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THE QADI ESTABLISHMENT IN THE HISTORY OF TURKISH LAW

ibrahim CETIN?

ABSTRACT

The gadi establishment, not only as an administrative and judicial office, but also as one of the most
fundamental establishment of the state, has an important place in the rooting and strengthening of the bureaucracy of the
Ottoman Empire. In the legal system of the Ottoman Empire, where the shariah law was at least as decisive as the
customary law and the gadi establishment was always the highest priority public service. Qadis have been accepted as
the cornerstone of the class of ulama throughout the entire Ottoman history. So much so that gadis had a political
charisma with their superior authority, serious responsibilities and deterrence on both state officials and the people.
Political charisma was followed by social prestige, the influence of which extends to the present day. What really
strengthens the power of the gadis is the sensitive tasks they undertake. The judges, who played the most important role
in the realization of the understanding of “justice is the foundation of state™, left behind many documents that shed light
on the history of law and politics. Thanks to the gadi records, gadi registers and all other documents related to the gadi
that have survived to the present day, detailed information about the Ottoman history, Ottoman culture and Ottoman
civilization can be obtained. Importance, effects and results of the gadi establishment, especially the aforementioned
documents, will be examined with a comparative approach in this article.

Key words: Qadi, Qadi establishment, Cadilesker, Ottoman law, Law history.

TURK HUKUK TARIHINDE KADILIK KURUMU

OZET

Kadilik, sadece bir yonetsel ve yargisal makam olarak degil, basli bagina devletin en temel kurumlarindan biri
olarak Osmanli Imparatorlugu biirokrasisinin koklenip giiglenmesinde énemli bir yere sahiptir. Ser’i hukukun en az 6rfi
hukuk kadar belirleyici oldugu Osmanli imparatorlugu hukuk sisteminde kadilik kurumu daima en 6n planda yer almus;
kadilar, tiim Osmanl tarihi boyunca ilmiye smifinin temel tas1 kabul edilmistir. Oyle ki kadilar sahip olduklar: iistiin
yetkiler, yiiklendikleri ciddi sorumluluklar ve hem devlet erkani ve hem de halk {izerindeki caydiriciliklart ile siyasal bir
karizmaya sahip olmuslardir. Siyasal karizmayi, etkisi gliniimiize kadar uzanan toplumsal itibar izlemistir. Kadilarinin
giiclerini asil pekistirense iistlendikleri hassas gorevlerdir. “Adalet miilkiin temelidir” anlayisinin ger¢eklesmesinde en
onemli rolii oynayan kadilar, hukuk ve siyaset tarihine 151k tutan ¢ok sayida belgeyi geride birakmistir. Giliniimiize
ulasan kadi defterleri, kadi sicilleri ve kadiliga iliskin diger her tiirlii belge sayesinde Osmanli tarihine, Osmanl
kiiltiirtine ve Osmanli medeniyetine iliskin ayrintili bilgiler edinilebilmektedir. S6z konusu belgeler basta olmak iizere
bu makalede kadilik kurumunun 6nemi, etkileri ve sonuclari, karsilastirmali bir yaklagimla irdelenecektir.

Anahtar kelimeler: Kadi, Kadilik, Kazasker, Osmanl hukuku, Hukuk tarihi.

INTRODUCTION

The army under the command of Sa'd b. Ebi Vakkas sent by Caliph Omar against the Iranian
ruler Yazdegerd, who was also at war with the Western Goktiirk State, sent the valuable treasures
they had captured after the Sassanids captured the city of Medayin and Nehrevan in 637. Caliph

! Hukukgu / Sayistay Baskanhigi, UNEM Mali Hukuk Ana Bilim Dali Doktora Ogrencisi, icetin@sayistay.qov.tr,
ORCID: 0000-0001-6099-4498.
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Omar, in the sermon he delivered in the context of the subject right after the delivery of the Iranian
treasures, said: “Although Allah loved the Prophet Muhammad and Abu Bakr more than me, gave
me the ornaments that did not given them. | seek refuge in Allah from them. Undoubtedly, Kisra lost
her hereafter because of the worldly goods given to her. He collected property for himself and his
son-in-law, but did not do anything that would be beneficial for him in the hereafter. He said
"Justice is the foundation of state (el-adlii esasii’l miilk) absolutely” (Ibn Kesir, 2017:V11/68). Justice
came to the fore so much during the reign of the Four Great Caliphs, especially in the time of Omar,
the first core of the institution of gadi was laid. During the time of Caliph Omar, gadis were
appointed to various administrative regions in Egypt, Iraq and Syria, especially in Medina. This
practice continued during the reign of caliph Osman and Ali (Turkish Religious Foundation,
XXI1V/69). During the period of the Four Great Caliphs, the gadis were not only the authority to
issue fatwas and make judgments, but also looked after the administrative affairs in the region they
were authorized. While the caliph in Medina and the governors in the provinces handled border and
murder cases, the judges were authorized to try only civil cases and cases requiring ta’zir
punishment. Caliph Muawiya, the first ruler of the Umayyads, transferred her jurisdiction in the
capital city of Jerusalem to the judge he appointed, and never engaged in judicial affairs. Likewise,
governors in cities other than the capital have transferred their jurisdiction to the gadis they
appointed. While these gadis, who were appointed with jurisdiction, dealt with civil and criminal
cases, the caliphs and governors only dealt with very important cases that were referred to the
mezalim courts (Turkish Religious Foundation, XX1V/70). In the time of the Umayyads, in addition
to the aforementioned powers, gadis were also given some administrative and financial duties as
well as the duties of protecting orphans and foundation properties (Turkish Religious Foundation,
XXIV/70).

In the first Islamic states, it is seen that the state organization began to take shape and
institutionalization in parallel with the expansion of the state and the proliferation and
diversification of its subjects. As a natural consequence of this inevitable process, the gadi
establishment and the position of gadis have come to a more prominent line in terms of duty and
authority.

The mighty vizier of the Great Seljuk Empire, Nizamii'l-Miilk, published his work, also
known as Siyerii'l-Miluk, says in the 6th Chapter titled About the Qadi, the Orators, the
Muhtesibles and the Importance of Their Jobs and Activities; “in order for the gadis of the country
to know their job situation at the best level and not to be confused by whoever is a scholar, religious
and contented person, each of them should be given a salary according to their merits; because this
is a big, important and delicate job” (2018:35). In the story told in the continuation of the
aforementioned chapter, it is stated that the Sassanid ruler named Yazdegerd, who is mentioned in
the first sentence of this study, made his people vomit blood and sighed with his injustice. Emphasis
is placed on the importance of gadis. Similarly, in another story in the aforementioned chapter of
the same work, it is stated that all gadis are the sultan's regents, that the sultan must support the
gadis, and that the respect and trust in the qadis among the public should be ensured (Nizamii'l-
Miilk, 2018:37).

In the Anatolian Seljuk State, gadis took care of the religious and legal affairs of the state.
Rulings (fatwas) were given according to the Sunni school (Hanafi figh). A separate institution of
gadi was established in the state for the public and the military class. All kinds of military cases and
inheritance (ferdiz) affairs were handled by the army judge called Kadilesker, and these showed
significant similarities with the Kadiaskers in the Mamluks and Ottomans (Uzungarsili, 1988:122).
The number one of the class of ulama in the Anatolian Seljuks was the Governor of Konya, called
Kadilkuzat; kadilkuzats were chosen especially among kadileskers (Uzuncarsili, 1988:122).
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The institution of gadi-judgment was established in the Ilkhanate according to the Shari‘a
law. after the acceptance of Islam, Within the legal system of the state, Kadilkuzat and provincial
judges appointed by Kadilkuzat and regents were appointed to assist their various affairs.
Kadilkuzat's judicial duty; hearing of the opposing parties, keeping court records and minutes,
researching evidence, controlling contracts and zakat expenditures, administering marriage
proceedings, resolving inheritance disputes, preserving the property of orphans and similar shari‘a
works (Uzungarsili, 1988:246). Those sentenced to prison or arrested were not released without the
approval of Kadilkuzat.

Undoubtedly, the Ottomans took the legacy of the gadi, which was shaped through various
stages from the period of the Four Great Caliphs to the Anatolian Seljuk State, and took it further
and developed it.

CHAPTER |

LITERATURE AND TERMINOLOGY
I.1. Judgment (Kaza)

In order to fully understand the judicial meaning of the word ‘gadi’ and the terms related to
gadi, first of all, it is necessary to know the meaning of the word 'kaza' very well. In a broad
meaning (administration of justice), kaza aims to ensure the continuation of the social order by not
allowing individuals to seek rights on their own. This protection is provided by the state authority.
In the narrow meaning (jurisdiction), kaza is to examine whether an act, situation or defect that
comes into contact with the legal order has taken place upon the claim of a party, to determine the
most accurate legal norm to be applied to the concrete event, and as a result, to take reasonable
measures to ensure compliance with the legal order (Turkish History Association, 1998:194). The
main duties and activities of the judicial (kazai) authorities can be summarized in this way. Kaza is
divided into three parts as judgment of estimation (kaza-i istihkak), judgment of hearing (kaza-i
ilzam) and judgment of ensure (kaza-i terk) (Ziyaeddin Efendi, 2017:134).

1.2. Qadi (Kad)

In the most succinct definition, gadis are judges who were tasked with resolving disputes in
the past (Yilmaz, 1996:429). According to the definition in the Legal Dictionary of the Turkish Law
Institution (Tirk Hukuk Kurumu); they are public officials who are given authority and duty by the
state authority to resolve lawsuits and disputes (1998:182). The elders of the class of ulama in
Ottomans, who came after the sheikh al-Islam, chief teacher of sultan (Adce-i sultani), the
cadilesker of Rumelia, the cadilesker of Anatolia, the chief of the prophet's descendants
(nakibiilesraf), the fatwa responsible (fetwa emini), the science trustee (ders vekili), the judge of
Istanbul, the judge of Mecca, the judge of Medina, the judge of Edirne and the judge of Bursa
(Oztuna, 1996: 11/ 989-990).

1.3. The Qadi Establishment (Kadilik)

The gadi establishment, although it is defined in the Turkish Dictionary of the Turkish
Language Institution (Tirk Dil Kurumu) as “the region within the borders of the province where a
gadi handles his cases” (2011:1258), it is a rather inadequate definition. The term gadi has more or
less the same meaning as the term judgeship today. The provisions regarding the jurisdiction of the
courts in the Turkish Code of Civil Procedure No. 6100 determine the geographical boundaries of
the jurisdiction of the relevant court judgeship. The gadi is also very important in terms of reflecting
the power of the Ottoman state organization. For example, kadi registers provide us with
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historically important information about marriage and Ottoman family structure (Kaya & Sahin,
2017:19).

1.4. Qadi Decisions (Kadi Biti, Kad:1 Hiicceti, Kadi1 Berati, Kadi1 Naibi)

Qadi biti is the is the decisions made by the cadilesker or orher gadis (Yilmaz, 1996:429). It
has also been used in wider meanings such as the Sultan's edict. In a document dated 1358 given by
Orhan Ghazi, it is written that "those who see this decision should trust the decision and know that
this decision is the truth" (Uzungarsili, 2014:269). Kad: hiicceti is the name given to the verdict or
document issued by the gadi (Yilmaz, 1996:429). Kad: berat: is a document showing that someone
has been awarded a judgeship (Yilmaz, 1996:429). Kad: ndibi is the deputy gadi sent to places
where the gadis cannot go and is a state official who makes judicial proceedings instead of the gadi
(Yilmaz, 1996:429). Niyabet is an important institution in today's law as it was in the past. It is the
appointment of one of the members of the court to listen to witnesses, to make discovery and
similar transactions, within the jurisdiction of the collective courts, but outside the court building, as
regency. This appointed member is called the regent member.

1.5. Cadilesker (Kazasker)

Cadilesker, also known as kadilesker or kadi-sker in the pre-Ottoman states, is a state
official whose main duties belong to the military class in Ottomans, who carry out litigation,
inheritance and other religious and legal transactions (Y1lmaz, 1996:458). In the Ottomans, he was
the head of only the military judiciary and later the entire judiciary organization. According to the
Legal Dictionary of the Turkish Historical Society (Tiirk Hukuk Kurumu), it has two different
meanings, the first of which is; It means the gadi who is committed among the soldiers and who
deals with the cases brought against the members of the army. According to the second meaning; it
means kadilkudat/kadilkuzat, and it is the authority that appoints the judges attached to it
(1998:196). It was a title given to Candarli Kara Halil for the first time in the Ottoman Empire
during the reign of Sultan Murad Hiidavendigar, and he was the judge of the Army. The second
periof od cadileskery was established during the reign of Sultan Mehmet the Congueror. gadis in
Rumeli were appointed the cadileskery of Rumeli and gadis in Anatlia were appointed the
cadileskery of Anatolia (Turkish History Association, 1998:196).

CHAPTER Il

QADI ESTABLISHMENT IN THE OTTOMANS
11.1. Qadi Establishment in General

It is emphasized in the Holy Qur'an that trusts and responsibilities should be given to
competent and virtuous people, and that people should rule with justice (an-Nisa 4/58; al-Maida
5/42-50, 95; Sad 38/26). In the Ottoman Empire, where the principles of administration and law
were based on the religion of Islam (Akbulut, 2018:249), maximum attention was paid to
competence and merit, especially in the eyes of gadis. The general purpose in the Ottoman legal
system is to provide divine order and order with the aim of complying with religious obligations. In
addition, the criteria of 'human' and 'human dignity’ have always been observed. According to
Miinif Pasha, who wrote the first legal philosophy book in the history of Turkish law, “human is the
purpose and aim of all kinds of law” (2016:62). Indeed, law is an indispensable discipline to
establish the orderly social life that every human being needs. If he wanted to ensure this discipline,
it was the duty of the gadis in the first place.
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First of all, the gadi establishment has made an important contribution to the strengthening
of justice and the public's trust in the state. Undoubtedly, there have been other effects and benefits
as well. Especially the gadi establishment has made important contributions to the science of figh.
When there was no shar'i source available, the gadis decided according to the principles of figh and
these decisions led to the development of the figh acquis (Kaya - Sahin, 2017:110).

11.2. Duties and Qualifications of Qadis

In the Ottoman Empire, a judge was a notary public, foundation inspector and mayor, as
well as a court judge. He also inspected officers, sub-chiefs and served as their chief (Ortayli,
2016:11). The officers named muhtesip, who controlled the bazaar and the shopkeepers, were also
working under the gadi (Ortayli, 2016:11).

Combining various duties under their jurisdiction, the main activity of the gadis was judicial
acts (trial) undoubtedly. It is one of the characteristics that gadis should have in the chapters from
article 1792 to article 1814 of the Mecelle-i Ahkam-1 Adliye, which Ahmet Cevdet Pasha, who had
a great effort in the preparation of the Ottoman Civil Code, the Commercial Code and the Code of
Civil Procedure, compared with lustitiones (the codex, which was written in Istanbul in the 6th
century by a scientific commission similar to Mecelle, and which sheds light on Roman law and
modern Western law afterwards) (Ekinci, 2016:560). and the duties and responsibilities of the
judges are mentioned. For these reasons, the most important information that should be shown in
quotation marks about the institution of gadi is recorded in the provisions of this article. The
provisions of the said article (with respect to the original texts) are as follows:

* According to the provision of Article 1792: The qgadi; must be wise, insightful, accurate
and reliable, stable and reliable. (Sancak - Kiyak, 2014:55)

* According to the provision of Article 1793: The gadi should know the legal issues and the
procedure of reasoning well and be able to apply and apply this knowledge to the cases of various
events and to conclude and decide on these cases. (Sancak - Kiyak, 2014:57)

 According to the provision of Article 1794: The gadi must be fully competent in law.
Therefore, the judgment of Qadi, who is small, senile, blind and deaf enough to hear the loud voices
of the parties, is not valid. (Sancak - Kiyak, 2014:58)

* According to the provision of Article 1795: The gadi should refrain from doing business
and behavior that will destroy the dignity and reputation of the trial, such as shopping and joking
during the trial. (Sancak - Kiyak, 2014:59)

* According to the provision of Article 1796: The gadi does not accept gifts from either of
the two opponents. (Sancak - Kiyak, 2014:59)

* According to the provision of Article 1797: The gadi does not go to the banquet of either
side. (Sancak - Kiyak, 2014:59)

* According to the provision of Article 1798: During the trial, the gadi should not accept
only one of the parties to his court. At the time of the decision, one of the parties should not be
alone. It should not point to one of the parties with hands, eyes or head. Should not talk to one of
the parties secretly or avoid suspicious behavior such as speaking in a language that the other party
does not know. (Akglindiiz, 2013:374)

* According to the provision of Article 1799: The gadi is obliged to be fair between the
parties to the dispute (beyne'l-hasmeyn). Therefore, even if one of the parties is from the notables or
the other is from the common people (ahad-i nas), he must fully comply with the justice and the
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equation in judgment, such as to put the side to the side and to appeal to them with the evil eye and
the point of view. (Akgiindiiz, 2013:374)

* According to the provision of Article 1800: The qgadi is the representative of the state to
conduct the trial and give a verdict. (Akgiindiiz, 2013:375)

* According to the provision of Article 1801: Jurisdiction can be limited by the only state
and only with the exception of time, place and certain issues. (Akgiindiiz, 2013:375)

» According to the provision of Article 1802: Only one of the two gadis appointed to
adjudicate on a case together cannot conduct and adjudicate that case; if it does, the ruling will not
be valid. (Akgiindiiz, 2013:375)

« According to the provision of Article 1803: In a region with more than one gadi, if one of
the parties to the dispute wants to be tried in the presence of a gadi and the other in the presence of
another gadi, and there is a conflict between them in this way, the gadi chosen by the defendant
party is preferred. (Akgiindiiz, 2013:375)

* According to the provision of Article 1804: If a gadi needs to be dismissed, but he does not
receive the news of his dismissal for a while, it is valid if some lawsuits are brought and a decision
is made within that period. However, the decisions taken after the dismissal decision is invalid.
(Akgiindiiz, 2013:375)

* According to the provision of Article 1805: If the gadi is authorized to appoint or dismiss a
regent, he may appoint a competent person to assist him and dismiss him; otherwise, he cannot get
it and his deputy will not be dismissed with his dismissal or death. Therefore, when the gadi of a
region dies, the deputy of the deceased gadi can listen to the case that arose in that region and give a
verdict until the other gadi takes his place. (Akgiindiiz, 2013:375)

* According to the provision of Article 1806: The gadi can make a judgment based on the
evidence evaluated by the gadi and his assistant and the evidence evaluated by the assistant. That is,
if the gadi evaluates the evidence about a case and informs the assistant, the assistant can make a
decision without asking for evidence again, with the notification of this gadi, and when the assistant
authorized to make the decision evaluates the evidence on a matter and informs the gadi, the gadi
can make a judgment with this information without asking for evidence again. However, with the
notification of the person who is not authorized to give a verdict, but who is only assigned to
evaluate the evidence in order to examine, the gadi should not make a judgment and only evaluate
the evidence. (Akgiindiiz, 2013:375)

* According to the provision of Article 1807: The gadi of a region may conduct the case of
real estate in another region. However, as explained in the Kitab-1 Dava, the legal boundaries of that
region must be declared (not ambiguous). (Akgiindiiz, 2013:376)

* According to the provision of Article 1808: The person in favor of whom the judgment has
been given; the gadi must not be his kinship in the direct line, his wife or a partner in the property to
be judged, or a wage worker, or a man who lives on the wages given by the gadi (someone who
lives with his help). Therefore, the gadi cannot evaluate the case of one of them and give a verdict
in his favor. (Akgiindiiz, 2013:376)

* According to the provision of Article 1809: In the event that a local gadi or one of his
relatives mentioned above has a case with a person from that locality, if there is another gadi in that
region, they will be tried before him. If there is no other gadi in that region, the parties shall try in
the presence of an arbitrator they will voluntarily determine, or if that gadi is authorized to appoint
an assistant, the assistant he has appointed or another judge in the vicinity. If the parties do not
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accept one of these ways, they request a temporary official (miivella) from the State. (Sancak -
Kiyak, 2014:99)

* According to the provision of Article 1810: The gadi must abide by the "first come first
served" rule in the hearing of cases. However, if there is an important need or benefit in bringing
forward a case that comes later, the gadi decides by bringing the next case forward. (Sancak -
Kiyak, 2014:99)

* According to the provision of Article 1811: The gadi may benefit from someone else (such
as an expert) when needed. (Sancak - Kiyak, 2014:99)

» According to the provision of Article 1812: The gadi should not attempt to make a
judgment if his mind is confused because of a situation that may prevent healthy thinking, such as
sadness, distress, hunger and sleepiness. (Sancak - Kiyak, 2014:99)

* According to the provision of Article 1813: The gadi should pay attention to the principle
of trial within a reasonable time, although he will conduct investigations at the hearing. (Sancak -
Kiyak, 2014:99)

* According to the provision of Article 1814: The gadi will keep the court record book and
record the writs and bills he will give to the court in a regular way that can be protected from fraud
and mischief, and takes care to protect it. And when he is dismissed, he transfers and delivers these
records to his successor gadi, either in person or through a court official. (Sancak - Kiyak, 2014:99)

11.3. Working Procedure of Qadis

There are three types of courts in the Ottoman Empire until the 20th century: Sharia Courts,
community courts and consular courts (Kiigiiktiryaki, 2017:35). The Sharia Courts, in which gadis
are in charge, are also called gadi courts. The most striking aspect of gadis in both Islamic and
Ottoman law is their independence; according to this principle called "autonomy of gadis”, no one,
including the Sultan, could interfere in the judicial activities and rulings of the gadis. (Aslan,
2014:149).

The real founder of the Ottoman administration and legal system, Fatih Sultan Mehmed,
stated that the laws could be revised after him (Inalcik, 2016: 46). This flexibility; It shows that
gadis can interpret according to concrete facts, provided that they adhere to the Shari‘ah and current
legislation, legal system and Ottoman Law Codification (addletname) and that they can make legal
dispositions in terms of the order of the world.

The gadis would perform their gadai activities in places called gadi courts, where there were
enough officials in charge. The establishment of these courts and the appointment of gadis would be
directly from Istanbul (at the discretion of the Sultan) (Ortayli, 2016:11). While the places where
the accident activities were first carried out were the madrasahs and large mosques, even the gadi's
own house, in time, buildings dedicated to accidental activities began to be built. Qadi Semseddin
Efendi, who was appointed to Ankara in March 1605, rented Mercan Bey's house and made it a
courthouse (Ortayli, 2016: 69). In 1836, the detached building of the Istanbul’s Qadi was put into
service in Edirnekap1 (Ortayli, 2016: 69).

The gadi establishment was not divided into periods such as before the Tanzimat and after
the Tanzimat period; because there has been no change in the mission of the gadis courts or the
gadis, and the importance of the gadis has never changed. Although the gadis were mentioned as
"Judges™ in the enactment studies that increased with the Tanzimat period, the use of the term gadi
was not abandoned both in the State bureaucracy and in the eyes of the public. This shows that the
gadi establishment has an important and unchanging place in the consciousness of the people.
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The working method of gadis gained a legal basis and certainty especially since 1876, when
Mecelle-i Ahkam-1 Adliye came into force. The basic provisions that make up the first chapter of
the Mecelle have always been the principles that every woman should consider (Ozalp, 2017:6). For
this reason, legislative studies such as the 1917 Law of the Family Decree, which was considered as
a deviation from the basic provisions of Islamic law, were harshly criticized by the leading fukehas
of the period (Kiigiiktiryaki, 2017:43-47).

CHAPTER Il

COMPARISONS and EVALUATIONS
111.1. Comparison with the Roman Empire and Byzantium

The first judges of Rome were members of the priests committee called pontificies
(Karakocali, 2011:40). They dealt with all kinds of cases without any discrimination, but did not
look at the main administrative affairs. Qadis, on the other hand, had various administrative duties
such as collecting avariz taxes and paying attention to the price of money (Ortayli, 2016:56).
Special judges called iudex took charge in the courts of ministers. Magistras were established as a
higher judicial authority of the iudex in the Republican period (Karakocali, 2011:42).Two-level trial
is a great innovation that did not exist in the Ottoman gadi system. In the Romans, the judges were
not paid because they were judges. Qadis, on the other hand, started to work in small administrative
units with 25 akg¢e (Ottoman money) for a long time, and all gadis set aside income for themselves
from the fees they received from the plaintiffs and the defendants, in addition to their salaries
(Ortayli, 2016:13). General judgment called formula while seeing in places activities were carried
out in closed areas during the imperial period. In proceedings requiring technical knowledge, an
arbitrator has been appointed instead of a judge (Karakocali, 2011:61). This is an important
innovation that has affected the Romanist legal system for ages and has no counterpart in the
Ottoman gadi system. Judges were appointed by magistrates from among Roman citizens who were
not previously convicted, slaves, women or people younger than twenty-five, not older than sixty,
and deaf (surdi), mute (muti) and mentally ill (furiosi) (Karakocali, 2011:62). However they did not
have to be lawyers (Karakocali, 2011:75). In the Byzantine period, the influence of church law in
the judiciary increased and a period was entered in which judges tried Byzantine citizens according
to Christian law and most of the time in the church (Magno, 2016:45). Therefore, it can be said that
the judges of the Byzantine period of Rome were similar to the Ottoman gadis.

111.2. Comparison with Huns, Gokturks and Uyghurs

There are not enough resources regarding the legal order of this period. In Huns and
Goktiirks, where the motto "even if the state is destroyed, customs are permanent” is valid, the head
of the judicial system was Han (Kagan), and they could make all kinds of judgments, especially
regarding important crimes such as betrayal and murder (Ogel, 2019:1/223). The judicial duty was
mostly transferred to the army and company commanders. Therefore, in the period of the Huns and
Goktiirks, there were no state officials such as gadi who practiced the profession of judging. The
most important judicial authority of this period was the congresses. In the conventions, not only
administrative matters were discussed and decided, but also important judicial matters were held.

In the Uighurs, due to the first settled life and the vitality of commercial life, legal affairs
became important. In the period of the Uighurs, when a written legal system was introduced for the
first time, the highest judicial authority was called the Yargu, headed by the monarch; the supreme
judge is therefore the ruler. Courts with judges called Yargan were also established but they mostly
dealt with private law cases. For this reason, it can be said that the first legal developments similar
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to the Ottoman gadi were in the Uyghurs period but there is still a lot of difference. In the Ottoman
Empire, the class of political administration (miilkiye) could never interfere with the accident affairs
carried out by the class of ulama (ilmiye), but the reverse was possible.

111.3. Comparison with the Mongols

Among the Mongols, state officials called yarguci or emir-yargi carried out the trial
(Akbulut, 2018: 67). The judges, who ruled according to the Cegiz Khan Law, also decided on the
disputes between the two opponents apart from political crimes. In the Mongolian state and social
order, which was under the influence of Turkish customs, violations of custom were considered
crimes, as in the old Turks, and the criminals were given offensive punishments in the society. For
this reason, it was not sought for the judges to have legal knowledge, and those who were deemed
appropriate by the Khan and who had a certain charisma were chosen as judges. The Ottoman
judges, on the other hand, were extremely well-educated and well-equipped law and administration
men. For example, in an edict written to the Qadi of Istanbul in 1577, it was ordered that the imams
and preachers of the mosques in the city were tested in terms of their knowledge and qualifications,
and a report was prepared for the dismissal of those who were inadequate in terms of knowledge
and qualifications and presented to the Grand Vizier (Ortayli, 2016:42).

I11.4. Comparison with the Sassanids

In the Sassanids, the judges were clergy and these clergy were called dazveran (Altungok,
2014:449). The person at the top of the judiciary is the dazveran-: dazver, who is selected from
among the dazverans (Altungdk, 2014:449). The Sassanid judicial organization was divided into
two parts, civil and military. At the head of the civil judiciary is a religious man named shahrdazur.
The correspondence of the civil judiciary in the palace and the divan affairs were carried out by
bureaucrats named debir. The chief judge at the head of the military judiciary was called
sepahdazur, which means army judge. Persons appointed to the duty of military judges were chosen
from among the clergy named hirbad (Altungék, 2014:449). This judge is the same as the kaduyii'l-
ciinun in the post-Islamic period (Altungok, 2014:449). For the first time in the post-Islamic period,
the appointment of a military judge (qadi) was carried out by Hazrat-i Omar and Ebu'd-Derda, one
of the companions of the Prophet, was appointed to serve as a military judge in the Syrian army
(Altungok, 2014:449). During his lifetime, the Prophet took care of the judicial affairs himself.
However, after the Prophet, Muslims appointed judges to take care of the judicial affairs. The
Sassanid State-style judicial system was established for the first time in the period of Hazrat-i Omar
and a judge was appointed to Damascus, Homs and Kinnesrin (Altungok, 2014:449).

There are weak records of those who served in the army with the title of yolak and yargu in
pre-Islamic Turks as well as serving as military judges (Altungdk, 2014:449). This duty, which was
also called kadiyu'l-asakir, kadiy-1 lesker in the post-Islamic period, was called cadilesker
(kazasker) in the Ottoman period (Altungdk, 2014:450). During the Sassanid period, all the judges
who handled the trial affairs were subordinate to the chief of the clergy, called mobeddn-1 mobad,
which means the judge of the judges. Mobedan-1 mobads are the equivalent of kadiulkudat in
Islamic states.

I11.5. Comparison with the First Islamic States

The gadi establishment emerged exactly in the Islamic Middle Ages (Ortayli, 2016:19).
Although the influence of the gadis on the administration was great in the first Islamic states, the
judicial and administrative activities were not gathered in one hand as in the Ottoman Empire. In
order to be a gadi in the first Islamic states, it was necessary to know figh (Islamic law) perfectly
and importance was given to merit. In this respect, there are similarities with the Ottoman gadis.
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During the Mamluk period, gadis were chosen from among other state officials rather than Islamic
jurists (Ortayli, 2016:23).

As in the Ottoman gadi and even in other states up to that time, the obligation to choose the
judges from men was preserved. Appointment letters called tawki were given to the gadi appointed
in the Mamluks. In the same way, the appointed judges were given a certificate (berat) in the
Ottomans.

In the first Islamic states, gadis were in a very respectable and untouchable position because
they did not interfere in administrative affairs. In the Ottomans, on the other hand, this prestige was
eroded due to administrative affairs. For example, when the Sultan IV. Murad went on the Baghdad
Expedition, when he saw that the snow on the city roads was not plowed, he had the Izmit’s Qadi
hanged (Ortayli, 2016:14).

111.6. Comparison with Ghaznavids and Seljuks

In the Ghaznavids, the Sultan has the title of chief judge, having gathered the legislative,
executive and judicial powers under his responsibility. In addition to the Sultan, the vizier (hdce-i
bozorg) and local administrators were also authorized to establish atrocities councils and acted like
gadi in matters related to their own organizations or that did not require deep legal knowledge.

The system that the gadi establishment of the Ottomans was most affected by is the Seljuk
judicial system. Another qadi named kadiyiilkudat, who was in Baghdad, handled the shar'i cases.
The chief gadi would inspect the other gadis. During the Ottoman period, the cadilesker had a
supervisory mission, but the supervision of the gadis was mainly carried out by other assigned gadis
(Ortayl1, 2016:61). At the head of the customary courts, an order called emir-i dad was found. Emir-
i dads looked into the cases of those who disobeyed the state, laws and orders, and the trial of
political crimes. Emir-i dads presided over the Divan-1 Mezalim, which is an extraordinary judicial
authority. The cadileskers, as in the first period of the Ottoman Empire, only tried the cases of the
soldiers. The gadis were independent and were not affiliated with the Great Divan and the
provincial councils.

The establishment of "ahilik”, which emerged during the Anatolian Seljuk State, mediated
the disputes between the tradesmen and did not leave the need for some disputes to come before the
gadi. The mediators, called muslihin in the Ottomans, operated separately from the judges (Kaya -
Sahin, 2017:19).

CONCLUSION

The Ottomans, an offspring of the Seljukids empire, appears to have gone farther than any
previous Islamic state in asserting the independence of state affairs and public law vis-a-vis the
religious law. Mehmed the Conqueror, the true founder of the Ottoman empire and promotor of a
cenralized and absolutist imperial system, further strengthened the principle of the ruler’s legislative
authority. Apparently he was the first ruler is Islamic history to promulgate codes of law based
exclusively on Sultanic authority. A comtemporary Ottoman historian named Tursun Beg,
interpreted the “good order” (nizam) of this world as necessarily requiring the absolute compelling
authority of the Sultan and particularly the Sultan’s right to promulgate decrees of his own single
will. But the early years of his successor Sultan Bayezid Il saw a strong reaction by the upholders of
the sharia’a against the Mehmed the Conqueror’s untrammeled legislative activity. (inalcik,
2021:276). In this period, the role played by the kadis was very important in terms of the
institutionalization of the Ottoman legal system. The kadis played a very critical role in balancing
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the power struggle between the various centers and regulating the relations between the state and
the people.

The gadi establishment has shown us that historical legal institutions have an important role
in the formation of today's modern legal system. Modern courts and a modern judicial system have
been established with historical knowledge and experience.

Qadis have always been in a critical position as state officials with very important powers
and responsibilities. The gadis, who operate on the basis of the shari‘a law that "justice is the
foundation of state”, have almost undertaken the service of providing justice on their own. For this
reason, they had a respectable place in the eyes of the public in general, but some times they had to
deal with great difficulties.

The gadis fulfilled their judicial duties independently of the administrators in their regions,
and there was essentially no question of the administrators' intervention or the execution of the
judicial task themselves. As a result of the independence of the judiciary from the executive, the
relationship between the gadis and the civil administrators (ehl-i ¢rf) -such as the governol general
(beylerbeyi) or the governor (sancak beyi), is not a subordinate-superior relationship. Therefore, the
gadi does not work dependent on them while performing his duties. Each is a public official who
cooperates with the other but works independently of each other.

Knowing the historical background of law is as important as knowing the philosophy of law
for the development of law. In this study, it has been tried to contribute to this development.
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SOSYAL MEDYA UYGULAMALARININ PAZAR ALANINA
DONUSUMUNUN KITLE KULTURU BAGLAMINDA INCELENMESI:
INSTAGRAM’IN BU ALANDAKI GUVENIRLILiGIN ANALiZi'

Nisa AKYAPI?
OZET

Sosyal medyanin internetle paralel olarak gelismesi ve her gegen giin yeni 6zelliklerin kesfedilmesiyle birlikte
kullanim alanimin da genisledigi yadsinamaz bir gercektir. Hemen hemen her seyin kapitalizmin lehine cevrildigi
¢agimizda, sosyal medyanin da buna evirilmesi kagmilmaz olmustur. Yogun aligveris hareketliligi ve sosyal medyanin
sahip oldugu hizli etkilesimin birlesmesiyle artik aligverig ¢ok farkli bir boyuta doniigmistiir. Bu baglamda tiiketim,
aragken amacg haline gelecek kadar toplum hayatinin merkezine yerlesmistir. Bu makalenin amaci yeni medyanin
olmazsa olmazi olan sosyal medya uygulamalarindan Instagram uygulamasinin aligveris yapma Ozelligiyle
kullanilmasinin giivenilirligini incelemek ve verileri ilgililerle paylasabilmektir. Bunu yaparken literatiir tarama, veri
analizi yoOneteninden yararlamlmistir. Ayrica Kitle kiiltiri kurami ¢ercevesi baglaminda degerlendirilmistir.
Calismamizin igerik analizi kisminda 18-25 yas araligindaki Instagram’in aligveris 6zelligini kullanan bireylerin yapmis
olduklar1 aligveristen memnuniyetleri karsilastirilmistir. Instagram’da aligveris aramasi ile ¢ikan sonuglardaki
videolarda 20 kisilik karma bir grup teker teker degerlendirilmigtir. Cikan sonuca gore 16 tiiketici aligverisi olumlu
olarak degerlendirirken,4 ‘liniin olumsuz olarak degerlendirdigi sonucuna variligtir.

Anahtar Kelimeler: Instagram, Instagram’da Alisveris, Glivenirlilik, Kitle Kiiltiirii.

EXAMINING THE TRANSFORMATION OF SOCIAL MEDIA
APPLICATIONS INTO THE MARKETPLACE IN THE CONTEXT OF
MASS CULTURE: ANALYSIS OF INSTAGRAM'S RELIABILITY IN THIS
AREA

ABSTRACT

It is an undeniable fact that with the development of social media in parallel with the internet and the discovery
of new features day by day, its usage area is also expanding. In our age when almost everything is turned in favor of
capitalism, it has been inevitable for social media to evolve into this. With the combination of intense shopping activity
and the rapid interaction of social media, shopping has now turned into a very different dimension. In this context,
consumption has settled in the center of social life, from being a tool to being an end. The purpose of this article is to
examine the reliability of using the Instagram application, one of the indispensable social media applications, with the
shopping feature, and to share the data with the relevant people. While doing this, literature review, data analysis
manager was used. In addition, it has been evaluated in the context of mass culture theory. In the data analysis part of
our study, the satisfaction of the individuals between the ages of 18-25 using the shopping feature of Instagram was
compared. A mixed group of 20 people was evaluated one by one in the videos in the results of the shopping search on
Instagram. According to the result, it was concluded that while 16 consumers evaluated shopping positively, 4 of them
evaluated it negatively.

Key Words: Instagram, Instagram Shopping, Reliability, Mass culture.
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GIRIS

Insanlik tarihinin basindan giiniimiize kadar istek ve ihtiyaglarimiz siirekli degisim
gostermektedir. Degisimin ana nedeni tiiketici isteklerinin ¢esitlenmesi ve teknoloji de bununla
birlikte gelismesi olmaktadir. Geliserek bizi birakmayan teknoloji, bir siire 6nce geleneksel medya
ile karsiladig1 gereksinimlerimizin tizerine farkli gereksinimler katarak ihtiyaglarimizi karsilamaya
devam etmektedir. Web 2.0 doneminde ortaya ¢ikan sosyal medya ile birlikte bireyler etkilesim
haline gecebilirmistir. Daha sonrasindaki Web 3.0 donemi ile baslayip ve Web 4.0 dénemi ile
devam eden yapay zekaya yaklasilmaya baglanmistir ve su anda “kisisellestirilmis” reklam vs. gibi
olgularla yasantimiza etki etmektedir. Geleneksel medyanin ise sadece yasitlar1 tarafindan
kullanilan bir arag olusu gelecekte var olmayacaginin bir gostergesi olmaktadir. Geleneksel
medyanin basma gelenlerden sonra endise eden yeni medya ile bilgi artik birgok bireye 6zgiirce
ulagmakta ve onlar1 birgok konuda bilgi sahibi yapmaktadir. Buna tiiketiciler hakkinda yapilan
elestiriler ve tiiketicilerin deneyimler de dahil olmaktadir. Insanlar bu yiizden segici olma
konusunda oldukca kafa yormakta ve daima farkliyr aramaktadir. Bu da pazarlama stratejisi
olmustur. Strateji, satmakla kalmayip o {iriiniin alicisina onun kendi iradesiyle, en dogru segimi
yaptigina inandirmak olmustur. Insanlar artik kendilerine bir seyler satilmasini degil, kendi 6zgiir
iradeleriyle aldiklar1 ya da sectiklerine inandiklari ihtiyaclarini karsilayarak tatmin olmak
istemektedir. Geleneksel medya da amag¢ dogru kitleye ulagsmak degil milyonlara ulasmaktir. Bu
baglamda sosyal medya gelencksel medyanin yarattigi siirecin tam tersini basarmis durumdadir
(Seving, 2015: 28). Artik sosyal medya ile isletmeler kitlelerini olusturabilmektedir. Bu da ticaretin
elektronik ortama kaymasi igin bir sebep olusturmustur. Sosyal medyay1 en iyi kullanan markalar
diger markalara gore iistiinliik saglayabilmektedir. Iletisim ihtiyacin1 ¢ogunlukla sosyal medyadan
karsilayan birey, alisverisini de sosyal medyadan yapmak istemektedir. Samimi olarak varsayilan,
iletisim kurabilme olanagi saglayan bu mecra, yogun yasam sartlarinda da iyi bir secenek
olmaktadir. Bunun yaninda ihtiyaglara aninda cevap vermek ve imaj yakalama meselesini ¢ozen
sosyal medya bir firsat konumuna gelmistir. Hatta bu yiizden {iiretim safhasina gerekli 6zen
gosteremeyip Uriin kalitesinde eksiklik yasayabilecegi kaygilart dogmustur.

Miisterinin takibine takiple cevap alabilen ya da gizli profili olmayan alici ile aligveris yapan
kurum miisterisini hi¢ tanimayan kurumdan avantajli olabilmektedir. Olusabilecek sorunlar
karsisinda kisman taniyabildigi bu miisterisinin ihtiyaglarina nokta atis1 dontisler yapabilmektedir.

Sosyal medya uygulamalarin alisveris igin en ¢ok tercih edilen uygulamalardan biri, fotograf
paylagimi 6zelligini 6nemseye bir uygulama olan Instagram olmustur. Zamanla bu tercihlerden
dolay1 evirilen Instagram bunu destekler ¢esitli gelismeler saglamistir. Ancak Tirkiye’de bir ofisi
olmayan, yabanci mensei olan bir uygulamanin giivenilirliginin saglanmasi ve Tirk Ceza
Kanunu’na 1991 yilinda eklenen Bilisim Suglar1 Kanunu’nun yeni olmasi, siirekli gilincellenen
uygulamalardan dolay1 yenilenmesi gerekliginden dogan endiselerin giderilmesi gerekmektedir.

Bu calisma ile Instagram hakkinda gerekli bilgi sahibi olunmasi, aligveriste iletisim kuran
alict ve saticimin Instagram’s neden tercih ettikleri konusunda daha Once yapilan arastirilmalar
araciligryla fikir sahibi olmasi amaglanmistir. Okuyuculara sosyal medyanin ve Instagramin tarihi
ve Ozellikleri hakkinda bilgi verilerek 6l¢iim yapmalar1 istenmektedir. “Instagram’da Alisveris”
aramasiyla yapilan 20 videonun analiziyle Instagram’da yapilan aligverisin olumlu/olumsuz
yorumlarla giivenilirlii konusunda sonuca varilmasi amacglanmaktadir.

Page 14



Al-Farabi International Journal on Social Sciences

SOSYAL MEDYA

Sosyal medya Kitlelerin birbiriyle baglanti kurmasii ve kullanicilarin birbirlerini listelerine
eklemeleri konusunda olanak saglayan, profil olusturma ve paylasimi zorunlu kilan, Web tabanli
servisler olmaktadir. Icerik olusumu ve paylasimi yapilmasi esnasinda olabildiginde hizli
yapilabilmesine onem vermektedir. Bu o6zellikleri sosyal medyayi, sanal diinyanin kisilerini en
egemen kilan yap1 yapmaktadir (Aslan-Giil Unlii, 2016: 47).

o Ryze.com (2001)
o Friendster (2002)
Photobucket(2003)
LinkedIn (2003)
Facebook (2004)
Flickr (2004)
Netlog (2004)
Youtube (2005)
MySpce (2006)
Twitter (2006)
Foursquare (2009)
Pinterest (2010)
Instagram (2010)’ olmaktadir.

Sosyal medya da insanlar artik kan bagindan dolay1 degil, ilgi alanlar1 ve zevklerinin
uyusmasindan dolay1 birbiriyle iletisim kurma olanagimi bulmustur. Olusan bu gruplar artik bir
birini etkileyebilmekte ve yeni ¢ikan egilimleri (trendleri ) aninda birbirlerine aktarabilmektedir
(Varnali, 2013: 21).

Sosyal medya tanimlaya bilmek i¢in dnce hayatimiza 1995 yilinda giren Web 1.0 dénemini
bilmek gerekmektedir. Web 1.0’in ilk donemlerinde paylagimlar sinirliyken bilginin ulagmis oldugu
kitleler fazla olmustur. Teknolojinin hizla ilerledigini gbren bireyler ge¢ kalma endisesiyle bu
platformlara dahil olmustur.Kullanicilar1 sadece biligiyi tiikketen degil iireten olmasiyla 2000°1i
yillarda Web 2.0 dénemi ortaya c¢ikmistir (Yavuz,2017:2).Bu kavramin yaraticisi  O’Reilly
olmustur. Web 2.0 ile tek yonlii olan bilgi paylasimi ¢ift yonlii saglanabilmekte ve bilgi
paylasiminda esleme (senkronizasyon) tutturulabilmektedir. Dolaysiyla kullanicilar tarafinda
olusturulan igerikler s6z konu olmaya baslamigtir. Web 1.0 déneminde bu durumum s6z konusu
bile olmamisken; kullanicilar paylasimlara, bilgiye ve sunulan igerige hi¢ bir sekilde etki ve
miidahale edememistir. Web 2.0 kullanicilarin kendilerini daha ¢ok ifade edebilmeleri ve daha fazla
emek harcamalari gerekmesi sebebiyle, sanal ortamda gegirilen siirenin artmasina sebep olmustur.

Ne zaman basladigi tam olarak bilinmeye Web 3.0 (anlamsal web) donemi ise kontrollerin
yazilimlara gectigi bir donem olmakta ve makinalarin anlayip, yorumladigi bir sistem ddnemi
olmustur. Iletinin dogru kisilere ulastirilmas: saglamak temel prensip halini alan Web 3.0
déneminde, hangi bilginin daha ¢ok paylasima sebep oldugu bu makinalar tarafindan anlasilip
sunulmaktadir. Artik filmlerde izledigim o yapay zeka olgusu hayatimiza Web 3.0 ile girmeye
baslamistir. Ornegin su an hepimiz bir video ve ya herhamgibi bir gorselle ilgi duydugumuz d onun
icerigine benzer bir icerik onerisiyle karsilasmaktadir. Iste bu tamda Web 3.0 6zelligi anlatan bir
durum olmaktadir. Reklam olgusunun 6nem kazandigi bu donemle yillaridir konusulan “akilli
ajanlar’in gergeklesecegi kanitlanmgtir.
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Internetin su anki kullanilan donemi ise Web 4.0 yani internetin 4.cag1 olmaktadir.2020
yiliyla hayatimiza giren 4. ¢cag 2030’a kadar siirecegi 6n gorilmektedir. Bu ¢ag ile Web 3.0 ile
baslayan yapay zeka durumu kendi gelistirmektedir. Web 4.0 ile sadece bilgisayarlarda internet
gelisimi degil “Smart Home” (akilli ev ) adiyla ev aletleri gibi sistemlerde de gelismeler
baslamistir. Smart Home teknolojisine en giizel 6rnek; evdeki iitiiniin cep telefonu ile kapatilmasi,
ciceklerin yine cep telefonu talimatiyla sulanmasi ya da herkesin su an kapis kapis almakta oldugu
robot ev siiplirgeleri olmaktadir. Yataginizi almadan 6nce evinizde asil durdugunu gosteren Web
4.0 uygulamasi olan. “Augmented Reality” de buna 6rnek olmaktadir(Tiirk.net,2022).

Sosyal Medya Kulanim Oranlari

We Are Socila, 2021 verilerine gore; tilkemiz, Sosyal medya kullanan tilkeler arasinda basta
yer alamaktadir.83 milyon niifusa sahip olan tilkemizin yiizde 72’sinin yani 62.07 milyon birey
internet kullanmaktadir.1 yilda 2,4 milyon artarak yiizde 4’liik bir artig saglanmistir(Webtekno.com.
2020)

Ulkemiz yine 2020 verilerine gore; Sosyal medya kullaniminda Diinya’da iilkeler arasinda
ilk 10 iilke arasna girerken Facebook kullanimda Avrupa’da birinci sirada olmaktadir
(Medyaakademi.com, 2021).

Bilgisayar ve tablet araciligiyla internete girenler internette 4 saat 37 dakika harcarken,
mobil kullanicilar ise ortalama 2 saat 51 dakikalarini giinliik olarak internette gecirmektedir. Bu
stirelerini %24 ‘4, Sosyal medya da zaman gecirilerek,%28’1 video izleyerek %22 ise oyun
oynamak i¢in kullanirken, mobil bankacilik i¢in kullanim oranlar1 %25 oraninda olmaktadir. Sosyal
medya kullanim oranlar1 ise uygulamalar gore soyledir;

Facebook %26

Twitter %17

Google %14

Instagram %12

Linkedin %8

Pinterest %7 (Aslan-Giil Unlii, 2016: 48)

INSTAGRAM

Instagram, Kevin Systrom ve Mike Krieger tarafindan 2010 yilinda kurulmus
bulunmaktadir. Ilk olarak bu hizmeti sadece iPhone, iPad, iPod Touch cihazlarima kullanima
sunulurken 2012 yilinda Android ve 2013 yilinda ise Windows isletim sistemine sahip cihazlarda
kullanilabiliyor olmasi sdz konu olmustur. Instagram kendisini soyle bir ciimle ile tanimliyor
;’Hayatimiz1 arkadaslarinizla ve sosyal ag diinyasiyla eglenceli, hizli bir sekilde fotograf
paylasmanizi saglayacak bir ortamdir.” 2012 yilin Nisan aymda Facebook tarafindan 1 milyar
dolara satin alinan (Ozeltiirkay, vd. t.y.:107) Instagram uygulamas1 2015 yilinda 400 milyon
kullaniciya ulasmistir. Giinliik 3.5 milyar begeni yapilan uygulamada paylasilan fotograf sayisi ise
80 milyonu bulmustur. Instagram’da kullanicilarin hemen hemen hepsi en az bir adet isletmeyi
takip etmektedir ki Instagram’in aktif kullanici sayis1 2022 verilerine gore 1,5 milyar bulmus
durumdadir.83 milyonluk niifusu olan iilkemizde “fake ” yani “sahte” hesaplarin ¢cok oldugu goze
carpmaktadir. Dijital 2020’ye (2020) gore; Diinya’da 8.6 olan kisi basina diisen sosyal medya
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hesab1 sayis1 iilkemizde 9.1°dir (Ipek, 2020:78). Ulkemiz Instagram’i aktif olarak kullanan
sayimizla Diinya’da 6.sirada bulunmaktadir (Medyaakademi.com. 2021).

Ara yiiziiniin sade olmasi kolay kullanilabilir olmasi her yastan kisinin kullanimini
kolaylastirmistir, boylece herkese hitap etme firsati elde etmistir. Uygulama da farkli filtre
seceneginin olmasi fotograflarin goriiniimiinde profesyonellik algis1 yaratmaktadir. Cektigimiz
fotograflar diger sosyal medya araglarinda (Facebook, Twitter) da paylasabilinmektedir. Instagram
ortaminda paylasilan fotograflara yorum yapma, fotografi begenme, begenilen fotograflar1 ya da
gonderileri kaydetme yani arsivleme gibi Ozelliklere sahip olmast kullanicilara 6zgilin igerik
olusturma  olnagt  saglarken  bu  igerikler = tamamen  kopyalanip  yapistiriimista
olabilmektedir.(Yenicikt1,2016:94).Plartformda  profil sahibi olmanin ozel sartlar
gerektirmemesinden dolay1 herkes hesap sahibi olabilmketdir.

Gegtimiz zamanlara olay olan ve aligkanliklarimizi degistiren Pandemi donemine ile sosyal
medya kullanicilarinin etkilesim oranlarimin diinya genelindeki artis ortalamasi i %7,3 olmustur.
Evde bulunulan siire boyunca cep telefonu kullanimi kadinlarda yilizde 42,7 oraninda artmisken
erkeklerde ise yiizde 52,8 artis gOstermistir. Ayrica arastirmada, goriintiilii konusma ve video
konferans uygulamalarini kullanma sikliginin da yiizde 78 arttig1 belirtilmistir. (aa.com.2022)

Instagram Kullameilarimin Ozellikleri

Instagram kullanicilarina bu baglamda baktigimizda 2019 yili itibariyle en az yarisinin 34
yasindan daha geng oldugu bilinmektedir. Bu yas gruplari arasinda ise en kalabalik olan 25-34 yas
aras1 Olmaktadir. Ayrica %42,7'si kadin, %57,3 ise erkek olmaktadir (Verikaynagi.com.2022).

Wallsbeck ve Johannson’in 2014 yilinda Diinya iizerinde yapmis oldugu arastirmaya gore
ise; Instagram tizerinden aligveris yapan tiiketicilerin ¢ogunun kadin oldugunu ve genellikle moda
ve giyim lizerine sayfalar1 takip ettiklerini ortaya c¢ikarmistir. Digital Stylist Ajansi tarafindan
yapilan arastirma da bunu dogrulamaktadir.466 kadin katilimciyla yapilan arastirmada %50’sinin
Instagram tizerinden aligveris yapmayi tercih ettigini saptamistir. (Arslan, 2020: 28)

Istatistiklere gore Instagram kullanicilart 25-34 yas araliginda yogun olmasi hedef
kitlenin gen¢ oldugunun gostergesi olmaktadir. Eger hedef kitleniz 18-24 ve 25-34 yas araliginda
ise ve Instagram’i aktif olarak kullaniyor olmaniz kaginilmaz bir durum olmaktadir. Bununla
birlikte tilkemiz gelismekte olan bir iilke olmasina karsin gelismis iilkeler kadar hatta birgogundan
daha fazla Instagram kullanmaktadir. Bu da Tiirk miisteriyi hedef alan kurumlarin hedef kitleyi,
sosyal medyada bulabilecegi gostermektedir.

PAZARLAMA VE DIiJITAL PAZARLAMA

Pazarlama, toplum i¢indeki iirlinlerin tiiketici, ortak, alicilara ulastirilmasi i¢in olusturulan
tim faaliyetler olmaktadir. Mevcut pazarlarin korunmasi ve genisletilmesi her seyden Once
gelmektedir. Ikinci énemli husun ise hedef kitlenin iyi belirlenmesi ve iletisim halinde olunmasidir.
Gelisen teknoloji ve iletisim aglariyla pazarlama faaliyetleri de dijital alana yayilmistir. Dijitallik
masrafi az ve iletisim cabuk olan pazarliklar meydana getirmistir (Kiran, vd. 2019:101).
Pazarlamadaki en 6nemli husus olan tiiketicinin davraniglar1 ekonomik, psikolojik ve kisisel olarak
etki altinda olmaktadir (Ertiirk, 2019: 42).Bu kategorilerin 6nemsenmesi gerekliligi bize 45 yasinda
bir bireyle 25 yasindaki bir bireyin ya da 6gretmenle, iscinin tiiketim ihtiyaci olan {iriinlin farkli
olabileceginin kanitt durumundadir. Bu yiizden satic1 hedef kitlesini olusturmaktadir.
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E-posta ile baslayan ilk dijital pazarlama, artik sosyal medyada bile kendini var etmistir.
Sosyal medyada yapilan bu ticarete “s-ticaret” ad1 verilmektedir. (Ozeltiirkay, vd. 2017:179). “s-
ticaret” in en Oonemli sebepleri; birinin hakkinda yorum yapilabilmesi, bunun herkes tarafindan
goriilmesi ve aninda aliciyla iletisim kurulabilmesi olmustu. Etkilesimle tiiketicinden {ireticiye
gecen lre-tiikketici, ¢ogu zaman higbir kar giitmeksizin iiriin hakkinda yorum yapabilmektedir. Bu
durum “Agizdan agiza pazarlama” (Word of Mouth Marketting, WOMM) olarak
kavramsallastirilmis (Deniz,2020:154) ve bu sistem kimi zaman “fake (sahte)” hesaplarla
giivenilmez duruma gelmektedir.

Shopify tarafindan 2014 yilin yapilmis olan arastirmaya gore, Sosyal aglar igerisinde sepet
tutar ile en fazla alisveris gergeklesmis olan ¢ site sirasiyla Polyvore (moda ve i¢ dekorasyon
ilgili), Instagram ve Pinterest olmustur(Ozeltiirkay, vd. 2017:179).

Instagram Uygulamasi ve Pazarlama Iliskisi

2015 yilinda dogrudan reklam almaya baslayan Instagram, ilk zamanlar sadece bireylerin
paylagimi ve iletisim i¢in kullanilmistir. Daha sonra video ve fotograf gibi goze hitap eden
paylasimlarin yapilabildigi bu uygulamada, bir¢ok iinliiniin 6zel yasaminin takip edilebiliyor
olmasi, ¢abuk benimsenmesine ve fonksiyonel olarak cezbedici olmasi sebebiyle de pazarlama
amaciyla ticarette kullanilmas1 sebep olmustur.

Unruly isletmesi 1 aylik bir siire araliginda en ¢ok izlenen 1000 videoyu analiz etmislerdir.
Bu videolarin %40 ‘min bilinen markalar olusturdugunu agiklamistir. Hedef kitlenin tasinmis
oldugu pazardan geri kalmak istemeyen bilinen firmalar Instagram’da yerini alirken(Yuva, vd. t.y:
4), maliyetsizliginden faydalanacak olan kiigiik isletme de geri kalmamustir. (Ozeltiirkay, vd. t.y.:
107).Kiigiik isleme tiiketiciden kagmayarak, hizli iletisim i¢in mi bu mecrayi tercih etti bilinmez
ama bilinen firmalarin bu sebeple Instagram’da var oldugu ve kurumsal sayginlifini artirmaya
calistig1 diistiniilmektedir. (Yilmazsoy, 2019: 52).

myes

Hno

Sekil 1:Instagram kullanicilarinin aligveris sebebiyle kullananim orani

Kaynak: (Pazarlamaturkiye.com.2021)

Sekil 1’de goriildiigli iizere Diinya’da yapilan bir aragtirmaya gore Instagram’i aligveris
sebebiyetiyle kullanma oranin %90 oldugunu goriilmektedir.

7124 etkilesimde olma olanagiyla beraber, saglamis oldugu 24 farkl filtreye ek olarak
telefona yiiklenen farkli programlarla filtre ¢esitliligini genisletebilme olanagi ile konum ekleme
ozellikli fotograf ve video paylasimi, aninda mesajlagma Ve takipgi listesiyle hedef kitleye
ulagabilme, etiket olanagiyla istedigi Web sitesine yonlendire bilme gibi 6zellikleriyle saticinin
pazarlama konusunda yliziinii glildiirmekte ve satic1 bu sayede {iriiniini tanitabilmektedir. Son
zamanlarda eklenen ve sadece mobil Instagram uygulamasinda bulunan (Aslan-Giil Unlii, 2016: 49)
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Hyperlapse, Bir Giin I¢inde Yayindan Kaybolan, Boomerang ve Hikaye 6zelliklerini de kullanima
sunmustur(Turan Arzitas,2019: 45).

IG Live
aligveris postasi |
yukardakilerden higbiri
IGTV H Instagram aligverisi
akilda kala kareler yapma sebepleri

reklamlar

instagram hikayeleri e ——

0 20 40 60 80 100

Sekil 2: Instagram’da gegirilen siirenin aligverise donmesinin sebebiyetleri orani

Kaynak: (Pazarlamaturkiye.com.2021)

Sekil 2 ‘de goriildiigii lizere Instagram aligveris yapmanin biiyiik oranda Instagram’in yeni
uygulamaya dahil olan Hikayeler2inden kaynaklanmistir. Akilda kalan kareler ve reklamlar ise onu
takip etmektedir. flgi cekici gonderiler, isletmenin Instagram hesabinin kalitesi ve iiriinler hakkinda
dogru bilgilendirme, Instagram’dan yapilan pazarlamanin hedefine ulasmasimi etkileyen
faktorlerden olmaktadir. Bu nedenle Instagram reklamciligt son yillarda hizli bir yiikselis
igerisindedir.

Sunulan reklamlar giincel, kolaylik ve zamaninda ulasilabilir olmasi da tiiketiciyi kendi
alanina ¢ekmesine sebep olmaktadir. Bu “bilgilendiricilik” 6zelligiyle (Akkaya, 2013: 107) birlikte,
sosyallesme ve eglence olanagi saglamasi kullanicilar burada fazla zaman gegirmelerine sebep
olmaktadir. Biitiin bunlar tiiketicinin eline gegen {irlinlin gergekligini degistirmemektedir. Cakir ‘a
(2015: 226) gore, giivenilirligin sosyal medyadaki karsiligi iceriklerin inanilir bulunmasiyla ilgili
olmasi olsa da bu durum satin almanin tamamlanmasindan dnceki safa i¢in gegerli olmaktadir.

Kullanicilar1 Instagram iizerinden aligveris tercih etme sebepleri;

7124 aktif Olmak

Gorsel Solen:

Iletisim Kolaylig

Yorum Yapabilme

Kullanicilarin  Yorumlarindan, Begenilerinden ve Takiplerinden Haberdar

Olma

Secenek Bollugu

Fiyat Karsilastirma Kolaylig1

Tercihlere Kolay Ulasabilme

Kombin Olarak Fikir Olusturma

Reklam Maliyetinin Uriine Yansimamasi

Kullanicilarin Instagram’da yapilan aligverige giivenmeme sebepleri;

° Kot Yorumlar
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. Bot Hesaplar ile Takipg¢i Artirimi
. Genel Olarak Pesin Para ile Calisan Kiiciik Isletmeler
. Uzaklig1 Firsat Bilip Farkli Uriin Gonderimi

. Gorseldeki Uriiniin Génderilmemesi

. Denenmeyen Uriinden (beden, boy vs.) Dolayr Yanlisliklar
o Denetlenemeyen Ticaret

o Influncerlar’in Diiriist Olmamasi

o lade ve Degisim Kabul Etmen Isletmeler

Sosyal medyaya yiiklenen gorsellerin kalitesinin yiiksek olmasi ve miimkiin oldugunca
videolu paylasimlar yapilmasi, EFT ve Havale yerine kapida 6deme segeneginin bulunmasi
(Onurlubas-Oztiirk,2018:991), iade kosulun olmasi, iiriin zenginliginin olmasi, devamliliginin
olmas1 ve fiyatinin uygun olmasi tiiketicinin markay1 tercih etmesine sebep olmaktadir. Ayrica
takipci sayisinin fazlalig1 ve begeninin fazla olmasi tiiketici i¢in dnemli bir husus olmasindan dolay1
saticinin gorsel paylasirken dogru “etiketler” (hashtag)’ ler atmasi 6nemli olmaktadir. Instagram
sayfasi agarak marka olmus bir yerin mekan olarak sayfasinda adres gosterebilmesi de yine tercih
sebeplerinden biri olmaktadir. Bundan dolay1 bir¢ok Instagram magazasi elinden geldigince ¢abuk
diikkan sahibi olmak istemektedir. Tiiketicinin satin alma siireci 6ncesi sonrasi Ve satin alma ani
olarak olusmustur (Onurlubas-Oztiirk, 2018: 992).Satin alma sonras1 énemsenmese de markanin
devamlilig1 ve giivenirliligi igin 6nemli bir husustur. Daha genis pencereden bakacaksak toplumdaki
aligveris dolagiminin (sirkiilasyonun) gelisimi ve aktifligi i¢in de 6nemli olmaktadir.

KURUMLAR ICIN INSTAGRAM’DA ALISVERISIN ONEMI

Bireyler artik, sosyal medyalarla ilgilenerek fikirlerini ve algilarinin global (diinya ¢apinda)
olciide yayma firsat1 bulabilmektedir. ilk olarak fotograf paylasimiyla baslayan Instaram daha
sonrasinda video paylasimi ve direk mesajlasma 6zelligiyle (Yenigikti, 2016: 95) pazarlamanin
kaginilmaz bir pargasi olmustur. Igeriklerin kayarak pes pese paylasimi hizlilik ve devamlilik igin
adeta var olmus bir 6zellik olmaktadir. Glinlimiiziin kurumlari i¢in pazarlamanin adi, stratejilerinin
onemli bir pargasi olan marka, farklilagtirilmis triinler, rekabet avantaji, lriiniin yasal olarak
korunmasi, tiiketici ile olan etkili iletisime kadar daha birgok alanda ge¢gmektedir. Mal ve hizmetleri
icin marka gelistirme, marka konumlandirma, marka yonetimi gibi pek c¢ok faaliyeti
gerceklestirmek amaciyla giiniimiiz igletmeleri biiyiik harcamalarda bulunmaktadirlar (Can-
Serhateri, 2016: 19). Ayrica modern diinya da aratan kurumlar arasi artan rekabet hizmet ve
iirlinlerin tanitimin 6nemi daha da artirmis durumda olmaktadir (Kalender, 2008: 23).Karsilikli
iletisim, etkilesim, kabul ve isbirligi gerektiren pazarlama bu olgular1 internete ortaminda aramaya
ve bulmaya baslamustir. Uretici, sosyal aglarla hedef k itlenin bulundugu alana yayilmistir. Dijital
paylasim aglarinin gelismesi ile isletmeler markalarini daha fazla kisiye ulastirmak ve daha {ist
seviyelere ¢ikarabilmek adina dijital ortamlarda gerceklestirilen pazarlama yontemlerini kullanmaya
baslamislardir. Internet diinyasinin ve sonrasinda gelismis olan sosyal medya diinyasinda bireylerin,
sosyal hayatlarinda ve aligveris aligkanliklarinda ¢ok net bir sekilde degisiklikler olusturdugu
goriiliirken, kurumlar igin de yeni iletisim ve satis kanallar1 olarak varlik bulmuslardir (Ozeltiirkay,
vd. 2017: 177). Dijitallesen diinyada tiiketiciler de artik dijital aglarin arasindadir. Gelisen internet
ve sosyal aglar tiiketicilerin alisveris yapma ve markalar ile iletisim kurma sekillerini degistirmistir.
Markalar tiiketicileri ile sosyal medya iizerinden iletisim kurmakta, bu sekilde sosyal medyay1
pazarlama alanina doniistiirmektedir. Gelisen teknoloji ile toplumda ve pazarlama alaninda yasanan
hizli degisimler siireklilik ve gelisme gostermektedirler. Bu ylizden bireylerde buna ayak
uydurmaya calisarak siirekli degisim gostermektedir. Cevrimigi diinyanin paylasma ve takip etme
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faaliyeti ile 6zellikle yeni kusaklar1 kapsayan dijital tliketicilerin iletisim kurma yapisinda radikal
degisiklikler yasanmaktadir(Ozeltiirkay, vd. 2017: 176).

Tiiketicilere dogrudan ulasabilme imkaninin bulundugu Instagram' dan hedef Kkitleyi satis
yapan sitelere yonlendirmek kolaylagsmaktadir. Tiiketiciler bir markanin hesabinda gezip iiriinleri
begenebilmekte, diger takipgilerin yorumlarini okuyabilmekte, yonlendirilen siteden alisveris
davraniginda bulunabilmektedirler. Tiketicilerin dogrudan iletisim kurabilmesi iiretim aninda da
etkili olabilmelerini saglamaktadir. Bu da pazarlama sonrasinin daha tatmin edici sonuglarla
sonuclanmasina sebep olmaktadir. Kurumlara artik tiiketici ile calisiyor durumuna gelmistir. Bu
durum kurum giivenilirligini ve olumlu sonuglar1 artirmaktadir(Sayimer, 2008: 178).

7 farkli is kolunda ¢alisan, katilimcilarin ortak goriisii sosyal medyanin toplum ve bireyler
iizerinde etkili araclar olmaktadir. Zamanla kullanim seklinin pazarlama stratejilerine gore
degistiginin agik¢a goriildiiglini diisiinmektedir. Sosyal ag tercih sebeplerindeki en 6nemli sebebin
hedef kitle ¢cogunlugu ve hedef Kitleleriyle uyumu olmustur. Sosyal medya hizin etkili olusu ayrica
en ufak bir hatanin da biiylimesine sebebiyet verilmesi demektir (Giiney, 2015: 65).

Halkla iligkiler uzmanlarina gore Instagram marka kimligi ve bagligi olusturmak i¢in uygun
bir ortam olarak goriilmektedir. Son moda uygulamalardan olan Instagram(Yenigikti, 2016: 100) ,
pazarlama i¢in en etkili kullanilan uygulamalardan olmustur. Sadece bireyler arasi etkilesime degil
is amagl olan etkilesimlere de izin vermesi kurumlarin hedefleri yakalayabilmek i¢in Instagram
hesab1 sahibi olmay1 6nemsemesine sebep olmustur. Uriin ve hizmet pazarlamasi icin stratejileri
uygulayabilmenin kolayligin1 saglayan hizmetleriyle var olan Instagram, gelisen bir popiilariteye
sahip olmaktadir. Temelini resim paylasimindan alan Instagram uygulamasinin markalarin harekete
gecebilmesi igin ¢ok olanak saglamasi onu diger sosyal aglardan farkli kilarken, reklamin ve
ardindan pazarlamanin aract konumuna sokmustur.

Ayrica kurumlarm birbirlerini takip etmesi ve iletisimin kolaylasmasi ayrica kiiresellesme
(globallesme) ile sinir dis1 misterilerle kaynasilmasi olanagi da kurumlara cazip gelmektedir.

Reklam maliyetinin azalmasiyla kiiciik isletmeler veya bireyler Instagram’ da sayfa acarak
hem iirlinlerini tanitmak hem de buradan satis yapmakta iken ayrica yeni medyanin kiiresellese
(globellesme) ozelligiyle kolaylikla yurt disina agilabilmektedir. Hesap sahibi olmak isteyen
kurumlarin 6zelliklerine bakmaksizin talelerini kabul eden Instagram’la biiyiik kurum ile kiigiik
kurum rekabetedebilir hale gelebilmketdir.Buna ek olarak Tiiketiciden tiiketiciye satista alanini
genigletmistir.

KiTLE KULTURU BAGLAMINDA INSTAGRAM’DA ALISVERIS

Frankfurt okulundan ¢ikmis olan kitle kiiltiirii kavram1 bazi diisliniirleri tarafindan popiiler
bir olgu olmadigi diisiincesiyle Kiiltiir endiistri olarak adlandirilmasi gerektigi disiiniilen bir
kavram olmaktadir. Adorno ve Horkheimer kiiltiir endiistrisinin modern kapitalist toplumlarin
totaliter oldurulmaya calisilmasina yardimci oldugunu savunmaktadir. Bati toplumlarinda‘“bireyin
tasfiyesi” dedigi olguyu daha ¢ok “‘sahte demokrasi” ile yani segilecek bireyin dnceden segilmesi
ile iliskilendirmektedir. Kiiltiir endiistrisi organik bir kiiltiir degildir ve alt kiiltlir, tst kiiltiir
kavramlart artik kalmamistir. Adorno miizikle ilgilendigi zaman farkina vardigi sey pazar miizigi
olan miizik ve olmayan miizik oldugu olmaktadir Kiiglikcan,2002:266-267).Bu bize demokrasi gibi
onemli bir hususta bile dnceden segme uygulaniyorsa, Sosyal medya 6nceden se¢gme hatta Sosyal
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medya da pazarlamay1 yonlendirme olabilecegini diisiindiirmektedir. Birilerin kitleleri yonetmeye
ihtiya¢ duydugununsa gostergesi olmaktadir.

Adorna’ya gore bilincinde bir sey kalmayan bireyler reklamlarin biiylisiine kapilarak onlar1
kendine ic¢in gerekli gorerek satil almaktadir ve buna ” kisisel zevk “denilmektedir. Bu pasif
bagimlilik “yutturulan” seyle baslar ancak reddedilmektedir. Kitlelere istediklerini vermek olmayan
bu durum kitleleri manipiile etmekten baska bir sey degildir (Kiigiikcan, 2002: 268).

Tiiketim toplumu oldugumuz gerecegine dayanarak artik bos zamanimizi sosyal medya
araclariyla tiiketirken, aligveris yaparaktan tiiketici vasfimiz korunmaktadir. Bir tagla ikiden fazla
kus vurmay1 hedefleyen her zaman ki gibi kapitalistler, bu eglence aracini aligveris merkezi haline
getirerek giiclerini gii¢ katmay1 hedeflemektedir.

Endiistriyel diizenin kiiltiir haline gelmesi olarak adlandirilabilecek olan kitle kiiltiiri
kavrami kitle iletisim araglariyla desteklenerek daha fazla kisiye daha fazla secenekle ulagmayi
saglamaktadir. Bos vakit 6ldiirme ¢ilginligimiz ile alisveris ¢ilginligimizin bir araya getirilmemesi
kapitalistler tarafindan tabi ki degerlendirilmektedir. Bu degerlendirmeler sonucu Intagram gibi bos
vakit oldiirdiigiimiiz bir mecra adeta aligveris merkezi haline getirilmektedir. Ulkemizde var olan
batililagma hareketligiyle, insanlarimiza hem maddi hem de manevi bircok dayatma getirmektedir.
Modernlesen ve Batililasan hayatimizin bir sonucu olan kitle kiiltiirlii hayat tarzi ihtiyag
gostergemizi (skalamizi) degistirmistir ve ihtiya¢ disi gereksinimler ortaya koymaktadir. Artik
bireyler adete ihtiyacini olani degil farkli olan1 aramaktadir ve sirf hayatimizda farklilik olsun diye
ya da bagkalar1 yapiyor diye bireyler baz1 seyleri yapma ihtiya¢ duyar olmaktadir. Adeta hipnotize
olmus gibi yaptigimiz gereksiz aligverigler de buna drnek olmakla beraber, bundan dolay: da bazi
firsat¢1 saticilar tarafindan suiistimal edilmekte, {iriinde kalite 6nemsizlesmistir. Alic1 i¢in sadece o
iirline sahip olmak ve o iirlinde bende de var bilinci yeterli gelmektedir. Bundan istifade eden satict
ise Urlinlin takibini yapmayacagl ya da yapamayacagl cesaretiyle sahte {irlinii aliciya
gonderebilmektedir.

INSTAGRAM ALISVERISI BASLIKLI VIDEOLARIN ANALIiZI

Daha 6nce 19’unun kadmn 3’{iniin ise erkek oldugu 20-36 yas arasinda ve gelirlerinin ise
1000 ile 10000 arasi1 olarak belirlendigi 22 kisilik bir odak gurubunun onemli bilgileri asagida
grafiklerle belirtilmistir;

Sekil 3: Instagram kullaniminin yillara gére oran

Kaynak: (Ozeltiirkay, vd. 2017)
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Sekil 3’te baktigimizda yapilan arastirmada odak grubunun yarisinin Instagrami 2 yildir
kullandig1 goriiliirken kullanict sayist yogunluguyla 3 yildir kullanan kullanicilarin orani takip
etmektedir.

m tescilli

| tescilsiz

Sekil 4: Odak grubunun tescilli ve tescilli olmayan Instagram aligveris sayfalarina giris oranlari
Kaynak: (Ozeltiirkay, vd. 2017)

Grafik 4 ‘te baktigimizda kullanicilarin yarisindan fazlasin tescilsiz Instagram aligveris
sayfalarini takip edip aligveris yaptiklarini goriilmekte.

10 ~

e | ! A

O N b OO
L

1defa 2,3defa 5,10defa 10,15 15
defa  defadan
fazla

Grafik 7:0dak grubunun giin igerisindeki Instagram giris adetleri

Kaynak: (Ozeltiirkay, vd. 2017)

Yukarida grafiklerle gesitli bilgilerine sahip oldugumuz arastirmaya gore Instagram’dan
aligveris yapan kullanicilar kapida 6deme kolayligi, iiriin ¢esitliligi, fiyatinin uygun olmasi, iade
kosullar1 ve kolay alisveris yapma ozelliklerinden dolay1 Instagram’dan aligveris yapmay1 tercih
etmekte olduklarini bilinmektedir. Katilimeilarin hemen hepsi; begeni sayisinin, olumlu ve olumsuz
yorumlarin, satin alma kararlarini etkileyen unsurlar oldugunu belirtmis, ama yaridan fazlasi takipgi
sayisinin etkili oldugunu ifade etmis bulunmaktadir. Yine arastirmaya katilanlar biiyiik cogunlukla,
Instagram’dan aligverisi, cogunlukla Instagra’dan olmak iizere, gerek agizdan agiza iletisim ve
gerekse Facebook ve diger internet platformlari araciligi ile arkadaslarina tavsiye ettiklerini
belirtmistir Katilimeilarin tiimii 6ncelikle, firma ve f{riinleri hakkinda bilgi edinmek amaciyla
firmalarin Instagram sayfalarini takip etmekte olduklarini bildirmislerdir. Katilimeilarin en ¢ok
sikayet ettikleri iletisim eksikligi ise fiyat yazmiyor olmasi olmustur. Tiiketiciler tavsiye ve uyari
i¢in genellikle yorum yapmaktadir (Ozeltiirkay, vd. 2017: 186-192).
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444 kisinin katilmis oldugu ankette 171 kisinin Instagram’dan aligveris yaptigin1 ve bunlarin
92’sin kiyafet, 53 kisisinin ise ayakkabi aldigi sonucu ortaya ¢ikmistir (Armaga, vd. 2019: 6-7).

Tablo 1: Instagram’da aligveris aramasi sonucu ¢ikan 20 videonun olumlu/olumsuz

degerlendirmeleri
Instagramda Video Bashg1 | Memnu | Olumlu Yorumlar Olumsuz Yorumlar
Alisveris Yapan -niyet
Kullanicilar
https://www.youtube. | INSTAGRA olumsuz 1)Abi ben intagram dan bi
com/watch?v=babG | M/INTERNE adamdan hesap aldim ama
VDB_Tas T vermedi zula hesabi aldim
ALISVERISI vermedi  napmam  lazim
NDE NASIL 2)Ben de dolandirildim hemde
DOLANDIRI bir krampon sayfasi tarafindan
LDIM? | beni ya dolandirdi ya da ne
NASIL yaptigini anlamiyorum
SIKAYETCI 300 TL 2 hafta énce hesabina
OLDUM? | yatirdim 2 haftadir goriildii atip
ANI- duruyor ne  yapmaliyim!
SOHBET 3)Ayni olayi bugiin ben
yasadim
4)Bende dolandirildim bana da
yardimc1  olabilir  misiniz
bulalim
5)Artik ¢ok ke¢ 2000 tele
dolandrildim ®
https://www.youtube. | DOLANDIRI | olumsuz | 1)Harikasin.Cok 1)Merhaba giimriik.iletisim
com/watch?v=87WP | ClI duyarlt ve iyi | diye bir Instagram sayfasi var
CHjORQY INSTAGRA niyetlisin. Bu tiir | net dolandiricidir degil mi bir
M videolarin bakabilir misiniz
SAYFALARI devamini  bekliyoruz | 2)En biiyiikk dolandirici .SC
NI IFSA aw SARVIN. | sakin aliveris
ETTIM - 2)perakende ve toptan | yapmayin bu adamdan. &
Artik aldiklar1 yeri
Dolandirlmay sOylersen cok
asSon!! seviniriz
3)Sen ne kral adamsin
ya, sen bir tanesin
mert abi
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https://www.youtube. | 3 TANESI | olumlu 1)Kaliteli ¢cakma satan | 4)15:54 kahkaha atttm :D
com/watch?v=qtRKi | 109TL'ye yerler bi yer var abi | ayakkabi yamuldu lan :D
6pAZcQ SATILAN gnpsport ordan | 5)Komando bicagiyla
.CAKMA. alabilirsin ayakkabiy1 keser: gordiigiiniiz
INSTAGRA ce gibi ayakkab1 kesiliyor hig
M 2)Abi senin kanalini | saglam degil
AYAKKABI iirtin incelemeleri i¢in
LARINI degil sirf bu
INCELEDIK hikayelerin icin
izliyorum hi¢ egisme
Likelayin {istte
kalsin
3)Su adamin sesine
bayiliyorum®  yillar
once de tv’den telefon
almist1 onu
inceliyordu bayaa
iyidiz
https://www.youtube. | Instagram olumlu | yoruma kapali. YORUMA KAPALLI
com/watch?v=YA 9 | Alisverisi 'Ef
50ZHRS0 Butik' |
hande.dilara
https://www.youtube. | UYGUN olumlu 1)Abi bu ayakkabiy1
com/watch?v=Epl7rF | INSTAGRA basketbol  oynamak
7LoD8 M icin alasam pisman
AYAKKABI kasir
SIPARISI, miyimm destek
NIKE konusunda falan
ALPHA 2)Abi sneakerscomtr
DUNK guvenilir bi Instagram
BASKETBOL sayfasi mi ajl alicam
AYAKKABIS dusunuyorum hala
| ALDIM 3)abi Instagram da
satilan sahte kyrie
ayakkabilarini
inceloermisin

4)Wunder orjinal mi ?
5)Glinaydin yine ¢ok
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giizel video

https://www.youtube. | Instagram olumlu | yoruma kapali.
com/watch?v=nbbuB | Alisverisi
mD8frs (Carpe Butik)
KEDILERIMI
ZIN SON
HALLERI?
https://www.youtube. | Instagram olumlu | 1)Gule gule kullanin | 4)Parana yazik
com/watch?v=kIwY1 | Alisverisi | hepsini guzel
_Y1dskE Orjinaliburda | gunlerde.
Giavenilir mi? 2)Orjinal bulmak
Orjinal mi? gercekten  zor bu
hesabi hemen
inceliyorum
3)Hepsinde  goziim
kald1 far paketlerinin
84
aligveris  konusunda
ruh ikizimsin :)
https://www.youtube. | INSTAGRA olumsuz | 1)abi hangi | 2)Abi 12 dk ucuz ayakkabiy1
com/watch?v=j6zv8g | M magazadan  aldigim | kétiiledi sjsjjsjs saka gbi 60 tl.
a4AUQ AYAKKABI yazabilirmisin  pahal | Okdr  kardesim istemeyen
LARI | olani almaz bkrr
CAKMA VS. 3)Ben olsam 300 tl olan1 alirim
GERCEK Su Anda air force 1.7 778 tl
INCELEME 4)Gardas senin o ¢ope atacagin

0 ukalaca davrandigin
ayakkabiy1 hayal dahi
edemeyen insanlar var ¢ope
atacagina

fakir fukaraya ver bi hayrin
dokunsun

5)Cakmalar sayesinde
orjinallerini bulamaz olduk
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https://www.youtube. | UYGUN olumlu 1)Seni ¢ok seviyorum
com/watch?v=zPdIk | FIYATLI bize bdyle Instagram
CHsDES EFSANE sayfalarmi tanitmaya
AYAKKABI devam et liitfen c¢ok
AIR JORDAN faydali oluyor
11 ALDIM | 2)Kaliteden odiin
INSTAGRA vermiyor
M SIPARISI 3)Her videonu
SEFFAF izliyorum,
KARGO begeniyorum bir
KUTU kalbini istiyorum ;)
ACILIMI 4)Boyle vidyolar artir
abi  glizel oluyo
5)Abi giivenilirmi ben
retro 3 alicam ordan
korkuyorum hala
almaktan
https://www.youtube. | = Miray olumlu | yoruma kapali. YORUMA KAPALLI
com/watch?v=IGJfu | Kozmetik
KUPF_U Alisverisim 1
MITASYON
URUNLER
https://www.youtube. | RABIACA olumlu | 1)Ya Bende moda|5Bende bu  uygulamayi
com/watch?v=KgGa | MODASELVi selvimde elbise siparis | indirdim bitane sibaris verdim
75iD_hc M verdim ilk kez | ama simdi sebette bisey
ALISVERIS insaallah gozukmiyo
DENEYIiMI ekranda  goriindiigii | lutfen yardimci olurmusunuz
gibidir lutfen

2)Kag¢ gilinde geliyor
3)Evet nerdeyse tim
aligverislerimi  moda
selvimden yapiyorum
¢ok da memnunum
ama tek sorun bi
tulum alicaktim
tikenmis bir daha
getirmediler bu kadar
istek alan bi iriini
neden tekrar satisa
sunmuyorlar bunu da
anlamig degilim
dogrusu

4)Gecen hafta 1 tane
daha  aldim  ¢ok
begendim

6)Evet nerdeyse tim
aligveriglerimi moda selvimden
yaptyorum ¢ok da memnunum
ama tek sorun bi tulum
alicaktim tiikenmis bir daha
getirmediler bu kadar istek
alan bi irinii neden tekrar
satisga sunmuyorlar bunu da
anlamis  degilim  dogrusu
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https://www.youtube. | Instagram olumiu | YORUMA KAPALI | YORUMA KAPALI
com/watch?v=xpUw | Aligverisi
ZiYrh8o ‘efbutik’
https://www.youtube. | Instagram olumsuz | 1)Konu giizel ama | 3)Konu giizel ama sanal arka
com/watch?v=90fFR | Dolandiricilar sanal arka plan hos | plan hos olmuyor bence
9B9pQg ndan Uriin olmuyor bence | 4)Benzer bir olay var su anda.
Aldim 2)Cok  giizel 1iyi | Evde ¢agri merkezi personeli
aksamlar artyoruz diyerek ilan verip
insanlara sadece bir Kkisi
tarafindan satilan cihazi
aldirtyorlar. Cihazinda i¢i bos
maalesef...
ben surda nllden
hepsiburadan iriin alirken bile
tirstyorum, satict  gonderecek
mi, tedarik edemeyecek mi
yanlig m1 kirik m1 gonderecek
diye; bir de Cinden abuk subuk
yerlerden aligveris yapmak ne
cesaret arkadas! Deli cesareti.
5)El kol cok oynuyor
https://www.youtube. | 450 TL Cop | olumsuz 2)450 ye neler olurdu neler
com/watch?v=8h8A | Oldu - 1)ben hep aliexpress | 3)bende dolandirildim
Ddyc2YA Dolandirildim ten alisveris | 4)Bende  ayakkabi  aldim
- Instagram yapiyorum hic sikinti | orijinal diye, orijinal
butigi olmadiAbi hangi butik | olmadigin1  biliyordum ama
bizde bilelim | kaliteli  bir  replika diye
almayalim diisiiniiyordum ancak {iriin ¢ok

kotii ne yapabilirim
5)Bana da aynisi oldu
biriktirdigim para gitti
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https://www.youtube. | Dolandirici olumsuz | 1)¢ok  bilgilendirici | 3)alisveris  yaparken  rast
com/watch?v=IXqee | Instagram olmus  kral eline | gelmem peki
gv-1QY Sayfalarin saglk 4)Ekim Butik giivenilir mi
Ifsa Ettim ! 2)Cok iyi olmusg bakar misiniz
Dolandirilmay
a Son ! -
Instagram
Butik
Sayfalar1 -
https://www.youtube. | INSTAGRA olumlu 1)Kag yasindasin ¢ok | 2)¢anta aligverisi yapip i¢inden
com/watch?v=WhgJ | M ALIS geng gozikiiyorsunuz | ¢anta ¢ikinca sasirmak ... bu
LIVJfzi VERISIM 3 videoyu nerden bulup izledim
CANTAYI ya ne kadar sagma
100 TL YE . 2 3 haber goérmiissiiniiz haber
ALDIM #aligv olsun diye Oyle paylasacaklar
eris #canta #In tabi birde altta yazmigsiniz 27
stagram yagindayim diye bu yasta buna
m1 inantyorsunuz gercekten
https://www.youtube. | INSTAGRA olumlu | 1)daha fazla vlogg | 4)Bende moda olunca giymem
com/watch?v=wbZu | M cekkk lutfen | modas1 bir az gegtikten sonra
dYRBuUUA ALISVERISI 2)Supersin...Muhtese | giyerim pisti olmayr  hig
M + GECE msin...Sahanesin...Nes | sevmem kim severki 1?00
PAZARIEX elisin...Eglencelisin... | 5)Herkes efbutikten aligveris
Guzelsin.. veoe® yapiyo
...
3)Sana hersey yakisir
Azra’m. © Giizele ne
yakigmaz?
https://www.youtube. | #BAUgiinliigi | olumlu | 1)Kulakhigin cok | 3)fav laboratuvarinda oldugun
com/watch?v=xAEB | m OKULDA giizel ®@nerde | sirada  kamerayr ¢ok hizlh
rmDK7kk MONTAJ bulabilirim??%e hareket ettirmigsin gergekten
UNU [ 2)Abla bu kadar giizel bagim dondd ve
BUTIK olma sonra | ileri sarmak zorunda kaldim
ALISVERIST litfen biraz dikkat et <3
M > > klianlyorlar S 4)Bilgesu: artik ger¢ekten daha

[1 #AralikVL
OG 18

az aligverisg yapicam
Bir sonra ki videonun basligr :
Butik  alisverisim  ©©W
5)Bilge Su  dost¢a  bir
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hatirlatma; aligveris yapmay1
acilen birakman gerek

https://www.youtube. | DEV olumlu | 1)Harika video
com/watch?v=4qCZk | INSTAGRA 2)basarilar
IlUw248 M 3)Emeginize  saglik
ALISVERISI | Hilal Firat
KARGO kanaalindan destegeee
ACILISI geldik sizide
bekleriz  videonuuzu
izledik kalici
komsunuz
olduk:)zilimizi agtik
:)sizlerde aynisini
yapip Hilal Frrata
komsu olursaniz ¢ok
seviniriz basarilar :)
4)VIDEOLARIN
DEVAMINI
BEKLIYOR
BASARILAR
DILIYORUM.
5)Emeginize  saglik
destege geldim sizide
beklerrimss A &
https://www.youtube. | Sevdigim 10 | olumlu | 1)Favori Consept ilk | 4)Kag para reklam aldin
com/watch?v=00gW | Instagram defa aligveris | 5)Carpe giivenilir bir site mi
b914a30 Butigi | Surge, yaptigim yerdi ¢ok iyi | sikayetvar.com da bir siri
Carpe, 2)Kirmizi butiks | sikayet gordiigim igin
maymoda, Oneririm baya iyi | tereddiite diistiim.
tshirtmanya, - e
cappmoda... 3)Instagram da
butiknur67 tavsiye
ederim irilinler uygun
ve kaliteli

S6z konusu videolarin analiz edilmesine ve daha nceki yapilan arastirma sonuglarina gore;
Instagram {izerinden aligveris yapan kullanicilarin yorumlari 14 kullanicinin yaptiklar1 aligveristen
olumlu yonde memnun olduklar1 diger 6 kullanicilarin ise memnun olmadig iizerine olmaktadir.
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Kullanicilar az bir kismi ise aldiklari tiriinle fotograftaki tiriiniin eslesmedigi belirtmektedir. Orijinal
iriin olmadiginda bahsettikleri goriilmistiir. Hatta bu yiizden acaba fiyat performans agisindan
degerlendirebilir miyiz diye diistiniilerck olumluma yapmaya ¢alistiklar1 da goriilmiistiir. Renk ve
bi¢cim olarak ayni olmadiklarini sdylemektedirler. Bazi alicilarin vaktinde kargo gelmediginden
sikayet ettigi goriilmektedir. Bunun yani sira dolandiricilik yasayan kullanicilar da mevcut oldugu
goriilmektedir. Parasi hesaba yatirmasinda ragmen iriinii alamadigmi soyleyenler, ayakkabi
almadiklarinin sanip kutunun i¢inden ayakkabi goriiniimlii anahtarlik ¢iktigini belirten kullanicilar
da bulunmaktadir. Olumlu olarak yorumlayan kullanicilar ise iirline daha ¢ok fiyat performans
acisindan bakmaktadirlar. Seffaf goriinimlii kargolara onlari memnun etmektedir. Beden
konusundaki yanlighklar da videodaki bireylerin serzenislerinden biri olmaktadir. Kendi
bedenlerine gore alsalar da kalip olarak uygun olmadiklarini sdyleyen kullanicilar bulunmaktadir.
Aligveris yapan kullanicilarin ¢ogu iirtin hakkindaki yorumlar takip ettiklerini belirtirken, bir kismi
ise daha once aligveris yapan arkadaslarindan cesaret alarak bu ise kalkistigini belirtiyorlar.

Bazi Instagram kullanicilarin Instagram aligverisiyle ilgili bir diger sorun olarak goérdiigii
husus ise 6deme bi¢imidir oldugu goriilmektedir. Profesyonelce hazirlanmis adreslerin yani sira
profesyonel olmayan halde bulunan bazi adresler kullanicilar tedirgin etmektedir. Saticinin EFT ya
da havale yoluyla 6deme istemesi alicida tedirginlik yaratmaktadir. Uriinii eline ulasmadan 6deme
yapmak istemeyen kullanici haliyle tedirgin olmaktadir. fade konusunda ise agikga bir madde
bulunmayan bu durum tiiketiciyi tedirgin etmektedir.

Tiiketicinin korunmasi hakkindaki kanundaki ilgi maddeler;

“MADDE 48- (1) Mesafeli sozlesme, satict Veya saglayici ile tiiketicinin es zamanly fiziksel varligi
olmaksizin, mal veya hizmetlerin uzaktan pazarlanmasina yonelik olarak olugturulmug bir
sistem ¢ercevesinde, taraflar arasinda sozlesmenin kuruldugu ana kadar ve kuruldugu an da
dahil olmak iizere uzaktan iletigim araglarimin kullanilmast suretiyle kurulan sézlesmelerdir.

(4) Tiiketici, on dort giin icinde herhangi bir gerekce gostermeksizin Ve cezai sart odemeksizin
sozlesmeden cayma hakkina sahiptir. Cayma hakkinin kullanildigina dair bildirimin bu siire
iginde satici Veya saglayiciya yoneltilmis olmasi yeterlidir. Satici Veya saglayici, cayma hakki
konusunda tiiketicinin bilgilendirildigini ispat etmekle yiikiimliidiir. Tiiketici, cayma hakki
konusunda gerektigi sekilde bilgilendirilmezse, cayma hakkini kullanmak icin on dort giinliik
stireyle bagl degildir. Her haliikarda bu siire cayma stiresinin bittigi tarihten itibaren bir yil
sonra sona erer. Tiiketici, cayma hakki siiresi i¢inde malin mutat kullanimi sebebiyle
meydana gelen degisiklik ve bozulmalardan sorumlu degildir. Tiiketici, on dort giin iginde
herhangi bir gerekge gostermeksizin Ve cezai sart 6demeksizin sézlesmeden cayma hakkina
sahiptir. Cayma hakkinin kullanildigina dair bildirimin bu siire iginde satici Veya saglayiciya
yoneltilmis olmasi yeterlidir. Satici Veya saglayici, cayma hakki konusunda tiiketicinin
bilgilendirildigini ispat etmekle yiikiimliidiir Tiiketici, cayma hakki konusunda gerektigi
sekilde bilgilendirilmezse, cayma hakkini kullanmak icin on dort giinliik siireyle bagh
degildir. Her haliikdrda bu siire cayma stiresinin bittigi tarihten itibaren bir yil sonra sona
erer. Tiiketici, cayma hakku siiresi icinde malin mutat kullanimi sebebiyle meydana gelen
degisiklik ve bozulmalardan sorumlu degildir (TKHK, 2013) “ olmaktadir. Bu maddelerde
onemli husus cevrimigi (online) aligverislerde hukuki hakka sahip olmak i¢in “mesafe
sOzlesmesi’nin onaylanmasidir. Instagram’dan yapilan direk aligveriglerde ise bu miimkiin
olmamaktadir.
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SONUC

Niifus artis1 ve makinelesmenin artisiyla iiretim artmustir, liriinler ¢esitlenmistir. Bununla
birlikte gelisen teknoloji ile iletisim alanlarin genislemesi ve g¢esitlenmesi de meydana gelmistir.
Artan lriin cesitliligi beraberinde secicilik getirmis ve arz talep kavramlar1 ayrintili bir sekilde
incelenir olmustur. Geleneksel medya (tv, radyo, dergi, gazete vb.) kitlelere ulasan iiriin duyurular
artik sec¢ilmisler yani hedef kitleye yeni medya araglari olan sosyal medya ile ulasmaktadir.
Gelismis diizeyi farki gézetmeksizin iilkelerce yayilan bu medya uygulamalari inanilmaz kitlelere
ulasmustir. Ister genis, isterse hedef kitleye ulasmak isteyen kurum sahibi, maliyet diisiikliigii, hiz1
ve tiiketiciyle dogrudan iletisime girebilmesi, hatta sosyal diyaloglar kurarak gonliinii
kazanabilmesi sebebiyle buraya kurumunu adapte etmistir. Kiigiik isletme sahibi bu sayede biline
markanin yaninda yerini almisg ve artik bilinen markayla rekabet edebilme firsatina ¢ok kolay
ulagmistir. Sadece kurum ile tiiketici arasindaki bagi degil, kurum ile kurum arasindaki baginda
kurulmasini saglayarak hem rekabetten dogan kalite artirtilmasina sebep olunabilmekte, hem de
kurumlara farkli ortakliklar kurabilmektedir.

Benlik sunumun yapildigt sosyal medya hesaplarina Instagram hesaplar1 da dahil
olmaktadir. Burada oldugumuz yada olmak istedigimiz bireyler sunulmaktadir. Bu da takip
ettigimiz kurum i¢in iiriin 6zelligi olusturma da fikir olusturmaktadir. Hatta bize hitap eden celis ve
hediyelerle bizi sadik birer miisteri haline getirmeye ¢alisabilmektedir.

Online aligveriste profesyonel olmus bireyler 6zellik iiriin seciminde aligverislerini iyi
yapmay1 bilseler de internetle yeni tanismis, ya da Instagram aligverisle yeni tanigsmis bireyler bu
mecralarda kandirilabilmektedir. Online aligveristen ¢ok farkli olan Instagram’da yapilan aligverisin
en dnemli farki Instagram’in mesafeli aligveris sozlesmesi 6zelligine sahip olmamasindan kaynakli
bir fark olmaktadir. Instagram sayfasindan direk kendi Web sitelerine yonlendiren bazi kuruluslar
Web sitesi tizerinden bunu gergeklestirebilirken, henliz Web sitesine sahip olmayan kurumlar bu
hukuki iglemi yerine getirememektedir.

Analizimizde her ne kadar Instagram alisverisinden memnun oldugunu belirtenler
cogunlukta olsa da bu bize “Influncer Marketing” yani “ Etkleyici Pazarlama” y1 hatirlatmaktadir.
Belirli sayida takipciye sahip olan Etkileyici, kurumlarla anlagarak iriinleri hakkinda olumlu
yorumlar takipcilerle paylasmaktadir. Analiz ettigimiz videolar da bunun bir ¢esidi olabilme
thtimali yiiksek olmaktadir. Bu bizi her daim siiphecilige gotliren nedenlerin ortaya ¢ikis sebebi
Dijitallesme ve makinelesmenin kol kola girmesi olmaktadir. Hatta artik bireyler tiiketici
vasiflariyla var olabilmektedir. Tiiketici sifatimizi o kadar benimsedik ve Onemsemekteyiz ki
kazandigimiz para ile aldigimiz cep telefonu ya da kiyafetle ugurum farklar olmaktadir.

Dijitallesme ve makinelesmenin etkisiyle elimize gecen iiriinleri kalitesizliginin sebepleri;

Uretimdeki hiz iiretimi, dolaysiyla kalitenin dnemsenmesi
Tiiketim dongiisiiniin devam ettirilmeye ¢alismast
Makinelesmeyle tek tip tiretimler

Kurumun elindeki iriinii satma istegi ile modaya yon vermesi
Gorselinin fazla degistirilmesi

Onericinin bundan para kazanmasi

Hukuki agiklardan faydalanma

Hesap sahibi kurumun denetlenmemesi
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Hizli ve kolay ulagimmn artik fark bile olmadigi cagimizda maalesef kalite
konusundaki sikintilarimiz, sosyal medyadaki alisveriste de kendisinin gostermektedir. Artik fark
yaratmak iirtinii aldiktan sonraki memnuniyet siiresiyle dl¢tilmektedir. Bireyler fiyat performans ile
ilgili olumlalar yapama ¢aligsa da, kaliteye bu olumlamalarla ulasilamayacagi bir gergektir. Daha
hizl1 ve daha ¢abuk aligveris ve daha fazla segenegi ayni andan satisa sunabilme kaygisi satis yapan
bireylerin kalite konusunda harcamasi gereken eforlarin da eksikligine sebep olmaktadir. Bu
bosluktan faydalanmak isteyen bazi saticililar ise bunu bahane ederek ve mesafeden faydalanarak,
paylastiklar1 gorsellerden ¢ok farkli tiriinler gonderebilmektedir.

Gelismis tlkelerin diger iilkelerden en 6nemli farklarindan bir iiriiniin gérsele yakin olmasi
olmaktadir. Filtre olanaklarinin fazla kagirilmasi muhtemel olan Instagram’mn moda oldugu su
donemler, modasinin gecebileceginin de gostergesi olmaktadir. Modasi gectigi anda kurumun neye
ugradigina sasirip pazarlama kabiliyetinin kaybetmesi de s6z konu olmaktadir Sosyal medya
kullanimin fazla olmasi da lilkemizdeki bireylerin yabanci kurumlar i¢in hedef kitle olmasini
kolaylastirilacaktir ve ithalatin1 diigiirmesi gereken bir iilke icin tehdit olusturmaktadir. Genel olarak
iade ve degisim, kapida ddeme kolayliginin olmamasi profesyonel calisan kurumlar i¢in 6rnek
olusturabilmekte ve normallesebilmektedir. Adeta dolandiricilik mecrasina dénen bu ortam derhal
yetkililer tarafindan denetlenebilecek halde diizenlenmelidir. Aksi takdirde bu aligveris sistemini
nerdeyse kusursuz bir bigimde yiiriiten bireyler de olsa bu mecra digerleri yiiziinden karalanacak ve
beklide engellenip, imkansizlagtirilabilmektir. Onlemi almmamis higbir avantaj avantaj olarak
kalmamaktadir. Bu tiir gelismeler topluma mal edilirken 6ncesinde 6nlemi alinmalidir.
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THE EFFECT OF HEALTH EXPENDITURES ON ECONOMIC GROWTH:
AN ECONOMETRIC ANALYSIS

Emine Tiirkan AYVAZ GUVEN!
ABSTRACT

All countries in the world aim to create a society composed of healthy individuals. Because for a country's
economy to be strong and sustainable, a society consisting of healthy individuals is necessary. Health expenditures for
the development of health services affect economic growth through human capital. An increase in health expenditures;
It also affects economic growth by increasing people’s life expectancy, life expectancy and quality of life. How health
spending affects economic growth has always been explored. The aim of this study is; It is the analysis of the effects of
health expenditure and household consumption expenditure on economic growth in OECD countries using panel data
regression model. For this;, 37 OECD countries were examined, between 2011 and 2020. Hausman Test results show
that fixed effects model should be accepted among models used in panel data analysis. In the obtained fixed effects
model; It has been observed that there are different variances, autocorrelations and correlations between units. After all;
It has been found that health expenditures and household consumption expenditure variables have a negative effect on
economic growth. An increase of 1% in health expenditures reduces economic growth by 0.08%.

Keywords: Health Expenditures, Household Consumption Expenditure, Economic Growth, Panel Data Analysis,
OECD Countries.

SAGLIK HARCAMALARININ EKONOMIiK BUYUME UZERINE ETKIiSi:
EKONOMETRIK BIR ANALIZ

OZET

Diinyadaki tiim iilkeler, saglikli bireylerden olusan bir toplum olusturmayi hedeflemektedir. Ciinki; bir {ilke
ekonomisinin glicli olmasi1 ve siirdiiriilebilirligi i¢in, saglikli bireylerden olusan bir toplum gereklidir. Saglik
hizmetlerinin gelisimi i¢in yapilan saglik harcamalari, beseri sermaye yoluyla ekonomik biiylimeyi etkilemektedir.
Saglik harcamalarinda ortaya ¢ikan bir artig; insanlarin hayat siiresini, hayat beklentisini ve hayat kalitesini artirarak
ekonomik biiyiimeyi de etkilemektedir. Saglik harcamalariin, ekonomik biiylimeyi ne yonde etkiledigi her zaman
aragtirllmigtir. Bu ¢alismanin amaci; OECD iilkelerinde saglik harcamasi ve hane halki tilketim harcamasinin, ekonomik
biiylime tizerindeki etkilerinin panel veri regresyon modeli kullanilarak analiz edilmesidir. Bunun i¢in 2011-2020 yillar
aras1 37 OECD iilkesi incelenmigtir. Hausman Testi sonuglari, panel veri analizinde kullanilan modellerden sabit etkiler
modelinin kabul edilmesi gerektigini gostermektedir. Elde edilen sabit etkiler modelinde; farkli varyans, otokorelasyon
ve birimler arasi korelasyon oldugu goriilmiistiir. Sonugta; saglik harcamalarmin ve hane halki tiiketim harcamasi
degiskenlerinin, ekonomik biiylime {izerinde negatif etkisinin oldugu bulunmustur. Saglik harcamalarindaki %1'lik
artig, ekonomik biiyiimeyi %0.08 azaltmaktadir.

Anahtar Kelimeler: Saglik Harcamalari, Hane Halki Tiiketim Harcamasi, Ekonomik Biiylime, Panel Veri Analizi,
OECD Ulkeleri.
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1. INTRODUCTION

Health is one of the most important assets and indispensable values of human beings. The
survival of people depends on the growth of healthy generations and their economic efficiency.
Healthy people; They can learn better, improve their skills and increase their level of welfare with
higher income by increasing their productivity. However, while doing all of these requires being
healthy, protecting and sustaining one's health, it also requires some expenditure for this. It is
emphasized in the literature that health expenditures contribute significantly to economic growth by
increasing the health level of the individual and society (Bloom et al. 2001; Mayer 2001; Sab and
Smith 2001). But; There are also studies that find that health expenditures have a negative effect on
economic growth in different periods in some countries.

Economic growth defined as the increase in the amount of goods and services produced in a
country over time. It is one of the issues that all countries of the world are closely interested in. The
search for economic growth has led to the emergence of new approaches that try to explain how
growth occurs and what policies affect growth. The most important of these has been the
Endogenous Growth Model. While the Endogenous Growth Model emphasizes the importance of
the sectors that affect the growth of an economy, it emphasized that physical capital was given
much importance for many years. Moreover, it has been revealed that the main factor of production
is human capital in terms of long-term growth (Kibritcioglu, 1998: 224). Human capital concept; It
is used to express all concepts such as knowledge, skills, abilities, health status, place in social
relations and education level that a person or society has (Woodhall, 1987: 21). Although the main
source of human capital is education, the health level of the society is another factor that contributes
significantly to the development of human capital.

The effect of health expenditures on economic growth is increasing day by day and
maintains its importance. It is known that the health sector also affects economic growth through
human and physical capital accumulation. In order for societies to survive, they must raise a healthy
generation. Healthy workforce is one of the main factors of production in the growth and rapid
development of societies. It is observed that health indicators are better in countries that prioritize
health expenditures more. Therefore, since a healthy society will be formed in these countries, the
possibility of high increases in production levels is more.

Grossman (1972), Bloom and Canning (2000) explain that healthy individuals assimilate
information more effectively and as a result, a higher level of productivity is achieved. Hamoudi
and Sachs (1999) emphasize that there is a simultaneous cycle between health and wealth.
According to the World Bank (1993), health problems are important obstacles to economic
development. The main conclusion of the said health report is that the relationship between health
and economic growth should be addressed with its broad dimensions. On the other hand, Bloom,
Canning and Sevilla (2001) state that human capital should be defined not only in terms of abilities
but also in terms of health, and they emphasize the concept of health as one of the main dynamics of
growth.

The OECD places emphasis on human capital for the development of sectors that provide
basic economic growth and for those who are sustainable to generate higher income by producing
higher added value. In addition, it prefers to include the issue of education and health expenditures
to be made in the long term into the government policies instead of the income that can be obtained
in the short term as a result of short-term collaborations (Sarigul, 2019: 35).
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The main purpose of this study is to test the relationship between health expenditures and
economic growth in OECD countries between 2011 and 2020 with panel data analysis. For this
purpose, in this study; GDP was used as the dependent variable, the share of health expenditures in
GDP and household consumption expenditures were used as independent variables. In practice, the
Hausman Test was applied to the variables. The following sections of this study are organized as
follows. In the second part, there is a domestic and foreign literature research on the subject. In the
third chapter, general information about the methodology of the study is explained. In the fourth
section, where the application is included, the data set and variables used and the findings obtained
from the analyzes are presented in tables. In the fifth chapter, there are conclusions and general
evaluations.

2. LITERATURE

When the literature is examined; It is seen that there are many studies investigating the
relationship between health expenditures and economic growth. In the studies, three different
relationships emerge between health expenditures and economic growth. The first of these is the
studies that found no relationship between the variables. Second, it states that there is a negative
relationship between the variables. The third is; revealed a positive relationship between the
variables. Some of these, especially some of the studies carried out in recent years, are given below
in historical order.

Bloom and Canning (2000), as a result of their study based on 70 countries from Asia and
outside of Asia, found that health expenditures in the period of 1965-1990 positively affected
economic growth and welfare. Snow and Bottom (2003) studies, using annual data for the period
1971-2000 in Turkey, the impact on economic growth of health spending found that it is negative.
Brempong and Wilson (2004) examined the relationship between health and economic growth for
21 Sub-Saharan Africa and 23 OECD countries. 1975-1994 period for Sub-Saharan African
countries; They used 1961-1995 data sets for OECD countries. As a result of the analysis, it is seen
that the health expenditures of the countries in two different groups have a positive effect on
economic growth. Koying and Young-Hsiang (2006) used data for the period 1975-2001 in their
study, and 21 OECD countries were included in the group of countries. In line with the results
obtained, it was determined that the increase in health expenditures caused an increase in economic
growth.

Yumusak and Yildirim (2009), using data from the years 1980-2005 with health indicators
in Turkey has tried to explain the relationship between economic growth cointegration method. In
this study, the effect of economic growth of health spending in Turkey has reached the conclusion
that the minimum and negative. Baltagi and Moscone (2010) found in their study that there was no
statistically significant relationship between health expenditures and economic growth in 20 OECD
countries observed between 1971 and 2004. Cetin and Ecevit (2010), in their study covering 15
OECD countries, tested the relationship between health expenditures and economic growth between
1990 and 2006 using the panel data method. According to the findings obtained from the study,
although a weak positive relationship was detected between health expenditures and economic
growth, they concluded that this relationship was not statistically significant.

Mohammadi et al. (2012), six countries (Iran, Kazakhstan, Kyrgyzstan, Pakistan, Tajikistan
and Turkey) operating in the 1995-2009 period covering the relationship between health spending
and economic growth were examined in the framework of the Solow model. At the end of the study,
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they concluded that health expenditures had a significant but negative effect on growth. Sammut
(2013) discussed Malta in the period of 2000-2012 and analyzed the relationship between health
expenditures and economic growth with the Granger Causality Test. As a result of the analysis, no
causal relationship between health expenditures and economic growth was found for Malta. Simsir
et al. (2015), using data for the period 1975-2012 the health impact of Turkey's economic growth is
investigated by the ARDL bounds testing approach. As a result, it has been determined that there is
a negative relationship between health indicators and economic growth in the long and short term.
Baltagi et al. (2017) examined the long-term relationship using health expenditures and income data
for the period 1995-2012 for 167 countries. The conclusion of this study is that there is a long-term
relationship between health expenditures and income.

Rodriguez and Nieves Valdes (2018) examined the long-term relationship between health
expenditures and income for the period 1995-2014 for Latin America, the Caribbean and OECD
countries. According to the results obtained in the study, a causality relationship from changes in
health expenditures to GDP could not be reached. Cima and Almedia (2018) examined the
relationship between GDP and health expenditures between 1993 and 2015 for 25 OECD countries.
Using the panel data model, they concluded that there was no strong link between health spending
and GDP growth. Kirilmaz et al. (2019), in which Turkey is also found in the work they have done
with the five countries studied the relationship between health and economic growth. According to
the findings obtained from the study, it was determined that there was no significant relationship
between health and economic growth.

Ozturk and Kusmez (2019) in their study with data from the 1995 to 2004 period, including
Turkey takes place as the BRICS-T countries, health spending, GDP, female mortality rates have
used the male death rate and aging population variables. As a result, it was concluded that there is a
significant two-way causality relationship between the dependent variable, GDP, and the
independent variables. Acar (2020), health expenditures for 1975-2017 period, using economic
growth and life expectancy at birth has done a review of data for Turkey. VAR and Granger
causality analyzes were used in the study. A causality relationship from life expectancy at birth and
infant mortality rate to growth has been identified.

3. METHODOLOGY

Relationships of economic variables with each other statistically and econometrically; It can
be examined with panel data sets consisting of time series, cross-section data and a combination of
both. Panel data can be defined as cross-section data with time dimensions or time series belonging
to many sections (Grene, 2003: 612).

3.1. Prediction of Panel Data Regression Models
Panel data regression model can be created for the 'k’ variable as follows:
Yit = Blit + Bz it +...+ Bkit int + Sit (1)

In the equation (1); t = 1,2, ..., n represents the time period and i = 1,2, ..., G represents the
section unit. In addition, it is assumed that the mean of the non-probabilistic error term “g” is zero
and has a constant variance. So, E [&;,] = 0 and shown as Var [g;;] = 2. The slope coefficients from
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B, to B, are unknown response coefficients. These may differ for different time periods and
different units. However, while the model is estimated; It is also possible to make various
assumptions about the constant term, error term and slope coefficients of the model (Judge et al.,
1985: 515). In addition, Judge et al. (1985) and Guijarati (2003), panel regression models; They
have been classified into two types as Fixed Effects Model (FEM) and Random Effects Model
(REM).

3.1.1. Fixed Effects Model

In panel data models, one of the ways to include the change in the model due to differences
between units or differences over time between units is to assume that the current change will cause
the change in the coefficients in the regression model. Models that assume that the coefficients vary
according to units and time or units are called "Fixed Effect Models". Fixed Effects Model can be
expressed as:

Yii = a;+ a;Dy + -+ ay Dy + B1iXyie + BaiXoie + -+ BuiXmie + €i¢ (2)

The expression Dy; in the equation numbered (2) takes the value 1 for the Nth section and 0
for the others. Thus, while the constant of the first section is the term a, , the constant for the
second section is (a; + a,) (Sarac, 2009: 6).

3.1.2. Random Effects Model

The biggest advantage of the Random Effects Model, which is the model in which the data
to be used in the model are selected randomly, is to prevent the risk of losing the degree of freedom
in the fixed effect model (Turhan and Tasseven, 2010: 142). Random Effects Model can be
expressed as follows;

Yie = a1 + BriXaie + B2iXaoie + - + BumiXmic + Wie (3)

The term w;; in equation (3); it consists of the individual error term p; and the combination
of the time series and the common error term e;;. When the equations of the Random Effects Model
and the Fixed Effects Model are examined, the main difference between these two models; while
the constant q; in the Fixed Effects Model indicates that each unit is a separate constant parameter,
the a, expression in the Random Effects Model shows that it is a common constant for all sections
in the model.

4. ECONOMETRIC ANALYSIS

4.1. Data Set and Descriptive Statistics

In this study, analyzes were carried out using data from 37 OECD countries between 2011-
2020. In the study, GDP as dependent variable; the share of health expenditures in total GDP and
household consumption expenditure were used as independent variables. The data set used in the
analysis is annual and obtained from the OECD Data Bank database. The variables and
explanations about the variables used in the analysis are shown in Table 1.
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Table 1: Explanations on the Variables Used in the Analysis

Variables Explanation Source

GDP Gross Domestic Product (%)

SE Health Expenditures / GDP (%) OECD Data Bank
HCE Household Consumption Expenditure (%)

The variables and descriptive statistics used in the study are included in Table 2. The cross-
sectional dimension is 37 countries and the time dimension is 10 years. There are 370 observations
for each variable.

Table 2: Descriptive Statistics Regarding the Variables

Variables Number  of | Mean Standard Min Max
Observations deviation
GDP 370 2.140 2.214 11.01 22.18
SE 370 53.117 7.415 29.20 70.12
HCE 370 7.874 2.014 3.01 15.04
4.2. Findings

In OECD countries, the share of health expenditures in GDP and the relationship between
household consumption expenditure and economic growth was analyzed using a panel regression
model. For this purpose, the models of the Fixed Effects Model method obtained are given in Table
3. Hausman Test shows that Fixed Effects Model, which is one of the models used in panel data
analysis, should be accepted. In addition, Table 3 also includes the Modified Wald Test, which
shows whether there is a variance from the Fixed Effects Model hypothetical tests, the Baltagi-Wu
LBI test that tests autocorrelation, and the Pesaran test analysis results that test the correlation
between units.

Table 3: Fixed Effects Model Estimation Results

Fixed Effects Model
Variables Coefficient Z Value Possibility
SH -.084 -3.12 0.000*
SE -401 -4.16 0.000*
HCE 370
Time period 10
Wald 2 40.05 0.000*
F test 5.12 0.000*
Hausman test statistic 45.17 0.000*
Different variance test
Degistirilmis Wald test- x2 5192.11 0.000*
Otokorelasyon testi
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Baltagi-Wu LBI 1.491
Birimler arasi korelasyon
Pesaran test 15.34 0.000*

When Table 3 is examined; According to the Fixed Effects assumptions, it is understood that
the Modified Wald Test probability value is less than 5% probability value and the variance varies
according to the units. The fact that the Baltagi-Wu LBI test result, which is one of the
autocorrelation tests, is less than 2 indicates that autocorrelation is important. In addition, when the
Pesaran Test results of the Fixed Effects Model Inter-Units Correlation Test are examined, it can be
said that there is a correlation between units because the probability value is less than 5%
probability value. Therefore, it is seen that there is different variance, otcorrelation and inter-unit
correlation in the obtained fixed effects model.

According to the findings obtained from the Fixed Effects Model, a statistically significant
relationship was found between health expenditures and economic growth. Bloom and Canning
(2000), Simsir et al. (2015), Baltagi et al. (2017) found findings consistent with this result in their
research. However, the result of our research states that there is no relationship between health
expenditures and economic growth; It contradicts the studies of authors such as Baltagi and
Moscone (2010), Cetin and Ecevit (2010), Kirilmaz et al. (2019).

The effect of the share of health expenditures in total GDP and household consumption
expenditure variables on the economic growth variable is negative. A 1% increase in health
expenditures reduces economic growth by 0.08%. Kar and Taban (2003), Yumusak and Yildirim
(2009), Mohammadi et al. (2012) and Simsir (2015) have reached similar results in the studies.
Wahab (2011) found in his study that public consumption expenditures do not have a significant
effect on growth, while it is clearly seen from the analysis that the increase in household
consumption expenditure also affects economic growth negatively in this study. In addition, a 1%
increase in household consumption expenditure reduces economic growth by 0.4%.

5. CONCLUSION

Being healthy and living healthy is one of the most basic rights and indispensable wishes of
people. Health expenses; These are all expenditures made in order to protect, improve and maintain
people's health. While health expenditures increase the health level of the individual and society, it
also affects the economic growth with its contributions to human capital. A healthy society is, in a
sense, qualified human resources and is of great importance for economic growth. In order to be
able to say that the society consists of healthy individuals, the health services provided must meet
the needs of individuals.

Human capital investments are an important item in the expenditures of developed countries,
and they are the main source for developing countries to keep pace with the global economy. If it is
desired to develop long-term strategies to develop and protect human and social capital in the
society, it is imperative to prioritize health policies. Even if there is a negative relationship between
health and economic growth; Effective health policies should still be implemented in order to
achieve the most basic gains that a social state is obliged to offer to its citizens, such as the right to a
good life, freedom and equality.
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Developed countries spend more on health because of their good economic conditions.
Thus, health indicators are much better than other countries. However, on the basis of this, it cannot
be said that every additional health expenditure will necessarily result in an improvement in health.
The fact that developed countries have close health indicators versus different health expenditure
levels among themselves can be shown as proof of this.

The aim of this study is; It is the analysis of the share of health expenditures in GDP of 37
OECD countries between 2011-2020 and the relationship between household consumption
expenditure and economic growth using panel regression model. The findings of the research show
that the share of health expenditures in total GDP and household consumption expenditure variables
have a negative effect on the economic growth variable. Increasing health expenditures negatively
affect economic growth.

As a result of the analysis, a statistically significant relationship was found between health
expenditures and economic growth, but the direction of the relationship was negative. This situation
can be interpreted in the context of both econometrics and economic policy. Dependent and
independent variables preferred in econometric studies, analysis methods used, different cross-
section and / or time dimensions can be effective in obtaining different results or not reaching the
desired result. In addition, one of the reasons for the negative relationship between health indicators
and economic growth may be insufficient health expenditures due to population growth. Another
reason may be that despite the quantitative increase in health indicators, they are not sufficient in
terms of quality. Therefore; Policies aimed at achieving both qualitative improvements and the
quantity to meet the needs of population growth in health indicators should be followed. Another
opinion; argues that the traditional role of the state in health services should change. Thus, the state
should carry out the functions of planning, supervision and regulation rather than the delivery and
financing of health services. In addition, public and private partnerships should be established in the
health sector. So it can generate more resources and activities than each can provide on its own.
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