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Sunus

Degerli Okuyucu,

Marmara Business Review {i¢lincii sayisi ile sizlere ulasiyor. Akademik, kaliteli, ve etik
cercevedeki bilimsel ¢aligmalar1 okurlari ile bulusturmay: hedefleyen Marmara Busi-
ness Review, Marmara Universitesi [sletme Fakiiltesi'nin hakemli dergisidir.

Ozgiir, etik ve kaliteli akademik caligmalarin 6zenli bir hakem degerlendirme siirecin-
den gecerek hedef kitlesi ile bulugmasi, bilimselligin korunmasi, yeni ufuklarin, tar-
tisma ve iletisim kanallariin agilmasi, bu bilimsel atmosferin akademisyenlere, uy-
gulamacilara ve politika belirleyicilerle paylagilmasi Marmara Business Reviewnun
temel hedefidir. Bu hedef dogrultusunda; Marmara Universitesi Isletme Fakiiltesi der-
gisi Marmara Business Review, kaliteden 6diin vermeksizin giincel konular1 ve aras-
tirmalari yilda iki kez Haziran ve Aralik aylarinda okurlarina sunarak Tiirkiyede ol-
dugu kadar uluslararasi yazina da katkilar saglayarak yayinlanir. Fakiiltenin egitim
dilleri olan Tiirkge, Ingilizce ve Almanca yayinlar1 okurlarina sunan dergi, hukuk, pa-
zarlama, tretim yonetimi, organizasyon, yonetim, muhasebe, finansman, insan kay-
naklari, sayisal yontemler, bilgi sistemleri, isletme ¢evresi, kiiresellesme, stratejik yo-
netim, tedarik zinciri, liderlik, girisimcilik, innovasyon gibi bir¢cok alanda, isletmenin
tarkli konularina yer vermekte; kavramsal caligmalar, ikincil veri analizleri, modelleme
caligmalar, nitel ve nicel arastirmalarin okurlart ile bulusturmaktadir.

Ugiincii sayimiza katkida bulunan arastirmaci ve hakemlerimize tesekkiir eder, degerli
katkilarinizi bekledigimizi bir kez daha hatirlatiriz.

Saygilarimizla,

Marmara Business Review



Dear Reader,

Marmara Business Review is reaching you with its third issue. Marmara Business Re-
view is a peer-reviewed journal of Marmara University Business Administration Fa-
culty, aiming to bring together the academic, qualified articles within an ethical fra-
mework with its readers.

Marmara Business Review’s main purposes are to provide the target audience with
free, ethical and high quality articles with an attentive reviewer evaluation process, to
protect objective thinking, to open new horizons, to expand the debate and communi-
cation channels, and to share this scientific atmosphere with academics, practitioners
and policy makers. In line with this goal; without compromising on quality, Marmara
University Business Administration Faculty’s journal, Marmara Business Review, is ai-
ming to contribute to both Turkish and international literature by presenting its rea-
ders the recent topics publishing twice a year, in June and December.

The journal is presenting its publications in the Faculty’s educational languages; Tur-
kish, English and German, and publishing management subjects in various areas such
as law, marketing, production management, organization, administration, accounting,
finance, human resources, quantitative methods, information systems, business envi-
ronment, globalization, strategic management, supply chain, leadership and innova-
tion. Conceptual studies, secondary data analysis, modelling studies, qualitative and
quantitative researches are reaching its readers.

We would like to thank the researchers and reviewers who contributed to the third is-
sue, and remind that we are waiting your valuable contributions.

Regards,

Marmara Business Review



Einleitung:
Sehr geehrte Leserin und sehr geehrter Leser,

Die Marmara Business Review erreicht Sie hiermit mit seiner dritten Auflage. Die Ze-
itschrift Marmara Business Review ist die begutachtete Fachzeitschrift der Betrieb-
swirtschaftlichen Fakultdt und hat es sich als Ziel gesetzt, ihren Lesern akademisch ri-
gorose, qualitativ hochwertige und ethisch einwandfreie Fachartikel zu présentieren.

Es ist uns als Herausgeber der Zeitschrift wichtig, dass den lesern unabhéngige und
nach ethischen Prinzipien verfasste akademische Werke nach eine sorgfiltigen Begu-
tachtung dargeboten werden und dabei die Wissenschaftlichkeit beriicksichtigt wird.
Die Artikel sollen den Horizont der Leser erweitern, neue Diskussions- und Kom-
munikationskanile 6ffnen und somit Akademikern, Personen aus der Praxis und po-
litischen Entscheidungstrdgern von Nutzen sein. Zum Erreichen dieses Zieles wird
dieMarmara Business Review zwei mal im Jahr, im Juni und im Dezember, heraus-
gegeben. Sowohl der nationalen als auch der internationalen Fachliteratur soll somit
ein Beitrag geleistet werden. Die Themenbereiche der Zeitschrift, die Artikel in den
Sprachen tiirkisch, englisch und deutsch veréffentlicht, erstrecken sich iiber viele un-
terschiedliche Gebiete wie zB Recht, Marketing, Produktionsmanagement, Unterneh-
mensfithrung und Organisation, Rechnungslegung und Finanzierung, Personalma-
nagement, quantitative Methoden, Informationsmanagement, Unternehmensumwelt,
Globalisierung, strategisches Management, Lieferkettenmanagement, Leadership,
Unternehmertum und Innovation. Als methodologische Ansitze sind theoretische
Werke, Sekundardatenanalysen, Modellierungsansitze und qualitative sowie quanti-
tative Methoden willkommen.

Wir bedanken uns bei den Autoren und Gutachtern, die uns bei dieser 3. Ausgabe be-
hilflich waren und freuen uns auf Thren Beitrag.

Mit freundlichen Griissen,

Marmara Business Review
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EFFECTS OF VIRTUALITY ON EMPLOYEE PERFORMANCE
AND COMMITMENT:
A RESEARCH

SANALLIGIN CALISAN PERFORMANSI VE BAGLILIGI
UZERINDEKI ETKILERI: BIR ARASTIRMA

Zeynep BAYSAL*
Baris BARAZ**

Abstract

In the modern business world, due to the impact of technological advancements and globalisation,
organisations are obliged to keep up with the change in order to seize new opportunities they encounter
and overcome the obstacles in their way. Concepts of virtuality and virtual organisations are among
these concepts which surfaced as a result of these changes. All white-collar employees have a certain
degree of virtuality and the fact that organisations are taking rapid steps towards virtualisation makes
this topic a significant field of research. The aim of this study is to examine the relationship between the
perceived degree of virtuality of organisations and the psycho-social performance and organisational
commitment of employees. As a result, while a positive significant relationship was found between
the degree of virtuality and psycho-social performance, while there was no relationship identified
with organisational commitment. Moreover, according to a sub-scale about employees” individual
propensity for virtuality, it was pointed out that virtual workers are happy with their conditions and are
willing to continue to work the same way.

Keywords: Virtuality, Virtual Organisations, Psycho-social Performance, Organisational Commitment
Oz

Modern is diinyasinda, teknolojik gelismelerin ve kiiresellesmenin de etkisiyle orgiitler karsilastiklari
yeni firsatlar1 degerlendirmek ve 6nlerine ¢ikan zorluklarin tistesinden gelebilmek i¢in degisimlere ayak
uydurmak zorundadirlar. Sanallik ve sanal 6rgiit kavramlar1 da bu degisimler sonucunda ortaya ¢ikan
kavramlardandir. Beyaz yakali ¢alisanlarin tamamu belirli bir diizeyde sanalliga sahiptir ve orgiitlerin

sanallasma yolunda hizli adimlarla ilerlemesi bu konunun 6nemli bir aragtirma alani haline gelmesini
saglamaktadir. Bu ¢aligmanin amaci, orgiitlerin algilanan sanallik diizeyi ile ¢alisanlarin psiko-sosyal

*%

Anadolu University, Institute of Social Sciences, Department of Management and Organisation, zeynepalkin@anadolu.edu.tr
Anadolu University, Faculty of Open Education, Department of Economic and Administrative Sciences, bbaraz@gmail.com
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performanslar1 ve orgiitsel bagliliklar: arasindaki iliskinin incelenmesidir. Calismanin sonucunda
sanallik diizeyi ile psiko-sosyal performans arasinda pozitif bir iligkiye rastlanirken, orgiitsel baglilik
ile anlaml bir iligki saptanmamigtir. Ayrica bir diger destekleyici 6lgek sonuglarna gore de sanal
¢alisanlarin durumlarindan memnun olduklar1 ve bu diizende devam etmek istedikleri sonucuna
ulagilmigtir.

Anahtar Sézciikler: Sanallik, Sanal Orgiitler, Psiko-Sosyal Performans, Orgiitsel Baglilik

I. Introduction

Due to the rapidly changing and evolving circumstances of today’s world, every day new terms
and concepts appear in daily lives of individuals. Particularly in the business world, thanks to
various factors such as the technology, globalisation and mobilisation, organisations, working
styles and conditions of competition face significant changes. These developments bring along
new business models, concepts and terms, one of which is virtualisation.

Although the word “virtual” has been used in various contexts for a long time, it is regarded as
a relatively newer concept in the business world. Since the time the Internet was invented and
presented to the public use, bringing the businesses to the virtual dimension has been a business
opportunity captured by many. However, it has only been discovered later that, virtuality does
not only offer an easier and cheaper way to reach the customers, but also provides remarkable
advantages to the organisations and their employees. Similar to the way it provides access to
distant customers; it can also make it possible for employees of an organisation to work from a
distance.

It is possible to link the rise of virtual organisations to the advancements in the technology.
While the technologies such as fax and telephone brought freedom to employees in terms of their
dependency on brick and mortar offices, it was the wide use of Internet which opened a new
era for organisations. The more the technology allowed people to do their work without being
obliged to go to an office, the more employees became aware of the advantages of virtual work
structures. Also, electronic communication technologies allowed a faster movement towards a
new society which is based on service provision rather than being dependent on manufacturing
of products (Fulk and DeSanctis, 1995) which resulted in more virtuality in organisational
structures. In the context of this study, virtual organisations are referred as the structures where
employees communicate with each other via information and communication technologies and
it is suggested that it is possible to measure the degree of this overall contextual virtuality.

As the virtual organisations become increasingly more popular, it has become an intriguing field
of research whether the advantages of this type of employment outweighs its disadvantages or vice
versa. While employers realised that this new type of organisations allowed their employees to
work from distance, work faster than traditional methods by using technology and work more by
being able to work from any place with Internet and telephone access (Lojeski, 2010); employees
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realised that they were able to work from different time zones and geographic distances and to
more people by working faster, cheaper and with less effort (Benton, 2012).

In the context of this study, the factors that have been examined are the psycho-social
performance and the organisational commitment of employees. Psycho-social performance,
which is the first dependent variable of the research, is defined based on the study conducted by
Schmidt et. al. (2008) as the factors which directly and indirectly shape individuals’ behaviours
within the organisation. These factors are categorised into three dimensions. First of these three
dimensions is orientation, which refers to employees having role clarity and knowing where to
find the sources required to do their job; second is motivation, which refers to external or internal
force which encourages the employee to work; and the third is identification, which refers to
the feeling of employees that they belong in the organisation. Other dependent variable of the
research is determined as the feeling of commitment felt by employees towards the organisation
they work for, also known as organisational commitment, which has been defined by Meyer and
Allen (1993) consisting of three dimensions as affective commitment, normative commitment
and continuance commitment. According to this research, which is one of the most frequently
cited studies in the field of organisational commitment, affective commitment refers to the
willingness of the employee to stay in the organisation, whereas the normative commitment
refers to his/her feeling of obligation and continuance commitment refers to his/her need to stay
in the organisation.

The aim of this study is to identify the relationship between the overall degree of virtuality of
organisations as perceived by employees and their psycho-social performance and organisational
commitment. To that end, first a literature review will be provided on the concepts of virtuality
as well as the results of previous studies exploring its relationship with other dependent variables.
Afterwards the research conducted in this regard will be discussed in detail.

2. Literature Review

Virtuality is a complex concept perceived differently on various dimensions. While the term
“virtual organisation” may refer to e-commerce companies for some, it may also mean the
companies which solely operate on the Internet without any physical existence for others.
Drawing on the definitions from the literature, it is possible to define virtual organisations as
structures where people connected to each other by a long-term interest or objective provide
products or services as independent from traditional physical locations while communicating
and coordinating through telecommunication technologies and benefiting from their facilitating
advantages (Kurel, 2007; Norton and Smith, 1997; Ahuja and Carley, 1998). Therefore the concept
of virtual organisations is limited to this scope in this study.

The motive behind the appearance of virtual organisations is summarised under four
headings as financial reasons, geographical diversity, faster opportunities for marketing and
pressures from global markets and economy (Garton and Wegryn, 2006). The combination
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of all these factors can be regarded as the basis on which virtual organisations were
established. Benefiting from all the advantages provided by these factors and encouraged
by the challenges, organisations can use virtuality to gain competitive advantage. However,
virtuality should not be regarded as the target but a strategic option which should only be
preferred when after through analyses it is determined that it will meet the needs of the
organisation and its customers better than a traditional organisational structure (Warner
and Witzel, 2004). In other words, while providing various advantages; virtual organisational
structures may not suit all types of organisations.

Although virtual organisations are becoming increasingly more common, in terms of research, it
is still difficult to determine or measure the level of virtuality in an organisation. One of the tools
developed for this purpose is the questionnaire created by Schmidt et. al. (2008), which was used
in this study for measuring Overall Contextual Virtuality. This scale consists of the dimensions
of degree of physical separation, degree of non-virtuality, degree of quantitative virtuality and
degree of qualitative virtuality, which are mainly shaped based on the use of information and
communication technologies and physical contact among employees. Similarly, according to
another research conducted by Daniels et. al. (1999), virtual organisations should be evaluated
based on five factors as the location, ICT usage, knowledge intensity, intra-organisational
contact and extra-organisational contact. The nature and scope of these variables can be used for
determining the degree of virtuality in an organisation.

Virtuality is a concept often studied in relationship with other dependent variables. It is known
to have substantial impact on organisational structures and how organisations perform, therefore
most of the studies conducted in this field focus not only on the concept of virtuality but also on its
effects on other organisational variables. Some of these studies are explored in the following section.

Previous Research

Virtual organisations have been in the focus of the researchers in the field of social and
administrative sciences for quite some time. It is appealing for researchers to examine this
new type of employment and investigate its advantages and disadvantages on the dynamics of
organisations, employers and employees. One of these studies is the one conducted by Schmidt
et. al.(2008), which also forms the basis of the questionnaire used for this study. According to
the study conducted by Schmidt et. al., there was no significant relationship found between
the degree of virtuality and economic performance, but it was pointed out that virtuality had
a positive effect on motivation and identification, whereas it was found out that the opposite
applied for orientation. Although the questionnaire developed by Schmidt et. al. included a scale
on economic performance, since it was limited to personal and team performance and was based
on the declaration by employees, it was removed from the tool.

There are also other studies conducted on the relationship between virtuality and dimensions
of psycho-social performance. For instance, another study conducted by comparing virtual
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organisations to traditional organisations (Merkevicius and Uturyte-Vrubliauskiene, 2008)
demonstrated that orientation and role clarity is positively related to the degree of virtuality.
Other two studies on motivation (Oflazer Mirap, 2004; Afgiin, 2006) also indicated that there
is a positive relationship between the degree of virtuality and motivation. A study conducted by
Wiesenfeld et. al. (1999) also reveals the positive relationship between virtuality and identification.

In the scope of this study, another relevant term is employees’ individual propensity for virtuality,
which is basically their willingness to continue working in virtual organisation structures. There
are also studies conducted on other psycho-social performance indicators which affect their
willingness such as, work satisfaction (Webster and Wong, 2008; TinyPulse, 2015), communication
among employees (Akkirman and Harris, 2005) and work coherence (Afgiin, 2006) and they are
also determined to be positively related to the degree of virtuality. On the other hand, socialisation
(Oflazer Mirap, 2004; TinyPulse, 2015) is found out to have a negative relationship with virtuality.
And finally, the study conducted by Afgiin (2006) also indicates that there is no significant
relationship between virtuality and the perception of organisational performance.

Studies show different results regarding the other dependent variable of the study, which
is organisational commitment. There are studies which indicate that there is no significant
relationship between the degree of virtuality and organisational commitment (Toglaw, 2006),
whereas there are also others which indicate the opposite (Golden and Veiga, 2008; Golden, 2006;
Burman and Shastri, 2013). In addition, the study conducted by Toglaw (2006) also indicates that
there is a positive relationship between the degree of virtuality and occupational commitment.
Abovementioned studies found in the literature on this topic are summarised in the list below:

Table I. Summary table for the studies from the literature

Significant
Independent Variable | Dependent Variable Relationship Number of Studies and Years
Degree of Virtuality Economic Performance No 1 (2008)
Orientation Yes (+,-) 2 (2008, 2008)
Motivation Yes (+) 3 (2008, 2004, 2006)
Identification Yes (+) 2 (2008, 1999)
Socialisation Yes (+) 2 (2004, 2015)
Work Satisfaction Yes (+) 2 (2008, 2015)
Communication Among Employees | Yes (+) 1(2005)
Work Coherence Yes (+) 1 (2006)
Perception of Organisational 1(2006)
Performance No
Organisational Commitment No 1(2006)
Organisational Commitment Yes (+,-) 3 (2006, 2006, 2013)
Occupational Commitment Yes (+) 1 (2006)

As is seen, the effect of virtuality has been the main topic in a number of studies and the results
indicate significant conclusions. While the relationship between the degree of virtuality and
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psycho-social performance factors (orientation, motivation, identification, socialisation etc.) has
been determined to be significant and mostly positive, there are conflicting results in terms of
the relationship between the degree of virtuality and commitment. In the light of these studies,
hypotheses were developed and tested in order to further examine the relationship between these
variables. In the following part, detailed explanations are provided on this study.

3. Methods

In line with virtual organisations becoming increasingly more prominent in the business
world, the need arises for investigating their impact on employees. In the scope of this study,
a research was conducted in order to identify the relationship between the overall contextual
virtuality and the psycho-social performance and organisational commitment of employees.
To that end, a questionnaire study was carried out and the results were analysed via the SPSS
v22.0 software.

Hypotheses, Research Framework and Scales

The questionnaire developed for this study was based on two different works by different
researchers. It is believed that, since these questionnaires were applied before in different
contexts, it contributes to the reliability of the study. The overall contextual virtuality and psycho-
social performance scales were obtained from the study “Virtuality in Organizational Team
Environments: Concept, Measurement and Effects in the Context of Sustainable Management”
conducted by Schmidt et. al. (2008) and the organisational commitment scale was developed by
Meyer and Allen (1993) in their work titled “Commitment to Organizations and Occupations:
Extension and Test of a Three-Component Conceptualization” Both scales are applicable scales
with usable reliability scores. While the first scale by Schmidt et. al. (2008) is known to have
been applied successfully in only one study, the scale developed by Meyer and Allen (1993) is
one of the most commonly used scales in its field. These scales were adapted and translated and
turned into a single questionnaire to be used for this study. Consent was taken personally from
C. Schmidt via e-mail and it is stated by the authors of the organisational commitment scale that
it is open for use only for academic purposes.

In the light of the literature review, five hypotheses were developed for this study. These hypotheses
are listed below together with their alternative hypotheses:
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Table 2. Hypotheses of the research

H1,: Overall Contextual Virtuality does not vary depending on the organisational variables (organisation

size, sector, team size).
H1

H1: Overall Contextual Virtuality varies depending on the organisational variables (organisation size,
sector, team size).

H2,: Employees’ Individual Propensity for Virtuality does not vary depending on personal variables (gender,
level of education, being a manager) and organisational variables (organisation size, sector, team size).
H2: Employees’ Individual Propensity for Virtuality varies depending on personal variables (gender, level
of education, being a manager) and organisational variables (organisation size, sector, team size).

H2

H3: There is no significant relationship between the Overall Contextual Virtuality and employees’
Individual Propensity for Virtuality.

H3: There is a significant relationship between the Overall Contextual Virtuality and employees’ Individual
Propensity for Virtuality.

H4,: There is no significant relationship between the Overall Contextual Virtuality and employees’ Psycho-
Social Performance.

H3

H4
H4,: There is a significant relationship between the Overall Contextual Virtuality and employees’ Psycho-

Social Performance.

H5;: There is no significant relationship between the Overall Contextual Virtuality and employees’
Organisational Commitment.
H5: There is a significant relationship between the Overall Contextual Virtuality and employees’
Organisational Commitment.

H5

While the first two hypotheses were tested via ANOVA tests, other three were tested via regression
analyses. Hypotheses 4 and 5 provide the actual answers for the research questions, whereas
hypothesis 3 gives additional supporting information on the willingness of virtual workers to work
in virtual settings. Research framework for the study is summarized in the research model below:

@ D 7 N

s ™ (—“\
Organizational Variables Psycho-Social
» Org Size

o Performance
T # Orizntztion
) o Overall Er
+

# |dentification

r ) \ Contextual —
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e Gaiaer Organisational
\ / Commitment
H2 l » Affective Commitment
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® Willingness for Future Virtuality
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\ Supporting Data / \ Main Research Questions /

Figure |. Research framework
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As mentioned above, the questionnaire for this study was developed based on two different
studies. Series of questions for demographic and organisational information were added in order
to demonstrate the characteristics of the sample who participated in the study. The questions
comprising the final variables are listed below:

Table 3. Scales in the questionnaire

Dimension Scale Number of Questions

City of residence

Location of the workplace
Demographic Data Age

Gender

Level of education

Position/title

Organisation size
Organisational Data &
Sector

Team size

Degree of physical separation

D f non-virtualit
Overall Contextual Virtuality (OCV) egree of non-virtuaity

—

Degree of quantitative virtuality
Degree of qualitative virtuality

Virtuality pref
Individual Propensity for Virtuality (IPV) 1%‘ L.la 1ty preference L
Willingness for future virtuality

Orientation

Internal motivation
Psycho-Social Performance (PSP) Exter'njal rr.lotlvatlon

Identification
Organisational satisfaction
Trust

Affective commitment

Organisational Commitment (OC) Continuance commitment

[ = = N e S = S G NG R SC R N [ S B S oSN N [ S L e e

Normative commitment

~
w

Total number of questions

Reliability of scales were tested via using the Cronbach’s Alpha value and the results are provided below:

Table 4. Reliability of scales

Definition Number of questions ~ Cronbach’s Alpha Usability
Overall level of orientation 6 ,870 Adequate
Overall level of internal motivation 3 ,641 Usable

Overall level of external motivation 2 ,768 Adequate
Overall level of identification 4 919 Adequate
Overall level of affective commitment 6 ,706 Adequate
Overall level of continuance commitment 6 747 Adequate
Overall level of normative commitment 6 724 Adequate
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Sample

One of the limitations of the study was the difficulty in determining the universe for the study
and therefore calculating the sample size. Due to the misconceptions regarding the definition
of virtual organisations together with the fact that such organisations are becoming popular
only recently, the study was not limited to only a company or a sector. Criterion sampling was
used as the sampling method and participants were selected according to the criteria that they
have some degree of virtuality. Therefore various companies from different sectors in Turkey
were approached for the questionnaire study and a total number of 116 employees participated
in the questionnaire. 5 of the forms were removed due to missing answers and therefore the
analyses were conducted on a sample of 111 participants. The minimum sample size required for
the regression analyses was calculated as 108 by using the software developed by Soper (2016).
Detailed calculations and formulas can be found on the webpage.

Distribution of the participants based on their overall contextual virtuality is provided below:

20

Frequency
bl

5

7

1 T
20,00 40,00 0,00 80,00

Overall Conceptual Virtuality

Figure 2. Distribution of participants by their overall contextual virtuality

As is seen, the distribution is almost the same as a normal distribution and this indicates
that the sample used for the study is of the adequate quality to provide meaningful
conclusions for the study. Skewness and kurtosis values also indicate a normal distribution
(p <0.05).
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Results

Analysis of the data was conducted in three steps. First the demographic and organisational data
were analysed via descriptive and frequency analyses. Then the first two hypotheses were tested
via variance (ANOVA) analyses. And finally the last three hypotheses were tested via regression
analyses.

As the preliminary step for the analyses, first the descriptive and frequency analyses were
conducted on demographic and organisational data. It was demonstrated that only 10% of the
participants lived in a different city than their own city of residence. On the other hand, the
average age of the sample was 35 with an intense distribution in the 20-30 age range. Participants
of the sample consisted of approximately 65% males and 56% of people with bachelor’s degrees.
While approximately 75% of participants did not have any management roles, the organisations
they work for had an almost equal distribution regarding the organisation sizes (micro, small,
medium, large, very large) with a 71% majority in services sector. And finally participants most
commonly worked in teams of 3-5 people (35%).

After the descriptive and frequency analyses, variance analyses (ANOVA) were conducted to
identify whether the variables IPV (Individual Propensity for Virtuality) and OCV (Overall
Contextual Virtuality) varied depending on personal variables (gender, level of education, being
a manager) or organisational variables (organisation size, sector, team size). As mentioned above,
the hypotheses H1 and H2 were tested at this stage, results are presented below:

Table 5. Results of ANOVA tests

. . One Wa
Homogeneity of Variances (Levene VariancZ Analysis  Difference
Tested Tested Variables Test) (ANOVA) Between
Hypothesis Categories
Levene . .
Statistic df2 Sig. F Sig.
OCYV x Organisation size ,438 4 106 ,781 252 ,908 No
H1 OCV x Sector 4,630 1 109 ,034 588 ,445 No
OCYV x Team size 1,896 4 105 ,117 245 ,912 No
IPV x Gender ,035 1 109 ,853 1,404 ,239 No
0 IPV x Level of education ,912 4 106 4460 947 ,440 No
IPV x Being a manager 2,676 1 109 ,105  ,140 ,709 No
IPV x Organisation size 847 4 106 499 1,091 ,365 No
IPV x Sector ,659 1 109 419 244 ,622 No
IPV x Team size ,120 4 105 975 2,166 ,078 No

As seen on the table, results for the ANOVA test indicate that there is no difference among the
categories with regard to IPV and OCV variables (p>0.05), therefore hypotheses H1, and H2, are
rejected.
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Final and most important stage of the statistical analyses comprised of the regression analyses
conducted between the overall contextual virtuality (OCV) as the dependent variable and the
individual propensity for virtuality (IPV), psycho-social performance (PSP) and organisational
commitment (OC) as independent variables.

Results of the regression analyses are given below together with the hypotheses tested. The
generic regression module used for the analyses is as follows:

YV =a+ BiX) + BoX; + B3X; ...

First regression analysis was conducted to determine whether there is a significant relationship
between the Overall Contextual Virtuality and employees’ Individual Propensity for Virtuality.
Hypothesis H3 was tested under this analysis.

According to the results of the tests, there is a significant relationship between the two variables
(p=0.001, p <0.05). Contributions of all factors are given below. While the highest f$ values indicate
the highest contribution, negative values indicate a negative correlation between two variables.

Table 6. Factors explaining Individual Propensity for Virtuality (IPV)

B SE B

(Constant) 45.239 26.909

Age -173 293 -.060
Gender -9.353 5.642 -.154
Level of Education -2.551 1.373 -.165
Being a Manager -3.157 6.400 -.047
Organisation Size -1.459 2.048 -.072
Sector 1.857 5.991 .029
Team Size 1.784 2.164 .082
oCv 1.249 0.270 428

Second regression analysis was conducted to determine whether there is a significant relationship
between the Overall Contextual Virtuality and employees’ Psycho-Social Performance. Hypothesis
H4 was tested under this analysis.

According to the results of the tests, there is a significant relationship between the two variables
(p=0.005, p<0.05). Contribution of the each variable is given below:
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Table 7. Factors explaining Psycho-Social Performance (PSP)

B SE B

(Constant) 69.377 14.659

Age -.253 .160 -.166
Gender 3.930 3.073 121
Level of Education 461 748 .056
Being a Manager 4.642 3.487 130
Organisation Size -1.047 1116 -.097
Sector 1.006 3.264 .030
Team Size -2.034 1.179 -176
OCVv 351 147 225

Last regression analysis is conducted to determine whether there is a significant relationship
between the Overall Contextual Virtuality and employees’ Organisational Commitment.
Hypothesis H5 was tested under this analysis.

According to the results of the tests, there is no significant relationship between the two variables
at 95% confidence level (p=0.075, p>0.05). Therefore, details of the analysis are not included in
this research.

According to the results of the analysis, the p values for regression analyses are below 0.05 for IPV
and PSP and above 0.05 for OC. This indicates that, together with the personal and organisational
variables, the overall contextual virtuality, or simply the degree of virtuality is significant in
explaining the individual propensity for virtuality and psycho-social performance variables
as they have p values below 0.05. However this does not apply to organisational commitment
since it has a p value above 0.05. In other words, there is a significant and positive relationship
between the degree of virtuality and individual propensity for virtuality as well as with psycho-
social performance. On the other hand, there is no significant relationship between the degree
of virtuality and organisational commitment at this confidence level of 95%. Therefore the
hypotheses H3, and H4, are accepted while H5 is rejected.

4. Conclusions and Discussion

Virtualisation is a rapidly moving concept which steadily transforms the organisation structures
which have been regarded as concrete systems for decades. Technology makes it possible for
organisations, employers and employees to move faster, further and stronger in the global world.
Organisations benefit from opportunities in distant parts of the world to maximise their profits,
employers get the chance to reach the most suitable employees regardless of their distance and
employees reach a striking amount of job opportunities all around the world.

As a result of virtualisation, boundaries become obsolete and organisations become more flexible.
This results in flattened organisations where middle managers responsible for supervision are
removed and employees become more self-managing and qualified. Therefore organisations
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become more dynamic and responsive to the outside world. Expenses decrease as more and more
employees embrace virtual work settings and enjoy the benefits of virtuality such as freedom,
higher motivation and wider range of opportunities.

Since virtualisation has become a prominent concept in the business world, it also became a topic
worthy of research in terms of its advantages and disadvantages. In the scope of this study, degree
of virtuality of organisations as perceived by their employees was addressed and its effects on
individual propensity for virtuality, psycho-social performance and organisational commitment
were investigated. As a result, the following conclusions were drawn:

1. Degree of virtuality does not vary depending on the organisational variables (organisation size,
sector, team size).

2. Employees’ individual propensity for virtuality does not vary depending on demographic
variables (age, gender, level of education, being a manager) and organisational variables

(organisation size, sector, team size).

3. Together with demographic and organisational variables, there is a positive relationship
between the degree of virtuality and employees’” individual propensity for virtuality. In other
words, virtual workers are satisfied with the structure they work in and are willing to continue to
work the same way.

4. Together with demographic and organisational variables, there is a positive relationship
between the degree of virtuality and employees” psycho-social performance. In other words, as
organisations become more virtual, the psycho-social performance of employees also increases.

5. Together with demographic and organisational variables, no significant relationship has
been found between the degree of virtuality and employees’ organisational commitment. In
other words, there is no connection made between the degree of virtuality and commitment of
employees to their organisations.

In comparison to the research by Schmidt et. al. (2008), which constituted the basis for this study,
results show similar conclusions. While in their study, the psycho-social performance variable
was examined under three dimensions and two out of them were found to have a significant
relationship with virtuality; in this study these dimensions were considered in a holistic approach
under one variable and it was concluded that virtuality has a significant impact on this variable.
This conclusion also supports the results of the studies conducted by Merkevicius and Uturyte-
Vrubliauskiene (2008), Oflazer Mirap (2004), Afgiin (2006) and Wiesenfeld et. al.(1999). On the
other hand, it is concluded that degree of virtuality is positively related to individual propensity for
virtuality. This also supports the other abovementioned research on work satisfaction (Webster
and Wong, 2008; TinyPulse, 2015), communication among employees (Akkirman and Harris,
2005) and work coherence (Afgiin, 2006) which all affect employees” willingness to continue

working in virtual organisational structures.
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As for the organisational commitment variable, the amount of research in the literature which
indicate a significant relationship between this variable and virtuality overweighs the ones
that indicate the opposite (Golden and Veiga, 2008; Golden, 2006; Burman and Shastri, 2013).
However, on the contrary, this study has come to the conclusion that there is no significant
relationship between these two variables. Considering the fact that organisational commitment
is a complex and subjective concept which can be affected by many factors, this incoherence is
understandable. Still, more research should be conducted on the matter to more clearly determine
the roots of organisational commitment.

In conclusion, this study investigated the concept of virtuality in relation with psycho-social
performance and organisational commitment. It reached a significant finding that virtuality
effects psycho-social performance in a positive manner. Also the sub-scale for individual
propensity for virtuality points out that virtual workers are satisfied with their working
conditions, which is also an important conclusion for both employers and employees. Virtual
organisation structures can provide remarkable benefits for developing countries such as
Turkey with young populations, where people can be trained in such occupations with
higher added value such as ICT. Therefore organisations and employees are recommended
to be open for new developments and overcome their prejudice in order to benefit from such
opportunities.

Opverall, results of this study provide useful insight, although not claiming to be exhaustive.
Hopefully it can inspire other researchers to conduct studies in this developing field and raise
awareness on the opportunities that can be seized by allowing virtuality in all organisation types.
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DENETIMDE KALITE GUVENCE SISTEMINE YONELIiK
KARMA MODEL: ALMANYA ORNEGI

MIXED MODEL FOR THE QUALITY ASSURANCE IN AUDIT:
GERMANY CASE

Cagla Ersen Comert*

Oz

Diinyada bagimsiz denetim faaliyetlerinde kalitenin saglanmasina yonelik ulusal ve uluslararasi
boyutta pek ¢ok 6nlem alinmakta ve yeni uygulamalara yer verilmektedir. 2014 yilinda giincellenerek
yaymlanan AB 8. YOnergesiyle bagimsiz denetimlerde kalite giivence sisteminin giiglendirilmesi
adina yeni diizenlemeler giindeme getirilmistir. Almanya da AB iiyesi bir iilke olarak, 2016 yilinda
yonergedeki bu degisiklikleri kendi ulusal mevzuatina aktarmus ve kalite giivence sistemine iliskin yeni
diizenlemeleri hayata gecirmistir. Caligma kapsaminda s6z konusu bu yeni diizenlemeler gergevesinde

olugan kalite giivence sistemi incelenecektir.

Anahtar Kelimeler: Kalite giivence sistemi, kalite kontrol sistemi, bagimsiz denetimde kalite.

Abstract

Many measures are being taken at the national and international level to ensure the quality of
independent audit activities in the World. New regulations have been introduced to strengthen the
quality assurance system in the independent audits with the EU 8 Directive updated and published in
2014. Germany, as an EU member country, transfers these amendments in the directive to its national
legislation in 2016 and has passed new regulations on the quality assurance system. In the scope of the

study, the quality assurance system will be examined in the framework of these new regulations.

Keywords: Quality assurance system, quality control system, audit quality.

* Dog. Dr., Marmara Universitesi, Isletme Fakiiltesi, Almanca Igletme Béliimii, caglaersen@yahoo.com, caglaersen@marmara.edu.tr
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l. Giris

Bagimsiz denetimde kalitenin saglanmasima iliskin gerek ulusal gerekse uluslararasi alanda
pek ¢ok diizenleme yapilmakta ve bagimsiz denetim faaliyetlerinde kaliteyi artirmaya yonelik
onlemler alinmaktadir. Bagimsiz denetim faaliyetlerinde kalite dendigi zaman akla gelen, bagimsiz
denetim faaliyeti sonucunda varilan goriisiin ne derece isabetli ve giivenilir oldugudur. Isletme
yoneticileri, tim finansal tablo kullanicilarina (mevcut ve potansiyel yatirimecilarina, bankalara,
kredi kuruluslarina, misterilere, tedarikgilere vb.) finansal tablolar araciligryla sunduklar: bilgilerin
dogru, diiriist ve glivenilir nitelikte oldugunu ifade etmek i¢in bagimsiz bir giivence mekanizmasina
ihtiyag duymaktadir. Benzer sekilde bankalar, kredi kuruluslar: ya da isletme hakkinda bilgi ihtiyaci
i¢inde olan diger t¢iincii taraflar da isletmenin sundugu finansal bilgilerin dogrulugu hakkinda
emin olmak istemektedirler. Tiim bu ifade edilen hususlar, denetim faaliyetlerinde “kalite” kavramini
- pek cok diger hizmetteki kalite anlayisindan daha fazla olarak — 6n plana ¢ikarmaktadir. Bagimsiz
denetim faaliyetlerinin nitelikli, diger bir ifadeyle kaliteli yiiriitiilmesinin 6nemi ya da tam tersi
ifadeyle “kalitesiz” denetim faaliyetlerinin sonucunu Enron, Wordlcom vb. krizlerin piyasalar
tizerinde yarattig1 yikic1 etkilerinde gézlemlemek miimkiindiir. Denetimde kalitesizligin maliyeti,
bir domino etkisiyle tiim ekonomi tizerinde olumsuz izler birakmaktadir.

Son yillarda basta ABD olmak iizere pek ok tilke, bagimsiz denetimde kalitenin saglanmasina iliskin
mevzuatlarinda giincellemeler yapmustir. Bir AB {iyesi olan Almanya da, 6zellikle AB Yonergelerinde
yapilan degisiklikler gercevesinde, kendi ulusal mevzuatini giincellemekte ve denetim alaninda
yeni diizenlemelere yer vermektedir. En son AB 8. Yonergesindeki degisikliklere paralel olarak
2016 yilinda ¢ikarilan Denet¢i Gozetimi Reform Yasast (Abschlusspriiferaufsichtsreformgesetz -
APAReG) Almanyadaki denetim mesleginin yapilandirilmasina iliskin 6nemli yenilikler getirmistir.
Bagimsiz denetimde kalitenin saglanmasina yonelik pek ¢ok yeni diizenleme igeren bu yasayla
birlikte bagimsiz denetimde kalite giivence sistemi son halini almigtir. Calismada, Almanyada
s6z konusu yasa degisiklikleri ¢ercevesinde olusan Kalite Giivence Sistemi modeli agiklanarak,
Tiirkiyedeki mevcut sistemle arasindaki benzerlik ve farkliliklar ele almacaktir.

2. Almanya’da Ana Hatlariyla Denetim Meslegi

Almanyada denetimmeslegi Wirtschaftspriiferadiverilen meslekmensuplari tarafindan yiiriitiilmektedir.
Yasal zorunlu bagimsiz denetimleri yapmakla yiikiimlii olan denetcilere ise “Abschlusspriifer”
denmektedir. Almanyada yasal zorunlu bagimsiz denetimler Alman Ticaret Kanunu Madde 316da
diizenlenmigtir. Buna gore KAYIK niteligi tastyan ve KAYIK olmamakla birlikte biiyiik dlcekli sirket
tanimina giren isletmeler yasal olarak zorunlu bagimsiz denetime tabidir. Wirtschaftspriifer kavrami
“Denetci’, Abschlusspriifer kavramu ise “Bagimsiz Denetci” seklinde Tiirkgelestirilebilir. Denetim
mesleginin sekillenmesinde rol oynayan yasa ve kurumlar ise su sekildedir:

- Denet¢i Meslek Yasas1 (Gesetz iiber eine Berufsordnung der Wirtschaftsprifer /
Wirtschaftspriiferordnung - WPO)

- Denetgiler Odast (Wirtschaftspriiferkammer - WPK)
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- Denetgiler Enstitiisii (Institut der Wirtschaftspriifer - IDW)
- Bagimsiz Denet¢i Gozetim Kurumu (Abschlusspriiferaufsichtstelle- APAS)

Denetci Meslek Yasast (WPO); 1961 yilinda ¢ikarilan ve denet¢i meslegine (denetci ve denetim
sirketleri) yonelik diizenlemelere yer veren kanundur. Ayrica, Denet¢iler Odasrnin kurulmasina,
faaliyet ve denetimlerine iliskin esaslar1 icermektedir. Denetgiler Odas: (WPK); iiyeleri denetgiler,
bagimsiz denetim sirketleri ve muhasebe sirketleri olan tiizel kisilige sahip kamu kurumu
niteliginde bir meslek kurulusudur. Odanin gérevleri arasinda;

- denetgi sinavlarinin gergeklestirilmesi,
- denetgilerin atanmas,

- denetim mesleginin icrasina yonelik diizenlemelere yer veren tiiziik ve yonergelerin
hazirlanmasi,

- meslegin kamuya kars1 temsil edilmesi,

- meslek mensuplari arasindaki anlagmazhiklarin ¢oztimlenmesi

sayllmaktadir. Denetgiler Enstitiisti (IDW), denetgileri ve bagimsiz denetim kuruluglarini ayni
cat1 altinda toplamay1 hedefleyen, denetim mesleginin gelisimi i¢in ¢alismalar yiiriiten ve kar
amact giitmeyen bir dernektir. Merkezi Diisseldorfda bulunmaktadir. Denetgiler Enstitiisii;
denetim mesleginin ulusal ve uluslararasi platformda g¢ikarlarinin korunmasi, denetgilerin
stirekli egitiminin saglanmasi ve giinliik ¢alismalarinda denetgilere destek olmak gibi gorevleri
tistlenmektedir. 30.06.2017 tarihi itibari ile 13.034 diizenli tyesi bulunmaktadir. Bunun
11.952 tanesi denetci ve 1.082 tanesi bagimsiz denetim sirketidir. Denet¢i Gozetim Kurumu
(Abschlusspriiferaufsichtstelle-APAS), denetim faaliyetlerinde, meslek yapilanmasindan bagimsiz
tist gozetim yapmak {izere kurulan ve Meslek Odasr'nin faaliyetlerini inceleme gorev ve yetkisine
haiz kamu kurumudur. 2005 yilinda Denet¢i Gozetim Komisyonu adr altinda kurulmus, ancak
2016 yilinda AB 8. Yonergesinde yapilan degisikliklere uyum amaciyla, gorev ve yetki kapsaminda
degisiklikler yapildiktan sonra Denet¢i Gozetim Kurumu adi altinda yeniden yapilandirilmigtir.

Almanyada denetim mesleginin orgiitsel bir yapiya kavusmasi ve bu yapi ¢ercevesinde denetim
faaliyetlerinin yiiriitiilmesinde, yukarida a¢iklanan yasa ve kurumlar belirleyici rol oynamaktadir.
Denetim faaliyetine iligkin her tiirlii diizenleme Denetgi Meslek Yasasrnda yer almakta, Avrupa
Birligi Yonergeleri cercevesinde soz konusu kanun siklikla giincellenmektedir. 2016 yilinda
¢ikarilan Denet¢i Gozetimi Reform Yasasi, Denet¢i Meslek Yasas'nda ve Denet¢i Gozetim
Kurumu'nun gorev kapsaminda degisiklikler yapmus, bagimsiz denetimde kalitenin saglanmasina
iliskin giincel uygulamalar1 hayata gegirmistir.

Almanya’da Denetimde Kalitenin Saglanmasina iliskin Sistem

Almanyada denetimde kalitenin giivence altina alinmasi i¢in olusturulan sistemi i¢ 6nlemler ve
dis 6nlemler olmak tizere iki grupta ele almak gerekmektedir (bkz. Sekil 1).
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Denetimde Kalitenin Saglanmasina iliskin Sistem
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Sekil I: Almanya'da Denetimde Kalitenin Saglanmasina iliskin Sistem

Kalitenin saglanmasina iligkin i¢ 6nlemler; meslek mensuplariin denetimde gerekli kaliteyi
saglamak amaciyla, Meslek Odasi diizenlemelerine uygun olarak biinyelerinde olusturacaklar1
sistemi ifade etmektedir. Bir kalite kontrol sistemi olusturarak, bu sistem cercevesinde bagimsiz
denetim standartlarimi uygulamak ve sonrasinda sistemin islerligini gozlemlemek meslek
mensuplarinin  yikimliligidir. Denetim isinin beklenen kalitede olabilmesi igin meslek
mensuplart gorevlerini ifa ederken bu yiikiimliliiklerini yerine getirerek hareket etmelidir.
Kalite kontrol sistemi olusturma, mesleki etik ve ilkelere uyma, standartlarin 6n gordigii sekilde

planlama, yiiriitme, raporlama gibi tamamen meslek mensubunun faaliyetlerini yiirttiirken géz

oniine alacagi, kalitenin saglanmasina iliskin tedbirler kalite giivence sisteminin ilk adimidir.
Meslek mensubu denetim isini planlarken, yiritiirken, raporunu hazirlarken kalitenin giivence

altina alinmasini saglamak adina Meslek Yasasi ve Tiizlikte yer alan tiim s6z konusu diizenlemeleri
uygulamak zorundadur.

Olusturulacak kalite kontrol sisteminin bir par¢asi olarak kabul edilebilecek Gozetim (Nachschau)
mekanizmasi 2016 yilinda yurirlige girmistir. Meslek Yasasrnda yapilan bir degisiklikle, tiim
meslek mensuplarina olusturduklar: kalite kontrol sistemini yilda bir kez inceleme (gézetim) ve
bunun hakkinda bir rapor hazirlama ytikiimliiliigii getirilmistir. Bu gozetim ylikiimliliigii, meslek
mensubuna yilda bir kere tiim kalite kontrol sisteminin gozden gegirilmesi firsat: sunmaktadir.
Meslek mensubu, yilin sonundakendi denetim faaliyetlerine katilmamis, alaninda uzman bir kisiye
(meslek mensubu olma zorunlulugu yoktur), yil iginde yapilan denetimlerden érneklem yoluyla
belirlenenleri inceleterek, i¢ kalite kontrol sisteminin islerligi hakkinda rapor hazirlatmaktadir.
Bu inceleme isini yapacak kisinin kesinlikle meslek mensubunun denetimlerine istirak etmemis

132



MarmaraBusiness Review * Volume * Cilt: 2/ Issue * Say1: 2 December ¢ Aralik: 201 7,ISSN: 2536-457X, ss/pp. 129-146

olmasi sarttir. Meslek mensubu kalite kontrol sistemini giivence altina almak amaciyla bu
inceleme icin birini istihdam edebilir, bu incelemeyi digaridan baska bir meslek mensubuna
yaptirabilir. Y1l i¢inde yapilan tim denetimlerden ne kadarinin incelenecegi konusunda,
incelemeyi yapan kisi mesleki yargisini kullanacak, yil icinde yapilan tiim denetimlerin sayisina
uygun oOl¢tide incelemeler i¢in bir 6rneklem kiitle belirleyecektir. Bir meslek mensubunun
denetim alanindaki bagka bir ¢alisan tarafindan incelenmesi s6z konusu oldugu i¢in bu uygulama
Peer Review (PR) uygulamasina benzetilmektedir. PR, muhasebe ve denetim firmalarinin kalite
kontrol sistemlerine uyup uymadiklarinin bagka denetciler tarafindan incelenmesidir. Peer ayni,
esit, akran anlamia gelmektedir. Peer Review ise esiti-akrani tarafindan incelenmek anlamina
gelmektedir. PR programu ile denetim firmasinin kalite kontrol unsurlarina sahip olup olmadigi ve
bunlar1 uygulamada ne 6lgiide yerine getirdiginin belirlenmesi ve rapor edilmesi saglanmaktadir
(Uzay, 2006, s.13). Bu i¢ gozetim mekanizmasi, bir meslek mensubunun alaninda uzman bagka
bir uygulayici tarafindan i¢ kalite kontrol sisteminin incelemesi ve sistemin iglerligi hakkinda
goriis bildirmesi oldugu i¢in bir Peer Review uygulamasidir.

Kalite Giivence Sisteminde Karma Model

Almanyada denetimde kalitenin saglanmasina iligkin yiiriitiilen uygulamalarin diger béliimii dis
kalite kontrol uygulamalaridir. Dis kalite kontrol uygulamalari, kalite kontrol sistemiyle ulagiimak
istenen kalitenin giivence altina alinmasi amaciyla bagimsiz, disaridan bir uzman tarafindan
yapilan incelemelerdir. Denetim faaliyetlerinin kaliteli sekilde yiiriitiilmesi i¢in olusturulan
kalite kontrol sisteminden sonra, bu sistemin beklenen kaliteyi saglayip saglamadigina iliskin
yapilan incelemeler kalite giivence sistemini olusturmaktadir. Meslek mensubunun siire¢lerinin,
sistemini hi¢ tanimayan bir kisi tarafindan anlasilabilecek sekilde yiiratiliip ¢aligma kagitlarina
aktarilmis olmasi, denetimin kalitesi hakkinda en saglikli goriisii olusturacak uygulamadir.

2005 yilinda Alman Denet¢i Gozetim Komisyonunun kurulmasiyla birlikte Kalite Glivence
Sisteminin 6nemli bir faktorii olarak “Monitoring” sistemi Almanyada devreye girmistir.
Denetim alaninda en 6nemli reform hareketi sayilan, 2004 yilindaki Denet¢inin Gozetimi
Kanunuwnun yiiriirliige girmesiyle birlikte Monitoring uygulamalarinin yasal zemini olusmustur.
Bu reform hareketinin temelinde; Denet¢i Meslek Odasrndan bagimsiz bir iist gézetim komisyonu
olusturarak, o giine kadar Meslek Odasi tarafindan tstlenilmis mesleki gozetime yonelik tim
onlem ve sorumluluklarin olusturulacak bu komisyona yiiklenmesi hedefi yatmaktadir. Bu
kanunla birlikte 2005 yilinda kurulan Alman Denet¢i Gozetim Komisyonu, denetim mesleginin
gozetimine yonelik kurulan ve sistemin biitiiniinii gozleyen en tist sorumlu ve karar merciidir.
Avrupa Birligi 8. Yonergesinin 2014 yilinda revize edilen halinde, KAYIK denetimlerini yapan
denetcilerin Meslek Odasrndan tamamen bagimsiz bir kurum tarafindan gézetime tabi tutulmas:
ongoriilmektedir. Bu diizenlemeye uyum amaciyla 2016 yilinda yapilan degisikliklerle, iist
gozetim mercii Alman Denet¢i G6zetim Kurumu (Abschlusspriiederaufsichtsstelle-APAS) ad1

altinda yeniden yapilandirilmis ve KAYIK denetimlerini yapan bagimsiz denetgilerin gdzetimi
dogrudan Kurum’un yetki ve sorumluluguna verilmistir. Kurum, Meslek Odasrndan tamamen
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bagimsizdir. Alman Denet¢i G6zetim Kurumu, sadece denetim mesleginde kalite kontrollerinin
degil, sisteminin biitiiniinii (denet¢i secimi, denetgi olarak atanabilme vb.) gozlemleyen bir
st kurumdur. Denetgi Gozetim Kurumu, Denetgiler Odast (WPK)'nin gérevlerini uygun
sekilde yerine getirip getirmediginin gozetimini iistlenmektedir. 2016 yil itibariyle Almanyada
uygulanan denetim meslegine yonelik Ust Gozetim (Monitoring) sistemi Sekil 2'deki hali almstir.

inceleme
ve GGzetim

Alman Denetgi Gozetim Kurumu (APAS)

Alman Denetciler Odasi (WPK)

i KAYIK denetimleri yapan i

! Denetgiler !
L e =l

Sekil 2: Almanya’da Monitoring Sistemi ile Yapilan Gozetim ve inceleme

Almanyadaki Kalite Giivence Sistemi’nin karma model olarak kabul edilmesinin nedeni, meslek
yapilanmasindan bagimsiz bir kamu kurumunun yaptig: iist gézetim (Monitoring) faaliyetinin
yani sira, sistemde bir de Peer Review uygulamasina benzer bir uygulamaya yer verilmis
olmasidir. Almanyadaki Peer Review uygulamasinin Monitoring uygulamasindan ¢ok daha
eski bir gegmisi vardir. Ilk olarak 2000 yilinda Denetgi Meslek Yasasrnda yapilan degisiklikle
kalite giivence sistemi uygulamalarinda 6nemli bir adim atilmis ve Peer Review uygulamasina
benzer nitelikteki Kalite Kontrol Sistemi Denetimi yiriirlige girmistir. Meslek Yasasrna
eklenen bir madde ile yasal zorunlu bagimsiz denetim yiiriiten tim meslek mensuplarinin
kalite kontrol sistemlerinin Meslek Odasi tarafindan dis denetime tabi tutulmas: hitkiim altina
alinmigtir. Yasa koyucu bu tiir bir dis kalite kontrol uygulamasiyla iki amacin hedeflendigini
ifade etmistir. Birincisi; dis kalite kontrollleri ABDde uzun yillardan beri uygulanmaktadir
ve diger Avrupa Ulkelerinde de benzer uygulamalarin basladigi goriilmiistiir. 1998 yilinda
FEE’nin yaptig1 bir arastirmada, o yil itibariyle Almanya ve Avusturya harig tiim tye tlkelerde
dis kalite kontrol uygulamalarinin bagladig1 gértilmiistiir. Denetim mesleginin rekabet giiciinii
tehlikeye atmamak i¢in boyle bir kalite glivence sisteminin uygulanmasinin ka¢inilmaz oldugu
vurgulanmustir. Ayrica dis kalite kontrollerinin bir diger hedefi; denet¢i meslek faaliyetlerinin
kalitesini yapilandirilmis bir dis gozetim/inceleme ile giivence altina almak, denetgilerin
toplumsal alandaki itibarlarini ve denet¢i meslegine duyulan giiven algisini kuvvetlendirmektir.
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Yatirimcilar ve sermaye piyasalarinin diger katilimecilar: igin denetim raporlarinin giivenilir
olmasi biiyitk 6nem tasimaktadir, ¢linkii bu raporlara dayanilarak isletme hakkinda goriis
elde edilmektedir. Bu nedenle yasa koyucu kalite kontrollerine tabi olma zorunlulugunu bu
denetimleri yapan denetgilerle sinirlandirmigtir.

Kalite kontrol sistemi denetimi, bagimsiz denetim uygulayan meslek mensubunun (bagimsiz denetci
veya bagimsiz denetim sirketinin) denetim faaliyetlerinde uyguladig kalite kontrol sisteminin
Meslek Odast tarafindan atanan bir dis denetgi tarafindan sistem denetimine tabii tutulmasidir.
Bu noktada, denetimi uygulayan kisinin de bir meslek mensubu olmasi Peer Review benzeri bir
uygulama goriintiisii vermektedir. Ancak bu denetimde, denetimi uygulayacak uzmanin meslek
mensubu tarafindan secilmiyor olmasi, akran denetiminden en belirgin farkli 6zelligidir.

inceleme
ve Gozeti

Alman Denetgi Gozetim Kurumu (APAS)

Alman Denetgiler Odasi (WPK)

1
Kalite Kontrol
Komisyonu

KAYIK denetimleri yapan

KAYIK disindaki denetimleri yapan

Denetciler Denetciler

Sekil 3: Almanya'daki Kalite Giivence Sisteminin Biitiinii-Karma Model

Sekil 3de goruldiugi gibi, Almanyada kalite giivence sisteminin iki 6nemli faktorii olarak Kalite
Kontrol Sistemi Denetimleri (Peer Review) ve Alman Denet¢i Gozetim Komisyonu Incelemeleri
(Monitoring) birlikte islemekte ve hem Peer Review sisteminin hem de Monitoring sisteminin
sagladig: faydalar birlestiren bir karma kalite giivence sistemi modeli ortaya ¢tkmaktadir.

Bukarma modelde sistemin 6nemli bir faktoriinii olugturan ve Meslek Odasi eliyle yiriitiilen Kalite
Kontrol Sistemi Denetimleri 2016 yilinda biiytik 6l¢tide revize edilmis, yeniden diizenlenmistir.
Avrupa Birligi 8. Yonergesindeki degisiklikleri ulusal mevzuata aktarabilmek amaciyla yapilan
bu degisiklikler sonucu Kalite Kontrol Sistem Denetimi uygulamalarinin geldigi son durum bir
sonraki boliimde aciklanacaktir.
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3. Kalite Kontrol Sistemi Denetimi

Avrupa Birliginin 2014 yilinda 8. Yonergede yaptig1 degisiklikleri kendi ulusal mevzuatina
gecirebilmek amaciyla Almanya, 2016 yilinda Meslek Yasasrndaki Kalite Kontrol Sistemi
Denetimine iliskin hiikiimlerde 6nemli degisiklikler yapmistir. Almanyada kalite kontrol
sistemi denetimine iligkin yasal diizenlemeler Meslek Yasas1 madde 57a ila 57hide ele alinmustir.
S6z konusu diizenlemelerin etkisini artirmak ve uygulanmasi hususunda agiklik ve netlik
saglamak amaciyla 2016 yilinin Haziran ayinda ayrica bir tiiziik yayimnlanmistir. Bunun yani sira,
Denetgiler Enstitisit'niin 140 numarali “Denetimde Kalite Kontroldt” isimli denetim standardi
da kalite kontrol incelemelerinin yiiriitillmesine iliskin yeterli kabul edilebilecek gereklilikleri
agiklamaktadir.

Denetgi Meslek Yasasr'na gore yasal zorunlu bagimsiz denetim yapan meslek mensuplarinin Kalite
Kontrol Sistemi Denetimi'nden gegmeleri zorunludur. Almanyada yasal zorunlu olan denetimleri
yapabilmek icin Meslek Odas: tarafindan sicile “Bagimsiz Denet¢i” olarak kaydedilmek
gerekmektedir. Bagimsiz denetim gorevi almak isteyen meslek mensubu (denetgi/denetim sirketi)
bu talebini, “yil i¢inde ka¢ denetim yaptigr’, “denetimi yapilan sirketlerin biiyiikliikleri’, “ka¢
yildan beri denetim yapildigr” gibi bilgileri de igeren bir yazi ile beyan ederek, Meslek Odasr'na
bagvurmaktadir. Meslek Odasi bu beyan dogrultusunda meslek mensubunu bagimsiz denetgi
olarak sicile kaydeder. Bagimsiz denetgi olarak sicile kaydedilen meslek mensubu, sicil kaydini
takip eden ti¢ yil igerisinde Kalite Kontrol Sistemi Denetiminden ge¢melidir. Kalite kontrol
sistemi denetimleri ileriki dénemlerde alt1 yilda bir tekrarlanmalidir. Yasal zorunlu bagimsiz
denetimleri yiirtitmek isteyen denetciler (bagimsiz denetgiler/bagimsiz denetim sirketleri) i¢in
kalite kontrol denetimi siirecine girmis olmak zorunlu iken diger meslek mensuplar1 da istege
bagli olarak bu incelemeden gegebilirler.

Kalite kontrol sisteminin denetimi; bagimsiz denetimde kalitenin saglanmasi amaciyla, denetim
stirecinde uygulanmasi zorunlu olan ve Meslek Yasasrnda belirlenmis kalite giivence 6nlemlerinin
gozden gegirilmesi/incelenmesi faaliyetidir. Denet¢i Meslek Yasasrnda kalite kontrol sistemi
denetimlerinin amacinin, “denetim faaliyetlerindeki kalite sistemine iliskin ongoriilen tiim yasal
ve mesleki diizenlemelerin uygulanmasini giivence altina almak” oldugu ifade edilmistir. Meslek
Yasasrnda etkin ve etkili bir denetimin nasil yiiriitiilecegi ve denetimde kalitenin saglanmasi adina
ne gibi 6nlemler alinacag: belirlenmistir. Bu 6nlemler tiim denetgilerin denetim faaliyetlerinde
g6z ontinde bulundurmak ve uygulamak zorunda oldugu, denet¢inin i¢ kalite kontrol sistemine
yonelik diizenlemelerdir. Ancak denet¢inin, s6z konusu bu kalite kontrol sistemini ne derece
yeterli sekilde olusturdugu, sistemin asgari gerekliliklerini uygulayip uygulamadig1 gibi hususlarin
ayrica incelenmesi gerekmektedir. Ozellikle yasal zorunlu bagimsiz denetim yapan denetgilerin/
denetim sirketlerinin kendi i¢ siire¢lerindeki kalite kontrol sistemlerinin uygunlugu, yeterliligi ve
etkinliginin gozden gegirilmesi gerekmektedir. Denet¢inin/denetim sirketinin i¢ kalite kontrol
sisteminin ne zaman yeterli ve etkili olarak kabul edilecegi ise hem Meslek Yasasrnda hem de
Alman Bagimsiz Denetim Standartlar’nda tanimlanmistir. Buna gore bir sistem, tiim yasa ve

tiiziiklerdeki diizenlemeleri yerine getiriyor ve bu sekilde denetim faaliyetini diizenli sekilde
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yuriitiiyor ise yeterlidir. Kalite kontrol sisteminin kurallar1 tiim denetim ekibi tarafindan biliniyor
ve giinliik rutin ¢aligmalarinda bu diizenlemeler dikkate aliniyor ve uygulaniyor ise sistem
etkilidir. Kalite kontrol sistemi denetimlerinde ayrica denetimde kullanilan ara¢ ve personelin
nitelik ve niceligine, denet¢i bagimsizligina iliskin kriterlerin saglanip saglanmadigina yénelik

goris olusmaktadir.

Kalite kontrol sistemi denetimlerinin isleyisi Meslek Yasasi hitkmiince Meslek Odasrna verilmistir.
Meslek Odasrnin biinyesinde kurulan Kalite Kontrol Komisyonu kalite kontrol sistemi denetimi

slireci ile baglantili olan tiim koordinasyon ve gozetim siiregleri gorevlerini iistlenmistir.

GOZETIM Alman Denetci Gézetim

Kurumu (APAS)

Alman Denetgiler Odasi (W PK)

| KAYiK'lerin

i
N
kalite c
Kalite Kontrol Komisyonu kontrol E
sistemi L
* | denetim E
Kalite Kayit altina raporlarini M
Kontrol almak, yollar. E
Sistemi gbreviendir__
Denetim me,
Raporu gobrevden
hazirlar. alma

|

Kalite Kontrol Sistemi Denetcisi

Kalite
Kontrol
Sistemi
Denetimi
uygular.

Sekil 4: Kalite Kontrol Sistemi Denetiminin isleyis Yapisi

Sekil 4de Meslek Odasi tarafindan organize edilen kalite kontrol sistemi denetiminin isleyisine
yonelik genel durum goriilmektedir. Meslek Odasi, odanin bir organi olarak kurulan “Kalite
Kontrol Komisyonu™na bu siirece ait tiim yetki ve sorumluluklar1 devretmistir. Kalite Kontrol
Komisyonu da gorevlendirdigi “Kalite Kontrol Sistemi Denetcileri” #izerinden, bagimsiz

denetgilerin kalite kontrol sistemlerinin denetlenmesi faaliyetini yliriitmektedir.
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Kalite Kontrol Sistemi Denetgisi

Kalite kontrol sistemi denetimleri, sadece Kalite Kontrol Komisyonunda kayd: yapilmis Kalite
Kontrol Sistemi Denetgisi (¢alismada bundan sonra KKSD olarak kisaltilacaktir) tarafindan
yiiriitiilebilir. Ozel olarak egitimden gecen meslek mensuplari (denetgi/denetim sirketleri) Kalite
Kontrol Komisyonuna kayitlar yapildiktan sonra “Kalite Kontrol Sistemi Denetg¢isi” invanini
almaktadir. Meslek mensuplar1 (denet¢i/denetim sirketleri) asagidaki sartlari saglamalari
durumunda Komisyonda “Kalite Kontrol Sistemi Denetgisi (KKSD)” olarak kayit altina
alinmaktadur:

- bagimsiz denetci olmak ve en az ii¢ yil boyunca bagimsiz denetim faaliyetlerinde ¢alismis olmak,

- kalite giivence sistemlerinin incelenmesinde yetkinligini kanitlayacak 6zel bir egitimden
geemis olmak,

- son bes y1l igerisinde Meslek Yasasrnda tanimlanmis olan sorumluluk ihmallerinden hig
birini yapmamis olmak, mesleki sorumluluga zarar veren eylemlerde bulunmamis olmak.

Meslek mensuplariin “Kalite Kontrol Sistemi Denet¢isi (KKSD)” olarak atanabilmeleri i¢in
bagimsiz denet¢i tinvanina sahip olmalar1 gerekmektedir. Denetim sirketlerinde ise sirketin yasal
temsilcisinin bagimsiz denetci olmasi sart1 aranmaktadir. KKSD aday1 yazili veya elektronik
ortamda hazirlanan bir dilek¢eyle, yukaridaki gereklilikleri yerine getirdigine dair ispat niteliginde
belgelerle birlikte Kalite Kontrol Komisyonunda bagvurusunu yapmaktadir.

Bagimsiz denet¢i, komisyonda KKSD olarak kayitlanmadan 6nce en az {i¢ yil boyunca bagimsiz
denetim yapmis olmalidir. Bu stirenin hesaplanmasinda bagimsiz denetim kapsaminda yapilan
her faaliyet, kalite giivence sistemine iliskin yapilan her is, uzmanhk alanin ilgilendiren her
calisma sayilmaktadir. Bagimsiz denetgilerin KKSD olmak i¢in ge¢meleri gereken 6zel egitimin
niteligi ise Meslek Odasrnin yayiladig: bir tiiziikle agiklanmigtir. Buna gore; en az 45 dakikadan
olusan 16 ders saatlik bir egitim olmalidir ve egitim asagidaki konu bagliklarini igermelidir:

- Kalite Kontrol Sistemi Tanimi ve Yapist,

- Kalite Kontrol Sistemi Denetgisinden Beklenenler,
- Kalite Kontrol Sisteminin Ozellikleri,

- Kalite Kontrol Sistemi Denetiminin Igleyisi,

- Kalite Kontrol Sistemi Denetime Iliskin Raporlama.

Kalite Kontrol Komisyonu, egitim i¢eriginin yukarida agiklanan ana basliklar: igerip icermedigi ve
belirtilen siirede olup olmadigi hususunda onay vermektedir. Komisyonun onayimndan ge¢gmemis
egitimler gecersiz kabul edilmektedir. Ayrica Komisyon, egitimin icerigine iliskin her tiirlii bilgi ve
belgeyi egitimi diizenleyen kurum ve egitmenden talep etme ve egitimleri yerinde inceleme hakki ve
yetkisine sahiptir. Egitim diizenleyen kurumun en az bir 6gretim tiyesinin Kalite Kontrol Denetgisi
olmasi zorunlulugu vardir. Kalite Kontrol Denetgisi adayimin katildig 6zel egitimin, Komisyona
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kayitlanmak i¢in bagvurdugu tarihten en fazla ii¢ y1l 6ncesine dayanmasi gerekmektedir. Ug yildan
daha eski bir donemde alinmig egitimler, bagvuruda gegersiz sayilmaktadir.

Gorildigi gibi, kendi de bagimsiz denet¢i olan meslek mensuplar: kalite kontrol sistemine
iliskin 6zel bir egitiminden gegtikten sonra KKSD olarak atanabilmektedir. Bu diizenlemelerin
amaci, sadece kalite kontrol sistemi hakkinda teori ve pratikte bilgi sahibi deneyimli denetgilerin
KKSD olarak gorevlendirilmelerini saglamis olmaktr.

KKSD olarak atanmak i¢in gerekli olan sartlarin ileride ortadan kalkmasi durumunda Komisyon
bu meslek mensuplarini kayit disina ¢ikarmaktadir. Ayrica asagidaki durumlarda da KKSD kayit
disina alinmaktadir:

- Bagimsiz denet¢i kayd: ortadan kalkarsa,
- Son ii¢ y1l igerisinde yasal zorunlu bagimsiz denetim yapmadiysa,
- Meslek Yasasrnda tanimlanmis sorumluluk ihmalleri olustuysa

- Son ii¢ y1l ierisinde Kalite Kontrol Sistemlerine iliskin siirekli egitimlere katilmadrysa.

Fiilen aktif olarak bagimsiz denetim yapan ve “siirekli egitim” kapsaminda egitim goéren
KKSD’ler gorevde kalabilmektedir. Bu dogrultuda KKSD’ler i¢in bir stirekli egitim ytikiimliilagii
bulundugu gorilmektedir. KKSD, Kalite Kontrol Komisyonunun agtig1 ya da Komisyon'un
onay verdigi kurumlarin a¢tig1 egitimlere katilmali ya da bu egitimlerde 6gretim gérevlisi
olarak gorev almalidir. Stirekli egitim 45 dakikalik 24 ders saatinden daha az olmamalidir.
Stirekli egitimler, mesleki alanda ortaya ¢ikan giincel gelismeleri de dikkate alarak ii¢ yilda bir
yenilenmelidir.

Kalite kontrol sistemi denetiminin bagimsiz ve tarafsiz yiriitiilmesi adina da belirli 6nlemler
alinmistir. Buna gore; kalite kontrol sistemi denetimine tabi olacak bagimsiz denet¢i/bagimsiz
denetim sirketi ile KKSD arasinda

- Finansal ya da kisisel bir bag varsa,
- Tarafsizlig1 ortadan kaldiracak durumlar mevcutsa,

- Ya da son {i¢ y1l icerisinde bu tanimlanan iliskiler olusmus ise

KKSD s6z konusu bagimsiz denet¢inin/bagimsiz denetim sirketinin kalite kontrol sistemi
denetimi isini tistlenemez. KKSD, denetim isini {istlenmeden 6nce bagimsiz denet¢i/bagimsiz
denetim sirketi ile arasinda ¢ikar ¢atismasi yaratacak herhangi bir bag olmadigina iliskin bir
Bagimsizlik Beyannamesi hazirlamalidir.

Hem KKSD hem de ekibinde gérev verdigi yardimcilarinin siire¢ boyunca kendileriyle paylasilan
verilere iligkin sir tutma ve saklama yiikiimliligi bulunmaktadir. Bu sir tutma yikamlalagi,
hem KKSDnin denetlenen meslek mensubunun (bagimsiz denet¢inin/bagimsiz denetim
sirketinin) ¢aliyma kagitlarima denetim siiresince bakabilmesini hem de misteri firmanin
sirlarinin agiga ¢ikmasini engellemek amaciyla getirilmis bir diizenlemedir. Bagimsiz denetginin/
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bagimsiz denetim sirketinin miisteri firmaya kars1 olan sir tutma yiikiimliiliigii ise bu durumda
KKSDye karst sinirlandirilmis olmaktadir. Ciinkit bagimsiz denetgi/bagimsiz denetim sirketi,
kalite kontrol sistemi denetiminde, miisteri firmanin denetimine iliskin ¢aligma kagitlarinin
hepsini KKSD ile paylasmak zorundadur.

KKSD, yiiriittiigii sistem denetiminden sonra buna iligkin bir rapor hazirlayarak Kalite Kontrol

Komisyonuna sunmaktadir.

Kalite Kontrol Komisyonu

Kalite Kontrol Komisyonu, Meslek Odasr'nin bir organidir ve kalite kontrol sistemi denetimlerine
iligkin tiim hususlar onun yetki alanindadir. Komisyon tiyeleri Yonetim Kurulu'nun teklifi tizerine
Danigma Kurulu tarafindan, en az ii¢ yil gorevde kalmak {izere meslek mensuplar1 arasindan
secilmektedir. Komisyonun en az dokuz iiyesi Kalite Kontrol Sistem Denetgisi olan meslek
mensubu olmak zorundadir. Komisyon {iiyeleri bagimsizdir ve ti¢lincii kisilerin talimatlarina
bagli degildir.

Yukarida da belirtildigi gibi Kalite Kontrol Komisyonu, KKSD’nin goérevlendirilmesinden,
yuriittiigti sistem denetiminin gozetilmesine kadar genis bir yelpazede yetki ve sorumluluk
sahibidir. Meslek Yasasrnda Komisyonun gorevleri su sekildedir siralanmuigtir:

- Kalite kontrol sistemi denetimlerinin bir risk analizi ¢ercevesinde diizenlenmesi,
- KKSD’lerin kayda alinmast,
- Kalite Kontrol Sistemi Denetim raporlarinin teslim alinmasi ve degerlendirilmesi,

- KKSD'lerin gozetimi, gorevlendirilmesi ya da gérevden alinmasi hususlarinda karar

alinmast,
- KKSD’lerin kayit disina alinmast,

- Kalite kontrol sistemi denetimlerine iligkin kararlara itiraz olmasi durumunda bu

itirazlarin degerlendirilmesi.

Kalite Kontrol Komisyonu, kalite kontrol sistemi denetimlerine katilma hakkina sahiptir ve
KKSD'den ¢alisma kagitlarini ibraz etmesini talep edebilir. Kalite kontrol sistemi denetimine tabi
tutulan meslek mensubunda (bagimsiz denetcide/bagimsiz denetim sirketinde) kalite kontrol
sistemine iliskin eksiklikler tespit edildiyse ya da kalite kontrol sisteminden kaynaklanan meslek
kanunu ihlalleri varsa, Komisyon bu eksikliklerin giderilmesini isteyebilir ya da yeni bir denetim
talep edebilir. Komisyonun eksikliklerin bir an 6nce giderilmesi karar1 almasi durumunda,
denetlenen denet¢i/denetim sirketi komisyon tarafindan belirlenen siirede bu eksiklikleri giderir
ve gecikmeksizin bir rapor hazirlar. Kalite Kontrol Komisyonu'nun talep ettigi 6nlemleri almayan
denetgiler i¢cin 25.000 Euroya kadar ceza parasi talep edilebilir. Para cezasina ragmen talep edilen
onlemlerin zamaninda ve eksiksiz sekilde allmmamasi durumunda Bagimsiz Denet¢i kayit
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disina alinir. Kalite Kontrol Komisyonu ayrica asagidaki durumlarda meslek mensubunun yasal
bagimsiz dis denetimleri yapabilmesi i¢in gerekli olan kayda alma islemini iptal edebilir:

- denetci Komisyon tarafindan belirtilen siire igerisinde kalite kontrol sistemi denetimine
tabi olmazsa,

- denet¢inin KKSD tarafindan yapilan kalite kontrol sistemi denetiminde 6nemli ol¢tide
sakincalar tespit edildiyse,

- Kalite kontrol sisteminin yetersiz olduguna ve etkin olmadigina dair 6nemli eksiklikler
tespit edildiyse.

Kalite Kontrol Komisyonu, kayda alma islemini iptal etmeden 6nce APAK’a bildirmektedir.
Burada vurgulanmas: gereken husus, bagimsiz dis denet¢inin kayit disina ¢ikarilmasi, Meslek
Odast sicilinden ¢ikarilmasi anlamina gelmemektedir. Yine meslek mensubudur, ancak bagimsiz
dis denetim faaliyetlerini iistlenemez. Komisyon yeni bir denetim yapilmasini gerekli gérmesi
durumunda bunun igin bagka bir Kalite Kontrol Sistemi Denetgisini gorevlendirebilir.

Kalite kontrol sisteminin denetime tabi olmasini isteyen bir meslek mensubu (bagimsiz denetgi/
bagimsiz denetim sirketi), KKSD'nin se¢iminde yasal olarak kurallara baglanmis isleyise uymak
zorundadir. KKSD gorevlendirilmeden 6nce Komisyon'un onayr alinmalidir. Denetlenecek
olan meslek mensubu (bagimsiz dis denet¢i/bagimsiz denetim sirketi) bu amacla Komisyon'a
iic KKSD aday1 6nermektedir. Onerilen her bir KKSD’nin bagimsizlik beyani ibraz edilmelidir.
KKSD, bu bagimsizlik beyaninda denetlenecek meslek mensubu ile arasinda gikar iligkisi
yaratacak hi¢bir baglantinin olmadigini, bagimsizlik ve tarafsizligini zedeleyecek kisitlamalarin
bulunmadigini teyit etmektedir. Komisyon'un &nerilen KKSD adaylarinin bir kismini veya
hepsini birden reddetme hakki mevcuttur. Komisyon'un adaylar1 reddetmesinde en belirgin
etken KKSD adaylarmin bagimsizliklarina iliskin stiphe olusmas:i durumudur. Komisyon'un
tim adaylar1 reddetmesi durumunda, meslek mensubu yeniden ti¢ aday belirleyerek bagimsizlik
beyannameleri ile birlikte Komisyon'a sunar. Bu noktada, KKSD ile denetlenecek meslek
mensubunun karsilagtirilabilir bityiiklilkte olmasinin, Komisyon tarafindan onay isleminin
alinmasi hususunda avantaj yaratacag: soylenebilir. Boyle bir durumda KKSD ile denetlenecek
meslek mensubu arasinda benzer tecriibeler ve organizasyonel anlamda benzerlikler olugacaktir.

KKSD, meslek mensubunun denetlenme talebini kabul etmeden 6nce, bagimsizlig1 ortadan
kaldiracak herhangi bir baglantinin olmadig1 konusunda emin olmalidir. Ayrica denetim teklifini
ancak denetimi gerceklestirebilmek i¢in gerekli 6zellikli bilgi ve tecriibeye sahipse kabul edebilir.
Ozellikli bilgi ve tecriibe, 6rnegin belirli sektorlerde denetim yapan ya da IFRSye gore denetim
yapan meslek mensuplarinin kalite kontrol sistemlerinin denetlenmesinde gerekli olabilir. KKSD
ayrica denetim teklifini kabul etmeden 6nce Meslek Yasasi geregi KKSD olarak atanabilme kriteri
olarak talep edilen “kalite glivence sistemlerine iliskin stirekli egitim” programlarimna katildigini
belgelemelidir. KKSD géreve atandiktan sonra ancak 6nemli bir neden olusmasi durumunda
gorevden gekilebilir. Meslek Yasasrna gore bir KKSD’nin denetim gorevinden geri ¢ekilmesinin en
birinci nedeni, bagimsizig1 ortadan kaldiran etkenlerin olusmasidir. Boyle bir durumda, KKDS
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o ana kadar yurittigii denetim faaliyetlerini ve gorevden cekilmesine iligkin nedenleri iceren
bir rapor hazirlar ve denetlenen meslek mensubuna sunar. Meslek mensubu gorevi devralan bir
sonraki KKSD’ya bu raporu sunacaktir.

Kalite Kontrol Komisyonu, KKSDnin denetimini yasal gerekliliklere uyarak yerine getirip
getirmedigi hususunda ayrica gozlem ve incelemeler yapmakla yetkilidir. Bu haliyle Kalite
Kontrol Komisyonu, KKSD ve Denet¢i Gézetim Kurumu’nun yaninda kalite giivence sisteminin
tigiincii aktorti konumundadir.

Kalite Kontrol Komisyonu {iyeleri Meslek Odasrnin Yonetim Kurulu ya da Danisma Kurulu
gibi herhangi baska bir organinda gérev alamazlar. Bu diizenleme olduk¢a 6nemli ve yerinde
bir diizenleme olmustur. Bilindigi gibi bir Meslek Odasrnin ana gorevlerinden biri, meslek
mensuplarmin gorevlerini beklenen kalite ve titizlikte gerceklestirmelerini saglamak ve bu
amagla gerekli 6nlemleri almaktir. Bunun i¢in en gegerli olan yol ise meslek mensuplari tizerinde
gozetim yapmaktir. Meslek Odasrnin gozetim gorevi (Mesleki Gozetim) ile Kalite Kontrol
Komisyonu iizerinden yapilan incelemelerin (Kalite Kontrol Sistemi Denetimi) organizasyonel
ve idari anlamda tamamen birbirlerinden ayrilmalari, bagimsiz denetgiler tizerinde yapilacak
mesleki gozetimin giiciinii artiracaktir.

Kalite Kontrol Komisyonu her yil Denet¢i Gézetim Kurumu'nun onayinin ardindan bir rapor
hazirlamakta ve bu faaliyet raporunda kalite kontrol sistemi denetimlerinin sonuglarini anonim
sekilde agiklamaktadir. Komisyon'un yayinladigi bu rapor; o yil igerisinde yiiriitillen bagimsiz
denetim faaliyetlerinde ne derece kaliteli is yapilabildigi, hangi eksikliklerin oldugu, kalite
kontrol sistemlerinde gelistirilmesi gereken yonlerin neler oldugu vb. hususlarda 6nemli bilgiler
sunmaktadir. Bu bilgiler 1s181nda gerek Meslek Odasrnin gerekse Denet¢i Gozetim Kurumu'nun
denetimde Kkalite giivencesinin saglanmasma iliskin alacaklar1 6nlemler ve uygulamalar
belirlenmektedir.

4. Karma Modelin Tiirkiye Acisindan Degerlendirilmesi

Tiirkiyede, bagimsiz denetgilerin yiriittiikleri denetim faaliyetlerine iliskin bir tst gozetim
kurumu olarak “gozetim ve incelemeler” yapmak, Kamu Gozetimi Muhasebe ve Denetim
Standartlar1 Kurumu (KGK)'nin yiikiimlalag altindadir. Kurum, - AB 8. Yonergesinin 6n
gordigti - denetimde meslek yapilanmasimnin diginda “kamu gozetimi” yapacak bagimsiz
bir kuruma sahip olmak amaciyla kurulmustur. Bakanlar Kurulu tarafindan atanan 9 tiyeden
olusmakta olan Kurum'un iyelerinin, atanmalarindan 6nceki son 3 yilda; bagimsiz denetim
faaliyetinde bulunmamus, bir bagimsiz denetim kurulusunda yonetim kurulu tiyeligi yapmamis
veya bir bagimsiz denetim kurulusunca istihdam edilmemis olmasi ya da dogrudan veya dolayl
olarak bir bagimsiz denetim kurulusu ile ortaklik iliskisinin olmamasi zorunludur. Bu diizenleme
ile Kurul tiyelerinin tamamen meslek mensuplar1 digindan olmas: saglanmaktadir. Ayrica kurul
tiyeleri icin muhasebe, finans, vergi, denetim ve hukuk alanlarindan birinde en az on yillik
deneyim sahibi olmalari sart: aranmaktadir. Kurumun gérevleri su sekildedir:
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- Denetim standartlarini olusturmak ve yayimlamak.
- Denetim faaliyetlerini iistlenebilecek denetgileri belirlemek ve yetkilendirmek,
- Denetgileri olusturacagi resmi sicile kaydederek kamuya duyurmak,

- Denetgilerin denetim ¢alismalarinin, Kurumca yayimlanan standart ve diizenlemelere
uyumunu gozetlemek ve denetlemek,

- Aykiriliklari saptanan denetgilerin faaliyet izinlerini askiya almak veya iptal etmek,

- Denetgilere yonelik smav, yetkilendirme ve tescil yapmak, disiplin ve sorusturma
islemlerini yuriitmek,

- Siirekli egitim standartlar1 ile mesleki etik kurallarini belirlemek.

S6z konusu gorevler incelendiginde, Alman Denet¢i Gozetim Kurumu (APAS) ile en belirgin fark
olarak, KGK’nin gorev ve yetki alaninin daha genis oldugu goriilmektedir. Almanyada denetime
yonelik gorevlerin tamami Meslek Odasrna (WPK) aittir, APAS ise bu faaliyetlerin ytriitiilmesi
siirecinde Meslek Odas1 (WPK) iizerinde kontrol ve gézetim yetkisine sahiptir. Bir diger ifadeyle
denetime iligkin tiim faaliyetlerin, denetcilerin sicil kaydinin yapilmasi, gorevlendirilmesi,
gorevden alinmasi, smavlarin diizenlenmesi, meslek mensuplarinin faaliyetlerine iligskin
incelemelerin yapilmasi vb. Alman Meslek Odasrnin yetki ve gorevleri arasindadir. APAS,
Meslek Odasrnin faaliyetlerine yonelik inceleme ve gézetim yapmaktadir. APAS1n dogrudan
meslek mensuplari tizerinde inceleme yapma hakki sadece KAYIK denetimleri yapan denetgiler
i¢in gegerlidir. Sekil 5, denetimde kalitenin giivence altina almmasi i¢in uygulanan gozetim
sistemlerini Tiirkiye ve Almanya agisindan karsilastirmaktadir.
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Sekil 5: Tiirkiye ve Almanya'daki Kalite Giivence Sistemlerine iliskin Yapinin Kargilastiriimasi

KGK’nin bagimsiz dis denetgiler tizerinde yapacagi inceleme ve denetimlerle ilgili diizenlemeler
Bagimsiz Denetim Yonetmeliginin 38. Maddesinde yer almustir. Bu maddeye gore; KGK,
olusturacag kalite giivence sistemi kapsaminda, secilmis yeterli sayida denetim dosyalar1 ve
diger bilgi, bildirim ve belgeler cercevesinde denetim kuruluslarini ve denetgileri incelemek
ve denetlemekle gorevlidir. Denetim kuruluslarindaki inceleme ve denetimler; denetim
kuruluslarinca gerceklestirilmis denetim ¢aligmalarinin mevzuat ¢ergevesinde gozden
gecirilmesi ve bu kuruluslarin faaliyetlerinin mevzuata uygunlugunun denetimi ile harcanan
kaynaklarin nitelik ve niceligi, alinan denetim ticreti ve denetim kurulusunun i¢ kontrol
sistemi ile ilgili degerlendirmelerini kapsamaktadir. inceleme sonuglar1 her yil bir raporla
kamuoyuna agiklanmaktadir. Almanyada bagimsiz denetimlerin kalitesine iliskin inceleme,
Meslek Odasrna bagli Kalite Kontrol Komisyonu tarafindan gérevlendirilen KKSD’ler
tarafindan yapilmakta ve bu Komisyon her yil bu kalite kontrol sistemi denetimlerinin
sonucuna iliskin rapor yayinlamaktadir. Alman Denet¢i Gozetim Kurumu (APAS) ise,
Meslek Odasrnin ¢alismalar: iizerinde yaptig1 inceleme ve gozlem sonuglarini ve ayrica
KAYIK niteligindeki firmalarin bagimsiz dis denetgilerinin incelenmesinin sonuglarini yillik

bir rapor ile yayinlamaktadir.

KGK, KAYIK’leri denetleyen denetim kuruluslarinda asgari ii¢ yilda bir, digerlerinde asgari
alti1yilda bir, denetgilerde ise Kurumca gerek goriildiigiinde inceleme ve denetim yapmaktadir.
Almanyada tim bagimsiz denetgilerin denetimlerinin, Meslek Odasrnin organi olan Kalite
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Kontrol Komisyonu'nun gorevlendirdigi KKSD’ler tarafindan alt1 yilda bir tekrarlanmasi
gerekmektedir. Ayrica KAYIK niteligindeki firmalarin bagimsiz denetgilerinin denetimleri
de Alman Denet¢i Gézetim Kurumu (APAS) tarafindan dogrudan incelemeye tabidir.

KGK, 2014 yil1 ve 2015 yillarinda yaptig: kalite kontrol sistemi incelemelerinin sonuglarini
“Yillik Inceleme Raporu” adi altinda 2017 yili Haziran ayinda yayinlamistir. Rapora gore;
incelenen denetim dosyalarinin %84’iinde i¢ kontrollerin yeterli sekilde anlagilmadig:
ve basta kontrollerin test edilmesi, kontrol gevresi unsurlarinin anlasilmasi, i¢ kontrol
sisteminin eksikliklerinin degerlendirilmesi olmak tizere i¢ kontrol sisteminin anlagilmasina
yonelik caligma ve degerlendirmelerde eksikliklerin oldugu tespit edilmistir. Ayrica incelenen
dosyalarin %68’inde, bagta bagimsizlik, miisteriiliskisinin ve denetim s6zlesmesinin kabulii ve
devam ettirilmesi ve denetimin kalitesine yonelik gozden gegirme olmak iizere kalite kontrol
sistemine iligkin eksiklikler oldugu goértilmistiir. Kabul etmek gerekir ki, bunlar olduke¢a
yiiksek oranlar olup, tilkemizde bagimsiz denetimde kalite kontrol sistemi olusturulmasi
ve sistemin islerliginin saglanmasinda halen biiyiik 6l¢tide eksiklikler oldugunu agik ve net
sekilde ortaya koymaktadir. Kalite kontrol sistemlerinin etkinligini artirmak ve bagimsiz
denetim faaliyetlerinin kaliteli sekilde yiirtitiilmesini saglamak adina acil 6nlemler alinmasi
kacinilmazdar.

Almanyadaki karma model, Meslek Odasi’'na da biiyiik sorumluluklar vermekte, bu sekilde
denetimde kalitenin saglanmasina iliskin tedbirlerin ¢ift koldan (Meslek Odas1 bir yandan
Kamu Ust Gozetim Kurumu diger yandan) alinmasini saglamaktadir. Meslek Odasrnin
yaptigr kalite kontrol sistemi denetimleri ile Denet¢i Gozetim Kurumunun yaptigl
denetimleri miikerrer yapilan denetimler olarak degil, tam tersi cift siizgegten gec¢irmek
gibi algilamak gerekmektedir. Ozellikle Alman Meslek Odasrnin yaptigi kalite kontrol
sistemi denetiminden ge¢gmemis bagimsiz denet¢ilerin kayit disina alinmasinin, bir diger
ifadeyle faaliyet izinlerinin geri alinmasinin, bagimsiz denetgilerin kendi kalite kontrol
sistemlerine verecegi 6nemi biiyiik dlgiide artiracagi kabul edilmelidir. Ancak Almanyadaki
karma modelin Tirkiyede uygulanabilmesi i¢in sistem agisindan mevcut olan farklarin
oncelikle ortadan kalkmas: gerekmektedir. Almanyada denetime iliskin her tirli faaliyet
(denet¢ilerin sinavlarinin yapilmasi, denetgilerin gorevlendirilmesi, gorevden alinmasi,
faaliyet izinlerinin iptali, denetim standartlarinin hazirlanmasi vb.) Meslek Odasrnin
gorev ve yetki kapsamindadir. Denet¢i Gozetim Kurumu'nun ise dogrudan Meslek Odasi
tizerinde inceleme ve gozetim yapma hakki bulunmaktadir. Tirkiyede KGK’nin tim bu
yetki ve gorevleri kendi biinyesinde toplamasi, hem is yikinii artirmakta hem de mevcut
kadrosuyla tim bu gorev ve sorumluluklar: yerinde getirmede sikint1 yaganmasina neden
olmaktadir. Nitekim Yillik Inceleme Raporu'nda ¢ikan “incelenen firmalarin %68’inde kalite
kontrol sistemlerinin yetersiz oldugu” sonucu, denetgilerde kalite kontrol sistemi anlayisinin
yerlesmesi icin ¢ok daha fazla galisma yapilmasi gerektigini ortaya koymaktadir. TURMOB
ve KGK’nin is birligi ¢ercevesinde olusturulacak bir karma kalite giivence sistemi bu yonde
atilacak 6nemli bir adim olacaktir.

145



Cagla Ersen Cémert

5. Sonug

Almanyada bagimsiz denetim faaliyetlerinde kalite giivencesinin saglanmasi adina olusturulan
sistem, Meslek Odasi ve Kamu G6zetimi Kurumunun ortak ¢aligmasina dayanan karma bir
modeldir. Kalite giivence sisteminin iki onemli elementini olusturan Kalite Kontrol Sistemi
Denetimleri (Peer Review) ve Alman Denetci Gozetim Komisyonu Incelemeleri (Monitoring) birlikte
isleyen ve bu durumuyla hem Peer Review sisteminin hem de Monitoring sisteminin sagladig
faydalar1 birlestiren bir kalite giivence sistemi modeli olusturmustur. Bu modelde sistemin
6nemli bir faktériind olusturan ve Meslek Odas eliyle, ancak bagimsiz bir komisyon tarafindan
yiriitillen Kalite Kontrol Sistemi Denetimleri 2016 yilinda biiyiik 6l¢tide revize edilmis, yeniden
diizenlenmistir. Avrupa Birligi 8. Yonergesindeki degisiklikleri ulusal mevzuata aktarabilmek
amaciyla yapilan bu degisiklikler sonucu, kalite kontrol sistemlerini denetletmek tiim bagimsiz
denetgiler i¢in zorunlu hale gelmistir. Bu diizenleme kalite kontrol sistemine verilen 6nemi
artirmak ve kalite kontrol sisteminin islerligini artirmak adina faydali sonuglar yaratmustir.

Tiirkiyede KGK’nin yaptigi inceleme faaliyetlerinin sonucunu yayinladigi “Yillik Inceleme
Raporu’, iilkemizde bagimsiz denetimde kalite kontrol sistemi olusturulmasinda ve sistemin
islerliginin saglanmasinda halen biiyiik 6l¢tide eksiklikler oldugunu acik ve net sekilde ortaya
koymaktadir. Bu dogrultuda, KGK'nin bagimsiz denetgiler iizerinde yaptig1 incelemelerin
yaninda, Meslek Odasi iizerinden organize edilecek bagimsiz bir “kalite kontrol sistemi
denetleme” mekanizmasinin olusturulmasi biiyiik él¢iide fayda saglayacaktir.
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TOWARDS ACCOUNTING COURSES: A RESEARCH

OGRENCILERN MUHASEBE DERSLERINDEKI TUTUMUNU
ETKILEYEN TEMEL FAKTORLER: BIR ARASTIRMA

Hiiseyin Ali Kutlu*
Seyhan Oztiirk**

Abstract

Accounting courses have a specific logic which should be instructed in the best way during lessons.
Students who conceive this basic logic like and show interest to accounting courses and those who don’t
conceive it become disinterested. In general, student’s success in courses such as Inventory and Balance
Sheet, Financial Statement Analysis etc. which are follow-ups of Financial Accounting courses vary
depending on their general accounting knowledge. This means that the basis of accounting education
consists of initially provided general accounting knowledge. This research aims to determine the
prominent factors that affect the students’ receiving such initially provided knowledge, and the most
important factor has been determined as “academicians/instructors” based on the survey involving
student from three universities.

Keywords: Accounting, accounting education, basic factors in accounting education.

Oz

Muhasebe dersleri, ders sirasinda en iyi sekilde 6gretilmesi gereken belirli bir mantiga sahiptir. Bu
temel mantig1 kavrayan Ogrenciler dersi sever ve ilgi gosterir ancak bunu yapmayan 6grenciler
dersten uzaklagirlar. Genel olarak, 6grencilerin Envanter ve Bilango, Finansal Tablolar Analizi gibi
derslerdeki basarilar1 temelde genel muhasebe bilgisine bagli olarak degisir. Bu; muhasebe egitimi
temelinin baslangicta saglanan genel muhasebe bilgisinden olustugu anlamina gelir. Bu baglamda
caligma; Ogrencilerin baslangicta sagladiklar: bilgileri yeterince almalarin: etkileyen 6nemli faktorleri

belirlemeyi amaglamaktadir. U farkl iiniversiteden 6grencinin katildig1 ankete dayanarak elde edilen
veriler sonucunda en 6enmli factor “akademisyenler / egitmen” olarak belirlenmistir.

Anahtar Kelimeler: Muhasebe, Muhasebe Egitimi, Muhasebe Egitiminde Temel Faktorler
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I. Introduction

Accounting education has been criticized for many years. As a result of rapid technological
developments and increased globalization, the role of today’s accountants has transformed
from the recorder of transactions or the producer of financial information into the provider
and interpreter of comprehensive information for various internal and external users
of financial information. This requires accounting professionals to obtain continuously
advancing information and skills in order to meet various demands of this new management
environment (Lin, Xiong and Liu, 2005: 149-150). This requires above all quality basic
accounting education.

Accounting is a deep-rooted discipline with specific logic and practice, and a profession which is
gaining importance more and more. As to accounting education, it is a complex system with both
academic and professional aspects. The process begins with the academic research and continues
with professional internship and practice. The most important aspect that differentiates the
accounting profession from others is that many profession fields directly begin with practice,
whereas the accounting profession begins with academic research followed by practice. Basic
accounting education in Turkey is executed in business high schools, vocational schools of higher
education and relevant faculties.

This research aims to determine basic factors that affect the students’ attitudes towards accounting
course, involved students attached with regard to basic factors that affect their perception and to
test the hypotheses we constructed before the research, using the obtained results.

2. Developments In The World and Accounting Education

Globalization of economy, rapid development in information technology and intensified
competition force the accounting profession towards a change in accordance with the conditions
of the 21st century. Changes in the scope of the profession urge traditional research programs
to a development and transformation towards producing graduates capable of accommodating
themselves to each and every change taking place in the professional environment (Wolk,
Schmidt and Sweeney, 1997: 469). Although experts’ anticipations with regard to how the
business world will change in the coming 20 years differ, there is a consensus on that the
business world will be the basis of wide-spread and significant changes. For sure, change is
not a new phenomenon for accountants. Moreover, at the beginning of the current century, a
number of commentators predicted that these changes not only would be comprehensive ones
within the structural context, but also would follow s much more rapid course compared to the
past. Accountants should be proactive to keep pace with all of these changes (Howeieson, 2003:
70). Are accounting organizations, professionals and educators capable of accommodating
themselves to the rapidly changing business environment? The best answer to this question
may be given through a careful investigation of reactions of four groups (Albretch and Sack,
2001:18);
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- Small - and medium-sized public accountant practitioners
- The industry
- Five large companies

- Accounting education programs

Adapting the accounting research programs in Turkey to the occurring changes is mostly
performed under the initiative of relevant academicians. For example, reflecting a change
that occurs regarding international accounting standards to students purely depends on how
academicians keep up with up-to-date information.

The accounting’s becoming more and more complex affects the content and process of education.
Sustainability of the professional education based on the continuous and rapid change in the
accounting world will be more important in the future compared to the past. The accounting
society in each country is responsible for regulating comprehensive education programs that
would involve changes that accountants encounter. IFAC had determined the need to prefer an
education approach that would highlight the learning process and provide a basis for developing
lifelong learning habits (Coenenberg, Haller and Marten, 1999: 387).

One of the top priority provisions that are included in the declaration of Accounting Education
Change Commission-AECC 1990 is to establish a lifelong learning program for students. Such
basic program includes (1) social, interpersonal and intellectual skills, (2) general organization,
management and accounting information, and (3) a professional orientation. This paper,
discusses some parts of how this program can be established. In organization of the content and
instruction part, the following was used: (1) curriculum novelty and essential qualifications, (2)
a research program of 150 hours, (3) graduation programs, and (4) special contents organized
using course subjects (Apostolou, Watson, Hassell and Weber, 2001: 7).

Like other fields, the parties that transfer the information (instructors) and receive it (learners),
and the methods and tools that are used in transferring this information become prominent
in accounting education. A literature review reveals many studies and suggestions on how this
process should be.

Developments in the world affect activities of universities, academic activities and educational
activities. For example (Boyce, 2004: 566):

- Course draft: the increasing effect of professional and commercial gains

- Course content: The increasing commodification in curriculum and the effect of multinational
textbooks.

- Student conditions and demands: Significantly larger classes and a decrease in demand of
students.

- Number of students: An impressive increase, transformation of many scientific institutions into
education providers.
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- Professionalism: A shift to a profession-based education along with a regression in society-
critical professions.

- Service provision: Outsourcing and cost variation for students and academic units.
- Academic research: Regressing academic autonomy, and restrictions on the academic liberty.

- Job security: Increasing the share of contracted and temporary personnel in universities.

3. Literature Review

A literature review reveals many national and international studies on accounting education.
Some of them are summarized below.

In a research they made in 2015, Kizil, Celik, Akman and Danigman investigated factors
that affect the success of students taking accounting courses for the first time. The research
involved 150 students researching in Management (in English), Management (in Turkish),
Economics, Labor Economics and Industrial Relations, and Law departments of Yalova
University. Results of the research showed that their success in accounting courses was
affected positively if they were not prejudicial to accounting courses and if they liked the
first accounting lesson. Furthermore, among factors the authors determined that affect the
success of students taking accounting courses for the first time were the students’ learning
accounting in vocational high schools before, their previous mathematics infrastructure,
instructing the lessons considering that all of the students may not have a good understanding
of basic accounting infrastructure, instructing the lessons predominantly based on practice
and following the traditional system, a good understanding of the accounting logic and
the accounts mechanism by students, regular attendance by students, effective usage of the
blackboard during instruction, instructing in an interactive manner, assigning projects and
presentations to students, keeping the class size low, a satisfying level of physical infrastructure
and facilities of the university, and attitudes of the instructors towards students (Kizil, Celik,
Akman ve Danigsman, 2015).

In a research they conducted in 2014, Ezeani and Akpotohwo investigated the role of integrated
information and communication technology (ICT) in learning and instructing accounting in
universities providing accounting education. They found that ICT plays a great role in accounting
education. Besides, they suggested to enhance the effectiveness of accounting lessons by using
accounting software and phone lines and to encourage school managements to provide PCs
capable of running accounting software properly for both students and instructors in cooperation
with the government (Ezeani and Akpotohwo, 2014).

In a research conducted in 2014, Tugay aimed to determine the perception of students taking
accounting courses with regard to accounting courses and accounting profession as well as their
expectations from accounting instructors. Tugay discovered that most of the students had not
been instructed accounting in high schools, they had a medium level difficulty in accounting
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courses during the university education and the best way of understanding accounting was the
method of explaining it on the blackboard. Besides, the research showed that students preferred
instructors who use the technology effectively, who can establish good relationship with students,
who follow a reinforced instruction method and who have professional ethics skills (Tugay, 2014).

In their research involving 1010 students from Mehmet Akif Ersoy University vocational
schools of higher education, Teksen, Tekin and Gengtiirk (2010) aimed to obtain an evaluation
of accounting education by students. In the research, students stated that the most important
factor affecting the quality of accounting education was the quality of instructors, the most
preferred instruction method in accounting lessons was board markers and accounting lessons
were instructed through the active method (only explaining the lesson and giving assignments).
Besides, the research showed that the students’ attitude towards working in a field related to
accounting following graduation was positive and such attitude was positively affected from the
great need in the business world to people working in this field (Teksen, Tekin and Gengtiirk,
2010).

In a research they conducted in 2010, Bui and Porter investigated the gap between qualification
of accounting graduates and expectations of employers. They determined the structure and
causative components of the difference between the expectation and performance of accounting
education. They defined the causative components and concluded that such gap would be
narrowed and success would likely increase when such components are focused on. Furthermore,
for the purpose of improving the accounting education, they suggested to educate accounting
instructors, especially inexperienced ones, in such a way developing their instruction capabilities
and to enhance the performance through the rewarding method (Bui and Porter, 2010).

In aresearch conducted in 2009 and involved 45 universities in Turkey, Celik and Ecer constructed
a model to see the extent of effectiveness of accounting education included in university
programs and discovered problems in universities at faculty and department level. One of the
most important problems was insufficient effective use of resources. The researchers think that
Turkish universities will educate more competitive and highly trained professionals if they use
resources more efficiently (Celik and Ecer, 2009).

In a research conducted in 2009, Unal and Doganay determined that accounting group courses do
not satisfy the needs of institutions although their weight within the curriculum is adequate. They
suggested that the curriculum should be arranged in order to satisfy such need of institutions, the
effectiveness in accounting education should be enhanced and courses and their contents towards
satisfying the need of Sayistay (the court of accounts) should be determined in cooperation with
the university and the institution (Unal and Doganay, 2009).

In a research they conducted involving students from vocational schools of higher education,
Gengtiirk, Demir and Carike1 (2008) determined that students generally complained from lack of
finding the opportunity to sufficiently implement the theoretical information they were provided.
Students highlighted the contribution of professional seminars, conferences, panels, training and
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similar activities in addition to theoretical information (Gengtiirk, Demir and Carikgi, 2008). For
students who intend to work in the accounting field after graduation, the education they received
should be reinforced both theoretically and practically. This would be an important factor in

solving problems that they will encounter more easily.

Hatunoglu (2006) concluded in a research titled “A Research on Determination of the Effects of
Information Technology Usage on Quality of Presentations in Accounting Education” that a great
majority of accounting students complained that the lessons are instructed mainly theoretically,
the share of practice (case studies etc.) was very low, computer aided applications were not
performed and laboratory was not used etc. The research concluded that using information
technology tools during accounting lessons facilitates understanding the content (Hatunoglu,
2006).

Quality education in the accounting field plays an important role in directing students to the
accounting profession in the future. In their research (2005), Yayla and Cengiz determined
that university life of students during their accounting research, their previous knowledge and
professional experience of their families greatly affect their inclination towards the accounting
profession. Students involved in the research for whom the accounting profession is among
their first preferences stated that they would take important business opportunities if they had a

sufficient level of accounting knowledge (Yayla and Cengiz, 2005).

Accounting instruction is executed mainly through textbooks. Therefore, university students
hardly benefit from journal articles. However, a number of academicians suggest that the relation
of traditional instruction based on accounting textbooks with the practice is too little. Such
textbooks should be supported with articles published in academic and professional journals.
Academic articles may help in reducing the perceived gap between the theory and the practice,
and aid students in understanding the role of accounting in organizations and the society
(Hoque, 2002). Supporting theoretical information with practice would positively affect the
attitude of students towards both accounting courses and the accounting profession since this

will complement their knowledge.

Educators are one of the most important components in accounting education’s providing
desired outcomes. An accounting educator should be equipped with sufficient level of
knowledge, follow novelties and current affairs, and use modern education techniques
adequately. Achieving all of these is associated with the level of professional satisfaction among

others.

In their research, Strawser, Flagg and Holmes determined that the general level of professional

satisfaction of accounting instructors in universities declined during the 1970-1994 period.
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4. Research Involving Kafkas, Atatiirk And Agri Cegen Universities

This research involves university students researching accounting at bachelor’s level. This part
of the research includes purpose and importance of the research, the sampling and data
collection, research methods, restrictions, and evaluation and interpretation of data.

Purpose and Importance of the Research

Accounting education in Turkey begins at university level except business high schools. For
students who are introduced with accounting courses for the first time during their university
research, how to teach them accounting in a better may, their thoughts about the future of
accounting profession and their attitudes towards accounting courses should be focused on. The
purpose of this research is determine the orientation of students towards the accounting field, the
factors affecting this orientation, and the factors that affect the attitude of students towards the

accounting profession and accounting courses.

Sampling and Data Collection

Participants of this research are students from different departments of faculties of economics and
administrative sciences in Kafkas, Atatiirk and Agr1 Universities who took accounting courses. The
survey was conducted on a volunteer basis and sampling was used since the universe was
difficult to be reached. The sample was determined using the simple random sampling method.
The research involved 212 students from Kafkas University, 420 students from Atatiirk University and
112 students from Agr1 Ibrahim Cegen University, totaling 744 students. 1000 questionnaires were
distributed to students taking accounting course in mentioned universities and 744 returned forms

were included in the research.

The Research Method

The survey method was used to collect data in this research. 32 questions were included in the
questionnaire, being 14 of them on demographics and 18 of them as judgment statements. The
survey questions were arranged based on the research article by Kizil, Celik, Akman and Danisman
(2015) on determination of factors that affect the success of students who took accounting courses
for the first time (kizil, Celik, Akman ve Danigman, 2015). The first part contains questions
on demographics of the participants and their attitudes towards the accounting profession, and
the second part contains judgment statements querying the factors affecting attitudes of the
participant towards accounting courses using a five-level Likert items. Besides, positive opinions
of some academicians from the accounting field were obtained on applicability of the survey in
order to confirm the scope validity of the included questions. The Cronbach’s Alpha coefficient
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was used in the reliability analysis conducted for internal consistency of the research data. The

Cronbach’s Alpha coefficient was determined as 0.81.

Evaluation of Research Data

SPSS 20 statistics software was used for analysis of the collected data. “Frequency distribution”
under the “Descriptive statistics” menu was used for analysis of results and “Comparative tables”

was used for testing hypotheses.

General Characteristics of the Participants

This part where results are analyzed contains demographic data such as age, sex, department, and
year of the participants as well as a general evaluation of factors that affect the students’ attitudes
towards the accounting profession and their orientation towards the accounting field. Table 1

shows the distribution of socio-demographic data of the involved students.

Table |. Socio-demographic distribution of the Participants

E . .
Sex Department % ducation N % High
Type school type
Female Management 23.0 Regula%‘ 466 62.6 Regular high 360
Education school
Male Economics 262 DYeming 0 g, Anatolian
" Education ' High School
Political
Science Science High
Total and Public 11.8 Total 744 100 School
Administration
Ace International Business and
an . Commerce and 54  Year N % Vocational 173
8 Logistics High School
17-23 .
Finance 0.5 Yearl 397 53.4 Other 55
years
2430 Bankingand 5\ veurs 164 220 Total 744
years Finance
Labor
31-35 Economics ' 11 Year3 57 77
years and Industrial
Relations
35and
above Accounting 316 Yeard 126 169
years and Tax
old
Total Total 100 Total 744 100
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412 of the involved students are female and 332 of them are male. It is remarkable that the numbers
of females are more than males. Young students between 17 and 23 years old constitute the largest
involved group. Economics and management students who were graduated from regular high
schools were observed to participate in the research intensively. The number of involved regular
(day) students are more than evening students. Year 1 students at university level constitute the
largest involved group.

The involved students were asked whether they had any family members who were accounting
professionals. Majority of the students (%54) provided a negative answer.

And also the involved students were asked whether they planned to work in the accounting field
after graduation. The results show that most of them (%52.4) plan to work in the accounting field.

In connection with the previous question, the involved students were asked what the most
important factor that drove them to work in the accounting field in the future was. Table 2 shows
the distribution of answers provided to this question. According to the table, the great majority
stated they would likely work in the accounting field due to the high possibility of finding work
in such field.

Table 2. Answers Given by Participants On Prominent Factors That Drive Them to the Accounting

Profession

Answers Frequency Percentage
Possibility of finding work 284 38.2
Satisfactory wages/salaries 138 18.5
Prestige and status 115 15.5

Being an attractive profession 59 7.9

Other 148 19.9

Total 744 100

The involved students were asked which sector they wanted to work in after graduation. Table 3
shows the distribution of answers provided to this question. The results indicated the public sector
as the most desired sector to work in. The majority of the remaining participants stated their
intention of academic career and another small number of participants stated that they didn’t plan
to work in the future. It can be clearly understood that this answer was given by females.

Table 3. Answers Given by the Participants on Which Sector They Wanted to Work in

Answers Frequency Percentage
Education (Academic Career) 150 20.2

Public Sector 374 50.3
Private Sector 145 19.5
Accounting Field 47 6.3
Planning not to work 28 3.8

Total 744 100
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The involved students were asked to give the name of the profession that came to their mind
tirst when accounting is considered. Table 4 shows the distribution of answers provided to this
question. The table shows that they recalled the certified public accounting profession most when
accounting is considered.

Table 4. Answers Given by the Participants as the Name of the Profession That Came to Their Mind
First When Accounting is Considered

Answers Frequency Percentage
Auditor 27 3.6
Certified Public Accountant 392 52.7

Public Accountant 248 333
Comptroller 34 46

Other 43 5.8

Total 744 100

The involved students were asked whether they followed the developments in the accounting
tield. Majority of the participants (% 73.8) provided a negative answer.

The involved students were asked what the most important factor that affects the quality of
accounting education was. Table 5 shows the distribution of answers provided to this question. The
majority stated that the quality of accounting education is affected from the quality of the instructor
most. The second ranking answer was the physical environment and technical hardware.

Table 5. Answers Given by the Participants on the Most Important Factor Affecting the Accounting

Education

Answers Frequency Percentage
Quality of students 68 9.1

Quality of instructors 389 523
Physical environment and technical hardware 95 12.8
Management mentality 47 6.3

Quality of academic activities 81 10.9

Other 64 8.6

Total 744 100

The involved students were asked whether they had faced difficulty in mathematics courses they
had taken in their previous education periods. The great majority (%38.6) faced a partial difficulty.

The involved students were asked whether they had faced difficulty in accounting courses they
had taken for the first time during their university research. An important majority (%59.8) faced
difficulty in this course.

Hypotheses that are “accepted” or “rejected” based on statistical analyses are alternative
hypotheses. Some alternative hypotheses were tested in this part of the research.
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H = There is a significant relationship between the students” having difficulty in mathematics courses
and their having difficulty in accounting courses.

H,= There is a significant relationship between the students’ having an accounting professional
family member and their intention on working in the accounting field in the future.

H = There is a significant relationship between the students’ having an accounting professional
family member and their intention on working in the accounting field in the future.

H = There is a significant relationship between the students’ following developments in the accounting
field and their intention on working in the accounting field in the future.

According to the chi-square analysis; H hypothesis is supported (y2 = 25.513; SD = 4; P =0.000).
The results show that there is a significant relationship between the two variables with a significant
level of o = 0.05 since 0.000 < 0.05. In other words, students who have difficulty in mathematics

courses also have difficulty in accounting courses.

According to the chi-square analysis; H, hypothesis is supported (y2 = 6.070; SD = 1; P =0.014).
The results show that there is a significant relationship between the two variables with a significant
level of a = 0.05 since 0.014 < 0.05. In other words, students who have an accounting professional
family member have a more inclination to work in the accounting field.

According to the chi-square analysis; H, hypothesis is supported (y2 = 13.717; SD = 2; P
=0.001). The results show that there is a significant relationship between the two variables with
a significant level of a = 0.05 since 0.001 < 0.05. In other words, there is a relationship between
the gender of the students and their having difficulty in accounting courses. Based on the table,
this relationship can be interpreted as the fact that female students face a greater difficulty in
accounting courses compared to males.

According to the chi-square analysis; H, hypothesis is supported (y2 = 71.857; SD = 1; P =0.000).
The results show that there is a significant relationship between the two variables with a significant
level of a = 0.05 since 0.000 < 0.05. In other words, we can conclude that students who plan to
work in the accounting field in the future naturally keep themselves up-to-date through following
the relevant developments.

Evaluation of Determination of Factors that Affect The Participants’ Attitudes towards

Accounting Courses

In this part, judgments oriented to determination of the attitude of the involved students
towards accounting courses are evaluated. “Strongly agree” and “agree” answers are evaluated
and interpreted as “agree’, and “strongly disagree” and “disagree” answers are evaluated and
interpreted as “disagree” in this part.
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Table 6. The students’ not having prejudice towards accounting courses increases success

Answers Frequency Percentage
Strongly agree 318 42.7

Agree 228 30.6
Neutral 70 9.4
Disagree 76 10.2
Strongly disagree 52 7.0

Total 744 100

A total of 546 students provided “agree” answers to the judgment “The students’ not having
prejudice towards accounting courses increases success” in question 1 which corresponds to
73.3% of all students. This is the highest percentage, so we concluded that students should not
have prejudice towards accounting courses. Besides, educators have some responsibilities like
students do with regard to ensuring that students do not have prejudice towards accounting.

The judgment “If a student likes and understands the first accounting lesson, he would wish
to take financial statements analysis, inventory balance sheet, cost accounting, administrative
accounting, audit, financial management and similar courses” was presented in question 2.

Table 7. If a student likes and understands the first accounting lesson, he would wish to take financial
statements analysis, inventory balance sheet, cost accounting, administrative accounting, audit, financial

management and similar courses.

Answers Frequency Percentage
Strongly agree 246 331

Agree 311 41.8
Neutral 123 16.5
Disagree 43 5.8
Strongly disagree 21 2.8

Total 744 100

557 students corresponding to 74.9% of all students agreed with this judgment. This is the answer
with the highest percentage. We can definitely conclude that a good understanding and liking the
first accounting lesson have a very important effect on the future lessons to be instructed.

Table 8. The students’ taking accounting courses has a great effect on increasing their awareness level

in terms of management education.

Answers Frequency Percentage
Strongly agree 217 29.2

Agree 340 45.7
Neutral 124 16.7
Disagree 48 6.5
Strongly disagree 15 2.0

Total 744 100
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The judgment “The students’ taking accounting courses has a great effect on increasing
their awareness level in terms of management education” was presented in question 3.
557 students corresponding to 74.9% of all students agreed with this judgment. Based on
this result we can conclude that accounting is very important in terms of management
education.

Table 9. Using projectors in lessons make students more excited, interested and happy. By this way,

students can be carefully and comfortably adapted to lessons without getting bored

Answers Frequency Percentage
Strongly agree 179 24.1

Agree 204 27.4
Neutral 156 21.0
Disagree 135 18.1
Strongly disagree 70 9.4

Total 744 100

The judgment “Using projectors in lessons make students more excited, interested and happy.
By this way, students can be carefully and comfortably adapted to lessons without getting bored”
was presented in question 4. 383 students corresponding to 51.5% of all students agreed with this
judgment. At this point, we conclude that projectors have an important effect on majority of the
students.

Table 10. The fact that some students learned accounting beforehand and that they have a mathematics

infrastructure make them more successful in accounting courses

Answers Frequency Percentage
Strongly agree 394 53.0

Agree 237 31.9
Neutral 53 7.1
Disagree 43 5.8
Strongly disagree 17 2.3

Total 744 100

The judgment “The fact that some students learned accounting beforehand and that they have
a mathematics infrastructure make them more successful in accounting courses.” was presented
in question 5. 631 students corresponding to 84.9% of all students agreed with this judgment.
Therefore, the involved students think that obtaining a certain infrastructure and mathematics
basis during the vocational high school education means being one step ahead for accounting
courses during the university education. This is consistent with the results of first hypothesis that
was established and interpreted in the previous section.
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Table | 1. Taking accounting lessons in mornings affects learning positively

Answers Frequency Percentage
Strongly agree 174 234

Agree 168 22.6
Neutral 189 254
Disagree 124 16.7
Strongly disagree 89 12.0

Total 744 100

The judgment “Taking accounting lessons in mornings affects learning positively.” was presented
in question 6. 342 students agreed with this judgment and 189 students remained neutral.
Therefore, we can conclude that students prefer to take accounting lessons in mornings, but
accounting lessons may be instructed in evenings as well.

Table 12. Accounting lessons should not be instructed with the thought that each student has basic

accounting knowledge

Answers Frequency Percentage
Strongly agree 383 51.5

Agree 146 19.6
Neutral 75 10.1
Disagree 71 9.5
Strongly disagree 69 9.3

Total 744 100

The judgment “Accounting lessons should not be instructed with the thought that each student
has basic accounting knowledge” was presented in question 7. 529 students corresponding to
71.1% of all students agreed with this judgment, which is the highest percentage. Therefore,
academicians should instruct first accounting lessons taking the fact that each student in the
class may be at a different level into consideration. Students may be from different backgrounds
such as Anatolian high schools, business high schools or regular high schools. Therefore, some
students may have taken accounting courses before whereas some may have not. For this reason,
it is the best if first accounting lessons are instructed with the thought that all students have zero
level accounting knowledge and basis.

Table 13. Instructing accounting lessons predominantly based on practice would be more beneficial.

Answers Frequency Percentage
Strongly agree 376 50.5
Agree 232 31.2
Neutral 76 10.2
Disagree 33 44
Strongly disagree 27 3.6
Total 744 100
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The judgment “Instructing accounting lessons predominantly based on practice would be more
beneficial” was presented in question 8. 608 students corresponding to 81.7% of all students
agreed with this judgment. This rate, which is the highest among all answers, is an indicator of
the importance that is attached to practice by students. Students wish to get not only theoretical,
but also practical information, considering the business life they will be involved in the future.
Therefore, authors recommend academicians to give place to both theoretical and practical

information during accounting education.

Table 14. Accounting lessons instructed using traditional methods stick in the mind more

Answers Frequency Percentage
Strongly agree 152 20.4
Agree 180 24.2
Neutral 200 26.9
Disagree 132 17.7
Strongly disagree 80 10.8
Total 744 100

The judgment “Accounting lessons instructed using traditional methods stick in the mind more”
was presented in question 9. 332 students corresponding to 44.6% of all students agreed with this
judgment and 200 students corresponding to 26.9% of all students remained neutral. Therefore,
most of the students think that traditional methods make accounting lessons stick in the mind
more, however, number of neutral students cannot be ignored. In the traditional system, activities
such as problem solving, blackboard usage etc. come to the fore. Therefore, students think that
these methods are effective and support sticking in the mind during the learning process.

Table 15. Ensuring an understanding of the basic mechanism of accounts is important in terms of

seating the accounting knowledge on a solid ground

Answers Frequency Percentage
Strongly agree 333 44.8
Agree 285 38.3
Neutral 82 11.0
Disagree 23 3.1
Strongly disagree 21 2.8
Total 744 100

The judgment “Ensuring an understanding of the basic mechanism of accounts is important
in terms of seating the accounting knowledge on a solid ground” was presented in question
10. 668 students corresponding to 83.1% of all students agreed with this judgment. From this
point of view, a good understanding of the basic accounting logic and mechanism of accounts
ensure a better and healthier learning in the following phases. Students think that a student who
satisfactorily comprehends the accounting logic and accounts mechanism during the first phase
faces less difficulty during different accounting courses in following years.
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Table 16. Regular attendance to accounting lessons boosts success considerably.

Answers Frequency Percentage
Strongly agree 391 52.6

Agree 244 32.8
Neutral 53 7.1
Disagree 33 44
Strongly disagree 23 3.1

Total 744 100

The judgment “Regular attendance to accounting lessons boosts success considerably” was
presented in question 11. 635 students corresponding to 85.4% of all students agreed with this
judgment. Therefore, students think that regular attendance to lessons and following them is a
factor that boosts success. Indeed, the fact that accounting has not only verbal, but also numeric
content is important. Attendance to a quantitative course such as accounting, handling the
content as a whole and internalizing the process are quite important.

Table 17. Technological tools enhance success in accounting courses.

Answers Frequency Percentage
Strongly agree 217 29.2

Agree 264 35.5
Neutral 163 219
Disagree 77 10.3
Strongly disagree 23 3.1

Total 744 100

The judgment “Technological tools enhance success in accounting courses.” was presented in
question 12. 481 students corresponding to 64.7% of all students agreed with this judgment
and 163 students corresponding to 21.9% of all students remained neutral. This suggests that
the level of importance of technology in terms of success is not clear from the students’ point of
view. This may be because students do not benefit from technology during accounting lessons
or because the involved students do not benefit from technological facilities satisfactorily. The
fact that some students prefer traditional methods in accounting education may be another
influencing factor.

Table 18. Using the blackboard enhances success in accounting courses

Answers Frequency Percentage
Strongly agree 330 444

Agree 259 34.8
Neutral 84 11.3
Disagree 41 5.5
Strongly disagree 30 4.0

Total 744 100
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The judgment “Using the blackboard enhances success in accounting courses.” was presented
in question 13. 589 students corresponding to 79.2% of all students agreed with this judgment.
Therefore, students consider blackboard usage as a positive factor in achieving success. Indeed,
given key factors in accounting education such as problem solving, practicing and researching by
writing down, why students gave such answer can be clearly understood.

Table 19. Involvement of the students in accounting lessons and interactive instruction are important in

terms of the learning process.

Answers Frequency Percentage
Strongly agree 312 41.9

Agree 290 39.0
Neutral 86 11.6
Disagree 31 4.2
Strongly disagree 25 3.4

Total 744 100

The judgment “Involvement of the students in accounting lessons and interactive instruction
are important in terms of the learning process” was presented in question 14. 602 students
corresponding to 80,9% of all students agreed with this judgment, which is the highest frequency
for question 14. Therefore, students think that involvement in accounting lessons and interactive
instruction are important factors that enhance success. Indeed, asking questions to students by
instructors, answering these questions by students, encouraging students to involve in lessons
and ask questions by instructors enhance the learning process.

Table 20. Assigning project, homework and presentation responsibilities to students who take

accounting courses is important in terms of the learning process.

Answers Frequency Percentage
Strongly agree 202 27.2

Agree 240 32.3
Neutral 154 20.7
Disagree 98 13.2
Strongly disagree 50 6.7

Total 744 100

The judgment “Assigning project, homework and presentation responsibilities to students who
take accounting courses is important in terms of the learning process” was presented in question
15. 442 students corresponding to 59.5% of all students agreed with this judgment. Therefore,
students attach importance to responsibilities such as projects, assignments and presentations,
and they think that these responsibilities improve the learning process. Today, including criteria
such as projects, assignments and presentations into the grading system instead of evaluations

consisting of only one midterm and one final exam both creates a fairer grading system and
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accelerates the learning process within scope of the accounting education. Responsibilities such as
projects, assignments and presentations ensure the learned information to stick in the mind more.

Table 21. Number of students in the class affects the learning process of students taking accounting

courses.

Answers Frequency Percentage
Strongly agree 248 333

Agree 240 323
Neutral 130 17.5
Disagree 90 12.1
Strongly disagree 36 48

Total 744 100

The judgment “Number of students in the class affects the learning process of students taking
accounting courses” was presented in question 16. 488 students corresponding to 65.6% of
all students agreed with this judgment. Therefore, students think that number of students in
the class is important in terms of the learning process. Indeed, accounting education and the
learning process are interrupted in crowded classes. On the other hand, accounting education
and the learning process are more effective in classes with small size. An academician can control
the class better when instructing to fewer students. Students can ask questions more freely and
instructors can easily understand whether a subject is understood or not.

The judgment “The physical infrastructure and facilities of a university affect the learning
process of students” was presented in question 17. 516 students corresponding to 69.3% of all
students agreed with this judgment. Therefore, students think that the physical infrastructure
and facilities of a university affects the learning process. Indeed, this is quite natural. For clean
and tidy classrooms with a good level of acoustic that are equipped with technological tools
always accelerate the learning process. Likewise, schools with rich and active libraries and
universities that provide cultural achievements to their students are the locomotives of the
learning process.

Finally, the judgment “Attitudes and behaviors of instructors towards students affect the learning
process of students taking accounting courses” was presented in question 18. 632 students
corresponding to 84.9% of all students agreed with this judgment, which corresponds to the highest
frequency and percentage. Therefore, students think that attitudes and behaviors of instructors
towards students are important. This result shows that attitudes and behaviors of instructors
affect the learning process of students taking accounting courses. This is not surprising since
the role of an instructor who answers questions of the students, adopts an interactive instruction
manner and who is neither aggressive nor unconcerned comes to the fore. On the other hand,
with an aggressive and unconcerned instructor who remains indifferent to students’ questions
and does not answer them, and who focuses on a passive learning process, it would be more
difficult to obtain the desired outcomes within the scope of accounting education.

164



MarmaraBusiness Review * Volume * Cilt: 2/ Issue * Say1: 2 December ¢ Aralik: 201 7,ISSN: 2536-457X, ss/pp. 147-168

5. Conclusion

The purpose of accounting education is to provide students with accounting information. Many
students are introduced with the accounting education during their university research generally
through courses such as General Accounting, Financial Accounting, and Accounting I etc.
Therefore, this research involves university students and focuses on the orientation of students
towards the accounting field, the factors affecting this orientation, and the factors that affect the
attitude of students towards the accounting profession and accounting courses.

Results of the research show that when students do not have prejudice towards accounting courses,
when they like the first accounting course they take and when they have a previous mathematics
basis and accounting infrastructure, they become more successful in accounting courses. Besides,
the factors that enhance the success of students taking accounting courses are criteria such as
instructing the lessons predominantly based on practice, following the traditional system and
using the blackboard, making an introduction to the first accounting lesson through explaining
the logic of accounts mechanism, regular attendance by students, instructing with an interactive
involvement of students, assigning responsibilities to students such as projects and presentations,
keeping the class size low, knowledge level of instructors, and the techniques and materials they
use in transferring this knowledge to students. Furthermore, instructing the lessons considering
that all of the students may not have a good understanding of basic accounting infrastructure has
a positive effect on the success of students.

Bases on the hypothesis tests used in the research, we conclude that students who lack a
mathematics infrastructure have difficulty also in accounting courses, students who have an
accounting professional family member are inclined to work in the accounting field, female
students tend to have more difficulty in accounting courses compared to males, and those who
want to work in the accounting field in the future keep themselves up-to-date in this field.

The results of this study are in parallel in a few points with the previous researches mentioned in
the literature of this article. These parallel points are that students success in accounting courses
was affected positively if they were not prejudicial to accounting courses and if they liked the
first accounting lesson, among factors the success of students taking accounting courses for the
first time were the students’ learning accounting in vocational high schools before, their previous
mathematics infrastructure, instructing the lessons predominantly based on practice and
following the traditional system, regular attendance by students, effective usage of the blackboard
during instruction, assigning projects and presentations to students, keeping the class size low,
a satisfying level of physical infrastructure and facilities of the university, and attitudes of the
instructors towards students. The point of adding originality to the research is to get the opinion
of three different university students about the subject.

Under the light of all these results, instructors, who are the highest percentage in comparison
of others in this research, should continuously develop themselves and their instructing
techniques, keep themselves up-to-date and follow developments in the accounting field, adopt
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a student-focused and interactive education method, benefiting from the modern technological
tools during instructing, and encourage students to be involved in activities such as assignments,
applications and projects.
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Abstract

This study explores whether the given importance of motivators that effect potential job selection
decisions of university students changed depending on their personality type. An empirical research
was conducted in order to answer this research question. All participants were Bachelor students in the
Faculty of Business Administration of Marmara University, Turkey. Data collection was accomplished
through a three-part questionnaire. The first part of the questionnaire was the demographic variables,
the second part was related with Type-A and Type-B personality types and the last part was related
with the motivators that effect students” potential job selection decisions. As a result, it was found that
students with Type-A Behavior Pattern tended to give more importance to some motivators which
effect their potential job selection decisions.
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Oz

Bu arastirma, farkli kisilik tiplerine sahip bireyler arasinda is se¢im kararini etkileyen faktorlere
verilen 6nem agisindan anlamli bir farkin olup olmadigini incelemek amacini tagimaktadir. Bu amagla,
Marmara Universitesi Isletme Fakiiltesine kayitli lisans 6grencileri iizerine gorgiil bir saha aragtirmast
tasarlanmig ve hayata gecirilmistir. Sonug olarak A-Tipi Kisilik Oriintiisiine sahip 6grencilerin,
B-Tipi Kisilik Oriintiisiine sahip &grencilere kiyasla is se¢im kararlarini etkileyen bazi faktérlere
istatistiksel olarak anlamli derecede daha gok 6nem vermekte olduklar: tespit edilmistir. Aragtirmanin
sonug kisminda sz konusu faktorlerin neler oldugu ve neden A-Tipi Kisilik 6riintiisitnde bulunan
6grencilerin bu faktorlere daha ok 6nem verdikleri tartigilmistir.

Anahtar Kelimeler: A-Tipi Kisilik Oriintiisii, B-Tipi Kisilik Oriintiisii, I Segim Karari

I. Introduction

Selecting a job can be difficult, people may be unsure of what is truly right for them. We know
that there are many factors and motivators that affect the job selection decision of people. But
is the importance of these factors are same for all people? Probably not. There must be some
key factors that differs the given importance of motivators that affect the job selection decision.
Personality may be one of them. This is the starting point of this study.

The first construct of this study is job selection decision. Many factors may affect the decisions of
job seekers like; company culture, benefits, location, level of job security, size of company, nature
of work, training provided and career opportunities, etc.

Personality type is the second construct of this study. There is no doubt that one of the major
attributes influencing organizational behavior is personality type and the concepts of Type-A and
Type-B Behavior Patterns has been receiving substantial attention in this area.

This study will try to find any significant difference in terms of Job Selection Decisions between
Type-A and Type-B personalities. A field survey was conducted on undergraduate students.

2. Theoretical Framework

Motivators that affect Job Selection Decisions

The Human Resource Management (HRM) literature has largely describe job selection as a
relatively rational and goal-directed behavior (Kulkarni and Nithyanand, 2013). But there is
no doubt that job selection decision is a complex process for individuals. Lots of internal and
external factors may affect this process. Wherein said ‘selection factors’ are not the ones used by
organizations during ‘hiring processes, they are the factors that affect the decision of individual
in selecting a job to apply for.

Among these factors are job security, advancement opportunities, and autonomy. These preferences can
also impact organizations through job selection decisions and employee retention (Corrigall, 2008).
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According to Aycan and Fikret-Pasa (2003), these factors are actually “motivators assessing the extent
to which participants considered each as important in selecting a job or an employment setting”

Type-A and Type-B Behavior Patterns

Many studies have investigated the existence of the Type-A and Type-B Behavior Patterns in
organizational behavior literature (Stewart-Belle and Lust, 1999). As an aspect of personality,
Type-A and Type-B Behavior Patterns have been receiving substantial attention in this area (Billing
and Steverson, 2013). Interestingly, these personality types of behavior patterns firstly described
in 1959 by two cardiologists; Rosenman and Friedman instead of psychologists or behaviorists.
Rosenman and Friedman found that “men possessing overt behavior pattern “A” also exhibited
much higher serum cholesterol levels, more rapid blood clotting, higher incidence of arcus senilis
(is a white, grey, or blue opaque ring in the corneal margin), and a seven-fold higher incidence
of coronary heart disease than did either paired subjects exhibiting frank anxiety states, although
again the dietary, drinking, smoking, and exercise habits of the three groups were comparable”
(Rosenman and Friedman, 1961, p.1173).

Personality attribute in terms of A and B Types is explained as how people react when oppose the
stressful threats and challenges in his or her daily life. People with Type-A Behavior Pattern react
to the situation in a very aggressive, competitive, achievement oriented, hurriedly, confidently
and impatient manner, While Type-B Behavior Pattern responds in a way characterized as
careless, occasional, and unhurried in doing his or her assigned tasks (Byrne and Reinhart, 1989;
Hanif and Sultan, 2011).

People, who are excessively competitive, strive achievement (Byrne and Reinhart, 1989; Erden,
Toplu and Yashioglu, 2013) and always seem to be experiencing a constant sense of time urgency
defined as Type-A Behavior Pattern (Rosenman and Friedman, 1961; Lee, et al. 1996; Stewart-
Belle and Lust, 1999; Watson, et al. 2006; Billing and Steverson, 2013). Those people with a
Type-A Behavior Pattern are, aggressively involved in a chronic, incessant struggle to achieve
more and more in less and less time and if required to do so, against the opposing efforts of other
things or other persons (Robbins, 1998, p.64).

According to Robbins (1998), people with Type-A Behavior Pattern always move, walk and eat
rapidly, feel impatient with the rate at which most events take place, strive to think or to do two or
more things at once, cannot deal with leisure time, obsessed with numbers, prefer to measure and
evaluate success in terms of numbers, are poor delegators (Nahavandi, Mizzi and Malekzadeh,
1992), are idealist and perfectionist (Eren, 2000). In addition, more of the start-up entrepreneurs
and founders have hard diving and aggressive Type-A profiles (Begley and Boyd, 1987, p.100).

The very opposite type of personality is Type-B. Those people with a Type-B Behavior Pattern
are, rarely harried by the desire to obtain a wildly increasing number of things or participate in
an endless growing series of events in an ever-decreasing amount of time (Robbins, 1998, pp.65).
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And they never suffer from a sense of time urgency with its accompanying impatience, they feel
no need to display or discuss either their achievements or accomplishments unless such exposure
is demanded by the situation, they play for fun and relaxation, rather than to exhibit their
superiority at any cost, they can relax without guilt, they are easygoing, less nervous and have lots
of friends for their support (Sameen and Burhan, 2014) and they take time for themselves and
their families (Eren, 2000).

3. Methodology

Sample and Data Collection

Data were collected from a sample of undergraduate students attending Marmara University,
Faculty of Business Administration, Department of Business Administration in Istanbul. These
students were recruited through various classes with the permission of instructors.

In August 2015, a field survey was conducted on aforementioned undergraduate students during
summer term. A questionnaire was prepared for the assessment of the main variables. The instrument
administered to the students surveyed their attitudes and perceptions about their personality
type and the motivators that effect their potential job selection decisions. The questionnaire was
composed of 67 items in two scales. Respondents were additionally instructed to provide specific
biographical information so they could be categorized by age, gender, and year of education.

A sample of 229 undergraduate students voluntarily completed the questionnaire in total.
Questionnaires obtained from 20 students are eliminated because of missing or inconsistent data.
Data obtained from those 209 questionnaires were analyzed through the SPSS statistical program
and proposed hypotheses were tested through statistical analyses. 37.3% of the respondents are
female and 62.2% are male.

As in every social science research, some limitations and constraints have been also come across
in this research, too. The biggest limitation of the research is the sample size. A larger sample size
from different universities will provide more accurate results.

Hypotheses, Scales, Analyses and Results

In order to measure the perceptions about personality types of students, 20-item Likert scale of
Baltas and Baltas (2012) was used.

The importance they gave to the motivators that effect their potential job selection decisions
were measured by the 25-item scale of Aycan and Fikret-Pasa (2003). This scale is an adaptation
of the 48-item work rewards scale which developed by Kanungo and Hartwick (1987). Aycan
and Fikret-Pasa identify those items as the “motivators assessing the extent to which participants
considered each as important in selecting a job or an employment setting” The scale was
converted to 5-point likert importance scale (Very Important, Important, Neither Important nor
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Unimportant, Unimportant, Very Unimportant) instead of Q-sort technique that was used by
Aycan and Fikret-Pasa (2003).

Both scales were subjected to reliability testing using data collected in this study. In order to
measure internal consistency (reliability) we used Cronbach’s Alpha statistics. The results of
reliability analysis are shown in Table 1 and 2. Two item from personality type scale was extracted
in reliability analysis. One item of job selection decision scale was extracted in reliability analysis.
These results indicate the reliability of scales used in this survey.

Table I. Reliability Statistics of Personality Type Scale

Cronbach’s Alpha N of Items
.697 18

Table 2. Reliability Statistics of Job Selection Scale

Cronbach’s Alpha N of Items
.900 24

According to the descriptive statistics results, 61.2% (128 student) of respondents were expressed
themselves as Type A’s and the other 38.7% (81 student) were Type B’s.

When we analyze the scales that were used in this study, we get two main groups (type As and
B’s) and an ordinal non-dichotomous data consisting of a spectrum of values (Very Important,
Important, Neither Important nor Unimportant, Unimportant, Very Unimportant). Because of
the categorical structure of this data, Fisher’s exact test was thought to be useful. In addition,
as seen on Table-3 some frequencies are less than or equal to five so it is also reasonable to use
Fisher’s exact test (Shahbaba, 2012).

Fisher’s exact test was developed by Ronald Fisher who also developed the analysis of variance
“ANOVA” (Lind, et al. 2005). Fisher published “The Design of Experiments” in 1935. In this book
Fisher outlined the “Lady tasting tea’, a famous design of experiments statistical randomized
experiment which uses Fisher’s exact test and is the original exposition of Fisher’s notion of a null
hypothesis (Fisher, 1971).

In order to answer the research questions with Fisher’s exact test, the first main hypothesis was developed;

H . Personality type and degree of importance of motivators of job selection decision are
independent.

H, : Personality types and degree of importance of motivators of job selection decision aren’t
independent.

This hypothesis was tested for each 24 motivator items. For example, one of motivators of job selection
decision is “participation in decision making”. The hypothesis that was tested for this item is;
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H, | ,: Personality type and degree of importance of participation in decision making are independent.

H, , : Personality type and degree of importance of participation in decision making aren’t

independent.

Fisher’s exact test was used for this hypothesis and as a result the null hypothesis was rejected
(H, , , was supported). The other motivators of job selection decision that aren’t independent with
personality type are listed in Table-3.

Table 3: Motivators of Job Selection Decision Scale and Cross Tables

Items of job

selection Cross Tables
Scale
Participation
. .. Crosstab
in Decision
. Diegree of for Pasticipatios iz Decisias Makizg
Makmg 100 200 3,00 4,00 500 Tatal
Prranalicy Type  GCeoumt 1 3 14 40 3 81
type: B % withiz Personalicy trpes 12% 7% 173% 9 4% 154% 100.0%
T withim Bem 10% Wo0% 80.9% 357% T 3BET
Type et L] o @ 72 47 128
A % withim Personality types o0& % 0% 565% 345.7% 100%
% withiz em Ji2 0% 38,1% 5430 671% 5125
Total Coant 1 3 n 112 ™ 2090
% writhim Personality types 5% 14% 110% 335% 335% 1000%
% withiz Fem 1000% 1000% 100,0% 100,0% 100.0% 1000%
Opportunity
for Personal Crasstab
Growth and Degeee o Imperianee & Centiopmen = e
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Sense of
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Prldc m Diegree of Importance for Sence of Pride in
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According to Fisher’s exact test results, the importance of seven motivators out of 24 (“Participation
in decision making’, “opportunity for personal growth and development”, “sense of achievement”,

“sense of pride in work’, “awards for superior performance”, “opportunity to use various skills”
and “existence of goals”) may vary depending on personality type.

In order to answer the research question and control the results of Fisher’s exact test; the second
main hypothesis was developed and t-test method was selected to analyze potential difference
between personality types about the motivators that effect to job selection decisions.

H, : There isn't a significant difference in degree of importance of each motivator of job selection
decision between students who have Type-A personality and who have Type-B personality.

H, : There is a significant difference in degree of importance of each motivator of job selection
decision between students who have Type-A personality and who have Type-B personality.

We used t-test for this hypothesis and for all 24 sub-hypotheses and as a result H, was rejected
for 11 motivators (H,, was supported for 11 motivators). The group statistics and t-test results of
them are listed in Table-4 and Table-5.

Table 4: Group Statistics

Personali Std. Std. Error
Type ¥ N Mean Deviation Mean
Participation in decision making Type B 81 4.0000 85147 .09461
Type A 128 4.2969 .59339 .05245
Autonomy in my job Type B 81 4.0247 79018 .08780
Type A 128 4.2656 .73693 06514
Opportunity for personal growth and development Type B 81 4.2469 78312 .08701
Type A 128 4.5156 .63969 .05654
Sense of achievement Type B 81 4.2593 66667 .07407
Type A 128 4.5547 .61232 .05412
Sense of pride in work Type B 81 4.1481 79232 .08804
Type A 128 4.5078 .68730 06075
Responsibility in my job Type B 81 4.0617 79602 .08845
Type A 128 4.3438 .70362 06219
Awards for superior performance Type B 81 4.0617 76396 .08488
Type A 128 4.3125 .72904 06444
Opportunity to use various skills Type B 81 3.8642 .80239 .08915
Type A 128 4.2266 72323 .06393
Sense of contribution to society Type B 81 4.0494 .78901 .08767
Type A 128 4.2891 .82436 .07286
Existence of goals Type B 81 3.9383 .89925 09992
Type A 128 4.3906 .70134 .06199
Feedback on my performance Type B 81 4.0494 192061 .10229
Type A 128 4.3125 .73976 .06539
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Table 5: T-Test Results

Independent Samples Test
Levene's Test for
Equality of Variances t-test for Equality of Means
5%
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P o
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According to t-test results, the importance of 11 motivators out of 24; ‘Participation in decision
making, ‘autonomy in my job, ‘opportunity for personal growth and development, ‘sense of
achievement, ‘sense of pride in work], ‘responsibility in my job), ‘awards for superior performance),
‘opportunity to use various skills, ‘sense of contribution to society, ‘existence of goals’ and
‘feedback on my performance’ may vary depending on personality type.

When we compare the results of Fisher’s exact test and t-test; the seven motivators found in Fisher’s
exact test are all located in the t-test results: (‘Participation in decision making, ‘opportunity for
personal growth and development, ‘sense of achievement, ‘sense of pride in work, ‘awards for
superior performance, ‘opportunity to use various skills’ and ‘existence of goals’). Thus it can be
said that, the results are consistent with each other.
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In addition to the aforementioned tests, Kappa coefficient was used to analyze the level of
agreement between personality type and degree of importance of motivators that effect job
selection decisions.

The modes of 24 job selection items for both Type A and B groups were calculated in order to
calculate Kappa coefficient. The results are shown in Table-6 and Table-7.

Table 6. Type A and Type B Crosstabulation

Type B Total
4,00 5,00
Type A 4,00 8 0 8
5,00 12 4 16
Total 20 4 24

Table 7. Symmetric Measures

Asymp. Std.
Value Error(a) Approx. T(b) Approx. Sig.
Measure of Agreement ~ Kappa 182 .096 1.549 121

N of Valid Cases 24

a. Not assuming the null hypothesis.

b. Using the asymptotic standard error assuming the null hypothesis.

The Kappa coefficient of personality types about the motivators of job selection decision is calculated
as 0.182. But this result is not significant. According to kappa coefficient results, it can be said that;
there isn’t agreement between Type A's and Type B’s about the importance of motivators that effect
their job selection decisions because the Approx. Sig. value is higher than 0.05.

4. Conclusion

This study explores whether the given importance of motivators that effect potential job selection
decisions of university students changed depending on their personality type. An empirical
research was conducted in order to answer this research question. All participants were Bachelor
students in the Faculty of Business Administration of Marmara University, Turkey. Data collection
was accomplished through a three-part questionnaire. The first part of the questionnaire was
the demographic variables, the second part was related with Type-A and Type-B personality
types and the last part was related with the motivators that effect students’ potential job selection
decisions.

In this study, a possible and significant difference in the given importance of motivators that
effect potential job selection decisions of university students who have Type A personality and
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who have Type B personality is tested. According to the results of statistical analyses, it is found
that students with Type-A Behavior Pattern tended to give more importance to some motivators
which effect their potential job selection decisions. Respectively all three statistical methods that
were used in this study gave consistent results. Firstly, Fisher’s exact test was used to understand
whether there is an independency between two personality groups. It was reasonable to use
Fisher’s exact test because some frequencies (in given importance) are less than or equal to five.
As a result of Fisher’s exact test, significant independencies were found in seven motivators
between the two personality pattern groups.

In addition to Fisher’s exact test, t-test method was used to analyze potential difference between
personality types about the motivators that effect to job selection decisions. According to t-test
results, the importance of 11 motivators out of 24 (Table-8) may vary depending on personality
type. When we compare the results of Fisher’s exact test and t-test; the seven motivators found
in Fisher’s exact test are all located in the t-test results. Thus it can be said that, the results of two
methods are consistent with each other.

Table 8: Comparison of the results with literature

Type-As give significantly more importance to Similar expressions and/or findings describing Type-A
these motivators that effect job selection decision in Behavior Pattern in the literature
comparison with Type-B’s

Participation in decision making Fisher, 2001 (a strong desire to control their environment)

Autonomy in my job Sager, 1991 (preference of working alone)

Opportunity for personal growth and development Rosenman and Friedman, 1961 (desire for advancement)
Rosenman and Friedman, 1961; Bartkus, et al. 1989;

Sense of achievement Sager, 1991; Lee, et al. 1996; Fisher, 2001; Watson, et al.
2006; Hanif and Sultan, 2011; Erden, et al. 2013

Sense of pride in work Bartkus, et al. 1989; Sager, 1991 (high commitment)

Bartkus, et al. 1989; Sager, 1991; Lee, et al. 1996; Stewart-
Belle and Lust, 1999 (job involvement)
Awards for superior performance Rosenman and Friedman, 1961 (desire for recognition)

Responsibility in my job

Opportunity to use various skills -
Sense of contribution to society =
Existence of goals Bartkus, et al. 1989; Watson, et al. 2006
Feedback on my performance -

In addition to the aforementioned tests, Kappa coefficient was used to analyze the level of
agreement between personality type and degree of importance of motivators that effect job selection
decisions. The significant differences that were found at Fisher’s exact test and t-test may bring to
mind these questions; “If there are significant differences in only 7 or 11 motivators, what about the
other 17 or 13 motivators? Is there a general agreement between the two personality pattern groups
for those 17 or 13 motivators?” By using Kappa coefficient it can be easily defined whether a general
agreement between the two types of personality groups for all of the motivators in general. As a
result, a significant agreement could not found between the two patterns (Type-A’s and Type-B’s).
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When we analyze the motivators that Type- A’s give significantly more importance when compared
to Type B’s, we can see accordance with the similar expressions and/or findings describing Type-A
Behavior Pattern in the literature (Table-8). Therefore, it can be said that, the results support the
literature.

‘Participation in decision making’ motivator that effect job selection decision, can be considered
as synonymous with Fisher’s “a strong desire to control their environment” (2001). ‘Autonomy
in my job’ motivator that effect job selection decision, can be considered as synonymous with
Sager’s “preference of working alone” (1991). Opportunity for personal growth and development
motivator that effect job selection decision, can be considered as synonymous with Rosenman
and Friedman’s “desire for advancement” (1961). ‘Sense of achievement’ motivator that effect job
selection decision, exactly take place in Rosenman and Friedman, 1961; Bartkus, et al. 1989;
Sager, 1991; Lee, et al. 1996; Fisher, 2001; Watson, et al. 2006; Hanif and Sultan, 2011; Erden, et
al. 2013. ‘Sense of pride in work’ motivator that effect job selection decision, exactly take place
in Bartkus, et al. 1989; and can be considered as synonymous with “high commitment” in Sager,
1991. ‘Responsibility in my job’ motivator that effect job selection decision, exactly take place in
Bartkus, et al. 1989; Sager, 1991; Lee, et al. 1996; and can be considered as synonymous with “job
involvement” in Stewart-Belle and Lust, 1999. ‘Awards for superior performance’ motivator that
effect job selection decision, can be considered as synonymous with Rosenman and Friedman’s
“desire for recognition” (1961). Lastly ‘Existence of goals’ motivator that effect job selection
decision, exactly take place in Bartkus, et al. 1989 and Watson, et al. 2006.

As a contribution to the literature; it may be said that, ‘opportunity to use various skills, ‘sense of
contribution to society’ and ‘feedback on his/her performance’ may also affect the decisions of
Type-As and maybe those desires reveal some unknowns about this behavior pattern.

When taken as a general proposition those 11 motivators that significantly more important for
Type-A’s evoke the main characteristics of Type-A Behavior Pattern. For example, in the literature
Type-A’s has been found to expand more effort and outperform Type-B’s. This is very logical to
understand why they give more importance to the motivators; ‘Opportunity for personal growth
and development, ‘Sense of achievement, ‘Awards for superior performance, ‘Opportunity to use
various skills, ‘Existence of goals’ and ‘Feedback on my performance’ because these motivators
need more and more effort and they may provide superior performance in work.

It is recommended that further researches can be conducted on the other side of the table, and
investigate the possible effects of these significant differences in the human resources recruitment
processes, especially in terms of recruiters’ perceptions.
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GORSEL ODAKLANMADA KADIN VE ERKEKLER ARASI
FARKLILIKLAR: BASILI REKLAM GORSELLERI UZERINE
BIR CALISMA

DIFFERENCES BETWEEN MEN AND WOMEN IN FIXATION:
A STUDY ON PRINTED ADVERTISEMENT

Dicle Yurdakul*
Yener Girisken**

Oz

Kadinlar ve erkekler arasindaki algisal ve biligsel farkliliklarin ortaya konulmasi, pazarlama ve tiiketici
davranislar1 disiplinleri agisindan biiyiik onem tagimakta, hedef kitlenin istek ve ihtiyaglarina en dogru
sekilde hitap edebilmek ve etkin bir iletisim kurabilmek i¢in anahtar rol oynamaktadir. Bu ¢aligmada,
reklam gorselleri tizerinden kadin ve erkekler arasindaki gorsel odaklanma farkliliklarinin ve dolayis
ile kadin ve erkek tiiketicilere ulagmada gorsellerin hangi 6gelerinin ve bolgelerinin daha biiyiik 6nem
teskil ettiginin tespit edilmesi amaglanmistir. Farkli alanlarda yapilmig énceki ¢alismalarda, kadin ve
erkeklerin bu egilimlerine iliskin bulgulara rastlanmakla birlikte, bu farkliliklarin pazarlama alaninda
ve reklam gorselleri tizerinde test edildigi ¢caligmalarin sayisi oldukea kisithidur. Literatiirdeki bu eksiklik
g0z oniine almarak, 117 katilimar ile gergeklestirilen goz tarama (eye-tracking) ¢alismasi sonucunda,
kadin ve erkeklerin odaklanma oriintiilerinin farkli oldugu ve farkli gorsel 6gelere odaklanma egilimi
gosterdikleri tespit edilmistir. Bu bulgularin pazarlama iletisimi tasariminda kullanilmas: iletigim
etkinliginin arttirilmasi agisindan son derece 6nemli sonuglar dogurabilecek niteliktedir.

Anahtar Kelimeler: Goz taramasi, gorsel odaklanma, cinsiyet, iletisim, reklam

Abstract

Manifesting the perceptual and cognitive differences between men and women is of key importance
for the disciplines of marketing and consumer behavior, specifically in addressing the needs and
demands of the target market in the most accurate way and establishing effective communications
with them. In this study, we aim to determine the visual fixation differences between men and women
through advertising images, and to identify which elements and regions of the visuals are of greater
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importance in reaching the male and female consumers. Even though the the previous studies in
different disciplines report findings about this tendency, the number of studies in the marketing field
in which these differences have been tested on advertisements is rather limited. Considering this gap
in the literature, the findings of the eye-tracking study conducted with 117 participants reveal that,
visual fixation patterns of men and women are different, and they tend to focus on different items in
the visuals. The use of these findings in the design of marketing communications may have important
consequences in enhancing communication effectiveness.

Keywords: Visual tracking, visual fixation, gender, communications, advertisement

I. Giris

Gorsel odaklanma, hem tiiketicilerin farkli amagclari ve Oncelikleri gibi igsel faktérlerin,
hem de gorsel uyaranin ozellikleri gibi digsal faktorlerin etkilesimi ile gerceklesen karmasik
bir siiregtir. Odaklanma ile biligsel siirecler ve hafiza arasindaki dogrudan iligki, kavramin
pazarlama ve titketici davraniglar: alanlar1 agisindan 6nemini agik¢a gozler oniine sermektedir.
Ote yandan, tiiketicilerin herhangi bir gorselin 6gelerine ve farkli bolgelerine ne kadar siire ile
odaklandiklarini tespit etmek, pazarlama uzmanlar1 ve reklamcilar agisindan, bu gorsellerin
tasarlanmasi siirecinde anahtar rol oynamaktadir. Beyana dayali olarak gerceklestirilen hatirlama
testleri gibi geleneksel yontemler, karmasik odaklanma siiregleri ve bu siireglerin arkasindaki
mekanizmalari agiklamada yetersiz kalmakta, bu nedenle s6z konusu alanda yenilikgi yontemlere
ihtiyag duyulmaktadir.

GOz tarama (eye-tracking) yontemi son yillarda farkll disiplinlerde siklikla kullanilan
yontemlerden biri olup, pazarlama ve tiiketici arastirmalarindaki uygulamalar: da giin gegtikce
yayginlasmaktadir. Gorsel odaklanmanin disiplinimiz agisindan 6nemi goz 6niine alindiginda,
bu siireci etkileyen igsel ve dissal degiskenlerin ve etki mekanizmalarinin tespitinin pazarlama
akademisyenleri ve uygulamacilar: agisindan ¢ok degerli bilgiler tiretecegi asikardir. Bugiine
kadar yapilan ¢alismalarda her iki grup faktér de incelenmekle birlikte, i¢sel faktorlere dair
aragtirmalarin say1 ve icerik olarak kisitl kaldig goriilmektedir (Wedel ve Pieters, 2008).

Literatiirdeki bu eksiklik goz 6niine alinarak, bu arastirma kapsaminda, arastirmada kullanilmak
tizere hazirlanan gorseller ile outdoor reklamlar iizerinden goz tarama verileri elde edilerek,
kadinlarin ve erkeklerin goz hareketleri ve odaklanma oriintiileri arasindaki olasi farkliliklarin
tespit edilmesi amaglanmigtir. Tiim gorsel iletisim ¢abalarinin temelinde yatan ve iletisimin
basarili bir sekilde gerceklestirilmesi i¢in olmazsa olmaz kabul edilen hedef kitleyi yakindan
tanima gerekliligi bu ¢alisma ile bir adim 6teye tasinmaktadir. Yapilan goz tarama ¢aligmasinin
sonuglari, kadin ve erkek hedef kitle gruplar: ile en etkin iletisimi kurmak i¢in kullanilacak
gorsellerin ne sekilde tasarlanmasi gerektigine dair ¢ok onemli bilgiler sunarak, pazarlama,
titketici davraniglari, medya ve iletisim literatiirlerine katkida bulunmaktadir.

Tiim gorsel iletisim ¢abalarinin temelinde yatan ve iletisimin basarili bir sekilde gerceklestirilmesi
i¢in olmazsa olmaz kabul edilen hedef kitleyi yakindan tanima gerekliligi bu ¢alisma ile bir adim
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Oteye taginmaktadir. Yapilan goz tarama galismasinin sonuglari, kadin ve erkek hedefkitle gruplari
ile en etkin iletisimi kurmak i¢in kullanilacak gorsellerin ne sekilde tasarlanmasi gerektigine dair
¢ok onemli bilgiler sunarak, pazarlama, tiiketici davranislari, medya ve iletisim literatiirlerine
katkida bulunmaktadir.

2. Literatiir Analizi

GO0z hareketleri gorsel dikkat siirecinin kesin bir gostergesidir. Bu bilgiye dayanarak, goz tarama
yontemi, pazarlama aragtirmalar1 alaninda siklikla kullanilan yontemlerden biri haline gelmistir.
GOz tarama yontemi ile elde edilen temel verilerden biri olan odaklanma (fixation) goziin belirli
bir siire (200-500 milisaniye) belirli bir noktaya sabitlenmesi anlamina gelmektedir. Literatiirdeki
¢aligmalar odaklanma ile hafiza ve tercih davranisi arasindaki iligkiyi ortaya koymustur. Buna gore
daha uzun siire odaklanilan alternatifler Kisilerin nihai tercihleri olarak karsimiza ¢ikmaktadir
(Chandon ve digerleri, 2009; Schotter ve digerleri, 2010). Odaklanma ile tercih arasindaki bu
iligki, g6z tarama yonteminin ve odaklanma verisinin pazarlamacilar agisindan 6nemini bir kez
daha vurgulamaktadir.

GOz tarama yontemi kullanilarak alternatifler arasinda tercih yapma (van Raaij, 1977), tercih
stireci (Russo and Leclerc, 1994), gorsel dikkat ile marka tercihi iligkisi (Pieters ve Warlop,
1999), POP pazarlamanin marka tercihi tizerindeki etkisi (Chandon ve digerleri, 2002), reklam
igeriklerinde bityiiklik, font, renk ve gorsellerin etkileri (Lohse, 1997), gorsellerde kullanilan
ogelerin yerlesimi ve marka genisletme faaliyetlerinin yarattig etkiler (Stewart, Pickering, ve
Sturt, 2004) ve marka hatirlama (Pieters, Warlop, ve Wedel, 2002) gibi pek ¢ok alanda aragtirmalar
yapilmistir. Pazarlama aragtirmalarinda ortaya konulan bu ¢aligmalarin yani sira, goz tarama
yontemi sosyal pazarlama ve kamu politikalar: alanlarinda da siklikla kullanilmaktadir. Sigara
paketleri ve alkollii igeceklerin etiketleri tizerinde yer alan zorunlu saglik mesajlarina ve
besleyicilik degerlerini gdsteren tablolara, tiiketicilerin ve ozellikle genglerin ne kadar dikkat
ettiginin tespiti, ve alkollii tiriinlerin reklamlarinin etkilerinin anlagilmas: gibi ¢aligmalarda da
g0z tarama yontemi siklikla kullanilmistir (Fox ve digerleri, 1998).

Bu c¢alismalarda kimi zaman gorsellerin odaklanma ve dikkat {izerindeki etkisi arastirilirken,
kimi zaman da bireysel 6zelliklerin bu siiregleri ne sekilde etkiledigi tizerinde durulmustur. Bu
arastirma kapsaminda, goreceli olarak daha az ¢calismanin konusu olan ikinci alana odaklanilarak,
cinsiyet degiskeninin odaklanma siiregleri {izerindeki etkisi ve kadinlar ile erkekler arasindaki
olasi gorsel odaklanma farkliliklar tizerinde durulacaktir.

Kadin ve erkekler arasindaki ¢esitli farkliliklar ve bu farkhiliklarin davramissal boyuttaki
yansimalar1 pek ¢ok farkli bilim dalinda, ¢ok sayida arastirmaya konu olmustur. Bu arasgtirmalarin
sonucunda, mevcut farkliliklarin temel nedenlerini biyolojik ve sosyolojik nedenler olarak iki ana
gruba ayirmak miimkiindiir. Biyolojik nedenler dogumdan itibaren, herhangi bir sosyal 6grenme
stirecine maruz kalmadan da varlig1 ispat edilebilen farkliliklar1 ifade etmekte iken, sosyolojik
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nedenler ise sosyallesme siireci beraberinde gelisen 6grenme dolayist ile ortaya ¢ikan, sonradan
gelistirilen ve cinsiyet rollerini sekillendiren farkliliklar1 ifade etmektedir.

Kadin ve erkeklerin gesitli gérsel uyaranlara farkl: tepkiler vermelerine iligkin gerceklestirilen goz
tarama calismalarinda da biyolojik ve sosyolojik nedenler ayrimi géze carpmaktadir. Ornegin,
¢ocuklarin oyuncak tercihleri {izerine yapilan ¢alismalarda, cinsiyet nedeniyle ortaya ¢ikan
farkliliklarin dogum ile beraber gelen farkliliklar olduguna yonelik bulgulara erisilmistir. Hentiz
cinsiyete iligkin bir farkindaligin ve cinsiyet rollerine dair bir 6grenmenin gelismedigi 3 ila 8 aylik
bebekler ile gergeklestirilen goz tarama ¢alismasinda, gorsel yonelimde kiz bebeklerin oyuncak
bebege, erkek bebeklerin ise oyuncak kamyona yoneldikleri tespit edilmistir (Alexander, Wilcox,
ve Woods, 2009). Bebeklerin oyuncak tercihlerinin hayatlarinin ilerleyen evrelerinde cinsiyete
iliskin biligsel yetiler ve kisisel ozelliklerin gelismesindeki rolii diistintildiigiinde (Connor ve
Serbin, 1977; Robert ve Heroux, 2004; Eisenberg, Murray, ve Hite, 1982), bu siireglerin biyolojik
faktorler tarafindan sekillendiriliyor olmasmin ortaya ¢ikarilmas: bityiikk 6nem arz etmektedir.
Cinsiyet rollerine ve bu roller icinde nasil davranilmasi gerektigine dair 6grenme siireci,
¢ocukluktan itibaren bireylerin etraflarindaki diinyay: algilama ve anlamlandirma bigimlerini
sekillendirmede en 6nemli faktorlerden biridir (Martin, Ruble, ve Szkrybalo, 2002).

Ote yandan, dogumdan kisa bir sure sonra kiz bebekler insan yiizii hareketlerine, erkek
bebekler ise mekanik bir diizenegin hareketlerine daha yogun bir gorsel dikkat gostermektedir
(Connellan, Baron-Cohen, Wheelwright, Batki, ve Ahluwalia, 2000; Lutchmaya ve Baron-Cohen,
2002). Benzer sekilde, 12-24 aylik bebeklerde anne ile g6z temasinin kiz bebeklerde daha uzun
siireli oldugu ve goz temasinin prenatal testosteron seviyeleri ile korelasyon gosterdigi ortaya
konulmustur (Lutchmaya, Baron-Cohen, ve Raggatt, 2002). Bu tercihlerin cinsiyet rollerine
biyolojik bir taban teskil ederek, 6rnegin, kadinlarda insan formuna ve yiiziine ilgi ile bebege kars:
gelistirilen annelik duygusuna bir 6n hazirlik olusturabilecegi ve dolayist ile iireme bagarisini
arttirmaya yonelik igsel bir motivasyon olabilecegi tartisilmaktadir (Alexander, Wilcox, ve
Woods, 2009).

Benzer sekilde, yetiskinlerle yapilan ¢alismalarda da gorsel dikkatin kadin ve erkeklerde farkli
Ogeler iizerinde toplandigina dair 6nemli bulgulara ulasilmisti. Bu yondeki ¢alismalarda
gosterilen gorseller arasindan kadinlarmn insan figilirlerini, erkeklerin ise mekanik objeleri
daha yiiksek oranlarda hatirladiklar: (McGuinness and Symonds, 1977), yliz tanima siirecinin
erkeklerde daha ge¢ tamamlandig1 (Taylor ve digerleri, 2001) ve kadinlarin gordiikleri ytizleri
tanima acisindan oOzellikle hemcinslerinin yliz gorsellerini tanima baglaminda erkeklerden
anlaml derecede farkli bir iistlinlige sahip olduklari (Cross, Cross, ve Daly, 1971; Lewin ve
Herlitz, 2002; Wright ve Sladden, 2003; Armony ve Sergerie, 2007) sonuglarina ulagilmistir.
Odaklanma ve hafiza arasindaki iliski dikkate alindiginda (Wedel ve Peters, 2000), kadinlarin
s0z konusu gorsellere daha fazla odaklandiklari sonucuna varilmaktadir. Daha 6nce bahsi gecen
¢aligmalarda bu farkliliklarin biyolojik kaynakli olabilecegine dair elde edilen bulgular nedeni
ile, bebeklik doneminde ortaya ¢ikan bu farklarin yetiskinlik donemindeki bilissel stiregleri de
etkilediginden bahsetmek miimkiindiir (Bayliss, di Pellegrino, ve Tipper, 2005).
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S6z konusu ¢aligmalar medya ve iletisim literatiiriinde de karsilik bulmus ve kadinlar ile
erkekler arasinda gorsel dikkat, odaklanma, begeni ve tercih anlaminda farkliliklar oldugu
ileri stirilmiigtiir. Bu arastirmalarda, zaman zaman geliskili bulgulara rastlanmakla beraber,
kadinlarin erkeklere kiyasla reklam igeriklerindeki metinlere, erkeklerin ise fotograflara ve
ikonlara daha uzun siire odaklandiklar1 ve estetik tercihlerinin farkli oldugu (Moss and Colman,
2001), web igeriklerinde renk ve gorsel kullanimina iligkin tercihlerinin farklilastigi (Moss ve
digerleri, 2006; Tedesco ve digerleri, 2004) ve gorsel acidan kendi cinsiyetlerine mensup kisiler
tarafindan tasarlanmis tiriinleri tercih etme egiliminde olduklar: ortaya konulmustur (Moss ve
Colman, 2001; Djamasbi ve digerleri, 2007).

Bu aragtirmanin temel amaci, kadinlar ve erkekler arasindaki s6z konusu farkliliklardan yola
¢ikarak, her iki kitlenin farkli gorsel uyaranlara verdikleri farkli tepkilerin, odaklanma siirelerinin

ve oriintiilerinin tespit edilmesidir.

3. Tasarim ve Yontem

GOz tarama yontemi ile izlenen g6z hareketleri goziin farkli bolgeler arasinda hizla gezinmesi
(saccade) ve belirli bir bolgeye odaklanmasi (fixation) hareketlerinden olusmaktadir. G6z tarama
yonteminde kisilerin baglarma ya da karsilarindaki ekrana yerlestirilen kameralar aracilig ile
g0z hareketleri izlenerek odaklanma ve gezinme hareketleri kaydedilmektedir. Kizilotesi korneal
yansitma metodolojisi ile gézbebeginin hareketleri kayit altina alinarak, tarama ve 1s1 haritalar:
olusturulmaktadir. Odaklanma goziin goreli olarak sabit kaldig1 durumlardir ve farkli kaynaklarda
farklt rakamlarla ifade edilmekle birlikte, 200-500 milisaniye araliginda gergeklesmektedir
(Rayner, 1998; Wedel ve Pieters, 2008). Odaklanma ile elde edilen gorsel veri beyin tarafindan
isleme tabi tutulan veridir. Beyinsel kapasite optik sinirler aracilig1 ile iletilen tiim veriyi islemeye
miisait degildir. Bu nedenle devreye giren segici dikkat siireci, gorselin yalnizca belirli bir kisminin
ileri seviyede isleme tabi tutulmasina ve secili olmayan boélgelerin baskilanmasina neden olur
(Wedel ve Pieters, 2008). Odaklanma dikkatin tek unsuru olmamasina karsin, hafiza ile kurulan
baglantiy1 gostermesi agisindan anahtar 6nemdedir (Wedel ve Peters, 2000).

Bu arastirma toplamda 117 kisi ile gergeklestirilmis olup, katilimcilar %50 kadin %50 erkek olmak
tizere 15 - 55 yas arasindaki Tiirkiye profiline uygun olarak, farkli egitim ve gelir gruplarina
mensup kisiler arasindan se¢ilmistir. Arastirma 6rneklemi mevcut katilimer havuzundan ilgili
kriterler dogrultusunda getirilen kotalar aracilif ile rastsal olarak secilmistir. Ol¢iilen gorsellerin
bir kismi1 aragtirma ekibi tarafindan tretilirken, bir kism1 da Besiktas-Levent hatt1 {izerindeki
outdoor reklam panolarindan olusturulmustur.

Aragtirma verileri kisilerin baglarina ya da karsilarindaki ekrana yerlestirilen kameralar tarafindan
kaydedilen goziin odaklanma ve gezinme hareketlerinin siirelerinin milisaniye cinsinden
Ol¢iilmesi yolu ile toplanmistir. Kizilotesi korneal yansitma metodolojisi kullanilarak kayit
altina alinan gézbebegi hareketi verileri iizerinden ortalama odaklanma siireleri ve odaklanma
ytizdeleri hesaplanarak tarama ve 1s1 haritalar1 olusturulmustur. Hazirlanan gorsellerde 6zellikle
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«Heatmap» (1s1 haritasi) ve gorsel tizerindeki secilen alani katilimcilarin ne kadarinin gérdugi
gosteren «Percentage Fixated» (odaklanma yiizdesi) analizleri uygulanmistir. Outdoor reklam
panolarinda ise segilen alanda ne kadar siire boyunca odaklanma oldugunu gosteren «Total
Fixation Duration» (toplam odaklanma siiresi) analizleri de ek olarak uygulanmistir. Arastirma
bulgulari, bir sonraki béliimde 1s1 haritalar1 ile odaklanma yiizdesi ve toplam odaklanma
stirelerini ifade eden grafikler araciligiyla tartisilacaktir.

4. Bulgular

Kadin ve erkekler arasinda, gorsellerin farkli 6gelerine ve bolgelerine odaklanmadaki farkliliklarin
tespiti amact ile, aragtirma igin hazirlanan ya da outdoor reklam panolarindan olusturulan, kadin
ve erkek yiizleri ile logo, slogan ve diger yazilari igeren gorseller kullanilmistir. Kadin ve erkeklerin
hemcinslerinin yiizlerine daha fazla odaklanma egilimleri diisiiniilerek her iki cinsiyete ait yiiz
gorselleri 6lctimlere dahil edilmistir. Ayrica kadin ve erkeklerin genel odaklanma oriintiilerinin
tespit edilebilmesi i¢in farkli 6geler igeren gorseller kullanilmis, boylece goriintii alani igerisinde
yer alan tiim bolgelere ait odaklanma verileri de elde edilmistir.

Oncelikli olarak, gorsellerde yer alan kadin ve erkek yiizlerine odaklanma egilimlerinin tespiti
amaci ile benzer tasarimli 4 gorsel kullanilmigtir. Gorsellerin ikisi kadin, ikisi erkek manken
icermekte, bir gorselde kadin veya erkek karsiya bakarken diger gorselde gozle yonlendirme
etkisinin olgiilebilmesi amaci ile logoya bakmaktadir.

1“‘

Sekil 1: Kadin Manken ve Logo Igeren Tasarim igin Is1 Haritalar:
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Ist haritas bulgularina gore, kadinlar her iki gorselde de hem yiize hem de logoya odaklanirken,
erkeklerin de yiize odaklandiklari, ancak kadin mankenin logoya baktig: gérselde bakis yoniinii
takip etme ve daha genis bir alani tarama yoniinde egilim gosterdikleri gorillmektedir.

110 110

083 00 083
075 L

0,64
055 - . 055

1-yaz Lyiz
B 2-logo Bl 2-logo

Sekil 2: Kadin Manken ve Logo Igeren Tasarim i¢in Ortalama Odaklanma Yiizdesi (Percentage Fixated Mean)
Grafikleri

Ortalama odaklanma yiizdesi verilerine bakildiginda, her iki gorsel i¢in kadinlar erkeklere
kiyasla yiize ve logoya daha yiiksek oranda odaklanma gostermislerdir. Bu bulgular, kadinlarin
gerek biyolojik gerek sosyolojik nedenlerle insan formu ve yiize odaklanma, ve ayni zamanda
hemcinslerinin yiizlerine daha fazla odaklanma ve daha fazla tanima egilimlerine dair 6nceki
¢aligma bulgularini destekler yondedir (Lutchmaya ve Baron-Cohen, 2002; Cross, Cross, ve Daly,
1971; Lewin ve Herlitz, 2002; Wright ve Sladden, 2003; Armony ve Sergerie, 2007).

Benzer tasarimli gorsellerde erkek manken kullaniminda ise farkli bulgulara ulasildig
gorilmistir.
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Sekil 4: Erkek Manken ve Logo Igeren Tasarim i¢in Ortalama Odaklanma Yiizdesi (Percentage Fixated
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Is1 haritasi bulgularina gore erkeklerin yine bakis yoniinii takip etme ve daha genis bir alani tarama
yoniinde egilim gosterdikleri, 6te yandan mankenin logoya baktig1 gorselde yiize odaklanma
yiizdesinin kadinlarla ayni oldugu (0,96) gortilmektedir. Mankenin karsiya baktigi gorselde
kadinlarin yiize odaklanma orani daha fazladir. Bireylerin hemcinslerinin yiizlerine odaklanma
yoniinde egilim gosterdiklerine dair 6nceki ¢alisma bulgulari, bu gorsellerde mankenin logoya
baktig1 gorsel icin kismen dogrulanmig olsa da, ikinci gorsel i¢in yine kadinlarin daha yiiksek
oranda ylize odaklanma gergeklestirdikleri gorillmektedir. Diger yandan, kadin mankenin yer
aldig1 gorsellerin aksine, bu gorsellerde erkeklerin logoya odaklanma oraninin her iki gorsel
i¢in de kadinlara kiyasla daha yiiksek oldugu, mankenin kargiya baktig1 gorselde ise odaklanma
farklihiginin oldukga belirginlestigi goriilmektedir. Bu, literatiirde yer alan erkeklerin ikon
ve logolara daha fazla odaklandiklarina dair bulgu ile ortiismektedir (Schiesel ve digerleri,
2003). Ancak bu bulgunun 6nceki 6l¢iimde elde edilen bulgular ile gelisiyor olmasi nedeni ile
bu farkliliklarin hangi degiskenlerin etkisi altinda gerceklestigi ile ilgili aragtirmalar yapilmasi
gerekliligini de ortaya koymaktadr.

Bir sonraki 6lgiimde, gorsel tizerindeki uyaranlarin sayisinin odaklanmaya iligkin farkli sonuglar
elde edilmesine sebep olup olmayacaginin arastirilmistir.

Sekil 5: Coklu Uyaran Igeren Tasarimlar igin Is1 Haritalar

Ist haritalari, daha 6nceki gorsellerde oldugu gibi erkeklerin kadinlara nazaran gorselin daha
genis bir bolgesini taradiklarimni ve uzamsal dikkat (Kimura, 1992) egiliminde olduklarini
gostermektedir.
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Onceki bulgular ve teori ile uyumlu bir sekilde, oklu uyaran igeren tasarimlarda da kadinlarin
yiize, erkeklerin ise logoya karsi cinse kiyasla daha ytiksek oranda odaklanma gosterdikleri tespit
ve teyit edilmistir.

Bubulgularin i51g1nda, goz tarama verileri kullanilarak katilimcilarin outdoor reklam panolarinda
yer alan gorsellerin farkli Ogelerine ne kadar siire ile odaklandiklarini ifade eden toplam
odaklanma siiresi (total fixation duration) analizleri de ek olarak uygulanmistir. Bunun i¢in biri
kadin biri hem kadin hem erkek olmak tizere ti¢ taninmig simanin yer aldig1 outdoor reklam
gorselleri secilerek, her iki gorsel i¢in toplam odaklanma siiresi analizleri gerceklestirilmistir.

Tohomagla goigtilen -+ | e, | ¢ A = T mlarla geligiren -, * 4
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T e e / 30 Ayada Ao Souv |
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Sekil 8: Outdoor Reklam (Kadin) Toplam Odaklanma Siiresi Grafikleri

Kadin tnliiniin ve logo, yazilar, {iriin ve slogan gibi ¢oklu uyaranlarin yer aldig1 gorsellerde,
kadinlar ve erkeklere ait 1s1 haritalar1 énceki 6lgiimlerle paralel bulgular: isaret etmektedir. Ote
yandan, toplam odaklanma siiresi analizlerinde, erkeklerin kadinlara kiyasla yiize daha uzun siire
odaklandiklar: gériilmistir. Bu bulgu, kadinlarin erkeklere kiyasla tiim yiiz gorsellerine veya
hemcinslerinin yiizlerine daha yiiksek oranda ve daha uzun siire ile odaklanacaklarina dair 6nceki
¢aligma bulgulari ile geligir niteliktedir. Erkekler logoya daha uzun siire odaklanirken, slogan,
yazi, iriin bilgisi ve irtin 6zelligi gibi yazili materyallere daha kisa siire ile odaklanmaktadirlar. Bu
noktada devreye giren bir diger 6nemli husus, markanin ve {iriiniin hedef kitlesidir. S6z konusu
gorselde hedef kitlenin kadinlar olusunun farkl 6gelere farkli odaklanma siireleri atfedilmesinde
nasil bir katkis1 olabilecegi arastirilmaya deger bir bagka husus olarak karsimiza ¢ikmaktadir.

Gorselde yer alan tinliiniin cinsiyetinin sonuglar tizerinde herhangi bir etkisi olup olmadiginin
arastirilmasi amaci ile sonraki 6l¢iimde bir kadin ve bir erkek @inliiniin yer aldig1 outdoor reklam
gorseli kullanilmigtir.
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Sekil 9: Outdoor Reklam (Kadin ve Erkek) Is1 Haritalar
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Sekil 10: Outdoor reklam (kadin ve erkek) toplam odaklanma stiresi grafikleri

Ist haritalarindan elde edilen benzer bulgularin yani sira, toplam odaklanma siiresi grafiklerine
bakildiginda kadinlarin hem erkek hem kadin tinliiniin yiiziine daha uzun siire odaklandiklari,
erkeklerin ise bir 6nceki bulgular ile paralel olarak logoya daha uzun siire, yazili materyallere ise
daha ksa siire ile odaklandiklar tespit edilmistir.

5. Sonug ve Oneriler

Kadinlar ve erkekler arasindaki algisal ve biligsel farkliliklarin ortaya konulmasi, pek ¢ok alanda
oldugu gibi pazarlama disiplini a¢isindan da biiyitk 6nem tasimakta, hedef kitlenin istek ve
ihtiyaglarina en dogru sekilde hitap edebilmek ve etkin bir iletisim kurabilmek i¢in anahtar rol
oynamaktadir. Bu ¢aliymada, reklam gorselleri tizerinden kadin ve erkekler arasindaki gorsel
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odaklanma farkliliklarinin ve dolayist ile kadin ve erkek tiiketicilere ulagmada gorsellerin hangi
Ogelerinin ve bolgelerinin daha biiyiik 6nem teskil ettiginin tespit edilmesi amag¢lanmigtir.

Is1 haritalari, ortalama odaklanma yiizdesi ve toplam odaklanma siiresi verilerine gore, kadimnlar
temel olarak insan formu ve yiize odaklanma egilimi gosterirken, erkeklerin ise daha genis bir
alani tarayarak uzamsal dikkat (Kimura, 1992) egilimi gosterdikleri tespit edilmistir. Farkli
literatiirlerdeki caligmalarda, kadin ve erkeklerin bu egilimlerine iliskin bulgulara rastlanmakla
birlikte, bu farkliliklarin pazarlama alaninda ve reklam gorselleri tizerinde test edildigi
¢aligmalarin sayisi yok denecek kadar azdir. Bu nedenle, aragtirma bulgular: hem ulusal hem de
uluslar arasi yazina 6nemli katkilarda bulunmaktadir.

Kadinlarin yiize odaklanmasi, evrimsel psikoloji literatiiriinde annenin bebek bakimi ve dolayisi
ile tiirtin devamliligina iligkin rolii ile iliskilendirilmektedir (Alexander, Wilcox, ve Woods, 2009;
Burkart, Hrdy, ve Van Schaik, 2009). Ote yandan, kadinlarin sosyal yonlii diisiince yapilar ve
diinyay1 bu yonde tercime etmeye yonelik egilimleri (Kaplan, 1978), duygu yonetimi siiregleri ve
ylize bakmak sureti ile diger insanlarin duygularini anlama becerilerinin erkeklere kiyasla daha
yiiksek olmast (McClure, 2000) gibi bulgular da, kadinlarin yiize odaklanmasina iliskin neden
ve/veya sonug teskil edebilecek ve yine evrimsel psikoloji literatiirii ile iligkilendirilebilecek
bulgulardir. Ayrica kadinlarin sadece yiizleri daha uzun incelemenin disinda, okumaya ve
gormeye bagladiklar1 alani tamamlama, bitirme konusunda da erkeklere gore daha basarili
olduklar1 goriilmektedir. Erkekler ise hizlica gorseldeki biitiin 6geleri taramakta ve daha kisa siire
odaklanma gostermektedirler.

Diger yandan, erkeklerin kadinlara kiyasla logolara daha yiiksek oranlarda ve daha uzun siire,
metinlere ise daha az odaklandiklar: tespit edilmistir. Kadinlar ise metinlere odaklanmakta, ve bir
metni tamamladiktan sonra diger bolgelere gegme egilimi gostermektedirler. Bu bulgular ambalaj
ve etiket tasarimina iligkin olarak gerceklestirilen 6nceki ¢aligmalar1 da dogrular niteliktedir
(Orquin and Scholderer, 2011; Graham and Jeffery, 2012). Bilissel becerilerin kadin ve erkeklerde
cinsel dimorfizm (¢iftyapililik) gosterdigi bilinmektedir (Bell ve digerleri, 2005). Bu baglamda,
kadinlarin sézel akil (Vogt, 2002), sézel yetenek testleri ve sozel nesne hafizasi (Wegesin, 1998) gibi
kelime ve metinlerle dogrudan alakali olan gorevlerde, erkeklerin ise mekansal yetenek testleri ve
uzam rotasyonu gibi mekan ile alakali ve genis bir alanin taranmasi ve tasarlamasini gerektiren
gorevlerde daha bagarili olduklar: tespit edilmistir (Robert ve Ohlman, 1994; Kimura, 1996).
Benzer sekilde kadinlarin yiiz tanima gibi epizodik hafiza gérevlerinde erkeklere kiyasla daha iyi
performans gosterdikleri bilinmektedir (Herlitz ve digerleri, 1997). Bu biligsel farkliliklar, gorsel
odaklanmada ortaya ¢ikan farkliliklar: teyit edici ve agiklayici niteliktedir. Dolayzsi ile pazarlama
iletisimi ¢aligmalarinda kadin ve erkeklerin cinsel dimorfizmine iliskin bulgulara yer verilerek,
gorsellerin her iki kitlenin odaklanma oriintiistine uyumlu olacak sekilde tasarlanmasi biiyiik
onem arz etmektedir. Ornegin kadinlara yonelik iletisim ¢alismalarinda vurgulanmak istenen
mesajin odaklanmanin gerceklesecegi yiiz gorselinin yakininda verilmesi, iletisim etkinliginde
onemli farkliliklar yaratabilecek anahtar bir bulgudur. Bu caligmada oldugu gibi, pazarlama ve
titketici davraniglari alanindaki ¢aligmalarin farkl disiplinlerde gerceklestirilen arastirmalardan
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beslenerek tasarlanmasi, s6z konusu bulgularin pazarlama diinyasinda somut uygulamalara
dontisebilmesi agisindan biiyiik 6nem tagimaktadur.

Son olarak, arastirma bulgular1 dogrultusunda ileride yapilacak akademik ¢alismalardan
bahsetmek faydali olacaktir. Onceki galigmalarda bireylerin genellikle hemcinslerinin yiizlerine
daha fazla odaklanma gosterdikleri veya kadinlarin kadin erkek ayrimi olmaksizin tiim yiizlere
daha fazla odaklandiklarina dair geliskili bulgular elde edilmistir. Benzer bir tablonun bu ¢alismada
da ortaya ¢ikmis olmasi, bu farkliliklara sebep olan detaylarin arastirilmasini gerektirmektedir.
Ornegin, kadin iinlii gorselinin ve goklu uyaranlarin (logo, yazilar, iiriin, slogan vb.) bulundugu
gorselde, erkeklerin yiize daha fazla odaklandiklar1 ortaya ¢ikmistir. Bu bulgu, ¢oklu uyaran
etkisinden kaynaklanabilecegi gibi, erkeklerin yazili materyallere daha az odaklanma egiliminde
olmasindan da kaynaklanmis olabilir. Ote yandan, bu gibi arastirmalarda gorselin hedef kitlesinin
de odaklanmaya iliskin farkli bulgulara neden olabilecegi tahmin edilmektedir. Ornegin séz
konusu gorselde hedef kitlenin kadinlar olusu, kadinlarin ylizden ziyade metin ve tiriin gorseli
ile ilgilenmesine, erkeklerin ise logo ve yiize odaklanmasima yol agmis olabilir. S6z konusu
ihtimallerin bertaraf edilebilmesi i¢in, bundan sonraki ¢aligmalarda her bir faktoriin etkisinin
ortaya ¢ikartilmasi amaci ile kontrollii deneyler planlanarak, odaklanma farkliliklarimin hangi
kosullar altinda gerceklestiginin agiklanmasi amaglanmaktadir.
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