FROM EDITOR

Dear Readers,

Sosyal Mucit Academic Review (SMAR) SMAR is glad to present the fifth volume and third issue to the
readers. The SMAR continues to increase its committee members with national and international
participants day by day.

As it is known, “Sosyal Mucit” (in English: Social Inventor) refers to the individuals who have systematic
perspectives on the challenges that societies face in the field of politics, economics, sociology,
technology and environment. The main understanding of a “Sosyal Mucit” as an individual is to
diagnose social problems and suggest potential solutions by creating a link between scholarly
discussion and society. For this reason, SMAR aims at creating systematic knowledge by raising critical
guestions and exploring the potential answers to the questions. | indicate the aforementioned
guestions as follows:

1) What is the problem?
2) Why is the problem important?
3) What is your suggestion to overcome the problem?

These questions guide the potential authors of the SMAR to structure their research. | emphasise them
as critical questions because a paper's clarity and communication are important to reaching more
academic and non-academic individuals. | hope the SMAR journal will achieve its aims day by day.
Having adopted the aforementioned aims, the journal publishes eight articles on this issue. Within
these articles, the authors focus on the topics of “The Individual Application Remedy in Tlrkiye and Its
Impact on the Paradigm Shift of the Constitutional Court of the Republic of Tiirkiye”, “Attitudes toward
Syrian and Ukrainian Immigrant Entrepreneurs' Job Postings in Tirkiye”, “Social Media and Brand
Credibility”, “Adaptation of the High-Performance Work Systems Scale into Turkish”, “Sociological
Study of Miners' Search and Rescue Experiences in Disasters”, “Artificial Intelligence Integration and
Social Innovation”, “Branding Strategies of High-Tech Firms in Emerging Technology Development
Zones” and “The Effects of Aviation Sector Employees' Perceptions of Green Business Climate on Green
Behavior”.

We hope you enjoy reading this issue and also, we look forward to seeing your contribution to the
SMAR journal.

With kindest regards,
Assoc. Prof. Dr. Erhan AYDIN, Assoc. Prof. Dr. Ruoqi GENG and Dr. Mushfiqur Rahman
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EDITORDEN

Sevgili Okurlar

Sosyal Mucit Academic Review, besinci cilt Gclincli sayisini sizlere takdim etmekten mutluluk
duyuyoruz. SMAR ulusal ve uluslararasi katihmcilarla her gegen giin kadrosunu gelistirmeye devam
etmektedir.

Bilindigi Uzere SMAR; politika, ekonomi, sosyoloji, teknoloji ve cevre gibi toplumsal konularda
sistematik bakis agisina sahip bireyleri sosyal mucit olarak adlandirmaktir. Sosyal Mucit’in temel hedefi,
akademik tartisma konulari ile toplum arasinda bir bag kurarak toplumsal sorunlari tespit etmek ve bu
sorunlara karsi ¢ozim onerileri gelistirmektir. Bu baglamda SMAR, sistematik bilgi olusturmayi
amaclamaktadir. Bu amaci gergeklestirebilmek icin SMAR kritik sorunlari glindeme getiren ve bu
sorunlara ¢6zim Onerisi sunan arastirmalara yer vermektedir. S6z konusu arastirmalara ait arastirma
sorulari su ¢ ana kapsama odaklanmahdir;

1) Problem nedir?
2) Bu problem neden 6nem arz ediyor?
3) Bu problemi asmak icin ¢6ziim 6neriniz nedir?

Yazar adaylari bu arastirma sorularini rehber edinerek calismalarini yapilandirabilirler. Sorulari 6zellikle
vurguluyorum clnki dergiye gonderilecek olan makalelerin yalnizca akademik camiaya degil ayni
zamanda toplumsal tabana da ulasmasini 6nemsemekteyiz. Umariz her gegcen giin SMAR dergisi
hedeflerine emin ve saglam adimlarla ulasir. Bu amag ve vizyon dogrultusunda SMAR’In bu sayisinda
sekiz makale yer almaktadir. Bu makalelerde, yazarlar “Tirkiye'de Bireysel Basvuru Yolu ve Tirkiye
Cumbhuriyeti Anayasa Mahkemesi'nin Paradigma Degisimine Etkisi”, “Turkiye'deki Suriyeli ve Ukraynal
Gogmen Girisimcilerin is ilanlarina Yénelik Tutumlar”, “Sosyal Medya ve Marka Kredibilitesi”, “Yiiksek
Performansli is Sistemleri Olgeginin Tiirkceye Uyarlanmasi”, “Madencilerin Afetlerde Arama Kurtarma
Tecriibelerinin Sosyolojik incelemesi”, “Yapay Zeka Entegrasyonu ve Sosyal inovasyon”, “Yiikselen
Teknoloji Gelistirme Bolgelerindeki Yiksek Teknoloji Firmalarinin Markalasma Stratejileri” ve
“Havacilik Sektérii Calisanlarinin Yesil is iklimi Algilarinin Yesil Davranis Uzerindeki Etkileri” konularina
odaklanmislardir.

Saylyl okumaktan keyif almanizi diliyoruz ve SMAR dergisine katki saglamanizi dort gézle bekliyoruz.

En icten dileklerimizle,
Dog. Dr. Erhan AYDIN, Dog. Dr. Ruogi Geng ve Dr. Mushfiqur Rahman
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