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Editorden

Cumhurbaskanhg Iletisim Bagkanligi olarak “Tiirkiye Markasi’ni giiclendirme vizyonuyla
yiriittigiimiiz iletisim seferberliginde iilkemizin ve milletimizin uluslararas1 kamuoyunda hak
ettigi sekilde temsil edilmesi icin gayret gosteriyoruz. Kurdugumuz Tiirkiye Marka Ofisi catisi
altinda da tilkemizin global marka kimliginin ve degerinin giiclendirilmesi noktasinda stratejik
faaliyetler ortaya koyacagiz. Cok boyutlu ve paydasli iletisim faaliyetlerimizde elbette akademik
calismalardan da istifade etmeye 6zel bir 6nem veriyor, bu alandaki akademik birikimin
artmasini destekliyoruz.

fletisim ve Diplomasi dergimizin “kamu diplomasisi ve iilke markalama” konusuna odaklanan
0zel sayisini da bu anlamda son derece 6nemli bir adim olarak degerlendiriyoruz. 6's1 arastirma,
3’li derleme olmak {izere 9 makalenin yer aldig1 “kamu diplomasisi ve {ilke markalama” temali
ozel sayimizin en fazla basvuru aldigimiz say1 olmasindan memnuniyet duyuyoruz. Bu sayimizda
Tiirkiye'nin kutup bilim diplomasisinden turizm diplomasisine, Bayraktar TB2 Silahli insansiz
Hava Araci hakkinda uluslararasi medyada cikan haberlerden kamu diplomasisi ekseninde
sinema faaliyetlerinin roliine kadar 6zgiin konularda arastirmalar bulunuyor.

“Tiirkiye’nin Kutup Bilim Diplomasisi” adli makalede Ebru Caymaz ve Burcu Ozsoy, tarihsel
arastirma yontemini kullanarak T.C. Cumhurbaskanligi Devlet Arsivleri Baskanliginda yer alan
resmi belgelerin yani sira kutup arastirmalarina katki saglayan Meteoroloji Genel Miidiirliigii ve
Harita Genel Midiirliigii gibi ¢esitli kurumlarin arsivlerini de taramustur.

“ABD Medyasinda Bayraktar TB2 Silahli insansiz Hava Araci Hakkinda Yayimlanan Haberlerin
Kamu Diplomasisi Baglaminda Incelenmesi” makalesinde ibrahim Ethem Erding, Bayraktar
TB2 SiHAlarin sonuca etki eden oyun degistirici roliine, hava savunma sistemleri karsisindaki
Gistiinliigiine ve buna bagl olarak yeni bir savas konsepti olusturmasina vurgu yapildigini
ortaya koymustur.

Ibrahim Halil Yasar ve Yusuf Zafer Can Ugurhan “Ulke, Uriin ve Lider Imaji Ekseninde Tiirk
Vatandaslarinin Rusya ve ABD Algist: Karsilastirmali Bir Saha Calismasi” baslikli makalede, iilke
imaji acisindan her iki tilkenin bilissel tilke imajinin olumlu ve duyussal iilke imajinin olumsuz
algilandigini belirtmektedir.

Gokhan Tekir, “Tiirkiye: Infrastructure Provider for Africa with Benevolence” adli Ingilizce
makalesinde Tiirkiye'nin kendisini Cin ve Fransa gibi aktorlerden diiriist sdylemleri ve sorumlu
yatirimlari ile farklilastirdigini ve boylece Afrika'daki imajini yiikselttigini vurgulamaktadir.

“Tiirkiye'nin Kamu Diplomasisi Araci Olarak Sinema Faaliyetleri (1923-1945)” baslikli calismada
Melih Duman, Tiirkiye’nin erken sayilabilecek doneminde iilke imaj1 ve tilke tanitimi icin sinema
filmlerini ne sekilde ve hangi saiklerle kullandigini incelemektedir.
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“Covid-19 Pandemisi Doneminde Tiirkiye’nin Kamu Diplomasisi Uygulamalar1” adli makalede
Arif Behi¢ Ozcan ve Ahmet Samet Tokdemir, Tiirkiyenin pandemiyle miicadele siirecinde
kendi kapasitesiyle tutarli sekilde s6ylemler gelistirdigi, yine bu siirecte séylem-eylem tutarlilig
icinde hareket ettigi ve krizin kiiresel yonetisimine yaptig1 katkilara kamu diplomasisi yoluyla
uluslararasi goriiniirliik kazandirabildigi sonucuna ulagsmustur.

Ercan Akar ve Muharrem Giirkaynak “Ulke Markalama Baglaminda Tiirkiyenin Egitim
Diplomasisine Yonelik Bir Degerlendirme” baslikli calismada Tiirkiye'nin egitim diplomasisi
faaliyetlerinin hem niceliksel hem niteliksel olarak gelismekte oldugu; mevcut bolgesel ve
kiiresel sorunlara ragmen Tiirkiye'nin iilke markalamada egitim diplomasisinden faydalanmasi
acisindan potansiyelinin ve firsatlarinin var oldugu; egitim diplomasisi faaliyetleri ile Tiirkiye'nin
bir egitim merkezi olarak taninmasinin iilke markasina katkis1 olacagi bulgusuna ulagmistir.

“Turizm Diplomasisi Kapsaminda Kent Markalama: Dijital Cagda Miizeler Bir Kentin
Markalasmasina Nasil Katki Saglar?” adh makalede Burcu Zeybek ve ilknur Dogu Oztiirk,
yumusak giic kaynagi olarak turizm ve kent markalama kavramlarim aciklamis, miizelerin
dijitallesmesinin kentlerin turizm potansiyeli ile iliskisini ortaya koymustur.

“Konferans Diplomasisi Perspektifinde Antalya Diplomasi Forumu'nun Uluslararasi liskilerdeki
Rolii” baslikli calismada Recep Sehitoglu ve Erdem Eren, konferans diplomasisinin uluslararasi
iliskiler disiplini ¢ercevesinde diinyadaki 6rnekleri irdelemis ve akabinde Tiirkiye'nin ADF’yi bir
markaya doniistiirme ¢abasina odaklanmustir.

fletisim ve Diplomasi dergimizin ‘kamu diplomasisi ve iilke markalama’ 6zel sayisi i¢in biiyiik
emek harcayan mesai arkadaslarima, makaleleridegerlendiren hakemlere ve bilimsel calismalarin
sahibi degerli akademisyenlere siikranlarimi sunuyorum. Dergimizin 8. sayisinin hazirliklari
devam ederken, Aralik 2022°de ¢ikacak 9. say1 icin de giincel bilimsel eserleri bekledigimizi ifade
etmek isterim. Bu 6zel saymin Tiirkiye'nin marka degerini artiracak yeni calismalara rehber
olmasini temenni ediyorum.

Prof. Dr. Fahrettin Altun
Tiirkiye Cumhuriyeti Cumhurbaskanlig: iletisim Baskani
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From the Editor

In our communication mobilisation journey that we embarked on with the vision of strengthening
the “Tiirkiye Brand”, we are striving to ensure that our country and nation are represented in
foreign public opinion as they deserve. We will conduct strategic activities to strengthen our
country's global brand identity and value under the umbrella of the Tiirkiye Brand Office that
we have established. We certainly place great importance on utilising academic studies in our
multidimensional and stakeholder communication activities, and we promote the growth of
academic knowledge in this field.

In this regard, we see the special issue of our Communication and Diplomacy journal devoted to
"public diplomacy and nation branding" as a vital step forward. We are delighted that our special
issue on "public diplomacy and nation branding", which has nine papers, six of which are research
papers and three of which are review papers, has received the most applications. This issue
includes research papers on unique subjects ranging from Tiirkiye’s polar science diplomacy to
tourism diplomacy, from foreign news coverage of the Bayraktar TB2 Unmanned Combat Aerial
Vehicle to the role of cinema activities in the axis of public diplomacy.

In the article titled “Tiirkiye’s Polar Science Diplomacy”, Ebru Caymaz and Burcu Ozsoy have
used the historical research method to scan the archives of various institutions such as the
Turkish State Meteorological Service and the Directorate General of Mapping, which contribute
to polar research, as well as the official documents in the Presidency of the Republic of Tiirkiye
Directorate of State Archives.

In the article “Analysis of the News Coverage in the US Media About the Bayraktar TB2 Armed
Unmanned Combat Aerial Vehicle in the Context of Public Diplomacy”, ibrahim Ethem Erding
have revealed that the game-changing role of Bayraktar TB2 UCAVs, their superiority over air
defence systems, and the resulting development of a new concept of warfare were emphasised.

ibrahim Halil Yasar and Yusuf Zafer Can Ugurhan, in their article titled “Turkish Citizens’
Perception of Russia and the USA in the Context of Country, Product and Leader Images: A
Comparative Field Study”, indicate that the cognitive country image of both countries is perceived
positively and the affective country image is perceived negatively in terms of country image.

Gokhan Tekir, in his article titled “Tiirkiye: Infrastructure Provider for Africa with Benevolence”,
emphasises that Tiirkiye distinguishes itself from actors such as China and France through
honest discourse and responsible investments, thereby improving its image among the African
population.

In the study titled “Cinema Activities as Tiirkiye’s Public Diplomacy Tool (1923-1945)”, Melih
Duman examines how and with what motives Tiirkiye employed cinema films for the image and
promotion of the country in its early period.
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In their article titled “Tiirkiye’s Public Diplomacy Practices During the Covid-19 Pandemic”,
Arif Behi¢c Ozcan and Ahmet Samet Tokdemir concluded that Tiirkiye established discourses
commensurate with its capacity in the fight against the pandemic, acted in a manner consistent
with its discourse in this process, and was able to bring its contributions to the global governance
of the crisis to the attention of the international community through public diplomacy.

In their study titled “An Evaluation of Tiirkiye’s Education Diplomacy in the Context of Country
Branding”, Ercan Akar and Muharrem Giirkaynak found that both the quantity and quality
of Tiirkiye’s educational diplomacy efforts are increasing, that Tiirkiye has the potential and
opportunities to benefit from education diplomacy in country branding despite existing regional
and global concerns and that the recognition of Tiirkiye as a learning hub with educational
diplomacy activities will add to the nation’s brand.

In their article titled “City Branding in the Context of Tourism Diplomacy: What Role Do Museums
Play in Urban Branding in the Digital Age?”, Burcu Zeybek and ilknur Dogu Oztiirk elucidated the
concepts of tourism and city branding as a form of soft power, as well as the relationship between
the digitalisation of museums and cities’ tourism potential.

In their study titled “The Role of the Antalya Diplomacy Forum in International Relations from
the Perspective of Conference Diplomacy”, Recep Sehitoglu and Erdem Eren explored examples
of conference diplomacy around the world through the lens of international relations and then
focused on Tiirkiye’s efforts to turn ADF into a brand.

I would like to express my gratitude to my colleagues who contributed significantly to the “public
diplomacy and nation branding” special issue in our Communication and Diplomacy journal,
as well as to the referees who evaluated the articles and the distinguished academicians who
submitted their scientific works. While preparations continue for the eighth issue of our journal,
I would like to announce that the ninth issue, which will be published in December 2022, is
awaiting the submission of current scientific works. I hope that this special issue will serve as a
guide for further studies that boost the brand value of Tiirkiye.

Prof. Fahrettin Altun
Presidency’s Director of Communications Republic of Tiirkiye
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