve Saglik
Kuruluslarinda Yonetim Bilim Dali, Istanbul.

63



Journal of Academic Perspective on Social Studies (JAPSS), Sosyal Calismalar Uzerine Akademik Perspektif Dergisi
Year: 2022, Issue: 1, 43-65 Yil: 2022, Say: 1, 43-65

Hall, C. M. (2011). Health and medical tourism: A Kill or cure for global public health? Tourism
Review, 66(1/2). 4-15.

Hess, J. S. (1995). Construction and Assessment of a Scale To Measure Consumer Trust, in Stern,
B.B. and Zinkhan, G.M. (Eds). AMA Educators Conference: Enhancing Knowledge
Development in Marketing, Vol. 6, AMA, Chicago, IL, 20-26.

Horowitz, M. D., Rosensweig, J. A. and Jones, C. A. (2007). Medical tourism: Globalization of
the healthcare marketplace. Medscape General Medicine, 9(4). 33.

Jalilvand, M. R. and Samiei, N. (2012a). The effect of electronic word of mouth on brand image
and purchase intention: An empirical study in the automobile industry in Iran. Marketing
Intelligence, & Planning, 30(4). 460-476.

Jalilvand, M. R. and Samiei, N. (2012b). The impact of electronic word of mouth on a tourism
destination choice, Internet Research, 22(5). 591-612.

Kassem, N. O, Lee, J. W., Modeste, N. N. and Johnston, P. K. (2003). Understanding soft drink
consumption among female adolescents using the theory of planned behavior, Health
Education Research, 18(3). 278-91.

Kassem, N.O. and Lee, J. W. (2004). Understanding soft drink consumption among male
adolescents using the theory of planned behavior Journal of Behavioral Medicine, 27(3).
273-296.

Kavuncubasi, S. (2010). Hastane ve Saglik Kurumlar: Yonetimi, Siyasal Kitabevi, Ankara, 24-
56.

Kotler, P., Kartajaya, H. and Setiawan, I. (2018). Pazarlama 4.0: Gelenekselden Dijitale Gegis,
Optimist Yayin Grubu, istanbul.

Kordeve, M. K. (2016). Saglik turizmine genel bir bakis ve Tiirkiye’nin saglik turizmindeki
yeri. Uluslararasi Saglk Yonetimi ve Stratejileri Arastirma Dergisi, 2(1). 51-61.
Koysiiren, T. ve Demirgiines, B.K. (2019). Sosyal medya kullaniminin elektronik agizdan agiza
iletisim ve satin alma niyeti tizerindeki etkilerinin tespit edilmesi, International Journal

of Tourism, Economics and Business Sciences, (3)2: 66-87.

Lee, M. K., Shi, N., Cheung, C. M., Lim, K. H. and Sia, C. L. (2011). Consumer’s decision to
shop online: The moderating role of positive informational social influence, Inform.
Manage. 48, 185-191.

Lewis, R.C. and Chambers, R.E. (2000). Marketing Leadership in Hospitality. Foundations and
Practices, 3rd ed., Wiley, New York, NY.

Li, N., G. Kirkup, ve B. Hodgson (2001). Cross-cultural comparison of women students' attitudes
toward the mternet and usage: China and the United Kingdom, CyberPsychology, &
Behavior, (4)3, 415-426.

Lunt, N. and Carrera, P. (2010). Medical tourism: Assessing the evidence on treatment abroad,
Maturitas, 66(1). 27-32.

Matute, J., Polo-Redondo, Y. and Utrillas, A. (2016). The influence of EWOM characteristics on
online repurchase intention, Online Information Review.(40)7, 1090-1110.

Morris, M. G., V. Venkatesh, and P. L. Ackerman (2005). Gender and age differences in
employee decisions about new technology: An extension to the theory of planned
behavior," IEEE Transactions on Engineering Management (52), pp. 169-84.

Ozsar, S. H. ve Karatana, O. (2013). Saglik turizmi acisindan Tiirkiye'nin durumu, Kartal Egitim
ve Arastirma Hastanesi Tip Dergisi, 24 (2): 136-144.

64




Journal of Academic Perspective on Social Studies (JAPSS), Sosyal Calismalar Uzerine Akademik Perspektif Dergisi
Year: 2022, Issue: 1, 43-65 Yil: 2022, Say: 1, 43-65

Sarusik, M. ve Ozbay, G. (2012). Elektronik agizdan agiza iletisim ve turizm endiistrisindeki
uygulamalara iliskin bir yazin incelemesi, Uluslararas: Yonetim Iktisat ve Isletme
Dergisi, 8(16). 1-22.

Soysal, A. (2017). Saglik turizmi: Tehdit ve firsatlar baglaminda Tirkiye acisindan bir durum
degerlendirmesi, Catalhéyiik Uluslararasi Turizm ve Sosyal Arastirmalar Dergisi, (2):

169-187.
Tontus, H.O. (2017a). Saglik Turizmi Nedir?, URL:
https://dosyamerkez.saglik.gov.tr/Eklenti/10944,02pdf.pdf?0, Erisim: 10.05.2020
Tontus, H.O. (20170b). Saglik Turizminin Tarihgesi, URL:

https://dosyamerkez.saglik.gov.tr/Eklenti/10943,0 1 pdf.pdf?0, Erisim: 10.05.2020

Toros, N. D. (2016). Pazarlama iletisimi agisindan internet ortaminda kullanilan agizdan agiza
pazarlama tekniklerinin marka tercihine etkisi, Uskiidar Universitesi Sosyal Bilimler
Dergisi (1): 157-182.

Tiirker, G. O. (2014). Tiiketici satin alma karar siirecinde agizdan agiza iletisimin rolii ve AAI’nin
etkinlik diizeyini belirleyen faktdrlerin incelenmesi, Balikesir Universitesi Sosyal
Bilimler Enstitiisii Dergisi, 17.32 (2014): 151-177.

UNTWO (2012). Uluslararasi Turizm Orgiiti, https://www.e-
unwto.org/doi/pdf/10.18111/wtobarometer eng.2012.10.2.1, Erisim: 12.05.2020

Yang, H. (2013). Market mavens in social media: Examining young Chinese consumers' viral
marketing attitude, ewom motive, and behavior. Journal of Asia-Pacific Business, 14(2).
154-178.

65




JOURNAL OF ACADEMIC PERSPECTIVE

ON SOCIAL STUDIES (JAPSS)
SOSYAL CALISMALAR UZERINE AKADEMIK

PERSPEKTIF DERGISI
E-ISSN: 2667-5889 https://dergipark.org.tr/tr/pub/japss Paper Type: Review, Makale Tiirii: Derleme
Sayr:1, Nisan 2022 Issue:1, April 2022 Received Date / Gelis Tarihi: 20/02/2022
Accepted Date / Kabul Tarihi:24/02/2022

A CONCEPTUAL MODEL PROPOSAL FOR CONSUMERS' FLOW
EXPERIENCES IN THE ONLINE INFORMATION SEARCH PROCESS*
***

ONLINE BIiLGI ARAMA SURECINDE TUKETIiCILERIN AKIS
DENEYIMLERINE YONELIK KAVRAMSAL BiR MODEL ONERISi

|Atif/ to Cite (APA): Celik, Z. (2022). A Conceptual Model Proposal for Consumers' Flow .
Experiences in The Online Information Search Process. Journal of Academic Perspective on| ~ Ziibeyir CELIK
Social Studies, (1), 66-77.

DOI: https://doi.org/ 10.35344/japss.1076358

ABSTRACT

Many previous studies have explained the relationship between flow experience and consumer behavior in
the context of human-computer interaction. However, studies have inconsistently evaluated the flow
experience in terms of its relevant dimensions. Autotelic experience, curiosity, intrinsic interest, sense of
control, focused attention, and time distortion are dimensions of online flow experience that have been
inconsistently evaluated across different studies. Unlike previous studies, this current study characterizes
flow experience with these six dimensions. This study aims to put forth a conceptual model suggestion on
the flow experiences of consumers in their online information search processes. It is thought that the
conceptual model will contribute to future consumer studies in explaining the effect of flow situations that
occur in consumers' computer interactions on their behavior.

Keywords: Online Flow Experience, Conceptual Model, Consumer Behavior
(074

Daha oOnceki bir¢ok ¢alisma, akis deneyimi ile tiiketici davramisi arasindaki iliskiyi insan-bilgisayar
etkilesimi baglaminda agiklamigtir. Bununla birlikte, ¢alismalar akis deneyimini ilgili boyutlar1 agisindan
tutarsiz bir sekilde degerlendirmistir. Ototelik deneyim, merak, igsel ilgi, kontrol duygusu, dikkatin
yogunlagmast ve zamanin doniisiimii, online akis deneyiminin farkli ¢aligmalarda tutarsiz bir sekilde
degerlendirilen boyutlaridir. Onceki calismalardan farkli olarak, bu mevcut ¢aligma akis deneyimini bu alt1
boyutla karakterize etmektedir. Bu ¢aligma, tiiketicilerin online bilgi arama siireclerindeki akis deneyimleri
iizerine kavramsal bir model Onerisi ortaya koymay1 amaglamaktadir. Kavramsal modelin, tiiketicilerin

bilgisayar etkilesimlerinde meydana gelen akis durumlarinin davraniglar1 iizerindeki etkisini agiklamada
gelecekteki tiiketici caligmalarina katki saglayacagi diisiiniilmektedir.

Anahtar Kelimeler: Online Akis Deneyimi, Kavramsal Model, Tiiketici Davranist
1. INTRODUCTION

Consumers tend to use online information resources to gather information about search and
experience products (Bei et al., 2004). It is possible to disseminate and access information on the
Internet without incurring excessive costs (Metzger, 2007). Blogs (Bar-1lan, 2005) and vlog/video
blogs (Parker and Pfeiffer, 2005) are knowledge-based resources that offer value with digital
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content. Consumers can freely search for information through blog channels, which have recently
become an effective tool for both obtaining information and other fields of activity and displaying
enormous marketing power (Hsu and Tsou, 2011). Video blog/vlogs, another online information
network sharing channel, are a new and powerful media that has been added to our existing
televised news sources by combining blogs with the richness of the expressions in the video (Gao
et al.,, 2010). Especially in the field of marketing, video blogs that place sponsor
vlogs/advertisements (De Jans et al., 2018) are videos published for a brand, product, company,
or service promotion (Hill et al., 2017).

It should be noted that Mihaly Csikszentmihalyi's flow theory provides a useful framework for
investigating user behavior (Kaur et al., 2016). This framework is thought to be particularly
suitable for investigating voluntary user behavior (Csikszentmihalyi, 1990). For this reason, the
flow concept has been the subject of many studies covering human-computer interaction,
psychology, information systems, and education disciplines (Pearce et al., 2005). Researchers
have been studying the flow phenomenon in computer-mediated communication since the 1990s
(Finneran and Zhang, 2005). Flow experience was first studied by Hoffman and Novak (1996) on
the basis of marketing research in hypermedia computer-mediated environments. Recently, flow
experience has been the topic of many studies on online consumer research (Richard and Chebat,
2016; Bilgihan et al., 2015; Gao and Bai, 2014; Lee and Wu, 2017; Baytar and Yiikselen, 2018;
De Jans et al., 2018).

It is remarkable to propose conceptual models to explain consumer behavior in parallel with
technological developments and it is important to contribute to the relevant literature (Ramadan
et al., 2017). This conceptual paper is one of the important initiatives that examines consumers'
behavior regarding online flow experiences and proposes a conceptual model in this direction. In
conclusion, this study aims to propose a conceptual model that can be used to explain both online
information satisfaction and online purchase intentions in connection with consumers' flow
experiences in the online information search process.

2. CONCEPTUAL FRAMEWORK
2.1. Flow Experience

Csikszentmihalyi (1975a) came up with the term "flow" to describe the emotions of mountaineers
and dancers during an optimal experience. After conducting interviews with a large number of
people as part of his qualitative research, Csikszentmihalyi (1975a) found a psychological state
that he called a continuous "flow experience" or "flow state." Mihaly Csikszentmihalyi, a
psychologist, was the first to investigate, discover, explain, and propose the flow phenomenon (or
theory) in the 1970s.

In short, it is possible to define flow as the “bottom line of existence” of the best possible emotions
and the most pleasurable experience in human life (Csikszentmihalyi, 1982). Flow is a holistic
experience that individuals experience or feel over and over again during an optimal experience
(Csikszentmihalyi, 1975a, 1975b, 1997). The holistic experience is about the manifestation of the
level of participation, while the holistic approach is about the level of enjoyment and the
perception of time during the session (Saadé and Bahli, 2005).

Web-based flow experience is associated with “consumer satisfaction”, which corresponds to a
psychological experience in the online information search process (Ghani et al., 1991; Webster et
al., 1993; Ozkara, 2015). Flow should be considered not only as a general condition, but also as
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a process (Pearce et al., 2005). Consumers experience flow in process-oriented online information
search (Ozkara, 2015).

2.2. Flow Experience Dimensions

The flow experience introduced by Csikszentmihalyi has been summarized in nine characteristic
dimensions; “clear goals, immediate feedback, potential control (or sense of control), merging of
action and awareness, a balance between personal competencies appropriate to the challenges
given, focus (or concentration on the task at hand), loss of self-consciousness, autotelic
experience, and transformation of time” (Choi et al., 2007; Pace, 2004; Rettie, 2001). Jackson and
Marsh (1996) proved in their applied study that there are nine dimensions used in the
measurement of flow experience with confirmatory factor analysis. However, some dimensions
such as curiosity and intrinsic interest, which are not included in Csikszentmihalyi's studies and
used in information-seeking activities of computer users (Pace, 2004) and human-computer
interactions (Webster et al., 1993), were evaluated as flow experience dimensions (Trevino and
Webster, 1992). As a result, there is no scientific agreement among academics on the flow's
dimensions (Lee and Wu, 2017). Possible reasons for the lack of such a scientific consensus are
that the very broad concept of flow has many different definitions in different contexts (Koufaris,
2002; Liu et al., 2016). Flow is a complex concept (Lu et al., 2009). According to previous
studies, the concept of flow is still in a “conceptual identity crisis” (Pelet et al., 2017) due to its
multifaceted and comprehensive related structures (Hoffman and Novak, 2009). As a result, flow
experience dimensions, which have been evaluated in many studies to explain the behavior of
consumers in the online information seeking process and included in the conceptual model
proposed by this study, are explained as follows.

Autotelic experience: The autotelic personality trait characterizes a person who is more likely to
experience flow for a particular activity (Hoffman and Novak, 1996). Autotelic experience is the
result of an intrinsically rewarding experience and being in the flow of being able to enjoy what
one does, regardless of whether one can win external rewards to reward oneself (Hoffman and
Novak, 1996; Csikszentmihalyi, 1990). However, the term enjoyment is frequently used instead
of the term autotelic experience (Jackson and Marsh, 1996), which has a more universal structure
compared to other flow dimensions in the related literature (Jackson and Marsh, 1996; Ozkara,
2015). Indeed, in many studies beyond the autotelic experience, enjoyment (Chen et al., 2000;
Hoffman and Novak, 1996; Novak and Hoffman, 1997; Ghani and Deshpande, 1994; Hsu and
Lu, 2004), cognitive enjoyment (Webster et al., 1993; Lee and Wu, 2017) or intrinsic enjoyment
(Koufaris, 2002; Hoffman and Novak, 1996) has been accepted as a dimension, that is, a feature
of the flow experience.

Curiosity: Curiosity is an intrinsic motivation that affects human behavior and instills the desire
to explore, be interested, minimize ambiguity, obtain knowledge, learn, and gain competence at
all stages of life (Webster et al., 1993; Loewenstein, 1994; Litman et al., 2005). Curiosity refers
to the extent to which a person's sensory and cognitive interest is aroused during the flow
experience in human-computer interaction (Agarwal and Karahanna, 2000; Nel et al., 1999).

Intrinsic interest: According to the Turkish Language Association; While it means internal,
inward, related, internal, interest means any dependence, belonging, relevance, relationship, a
dependency between two things. According to the Turkish Language Association; spirit, in the
science of psychology, means an interest, a tendency to focus attention on a certain thing first, or
to be close to a certain event or activity, to like it, and to give priority to it. Therefore, it is possible
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to define the concept of intrinsic interest as 'the feeling of satisfaction and closeness experienced
for the content presented on the website during participation in online communication'. Indeed,
intrinsic interest includes a specific area of flow in computer interactions (Webster et al., 1993).
According to intrinsic interest; the interaction of the individual with technology is beyond the
technological means to be enjoyable and entertaining as an end in itself (Agarwal and Karahanna,
2000).

Sense of control: A sense of control refers to one's perception of being in control during the flow
experience (Csikszentmihalyi, 1975a, 1990; Baytar, 2018; Baytar and Yiikselen, 2018). Perceived
control is a cognitive process that allows people to believe that their actions are under their control
(Ajzen, 1991; Xin Ding et al., 2010; Yang and Lee, 2018).

Focused attention: Focused attention is the fact that the person focuses on the activity he is in and
does not take into account the conditions and situations that cause dissatisfaction in the flow
experience by closing his consciousness to information that is not related to the experience
(Csikszentmihalyi, 1975a, 1990; Baytar, 2018; Baytar and Yiikselen, 2018). In other words,
focused attention refers to a person's intense focus on an activity involving information and
communication technology devices and services (Zhou, 2013; Yang and Lee, 2018).

Time distortion: Time distortion means a situation in which hours can turn into minutes, minutes
into seconds, and seconds into seconds during the optimum/highest experience that a person has
made, in short, time passing faster than it is can not be followed (Csikszentmihalyi, 1975a, 1990;
Baytar, 2018; Baytar and Yiikselen, 2018). In other words, time distortion as a temporal change
indicates the situation where the passage of time cannot be followed as a temporal dissociation
during the interaction experience of the individual with the computer (Li and Browne, 2006).

3. THEORETICAL FOUNDATIONS OF THE PROPOSED CONCEPTUAL MODEL

Online contexts are information-rich, dynamic, crowded marketplaces that emphasize
information overload and technological innovation (Morgan-Thomas and Veloutsou, 2013). The
effect of information presented on the Internet on the user experience is significant. (Hsu et al.
2012; Chau et al., 2000). People are likely to experience a state of online flow as a central process
in computer-mediated media activity and web traffic (Chen et al. 1999; Huang, 2006). It is seen
that online flow is experienced in activities in a computer-mediated environment (Pelet et al.,
2017). Information, system, and service quality as quality indicators of the website are important
predictors that affect the perceived flow (Hsu et al., 2012). While watching online content, the
musicality, entertainment quality, integrity, and value of digital content have a positive effect on
the flow of digital content (Kim et al., 2010). Flow experience is associated with the perceived
gualities of computer software (Webster et al., 1993). Therefore, features of digital content such
as design, scenario, and structure are important for the value that users attach to it (Kim et al.,
2010). Therefore, the following proposition is proposed.

P1: Flow experience will occur when searching for information through online channels.

In general, websites, web-based blogs, and video blogs have been developed to provide
“information, raise awareness, and influence people's attitudes and behaviors” (Skadberg and
Kimmel, 2004). Customer satisfaction is affected by website quality indicators, information,
system, and service quality (Hsu et al., 2012). In other words, website content features affect
consumers' satisfaction with digital technologies (Calvo-Porral et al., 2017). Accordingly, the
following proposition is proposed.
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P2. Information satisfaction will occur when searching for information through online channels.

Purchasing intention is affected by information, system, and service quality as quality indicators
of the website (Hsu et al., 2012). In addition, it is known that product presentation styles affect
purchase intention (Park et al., 2005). Consumers intend to purchase while reading blogs (Yazgan,
2012; Shiau and Luo, 2013) and watching vlogs (De Jans et al., 2018; Lee and Watkins, 2016)
through online information channels. Consumers read the information on the blogs before
showing a purchasing tendency or intention and confirm the accuracy of this information from
other sources (Yazgan, 2012). An increase in the intention to purchase a product is associated
with a more positive evaluation of online reviews (Xu et al., 2015). The effect of increased blog
engagement on the current effect of customer experiences on purchase intention is significant
(Hsu and Tsou, 2011). In short, purchase intention is influenced by verbal or text-based
information presentations (Kim and Lennon, 2008). In other words, the effect of online product
information review via blogs on purchase intention is significant (Vineyard, 2014). Thus, the
following proposition is proposed.

P3. Online purchase intention will occur when searching for information through online channels.

It is possible to reach information by reading web-based texts (Fang et al., 2004). People can
experience flow while reading and writing (Pilke, 2004). Flow is a significant factor for learning
(Hoffman and Novak, 2009). Aside from the fact that flow-related activities are linked to
information acquisition, communication, and engagement, information seeking is the most
common activity for web use here (Chen et al., 1999). People who are flow tend to learn more
about the digital content offered on the website (Skadberg and Kimmel, 2004). Flow experience
positively affects the satisfaction and acceptance of information technology (Choi et al., 2007).
Flow experience in the online information search process is a significant antecedent that affects
online information satisfaction (Ozkara, 2015). The effect of flow experience on online
satisfaction is significant (Shin, 2006; Deng et al., 2010; Zhou and Lu, 2011; Zhou, 2011; Baytar
and Yiikselen, 2018). Flow experience is a significant predictor of satisfaction (Gao and Bai,
2014). Based on this, the following proposition is proposed.

P4. Online information satisfaction will occur due to the flow experience seen in the online
information search process.

It is seen that flow experience is associated with arousal and dominance, flow leads to pleasure,
and ultimately flow positively affects purchase intention (Richard and Chebat, 2016). Flow and
enjoyment have a positive effect on purchase intention through the mediating role of perceived
value (Chen and Lin, 2018). In addition, the flow has a direct effect on purchase intention and
reconsideration (Ettis, 2017). Flow experience is effective on consumer behavior towards
purchase intention (Cabuk and Kus, 2019; Ozkara et al., 2017; Hsu et al., 2012; Hoffman and
Novak, 2009; Richard and Chebat, 2016; Liu et al., 2016; Ettis, 2017). As a result, the flow
experience, which affects consumer behavioral intention, such as the probability of purchasing
from a website, appears as an important precursor to purchasing intention (Gao and Bai, 2014).
Therefore, the following proposition is proposed.

P5. Intention to purchase online will occur due to the flow experience seen in the online
information search process.

In recent years, the importance of online satisfaction has increased in the marketing literature
(Evanschitzky et al., 2004). User satisfaction reflects a person's attitudes and beliefs regarding the
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advantages of using computers (Kulviwat et al., 2004). Online purchasing decisions are
influenced by perceived knowledge about the Internet (Flynn and Goldsmith, 2001). The effect
of satisfaction on online purchasing decisions is significant (Baytar and Yiikselen, 2018).
Satisfaction is one of the important predictors of intention (Oliver, 1980). That is, satisfaction is
effective on the tendency of purchasing behavior (Yazgan, 2012). Thus, the following proposition
is proposed.

P6. Online purchase intention will occur due to the information satisfaction seen in the online
information search process.

As a result, a conceptual model that can be used to explain online information satisfaction and
purchase intentions of consumers with their flow experiences in the online information search
process is shown in Figure 1. Flow experience in the model is characterized by six dimensions:
autotelic experience, curiosity, intrinsic interest, sense of control, focused attention, and time
distortion.

Autotelic Experience

Y

Online Information

Curiosity Satisfaction
Online Information Intrinsic Interest
Search Channels
Sense of Control v

Intention to
Focused Attention Purchase Online
A

Time Distortion

Figure 1. Proposed Conceptual Model
4, CONCLUSION

This conceptual paper designs a conceptual framework on the relationship between online sources
of information, online flow experience, online information satisfaction, and online purchase
intention. In other words, this study proposes a unique conceptual model that can be used to
explain the relationship between online information search resources, flow experience in the
online information search process, online information satisfaction, and online purchase intention.
According to the model proposed in the study; based on the flow theory framework, it is possible
to evaluate the online flow experience dimensions of autotelic experience, curiosity, intrinsic
interest, sense of control, focused attention, and time distortion, and the effects of these
dimensions on consumers' online behavior with further studies. Indeed, it seems possible that a
model based on the theoretical foundations of flow theory can contribute to marketing researchers
in understanding consumer behavior, especially in the context of human-computer interaction
(Ozkara and Ozmen, 2016). Pioneering studies on online flow experience, especially in consumer
research, make a significant contribution to the literature (Koufaris et al., 2001; Koufaris, 2002).
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For example, Csikszentmihalyi (1975a, 1975h, 1988, 1990) made significant contributions to both
the psychology and marketing literature with his pioneering work on flow experience.

Recent studies have pointed out that the online flow experience makes a significant contribution
to understanding the online shopping behavior of consumers (Baytar and Yiikselen, 2018; Cabuk
and Kus, 2019). In addition, it is thought that testing the proposed conceptual model in future
studies will provide additional contributions to the understanding of consumer behavior. If the
proposed model is tested, it is thought that it will provide information about how important it is
to produce online content that is interesting, intriguing, providing autotelic experiences, forgetting
the time flow, focusing attention on the activity, and making the consumer feel in control, to
explain the online behavior of consumers. As a result, it is necessary to be informed about the
flow experiences of consumers in the online information search process and to produce
appropriate content that will affect consumer behavior accordingly.
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ABSTRACT

The aim of this research is to examine the relationship between managerial trust and counterproductive
behaviors at the organizational level and evaluate this relationship with the contribution of emotional
exhaustion(burnout). The relationship between burnout and counterproductive behaviors is obvious in the
context of the relevant literature. Evaluating the change in the course of this relationship in the context of
hotel employees and presenting the findings to the literature are among the most basic objectives. From
this point of view, the data collected from 205 people who are working in 4 and 5 star hotels operating in
Konya/Turkey and selected by easy sampling method were analyzed with the help of statistical package
programs with SPSS-Process Macro-Bootstraping method. Negative and significant relationship (path a)
between managerial trust and counterproductive behaviors at organizational level; significant relationship
(path b) between emotional exhaustion and counterproductive behaviors; positive and insignificant
relationship (path c) between managerial trust and emotional exhaustion; positive and lastly indirect
mediator effect of counterproductive behaviors at organizational level has been detected as the
results/findings of this research. These results may be especially useful for supervisors and managers to
improve and increase the level of managerial trust in an organization and to interpret employees’ various
behaviors.

Keywords: Burnout, Emotional Exhaustion, Counterproductive Behaviors, Managerial Trust.
1. INTRODUCTION

The phenomenon of trust takes an important place not only in private or social life, but also in
organizational life and is important for the continuation of production. In addition to trust,
justice is among the necessary conditions for the continuation of organizational life as well. The
negative effects of burnout with its different components in related literature are known in
general. It has been revealed by many researchers and researches in the literature that
individuals who are emotionally burned-out exhibit some behaviors that prevent the production
process in organizations. This type of behaviors which are called counterproductive behaviors,
usually manifest themselves in the form of abuse of time, material, ideas and goodwill...etc. in
the business environment. It is important to take some precautions to reduce and eliminate such
negative behaviors and to make changes in practice. Providing a satisfactory (increasing) trust in
management levels for all levels of the organization draw attention among the measures that can
be taken in this regard. In this regard, the main problem or research question that this research
focuses on is whether this descreasing effect of managerial trust which is thought to have an
decreasing effect on emotional exhaustion, can be strengthen by some mediator variables.
Starting from this point, it is thought that the relationship between managerial trust and
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emotional exhaustion should be viewed and examined from the perspective of
counterproductive behaviors at the organizational level, and that the predicted result can be
achieved in this way. It is aimed to fill the gap created in the literature by the fact that the
relationship between these mentioned variables has not been examined by considering
managerial trust together. On the other hand, it is thought that the service sector employees will
constitute a good sample in order to fill this gap.

2. THEORETICAL IMPLICATIONS
Counterproductive Behaviors at Organizational Level

Different attitudes and behaviors —good or bad- of employees in an organization significantly
and of course differently effect work life, service quality, customer perceptions and satisfaction
levels. Some of the employees in organizations intentionally act in a variety of
detrimental/counterproductive ways. It is possible to see that employees or members of the
organization dysfunctionally act and behave even by using sabotating ways, these kind of
counterproductive behaviors should not be ignored and some actions must be taken before it is
too late (Harris and Ogbonna, 2002).

When the literature is examined, it is possible to see that counterproductive behaviors are often
described as deviant behaviors by different researchers. These behaviors are referred as
voluntary behaviors and violate organizational procedures, norms and structures and of course
they threaten the order, structure and functioning of the organization, other employees, and
well-being and peace of the organization and members (Robinson and Bennett, 1995; Bennett
and Robinson, 2000). In related literature, dimensions of counterproductive behaviors are
generally distinguish by researchers as organizational and individual/interpersonal deviance or
counterproductive behaviors.

Counterproductive behaviors from the organizational perspective focus on some voluntary and
dangerous behaviors targeted toward the company/organization by damaging properties of
company. On the other hand, same behaviors from individual perspective generally focus on
behaviors targeted toward teh members of organization. For instance, acting rudely to the
colleagues or stop them from doing their duties by trespassing on their time (Dalal, 2005; Berry,
etal., 2007).

Because of the aim of this research, counterproductive behaviors at organizational level will
solely be discussed to be able to analyze the relationship among mentioned variables.
Consequently, driven by the theoretical backgrouns and limitations of existing researches in
related literature, the aim of this study is to analyze the relationship between these three
variables and interpret the results based on the effects of eachother.

Managerial Trust

Trust is an important factor for individuals and organizations which are small or large.
Researches from related literature are generally focused on the interpersonal and managerial
trust in work environment. It is emphasized that trust plays a significant role to indicate
organizational effectiveness and it is important to create and sustain collaborative organizational
behaviors (Dayan, et al., 2009). It is noted that the level of managerial trust in an organization is
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related to develop innovative organizations (Sonnenburg, 1994; Fairholm, 1994). Managerial
trust will play a significant role to increase team performance and commitment in an
organization and to reduce team turnover (Dayan, et al., 2009). Trust in terms of employees
reduces the uncertainty of the future, bureaucratic structures and prevent opportunistic behaviors
by easing to work together in creative work environment (Mishra and Spreitzer, 1998).

Research findings in related literature about the causes, effects and results showed that
managerial trust increases employees job satisfaction (Sashital, et al., 1998; Tan and Tan, 2000).
Saglam Ar1 and Tuncay (2010) emphasized in their research that emotional exhaustion will be
less experienced in an organizational environment where employees are supported by their
managers. Trust to managers can be classified as cognitive trust —related to knowledge- and
emotional trust —related to the feelings-. Beside some relational factors such as expectations and
costs of exchanges, organizational and individual factors also effect managerial trustworthy
behaviors and effective communication and transparency in an organization will play a
significant role to create and improve these kind of behaviors (Whitener, et al., 1998). Behaviors
of managers are the good influencer on the development of trust in an organization between
workers and employers or managers.

Managerial trustworthiness is considered under the five dimensions such as “behavioral

5 (13

consistency”, “behavioral integrity

b5 (13

, “sharing and delegation of control”, “communication or
manner and quality of information communicated” and lastly “demonstration of concern”
(Butler, 1991; Clark and Payne, 1997; Whitener, et al., 1998). It is known in general that trust is
related to willingness and predict future behaviors of managers. Willingness will bring taking
risks together. Consistency is about the ability to be able to predict managerial future actions
based on the past. Integrity is occurred in between managerial words and actions. As one of the
dimensions of managerial trust, behavioral consistency for example reliability is known and
emphasized as a significant aspect related to the trust (Whitener, et al., 1998) which reflects the
willingness to be able to take risk and be vulnerable to different actions in an organization
(Johnson-George and Swap, 1982; Mayer, et al., 1995). “If managers behave consistently over
time and across situations, employees can better predict managers' future behavior, and their
confidence in their ability to make such predictions should increase” (Whitener, et al., 1998:
516). In addition to all, different attributions can be made by the workers of an organization
related to the managers’ integrity level, their characters about honesty, and moral. Managers
should tell the truth and keep their promises while managing others and being the role models
for them. As Whitener, et al. (1998) noted and emphasized that behavioral consistency and
behavioral integrity play an important role to reduce perceived risk which is felt by the
employees in trusting people in managerial positions in the organizations. Besides, reliability to
the actions of managers is reflected by behavioral consistency while integrity is used to refer the
consistency between the speech and actions of managers. Another dimension named as “sharing
and delegation of control” refers to the participation while making decision. Giving a chance to
participate in decision making and delegating control will play a significant role to increase the
trustworthy behaviors in organizations and employees’ satisfaction level in their work and
understand their work roles (Driscoll, 1978; Deci, et al., 1989). Promoting trust in an
organization may be promoted by sharing and delegation of control dimension in managerial
levels thanks to some factors such as economic and social factors. When employees are
involved in decision making process, this will bring greater individual control over effective and
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protective decisions for the interests (Tyler and Lind, 1992). Economic and social factors effect
managerial trust and sharing of control. Accurate and clear communication will help employees
to easily trust their managers. High level of trust in an organization depends on adequate
explanations and timely feedback while exchanging ideas. Showing concern based on the needs
and wants of employees’ can support creating and developing managerial trust as well.

Emotional Burnout/Exhaustion

People who continuously work with another people are the main group to encounter the stress
which creates the risk of burnout (Maslach and Jackson, 1981). Factors that lead to the stress at
workplace are managerial forces, lack of managerial support, lack of interests of workers,
negative attitudes and behaviours, laziness, different personality traits, lack of cooperation,
fewness of some developing opportunities, and work-load for each person (Tiirk, et al., 1982).
Burnout is used as a psychological term which describes exhaustion and specific kind of stress
with the lack of motivation as Gokcen Kapusuz and Cavus (2019) emphasized. From this
perspective, it is true to say that burnout is a progressive process of stress. Besides, it is a loss of
energy, motivation, and goals (Freudenberger, 1974; Maslach and Jackson, 1981; lacovides, et
al., 2003; Smith, et al., 2015). On the other hand, it is emphasized by some authors and
researchers that burnout can be described as a result of not being able to cope with stress
(Torun, 1997, Kagmaz, 2005). Cherniss (1980) described burnout as a lack of professional
interest to the work which is depending on job stress and tension. Negative personal responses
to the distresses of the work give a start to the process of burnout syndrome and it is continuing
with distinguishing unbalanced expectations. Emotional tiredness and tension follow the first
step. Becoming different personal attitudes and behaviors are involved in last stage. On the
other hand, Edelwich and Brodsky (1980) emphasized burnout as a decrease of personal energy,
aims, and goals which are depending on different working conditions. Different burnout models
have been developed to describe the burnout syndrome, determine the reasons, and show the
formation stages. However, the most prominent and current model developed in 1986 belongs to
Christina Maslach and Susan E. Jackson. These two people also created Maslach Burnout
Inventory (MBI) to be able to measure the burnout syndrome in all its parts. Maslach
categorized burnout with three dimenions which are emotional exhaustion, depersonalization,
and personal accomplishment (Dorman, 2003).

Burnout has been known as critical point, especially for workers who work in an interaction
with people (Van Dierendonck, et al.,1993). Maslach (2003) also noted that burnout is a
psychological syndrome that shaped in the long run as a reaction of the factors increasing stress.
Some authors examined burnout as a result of fail of dealing stress (Torun, 1997; Ka¢cmaz,
2005). As Schaufeli, et al. (2008) emphasized that burnout has been recognized that it began to
occur and to seem “among managers, entrepreneurs, and white- and blue collar workers” who
are outside the human services. Burnout signals will show themselves because of the work of
individuals who have to communicate in one way and cannot receive as much as they give
(Maragh, 2005; Cavus, et al., 2007). As people are social being, many different factors can
cause to burnout such as individual his/her own, living environment, social structure and
relations, work environment, type and features of work person has...etc. One of the dimensions
of burnout “exhaustion” refers to the emotional reactions to some stressors in both work and
daily life. It is emphasized that emotional exhaustion may cause to the loss of energy, power,
and morale of resistance (Akcamete, et al., 2001). As Maslach, at al. (1981) noted that people
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want to get in return for their effort but if not, this situation causes to emotional burnout. On the
other hand, Maslach, et al. (1981, 2001) emphasized that the dimension which determines the
qualification and focus of burnout is emotional exhaustion. Burnout begins with the emotional
exhaustion as a personal reaction to the sources of stress at work. Emotional burnout is in
consecutive process with the other dimensions of burnout and can be called as chronic tiredness
(Sanli, 2006).

Theoretical Basis

As known in general, counterproductive behaviors either interpersonal or organizational are
planned but undesirable actions in an organization. All planned or unplanned behaviors occur as
a result of a certain attitude or evaluation. According to Ajzen and Fisbein (1980), people have a
reason for their behavior, and they act by thinking ahead about the consequences of those
behaviors. The Theory of Reasoned Action (TRA) which was proposed in 1975 by Fishbein and
Ajzen in 1975 suggests that the behavior exhibited by individuals is determined by their
intentions, and this intention is a function of their attitudes towards behavior and subjective
norms (Fishbein and Ajzen, 1975). The more positive attitudes and subjective norms and the
greater the perceived control, the stronger the person's intention to perform the behavior but if
there is a high level of managerial trust in an organization, planned and undesirable behaviors
named as counterproductive behaviors will not occur in workplace. Due to the high level of
trust in work place, employees’ emotionally burnout level will also be decreased or even not
exist at all. According to the TRA, if people rate or evaluate the proposed behavior as positive
(attitude) and think other such as managers and co-workers want them to perform (force them to
behave like that — named as subjective norm), this situation will result in a higher intention
(motivation) and they are more likely to perform the behavior (Sheppard, et al., 1988).

In addition, the Theory of Planned Behaviour (TPB) which is considered as an extension of the
Theory of Reasoned Action (TRA) is also based on the premise that individuals make rational
decisions to engage in certain behaviors by evaluating the behavior patterns addressed to them
and the information presented in an organization (Fishbein and Ajzen, 1975; Ajzen and
Fishbein, 1980). The TRA does not take into account the “perceived control” -people have over
their behavior and they can decide to perform the behavior-. In this case, TPB also considers
controls and beliefs, factors that facilitate or hinder the performance of the behavior (Fishbein,
1979).

As a result, it can be emphasized that high level of managerial trust will decrease emotional
exhaustion and counterproductive behaviors which are planned actions in an organization will
also be instrumental in this decline. Because, the attitudes and intentions underlying the
behavior will be affirmed by a trusted management style. Therefore, individuals will not
experience emotional exhaustion and will not engage in planned and undesirable actions in an
environment of trust.

It is considered that the increase in the level of managerial trust will decreasingly effect
counterproductive behaviors. Employees who trust individuals in managerial positions will also
be satisfied with their jobs and do not choose to behave detrimentally.

Hi: There will be negative and significant relationship between managerial trust and
counterproductive behaviors (step a).
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It is thought that individuals’ counterproductive behaviors in an organization will also incrase
emotional burnout level of them.

Ha: There will be positive and significant relationship between counterproductive behaviors at
the organizational level and emotional exhaustion (step b).

It is also known and emphasized in general that the social support provided by coworkers and
supervisors/managers is negatively related with burnout. In other words, burnout is felt less by
individuals when they experienced this type of support in an organization.

Hs: There will be negative and significant relationship between managerial trust and emotional
exhaustion (step c).

Counterproductive behaviors of employees will be decreased by the support of managers in an
organization. From this perspective it can be said that decreased counterproductive behaviors of
employees will also decrease exhaustion level of them.

Hs: There will be an indirect mediator effect of counterproductive behaviors at the
organizational level in relationship between managerial trust and emotional exhaustion.

Research Model

The conceptual framework of this research is drawn by reviewing the relevant literature and
below mentioned hypotheses. Managerial trust and emotional exhaustion (as a mediator
variable) are the independent variables while the counterproductive behaviors at organizational
level are dependent variables. Mediator effect of emotional exhaustion in relationship between
managerial trust and counterproductive behaviors is aimed to analyzed in this research model.
Figure 1 below indicates the research model as well.

Organizational counterproductive behaviors (M)

T "

Managerial trust (X) c Emotional exhaustion

(Y)

Figure 1: The conceptual framework of this research

3. METHODOLOGY

According to the main goal of this research, quantitative research method via SPSS 22-
PROCESS-Bootstraping method was proposed to analyze this relationship and test the
hypotheses and reach the predicted results. The aim of this research is to analyze the
relationship among emotional burnout, managerial trust and counterproductive behaviors at the
organizational level. From this point of view, service sector employees were considered as the
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appropriate sample and a questionnaire was applied. In research analytical model, emotional
exhaustion is a dependent variable, managerial trust is an independent variable and
counterproductive behaviors at organizational level is a mediator variable. In addition to all
mentioned above it should be emphasized that ethics committee report was not received fort his
research because the research data were collected within a 2-month period covering the months
of December 2019-January 2020. This article complies with the principles of scientific research
and publication ethics.

3.1. Samples / Participants

To be able to reach the predicted results, data collected from 205 randomly selected hotel
employees working in 4 and 5 star hotels operating in Konya/Turkey. Among distributed
questionnaires, 61% and 39% of respondents were male and female respectively. Besides, the
majority of the individuals participating in the survey are between the ages of 26-35 with 49.8%
(n=102). In terms of education, the majority have high school graduation with 40.5%, and it is
followed by undergraduate degree with 21.5%.

3.2. Measurement Scales

Emotional Exhaustion is the first and beginning stage of burnout out of three dimensions. It is
taken from the Maslach Burnout Inventory (MBI) created by Maslach and Jackson in 1986 to be
able to determine employees’ level of emotional burnout and their emotionally overextended
feelings.

Managerial Trust was assessed using Managerial Trustworthy Behaviors Scale (MTB) which
was developed by Whitener and co-workers in 1998. Whitener, et al.’s questionnaire assesses
five dimensions of trustworthy behaviors named as “behavioral consistency”, “behavioral

integrity”, “sharing and delegation of control”, “communication or manner and quality of
information communicated” and “demonstration of concern”.

To be able to examine the Counterproductive Behaviors in other words Workplace Deviance or
Deviant Behaviors of employees Deviant Behaviors Scale developed by Bennett and Robinson
in 2000 was also used. This scale consists of two dimensions including interpersonal and
organizational counterproductive behaviors. Based on the main goal and scope of this research,
organizational dimension statements which consist of only 12 items were preferred to use.

Questionnaire form was developed by combining these three mentioned scales with some
demographic questions and 5-point Likert-type scales ranging from 1 (strongly disagree) to 5
(strongly agree).

4. FINDINGS and RESULTS

Based on the statistical analyses metioned below, both expected and unexpected results have
been found. Acceptance/rejection status of hypotheses and all statistical result of the variables of
interest are shown by the contribution of result tables.
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4.1. Reliability Analysis

The measures of emotional exhaustion, managerial trust and counterproductive behaviors at the
organizational level were measured reliably with scale alphas of .69, .78, and .96 respectively
(see Table 1).

Tablel: Validity and Reliability Statistics

Variables Cronbach’s alpha N of items
Emotional Exhaustion .693 9
Managerial Trust .785 21
Counterproductive Behaviors-Org. 963 12

Kaiser-Meyer-Olkin Measure of Sampling Adequacy = .891
4.2.  Correlation Analysis

Mean, standart deviation and correlation analysis results can be seen in Table 2. As shown in
table 2 below, -.092 indicates no association between managerial trust and emotional
exhaustion. Counterproductive behaviors at organizational level is significantly and positively
related to emotional exhaustion and negatively related to managerial trust in which managerial
trust increases as counterproductive behaviors decreases in an organization.

Table2: Descriptive Statistics and Correlation Matrix (N=205)

Variables Mean St.Deviation Em.Exhaustion Man.Trust Count.Beh.Org.

Em.Exhaustion 2.62 .62 1
Man.Trust 3.38 51 -.092 1
Count.Beh.Org. 1.77 .93 A436** -.293** 1

Reliabilities for each scale are listed on the diagonal.
Correlation is significant at the 0.01 and 0.05 level (*p <.05. **p < .01).

4.3. Regression Analysis (PROCESS) for Direct and Indirect Mediation

To test the mentioned hypotheses, Spss-Process Bootstrap analysis in which counterproductive
behaviors at organizational level initially entered the relationship between managerial trust and
emotional exhaustion were used. This modern approach is preferred, which gives more valid
and reliable results than Baron and Kenny’s model about mediation analysis (Giirbiiz and
Bayik, 2018). Direct and indirect mediation effect created by Zhao, et al., (2010) and translated
its steps into Turkish by Develi (2020) was analyzed.

Based on that Zhao’s model and according to the research model of this paper, there are three
paths (a, b and ¢). First of all, the path a between independent and mediator variable (managerial
trust and organizational counterproductive behaviors) was analyzed. The path a was statistically
significant and negative (coeff=-.530 and sig.=.000). It is also found that there is a negative and
significant relationship between managerial trust and organizational counterproductive
behaviors. Therefore, the hypothesized association (H:) between managerial trust and
counterproductive behaviors at organizational level was supported.
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Table 3: SPSS-PROCESS Direct and indirect mediation effect (first step-a)

Model : 4
Y : EmoExh
X :ManTrust
M : Org.CPB

Sample
Size: 205

OUTCOME VARIABLE:
Org.CPB

Model Summary
R R-sq MSE F dfl df2 p

2926 ,0856 ,8094 19,0113 1,0000 203,0000 ,0000

coeff se t p LLCI ULCI

constant  3,5690 ,4160 8,5795 ,0000 2,7488 4,3893
ManTrust -5303 ,1216 -4,3602 ,0000 -,7701 -,2905

Standardized coefficients
coeff
ManTrust -,2926

Then, secondly, counterproductive behaviors at the organizational level was used as a mediator
variable and the relationship between independent and mediator variable (step b) was tested
(counterproductive behaviors — emotional exhaustion). Positive and significant relationship
between these two variables was found (coeff=.299 and sig.=.000). Therefore, the hypothesized
association (H;) between counterproductive behaviors and emotional exhaustion was also

supported.
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Table 4: SPSS-PROCESS Direct and indirect mediation effect (second step-b)

OUTCOME VARIABLE:
EmoExh

Model Summary
R R-sq MSE F dfl df2 p

4373 1912 3229 23,8776 2,0000 202,0000 ,0000

coeff se t p LLCI ULCI

constant 19296 ,3067 6,2909 ,0000 1,3248 2,5344
ManTrust ,0475 ,0803 5912 5550 -,1109 ,2059
Org.CPB  ,2996 ,0443 16,7568 ,0000 ,2121 ,3870

Standardized coefficients
coeff

ManTrust ,0391

Org.CPB 4471

At the third stage (step c), the relationship between independent variable (managerial trust) and
dependent variable (emotional exhaustion) was analyzed. Statistically insignificant model and
negative relationship was found (coeff= -.111 and sig.=.190). Therefore, the hypothesized
association (Hs) between managerial trust and emotional exhaustion was not supported.

Table 5: SPSS-PROCESS Direct and indirect mediation effect (third step-c)

OUTCOME VARIABLE:
EmoExh

Model Summary
R R-sq  MSE F dfl df2 p

,0917 ,0084 ,3940 1,7221 11,0000 203,0000 ,1909

coeff se t p LLCI ULCI

constant  2,9987 ,2902 10,3321 ,0000 2,4265 3,5710
ManTrust -1114 ,0849 -1,3123 ,1909 -2787 ,0560

Standardized coefficients
coeff
ManTrust -,0917

As the final stage, direct or indirect mediator effect via counterproductive behaviors at the
organizational level was examined. According to Zhao, et al., (2010:204):

i. If a x b is significant but c is not, you have indirect-only mediation.

ii. If a x b is not significant but c is, you have direct-only honmediation.

iii. If neither a x b nor c is significant, you have no effect nonmediation.
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iv. If both a x b and c¢ are significant, determine the sign of a x b x ¢ by multiplying the three
coefficients, or by multiplying ¢ by the mean value of a x b from the bootstrap output.

v. If a x b x ¢ is positive, it is complementary mediation; if a x b x ¢ is negative, it is competitive
mediation.

Therefore, based on our research model and analyses results, a X b is significant but c is not, so
there is an indirect-only mediation between managerial trust and emotional exhaustion with the
contribution of counterproductive behaviors at the organizational level. To be able to provide
support for such a mediating effect Zhao, et al. (2010)’s model was preferred rather than Baron
and Kenny (1986)’s model.,.

As hypothesized in Hs, there is an indirect-only mediation of counterproductive behaviors at the
organizational level in relationship between managerial trust and emotional exhaustion.

All these emphasized results may be especially useful for supervisors and managers to improve
and increase the level of managerial trust in an organization and to interpret employees’
various/dangerous behaviors and understand the reasons behind them. They will also be
beneficial to raise the awareness of employees and protect them against emotional burnout.

5. CONCLUSION and DISCUSSION

The main goal of this research is to examine the relationship between managerial trust and
emotional exhaustion(burnout) with the contribution of counterproductive behaviors at the
organizational level. In general perspective, as Maslach, et al. (1981) emphasized that burnout
bring along lots of negative emotions such as madness, disappointment, fear, desperation, and
so on. Now, that can be said that burnout reduces productivity and collapses personal energy,
leaves people’s feeling growingly helpless, hopeless, powerless, cynical, and offended. As
Komala and Ganesh (2007) emphasized that burnout reduces the quality of service or work
attention by startinf its first output of emotional exhaustion (Gokcen Kapusuz and Cavus, 2018).
People emotionally, mentally, and physically reflect some situations that are faced in daily life.
Burnout and burnout syndrome have recurrently been discussed by many researchers until
today. It is a topic related to different subjects. Schaufeli, Maslach, and Marek (1993) studied on
near-synonymous terms with burnout syndrome such as personality and personality traits, stress,
depression, motivation, performance, job satisfaction... etc. Chuo (2003) reported the
relationship between burnout and organizational commitment of employees. High scored
emotional burnout is related to low scored organizational commitment as Chuo said.

As a result of that, customers dissatisfy the service quality and personal attitudes. This will also
affect the competition and strengthen the other companinies/competitors. On the other hand, it is
known that managerial trust is a necessary prerequisite for preventing employee burnout and
undesirable behaviors in work environment. (Gémez and Rosen, 2001). Besides, cognitive trust
-which is related to the back ground information of managers about the their job and level of
dedication to the work and organization, employees perspectives to their managers as they are
skilled and suitable for the job- increases the qualities of work environment by creating
detractive effect on anxiety and stress (Saglam Art and Tungay, 2010). From this point of view,
high level of cognitive trust will decrease the level of undesirable behaviors in organizations.
Decreased undesirable behaviors level will contribute to decrease emotional exhaustion.

According to Schaufeli, et al. (2002), work engagement is also related to job burnout and
burnout is perceived by scholars as an abrasion of work engagement. As Kim, et al. (2009: 96)
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emphasized that “job demands lead to employee burnout by requiring substantial physical
and/or psychological efforts. However, job resources such as social support, autonomy, and
control coping, help reduce job demands, thereby helping to decrease the feeling of burnout”.
According to Schaufeli and Bakker (2004)’s report, job resources can be determined as a
positive indicator of work engagement and on the other hand, there is not a significant
relationship between job demands and work engagement. Again, according to Kim, et al. (2009:
98) “engagement is the opposite concept of burnout”.

Negative and significant relationship between counterproductive behaviors and managerial trust
was found this research and statistically significant and positive relationship was also found
between emotional exhaustion and counterproductive behaviors at organizational level. The
most important and theoretical contribution of the findings of this research may be that the
relationship between managerial trust and emotional exhaustion in an organization is indirectly
mediated by counterproductive behaviors at the organizational level. In this research,
managerial trust does not directly affect emotional exhaustion level of employees in an
organization but indirectly affects with the contribution of counterproductive behaviors at the
organizational level. While counterproductive behaviors directly affects emotional exhaustion;
indirectly mediates the relationship between managerial trust and emotional exhaustion as well.
Practically, this relationship was examined among service sector employees. In other words, the
relationship between these mentioned variables empirically tested and validated as hypothesized
in both theory and practice. As Torun (1997) noted that intrafamilial communications will be
the most effective solution to solve the problems and decrease the level of burnout. It can be
said that people who do not have any social support physically and psychologically or
emotionally isolate themselves from others. From this point, individuals first alienate
themselves. Tevruz (1996) emphasized that having close and constant friends or living near the
family give confidence and support and decrease the risk of burnout. As Glogow (1986), and
Maslach and Goldberg (1998) emphasized that the ways to be able to cope with burnout at a
personal level are: being informed about burnout, knowing oneself and determining individual
needs, designating realistic aims and goals about work and work environment, having different
hobbies, being informed about time management, taking some vacation to be able to relax...
etc. To avoid or enhance the effects of burnout syndrome, organizations and managers should be
supportive to the employees. Creating different groups at work with the purpose of social and
organizational support, developing the importance of teamwork and organizational
communication, exchanging of ideas to be able to find another solution for dealing stress and
burnout will be the effective ways to prevent burnout. Organizations should believe in the
importance of entrustment in an organization and organizational culture, goals, and aims should
clearly explain to the workers. Besides all, essential legal regulations should also be actualized
(Kagmaz, 2005).

As in every study and research, this current study has some methodological limitations. The fact
that the research was only limited to the hotel sector eliminated the chance to compare the
analyses by sector. Furthermore, the research could be applied in all small and large scale
hotels. Even hotel businesses in different cities could be included in the research. But, it is true
that the findings of this research have interesting implications for organizations, managers and
employees. Trusting relationships are important to develop for both parties —managers and
employees. Higher levels of managerial trust will decrease emotional exhaustion of workers and
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prevent the occurence of counterproductive behaviors in an organization. Future researches
should aim to eliminate these limitations.
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ABSTRACT

Music is used by politicians as means to reach the masses by conveying succinctly their message and
boosting their images. The state also uses music to preserve some of its memories as well. However,
music and musicians have suffered at the hands of politicians when the music turns to criticize politicians
or the standard norms in the state or society. Thus, Music can be either an ideological tool in the hands of
the state or a symbol of critique that incurs state oppression. Historically, different examples show how
important role music can play in the dissolution and collapse of a political organization as well as its
establishment and construction. From Plato, More, Campanella to Khomeini, philosophers, thinkers,
rulers, and politicians mention the significance of music in statehood. In this study, it is argued that this
view can be seen as a projection of totalitarian thought within the historical line mentioned. In this
context, although music is seen as a harmless act that is essentially non-political, depending on the
preference of the individual or group, and a harmless act that is not inherently political, some thinkers
consider it a disruptive act that can disrupt the social order and harmony, and encourage people's
indifference or disobedience to political power, or even rebellion, therefore, it is perceived as a
phenomenon that should be controlled and censored.

Keywords: Music, Politics, Censor, Philosophy & State.

1. INTRODUCTION

Music, as it is widely held now, consists of the combination of several other components
including rhythm and lyrics etc. It when through rhythm, harmony etc., we composed sounds in
a unified manner (The American Heritage, n. d.). In the field of philosophy, music has been
given significant attention because of the importance it is said to play in the social and political
life of humans. Thus, Greek philosophers especially Plato to Aristotle wrote in their
monumental works the effects of music and how, why, and which music should be allowed to
penetrate the ears of individuals in the state and those not permitted. It follows therefore that
music plays a significant role in shaping the state, so, politics and music share a close-fitted
connection as far as the discussion of the creation of normative standards in statehood is
concerned.

Although politics and music seem to affect each other, seen in the replete discussion of the
Greek philosophers, (also seen in the interview of Iran Islamic Revolution Leader Ayatollah
Khomeini), how Greek music sounded is quite not clear to researchers (Baker, 1984). Since
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there are incomplete writings of their music that exist today. However, music was the unifying
element of dance, melody as well poetry, according to the ancient Greeks (Henderson, 1957).
Music was perceived as a form of a gift from the Mousai (the goddesses attributed to arts and
letters) to man, therefore it took an important association with ritual, educational and
recreational practices (Lippman, 1963). Nevertheless, the connotations given to music
contemporarily as that of ancient Greek share significant similarities. This is seen in some of the
effects pointed out by Ayatollah Khomeini in his 1979 interview with Oriana Fallaci and
writings of some renaissance thinkers. They mention the significant effects of music on the
human and soul, thus inducing either vice or good in people. Because of that, Khomeini and
Socrates/Plato share the same idea of prohibiting music that induces vices amongst humans in
the state.

The paper discusses how music has been used extensively by politicians to benefit their
elections and boost their image and personality while in government, the reason behind
censoring music, the role played by music and musicians and what some philosophers perceive
of music and its menace, as well as the inkling of totalitarian thinking in the perception of music
by ancient and Renaissance thinkers. The next section till the end of the paper contains five
parts, the first part discusses the relationship between politics and music, the second mentions
how the doing of philosophy by some philosophers have affected the perception of music. The
third part turns to the famous interview between Khomeini and Oriana Fallaci (right after the
Islamic revolution) about music and understanding it through the lens of Greek philosophers
such as Socrates, Plato, and Aristotle. The fourth part discusses the inkling of totalitarian
thinking in how music has been perceived, and finally, the conclusion ends the paper.

2. POLITICS AND MUSIC
2.1 The Influence of Music & Musicians in the State

Music and politics have for the past years in the political dispensation of several states
surprisingly had quite a love and hate relationship. Politicians have resorted to the use of music
to attract attention to their campaign rallies and politicians have resorted to also banning music
which tends to be a critique of their governing style or sometimes enlightenment to the masses
about the political climate (mostly unfavorable) of the state. The importance of music for
politicians as it is for filmmakers is that music is used as a vehicle to convey the sum of the
message one wants to communicate to the public, to portray a good image of the politician as
well as plans of politicians. In so doing, politicians’ campaigns have featured several musical
instruments and popular musicians within their respective states. This helps not only to convey
the message of the politician but also to attract sympathizers (or fans) of these musicians to
support or side with the politician's message, in turn, leading to the broadening of the base of the
political support for these politicians. Most importantly, music affects emotions and sometimes
draws memories or are attached to fond (not limited to, but also sad) memories and this plays in
how politicians fine-tune between these fond and sad arousals through the ability of music to
convey powerfully the message to the masses or electorates (Street, 2003).

The political dispensation of states is replete with examples of the display of the relationship
between politics and music. The Liberal Democrats in the UK used Stephen Gately’s song while
the Labor Party used the Lighthouse Family's Lifted during the 2001 elections (Street, 2003).
Music “evokes particular images and associations much in the same way that politicians' photo
opportunities with pop or film or soaps stars are supposed to do” (Street, 2003). And in the same

95




Journal of Academic Perspective on Social Studies (JAPSS) Sosyal Calismalar Uzerine Akademik Perspektif Dergisi
Year: 2022, Issue: 1, 94-105 Yil: 2022, Sayr: 1, 94-105

way, music is used as a propaganda tool by politicians. Quite explicitly Linda Colley (1992)
mentions that the ‘God Save the King’ tune throughout the history of Britain became a sort of
propaganda tactic which sought to legitimize monarchic rule.

The Horst Wessel song was compulsory in schools during the Nazi rule in the 1930s and was
used as daily rituals for the youth in their training. (Michel &Wippermann, 1991). The Soviet
Union equally used music when in 1938 it formed the Jazz Orchestra under the aegis of the state
with about two million roubles of fund. More so, it funded musicians and group singers during
World War 11 to keep the spirit of the military high (Frederick, 1983). Both in military training
of the US and Britain, music is part and parcel of what keeps the morale of soldiers high.

Another example worth mentioning is South Africa during the time of the Apartheid regime.
The South African authorities promoted the broadcasting of rural tunes via the Bantu radio
networks while censoring the urban tunes, thus stimulating the sense of nationhood (Muff,
1981). In Ghana, the period of the run up to national elections is easily known as the ‘cocoa
season’ (the period where amassing wealth becomes easy) for musicians. Politicians brand
themselves with popular music tunes and musicians are paid huge sums of money to compose
songs for the campaigns of political parties, like the Daddy Lumba’s ‘Nana is a winner’ tune
during the 2012 National Elections. It is during this period that some musicians rise to fame
very easily because most of their songs capture the attention of the masses. Some politicians
also use music and musicians to booster their popularity through songs singing their praises like
president Mobito of Zaire in the late 1960s and 1970s (Mark, 1996). And sometimes just the
endorsement of politicians by musicians does a lot to swing a lot of votes for the elections of
government officials. Like the 2020 US elections, both Trump and Biden had the endorsements
of diverse musicians, however, it appears that the candidate with the most influential musicians’
endorsements gets to swing the vote to his side. So, Biden amongst other significant influential
musicians got the support of Beyonce, John Legend, Lady Gaga, Eminem, Taylor Swift, Cardi
B whilst Trump got the support of 50Cent, Lil Wayne etc. (Kaufman, 2020). Painstakingly
assessing this number of musicians, their influence and their significance in the industry
provides quite a bit of an understanding of why the people or the youth will choose to vote for
Biden. This is not to say that musicians always have the biggest influence in elections but rather
to outline the influence of musicians’ endorsements in the running of elections. Music has also
most often at the national level been used to encourage youth participation in the general
elections. During the mid-1990s, in the UK, there was a coalition of musicians and comedians
that came together to sing the 'Rock the Vote' tune (Simon& Street, 1992).

In an intriguing study, Peter Wicke (1992, p. 81) through case studies argues how the Berlin
Wall came down because of the influence and role played by music and musicians— “rock
musicians were instrumental in setting in motion the actual course of events that led to the
destruction of the Berlin Wall and the disappearance of the GDR”. His ideas are grounded on
three reasons, first, because the state was tough on rock music and repressed it sometimes, the
people transformed the music into a medium of resistance against the government. Second, rock
musicians mostly harnessed the skills of encoding political discussion of the state into their
songs using metaphors that the audience could decode. Thirdly, musicians had some sought of
prowess or power within the state because of their financial standing. Most of these musicians
were under contract with companies in West Germany thus had hard currency.
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The clashes between the state and musicians happen quite often, one of such is the Eisler case
when he was summoned to face the Committee on Pan-American Activities (HUAC). Eisler
was charged with helping the Communist regime infiltrate the Motion Picture Industry through
his songs. “Music should not turn a deaf ear to the chaos of its time”, “music which loses its
sense of community loses itself, music is composed for the people by the people”, “the history
of music will be written by Marxists” amongst others were what Eisler believed in and was
conveyed in his songs (Eisler, 1978, p.197). The committee finally deported him not on the
music charges, but inaccuracy in his visa applications. Later he became the composer of the
national anthem of East Germany where he later resided and died.

2.2 Censorship

In the circumstance when music tends to be a critique of politicians or popular norms, it is
censored by the state. These censorings come in different forms, sometimes for purposes of
national security, other times checking and maintaining public morality and so on. In the
Stalinist regime, there were attempts to ban saxophones from the USSR in the 1920s (Frederick,
1983). There were also persecutions of musicians because of the music they sang and identify
with. In both regimes, jazz was banned and perceived as the whining instrument which is
offensive to the soul (Michel & Wippermann, 1991). During the reign of Apartheid in South
Africa, the Broadcasting Corporation scratched some records to ensure they could not be aired.
These songs were believed to have sentiments of nationhood (Street, 2003).

One of the frequently mentioned censorships is that of the Taliban regime before the invasion of
Afghanistan. Through the Taliban's interpretation of Islamic law, music was banned during their
reign between 1996 and 2001. Music was perceived as an outlet to corrupt the souls of the
youth, to spread immoral behaviour through sometimes the personality of the musicians and the
words within the music itself.

Iran, called the birthplace of earliest complex instruments, tracing back to its ancestry through
archaeological findings has a rich background in music. The Oxus civilization of Iran which
spanned between 2250 and 1700 BC is attributed to several musical instruments such as
trumpets made from gold, copper, and silver. Despite its luxurious musical background, it
continues to ban music, so-called western music, under the guise of protecting or promoting
public morality. This ban was significant after the 1979 revolution (Lawergren, 2016).

As far as China is concerned, yellow music (a genre of music) appears to the Chinese as erotic
and thus indecent. During the Mao Zedong reign, it was banned due to its erotic nature as well
as its perceived affiliation to American jazz music, therefore banning the music was an outlet to
vent anti-American sentiments after the Korean War. Quite recently musicians have been denied
visas or suffered in another way due to their songs. Some songs are about the independence of
Tibet, like Noel Gallagher's concerts being cancelled after he performed at a Free Tibet concert
in New York (Wong, 2009). Musicians have also been banned from entering the country after
their performance citing bad behaviour as the reason behind the ban, an example is Justin
Bieber's ban in 2017 (Philips, 2017).

Amongst the western democracies, songs critical of the political environment have had some
amount of censorship for example in the UK, Pistol's 1977 single “God Save the Queen” which
was a critique of the monarchy, and the British government was refused to be broadcast by
several stations as well as BBC banning it (History, 1977). Canada and Australia, both have
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regulatory bodies in checking what the music or songs the TV and radio stations broadcast,
amongst others. However, recently censorship of music by the state directly is seen as a peculiar
trait which is unlike the western democracies and so, considered rare because of the free speech
or expression that is ingrained in democracy. Although it seems music censorship is not directly
carried out by the state, the state has a hand in it since it has left in most cases the regulation of
music to sectors concerned with music. For example, the Parental Advisory-Explicit Content
label was voluntarily adopted by the US music industry. This was due to Mary Tipper Gore's
(the second lady of the US between 1993 and 2001) activism after it formed the Parents Music
Resource Center (PMRC) in 1985 and published the “Filthy Fifteen”—a list comprising of
fifteen songs characterized as immoral, obscene, indecent due to its reference to drugs, sex,
alcohol, violence. It was when the group pushed for the adoption of rating systems as far as
music is concerned that led to the Parental Advisory label. Some stores, for example, Walmart,
chose not to stock music that has no parental advisory label. This among others contribute to the
censoring of music even though it could be perceived as not a state policy or decision. (Cole,
2010). In Turkey from the 70s till nearly 90s the Arabesque music was banned from the State
channel and radio corporation (TRT) because it was considered “an indecent music style” or
“not good or modern enough for Turkish citizens”. Arabesque music has been very popular
among the city poor who emigrated from rural areas to cities as a cheap labour force.(Stokes,
1992).

3. DOING PHILOSOPHY AND MUSIC

Music does not only have a relationship with politics, but it also concerns philosophers. Plato in
his “Republic” book speaks about a wide range of things that affects the state or what the state
should be concerned about, like justice, how to choose leaders, who should lead, how to raise
the citizenry amongst other things through the voice of his teacher Socrates. Music is one
significant thing that Socrates considers crucial in shaping the citizens of the ideal state.
Socrates mentions how music could corrupt the individual and lead him or her to immoral deeds
(the next section will discuss more of Socrates's ideas concerning music). In line with the style
and ideology of Plato's ideal city (or Socrates's), some Renaissance philosophers followed suit
with their ideal state (city-state). Through their philosophical contribution to politics and
statehood, they devised an ideal state just like Plato did in his “Republic”. In all these books one
significant similarity is music and the role it plays in the state. For Thomas More, who wrote in
1516 the book “Utopia”, he mentions how music influences the sense, and also raise ones
passions and mind with impressions (More, 1516). More continues to mention that, music is
craftily suited to have effects on the person on every occasion, such as to soothe, grief or trouble
the mind (More, 1516).

Another notable philosopher worth mentioning is Italian Tommaso Campanella, the author of
the “City of the Sun”. His book is written in the same style as Plato's “Republic”, both
idealizing a state where social and political relations are smooth and devoid of unnecessary
schisms amongst people. In his book, Tommaso's take on music about the state is quite
intriguing. He mentions, when people in the state are suffering from hot fever, they cure
themselves with cold locations of water, however, slight fevers are cured with cheese bread or
sleep, with music (Campanella, 1602). Thus, the citizenry in the “City of the Sun” finds a cure
in music according to Tommaso. Another noteworthy point about music in Tommaso's text is
that he puts the importance of learning music side by side with grammar, logic, physics,
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medicine, astronomy etc. He considers music as an important aspect of the life of the citizens
and having a significant influence, therefore, it must be studied with very keen interest and
attention just like other knowledge of sciences (Campanella, 1602).

Both texts of the philosophers of such calibre add to the perceived importance music plays in
the state. Significantly what this means is that in the conceptualization of the state music should
not be left behind because of its undeniable influence on the populace. It must be added that all
these concepts of ideal state premise on the homogeneity and harmony of the state. In other
words, there are strict codes of conduct that exist within society and music and its regulation is
highlighted in both texts. Regulating music is seen in both texts as essential to the formation of
fine citizens because of the power of music to induce immorality or corrupt the minds
consequently corrupting the behaviour. Since both texts are influenced by Plato's “Republic ” the
in-depth discussion of music and its effect on the citizens of a state is mentioned side by side
with Khomeini's understanding of music in the next section.

4. KHOMEINI AND THE PHILOSOPHERS ON MUSIC

After the overthrow of Shah Mohammad Reza Pahlavi (the last monarch of the Pahlavi dynasty)
during what is now known as the Iranian Revolution of 1979, Ayatollah Khomeini who was in
exile in France came back as the Supreme Leader and through the referendum made Iran the
Islamic Republic, in other words, a theocratic state. Ayatollah Khomeini became a significant
figure in Iranian politics after he assumed the Supreme leadership position, a lifelong position.
An interview after the revolution between Khomeini and Oriana Fallaci gives some
understanding of his general perception about politics, morality, and his understanding of
governance among other things (for the full transcription of the interview see The NewYork
Times, 1979). Oriana Fallaci is an Italian journalist who made fame for herself through her
interviews with world leaders such as Henry Kissinger, Yasser Arafat, Shah Muhammad Reza,
Muammar Gaddafi, and during the Vietnam War, interviews with the South Vietnamese
President and the North Vietnamese General, Nguyen Van Thieu and Vo Nguyen Giap
respectively.

Before the interview, Oriana Fallaci was dressed in chador and for ten days she waited in the
Qum to have the interview with the Supreme Leader who was then 79 years old. The interview
begins on 12 September when she walked into Faizeyah, a religious school where Khomeini
speaks to his audiences. Fallaci begins the interview with a diverse question from morality, to
democracy and religion. It is the question of what is moral, such as drinking alcohol, dancing in
public and music listening that Khomeini mentions his perception about music and morality.

According to the interview, Ayatollah Khomeini mentions that “even music dulls the mind”,
this is an explicit proposition on the significant effects of music on the human which is in line
with the understanding of Plato when he said, “more than anything else rhythm and harmony
find their way into the inmost soul and take the strongest hold upon it”. From Plato’s Ideal City
or State, the citizen's primary or utmost education begins with gymnastics and music, thus these
two are to help form the whole body, with music solely for the soul while gymnastics for the
body (Plato, 1963/c 375bc, p. 312). Ayatollah Khomeini continues by saying because it (music)
involves pleasure and ecstasy, “similar to drugs” that is why it has the strength of dulling the
mind and putting people to sleep. In Plato’s musical assertions he speaks of the Dionysian choir
having the ability or the power to “give the performer an innocent pleasure” and to the listeners
as well. Plato mentions two reasons why music can bring pleasure to humans: first, it is a
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natural characteristic of humans that they "perceive and enjoy rhythm and melody," and second,
each individual or human is drawn towards certain rhythms and melodies more often than others
due to the pleasure they provide (Plato, 1963/c 375bc, pp. 405-8).

In recognizing how the pleasure of music can sway the youth or individual, stated by Khomeini
in his interview, Plato mentions that music must be chosen as good due to the pleasure it gives
since it has the power “similar to drugs” to induce vice in the human character. Like how just
deeds are judged through the deeds of just men, within the state “the standard by which music
should be judged is the pleasure it gives...we must take it that the finest music is that which
delights the best man, the properly educated...”. In this way, Plato believes the individual who
is ignorant, and innocent of the power music has (as in “similar to drugs” through inciting
unpleasant behaviour through ecstasy and pleasure) will fall victim. Therefore, the best of men
in the state are those that can decipher which music is best suited for individuals to curb this
danger. (Plato, 1980/n.d., pp. 29-40). The comparison drawn by Khomeini between Music and
Drugs is profound because just like how drugs take absolute control of the mental faculties of
the individuals which means the individual under the influence of drugs takes on the characters
which are contrary to his or her normal characters and most often unpleasant characters, music
then is said to have same characteristics. Thus, music has the characteristics of influencing the
individual whether good or bad through frequently listening to music, there is the extent that the
individual behaves or grows “like what he enjoys whether good or bad” of the music (Plato,
1980/n.d., pp. 29-40).

With regards to ecstasy involved with music mentioned by Khomeini, Plato talked extensively
on the emotional effects which take over the frequent listener of that kind of music and can be
likened to Khomenei’s assertion on the ecstatic nature of music. Plato states, “rhythm and music
generally are a reproduction expressing the moods of better and worse men”, (Plato, 1980/n.d .,
pp. 147-150) therefore we can recognize different levels of emotional movements including
“soberness, courage, liberality, and high-mindedness, and ail their kindred and their opposites,
too, in all the combinations that contain and convey them”. Due to its emotional power
individuals are prone to imitate, pick up or be influenced by the emotional force accompanying
these songs. In more elucidated terms, Plato thinks listeners of music begin to move in the same
way the music affects their soul through emotional imitations. More so, because of the influence
music has over the soul through “gradual infiltration it softly overflows upon the character and
pursuits of men”. More clearly, music’s subtlety forms the soul in the shape of its form thus “it
penetrates deeply and directly pushing its way into the soul of the listener, moving his emotions,
and giving them its shape”. At long last, the music stops playing or departs, however, it leaves
an indelible mark on the one who listened to it, that is, music could be a negative or positive
ramification (Plato, 1963/c 375bc, p. 401).

Moreover, Khomeini talks about music destructing the youth “who become poisoned by it” as
he continues his assertion on the grave dangers’ music has on the individual. In this context,
music is seen to have the ability to expose people to vice or at the good level to virtue, which
corroborates Plato's statement that “music prepares the young for virtue by familiarizing them
with well-ordered emotion” (Plato, 1980/n.d., pp. 29-40). In understanding how powerful
sound or music is in shaping the behaviour or the nature of man, Plato mentions how a man in
his childhood is moved through Lullabies, when a child is restless or find it difficult to sleep,
through the remedies with Corybantism, the mom gives the child a motion not quiet, “for they
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rock them constantly in their arms; and instead of silence, they use a kind of crooning noise; and
thus they literally cast a spell upon the children”...(Plato, 1980/n.d., p. 149).

Thus the mom's applying a cosy external motion and some sound can subdue the restless baby
to sleep. Plato mentions that this kind of endeavour affects directly the heart and soul, and
because of that the child becomes calm. Although this form of the shaping of behaviour through
lullabies (music) is a positive kind, that is, babies become quiet and calm when they are in a
state of uneasiness or restlessness. Through the power of lullabies, their behaviours are shaped
to take the form of music that is calm, however, the opposite is also true. In other words, music
of different forms can also cause an opposite effect, i.e., unpleasant effect in the individual as
opposed to calmness. It is in this breath that Ayatollah Khomeini talks about music poisoning
the youth to the extent that “they no longer care about their country” or it even puts the spirit to
sleep as opposed to exalting it.

The most significant point made by Khomeini is the statement he made answering the question
of Fallaci, when she, Fallaci enumerated some types of music (such as Bach, Verdi etc.) and
asked whether they were part of those that have the negative effects Khomeini iterated earlier.
Khomeini answers as follows, “I do not know those names. If their music does not dull the
mind, they will not be prohibited”, Khomeini and Plato quite agree on Censorship as far as
Music is concerned. Music has no absolute value or danger. The state/ruler or politician-
philosopher only can decide. In the discourse between Socrates and his colleagues, particularly,
Adeimantus, which is collected by Plato in the book “Republic”, in preparing an ldeal State or
City, there are quite rigorous changes Socrates proposed to happen if the city or state were to
enjoy orderliness, justice and happiness amongst its people. One of them is, “some tales are to
be told, and others are not to be told to our disciples from their youth upwards” i.e., censoring of
poems that appear untrue and not to vituperate however commend the world beneath, but after
getting rid of them all we shall compose a better and more decent or noble tunes (Plato, 1963/c
375bc, p. 293). More importantly, all these reasons for censorship transcend or affect music as
well. It appears strongly in Plato's statement “this is to be the dogma about it: let no one voice
anything...contrary to the public and sacred songs, or the whole choral exercise of the young,
any more than he would go against any of the other laws” that legislation of music is essential to
the wellbeing of the state because “it is to be remembered above all that our songs are our laws -
a paradoxical assumption, but one which we should accept” (Plato, 1980/n.d., pp. 5-9 & 10-11).

In a clear voice, censoring some kinds of music should be taken as a serious activity of the state
because of the impact music has on the listener. This is shared not only by Plato and Khomeini
but in the past two years Russian Music industry witnessed massive censorship especially with
the hip hop genre popularly known as “Rap”. The Senior Interior Minister, Vitaly Khmelnistsky
mentions how songs should promote good values, and be full of decency other than to “expose
people’s disgusting and low vices, pushing them to commit crimes” (Human Rights Watch,
2019). Plato also considers innovation in music as a danger which should be avoided at all cost
when he states “for a change to a new type of music is something to beware of as a hazard of all
our fortunes” (Plato, 1980/n.d., p. 424) because innovation can exterminate the foundations built
for good music which positively affects the soul and character of individuals in the state to
thrive.

Another interesting point worth mentioning about the interview is the recognition of the
availability of diverse kinds of music or genre, firstly brought up by the interviewer, Oriana
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Fallaci, they are, the Bach, Beethoven, Verdi, and those also acknowledged by Khomeini, music
of the ilk of lifting the spirit as in marches. This is also recognized by Plato, in the discourse
between Socrates and colleagues; lonian, and Lydian are the kinds of music that Adeimantus
termed relaxed, but since they are of no military benefit Socrates expunge it from the ideal state
and accepts only Dorian and Phrygian because they are those that coincide with Socrates kind of
music that is high-spirited but not excessive, the harmonies are of the kind of necessity, courage,
fortunate and unfortunate, freedom and temperance. Some of the instruments as well are
regarded by Plato as unmusical, like Wind instruments, because they prevent the performer
from singing or speaking while playing which violates the unity of speech or song. Plato set a
normative standard for the training of individuals from their infancy before they attain maturity
in music, generally speaking, he says, “the vocal aspect reaching the soul we regarded as
education in virtue, and we named it music” (Plato, 1980/n.d., p. 4-5). Due to the importance
attached to music by the ancient Greeks, the morality inspired by the music in the soul was
termed ethos, and so the education of music became a significant part of their lives
(Winnington-Ingram, 1954).

5. MUSIC, POLITICS, PHILOSOPHY, AND THE |INKLING OF
TOTALITARIAN THINKING

The desire or want to make everyone equal or homogeneous without considering the difference
that exists amongst them is synonymous with a totalitarian style of rule. Benito Mussolini's
totalitario in the early 1920s which he used to characterize the then Italian state thus “all within
the state, none outside the state, and none against the state”, provides the primary thesis for
totalitarian governing. This same style of governing is seen in later or contemporary states such
as the Soviet Union under Joseph Stalin, Nazi Germany under Hitler, and China under Mao
Zedong etc.(Britannica, 2021).

However, even prior to this understanding provided by Mussolini there have been among
philosophical discourses inklings of homogenous governance or rule, and this is easily
associated with music— being that music could be a pleasure to the masses. The relationship
between music and politics is very close, which means that it is very easy for music to be
suppressed when it tends to critique or displease political leaders. The censoring of music then
means it would not always be that the content of the music is immoral or profane but also when
it is a blatant distaste to the character of the person in power. Although profane music is prone
to induce immoral demeanour through its immoral content, when censorship of music and
musicians becomes rampant it is very easy for politicians to usurp the freedom of expression of
individuals when songs appear to be a critique of their personality and their government.

The possibility of music greatly affecting the passions and emotions as well sometimes healing
people alone means that music has some particular significance. In other words, music should
be paid attention to because of its significant effects. According to the Louis Armstrong Center
for Music and Medicine at Beth Israel Medical Center, they studied 272 preterm newborns who
were 32 weeks or older in 11 mid-Atlantic neonatal critical care units (NICUs). Because the
goal of this study was to look into the impacts of music, they employed three different forms of
music: a lullaby chosen and performed by the baby's parents, an ocean disc that simulates the
sound of the womb, and a gato box, a drum-like instrument. Certified therapists performed the
two instruments live, matching the music to the babies' breathing and heartbeats. The gato box
device, the Ocean CD, and the singing of a lullaby were all found to lower the baby's heart rate,
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but the singing was by far the most effective. The ocean disc helped sleep, the gato box
improved sucking behaviour, and the singing of the lullaby increased the amount of times
newborns kept quietly aware. "There's just something about music — especially live music —
that thrills and engages the body," concluded Loewy, a music therapist whose work has had a
significant impact on the use of music in Alzheimer's treatment. In clinical studies, music has
had a significant impact on Parkinson's disease, stress, and sadness. When patients were given
music to listen to, they were able to heal. (Novotney, 2013).

There is something about music that makes it potentially good or even threatening to the nature
of humans and that's the understanding of the philosophers. The totalitarian inklings in the
thinking of Socrates or Plato later in some Renaissance thinkers as far as music is concerned are
seen in how they overly charge the state to take control of what goes through the ears of the
citizens. Comparing music with drugs means it grants the state or society the same audacity or
authority to control music like how it does drugs. However, freedom of expression or speech
could be trampled upon easily considering who judges what is fit to be heard as opposed to
drugs that its effects are seen quite easily or readily apparent to the public. Socrates' discourse
on music when backed with the pragmatism of political leaders induces an environment of
totalitarian government. When (according to Socrates) leaders prevent new music styles,
prevent some rhythms as well as prohibit music that is a critique of political leaders this will
lead slowly to totalitarian governance.

This totalitarian thinking spread to the texts of the Renaissance thinkers that wrote texts like that
of Plato's Republic, the likes of the City of the Sun, Utopia etc. What is consistent within all
these texts is the fact that citizens in the state are expected to be homogeneous, that is, their
behaviour, lifestyle, what they must do and not do among other things should be the same or
controlled by the state. That is, music should be controlled by the state according to the thinkers.
The problem lies in where the line should be drawn when regulating what should be sung or
heard as music thereby giving great impetus to political leaders to act in a totalitarian fashion.

6. CONCLUSION

Music and politics affect each other greatly although politics could have the authority to censor
music when the music is not in its favour. Musicians have had and continue to have their heyday
when elections approach because these are seasons, they could earn much fame or even
monetary benefits from their support and endorsement through crafting music to promote
politicians that are running for office. On the other hand, musicians, and music struggle when it
is not in line or favouring those in power. Music is used to raise awareness, convey the message
of politicians succinctly, and most significantly boost the image of politicians in a good and
favourable light.

The words of Ayatollah Khomeini, Iran's Islamic Revolution Leader during the interview on the
effects of music, agree largely with that of Plato's understanding as far as Music is concerned. In
paralyzing the youth through the adverse effects of music mentioned by Khomeini it is the same
as Plato saying music takes on the inmost soul and influences it. They both also agree on the
idea that bad songs in the state or political sphere should be censored so that people do not
suffer the consequences. Also, recognizing the availability of diverse kinds of music and their
respective effects on the soul or the individual. Painstakingly assessing both views on music, it
goes without saying that politics plays an essential role insofar as the effects of music is
concerned on a grand scale. Since it is the collection of several diverse societies that make up a
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state, the well-being of everyone contributes to the collective well-being of the state or city,
henceforth music is not left for the individual to decide as to what deem good or bad but through
the political authority of leaders. Politics, therefore, assumes asignificant role in the
pronouncements of Ayatollah Khomeini as well as Plato in the discussion of music and society.

The conceptualization of the state and the contribution of political philosophies when
considering music as mentioned by Socrates, More, Tommaso in their books have a totalitarian
inkling. They expect the state to control the sounds, rhythms, words among others as far as
music is concerned. Socrates/Plato is a conservative and dreads innovation in music. He thinks
changes in the form and rhythms of the music is crucial to the nature of the state or society.
Music and drugs share as mentioned by these philosophers somewhat similar influences on the
human and soul. Music must be considered a subject of great importance in terms of studying
and regulating in the state.
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