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OSMANLI’'DAN CUMHURIYET’E COK KULTURLULUK
PERSPEKTIFINDEN TURK ANAYASALARINDA
VATANDASLIK SORUNSALI

Sebnem Oguz Uzuner '

(0Y4

Vatandaglik kavrami ilk kez Antik Yunan’da ortaya ¢ikmis ve her iilkede farkli tanimlanmistir. Osmanl
Devleti’nde baktigimizda ise vatandaglik kavrammin Osmanlilik temeli iizerinde insa edildigini gdriiyoruz.
Degisen ulusal ve uluslararasi kosullara uygun oldugu distiniilerek, 1908’de II. Mesrutiyet’in ilanina kadar
vatandaslik ve vatandas olma/kabul edilme ile ilgili birtakim diizenlemeler yapilmasina ragmen en dikkat ¢ekici
degisiklik 1908’de yapildi. Osmanli Devleti’nin bir¢ok farkli kiiltiir{i biinyesinde barindirmasi géz dniine alinarak
vatandas olma/kabul edilme statiisiinii belirlemek hedeflendi. Cumhuriyetin ilan edilmesiyle ulus-devlet
olusturmak ve Osmanli Devleti’nin mirast olarak devralman ¢ok kiiltiirlii toplum yapismi tek kimlik altinda
toplayabilmek icin de anayasal diizenlemeler yapildi. 1924, 1960 ve 1980 yilinda diizenlenen anayasalarda
vatandaslik kavrammin taniminda dénemin kosullarina uygun degisiklikler yer aldi. Bu ¢alismada, vatandas
olma/kabul edilme kistaslarinin “vatandaslik” kavraminin dogusu ile ne sekilde degisiklikler gosterdigi, ¢ok
kiiltirliligiin anayasalarda vatandaslik tanimini nasil etkiledigi Osmanli Devleti ve Tiirkiye Cumhuriyeti
anayasalar1 6zelinde, ilgili literatiir taranarak incelenmistir.

Anahtar Sozciikler: ¢ok kiiltiirliliik, vatandaglik, anayasa, Osmanli Devleti, Tiirkiye Cumhuriyeti

THE PROBLEM OF CITIZENSHIP IN TURKISH
CONSTITUTIONS THROUGH THE PERSPECTIVE OF
MULTICULTURALISM FROM THE OTTOMAN EMPIRE
TO THE REPUBLIC

ABSTRACT

The concept of citizenship first appeared in Ancient Greece and was defined differently in each country. When we
look at the Ottoman Empire, we see that the concept of citizenship was based on Ottomanism. Although some
regulations were made regarding citizenship and citizenship/acceptance until the declaration of the Second
Constitutional Monarchy in 1908, considering that it was suitable for changing national and international
conditions, the most significant change was made in 1908. It was aimed to determine the status of being a
citizen/acceptance, considering the Ottoman Empire's incorporation of many different cultures. With the
proclamation of the Republic, constitutional arrangements were made to create a nation-state and gather the
multicultural society structure, which was inherited as the legacy of the Ottoman Empire, under a single identity.
In the constitutions of 1924, 1960, and 1980, there were changes in the definition of the concept of citizenship
under the conditions of the period. This study examined how the criteria of being a citizen/acceptance changed
with the birth of the concept of citizenship and how multiculturalism affected the definition of citizenship in the
constitutions of the Ottoman Empire and the Republic of Turkey by reviewing the relevant literature.

Keywords: multiculturalism, citizenship, constitution, Ottoman Empire, Republic of Turkey
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GIRIiS

Vatandaslik kavrami ilk kez Antik Yunan ve ardindan Roma Imparatorlugu’nda kullanildi.
Antik Yunan site devletlerinde esas alinan vatandaglik kavraminin, ayirimeci olmasina ragmen
aynt zamanda katilimc1 6zelligi de vardi. Site devletlerinde yasayan ve resit olan herkes
vatandas olarak kabul edilmiyordu, sadece resit ve 0zgiir olan erkekler vatandaslik statiisiine
sahipti. Kadinlar ve koleler bu tanimlamanin disindaydi. Vatandashigin katilimc1 ozelligi,
vatandaslarin siyasi karar alma ve uygulama siireclerinin tiimiinde s6z sahibi olmasiydi.
Vatandas olarak kabul edilen resit ve 6zglir erkeklerin, halk meclislerinde ele alinan kanunlar
tartisma, oylama, idarecileri segme haklariyla, vergi ddeme ve askerlik gorevini yerine getirme
gibi yiikiimliiliikleri vardi (Erdem, 2012, s. 6). Roma Imparatorlugu’nda ise vatandaslik kan
bagiyla kazanilirdi. Evlat edinme gibi yontemlerle yabancilar da Roma vatandasligina
gecebilirlerdi. Atina’dan farkli olarak Roma’da siteye degil, devlete aidiyet vard1 (Serbestoglu,
2014, s. 18). Roma’da vatandaglik, bireyin Roma hukukunun rehberligi ve korumasinda
yasamas1 olarak goriiliiyordu ve Roma vatandasligi gorevler ve haklar biitiinii olarak
tanimlanmisti. Askerlik, vergi 6deme yiikiimligi gorevleri, bireyin bagka bir Roma vatandasi
ile ticaret yapabilme ve 0zellikle imparatorluk zamaninda eyalet valilerinin otoritesine kars1
korunma hakki ile dengeleniyordu (Heather, 2007, ss. 51-52).

Bireylerin toplum icindeki statiisii yonetim giiciinii elinde tutan kisi ya da kurumlarca
belirlenmistir. 1648’de imzalanan Vestfalya Antlasmasi sonrasinda devletler, toplumun tiim
unsurlarin1 kapsayan esit hak ve sorumluluklari olan ulus olusturma cabasina girdiler. Bazi
devletler ulusal degerleri esas alarak vatandasligi kan bagi ile tanimladi, bazilar1 da sinirlar
icinde yasayanlar1 vatandas olarak kabul etti. Fransiz Ihtilali’yle de modern anlamda
vatandasligin hukuksal ¢izgileri belirlenmeye basladi (Serbestoglu, 2014, ss. 19-20). Boylece
geleneksel toplumlarin ayirimer siyasal uygulamalarina kars: esitlikci bir bakis acis1 kazanildi.
Kisi haklar1 6nemli hale geldi, 6zgiir irade sahibi bireylerin etnik ve dini kimlikleri ortak ulusal
bir kimlik altinda toplanmaya basladi. Devlet, bireyleri ortak ulusal kimlik altinda vatandas
olarak tanimladi (Polat, 2012, s. 6).

Vatandaslik kavramimin dort farkli sekilde kullanildigini goriiyoruz. Birincisi ulusal kimlik
veya milliyet esasina dayali, ikincisi evraklar temelinde, liclinciisii haklar temeline dayali, son
olarak da gorev ve sorumluluklara dayali vatandaslik. Ulusal kimlik veya milliyet olarak
tanimlanan vatandaslikta bireyler varligini devam ettirebilmek i¢in ulusal kimliklerini 6ncelikli
tutmustur ¢ilinkii modern siyaset bireylerin sadece ulus devlet iiyesi olarak var olabilecegi
etrafinda sekillenmistir. Evrak temeline dayali vatandaslikta, kigilerin hukuki durumlari resmi
belgeler yani niifus clizdani iizerinden tanimlanir. Haklar temelindeki vatandaslikta sosyal,
siyasal ve sivil haklarin dogusu ve gecirdigi degisimler 6onemlidir. Baz1 ulus devlet insa
stireclerinde de vatandaslik tanimi gorev ve sorumluluklara dayali olarak yapilmistir.
Cumhuriyet¢i gelenefin 6n plana ¢iktigt ulus devlet modelinde vatandaglik hak ve
ozgiirliklerden ¢ok gorev ve sorumluluklara vurgu yapilarak tanimlanmistir (Kadioglu, 2008,
ss. 25-28).

Vatandaglik, gelisen ve degisen diinya diizeninde, milliyet¢iligin ortaya ¢ikmasi, goclerle
degisen etnik yapilar, ¢ok kiltiirli demografik gostergeler, kiiresellesme ve ulus — devlet
yapilarinin degisime ugramasiyla ¢ok tartisilan bir hal almasina ragmen en genel tanimi ile
bireyin devletle arasindaki karsilikli hak, gorev ve yiikiimliiliiklerini belirleyen hukuksal bag
olarak tammmlanmistir. Tarih boyunca vatandaslik kisiler tarafindan talep edilen haklarin biitiinii

oldugu kadar, devletler tarafindan verilen bir statii ve kimlik niteliginde de olmustur (Polat,
2012, ss. 128-129).



Osmanli’dan Cumhuriyet’e Cok Kiiltiirlilik S. OGUZ UZUNER

COK KULTURLULUK KAVRAMINA GENEL BiR BAKIS

Cogu iilke kiiltiirel bakimdan farkliliklar igerir. Son tahminlere gore diinyadaki 184 bagimsiz
devlet, 600 yasayan dil grubu ve 5000 etnik grup bulunmaktadir. Cok az iilkede yasayan
vatandaslarin ayni etnik ve ulusal kokene sahip olduklar1 sdylenebilir (Kymlicka, 1998, s. 25).
Cok kiiltiirliiliik kavrami ilk defa 1957 yilinda Isvicre’de kullanilmis ardindan 1960larin
sonlarindan itibaren Kanada’da Ingilizce ve Fransizca dillerinin kullanimi konusundaki
anlagmazliktan dolay1 tekrardan giindeme gelmis ve diger Anglosakson iilkelerinde de
tartisilmaya baglamistir. Kanada’daki anlagsmazlik bagkent Ottowa’nin federal yetkilileri
tarafindan Kanadali toplumlarin ¢ok kiiltiirlii olmalart formiilii ile ¢oziilmistiir. Cok kiiltiirliiliik
farkl1 kimliklerin tanimlanmasinda esas alimmustir (Ozdil, 2021, s. 19; Ak¢a ve Vurucu, 2016,
S. 84).

Cok kiiltiirliiliik temel olarak, kiiltiirel ¢esitliligin kaynag1 belirli, bir devlet i¢inde birden fazla
ulusun bir arada yasamasidir. Bundan dolay1 birden ¢ok ulusu biinyesinde barindan bir devletin
ulusal bir devlet oldugunu sdyleyemeyiz. Farkli uluslarin bir arada yasamalari ve tek bir devlet
catist altinda toplanmalar istila, isgal ya da bir emperyalist gligten digerine kagis seklinde
olmay1p, goniillii olarak da ger¢eklesebilir (Kymlicka, 1998, s. 39).

Ahmet Insel ¢ok kiiltiirliiliik kavram1 icin birbirine zit iki tanim yapar. Birincisi yasal olarak
vatandas olan ancak farkli din, dil ve etnik kokene sahip bireylerin farkliliklarini korumasini
cok kiiltiirliiliikk olarak tanimlar. Bu tanima gore, her kiiltiir kendine ait 6zerk yasam alanlarina
sahip olarak yasar. Cok kiiltiirlii bir yap1 i¢indeki her grup i¢inde yasadigi toplumun bir pargasi
olmaya c¢alisirken, farkliliklarin1 da muhataza eder. Kendi kiiltiirii i¢inde diger kiiltiirler ile
birbirine karismadan varligim siirdiiriir. Ikincisi ise farkli kiiltiirlerin karsilikli etkilesimine
dayali “eritme potas1” pratigidir. Bir tarafta bir koken kiiltiirii diger tarafta ise ortak kiiltiir yer
alir. Koken kiiltiiriin kamusal alanda ne kadar ve hangi sartlara gore var olacagi ya da
olmayacag yasalarla belirlenir. (Insel, 2001, ss. 100-101).

Cok kiltiirliiliiglin temeli olan etnik kimlikler bir¢cok farkli degiskenin bir araya gelmesi ile
olusur. Milliyet, 1rk, din ve dil etnik kimlik olusumunda belirleyicidir (Konuralp, 2018, s. 134).
Bununla birlikte farkli kiiltiir ve irktan gelen topluluklarin bir arada yasamasi tarih boyunca tiim
toplumlarda iistesinden gelinmesi gereken bir sorun olmustur (San ve Haslak, 2012, s. 31).
Cilinkii etnik kimlikler bir hukuk sorunu ya da bir olgu olarak devlet politikalarinin 6énemli bir
unsuru ve bi¢cimlendiricisi haline gelmistir. Etnik olarak tanimlanmis ve taninmis gruplar farkl
siyasi goriis, hedef ve ideolojiye sahip olduklarindan, ulus devletin olusumu siirecinde ve
vatandas olma/kabul edilme kosullarinda belirleyicidir (Fenton, 2001, s. 32).

Cok kiiltiirli toplumlarda ulusal kimlik biitiin vatandaslar1 kapsamali ve ayn1 zamanda onlar1
toplulugun esit derecede degerli ve mesru iiyeleri olarak kabul etmelidir. Ancak s6z konusu
toplumlarin biiyiik kisminda ¢ogunluktaki topluluk, tiim bireylerin esit haklara sahip olmasina
teoride istekli olmasina ragmen pratikte demokratik, tarihsel ve diger nedenlerle iilkeyi
paylasmaya agik degildir ve ulusal kimlik taniminin kendi ayricalikli konumunu yansitmasinda
israrhidir (Yazici, 2015, s. 45). Bu baglamda vatandaslik grup farkliligina dayali oldugunda en
onemli islevi olan biitiinlestiriciliginden s6z etmek miimkiin degildir. Toplum duygusu ve ortak
bir hedefte birlesilmesine ara¢ olamaz. Karsilikli gilivensizlik ve g¢atismanin yayilmasini
engelleyemez (Kymlicka, 1998, s. 267). Etnik referanslar iizerinden tanimlanan ulusal kimlik
genellikle birlestirici olmaktan ¢ok ayristiricidir. Kabul edilen iist kimligin merkezinde yer alan
etnik degerleri paylagsmayan topluluklar ortak wulusal degerleri paylasmak konusunda
goniilsiizdiir. Ust kimlik igerisinde kendi kiiltiirel ve etnik degerlerini bulamayan topluluklarin
kendi kiiltiirlerine daha fazla baglandiklar1 s6ylenebilir. Bundan dolay1 ulusun etnik olmayan
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bir sekilde tanimlanmasi ¢ok kiiltiirlii toplumlarda birligin devam edebilmesi i¢in hayati 6nem
tasir (Yazici, 2015, ss. 46-47).

Cok kiiltuirliiliik kiiresellesme, modernlesme, demokrasi, ¢ogulculuk, insan haklar1 gibi politik
giindemle dogrudan iliskilidir. Dolayisiyla gilincel siyasi gelisme ve miicadelelerin de
merkezinde yer almistir (Celik, 2008, s. 322). Kiiltiirel cesitliligin ne oldugu ve kimleri
kapsadigi konusunda tam bir fikir birligi olmamakla birlikte, esit vatandaslik prensibi ile esit
hak ve gorevler tanimlanarak etnik, dini ve kiiltiirel tiim 6zellikler bir potada eritilmeye ¢aligildi
(Bas ve Yildirim, 2012, s. 505). Ulus devlet yapisinda etnik ve kiiltiirel 6gelerden ¢ok
vatandaslik bagr énem kazanmis, etnik ve kiiltiirel farkliliklar tek cati altinda toplanmustir.
Ulusal kimlik insasi, farkliliklar1 ortadan kaldirarak veya yok sayarak ayni siyasal birim
icindeki bireyleri esit vatandaslar olarak tanimlamaktir Toplumsal birlik ulus devlet sinirlart
icinde yasalar cercevesinde esit hak ve dzgiirliikler tanimlanarak saglanmistir. (Ozdil, 2021, ss.
22-34). Cok kiiltiirlii bir toplumun ulusal birlik i¢cinde beraber yasayabilmesinin temelinde yasal
diizenlemeler vardir (Ozensel, 2012, s. 57).

OSMANLI DEVLETI’NDE COK KULTURLULUK, VATANDASLIK VE
ANAYASAL DUZENLEMELER

Cok kiiltiirliliik farkh etnik, dini ve kiiltiirel gruplarin i¢cinde yasadiklar1 devletlerin ne gibi
politikalar izleyeceginin tartisildigi bir kavram oldugundan, esit vatandaslik ilkesine dayanan
ulus devletler igerisinde farkli kimliklere sahip gruplarin talepleri her ulusun kendi 6zel sartlari
icinde degerlendirilmektedir (Bas ve Yildirim, 2012, s. 502). Tasarlanan vatandaslik
kavramiin mesruiyetinin saglanmasi i¢in sadece politik ve ekonomik gii¢c yeterli degildir.
Birlestirici manevi 0gelere de ihtiyag vardir ve bunun i¢in kiiltiir bir ara¢ olarak kullanilir.
Toplumda ¢esitlilik ne kadar fazla ise birlik ve uyuma ihtiya¢ da o kadar fazladir (Goren, 2019,
ss. 6-7).

Osmanl1 Devleti’nde genel vatandaslik anlayis1 Osmanlilik temeline dayaniyordu. Bu durum,
imparatorluk himayesinde yasayan milletlerin 6zel kimliklerinin iistiinde olan bir aidiyet
diizenini ifade etmektedir. Bu fikrin temel hedefi, farkli milletlerin bir arada yasadigi
topraklarda tek devlet olabilme ve varligini devam ettirebilmedir (Isin ve Isyar, 2005, ss. 79-

81).

Osmanli Devleti’nde kimlik, soyut diizeyde Osmanli, somut diizeydeyse din ve yerel farkliliga
gore tanimlanmist1 (Polat, 2012, s. 133). Osmanh topraklarinda yasayan birbirlerinden farkl
etnik koken ve kimlige sahip gruplar ylizyillarca yan yana ve kendi kiiltiirlerini koruyarak
yasadi. Vatandagslik, Tirk, Rum, Bulgar, Arap vs. olarak degil, Miisliman ve gayrimiislim
olarak ayrilarak, Miisliiman, Rum, Ortodoks, Katolik, Protestan ya da Yahudi olarak
siniflandirildi. Bu gruplara dahil olmanin belirleyicisi, milliyet degil din ya da mezhepti
(Bozkurt, 1996, s. 1). Miisliimanlar ve gayrimiislimler yan yana ibadet ettiler, egitim aldilar ve
kendi 0z kiiltiirlerini zenginlestirdiler. Her cemaatin hukuki gelenekleri ve uygulamalari
ozellikle 6lim, evlenme, miras gibi alanlarda sayg: ile karsilandi ve imparatorluk sinirlar
icinde her yerde uygulandi. Farkl alfabeler kullanan bir¢ok dil ve edebiyat gelisti. Bir taraftan
ekonomik ve askeri agidan giiclii bir devlet yaratilirken diger taraftan da ¢ok kiiltiirlii bir toplum
yonetildi. Bu farkliliklarin i¢inde birligin siirdiiriilmesini saglayan sey Osmanli millet sistemi
ve gayrimiislimlere din, kisisel statii, kiiltiir ve her tiirlii cemaat hizmetinde 6nemli Olgiide
ozerklik taninmastyd: (Ozbudun, 2014, ss. 45-46).

Cok kiltiirliiliik tizerine insa edilen Osmanli sistemi uzun yillar devam etti ve herhangi bir sorun
yasanmadi (Kaya, 2007, s. 47). Osmanlhi Devleti, din ve vicdan ozgiirliikleri konusunda
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hosgoriilii sahibi olmasina ragmen mevcut durum degisen diinya degerlerini karsilayabilmek
icin yetersiz kaldi. Fransiz ihtilali ile baslayan bagimsizlik hareketleri, Osmanl1 biinyesinde
yasayan topluluklar1 da etkiledi, ayaklanmalar, bagimsizlik talep ve girisimleri, yonetimi bu
konuda ¢6ziim yollar1 aramaya sevk etti (Eraslan ve Olgun, 2006, s. 21).

Coziim arayislart i¢inde en 6nemli olanlardan biri Tanzimat Donemi, yenilesme hareketleri
oldu. Bu donemde kisi hak ve 6zgiirliikleri konusunda bir takim yeni uygulamalar baslatildi.
Kisilerin can ve mal gilivenliginin saglanmasi padisahin iradesinden c¢ikartildi ve kanuni
diizenlemeler yapildi. Iltizam sistemi yerine sabit ve diizenli bir vergi sistemi getirilerek,
diizenli askere alma usulii uygulanacagi vaat edildi. 3 Kasim 1839 tarihli Giilhane Hatt-1
Hiimay(in’da yer alan, “Bu Imparatorluk &diinleri dini ya da mezhebi ne olursa olsun biitiin
uyruklarimizi kapsar” ifadesiyle, Osmanli tebaasindan herkesin kanun oniinde esitligi resmi
politika haline getirildi (Dénmez, 2019, ss. 42-43).

Tanzimat’tan sonra Osmanli Devleti’nin tanidig1 haklar yetersiz, verdigi sozleri tutulmamis
bulan Batili Devletler, Osmanli biinyesindeki azinlik vatandaslar1 i¢in yeni ayricaliklar talep
etti ve 1856 yilinda Islahat Fermani yayinlandi. Gayrimiislimlerin zimmilik sifat1 kaldirilarak
yonetim sekli tamamen ve hukuken degistirildi. Ferman ile Osmanli tebaasinin Osmanlilik
ilkesine dayali vatandaslik bagi ile devlete baglanmasi amaglandi. Tek vatandashik kavrami
baglaminda esit yasal, politik, ekonomik ve sosyal haklarda esitlik saglandi. Millet-i hakime
olan Miisliiman tebaa ile gayrimiislim tebaa kanunlar 6niinde esitlendi (Glimiis, 2008, s. 231).
Donemin basini Islahat Fermani’ni Osmanli Devleti’nin idari bagimsizligini olumsuz yonde
etkileyen ve i¢ idarenin isleyisini bozan bir diizenleme oldugu diisiincesi ile elestirdi.
Gayrimiislim tebaaya taninan haklarin esitlikten ziyade imtiyaz oldugu ve Osmanli idaresini
Avrupal1 devletlerin miidahalesine acik hale getirdigi ifade edildi (Aydogdu, 2020, s. 638).
Biilent Tanor’e gore, Miisliman olmayan uyruklarin Miisliimanlarla her yonden esit hale
getirilmesi amaglanmis olsa da aslinda Islahat Fermani, azinliklarin, ulusal bagimsizliklarinin
ilan edildigi bildiri sayilabilir (Tandr, 2016, ss. 96-97).

Yapilan tiim diizenlemelere karsin Osmanli Devleti biinyesindeki farkli unsurlarin degisen
kosullardan dolay1 talepleri artarak devam etti ve yabanci uyruguna gecerek kapitiilasyonlardan
yararlanmanin yollarin1 aramaya basladilar. Bunun iizerine 1869 yilinda Tabiiyet-i Osmaniye
Kanunnamesi yayimlandi. Buna gore, Osmanli uyruklugunun kazanilmasinda soydanlik (kan
bagi) ilkesi benimsendi. Anne veya babasi Osmanli soyundan olanlar Osmanli Devleti
vatandas1 kabul edildi. Ayrica toprak ilkesi de Osmanli uyruklugunun kazanilmasinda
bagvurulan bir yontem oldu. Bunun i¢in Osmanli sinirlart iginde dogan ¢ocuklarin erginlige
erismelerinden baslayarak, {i¢ y1l icinde Osmanli uyrugunu elde etmek icin istekte bulunmalari
gerekmekteydi. Kararname ile Osmanli topraklarinda ikamet edenler Osmanli vatandasi
sayildi. Bu sayede yabanci uyruklugun iddiasi engellenmek istendi. Bu maddeye gore, farkli
bir devletin vatandasi oldugunu ileri siirenlere bunu kanitlama mecburiyeti getirildi. Tabiiyet
Kanunnamesi devletin biitiinliigii esasini1 dikkate alarak, milliyet¢ilik isyanlarina kars1 pratikte
bir 6nlem olarak goriildii (Topguoglu, 2019, s. 1825). Tabiiyet Kanunnamesi ile Miisliiman ve
gayrimiislim ayirimi kaldirilmig ve vatandasligin hukuksal statiisii belirlenmis olsa da kadin ve
erkek Osmanli vatandaglar1 arasindaki ayirim devam etti. Buna gore, yabanci bir kadinla
evlenen Osmanli vatandas1 bir erkek vatandagliktan ¢gikarilmasina karsin Osmanli vatandasi bir
erkekle evlenen yabanci bir kadin Osmanl vatandasi kabul edildi. Osmanli’dan Cumhuriyet’e
tasinan bu uygulama 1929 yilina kadar devam etti (Ustel, 2008, s. 26).

Osmanli Devleti’nin ¢ok kiiltiirlii yapisindaki topluluklarin taleplerine karsilik gelmeyen ve
yetersiz bulunan diizenlemeler, 1876’da ilk Anayasa’nin ilan edilmesi ile devam etti. Anayasa,
Osmanl1 Devleti topraklarinin bir biitiin oldugu ve higbir sekilde ayrim kabul edilmeyecegi
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maddesi ile basladi. Vatandaslik sorunsali, 8. Maddede Osmanli tabiiyetindeki herkesin
Osmanli sayilacag ifadesiyle asilmaya calisildi. 9. Maddede Osmanlilarin tiimiiniin kisisel ve
hukuki 6zgiirliige sahip oldugu ve baskalarinin 6zgiirliigiine miidahale haklar1 olmadi belirtildi.
11. Maddede, devletin dini islim olmakla beraber, tebaanin tiimiiniin kendi dinini yasamakta
devletin korumasi altinda oldugu taahhiit edildi. Okullarla ilgili olan 16. Maddede ise, biitiin
okullarin Osmanli terbiyesi saglamak {izere devlet denetiminde oldugu ancak kimsenin
inancina zarar gelmeyecegi garanti edildi. 17., 18. ve 19. Maddelerde Osmanlilarin tiimiiniin,
devletin resmi dili olan Tiirkgeyi bilmek sartiyla ehliyet ve kabiliyetlerine gore, din ve mezhep
fark1 gozetilmeksizin devlette gorev alabilecegi ve bu konuda esit oldugu anayasa giivencesi
altina alindi. Miilk edinme hakki ile ilgili olan 21. ve 22. Maddede, herkesin mal ve miilk
edinme hakki, mal ve miilklerin giivence altinda oldugu ve deger pahasi pesin verilmedigi
stirece kimsenin tasarrufuna el konulamayacagi belirtildi. 23. maddede yapilacak Usulii
Mahkeme Kanunu hiikmiince, hi¢ kimsenin kanunen mensup oldugu mahkemeden bagka bir
mahkemeye gitmeye zorlanamayacag ifadesi yer aldi. 25. Maddede ise vergi diizenlemesi ile
ilgili olup, bir kanuna dayanmadik¢a hi¢ kimseden vergi adiyla bir ak¢e dahi alinamayacagi
hiikkmii yer ald1. 68. Maddede, Heyet-i Mebusan iiyeligine Osmanli tebaasindan, Tiirk¢e okuyup
yazabilen, herhangi yabanci bir devletin hizmetine girmemis, en az 40 yasindaki kisilerin
secilebilecekleri belirtildi (Tanilli, 1980, ss. 4-12).

Kanun-i Esasi’nin ifade ettigi tanima gore, vatandasligin belirleyicisi olarak, herhangi bir etnik,
dini ya da mezhep kimlik tanimlamasina referans alinmamistir. Tam tersine, dini ve mezhebi
ne olursa olsun, Osmanli Devleti’'ne vatandaslik bagi ile bagli olan herkesin Osmanli olarak
kabul edilecegi net bir sekilde belirtilmis, biitlin farkliliklar1 kapsayan bir vatandaslik tanimi
gelistirilmistir. Vatandaslik tanimina esas alinan Osmanlilik, biitiin kimlikler karsisinda tarafsiz
bir ifade oldugundan, bu tanimla kiiltiirel benzesme degil, siyasi birliktelik esas alinmistir
(Erdem, 2012, s. 10).

Anayasa, klasik kisi hak ve 06zgiirliiklerini tanimigti ancak buna ragmen tanidigr hak ve
ozgiirliikleri koruyan bir giivence  mekanizmasina sahip degildi. Anayasanin 4. Maddesinde
ifade edildigi lizere padigsahin herhangi bir sorumlulugu yoktu ve kisiligi kutsaldi. 1876
Anayasasinin onerdigi sistemin temeli halk degil, padisah ve kiiciik bir 6l¢iide de olsa siyaset
yapma olanagina sahip bir azinlikti. Parlamentoyu toplantiya ¢agirmak veya feshetmek,
padisahin yetki alan1 i¢inde kabul ediliyordu. Hiikiimeti kurmak ve gérevden uzaklastirmak da
padisaha taninmig bir hakti. Ayrica, padisah yasama organinin faaliyetlerine miidahale etme
yetkisine sahipti. Bu sayede etkin bir sekilde sinirlanamayan ve denetlenemeyen padisahin,
sinirlama ve denetleme yetkisi vardi. Bu yoniiyle 1876 Anayasasi, uyrukluktan vatandas
olmaya gecisi tam anlamiyla saglayamamustir. Padisah karsisinda gilivenceye sahip
olunamadigindan geleneksel toplumda var olan tebaa durumu da gecerliligini korudu (Tanor,
2016, ss. 137-141). Kanun-i Esasi ger¢ek anlamda mesrutiyet yonetimine gegisin olmasa da
mutlakiyetten ¢ikisin bir adimidir. Yari mesruti olarak tanimlanabilecek sistemde padisah yargi,
kismi de olsa yasama islevi bakimindan egemenligin tek ve mutlak sahibi olma 6zelligini
kaybetti. Toplumun ve kisinin bir takim hak ve 6zgiirliiklerini ferman tipi de olsa bir anayasa
ile tanidi. Bu sekilde monarsi kendini sinirladi, mutlak olmaktan ¢ikip 1limli, anayasali ve
parlamentolu bir hale geldi. Ancak tam anlamiyla mesruti, anayasal ve parlamenter bir nitelige
de kavusmadi (Tanor, 2016, s. 149).

Anayasa’nin ilan1 ve secimlerle olusturulan meclisteki gayrimiislim mebuslar Osmanli
vatandasi olma bilicinden uzak, Avrupa’nin da etkisi ile kendi topluluklarinin menfaatlerini 6n
planda tutuyordu. Ermeni mebuslar Ermenistan i¢in Rumlar da daha fazla Osmanli topraginin
Yunanistan’a katilmasi i¢in ugrasiyordu. II. Abdiilhamit devam etmekte olan Osmanli — Rus
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Savasi’nin olaganiistii sartlarini1 ve gayrimiislim mebuslarin faaliyetlerini goz oniine alarak 14
Subat 1878’de meclisi feshetti (Eraslan ve Olgun, 2006, ss. 51-52).

1908 y1li Osmanli Imparatorlugu’nda yeni bir dénemin baslangici oldu. Hem uluslararasi hem
de i¢ siyasette yasanan gerilimler, Avrupali devletlerin miidahaleleri ve giderek artan 6zgtirliik
ve hak talepleri sonunda Il. Abdiilhamit, 24 Temmuz’da anayasay1 yeniden yiiriirliige koydu
(Ozyiiksel, 2011, s. 240). II. Mesrutiyet’in hedefledigi siyasal modernlesme yeni bir siyasal —
kamusal alan anlayisini ve onun aktorii olan vatandasi tanimladi. Bu donemde yapilan
diizenlemeler ile vatandas ile devlet arasindaki siyasal ve hukuksal kurallar belirlendi (Ustel,
2008, s. 27). 1876 Anayasasi tekrar isler hale getirilerek birtakim degisikler yapildi. 1876’da
hazirlanan metin, kisi 6zgiirliiglinii sadece yasadisi1 cezalandirmalara kars1 korurken, 1908°de
yapilan diizenlemenin 10. Maddesine hem cezalandirmalar hem de tutuklamalar bakimindan
yasaya uygunluk kosulu getirdi. 113. Maddede yer alan padisaha taninan siirgiine yollama
yetkisi ile ilgili kissm da 1909°da Anayasadan c¢ikartildi. Diisiince ve kanaat ozgiirliigline
1909°da da yer verilmedi. Ancak basinin 6n denetime tabii tutulamayacagi hiikmii getirilerek,
sansiirciiliiglin 6ntline gecilmek istendi. Bunlara ilave olarak toplanma ve dernek kurma haklar
da getirildi. II. Mesrutiyet’in temel hak ve Ozgiirliikler bakimindan 1876’da yapilan
diizenlemelere gore daha nitelikli oldugu sdylenebilir. Devlet kurumunun yeniden diizenlenisi
ve kisi haklar1 agisindan, ilk defa gercek anlamda parlamenter, mesruti bir monarsi kuruldu
(Tanor, 2016, s. 197).

Osmanlilik anlayisina gore, hukuki esitlik ve temel haklarin saglanmasi halinde devlete
baghligin saglanmis olmasi gerekmekteydi. Ancak yapilan reformlara ragmen beklenen
olmayinca reform yapmanin tek bagina yeterli olmadigi diisiiniilerek sosyal ve ekonomik
kalkinmanin saglanmasi i¢in gayrimiislimlerin devletten daha 1yi hizmet alip ekonomik olarak
daha rahat yasamalariin saglanmasina 6zen gosterildi. Tiim cabalara ragmen Balkanlardaki
bagimsizlik talepleri son bulmadi, atilan adimlar Avrupa devletlerinin Osmanli Devleti’nin
iciglerine miidahalesini ve gayrimiislimler iizerindeki etkisini azaltmad1 (Serbestoglu, 2014, s.
51).

Cok kiiltiirli toplumlarda vatandaslik politikasinin uygulanmasi pratikte toplumsal ve politik
varlik {izerinde negatif etkiye sahiptir. Bireyler vatandaslik hakki kazanmis olsalar da ait
olmama ya da benimseyememe sorunlari nedeni ile kimlik karmasas1 yasayabilirler (Kurnaz,
2012, s. 45). Osmanh Devleti’nde de zamanla vatandasi oldugu devlete entegre olacagi
diistintilen topluluklar etnisite, din, dil taleplerini dile getirmek i¢in daha fazla hassasiyet
gosterdiler. Clinkli vatandashik aym1 zamanda vatansever olmayi, sadakat ve Ozveri gibi
erdemlerle devleti en iiste tasiyan bir yapiyr da beraberinde getirmektedir (Erdogan ve
Vatandas, 2020, 5.2790).

II. Mesrutiyet doneminde yapilan diizenlemeler Osmanlilik idealiyle gergeklestirilmeye
calisildi. Bu donem, Osmanli ¢atisi altinda yeni bir ulus devlet insa siireci olarak tanimlanabilir.
Osmanli kimligi bir tiir anayasal vatandaslikt: ve Osmanli topraklarinda yasayan tiim unsurlari
kapsiyordu. Bireyi cemaat iiyesi olmaktan ¢ikartip vatandasa doniistiirmek hedeflenmisti. Bu
sayede giiclendirilmis Osmanli kimligi ile dis miidahalelerin de 6nii kesilebilecekti. Ancak
degiskenlik igeren siyasi kosullar, Balkan Savasi sirasinda ve sonrasi ortaya ¢ikan zorluklar
hedeflenen ile ulasilan sonucun ortiismedigini gosterdi (Toprak, 2005, s. 78).
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TURKIYE CUMHURIYETI’NDE COK KULTURLULUK,
VATANDASLIK VE ANAYASAL DUZENLEMELER

Modern toplumlarin hemen hepsinde bas gosteren etnik, dini, cinsel ve dilsel kimlik temelli
catismalar yatistirmak ve farkli kimlikleri birada tutacak bir ¢oziim iiretmek icin yapilan
calismalarin odaginda hep vatandaslik olmustur (Bilgin, 1998, s. 151). Modern devlet
anlayisinda vatandaglik kavraminin merkezinde bireylerin yerel ve ulus-devlet Oncesi
topluluklara olan baglarinin yerine bir devlet etrafinda birlestirilmesi yer alir. Vatandaslik yeni
ulusun ve milliyetgiligin yaratilmasini igerir. Ulus devlette bireyler devlete vatandaslik bagi ile
baglidir (Giilalp, 2007, ss. 12-13). Toplumsal alanda birligi saglamak i¢in tek boyutlu bir yap1
olusturulmas1 amaglanir. insa edilen ulus dinsel, etnik, dilsel ve kiiltiirel anlamda baskin unsur
hale getirilir ve her birey ayn1 ulusal kimlik altinda belli gérevlere sahip vatandas olarak kabul
edilir (Ercins ve Goriistiik, 2016, s. 388).

Tiirkiye Cumhuriyeti’nde ulusu ve milliyetgiligi 6nceleyen bir devletten s6z edilebilir. Devlet
odakli bir siyasal birlik Tiirk ulus devletinin kurucu unsuru olarak ortaya ¢ikar. Ayse
Kadioglu’na gore, Tiirk devletinin milletinden ayrilmazlig1 ve sinirlarinin degismezligi Tiirk
ulusal kimliginin kdse taslaridir. Bundan dolay: Tiirk vatandagligi devlet otoriteleri tarafindan
tanimlanmistir (Kadioglu, 2008, s. 174).

Bagimsizlik miicadelesinin siirdiiriildiigii yillarda eski diizeni temsil eden Kanun-i Esasi ile bir
yere varilamayacag diisiiniilerek 1921 yilinda yeni bir anayasa hazirland1 (Ozbudun, 1993, ss.
4-5). 24 maddeden olusan anayasada vatandaslik kavraminin net ve kesin bir sekilde sinirlart
cizilmemesine ragmen nasil tanimlandig1 anlasilmaktadir. Bu baglamda 3. Madde 6nemlidir.
Bu maddede “Tiirkiye Devleti” ifadesine yer verildi. Devletin “Tiirk Devleti” olarak degil de
“Tirkiye Devleti” olarak adlandirilmasi1 6nemlidir. Bunun temelinde Milli Miicadeleye sadece
Tiirklerin degil, diger unsurlarinda katilmis olmasi ve bu unsurlarin kendi kimlikleri
konusundaki hassasiyetleri vardi. Birligi bozacak ve Milli Miicadeleyi zaafa ugratacak bir
ifadenin kullanilmasindan bilingli olarak kag¢inildi. Mustafa Kemal, 1 Kasim 1920’de Bakanlar
Kurulu {iyelerinin se¢imine dair bir kanun tasarisinin goriisiildiigii sirada Meclis’te yaptigi
konusmada “efendiler, meselenin bir daha tekerriir etmemesi ricastyla bir iki noktay1 arz etmek
isterim. Burada ifade edilmeye calisilan ve Meclis-i alinizi teskil eden zevat yalniz Tiirk
degildir, yalmiz Cerkez degildir, yalniz Kiirt degildir, yalniz Laz degildir. Fakat hepsinden
miirekkep bir Islam toplulugudur, samimi bir biitiindiir” (Coskun, 2008, s. 9) diyerek, etnik ve
kiiltiirel baglarin 6nemli olmadiginin altin1 ¢izmistir. Devlete “Tiirk” yerine “Tiirkiye”
denilmesi de anlamlidir. Bu anlayisa gore, devleti olusturan vatandaslarin kimlikleri arasina bir
hiyerarsi yoktur. Bundan dolayidir ki, “Tiirkiye Devleti” tanimi, farkli dil, kiiltiir ve soydan
gelen, siirlart ¢izilmis bir cografyada yasayan insanlarin yeni bir devletin ¢atis1 altinda bir
arada olmalarinin ifadesiydi (Tanoér, 2016, s. 254).

Tiirkiye Cumhuriyeti kurulmadan once cografi olarak hangi sinirlar i¢inde yer alacagi Lozan
Antlasmasi’nda belirlendi. Lozan Antlasmasi sadece iilke sinirlarin1 belirlemesi bakimindan
degil ayn1 zamanda Tiirkiye’nin vatandaslik tanimini ve bu tanim igerisinde iilkede yasayan
azinliklarn statiistinii belirlemesi bakimindan da 6nemlidir. Azinlik statiisiiniin belirlenmesinde
Osmanli’daki millet sistemi referans alinarak, toplum dini a¢idan kategorize edildi ve iilkede
yasayan gayrimiislim vatandaslar azinlik olarak tanimlandi (Yazici, 2015, s. 93).

Osmanli Devleti’nin ¢ok kiiltlirli toplum yapisinin mirasi tizerine kurulan yeni Tiirkiye
Devleti’nde, Cumhuriyet’in ilanindan sonra yeni bir anayasaya ihtiya¢ duyuldu. 20 Ocak 1921
tarihli Teskilat-1 Esasiye Kanunu bir anayasada bulunmasi gereken tiim hususlar diizenleyen
bir anayasa degildi. Olagantistii bir donemde ve olaganiistii sartlar altinda yapilmisti. 29 EKim

8



Osmanli’dan Cumhuriyet’e Cok Kiiltiirlilik S. OGUZ UZUNER

1923’te Cumhuriyet’in ilaniyla beraber, donemin gerektirdigi birtakim degisiklikler yapilmigsa
da yeni bir anayasaya olan ihtiya¢ devam etmekteydi (Ozbudun, 2012, s. 1). Bununla birlikte
Tiirkiye’nin etnik ve kiiltiirel farklilig1 yeni kurulan devletin temel metinleri olusturulurken bir
sorun olarak ortaya ¢ikti. 1924 Anayasasinin hazirlanma siirecinde anayasa taslagit TBMM’de
tartisilirken Tiirkiye sakinlerini tanimlayan 88. Madde yogun tartismalara neden oldu. Bazi
milletvekilleri anayasanin iilkedeki biitliin insanlar1 Tiirk olarak kabul etmesi gerektigini
savunurken meclisin ¢ogunlugu bu fikre, her ne kadar vatandas olsalar da Ermenilerin ve
Yahudilerin etnik kimlikleri kadar dillerini de terk etmedikleri siirece Tiirtk olarak
tanimlanmalariin miimkiin olmadig1 gerekgesi ile karsi ¢ikti. Anayasa Ermenileri, Yahudileri
ve diger gayrimiislimleri milliyete bagl olarak degil vatandaslik bakimindan Tiirk olarak
tanimaliydi (Yazici, 2015, s. 98). Tartismalarin sonunda gelinen noktada Cumhuriyet
doneminin ilk anayasast olan 1924 Anayasasi, vatandasliga iliskin getirdigi tanim itibariyle,
1876 ve 1921 Anayasalarindan bir kopusu simgelemektedir (Erdem, 2012, s. 11). 1924 yili
anayasast bazi ifadeleri ile 1921 Anayasasindan oldukca farklidir. Bu anayasada kiiltiirel
cogulculuk sdyleminden kesin bir doniis yapildi (Ozbudun, 2012, s. 64). Vatandaslik 88.
Maddede tanimlandi. Buna gore, “Tiirkiye ahalisine din ve 1k farki olmaksizin vatandaslik
itibariyle (Tirk) itlak olunur. Tiirkiye'de veya haricte bir Tiirk babanin sulbundan dogan
veyahut Tiirkiye'de miitemekkin bir ecnebi babanin sulbundan Tiirkiye'de dogup da memleket
dahilinde ikamet ve sinni riiste vusuliinde resmen Tirkliigl ihtiyar eden veyahut Vatandaghk
Kanunu mucibince Tiirkliige kabul olunan herkes Tiirk’tlir. Tiirkliik sifati kanunen muayyen
olan ahvalde izale edilir” (TBMM, 1924). Anayasa irksal ve dinsel farliliklarin oldugunu kabul
etmekle birlikte “Tiirkliik” sifatina boyle bir anlam yiliklemeyerek, cografi ve siyasi birligi
vatandagslik bagi ile vurgulanmistir. Mustafa Kemal Atatiirk de “Tiirkiye Cumhuriyeti’ni kuran
Tiirkiye halkina Tiirk Milleti denir” ifadesiyle vatandaglik kavraminin tanimini yapmistir.
Milliyetin esas1 irka degil siyasi sadakate gore belirlenmistir (Tanér, 2016, ss. 309-310).
Cumbhuriyet’in ilk y1llarinda Atatiirk’iin “Ne mutlu Tiirkiim diyene” soz, sert ve kesin anlamlar
icermiyordu. Tirkiye sinirlari icinde yasayan herkesin Tiirk oldugunu ve en ufak bir diglama
ya da ayirimcilikla karsi karsiya kalmadan esit haklardan faydalanabilecegini ve bu tanim ile
farkl etnik ya da dinsel kimliklerin bir arada olabilecegini ifade etmisti (Unsal, 1998, ss. 29-
30).

1924 Anayasasi ile Cumhuriyetin kurulusu tamamlanarak ve ¢ok partili demokratik hayata
gecis de bu anayasa ile saglandi. Anayasada temel hak ve Ozgiirliikkleri taninmis ve bunlari
diizenleme yetkisi hiikiimete birakilmisti. Hem tek parti doneminde hem de Demokrat Parti’nin
iktidarda oldugu yillarda hak ve Ozgiirliikler, kanunlar ¢ikarilarak kolayca sinirlanmisti.
Kanunlarin anayasaya uygunlugunu denetleyebilecek herhangi bir organ da yoktu. 27 Mayis
1960’ta yapilan askeri miidahale sonucu, ¢ok partili sivil yonetimin yerini askeri yonetim ald1.
1961 yilinda yapilan yeni anayasa da bu askeri miidahalenin ve bunu besleyen kosullarin {liriinii
olarak askeri rejim ortaminda hazirlandi (Giilener, 2007, s. 59).

1961 Anayasasinin 66. Maddesindeki vatandaglik tanimina gore, Tiirk Devletine vatandaslik
bagi ile bagl olan herkes Tiirk’tlir. Tiirk anne ve babadan olan ¢ocuklar Tirk’tiir. Yabanci
babadan ve Tiirk anneden dogan ¢ocuklarin vatandaglik durumu kanunla diizenlenir.
Vatandaglik, kanunun uygun gordiigii sartlarla kazanilir ve ancak kanunda belirtilen hallerde
kaybedilir. Hig¢bir Tiirk, vatana ihanet sucu islemedik¢e, vatandasliktan c¢ikarilamaz.
Vatandasliktan ¢ikarma ile ilgili karar ve islemlere karst yargi yolu kapatilamaz (TBMM,
1982).

1961 Anayasasinda, 1924 Anayasasinin aksine, hak ve 6zgiirliiklerin diizenlendigi maddelerin
hemen hemen tiimiinde “Herkes...” diyerek soze baslandi. Hak ve ozgiirliikler s6z konusu
oldugunda Tiirk ya da yabanci olmasina bakilmaksizin herkes birey olarak kabul edildi. Buna
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ragmen, yabancilarin hak ve ozgiirliikklerden tam olarak yararlanmalarin1 engelleyen kosullara
da yer verildi. Buna iliskin olarak 13. Maddede agiklama yapilarak, “Bu kisimda gdsterilen hak
ve hiirriyetler, yabancilar i¢in milletlerarasi hukuka uygun olarak kanunla sinirlanabilir” ifadesi
kullanildi. Devletin niteliklerinin agiklandig1 2. Maddede, Tiirkiye Cumhuriyeti’nin, insan
haklarina saygili, laik, milli, demokratik ve sosyal hukuk devleti oldugu hiikmii yer aldi. 1924
Anayasasina, 1937 yilinda yapilan degisiklikle getirilen milliyet¢i sozciigline bu anayasada
ozellikle yer verilmek istenmemis, bunun yerine milli sézctigii kullanilmistir (Polat, 2012, s.
151).

1961 Anayasasinda vatandasligin tanimlandigr maddede dikkat ¢eken bir nokta, vatandaslik
bag ile bagli olunan devletin adinm “Tiirk Devleti” olarak ifade edilmis olmasidir. Ote yandan,
devletin ad1 ise, “Tiirkiye Cumhuriyeti” ifadesiyle tanimlanmigtir. Cumhuriyetin niteliklerinin
diizenlendigi maddede de devletin ad1 gene “Tiirkiye Cumhuriyeti” olarak gegcmektedir (Erdem,
2012, s. 12).

1961 Anayasasi ile sosyalist partilerin kurulmasina yesil 151k yakilmis, basin 6zgiirliikleri
neredeyse sinirsiz kullanilmaya baslamis ve sendikalar genis haklara sahip olmustu. Bununla
beraber anayasada tanimlanan hak ve 6zgiirliikler glinden giline artan toplumsal ¢atismalara
neden oldu. 1968 yilinda yasanan dgrenci olaylar1 ve kamu huzurunu bozan yasadisi eylemler
yasandi. Tiim bunlardan dolay1 12 Mart 1971 askeri muhtiras: gergeklesti ve ozgiirliikler rafa
kaldirild1 (Polat, 2012, s. 153). 12 Mart’tan sonra Milli Egitim Temel Kanunu getirilerek,
muhtira Oncesi siire¢ durduruldu ve Tirk Milli Egitimi’nin genel amacinin, Atatiirk
Inkilaplarma ve Tiirk milliyetciligine bagli, Tiirk milletinin milli, ahlaki, insani, manevi ve
kiiltiirel degerlerini benimseyen, vatandaglar yetistirmek oldugu vurgulandi (TBMM, 1973, s.
5101). S6z konusu kanunun 11. Maddesine demokrasi egitiminin hedefleri ve sinirlar belirlenir
ifadesi eklendi. Buna gore giiclii, demokratik ve istikrarli toplum diizenini saglamak i¢in
vatandaglarin sahip olmalar1 gereken demokrasi bilincinde, lilke degerlerine saygi ve
sorumluluk duygusu hakim olmalidir. Anayasada ifade edilen Tiirk milliyetciligine aykiri
siyaset ve ideolojik davranislarin ve bu nitelikteki giindelik siyasi olay ve tartismalara higbir
sekilde izin verilemez (Ustel, 2008, s. 266).

12 Eyliil 1980 darbesinden sonra vatandaglik taniminda “millilesme”™ politikast en onemli
belirleyici oldu. Olaganiistii sartlar nedeniyle yeniden tanimlanan vatandaslik, anarsist olarak
algilanmaya doniisen yabanci ideolojilere karst Atatiirk milliyet¢iligi ve milli suuru hakim
kilmay1 hedefledi. 1980’lerin kabul goriir vatandas algisi, 1982 Anayasasi’nin kurguladig
birey-toplum-devlet ekseninde anlam kazandi (Yazici, 2009, ss. 67-68).

1982 Anayasasinda vatandasligin tanimi 66. Maddede yapildi. Buna gore, Tiirk Devletine
vatandaslik bagi ile bagli olan herkes Tirk’tiir. Tiirk babanin veya Tiirk ananin ¢ocugu
Tirk’tiir. Vatandaslik, kanunun gosterdigi sartlarla kazanilir ve ancak kanunda belirtilen
hallerde kaybedilir. Higbir Tiirk, vatana baglilikla bagdasmayan bir eylemde bulunmadikca
vatandasliktan ¢ikarilamaz. Vatandasliktan ¢ikarma ile ilgili karar ve iglemlere kars1 yargi yolu
kapatilamaz (Tanor ve Yiizbasioglu, 2001, s. 159).

1961 Anayasasinda yer alan, “Yabanci babadan ve Tiirk anadan olan ¢ocugun vatandaslik
durumu kanunla diizenlenir” ifadesi, 1982 Anayasasinin orijinal halinde de mevcuttu. Ancak
2001 yilinda yapilan anayasa degisikligiyle s6z konusu ifade kaldirilarak, yerine “Tiirk babanin
veya Tiirk ananin gocugu Turk’tiir ” ifadesi getirildi (Erdem, 2012, s. 15).

Hem 1961 hem de 1982 Anayasalarindaki vatandaslik tanimi, Anayasa Mahkemesi tarafindan,
herhangi bir etnik gruba ayricalik taninmasini 6nleyen, birlestirici ve biitiinlestirici temeli tasvir
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ettigi seklinde yorumlanmis olmasina ragmen bazi ¢evrelerce yeterince kapsayict olmadigy,
dislayici ve irk temelli bir anlayisi yansittigi gerekcesi ile elestirilmektedir (Polat, 2012, s. 151).

Ote yandan, 1961 ve 1982 Anayasalarmin 3. Maddesinde, devletin iilkesi ve milletiyle
boliinmez biitiinligl ilkesi yer almaktadir. Bu agiklama, Tiirkiye Cumhuriyeti’nin beseri
unsurunun Tiirk Milleti oldugunu ve Tiirkiye'nin tek milletli bir devlet oldugunu ifade
etmektedir (Ozbudun, 1993, s. 47).

Anayasa Hukuku Profesorii, Kemal Gozler’e gore, Tiirkiye’de, Tiirk Milletinden bagka bir
milletin varli§i hukuken ileri siiriilemez, etnik ve kiiltiirel farkliliklar Tiirk kimliginin rakibi
degil tabiileri olarak kabul edilir. Devletin iilkesiyle bdoliinmezligi ilkesi ise iilkenin
biitlinliiglinti, lilke topraklarinin parcalanip, devredilmeyecegini icermektedir. Bu sekilde,
devlet, iilke ve millet unsurlarinda boliinme tehlikesi yaratabilecek her tiirlii ayrilik¢r akim
yasaklanmistir. Tiirk vatandasligi yerine bagka herhangi bir kavrami koymak, millet anlayist
icinde biitliinlesmis Tiirk toplumunu zaafa ugratacak ve devletin iiniter yapisina zarar verecektir
(Topuzkanamais, 2012, s. 153).

Anayasalarda vatandaghik tanimi yapilirken, etnik ve kiiltiirel farklilarindan dolay1 gilinliik
hayatta birden fazla dil kullanildig1 i¢in anadil konusunda da belirleyici hiikiimler yer ald1. 1921
Anayasasina, 1923’te yapilan degisiklik ile eklenen devlet dili Tiirkgedir hiikkmii 1924
Anayasasinda da yer aldi. 1961 ve 1982 Anayasalarinin ti¢iincii maddesinde de resmi dil Tiirkge
olarak tanmimlandi. Tiirkiye Cumhuriyeti sinirlarinda, Lozan Antlagmasi ile taninanlar haricinde
azinlik bulunmamakla birlikte, kiiltiirel haklar konusunda ¢ogulcu bir politika izlemektedir.
Agustos 2003 tarihinden itibaren Tiirk vatandaslarinin gilinliik yasamlarinda geleneksel olarak
kullandiklar: farkli dil ve lehgeleri kullanmalar1 konusunda yasal ve idari diizenlemeler yapildi
(Tung, 2004, ss. 106-107). Buna gore, farkl1 dil ve lehgelerin dgrenilmesi igin, Ozel Ogretim
Kurumlar1 Kanunu hiikiimlerine tabii olmak sartiyla 6zel kurslar agilabilecegi, bu kurslarda ve
diger dil kurslarinda ayni maksatla dil dersleri konulabilecegi belirtildi. Cumhuriyetin
anayasada belirtilen temel niteliklerine, devletin iilkesi ve milletiyle boliinmez biitiinliigline
aykir1 6gretim yapilamayacag diizenlemede yer aldi. Bu kurslarin ve derslerin a¢ilmasina ve
denetimine iliskin esas ve usullerin, Milli Egitim Bakanliginca c¢ikarilacak yonetmelikle
diizenlenecegi, Yabanci Dil Egitimi ve Ogretimi ile Tiirk Vatandaslarmm Farkli Dil ve
Lehgelerinin Ogrenilmesi Hakkindaki Kanun’da 2003 yilinda yapilan degisikliklerle ana dili
ogrenmek tizere 6zel dil kurslarinin agilmasina izin verildi. Vatandaslarin giinliik yasamlarinda
geleneksel olarak kullandiklar1 farkli dil ve lehgelerde de yayin yapilabilecegi belirtildi
(TBMM, 1983, s. 6135). Farkli dil ve lehgelerin varligini stirdiirmesi etnik ve ulusal kimliklikler
baglaminda anlam kazanmakla birlikte ayni zamanda kiiltiir politikasinin da 6nemli bir
boyutudur (Fenton, 2001, s. 8).

Birden fazla kiiltiir, dil ve gelenegin bir arada oldugu {iilkelerde farkli unsurlar barindirabilmek
ii¢ sekilde miimkiin olmustur. I1ki farkl kiiltiirlerin bir yere yerlestirilip aralarinda herhangi bir
iligki olmamasi, ikincisi i¢lerinden birinde 6zliimsenmeleri ve silinmeleri sonuncusu da bir
biitlin i¢inde beraber var olabilmeleridir. Bu son anlayisa gore, hem Kiirt, Bosnak veya Laz
olmak, hem vatandas olmak ve dolayisiyla vatandaslik bazinda Tiirk olmak, kendi kimliginden
vazge¢meden bir tist kimlikte birlesebilmektir (Bilgin, 1998, ss. 243-244).

Giinlimiizde, Tiirkiye sinirlart i¢inde yasayan bireyler, demokrasiye katilma ve katkida
bulunma, gerektiginde anayasay1 degistirecek oyu kullanma hakkina sahip vatandaslardir. Tiirk
oldugunu kabul etmeyip, etnik kimligi ile var olmay1 tercih eden kisilerin bunu dile getirme
hakki oldugu kadar Cumhuriyet Anayasasi’nin temel ilkelerine uymalar1 ve saygili
davranmalarn gerekmektedir (Giiveng, 1998, s. 134).
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SONUC

Cok kiiltiirlii toplumsal yapiya sahip tlkeler, toplumsal birligin saglanmasi ve farkliliklarin
taninmasi gibi birbiri ile ¢atisan iki taleple karsi karsiyadir. Cok kiiltiirlii toplumlarda birlik ve
farkliliklar arasinda saglanan denge, toplumun devaminin saglanmasinda ¢ok énemlidir. Ulus
devletlerin kars1 karsiya kaldig1 en biiyilik problem farkliligin nasil taninacagi ve ulusal kimligin
nasil kurgulanacagidir. Birgok ulus devlette farkli etnik gruplar ulus devlet ile zayif baglara
sahiptir ve bu da ulus devletin varligini ve devamliligini tehdit eden 6nemli bir sorundur. Birey
ve toplum iligkisinin bigimlendigi her konunun vatandaslikla iliskili oldugunu sdyleyebiliriz.
Vatandaglik, bireyin sahip oldugu statli ve haklar igerirken ayni1 zamanda da yilikiimliiliikleri
de ifade etmektedir. Cok kiiltiirlii toplumlarda devletin ve milletin birligini ve tiim farkh
unsurlarin ortak bir kimlik ile bir arada yasamasini saglamak her zaman zor ve sorunlu
olmustur. Bundan dolayidir ki ¢ok kiiltiirlii bir toplumda, iist kimligi esas alarak okullarda
ozellikle de ilkdgretim diizeyinde vatanseverlik ve vatandaslik bilincinin olusturulmasina
yonelik egitim politikasinin izlenmesi 6nem arz etmektedir.

Osmanli Devleti’nde 19. Yiizyilin basindan itibaren gergeklestirilen hukuki ve idari
diizenlemeler, dini ve etnik kimlige gore cemaatler halinde yasayan milletler toplulugunu,
somut ayricaliklardan uzak, esit insanlar toplulugu olarak tanimlamistir. Esit vatandas olarak
hukuki statli kazanan Osmanli tebaasi, ortak ¢ikarlar ve sosyal refah etrafinda ortak bir vatan
ideali ile birlestirilmeye calisiimis hem kiiltiirel hem de ideolojik olarak Osmanli kimligi
kurgusu olusturulmak hedeflenmistir.

Milli Miicadele donemi 1921 Anayasasinda, vatandasligin tanim1 yapilmayarak tiim etnik, dini
ve mezhepsel farkliliklari kapsayici ifadeler yer almistir. Clinkii donemin oncelikli meselesi,
vatandaslik tanimindan ¢ok milli miicadele siiresince toplumsal mutabakati saglamak olmustur.

1924 Anayasasinda irksal ve dilsel farkliliklar kabul etmekle birlikte, Tiirkliik sifatina bu
ayriliklarin iistiinde tutulmustur. Atatiirk’{in ifade ettigi sekli ile Tiirkiye Cumhuriyet’i devletini
kuran Tirkiye halkina Tiirk Milleti denmistir. Milliyetin esasi irka gore belirlenmemistir. Tiirk
vatandaslig1 etrafinda farkliliklar birlestirilmistir. Ulusal kimligin insasinin hedefi “biz” olma
bilincinin vatandaslarca igsellestirilip kabul edilmesi olmustur. Askeri miidahalelerden sonra
hazirlanan 1961 ve 1980 Anayasalarinda ise “Tiirk” vurgusu net bir sekilde yer almistir. Bu
vurgunun etnik kimlikleri yok saymadigi, onlarin iistiinde bir yaklasim oldugu zaman iginde
devletin farkli kurumlari tarafindan belirtilmis olsa da Tiirkiye’deki vatandaslik sorununu 1961
ve 1980 da anayasalar1 da ¢ozmemistir. 1980 anayasasinin yapilmasinin ardinda da ayn1 mesele
farkli etnik ve kiiltiirel unsurlar1 bir arada barindiran Tiirkiye’ nin glindemini mesgul etmis ve
glinlimiize kadar gelmistir.
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ABSTRACT
During the Covid-19 period in Turkey, the number of investors in the stock market has increased in an
unprecedented way. The change in the number of investors is associated with many factors such as behavioural
factors, macroeconomic indicators, and returns on alternative investment instruments. However, in Turkey, with
the effect of the recession, companies started to be offered to the public to be funded by their own sources. This
study examines the relationship between the initial public offering index (IPO), the USA dollar rate, the largest
alternative to the local currency, the Borsa Istanbul index, and the number of investors, using VAR analysis with
data between 2012-2022. Although the results show a positive relationship between the IPO and the number of
investors, the increase in the number of investors will not maintain the current trend due to the limited number of
companies to be offered to the public.

Keywords: exchange rate; stock market; VAR analysis

INTRODUCTION

The stock market’s most indicative figure is the capitalization value. Using this value, the size
of the countries’ stock markets can be ranked. Another measure might be the ratio of the
population invested at least in one stock. Market capitalization over the years, in general, is in
an uptrend. There are new companies included through IPOs, plus the increase in companies’
value leads to higher capitalization rates. The number of investors is more stable in contrast.
While the investors in certain countries have a risk appetite for stocks in other countries, the
percentage of stock market investors is minimal. One country worth looking at is Brazil.
Although 2020 was a highly volatile year in the financial markets, the low-interest rate scenario
prompted individual Brazilian investors to seek riskier assets when faced with ever lower yields
on more conservative investments. According to data released from the B3 stock exchange, the
number of individual accounts registered in the principal Brazilian stock market increased by
92% over 2019, to 3.2 million. The number represents the fifth consecutive year of growing
inflow into the stock market. In 2019, the individual investors’ base had increased by 106.7%
(B3, 2020). Out of the total investors, 33% sought higher profitability, while 38% invested in
learning how to invest in other types of investment. The main difference between Brazil and
Turkey is the duration of the increase. Brazil has been on a five years trend, whereas this
increase has been abrupt in Turkey.

The covid-19 pandemic might have also contributed to the increase in new investors in other
countries. There has been an increase in the investors’ appetite, especially among young
investors in the USA. In the USA, 15% of the total investors are new investors who started
investing in 2020 (Schwab, 2021). The firm surveyed 1,000 Americans ages 21 to 75 among a
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diverse range of demographics and found that 476 respondents invest in the stock market. Of
the nearly 500 investors, 15% started in the stock market in 2020. Schwab (2021) concluded
that new investors are not just young people, but middle-aged people also started investing for
the first time this year. They are also an older cohort discovering investing for the first time.
About 55% of respondents said they started investing in creating an emergency fund during the
pandemic, and 53% said they began generating an additional income source.

The most dramatic change took place in Turkey. The population of Turkey in 2000 was 63
million. In 2021 the population was 85 million. It is an increase of 34.9% (Macrotrends, 2022).
Despite the rise in population and the increased awareness of the stock markets, there was
almost no change in the number of investors until 2020. In 2020 the number of investors nearly
doubled to a total of 1.976,976.

BORSA ISTANBUL AND DEMAND FOR IPO’S

We will analyse the factors causing this surge in the number of investors in Borsa Istanbul.
There are Covid-19-related reasons such as the injection of funds by the government, the extra
time resulting from working from home, the need to support the lost income by additional
sources by taking new financial risks, the drop in the credit rates to create purchasing power by
the government the very attractive returns of the IPO companies, delayed new investments in
start-ups, the money saved by some consumers due to drop in certain customer spending items
such as travel, entertainment diverted the funds to new financial instruments, the low and
negative real rates for most of the year forcing people to take more risks.

In Table 1, we analysed the size of the equity portfolios based on the size of the accounts and
the changes between 2017-October 2021. The total value of the portfolios increased by 67.1%
at the end of 2019. Most of the increase was in the 100,001 TL-500,000TL and 500,001 TL-
1,000,000 TL segments. In 2020 the total portfolio size increased by 105,0% to 380.78 billion
TL. This year, however, the largest segment increase was 100,001 TL-500,000 TL segments,
with an increase of 146.8%. The second highest segment increase was the 1001 TL-10,000TL
segment. In 2021 the risk appetite dropped. The total value of the portfolios only increased by
14.5%.

Table 1. Total Size of the Portfolio Breakdown by Account Sizes

(Size of % % %
2017 2018 2019 2020 2021 % change
account TL) change change change
0-1000 54 58 7.40% 55 -5.20% 95 72.70% 165 73.70%
1001-10000 824 1051  27.50% 893 -15.00% 1833 105.30% 2131 16.30%
10001-100000 8502 9355  10.00% 10786 15.30% 22635 109.90% 23898 5.60%
100001-500000 11971 12306  2.80% 18177 47.70% 44859  146.80% 48263 7.60%
500001-
101263 88397 -12.70% 155869  76.30% 311366  99.80% 361456 16.10%
10000000+
Total 122614 111167 -9.30% 185780 67.10% 380788 105.00% 435913 14.50%

Source: Data Analysis Platform (2022).

In 2019 the highest number of investor increase was in the 500,001 TL - 1,000,000 TL segment
with a 56,9% increase. However, the total number of investors only increased by 2,1%. The
most dramatic increase took place in 2020 during the pandemic. For the first time, the number
of investors almost reached 2 million. The overall growth was 65,6%. The highest segment
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increase was the 500,001 TL - 1,000,000 TL segments, with an increase of 155,9%. This may
indicate that the high-net-worth individuals transferred their funds from other accounts.

Table 2. Number of BIST Investors Breakdown by Account Sizes

Size of 2017 2018 % 2019 % 2020 % 2021 %
Account change change change change
0-1000 586000 603348  3.00% 595527  -1.30% 699309  17.40% = 926242  32.50%
1001-10000 187360 226343  20.80% 201815 -10.80% 410479  103.40% 503198  22.60%
igggéé 235298 265163  12.70% 286918  8.20% 597826  108.40% = 633152  5.90%

100001- . . . .
500000 58191 60512 400% 87781  4510% 213862  14360% 227603  6.40%
500001- 14485 13822  -4.60% 21690  56.90% 55500  155.90% = 62392  12.40%
10000000+ o0 Rk Rk et
Total 1081334 1169188  8.10% 1193731 2.10% 1976976  65.60% 2352587  19.00%

Source: Data Analysis Platform (2022).

Looking beyond the obvious reasons, the additional investors might have actually been attracted
by the IPOs rather than the general stock market. This appetite was noticeable in 2019 and much
more dramatic in 2020. There were only eight IPOs in 2020 totalling 462.5 million TL. The
striking factor is the demand coming for those stocks. The demand for those stocks ranged
between 7 to 53 times the public offer amounts. The expectation of fast short-term profits and
the inability to purchase only a small portion of the demanded quantity led the investors to open
duplicate accounts at the brokerage houses. This is clear when we look at the breakdown of the
size of the portfolios. There are 954,803 accounts with a value between 0 and 5,000 TL.
Between 5,001 - 20,000 TL, the number of accounts is 342,365.

Table 3 shows the IPOs one year before the Covid-19, during Covid-19 in 2020 and 2021. In
2019 there were 6 IPOs at Borsa Istanbul. The first day’s close average was 7.29% up. One
month later, the average close was up by 14.18%. The BIST100 was up 25.4% in 2019. Since
the IPOs take place anytime during the year, it is not comparable to the yearly return of the
BIST100. The returns in the first month after the IPO ranged from 69.3% to 22.2%.

Table 3. IPOs, First day and First Month Price Changes

Number of IPOs First Day %change One Month % change
2019 6 7.29% 14.18%
2020 8 11.76% 124.24%
2021 44 6.98% 53.91%

Source: Capital Markets Board (2021).

In 2020 the IPO total was eight companies. The first day’s closes were up 11.76% from the IPO
price. The BIST has a cap for a one-day price movement. The maximum one-day price is limited
to around 10%. On the other hand, the one-month return average was a spectacular 124.2%.
During the year Covid-19, first, there were a dramatic drop in the BIST100 and then the
recovery of the prices. The year 2020 eventually closed at a 29.1% return for the BIST100. The
highest one-month return among the IPOs was 191.9%, and the lowest was 34.3%.

In 2021, there were a record number of IPOs. The attractiveness of 2020 of the previous years,
the postponement of IPOs of earlier years, plus the additional demand motivated the companies
to grab a market share at attractive prices. As of the end of November 2021, a total of 44
companies completed their IPOs. The average one-day returns were 6.98%. Excluding the last
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two IPO, which did not complete their first month in the markets, 42 companies’ one-month
return was 22.5%. The average might be misleading since some companies had very high
returns while some share prices dropped below their IPO prices. The highest one-month return
was 557.4%, followed by the next highest return of 247%. The lowest return was -26%. Eight
companies’ share prices were in the negative territory.

Table 4 shows the annual index changes of the IPO index and the BIST100 index. In 2013,
2015, 2019, 2020, and 2021 the IPO index performed better than the BIST100 index. In 2014,
2016, 2017, and 2018 the IPO index performance was worse than the BIST100 index. While
the number of IPOs varies from one year to another, the performance also varies, which is
counter-intuitive. During an up year for the BIST100, it is more common to realize a similar or
better performance from the IPO index. By definition, a new IPO is included in the IPO index
on its first day of trading. It stays in the index for two years. If the number of companies in the
index goes below 5, the company which completed the 2-years period will be kept in the index
until a new IPO company is included. These rules make it difficult to separate the first day, first
month, and 2-year performance of the companies on average. The poor performance of the IPO
index in specific years might be due to the overvaluation of the IPO or due to having a few
companies which might be subject to unsystematic risk and not performing as expected.

Table 4. Number of BIST Investors Breakdown by Account Sizes

BIST100

Closing Year IPO Index % Change Index % Change
2012 863.69 782.08
2013 1250.98 44.84% 678.02 -13.31%
2014 1224.12 -2.15% 857.21 26.43%
2015 1267.04 3.51% 717.27 -16.33%
2016 1301.45 2.72% 781.39 8.94%
2017 1834.02 40.92% 1144.8 46.51%
2018 1321.16 -27.96% 912.7 -20.27%
2019 2112.85 59.92% 1144.25 25.37%
2020 6277.62 197.12% 1476.72 29.06%
2021* 12852.90 104.73% 1809.65 22.55%

*End of November
Source: Investing (2022) and authors’ calculations

Between 2012-2018 the annual increase has been 7.34% and 2.61% in the IPO and BIST100
indexes. The difference becomes enormous during the years 2019-2021. The yearly increase in
the IPO index is more than four times of the BIST100 index. If someone invested in the IPO
index at the beginning of 2019, the return would be 872.78% which is almost 8.9 times higher
than the BIST100 index.

STOCK MARKETS AND INVESTORS

The data regarding the number of stock market investors in several countries are not publicly
available. Surveys are generally used to analyse the behaviour of investors. Besides economic
factors influencing the number of investors’ personal characteristics, prejudices and
behavioural factors play a role in the change in the number and volume of stock market
investors. Studies on the number of stock market investors in the literature generally consider
personality traits and behavioural factors. Studies examining the stock market volume and index
change are carried out by reviewing economic variables with econometric methods.

With the development of behavioural economics, it has been understood that the consumption,
saving, and investment tendencies of individuals can show irrational characteristics, and various
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hypotheses have been formed about the reasons for these behaviours. Shefrin and Statman
(1985) found that investors quickly sold off stocks that gained value; however, it shows that
they hold the stocks that have decreased in value for more extended periods. Due to the
disposition effect, investors increase the trading volume in certain periods and change the
holding period of the stock. Investors’ buying and selling by taking into account the behaviour
of others can also be explained by the herd effect, and the herd effect can help explain the
anomalies in the market (Hon-Snir et al., 2012). According to Wang and Canela (2006), the
herd effect is more common in emerging markets, and the herd effect may occur independently
of market conditions.

Investor behaviour can often be affected by the news and recent experiences. Personal
characteristics also play a role in determining the number of investors and investment volume.
Behavioural biases of individuals include risk tendencies, gambler’s fallacy, and trusting their
luck; however, the unprecedented increase in the number of investors in the stock market in
Turkey in recent years may be insufficient to explain the seasonal and temporary changes. For
a more concrete analysis, it is necessary to examine the changing macroeconomic variables
together with the number of investors; unfortunately, the lack of investor data based on
countries prohibits macroeconomic analysis.

There is a study made in Japan that tried to find whether the investor base of a company’s stock
can be increased by reducing its minimum trading unit (MTU) or lot size. The outcome showed
that the reduction in MTU dramatically increases the number of the shareholders and, at the
same time, the stock prices. The more people who were afforded to purchase a stock eventually
created additional demand for that stock (Amihud et al., 1999). Another study analysing South
Korea, Philippines, Malaysia, Taiwan, Singapore, and Thailand examined and found that the
increase (decrease) of the returns of the stock price index will decrease (increase) the exchange
rate, which means the domestic currency appreciates (depreciates). However, the effect is not
always direct, suggesting that the relationship between stock and foreign exchange markets can
change depending on market conditions (Tsai, 2012).

One study analysed the relationship between local and foreign investors and the positive
feedback. Except for the time frames May-June 2013 and August 2018, there have been no
instances of positive feedback trading being done by foreign investors, while local investors
used positive feedback trading all the time. Local investors provided higher trade volume
compared to foreign investors. Foreigners, on the other hand, have a higher contribution to the
herd effect compared to locals. Also, it has been found that both foreign and local investors
traded collectively, but this effect was found to be more assertive on foreign investors
(Somuncu, 2021). An important finding in the literature is that expected stock returns are a
significant determinant of the market participation decision. Hurd et al. (2011) find individuals
with higher expected stock returns are more likely to be stock investors. Arrondel et al. (2014)
see stock market participation increases if the expectation of a positive stock market return is
high.

Reis (2021) analysed both the domestic and the foreign investors at Borsa Istanbul. The research
showed that the pandemic affected domestic and foreign investors differently. According to the
findings obtained from the analysis, a unidirectional causality relationship was found between
COVID-19 and the risk appetite of foreign investors. Kaya (2021), who associates the number
of stock market investors with risk appetite, examines the relationship between investors’ risk
attitudes by using weekly data for the period 2008-2020. The results of the analysis reveal that
risk appetite and herd psychology are related to investment decisions and that domestic
investors are affected by the decisions of foreign investors.
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This study examines the reasons for the rapid increase in the number of investors in the Turkish
stock market. In the first part of the study, the performance of Borsa Istanbul and the changes
in the number of investors are examined. The public offering issue stands out as the factor that
most affects the number of investors apart from the classical macroeconomic variables
discussed. In the other part, the factors affecting the stock market markets and the number of
investors are examined, especially during the Covid-19 period. Then, the data and methodology
used in the study are discussed, and the results of the VAR analysis are interpreted.

DATA AND METHODOLOGY

Data

In this study, we employ weekly time series covering the period from January 2012 to January
2022. The reason for choosing this period is that the IPO index starts to be calculated in the
relevant period. In the literature, there is no analysis of stock market investor numbers using
macroeconomic variables. However, since it is possible for the factors affecting the stock
market volume and index to affect investor behaviour, various variables that are expected to
directly affect the stock market index are included in the analysis.

As the determinants of the rapidly increasing number of Borsa Istanbul investors in recent years,
the public offering index (IPO), Borsa Istanbul index (BIST), and the US Dollar exchange rate
(USD) are included in the analysis. The increase in the number of companies offered to the
public and the higher performance of the public offering index compared to BIST is one of the
important factors affecting the number of investors.

The low valuation of the stocks of the companies offered to the public increases the profit
expectations of the investors. One of the reasons for the new investor to be included in the stock
market is the high performance of the companies offered to the public in the past and the belief
that the new companies will provide high returns.

The number of stock market investors undoubtedly depends on the stock market index. BIST’s
return compared to its past performance and other investment instruments affect the number of
investors. As another variable, the dollar rate is chosen. The Turkish Lira’s depreciation against
the dollar compared to the local currencies of other developing countries in recent years and
the beginning of the dollarization process stand out as one of the factors affecting the investor’s
demand for the stock market.

All variables are converted to logarithms in order to remove excesses in the data and reduce the
effects of outliers (Wooldridge, 2016).

Time Series Properties

There are some assumptions for the VAR estimation. First, the variables must be stationary.
The Augmented Dickey-Fuller and the Phillips-Perron unit root tests are performed to
understand whether the variables included in the analysis are stationary.

According to the test results in Table 5, all variables are unstationary at the level; however,
when the first differences are taken, all variables become stationary according to the two test
results. In addition, the lag length must be determined in order to make the VAR estimation.
The optimum delay lengths are determined as one according to the Schwarz Information
Criteria (SIC).
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Table 5. Unit Root Test Results

ADF PP
Variables Level First Differences Level First Differences
NI -0.128 -3.208** 2.033 -23.02%**
IPO 1.874 -21.33*** 1.867 -21.35%**
BIST 2.505 -8.187*** 2.743 -7.648***
USD 1.389 -29.54*** 1.238 -29.32%**

*10% level of significance, ** 5% level of significance, *** 1% level of significance

Table 6 shows the cointegration test results. The idea behind the cointegration is that although
multivariate time series are integrated, certain linear transformations of the time series may
be stationary. The result indicates the non-existence of cointegration among the four
variables.

Table 6. Johansen’s Cointegration Test Results

Hypothesized No. of CE(s) Eigenvalue Trace Statistic 0.05 Critical Value
None 0.067045 51.88525 55.24578
At most 1 0.020085 16.76945 35.01090
At most 2 0.012714 6.503065 18.39771

Granger causality test is used to examine the existence and direction of the cause-and-effect
relationship between stationary time series. According to the granger causality test results, IPO
is the granger cause of NI; however, the number of investors is not affected by the other two
variables. On the other hand, as expected, the Borsa Istanbul index is the granger cause of the
IPO. These two variables move parallel to each other during the period in which the dataset is
analysed; however, the volatility of the IPO index is higher. Therefore, it is not surprising that
there is a causal relationship between IPO and BIST. When BIST is examined as a dependent
variable, no variable granger causes BIST. On the other hand, BIST has a one-way impact
relationship with USD.

Table 7. Granger Causality Test

Dependent variable: NI

Chi-sq Prob.

IPO 5.794 0.016

BIST 0.289 0.590

usD 1.201 0.273
Dependent variable: IPO

Chi-sq Prob.

NI 1.092651 0.295

BIST 209.2433 0.000

uUsD 0.302 0.582
Dependent variable: BIST

Chi-sq Prob.

NI 0.403 0.525

IPO 0.065 0.797

usD 0.065 0.797
Dependent variable: USD

Chi-sq Prob.

NI 0.117 0.731

IPO 0.044 0.832

BIST 6.843 0.008
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Many individual factors and expectations affect the number of stock market investors. On the
other hand, this study aims to examine the effect of concrete macroeconomic variables on the
number of investors. IPO is associated with investing with equity and the expectation of
profitability. The positive performance of companies that went public in the past increases the
number of companies that go public. For this reason, it is expected that the companies offered
to the public and the number of investors will act together. The increase in the number of
investors is related to the profit expectation of individual investors. Investors who want to
increase their tangible assets have to decide between alternative financial instruments.
Therefore, we expect that response of NI will be a positive shock to BIST. The local currency
in Turkey has been depreciating against the USD in recent years, so individuals who want to
protect their purchasing power demand USD. The increase in the USD value makes Borsa
Istanbul attractive to foreign investors. On the other hand, domestic investors are risky
compared to alternative investment instruments in Turkey; however, they can invest in stocks
that offer high returns. Therefore, the relationship between the two variables may change
periodically.

The impulse-response functions reflect the effect of a standard deviation shock in one of the
random error terms on the present and future values of the endogenous variables. Figure 1 plots
the impulse responses of NI to the other variables.

Response to Cholesky One S.D. (df adjusted) Innovations =2 S.E.
Response of NI to IPO

.002
.000] &
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-.004 1
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Response of NI to BIST

.002
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Response of NI to USD

.002 4

000 ] A-/—,_\

-.002 ]

-.004 1

Figure 1. Impulse Response Functions of the VAR Model
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A positive Cholesky o standard-deviation shock to IPO increases NI for two periods. In the
third period, the effect gets slightly negative and vanishes. A positive shock to BIST has a
negative impact on NI but becomes positive during the second period, and this effect continues
until the fourth period. USD doesn’t play an important role in the number of investors. The
consequences of a positive shock to the dollar are similar to the results of the IPO. The number
of investors increases in the first two periods after the positive shock, then the effect disappears.
The results show that the impact of the variables on the number of investors is short-term but
positive.

CONCLUSION

Individuals invest by using financial instruments apart from real investments to maintain their
purchasing power and profit. Investors take risks and gains into account when deciding between
different financial instruments. Interestingly, the number of investors in the stock market in
Turkey has almost doubled in recent years.

In the period of high inflation and low growth experienced in Turkey in recent years, the number
of investors in the stock market, which is a relatively risky investment instrument, has
increased. During the Covid-19 period, there has been an increase in the number of companies
that do not want to borrow and need liquidity, and the number of companies offered to the
public in Turkey has increased in recent years.

There are various studies in the literature examining investor decision and motivations;
However, not sharing the number of investors in the stock market prevents researchers from
making econometric analyses using macroeconomic variables. This study analysed the data
shared in Turkey in recent years and the macroeconomic indicators that can affect the change
in the number of investors.

The results of the analysis show that there is a causal relationship between the public offering
index and the number of investors. The gradual rise of the public supply index in recent years
has led individuals to think that they will earn more returns compared to the BIST100 index,
leading to an increase in the number of investors. The results of the VAR analysis show that
the IPO and USD positively affect the number of investors in the short term.

Investor behaviour and number provide information about a country’s economy. When there is
a recession in the economy, individuals may narrow their investment volume or prefer high-
risk financial instruments. There is a need for new studies on the increasing number of investors
during the period when Turkey’s economic growth slowed down, and the negative effects of
Covid-19 were experienced. In a country like Turkey, where financial literacy is insufficient
and behavioural factors significantly affect investment decisions, analyses of the number of
investors will provide new information on both the correct orientation of individuals and the
economic performance of countries.
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SERVICE-DOMINANT LOGIC (SDL): AROAD MAP FOR
A SUCCESSFUL MARKETING MANAGEMENT

Esra Demirbas '

ABSTRACT

Different schools and approaches have appeared in marketing management since the beginning of the twentieth
century due to customers’ attitudes, needs, expectations, and market conditions. Emerging schools generally
included some features of the previous theories. Following the emergence of services marketing as a sub-
discipline, some scholars believe in the fragmentation of the marketing thought and the obsolescence of the
traditional division between goods and services during the last quarter of the previous century. The service-
dominant logic (SDL), which mainly focused on the customer value creation concept, was developed by Vargo
and Lush in 2004. This conceptual study aims to broadly review the previous works on the service-dominant logic
and related subjects, which are customer-centric view, value creation concept, relationship marketing, and promise
management, for the last two decades. The service-dominant logic approach and its components being the critical
components of the marketing’s future, were also strategically evaluated to guide organizations as a roadmap. This
integrated compact study will contribute to the marketing management literature to catch permanent success.

Keywords: service-dominant logic, customer-centric approach, value creation, relationship marketing, promise
management

INTRODUCTION

Marketing scholars started to discuss the insufficiency of the 4 Ps to respond alone to new
market conditions and customer demands through the end of the twentieth century. According
to Day and Montgomery (1999, p. 3), the 4 Ps do not recognize “marketing as an innovating or
adaptive force.” Achrol and Kotler (1999, p. 162) contributed to these discussions by stating
that “the very nature of network organization, the kinds of theories useful to its understanding,
and the potential impact on the organization of consumption all suggest that a paradigm shift
for marketing may not be far from over the horizon.”

Sheth’s and Parvatiyar’s (2000, p. 140) suggestion of “an alternative paradigm of marketing is
needed, a paradigm that can account for the continuous nature of relationships among marketing
actors” was also illuminating service-dominant logic.

On the other hand, service-dominant logic is different from the services marketing that had
started to be discussed by marketing scholars (Norris, 1941; Kotler, 1977; Hollander, 1979;
Prahalad and Hamel, 1990; Gummesson,1995). Vargo and Lusch (2004, p. 2) explicated
services as “the application of specialized competences (knowledge and skills) through deeds,
processes, and performances for the benefit of another entity or the entity itself.”

Vargo and Lusch (2004, p. 9) referred to Gutman’s (1982, p. 60) statement that saw products
as “means” for reaching “end-states” or “valued states of being such as happiness, security, and
accomplishment” and they declared that people purchase goods to own, display and experience.
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They also consistently stated, “goods as the provision of satisfaction for higher-order needs.”
Furthermore, they supported Gummesson’s (1995, p. 250) statement claiming that “customers
do not buy goods and services. They buy offerings that render services that create value. The
traditional division between goods and services is long outdated. Activities render services;
things render services. The shift in focus to services is a shift from the means and the producer
perspective to utilization and the customer perspective.”

Vargo and Lusch (2004, p. 2) especially noted by declaring the service-dominant logic(SDL)
that the service-centered view does not consider “a tradition non-tangible good;” instead, this
approach is based on “something offered to enhance a good (value-added services),” in other
words, “an interactive process of doing something for someone (Ballantyne and Varey, 2008,
p. 11). Moreover, in SDL “service is the undeniable core of every marketing interaction”
(Ballantyne and Varey, 2006, p. 336). All these statements and the definitions point out that
“the basis of the marketing has moved from the goods-dominant logic to the service-dominant
logic in which intangibility, exchange process, and relationships are the main constructs, and
there is no more traditional division between goods and services” (Ballantyne and Varey, 2006,
p. 343). There is no more the exchange of goods; instead, there is the exchange of relationships
(\Vargo and Morgan, 2005).

This conceptual study aims to review the service-dominant logic’s last two decades and its
components and implementation in company management as a roadmap.

The service-dominant logic approach, which is the composition of a customer-centric view,
value creation concept, relationship marketing, and promise management, is broadly evaluated,
including the strategic planning and marketing perspectives to take the attention of
businesspeople that all business transactions and relationships are requested to be conducted
via service-dominant logic, to catch and to remain the success.

SERVICE-DOMINANT LOGIC (SDL) AND CUSTOMER-CENTRIC
APPROACH

Core competencies and organizational processes generally compose the primary resources of
the service-dominant view. In SDL, “there are no ‘services,’ there is service, the act of doing
something for another party, directly or through a good. We can serve, but we cannot make
services. There is no new service economy, service has always been the basis of exchange”
(Vargo and Akaka, 2009, p. 39). In SDL, there is a shift from thinking about value in terms of
operant resources which are usually tangible, static resources that require some action to make
them valuable, to operant resources being usually intangible, dynamic resources that are
capable of creating value” (Vargo and Lusch, 2008a, p. 3). Knowledge and skills, and customers
are operant resources that are active participants in relational exchanges and coproduction
(Vargo et al., 2004, p.7). Constantin and Lusch (1994) defined operand resources as “on which
an operation or act is performed to produce an effect, and operant resources “are resources that
produce effects and employed to act on operand resources.” In SDL, “service is exchanged for
service. Goods are appliances for service provision and conveyors of competencies (knowledge
and skills)” (Vargo and Lusch, 2008a, p. 3). Day’s (1994) description of the competitive
advantage as ‘market-sensing, customer-linking, and channel-bonding capabilities or skills of
a company,” had been supporting the emerging SDL.

The learning process, which has a valuable contribution to the improvement of operant
resources, is also outstanding in SDL. Meanwhile, continuous market feedback gathering does
provide not only a positive contribution to the value proposition but also the financial
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performance of a company, which is also vital for the presence of an organization. According
to Dickson (1992), companies with a high learning capacity would do their best in a dynamic
and evolving market environment.

“Value is always co-created. If goods are used as vehicles of service, they might be coproduced,
but the co-creation of value is not optional” (Vargo et al. 2009, p. 39). Moller, Pels, and Saren
(2010, p. 161) broadly explained the SDL approach: “All value creation is service-based and
grounded on the co-creation of value between the marketer and the customer. Marketers can
only provide value propositions embedded in offerings, and it depends on the motivation and
capability of customers to render benefits.” In SDL, “customers are not isolated entities
anymore; they are evaluated in the context of their networks. Moreover, a customer is primarily
an operant resource instead of being a target” (Vargo et al. 2008a, p. 5). Resources used, the
role of the firm, goods, and customers are summarized in Table 1.

Davis and Manrodt (1996, p. 6) widely explicated the customer-interaction process in the
service-centered view as “the customer-interaction process begins with the interactive
definition of the individual customers’ problem, the development of a customized solution and
delivery of that customized solution to the customer. The solution may consist of a tangible
product, an intangible service, or some combination of both. It is not the mix of the solution (be
it product or service) that is important, but that the organization interacts with each customer to
define the specific need and then develops a solution to meet that need.” Glynn and Lehtinen
(1995) emphasized that intangibility, inseparability, and heterogeneity features of services
necessitated being focused on interaction and relationships.

Vargo and Lusch (2004) stated that the service-centered view is inherently both consumer-
centric and relational. Grénroos (2009, p. 397) claimed that “services are inherently relational
and relational marketing requires the adoption of a service logic.” Harker (1999, p. 16) exposed
slightly modified Gronroos’s definitions of 1994 and 1995 as the broadest coverage of the
relationship marketing, which defined “relationship marketing is to identify and establish,
maintain, and enhance and when necessary, terminate relationships with customers (and other
parties) so that the objectives regarding economic and other variables of all parties are met.
This is achieved through a mutual making and fulfillment of promises.” Harker’s (1999)
comprehensive definition also gave way to the coming SDL approach.

Value Creation

In SDL (Vargo et al., 2004), there is a shift from products to value creation, and operant
resources that purposefully act on other resources, are the essential drivers of the value creation
(Vargo and Lusch, 2008a; 2008b). In SDL, the producer-consumer distinction was removed,
and “one party does not produce value while the other consumes value. They reciprocally ‘co-
create value,” with each party bringing their unique resource accessibility and integrability into
that process. This is a process of assisting customers in their value-creation processes” (Vargo
et al., 2008a, p. 4).

Sheth and Uslay (2007) suggested aiming the value creation for customers. Despite ‘value’ was
not a newly discovered concept in marketing, they have launched a silenced subject in
marketing. Previous studies on the value concept, such as Holbrook and Schindler (1994),
stated the value concept is the fundamental basis for all marketing activities. Rust and Oliver
(1994, p.74) claimed that “value attracts a customer or lures away a customer from a
competitor.” Gronroos (1997, p. 411) explained that “marketing in a relational context is seen
as a process that should support the creation of perceived value for customers over time.”
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Ulaga and Eggert (2006, p. 322) pointed out that “offering superior value to customers is
essential for creating and maintaining long-term customer-supplier relationships.” AMA’s
definitions of 2004 and 2007 also emphasize the importance of value creation.

We also witness the value-in-use concept in Alderson’s study of 1957 under the functionalist
marketing theory, in which it was pointed out that the interpretation of the whole process of
creating value is the request of marketing. Moreover, goods have utility when possessed by the
ultimate user, indicating the prominent role of value-in-use. Gronroos (1979) supported this
approach with the claim that “consumers purchase a good and subsequently initiate and
implement activities to transform the potential value (utility) that the purchased good includes
a real value for him.”

Gronroos (2009, pp. 398-400) also mentioned the similarities in services. “Value is not created
in the service provider’s processes of designing, delivering, and pricing services but in the
customer’s value-generating processes where services and goods are consumed and used.”

Gronroos (2009, p.398) posited two types of values as “value-in-exchange,” in which “the value
is embedded in the product (goods, service activities, ideas, information, or any type of
solutions) which is delivered to customers for their use” and “value-in-use” in which “the value
is not produced by the supplier, but instead by the customers when using goods and services
and when interacting with the suppliers. Values are not embedded into goods and services; it is
what customers get out,” and this kind of value “brings long-term success adverse to value-in-
exchange. Value is created by the customer, either in isolation with the service provider or in
interactions with the service provider. Hence, value propositions are developed in the service
provider’s processes whereas; real value for customers is created in a customer’s value-creating
processes” (Gronroos, 2008, pp.304-305).

“A value proposition is a suggested value that has not been realized yet,” whereas “customer
value is a perceived value” (Gummesson, 2007, p. 6). Customers can independently produce
value for themselves with suppliers’ help (Storbacka and Lehtinen, 2001). Instead of the
“exchange concept,” marketing scholars have proposed the “interaction concept as a generator
of service experience and value-in-use to develop and maintain relationships” (Ballentyne and
Varey, 2006, p. 336).

Gronroos (2008, p. 306) explained suppliers’ roles in value creation as follows:

A supplier gets an opportunity to directly influence the customers’ creation of value, something that is
not possible without such interactions. In ongoing relationships with customers, the exchange still takes
place as a basic transaction-oriented concept, but the focus is on interaction which makes possible
relationship development and maintenance and value creation as a value in use. Suppliers do not deliver
value to customers; as ‘value facilitators,” they support or ‘assist customers’ value creation and possibly
get involved in the co-creation of value with customers by providing them with resources such as service
processes with service employees, goods, and other tangible items as well as with ideas, information, call-
center advice, service recovery, payment and invoicing procedures, a whole host of various resources
needed by customers.

Table 1 includes value creation details besides resources and shifting roles of the marketing
components and actors in SDL.

Vargo and Lusch (2016, p. 8) updated the firm’s role in Table 1 as “actors cannot deliver value
but can participate in the creation and offerings of value propositions.” They also updated their
claims as “a service view is inherently beneficiary (instead of the customer) oriented and
relational” (Vargo and Lusch, 2016, p. 8).
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Table 1. Value Creation in Service-Dominant Logic

Service-Dominant Logic

Value driver Value-in-use or value-in-context

Creator of value Firm, network partners, and customers

Process of value creation Firms propose value through market offerings, customers
continue the value creation process through the use

Purpose of value Increase adaptability, survivability, and system wellbeing
through service (applied knowledge and skills) of others

Measurement of value The adaptability and survivability of the beneficiary system

Resources used Primarily operant resources, sometimes transferred by
embedding them in operand resources-goods

Role of firm Propose and co-create value, provide service

Role of goods Vehicle for operant resources enables access to benefits of
firm competences

Role of customers Co-create value through the integration of firm-provided

resources with other private and public resources

Source: Vargo, Maglio and Akaka (2008, p. 148).
Relationship Marketing and Promise Management

As relationships are one of the main constructs of the service-dominant logic and the value
creation approach, reviewing the relationship marketing and even with a promise management
view will help us overlook the subject in a broader context.

Relationships present interaction between two or more parties (Ballentyne et al., 2006).
Marketing phenomena comprise interactions within networks of relationships (Gummesson,
1998). Gronroos (2009) explicated two central concepts related to relationship marketing which
focus on customer-company interactions and objecting to support customers’ value creation
and the promise management on which the relationship marketing is constructed. Gronroos
(1997) and Saaksjarvi and Samiee (2007) pointed out that all customers do not want to be in a
relationship with their service provider companies. “Customers can be in transactional modes
as well as in relational modes, even the same customer may shift from one mode to another
depending on the type of products or suppliers, or situation” (Grénroos, 1997, pp. 409-410).
Hence there is not a generic approach in relationship marketing to manage customers depending
on their changing modes.

The goal of marketing is to assist customers’ value creation. Meanwhile, the traditional
marketing-mix elements are no longer sufficient to achieve the goals. In this case, the promise
concept takes the stage. The seller makes a set of promises concerning physical goods, services,
financial solutions, information, interactions, and a range of future commitments. Then if a
relationship is expected to be maintained and enhanced, these promises must be kept. Berry
(1995), Bitner (1995), and Gronroos (2000) are some scholars who emphasized the importance
of promises. Bitner (1995) pointed out that “promises cannot be expected to be successfully
kept unless the organization is prepared to do so. Therefore, enabling promises is an integral
part of making and keeping promises.” Gronroos (2000) explained promises as follows:

Enabling promises also means those resources other than employees such as goods, IT and other systems,
physical resources, and information and including as a resource external people such as the customer and
network partner employees must be developed in ways that support the fulfillment of promises. Some
marketing activities are mainly promising and performed by a marketing function and full-time marketers
whereas others are mainly promise-keeping and performed by other organizational functions and part-
time marketers. Making and keeping promises is not a straightforward issue. Promises made are creating
expectations in customers to be met by a company.
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Ojasalo (2001, pp. 202-203) grouped expectations as “explicit, implicit, fuzzy, unrealistic
expectations. Explicit expectations are conscious assumptions or wishes about the service in
the customer’s mind who knows clearly what went wrong if they are not met.” Customers have
“implicit expectations” besides explicit ones and expect to be default responded to. In addition,
“fuzzy expectations which customers expect a change without certainly knowing the kind of
change,” are not transformed into explicit ones until customers experience the product.
Moreover, some expectations are “unrealistic which are impossible or highly unlikely for any
service provider” and make customers disappointed because of not reaching them. Gronroos
and Helle (2010) additionally stated that; helping customers to participate in customer-company
interactions in ways that has a favorable marketing impact on them is also required to be
successful. It should be kept in mind that “communicating value propositions and making
promises set expectations and the way such expectations are met by the valuable support
provided has a decisive impact on the success of marketing” (Grénroos, 1989, p. 57).

Vargo and Lush (2010, p. 174) recommended: “The collaboration with customers to develop
mutually beneficial value propositions.” Gronroos realized several studies on SDL, relationship
marketing, and promise management. Finally, he (2009, p. 405) concluded that in a large
context, “marketing is a customer focus that permeates organizational functions and processes
and is geared towards making promises through value proposition, enabling the fulfillment of
individual expectations created by such promises and fulfilling such expectations through
assistance to customers’ value-generating processes thereby supporting value creation in the
firm’s as well as its customers and other stakeholders’ processes.” He especially excluded
relationship management from this context because customers do not always volunteer in
having relationships with companies; hence, they do not always be considered during the
foundation of the best possible business strategy.

Transcending Organizational Borders

Service-centered view and relationship marketing transcend organizational borders. A
“marketing function and marketing department cannot support anymore the customers’ value-
creating processes or even develop solutions and take total responsibility for the fulfillment of
value propositions, by themselves” (Gronroos, 2006). Other processes that are not under the
responsibility of the marketing department or function, such as service interactions, repair,
maintenance, logistics, call centers, service recovery, and complaint handling, often have
critical responsibility for supporting customers’ value creation (Gronroos, 2009).

Vargo and Lusch (2004) stated that core competencies take place at the center of the integration
of business functions and disciplines. They also referred to Prahalad and Hamel’s (1990, p. 82)
suggestion that “core competencies are communication, involvement, and a deep commitment
to working across organizational boundaries. In addition, they are also collective learning in
the organization, especially how to coordinate diverse production skills.” Regardless of which
function or department they belong to, employees, systems, and processes that impact the return
of customers must make sure that these customers perceive such a value in their processes that
they are satisfied enough and prefer to buy again. Hence, everyone involved in communicating
value propositions and providing valuable support to customers’ processes should always be
customer-centric (Gronroos, 2009). Gummesson (1991) called people belonging to other
departments than marketing functions but involving customer value creation as ‘part-time
marketers.” Gronroos (2009, p. 403) defined customers as a ‘marketing resource’ within the
organizational context and continued, “customers participate in interactions with the company’s
resources and therefore influence the customer orientation of these interactions, they actively
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participate in marketing as well. Hence, customers’ role as a marketing resource, in addition to
their roles as buyers and consumers and users, must be recognized in marketing.”

Vargo and Lusch (2004, p. 6) emphasized “inter-organizational boundaries of vertical
marketing systems or networks. Channel intermediaries and network partners represent core
competencies that are organized to gain a competitive advantage by performing specialized
marketing functions. Organizations should learn in conjunction with and be coordinated with
other channel and network partners to maintain long-term viability.”

SDL AND STRATEGIC MARKETING PLANNING AND
MANAGEMENT

According to Mintzberg, Lampel, Quinn, and Ghoshal (2003, p. 10), “strategy is the pattern or
plan that integrates an organization’s major goals, policies, and action sequences into a cohesive
whole. A well-formulated strategy helps to allocate an organization’s resources into a unique
and viable posture based on its relative internal competencies and shortcomings, anticipated
changes in the environment, and contingent moves by intelligent opponents.” Biggadike (1981,
p. 621) stated that; “marketing has contributed more to the choice of strategy than to the choice
of structure. Marketing concepts and techniques such as market segmentation, positioning, and
perceptual mapping help define the environment and frame strategic choices in customer
terms.” Value creation and participants’ roles during that value creation are also the key
components of strategic planning and management for successful forecasting and driving. SDL
explains strategy as “finding unique, valuable and sustainable ways of linking together a firm’s
knowledge and skills with customers who have jobs that will benefit from them” (Bettencourt,
Lusch and Vargo, 2014, p. 61). Moreover, technological and social skills,
strengths/weaknesses, personal values, competitiveness skills, employee behavior, information,
control, evaluation and compensation skills, and performance measurement skills serve not only
the strategic management but also affect the service-dominant logic.

Strategic planning is a process that defines the overall objectives of the company and how these
objectives are to be reached (Greenly, 1989). As it has been already explicated within the
customer-centric approach, all functions of an organization should target to respond to
customers’ needs, satisfy them and make them volunteer to buy the product or the service of
this company again. Hence, in the customer-centric view, the organizations should be managed
strategically by preparing and implementing the strategic plan with the same contribution of all
departments to serve customers with their best efforts to make them happy and satisfied with
the company permanently.

Strategic planning is an effective way to ensure a secure future by using the best available
information upon making decisions (Day, 1984). Information gathering and feedback are
principal in SDL, relationship management, and customer orientation to be able to respond to
customers’ needs and expectations and to dynamically manage an organization to have both
commercially and financially successful long-life in the market.

In strategic marketing planning and management, positioning means the decision to serve a
particular segment with a program tailored to those specific customer needs. As SDL is a
customer value creation concept, both SDL and the strategic management aim to meet
customers’ particular needs and expectations as value propositions or facilitators.

On the other hand, the “product life cycle concept enables marketers to think dynamically. It
helps predict the likely future bases of competition and how a strategy may have to be modified
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and helps understand the evolution of a broader market” (Biggadike, 1981, p. 629). Since SDL
requests ongoing feedback and performance controlling about value expectations and
satisfaction of customers, the strategic management also supports the implementation of this
approach.

“Marketing strategy is defined as an activity that organizes marketing mix efforts and resources
relative to strategic references, such that the resource allocation, in the long run, enhances the
value of the firm to all stakeholder groups” (Aaby et al., 1989, p. 23) including customers. Thus,
a well-developed marketing strategy and its proper application are considerably requested in
SDL and a customer-centric approach where the resources and competencies must be used
effectively to be competitively advantageous. Operant resources are the fundamental source of
strategic benefit (Vargo and Lusch, 2016, p.8). Furthermore, “marketing strategy must be
moved above the business level and concerned with corporation-wide, value-creating
responsibilities. Marketing strategy must be applied to goals as well as objectives, and
marketing must make its tools relevant to corporate concerns” (Abby et al. 1989, p. 24). In
SDL, four traditional tactical marketing mix elements have been transformed as a largely
strategic manner, from “product to co-creating service(s),” from “price to co-Creating value
proposition,” from “promotion to co-creating conversation and dialogue,” and from
“distribution to co-creating value process and networks,” “strategic marketing becomes largely
focused on the collaborative co-creation of value with customers and partners in a dynamic
marketing system comprising social and economic dynamic flows and processes” and “all these
SDL ‘four strategic building blocks’ should be co-created with customers and partners” (Lusch
and Vargo, 2014, pp. 407-408, 413) and value co-creation has become the purpose of society
rather than a subset of social activity (Vargo and Lusch, 2017, p. 63).

According to SDL, “knowledge which is dispersed throughout the marketing system and
society instead of being centralized, is the fundamental source of competitive advantage.
Consequently, SDL recognizes that all entities must collaborate with other entities and integrate
resources. Marketing is how organizations and societies can create value by the voluntary
exchange of knowledge and skills” (Lusch et al., 2014, pp.407-408).

The SDL view sees the markets as “dynamic and ever-changing, as innovative firms and
customers continually integrate new resources to help gets jobs done better; this approach
encourages a company to anchor strategic planning around how we might help before what we
can do and brings continuous learning and reshaping value propositions over time”
(Bettencourt, Lusch and Vargo, 2014, p. 60).

Greer, Lusch, and Vargo (2016, p. 8) offered strategic insights from SDL as follows:

In the dynamic market environment of SDL, firms continually integrate existing and new resources to
serve customers. Strategy becomes more emergent, incremental, and demand-oriented in SDL and
strategy emerges as the firm uses its dynamic resources, draws upon its relationships with firms, and
develops processes and capabilities to reshape and sometimes develop new value propositions. With SDL,
strategic planning is iterative as the firm takes actions to create markets and the future. Control is focused
on gathering feedback to monitor success (as well as markets) and on making incremental adjustments to
better serve the customer and hence enhance firm performance. Resources are anything that can be drawn
upon to support a company’s mission.

Vargo and Lusch (2017, p. 60) recommended “to bring middle-level managers and other
ecosystem actors(suppliers) into the strategy-development process,” and suggested finding out
the way of “co-creation of strategic planning and implementation with multiple stakeholders”
and also clarifying “the impact of these co-creation processes on the firm and its stakeholders.”
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CONCLUSION AND DISCUSSION

Since the end of the twentieth century, marketing management has tried to break its traditional
boundaries due to the insufficiency of the traditional frame and variables related to increasing
customized demands of open, dynamic, global, and well-developed and digitalized markets
customers. Therefore, the good-centric view has left its place to the customer-centric view in
which primarily customers and competencies (knowledge and skills) are operant resources that
play active roles in value creation and relational exchanges.

Service-dominant logic as a road map for successful marketing management focuses on the
customer-centric view and relationship exchange, value creation, and promise management.
These components will bring constant progress in both customer’s portfolio and the financial
results of any organization.

Acting with service-dominant logic is not only the subject of the marketing department, but
holistically, all other functions of an organization are either under the responsibility of the
marketing department or not. All staff of an organization should be behind any promise that has
been already declared to customers. The marketing people are full-time marketers and promise
makers, while members of other functions are part-time marketers and promise keepers.

Strategic marketing planning and management are contemporary methods to gain competitive
advantages and obtain and retain commercial and financial successes. In service-dominant
logic, strategy is the way of finding unique, valuable, and sustainable ways of linking operant
resources together, an organization’s knowledge and skills with customers, who play and
benefit in value creation.

In conclusion, service-dominant logic, which is strategically well planned, managed, acted and
applied correctly, will bring long-term success to any organization.
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Tarihsel siire¢ igerisinde Ortadogu, Diinya’nin giiclii ve onemli devletlerinin ¢ok cesitli
politikalarma ve miicadelelerine olanak saglamis onemli hareket alanlarindan biri olarak
adlandirilmaktadir. Bolgedeki enerji kaynaklarinin ve 6nemli jeopolitik konuma sahip iilkelerin
varlig1 bu hareket alanin1 6nemli kilmaktadir. Buna bagli olarak bolgenin globallesen karakteri,
kiiresel oyuncularin bu bodlgenin sekillenmesinde ve yonlendirilmesinde miithim bir etken
olusturmaktadir. Bu kiiresel oyuncularin basinda Amerika Birlesik Devletleri gelmektedir.
ABD’nin bolgedeki zenginliklere ulasma istegi, giic miicadelesi verdigi diger devletlere karsi
giitmiis oldugu politik hamleler, Ortadogu iizerindeki kontrol etme ve s6z sahibi olabilme
cabalarini dogurmaktadir (Bilensoy, 2018; Ertiirk, 2018). Ortaya ¢ikan bu ¢abalar, ABD’nin
dis politikasinin etkilendigi ve baskanlarinin bu politikalara gore yonlendirildigi sonucunu
ortaya ¢ikarmaktadir. Bu baglamda ABD’nin Ortadogu politikasini, bagkanlara ve partilerine
gore degerlendirmek ve analiz etmek Onemli bir kazanim saglamaktadir. Bu konuda
arastirmalar yapmis ve literatiire katki saglamaya calismis gazeteci ve akademisyen Benan
Kepsutlu, saha caligmalar1 ve tarihsel dokiimanlari ile ABD ve bagkanlarinin Ortadogu
politikalarina kap1 aralamaktadir.

Kepsutlu’nun bu caligsmasi tarihsel kronoloji ve analitik bir diizlemde istiflenmis dort genis
kapsamli boliimden olusmaktadir. Kitabin boliimleri Ortadogu’nun ve ABD dis politikasinin
tarihsel seriivenine 11k tutarak, siniflandirma yoluna gitmektedir. Bu kitabin incelemeye deger
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bulunmasinin nedeni, yazarin kitap igerisinde bulunan bazi olaylar1 birebir sahada yasamasi,
bunlara taniklik etmesi ve iilkeleri yakinen tanimasindan kaynaklanmaktadir. Bu baglamda
gazeteciligin akademik bir altyap1 ile bulusmasi, kitabin diger aragtirmalardan ayrilan en 6nemli
0zelligini ortaya ¢ikarmaktadir.

Kitap, ABD’nin Ortadogu politikasinin genel perspektiflerini ¢izmeye ¢aligmaktadir. Bununla
birlikte, Demokrat Parti ve Cumhuriyetci Parti’nin ve ii¢ baskanin farkli yaklasimlarii ele
almaktadir. Birinci béliim 20. ve 21. yiizyilin Ortadogu tarihgesi ile baslamaktadir. ingiltere ve
Fransa mandalarina ve II. Diinya Savasi sonrasi diinyay:1 etkileyen siyasi ve ekonomik
gelismelere deginmektedir. Birinci bolim, ikinci boliimde deginilen ABD’nin Ortadogu
politikasina referans saglamaktadir. Yazar, ikinci bolimde, ABD’nin Ortadogu politikasinda
one cikan siyasi ve ekonomik faktorleri ele almaktadir. Sovyetlerin dagilmasi, uluslararasi
terdrizm ile miicadele ve siyasal Islam’a dair konu basliklarini igslemektedir. Bu faktdrlerin,
ticlincii  bolimde Demokratlar ve Cumbhuriyetgiler perspektifinde Ortadogu’ya karsi
yaklagimlarina kap1 aralamaktadir. Bunun yaninda, Demokrat Partili Bill Clinton’in ve Barack
Obama’nin Ortadogu konusundaki farkli yaklagimlarini incelemektedir. Bununla birlikte yazar,
Cumhuriyet Partili George Walker Bush’un Ortadogu politikasini incelemektedir. Kitabin
dordiincii boliimii ise, Clinton, Bush ve Obama’nin Ortadogu’daki politik yaklasimlarinin
karsilagtirilmasini yapmaktadir. Bu anlamda dénemlerin ve kisilerin kendi siyasi arglimanlarina
baglh olarak degisen ABD politikalariyla ilgili bilgilendirme yapmadan oOnce, gecmis
donemlerle de baglant1 kurarak anlam biitiinliiglinii gli¢lendirmeye ¢alismaktadir. Bu durumu
yazar, ABD’nin Ortadogu politikasinin I. Diinya Savasi’ndan beri var oldugunu destekleyerek,
bu politikalarinda baskanlarla nasil degistigini karsilastirarak gostermeye ¢aligmaktadir. Kitap
yapilan karsilastirmalarla sonuca vararak, kaynak¢a ve dizin kismi ile son bulmaktadir.

Kitap, ABD’nin Ortadogu’daki varligin1 ve bolgenin sekillenmesi ile iligkisini ortaya koyan bir
0nsoz ile baglamaktadir. Ortadogu hakkinda genel verilerin paylasildigi kisa bir giris ile devam
etmektedir. Bu bdliimde yazar, Ortadogu’nun Diinya {ilkelerine farkli ¢agrisimlarda
bulundugunu (Dogu, bati, haydut vs.) ve ABD bagkanlarinin ulusal ¢ikarlarinin Ortadogu’yu
sekillendirdigine vurgu yapmaktadir (s. 25).

Ortadogu tarihgesinin ele alindig birinci boliim, ABD ve Ortadogu {izerindeki miicadelelerin
tarihsel arka planina deginmektedir. Birinci Diinya Savas’indan sonra Osmanli’nin zayiflamasi
ve ABD ve Ingiltere gibi iilkelerin Ortadogu’da politikalar iiretmesi, ABD’nin gelecekte
uygulayacagi politikalarin anlamlandirilmasina zemin olusturmaktadir. Bu durum, ABD’nin
dis politikasinin ve baskanlarinin politik verilerinin degerlendirilmesinde analitik bir perspektif
kazandirmaktadir. Yazar, Ortadogu’nun Diinya tarihindeki yerini anlamadan ABD
bagkanlarinin politik yontemlerini ve dis politikalarin1 anlamlandiramayacagimizi ifade ederek,
onemli bir tespit yapmaktadir (s. 31).

Birinci Diinya Savas’indan sonra ABD’nin Ortadogu politikalarinin hiz kazanmasinin ve
sebeplerinin irdelendigi ikinci boliimde yazar; bolgedeki yer alt1 ve iistii zenginlikler, jeopolitik
politikalarin nasil bir etki dogurdugunu tartismaktadir. Bu boliim ayni zamanda, ABD’nin
bolgede dnemli bir aktdr olmasinin kapisini aralamaktadir. Birinci Diinya Savas’inin yarattigi
tahribat sonunda devletlerin dagilmasi, yeni devletlerin ortaya ¢ikmasi, dig diinyanin bu bolgeye
politik yaklagim gdstermesine zemin hazirlamaktadir. Bu baglamda ABD’nin bolgedeki petrol
zenginligini gormesi, Iran’in bolgede giic sahibi olacagm diisiiniip onu tehdit olarak
nitelendirmesi, ulusal ¢ikarlarim gézetmesi, glivenligini 6n plana ¢ikarmasi ve yeni kurulan
Israil devletinin menfaatlerini desteklemesi gibi politik argiimanlar, Ortadogu’nun ABD
acisindan 6nemli oldugunu gostermektedir. Yazara gore tiim bu politik argiimanlar, ABD’nin
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Ortadogu tizerinde gii¢ kazanmasina, yeni politikalarin dogmasina ve yonlendirici bir konuma
girmesine olanak saglamaktadir (s.125).

ABD bagkanlarinin Ortadogu’da gerceklestirdikleri politik yaklagimlarin ele alindig tigiincii
boliimde yazar; baskanlarin mensup oldugu Demokrat ve Cumbhuriyetgi partilerin tarihsel
stirecine ve Ortadogu politikalarina deginmektedir. Yazar burada, dis politikanin kisiler ve parti
programi cergevesinde irdelenecegini tartismaya agmaktadir. Bu baglamda demokrat parti
Ortadogu’daki petrol ve jeopolitik giiciin dis politikada one ¢ikmasi yoniinde eylemler
gerceklestirmektedir. Kitap, bu durumu, Israil’in jeopolitik olarak desteklenmesi ve
giivenliginin saglanmasi, Iran, Irak gibi iilkeler icerisindeki Sii, Siinni ayriminin giivenlik
acisindan analiz edilmesi ve sorunlarin ABD’nin kendi yontemleri ile ¢oziilmesi gerekliligini
vurgulayarak aciklamaktadir. Daha sonra cumbhuriyet¢i partiye deginen yazar, partinin
demokratlarla ayni ¢izgide oldugunu ve bunun yaninda daha ¢ok ekonomik politikalar
sergilediginin altin1 ¢izmektedir. Partilerin Ortadogu’ya karsi olan ¢esitli politik argiimanlari,
ABD baskanlar tarafindan siirdiiriilmekte ve donemsel farkliliklara gebe olmaktadir. 2003
yilinda Irak’in, ABD baskant W. Bush 6nciiliigiinde, niikleer basglik bulundurmasi sebebi ile
isgal edilmesi, 1979°da gerceklesen Iran Devrim’imi ile ABD’nin bélgedeki elinin zayiflamasi
Ortadogu’nun kaderinin degismesinde 6nemli bir rol oynamaktadir. Bu birikimler, ABD
bagkanlarinin hareket alanlarimi tayin etmekte ve politikalarini askeri, diplomatik, siyasi,
ekonomik, sosyolojik vb. tabanlarda siirdiirmeye olanak saglamaktadir. Yazar bu durumu Bill
Clinton’in genisleyici, George Walker Bush’un ayristirict ve Barack Hussein Obama’nin
birlestiricit ABD politikalari izlediklerini ifade ederek agiklamaktadir (s. 22). Soguk Savas’in
sona ermesi ile ABD Ortadogu’da daha fazla gii¢ kazanirken, politikalarin1 da saglamlastirma
yoluna gitmektedir. Bu baglamda dis politikanin ayn1 zamanda i¢ politika oldugunu ifade eden
Clinton, bolgede meydana gelecek catismalarin ve huzursuzluklarin Amerikan askeri
miidahaleleriyle azaltilmayacagin1i vurgularken, ayn1 zamanda siyasi ¢oziimlerin onemli
oldugunun altin1 ¢izmektedir. Yazar bu durumu, yeni diinya diizeninin olusumuna baglayarak
aciklamaktadir (s. 177). Boliimiin devaminda, askeri miidahalelerin daha c¢ok ©on plana
cikmasini destekleyen ve 11 Eyliil terdr saldirilarindan sonra “Ya bizdensiniz ya onlardan”
doktirinini ortaya atan W. Bush donemi baslamaktadir. ABD’nin Ortadogu politikasinin bu
anlamda ifade edilmesi, yeni bir doneme gegtiginin ve bdlgenin gelecegini farkli sekillerde
etkileyeceginin sinyallerini vermektedir. Kesin hatlarla ¢izilmis bu Ortadogu politikasi
bolgedeki tehdit kavraminin yeniden tartigilmasini, uluslararasi hukukun taninmamasini ve
kiiresel is birliklerinin politikalar disinda birakilmasini tartismaya a¢maktadir (s. 207).
Afganistan ve Irak savaglarinin meydana gelmesi, Arap Bahar’inin vuku bulmasi gibi eylemler,
Ortadogu’nun ¢izgisini degistirirken, bununla birlikte kargasanin, kaosun temelini de
atmaktadir. Bu temel, ABD bagkanlarindan Obama’nin Ortadogu politikasinin etkilenmesine
sebep olmaktadir. Obama, Ortadogu’da degisimin ve is birliginin ger¢eklesmesini savunmakta
ve dis politikaya yeni bir soluk getirmektedir. Ortadogu halklarinin kendi kaderini ¢izmesi
gerektigini, barigin hakim olmasini ve kiiresel aktorlerin (Birlesmis Milletler, Avrupa Birligi
vb.) is birligi yaparak bu bolgeyi kalkindirmalart zorunlulugunu savunmaktadir (s. 225-230).

Yazar, kigisel goriislerine yer verdigi son boliimde; ABD bagkanlarinin Ortadogu
politikalarmin karsilagtirmasin1 yapmaktadir. ABD’nin ekonomik ve ulusal giivenligini
saglamak i¢in Ortadogu {izerinde saglamaya calistigi kisisel ve bdlgesel menfaatleri,
baskanlarin sergiledigi politikalar1 da yonlendirmektedir. 11 Eyliil saldirilarinin ABD iizerinde
dogurdugu yanki, W. Bush’un askeri ¢ikarimlarin1i ve eylemlerini arttirmasina ve hayata
gecirmesine sebep olmaktadir. Kitap, Bush’un agresif askeri stratejilerinin bolgede meydana
getirdigi kaos, baskanligi devralan Obama i¢in calkantili bir donemin baslamasina neden
oldugunu soylemektedir. Obama bu donemi 1limli bir siyasal manevra ile siirdiiriirken,
Ortadogu politikasinda degisimin ve birlikteligin mesajlarin1 vermektedir. Bu politikanin

39



Igdwr [IBF Dergisi 2022(7)

benzerini Clinton islemektedir. ABD’nin kisisel ¢ikarlart dogrultusunda iliman bir Ortadogu
politikas1 giitmekte ve demokrasi ¢agris1 yapmaktadir. Yazar bu durumu, ABD baskanlarinin
teoride ayni noktada bulustugunu fakat pratikte ayristiklarini ifade ederek aciklamaktadir (s.
283).

Yazara gore siirec biitiinsel bir bakis agisiyla degerlendirildiginde, ABD’nin ikinci Diinya
Savas’indan sonra Ortadogu lizerinde biiylik bir gelisim hiz1 yakaladigi ve bolgedeki temel
askeri, siyasi, sosyolojik, jeopolitik vb. araclarin degisime ugradig1 neticesi ortaya ¢ikmaktadir.
Bu degisimler, tarihsel siire¢ icerisinde bolgede yasanan olaylarin ve krizlerin (Rehine Krizi,
Irak Savasi vb.) temelini olusturmaktadir. Olusan temel, ABD’nin dis politikada kendi ulusal
cikarlarini ve giivenligini saglama amaciyla dogru orantili ilerlemektedir. Dolayisiyla, ABD
bagskanlarinin bu ¢ikarlar1 gozetmesi, Ortadogu’nun sekillenmesi ve farkli aktdrlerin, gruplarin
(BM, AB vb.) bu politikalara dahil olmasi bakimindan énem arz etmektedir. Yazarin burada
altin1 ¢izdigi nokta, bagkanlarin ayni politikalan giiderek farkli eylemler sergilediklerini agiga
cikarmaktadir. Yazar bu durumu, Clinton ve W.Bush aslinda kitle imha silahlarindan arinma,
Ortadogu’da demokrasinin insas1 gibi teoride zaman zaman ortak bir dil kullanmiglardir, ancak
sahada uyguladiklar1 yontemlerin farklilii, sonuglarinda farkli olmasima neden olmaktadir.
Obama ise iktidara geldigi ilk gilinden itibaren degisim vurgusuyla hem kendinden onceki
bagkanlari, hem Amerikan halkini hem de uluslararasi kamuoyunu sasirtmayr basarmistir
ifadeleriyle agiklamaktadir (s. 283).

Asirlar boyu tizerinde farkli olaylarin ve krizlerin meydana geldigi Ortadogu cografyasinin,
ABD endeksli bir dig politika bakis agisiyla yorumlanmasi mithim bir ¢ergeveyi
olusturmaktadir. Tarih, ABD’nin Ortadogu’daki varligin1 petrol ihtiyacini gidermesi ve 1949
yilinda kurulan Israil devletinin cikarlarini gozetmesi olarak yorumlamaktadir. Bu yorum
gecerliligini hala siirdiirmektedir. Buna karsin ele alinan bu kitap, evrensel kabul gérmiis bu
yorumlamayr tersyliz etmekte ve farkli yorumlamalarinda yapilabilmesine olanak
saglamaktadir. Yazar bu baglamda sadece petrol gibi bir enerji kaynaginin degil, ayn1 zamanda
dogal gazin, jeopolitik olarak 6nem kazanmis topraklarin, niifusun, etnik kékenlerin, giivenlik
politikalarmin, gii¢ yarislarinin ve dinlerinde vb. ABD’nin Ortadogu politikasinda 6nemli
oldugunun altin1 ¢cizmektedir.

Nitel ve gozleme dayali arastirma yontemlerini kullanarak ele alinan kitap, Ortadogu tizerine
arastirmalar gerceklestiren bireylere 6nemli bir kaynak olarak ortaya ¢ikmaktadir. Bununla
birlikte genel bir okuyucu kitlesine ulagmay1 da hedeflemektedir. Yazar, kitapta yalin bir {islup,
anlasilmasi kolay ve akici bir dil kullanmaktadir. Tarihsel kronolojiyi 6nemle diizenlemektedir.
Kitap hakkinda iinlii akademisyenlerin, yazarlarin, gazetecilerin yorumlari, kitabin zenginligine
katki saglamaktadir. Tablo, grafik, fotograf ve dizin kismiyla kitap, zengin bir igerik
saglamaktadir. Kitabin kendini ifade etmesinde 6nemli destekleri bulunan kaynaklar, Ortadogu
calismalar1 alaninda otorite olarak kabullenilmis akademisyenlerden olusmaktadir. Bu durum
kitabin akademik yonlerini gliglendirmektedir. Kepsutlu’nun bu eseri, genis yelpazede bir tarih
seriiveni ve Ozelde bir dis politika bakis acis1 sunmasi agisindan okunmaya deger oldugu
sonucunu dogurmaktadir.
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