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EDITORUN MESAIJI

Intermedia International e-Journal 2023 Bahar/Haziran sayisina hos geldiniz. Akademik g¢alismalarin literatiire
kazandirilmasininyanisiraakademisyenlerinve arastirmacilarinvar olan galismalardan yararlanabilmesi noktasinda
akademik dergilerin 6neminin bilinciyle, Intermedia International e-Journal’in 18. sayisini yayimlamaktan biyuk
mutluluk duyuyoruz.

Dergimizin 18. sayisinda, hakem degerlendirmeleri sonucunda yayimlanmaya uygun bulunan, iletisimin farkl
alanlarini ve unsurlarini ele alan on ¢ makaleye yer verdik.

Dergimizin 18. sayisinda yer alan ilk ¢alisma, Netflix’s Machine Learning, Personalization, Culture Interaction
and Its Evolution in Covid-19 basligiyla Zeynep Erdogan’a aittir. Dijital ortamda fark yaratan Netflix’in makine
ogrenimi ile kisisellestirmeye verdigi dnemi ele alan ¢alismada, Netflix’in Glke bazinda kiltirel farkhihklardan yola
cikarak galismalarina nasil yon verdigi incelenmektedir.

Selma Didem OZSENLER tarafindan yazilan Sosyal Kimlik Uriinii Olarak Kaft T-Shirtleri: Tasarim Baskilari
Uzerinden Gostergebilimsel Bir Analiz baslikli calisma, bireyin Kaft markasinin tasarim {riinii t-shirtleri satin
alirken gercgekte sosyal kimligine hangi hikayeleri ekledigine dair bir inceleme yapmaktadir.

Covid 19 Pandemisi’nde Tiirkiye’de Turizm Reklamlarinda Mesaj Stratejileri: Tiirkiye’de Giivenli Turizm Reklam
Kampanyasinin Gostergebilimsel Analizi baslikli {iciincii makale, Kenan DEMIRCi’ye aittir. Kriz dénemlerinde,
turizm reklamlarinin mesaj stratejilerini anlamayi amaglayan ¢alismada, Turkiye’de glivenli turizm” kampanyasinin
3 adet reklami gostergebilimsel analiz yoluyla ¢6ziimlenmektedir.

Volkan EROL tarafindan yazilan Kabuslar ve Riiyalar: Bilim Kurguda Siborg Temsilleri baslikli bilim kurgu tiriinde
siborglarin sunumunu beden, cinsellik ve cinsiyet cercevesinde inceleyen makale, siborg kavraminin 6zellikle
cinsiyet calismalari icin elverisli bir alan olusturdugunu ortaya koymaktadir.

Sayinin besinci makalesi, Kendini izleme ve Giyim Uriinlerine Yonelik Tiiketim Davranisi iliskisi bashg ile Ashi
Burcu TOKU’ya aittir. Sosyal psikolog Snyder’in kendini izleme (self-monitoring) kavrami temelinde tiketim
davranisini ele alan ¢alismada, kendini izleme egilimi ve giyim kategorisinde yer alan Urtnlerin tiiketimi arasinda
anlaml bir iliskinin varligi tartisiilmaktadir.

Diderot Etkisi Baglaminda Reklamlardaki Sembolik Tiiketimin Anlamlandiriimasi: Televizyon Reklamlari Uzerine
Bir inceleme baslikli altinci makalede yazarlar Seyma KARA ve Ersin DIKER, bireylerin, asiri tikketim aliskanliklarinin
sekillenmesinde reklamlarin, 6zellikle de gesitli sembolik unsurlarla hazirlanan reklam mesajlarinin dnemine
vurgu yaparak, sembolik tiketim ve Diderot etkisi kavramlari Gzerinde reklamin etkisini ortaya koymaktadir.

ismail Miicahit AYDEMIR ve Dilge KODAK’a ait yedinci makale Dijital Bir icerik Olarak Podcasting: Ulusal
Radyolarin Podcast Yayinciigi Uzerine Bir inceleme bashgini tasimaktadir. Calismada Tiirkiye’de ulusal 8lgekli
karasal yayin yapan radyo istasyonlarinin podcast yayinciligina adapte olup olmadigini tartisiilmaktadir.

Tiirkiye’de Geng Yetiskinlerin Sosyal Medya Kullanimlari ve Paylasim Tiirlerinin incelenmesi baslikli sekizinci
makalenin yazarlari Ozen BAS, Aylin SUNAM AUDRY, irem iINCEOGLU, Yigit Bahadir KAYA, Gozde COBEK ve Saygin
Vedat ALKURT’tur. Calisma, Turkiye'deki 18-29 yas araligindaki genclerin hangi sosyal medya platformlarini, ne
kadar sikhkla kullandiklarina ve bu platformlarda ne tarz icerikler paylastiklarina odaklanmaktadir.



Cakir AKER tarafindan yazilan, Dijital Oyun Deneyimi Analizi: Ghostwire Tokyo Oyun incelemesi baslikli
dokuzuncu makalede yazar, yeni bir kavram olan dijital oyun deneyimi ¢cercevesinde 15 maddeden olusan sezgisel
derlemesi calismanin odagini olusturmaktadir.

18.sayidayer alan onuncu makale, The TikTok Experience and Everything Everywhere All At Once: A Brief Analysis
of Film Form bashgiyla Doga COL ve Omer Said BiROL’a aittir. TikTok videolarinin bigimi ile Everyting Everywhere
All At Once filmini bicimsel olarak karsilastiran ¢alismada, TikTok ve diger kisa bicimli video platformlarinin, film
anlayisina getirdigi yeni tarzi tartismaktadir.

Kullanimlar ve Doyumlar Kurami Baglaminda Astroloji ve Medya iliskisi: Instagram Kullanimi Uzerine Etnografik
Bir Arastirma baslikli on birinci makalede yazarlar Hiilya TEKBIYIK ve Mehmet Anil UNAL, astroloji alaninda sosyal
medya kullanimini ele almaktadir. Instagram’da astroloji icerikli alti hesaptan dijital etnografi yontemiyle yapilan
arastirmada, astroloji hesaplarinin kullanicilari ile iliskisi analiz edilmektedir.

Nihan AYTEKIN ve Mizgin AVCi tarafindan yazilan Monokromatik Reklamdan Monokromatik Markaya: Heinz
Ornegi baslikli on ikinci makalede, monokromatigin markanin reklamlardaki temsilini uzun dénemde nasil
sekillendirdigini gdstermeyi amaglamaktadir.

Bu sayinin son makalesi olan Tiirkiye’de Yazili Basinin Kanser Haberlerine Yaklagimi baslikli on Gglinci makale,
Mehmet SUICMEZ’e aittir. Gazetelerde yer alan kanserle ilgili haberlerin yapisal ve iceriksel 6zellikleri esas
problem olarak ele alan ¢alismada, gazetelerin saglik haberlerine yaklasimlarindaki farkhlklar analiz edilmektedir.

Dergimizin 18. sayisina 6zgin ¢alismalariyla katkida bulunan tim yazarlara, génderilen makaleleri blyuk bir titizlik
ile degerlendiren hakemlerimize ve dergimizin yayina hazirlanmasina emek veren tiim calisma arkadaslarimiza
tesekkiri bir borg biliyor, 18. sayimizi keyifle okumanizi temenni ediyoruz. Bir sonraki sayimizda gériismek

umuduyla...

Sevgi ve Saygilarimla

Prof. Dr. Celalettin AKTAS (Editér)
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A MESSAGE FROM EDITOR-IN-CHIEF

Welcome to our spring issue (June) 2023 of Intermedia International e-Journal. We are very pleased to publish
the 18th issue of the Intermedia International e-Journal with the awareness of the importance of academic
journals in terms of enabling academicians and researchers to benefit from existing studies as well as bringing
academic studies to the literature.

In the 18th issue of our journal, we included thirteen articles dealing with different fields and elements of
communication, which were found appropriate for publication as a result of peer-reviews.

The first study in the 18th issue of our journal, titled as Netflix’s Machine Learning, Personalization, Culture
Interaction and Its Evolution in Covid-19 belongs to Zeynep ERDOGAN. This study examines the importance that
Netflix, which makes a difference in the digital environment, attaches to personalization with machine learning
and investigates how Netflix directs its work based on cultural differences on a country basis.

The study, titled as Kaft T-Shirts As A Product Of Social Identity: A Semiotic Analysis Through Design Prints by
Selma Didem OZSENLER, examines which stories the individual actually adds to his/her social identity when
purchasing t-shirts designed by the Kaft brand.

The third article, titled Message Strategies in Tourism Advertising in Turkey in The Covid 19 Pandemic: A Semiotic
Analysis of The ‘Safe Tourism in Turkey’ Advertising Campaign belongs to Kenan DEMIRCI. In this study, which
aims to understand the message strategies of tourism advertisements in crisis periods, 3 advertisements of the
“safe tourism in Turkey” campaign are analyzed through semiotic analysis.

The article written by Volkan EROL titled Nightmares and Dreams: Representations of Cyborg in Science Fiction,
which examines the presentation of cyborgs in the science-fiction genre within the framework of body, sexuality
and gender, reveals that the concept of cyborg constitutes a particularly favorable field for gender studies.

The fifth article of journal issue, titled as The Relationship Between Self-Monitoring and Consumption Behavior
for Clothing Products, belongs to Asli Burcu TOKU. In this study, which deals with consumption behavior on
the basis of social psychologist Snyder’s concept of self-monitoring, the existence of a significant relationship
between self-monitoring tendency and consumption of products in the clothing category is discussed.

In the sixth article, titled as Definition of Symbolic Consumption in Advertising Within the Context of The
Diderot Effect: An Investigation on Television Advertisements authors Seyma KARA and Ersin DIKER emphasize
the importance of advertisements, especially advertising messages prepared with various symbolic elements, in
shaping individuals’ excessive consumption habits and reveal the effect of advertising on the concepts of symbolic
consumption and Diderot effect.

The seventh article by ismail Miicahit AYDEMIR and Dilge KODAK entitled as Podcasting As A Digital Content: A
Review On Podcast Broadcast Of National Radios. This study discusses whether national terrestrial radio stations
in Turkey have adapted to podcasting.

The eighth article, titled as An Analysis of the Social Media Use and Content Types of Young Adults in Turkey
belongs to Gzen BAS, Aylin SUNAM AUDRY, irem iNCEOGLU, Yigit Bahadir KAYA, Gozde COBEK ve Saygin Vedat
ALKURT. This study focuses on which social media platforms young people between the ages of 18-29 in Turkey
use, how often they use them and what kind of content they share on these platforms.



In the ninth article, titled as Digital Game Experience Analysis: Ghostwire Tokyo Game Experience Review was
written by Cakir AKER. A heuristic compilation of 15 items within the framework of digital game experience,
which is a new concept, constitutes the focus of the study.

The tenth article in 18th issue is by Doga COL and Omer Said BiROL with the title The TikTok Experience and
Everything Everywhere All At Once: A Brief Analysis of Film Form. The study, which formally compares the form
of TikTok videos with the movie Everyting Everywhere All At Once, discusses the new style that TikTok and other
short-form video platforms bring to the understanding of film.

In the eleventh article, titled as Relations Between Astrology and Social Media in Context of Uses and
Gratifications Theory: An Ethnographic Research on Instagram Use. Authors Hiilya TEKBIYIK and Mehmet Anil
UNAL discuss the use of social media in astrology. In the research conducted with the digital ethnography method
from six accounts with astrology content on Instagram, the relationship between astrology accounts and their
users is analyzed.

In the twelfth article by Nihan AYTEKIN and Mizgin AVCI, titled as From Monochromatic Advertisement to
Monochromatic Brand: Heinz Case Study aims to show how monochromatic shapes the representation of the
brand in advertisements in the long run.

The last article of this issue, titled as Approach of The Printed Press On Cancer-Related News in Turkey belongs
to Mehmet SUICMEZ. In this study, which deals with the structural and contextual characteristics of the news
about cancer in newspapers as the main problem, the differences in the approach of newspapers to health news
are analyzed.

We would like to thank all the authors who contributed to the 18th issue of our journal with their authentic
works, our journal referees who reviewed the submitted articles elaborately, and all our colleagues who make a
great effort to the preparation of our journal for publication. We wish you take pleasure in reading our 18th issue.

Hope to see you in our next issue...

Best regards,

Prof. Dr. Celalettin AKTAS (Editor)



