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Dear Stakeholders,

We decided to continue publishing our journal, which
we started in 2020 under the name "Journal of
Eurasian Tourism Research”, with an English name to
more easily appeal to the international tourism
academy as of 2024. However, to remain loyal to the
ATA name, we changed the name of the journal to the
Journal of Academic Tourism Analysis (Journal ATA).
There is no change in the stance, purpose, and scope
of the journal. In this context, as Journal ATA, we
published the first issue of the fifth volume. There are
five articles in this issue.

In the first study, Toprak, and Dilek examined the
perceptions of tourists visiting Istanbul regarding
responsible tourism. The researchers found
significant statistical differences in terms of education
level and nationality variables. The researchers
suggested that responsible tourism policies should be
developed for all stakeholders of tourism.

In the second study, Tun¢ Sancak, and Geggin
examined how effective social media is in the selection
of food and beverage businesses in food and beverage
activities in Van province. The researchers found that
consumers take into consideration social media posts
before purchasing the service in the decision-making
process of choosing a food and beverage business, but
they do not share them.

In the third study, Tecimen, and Durlu Ozkaya
examined the cross-cultural interaction of kumiss,
which is considered the ancestral drink of the Turks,
and presented a comprehensive analysis of the studies
conducted on kumiss. The researchers found that the
majority of the studies focused on the functional and
therapeutic properties of kumiss on human health, the
components that makeup kumiss, and the production
of kumiss by various methods.

In the fourth study, Cizreliogullari, Giinay, and Girgin
examined the relationship between attitudes towards
green products and purchasing behaviors of tourism
business managers and employees. The researchers
found that increasing preferences for green products
increased environmental sensitivity and green
marketing awareness, and increasing environmental
sensitivity increased green marketing awareness.

In the last study of this issue, Batu, and Batu
conceptually discussed the importance of cooking at
high temperatures or using a blowtorch in terms of
food quality and the potentially harmful substances
that may arise from improper cooking. The
researchers made some recommendations as a result
of the study.

Journal ATA awaits the contributions and support of
you, our esteemed stakeholders, on its way out.

On the way of science to a beautiful tomorrow.

Sunus
Sayin Paydaslarimiz,

2020 yilinda "Journal of Eurasian Tourism Research"
ismiyle yayimn hayatina bagladigimiz dergimizi, 2024
yili itibariyla uluslararasi turizm akademisine daha
kolay hitap edebilmek icin Ingilizce bir isimle
yayinlamaya devam etme karar1 aldik. Ancak ATA
ismine sadik kalmak adina, derginin ismini Journal of
Academic Tourism Analysis (Journal ATA) olarak
degistirdik. Derginin durusunda, amacinda ve
kapsaminda herhangi bir degisiklik bulunmamaktadar.
Bu baglamda, Journal ATA olarak besinci cildin ilk
sayisinl1  yaymnladik. Bu sayida bes makale
bulunmaktadir.

Ik caliymada Toprak ve Dilek, Istanbul'u ziyaret eden
turistlerin ~ sorumlu turizme iliskin  algilarim
incelemistir. Arastirmacilar, egitim dizeyi ve milliyet
degiskenleri acisindan istatistiksel olarak anlaml
farkliliklar bulmusglardir. Arastirmacilar, sorumlu
turizm politikalarinin turizmin tim paydaslar icgin
gelistirilmesi gerektigini 6nermislerdir.

Ikinci ¢alismada Tung Sancak ve Geggin, Van ilinde
yiyecek ve icecek faaliyetlerinde yiyecek ve icecek
isletmelerinin seciminde sosyal medyanin ne kadar
etkili ~ oldugunu  incelemistir.  Arastirmacilar,
tuketicilerin yiyecek ve icecek isletmesi se¢me karar
stiirecinde hizmeti satin almadan 6nce sosyal medya
paylasimlarini  dikkate aldiklarim1 ancak bunlan
paylasmadiklarini bulmuslardir.

Uclincit  ¢alismada Tecimen ve Durlu Ozkaya,
Turklerin ata icecegi olarak kabul edilen kimizin
kulturler arasi etkilegsimini incelemis ve kimiz tizerine

yapilan c¢alismalarin  kapsamli  bir  analizini
sunmuslardir. Aragtirmacilar, caligmalarin
cogunlugunun kimizin insan sagligi Uzerindeki

islevsel ve tedavi edici 6zelliklerine, kimizi olusturan
bilesenlere ve kimizin cesitli yontemlerle tretimine
odaklandigini bulmuglardair.

Doérdinci ¢alismada Cizreliogullari, Giinay ve Girgin,
turizm isletmesi yoneticileri ve calisanlarinin yesil
urinlere yonelik tutumlar ile satin alma davraniglar
arasindaki iligkiyi incelemiglerdir. Arastirmacilar, yesil
Urinlere yoénelik tercihlerin artmasinin cevresel
duyarlilign ve yesil pazarlama farkindaligini
artirdigini, cevresel duyarliligin artmasinin da yesil
pazarlama farkindaligini artirdigini bulmusglardar.

Bu saymnin son caligmasinda Batu ve Batu, yuksek
sicakliklarda pisirmenin veya kaynak makinesi
kullanmanin gida kalitesi ve uygunsuz pisirmeden
kaynaklanabilecek  potansiyel zararli maddeler
acisindan 6nemini kavramsal olarak ele almiglardir.
Aragtirmacilar, calisma sonucunda bazi onerilerde
bulunmuslardir.

ATA Dergisi ¢iktig1 yolda siz degerli paydaslarimizin
katkilarini ve desteklerini beklemektedir.

Bilimin yolunda gtizel yarinlara.

ATA Dergisi Adina Bas Editor

Kamil UNUR
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