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Editorden

MEDIAJ'da Yeni Bir Donem Basliyor...

Mediaj, 2022 yilinin sonuna geldigimiz su gilinlerde Aralik sayisi ile yeniden okuyucusu ile bulusuyor. Aralik
2022 sayimiz, iletisim alanina genis bir cerceveden yaklasan sekiz makale ile yayinlaniyor.

Bu sayidaki ilk makalemiz, Zeynep Alkan ve Sevilay Ulas tarafindan kaleme alinan, “Practices of Social Me-
dia and Influencer: A Research Based on Influencers’ Followers” baghkli galisma. Alkan ve Ulas ele aldiklari
calismada, Influencerlar’in sosyal medya ile birlikte hayatlarimiza girmesi ile sosyal medya kullanim pra-
tiklerimizdeki degiskenlere odaklaniyor. Ozellikle Instagram’in, sosyal medya takipgilerinin en ¢ok Influencer’i
takibe aldiklari platform olarak varligindan bahsediyor.

ikinci makale calismasi ise, Mustafa Cing, Elifnur Mirza ve Kiibranur Samen’in imzasini tasiyor. “Web Kamerasini
Acmak ya da Acmamak: Uzaktan Senkron Egitimde Derse Giren Lisans Ogrencileri Web Kameraya Nasil Bir Anlam
Yukltyorlar?” baslkli calismada yazarlar, Covid-19 pandemisi ile birlikte hayatlarimiza tamamen entegre
olan uzaktan egitim sistemleri izerinden, 6greten ve 6grenen arasindaki karsilikli iletisimi ve bu iletisim-
de ozellikle web kamerasinin yerini konu ediniyor. Fenomenoloji ydontemi ile ele alinan arastirmada, web
kamera agmanin 6grencilerin géziinde akademi basari ile 6zdeslestigi gibi dikkat ¢ekici bir bulgu ve iddiaya
yer veriliyor.

Ugiincii makale, Buse Ergiil Kargi’nin yiiksek lisans tezi lizerinden iirettigi, “Senaryonun iki Boyutlu (2D) Bul-
maca Platform Tirl Oyunlarin Basarisina Etkisi” baslikli calismasi. Ergl Kargi calismasinda, oyun arastirma-
lari alanina derinlemesine girerek, oyun tirlerinden biri olan iki boyutlu bulmaca platform tiiré oyunlarin
Ozelinde bir degerlendirme gergeklestiriyor. Bu tiir oyunlarin, 6zellikle 6nemli etkenlerinden biri olarak
senaryo unsurunu ele aliyor ve diger oyun bilesenlerinin yani sira, bu tiir oyunlarda 6zellikle senaryonun
asil glidileyici unsur olarak galisip galismadigina bakiyor.

Dergimizde yer alan dérdiincii calisma ise, Giilten Adali, Pelin Uglimii Aktas ve Siikrii Aydin’a ait. “Kriz iletisi-
minde Femvertising Stratejisinin Kullanimi: Dardanel Ton “Elinize Saglik” Reklami Ornegi” baslikli calismalarini
yazarlar, 2021 yilinda Dardanel Ton markasinin sosyal medyada gegen firmanin Gretim videolari ile glindeme
gelen hijyen krizi ve bu cercevede markanin kriz yonetimi olarak kurguladigi iletisim startejisinin, izleyici
tarafindan nasil algilandigi lizerine kurguluyor. Arastirma neticesinde, izleyicinin maruz kaldigi igeriklere
karsi tepkilerinin sirdigl ve markanin krizi yetersiz yonettigi ifade ediliyor. Femvertising stratejisi olarak
adlandirilan yaklasim biciminin gelecek reklam ¢alismalarinda markalar icin stratejinin ruhuna uygun ve

izler kitle Gzerinde samimi bir etki birakacak sekilde kurgulanmasi gerektigine dair bir iddia paylasiliyor.

Besinci makale, Yaren Demirel ve Muhammed Bilal Arik’in kaleminden ¢ikan, “Yeni Medyada Baris Gaze-
teciligi: Rusya- Ukrayna Savasi’nda Ciineyt Ozdemir Ornegi” baslikl ¢alisma olarak dergimizde yer aliyor.
Demirel ve Arik, son yillarda dikkati ceken bir kullanim icimi olarak Baris Gazeteciligi kavramina deginiyor
ve Ciineyt Ozdemir’in igeriklerini bu kavram lzerinden inceleme altina aliyor. Yeni medyada baris gazete-
ciligi terimi, calisma dahilinde Rusya-Ukrayna Savasi baglaminda, dijital yayincilik Gzerinden ele alinarak,
heniz literatlirde de izerinde durulmamis bir konunun analizi olarak dikkat ¢ekiyor.
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Altinci calisma, Emrah Onur Karatas’in ele aldigl, “Cocuk Odakli Haberlerin Ana Akim ve Alternatif Medya-
da Sunumu: izmir Depremi Ornegi” bashkl makale olarak karsimiza cikiyor. Karatas calismasinda, izmir’in
Seferihisar ilgesinde 30 Ekim 2020’de yasanan 6.6 siddetindeki depreme dair haberlerin medyada yer al-
masi cercevesi lizerinden, cocuklarin medyada nasil, ne kadar ve ne sekilde yer aldigi sorusu ile yayin or-
ganlarinin cocuk haklari odakli olup olmadigi noktasina konsantre oluyor. Calismada yer alan yayin organ-
larinin yaklasim ve séylem bicimleri dogrultusunda, cocuk odakl haber igeriklerinde, ana akim medyanin
dramatik bir séylem benimsedigi bulgusu dikkati ceken bir bulgu olarak sunuluyor.

Yedinci makale, Miyase Nur Bas’a ait, “Tuketim Kiltliri Baglaminda Hafta Sonu Eklerinde Sunulan Yasam
Tarzlar1” baslikh calisma. Bas ¢alismasinda, 1980’li yillardan itibaren Tirkiye’de meydana gelen ekonomik,
kiltirel ve sosyal gelismeler isiginda, medyanin tutumunu, bu baglamda 6zellikle kitlesel tiiketime yonelik
cesitli yasam tarzlarininin sunulus bigimini ele aliyor. Bu ¢ercevede donem tiraji en yiiksek yayin organlari
olan Hurriyet, Milliyet ve Sabah gazetelerinin hafta sonu eklerinin, belirli bir siirecte analizi gerceklestiriliyor
ve bulgu olarak “metin igeriklerinin kitlesel, bitlinlestirici ve her seyin herkese hitap ettigi postmodernist bir
tiketim klltlrinG insa ettigi” iddiasina ulasiliyor.

Bu sayinin sekizinci ve son makalesi ise Serra Orkan’in imzasini tagiyan, “The Use of Digital Effects on
Storytelling in Turkish Cinema” baslikli calisma. Orkan makalesinde, Tiirk Sinemasinda 6zellikle aksiyon ve
dram tirlerinde yer verilen gorsel efekt kullanimina deginerek, dijital efekt kullaniminin éyki anlatimini
destekleyip desteklemedigi sorusunu, séylem analizi yontemi ile sunuyor. Sonug olarak, efektlerin bazi
yapimlarda 6yklyl desteklerken, bazi yapimlarda ise olumsuz etki yarattigi bulgusu ¢alisma gergevesinde
paylasiliyor.

2020 yilindan bu yana Edit6rligini Ustlendigim siireg dahilinde, dergi ekibimiz ile yayina hazirladigimiz
bes sayi, bize kolektif calismanin gliclini hissettirdigi gibi 6nemli bir motivasyon kaynagi da oldu. Bu
suiregte, yeni bir kimlik ve bakis agisi ile yolda olduk. Siz degerli yazar, hakem ve editorlerimizin destegi ile
medya ve iletisim calismalari alanina 6zgiin katki saglayan ¢ok sayida makaleye yer verme ve alanyazina
katki saglama sansini birlikte yakaladik. Siireg bizi, MEDIAJ'In bir¢ok seckin ulusal ve uluslararasi indeks ve
veritabanina dahil oldugu, basarili bir noktaya tasidi. En nihayetinde yolumuz, MEDIAJ in TRDizin ve ESCI
indekslerinden onay bekledigi ve bizleri emeklerimizin karsiligl olarak tatmin eden bir noktaya kadar da
getirdi. 2023 yili itibariyle bu zorlu ancak ayni oranda keyifli gérevi, degerli meslektasim Dog. Dr. Eren Ekin
Ercan’a devrediyorum. Gorev degisiklikleri benim agimdan akademik hayatin 6nemli bir ritteli.

Bir kez daha bu sayimiza katki saglayan baska tiim dergi ekibimize, ardindan kiymetli calismalari ile sayimizda
yer bulan yazarlarimiza, yazilari degerlendiren hakemlerimize ve siz degerli okurlarimiza, tesekkurlerimizle...

Keyifli okumalar...

Dog. Dr. Pelin ERDAL AYTEKIN

Editor

Aydin Adnan Menderes Universitesi, lletisim Fakdiltesi
Sinema ABD Ogretim Uyesi
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From the Editor

A New Period Begins in MEDIAJ...

Mediaj is getting together with its readers again with the December issue on the day we come to the end
of 2022. Our December 2022 issue is published with eight articles based on a wide communication field.

Our first article in this issue is the study titled “Practices of Social Media and Influencer: A Research Based
on Influencers’ Followers” by Zeynep Alkan and Sevilay Ulas. Alkan and Ulas focus on the variables in our
social media usage practices, with influencers entering our lives with social media. In particular, they talk
about the existence of Instagram as the platform where social media followers follow Influencers the most.

The second article is signed by Mustafa Cingi, Elifnur Mirza and Kiibranur Samen. “Turning the Webcam on
or Not: What does a Webcam Mean for Undergraduate Students Taking Remote Sync Education Classes?”.
The authors of the publication talk about the distance communication between the Covid-19 pandemic and
the remote education between the teacher and the learner through the remote education systems that are
fully integrated into our lives, and especially the place of the webcam in this communication. There is a re-
markable finding and claim that turning on a webcam is associated with the academic success of students
when considered with the method of phenomenology.

The third article is Buse Erglil Kargi’s work titled “Scenario’s Effect on the Success of 2D Puzzle Platformers”,
based on her master’s thesis. In her work, Ergiil Kargi makes a special evaluation of two-dimensional puzzle
platform games, which is one of the game genres, by going deeply into the field of game research. She con-
siders the scenario element as one of the most important factors in such games and, among other game
components, specifically looks at whether the scenario works as the main motivator in such games.

The fourth study in our journal is by Giilten Adali, Pelin Ugiimii Aktas, and Siikrii Aydin. The authors, in their
study titled “The Use of Femvertising Strategy in Crisis Communication: The Case of Dardanel Ton ‘Elinize
Saglik (Thank you)’ Advertisement Campaign”, will examine the hygiene crisis that came to the fore with
the company’s production videos of the Dardanel Ton brand on social media in 2021, and how the com-
munication strategy, which the brand has designed as crisis management, can be seen by the audience.
builds on what is perceived. A claim is shared that the approach called the femvertising strategy should be
designed following the spirit of the strategy for the brands in future advertising studies and in a way that
will leave a sincere effect on the audience.

The fifth article is published in our journal as a study titled “Peace Journalism in New Media:

The Case of Ciineyt Ozdemir in the Russia- Ukraine War” by Yaren Demirel and Muhammed Bilal Arik.
Demirel and Arik refer to the concept of peace journalism, which has attracted attention in recent years,
and examine the contents of Ciineyt Ozdemir through this concept. The term peace journalism in the new
media draws attention as an analysis of a subject that has not been discussed in the literature yet, by being
handled through digital broadcasting in the context of the Russia-Ukraine War.
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The sixth study is the article titled “Presentation of Child-Oriented News in Mainstream and Alternative
Media: The Example of Izmir Earthquake” by Emrah Onur Karatas. In his study, Karatas concentrates on
the question of how, how much, and in what way children are involved in the media, and whether the
broadcasters are focused on children’s rights, within the framework of the coverage of the news about
the 6.6 earthquake in the Seferihisar district of Izmir on October 30, 2020. In line with the approaches and
discourse styles of the publications in the study, the finding that the mainstream media adopts a dramatic
discourse in child-oriented news content is presented as a remarkable finding.

The seventh article is by Miyase Nur Bas, titled “Lifestyles Presented in Weekend Supplements in the Con-
text of Consumption Culture”. In her main work, she deals with the attitude of the media, and in this con-
text, the way of presenting various lifestyles, especially for mass consumption, in light of the economic,
cultural, and social developments that have taken place in Turkey since the 1980s. In this context, the
weekend edition of Hiirriyet, Milliyet, and Sabah newspapers, which are the media organs with the high-
est circulation of the period, are analyzed in a certain period of time and as a result, the claim is reached
that “the content of the texts builds a postmodernist consumption culture in which mass, integrative and
everything appeals to everyone”.

The eighth and last article of this issue is the work titled “The Use of Digital Effects on Storytelling in Turkish
Cinema” by Serra Orkan. In his article, Orkan mentions the use of visual effects in Turkish Cinema, espe-
cially in action and drama genres, and presents the question of whether the use of digital effects supports
storytelling with the method of discourse analysis. As a result, the finding that effects support the story in
some productions while creating a negative effect in some productions is shared within the framework of
the studly.

During my time as Editor since 2020, the five issues we prepared for publication with our journal team not
only made us feel the power of collective work but also became an important source of motivation. In this
process, we were on the road with a new identity and perspective. With the support of you, our dear writers,
referees, and editors, we had the chance to include many articles that make original contributions to the
field of media and communication studies and to contribute to the literature. The process has brought us to
a successful point where MEDIAJ is included in many outstanding national and international indexes and
databases. Ultimately, our path brought us to a point where MEDIAJ awaits approval from TRDizin and
ESCI indexes, and we are satisfied with our efforts. As of 2023, | hand over this challenging but equally
pleasant duty to my dear colleague Assoc. Prof. Eren Ekin Ercan. Duty changes are an important ritual of
academic life for me.

Once again, we would like to thank all our other journal team who contributed to this issue, then the authors
who took place in our issue with their valuable works, our referees who evaluated the articles, and you, our
dear readers.

Happy reading...

Assoc. Prof. Dr. Pelin Erdal Aytekin

Editor
Aydin Adnan Menderes University,
Faculty of Communication, Cinema Academician
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