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Editorden

Adirlikli olarak ekonomi, giizel sanatlar, hukuk, isletme, psikoloji, siyaset bilimi ve kamu ydnetimi, sosyoloji ve
uluslararasi iliskiler alanlarinda makaleler kabul eden AURUM Sosyal Bilimler Dergi'mizin 2022 yili Haziran sayisi ile
sizlerle birlikteyiz. Ozgiin arastirma makalelerine ek olarak, kitap incelemesi, sanat elestirisi ve tartisma yazilarinin
da yer aldigi dergimizin bu sayisinda birbirinden degerli bes arastirma makalesi ve bir kitap elestirisine yer verdik.

Bu sayimizin ilk makalesi “Boélinmis Toplumlarda Anayasa Yapimi: Gliney Afrika Deneyimi” bashgini tagimakta.
Sevtap Yokus bu calismada, bolinmis toplumlardaki anayasa yapim sireclerine ve bunun 6rneklerinden biri
olan Guiney Afrika’'nin yasama siirecine odaklanmakta. Anayasal dlizenlemeler ve tercihler kadar anayasa yapim
yontemlerinin de demokratik anayasa agisindan belirleyici oldugu belirtilen makalede, Gliney Afrika anayasa yapim
stirecinin, basaril bir demokratiklesme 6rnegi oldugu belirtiimekte. Gliney Afrika deneyiminin, catisma ¢6ziimiinde
anayasa yapim yonteminin ne denli belirleyici oldugunu géstermesi bakimindan da 6nem arz ettigi ifa ediliyor.

Sayimizin ikinci makalesi Bengi Yanik ilhan ve Nursel Aydiner Avsar'in “Tiirkiye'de Genclerde Egitim Esitsizligi, 1988-
2020"bashgini tasimakta. Calismada, 1988-2020 dénemi Hane Halki isgticti Anketi verilerini kullanilarak, Tuirkiye'deki
geng nufusun (15-29 yas grubu) egitim esitsizligindeki degisimi irdelenmistir. Caismanin bulgulari, Tiirkiye'de 1988-
2020 arasinda hem geng erkekler hem de geng kadinlar icin ortalama egitim stiresinin arttigini; Gini katsayisi ile
hesaplanan egitim esitsizliginin ise azaldigini géstermektedir. Ote yandan, anilan bulgular zorunlu egitim siiresinin
artmasinin hem ortalama egitim stresi hem de egitim esitsizligi bakimindan olumlu etkileri oldugunu géstermekle
birlikte, egitimde toplumsal cinsiyet esitligi acisindan heniiz istenen diizeye gelinemedigi de belirtmektedir.

Dergimizde yer alan bir diger makalemiz, Covid dénemine ekonomik agidan bakan, “Covid Déneminde Finansal
Varliklar Arasindaki Nedensellik Farkhlagmasi” baslikli calismadir. Cahismada, Covid pandemisinin her alanda oldugu
gibi ekonomik diizende de eski diizenden farkhliklar icerdigi, dolayisiyla yatirimcilarin finansal varlik seciminde
daha dikkatli ve secici davranmalari gerektigi bildirilmektedir. Bu noktada yeni kosullara uyum saglayamayanlarin
zorluklarla karsilasabilecedi, uyum saglayan yatirnmcilarin ise getirilerini artirabilecekleri vurgulanmaktadir. Anilan
noktadan hareketle bu calismada, Tirkiye'deki cesitli finansal varliklar arasindaki nedensellik iliskisinin Covid
doneminde farkllasip farkhlasmadigi irdelenmistir. Sonucta, Turkiye'deki finansal piyasa ve varliklar arasindaki
nedensellik iliskisi Uzerinde Covid pandemisinin etkisinin oldugu goérilmus ve piyasa oyuncularinin fonlarini
yonetirken ortaya cikan yeni durumlan g6z 6niinde bulundurarak yatirimlarini gerceklestirmeleri 6nerisinde
bulunulmustur.

Busayimizdayeralan birdigercalismaise, pazarlama odakliolup, G6zde Sula Averbek ve Nurettin Ozan Bakir'in“Marka
Deneyimi Boyutlarinin Kozmetik Uriin Satin Alma Boyutlarina Etkisi: Flormar ve Mac Markalarinin Karsilastirimasi”
bashgini tasimaktadir. Calismada, Mac ve Flormar markalar kullanilarak, marka deneyimi boyutlarinin kozmetik
Urlin satin alma boyutlarina etkisi incelenmistir. 4 boyut ve 12 ifadeden olusan marka deneyimi dlcedi ile 3 boyut
13 ifadeden olusan kozmetik Urilin satin alma boyutlar 6lcegi kullanilarak yapilan calismada, marka deneyiminin
duyusal ve duygusal boyutunun kozmetik tirlin satin alma boyutlari tizerinde etkisi oldugu sonucuna ulasiimistir.

Bu sayimizda yer alan son calisma, siddet kavramina uluslararasi iliskiler bakis acisiyla irdelemektedir. “Bir Siyasi
Davranis Bicimi Olarak Siddet: islam Devlet Ornegi” bashgini tasiyan calismada, Hannah Arendt'in giic ile siddeti
birbirinden ayiran ve gii¢ tehdit edildiginde veya basarisiziga ugradiginda siddetin ortaya ¢iktigini iddia eden
yaklasimindan hareketle, islam Devleti'nin siddet kullanmasinin, Ortadogu'da istikrarli bir iktidar kuramamasinin
bir sonucu oldugunu gérisi irdelenmektedir. Calismada ayrica, islam Devletinin siddet kullanmasinin bélgesel
sonuglari da ele alinmaktadir.




Sayimizda yukarida kisaca 6zetlenen arastirma makalelerine ek olarak, bir tane de kitap elestirine yer verdik. Giderek
sanayilesen ve teknolojiklesen kent ortaminda gelisen insanlarin daha fazla yesile ve dogaya 6zlemine odaklanan
bu kitap Félix Guattari tarafindan kaleme alinan “The Three Ecologies” isimli kitaptir. The Athlone Press tarafindan
yayimlanan kitap, lan Pindar ve Paul Sutton tarafindan terciime edilmistir.

Keyifli okumalar dileriz.

Prof. Dr. Dilek SIRVANLI OZEN, Altinbas Universitesi, dilek.sirvanliozen@altinbas.edu.tr
Bas Editor
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Editorial

We present our latest issue of June 2022 of AURUM Journal of Social Sciences which heavily accepts articles from
disciplines of economy, fine arts, law, management, psychology, political science and public administration,
sociology, and international relations. In this issue of our journal, which includes book reviews, art critics and
discussion articles as well as the original research articles in general, we give coverage to five research articles and
one book review.

The first article of this issue is titled as “Constitution-Making Processes in Divided Societies: The South African
Experience”. In this study, Sevtap Yokus focuses on constitution-making processes in divided societies and an
example of it which is the legislation processes in South Africa. In the article, which states that constitution-making
methods are as determinant as constitutional regulations and preferences in terms of democratic constitution, it is
indicated that constitution-making process in South Africa is a successful example of democratization. It is pointed
out that South Africa experience have importance in terms of showing how determinant the constitution-making
method is in conflict resolution.

The second article of our issue is titled as “Inequality in Education among Turkish Young Individuals, 1988-2020"
by Bengi Yanik ilhan and Nursel Aydiner Avsar. In the study, the changes in education inequality in the youth
population (15-29 age group) is examined by using the data from Household Labor Force Survey of 1988-2000
period. The findings of the study show that the average years of schooling increases for both young men and
young women in Turkey while education inequality measured by the Gini coefficient decreases. On the other hand,
even though aforementioned findings show that the increase in the duration of compulsory education has positive
implications in terms of both average years of schooling and education inequality, they also indicate that gender
equality in education could not reached the desired levels yet.

Another article in our journal is the study titled “Causality Differentiation Between Financial Assets During Covid
Era” which examines Covid era from an economic perspective. In the study, it is stated that the Covid pandemic
has differences from the old order in the economic order, as it does in every field, and therefore, investors must
be more careful and selective in the selection of financial assets. In this regard, it is underlined that investors who
cannot adapt to new conditions may face difficulties while those who adapt can increase their returns. Based on
this regard, in this study it is examined whether the causality relationship between various financial assets in Turkey
differed during the Covid period. In conclusion, it is observed that the Covid pandemic has an effect on the causal
relationship between the financial market and assets in Turkey and it is suggested for market players to realize their
investments by considering the new situations that have emerged while managing their funds in terms of their
own fund returns.

Another study in this issue, which focuses on marketing, is titled as “The Effect of Dimensions of Brand Experience
on Dimensions of Purchasing Cosmetic Products: A Comparison of Flormar and Mac Brands” by Gézde Sula Averbek
ve Nurettin Ozan Bakir. In the study, the effect of brand experience dimensions on cosmetic product purchasing
dimensions was examined based on Mac and Flormar brands. In this study which uses brand experience scale
consisting of 4 dimensions and 12 items, and cosmetic product purchasing dimensions scale consisting of 3
dimensions and 13 items, it is concluded that the sensory and affective dimensions of brand experience have an
effect on the cosmetic product purchasing dimensions.

The last article of this issue examines the concept of violence from the perspective of international relations. In this
study, titled as “Violence as A Form of Political Conduct: The Case of the Islamic State’, based on Hannah Arendt’s




approach, which distinguishes power and violence and claims that violence appears when power is threatened or
fails, the argument that the use of violence by Islamic State (IS) is a result of its inability to establish a stable power
base in the Middle East is examined. The article also addresses the regional consequences of the IS use of violence.
In addition to the briefly summarized research articles above, our issue also includes one book review. This
book, which focuses on people’s craving for much more green and nature in an increasingly industrialized and
technologicalized urban environment, is“The Three Ecologies” written by Félix Guattari. The book which is published
by The Athlone Press, is translated by lan Pindar and Paul Sutton.

Happy reading.

Prof. Dilek SIRVANLI OZEN, Altinbas University, dilek.sirvanliozen@altinbas.edu.tr
Editor-in-Chief
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Yokus, S. (2022). Bolinmiis Toplumlarda Anayasa Yapimi: Gliney Afrika Deneyimi.
Aurum Sosyal Bilimler Dergisi, 7(1), 13-27.

0z

Bolinmis toplumlarda anayasa yapim sirecleri, demokratik anayasa bakimindan ¢ok daha biylk énem
tasir. Anayasal diizenlemeler ve tercihler kadar anayasa yapim yéntemleri de demokratik anayasa agisindan
belirleyicidirler. Demokratik anayasa yapimi siiregleri, toplumun butilin kesimlerinin katihmina agik olarak
yuratalir. Katihmci anayasa yapim érneklerinden en orijinal ve en carpici olani, Gliney Afrika Anayasasi insa

stirecidir. Bu stireg, ayrimci Apartheid rejiminden demokrasiye gegisi sagladi. Kurucu Meclis, Anayasa insa
stirecini guvenilir kilmak amaciyla, seffaflik ve katilimcilik ilkelerini siirece hakim kilmaya calisti. Gliney Afrika
anayasa yapim sireci, basarili bir demokratiklesme 6rnegidir. Gliney Afrika deneyimi, catisma ¢6ziimiinde
anayasa yapim yonteminin ne denli belirleyici oldugunu géstermesi bakimindan da énemlidir.

Anahtar kelimeler: Bolinmus toplumlar, Anayasa yapim stireci, Demokratiklesme, Katilimcilik, Catisma

¢6zumd.

CONSTITUTION-MAKING PROCESSES IN DIVIDED SOCIETIES: THE SOUTH AFRICAN
EXPERIENCE

Abstract

In divided societies, constitution-making processes are important in the context of drafting a democratic
constitution. Constitution-making methods are as vital as constitutional regulations and preferences in terms
of a democratic constitution. Processes of democratic constitution-making must be open to participants
from all segments of the society. The most original and striking example of participatory constitution-
making is the South African constitution-making process. This process provided a transition from the
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Apartheid regime to democracy. To make the constitution-making process reliable, the Constitutional
Assembly endeavored to make the principles of transparency and participation prevail during the process.
The South African constitution-making process is an example of a successful democratization. The South
African experience is also of importance in demonstrating how decisive the constitution-making method
is in conflict resolution.

Keywords: Divided societies, Constitution-making process, Democratization, Participation, Conflict

resolution.

1. GIRIS

Demokratik anayasacilik, tarihsel diizlemde, bireylerin hak ve 6zgurliklerini koruma temelli toplumsal
diizen hedefiyle ortaya cikmistir. Anayasacilik hareketlerinin disiinsel temelleri erken dénemlere
uzanmaktadir. Dogal haklar teorisi, insan haklarinin bugiinki anlamina baslangi¢ olusturdugu gibi,
toplumsal s6zlesme kuramiyla demokratik anayasaciligin da temellerini atmistir.

iktidarlarin mesruiyet arayisi, demokratik secimlerin 6tesinde halkin onayindan gecmis anayasalar
yoluyla karsilik bulmustur. Cesitli bicimlerde ortaya ¢ikan fiili iktidarlar, demokratik mesruiyet kazanmak
amaciyla anayasa hazirlamak ve halk oyuna sunmak yoluna giderler.

Demokratik bir siurec izlenerek hazirlanmis, 6zgirliiklere dayali demokratik icerikte bir anayasa,
toplumlar toplumsal ve siyasal kirllmalardan alikoyabilir. Ayni sekilde, catisan kutuplasmis toplumlar
da ozgdrliklere dayali demokratik bir anayasa ve bu tlr bir anayasa hazirligina dogru olusturulan
demokratik kosullarla, icinde bulunduklari catisma ve kutuplagma atmosferini asabilirler. Gliney Afrika,
bu yontemi basariyla uygulayan 6rnek tlke olmustur.

2.BOLUNMUS TOPLUMLARDA ANAYASA YAPIM USULU

“Bolinmis toplum”; etnik, kiltirel, dinsel ve diger ayristirici 6zellikler nedeniyle cesitli diizeylerde
catisma yasayan toplumu ifade etmek icin kullaniimaktadir. “Bolinmis toplum” ifadesi yerine
“kutuplasmis toplum” ifadesi de kullaniimaktadir.

Derinden boliinmis toplumlarda, din, dil, etnisite gibi farkhliklar ekseninde yasanan boélinmeler
nedeniyle ortaya cikan catismalar radikalligi Gretir. Muhalefetin bir glin iktidar olabilecegine iliskin
demokratik siyasetin 6n kabulQ, bu tir toplumlarda gecerli degildir. B6linmus toplumlarda catisan
taraflar; siyasi partiler, dini kurumlar, sivil toplum kuruluslar gibi cesitli catisan organizasyonlara sahip
olurlar ve bu tiir organizasyonlar da siyasi ¢catisma icerisine girerler. Catisma, bélinmis toplumun en
onemli gostergesini olusturur. Bununla birlikte, boliinmis toplumlarda catisma, siddet icermeyebilecegi
gibi siddet boyutunda da ortaya cikabilir. Bolinms toplum tanimi kapsaminda ¢atisma siddet icermek
zorunda degildir (Orhan, 2020). Siddet icersin ya da icermesin, bdlinmis toplumla butiinlesen
catismalarin asilmasinda anayasal uzlasi baslica yontem olarak karsimiza ¢ikmaktadir.
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Kural olarak, kultirel hak ve 6zgurlukleri de kapsayacak sekilde, hak ve 6zgurliikleri glivenceleyen
anayasalar, anayasanin uygulandigi toplum lzerinde ¢atismalar 6nleyici bir etki yaratir. Bu baglamda,
bolinmus toplumlara uygulanan anayasalarin icerdigi kimlik tanimlamalari da oldukga 6nemlidir.

Toplumun gercekte sahip oldugu cogulcu yapisinin siyasal olarak belirlenememesi, hukuksal
dayanaklarinin olusturulamamasi ya da cogulcu yapinin siyasal-hukuksal diizleme yansitilmasina iliskin
engellerin ortadan kaldirilamamis olmasi, toplumsal ve siyasal catismalarin dogmasina neden olur. Bu
nedenle, belirtilen tiirdeki catismalarin ¢6ziimii yoniinde anayasal yontemlerin gelistirilmesi ve anayasa
iceriginde cogulcu yapinin korunmasinin temellerinin atilmasi zorunlu hale gelir (Yokus, 2013).

Anayasa, kiiltiirel veya etnik olarak homojen bir halkin belirli kimligini temsil etmez. Aksine, siyasi
meseleleri ¢cozmekle ilgili prosedirler tizerine bir minimum konsensus temeli Gizerinden bir toplumun
bltlnliguni saglar. Yani, anayasa demokratik bir diizen icinde catisma ¢éziiminin prosedir ve
kurumlarini kurar. Bu yonli ¢6zim Onerileri, Jirgen Habermas tarafindan anayasal 6greti kapsaminda
“anayasal yurtseverlik” (constitutional patriotism) kavrayisiyla, ayrintil bir sekilde 6nerilmistir. Anayasal
yurtseverlik kavrami, siyasi birligin ortak gostergesi olarak “ethnos”un yerine siyasi kiltirin ge¢cmesini
Onerir. Yalnizca bu tarz paylasiimis bir siyasi kimlik “cok kilttrli toplum icinde farkli yasam sekillerinin
beraber yasamasinin hem cesitliliginin hem de tamliginin/saglamliginin farkindaligini artirabilir” Bu tarz
bir siyasi kimligin odak noktasi devletin islerligini saglayan ortak demokratik prosediirlerdir. Anayasal
yurtseverlik, spesifik bir kiltirel topluluk yerine, anayasanin demokratik ilkelerine sadakati gerektirir
(Lerner, 2011). Demokratik anayasacilik ayni zamanda, toplumsal bolinmslikten kaynakh ¢catismalarin
giderilmesinde de bir ydntem olarak kullanilir.

Bolinmius toplumlarda olagan siyasal siirecler gibi anayasa yapim stireci de tiirdes toplumlara gore
cok daha buyuk gucglikler icermektedir. Anayasa metninde ifadesini bulan kazanclar ve kayiplar daha
uzun vadeli oldugu ve anayasalar normal kanunlara gore daha zor degisme kosullarina bagh oldugu icin
anayasa yapim surecinde bolinmis toplumun kesimleri arasinda catismalarin siddetlenme tehlikesi
dodar. Siyasal sistem Uzerinde agir baski yaratan bu tir bir sureg, siyasal catismalari, temel sorunlara
iliskin uyusmazhklar yogunlastirabilir. Bu tiir durumlarda anayasa tartismalari, uzlasma araci olmak
yerine gerilimin yiikselmesine neden olabilir (Ozbudun, 2019).

Kutuplasmis toplumlarda anayasa hazirlama siireci, catismayi derinlestirme riskini tasidigi gibi, catismayi
yumusatma olanaklarini da yaratabilir. Catismali ya da bolinmis bir toplumda, anayasa hazirlama
sUrecinin ¢atismayl yumusatma ve uzlasi zeminini olusturma olanag, tercih edilen anayasa yapimi
yonteminin tlriine ve niteligine baglh olarak degisir. Demokratik anayasa yapimi icin streg, toplumsal
uzlasiyi en yuksek seviyede saglayabilmek amaciyla toplumun bitin kesimlerinin katilimina agik olarak
yuratilur. Demokratik anayasa yapimina katilim, genis tabanli da olsa, toplumun farkh kesimlerinin
temsilcileri konumundaki sivil ve siyasi elitlerle dar kapsamli da olsa, toplumsal kesimlerin, ayni masa
etrafinda bulusmalarini saglar. Demokratik anayasa yapiminda siireg, toplumun farkli kesimleri arasinda
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diyalog ve muzakere ortami yaratir. Bdylece, anayasa lizerindeki gortismeler, tartismalar ve pazarliklar,
toplumsal kesimler arasindaki zitlasmalarin azalmasina hizmet edebilir. Dolayisiyla, anayasa hazirlama
siireci, taraflar arasindaki anayasal tercihlere dair bir uzlasma zemini olusturabilir (Erdem, 2021).

Derinden boliinmis toplumlarda, “asamali anayasa yapimi” bir yontem olarak kullaniimaktadir. Bu
yonteme “perakendeci” yontem de denmektedir. Kutuplasmis toplumlarda anayasa yapim usuld, en az
anayasanin icerigi kadar 6nemlidir. Anayasa yapiminin radikal bir stire¢ oldugu g6z 6niine alindiginda,
bolinmis toplumda bu tir bir slirecin ne denli kirilgan olabilecegi tahmin edilebilir. Bu nedenle,
bolinmus toplumlarda anayasa yapiminda kullanilan geleneksel usuller yeterli olmayabilir. Asamall
anayasayapimiusuliinde, toplumun boliinmesine neden olan konularin, anayasa yapim asamasinda g6z
ardi edilmesi yontemi izlenir. Boylece, catismaya neden olan faktorlere iliskin diizenlemeler, anayasanin
yapimi asamasinda otelenmis olur.

Kutuplasmis toplumlarda anayasa yapiminda, perakendeci yontemde, anayasa hazirlanirken mutlaka
bir yonde karar verilmesi gerekmemekte, aksine anayasa yapimi strecinin ¢atismalar koriikleme riski
de g6z 6niline bulunarak temel konularin ¢éziime kavusturulmasi zamana birakilmaktadir. Anayasalarin
temel siyasi metinler olmasi, kanunlardan Gstiin konumu ve genellikle zor degistiriimesi nedeniyle,
anayasa yapim sureclerinin kutuplasmis bir toplumda gruplar arasinda daha yogun bir ¢cekisme alanina
donusebilmektedir. Perakendeci yontemde kutuplasmis toplumlara igerik acisindan bir dayatma s6z
konusu olmayip; 6zerklik, secim sistemleri gibi konular 6ne alinmaz. Perakendeci yéntemde esas olan
anayasa yapim surecidir. Yapim siireci acgisindan da kesin sonugclar yerine zamana yayilmis bir sekilde
kararlarin alinmasi savunulmaktadir. Kararlarin zamana birakilmasiyla, catismanin daha da derinlesmesi
dnlenmektedir. Ote yandan, anayasal metinlerde kesin tercihlerin yapilmamis olmasi, zaman icerisinde
toplumun kendi yapisina gore devlet biciminin de sekillenmesi anlamina gelmekte ve bu sayede
toplumsal uzlasmanin yavas yavas saglanmasi ve nihai ¢6ziime ulasilabilmesi hedeflenmektedir (Cattik,
2018).

Anayasa yapiminda ¢ogulcu bir ydntemin kullanilmasi, yapim surecinin bir baslangi¢ olarak kabul
edilmesi, kimlik tanimlarindan kaginilarak kolektif tanimlara yonelinmesi, tartismal konularin
ertelenerek, bu konulardaki kararlarin siyasi alana aktarilmasi, asamali/perakendeci anayasa 6zellikleri
olarak siralanabilir (Erdem, 2022).

Anayasa yapma surecinde halkin katilimindan, genellikle halkin en son noktada anayasanin oylanmasina
katilimi anlasilmaktadir. Oysa cogulcu toplum yapisiicerisinde ve 6zellikle bolinmis toplumlarda, halkin
icinde yer aldig1 orgitli gruplar araciligiyla stirece dahil edilmesi 6nem tasimaktadir. Demokratik bir
anayasaicin,yapimasamasindada halkin talepleriyle siireciilerleten gii¢ olmasi bir zorunluluktur. Halktan
gelmeyen bir anayasa yapma talebini temel alan bir anayasa yapma siirecinin bastan sakatlanacagi
aciktir. Bolinmus toplumlarda anayasa hazirliginda halkin karari ve kararliligi ile baslatilan siirecte, sivil
toplumun ve siyasal partilerin aktif katilimi, tesadifi ya da istege bagh degildir. B6linmis toplumda
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anayasa hazirhginda sireg, bilingli bir sekilde organize edilecek bir tasarim ¢ercevesinde yuratilmelidir.
Bollinmiis toplumlarda hazirlik asamasinda gercek anlamda toplumsal oydasma saglanmadigi stirece
ortaya ¢ikacak metin tepeden inme olacagi icin, boyle bir anayasa toplumsal barisi temin edecek ve
kalici olmayi basaracak bir metin olmayacaktir. Herhangi bir anayasa yapim sireci yerine herkesin
kazandigi bir anayasa yapim siireci insa edilmelidir. Ancak bu sayede ortaya ¢ikan anayasa, herkesin
anayasasi olacaktir. Bu agidan, Gliney Afrika orneginde anayasa hazirhdi siireci esas olarak, halkin katilimi
olanaklarinin yaratilmasiyla olgunlastiriimistir (Ulusahin, 2011).

Katilimci Anayasa yapiminda yontem, stire¢ odakhdir. Bu yéntemde, toplumsal katmanlarin katimina
acik birmizakere stirecihedeflenir.Buamacgla, toplumsal katmanlarin katihminisaglayacak mekanizmalar
olusturulur. Toplumsal dislanmaya izin verilmez, toplumsal katmanlarin gercek temsilcilerine ve
dogrudan bireylere ulasilir. Toplumsal katmanlarla siyasi ve toplumsal aktorler arasindaki iletisim
kanallari da acik tutulur. Yerel ve bolgesel dizeyde de bu olanaklar yaratilir. Katilimci anayasa yapimi,
temsili demokrasinin dar kaliplari icerisinde isleyen geleneksel anayasa yapim yontemlerinden farkh
olarak, anayasa yapimini elitler diizeyinde tutmaz. Katiimci anayasacilik, anayasa yapim surecine
genis ve aktif katilimi saglayarak, anayasayr dogrudan halkin eseri haline getirir. Toplumda ¢cogunlugu
olusturan grubun ya da gruplarin gorislerinin anayasaya yansitiimasi yerine, belli basli biitiin toplumsal
gruplarin bir araya gelmesi ve ortak ilkeler ve normlar tGizerinde bulusmalari saglanir. Bu amacla katilmci
anayasacilik, diyalog ve muzakere araclarinin etkin kullanimini éngorir. Boylece, demokrasiye ve
istikrarl bir anayasal diizene barisci bir gecisin temelini olusturan‘toplumsal oydasma’saglanmis olur. Bu
ozellikleri ve islevleri sayesinde suire¢ odakli katilimci anayasa yapimi, derinden boltinmus toplumlarda
yasanan c¢atismalari yumusatmada hatta sonlandirmada, demokratik istikrari saglamada ve kalici barisi
insa etmede etkili bir yontemdir. Dolayisiyla, stire¢ odakli katiimci anayasa yapimi, catisma ¢éziimiinde
elverigli bir yontemdir (Erdem, 2021).

Glney Afrika baris stireci deneyimi ayni zamanda derinden boliinms toplum olarak anayasa yapiminda
biricik 6rnedi olusturmaktadir. Gercekten Giliney Afrika'da, katihmcilik ve kapsayicilik temelinde
gelistirilen bir anayasa yapim sireci yasanmistir. Gliney Afrika’da ¢c6zimi hedefleyen anayasa yapim
sUireci,aynizamanda birbariganlagmasisiirecine donustirilmastir (Sachs, 2021). Bolinmus toplumlarda
sosyo-ekonomik esitsizlik yaygin gorilen bir durum oldugu halde; katilimcilik ve kapsayicilik, bélinmis
bircok toplumda sosyo-ekonomik esitsizlik kosullarinda da surdirulebilmistir. Glney Afrika, sosyo-
ekonomik esitsizliklere ragmen katilimcilik ve kapsayicilik ilkelerinin uygulanabildigi 6rneklerin basinda
gelmektedir (Orhan, 2020).

Glney Afrika'da, ayrimci Apartheid rejiminin sona ermesinin ardindan 10 Aralik 1996'da onaylanan ve
7 Subat 1997'de yururlige giren Anayasanin hazirlandigi stireg, gliniimiiziin en orijinal, en katilimci ve
en demokratik anayasa hazirlama siireci olarak kabul edilmektedir. Gliney Afrika'da anayasa surecinin
en buyik basarisi, bolinmis bir toplumu; insan haklarina son derece saygili, demokratik bir metnin
etrafinda birlestirmesidir. Anayasalarin hazirlanis sirecleri, icerikleri Uzerinde belirleyici bir etkiye
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sahip oldugu icin son derece onemlidir. Gliney Afrika, 1994 yilinda yurirlige giren Gegici Anayasasiyla
yetinmemis, glicli bir siyasi iradeyle 6zgurlikleri ¢cok glicli bir sekilde ifade eden ve garanti altina
alan demokratik bir anayasa yoniinde bir tiir toplumsal seferberlik yontemini izlemistir. Anayasanin
gercekten “toplumun sézlesmesi” olabilmesi icin yontemler gelistirilmis, stirecte ortaya ¢ikan bircok
soruya ¢6zim aranmistir. Bir yandan halki bilgilendirmenin, egitmenin, ilgisini cekmenin ve katilimini
tesvik etmenin yollari distnilmus, diger yandan sivil katilim yoluyla alti ¢izilen hususlarin ve dnerilerin
nasil degerlendirilecegine ve anayasa metninde nasil yer alacagina dair 6zenli calismalar yapilmistir. Bu
dogrultuda, anayasa yapim siireci, demokratik bir yapiya kavusmanin ve toplumsal barisi saglamanin bir
araci olarak goriilmistir (Sak ve Ozcer, 2007).

3. GUNEY AFRIKA’NIN DEMOKRATIK ANAYASA ONCESi KOSULLARI

Irk ayrimcihgi, ikinci Diinya Savasi, sonrasindan itibaren 20. yiizyilin en biiyiik suclarindan biri olarak
kabul edilmekteydi. Hem Giliney Afrika'da hem de Gliney Afrika disinda, bu rejime karsi olan gruplar, uzun
yillar aleyhe calismalar yiritmis, bunun sonucunda Ulkeye karsi ciddi tepkiler gelismistir. Apartheid
rejiminin, savas sonrasi insan haklari sdylemini radikal bir bicimde reddetmesi, uluslararasi toplumda
da siddetli bir sekilde karsi koymaya ugramistir. Dolayisiyla, Guiney Afrika'daki rejime karsi uluslararasi
érglitler de miicadeleye girmislerdir. Ozellikle ikinci Diinya Savasi’'ndan sonra Apartheid uygulamalari
hem Birlesmis Milletler hem de Uluslararasi Calisma Orgiitii (ILO) icin temel bir insan haklari sorunu
haline gelmistir. Apartheid rejimi uygulamalarina karsi Birlesmis Milletlerin yani sira ILO’nun da aktif bir
micadele sergiledigi gorilmistir. Afrikali Glkelerin ILO'da etkinliklerinin artmasi Apartheid siddetinin
ILO nezdinde glindemde kalmasinda 6nemli bir faktér olmustur (Gimis, 2020).

Giiney Afrika'da ikinci Diinya Savasindan sonra“beyaz” niifusa hizmet eden Ulusal Parti (NP)'nin 1948'de
iktidara gelmesiyle kati ayrimci yasalar uygulanmaya baslanmistir. Irk¢i yasalarla cercevesi cizilen
Apartheid rejimi, beyaz olmayan gruplar aleyhine ayrimi 6ngdren, beyaz nifusun siyahlardan tstin
oldugu duslincesine dayanan bir sistem olusturmustur. Kirk yil stiren siyahlar ve beyazlar arasindaki
gerilimin ve siddet olaylarinin giderek siddetlenmesi ile Ulkenin kaginilmaz olarak irklar arasi bir
savasa suriiklenmesi, seksenli yillardan itibaren yeni gelismeleri beraberinde getirmistir. insan haklari
kapsaminda, ilk zamanlarda sinirli siyasal haklar taninmis ve bazi reformlara gidilmistir. 1990lar ise
Gliney Afrika icin radikal ¢dziim siirecini getirmistir (Sak ve Ozcer, 2007).

Gliney Afrika'da ¢oziime iliskin adimlar, liderler diizeyinde gorismelerle baslamistir. 1980’'lerde, beyaz
hikimet, bazi siyasal degisikliklerle ortaya cikan catismayl asmaya calismis ama baris reformlari
basarisizlikla sonuglanmigtir. 1985-1989 vyillari arasinda da bir sonuca varamayan baris gériismeleri
sirmustir. Mandela'nin serbest birakilmasi sonucunda ancak ciddi anlamda ¢6ziim yolu acilabilmistir.
Buarada, kurulan Demokratik Birlesik Cephe, catismayi sonlandirma yoniinde olusan uluslararasi baskiya
da katkida bulunmustur. Birlesik Demokratik Cephe yontem olarak, tilkenin ydnetilemez hale gelmesini
saglamaya calismis basaramasa da bu cabalar sonucunda, tlkenin giivenlik temelli kontrol maliyeti
yukselmistir. Gliney Afrika'nin ¢atisma ¢6ziimi yoluna girmesinde esas olarak uluslararasi baskilar ¢cok
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etkili olmustur. Uluslararasi sirketler, irk ayrimina karsi durmuglar ve yatinmlari geri cekmekle tehdit
etmistir. Dolayisiyla, ¢6ziime ydnelmede bir diger belirleyici faktor, ekonomik krizler olmustur (Frost,
2011).

Glney Afrika'nin toplumsal ve siyasal barisa yonelmesinde ¢ok farkli etmenler rol oynamistir. Diinyada
Dogu Blokunailiskin gelismeler, Gliney Afrika icin de 1990 yilindaki degisimin yolunu agmistir. Diinyadaki
bu gelismeler, Apartheid rejiminin son devlet baskani olan Frederik Willem de Klerk'i de degisim icin
harekete gecirmistir. insan haklari alanindaki gelismelerle birlikte, Apartheid rejimi, uluslararasi iliskiler
acisindan, en temel suglar isleyen bir rejime dontsmustir. 1950 ile 1980 yillari arasinda siirgiinde
orgutli bulunan Afrika Ulusal Kongresi (ANC), Gliney Afrika'daki butliin etnik topluluklarin sézcisu
haline gelmistir. 1980'li yillarda, yani resmi gortiismelerin baslamasindan dnce, is adami, akademisyen
ve siyasetcilerin dahil oldugu bir dizi gizli toplanti yapilmis, bu toplantilar, taraflar arasinda giivenin ve
iyi niyetin insasina olumlu etki yapmistir. Gliney Afrika'da ANC yonetimiyle goriismeler yapilarak, azami
ve asgari taleplerinin neler oldugu anlasilmaya calisilmistir. Taraflar arasindaki en énemli anlasma ise,
hazirlanacak anayasanin, bati demokrasisinin belirledigi kural ve standartlara uygunlugu konusunda
olmustur. 1990'li yillara gelindiginde, ANC'nin de kurulu rejimin de bir agmaza girdigi, artik acikca
gorulebilmistir. Siyasal anlamda bir agmaza varildiginin farkina varilmasi, gériismelerin baslamasini
saglayan en 6nemli etken, 1990'da Nelson Mandela’nin saliverilmesi de ¢6zim yolunda en 6nemli
donemec olmustur. Liderleri mizakere masasina oturmaya ikna etmek icin, basta Amerika, Britanya ve
Fransa olmak tizere diinyanin her yanindan diplomatlar tilkeye gelmistir. Miizakere masasinda bulunan
taraflarin 6nde gelen isimler, mizakerelerin kesilmesi ya da ¢okmesi durumunda diinyanin, Giiney
Afrika'yl ¢6ziimsiizlige mahkam bir yer olarak goéreceg@inin farkina varmistir. Miizakereler siiresince,
felaket boyutunda aksilikler yasanmasina ragmen, sonugta nispi temsil sistemine gore, o dénem
mevcut olan ¢ok sayida siyasi partinin katihmiyla, Ulusal Birlik Hikiimeti kurulmustur. Boylece, bitiin
blyuk partilerin, kabinede yer alma olanagi saglanmistir. Ulusal Birlik Hikiimeti hem siyahlara hem de
beyazlara gliven vererek, ANC'nin zamanla hiikimete bittinlyle hakim olma siirecini kolaylastirmistir
(Spence, 2012).

Apartheid Rejimi nedeniyle Giliney Afrika'ya uluslararasi boyutta uygulanan yaptirnimlarin, miizakere
suirecinin  gelistirilmesine biyiik katkisi olmustur. Ornegin, Amerika Birlesik Devletlerimin tip
hizmetlerinin ¢ekilmesi yaptirimi, Gliney Afrika'da bu alandaki hizmetleri olduk¢a olumsuz etkilemistir.
Diinya genelinde Apartheid Rejiminin sonlandiriimasi geregi baskisi, ANC tarafindan érgitlenen bir i¢
kalkisma ve Beyaz azinlikta zihniyet donlsimu bir araya geldiginde ¢6ziime dontik yapici bir stirece
girilmistir. Gliney Afrikada ¢6ziim icin resmi kolaylastiricilar yerine teknik danismanlar ¢alismistir.
Anayasa ve hukuk konularinda teknik destekler alinmistir. Teknik destek verenler, genelde Giiney
Afrikalilar olsa da disaridan uzmanlar da teknik destek verenler arasina katilmistir. Bu tir danismanlar
toplumda itibari olanlar arasindan secilmistir. Amerika Birlesik Devletlerinden teknik destekgciler de
strece destek vermistir (Meyer, 2019).
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Glney Afrika'da gegcmisle ylizlesme, ¢6ziim suirecinde etkili bir yol olarak kullanilmistir. Aslinda, Hakikatleri
Arastirma Komisyonu, ¢catisma ¢6ziimi deneyimini yasayan farkl tlkelerde de olusturulmustur. Bununla
birlikte bu nitelikteki komisyonlar, olusturulduklar tim ulkelerde ayni sekilde olusturulmadiklari gibi
ayni sekilde de calismamislardir. Hakikatlerle yiizlesmede, konu siniri ve sire bakimindan ne kadar
geriye gidileceginin belirlenmesi d6nemlidir. Bu baglamda her zaman, Hakikatleri Arastirma Komisyonlari
birtakim riskler tasimaktadir. Ornegin, Komisyon yeterince donanimli degilse bu bir risktir. Diger yénden
Komisyon, dogrulari ortaya cikarir ama bu dogrular catismayi arttirabilir. Bir baska énemli konu da
Komisyonun ceza adaletine basvurup basvuramayacagidir. Bu konuda insan haklari savunucularinin
talebi, ceza yargilamasinin olmasi ve hesap verilebilirligin saglanmasidir. Gliney Afrika'daki Hakikatleri
Arastirma Komisyonu, ¢ok etkili olmustur, cinkii bu Komisyona ayrica af yetkisi de verilmistir. Failler, tim
suclarini itiraf ediyorlarsa ancak affedilmeleri mimkian kilinmistir. Herkesin hikayelerini anlatma hakki
bulunmakla birlikte, ifade verenlerin bir kismi, Komisyona ifadelerini gizli vermistir (Hayner, 2011).

Gliney Afrika Hakikat ve Uzlasma Komisyonu, nesnel gercege ulasmaya kilitlenerek, bir kurum ya da
bu yonli islev yuklenmis bir ara¢ olmakla kalmadigi gibi, stirecin kendisinin, sonucu da belirleyecegi
gorisiinii savunan demokratik goriisiin somutlasmasina da hizmet etmistir. Gercekten oldukga karmasik
kosullarda Komisyon, bir bltiin olarak siyasal kiiltiiriin déntisimiini saglayacak yonde, demokratik bir
bakisa imkan ve zemin olusturmustur (Sancar, 2011).

Glney Afrika'da Hakikat Komisyonu kurulmasi diisiincesi ilk olarak 1992 yili baslarinda teklif edilmis ama
nasil calisacagr konusu netlik kazanmamistir. Hakikat komisyonlarinin nasil olusacagi ve nasil calisacagi
yonlindeki tartismalar, Nelson Mandela’nin 1994 yilinda devlet baskani secilmesinden sonra yogunluk
kazanmistir. Gecici Anayasa icin 1993 yili sonlarinda yapilan miizakerelerde en biytk ihtilaf, hikiimetin
ve ordunun haksizliklardan sorumlu tutulan kisiler icin dayattigi af konusunda yasanmistir. Miizakereler
sonucunda, Anayasanin baslangicina siyasi nedenlerle ge¢cmiste yasanan ¢atismalar sirasindaki ihmal ve
suclarin affedilmesi ifadesi konularak ancak uzlasma saglanabilmistir. Gliney Afrika Parlamentosu, 1995
yili ortalarinda cikarilan “Ulusal Birlik ve Uzlasmayi Tesvik Yasasi” ile olusturulan komisyon ile gegmise
donuk sorusturmalara yonelmistir. Bu komisyona kapsamli sorusturma olanagini saglayacak sekilde
oldukga genis yetkiler verilmistir. Komisyonun, bireysel af, mekan arama, delillere el koyma, taniklari
mahkemeye ¢agirma, tanik koruma programini uygulama yetkileriyle donatiimistir. Hakikat ve Uzlasma
Komisyonu, 6zel durusmalarla énemli kurumlar lzerinde yogunlasarak, bu kurumlarin ge¢misteki
koti muamelelere katkilarini sorgulamistir. Bu kurumlar arasinda; din, adalet, is, saghk sektord, basin,
cezaevleri ve silahli kuvvetlere ait kurumlar olmustur. Komisyondaki sorgulamalar kapsaminda, bazi
kisilerle ilgili ayrica 6zel oturumlar olmustur (Hayner, 2011).

Secimlerden hemen sonra kurulmus olan Hakikat ve Uzlasma Komisyonunun c¢alismalarinin topluma
hem olumlu hem de olumsuz yansimalari olmustur. Apartheid rejiminden dolayi aci cekenler komisyona
verdikleri ifade ve kanitlarla kismen yasadiklar acilari hafifletirken, bir yandan da hikimeti zor
durumda birakmistir. Hikkiimet, kendi Gyelerinin yaptigi bir kisim koti muameleleri, Hakikat ve Uzlasma
Komisyonunun calismalarina dahil etmedigi gerekgesiyle; tarafli oldugu, ¢ifte standart uyguladig
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seklinde elestirilmistir. Ge¢cmisle ylzlesmede dezavantajli konumdaki Hikiimet; anayasa konusunda
gerekli hazirhklar yapilip, gecis stireci parlamentosu olustuktan sonra, anayasa miizakerelerine devam
etme ve taraflarin anlastigi bir anayasanin hazirlanmasi yoluyla ancak avantajl bir konuma gecebilmistir
(Spence, 2012).

Muzakere sirecine yonelik atilan ilk adim, siyasi yasaklarin kaldirlmasi olmustur. Siyasi yasaklarin
kaldinimasi sonucunda, Apartheid karsiti 6rgiit olarak Afrika Ulusal Kongresi (ANC) ve lideri Nelson
Mandela, Ulusal Parti (NP) ile miizakere siirecinin yolunu a¢cmistir. 1991'in Kasim ayinda All Party Congress
(APC/CODER) adinda, butiin partilerin katildiklari bir kongre kurulmustur. Bu kongrenin yeni bir rejime
giden yolda uzlasi ile ortak karar almasi 6ngorilmustir. Uzlasma arayisinda, kapanmamis yaralarin
gerginlik yaratmamasi icin, ayni yilin Aralik ayinda NP resmi olarak, Apartheid déneminin politikalari
icin 0zir dilemis ve ANC'nin gegici bir hiikimet kurulmasi yoniindeki teklifini kabul etmistir. Strec
baslatilmadan dnce Baskan Klerk icin asilmasi gereken bir baska sorun ise, miizakerelere karsi tavir alan
bazi gruplar olmustur. Bu gruplari etkisiz kilmak icin, 1992'nin basinda, sadece“beyaz” niifusun katilacagi
tartismali bir referandum dizenlenmistir. Referandumda reform stirecinin devami ve mizakerelerle
bir anayasa yapilmasi dnerisi %68 oy ile kabul gérmustir. Oylamaya katilim, bazi bolgelerde %95'leri
bulmustur. Sonuclar uzlasmaya yonelik cabalarin daha da artirilmasina ve etkinlestirilmesine yol
acmistir. Bunu izleyen dénemde miizakereler, gecici yonetimden sonra olusturulacak demokratik rejim
icin yeni bir anayasa yapimi tizerine yogunlasmistir (Sak ve Ozcer, 2007).

4. GUNEY AFRIKA'NIN TOPLUMSAL BARISINDA ANAYASANIN ROLU

Gliney Afrikada demokratik yeni anayasa yapim sireci, barisin saglanmasi agisindan yasamsal bir
onem tasimistir. Barisa donik hazirliklarda kilit rol Gstlenen anayasa yapim siirecinin, kapsayici olmasi
zorunlulugu inanci egemen kilinmistir. Bu zorunluluk, genel olarak muizakerelerin kapsayiciliginin
zorunlulugu ile bir arada distnUtlmastir. Toplumun tim kesimlerinin baris slirecine desteginin
saglanmasi hedeflenmistir. Secimlerden sonraki ilk meclisin kuruculuk yapacag: kararina variimistir.
Meclis calismalarinin seffafligi saglanmistir. Anayasa, saglanan bu kosullar sayesinde buiyiik bir mesruiyet
kazanmistir (Ebrahim, 2019).

Gulney Afrikada anayasa hazirliklari tamamlanincaya kadar gegen surede “yapici iletisim’, ilkesi
kullanilmistir. Anayasayl hazirlayacak birimler kapsamindaki yerel komiteler de baris sireci icin
belirlenen bu tiir dinamiklerle ortaya ¢ikmistir. 1990'dan Mandela'nin Cumhurbaskani oldugu 1994'e
kadar baris stireciyle es zamanli olarak siddet de stirmuistir. Bu arada 1991°de baris anlasmasini izleyen
donemde Hikiimet cevrelerinde ANC gibi Komnist Parti Gizerindeki yasaklarin da kaldirilmasi glindeme
gelmistir. ANC, Komunist Parti ile iliskide oldudu icin, anayasa hazirligi sirasinda “yapici iletisim” ilkesi
dogrultusunda, Komuinist Parti tGzerindeki yasaklar da kaldirilmistir. Anayasa muzakerelerinin formati
Uzerine calismalar donemi ayni zamanda slrecin tasarlanmasi olarak gorulmdistir. Surecin icerigi
kadar planlanmasi da énemsenmistir. Strecte farkli talepler nedeniyle tekrarlanan catismalar, anayasal
diizeyde bireysel haklarin herkes icin korunmasi temeline donildiigiinde ancak asilabilmistir. Anayasa
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konusunda temel bir ilke olarak, grup haklari ya da azinlik haklarn fikri terk edilmistir. Gliney Afrika
Anayasasi'nda grup haklarina iliskin bir hilkme yer verilmemistir. Herkes icin esit haklar temelinde bir
¢ozlime gidilmistir. Hikimet tarafi da beyaz azinliklar icin veto imkanlari dayatmalarindan vazge¢mistir.
(Meyer, 2019). Irksal temele dayanmayan demokratik bir anayasa hedeflenmistir. Baris stireci ekseninde
mizakerelerde Uzerinde uzlasiimis ilkelerin anayasaya zerkedilmesi yontemine gidilmistir. Anayasa
yapim sirecinde yliksek bir temsil aranarak, anayasa hukukgular tarafindan hazirlanmayan Anayasa,
Anayasa Mahkemesi'nin denetiminde tutulmustur. Dolayisiyla, Anayasa Mahkemesi'nin kendisi de
anayasa yapim slrecinin parcasi olmustur (Sachs, 2021).

Gliney Afrika'da anayasa hazirlik siirecinde cesitli ilkeler 6ne ¢ikmistir. Baslica ilkeler; danisma, katihm
ve uzlasma olarak belirtiimektedir. Anayasanin benimsenmesi hedefiyle halkin hazirlik sirecine
katilimi saglanirken bir yandan da zihni doniisiim yasanmistir. Gercekten, Gliney Afrika'daki anayasa
yapim siirecinde, en fazla goze carpan, toplumsal ve siyasal kosullarda uzun bir zamana yayilan
degisim ve donlsimdir. Gliney Afrika deneyimi, anayasa hazirhd bakimindan son derece 6zgiln
nitelikler tasimaktadir. 1990-1997 yillari arasinda anayasa yapim sireci, halkin da iki milyon 6nergeyle
katildigi bir demokratik stirece donusturilmustir. Glney Afrika'da anayasal slireg, baris anlasmasinin
imzalanmasindan sonra baslamis ve bodylece gecis slreci baslatiimistir. Anayasa yapim siirecinin
baslamasindan 6nceki donemle anayasa hazirlik streciyle birlikte varilan sonug arasinda toplumsal
ve siyasal boyutta ¢ok biylk bir fark ortaya ¢ikmistir. Gercekten, ayrimciligin en Ust diizeyde oldudu,
etnik gruplar arasindaki catismalarin yasandigi, sosyal esitsizliklerin biiyik oldugu Giiney Afrika'da
yeni Anayasa slrecinin en bilylk basarisi; egitim dizeyinin disukligi ve kiltiirel farklar nedeniyle
cok farkli 6zlemleri ve hedefleri olan toplumu, insan haklarina dayanan, demokratik bir metin etrafinda
birlestirmis olmasidir. Daha da 6nemlisi, anayasa yapim sireci, bir yandan demokratik bir yapiya
ulastirirken bir yandan da toplumsal barisi saglamada ara¢ olmustur. Gliney Afrika'da bu basarinin en
basta gelen kaynagi, stirece katilan taraflarin en zor zamanlarda bile olabildigince miizakereci bir tutum
sergilemis olmasidir. Bu durum, miizakerelerle her bir tarafin demokrasi ve temel 6zgurlikler disindaki
konularda, gerektiginde 6din verebilmesi olarak tanimlanmistir. Apartheid rejiminin sona erdirilmesi
yoniinde giderek yogunlasan uluslararasi baskinin anayasa yapim siirecinde énde gelen etken oldugu
ileri suriilse de 6zgrliiklerin ve demokrasinin saglanmasi yoniinde gliclii bir siyasi iradeyle birlikte
Glney Afrika'da anayasa yapim siireci, toplumsal barisi saglayacak bir tiir proje olarak yurGttlmustir
(Sak ve Ozcer, 2007).

Glney Afrika'da once bir Haklar Bildirgesi olusturulmus, ardindan Anayasa’nin olusumuna gidilmis
ve hazirlanan Haklar Bildirgesi Anayasanin ilk kismina yerlestirilmistir. Siddeti 6nlemek icin haklar
boyutunun 6ne cikarilmasi gereksinimi, haklarin iktidar paylasiminin temelini olusturacagi distincesi
ve toplumsal kesimlerin haklari yerine bireylerin haklarinin 6ne cikariimasi hedefi, Haklar Bildirgesinin
ortaya ¢ikarilmasinin temellerini olusturmustur. Gliney Afrika'da Siyahlar, azinliktaki bir toplumsal kesimi
olusturmadidi icin, yetki devri ya da 6zerklik tGzerinden yontemler gelistirmek yerine, yaygin olarak
bireysel haklarin gelistirilmesi yontemi kullaniimistir. Bu yontemle ilgili Anayasa tartismalari sirasinda
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blyuk kirlmalar da yasanmistir. Bireysel haklar temelli yaklagima karsi duruglar da olmustur. Sonucta,
bireysel haklarin anayasal dlizeyde belirlenmesi fikrinde uzlasiimistir. Haklar Bildirgesi, dar bir enstriiman
olarak dusliniilmeyip, genis kapsamli ele alinmistir. Anayasa, bireysel haklari belirlemekle kalmamis,
bireysel haklarin korunmasini saglayacak kurumlarin kurulmasini da hitkme baglamistir (Sachs, 2019).

Anayasa yapim sureci bircok kiiclk siyasal partiyi de bir araya getirmistir. Gliney Afrika anayasa hazirlik
stirecinde, 6zellikle toplumsal catismada taraflarin etkin katilimini saglayan bir usul izlenmistir. Afrika
Ulusal Kongresi (ANC)'nin de Gliney Afrika Hikiimetinin de ayri ayri anayasa taslaklari bulunmakla
birlikte, hicbiri kendi taslagini dayatici bir yol izlememistir. Taraflar hazirladiklar anayasa taslaklarini,
tartisilmak tGizere masaya koymustur. Cok partili uzlasma forumu olusturularak ortak ilkeler belirlenmistir.
Builkeler, hicbir sekilde ihlal edilemeyecek hak ve 6zgiirliiklerle ilgili olmustur. Yeni bir anayasa yapilana
kadar yururlikte kalmasi kararlastirilan 1994 tarihli gecici anayasa halkoyuna sunularak kabul edilmistir.
Gegcici anayasa ile bir Milli Birlik Hikumeti olusturulmus, Senato ve Millet Meclisi'nden olusan yeni bir
kurucu meclis meydana getirilmesi kararlastirilmistir. Gegici Anayasa herhangi bir tarafin gorislerinin
tamaminin anayasaya aktarilmasindan ziyade bir orta yol Uzerine insa edilen ilkeler temeline
dayanan bir anayasa olarak dogmustur. Bu cercevede olusturulmus gegici anayasa, 1996'ya yani yeni
anayasanin onaylanmasina dek yurirlikte kalmistir. Bu siirecte yeni anayasaya halkin katkisinin nasil
saglanacadi da tartisiimistir. Akademisyenlerin ve sivil toplum orgitlerinin goruslerine basvurulmustur.
Akademisyenlerden olusan teknik ekip, haklar bildirgeleriyle Gliney Afrika’nin kiltirel, tarihsel ve diger
unsurlar bakimindan kosullarini degerlendirmislerdir. Catismanin taraflari, benzer tilke deneyimlerinden
kopyalamaya kacmadan yararlanmiglardir. Taraflar esas olarak; anayasanin tarihsel kultiirel degerleri
iceren ge¢misi konusunda ve gelecege birlikte nasil yiriinecegini gdsteren bir metin olmasi konusunda
uzlasmislardir (Doidge, 2009).

Gliney Afrika Gegici Anayasasi, anayasal ilkelerin (temel paktin) 1siginda tesis edilmistir. Bu ilkeler;
Ulkenin, modern ve liberal bir model ekseninde bicimlenecedi ve her daim timiyle bagimsiz ve
yetkin bir anayasa mahkemesi tarafindan korunan bir anayasal devlet olacagi yontndeki bir toplumsal
uzlaslya dayanmistir. Gliney Afrika'nin basarili anayasa yapim strecinin merkezinde, tiim stire¢ boyunca
uygulanan ve gelecekte daha biyik anlasmalarin yapitaslar olacak kiiclik 6lcekli anlasmalar veya
‘pakt’lar Uzerinde uzlasmaya varma yontemi bulunmaktadir. 1994 tarihli Gegici Anayasa, secilmis
temsilcilerin katilimi olmaksizin hazirlanan bir gecis donemi araci olmusken, 1996 (nihai) Gliney Afrika
Anayasasl, 1994 yilinda secilen ve 6zel kurucu yetkilerle (anayasa yapim yetkisiyle) donatiimis olan
Parlamento’nun eseri olarak ortaya ¢ikmistir (Thomashausen, 2011).

Gliney Afrika Cumhuriyeti'ni kuran 1996 tarihli Anayasa, basanl katilimc anayasa yapiminin
orneklerinden biri olarak kabul edilmektedir. Anayasa hazirliginda katilimin 6tesinde, katilan bireylerinya
da kurumlarin goruslerinin de anayasanin icerigine etki etmesine olanak taniyacak araclar kullaniimistir.
Aciklik, seffaflik, erisilebilirlik ve hesap verebilirlik 6zelliklerinin saglanabilmesi icin toplum ve medya
ile iliskilere 6Gnem verilmis, kamuoyu anayasa hakkinda bilgilendirilmistir. Bilgilendirme siirecine halk
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dogrudan erisim olanaklarina da kavusturulmustur. Ornegin, ticretsiz telefon hatlari ve farkli kamusal
imkanlar olusturularak kamuoyunun siirekli bir bicimde sirece katilmasi saglanmistir. Bununla birlikte,
strece donuk cesitli anketler kullanilarak, stirecin basarisi dlgiilmeye calisilmistir. Anayasa hazirhiginda,
medya organlari da anayasal konularin tartisildigi 6nemli bir platform olmustur. Gazeteler, televizyon
ve radyo programlarinda “Anayasal Tartismalar” baslidi altinda forumlar diizenlenmistir. Tartismalara,
Anayasa Meclisi'nden, siyasi partilerden, sivil toplum orgutlerinden ve halktan temsilciler katilmistir.
Benzer bicimde Anayasa Meclisi de resmi bir gazete ¢ikararak gelismelerden halki haberdar etmistir. Bu
sekilde ortaya cikan Giliney Afrika Anayasasi’ni meydana getiren tarihsel deneyim, benzer deneyimleri
yasayan Ulkeler agisindan onemli dersler alinmasini saglamistir (Gllener, 2011).

Gliney Afrika'da mizakere sireci kapsamli oldugu icin Anayasa referanduma bile sunulmamistir.
Bununla birlikte sadece Beyazlara yonelik bir referandum yapilmistir. Buradaki hedef, siirecin ilerletilmesi
olmustur. Bu yolla Hiikiimet, Beyazlarin destegini kazanmistir. icerik olarak Anayasa bireysel haklarin
gerceklestirilmesi bakimindan oldukca genis tutulmustur. Sonucta Giiney Afrika Anayasasi bir tir
idealler anayasasi olmustur. Anayasa esas olarak bireysel haklari belirlemistir. Ancak Anayasa, kolektif
katilima da izin vermektedir. Ornegin, Anayasada Afrikaner haklarin gelistirilmesi olanaklari saglanmistir
(Meyer, 2019).

GlnUmuzde Gliney Afrika Anayasasi, ulusal diizey, eyalet ve yerel dizey olarak ¢ yonetim duzeyi
ongormektedir. Ancak sistem, etnik gruplara 6zerklik tanima seklinde tasarlanmamistir. Gegmiste ihmal
edilmis bolgelerin kalkinmasinin saglanmasi ve hizmetin esit dagiliminin gozetilmesi hedefleriyle
ulusal hikiimete yetki taninmasina ozellikle dikkat edilmistir. Cok katmanli yonetim sisteminin en
onemli 6zelligi, “ortaklasa yonetim”e iliskin acik anayasal taahttiir. Genel olarak eyaletler yetkilerini
ulusal hiikiimetle paylasmaktadir. U¢ ydnetim diizeyi arasindaki yetki paylasimi sisteminin amaci,
gelismislik ve hizmetler bakimindan ortaya ¢ikmis olan esitsizligin giderilmesidir. Anayasa, eyaletlere
ve yerel yonetimlere iliskin yetkileri belirlemis olsa da ulusal yonetimin, yasama ve yuriitme yetkisine
sahip olmadigi alan bulunmamaktadir. Giiney Afrika'da, saglk, egitim, sosyal yardimlasma gibi bircok
konuda es zamanl bir sekilde hem ulusal yonetim hem de yerel ydnetimler yasa yapabilir. Ancak bu eg
zamanlilik, yerel yonetimlerin ancak ulusal yonetimin bosluk biraktidi alanla sinirhdir. Ulusal yonetimin
girdigi alan acisindan yerel yonetim yetkisini yitirmektedir (Murray, 2012).

Glney Afrika Anayasasi, etnik koken, din, dil gibi tim kimlik ¢ikarlarini tanimaktadir. Yargi da dahil olmak
Uzere, devlet memurluklarinda farkh gruplarin esit temsilini dngdérmektedir. Kultirel ve dilsel haklarla
ilgili etkin glivenceler saglanmistir. On resmi dil belirlenmis olup, bunlarin disindaki diller icin de
anayasal glivenceler olusturulmustur. Gliney Afrikalilarin, resmi dilde veya sectikleri dilde egitim alma
haklari da bulunmaktadir (Murray, 2012).

5.SONUC
Gliney Afrika'da, hakikatlerle ylzlesme yonteminden, anayasal yetki devrine ve demokratik hak ve
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ozgurliklerin kazanilmasina kadar bircok boyutuyla isletilen siireg; sonug itibariyle anayasal yontemlerle
demokrasiye ulasmayi anlatan bir doneme karsilik gelmektedir. Gliney Afrika icin demokratik anayasa
hedefi ve bu yonli calismalar, catisma ¢oziimiinde esash bir yontem olarak kullaniimistir. Miizakerelerin
basini sivil érgiitlenmeler cekmistir. is diinyasindan liderler ile dini liderler nemli roller oynamislardir.
Bu dogrultuda, baris fikrinin tabana yayilmasi oldukca énemsenmistir. icerisinde bircok araci barindiran
catisma ¢ozumu siireci, basarili yonleriyle benzer durumlar icin érnek degerindedir.

Turkiye'de 6zellikle 2001-2015 arasi donemde sivil-6zgrlikci demokratik bir anayasa arayisinda dnemli
cahsmalar ortaya cikarildi. Bunlarin bir kismi, Hiikiimet tarafindan hazirlatilan Anayasa taslagi ya da
Turkiye Buyik Millet Meclisi biinyesinde olusturulan Meclis Anayasa uzlasma Komisyonu ¢alismalari gibi
resmi diizeydeydi. Anayasa ¢alismalarinin hizkazandigi bu siirecte, karsilastirmali calismalar kapsaminda
farkli tlke deneyimleri de detayl inceleme konulari arasindaydi. Ayni donemde, 6zellikle farkh toplum
kesimlerinin katihminin saglanmasi, anayasa yapim siirecinde kapsayicilik ilkesinin gerceklesmesi
temelinde 6nemli bulunmaktaydi. Giiney Afrika Anayasa yapim sireci de bu baglamda incelenen
orneklerin basinda gelmekteydi. Dolayisiyla, Tiirkiye'de olasi yeni ve demokratik bir anayasa arayisinda,
Glney Afrika anayasa yapim siireci deneyimi konusundaki bilgi birikimi mutlaka degerlendirilecektir.
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Abstract

This paper studies the changes in education inequality in the youth population (15-29 age group) in Turkey
using the Household Labour Force Survey data for the 1988-2020 period. The average year of schooling
is calculated to investigate the changes in the level of educational attainment, and standard deviation in
years of schooling and education Gini coefficient are calculated to examine how within-group education
inequality changes over time. These statistics are calculated for young men and young women separately
to also find out how gender inequality in educational attainment and education inequality changes over
time. The findings of this study show that the average years of schooling increases for both young men
and young women in Turkey while education inequality measured by the Gini coefficient decreases for
both groups between 1988 and 2020. This seems to reflect the positive implications of the expansion in
compulsory education for both average years of schooling and education inequality. Average years of
schooling is higher for young men while education Gini is higher among young women despite the closing
of the gender gap in both measures over time.

Keywords: Education inequality, Youth, Labour market, Turkey
TURKIYE'DE GENCLERDE EGITiM ESITSIZLiGi, 1988-2020
0z

Bu makale, 1988-2020 dénemi Hanehalki isgiicii Anketi verilerini kullanarak Tiirkiye'de genc niifusta (15-
29 yas grubu) egitim esitsizligindeki degisimi arastirmaktadir. Ortalama egitim stresi, egitim diizeyindeki
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degisimleri degerlendirmek icin standart sapma ve egitim Gini katsayisi ise grup ici egitim esitsizligini
incelemek icin hesaplanmaktadir. Bu istatistikler, genc kadinlar ve genc erkekler icin ayri ayri hesaplanarak
zaman icerisinde egitim dlzeyi ve egitim esitsizliginde gozlenen toplumsal cinsiyet esitsizliginin nasil
degistigi degerlendirilmektedir. Calismanin bulgular, Tirkiye'de 1988-2020 yillari arasinda hem geng
erkekler hem de gencg kadinlar icin ortalama egitim siresinin arttigini ve Gini katsayisi ile hesaplanan
egitim esitsizliginin ise azaldigini gostermektedir. Bu bulgular, zorunlu egitimin artmasinin hem ortalama
egitim suresi hem de egitim esitsizligi bakimindan olumlu etkilerini yansitiyor gériinmektedir. Her ne kadar
egitimde toplumsal cinsiyet esitsizligi zamanla azalsa da ortalama egitim siresi geng erkekler icin, egitim

Gini katsayisi ise geng kadinlar icin gérece daha yuksektir.

Anahtar kelimeler: Egitim esitsizligi, Genclik, Isgticii piyasasi, Tirkiye

1. INTRODUCTION

Youth is very crucial for a country to enhance its economic capacity since young individuals have an
economic impact and social pressure. Understanding the needs and problems of the youth isimportant
to build a sound economic environment for both current and future generations. Transition from school
to work is central to improving the economic conditions of the youth and enhancing their contribution
to the economy. In this context, accumulating higher human capital, decreasing inequalities in
education, building closer relationships between educational institutions and industry are all important
to make this transition smoother. Gender gaps in youth population are documented across almost all
measures of educational and labour market statuses (Goksen, Filiztekin, Smith, Celik, Oker and Kuz,
2016). The gender dimension to school to work transition is therefore important and needs to be taken
into consideration.

One of the difficulties that young individuals face after graduation is high unemployment during
their transition from school to work. This is common for all countries around the world. From a macro
level perspective, unemployment is due to structural failures of combining demand and supply in the
labour market. From a micro level perspective, obtaining the first job after graduation is individual’s
first experience with the search process and takes longer time compared to someone with existing
work experience. Additionally, not having found a job in a reasonable amount of time compared to
their peers may discourage young individuals, and this may lead them to leave the labour force and
become part of the youth population not in education, employment, or training (NEET). Social norms
and stereotypes may also prevent young individuals, especially young women, from entering the labour
market after graduation.

Examining the factors that affect young individuals’ transition from school to other labour market
statuses is important to improve the economic and social conditions of the youth. Among the youth,
young women are more likely to be unemployed and more likely to be in NEET status than young
men. Education is central to understanding the transition from school to work and the differences
between young women and young men. Education is also critical for economic development as a
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major determinant of a country’s human capital stock. Both increasing education level and decreasing
inequalities in education help foster economic development and provide individuals with equal
opportunity in economic and social life.

Despite the considerable improvements in both the quantity and quality of education over time,
education inequality has been continuing in Turkey. Yanik-ilhan & Aydiner-Avsar (2021), Yanik-ilhan &
Aydiner-Avsar (2013), Yanik-ilhan (2012) and Tomul (2011) are major studies that examine education
inequality in Turkey. None of them focuses on the youth population and investigates education
inequality from the perspective of school to work transition. In this paper, we fill this gap in the literature
and examine how education inequality changes over time for the youth population (ages 15-29) in
Turkey, given its role in understanding the transition from school to work. We use the Turkish Household
Labour Force Survey (HLFS) data from 1988 to 2020 to this end. We first calculate the average years of
schooling (AYS) to measure the gap in educational attainment. We then calculate standard deviation in
years of schooling and education Gini coefficient to measure within-group inequality. We make these
calculations for total youth population, young women, and young men, respectively, to find out any
gender differences, and discuss the implications of changes in education system for these figures. We
also present a discussion of inequalities in access to distance education during the Covid-19 pandemic
and examine the trends in internet usage and access across age groups and regions in Turkey in this
context.

Following this introduction, section 2 presents an overview of education inequality concepts and its
links to other forms of inequalities. Section 3 presents a discussion of the labour market participation
of youth population both globally and in Turkey, and gives a short overview of the education system
in Turkey. Section 4 introduces education inequalities by using different statistics. Section 5 presents
education inequalities during the Covid-19 pandemic. Finally, section 6 concludes the paper by drawing
some policy recommendations to reduce inequalities in education in the youth population, and support
their smooth transition from school to work.

2. EDUCATION INEQUALITY AND OTHER FORMS OF INEQUALITIES

Increasing education levels and lowering education inequality both support economic development
and provide individuals with equal opportunity in economic and social life. The private benefits
of education include higher individual earnings and better social status for an individual. The social
benefits refer to the positive spillover effects of education onto the society such as increased labour
productivity and the benefits of having informed and socially responsible citizens.

Education inequality is highly interrelated with income inequality for several reasons. First, education is
a key determinant of skill distribution and earnings. Second, education system influences the extent to
which family background plays o role in one’s educational attainment hence shapes income distribution.
For example, in a society with a high-quality and accessible education system, family background
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would play a relatively small role in explaining income distribution. In the opposite case, where family
background is a key determinant of one’s access to education opportunities, then education system can
exacerbate existing inequalities in the society and lead to intergenerational transmission of disparities
(Duman, 2008).

There is evidence for Turkey that the lowest income quintile has the lowest level of schooling, and hence
education inequality is closely linked with income inequality. There were two trends that made the
link between education inequality and income inequality strong in Turkey over time: the decline in
education’s share in total public expenditure, and the rise in the share of education spending on tertiary
education. Especially the rise of tertiary education at the expense of lower levels of education mostly
benefits the rich, who can afford sending their children to college with high out-of-pocket spending
(Duman, 2008). Gender and family background factors such as household wealth, secondary or higher
educational attainment of parents and family size are also important in understanding education
inequality in Turkey (Ferreira and Gignoux, 2010).

Education inequality also has implications for gender inequality in the society. Gender gap in education
adversely affects women'’s bargaining power in the household and position in the labour market.
Gender inequality in education results in higher fertility and negatively affects household investment
in the education and health of children (Blumberg, 2004). It implies overinvestment on less-talented
men in comparison to able women and negatively affects productivity and economic growth (Boschini,
2004). Individual decision to get education and family’s ability to do so are highly constrained by the
economic and social environment, and therefore call for policy interventions to reduce gender gap in
education (Berik et al., 2009).

3.LABOUR MARKET STATUS OF THE YOUTH POPULATION

There have been structural changes around the world since the late 1990s which have directly affected
the dynamics of school to work transition. The expansion of higher education around the globe led to
delayed adulthood, replacing old models of transitions from school to work. Many young people now
stay in education after finishing high school as university education is seen as a necessary step to get
a good job. Together with the expansion of vocational training in many countries, the current young
generation has become the most educated generation on record. Education and training have replaced
the old model of adulthood in the form of graduating from high school and getting a job at the age of
16 or 17 around the world (France, 2017). We first look at the changes in youth population’s participation
in the labour market at the global level and then examine the situation in Turkey.

3.1. Global Trends in Youth’s Labour Market Status

Globally, changes in youth labour market indicators are in line with broad changes in the socioeconomic
context for the youth. The labour force participation rate of young people (aged 15-24) has declined
globally between 1999 and 2019. While this trend in labour force participation rate reflects the growth
of secondary and tertiary education, it also reflects the substantial number of young people who are in
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NEET status (corresponds to one-fifth of the youth globally). Young women are twice as likely as young
men to be in NEET status. The gender gap in NEET status is striking in regions such as Southern Asia and
the Arab States, where young women face social and cultural barriers to pursuing education or working
outside the house (ILO, 2020).

The full potential of the NEET population is not utilized because they do not gain income and experience
or enhance their education or skills even though many of them, especially young women, contribute
to the economy through their unpaid work. There has been no significant decrease in the youth NEET
rate in any region of the world since 2005 (ILO, 2020). It should be noted that young individuals are
not equally vulnerable in terms of educational and employment opportunities. Vulnerability to being
in NEET status is directly related to factors such as one’s family background, gender segregation in the
labour market, and the role of nationality/ethnicity (Rodriguez-Modrofio, 2019).

For those in employment, young individuals are more likely to be employed in casual, temporary or part-
time work than other groups, and hence face a delay in accessing well-paid and secure employment
conditions. In this regard, underemployment, and not just unemployment, is an important issue for the
youth as many graduates work in positions well below their skill level or in part time work (France, 2017).
For example, globally 13 per cent of the young population in employment endure extreme poverty
(defined as living on an income below US$1.90 per day), and 17 per cent live in moderate poverty (an
income below US$3.20 per day). Three-fourths are in informal employment with higher rates in sub-
Saharan Africa and Southern Asia. Wage inequality is also higher among young workers than among
prime-age workers despite some improvement following the 2008 global economic crisis (ILO, 2020).

Young individuals also endure higher unemployment rates than adults as also discussed in the
introduction. Globally, 13.6 per cent of the youth labour force is unemployed and there are significant
differences across world regions. It ranges between under 9 per cent in Northern America and sub-
Saharan Africa to 30 per cent in Northern Africa. Young women have higher unemployment rates than
young men in most subregions of the world (ILO, 2020).

3.2. Youth in the Turkish Labour Market

Youth represents an untapped potential in many developing countries including Turkey. The share
of young individuals (ages 15-24) in total population was 15.4 per cent in 2020, whereas the ratio of
the population over 64 years of age was 9.5 per cent in the same year. This shows that Turkey has a
young population and a demographic gift to design a sustainable pension scheme. Turkey also enjoys
a window of opportunity with higher shares of younger cohorts in the working-age population (ETF,
2020).

The fertility rate was 1,76 per cent and the replacement rate was 2,1 percent in Turkey in 2020. This
implies that the demographic window of opportunity is going to close soon in Turkey. Indeed,
despite having a high share of young population, Turkey has been experiencing a decline in the youth




NURSEL AYDINER AVSAR, BENGI YANIK ILHAN

dependency ratio (i.e,, the share of population at ages 0-24 per 100 population at ages 25-64), which
was measured as 78.6 in 2020. Turkey is also projected to experience a sharp decline in the proportion of
youth population over the longer term (up to 2040), according to the population projections carried out
by the United Nations’ Department of Economic and Social Affairs (UN-DESA) (ETF, 2020). Turkey should
therefore benefit from its demographic window of opportunity before it closes.

Turkey however falls behind the EU average in various measures of school to work transition and youth
integration in employment. For example, the share of young individuals (aged 15-24) in NEET status
was close to 20 per cent for young men and 35 per cent for young women in Turkey in 2019; both ratios
were around 10 per cent for the EU on average (ETF, 2020). For those in education, early school leaving
or dropout rate, which is measured as the percentage of youth aged 18-24 with at lower secondary
education who are no longer in education or training, is 30 per cent in Turkey; this is also much higher
than the EU average of around 10 per cent (ETF, 2020). This is an important issue to address to mitigate
the risk of social exclusion among early school leavers.

Among the 15-24 age group, unemployment rate was around 6 per cent in 1990 and between 8 and 15
per cent in the 2000s (Yanik-ilhan, 2012). It increased to 21 per cent in 2021, implying that Turkey is far
from benefiting its demographic window of opportunity. Youth unemployment rate was higher than
the EU average overall; and unemployment was more prevalent among young women than young men
in Turkey in 2019 (ETF, 2020).

There is a large gender gap also in youth employment in Turkey. In 2019, the share of employed young
men in total young male population (15-24 ages) was close to 45 per cent while the same ratio was only
above 20 per cent for young women in Turkey. There is a much lower gender gap in youth employment
in the EU on average. In terms of youth employment, a relevant indicator is employment rate of recent
graduates (students who graduated at the upper secondary and tertiary levels, ISCED 3-8), measured
over a period from one to three years after graduation by means of labour force surveys. Accordingly,
the ratio was below 70 per cent for young men and around 50 per cent for young women in Turkey in
2019 whereas the same ratio was around 80 per cent for both young men and young women on average
for the EU. Foundational skills measured by the PISA scale in reading, mathematics and science is the
main area in which Turkey performs close to the EU average thanks to the significant improvement it
recorded between 2015 and 2018 (ETF, 2020).

In terms of job-related skills, around 50 per cent of upper secondary students were enrolled in vocational
education and training (VET) programmes in Turkey. VET is important because most of the labour
demand is on mid-level qualifications. However, these programmes need to be developed further to
increase their relevance for the labour market, for example, through stronger collaboration with the
private sector, dual education modalities to deliver VET, upgrading of school workshops and equipment,
and training of trainers, teachers, and instructors (ETF, 2020). The incidence of overqualification is also
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an issue in the Turkish labour market. One in three workers with tertiary education works in lower-
skilled positions in Turkey. This implies waste of human capital, as highly educated workers do not use
their real potential. On the contrary workers with mid-level qualifications (ISCED 3—4) manage to get
better matched positions (Eurostat, 2018).

3.3. Turkish Educational System

There have been several developments in the education system in Turkey over time. The first one is
the increase in in compulsory education first from five to eight years in 1997, and then to twelve years
in 2012. The primary and secondary education levels were combined under a single title of 8 years
duration. This was then transformed into a structure of 4+4+4 covering primary, secondary, and high
school levels separately. The direct effect of an increase in the duration of compulsory education is an
increase in AYS in the population. An indirect effect is the delay in the transition from school to work
which is relevant for our study. This also may lead to decreased unemployment rate since there will be
a lower rate of labour force participation.

Tertiary education calls for specific attention given the increasingly knowledge-driven structure of
the global economy and the importance of tertiary education for the modernization of economies.
Increasing the share of those with tertiary education brings both private benefits in the form of higher
returns and social benefits through increased labour productivity at the economy level. At the same
time, expansion of tertiary education may fuel unemployment as those with tertiary education tend
to have higher unemployment rates than those with lower level of education in developing countries.
Expansion of tertiary education may also increase inequality as university education is mostly accessible
by households in higher income brackets in most developing countries (Shimeles, 2016).

Tertiary education has expanded significantly in Turkey over time. Figure 1 shows the number of
public and foundation universities, which has increased significantly in Turkey over time. In the 2020-
2021 academic year, there were 129 state universities, 74 foundation universities, and 4 foundational
vocational training schools, resulting in a total of 207 tertiary education institutions in Turkey.
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Figure 1. Number of universities by type of institution
Source: Council of Higher Education Statistics (accessed on 21 April 2022).

Figure 2 presents the number of university students by sex of student over a longer period. The
substantial rise in the number of students attending a university could be easily seen in the figure.
While there were only around 1.5 million university students in the 2000-2001 academic year, the same
figure was around 8.2 million in the 2020-2021 academic year. It is also observed that the gender gap in
the number of university students closed over time. The gender parity index, which measures the ratio
of the number of female university students to that of male students attending a university, increased
from 0.69 to 0.97 in the same period. Hence almost full gender parity is achieved in terms of the gender
composition of university students in Turkey.
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Figure 2. Number of university students by sex (thousands)
Source: Council of Higher Education Statistics (accessed on 21 April 2022).
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To sum up, increasing years of schooling, expanding opportunities in higher education and increased
access to information technologies all affect education inequality. These changes cause variations in
the labour market composition as well. They affect not only human capital composition but also human
capital inequalities, especially for young individuals. Therefore, it is important to examine different
measures of education inequalities over time to better understand the implications of these changes in
education system for education inequality.

4.EDUCATIONAL INEQUALITIES AMONG YOUNG INDIVIDUALS

4.1. Average Years Schooling, Education Gini, Standard Deviation

In this section, we examine the inequalities in education in the youth population by calculating the
average years of schooling (AYS), standard deviation in years of schooling, and education Gini coefficient.
We define the youth as those between the ages of 15 and 29. Initial investigation of the data shows that
the AYS among 15-29 age population increases from 5.09 to 10 years during the period of 1988-2020
(Figure 3). Education Gini coefficient decreases from 0.28 to 0.16 for the same period; hence, education
inequality measured the Gini coefficient decreases in the youth population in Turkey over time (Figure
4). On the contrary, standard deviation in years of schooling increases for the same period (Figure 5).
This can be expected since standard deviation is based on central tendency (i.e., deviation from the
mean) and the Gini coefficient is a general measurement of dispersion.
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Figure 3. Average Years of Schooling by Gender, 15-29
Source: Authors’ calculations based on TURKSTAT HLFS database.

"We use the 15-29 age category to define the youth population, unlike the conventional definition of 15-24 age group mainly
because school to work transition is not completed fully for many young individuals in Turkey by the age of 24. Compulsory
military service is one of the major reasons behind this delay in school to work transition in Turkey.
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Figure 5. Standard Deviation by Gender, 15-29
Source: Authors’ calculations based on TURKSTAT HLFS database.

Educational attainment is higher for young men than it is for young women in Turkey for the entire
period. The AYS of men increases from 6.6 years in 1988 to 10.3 years in 2020 while the same figure
increases from 5.3 to 10 years for women (Figure 3). The change in AYS for both men and women follow
a similar trend over time. The gender gap in AYS gets smaller especially after 2008. This seems to be
due to the extension of high-school education from three to four years in the 2005-2006 school year.
This change would benefit girls more than boys as girls are more likely to leave school when it is not
compulsory. Indeed, Yanik-ilhan (2012) shows that the increase in compulsory education benefits girls
more than boys in Turkey.

Contrary to the case of AYS, education Gini coefficient is higher for women than it is for men during
the entire period of 1988-2020 (Figure 4). This is valid for education inequality measured by standard
deviation in years of schooling as well (Figure 5). Thus, educational inequality among women is higher
than it is among men. Education Gini coefficient decreases from 0.23 to 0.19 for men while it decreases
from 0.31 to 0.22 for women. The gender gap in education Gini decreases until 2006, then increases
especially by 2012, and stays stable afterwards.
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We next divide the age group 15-29 into three sub-groups, namely 15-19, 20-24 and 25-29, to see if
there is any difference between younger and older cohorts in the youth population. We find the highest
AYS for the 20-24 age group, the lowest education Gini coefficient and the lowest standard deviation
in years of schooling for the 15-19 age group (see the figures in the Appendix). This is valid for all the
studied years. For the 20-24 age group, the AYS of men increases from 6.7 years in 1988 to 11 years in
2020 while the same figure increases from 5.4 to 11.4 years for women. For this age group, the increase
in AYS for women is higher than it is for men. In addition to that, education Gini coefficient decreases,
and standard deviation increases for women in the 20-24 age group. This means that deviation from the
mean is increasing while dispersion is decreasing.

To sum up, for all young individuals, there is an increase in educational attainment measured by the AYS
and a decrease in education inequality measured by the education Gini coefficient. However, standard
deviation is increasing until 2006 then decreasing for the age groups 15-19 and 20-24. For the age
group 25-29, the trend is nearly flat until 2004, then it shows an increasing trend until 2012 followed by
a decreasing trend.

Although having an increase in AYS for the young individuals who are at their transitions from school
to work is crucial for economic development, having within-group inequalities in education will
lead to inequalities in labour market outcomes. These inequalities will additionally lead to unequal
opportunities for these young individuals.

Across the globe, including in Turkey, the Covid-19 pandemic led to a shift in the mode of delivery
in education from face to face to distance education. This has further exacerbated the inequalities in
access to education due to unequal and limited access to information technologies such as the internet
and electronic devices. Therefore, in the next section, we present a review of the trends in the use of
information technologies among young individuals in Turkey. This is important since inequalities in the
use of information technologies lead to inequalities in education outcomes.

5. INEQUALITIES IN DISTANCE EDUCATION DURING THE COVID-19 PANDEMIC

Following the emergence of the Covid-19 pandemic in March 2020, distance learning has come on
the scene around the world. This has led to an increase in the use of information technologies among
children (6-14 ages) and young individuals (15-24 ages) for both communication and distance learning
purposes. Note that distance education is seen as an alternative path for learning especially for higher
education and for individuals who were not able to get education during their childhood in the normal
times. During the Covid-19 pandemic, it has become the main mode of delivery, as a substitute for face-
to-face education, for all school children and young individuals attending a university. This also required
a process of adaptation to the new situation for both students and teachers and professors.

The Ministry of National Education opened the Education Information Network (EIN or known as EBA in
Turkish) to facilitate this process. Between 23 March-19 June 2020, there were 3.1 billion clicks. EIN has
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become the 10" most visited website in Turkey. In addition to that, EIN has also become the 3 most
used education website worldwide (Milli Egitim Bakanhgi, 2020). The number of students who actively
use EBA during distance education has reached approximately 7.4 million. EIN reached 23.8 billion clicks
between March 2020 and June 2021 according to Ministry of National Education. More than 14.1 million
students actively used EIN for educational purposes.

We next look at the prevalence of use of information technologies and gender inequalities in it to
better understand how equal it is to access distance education in Turkey. Young individuals tend to
use information technologies to a greater extent than older generations worldwide including in
Turkey. According to the Household Information Technologies Usage Survey (HITUS) in Turkey, young
individuals used information technologies more than other age groups during the 2004-2012 period.

We also look at gender differences in usage of the internet among those in the 16-24 age group for
the 2004-2021 period (Figure 6). Young women'’s internet usage rate is lower than that of young men
in Turkey. The share of those that use the internet in the 16-24 age group increased from 15.9% in 2004
to 94.1% in 2021 for young women. The same rate increased from 38.3% in 2004 to 97.2% in 2021 for
young men. Hence, the gender gap in internet usage closed over time for the young population in
Turkey. One can say that youth in education did not face severe inequality in their access to distance
learning tools, however, in order to be sure about it, more detailed analysis should be done. For example,
if there are more than one young individual who are in education in a household, then there might be
issues due to slow connectivity. In addition, this internet usage may be through smart phones and
not by computers since having cellular phones are more common as computers are more expensive
than cell phones. Note that, accessing distance education via smart phones is not as efficient as it is via
computers.
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Figure 6. Internet Usage by Age Groups
Source: Authors’ calculations based on TURKSTAT HITUS survey.
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Besides access to the internet, it is also necessary to have an information technology equipment such
as a laptop computer or a tablet to access distance learning. Figure 7 presents the share of households
that own a given information technology equipment in Turkey. The share of households having a smart
phone has been increasing over the investigated years, reaching 99.3% in 2021. The share of households
with a desktop computer increases until 2011, then it starts to decrease. On the contrary, the share of
households with a laptop computer has increased over time. This shows that laptop computers have
replaced desktop computers over time (Giler et al., 2017). Overall, this figure shows that smart phone
ownership is widespread in Turkey while there are significant inequalities in access to computers in
Turkey. This also leads to inequalities in accessing distance learning since desktops and laptops are
more efficient tools for distance learning than smartphones.
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Figure 7. The Ownership Ratio of Information Technologies in Households, 2004-2021
Source: Authors’ calculations based on TURKSTAT HITUS database.

These figures above show that despite widespread access to the internet in the youth population,
ownership of computers is less equal and might have contributed to increased education inequality
during the Covid-19 pandemic. There are also regional inequalities in internet access and usage in
Turkey. Tables 1 and 2 present internet access and internet usage ratios at the NUTS-1 level. In 2021,
Istanbul followed by West Anatolian, Southeast Anatolian, and East Marmara regions had the highest
ratios of internet access (97%, 94%, 94% respectively). The West Black Sea region had the lowest ratio in
internet access (85%) closely followed by the East Black Sea region (88%). As it is seen from the tables,
there are not big differences in internet access across different regions. Standard deviation of internet
access by region decreases from 12 to 4. However, the variation of internet usage is higher than the
variation in internet access. For the case of internet usage, standard deviation is 9 at the beginning while
it increases to 11 and then decreases to 6 in 2021. Internet usage is more crucial than internet access in
terms of using the internet for education purposes.
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TR2 TR4 TRS TR7 TR8 TR9 TRA TRB TRC

West- TR3 East West TR6 Middle West East Northeast | Middle East | Southeastern | standard
years Turkey TR1 ist Marmara Eagen Marmara | Anatolian | Mediterrenian | Anatolian Blacksea Blacksea Anatolia Anatolia Anatolia deviation mean
2011 43 57 43 39 57 48 36 49 33 40 22 25 21 12 33
2012 47 61 50 46 61 57 40 41 39 33 42 36 22 12 44
2013 43 63 59 47 57 52 44 47 40 35 45 38 27 10 46
2014 60 75 64 57 62 59 58 55 44 63 48 44 53 9 57
2015 70 81 67 65 72 74 70 64 56 61 52 66 66 8 66
2016 7% 89 70 69 77 80 78 72 69 69 72 71 70 6 74
2017 81 91 71 78 80 24 82 77 77 7 73 77 72 6 78
2018 84 %0 75 81 84 84 87 83 78 81 78 83 81 4 82
2019 88 96 80 86 83 92 83 89 80 84 88 89 81 E] 87
2020 91 96 86 91 92 93 91 87 81 87 a7 S0 87 4 89
2021 92 97 86 90 94 94 91 90 85 88 87 S0 94 4 90
Standard
deviation 18 15 14 19 14 17 21 18 20 21 22 25 27
Mean 71 81 68 68 75 74 70 69 62 65 63 64 61

Table 1. Internet Access by Region, 2004-2011
Source: Authors’ calculations based on TURKSTAT HITUS database.
TR2 TR4 TRS TR7 TR8 TRA TRB TRC
‘ West- TR3 East West TRG Middle West East Northeast | Middle East | Southeastern | standard

Years Turkey TR1 Ist Marmara Eagen Marmara Anatolian | Mediterrenian | Anatolian Blacksea Blacksea Anatolia Anatolia Anatolia deviation mean
2011 45 56 44 45 52 51 42 42 37 43 35 32 27 9 42
2012 47 61 a4 50 56 57 43 a2 33 33 32 34 29 11 43
2013 43 61 52 50 55 58 44 46 40 40 33 31 35 10 46
2014 54 64 53 55 58 59 53 51 46 52 40 32 33 8 51
2015 56 67 59 57 39 62 53 51 50 52 40 40 43 9 53
2016 61 72 59 59 65 68 62 59 55 53 43 45 48 8 58
2017 67 79 64 66 68 76 68 65 61 61 43 53 43 9 63
2018 73 84 70 73 77 80 72 69 66 68 52 60 58 9 69
2019 75 87 72 76 78 83 75 77 70 67 61 63 58 9 72
2020 73 89 78 80 83 85 78 77 70 3 68 68 64 8 7%
2021 83 91 78 81 85 83 81 80 76 80 68 75 77 6 80
standard
deviation 13 12 12 13 12 13 15 14 14 14 13 16 15
mean 63 7 61 63 67 70 61 60 55 56 438 49 a8

Table 2. Internet Usage by Region, 2011-2021
Source: Authors’ calculations based on TURKSTAT HITUS database.

5. CONCLUSIONS

Educationinequalityisa crucialissue duetoitsimplications foreconomic developmentanditsinteraction
with other forms of inequalities: gender, income, regional and labour market. Educational attainment
and low education inequality are critical for the youth population especially for their smooth transition
from school to work. We examine the changes in both educational attainment and education inequality
for the youth population (15-29 age group) in Turkey using the Household Labour Force Survey data
for the period of 1988-2020. We calculate the average years of schooling (AYS) to measure educational
attainment, and standard deviation and education Gini coefficient to measure education inequality. We
also examine the implications of the Covid-19 pandemic for education inequality. Specifically, we look
at indicators on information technologies usage since inequalities in using information technologies
affect one’s ability to access distance education. Therefore, inequalities in using information technologies
have an indirect effect on education inequalities in a society.

Major findings of the study are as follows. Educational attainment measured by the AYS increases and
education inequality measured by the education Gini coefficient decreases over time among the youth
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in Turkey. There are some disparities by different age groups and gender. Educational attainment is
higher among young men and education inequality is higher among young women in Turkey for the
entire period. The gender gap in AYS gets smaller especially after 2008; the gender gap in education
Gini decreases until 2006, increases between 2006-2012, and stays stable afterwards. It seems to be
the fact that the increase in compulsory education has benefited young women more than young men
contributing to the narrowing of the gender gap in education.

There are implications of these findings for school to work transition. Expansion of educational
attainment implies that transition from school to work will be at older ages in Turkey. Decreases in
education inequality is expected to lead to a fall in inequalities in the labour market outcomes including
in transition from school to work. Therefore, one can expect that transition from school to work will be
smoother in Turkey over time. It should also be noted that many other factors affect transition from
school to work, including quality of education, macroeconomic fluctuations, and opportunities in the
labour market.

A closer look at data on information technologies revealed that the youth use information technologies
to a great extent than older generations as expected. Young individuals have very high rates of internet
usage and the gender gap in it closed over time; smartphone ownership is also widespread in Turkey.
However, there are inequalities in accessing more efficient tools of distance learning such as desktop
and laptops computers. There are also regional inequalities in the use of information technologies
adding an extra dimension to be considered by policymakers.

Overall, the findings of this study show that expansion of compulsory education have contributed to an
increase in educational attainment as expected, and a fall in within group education inequality for both
young women and young men in Turkey over time. These have implications for the youth’s school to
work transition with delayed employment, and more equal opportunities in the labour market following
the decline in education inequality. Our findings could guide policy makers while formulating solutions
about the education system in relation to changes in compulsory education duration and means of
education delivery.
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Figure A.7. Average Years of Schooling by Gender, 25-29
Source: Authors’ calculations based on TURKSTAT HLFS database.
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Covid pandemisi her alanda oldugu gibi ekonomik diizende de eski diizenden farkhliklari icerisinde
barindirmaktadir. Bundan dolay1 yatirmcilar, finansal varlik seciminde daha dikkatli ve secici
davranmak durumundadirlar. Yeni kosullara uyum saglayan yatirimcilarin getirilerini artirabilme uyum
saglayamayanlarin ise zorluklarla karsilasabilecegi bir dénem icerisinde bulunulmaktadir. Bu ytzden
calisma, Turkiye'deki cesitli finansal varliklar arasindaki nedensellik iligkisinin Covid doneminde farkhlasip

farkhlasmadigini belirleyebilmek icin yapilmistir. 29 Ocak 2018-10 Mart 2020 tarihleri arasi Covid 6ncesi,
11 Mart 2020-22 Nisan 2022 tarihleri arasi Covid donemi olarak belirlenmistir. Degiskenler arasindaki
nedensellik iliskisi Toda-Yamamoto testi ile arastirilmistir. Covid dncesi donemde gdsterge faiz oraninin
diger tim degiskenlerin nedeni olarak belirlenirken Covid déneminde bu durumun ortadan kalktigi tespit
edilmistir. Covid déneminde CDS primi ve Euro/TL kuru degiskenlerinin gosterge faiz oraninin nedeni
oldugu sonucuna ulasilmistir. Ayrica Covid doneminde déviz kurlarinin cift yonli nedensellik iliskisi icerisine
girdikleri belirlenmistir. Son olarak Dolar/TL kurundan CDS primine dogru tek yonli nedensellik iligkisinin
hem Covid 6ncesi hem de Covid dénemlerinde ayni kaldigi tespit edilmistir. Turkiye'deki finansal piyasa
ve varliklar arasindaki nedensellik iliskisi lizerinde Covid pandemisinin etkisinin oldugu sonucu ortaya
¢ikmaktadir. Bundan dolayi piyasa oyuncularinin fonlarini yonetirken, ortaya ¢ikan yeni durumlarn géz
onilinde bulundurarak yatinnmlarini gerceklestirmeleri kendi fon getirileri acisindan 6nem arz etmektedir.

Anahtar Kelimeler: Covid-19, Toda-Yamamoto Nedensellik Testi, Finansal Varlk

CAUSALITY DIFFERENTIATION BETWEEN FINANCIAL ASSETS DURING COVID ERA

Abstract

COVID pandemic brings about a change in economic order as it causes many alterations in different
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areas. Therefore, investors have to act more guardedly and selective in their financial asset choices. Post-
pandemic era provides potential of increasing returns for investors who can orientate theirselves to new
conditions while it poses the risk of facing new difficulties for investors who cannot correspond to changes
appropriately. In this context, this paper aims to question whether causality relationship between different
financial assets changed in COVID-pandemic period or not. In the paper, between the dates of 29th January
2018 and 10th March 2020 are assumed as pre-COVID period and between the dates of 11th March 2020
and 22nd April 2022 are assumed as COVID period. Causality relationship between variables is determined
by conducting Toda-Yamamoto test. In pre-COVID period, interest rate of benchmark is determined as
cause of all other variables, while in COVID period this relationship cannot be observed. In COVID period,
CDS premium and Euro/Turkish Lira exchange rate are identified as cause of interest rate of benchmark.
Additionally, bidirectional causality relationship between curency rates is observed in COVID period. Lastly,
unidirectional causality relationship from USD/Turkish Lira exchange rate to CDS premium exists in both
pre-COVID and COVID period. Results showed that the causality relationship between financial assets and
financial markets in Turkey is affected by COVID-pandemic. Therefore, market actors have to take post-
COVID conditions into consideration in their portfolio managament decisions.

Keywords: Covid-19, Toda-Yamamoto Causality Test, Financial Asset

1. GIRIS

Covid-19 pandemisi tiim diinyay1 her anlamda etkileyerek kiiresel sorunlarin ortaya ¢cikmasina sebebiyet
vermistir. 2019 yili Aralik ayinda Cin'de ortaya ciktiktan sonra Mart 2020 tarihinde Diinya Saglik Orgiiti
tarafindan pandemiolarakilan edilmesinin ardindan tiim tlkeler vatandaslarini ve ekonomik diizenlerini
en az hasarla bu durumdan kurtarabilmek icin cesitli onlemler aldilar. Bu 6nlemler sayesinde Ulkeler daha
fazla ekonomik problem yerine daha az ekonomik problem ile karsi karsiya kalmis olabilirler. Pandemi
surecinin Ulke ekonomileri Uzerindeki etkisini ilk baslarda 6ngorebilmek neredeyse imkansizdi. Elde
yeteri kadar veri olmadigindan dolayi, devletler tarafindan alinan her bir ekonomik énlemin normal
yasama, finansal piyasa ve kurumlara bir¢ok etkisinin olmasi beklenen bir durumdu. Covid siireci devam
ettikce Ulkeler gelen veriler dogrultusunda yeni ekonomik 6nlemler alarak vatandaslarini koruma
yollarini denediler. Yatinmcilar da ellerindeki fonlari bu dénemde koruyabilmek veya en az zararla
surdirebilmek icin farkh finansal varliklar icerisinden bir fon portfoyl olusturarak rasyonel davranmaya
calismislardir. Her ne kadar yatirimcilar fonlarini cesitlendirseler de yasanan durumun olaganisti 6zellik
sergilemesi sonucunda piyasada bir belirsizlik hali egemen oldugu icin pek ¢ok yatinmci yatirnmini ya
sonlandirdi ya da nakitte beklemeye karar verdi. Bunlarin sonucunda piyasalarda bazi zamanlar yasanan
panik hali - 6zellikle pandeminin ilk baslarinda korku endeksi olarak bilinen VIX endeksinde yasanan
asirt oynaklk- piyasadaki oyuncular arasinda yaygin olarak yasanmaya basladi. Ardindan piyasalar
belirsizligi yavas yavas atmaya basladiktan sonra yatinmcilar tekrardan piyasalara dénmeye ve islem
yapmaya basladilar. Ancak onlarin da tahmin edebildigi gibi artik Covid 6ncesi donemdeki durumlar
gecerli olmayacakti. Bu ylizden yatirimcilar, finansal varlik seciminde daha titiz, daha dikkatli ve secici
davranmak durumunda kalmislardir. Bu sekilde davranmayan yatirimcilar ya pozisyonlarini zararla
kapatmis ya da paraya ihtiyaci yoksa zamani geldiginde tekrar kara gececegini diistinerek yatirrminda
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herhangi bir degisiklige gitmemistir. Bu davranislarin piyasa katilimcilari agisindan normal olarak kabul
edilmesi boyle donemlerde kabul gérmektedir. Bu ylizden yatirimcilar, ellerindeki fonlari yatiracaklari
finansal varliklan artik eskisinden de daha fazla vakit ayirarak incelemektedir.

Covid doneminde yukarida da bahsedilen sebeplerden dolayi yatirimci tercihlerinde yasanan
degisiklikler dogrultusunda finansal piyasalardaki degiskenler arasinda nasil degisikliklerin meydana
geldigini bilmek, tasarruflarini daha iyi yonetebilme ve getiri seviyesini artirma imkanini yatinmcilara
sunmaktadir. Bu yiizden calisma Turkiye 6zelinde finansal piyasalarda Covid 6ncesi ile Covid donemi
arasindaki nedensellik iliskisinde yasanan farklilasmayi ortaya koyabilmek amaciyla yapilmistir. Veri
setinde Covid donemi baslangici olarak Turkiye'de ilk pozitif vakanin gérildiigu giin olan 11 Mart 2020
tarihi belirlenmistir. Donemler arasinda yaklasik olarak esit donem araligina ulasilabilmesi agisindan veri
bitis tarihi ile Covid baslangic tarihi arasindaki ay dikkate alinarak calismanin veri seti 29 Ocak 2018
ile 22 Nisan 2022 tarihleri arasini kapsamaktadir. Calismada CDS primi, Borsa istanbul 100 (BIST100)
endeksi, Borsa istanbul 30 (BIST30) endeksi, 2 Yillik devlet tahvili faiz orani (gésterge faiz orani), Dolar/TL
ve Euro/TL kurlari arasindaki nedensellik iliskisinde yasanan farkhliklar belirlenmistir. Yaklasik olarak 13,5
ay olarak dikkate alinan dénemler Uzerinden calismanin gerceklestirilmesi, finansal piyasalar acisindan
uzun bir dénem oldugu dislinildigi icin pek ¢cok acidan piyasa katiimcilarina katki saglayabilecektir.

Nedensellik analizi Toda-Yamamoto testi ile gerceklestirilmis ve sonug olarak Covid dncesi donem ile
Covid donemindeki nedensellik iliskileri arasinda farkliliklarin oldugu belirlenmistir. Sadece Dolar/TL
kurundan CDS primine dogru tek yonli nedensellik iliskisinin her iki donemde de oldugu sonucuna
ulasilmistir.

Caligma giris bélimunu takiben konu ile alakal literatir, calismanin veri seti ve yontemi, bulgular ve
sonug kisimlarindan meydana gelmektedir.

2. LITERATUR

Cahsma, Covid oOncesi ve Covid doneminde degiskenler arasindaki nedensellik farkliliklarini
belirleyebilmek amaciyla yapildigi icin uygulama ile alakali literatiire yer verilmistir. Covid doneminde
pozitif vaka sayisi Gizerinden ¢cogu calismanin yapilmasi, konu ile direkt olarak alakali olmadigricin bu tir
yapilan calismalara deginilmemistir.

Altinbas vd. (2015), Turkiye'deki cesitli makroekonomik degiskenler ile BIST100 endeksi arasindaki iliskiyi
Ocak 2003-Temmuz 2012 tarihleri arasindaki aylik degerleri kullanarak arastirdiklari ¢alismada, Dolar/
TL kuru ve sanayi Uretim endeksinin BIST100 endeksini etkiledigini; BIST100 endeksinin ise Brent petrol
degiskenini etkiledigi sonuglarina ulasmistir.

Basarir ve Keten (2016), Tirkiye'nin de icerisinde yer aldigi gelismekte olan 12 dlkenin CDS primleri
ile hisse senedi endeksleri ve doviz kurlari arasindaki kisa ve uzun dénemli iliskiyi Ocak 2010 ile Ocak
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2016 tarihleri arasindaki aylik degerlerini kullanarak Granger nedensellik ve Johansen esbitiinlesme
yontemleri yardimiyla arastirdiklari calismada, tim Ulkelerde CDS primleri ile borsa endeksleri arasinda
cift yonli nedensellik iliskisinin oldugunu belirlemislerdir. CDS ile déviz kurlari arasinda ise herhangi bir
iliskiye rastlamamislardir.

Akkaya (2017), Turkiye'de CDS ile bircok farkli degisken arasindaki iliskiyi Ocak 2008 ile Mart 2016 tarihleri
arasindaki aylik verileri kullanarak arastirdigi calismasinda, BIST100 getiri endeksinden CDS primlerine
dogru tek yonli Granger nedensellik iliskisinin oldugunu belirlemistir.

Sadeghzadeh (2019), ABD, Fransa, ingiltere, Japonya, Cin, Kore ve Tirkiye ulkelerinin CDS primleri ile
borsa endeksleri arasindaki iligkiyi Aralik 2007-Nisan 2018 tarihleri arasindaki aylik verileri kullanarak
arastirdigi calismasinda, CDS primleri ile borsa endeksleri arasinda karsilikl nedensellik iliskinin varligini
tespit etmistir. Ayrica deg@iskenler arasinda es bittinlesme iligkisinin oldugunu da ortaya koymustur.

Alici (2020), Tiirkiye'de Dolar/TL, devlet tahvil faiz orani, BIST100 ve BIST Ulastirma endeksleri arasindaki
nedensellik iliskisini 4 Temmuz 2006 - 31 Aralik 2019 tarihleri arasindaki glinliik degerlerini kullanarak
arastirdigi calismada, Toda-Yamamoto testi Dolar/TL kurundan BIST100 ve BIST Ulastirma endekslerine
dogru tek yonli nedensellik iliskisinin oldugu sonucunu gostermistir. Hatemi-J nedensellik testi
sonuclarina gore de, Dolar/TL kurundaki pozitif ve negatif soklardan BIST100'deki pozitif ve negatif
soklara dogru cift yonli iliskinin oldugunu belirlemistir. Ayrica tahvil faiz oraninda yasanan pozitif
soklardan BIST100 endeksinde yasanan pozitif soklara dogru da cift yonli nedensellik oldugunu ortaya
koymustur.

Altuntas ve Ersoy (2020), Turkiye’nin CDS primi ile BIST30 ve BIST Bankacilik endeksleri arasindaki
nedensellik iliskisini Ocak 2009 ile Ekim 2020 tarihleri arasindaki haftalik verileri kullanarak arastirdigi
calismada, BIST30 endeksinden CDS primine dogru tek yonli; BIST Bankacilik ile CDS primi arasinda da
cift yonll nedensellik iliskisi oldugunu belirlemislerdir.

Atmisdortoglu (2020), Cin, Rusya ve Turkiye icin CDS primleriile borsa endeksleri, 2 yillik devlet tahvili faiz
orani, Dolar kuru arasindaki iliskiyi 8 Nisan 2010 ile 15 Mart 2019 tarihleri arasindaki gtinliik degerlerini
kullanarak arastirdigi calismada, degiskenler arasinda en buyik etkiye borsa endeksinin sahip oldugunu,
doviz kuru ve faiz oraninin ise anlamli olmakla birlikte etkisinin kii¢lik oldugunu belirlemistir.

Demirkale ve Ebghaei (2020), Turkiye icin Ocak 2005 ile Haziran 2020 tarihleri arasindaki aylik degerleri
kullanarak BIST100, BIST Sanayi, BIST Kimya, Petrol ve Plastik, Dolar/TL, faiz ve ham petrol degiskenleri
arasindaki iliskiyi arastirdiklari calismada, BIST100 endeksinden ham petrol, faiz orani, BIST Sanayi ve
BIST Kim, Petrol ve Plastik endeksine dogru tek ydnli nedensellik iliskisine ulasmislardir. Ayrica BIST
Kim, Petrol ve Plastik endeksi ile Dolar/TL ve faiz degiskeni arasinda da nedensellik iliskisi oldugunu
belirlemislerdir.
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Noorie vd. (2020), Turkiye’'nin CDS, enflasyon orani ve faiz orani ile BIST30 endeks getirisi arasindaki
iliskiyi Haziran 2010-Subat 2020 tarihleri arasindaki aylik degerleri kullanarak arastirdiklari calismada,
degiskenler arasinda Granger nedensellik iliskisinin bulunmadigini tespit etmislerdir. CDS primlerinde
yasanan soklari 2,5 ay boyunca BIST30 getirileri ile olumsuz yanit verdigini ortaya koymusglardir. Son
olarak faiz oraninda yasanan bir sokla son 3 donemde BIST30 endeks getirisinin olumlu tepki verdigi
sonucuna ulagmislardir.

Akglines (2021), Tirkiye'nin CDS, BIST Ulusal Tiim endeksi, BIST Banka endeksi, devlet tahvilleri ve déviz
kurlarr arasindaki iliskiyi 29 Nisan 2018 ile 22 Kasim 2020 tarihleri arasindaki haftalik verileri kullanarak
arastirdigi calismada, BIST Ulusal Tim endeksinin tahvil ve kur degiskenlerinin; BIST Banka endeksinin
CDS, BIST Ulusal Tum endeksi ve tahvil degiskenlerinin ve kur degiskeninin BIST Ulusal Tim endeksinin
Granger nedeni oldugu sonuglarina ulagsmistir.

Bayhan vd. (2021), Turkiye'nin CDS primleri ile Dolar/TL kuru arasindaki iliskiyi 11 Mart 2020 ile 14 Nisan
2021 tarihleri arasindaki glinliik degerleri kullanarak arastirdiklari calismada, Dolar/TL kurundan CDS
primine dogru uzun dénemde nedensellik iliskisi oldugu, CDS priminden Dolar/TL kuruna dogru ise
herhangi bir nedensellik iliskisine rastlamamislardir.

Demir ve Ding (2021), Tirkiye icin doviz kuru, CDS ve BIST100 arasindaki iliskiyi 2 Ocak 2015-31 Aralik
2020 tarihleri arasindaki glinliik degerleri kullanarak arastirdiklari calismada, CDS ve BIST100 endeksinin
doviz kurunu etkiledigi sonucuna ulagmislardir.

Ozmerdivanh (2021), 11 Mart 2020-31 Temmuz 2021 tarihleri arasindaki giinliik degerleri kullanarak
Turkiye icin cesitli finansal piyasalar arasindaki iliskiyi arastirdigi calismasinda, Euro ve faizden BIST100’;
Dolar ve Euro'dan Bitcoin'e, altin, Dolar ve Euro'dan faize, Dolar, Euro, faiz ve vakadan petrole, faizden VIX
endeksine dogru tek yonli, BIST100 ve Dolar arasinda cift yonlii nedensellik iliskisi oldugu sonucuna
ulagmistir.

Sanlivd. (2021), Tirkiye icin BIST100, repo faizi, doviz kuru ve altin fiyatlar arasindaki iliskiyi 4 Ocak 2000
ile 28 Haziran 2021 tarihleri arasindaki gtinlik degerleri kullanarak arastirdiklar ¢ahismada, BIST100
endeksi ile doviz kuru ve repo faizi arasinda cift yonli; BIST100 endeksinden altin fiyatlarina dogru
tek yonll bir nedensellik iliskisi oldugunu belirlemislerdir. Covid déneminde ise altin fiyatlarindan
BIST100 endeksine dogru ve BIST100 endeksinden repo faizine dogru tek yonli nedensellik iliskisine
rastlamislardir.

Vurur (2021), Covid 6ncesi (2 Ocak 2015-9 Mart 2020) ve Covid donemi (10 Mart 2020-6 Kasim 2020)
tarihleri arasindaki gunliik degerleri kullanarak Turkiye'nin CDS ve BIST100 endeksi arasindaki iliskiyi
arastirdigi calismada, Covid Oncesi ve tim seride BIST100 endeksinden CDS primine dogru oldugunu
ancak Covid doneminde CDS priminden BIST100 endeksine dogru nedensellik iliskisinin varligini ortaya
koymustur.
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Calismada kullanilan gésterge faiz orani, Borsa istanbul 100 endeksi Borsa istanbul 30 endeksi, CDS
primi, Dolar/TL ve Euro/TL finansal varliklar arasindaki nedensellik iliskisini bir arada arastiran ¢alismaya
ilgili literatirde rastlanilamamis olmasi ¢alismanin motivasyonlarindan birini olusturmaktadir. Ayrica
yasanilan Covid dénemi ile Covid 6ncesi donemdeki durum farkliligi Gizerine ¢alismanin yogunlasmasi
ve bu alanda literatiir eksikliginin oldugunun goériilmesi de bir baska motivasyon kaynagidir.

3. VERI SETi VE YONTEM

Galisma, Covid oncesi ve Covid doneminde cesitli finansal gostergeler arasinda nedensellik acisindan
farkhihklarin olup olmadigini tespit edebilmek amaciyla yapilmistir. Bu kapsamda, 2 Yillik Devlet tahvili
faiz orani (gdsterge faiz orani), Borsa istanbul 100 (BIST100) ve Borsa istanbul 30 (BIST30) endeksleri,
CDS primi, Dolar/TL ve Euro/TL degiskenleri analiz edilmistir. Yaklasik ayni zamanlara tekabdl ettigi
icin analiz 29 Ocak 2018-10 Mart 2020 arasi Covid dncesi, 11 Mart 2020- 22 Nisan 2022 arasi ise Covid
donemi olarak dikkate alinmigstir. 11 Mart 2020 Turkiye'de ilk pozitif vakanin goriildugu tarih oldugu
icin Covid donemi baslangici olarak alinmistir. Degiskenlerin glinlik dogal logaritmalari alinarak
analizler gerceklestirilmistir. Veriler investing.com adresinden alinmis ve analizler EViews 10 programi
ile yapilmistir. Arastirmanin HO hipotezi “Covid 6ncesi donem ile Covid doneminde finansal varliklar
arasindaki nedensellik agisindan anlamli bir farkhlik yoktur” seklindeyken, H1 hipotezi “Covid oncesi
doénem ile Covid doneminde finansal varliklar arasindaki nedensellik agisindan anlamli bir farkhlk vardir.”
bicimindedir. Toda-Yamamoto nedensellik testinde temel hipotez degdiskenler arasinda nedensellik
olmadigini; alternatif hipotez ise deg@iskenler arasinda nedensellik oldugunu belirtmektedir. Bu ¢alisma
ise farkli donemler baglaminda finansal varliklar arasindaki nedensellik farklilasmasina odaklandigindan
dolayi temel hipotez bu kapsamda belirlenmistir.

Toda-Yamamoto (1995) nedensellik testi, Granger nedensellik testine gore bazi avantajlara sahiptir. Bu
yuzden ¢codu arastirmaci tarafindan kullanilan modellerden olmustur. Bu testin en dnemliavantajlarindan
birisi degiskenler arasinda nedensellik analizi gerceklestirmeden 6nce esbitlinlesme varligina
bakilmasina gerek olmamasidir. Bu yizden esbitiinlesme sinamasinda karsilasilabilecek hatalarin
nedensellik sinamalarina taginma tehlikesi olmamaktadir (Hacthasanoglu ve Soytas, 2011: 84-85). Ayrica
analizde kullanilan degiskenlere ait seriler duragan 6zellik sergilemeseler ve farklari alinmig haliyle ayni
derecede duragan hale gelmeseler dahi diizey degerlerini kullanarak analizlerin gerceklestirilmesi sahte
regresyon problemini ortadan kaldirmaktadir (Karaca, 2018: 96).

Toda-Yamamoto nedensellik testinin degiskenlere yapilabilmesi icin VAR modeli tahmininin
olusturulmasi ve ardindan model icin uygun gecikme uzunlugunun (k) belirlenmesi gerekmektedir.
Degiskenlere ait biitlinlesme dereceleri tespit edildikten sonra en yiiksek bitiinlesme derecesi (dmax)
uygun gecikme uzunluguna (k) eklenerek VAR modeli parametre tahminleri tekrar yapilir. Elde edilen bu
iki verinin dogru olarak belirlenmesi ortaya cikabilecek veri kaybinin dnlenmesine ve modelin basarili
sonuclar vermesine katki saglamaktadir. Uygun gecikme uzunlugunun tespitinde bircok bilgi kriteri
(Akaike, Schwarz gibi) g6z 6niinde bulundurularak karar verilir (Vurur ve Ozen, 2020: 106).
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Yukaridaki denklem ile Toda-Yamamoto testi formiile edilmektedir. ¢, =0,V, hipotezi sinanmakta ve
hipotez reddedilirse X'ten Y'ye dogru bir nedensellik iliskisi oldugu; kabul edilirse X'ten Y'ye dogru bir
nedensellikiliskisi olmadigi ifade edilmektedir. 6 | =0,V hipoteziile de Y'den X'e dogru nedensellik iliskisi
sinanmakta ve reddedilirse nedensellik oldugu, kabul edilirse nedensellik iligkisi olmadigi belirlenmis
olur (Yenisu ve Yenice, 2018: 41).

4. BULGULAR

Gosterge faiz orani (GFO), BIST100 endeksi, BIST30 endeksi, CDS primi, Dolar/TL ve Euro/TL
degiskenlerinin logaritmik serilerine ait analiz asamalarina deginilmistir. Tanimlayici istatistiki bilgiler,
Genisletilmis Dickey Fuller (ADF) birim kok testi, VAR modeli icin uygun olan gecikme uzunlugunun
tespit edilmesi ve Toda-Yamamoto nedensellik testi sonuclarina bu bolimde sirasiyla yer verilmistir.

GFO BIST100 BIST30 CDS Dolar/TL Euro/TL
Ortalama 1.218833 3.005120 3.097595 2.514276 0.723521 0.782423
Maksimum 1.488410 3.091864 3.175161 2.764938 0.837803 0.895052
Minimum 0.993877 2.922596 3.019129 2.206421 0.571883 0.665787
Standart Sapma 0.113079 0.038587 0.035164 0.126915 0.062505 0.050536
Carpiklik -0.136541 0.500154 0.361235 -0.738164 -1.088786 -0.735827
Basiklik 1.986751 2.351437 2.270170 3.012769 3.121616 2.993132
Jarque-Bera 24.04392 31.03060 23.02578 47.59025 103.8527 47.28686
Olasilik 0.000006 0.000000 0.000010 0.000000 0.000000 0.000000
Gozlem Sayisi 524 524 524 524 524 524

Tablo 1. Covid Oncesi Dénem Degiskenlere Ait Tanimlayici istatistik Bilgileri

Degiskenlere ait logaritmik serilerin Covid Oncesi tanimlayici istatistikleri Tablo 1'de gdsterilmistir.
En dusuk ortalama getirinin Dolar/TL kurunda (0.723521), en yliksek ortalama getirinin de BIST30
endeksinde (3.097595) oldugu belirlenmistir. Standart sapma degerlerine gore en yiiksek oynaklik
degerine CDS sahipken en diistigiine BIST30 sahiptir. Borsa endeksleri hari¢ diger degiskenlerin sola
carpik yapida oldugu sonucuna ulasiimistir. Basiklik degerleri logaritmik serilerin leptokurtic bir yapida
oldugunu belirtmektedir.
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Diizevyde
GFO BIST100 BIST30 CDS Dolar/TL Euro/TL
Sabitli -0.9461 -2.3705 -2.5910%%* -2.3294 -2.3522 -2.0688
Sabitli-Trendli -1.7561 -2.4882 -2.6789 -2.1778 -1.9655 -19178
Sabit-Trendsiz -0.2687 -0.5853 -0.6036 0.8475 1.6213 1.3601
Birinei Fark: Almnus
Sabitli -13.7991* -21.2293* -21.6231* -20.1428%* -16.4659% -16.6403*
Sabitli-Trendli -13.9564* -21.2362% -21.6180* -20.1533~* -16.5386% -16.6651*
Sabit-Trendsiz -13.8110% -21.2395* -21.6326* -20.1210% -16.3293~ -16.5544*

| Ak R girastyla %1, %05 ve %10 anlamlilik diizeylerinde istatistiksel anlamlilif belirtmektedir.

Tablo 2. Covid Oncesi Dénem Degiskenlere Ait ADF Birim Kok Testi Sonuclari

Tablo 2'de Covid 6ncesi donemde degiskenlere ait logaritmik serilerin ADF birim kok testi sonuglarinin
t degerleri gosterilmektedir. Serilerin birinci farki alindiginda duragan olduklari belirlenmis ve dmax
degeri 1 olarak tespit edilmistir.

Lag LogL LR FPE AIC sC HQ
0 7444.339 NA 1.21e-20 -28.83077 -28.78140 -28.81142
1 12800.28 10566.56 1.35e-29 -49.45068 -49.10507* -49.31525
2 12870.99 137.8743 1.18e-29 -49.58525 -48.94340 -49.33373*
3 12921.98 98.21998 1.11e-29* -49.64334* -48.70525 -49.27573
4 12957.30 67.21463* 1.11e-29 -49.64070 -48.40637 -49.15700
5 12982.28 46.95245 1.16e-29 -49.59797 -48.06740 -48.99819
6 13006.92 45.74455 1.22e-29 -49.55394 -47.72713 -48.83807
7 13025.15 33.42073 1.30e-29 -49.48506 -47.36201 -48.65310
8 13047.36 40.21266 1.38e-29 -49.43163 -47.01234 -48.48359

Tablo 3. Covid Oncesi Dénem VAR Modeli icin Gecikme Uzunlugu Tespiti

Degiskenlerin logaritmik serilerinin Covid 6ncesi donem VAR modeli icin uygun gecikme uzunluklarin
tespit edilme kriterleri Tablo 3'te verilmektedir. Tabloda gosterilen AIC Akaike Bilgi Kriterini, SC Schwarz
Bilgi Kriterini, HQ Hannan-Quinn Bilgi Kriterini, FPE Son Tahmin Hatasini ve LR sirali degistirilmis LR test
istatistigini ifade etmektedir. Koyu renkli ve yaninda * isareti bulunan degerler, o bilgi kriterlerine gore
belirlenen uygun gecikme uzunlugunu belirtmektedir. Calisma kapsaminda en fazla sayida bilgi kriteri
tarafindan uygun goriilen gecikme uzunlugu secimi yapilmistir. Bundan dolayi FPE ve AIC bilgi kriterleri
tarafindan en uygun olarak belirlenen 3 degeri uygun gecikme uzunlugu olarak alinmistir. Diger bilgi
kriterlerine gore sadece birer tane uygun gecikme dederleri oldugundan dolayi onlar tarafindan
belirlenen gecikme uzunluklan secilmemistir. Nedensellik testi icin VAR model tahmini k+d .. (3+1)
degeri olan 4 lizerinden gerceklestirilmistir.

MAX
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Bagimli Degisken: Gésterge Faizi
Ki-kare df Olasilik
BIST100 5.385757 3 0.1456
BIST30 5.353227 3 0.1477
CDS 7.586854 3 0.05547*=
Dolar/TL 6.160450 3 0.1041
Euro/TL 6.645858 3 0.08417*=
Bagimli Degisken: BIST100
Gisterge Faizi 3.890662 3 0.2735
BIST30 0.652597 3 0.8843
CDS 3204286 3 0.3612
Dolar/TL 0.308765 3 0.9584
Euro/TL 0483214 3 0.9226
Bagimli Degisken: BIST30
Giisterge Faizi 3.203081 3 0.3614
BIST100 1.053787 3 0.7882
CDS 3119771 3 0.3735
Dolar/TL 0.488909 3 0.9213
Euro/TL 0.359004 3 0.9486
Bagimlh Degisken: CDS
Giisterge Faizi 4330569 3 0.2279
BIST100 4.931395 3 0.1769
BIST30 4.653645 3 0.1990
Dolar/TL 10.84657 3 0.0126*~
Euro/TL 5.870227 3 0.1181
Bagimli Degisken: Dolar/TL
Giisterge Faizi 0.413788 3 0.9374
BIST100 3.483434 3 0.3229
BIST30 4359287 3 0.2252
CDs 3.035977 3 0.3861
Euro/TL 11.96947 3 0.0075*
Bagimli Degisken: Euro/TL
Gisterge Faiz1 0.190377 3 0.9791
BIST100 2382654 3 0.4969
BIST30 3157218 3 0.3680
CDS 2.858481 3 0.4140
Dolar/TL 6.274506 3 0.0990=*=

*, ¥¥ ve *** girasiyla %1, %5 ve %10 anlamlilik diizeylerinde istatistiksel anlamliligi belirtmektedir.

Tablo 4. Covid Oncesi Dénem Toda-Yamamoto Test Sonuclari

Covid 6ncesi doneme ait degiskenlerin logaritmik serileri arasindaki Toda-Yamamoto nedensellik testi
sonuclar Tablo 4'te verilmistir. Gosterge faizi, BIST100 endeksi, BIST30 endeksi ve Dolar/TL kurundan
CDS primine; gosterge faiz oranindan Dolar/TL ve Euro/TL kurlarina dogru tek yonli nedensellik iliskisine
rastlanmistir. Gosterge faiz orani ile BIST100 ve BIST30 endeksleri arasinda cift yonli nedensellik iliskisi

oldugu sonucuna ulasiimistir.
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GFO BIST100 BIST30 CDS Dolar/TL Euro/TL
Ortalama 1.192780 3.121582 3.162855 2.633451 0.896564 0.964395
Maksimum 1.402261 3.357659 3.402772 2.814447 1.139457 1.191959
Minimum 0.900913 2.925549 3.006081 2451986 0.792784 0.840319
Standart Sapma 0.118584 0.081981 0.070237 (0.088357 0.057739 0.062641
Carpikhk -0.451268 -0.060705 0.444921 -0.092627 1.362797 0.478303
Basiklik 2.427466 2.881584 3.533559 2.135444 6.397943 4.259184
Jarque-Bera 21.65734 0.545295 20.40873 14.82118 359.7321 47.40790
Olasilik 0.000020 0.761361 0.000037 0.000605 0.000000 0.000000
Gozlem Sayisi 455 455 455 455 455 455

Tablo 5. Covid Dénemi Degiskenlere Ait Tanimlayici istatistik Bilgileri

Tablo 5’te yer alan Covid donemi tanimlayici istatistiki bilgilere gore en diisiik ortalama getiriye Dolar/
TL kurunun, en yiksek getiriye ise BIST30 endeksinin; en ylksek oynakliga gosterge faiz oraninin en
diistigline Dolar/TL kuru sahiptir. Gosterge faiz orani, BIST100 endeksi ve CDS primi degiskenlerinin sola
carpik, diger degiskenlerin saga carpik yapida olduklari belirlenmistir.

Diizeyde
GFO BIST100 BIST30 CDS Dolar/TL Euro/TL
Sabitli -0.9954 0.2464 0.5748 -1.9037 -0.1011 -0.4426
Sabitli-Trendli -3.1153 -1.7028 -1.5479 -1.8840 -1.7422 -2.2167
Sabit-Trendsiz 1.0975 23154 2.0448 0.1011 1.8785 2.0440
Birinci Farki Alinmis
Sabitli -13.2134* -14.0612* -14.0830* -22.2845* -20.5451* -21.2740*
Sabitli-Trendli -13.1962* -14.0625* -14.1167* -22.2844" -20.5538~ -21.2607~
Sabit-Trendsiz -13.1526* -13.8383* -13.9131* -22.3044* -20.4083* -21.1432*

* %] anlamhilik dizeyinde istatistiksel anlamlilig1 belirtmektedir.

Tablo 6. Covid Donemi Degiskenlere Ait ADF Birim Kok Testi Sonuclari

ADF birim kok testi sonuclarina gére Covid déneminde degiskenlerin birinci farki alinmig haliyle
duraganlik sergiledikleri Tablo 6'daki verilere gore belirlenmistir. Maksimum biitlinlesme derecesi olarak
1 alinmigtir.

Lag LogL LR FPE AIC SC HQ
0 5686.468 NA 3.69e-19 -25.41596 -25.36090 -25.39425
1 10637.36 9746.730 1.04e-28 -47.40655 -47.02108* -47.25458*
2 10694.68 111.2897 9.45e-29 -47.50190 -46.78602 -47.21967
3 10730.92 69.40125 9.44e-29* -47.50298* -46.45669 -47.09049
4 10750.96 37.83521 1.01e-28 -47.43157 -46.05487 -46.88881
5 10768.92 33.44011 1.10e-28 -47.35088 -45.64377 -46.67786
6 10794.67 47.23339 1.15e-28 -47.30501 -45.26749 -46.50173
7 10829.68 63.28333 1.16e-28 -47.30058 -44.93266 -46.36703
8 10870.72 73.09339* 1.14e-28 -47.32315 -44.62483 -46.25935

Tablo 7. Covid Dénemi VAR Modeli icin Gecikme Uzunlugu Tespiti
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Tablo 7'de Covid donemi VAR modeli icin gecikme uzunluklarinin tespit edilmesi asamasi
gosterilmektedir. Bilgi kriterlerine gore en fazla sayida uygun gecikme uzunluklarinin 3 ve 1 degerlerinde
oldugu tespit edilmistir. Bu iki deger izerinden de gerekli analizler yapilmis ve 1 degerinin gerekli kosul
olan istikrar kosulunu saglamadigi belirlenmistir. Ardindan 3 dedgeri icin istikrar kosulunu saglama
durumuna bakilmis ve AR karakteristik polinomunun ters kéklerinin birim cember icerisinde yer aldig
goruldugiinden dolayr gecikme uzunlugu olarak 3 alinmistir. Clinkl birim cember icerisinde degerlerin
yer almasi modelin istikrar kosulunu sagladigini ifade etmektedir.

Bagimli Degisken: Gosterge Faizi
Ki-kare df Olasilik
BIST100 5.385757 3 0.1456
BIST30 5.353227 3 0.1477
CDS 7.586854 3 0.05547*=
Dolar/TL 6.160450 3 0.1041
Euro/TL 6.645858 3 0.08417=~
Bagimh Degigken: BIST100
Gosterge Faiz 3.890662 3 0.2735
BIST30 0.652597 3 0.8843
CDS 3.204286 3 0.3612
Dolar/TL 0.308765 3 0.9584
Euro/TL 0.483214 3 0.9226
Bagiml Degisken: BIST30
Gosterge Faiz 3.203081 3 0.3614
BIST100 1.053787 3 0.7882
CDS 3.119771 3 0.3735
Dolar/TL 0.488909 3 0.9213
Euro/TL 0.359004 3 0.9486
Bagumli Degisken: CDS
Gésterge Faiz 4.330569 3 0.2279
BIST100 4931395 3 0.1769
BIST30 4.653645 3 0.1990
Dolar/TL 10.84657 3 0.0126°
Euro/TL 5.870227 3 0.1181
Bagmmh Degisken: Dolar/TL
Gésterge Faiz 0.413788 3 0.9374
BIST100 3.483434 3 0.3229
BIST30 4.359287 3 0.2252
CDS 3.035977 3 0.3861
Euro/TL 11.96947 3 0.0075%
Bagimli Defisken: Euro/TL
Gosterge Faizi 0.190377 3 0.9791
BIST100 2.382654 3 0.4969
BIST30 3.157218 3 0.3680
CDS 2.858481 3 0.4140
Dolar/TL 6.274506 3 0.0990==*=

*, ¥ ye *¥** simasiyla %1, %35 ve %610 anlamhihk dizeylennde istatistiksel anlamhhg belirmektedir.

Tablo 8. Covid Dénemi Toda-Yamamoto Test Sonuglari

Covid dénemine ait Toda-Yamamoto nedensellik testi sonuclari Tablo 8'de verilmektedir. VAR modeli
tahmini, maksimum butiinlesme derecesinin uygun gecikme uzunluguna eklenmesiyle belirlenen 4
degeri tizerinden yapilmistir. CDS primi ve Euro/TL kurundan gosterge faiz oranina; Dolar/TL kurundan
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CDS primine dogru tek yonli ve Dolar/TL ile Euro/TL kuru arasinda ise cift yonli nedensellik iligkisi
oldugu sonucuna ulasiimistir.

Dolar/TL \ Euro/TL BIST100
CDS == Gosterge Faiz Orant CDS¢mmmmm  BIST30
BIST30 / BIST100 Dolar/TL

Sekil 1. Covid Oncesi Dénem Nedensellik Ozet Grafigi

Gisterge Faiz Oram

CDs / Euro/TL
N

Dolar/TL

Sekil 2. Covid Dénemi Nedensellik Ozet Grafigi

Sekil 1 ve 2'de degiskenlerin logaritmik serilerine ait Covid 6ncesi ve Covid donemi nedensellik
durumlarinin 6zetleri gosterilmektedir. Sadece Dolar/TL kurundan CDS primine dogru tek yonliu
nedensellik iliskisinin her iki donemde de oldugu belirlenmistir. Yani Covid etkisinin bu nedensellik
iliskisi Uzerinde herhangi bir etkiye sahip olmadigi ifade edilebilir. Covid dncesi donemde gdsterge
faiz orani diger tim degiskenlerin Granger nedeni olarak belirlenirken bu iliskinin Covid déneminde
son buldugu belirlenmistir. Covid doneminde CDS priminden gosterge faiz oranina dogru tek yonli
nedensellik iliskisine rastlanmistir. Yani iliskinin yoni Covid etkisi ile yer degistirmistir. Covid dncesi
donemde BIST100 ve BIST30 endekslerinin CDS priminin nedeni oldugu sonu¢ da Covid déneminde
ortadan kalkmistir. Euro/TL kurundan gdsterge faiz oranina dogru tek yonli nedensellik iliskisi Covid
doneminde ortaya ¢cikmistir. Ayni sekilde Covid doneminde Dolar/TL ile Euro/TL kurlar arasinda cift
yonll nedensellik iliskisi belirmistir. Bu sonuglar dikkate alindiginda calisma icin belirlenmis olan H,
hipotezi reddedilirken H, hipotezi kabul edilmistir. Yani Covid 6ncesi donem ile Covid déneminde
finansal varliklar arasindaki nedensellik agisindan anlamli bir farkhilik oldugu tespit edilmistir.
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5.SONUC

Turkiye'de Covid kaynakli ilk pozitif vakanin goruldigu tarihten itibaren artik piyasalarda cesitli
farkliliklar meydana gelmeye baslamistir. Yatirimcilar karsilasilan bu olaganisti durum karsisinda ilk
baslarda bocalamalarina ragmen daha sonralari bu duruma alisarak piyasadaki faaliyetlerine devam
etmislerdir. Ancak tiim diinyada oldugu gibi Tiirkiye'de de Covid pandemisi artik cogu durumun eskisi
gibi olmayacagini herkese gostermistir. Dolayisiyla yatirimcilar finansal varlik seciminde daha dikkatli
ve secici davranmak zorunda kalmiglardir. Aslinda bu durum ilk baslarda koti olarak kabul edilmekle
birlikte yatinmcilar acisindan fon seciminde eskisine nazaran daha 6zenli ve ayrintilan dikkate alma
kosullarini 6n plana cikardigi icin getiri anlaminda uzun vadede piyasa oyuncularina katki saglayacadi
distnilmektedir. Turkiye'de finansal varliklar arasindaki nedensellik iligkisinin Covid ddneminde
farklilasip farklilasmadiginin belirlenmesi amaciyla bu calisma gerceklestirilmistir. Finansal varliklar
olarak gosterge faiz orani, BIST100 ve BIST30 endeksleri, CDS primi, Dolar/TL ve Euro/TL degiskenleri
secilmistir. Degiskenlere ait serilerin dogal logaritmasi alinarak analizler gerceklestirilmistir. Veri seti 29
Ocak 2018 ile 10 Mart 2020 tarihleri arasi Covid dncesi donem, 11 Mart 2020 ile 22 Nisan 2022 tarihleri
arasi da Covid donemi olarak ikiye ayrilmistir. Calismada nedensellik iliskisi, Toda-Yamamoto testi ile
arastirnlmistir. Burada en 6nemli asama maksimum butlinlesme derecesi ve uygun gecikme uzunlugu
tespitinin dogru olarak gerceklestirilmesidir. Calismada maksimum bitiinlesme derecesi 1 ve uygun
gecikme uzunlugu 3 olarak belirlendigi icin Toda-Yamamoto VAR model tahmini 4 Gzerinden yapilmistir.

Covid d6ncesi donemde gosterge faizi, BIST100 endeksi, BIST30 endeksi ve Dolar/TL kurundan CDS
primine; gosterge faiz oranindan Dolar/TL ve Euro/TL kurlarina dogru tek yonli, gosterge faiz orani ile
BIST100 ve BIST30 endeksleri arasinda ise ¢ift yonlii nedensellikiliskisine rastlanmistir. Burada goruldigu
Uzere gosterge faiz orani ile diger tim degiskenler arasinda bir nedensellik iligkisi s6z konusudur. Covid
doéneminde ise CDS primi ve Euro/TL kurundan gosterge faiz oranina; Dolar/TL kurundan CDS primine
dogrutekyonliive Dolar/TLile Euro/TLkuruarasindaise ¢ift yonliinedensellikiliskisioldugu belirlenmistir.
Donemler arasindaki farkhhklara bakildiginda ise Covid 6ncesi donemde gosterge faiz oraninin diger
tim degiskenlerin nedeni olarak belirlenirken Covid déneminde bu durumun son buldugu ve CDS
primi ve Euro/TL kuru degiskenlerinin gdsterge faiz oraninin nedeni oldugu sonucuna ulasilmistir. Yani
nedensellik yoni Covid doneminde terse donmistir. Covid 6ncesi borsa endekslerinin CDS priminin
nedeni olmasi durumu da yine Covid doneminde ortadan kalmistir. Covid doneminde déviz kurlarinin
cift yonlu nedensellik iliskisi icerisine girdikleri tespit edilmistir. Sadece Dolar/TL kurundan CDS primine
dogru tek yonliu nedensellik iliskisinin hem Covid dncesi hem de Covid donemlerinde ayni kaldig
belirlenmistir. Bu sonuclar Basarir ve Keten (2016), Noorie vd. (2020), Demir ve Ding (2021) calismalari ile
farklilik; Bayhan vd. (2021) ile benzerlik gostermektedir. Ayrica, Vurur (2021) tarafindan yapilan ¢alisma
ile Covid 6ncesi donemde benzer, Covid doneminde ise farkli sonuclari ifade etmektedir.

Cikan sonugclara bakildiginda Tirkiye'deki finansal piyasa ve varliklar arasindaki nedensellik iligkisi
Uzerinde Covid pandemisinin etkisinin oldugu sonucu ortaya cikmaktadir. Bundan dolayi piyasa
oyuncularinin, fonlarini yonetirken ortaya ¢itkan yeni durumlari g6z 6niinde bulundurarak yatirnmlarini
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gerceklestirmeleri kendi fon getirileri agisindan 6nem arz etmektedir. Mevcut pozisyonlarinda
yapacaklari ufak dokunuslarla risklerini en aza indirerek getirilerini en yiliksege cikarabilme imkanina
sahip olabileceklerdir. Fon ¢esitlendirmesi yardimiyla da piyasalardaki olasi hareketlerden yatirimlarini
koruyabilme firsati bulabileceklerdir. Devam eden Covid dénemi icerisinde bu calismanin yapilmasi
bundan sonraki donemde hem bu alanda calisma yapacak akademisyenlere yardimci olmasi hem de
yatinm sahiplerine portfdy olusturma asamasinda yeni durumu dikkate almalari gerektigini gostermesi
acisindan énemli oldugu distndlmektedir.
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Abstract

Cosmetic products nowadays are frequently used as consumer goods, especially for women. In terms of

cosmetics companies, examining consumers’ brand experiences helps to create and develop marketing
strategies. It can be thought that examining the effect of consumers’brand experiences on their purchasing
decisions from this perspective will also benefit such businesses. Purchasing decisions for consumers in the
cosmetics industry need to be considered in terms of not only functional benefits but also environment
and health issues. This study examines the impact of brand experience on cosmetic product purchasing
decisions. In this context, comparative analyzes were made on the M.A.C and Flormar cosmetic brands.
In analyzes using structural equation models for both brands, it was found that sensory and emotional
dimensions of brand experience have a significant effect on cosmetic product purchasing decisions.

Keywords: Brand experience, Cosmetic product purchasing behavior, Structural equation modeling, MAC,

Flormar

MARKA DENEYiMi BOYUTLARININ KOZMETiK URUN SATIN ALMA BOYUTLARINA ETKiSi:
FLORMAR VE MAC MARKALARININ KARSILASTIRILMASI
0Oz

Glnumizde kozmetik Uriinler, 6zellikle kadinlar igin sik kullanilan tlketim malzemeleri durumundadir.

*This study includes a part of the postgraduate thesis named “Effect of Brand Experience and Brand Image on Cosmetic Product
Buying Dimensions and an Application: Flormar and M.A.C Cosmetic Brand Cases” Which was prepared under the co-supervision
of associate professor N. Ozan BAKIR at Altinbas University Institute of Graduate Studies.
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Kozmetik isletmeleri agisindan, tlketicilerin marka deneyimlerini incelemek, pazarlama stratejilerinin
olusturulmasina ve gelistirilmesi yardimci olmaktadir. Tiiketicilerin marka deneyimlerinin satin alma kararlari
Uzerindeki etkisinin bu agidan incelemek de bu tir isletmelere fayda saglayacag diistinilebilir. Kozmetik
sektoriinde tiketiciler agisindan satin alma kararlari, sadece fonksiyonel faydalar acisindan degil, ayni
zamanda cevre ve saglik agisindan da ele alinmasi gerekmektedir. Bu calisma, marka deneyiminin kozmetik
Grln satin alma kararlari Gzerindeki etkisini incelemektedir. Bu kapsamda sektdrde yer alan M.A.C ve Flormar
markalar Gzerinde karsilastirmali analizler yapilmistir. Her iki marka icin de, yapisal esitlik modellemeleri
kullanilarak yapilan analizlerde, marka deneyiminin duyusal ve duygusal boyutlarinin kozmetik tirtin satin
alma kararlari Gzerinde anlamli bir etkiye sahip oldugu bulunmustur.

Anahtar Kelimeler: Marka Deneyimi, Kozmetik Uriin Satin Alma Davranisi, Yapisal Esitlik Modeli, MAC,

Flormar

1. INTRODUCTION

Throughout the history of civilizations, business life has been changed and improved in many areas
like management systems, production systems and marketing strategies until today. From production
to management, the industrial revolution, the impact of new inventions, the emergence of factory
production systems, demographic, economic or technological changes, globalization concept have all
led to the emergence of new perspectives and models in all systems.

Marketingwasalsoaffected byallthese changesand wasdevelopedinawaytoadaptitsnewenvironment.
In marketing history, there were different time periods which production, sales or consumer needs and
demands are prioritized. Each of these processes has been shaped by the dynamics of the period, such
as living conditions, economic conditions, and technological advances. The transition from traditional
marketing, where concepts such as sales and production are important, to modern marketing, where
consumer demands and needs become important, brought along many new concepts. In particular, the
concept of brand has become the intense subject of the research.

The concept of brand has been existed even in ancient times of history. Artifacts like distinctive signs,
symbols or drawings have been found as a result of excavations in Ancient Egypt, China, India, Pakistan
and Europe. These symbols, which reflect the concept of the brand, are the proofs of brand concept’s
existencein history (Eckhardt & Bengtsson, 2009: 6; Moore & Reid, 2008: 424 - 425; Wengrow, 2008:9). The
meaning of branding is “to stamp, to mark”in English. In the United States, marking of bovine animals to
distinguish them from each other has led to the addition of the concept of brand to marketing concepts
as a word (Haigh & ilgiiner, 2012: 12). After the brand concept’s entrance to the literature, many new
areas related to brand have started to be investigated. Many concepts such as brand personality, brand
equity, brand loyalty, brand awareness, brand positioning, brand image and brand experiences have
been researched in the relevant literature.

Technological developments and increases in production capacities have brought the concept
of competition. Businesses have entered a race to carry their own brands to the top of consumer
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preferences. Companies have wanted to have a positive, strong and permanent place in consumers’
perception. Within this concept, experiential marketing is one of the most important concepts. Based
on the idea that consumers prefer products according not only to their functional benefits, but also to
their emotional, intellectual, sensory, relational, and behavioral experiences; the place of experiences in
the concept of marketing is revealed. A positive or negative experience for a particular brand affects the
perception and attitude of the consumer towards that brand. For this reason, businesses try to create
different experiential activities at key points such as the atmosphere of the retail stores, the attitude of
the sales representatives and product presentations to increase the brand experiences of the consumers
(Schmitt, 1999a: 60-61).

Many internal and external factors are determinative for customers at the point of purchasing products.
Consumers go through certain steps to make a decision at the purchasing process. Each of the
purchasing decision stages may have different duration and importance among products (Altunisik
et al.,, 2011: 48). Consumers prefer some products for their functional benefits, some for their symbolic
benefits, and some for their experiential benefits. It is also important to know the dominant benefit
that consumers obtain from buying a product. With the emergence of some global problems in the
changing world dynamics, consumers have become more conscious. The advancement of technology
has created a transparent information network for consumers to instantly learn about any company,
brand or its activity in the world. Consumers have become more sensitive and more conscious about
environmental issues as well. There are some sectors where consumers may tend to prefer products
according to their interactions with the environmental issues at this point. The environmental benefits
of such products have also been a factor to be examined. It is because cosmetic products’ wastes might
have ingredients interact with nature intensively. Female consumers have started to become seriously
conscious about their personal health status and environmental problems (Cabuk & Stidas, 2013: 129).
Consumer expectations of environmental benefits from cosmetic products are especially because
cosmetic products contain ingredients that can be applied directly to the skin and partially mixed with
body tissues.

That cosmetic industry experimental marketing and cosmetic products purchasing behavior have
becomeimportantin today’s marketing conditions constitute the main subject of this study. In this sense,
itis thought that examining the effect of brand experience on cosmetic product purchasing dimensions
will be a guide in terms of marketing activities of cosmetic companies. Accordingly, it has been supported
by researches that brand experience has positive effects on consumer purchasing behavior (Orth & De
Matchi, 2007; Sahin, Zehir & Kitapci, 2012; Moreira, Fortes & Santiago, 2017; Pinarbasi & Aysuna, 2017; Li,
2018; Sanjaya, Asdar & Munir, 2020). It was determined that the effect of brand experience dimensions
on cosmetic product purchasing dimensions was not examined in the related literature. This paper is
the first to conduct research about the effect of brand experience on cosmetic product purchasing
behaviour so to fill the gap in literature. For marketing strategies of cosmetic products, the evaluation
of the hypothesis “Brand experience effects cosmetic product purchasing behavior” can be a guide for
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brands. Therefore, the aim of this research is to examine the effect of brand experience dimensions on
cosmetic product purchasing behavior dimensions. Research designs are divided into three categories
as exploratory, descriptive, and causal (Burns & Bush, 2014:72). In this research however, the hypotheses
determined as a result of the literature review will be tested and the effect of brand experience on
cosmetic product purchasing decisions will be examined for both brands. For this research, descriptive
research design is used in this context.

2. EXPERIENTIAL MARKETING AND BRAND EXPERIENCE

Schmitt (1999: 22-23) describes the concept of experience as situations that have a complex and
constantly evolving structure and experiences emerge because of certain stimulants. It is possible to
gain experience by being involved in an event or observing an event occurring. As a result of events,
different experiences can occur, and experiences can be renewed over time.

The concept of experienceisexaminedin relevantliteraturein four broad categories with two dimensions.
The first dimension is called the participation dimension. People can participate in a current situation
actively (i.e., participating in the competition, being trained) or passively (i.e., watching television, going
to a cinema). The second dimension shows the connection of people with the current situation. If a
person is mentally connected to the situation (i.e., watching television, going to a concert, getting a
lecture), whether passive or active, the person is in the assimilation area. On the other hand, if people
will take a passive or active physical role in the current situation (i.e., visiting an art gallery, participating
in sports activities in a center for holiday purposes), they will be in the embraced area (Pine & Gilmore,
1998: 101-102; Kalyoncuoglu, 2018: 37-44).

The research conducted by Holbrook and Hirshman (1982) is the first study in the literature to reveal
that purchasing behaviors are not only shaped by rational decisions but are also effective in emotional
causes. An experience-oriented perspective has been put forward, emphasizing that consumers’
purchasing behaviors are affected by their emotions, pleasures, understanding of entertainment and
sensory satisfaction. Following this, the concept of experiential marketing was first introduced into the
marketing literature by Bernd Schmitt in 1999. Joe Pine and Jim Gilmore, on the other hand, contributed
to the expansion of this concept with their work (Kalyoncuoglu, 2018: 29-31, Bati, 2018: 27). As a result
of consumer experiences for the brand or product, consumers can establish a connection with the
relevant brand and product. This bond can create a competitive advantage for businesses in the market
(Cetin, 2017: 476).

Businesses have been making high investments on advertising to create brand awareness and brand
loyalty. Although these investments provide positive returns to brands, brand sustainability is largely
driven by brand experience. Personal experiences with the brand, relations with brand employees,
experiences with the brand’s website or experiences with call centers are examples in this field. These
examples can affect the perceptions of the brand, either positively or negatively (Kotler & Armstrong,
2004: 295-296).
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There are five dimensions of brand experience as; sensory, behavioral, affective, intellectual and
relational. In sensory brand experience the aim of brands is to create sensory experiences on consumers
through the five senses of seeing, tasting, feeling, smelling, and hearing. It is thought that those senses
can reveal different emotions and associations towards brands in people’s brains. These associations
have great importance for the adoption of brands by consumers (Tosun, 2017: 7). For example, a
chocolate brand named Richart Desing et Chocolat used glass stands reminiscent of expensive jewelry
stands visually in the display of their products, and they designed English and French catalogs for their
chocolates, similar to a jewelry catalogue (Schmitt, 1999: 65-66).

Behavioral brand experience is focused on enhancing physical experiences. It shows alternative ways
or lifestyles for any activity. In United States, an example of behavioral brand experience is a campaign
directed by the Department of Health to increase milk consumption in the 1990's. Many well-known
athletes, actors and actresses took part in this campaign (Schmitt, 1999: 154-158).

The intellectual brand experience aims to establish a bond with the brand by directing the consumers
to generate ideas and think. In 1998, Apple Company, using the slogan “Think Different’, became the
market leader by rising after 6 financial loss periods. Consumers had experiences intellectually in this
example (Schmitt, 1999: 67,141-142).

Through emotional brand experience, companies try to touch consumer emotions and to associate
positive emotions with the brand. A soup producing brand named Campbell used emotional experience
in their advertisements. The ad shows a girl adopted from an orphanage remembering her mother
during her first night in her new home. Her foster mother brought her a Campbell Soup that reminds
her own mother. With this emotional effect, it is aimed to create an experience in the consumer’s mind
(Schmitt, 1999: 66,118-120).

With the relational brand experience, it is aimed to associate the individual’s self with other people
or cultures. Relational brand experience may include all other dimensions of experience. The best
example of the brands that have been using the relationship marketing method for a long time is the
Tommy Hilfiger brand. The fact that their brand colors remind of the American Flag and that they use
the slogans of “Real American fragrance”in their perfumes can be interpreted with this purpose. People
using certain brand products can be included in reference groups containing consumers of the same
brand products and participate in the same activities (Schmitt, 1999: 171-175).

3. DRIVING FACTORS OF CONSUMER BEHAVIOR

The consumption behavior varies from person to person, and it can vary in the same individual over
time (Altunisik et al., 2011: 46-48). Values and identities of individuals can be interpreted with their own
consumption behaviors. When people buy a high price product, they get the satisfaction of owning
the product as well as meeting their physiological needs. Consumers are not shopping only to satisfy
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their physiological needs anymore. They have entered a process where they want to show who they are
and that they are special (Kog, 2017: 20-21). There are both internal and external factors which effect
consumer behaviors. External influences can be the social environment such as family, friends, social
classes, cultures or economic status or a person. On the other hand, personal experiences, psychological
effects, personality, motives, and perception can be given as examples of internal effects (Tosun, 2017:
317).

Internal and external factors are explained under three groups. These are socio-cultural, psychological
and personalfactors. Among the socio-cultural factors, the mostinfluential factoris the family. Individuals
spend their most time with their family. As people get old, their status and roles in the family can change.
Another important factor affecting the purchasing behavior of consumers is culture. Religion, traditions,
morality, values, and language are the subheadings of culture and have an important place in consumer
behavior (Altunisik et al., 2011: 50-51). Individuals in the same social status constitute that social class.
Within a certain social class members have similar lifestyles, behaviors, and values. Individuals can go
down to the lower class as well as to the upper class within these social classes (Mucuk, 2014: 77).

Like socio-cultural factors, psychological factors - also have important effect over consumer behavior.
Perceptions and interpretations which occurin people’s interactions are formed through sensory organs.
The perception process that begins in infancy stage, varies from person to person. As a result of their
experiences, people may perceive different messages from the same source and different response may
occur. As aresult of perception, attitudes and behaviors are developed (Kog, 2017:62-63). Behaviors refer
to actions that are repeated and learned over time and become permanent. All the permanent behaviors
that develop over time are called attitudes. Attitudes are one of the most important concepts in market
research. All the actions that occur to meet the needs are called motives. Motives are actions that occur
entirely internally (Altunisik et al., 2011: 49-50). Consumers store many information in their memories
about a certain product like brand and physical characteristics of the product, or the way they buy the
product. This is called product information and is one of the important factors affecting purchasing
behavior. Product information can determine how quickly the consumer decides. A consumer with a lot
of information will be able to decide in a short time. Just the opposite, this process will take longer time
for a consumer with less information. People’s perception of the product or their interest in the product
is expressed by the concept of product involvement (Peter & Donnelly, 2016: 49-50).

Last of all, another group that affects the consumer purchasing decision process is personal factors
which is also called demographic characteristics. Features such as occupation, age, income, marital
status are evaluated under this factor. The occupations of individuals are closely related to the services
and products they want to buy. Firms can develop a range of products and services specific to their
occupational groups and carry out marketing activities for it. In addition, age is also a decisive criterion
for consumers’ purchases. Considering that individuals have needs and tastes specific for different ages,
it is known that consumption behaviors will change accordingly. In addition, the level of consumers in
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the family life cycle is also important. This cycle is examined under different headings such as young
singles, married couples with children, couples living together, married without children, and those
living with their parents. The consumer needs may change according to these processes (Kotler &
Armstrong, 2004: 86-191). The income level of individuals expresses their monetary power. An increase
in consumer income causes an increase in purchasing amount, the decrease in income causes a decrease
in their purchases amount (Altunisik et al., 2011: 52).

3.1.The Impact of Gender of Consumer Behavior

The social and biological differences of men and women have been closely related to the marketing
field. Factors such as women'’s ability to perform multiple tasks at the same time, the fact that decision-
making processes take longer and are more complex than men, and that they are more insistent on
doing research, have made women at a different point in marketing (Kotler, Kartajaya, & Setiawan, 2018:
64-66).

Ozdemir and Tokol (2008:60-63) evaluated the differences between women and men in terms of
biological, sensory, and social values. Biologically, women and men can behave differently because
they have different hormones. An example of this is that women are less aggressive and competitive
than men. Structural differences in men’s and women'’s brains allow women to combine details more
easily. On the other hand, sensory differences also cause behavioral differences for male and female
consumers. The reason for this difference lies in the fact that female senses are more sensitive than
male senses. The fact that women are more talkative than men can be given as an example of these
differences. In terms of social values, there are some points where women differ from men. For example,
women are more willing to form friend groups, help and ask for help.

3.2. Cosmetic Product Purchase Dimensions
The purchasing process begins long before the consumer buys the product. It continues during and
after the purchase. The entire purchasing process consists of five stages (Figure 1).

Need Information Evaluating Purchase Post Purchase
Recognition Gathering Alternatives Desicion

e ™
[ Buying Mot Buying ] /
(

Satisfied ] [ Not Satisfied J

\

Figure 1. Consumer Decision Making Process
Source: Kotler, 1994; Odabasi & Baris, 2018
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However, in some cases, that process may proceed differently, some steps may be replaced, or some
steps may be eliminated completely. For instance, the first two steps can be skipped if the products are
being purchased frequently by the customer. (Kotler, 1994: 193).

Park, Jaworski and Maclnnis (1986:136) introduced the brand concept management to the literature.
This concept refers to planning and controlling processes of brands throughout their lives. A brand
concept should be created, and brand positioning should be done before the brand enters the market.
It is derived from functional, symbolic, and experiential basic consumer needs. According to Keller
(1993:4), consumer needs and brand associations are related. Brand associations should have three
important features in their infrastructure. These characteristics are expressed as qualities, benefits, and
attitudes. Among these features benefit refers to the values that consumers can add to themselves
from a service or product. These benefits are examined in three dimensions as functional, symbolic,
and experiential. Three-dimensional utility concepts have been studied with different perspectives
by different researchers in the literature. Roth (1995: 164) examined this in three groups as functional
benefits (i.e., giving benefits for basic needs), social benefits (i.e., the feeling of belonging to a group) and
sensory benefits (i.e., for seeking novelty and difference). Hsieh (2002: 54) highlighted the economic-
symbolic dimension in which economic benefits stand out, the sensory dimension in which exciting
and pleasurable benefits stand out, and the utilitarian dimension in which features such as reliability
and longevity come to the fore.

In a study which examines market segmentation methods for the cosmetics industry in Korea, symbolic,
functional, and experiential benefits were used. A three-dimensional scale has been developed to
examine the benefit to be obtained from the use of skin care and make-up products. The functional
dimension includes benefits for properties such as providing skin softness and elasticity and covering
imperfections. Concepts such as aesthetic suitability and fashion suitability are mentioned under
symbolic benefits. Experiential benefits include benefits derived from post-use experience. (Kim & Lee,
2011:160).Based on the Kim and Lee (2011)’s study, Cabuk and Stidas (2013) evaluated cosmetic product
purchases from an environmental perspective and formed the final version of the cosmetic product
purchase dimensions scale. In their scale, the functional dimension, which includes the benefits such
as softness, flexibility and moisture expected from the cosmetic product, and the symbolic dimension,
which includes benefits such as closing the defects, being fashionable or providing attractiveness,
were used. Differently, Cabuk and Sidas have brought environmental benefits to the scale as a third
dimension. The environmental dimension includes the benefits such as not containing harmful
chemicals and not harming human and environmental health.

The requirements that motivate the consumer to seek and find products and services that prevent a
problem that may occur and regulate an unexpected situation are called consumer functional needs.
A brand with a concept of functional benefit is defined as a brand that exists to meet the external
needs of the consumer (Park et al. 1986: 136). The benefit to be obtained from the brand refers to the
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features of that brand or product. For example, the benefits that the consumer receives for their basic
needs such as security and shelter can be evaluated in this group (Keller, 1993: 4). These benefits are
related to the real functional advantages provided by product and service features and consumption
(Sondoh et al.,, 2007: 87). Unlike functional needs, symbolic needs express internal needs, It is the desire
for products that adresses to people’s egos, such as self-development and belonging to a group. Brands
that associate consumers with a group, image or role must have a symbolic brand concept (Park et
al. 1986: 136). Consumers may prefer a particular brand not because of the features of the product,
but because of its prestige, fashion suitability or relationship with its current position (Keller, 1993:
4). It becomes important for a business or brand to be ethically appropriate for consumers. The fact
that the products do not harm human health and nature has become an important criterion in the
preferences of consumers (Cabuk and Stidas, 2013: 116). With the effect of this situation, the concept of
socially responsible consumption has developed and new concepts such as green consumption, ethical
consumption and sustainable consumption have been added to the literature. (Meydan, 2017: 234-235).

According to Elkington and Hailes (1989, as cited in Strong, 1996: 5), green consumers do not prefer
businesses that harm human health or the environment, are not sensitive to energy saving, harm
animals, and use substances obtained from extinct species in the production, consumption, and
disposal processes of products. Consumers, who do not consume from businesses that employ
workers under illegal conditions, do not provide fair wages and working conditions, and have unfair
commercial agreements, are called ethical consumers. The concept of human is at the center of
ethical consumption (Strong, 1996: 5). Definitions in the literature on sustainable consumption are
generally related to the production process. It is consumer’s consumption behavior for businesses that
save energy in production, can manage waste and are sensitive to environmental problems. Another
definition for sustainable consumption is to reduce the consumption level and to lead a simpler lifestyle
(Mont & Plepys, 2008: 532). Cosmetic products are a product group that is especially focused on female
consumers. It is stated that products used for cosmetic purposes may pose a risk due to some harmful
substances. The environmental perspective comes to the fore in the consumption of cosmetic products
by female consumers. The environmental benefits that women expect from cosmetic products are
evaluated under the environmental dimension (Cabuk & Stidas, 2013: 115-117).

4. METHOD

4.1. Purpose of Research and Model

The primary purpose of the research is to examine the relationship between brand experience and
cosmetic product purchasing dimensions. The framework of the proposed model is given below (see
Figure 2).
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Figure 2. Proposed Model of Research

In the research, two cosmetic brands were preferred. Those brands are widely used by the women in
Turkey, have high purchasing rates and have two different price levels. One of them is Flormar, a local
cosmetics brand, and the other is MAC, a global cosmetics brand. In addition to the availability of these
two brands in large cosmetic chain markets, and the fact that they have their own stores as well, help
them to reach out many female consumers easily.

4.2, Determination of Population, Sampling and Data Collection Method

The population of this study consists of all female consumers who shop from these companies. Due
to time and budget constraints in the study, the convenience sampling method, which is one of the
non-probability sampling methods, was used in the sample selection. For the data collection, online
questionnaire method was used, and the questionnaire form created by the authors was shared over the
internet. To eliminate participants who never used the brands, a filter question “Do you use the brands
mentioned ever?” was asked at the very beginning of the survey. The survey of those who answered
no to this question was terminated. Since the research was conducted over the internet, to provide
respondents answering all the questions, no transition to another question statement was allowed
before each question statement was answered.

The data of the research were collected between 10 August and 6 November 2019. In addition, no
inconsistency and missing data were found in the surveys conducted by the authors. A total of 400
questionnaires were collected, 200 of which belonged to Flormar and 200 of which belonged to MAC
brands. First, the data of the two companies included in the research were compared on a scale basis.
As a result of the t-test, it was determined that there was a difference between both companies on the
basis of scale. Therefore, the model and data analysis proposed in the research will be tested separately
for each brand. The research is a descriptive study and SPSS and AMOS statistical programs were used
for data analysis.

4. 3. Questionnaire Form Design and Scales

The questionnaire form used in the research consisted of three parts. In the first part, the respondents
were asked about the frequency of use of the relevant brands and the products they prefer. In the
second part of the questionnaire, a 12-item scale about brand experience by Brakus et al. (2009), and
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the 13-item scale related to the dimensions of cosmetic product purchasing behavior by Cabuk et
al. (2013) was used. The items in the specified scales were asked in the form of a 5-point Likert scale.
(1=Strongly Disagree, 5=Strongly Agree). In the third and last part of the questionnaire, questions about
the demographic characteristics of the respondents were asked.

5. FINDINGS
5.1. Sample Profile
Frequency Percel'nge Erequency Perte?rage
! (%) D)
MARITAL STATUS INCOME STATE
Single 216 54 500 TL and below 35 8.79
Married 184 46 501- 1000 TL 16 4,01
AGE 1001 - 2000 TL 48 12,03
18-25 107 26.75 2001 - 3000 TL 94 23,55
26-35 138 345 3001 - 4000 TL 75 18,53
3649 08 245 4001 - 5000 TL 62 15,53
50 and above 57 1425 5001 TL and above 70 17.54
OCCUPATION EDUCATIONAL BACKGROUND
Private Sector Employee 156 39 Primary School Graduate 4 1
Public Employee 47 11.75 Secondary School Graduate 17 425
Student 72 18 High School Graduate 120 32,25
Housewife 60 15 University (Associate degree) 100 25
Retired 33 8,25 University (Undergraduate) 111 27,75
Unemployed 32 8 University (Postgraduate) 39 075

Table 1. Demographic Characteristics of Responders

Table 1 presents the demographic characteristics of respondents. 54% of the women participating in
the survey are single and 34.5% are between the ages of 26-35. When the income distribution of the
respondents was examined, it was determined that 23.55% of them were in the range of 2001-3000
TL. It is seen that 27.75% of the respondents are university (undergraduate) graduates, 39% are private
sector employees and 18% are public employees.



GOZDE SULA AVERBEK, N. OZAN BAKIR

5.2. Shopping Behaviors of Participants for MAC and FLORMAR Branded Products

FLORMAR MAC FLORMAR MAC
Products Frequency Percentage Frequency Percentage | Products Frequency Percentage Frequency Percentage
q' ] (%) q 3 (%) q ] (%) q 3 (%)
S = = . Lip Care
Lipstick 109 4.5 153 76.5 Products 2 11 16 g
Eve
Mascara 84 42 134 67 Makeup 17 85 19 95
Remover
Eve n Nail Care 3 5
Shadow 80 40 114 57 Products 33 16.5 3 15
Blush 55 275 133 69 Bronzer 9 45 26 13
Nail Polish 133 67.5 48 24 E“_“ 12 6 23 115
rush
Foundation | 51 255 125 25 | AArtificial 2 1 30 15
Nails
Eve Pen 81 403 61 30,5 g“d-"_ 4 2 26 13
- pray
Powder 30 15 87 435 | L Polish 26 13 3 L5
IVEr
Concealer 32 16 72 36 Lip Brush 5 25 20 10
Highlighter 27 135 71 355 | Mask 15 7.5 10 5
Lip Pen 55 27.5 2 11 CC Cream 13 6.5 3 4
Make Up 17 835 69 345 | Contour 4 2 16 H
Tools
Liquid Post
au 55 275 23 11,5 | Makeup 7 35 13 65
Eveliner
: Products
Makeup
Brush Set 9 43 63 325 Remover 9 43 9 45
Cottons
Moisturizer 8 5 o) 31 | Shower 4 2 13 63
Gel
Hand And
. 5 5 | Body
BE Cream 38 19 25 125 |y e 12 6 4 2
;
Eve Brow q 5 - c Nail Art < . 5
Mascara u 1 33 175 Products 10 - - 25
Mak Eye
h“ cup 14 7 4 21 Makeup 5 25 9 45
ase
Basze
Lip Gloss 13 115 13 165 | Brush 7 3.5 7 35
Cleaner
Makeup 10 3 ) 21 File 3 4 4 2
Removers
Fal Body
Ioches 2 1 47 235 | Makeup 3 15 5 25
Products
Eve and Nail
eyebrow 15 15 3 155 I 3 15 4 2
brush 5C15301'S
Ry Polish 35 175 o 45 | Lip Base 2 1 2 1
£MOVET
Manicure -
Sponges 8 4 30 15 Tools 1 0.5 1 05

Table 2. Products Respondents Prefer to Purchase

Table 2 represents the products that respondents prefer to buy from Flormar and MAC. Accordingly,
respondents’ most preferred product from Flormar is nail polish, (67.5%), lipstick (54.5%) and mascara
(42%). The most preferred products from MAC were lipstick (76.5%, 76%). 5), blush (69%) and mascara
(67%).
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FLORMAR MAC
Frequency Persz:; - Frequency Pel‘::f:; ase

Omnce in two weeks 12 6 2 1

Once in a month 39 19.5 28 14
Once in two months 35 17.5 48 24
Once in six months 55 275 61 305
Omnce in a vear 42 21 40 20
Less than once in a vear 17 8.5 21 10.5
TOPLAM 200 100 200 100

Table 3. Shopping Frequency Distribution of Respondents

Table 3 represents how often the participants buy the specified branded products. It was revealed
that 27.5% of the respondents who use Flormar products have a shopping frequency “once every six
months’, while 19.5% of them shop once a month. It was found that 30.5% of the respondents using a
MAC product shop every six months, while 24% shop every two months.

5. 3. Mean and Standard Deviation Values of Scales

According to Table 4, for the sensory dimension of brand experience the variable with the highest
average score for both brands is “/ find ... brand interesting in a sensory way” When the affective
dimension is examined, the items with the highest average scores for Flormar are “.. brand induces
my feelings and sentiments” and “... brand appeals to emotions” items, while the highest average score
for the MAC brand is “..brand appeals to emotions” (3.55) item. For the behavioral dimension, for both
brands, .. brand results in bodily experiences” (2.97) has emerged as the variable with the highest average
score. Finally, “.. brand stimulates my curiosity and encourages my desire to do make-up/skin care” (3,18)
is the item with the highest average in intellectual dimension for both brands. In addition, considering
the averages of both brands on the brand experience scale, it is seen that MAC brand has higher values
compared to Flormar brand.
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Question FLORMAR MAC
I Items Standard Standard
Number Mean .. Mean PN
Deviation Deviation
SD1 ... brand makes a strong impression on one of my 323 1.064 372 1016
senses
SD2 [ find ... brand interesting in a sensory way. 3,38 1.077 3,78 1,003
SD3 . brand appeal to my senses 2.93 1.039 3.33 0.995
AD1 ... brand induces my feelings and sentiments 3,02 0.980 3.52 0.976
AD2 I have strong emotions for ... brand 2.89 0.988 3.53 1.000
AD3 | brand appelas to emotions 3,02 0.982 3,55 0.993
BDI1 I engage in physical actions and behaviors when I 9 1.004 334 1.000
use ... brand.
BD2 | brand results in bodily experiences. 2,97 1,024 3,37 9.83
BD3 ... brand is action oriented 2.93 1.012 3.32 9.8
ID1 I engage in a lot of thinking when I encounter ... 270 0.962 339 0.983
brand.
1D2 ... brand makes me think. 2,64 0.968 3.28 0.998
ID3 ... brand stimulates my curiosity and encourages 3.18 1118 4,14 1.148

my desire to do make-up/skin care
SD: Sensory Dimension: AD: Affective Dimension: BD: Behvior Dimension: ID: Intellegence Dimension: 1=
Strongly disagree....... 5= Strongly Agree.

Table 4. Mean and Standard Deviation Values of the Brand Experience Scale

The mean and standard deviation values of the cosmetic product purchasing behavior scale are shown
in Table 5. According to the table, when the symbolic dimension is examined, the variable with the
highest average score for the Flormar brand is “It is important for me to buy that ..... products should
be compatible with my sense of fashion.” (3.86), while the variable with the highest average score for
the MAC brand is “It is important for me to buy that ..... products should cover my flaws” (4.38). For the
environmental dimension, Flormar brand has the highest average score of 4.38 for both “It is important
for me to buy that ..... products should not harm the environment” and “It is important for me to buy that
..... products should not harm human health” items. Similarly, the MAC brand has the highest average
score for “It is important for me to buy that ..... products should not harm human health” item (4,62).

For the functional dimension is examined, it is seen that “It is important for me to buy that ..... products
should protect my skin" item has the highest average for both brands. Furthermore, as in the brand
experience scale, it is determined that the average of the items belonging to the MAC brand was higher
than the average of the items belonging to the Flormar brand in the cosmetic product purchasing
behavior scale.
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. FLORMAR MAC
e Items Standard Standard
- . . andar . andar
Number AMean Deviation AMean Deviation
SED1 It 1s important for me to buy that ... products should 3.66 1.146 438 0.969
cover my flaws

SED? Tt 1s important fo?mx_atobuyﬂlat -.... products should 3.85 1.037 437 0.947
show my aesthetic side
Tt 1s important for me to buy that _____ products should

SED3 be compatible with my sense of fashion 3,86 1,024 4.3 1,003

SED4 It 15 important formttobuyﬂlat ..... products should 3.85 1018 431 0.988
make me look more attractive
Tt 1s important for me to buy that _____ products should

5 .

SEDS help me look bright 3,82 1.023 4.30 0.962

SED6 Tt 1s important for me to buy that _____ products should 3.75 1.026 401 0.968
help me look more confident
Tt 1s important for me to buy that _____ products should

ED1 not have harmful chemicals 433 0,983 457 0.842
Tt 1s important for me to buy that _____ products should

ED2 not harm human health 4,38 0.970 4,62 0.812
Tt 1s important for me to buy that _____ products should

ED3 not harm the environment 4,38 0.959 4.52 0.845

FD1 It_15 important for_ﬂ:ua to buy that _____ products should 420 1.012 433 0.902
give softness feeling
Tt 1s important for me to buy that _____ products should

pi

FD2 give elasticity of my face and re;duoe my wrinkles 4,02 1,022 4.36 0.982

FD3 Tt is meortant_formﬂtobuyﬂlat -.... products should 413 0.999 437 0.875
hydrate my skin

FD4 Tt 1s important for me to buy that _____ products should 426 0.972 4.43 0.877

protect my skm
SED: Symbolic Dimension; ED: Environmental Dimension FD: Functional Dimension; 1= Strongly disagree, ...
5= Strongly Agree.

Table 5. Mean and Standard Deviation Values of the Cosmetic Product Purchasing Behavior Scale

5. 4. Scale Reliability and Validity

According to George and Mallary (2001:209), reliability analysis is an analysis technique used to measure
the internal consistency of items in a certain scale, as well as whether they are compatible with each
other. The scales of the brands included in the research were subjected to reliability analysis separately.
Accordingly, the reliability analysis of the brand experience scale for Flormar brand is found to be 0.940,
and the reliability analysis of the cosmetic product purchasing behavior scale is 0.963. The Cronbach
Alpha value of the brand experience scale for MAC brand is 0.950 and the Cronbach’s Alpha value of
the cosmetic product purchasing behavior scale is 0.973. When the reliability analysis result of the items
in a certain scale is above 0.70, and therefore it can be said that the scale is reliable (Nunnaly, 1979).
Considering the results of all reliability analyzes, it can be said that the scales are reliable, considering
that they meet this requirement.
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5.5. SEM Analysis Results

In the study, exploratory factor analysis was applied to the scales belonging to both brands separately.
Thus, it was examined whether the basic structure of the scales was preserved or not. According to
the analysis, both the experience scale and the cosmetic product purchasing behavior scale belonging
to the Flormar brand were collected in two dimensions. In the analysis for the MAC brand, the
experience scale appeared in one dimension and the cosmetic product purchasing behavior scale in
two dimensions. However, it was determined that the items in the specified dimensions were gathered
under dimensions other than the original and the dimensions obtained were not significant. Therefore,
it was decided to use the original structure of the scales specified for both brands. In the original
structure, the brand experience scale was developed in 4 dimensions as “sensory dimension”, “affective
dimension’, “behavioral dimension” and “intellectual dimension” by Brakus et al. (2009). The cosmetic
product purchasing behavior scale, on the other hand, is handled in three dimensions as “symbolic

"

dimension’, “environmental dimension” and “functional dimension” (Cabuk et al., 2013).

Structural equation modellings were used to evaluate the analyzes of the scales of each brand and to
test the proposed model. Structural equation modellings are used as a basic method in determining
the multiple relationships between independent and dependent variables (Simsek, 2007:12; Bayram,
2010:48). The purpose of such models is to show how the theory is similar or compatible with the
research findings by testing the theoretically constructed model (Hair et al., 1998).

To test the construct validity of the scales used, first-level confirmatory factor analysis was performed on
all scales of both brands separately. Testing the validity of the scales, it was determined that the adaptive
values produced by the measurement models created were not within the limits of acceptable adaptive
values. Therefore, the modifications suggested by the AMOS program have been made. According to
the modifications made, 2 items were extracted from both the brand experience and cosmetic product
purchasing behavior scales of the two brands. The dimensions of the extracted items are shown in Table
6.

NUMBER OF
BRAND SCALE DIMENSION 3;[?;]}?5}; ITEMS

B EXTRACTED

Sensory Dimension 3 1

Brand Experience Affect%ve D@ensio_: 1 3 -

Behavioral Dimension 3 -

FLORMAR Intellectual Dimension 3 1

Cosmetic Product Symbolic Dimension 6 -

Purchasing Behavior Em‘uqnmmtql Dupen310u 3 1

Functional Dimension 4 1

Sensory Dimension 3 1

Brand Experience Affect%ve Din.Jensio_: ! = -

Behavioral Dimension 3 1

MAC Intellectual Dimension 3 -

Cosmetic Product Svn_l_bo]ic Dhnengion _ 6 2

Purchasing Behavior Eav ugnmenrgl Dupensmn 3 -

= Functional Dimension 4 -

Table 6: Changes Made on Scales
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BRAND SCALE x? ar X3/ ar GFI CFI | RMSEA
Brand 48,572 29 1.675 0,954 0,988 0,058
Experience i
FLORMAR
Cosmetic
Product 87.528 11 2135 0928 0,981 0,076
Purchasing ’
Behavior
Brand 67.700 29 2,334 0,942 0.979 0,082
Experience
MAC
Cosmetic
Product 85.118 41 2.076 0933 0,985 0,074
Purchasing
Behavior
Good Fit* <3 > 0,90 >0,97 <0,05
Acceptable Adaptive Value* <£4-5 0,89 - 0.85 =10,95 0,06 - 0,08

p >0.05, X’= Chi-Square; df=Degree of Freedom; GFI= Goodness of Fit Index; CFI= Comparative Fit Index;
RMSEA= Root Mean Square Error of Approxmation

Referance: Meydan, C.H. ve Sesen. H. (2011). Yapisal Esitlik Modellemes: Amos Uygulamalari. Ankara: Detay
Yaywneilik, p.37.

Table 7. Adaptive Values of Scales

In Table 7, the adaptive values of the scales are given. Since the adaptive values in Table 7 are within
acceptable limits, the four-factor structure of the brand experience scale and the three-factor structure of
the cosmetic product purchasing behavior scale were confirmed for both brands. After the confirmatory
factor analysis, the factor loadings, average variance extracted (AVE), combined reliability coefficients
(CR) and Cronbach Alpha coefficients of the scales for both brands are summarized in Table 8 separately.

FLORMAR MAC
Scales Dimensions Factor Cronbach § Factor Cronbach
Items Loading AVE Alfa CR Items Loading AVE Alfa CR
Sensory SD1 0.87 SD1 0.92
Dimension 0801 | 0890 |0.889 0.846 | 0930 | 0916
sD2 0,92 sD2 0,92
- (SD)
< Affective ADL 0.87 AD1 0.89
= Dimension AD2 090 |0903| 0928 |0930| AD2 095 |0872| 0949 |0.953
=
o (AD) AD3 0.94 AD3 0.96
% Behavior BD1 0.83 BD1 0.86
o Dimension BD2 091 |0816| 0891 |0895| BD2 089 |0765| 0870 |0.867
% (BD) BD3 0,84
-4
= Intellectual ID1 0.89 D1 0.90
Dimension D2 087 |0.774| 0868 |0.872| ID2 093 |0703| 0859 |0.874
an) D3 0.66
= SED1 0.77
& SED2 0.86 SED2 0,91
Z Symbolic
= Symbor SED3 0.63 SED3 0.87 . . .
= Di <ED1 o lome| 0935|092 —v Dog | 0838 | 0955 | 0953
Z (SED) - : -
z SED3 0.87 SED3 0.92
= SED6 0.84
s
= Environmental ED1 0.96
< Dimension ED2 096 |0950| 0976 |0974| ED2 095 | 089 | 0963 |0962
= (ED) ED3 0.99 ED3 0.93
= FD1 0.97 FD1 0.92
= Functional - ™"gpy, ™" 57 D2 0.57
z Dimensi - 0866| 0949 | 0951 . 0828 | 0950 | 0950
£ (FD) FD3 0.95 FD3 0.94
~ FD4 091

Table 8. Factor Loadings for Scales, AVE, CR and Cronbach Alpha Coefficients
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In order to meet the convergent validity conditions, the combined reliability coefficient (CR) should
be equal to or greater than 0.70 and the average variance extracted value (AVE) should be equal to or
greater than 0.50 (Fornell & Larcker, 1981). When the table above is examined, the AVE values for the
Flormar brand are between 0.729 and 0.950, and the CR values are between 0.872 and 0.974; For the
MAC brand, the AVE values were found to be between 0.703 and 0.896, and the CR values were between
0.867 and 0.962. When Cronbach Alpha values are examined, it is 0.868 to 0.976 for Flormar brand; For
the MAC brand, it was determined between 0.859 and 0.950. In the view of such information, it has been
found that all the conditions for convergent validity of both brands are met.

FLORMAR| SD AD BD D SED ED FD
SD (0,894)
AD 0.661%** | (0,950)
BD 0.551%* | 0.747** | (0.903)
ID 0.400%* |0.578** |0.597** | (0,879)
SED  [0398** |0318** |0.287** [0312** | (0.853)
ED 0.372** |0.261** |0.243** |0.251** |0.626** | (0,974)
FD 0.322%* |0.277** 0.261** |0.204** |0.714** | 0.802** | (0,930)
MAC SD AD BD D SED ED FD
SD (0,919)
AD 0.731** | (0,933)
BD 0.568** | 0,710** | (0,874)
ID 0.627** | 0,741** | 0.661** | (0,838)
SED 0.699** | 0.667** | 0,558** | 0,651** | (0,015)
ED 0.584** | 0.492%* | 0.410** | 0.441** | 0.735%** | (0,946)
FD 0.560** | 0.481** | 0,352** | 0.472** | 0.790** | 0.836** | (0,909)

**p=0,01 (N=200)

Table 9. Table of Correlation Coefficients

In Table 9, the correlation coefficients between all dimensions for both brands are given. The square
root values of the average variance extracted (AVE) are shown in the values in parentheses. According
to Fornell and Larcker (1981), when the square root values of the explained variance and the correlation
coefficients were compared with each other, it is stated that discriminant validity is achieved when the
square root values are higher than the values in their own row and column. Accordingly, it is determined
that discriminant validity is achieved when the square root values of the variance explained by the
correlation coefficients are considered.

The structural equation model created to test the hypotheses of the research for the Flormar brand is
shown in Figure 3. Accordingly, the Chi-square value of the model (X?) is 376,190, degrees of freedom
(df)is 171, X*/dfis 2,200, goodness fit index coefficient (GFI) is 0.850, the comparative fit index coefficient
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(CFI) is 0.950 and the root mean square error coefficient (RMSEA) of approximate errors is 0.078. The
structural equation model created for the MAC brand to hypothesize the research is shown in Figure
4. Accordingly, the Chi-square value of the model (X?) is 467,470, degrees of freedom (df) is 171, X?/df
is 2.734, goodness fit index coefficient (GFl) is 0.851, the comparative fit index coefficient (CFl) is 0.941
and the root mean square error coefficient (RMSEA) of approximate errors is 0.082. Since the specified
adoptive values are within acceptable limits, it has been observed that sufficient evidence is provided
that the model is structurally appropriate (Meydan & Sesen, 2007:137).
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Figure 3. Structural Equation Modeling (Flormar)
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Figure 4. Structural Equation Modeling (MAC)
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BRAND EXPERIENCE COSMETIC PRODUCT
DIMENSIONS PURCHASING
DIMENSIONS

‘ Sensory Dimension

Symbolic Dimension ‘

‘ Affective Dimension

Environmental Dimension |

‘ Behavior Dimension

Functional Dimension ‘

‘ Intellectual Dimension

Figure 5. Research Model Revised After Structural Equation Modeling

H,.: The sensory dimension has a statistically significant effect on the symbolic dimension. (Flormar =
H,) (MAC=H, )

H,,: The sensory dimension has a statistically significant effect on the environmental dimension. (Flor-
mar=H, ) (MAC=H, )

H,: The sensory dimension has a statistically significant effect on the functional dimension. (Flormar =
H, ) (MAC=H,_)

H,.: The affective dimension has a statistically significant effect on symbolic dimension. (Flormar = H,.)

(MAC=H,_ )
H,,: The affective dimension has a statistically significant effect on the environmental dimension. (Flor-
mar=H, ) (MAC=H,, )

H, : The affective dimension has a statistically significant effect on the functional dimension. (Flormar =
H, ) (MAC=H, )

H,.: The behavioral dimension has a statistically significant effect on the symbolic dimension. (Flormar
=H, ) (MAC=H, )

H,,: The behavioral dimension has a statistically significant effect on the environmental dimension.
(Flormar=H, ) (MAC=H,, )

H, : Behavioral dimension has a statistically significant effect on functional dimension. (Flormar = H
(MAC=H, )

H,.: The intellectual dimension has a statistically significant effect on the symbolic dimension. (Flormar
=H, ) (MAC=H, )

H,,: The intellectual dimension has a statistically significant effect on the environmental dimension.
(Flormar=H, ) (MAC=H,, )

H,: The intellectual dimension has a statistically significant effect on the functional dimension. (Flormar
=H, ) (MAC=H,_)

3 cf)

4am
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According to the models created for both brands, the standardized beta coefficients, standard error,
critical ratio, significance value (p) and R? values between the variables are summarized in Table 10.

- - Smudm‘ldized Standart | Critical
BRAND DIMENSIONS Coefficients - P R?
Error Value
Sensory Dimension 2.97 0,954 3.739 i
Symbolic Affective Dimension 2,78 0,905 3.184 0,001 0.62
Dimension (SD) | Behavioral Dimension 0.07 0397 -0.196 0,845 T
Intellectual Dimension 0,47 0,292 1.702 0,089
—: Sensory Dimension 357 1.157 3.894 aE
E Environmental | Affective Dimension 3.44 1.104 3.407 R 077
= Dimension (ED) | Behavioral Dimension -0,05 0.490 -0,118 0,906 )
= Intellectual Dimension 047 0,358 1.474 0,141
Sensory Dimension 3,88 1,322 3918 o
Functional Affective Dimension 375 1,261 3.429 EEE 091
Dimension (FD) | Behavioral Dimension 0,05 0558 0.103 0.918 :
Intellectual Dimension 0.39 0407 1.118 0.264
Sensory Dimension 1.74 0324 6,535 i
Svmbolic Affective Dimension 1.03 0,294 3.730 xxE
Dimension (SD) | Behavioral Dimension -0,02 0.174 0,116 | 0,907 0.81
Intellectual Dimension 0.10 0.163 0.672 0,502
Sensory Dimension 2.26 0379 6.830 HE
g; Environmental | Affective Dimension 153 0348 4429 % 0.82
< Dimension (ED) | Behavioral Dimension -0,09 0.205 -0.463 0,643 T
Intellectual Dimension -0,03 0,192 -0,169 | 0,866
Sensory Dimension 2.46 0421 6.844 o
Functional Affective Dimension 1.66 0.380 4.480 EHE 0.93
Dimension (FD) | Behavioral Dimension -0,26 0223 -1.230 0.219 :
Intellectual Dimension 0.07 0207 0367 0,714

Table 10. Structural Equation Model Coefficients

According to Table 10, for Flormar brand there is no significant effect of behavioral and intellectual
dimensions over symbolic dimension, environmental dimension, and functional dimension since
p>0.05.ThereforeH, ,H, ,H, ,H, .
sensory dimension of brand experience scale has an effect over symbolic dimension (3=2,97; p<0,05),
environmental dimension (3=3,57; p<0,05) and functional dimension ($=3,88; p<0,05) of cosmetic
1af! waand H1cf
affective dimension of brand experience scale has an effect over symbolic dimension (f=2,78; p<0,05),
environmental dimension (=3,44; p<0,05) and functional dimension ($=3,75; p<0,05) of cosmetic

product purchasing behavior scale. Thus, H

H,,.and H, . hypothesis for Flormar brand is rejected. It is found that,

product purchasing behavior scale. Therefore, the hypothesesH are accepted. Similarly, the

Lo Hy @and H,  hypotheses are accepted. After examining
Squared Multiple Correlations (R?) values of Flormar, it shows that 62% of symbolic dimension, 77% of

environmental dimension and 91% of functional dimension can be explained.

According to Table 10, for MAC brand there is no statistically significant effect of behavioral and
intellectual dimensions over symbolic dimension, environmental dimension and functional dimension
since p>0.05. Therefore H,, . Hooow Hoow Haor Hae and H,e hypothesis for MAC brand is rejected. It is
found that, sensory dimension of brand experience scale has an effect over symbolic dimension (3=1,74;
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p<0,05), environmental dimension (=2,26; p<0,05) and functional dimension (3=2,46; p<0,05) of
cosmetic product purchasing behavior scale. Therefore, the hypothesesH, ,H, —andH, areaccepted.
Similarly, the affective dimension of brand experience scale has an effect over symbolic dimension
(B=1,03; p<0,05), environmental dimension (f=1,53; p<0,05) and functional dimension (3=1,66; p<0,05)
of cosmetic product purchasing behavior scale. Thus, H, ,H, andH, hypotheses are accepted. After
examining Squared Multiple Correlations (R?) values for MAC, it shows that 8% of symbolic dimension,
82% of environmental dimension and 9% of functional dimension can be explained.

6. DISCUSSION OF THE RESULTS

When the demographic characteristics of the respondents in the study are examined, 61.25% of the
participants are between the ages of 18-35, 46% are single, 51.6% have a monthly income of 3001 TL
and above, 39% have private sector employees and 37% of them were university undergraduate or
graduate graduates (See: Table 1). The most preferred Flormar products by the participants are nail
polish (67.5%), lipstick (54.5%) and mascara (42%), respectively, while the least preferred products are
manicure materials (0.5%), false eyelashes (1%), false nails (1%) and lip base (1%). The most preferred
MAC products by the participants were lipstick (76.5%), blush (69%) and mascara (67%), while manicure
materials (0.5%), lip balm (1%), nail care products (1.5%) and nail polish dryer (1.5%) are the least
preferred products (See: Table 2). Based on these results, it can be thought that consumers who prefer
both brands generally buy more make-up materials that they use daily. In addition, when the two
brands are compared, considering that the Flormar brand belongs to the company that produces the
first domestic nail polish in Turkey, it can be said that female consumers trust the Flormar brand in their
nail polish purchases.

In the brand experiment scale the items which are “/ find ... brand interesting in a sensory way.” and “..
brand stimulates my curiosity and encourages my desire to do make-up/skin care” have the highest average
scores for both brands. In addition, it was found that the averages of the items in the specified scale
were higher in the MAC brand. (See: Table 3). Based on these results, it can be thought that consumers
are curious to experience the products of the specified brands, and the products create a desire for
consumers to apply any skin care procedure. In addition, it can be thought that MAC brand consumers
have more brand experience than Flormar brand consumers, both in behavioral, sensory, emotionally,
and intellectually. The product lines of the MAC brand include many products for professional use.
For this reason, it can be thought that it is preferred not only for personal use, but also for professional
use. Therefore, it may be possible for women to associate the MAC brand with night make-up and
professional make-up. This may explain why behavioral and intellectual experience is particularly
effective. Considering the store atmospheres, the MAC brand can be thought of as having a unique
store concept, colors, and scent. The fact that the testers and the appointment system for free make-up
trial applications can cause consumers to have a more effective sensory experience. Although Flormar
has its own stores like MAC, it can also been sold in chain markets and cosmetic stores. This may be the
reason why consumer perception does not create such a special experience as MAC.
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In the scale of cosmetic product purchasing behavior of Flormar, “It is important for me to buy that ...
products should not harm human health.” (4,38) and “It is important for me to buy that ... products should
not harm the environment.” (4.38) items were found to have the highest average score. In the scale of
cosmetic product purchasing behavior of MAC brand, “It is important for me to buy that ... products
should not harm human health.” (4,62) and “It isimportant for me to buy that.... products should protect my
skin” (4.43) items were found to have the highest mean. In addition, it was found that the averages of the
items in the specified scale were higherin the MAC brand. (See: Table 4). In the light of these information,
it can be thought that the factors that consumers pay the most attention to when purchasing cosmetic
products are that the products do not harm both their own health and the environment. In addition, for
such products, it is also necessary for the users to protect their skin. It can be thought that brands that
pay attention to all these issues will cause more purchases by consumers, thus causing consumers to be
more attached to such brands. These findings obtained in this research support the conclusion of Cabuk
and Sudas (2013) that ethical consumption and environmentalist perspective in the cosmetics industry
can be preferred by female consumers.

Structural equation models were tested separately for the brands included in the research. As a result of
this test, similar results emerged for both brands. Accordingly, it has been determined that the sensory
and affective dimensions of the brand experience have a positive effect on the symbolic dimension,
environmental dimension and functional dimension in cosmetic product purchasing behavior. In
addition, the research revealed that behavioral and intelligence dimensions in brand experience do
not have any effect on the symbolic dimension, environmental dimension and functional dimension
in cosmetic product purchasing behavior. Due to the characteristics of the products, the cosmetics
industry can appeal to all senses. According to the results obtained from the research findings, one
of the most preferred purchased product is lipstick. In this sense, considering the lipstick product,
its color, smell, texture, taste and even the sound of opening and closing the lid can be seen as an
element of experience on consumers. It may be possible to interpret the reason why the sensory brand
experience is extremely effective in terms of cosmetic products. By applying make-up or using cosmetic
products, women can increase their body beauty, gain various advantages in their social lives, increase
their self-confidence, and feel good by gaining inner satisfaction (Wax, 1957, Fabricant & Gould, 1993;
Cash, Dawson, Davis, et al., 1989; Karabulut, Aytac & Akin, 2020). Therefore, affective experiences can
be effective in cosmetic product purchases. In this sense, it may be possible to interpret the effect of
affective brand experience on the purchasing dimensions of cosmetic products in this way.

As a result of examining the experience dimensions one by one on the dimensions of cosmetic product
purchasing, it is seen that the sensory dimension has more impact on all dimensions of cosmetic
product purchasing than the affective dimension in both brands. In this sense, for cosmetic products if
the messages in marketing communication for the functional, symbolic, or environmental benefits of
the product, it can be supportive to develop the sensory brand experience. Strategies such as in-store
displays of products and free application sessions can be supportive. On the other hand, when both
brands are compared in the effects of sensory and emotional brand experience, the effect coefficients of
the two dimensions for the Flormar brand are seen to be very close to each other (See: Table 10). However,
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in the MAC brand, the coefficients of the sensory and emotional dimensions are separated a little more
clearly. Two brands are in different positions in the consumer mind in terms of brand image and brand
personality. It can be thought that this is one of the underlying reasons for the difference between
the effects of experiences. Examining the relationships between brand images, brand personalities and
brand experiences of different brands in the cosmetics industry can contribute to this study.

Previous studies in the literature are mostly focused on the concepts that affect people’s purchasing
intentions. It has been supported by researches that brand experience has positive effects on consumer
purchasing behavior. According to Sahin et al. (2011), as a result of the data analysis from the survey
applied to 258 people, it is concluded that the brand experience has a strong effect on purchasing.
The research of Moreira et al. (2017) reveals that sensory stimulation positively influences the brand
experience which, has a positive effect on purchase intentions. Pinarbasi et al. (2017) stated that brand
experience has an impact on consumers’ repurchase intentions. Sanjaya et al. (2020) reveals that
brand experience has a significantly positive effect on purchase intention. Although this study has
conceptually similar features with previous studies that concludes that brand experience has significant
effect over purchase intention, unlikely this study examines the effect of brand experience dimensions
on cosmetic product purchasing dimensions. This research is an original study since it is the first study
in the literature to examine the effect of brand experience dimensions on cosmetic product purchasing
dimensions.

7.LIMITATIONS AND RECOMMENDATIONS

Various suggestions can be given to similar studies that can be done in the future. First of all, the concepts
that are the subject of the research were evaluated in terms of the cosmetics industry. Two cosmetic
brands were used for this evaluation. Conducting similar studies in different industries may contribute
the literature. The research has been evaluated for companies that mainly sell make-up products in
the cosmetics sector and whose target market is female consumers. Therefore, only female consumers
were sampled. By including companies that offer products for both female and male consumers, male
consumers can be added to the sample and the results can be differentiated. In addition, considering
that there is not much research in the literature on the dimensions of purchasing cosmetic products,
examining the purchasing dimensions of consumers in terms of different industries may allow the
evaluation of consumers’ purchasing decisions.
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Abstract

Following Hannah Arendt’s approach, which distinguishes power and violence and claims that violence
appears when power is threatened or fails, this paper argues that the use of violence by Islamic State (IS) is
a result of its inability to establish a stable power base in the Middle East. It argues, however, that violence
has become a form of political conduct for this organisation, which challenges to Arendtian perspective

rejecting any role violence plays in politics and has many repercussions in Middle Eastern societies and
politics. This paper notes that local people feel hatred and rage against certain developments in the region,
such as their countries’ colonial past, the Iragi invasion and their failed administrations. Analysing how these
reactions are directed in the form of violence by IS against some local groups, the paper examines further
the regional consequences of the IS" use of violence.

Keywords: Islamic State, ISIS, Violence, Middle East politics, Arendt

BiR SiYASi DAVRANIS BiCiMi OLARAK SiDDET: iSLAM DEVLETi ORNEGi
0z

Hannah Arendt’in gii¢ ile siddeti birbirinden ayiran ve gli¢ tehdit edildiginde veya basarisizliga ugradiginda
siddetin ortaya ciktigini iddia eden yaklasimini takip eden bu makale, islam Devleti'nin (iD) siddet
kullanmasinin, Ortadogu'da istikrarli bir iktidar kuramamasinin bir sonucu oldugunu ileri strliyor. Bununla
birlikte, calisma, siddetin, siyasette oynadigi her tlrli roli reddeden Arendt'in yaklasimina meydan
okuyarak, bu 6rgtt icin bir siyasi davranis bicimi haline geldigini ve Orta Dogu toplumlari ve siyasetine pek
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cok yansimalari oldugunu savunuyor. Bu makale, yerel halkin, tlkelerinin sémiirge ge¢misi, Irak’in isgali ve
basarisiz yonetimleri gibi bolgedeki bazi gelismelere karsi kin ve 6fke duydugunu belirtiyor. Bu tepkilerin
nasil islam Devleti tarafindan bazi yerel gruplara karsi siddet olarak yénlendirildigini inceleyen makale, iD'in
siddet kullanmasinin bolgesel sonuglarini da ele alyor.

Anahtar kelimeler: islam Devleti, ISID, Siddet, Ortadogu politikalari, Arendt

1. INTRODUCTION

Islamic State (IS), since appearing as an organisation, has been using violence as a means of reaching its
aims in the Middle East. Based on an extreme interpretation of Sunni Islam, the ideology of Islamic State is
accompanied and dominated by violence-oriented activism. Rather than engaging in ideological debates,
IS has preferred to spread its influence and attract supporters through activism based on brutal tactics.

Following Hannah Arendt’s perspective, which distinguishes between power and violence and claims
that violence appears when power is threatened or fails (Arendt, 1970: 56), this article argues that the
use of violence by IS is a result of its inability to establish a stable power base in the Middle East. It notes
that IS takes advantage of the sense of victimisation or exploitation felt by people that dates back to
the colonial past of their countries, and promises to restore a radical Islamist order against the West and
Western values, and against local inhabitants who are not accepted as Muslim by the organisation. In
other words, IS directs the anger and hatred of the effects of their colonial past, the American invasion
of Iraq and their failed governments towards other targets. Moreover, it has turned violence which is by
nature instrumental (Arendt, 1970: 51) into a form of political conduct, which challenges to Arendtian
approach rejecting any role violence plays in politics. Taking this perspective, this article explores the
use of violence by IS and its totalitarian attitude. A further examination is made of the repercussions of
the IS use of violence on the local inhabitants of the region and Middle East politics.

2.VIOLENCE FROM ARENDT’S APPROACH

Although she presents no systematic political theory, Arendt has an original way of thinking (Canovan,
2002: 2,5, 7; Villa, 2006: 1) that is based on her interpretation of political events and experiences. On the
one hand, she tries to conceptualise actual political experiences, and in each of her works she provides
different aspects of a concept, and uses one concept to substantiate another. Her goal is to explore
the relationship between concepts such as freedom, violence, power and action. On the other hand,
her methodology is based on storytelling. In each of her works she narrates different stories of actual
political experiences. Arendt writes about actual events as a political theorist, basing her reflections on
actual political events. She substantiates the basic concepts she uses by trying to understand actual
political experiences (Canovan, 2002: 2, 5,7).

In her book entitled “On Violence”, Arendt discusses the political events of the Cold War period (Arendt,
1970: 3). In this work she discusses the violent 20th century, which she claims was characterised by
acts of mass violence. Distinguishing between power and violence, she claims that while they can be
considered related concepts, they are not the same (Arendt, 1970: 41-42). She argues that: “... power
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corresponds to the human ability not just to act but to act in concert. Power is never the property of
an individual; it belongs to a group and remains in existence only so long as the group keeps together”
(Arendt, 1970: 44). However, violence is distinguishable by its instrumental character. According to her,
violence appears when power is threatened (Arendt, 1970: 56), which is an important point for this
paper, as given IS’ inability to rule, its weakness manifests as violence. Arendt’s distinction between
power and violence serves as a useful framework for understanding the factors of IS’ violence.

Arendt asserts that the 20th century was dominated by violence (Arendt, 1972: 105), which, she claims,
has no place orroleinapolitical sphere. Since violence is used against both internal and external enemies
as a last resort when attempting to maintain the power structure, it can be seen as a prerequisite of
power (Arendt, 1979: 47). Opposing this framework, she underlines the impossibility of the political
realm where there is violence, arguing that the aim of politics is to realise freedom. In fact, opposing
the idea that violence has a role or a place in the political arena is important, since this refers to a
deconstruction of the traditional violence/politics/power relationship. As Altunok points out, Arendt
writes on violence as “writing against violence”, which in itself does not mean that violence is an illegal,
irrational or inhuman act. In fact, considering violence as an irrational, ahistorical and unprecedented
manifestation in a totalitarian or other form of government leads to violence becoming something
inconceivable and incomprehensible (Altunok, 2012: 124-126). From this perspective, we can say that in
the 21%-century violence is also dominant, and moreover, is a threat to the political sphere. Actors who
cannot gain power legitimately try to take power through the use of violence as an instrument, and IS
has been a striking example in this regard. However, IS’ violence becoming over time a form of political
conduct and its consequences in the Middle East have been challenging to Arendt’s conception of
violence as an instrumental and non-political notion.

Another very important perspective that Arendt provides for this paper is her reflections on
totalitarianism. In her first book, entitled ‘The Origins of Totalitarianism, while trying to extract the
historical conditions that paved way for its emergence, she argues that totalitarian rule represents a
totally different kind of government, opposing all traditional political categories. Arendt provides us
with important instruments for observing the totalitarian character of IS and the totalitarian power
it tries to form in the territories it occupies. According to Arendt, totalitarianism realises an absolute
malignancy (evil) by surpassing the human perceptions of good/evil. Along with its associated mass
crime and violence, this absolute malignancy is built on its challenges to the political sphere and the
presence of the individual. IS’ attacks in the Middle East against Christians, Kurds and Shiites in the
region may be assessed as attacks against freedom, diversity and plurality, which Arendt refers to as
political possibilities of human life (Arendt, 1976: 268-273). This viewpoint thus provides us a useful
framework for the definition and discussion of the violent acts of IS.

According to Arendt, it would be inappropriate to say that totalitarian rules are lawless regimes because,
for her, totalitarianism does not function without the guidance of a law or in an arbitrary way. On the
contrary, in this kind of regime, the law exists at another level in terms of its functioning and meaning.
Traditional political regimes make positive laws that are based on religious, moral or secular sources.




JULIDE KARAKOG

For totalitarianism, lawlessness is unnecessary, since totalitarian power considers itself above all laws,
claiming to be “a higher form of legitimacy", like natural law or historical law. In a totalitarian system,
individuals come under threat, since totalitarian rule always faces new enemies, and considers them
to be an obstacle in the way of the natural/historical process. In this context, terrorism has become a
part of a totalitarian conduct (Arendt, 1973: 461-462), and from this perspective, we can say that IS, in
its controlled areas, aims to form a totalitarian functioning government that is based on the leader’s
supreme authority.

Based on Arendt’s reflections on violence and its conceptualisation, this article will attempt to examine
the basic determinants of the violence perpetrated by IS before focusing on the impacts of this violence
on the local people, actors and policies towards the Middle East.

3.VIOLENCE INSTEAD OF SPEECH

For Arendt, being political necessitates the dominance of words as a means of persuasion and excludes
force and violence (Arendt, 1958: 26-27). Violence, which was considered, in the beginning, instrumental
by IS, at the expense of words and persuasion, turned into a form of political conduct that was aimed at
gaining IS status as a sovereign actor in the Middle East. The characteristics of this organisation support
this framework.

Islamic State is a radical Islamist organisation which was founded with the following stated objectives:
to ensure the withdrawal of coalition forces from Irag; to overthrow the Iraqgi government; to render
ineffective those who collaborate with the United States; to neutralise Shiite forces; and to establish
an Islamic state based on Sharia law (Byman, 2015). Its roots can be traced back to the late Abu Musab
al-Zarqawi, who established al-Qaeda in Iraq (AQI). IS in Iraq (ISI) was formed by AQI as an umbrella
organisation following Zargawi's death in 2006. After Abu Bakr al-Bagdadi became the leader, the
organisation was restructured. In a new wave of violence, ISI started attacking non-Sunni targets, and
joined theinsurgency against the Assad regime in support of the al-Nusra Front, which can be considered
the Syrian branch of Al-Qaeda, formed in January 2012. The organisation renamed itself the Islamic
State of Iraq and al-Sham (ISIS), and announced the uniting of their forces in Syria. It is worth noting that
the leaders of Al-Qaeda central and al-Nusra did not recognise the new organisation, although many
fighters from these organisations pledged their allegiance to Baghdadi, and the organisation grew very
rapidly in a short period of time. The organisation finally revised its name to Islamic State in 2014.!

IS as an organisation came about after, and as a result of, the US invasion of Iraq in 2003. Following
this invasion and overthrow of Iragi leader Saddam Hussein, the Sunni parts of the Iraqgi society
faced exclusion by the newly established regime in Iraq. In fact, while the Kurds and Shiites, who had
suffered repression under the previous regime, became the dominant actors in the new political life in
the country, Sunni groups found themselves excluded from state institutions and political processes.
Under the Maliki government, which followed very sectarian and violent policies, the Sunni members
of society felt more excluded and insecure than before. Moreover, amid the chaos in Iraq that followed
the US invasion and the subsequent internal conflicts, it is thought that more than 1 million Iragi people

"See‘What is Islamic State?, BBC, http://www.bbc.com/news/world-middle-east-29052144, (20 September 2016).
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died. After the withdrawal of US forces, the conflicts did not end, and ethnic and religious conflicts
continue still today. The growth of IS can be attributed to the loss of power and strength of the Sunni
parts of society, and can be assessed as a struggle to re-establish Sunni hegemony, and in particular,
their version of Sunni sectarianism. In short, IS was able to grow and develop for two main reasons: in
response to the oppression and political exclusion of some parts of society following the US invasion of
Irag; and as a reaction to the corruption, misrule, and the politically and economically underdeveloped
situation in the Middle East, which can be said to be in part a result of Western colonialism.

IS emerged and gained notoriety as a totalitarian organisation. A closer look at the IS’ organisational
structure reveals its institutional structure and internal rules. As Hassan Abu Haniyeh claims in his
article,? the caliph is at the top of the organisational structure, and has absolute power over all religious
and worldly affairs after being chosen by the Shura council. It was Abu Omar al-Baghdadi who devised
IS’ basic structure, and Abu Bakr al-Baghdadi who developed the structure into one based on allegiance
and obedience, thus solidifying the centralisation of power. There are many parts to the organisational
structure under the leadership of the caliph, including the Shura Council, Sharia Council, Media Council,
Security Council, Military Council as well as Department of Finance, Administrative Units and Ahlul Hal
Wal Aqgd (a large group of commanders and emirs), and the roles and responsibilities of these councils
are very well defined. The Shura Council is an important structure that offers the caliph advice on
his decision making in various areas. This council recommends candidates for certain positions, and
monitors and controls whether the other councils and units are in conformity with Sharia. Finally, in the
event of the death of the caliph, this council recommends new candidates for the position. The council
having six members is headed by the caliph.

The Sharia Council issues guidebooks and messages, and it has been reported that this council prepares
the caliph’s speeches and monitors media coverage. This council handles litigation and mediates in
disputes, and is also tasked with preaching, guidance, recruitment and propagation.

The presence of a Media Council is a strong indication of the importance attributed to propagandain the
organisation to gain more supporters. The Media Council manages the media production institutions
of IS, such as al-Furgan and al-Etisam, and publishes a number of magazines in Arabic and English,
such as Dabiq and al-Shamikhabh. It also set up local radio stations in Mosul and ar-Raggah. Its media
productions are translated into various languages, and it operates a number of websites providing
information about the IS ideology, its recruitment methods, its battle tactics, bomb-making and all
jihadists need to know about their jihad. It published many videos showing beheadings, including one
showing the beheadings of two British hostages, and the first, showing the beheading of US journalist
James Foley entitled “Message to America’;* which was followed by a video of the beheading of another
American journalist Steven Sotloff.* The organisation gives messages to allies of the United States with

2 See Hassan Abu Haniyeh, ‘Daesh’s Organisational Structure, Aljazeera, http://studies.aljazeera.net/en/dossiers/deciphering-
daeshoriginsimpactandfuture/2014/12/201412395930929444.html, (13 July 2016).

3 See ‘Outrage over Isis beheading of US journalist James Foley; The Guardian, https://www.theguardian.com/world/live/2014/
aug/20/irag-crisis-outrage-over-isis-beheading-of-us-journalist-james-foley-live-updates, (20 August 2014).

4 See ‘Islamic State ‘beheads US hostage Steven Sotloff, BBC, http://www.bbc.com/news/world-middle-east-29038217, (3 Sep-
tember 2014).
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videos entitled “Message to America’s Allies”. Besides these brutal beheading videos, there are also many
showing the IS’ battle to capture Syrian and Iraqi territory.

The Department of Finance of IS is an effective financing committee that is based on a network of
fundraising activists who collect funds from individual businesspeople and donations in mosques, both
in wealthy Gulf States and in Europe. All of the financial affairs of this, the wealthiest jihadi organisation
in the world, are managed by this department, which has members who are responsible for controlling
revenues coming from different sources, either from individual sources, or from oil or other natural
resources. The organisation also collects taxes in the areas under its control. It is noteworthy that IS also
has significant agricultural revenues, since it controls large agricultural areas in both Syria and Iraq.

The Military Council is an important entity within this organisation. It is reported that the number of
members on the council changes in line with the power of the overall organisation, which changes over
time, although membership tends to vary between nine and thirteen. This council incorporates various
bodies, including a general staff, special commandos, suicide officers, logistic forces and sniper forces,
and is charged with overseeing all military issues.

The Security Council deals with all issues related to security and intelligence within the organisation.
Working in coordination with the Military Council, it also controls some of the key units, such as suicide
bombers and undercover agents.

Ahl al-Hal wal Aqd, which refers to those qualified to elect or depose a caliph on behalf of the Muslim
community,® can be considered as a parliament, with members and prominent people from within the
organisation, including leaders, emirs and politicians. They both appoint and pledge allegiance to the
caliph.

The caliph, who is the leader of the IS, and the most important figure in the organisation, is overseeing
this well-developed and organised structure. The caliph has absolute power over all religious and worldly
affairs by erasing any distinction between private and public spheres and has the absolute obedience of
his followers after being chosen by the Shura Council and those who hold binding authority within the
organisation. This is indicative of IS’ totalitarian character, showing that the system is based on power
and authority. The organisation has become more centralised over time, and the caliph holds direct
authority over all of the so-called councils that are accepted as the central pillars of the IS. The leader
has the power to appoint and remove the heads of these councils, and may choose to consult the Shura
Council in such matters, although its role is strictly advisory.

Another particularity of the organisation that can be considered a result of its totalitarian character is
its appearance as an organisation that gives priority to activism rather than ideological debates. In fact,
it can be said that ideological debates have become a secondary issue within IS, which distinguishes it

°See http://www.oxfordislamicstudies.com/article/opr/t125/e73, (10 November 2016).
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from other radical Islamist movements (al-Qaeda, al-Shabab etc.). IS ideology is based on an extreme
interpretation of Islam known as Wahhabism, which is the philosophy promoted by 18th-century
warrior-jurist Mohammed lbn Abdul Wahhab, which constitutes a reference point for Salafists. Salafism
is a religious approach that wants Islam to be practiced in a more authentic and pure way, arguing
that Islam has been malpracticed after the prophet Mohamed. However, IS" ideology can be linked,
in particular, to jihadi Salafism (Bunzel, 2015: 7-8), which regards humanity as a duality, comprised of
those who are Salafists and who practice real Islam, and those who do not obey them and their rules.
This has brought them into conflict with other Muslims, since in their categorisation, many of those
who consider themselves Muslim are not real Muslims who are accused of not practicing “true Islam”.
Since their harsh tactics and interpretations of Islam have never been a widely accepted and effective
religious ideology among Muslims, IS emphasise a great deal on violence and violent attacks, hoping to
gain political power by terrorising their enemies.

That said, IS does use ideology for internal political consolidation, acting first and then justifying and
legitimising its violent actions later with Islamic references. They argue that they are simply and solely
guided by the Qur'an, Sunnah and hadith. Their interpretations of the Qur'an do not take into account
its historical, social and political context, and likewise, they “cherry-pick” verses to justify their violent
acts. While there are some harsh and threatening statements about non-Muslims in Qur’an, one should
keep in mind that in those times, Mohamed and his forces were at war with those who did not obey
their hegemony or rules. In particular they refer often to the Prophet Mohamed'’s statements praising
those who kill non-Muslims and guaranteeing them a place in heaven for them, while also quoting the
12th verse of the Surah Al-Anfal, which promotes the beheading of those who are known as kafir (non-
Muslim). It is argued that they do not follow the Qur’an in a holistic way, in that it includes also many
peaceful verses, and some have claimed that they confuse metaphors with reality.®

Beyond these discussions, it is obvious that some important Islamic notions such as takfir, jihad, and
hijra are being reinterpreted by IS.” Unlike other jihadist organisations, the organisation described itself
as a caliphate state, and the then leader of the organisation, al-Baghdadi, proclaimed himself caliph
in 2014 without submitting to a vote of the people within the ongoing power struggle, and claimed
himself to be representative of the Islamic world.

As Arendt says, if people doubt that they can change their living conditions and believe that their
conditions may never change, rage arises. Violence, therefore, comes from rage, which is considered
and perceived to be the only way to achieve justice (Arendt, 1970: 63). A similar perception is apparent
in IS, however, as Arendt indicates, rage and violence may turn irrational when directed against
substitutes rather than the true sources of their problems (Arendt, 1970: 64). When looking at IS from
this perspective, it is apparent that the hatred and reaction to the Western colonial rule in the Middle

¢See ‘DAIS'in Temel Felsefesi ve Dini Referanslari Raporu, Diyanet isleri Baskanhgdi, Ankara, 2015, http://webdosya.diyanet.gov.tr/
anasayfa/UserFiles/Document/TextDocs/b7ca135a-c08f-4ee5-892b-4c181663630a.pdf, (1 January 2016), p. 16.

7See 'DAIS'in Temel Felsefesi ve Dini Referanslari Raporu, p. 19.
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East, to US invasion of Iraq and the subsequent corrupted administrations are being directed towards
all Western actors/citizens and the values, and local people who are considered to be defenders of or
collaborators with Western actors.

On the other hand, it is apparent that violence is also used by IS as a manipulation tool. Arendt argues
that people can be “manipulated through physical coercion, torture, or starvation” (Arendt, 1970: 28); for
example, IS uses videos and violent attacks to spread its influence. Its crimes against the Yazidis, who are
part of Iraq’'s Kurdish community and believers in an ancient religion derived from Zoroastrianism, can
be interpreted in this regard as an instrument for instilling fear among the local people.

Unlike other jihadist organisations, IS declares that almost everyone who does not accept their rules or
hegemony as kafir, condemning all those who do not accept the sacred texts of Islam that are considered
sources of revelations. On the other hand, IS calls Muslims to migrate to Syria and Iraq to be away from
kafir and to be with Muslims in its journal entitled Dabig, which reveals its totalitarian attitude towards
the differences even within Islam.?

Within such an exclusive framework, jihad has become a notion that is considered a raison d'etre for
this organisation. According to the organisation, Muslims have a duty to fight until an Islamic State is
founded and has gained dominance, and those who are against this “dawa” should be defeated. Unlike
other jihadist organisations, IS interprets jihad as being not only against non-Muslims, but also some
other Muslims.

Just as Arendt says of totalitarian rule, IS views itself as above all law and considers itself to be a part of
the natural historical course of events, and in this regard, its laws are undeniable and non-reputable.
However, in such a totalitarian atmosphere there is the potential for the recreation of “new enemies”
who are considered obstacles in the way of this natural historical process, and as a result, violence
becomes a part of the attempts to gain and consolidate totalitarian power.

4. REPERCUSSIONS OF IS’ USE OF VIOLENCE

The violence perpetrated by IS and the struggle against the expansion of this organisation have turned
the Middle East into a very unstable and insecure place for all local inhabitants. First of all, IS’ violent
acts have deepened the current perceptions of the insecurities and threats that exist in the region. The
violence implemented by IS has become a determining factor in the policies towards it. The videos
depicting the beheadings of Western aid workers and journalists disseminated by IS, particularly since
2014 and their showing by different media channels, as well as the speeches against IS by politicians,
reveal how this violence has become a strategic weapon for IS. In these videos, the images of kneeling
orange-clad hostages can be considered as a reference to the prisoners held by the United States in
Guantanamo Bay. Using the brutal treatment of these hostages as a weapon, IS militants try to take
revenge on their enemies. IS makes and broadcasts these videos for different reasons, such as to raise
fear among local people, to obtain ransoms, to hamper foreign investment, to recruit supporters or

8See ‘DAIS'in Temel Felsefesi ve Dini Referanslari Raporu; p. 23.
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to provoke policy responses (Friis, 2015: 726, 729, 731), with the ultimate goal of increasing fear and
the perception of threat both among the local inhabitants and Western actors. By doing this, the
organisation is sending the message that IS is a powerful and challenging foe of the powerful Western
actors, hoping therefore to gain more supporters (Gerges, 2014: 342).

Second, IS’ violence in the region has brought new insecurities for local people, and the issue of forced
migration has come to the forefront. The living conditions and the problems faced by people who fled
the IS invasion and violence in the region emerged as important issues. As indicated earlier, IS’ refusal
to accept Shiites as Muslim and labelling them as “apostate”, as well as the condemnation of Kurds
and Christians as infidels and collaborators with Western actors, increased the feelings of fear and the
insecurities in the region under invasion.

The forced migration that resulted from the actions of IS in the region has had a negative impact on the
security perceptions and conditions of the people, whose basic citizenship rights and freedoms have
been violated. According to the International Organisation for Migration (IOM), nearly 1.7 million Iraqi
people had been displaced in 2014. Approximately 93 percent of these people had been attacked by IS,
including Ninevah, Anbar and Salahuddin, and it is estimated that 750,000 Iraqi people took refuge in
the Kurdistan Autonomous Region. Following the IS’ attacks against Yazidis, it is reported that 372,000
Iragi Kurds (91% of whom are Yazidi) fell victim to the forced migration, along with nearly 56,000
Christians, who having been forced to leave their homes, went to the Kurdistan Autonomous Region
(Thibos, 2014: 11). According to a January 2015 report penned by the Migration and Refugee Services
of the United States Conference of Catholic Bishops, over 130,000 Kurdish Syrians from Kobane and the
surrounding areas were forced to flee to Turkey under pressure from IS, and thus deprived of their basic
rights and freedoms, alongside a growing lack of food, healthcare, protection, housing and education.’

Since there is no likelihood that they will be compensated for their loss and damages within this
controversial war context, their exclusion and insecurity remain unresolved issues in the short term.
Like all those who have been forced to flee their home, people exposed to forced migration keep living
in the suburbs of the cities to which they have migrated. If they are not housed in camps, they live in
more unfavourable conditions, but even in the camps they face difficulties in meeting their basic needs,
and international support continues to be insufficient.

Nevertheless, the struggle of the Kurds against IS has made them important actors in the conflict,
as another consequence of the violence perpetrated by IS. Their successful resistance against the
expansion of this organisation has paved the way for public support from the West in their fight against
IS, and as their struggle is accepted as legitimate, the Kurds have come to be seen as strong actors that
should be taken into consideration in the anti-IS war.

?See’Refuge&Hope in the Time of ISIS; A Report of the Migration and Refugee Services of the United States Conference of Catholic
Bishops, January 2015, https://www.usccb.org/about/migration-policy/fact-finding-mission-reports/upload/Refuge-and-Hope-
in-the-Time-of-ISIS.pdf, p. 5.
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Following the Arab uprisings, the Kurds in Syria organised around the PYD (Partiya Yekitiya Demokrat-
Democratic Union Party), which is considered to have been established by PKK (Partiya Karkeren
Kurdistan-Kurdistan Workers' Party) militants of Syrian origin in 2003. With the rising conflict in Syria,
clashes broke out between the Al-Nusra Front, which was formed in 2011, and PYD militants. The Kurds
organised independently of the Syrian opposition who were fighting against the Assad government. In
January 2014, they declared the establishment of an autonomous administration called Rojava in the
northern part of Syria, but very soon afterward they began to face violent attacks from IS.

After taking over Mosul, in early August 2014, IS attacked and took control of the Kurdish towns of
Sinjar and Zumar, forcing thousands of Yazidi to flee their homes. Following these attacks, the US
administration declared that they had launched airstrikes against IS in Iraq in defence of the Yazidi
people.’ IS revealed its most brutal side in response, beheading American journalist James Foley and
broadcasting it on the Internet. Following the capture of the entire Ragga province, IS released many
other videos showing the beheadings of other American and British citizens.

In September 2014, IS attacked the Syrian Kurdish border town of Kobane, causing thousands of people
to flee to Turkey," although IS met with fierce Kurdish resistance in the town. That same month, the
United States launched air strikes in support of the Kurdish people against IS. As a result of the combined
efforts of the Kurdish Peshmerga and the United States in the defence of Kobane, the course of the war
between IS and the Kurds changed, and in January 2015 the Kurdish fighters were able to force the IS
militants out of the city. While the successful defence of Kobane increased the importance of the Syrian
Kurds, the IS aggression against the Kurds has never abated.

IS” attacks against the Kurds can be considered as a challenge to US policies towards the region over
time. In other words, IS sees its attacks against the Kurds as a means of beating the United States, which
it considers its “far enemy”. Accordingly, each US intervention in support of the Kurdish struggle against
IS is answered with a counterattack by IS. Since Kurds are a people without a state, they are seen as an
easy target by IS, revealing a strategy that is based on attacking the “near enemy” rather than the “far
enemy”. By targeting Yazidis as “near enemies” (Celso, 2015: 23; Byman, 2015), IS aimed to show its “far
enemies” that it has the power even to defeat them. Moreover, from their totalitarian point of view,
attacking the Kurds has become a means of gaining support for their armed struggle from those in
local conflict with the Kurds. There has been a long-standing anti-Kurd position in the region among
the important regional actors due to the Kurdish population’s expansion within different countries,
including Syria, Irag, Iran and Turkey. The Kurdish question sometimes unifies these actors around
an anti-Kurd position, although sometimes it causes conflict among the same actors. That said, it is
apparent that the anti-Kurd position has come to contribute to the continuity of the reciprocal relations
among local states. The appearance of the Kurdistan Regional Government following the US invasion of
Iragiin 2003 and its enforcement over the time, the regime change in Irag, the fact that a Kurdish person

®Timeline: How the Syria conflict has spread; BBC, http://www.bbc.com/news/world-middle-east-28850956, (21 August 2014).

""“Turkey opens border to 45,000 Kurds fleeing Isis militants in Syria, The Guardian, https://www.theguardian.com/world/2014/
sep/20/turkey-opens-borders-45000-kurds-fleeing-isis-syria, (21 September 2014).
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became Iraqi president, and the social and political transformations that occurred following the Arab
Uprisings have, to a large extent, harmed the implicit anti-Kurd collaboration. Despite this, the anti-
Kurd position continues to be a determining factor in the policies of such regional actors as Turkey and
Saudi Arabia. In fact, it is worthy of note that Turkey, due to its own conflict with the Kurds, maintains
its reluctant attitude in engaging in the US-led military operations against IS, fearing a Kurdish PYD
unification, Kurdish independence or their gaining of power within the region. IS benefited from this
conjecture, and attempted to unify different actors against the common enemy, directing its most
violent attacks against Kurdish targets.

As a final remark, the brutal acts and policies of IS have contributed to a reproduction and continuation
of the dualities such as civilised/ barbaric and friend/enemy (Friis, 2015: 731). It is well known that there
has been a rise of anti-Americanism in the Middle East following the US invasion of Iraq and the lack
of success of US policies. As a result, the United States began to take an indirect role in local matters,
aiming to realise its regional targets through local actors. This can be thought of as “indirect orientalism”
(Karakog, 2013: 223-243; Karakog, 2014: 597-606) in that an orientalist dogma based on the superiority
of the West over the Orient and a civilised/barbaric duality was maintained through such local actors as
Turkey, Israel and Saudi Arabia. This policy has been based on an anti-Iranian, Sunni-oriented and Israel
biased perspective, while Turkey was promoted by the United States as a “role model”in the region. The
Israel-oriented policy has long been used by the United States to perpetuate the West-Orient duality,
since the United States considers Israel to be representative of Western values in the region. Saudi
Arabia, on the other hand, was viewed by the United States, along with Turkey, as an important actor for
the sustainability of its Sunni-based policy, which aims to create dualities between Sunnis and Shiites.

However, by changing the dynamics in the Middle East, the appearance and development of the IS
throughout the region came to challenge these dualities, through which actors such as Syria and Iran
have been excluded. The rise of IS made US regional policies questionable. Despite its considerable
losses since 2019 and former US president Donald Trump’s announcement claiming the collapse of IS
caliphate, IS continues to challenge the United States’ Sunni-based policy which has been practised
locally through support for Saudi Arabia and Turkey. Preserving the Sunni-Shiite duality through these
states has always been important for the United States, aiding it in its efforts to pursue its interests in the
region. However, IS is considered an ideological and security threat by Saudi Arabia, which has been one
of the pillars of the United States’ Sunni-based policy. The Saudi Arabian authorities fear that IS could be
representative of an ideology based on Wahhabism, the philosophy of the 18th-century warrior-jurist
Mohammed Ibn Abdul Wahhab, which constitutes a reference point for Salafists. On the other hand, IS
fuels fears in the Saudi authorities, who are anxious of a possible overthrow of their monarchy by the
organisation.'? Due to these perceived threats, Saudi Arabia has, from the beginning, lent its support
to the US-led anti-IS coalition force, deploying 30,000 troops to provide security along its border with
Irag in July 2014. Furthermore, Saudi Arabia, by hosting Iran’s deputy foreign minister, revealed that it

2See James Dorsey, ‘Islamic State: Ideological Challenge to Saudi Arabia; Huffington Post, http://www.huffingtonpost.com/
james-dorsey/islamic-state-ideological_b_5757208.html (3 September 2014).
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could cooperate even with its regional rival against IS.” This point is very important, in that it shows that
the dualities between regional states are being challenged as a result of these developments. On the
other hand, the tension between Syrian Kurds and Turkey, based on the Turkish anti-Kurd position as an
expansion of its unresolved Kurdish question, constitutes another rift in the struggle against IS.

Furthermore, it can be said that the basic determinants of US policy towards the Middle East have
now become invalid. The initial aim of the United States to overthrow the Assad regime and thereby
weaken Iran as a regional actor seems to be hard to achieve. Meanwhile, the actions of the United States
related to the Syrian civil war are actually strengthening Iran’s position in the Middle East. The US anti-IS
coalition has led Iran to gain power while Iran’s ally Assad and other Shia actors in the region have also
benefitted from Western states’ efforts.

The violence-based activism of IS continues to contribute to the reproduction of the traditional
orientalist perception of Middle Eastern actors among those in the West that are engaged in regional
politics. Totalitarian violence implemented by the IS has caused a re-emergence of the clichés that are
often applied to Middle Eastern societies that depict them as barbaric and against a civilised world, and
while IS is seen as a representative of barbarism, the barbaric acts, deeds and policies of other regional
actors and their supporters are being ignored. In this context, the participation in the anti-IS coalition
became sufficient to avoid being labelled “barbaric”. As a consequence, the IS’ violent videos and its
strategy based on the dissemination of these brutal images has paved the way for a reproduction of such
dualities as civilised/barbaric, friend/enemy and Western/Eastern in Western public opinion, a result of
which is that the violence-dominated atmosphere and situation becomes legitimate and ordinary.

5. CONCLUSION

It is apparent that the violence perpetrated by IS in the region has paved the way for the reproduction
and dominance of a violence-oriented framework in the Middle East. Although IS lost most of its
territorial control following the anti-IS coalition-backed military assault and decided to revert a guerrilla
warfare, its attack on Al-Sina prison in the city of al-Hasakah in Syria’s northeast in January 2022 to
free its militants shows that it has still an organizational strength to resume such an offensive.'* This
attack also reveals the fact that the multi-partite military operations against IS have been ineffective
in impeding the rise of radical Islamism in the region. Since every government that contributed to the
US-led operations has its own agenda, a solid, intact and complete opposition to all radical Islamist
organisations in the region remains elusive. While some are protected or supported by regional or
external actors, others can be seen as a threat to the private agendas of countries. Accordingly, it can
be said, that the policies of the external actors engaged in Middle Eastern politics are produced and
implemented in line with the differences (whether ethnical or sectarian) and various interests of local
actors, and that this constitutes one of the most important reasons for the instability and conflicts in the
region. Moreover, the failure of governments to rule based on a political Islam approach in the region
has resulted in Islamist organisations seeing violence as a form of political rule.

*Islamic State: Where Key Countries Stand; BBC, http://www.bbc.com/news/world-middle-east-29074514 (16 September 2014).
*Taim Al-Hajj, “The Insurgency of ISIS in Syria”, https://carnegieendowment.org/sada/86643, 15 March 2022.
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Félix Guattari'nin 1989 yilinda yayimlanan “Uc Ekoloji” bashkli kitabi, cevre sorunlarinin sosyal, ekonomik,
siyasal ve estetik sorunlardan ayri distnilemeyecegini iddia eder. Guattari kitabin yayim tarihine
denk gelen yillarda Venedik lagliniinde yasanan alg patlamasi ile New York’ta emlak miiteahhitlerinin
¢ogalmasiyla bozulan toplumsal kent ekolojileri arasinda baglanti kurar. Bu baglanti, glinimizde
Brezilya'da Bolsonaro yonetiminin sigir ciftlikleri kurup ucuz et ihracati yapmak icin Amazon ormanlarini
kesip meralastirmasinda; Akdeniz kiyilarinda plastik atiklarla butinlesip “hibritlesmis” topraklarda;
Avrupa'nin biyulk zincir marketlerinde satilan sebzelerin yetistigi Gliney Avrupa seralarinda insanlk
disi kosullarda ve yok pahasina calistirilan gd¢men iscilerin yasamlarinda; farkli cografyalardaki iklim
krizine bagl sicaklik artislari, kurakliklar, seller ve cesitli virlisler sonucunda olugsan pandemilerde de
goriilebilmektedir. Uc Ekoloji kitabi, mikro (aile, komsuluk, yardimseverlik vb.) ve makro iliskilerle
(devletler arasi siyaset, milliyetler arasi etnik carpismalar vb.) ekolojik sorunlar arasindaki baglantilarin
kesfedilmesine ve kurulacak yeni diinya diizenine dair yol gosterici fikirler sunmaktadir.

Gevre sorunlari, gelisen teknolojinin ve kapitalist sistemin dogayl acimasizca sémiirmesi sonucunda
ortaya ¢ikmistir. Giderek sanayilesen ve teknolojiklesen kent ortaminda yasayan insanlar daha fazla
yesile ve dogaya yonelmeye baslamislardir. Kendilerini kirlmis, boyun egmis, ezilmis olarak hisseden
insanlar, soyut ve yapay diinyadan uzaklasmaya, ilerleme kavramina karsi cikmaya ve “dogaya dénme"ye
baslamistir. Yakin tarihte 6zellikle endistri alaninda “yesil dontisim”tn (karbon kaynakli enerjilerden
“yesil” enerjiye gecis) gerekliligi ve aciliyeti dile getirilmis, bu kapsamda karbon emisyonlarinin
azaltilmasini 5ngéren 2005 tarihli Kyoto Protokolii ve 2015 tarihli Paris iklim Anlasmasi giindem olmustur.
Ancak bu cabalar, sermaye birikimini artirmaya devam etmis, emisyon rakamlarini katlamistir. Yesil
donusimle ilgili politikalar ve uygulamalar, salt karbon salimina odakli doniisiim anlayisini temel almis,
ekolojinin etik ve politik bir diizlemde yeniden kurgulanmasini saglayamamistir. Ekolojiyi etik-politik bir

* Ug Ekoloji kitabinin 1990 tarihli Tiirkce baskisinin tiikenmis olmasi nedeniyle, bu yazi kitabin ingilizce cevirisi esas alinarak
yazilmistir.
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dizlemde farkh kavramlarla ve baglantilarla yeniden kurmaya calisan Guattari, gezegenimizde yasamin
devamini tehdit eden ekolojik dengesizlik sorununu otuz yil 6nce analiz ederek bireysel ve kolektif insan
yasam bicimlerinin bozulmasina dikkat ¢ekmis, insanhigin kendi basina radikal bir yeniden diisiinmeyi
gerceklestirmedikce geri doniilemez sonuglarla karsilasacagini ifade etmistir.

Guattari, ekolojiyi, heterojen gercekliklerden olusan ve kesin sinirlari olmayan (biyosferdeki ekosistemler
kadar toplumsal ve kentsel ekosistemlerin de dahil edildigi) eklektik bir kavram olarak ifade ederek ilgili
kavramin ideolojik bir fenomen haline geldigini ve icinde cok farkli hassasiyetleri barindirdigini, tim
bu boyutlar arasinda kavramsal bir bag kurmaya calistigini anlatmis; cevresel, toplumsal ve zihinsel
olmak Uzere Ug tur ekolojiyi baglayan “ekosofi” dustincesinin buradan dogdugunu belirtmistir. Guattari,
ekosofik sorunsalinin,“insan varolusunun, kendisinin yeni tarihsel baglamlarda tretilmesi sorunu”’ (s. 34)
oldugunu ifade etmistir. Ekosofi kavraminin icerisinde yer alan sosyal ekoloji, farkli siniflardaki insanlarin
zihinsel enerjisinin belirli bir kisi, fikir veya nesne lizerinde yogunlasmasini, kitle iletisim araglarindan
post-medyaya gecis zorlugunu, aile kavraminin yeniden diizenlenmesini ve insan iliskilerini icermektedir.
Zihinsel ekoloji; kisinin kendi ruhu ile uyum icinde olup olmamasini, anlam ¢ika rmasini, baglanti
kurmasini, alternatif deneyimler kesfetmesini ve kisinin kendisini toplumun geri kalaniyla baglantili
olarak uygun bir sekilde ifade edebilmesini icermektedir. Zihinsel ekoloji, klinik seans fikirlerinden
yararlanarak, biling 6ncesi, nesne ve gerceklik hakkinda degerlendirmeler sunmakta, radikal bir bicimde
merkezi olmayan toplumsal miicadeleyi, kisinin kendi ruhuna dénus yollarini, baglantinin ve anlamin
koptugu noktalarin kavranmasini, yenilik¢i uygulamalarin tesvikini, tekillige saygi etrafinda odaklanan
alternatif deneyimlerin genislemesini, kendini toplumun geri kalanina goére uygun sekilde ifade edebilen
ozerklestirici bir 6znelligin stirekli Gretimini, 6znelligi eszamanl olarak analiz edecek ve liretecek yapilari
ifade etmektedir. Cevre ekolojisi ise doganin insan miidahalesine maruz birakilmasi, yeni canli tirlerinin
ortaya cikmasi gibi olgulari icermektedir. Ayrica ¢evre ekolojisi, ulusal dengelerin giderek daha fazla
insan midahalesine bagli olacagini, karbonun diizenlenmesi gerekliligini, makine ekolojisini, doganin
basit savunmasindan ¢ok daha fazlasinin yapilmasini da ifade etmektedir. Guattari'ye gore sadece cevre
ekolojisi ile degil, sosyal ekoloji ve zihinsel ekoloji ile bir ekosistem tahayyul edilmesi gerekmektedir.
Cunki cevre, icerisindeki tim bilesenleri etkilemekte ve ayni zamanda onlardan etkilenmektedir. Her t¢
ekoloji bicimi de ruh saghdu ile ilgili tanilarin/hastaliklarin ve stresle ilgili sorunlarin artmasi, savas, iklim
krizi, kiiresel Isinma ve dogal kaynaklarin tikenmesi, dogal dengenin bozulmasi ile yakindan iliskilidir.

Uc ekoloji, yalnizca miizakere ve yeniden yapilanma alanlari olarak degil, ayni zamanda Guattari'nin
deyisiyle degistirilebilir mercekler veya stiller olarak da yer almaktadir. Guattari bu durumu su sekilde
ifade etmektedir:“Varoluscu bir alanin ortaya ciktigi her durumda ti¢ ekolojinin guinliik hayattaki yerini ve
sosyal yasamin icindeki katmanlarini ve konumlarini buluruz. Bu katmanlar ve konumlar bir yogunluklar
mantigini temsil eden eko-mantiktir. Burada sisteme ya da yapiya karsi ¢iktigim siireg, varolusun ve
kendilik olusumunun yersiz-yurtsuzlastirma edimi icinde ele gecirilmeye calisiimasidir” (s. 45).2

Vilgili alinti yazarin cevirisidir.
2{lgili alinti yazarin cevirisidir.
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Guattari, ¢evre sorunlarinin sosyal, ekonomik, siyasi ve estetik sorunlardan ayri tutulamayacagini,
ekosistemin, cevre ekolojisi teriminin yerini almasi gerektigini ve sadece doga kirlenmesinin degil,
her tiirlii vicdani-biling kirlenmesinin énemli oldugunu vurgulamistir. Ornegin, sanayi toplumlariyla
birlikte, doga, icinde oturulan ve yasanan bir yer olmaktan ¢ok, Uretilen, calisilan bir “nesne” durumuna
gelmistir. Olumsuz ekolojik kosullar beraberinde fiziksel ve psikolojik rahatsizliklari da hizlandirmakta ve
degerlerden uzaklasmaya, toplumsal ¢6zlilmeye yol agmaktadir. Guattari'ye gore, ekosofik bir toplum
yaratmak, ekosisteme dair var olan antroposentrik diistince sistemlerinin yeniden gézden gecirilmesini
gerektirmektedir.

Guattari icin arabulucu iletisimin roli merkezi bir konumdadir ve 6zellikle televizyonun ekonomik ve
sosyal olarak farkli siniflardaki kisilere kamusal séylem tiretmesi miimkin olmaktadir. Medya aracihigi ile
saglanan arabulucu bir iletisimin, merkezilesmeyi ve hiyerarsiyi ortadan kaldirarak tg ekolojinin daha
strdirdlebilir ve adil olmasini saglamasi mimkdinddr.

Guattari, anlasmazlik, ayrilik, yeniden diizenleme, parcalanma ve ¢okluk gibi kavramlari dne stiirmektedir.
Kapitalizmin glicu ve erisimi o kadar genis ve yogundur ki, sosyal, ekonomik ve kiltiirel yasamin tim
yonlerine ve ayrica “niyet” yoluyla bilin¢siz 6znel katmanlara yayilarak “bize” sizmistir. Guattari, ekoloji,
surdirdlebilirligin garanti edilemedigi kapitalist gli¢ olusumlarini sorguluyor (s.52) duslincesi ile
kapitalizm ve ekoloji arasindaki carpikhdi ifade etmektedir.

Guattari icin fikir birligi uygun yanit degildir; bunun yerine, bir anlasmazlik ve tekillesmenin gelistirilmesi
gerekmektedir. Kitabin baslarinda, durmaya, tekrarlari kirmaya, baska bir sey yapmaya ya da bir yere
gitmeye karar verdigi giine kadar daireler ¢izerek durmadan yiriiyen bir bireyden bahsetmektedir. Bir
kopusu iceren bu 6znelestirme ve tekillestirme eylemi bir sekilde eko-mantiga ornek teskil etmektedir.
Guattari, tekillesmenin, bireylerin, organizasyonlarin ve mesleklerin daha birlesik ve giderek daha farkh
hale gelmesi, farkliliklarin artmasi ve yaratici bir sekilde 6zerk olmasi anlamina geldigini belirtmektedir.
Guattari, bu noktada sunlar 6nermektedir: “Ebediyen ekonomik rekabetin bastan cikarici verimliligine
tabi kalmak yerine, tekillesme sireclerinin kendi tutarliliklarini yeniden kesfedebilmesi icin deger
evrenlerini yeniden sahiplenmeliyiz. Yeni toplumsal ve estetik uygulamalara, Ben'in 6tekiyle, yabanciyla,
tuhaf olanla iliskisinde yeni pratiklere - yani glincel kaygilardan cok uzak goriinen bitinliklu bir
programa ihtiyacimiz var” (s. 68).

Sonu¢ olarak Guattari'nin argiimani, ¢evreye yonelik ekolojik savunuculugun yani sira sosyal
micadelelere ve kisinin kendi ruhunu radikal bir bicimde degistirmesine dayanmaktadir. Guattari,
ekonomik rekabet cercevesinde ekosistemin var olan verimliligini kullanmaktan ziyade, evrenin
degerlerinin yeniden tanimlanmasi, tekil olmayan yeni sosyal ve estetik uygulamalarin kesfedilmesi
gerektigini ifade etmektedir. Bireylerin var oluglarini yeniden sorgulamasi, stirekli degisen bir toplum

3 {lgili alinti yazarin cevirisidir.
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ideali ve yeniden yaratiima siirecinde ekosistemin 6nemine dikkat ¢ekilmesi gerektigini belirtmistir.
Guattari'nin U¢ ekoloji diistincesine gore ekolojik bunalima gercek yanit diinya diizeyinde ve etkili bir
sosyal, siyasi ve kultiirel devrim olusmasi sartiyla miimkiin olabilir. Guattari'nin farkh alanlarin “yeniden
kesfi” icin insanhdin 6zglivenini ve varolusunu sorgulamasi ve yeniden kurmasi, yenilenme ihtiyacini
ele almasi 6nemlidir. Guattari, kitap boyunca sanat ve sehir planlamasina atifta bulunarak ¢ ekoloji
dogrultusunda disiplinler arasi bir potansiyelin ve yeni uygulama bicimlerinin gerekli olduguna dikkat
cekmistir. Kitabin sonlarina dogru karsimiza ¢ikan “insanlik kendisini radikal bir sekilde yeniden gozden
gecirmedikce, insanlik tarihinin sonlanma riski var”“ (s. 68) ifadesiyle Guattari'nin, tic ekoloji cercevesinde
ifade etmek istediklerinin bir 6zetini sundugunu séylemek mimkinddr.

*lIgili alint1 yazarin gevirisidir.
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YAZIM KURALLARI

(Aurum Sosyal Bilimler Dergisi Yazim Kurallari Yaz 2021 sayisi itibariyle revize edilmistir.)

Kelime siniri

« Arastirma makaleleri: AURUM SBD'nin formatina, amag ve kapsamina uyan ve en fazla 8.000-
10.000 kelimeden (6zet, notlar, referanslar ve kaynakga dahil) olusan makaleler.

- Kitap elestirisi: En fazla 1.000 kelime.

» Derleme makale: En fazla 2.000-2.500 kelime.

Makale formati

Makalelerde Times New Roman karakteri ve 12 punto kullanilmali, ana metin ve dipnotlar cift satir aralikli olarak
ve sola dayali sekilde yazilmalidir. AURUM SBD hem dipnotlar hem de referans listesi kullanmaktadir. Yazarin atif
stilinin diizenlenmesi editérlerin sorumlulugunda degildir. Bu rehberde belirtilen yénlendirmelere uyulmadigi
takdirde, yazardan makalesini editdr incelemesine sunulmadan énce yeniden bicimlendirmesi istenecektir. Bu tarz
durumlar makalenin yayim tarihinde gecikmeye neden olabilir.

YAZIM VE REFERANS KILAVUZU

AURUM SBD’ye gonderilen makaleler APA yazim ve referans formatina uygun hazirlanmalidir.

BASLIKLAR
Basliklar hem Tiirkce hem de ingilizce olarak verilmelidir.

[Bashk]

(Bashk ortaya hizalanmis ve kalin, kelimelerin sadece ilk harfleri blyiik olacak sekilde yazilmalidir.)

TEKYAZARLI CALISMALAR:

Yazar Adi ve SOYADI'

(Yazar adi kiiciik, soyadi buylk harflerle ortaya hizalanarak yazilmalidir.)

'Universite, Fakiilte, B6Iiim ve Sehir



(Bilgiler ortaya hizalanarak ve her kelimenin ilk harfi biiylk olacak sekilde yazilmalidir)
E-posta

(Aktif bir e-posta adresi verilmelidir)

COKYAZARLI CALISMALAR

Yazarin adi ve SOYADI', Yazarin adi ve SOYADI?

(Yazar adi kiiciik, soyadi biyik harflerle ortaya hizalanarak yazilmalidir. Birden fazla yazar varsa, yazar
adlari virgtlle ayrilmali ve numaralandiriimalidir)

Universite, Fakiilte, B6Iiim ve Sehir
(Bilgiler ortaya hizalanarak ve her kelimenin ilk harfi buyiik olacak sekilde yazilmalidir)
20niversite, Fakiilte, B6lim ve Sehir

(Ardisik numaralandiriimali, bilgiler ortaya hizalanarak ve her kelimenin ilk harfi biyiik olacak sekilde
yazilmalidir)

E-posta, E-posta

(Aktif e-postalar sirasi ile yazilmali ve araya virgll konulmalidir.)

OZ (ABSTRACT)
Oz Bashgi (Kalin karakterlerle, kelimelerin bas harfleri biy(k, diger harfler kiiciik olacak sekilde yazilmalidir.)

Oz, 200 kelimeyi gecmeyecek sekilde yazilmali, calismada ele alinan ana kavrami ve calismanin genel amacini,
arastirmaninilgilialana yaptigi katkilari ve arastirmada kullanilan ydntemi kisaca aktarmalidir. Makalenin 6zl simdiki
zamanda yazilmali, tiglinci tekil sahis ve edilgen fiiller kullanilmalidir. Birinci tekil/cogul sahis kullanimi 6nerilmez.

Makalenin basinda Tiirkce ve ingilizce 6z olmaldir.

ANAHTAR KELIMELER

Anahtar kelimeler: [En cok 5 sozclikten olusan anahtar kelimelerin ilk harfi buylk yazilmal, virgiille ayrilmalidir.]
BASLIKLAR

APA formatinda 5 baslik diizeyi vardir. Diizey numaralarina bakilmaksizin, baslklar 1. Diizey ile baslayarak siral bir
bicimde verilmelidir. APA baslklandirma diizeyleri asagidaki tabloda belirtilmistir.
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APA Baslik Diizeyi
Bashklar Format

Ortaya hizali, Kalin ve Kelimelerin ilk Harfleri Biiyiik Olacak Sekilde Yazilir.

o el Metin yeni paragrafla baslar.
2 diize Sola Yaslanmis, Kalin ve Kelimelerin ilk Harfleri Biiyiik Olacak Sekilde Yazilir.
’ Y Metin yeni paragrafla baslar.
3 digey SolaYaslanmis, italik, Kalin ve ilk Kelime Biiyiik Olacak Sekilde Yazilir
’ y Metin yeni paragrafla baslar.
4 diige Girintili ve Kalin Yazilir. Bash§in sonuna nokta konur.
’ Y Paragraf bashgin hizasindan devam etmelidir.
. Girintili, Kalin ve italik Yazilir. Baghigin sonuna nokta konur.
5. dizey

Paragraf bashgin hizasindan devam etmelidir.
METIN iCi ATIFLAR
Tek Yazarh

Jones (2008)'a gore...
(Jones, 2008)

iki Yazarh

Wegener ve Petty (1994)'ye gore...
(Wegener & Petty, 1994)

Ug veya Daha Fazla Yazarh
(Kernis vd., 1993)

Kernis vd. (1993)'nin ifade ettigi tzere...

Vd. yazarken v'den sonra nokta kullanilmaz. Sadece “d"den sonra nokta konulur.

Benzer yazarlarin birden fazla eserine atif yapilacaksa, “vd” kisaltmasi atif yapilacak her kaynak icin ayni sekilde
kullanilmalidir. Daha fazla yazar ismi belirtmek belirsizlige neden olacaktir. Ornegin, asagidaki yazarlarin
calismalarina atif yapildiysa,

Jones, Smith, Liu, Huang ve Kim (2020)

Jones, Smith, Ruiz, Wang ve Stanton (2020)

Anlam karmasasindan kaginmak icin adi gecen yazarlara metin icinde atifta bulunulmalidir:

(Jones, Smith, Liu, vd., 2020)

(Jones, Smith, Ruiz, vd., 2020)

Vd. kisaltmasi cogul anlam icerdiginden dolayi her zaman birden fazla ismin yerine kullaniimalidir. Vd!nin yalnizca
bir yazari isaret ettigi durumlarda, vd. kullanmak yerine yazarin adi yazilmalidir.
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Yazari Bilinmeyen Eser

Yazar adinin bilinmedigi ya da belirtiimedigi durumlarda, kaynaga ciimle icinde atif yapilmali veya parantez ve
tirnak icinde metindeki ilk ya da iki kelime kullaniimalidir.

Kitap ve rapor isimleri italik yazilmali; makale, kitap bolimu, ve web sayfalarinin isimleriise tirnak icinde verilmelidir.
Bashklardaki 6nemli kelimeler metinde de kullanilacaksa ilk harfleri biylk yazilmalidir (Kaynakcada buyiik
yazilmasina gerek yoktur).

Arastirma makalesi bicimlendirmeyi égrenen dgrencilerle ilgili benzer bir calisma yapilmistir («Using Citations,”
2001).

Yazar bir organizasyon veya kurum ise;

Amerikan Psikoloji Dernegi’'ne (2000) gore,...

ik atif: (Mothers Against Drunk Driving [MADD], 2000)
ikinci atif: (MADD, 2000)

Ayni parantezde birden fazla esere atifta bulunuldugunda;

(Berndt, 2002; Harlow, 1983)
(Smith, t.y, 1995, 2002, baskida)

REFERANS LISTESI

KITAPLAR

Tek Yazarh

Yazarin soyadi ve eserin yayimlandidi tarih verilir. Yazarin 6n adinin bas harfi belirtilir.

Ahmed, S. (2012). On being included: Racism and diversity in institutional life. Duke University Press.
iki Yazarl

4

Yazar isimleri arasina virgll konularak her iki yazarin da soyadi ve 6n adlarinin bas harfi alfabetik sirayla verilir. “ve”
yerine “&”isareti kullanilr.

Soto, C. J., & John, O. P. (2017). The next big five inventory (BFI-2): Developing and assessing a hierarchical model
with 15 facets to enhance bandwidth, fidelity, and predictive power. Journal of Personality and Social
Psychology, 113(1), 117-143. http://dx.doi.org/10.1037/pspp0000096
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Ug ile yirmi yazar arasi

Yazar isimleri arasina virgl konularak tim yazarlarin soyadlari ve 6n adlarinin bas harfi alfabetik sirayla verilir. “ve”
yerine “&”isareti kullanilir.

Nguyen, T., Carnevale, J. J,, Scholer, A. A., Miele, D. B., & Fujita, K. (2019). Metamotivational knowledge of the role of
high-level and low-level construal in goal-relevant task performance. Journal of Personality and Social Psychology,
117(5), 879-899. http://dx.doi.org/10.1037/pspa0000166

Yirmi ve daha fazla yazarl

Yazar isimleri arasina virgul konularak tim yazarlarin soyadlari ve 6n adlarinin bas harfi alfabetik sirayla verilir.
ilk 19 yazarin adi listelendikten sonra (ic nokta koyup son yazarin adi eklenir (Son yazarin adindan énce ‘&’ isareti
konulmaz). Atifta yirmi isimden fazlasi yer almamalidir.

Pegion, K., Kirtman, B. P, Becker, E., Collins, D. C., LaJoie, E., Burgman, R,, Bell, R., DelSole, R., Min, D., Zhu, Y., Li, W.,
Sinsky, E., Guan, H., Gottschalck, J., Metzger, E. J,, Barton, N. P, Achuthavarier, D., Marshak, J., Koster, R, . .. Kim,
H. (2019). The subseasonal experiment (SubX): A multimodel subseasonal prediction experiment. Bulletin of the
American Meteorological Society, 100(10), 2043-2061. https://doi.org/10.1175/BAMS-D-18-0270.1

Grup yazarlar
Merriam-Webster. (2008). Braggadocio. In Merriam-Webster’s Advanced Learner’s English Dictionary. Merriam-

Webster.

Eger calisma farkli kurumlardan yazarlarin elinden ¢ikmissa, (6rnegin calisma ABD Disisleri Bakanhgi'na bagl ABD
Tarih Ofisi tarafindan basiimis ise), en alttaki resmi kuruma yazar olarak, bagli oldugu kurum ise yayinci olarak
listelenmelidir).

Bureau of International Organization Affairs. (2018). U.S. contributions to international organizations, 2017 [Annual
report]. U.S. Department of State. https://www.state.gov/u-s-contributions-to-international-organizations/

Yazar adinin bilinmiyor veya belirtilmemisse;

Yazar adinin bilinmedigi ya da belirtilmedigi durumlarda, 6nce calismanin adi, arkasindan basim tarihi verilir.

Merriam-Webster's collegiate dictionary (11th ed.). (2003). Merriam-Webster.




Ayni yazarin iki veya daha fazla eserine atif yapiliyorsa;

Yazarin adi her seferinde yazilir ve yayin yilina gére siralanir (ilk sirada tarihi belli olmayan kaynaklar verilir).

Urcuioli, P. J. (t. y.).
Urcuioli, P. J. (2011).
Urcuioli, P. J. (2015).

Bir veya daha fazla yazarl derleme kitap

Yazar, A. A. (Basim yili). Eser adi: Alt baslik da buyiik harfle yazilmal (E. Edit6r, Ed.). Yayinci. DOI (varsa)

Malory, T. (2017). Le Morte d’Arthur (P.J. C. Field, Ed.). D. S. Brewer. (Ozgiin eser basim tarihi 1469-70)

Ceviri

Yazar, A. A. (Basim yil). Eser adi: Alt bashk da biiyiik harfle yazilmali (C. Cevirmen, Cev.). Yayinci. (Ozgiin eser basim
tarihi) DOI (varsa)

Plato (1989). Symposium (A. Nehamas & P. Woodruff, Trans.). Hackett Publishing Company. (Ozgiin eser basim tarihi
ca. 385-378 BCE)

ilk basim harig, diger basimlar

Yazar, A. A. (Basim yili). Eser adi: Alt baslik da blytik harfle yazilmali (# basim). Yayinci. DOI (varsa)

Belcher, W. (2019). Writing your journal article in twelve weeks: A guide to academic publishing success (2. basim).
University of Chicago Press.

Derleme kitapta makale veya béliim;

Yazar, A. A., & Yazar, B. B. (Basim yih). Bolim adi. In E. E. Editor & F. F. Editor (Ed.), Eser adi: Alt baslik da biyik harfle
yazilm (ss. Sayfa numaralar). Yayinci. DOI (varsa)

SURELI YAYINLARDAKi MAKALELER

Basili dergi makalesi

Scruton, R. (1996). The eclipse of listening. The New Criterion, 15(3), 5-13.

Not: APA 7. Surimi yazarlara, basili kaynak kullaniyorlarsa dahi, (eger varsa) DOl numarasinin belirtilmesini
onermektedir. Yukarida verilen 6rnekte DOI numarasinin olmadigi varsayilmistir.
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Elektronik dergi makalesi

Yukarida belirtildigi tizere, elektronik dergide yayinlanmis bir makaleye atif yapiliyorsa, ilgili makaleye ait DOI
numarasi (eger varsa) verilmelidir.

Baniya, S., & Weech, S. (2019). Data and experience design: Negotiating community-oriented digital research with
service-learning. Purdue Journal of Service-Learning and International Engagement, 6(1), 11-16. https://doi.
org/10.5703/1288284316979

Denny, H., Nordlof, J., & Salem, L. (2018).“Tell me exactly what it was that | was doing that was so bad”: Understanding
the needs and expectations of working-class students in writing centers. Writing Center Journal, 37(1), 67—
98. https://www.jstor.org/stable/26537363

Mecmualardaki makaleler

Peterzell, J. (1990, April). Better late than never. Time, 135(17), 20-21.

Gazete makalesi

Schultz, S. (2005, December). Calls made to strengthen state energy policies. The Country Today, 1A, 2A.

Kitap elestirisi

Baumeister, R. F. (1993). Exposing the self-knowledge myth [Review of the book The self-knower: A hero
under control, by R. A. Wicklund & M. Eckert]. Contemporary Psychology, 38(5), 466—467.

DIGER BASILI KAYNAKLAR

Grup yazarli s6zliik/ansiklopedi maddesi
Kurum veya kurulus adu. (Yil). Madde bashgdi. Referans calismanin/eserin adi (basim, sayfa numaralari. Yayincinin ad.

Merriam-Webster, Incorporated. (1997). Goat. In Merriam Webster’s collegiate dictionary (10. basim, ss. 499-500).
Merriam-Webster, Incorporated.

Tek yazarh so6zliik/ansiklopedi maddesi

Yazarin soyadi, F. M. (Yil). Madde baghgi. F. M. Yazarin Soyadi (ed.), Referans calismanin/eserin adi (basim, sayfa
numaralari). Yayinci

Tatum, S.R. (2009). Spirituality and religion in hip hop literature and culture. InT. L. Stanley (ed.), Encyclopedia of hip
hop literature (ss. 250-252). Greenwood.




ikincil kaynaklar
Asil yararlanilan kaynada atifta bulunan ikincil kaynak icin referans girisi yapilmalidir:

Nail, T. (2017). What is an assemblage? SubStance, 46(1), 21-37. http://sub.uwpress.org/lookup/doi/10.3368/
ss.46.1.21

Yayimlanmis Doktora veya Yiiksek Lisans Tezi

Yazar Soyadi, F. M. (Yil). Tez bashidi (Yayim No.) [Doktora Tezi/Yiiksek Lisans Tezi, Kurum Adi]. Veritabani veya Arsiv
Adl.

Angeli, E. L. (2012). Networks of communication in emergency medical services (Yayim No. 3544643) [Doktora tezi,
Purdue University]. ProQuest Dissertations Publishing.

Yayimlanmamis Doktora veya Yiiksek Lisans Tezi

Yazar Soyadi, F. M. (Y1l). Tez bashgi [Yayimlanmamis doktora/ytiiksek lisans tezil. Kurum Adi.

Samson, J. M. (2016). Human trafficking and globalization [Yayimlanmamis doktora tezi]. Virginia Polytechnic
Institute and State University.

Resmi Mevzuat

Kanun Adi, Kanun No. (Yil). URL

The Patient Protection and Affordable Care Act, Publ. L. No. 111-148, 124 Stat. 119 (2010). https://www.govinfo.
gov/content/pkg/PLAW-111publ148/pdf/PLAW-111publ148.pdf

Resmi Raporlar (Devlet Kurumlan, Diger Orgiitler)
Kurum/Orgiit Ad. (Yil). Rapor adi. URL

Birlesik Devletler Hiikiimeti Sayistayi. (2019). Performans ve hesap verebilirlik raporu: 2019 mali yil. https://www.
gao.gov/assets/710/702715.pdf

Resmi Raporlar (Devlet Kurumlan veya Diger Orgiitlere Bagh Tek Yazar)

Yazar Soyadi, F. M., & Soyadi, F. M. (Yil). Rapor adi. Kurum Adi. URL

Palanker, D., Volk, J., Lucia, K., & Thomas, K. (2018). Mental health parity at risk: Deregulating the individual market
and the impact on mental health coverage. National Alliance on Mental lliness. https://www.nami.org/About-
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NAMI/Publications-Reports/Public-Policy-Reports/Parity-at-Risk/ParityatRisk.pdf

Konferans Bildirileri

APA elkitabinin 7.basimi konferans bildirilerine atifta bulunmayla ilgili yénlendirme saglamamaktadir. Dolayisiyla,
bildirilere yapilan atiflarda benzer bir formata sahip olan editlenmis koleksiyon model alinmaktadir.

Soyad, F. M., & Soyad, F. M. (Editorler). (Yil). Bildiri bashidi. Yayinci. URL (varsa)

Huang, S., Pierce, R., & Stamey, J. (Editorler). (2006). Proceedings of the 24th annual ACM international conference on
the design of communication. ACM Digital Library. https://dl.acm.org/citation.cfm?id=1166324&picked=prox

ELEKTRONIK KAYNAKLAR

Websayfasi veya Cevrimici icerik
Websayfasinda tek bir yazarin adi gegiyorsa, yazarin 6n adi verilmelidir:
Soyad, F. M. (Y1, Ay, Tarih). Sayfanin adi. Site adi. URL

Price, D. (2018, March 23). Laziness does not exist. Medium. https://humanparts.medium.com/laziness-does-not-
exist-3af27e312d01

Alintilar ve Atiflar
a. Alintilar

Uc satirdan az veya yaklasik 40 kelimeden olusan alintilar icin cift tirnak isareti kullanilir. Alinti icindeki alintilar ise
tek tirnak icine alinir. Dipnot numarasi tirnak isaretinden sonra gelir.

La Baronne Durand De Fontmagne, who lived in Istanbul during and after the Crimean War, writes that “Turks adore
children and when they do not have their own, they willingly adopt an ‘enfant I'ame”’*

Uc satirdan veya 40 kelimeden uzun alintilar tirnak isareti olmadan, bir blok halinde ana metinden daha iceride
bicimlendirilir. Blok alintilar icindeki alintilar ¢ift tirnak icine alinir. Dipnot numarasi son ctimlenin sonundaki
noktadan sonra gelir.

b. Dipnotlar

Dipnotlar yalnizca okuyucuya elzem bir bilgi aktarilmasi gerekiyorsa kullaniimalidir. Edebiyat referanslari igin
normalde ayri bir dipnot gerekmez. Ancak, standart disi referanslar (6rn. basin toplantilari, siyasi sdylemler,
durusmalar, roportajlar vs.) en iyi dipnot seklinde verilebilir.

Gorseller

a. Fotograflar: Dijital fotograflar dosyalari mimkin olan en biylk boyut ve ¢éziinirliikte (en az 200 dpi) ve ayri
dosyalar halinde iletilmelidir. Yazarlar, gonderdikleri gorsellerin izinlerini temin etmekle ytukimltdr.
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b. Cizelgeler, Semalar, Tablolar: Cizelgeler, semalar ve tablolar ayri ve diizenlenebilir belgeler (Word, excel ya da
benzer formatlarda) olarak saglanacaktir. Yazarlar veri setlerinin kullanim izinlerini temin etmekle yikimlidirler ve
kullandiklari verilerin dogrulugundan sorumludurlar.

c. Yerlestirme ve Bagliklar: Tim gorsellerin konulmasi gereken yer ana metinde belirtilmelidir. Gorselin bashidi ve
gerekli kaynak/izin bilgisi gorselin altinda bulunur.

TABLO 1 BURAYA

Table 1. Students Sent to Paris from Istanbul Industrial School (1870-1872)
Kaynak: Sisman, Tanzimat Déneminde Fransa’ya Gonderilen Osmanl Ogrencileri (158-93 ,(1876-1839.
FOTOGRAF 1 BURAYA

Fotograf 1. Maternity Ward (Viladethane) of Darulaceze.

Kaynak: Fotografci bilinmiyor, istanbul Universitesi Kiitiiphane ve Dokiimantasyon Daire Baskanligi, Fotograf
Albtmler Dizini, 0023-39-779.

AUTHOR GUIDELINES

(Author Guidelines for AURUM Journal of Social Sciences have been revised as of Summer 2021 Issue.)

Word Limit
AURUM JSS accepts the following formats and limits:

« Research articles of 10,000-8 words (including abstract, notes and references) that adhere to our format, aims
and scope.

« Book reviews of approximately 1,000 words.
* Review articles of 2,000-2,500 words.

Formatting the manuscript

Manuscripts should be submitted in Times New Roman size 12. The main text and footnotes should both be
double-spaced and left-aligned. AURUM JSS uses both footnotes and a reference list. It is not the responsibility of
the editors to convert your citation style. If you do not follow these guidelines you will be asked to reformat your
paper prior to editing and this may cause publication delays.



SOSYAL BiLiMLER DERGISi
JOURNAL OF SOCIAL SCIENCES

STYLE GUIDELINES

AURUM JSS uses APA formatting and style.

TITLES

Titles should be provided both in Turkish and English.

[Title]
(The title should be centered, boldface, Title Case Heading)

WORKS BY SINGLE AUTHOR:

Author’s Name and LAST NAME1
(Author’s name should be centered and author’s last name should be written in uppercase)

Name of the University, Faculty, Department and City

(The information provided should be centered and each word should be capitalized)
Email
(Provide a valid email address)

WORKS BY MULTIPLE AUTHORS

Author’s name LAST NAME', Author’s name LAST NAME?

(The name of the author should be centered and the last name should be capitalized. if multiple authors, use
commas between and number the names of the authors consecutively)

'University, Faculty, Department and City
(The information provided should be centered and each word should be capitalized)
2University, Faculty, Department and City
(Use consecutive numbering. The information provided should be centered and each word should be capitalized)
o Email, Email

(Write the valid emails consecutively and use commas in between.)

ABSTRACT

Abstract (Abstract should be bold and capitalized.)
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The texts should start with an abstract which is no longer than 200 words. The abstract should clearly summarise
the main argument and the contribution of the article as well as the methodology utilised. The abstract should be
written in the present tense and in the third person or passive voice; use of the first person is discouraged.

Abstracts should be provided both in English and Turkish.

KEYWORDS

Keywords: [provide up to 5 keywords separated with a comma. Capitalize each word.]

HEADINGS

There are 5 heading levels in APA. Regardless of the number of levels, always use the headings in order, beginning
with level 1. The format of each level is illustrated below:

APA Headings
Level Format

Centered, Boldface, Title Case Heading
Text starts a new paragraph.

Flush Left, Boldface, Title Case Heading

1

2 Text starts a new paragraph.
3 Flush Left, Boldface Italic, Title Case Heading
Text starts a new paragraph.
4 Indented, Boldface Title Case Heading Ending With a Period. Paragraph text continues on
the same line as the same paragraph.
5 Indented, Boldface lItalic, Title Case Heading Ending With a Period. Paragraph text

continues on the same line as the same paragraph.

IN-TEXT CITATION

A Work by One Author

Jones (2008) suggests that ....
(Jones, 2008)

A Work by Two Authors

Research by Wegener and Petty (1994) supports...
(Wegener & Petty, 1994)
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A Work by Three or More Authors

(Kernis et al., 1993)
Kernis et al. (1993) suggest...

In et al., et should not be followed by a period. Only “al” should be followed by a period.

If you're citing multiple works with similar groups of authors, and the shortened “et al” citation form of each source
would be the same, you'll need to avoid ambiguity by writing out more names. If you cited works with these authors:

Jones, Smith, Liu, Huang, and Kim (2020)

Jones, Smith, Ruiz, Wang, and Stanton (2020)

They would be cited in-text as follows to avoid ambiguity:
(Jones, Smith, Liu, et al., 2020)

(Jones, Smith, Ruiz, et al., 2020)

Since et al. is plural, it should always be a substitute for more than one name. In the case that et al. would stand in
for just one author, write the author’s name instead.

Unknown Author

If the work does not have an author, cite the source by its title in the signal phrase or use the first word or two in the
parentheses. Titles of books and reports are italicized; titles of articles, chapters, and web pages are in quotation
marks. APA style calls for capitalizing important words in titles when they are written in the text (but not when they
are written in reference lists).

A similar study was done of students learning to format research papers (“Using Citations,” 2001).

Organization as an Author
According to the American Psychological Association (2000),...

First citation: (Mothers Against Drunk Driving [MADD], 2000)
Second citation: (MADD, 2000)

Two or More Works in the Same Parentheses

(Berndt, 2002; Harlow, 1983)
(Smith, n.d., 1995, 2002, in press)
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REFERENCE LIST
BOOKS

Single Author

Last name first, followed by author initials.
Ahmed, S. (2012). On being included: Racism and diversity in institutional life. Duke University Press.

Two Authors
List by their last names and initials. Separate author names with a comma. Use the ampersand instead of “and.”

Soto, C. J., & John, O. P. (2017). The next big five inventory (BFI-2): Developing and assessing a hierarchical mo-
del with 15 facets to enhance bandwidth, fidelity, and predictive power. Journal of Personality and Social Psycho-
logy, 113(1), 117-143. http://dx.doi.org/10.1037/pspp0000096

Three to Twenty Authors

List by last names and initials; commas separate author names, while the last author name is preceded again by
ampersand.

Nguyen, T., Carnevale, J. J., Scholer, A. A., Miele, D. B., & Fujita, K. (2019). Metamotivational knowledge of the role of
high-level and low-level construal in goal-relevant task performance. Journal of Personality and Social Psychology,
117(5), 879-899. http://dx.doi.org/10.1037/pspa0000166

More Than Twenty Authors

List by last names and initials; commas separate author names. After the first 19 authors’ names, use an ellipsis in
place of the remaining author names. Then, end with the final author’s name (do not place an ampersand before it).
There should be no more than twenty names in the citation in total.

Pegion, K., Kirtman, B. P, Becker, E., Collins, D. C., LaJoie, E., Burgman, R, Bell, R., DelSole, R., Min, D., Zhu, Y., Li, W.,
Sinsky, E., Guan, H., Gottschalck, J., Metzger, E. J., Barton, N. P,, Achuthavarier, D., Marshak, J., Koster, R., ... Kim, H.
(2019). The subseasonal experiment (SubX): A multimodel subseasonal prediction experiment. Bulletin of the Ame-
rican Meteorological Society, 100(10), 2043-2061. https://doi.org/10.1175/BAMS-D-18-0270.1

Group Author

Merriam-Webster. (2008). Braggadocio. In Merriam-Webster's Advanced Learner’s English Dictionary. Merria
am-Webster.

When a work has multiple layers of group authorship (e.g. The Office of the Historian, which is a part of the De-
partment of State, publishes something), list the most specific agency as the author and the parent agency as the
publisher.

Bureau of International Organization Affairs. (2018). U.S. contributions to international organizations, 2017 [Annual
report]. U.S. Department of State. https://www.state.gov/u-s-contributions-to-international-organizations/
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Unknown Author

When the work does not have an author move the title of the work to the beginning of the references and follow
with the date of publication.

Merriam-Webster's collegiate dictionary (11th ed.). (2003). Merriam-Webster.
Two or More Works by the Same Author

Use the author’s name for all entries and list the entries by the year (earliest comes first). List references with no
dates before references with dates.

Urcuioli, P. J. (n.d.).
Urcuioli, P. J. (2011).
Urcuioli, P. J. (2015).

Edited Book with an Author or Authors
Author, A. A. (Year of publication). Title of work: Capital letter also for subtitle (E. Editor, Ed.). Publisher. DOI (if
available)

Malory, T. (2017). Le morte darthur (P. J. C. Field, Ed.). D. S. Brewer. (Original work published 1469-70)

A Translation
Author, A. A. (Year of publication). Title of work: Capital letter also for subtitle (T. Translator, Trans.). Publisher.
(Original work published YEAR) DOI (if available)

Plato (1989). Symposium (A. Nehamas & P. Woodruff, Trans.). Hackett Publishing Company. (Original work published
ca. 385-378 BCE)

Edition Other Than the First

Author, A. A. (Year of publication). Title of work: Capital letter also for subtitle (# edition). Publisher. DOI (if available)

Belcher, W. (2019). Writing your journal article in twelve weeks: A guide to academic publishing success (2nd ed.).
University of Chicago Press.

Article or Chapter in an Edited Book

Author, A. A, & Author, B. B. (Year of publication). Title of chapter. In E. E. Editor & F. F. Editor (Eds.), Title of work:
Capital letter also for subtitle (pp. pages of chapter). Publisher. DOI (if available)
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ARTICLES IN PERIODICALS

Article in Print Journal

Scruton, R. (1996). The eclipse of listening. The New Criterion, 15(3), 5-13.
Note: APA 7 advises writers to include a DOI (if available), even when using the print source. The example above

assumes no DOl is available.

Article in Electronic Journal

As noted above, when citing an article in an electronic journal, include a DOI if one is associated with the article.
Baniya, S., & Weech, S. (2019). Data and experience design: Negotiating community-oriented digital research with

service-learning. Purdue Journal of Service-Learning and International Engagement, 6(1), 11-16. https://doi.
org/10.5703/1288284316979

Denny, H., Nordlof, J., & Salem, L. (2018).“Tell me exactly what it was that | was doing that was so bad”: Understanding
the needs and expectations of working-class students in writing centers. Writing Center Journal, 37(1), 67—
98. https://www.jstor.org/stable/26537363

Article in a Magazine

Peterzell, J. (1990, April). Better late than never. Time, 135(17), 20-21.
Article in a Newspaper

Schultz, S. (2005, December). Calls made to strengthen state energy policies. The Country Today, 1A, 2A.

Review

Baumeister, R. F. (1993). Exposing the self-knowledge myth [Review of the book The self-knower: A hero under
control, by R. A. Wicklund & M. Eckert]. Contemporary Psychology, 38(5), 466-467.

OTHER PRINT SOURCES

Entry in a Dictionary, Thesaurus, or Encyclopedia with a Group Author

Institution or organization name. (Year). Title of entry. In Title of reference work (edition, page numbers). Publisher
name.

Merriam-Webster, Incorporated. (1997). Goat. In Merriam Webster’s collegiate dictionary (10th ed., pp. 499-500).
Merriam-Webster, Incorporated.

Entry in a Dictionary, Thesaurus, or Encyclopedia with an Individual Author
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Lastname, F. M. (Year).Title of entry. In F. M. Lastname (ed.), Title of reference work (edition, page numbers). Publisher.

Tatum, S. R. (2009). Spirituality and religion in hip hop literature and culture. InT. L. Stanley (ed.), Encyclopedia of hip
hop literature (pp. 250-252). Greenwood.

Work Discussed in a Secondary Source

Provide the source in which the original work was referenced:

Nail, T. (2017). What is an assemblage? SubStance, 46(1), 21-37. http://sub.uwpress.org/lookup/doi/10.3368/
ss.46.1.21

Dissertation or Master’s Thesis, Published

Lastname, F. M. (Year). Title of dissertation/thesis (Publication No.) [Doctoral dissertation/Master’s thesis, Name of
Institution Awarding the Degree]. Database or Archive Name.

Angeli, E. L. (2012). Networks of communication in emergency medical services(Publication No. 3544643) [Doctoral
dissertation, Purdue University]. ProQuest Dissertations Publishing.

Dissertation or Master’s Thesis, Unpublished

Lastname, F. M. (Year). Title of dissertation/thesis [Unpublished doctoral dissertation/master’s thesis]. Name of

Institution Awarding the Degree.

Samson, J. M. (2016). Human trafficking and globalization [Unpublished doctoral dissertation]. Virginia Polytechnic
Institute and State University.
Federal or State Statute

Name of Act, Public Law No. (Year). URL

The Patient Protection and Affordable Care Act, Publ. L. No. 111-148, 124 Stat. 119 (2010). https://www.govinfo.
gov/content/pkg/PLAW-111publ148/pdf/PLAW-111publ148.pdf

Report by a Government Agency or Other Organization

Organization Name. (Year). Title of report. URL

United States Government Accountability Office. (2019). Performance and accountability report: Fiscal year
2019. https://www.gao.gov/assets/710/702715.pdf

Report by Individual Authors at Government Agency or Other Organization

Lastname, F. M., & Lastname, F. M. (Year). Title of report. Organization Name. URL
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Palanker, D., Volk, J., Lucia, K., & Thomas, K. (2018). Mental health parity at risk: Deregulating the individual market
and the impact on mental health coverage. National Alliance on Mental lliness. https://www.nami.org/About-NA-
Ml/Publications-Reports/Public-Policy-Reports/Parity-at-Risk/ParityatRisk.pdf

Conference Proceedings
The 7t edition of the APA manual does not provide guidance on citing conference proceedings. Therefore, this

citation models that of an edited collection, which is similar in format.

Lastname, F. M., & Lastname, F. M. (Eds.). (Year). Title of Proceedings. Publisher. URL (if applicable)

Huang, S., Pierce, R., & Stamey, J. (Eds.). (2006). Proceedings of the 24" annual ACM international conference on
the design of communication. ACM Digital Library. https://dl.acm.org/citation.cfm?id=1166324&picked=prox

ELECTRONIC SOURCES

Webpage or Piece of Online Content

If the page names an individual author, cite their name first:
Lastname, F. M. (Year, Month Date). Title of page. Site name. URL

Price, D. (2018, March 23).Laziness does not exist. Medium. https://humanparts.medium.com/laziness-do-
es-not-exist-3af27e312d01

Quotations and Citations

a. Formatting Quotations

For quoted material of less than three lines or ~40 words, AURUM JSS uses double quotes. Quotes within quotes are
enclosed in single quotation marks. The footnote number comes after the closed quotation marks.

La Baronne Durand De Fontmagne, who lived in Istanbul during and after the Crimean War, writes that “Turks adore
children and when they do not have their own, they willingly adopt an‘enfant I'ame”’*

For quoted material of more than three lines or ~40 words, format it as a block quote inset by a tab space without
any quotation marks. Quotes within block quotes are enclosed in double quotation marks. The footnote number
comes after the period in the final sentence.

b. Footnotes

Footnotes should be used only where substantive information is conveyed to the reader. Literature references
should normally not necessitate separate notes (see the section on References). However, non-standard references
(e.g. to press conferences, political statements, hearings, interviews, etc.) are best provided as notes.

Figures

a.lmages: Digital files of images should be of the maximum size and resolution possible, with a minimum reso-
lution of 200 dpi, and are to be provided as separate files. Authors are responsible for acquiring their own image
permissions.
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b. Graphs, Charts, Tables: Graphs, charts and tables are to be provided in a separate, editable document (either
word processor or spreadsheet). Authors are responsible for acquiring permission to use datasets and for the accu-
racy of the data they use.

c. Placement and captions: The preferred location of all figures should be indicated in the main text. A full caption
and any source citation / permission should be provided beneath the location of each figure.

TABLE 1 ABOUT HERE

Table 1. Students Sent to Paris from Istanbul Industrial School (1870-1872)

Source: Table is prepared based on the data provided by Sisman, Tanzimat Doneminde Fransa'ya Gonderilen
Osmanli Ogrencileri (158-93 ,(1876-1839.

FIG 1 ABOUT HERE
Figure 1. Maternity Ward (Viladethane) of Darulaceze.

Source: Unknown photographer, istanbul Universitesi Kiitiiphane ve Dokiimantasyon Daire Baskanhg,
Fotograf Albimler Dizini, 779-39-0023.






