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• Metaphorical perceptions of undergraduate tourism students towards the concepts of English and 

Professional English: the case of Türkiye-Spain  

• Intrinsic beauty and emotional experiences: How beach appeal shapes tourists’ revisit intentions in 

emerging coastal destinations in Ghana  

• Effect of sponsored social media advertisements and word-of-mouth communication on consumer 

purchasing behavior in tourism: A case study of Facebook  

• Analyzing the impact of environmental strategies on corporate governance and long-term performance  

• Documenting perceptions and misconceptions of shark conservation among students in Ghanaian coastal 

communities within the context of shark tourism 

 


