kri

e-ISSN: 2667-6850

O ¥ O %
S B' @ O O...B'
‘ﬂlll
’ il , O
\g@ @"@%
().£A/

"@%@@ ’(@%@@

&L

cilt
volume

1

sayl
issue

2022

haziran
june




KRITIK ILETISIM CALISMALARI DERGISI (2022) ILKBAHAR-01

Kritik Tletisim Calismalart Dergisi /
Critical Communication Studies

Journal

Yaymecr / Publisher

Doc¢. Dr. Nuri Pasa OZER

Editorler / Editors

Dog. Dr. Ali Erkam YARAR

Doc¢. Dr. Nuri Pasa OZER

Dr. Ogr. Uyesi Ozan YILDIRIM
Ars. Gor. Dr. Mehmet Emin SATIR

Tasarim Editorii / Design Editor

Yayin Kurulu /Publishing Board

Prof. Dr. Muhacir Murat YESIL

Prof. Dr. Yasin BULDUKLU

Doc. Dr. Ali Erkam YARAR

Doc. Dr. Enes BAL

Doc¢. Dr. Nuri Pasa OZER

Do¢. Dr. Usur CAGLAK

Dr. Ogr. Uyesi Abdiilcelil Miicahid ZENGIN
Dr. Ogr. Uyesi Ahmet Tartk TURKMENOGLU

Miicahit KARCI



KRITIK [LETiSIM CALISMALARI DERGISI (2022) ILKBAHAR-01 ii

Damisma Kurulu / Advisory Board

Prof. Dr. Abdullah KOCAK (Selguk Universitesi)
Prof. Dr. Ahmet KALENDER (Selguk Universitesi)

Prof. Dr. Ahmet Yal¢in KAYA (Selguk Universitesi)
Prof. Dr. Ahmet KOYUNCU (Necmettin Erbakan Universitesi)
Prof. Dr. Ahmet TARHAN (Selguk Universitesi)

Prof. Dr. Aytekin CAN (Selguk Universitesi)

Prof. Dr. Belkis Ulusoy NALCIOGLU (istanbul Universitesi)
Prof. Dr. Caner ARABACI (Necmettin Erbakan Universitesi)
Prof. Dr. Enderhan KARAKOC (Selguk Universitesi)
Prof. Dr. Erdal DAGTAS (Anadolu Universitesi)

Prof. Dr. Erkan YUKSEL (Anadolu Universitesi)

Prof. Dr. Halil ibrahim GURCAN (Anadolu Universitesi)
Prof. Dr. Hakan AYDIN (Erciyes Universitesi)

Prof. Dr. Mahmut Hakki AKIN Necmettin Erbakan Universitesi)
Prof. Dr. Mehmet BIREKUL (Necmettin Erbakan Universitesi)
Prof. Dr. Mehmet FIDAN (Selguk Universitesi)

Prof. Dr. Muhacir Murat YESIL (Istanbul Ticaret Universitesi)
Prof. Dr. Yasin BULDUKLU (Izmir Katip Celebi Universitesi)
Prof. Dr. Mustafa SEKER (Akdeniz Universitesi)

Prof. Dr. Omer BAKAN (Selguk Universitesi)

Prof. Dr. Suat GEZGIN (Istanbul Universitesi)

Prof. Dr. Siileyman IRVAN (Uskiidar Universitesi)

Prof. Dr. Siileyman KARACOR (Selguk Universitesi)
Prof. Dr. Siikrii BALCI (Selguk Universitesi)

Prof. Dr. Tiilay SEKER (Akdeniz Universitesi)

Prof. Dr. Ziilfikar DAMLAPINAR (Ankara Hac1 Bayram Veli Universitesi)
Dog. Dr. Ali Murat KIRIK (Marmara Universitesi)

Dog. Dr. Cem CETIN (Marmara Universitesi)

Dog. Dr. Erhan TECIM (Selguk Universitesi)

Dog. Dr. Ferhat TEKIN (Necmettin Erbakan Universitesi)
Dog. Dr. Makbule Evrim GULSUNLER (Selguk Universitesi)
Dog. Dr. Mete KAZAZ (Selguk Universitesi)

Dog. Dr. Onur BEKIROGLU (Ondokuz May1s Universitesi)
Dr. Ogr. Uyesi Burge AKCAN (Selguk Universitesi)



KRITIK ILETiSIM CALISMALARI DERGISI (2022) ILKBAHAR-01

Iletisim Bilgileri
Adres: Necmettin Erbakan Universitesi, Sosyal ve Beseri Bilimler Fakiiltesi,
Meram /KONYA
Tletisim Numarasi: 0332 325 20 57 (Dahili: 4314)
Mail: kritikiletisim@gmail.com

Web: http://dergipark.gov.tr/kritik

Yayn Tiirii: Yilda iki kez yayimlanan ulusal hakemli, siireli yayin.
Dili: Tiirkge ve Ingilizce
Yayin Tarihleri: ilkbahar / Sonbahar

E-ISSN: 2667- 6850

- ESJI

cientific Journal Index Citel-:‘.a-ctor

ﬁ Academic
Resource
g"é R Reselg gc(:)a.Bib

=)
=
e
e


mailto:kritikiletisim@gmail.com
http://dergipark.gov.tr/kritik

KRITIK ILETiSIM CALISMALARI DERGISI (2022) ILKBAHAR-01 iv

ICINDEKILER / CONTENTS

Arastirma Makalesi

Yerel Basinda Kadin Cahisanlarin Sorunlari

Problems Of Female Employees In The Local Press

Selami OZSOY, Ela Mantarli KURT, Nilgiin Didar TUT .............cccccoeoverieeseeeeieeesseseeseeesessesesas s 1

Tiirkiye'de Sinemalarda Vizyona Giren Yerli Belgesellerin Analizi (2003-2017)
Analysis Of The Theatrically-Distributed Domestic Documentaries In Turkey (2003-2017)

Yusuf OLMEZ, Hiiseyin Sami KARACA ...............ccocociuei e et e e e e vnnneninnnnnan 14

Tabloid Journalism In The Context Of Sensationalism In New Media
Yeni Medyada Sansasyonellik Baglaminda Magazin Haberciligi

HAKQH YUKSEL ... oo e e e e e e e e e e e e e oot 69

Derleme Makalesi

Panoptikondan Banoptikona iktidar Mekanizmasindaki Déniisiim

Transformation In The Power Mechanism From Panopticon To Banopticon

Stikrii BALCI, Melek Tugba KOCAMAN ... .......c.ocoooe i oo it ot ettt et et vae aae et e aee tae ae een eensnes aee 0033

Bir Siirdiiriilebilirlik Ornegi Olarak ikinci El Tiiketim
Second-Hand Consumption As An Example Of Sustainability

Merve CELIK VAROL ........c..oeee e e e e et e e e e e e et et et e e e e et v e ssssesiaeaeaaaD]



(2022) ILKBAHAR-01 - © 2022- E-ISSN 2667-6850

www.dergipark.org.tr/tr/pub/kritik

Ozsoy Selami, Kurt Ela Mantarls, Tiit Nilgiin Didar. (2022). Yerel Basinda Kadin Calisanlarin Sorunlari, Kritik iletisim Cahsmalar1 Dergisi, 2022 ilkbahar -01-
(1-13)

YEREL BASINDA KADIN CALISANLARIN SORUNLARI
PROBLEMS OF FEMALE EMPLOYEES IN THE LOCAL PRESS
Selami OZSOY?

Ela Mantarli KURT"

Nilgiin Didar TUT®
Doi: 10.53281/kritik.1070845

8 Prof. Dr, Bolu Abant Izzet Baysal Universitesi, Iletisim Fakiiltesi, 0000-0002-8776-8922, b Yiiksek Lisans Ogrenci, Bolu Abant Izzet Baysal Universitesi, Iletigim
Faldiltesi, 0000-0002-4087-6045 © Yiiksek Lisans Ogrenci, Bolu Abant Izzet Baysal Universitesi, Iletisim Faliiltesi, 0000-0001-9105-1273

MAKALE BILGILERI OZET

Toplumsal normlarla birlikte sekillenen yapr ile birlikte medya sektoriinde de erkek
Makale- egemen bir ¢alisan profili s6z konusudur. Yaygin basindaki bu yapi, yerel basinda da
benzer sekilde goriilmektedir. Bu arastirmada yerel basinda kadin g¢alisanlarin
yasadiklar1 sorunlar ele alinmustir. Orneklem olarak secilen Zonguldak ve Bolu
On Degerlendirme: 15.02.2022 illerinden secilen 4 gazeteci ile goriisme yapilmistir. Goriismelerden elde edilen
verilere gore diigiik licretle ¢alismak, egitimsiz personelin varligi, ¢ikar karsiligi haber
yapilmasi, onemsiz haberlerde gorevlendirilmek gibi konular 6n plana ¢ikmistir. Sonug
olarak kiiciik niifuslu yerlesim yerlerinde gorev yapan kadm calisanlarin sayisi
erkeklere gore azdir. Kadin gazetecilerin daha ¢ok geri planda gorev almalart
istenmekte ve dnemsiz haberlere yonlendirilmektedir.
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ABSTRACT

Along with the structure shaped by social norms, there is a male-dominated employee
profile in the media sector. This structure in the mainstream press is similarly seen in
the local press. In this study, the problems experienced by female employees in the
local press were discussed. Interviews were conducted with 4 local journalists selected
from the provinces of Zonguldak and Bolu, which were selected as samples. According
to the data obtained from the interviews, issues such as working for low wages, the
existence of untrained personnel, reporting for profit, being assigned to unimportant
news came to the fore. As a result, the number of female employees working in
settlements with small populations is less than that of males. Women journalists are
asked to take more roles in the background and are directed to unimportant news.
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GIRIS

Kitle iletisim araglari tarihten giiniimiize toplumlar iizerinde biiyiik etkiler olusturmustur. Medya,
toplumlari bir taraftan bilgilendirirken bir taraftan da etkileyip yonlendirmistir. Dijitallesen diinyadan en ¢ok
etkilenen alanlardan biri olan medya, geleneksel formlardan uzaklasip yeni yapisina doniisse de asil islevi olan
haber verme ve kamuoyu olusumunu saglama fonksiyonunu her zaman yerine getirecek olan vazgegilmeg bir

ara¢ konumundadir.

Toplumlarin sesi, gozii, kulag1 olan medya; onlarin yagaminda her zaman 6nemli bir yere sahiptir.
Ozellikle yerel medya bulundugu yérenin, kentin, bolgenin ve hatta iilkenin sosyal, kiiltiirel, ekonomik ve
siyasal tarihinin bellegi konumundadir. Bu anlamda basin tiim toplumlarin yasaminda her zaman 6nemli bir

yere sahip olmustur.

Medya, toplumun her alaninda s6z sahibi ve etkili olan bir aragtir. Liberal yaklasima gére demokratik
bir iilkede yasama, yiirlitme ve yargidan sonra dordiincii kuvvet olarak tanimlanir. Gelismis tilkelerde tipki
yasama, yiriitme ve yargi gibi medyanin da bagimsiz olmasi beklenmektedir. Medyanin bagimsiz olmasi.

demokrasiyi giiglendiren ve besleyen 6énemli bir unsurdur.

1. Yerel Basin

Yerel basin ‘yalnizca belirli bolge de yayimlanan ve okunan ulusal haberlerden farkli olarak, yerel

haberlerin ve konularinda yer aldig1 gazeteler olarak tanimlanabilir (Girgin, 2001:160).

Yerel medya; ulusal haberlerden farkl: olarak yerel haberlerin ve konularin yogun olarak yer aldigi ya
da genel olarak bir kasaba, kentte yasayan insanlar1 ilgilendiren haberleri yayinlayan medyadir. Yerel medya,
bolgesel ve yaygin medyadan farkl olarak; yayinlandigi bolgede bireylerin sorunlarini ¢ézmelerine yardimei
olmak amaciyla yerel diizeydeki halkin ¢ogunlugunun bir konu hakkinda benimsedigi genel diisiinceyi yani

kamuoyunun olusmasina katki saglamak ve yerel yonetimleri denetlemek gibi islevlere sahiptir.

Tiirkiye’de gazetecilerin meslegini yapmasini 6nemli dl¢iide etkileyen yerel medya sorunlari; sosyo-

ekonomik, sosyo-politik, sosyo-kiiltiirel agidan kaynaklanmaktadir.

Gazetecilerin mesleki gorev ve sorumluluklarini tam anlamiyla yerine getirip getirememesi yerel
medyada yasanan sorunlarin ¢oziimiine baglidir. Yerel medya calisanlari genel olarak gazete okuma
alisgkanligimin diisiik olmasi, ekonomik nedenler, yetersiz tirajlar, teknolojiden dogru bir sekilde
yararlanilmamasi, istihdam ve calisanlarin niteligi, icerik eksikligi, ilan reklam, emek, haber kaynaklari,

Ozgiirliik alan1 odakli sorunlar ile karsilagmaktadir.
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Girgin’e gore (2007: 243 - 260) yerel basinin islevleri su sekilde siralanabilir: YOneten-yonetilen
iliskisi ¢ercevesinde kamu hizmetlerinin saglikli ve dogru bicimde halka duyurulmasidir. Ayrica yonetenin
halk adina denetlenmesi ve kamuoyu olusturulmasi yerel basinin iizerindeki sorumluluklardan biridir.
Beldelerde yerel yonetimlerin hizmetlerinin duyurulmasiyla birlikte Yerel yonetim—yurttas iliskisinin
saglanmasi yerel basinin 6nemli islevlerinden birisidir. Yaygin basinin islevlerinden olan egitim islevi, yerel
basinda toplumsal kimligi ile onem kazanir. Ulusal iradenin dogru ve amaca uygun yansimasinda gerekli

demokrasi kiiltliriiniin yerlestirilmesi, yerel basinin en 6nemli islevlerindendir.

Yerel gazeteler o toplumda yasayan insanlarin gercek sesidir. Yerel basin organlar1 vatandaslarin,
kendi sehir ve beldelerindeki sorunlar, olaylar, ekonomik ve sosyal gelismeler ve yerel yonetimlerin aldig
kararlar hakkinda bilgi sahibi olmalar1 agisindan son derece dnemlidir. Yerel basin demokrasinin temeli,
halkin sesi ve bilgi kaynagidir. Toplumun kiiltiirel profilinin temelinde yerel basin yatmaktadir (Gezgin, 2007:
177).

Demokrasinin vazgegilmez unsurlarindan biri olan medyanin; haber verme, bilgilendirme, egitme,
eglendirme, kamuoyu olusturma, hiikiimeti denetleme gibi islevleri vardir. Yerel medyanin  da genel
gazetecilik islevlerinin yaninda; bolge halkinin goriislerini yansitmak, yerel degerlerin koruyucusu olmak gibi
kendine 6zgli baz1 gérevleri bulunmaktadir. Bolge halkinin; goren gozii, isiten kulagi, sorunlarini dile getiren
sesi konumunda olan yerel medyanin saglikli bir sekilde gorevini yerine getirebilmesi i¢in ekonomik
yetersizlik, nitelikli eleman eksikligi, haber igeriklerinin tekdiize olusu gibi sorunlarin ¢6ziilmesi
gerekmektedir. Bunun yaninda yerel medya ¢alisanlarinin diisiik iicretlerle ¢alistirilmasi, yasal glivencelerinin
olmamasi, ¢alisma sartlarinin uygun olmamasi da var olan sorunlarin gittikge artmasina neden olmaktadir.
“Ancak Tiirkiye’de yerel medyanin i¢inde bulundugu durumda kendisine yiiklenilen islevleri ve beklenen

gorevleri ne Olgiide yerine getirdigi tartismalidir (Seker, 2007: 66).
1.1 Tiirkiye’de Yerel Yaymnlar

Yerel basin bireylerin, kendi sehir ve beldelerindeki sorunlar, olaylar, ekonomik ve sosyal gelismeler
ve yerel yOnetimlerin aldigi kararlar hakkinda bilgi sahibi olmalar1 acisindan son derece Onemlidir.
Iletisimciler yerel basim, otoritenin merkezden uzaklasmasina ve insan1 gézeten bir yapinin olusturulmasina
imkan saglayan dinamik bir unsur olarak gdérmektedirler (Gezgin, 2007). Tiirkiye Istatistik Kurumu nun
Temmuz 2021°de yaymladigi yazili medya istatistiklerinde gore 2020 yilinda Tiirkiye’de yayimini siirdiiren
2164 yaymin ylizde 91°1 yerelde yayimlanmaktadir.
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Tablo 1: 2019 ve 2021 yillarinda Tiirkiye’de yayimin siirdiiren yayinlar

Toplam Yerel Bolgesel Yaygin
Yil Say1 Oran Say1 Oran Say1 Oran Say1 Oran
2019 | 2337 100 2121 90,8 45 1,9 171 7,3
2020 | 2164 100 1971 91,1 53 2,4 140 6,5

.. (www.tuik.gov.tr: 2021)
2021 TUIK raporlarina gore yazili basinda 150 gazetenin yayin hayatindan ¢ekildigi tespit edilmistir.

Bunun sebeplerinden en 6nemlisi, Covid 19 kiiresel salgini sonucundan yerel ve yaygin basin sektoriiniin
olumsuz etkilenmesidir. 2019 ve 2020 sonuglar1 incelendiginde bolgesel olarak 8 gazetelik bir artis

gerceklesmistir. Yaygin yayin tiiriine bakildiginda 31 gazetenin kapandigi goriilmektedir.

1.2 Yerel Basinin Sorunlari

Gegmisten gliniimiize bakildiginda yerel basinin karsilastigi birtakim sorunlar var olmaktadir. Bu
sorunlarin ¢ogunun temelinde ekonomik yetersizlikler yatmaktadir. Yerel basin sorunlar1 asagidaki gibi
siralanabilir: Yetersiz maas, eksik kadro ve calisan sayisi, orantisiz is yiikii ve kurum i¢i goérevlendirme,
belirsiz ve yasal sinirlar1 asan mesai saatleri, teknik donanim ve ekipman eksikligi, haber kaynagina ulasim
ve mobilite sinirliliklar, mesleki yetkinlik ve uzmanlagsma alani kisitlilig, yetersiz dijitallesme ve yeni iletisim

teknolojilerine uyum (https://journo.com.tr/yerel-medya-kadin-gazeteci).

Siralanan bu sorunlar yerel basinin genel sorunlarimi kapsamaktadir. Bunlarin yani sira cinsiyet

esitsizligi, kadinlara gereken imkénlarin taninmamasi ve mobbing de sayilabilmektedir.

Yerel basinin toplumsal olarak yerine getirmesi gereken sorumluluklart ve gorevlerinin oldugu
sOylenebilir. Bunlarin yani sira ¢alisanlarina karsi da olabildigince esit davranilmasi beklenir. Ancak yaygin

basinin da bir sorunu olan cinsiyete dayali ayrimeilik yerel basinda da kendini gostermektedir.

Gegmisten gilinlimiize bakildiginda basinda erkek egemen bir yap: hiikkiim stirmektedir. ‘Kadinlarin
toplumsal cinsiyet esitsizligini en ¢ok deneyimledigi is sektorlerinden biri ise medyadir’ (TGC, 2016; CEID,
2018). Kamuya ait veya 6zel sektoriin sahipligi altindaki bir¢cok alanda da erkek egemen bir sistemin oldugu

goriilmektedir. Ozellikle gazetecilik gibi saha gérevlerinde kadin ¢alisanlar daha geri planda yer almaktadur.

Tiirkiye’de kadin ¢alisanlarin medya sektoriine girisi 1950’11 yillardan itibaren gerceklesmistir (Asker,
1990). 1950°den itibaren sektorde var olan kadinlarin, gliniimiizde 6zellikle yerel basinda aldiklar1 konum

sahadan daha ¢ok masa basi gorevlerle sinirli oldugu sdylenebilir.

Kiiltiirel ve geleneksel yapidan kaynaklanan toplumsal cinsiyet esitsizligi ilkemizde de kadinlarin is

giicine katiliminda en sorunlu alanlardan biridir (Arslan ve Arslan, 2017: 218). Ataerkil toplum diizeni
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icerisinde erkek ve kadinin yapacagi gorevler dnceden belirlenmistir. Diinya Ekonomik Forumu’nun Cinsiyet
Esitsizligi raporunda 2021 yili itibariyle 156 iilke arasinda Tiirkiye {ic basamak gerileyerek 133. siraya
gelmistir (WEF- GGGR 2021: viii).

1.3. Cinsiyete Dayah Sektorel Engeller

Yerel medyada 6nemli haberlerin (hard news) ¢ogunlukla erkek gazeteciler tarafindan yapildigi, soft
olarak adlandirilan yumusak haberler i¢in de kadin gazetecilerin gorevlendirildigi sdylenebilir. Soft news
haber igerikleri gibi haberlerin yani sira, sektér bazinda cinsiyete dayali birtakim engellemeler s6z konusudur.
Bu engellemeler Medya Arastirmalari Dernegi’nin (MEDAR) yaptig1 calismada soyle ifade edilmistir: Ise
alim ve cinsiyete dayali istihdam, yerel medyada kurumsal yaklasim ve cinsiyet esitsizligi, is sdzlesmesi,
sosyal giivence ve ozliik haklari, mesai, is ylikil ve gorevlendirme, maas, terfi ve mesleki gelisim; mobbing,
haksiz isten ¢ikarma ve maas kesintisi; yerelde siyasi ve ekonomik baskilar, sansiir ve otosansiir (Igten ve
Erduran, 2021: 16-21). Yasanilan bu kisitlamalar cinsiyet temelinde 6zellikle kadin galisanlar nezdinde
uygulanmaktadir. Basin ilan Kurumu’nun 2020 yil1 i¢in yayimladig1 verilere gére yazili basinda calisan 7204

fikir is¢isinden yalnizca 2341°i kadin ¢alisanlardan olusturmaktadir (BIK, 2020).

1.4 Yontem

Bu ¢alismada yerel basinin sorunlaria deginilmekle beraber yerel basinda ¢alisan kadin gazetecilerin
yasadiklarma yer verilmistir. Caligmada nitel aragtirma yontemi esas alinarak yar1 yapilandirilmig goriisme
teknigi kullanilmistir. Zonguldak ve Bolu’da gazetecilik yapan 4 katilimci ile gériisme yapilmistir. Goriisme
kayitlarin ¢6ziimlenmesinden sonra bulgularin arastirmacilar tarafindan kodlanarak 5 ana temada
degerlendirilmesine karar verilmistir: Gazetecilik yaparken en ¢ok karsilagtiklar sorunlar, haber yaparken en
cok zorlandig1 konular, yerel gazetelerin i¢erik sorunlari, basin 6zgiirliigii, 6zel haber ¢alismalari. Elde edilen

veriler, direkt alintilarla aktarilarak konuya yaklagimlarin giivenilir sekilde ortaya konulmasi amag¢lanmustir.

2. Bulgular
Tablo 1. Katilimeilarin cinsiyet, yas, egitim durumu ve mesleki tecriibeleri
Katihmcilar Cinsiyet Yas Egitim durumu Mesleki tecriibe
Katilimei 1 Erkek 57 Lise 42 y1l
Katilimei 2 Kadin 43 Yiiksekokul 18 yil
Katilimer 3 Kadm 37 Lise 6 yil
Katilimci 4 Kadim 26 Universite 3yil

Calismada yer alan katilimcilar Zonguldak ve Bolu yerel basininda calisan gazetecilerdir ve yas

araliklar1 26-57 arasindadir.
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2.1 Yerel Gazetecilerin Yasadig1 Sorunlar

Katilimcilar, gazetecilik yaparken en ¢ok karsilagtiklart sorunlart niteliksiz eleman, iicret karsilig
haber yaptirmak, kiiciik yerlerde gazetecilik yapiyor olmak, diisiik ticretlerle calismak, haberin dogrulugundan

emin olmamak olarak ifade etmistir.

Tablo 2. Katilimcilarin Gazetecilik Yaparken En Cok Karsilagtigi Sorunlar

Katilhmeilar Yasanan Sorunlar

Katilimer 1 Niteliksiz eleman

Katilimer 2 Diisiik iicretlerle calistirilmak, kiiciik yerlerde gazetecilik yapmak
Katilimer 3 Ucret karsiligi haber yaptirmak, haberin dogrulugundan emin olmamak
Katilimer 4 Egitim sorunlari, diisiik {icret, 6nemsiz haberlerde gorevlendirilmek

Katilimc1 4, haber yaparken yasadigi zorluklar1 anlatirken yerel basinda ¢alisanlarin gérev tanimlarinin
belli olmadigini ve gazete sahipleri tarafindan kadin erkek farkliligi olmadan asir1 is yiiklendigini
vurgulamistir: “Genelde gazete sahipleri ve ¢alisanlarin belli bir gazetecilik egitimi yoktur. Egitim olmadigt
icin kadin veya erkekte olsan degerin anlasiimiyor. Ancak erkek caliganlar kadin ¢alisanlara gére daha
avantajli konumdadir. Ciinkii bir basin agiklamasinda onlara daha fazla alan tanmimir. Kadinlar daha geri
planda yer almak zorunda kaliyor. Ornegin, kadin ¢alisan basin agiklamasina gitmesin, daha ¢cok masa basi
konumda gorev alsin. Ozel réportajlara gitsin. Yasanilan en biiyiik zorluklardan biri de iicretlerdir. Ilk
basladiginda asgarinin ¢ok ¢ok altinda bir iicretle basliyorsun. 500 TL 'ye ise baslayanlar var. Saat fark
etmeksizin gazete patronlari sana haber génderiyor ve sen o haberi gegmek zorundasin. Ge¢mez isen azar
isitirsin. Bu durumdan kadinlar daha ¢ok etkileniyor. Bu durum aslinda erkek ¢alisan igin de aymidir. Hatta
erkek ¢alisan her yere rahatlikla girebildigi i¢in kadin ¢alisana gore daha ¢ok ¢calistirtlir. Ama kadin ¢alisan
isen sana ¢alistigin yerde gazetecilik gorevinin disinda yemek, ¢cay gibi hizmetler de sunman beklenir. Sadece
muhabir olarak ise alinmiyorsun aslinda, reklam almak icin gonderilen bir eleman, yemek ve ¢ay yapman
beklenen bir kigi ve gelen misafirleri karsilamani bekleyen bir patronun vardir. Bu saydiklarim tek bir gazete
igin degil geneli i¢in benzer durumlar gegerlidir. Caligan bunu bildigi i¢in ¢cogu zaman g6z yunmak zorunda
kaliyor. Bir yere habere gitmen gerektiginde ise sana arag vermezler ve hatta tek basina yollamazlar bir erkek

’

yanina mutlaka verirler.’

Katilimci 1, gazetecilik yaparken en ¢ok karsilastigl sorunlari anlatirken egitim sorununa deginmistir:
“Bu alan a’sindan z’ye sorunlarla dolu. Bir kere yerel gazetecilerin en temel sorunu egitim. Nitelikli eleman
vetigsmiyor. Haberi unsurlari ve dogru bir Tiirkce ile yazabilen kisi sayist ne yazik ki ¢ok sinirli. Yerel gazeteler
asgari ticret diizeyinde bile ticret odemekte zorlantyor, bu nedenle de nitelikli insani sektérde tutmakta biiyiik

’

glicliikler yasaniyor.’
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Katilimcilar gazetecilerin diisiik {icretlerle ¢alistirildiklarin1 vurgulamigtir. Katilime1 2, bu konuda,
sunlart soylemistir: “Tabii ki en biiyiik sorunumuz diisiik iicretlerle 7/24 saat kavrami gozetmeden gorevimizi
vapmaya ¢alismak. Kiiciik yerlerde gazetecilik yapmak da oldukca zor. Bir biiyiik sehre benzemiyor. Biiyiik
sehirde haberin hareketliligi daha fazla. Ote yandan kiiciik yerlerde gazetecilik yapmanin bir baska agidan
da sorunlart oluyor. Herkesi taniyor olmamiz yani aradaki samimiyet bazi haberleri yapip yapmama

konusunda bizleri zaman zaman arada birakiyor.”

Katilimei 3 ise “Ulusala haber yaparken pek zorluk ¢ekmiyorum. Ama yerelde iicret karsiligi haber
yaptirma gibi tekliflerle karsilasiyorum. Istediginiz haberi iicret ya da ¢ikar karsiligi yaptirabiliyorsunuz.
Sonra bir haberin dogrulugundan emin olmadan yayinlanan haberlerde oluyor. Bu durum ortaya ¢iktiginda
haber ya kaldirthiyor ya da baska bir yorumla degistiriliyor. Bununla birlikte bir baska sorun ise

calismalarimizin tam karsiligint alamamiz” demistir.
2.2. Haber Yapma Zorluklari

Katilimer 2 ve Katilimer 3, haber yaparken tehdit, taciz gibi sorunlarla karsilastigini ifade etmistir.

Katilimcilar haber yaparken zorlandiklar1 konular1 su sekilde agiklamistir.

Katilimer 1, haber yapilirken en ¢ok zorlanilan konularin baginda kamu makamlarindan bilgi almak
geldigini belirtmis ve sunlar1 sOylemistir: “Kimi kamu ¢alisanlar: manipiilasyon yapmak ya da elindeki bilgiyi
farkly maksatlarla kullanmak i¢in bazi gazetecilere sizdirsa da yoneticilerin basina mesafeli durusu ve
alandaki mevzuat yetersizligi kamudan dogrudan bilgi almay: engelliyor. Ulagsilan bir bilgiyi dogrulatmatk,
gelistirerek haberlestirmek, karsi fikre de yer vererek cevap hakkini haberin icinde kullandirmak biiyiik sorun
oluyor. Bu durum bazi zaman yanhs bilgilerin de servis edilmesine neden oluyor. Gazetelerin maddi
olanaklar kisithh oldugu i¢cin abonesi olan kisilerin haberlerinin yapimasi gibi belli giic odaklarinin
¢tkarlarina dokunan haberlerin yapilmas: da ciddi giivenlik sorunlarimin yaganmasina neden olabiliyor. Buna
verel ve genel iktidarin baskilar: eklenince gazeteciler agisindan ortaya son derece kétii bir tablo ¢ikiyor.
Bunun yamindan haber yaparken metin olusturmada bir sorun yasamiyorum. Ulasan bilgiyi haber yapip

’

genisletmek, tiim unsurlariyla verebilecek bilgiye ulasmak en 6nemli cabam oluyor.’

Katilimc1 2 haber yapmakta zorlanmadigini ancak haber yapildiktan sonra gelen tepkilerden yildigim
vurgulamistir: “Haber ya da kaynagina ulasmak konusunda gizlilik karar: bulunan konular disinda mesleki
birikiminden olsa gerek zorlandigimi diigiinmiiyorum. Sosyal medyanin bu kadar yaygin oldugu giiniimiizde
habere ulasmak ¢ok zor olmuyor. Sosyal medya bana haber kaynagi acisindan destek oluyor. Bir olay hemen
sosyal medyaya diisiiyor. Biz de bu olaydan aninda haberdar olabiliyoruz. Sirf bunun icin yonetilen hesaplar

dahi var. Bunun disinda haber yaparken degil de ne yazik ki yaptiktan sonra zorlandigim anlar ¢ok oluyor.
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Elestiriye acik olmayanlar ile (yoneticiler, idareciler) taciz, cinayet, hirsizlik vb. konulari iceren haberlerde

’

tepki, taciz veya tehdit ile karst karstya kalvyorum.’

Katilimci 3, tehdit ve tacize maruz kaldigini ifade etmistir. Katilimer 3°{in goriisleri soyledir: “Haber
vaparken ya da haber yapmakta ¢ok nadir zorluk c¢ekiyorum. Artik olaylara nasil yaklagmam ve
haberlestirmem gerektigini iyice kavradim diyebilivim. Haber kaynaklarim giivenilir ve takibimi iyi
stiriiyorum. Bunun disinda haber konusu agisindan biiyiik bir yerlesim yerinde bu isi yapmadigim i¢in zaman
Zaman sorun yasiyorum. Kiiciik yerlesim yerlerinde bu isi yapmak maalesef daha az haber manasina da
geliyor. Bunun disinda tehdit ve tacize maruz kaldigim anlarda zorluk ¢ekiyorum. Ama boyun egmiyorum tabii

)

ki... Bununla ilgili davalarim oldu ve devam etmekte olan davalarim da var.’

Katilime1 4, sektdrde yasadig1 sorunlar sdyle aktarmaktadir: “Ilk sektore girmeye calistigimizda bizi
ise almakta tereddiit duydular. Ilk baslarda hi¢hir is yapmayip sadece oturuyorduk. Sonrasinda yerele ara
verdim. 1 y1l once yeniden bagladim. Ancak bu baglama siirecinde tedirginlik yasiyorsun, kadin gazetecilerden
daha ¢ok erkek gazeteciler var. Erkek ¢alisanlarla ¢alismak daha zordur.” Katilimct 4, Bolu’da medya
calisanlarinin cinsiyet dagilimini anlatirken su bilgileri vermistir: “Bolu da 50 ¢alisan gazeteci oldugu

’

varsayarsak bunun 35°i erkek, 15°i kadindir.’

2.3. Yerel Gazetelerin Icerik Sorunlar:

Katilimer 1°e gore yerel basinin igerik sorunlar1 oldukc¢a fazladir. Katilmer 1, “Yerel basinin igerik
sorunlart saymakla bitmez. Icerik anlamindaki en biiyiik sorun sicak habere ulasmada yasaniyor bence. Bugiin
gazetelerde yayimlanan haberlerin yiizde 95°i ajanslardan geliyor. Yerel gazeteler ayni haberleri, highir
yoruma tabi tutmadan verince ortaya birbirinin aymi, birérnek gazeteler ¢ikiyor. Gazetelerde baski kalitesi
kotii oldugu gibi haber dili, anlatim bozukluklar: da bolca oluyor. Kése yazilarimin diizeyi vasata bile
ulasmiyor ne yazik ki. Bununla birlikte yerel gazeteler arag ve ekipman yoniinden de sikintilar icinde. Pek ¢ok
yerel gazete, muhabirini olay yerine génderecek imkanlardan yoksun oldugu gibi kamera ve diger ekipmanlar
da son derece kisitli. Cogu muhabir cep telefonu ile habercilik ve foto muhabirligi yapmaya ¢alistyor.
Gazeteler sicak haber yerine tiretilmis ajans haberleriyle yetinmek zorunda kaliyor. Bu da yerel basinin haber

cesitliligini ¢ok diistiriiyor.” demistir.

Katilime1r 2 ise, maas yetersizligini sorun olarak gostermistir. Katilimer 2, “Diisiik iicretlerle
calistiridmak, kiiciik yerlerde bu isi yapiyor olmamiz baslica sorunlardan bence. Ben gegimimi gazetecilik
mesleginden saglamaya ¢alisiyorum. Fakat meslegimi yaparken bir zaman kavramim yok. Bunun yaninda
hayli ozverili calistigimiz zamanlarda oluyor. Bunun bir karsiliginin olmamasi zaman zaman yaptigimiz ig

konusunda motivasyonumuzu diisiiriiyor. Kiiciik yerlerde bu isi yapiyor olmak haber cesitliliginin yaninda
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haber kaynaklariyla olan samimiyetten dolayr haberin icerigini olusturmada zorluyor. Bir yonetici, siyasi
parti temsilcisi ya da is insani gibi haber kaynaklarimiz ayni zamanda gazetemize maddi agidan da destekte
bulunan kisiler oluyor. Onlarin bir habere konu olmasi dahilinde maalesef haberin igerigini onlart memnun

edecek sekilde sekillendirdigimiz durumlar oluyor.” demistir.

Katilimer 3 ise sunlari sdylemistir: “Benim daha ¢ok ozel haber yapmam gerekiyor. Ciinkii ben daha
¢ok ulusal ajansa haber veriyorum. Ajanstan, aylik belli bir sayida (15) haber vermem karsiliginda para
kazaniyyorum. Ciinkii haber basina ajanstan iicret alabiliyorum. Ya da ajanslara abonelik baglamamiz
durumunda iticret veriliyor. Onun igin ézel haberlere agirlik vermek zorundayim. Ama tabii ki bu yine
glindemde bir olay vs olmasiyla da alakali bir durum. Giindemde yeterince haber yoksa is de olmuyor. Biiyiik
bir yerlesim yerinde bu isi yapiyor olmamak agisindan bu anlamda sorun yasiyorum. Aylik 5 ila 15 haber
arast ozel haber ¢ikartryorum. Bu rakam da adli vakalarla bu sekilde ancak artryor. Yani kiiciik yerlesim
verlerinde bu igi yapryor olmak benim icin en basta gelen sorunlar arasinda. Haberlerimin icerigi de ¢esitliligi
de bu anlamda az. Mesela ben daha ¢ok ozel haber yapryorum demistim. Yaptigim bir haberi detaylandirmam
gerekiyor. Isi uzmamna soracak kisi ya buluyorum ya da bulamiyorum. Bu anlamda da haberin icerigi

zenginlesemiyor.”
2.4. Basin Ozgiirliigii

Katilimci 2, yerel basinda haber konusu, icerigi konusunda 6zgiir olunmadig1 goriisiindedir: “Ne yazik
ki 'Basin Ozgiirliigii' denilen kavram yerel basin icin gegerli degil. Bunun sebebi de maddi, manevi
karsilastigimiz sorunlar. Yani habere konu olan kisi ile yakinlik olmast ya da o kiginin yonetici, ig insant vs.

olmasi gibi... Bu kesimlerin gazetemizi maddi anlamda destekliyor olmasi da bu duruma engel oluyor.”

Katilimer 1 ise haber yaparken 6zgilir oldugunu kaydetmistir. Katilime1 1, bu konuda sunlari
soylemistir: “Dogrudan gazetecilik yapmadigim igin haber konusunda secgiciyim. Deyim yerindeyse cemiyet
haberleri hi¢ ilgimi ¢ekmiyor mesela. Daha ¢ok ¢evre ve toplumsal sorunlar iizerine bana ulasan bilgileri
haberlestirmeye gayret ediyorum. Haber yapmay: bir tiir kamusal gorev olarak goriiyor, her soruna mutlaka
ve mutlaka kamu yarari penceresinden bakarak haberi olusturmaya c¢alisiyorum. O anlamda ozgiiriim

)

diyebilirim rahatlikla.’

Katilimei 3, yerel basina haber yaparken daha 6zgiir oldugunu vurgulamistir. Katilimei 3, su sekilde
konusmustur: “Haber konusu ve i¢erigi bakimindan ben yerel haberlerde daha ozgiiriim diyebilirim. Ajans
haberleri tiim haberleri kabul etmiyor. Ornegin yerelde bir STK 'min ¢alismalarina iliskin haberi daha rahat
yvayinlayabiliyorum. Ulusal ajansta bu tiir haberler ¢ogu kez kabul gérmiiyor. Boyle olunca ben kendimi yerel

)

haberleri yazarken daha gii¢lii hissediyorum ve yereli bu anlamda ulusaldan daha iistiin goriiyorum.’
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2.5. Ozel Haber Calismalari

Katilime1 1, 6zel haber ¢aligmalarini titizlikle yaptigini ve bununla birlikte ¢cevre ve toplumsal sorunlari
konu aldig1 kose yazilar1 yazdigini vurgulamistir. Katilimer 1, “Zaman zaman dosya haberler yapiyorum. Ama
bunun bir periyodu yok. Konu bulunca, o konu tizerinde yeterli ¢caliyma yaptigima kanaat getirirsem dosya
haber olarak yayimliyorum. Ozel haber ¢alismalarima titizlikle yaklasiyorum. Bununla birlikte haftada iki
kose yazist yaziyorum. Bu yazilar biiyiik ¢cogunlukla toplumsal sorunlar tizerine oluyor. Cevre sorunlart da
stkea ele aldigim konular arasinda yer aliyor. Ben ¢alismalarima bu sekilde egiliyorum ama yerel gazeteler
ajans biilteni gibi. Dedigim gibi sahsen kaleme aldigim haberlerin tamami ozel haber oluyor. Kimi zaman
ajans metinlerinin igeriginden yola ¢ikarak haberi bir baska boyutta ele alan metinler de ¢ikiyor ortaya.”

demistir.

Katilimcr 2, sunlan sdylemistir: “Ajanslara abone olan yerel basinda aymi ajansin haberlerini
kullanan gazetelerde icerek aymdir. Farklilik olsun diye degisik kaynaklardan bilgi alarak farkli sorular
sorarak haber iiretmeye ¢alistyorum. Ayniliga diismemeye gayret gosteriyorum. Bunun yaninda tabii ki ozel
haberlerim siirekli oluyor. Bu giindeme gore her giinde olabiliyor, her hafta da olabiliyor. Ancak gazetemizde
li¢ tane kose yazarimiz ve bunlarin yaninda konuk yazarlarimiz da var. Bir gazeteyi okutan unsurun giindemi

belirleyen, dikkat ¢eken kése yazilart oldugunu diisiiniiyorum.”

Katilimer 3 ise, yerelde temsil ettigi ulusal haber ajanstan ancak 6zel haber caligmalariyla kazang
sagladigin1 vurgulamistir. Katilimer 3, goriislerini soyle ifade etmistir: “Ben zaten yerelde ulusal ajans
temsilciligim geregi en fazla ézel habere agirlik veriyorum. Ozel haber ¢alismalarim ne kadar ¢ok olursa o
kadar kazaniyorum. Gegimimi de gazetecilik mesleginden sagladigim icin ozel haberlerin getirisini diigtinerek
calismalarim da ozel haber tizerine yogunlasiyor. Buna ragmen emegimin karsiligini alamiyorum bile. Ajans
haberciliginin sadece siiksesi var. Mesela iki yildir haber basina aldigimiz iicretlere zam yapilmis degil.
Ajansa abone olanlar haberimi alip kullanabiliyor. Bunun disinda haberlerimi alan olursa ajans bunun igin
vasal siireci hemen bagslatiyor. Ancak yerel gazetecilikte kopyala yapistir dedigimiz durumlar yasaniyor. Ben
calismalarimda hi¢bir zaman béyle bir eyleme yeltenmedim. Baktigimizda ayni igerik ile aynt haberi bir¢ok

yerel gazetede ¢cogu zaman gortiyoruz.”

Katilime1 4, yerel basindaki kadin ¢alisanlarin hemcinslerine olan yaklasimininda sorunlar yasadigini
sOyle anlatmistir: “Bolu’da tek kadin gazete sahibi vardir. Ancak kadin gazetecilerde bile geng meslektasina
ve hemcinsine bu ortamda sahip ¢ikmak yerine kendi tecriibesini statii sayryor ve seni gérmezden gelebiliyor.
Ozellikle basin acgiklamalarinda kadin gazetecilere yer verilmemekte ve bu bilerek yapilmaktadir. Kendi
kendine yer agman gerekmektedir. Boyle zorlu bir ortamda kendini var etmek i¢in aslinda hem erkekle hem

’

de hemcinsin olan kadinlarla bir miicadele veriyorsun.’
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SONUC

Bu ¢alismada yerel basinda kadin calisanlarin 6zelinde Zonguldak ve Bolu illeri genelinde yasanilan
sorunlara deginilmistir. Bu dogrultuda medya sektoriinde ge¢gmisten gliniimiize erkek egemen bir yapinin var
oldugu belirlenmistir. Elde edilen bulgular neticesinde yerel basinda bir takim iyilestirilmeye gidilmesi
gerekliligi 6n plana ¢ikmustir. Ozellikle cinsiyet bazinin disinda ulasilan sonuglar ile yerel basinda yasanan
sorunlarin temelinde ekonomik unsurlar oldugu tespit edilmistir. Bunun yaninda nitelikli i giicli de eksik

yonlerden biridir.

Yapilan goriigmelerden elde edilen veriler sonucunda katilimcilar gore; yerel basinda niteliksiz
elemanlarin calistirilmasi, igerik eksikligi, uzman basin iscilerinin kadro eksikligi, teknik anlamdaki
sinirhiliklar, belirli bir ¢aligma sisteminin ve yonteminin olmayisi, ¢alisanlarin ¢alisma sartlarinin diizgiin
olmamasi igerik odakli sorunlar1 beraberinde getirmektedir. Katilimcilarin haber yaparken en ¢ok zorlandig
konular kamu makamlarindan bilgi almak, tehdit ve tacize maruz kalmak, gii¢ odakli haber kaynaklarinin
baskist, kiiclik yerlesim yerlerinde gazetecilik yapiyor olmak olarak 6n plana ¢ikmistir. Katilimcilar diisiik
ticretlerle ¢alistiriliyor olmayi da 6nemli bir sorun olarak dile getirmistir. Katilimcilar 6zel haber ¢alismalarina
siklikla yer verdigini sOylemisler ancak yerel basindaki gazetelerin ajans haberleriyle ¢ikarildigini bu sebeple
icerik eksikliginin Oniine geg¢ilemedigini belirtmislerdir. Katilimcilar gazetecilik yaparken 6zgiirliiklerinin

genel olarak kisitlandigini ifade etmiglerdir.

Yereldeki gazeteler matbaa isletmeciligi ve resmi ilan gelirleriyle ayakta durmaya c¢alismaktadir.
Diistik tirajlar, gazetelerin bayilerde yer alamamasi, reklam ve aboneligin azlig1 yerel gazetelerin varligi
acisindan sorun olarak gosterilmektedir. Baska bir taraftan kurum ve kuruluslarda caligsanlarin ikinci bir is
olarak gazetecilik yapmasi gazeteciligin bagimsizligina ve tarafsizligina gélge diisiirmektedir. Yerelde ¢alisan
gazetecilerin merkezde ya da ulusalda calisan gazeteciler gibi gecimini saglayacak bir geliri, sosyal ve kiiltiirel
yasamini destekleyen haklar1 tam olarak verilmemektedir. Biitiin bu sorunlarin ¢6ziimii i¢in yerel basinin
ekonomik ac¢idan devlet tarafindan desteklenmesi ve bu destegin internet gazeteleri i¢in de yayginlastiriimasi

gerekmektedir.
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EXTENDED ABSTRACT

Along with the structure shaped by social norms, there is a male-dominated employee profile in the
media sector. This structure in the mainstream press is similarly seen in the local press. In this study, the
problems experienced by female employees in the local press were discussed. Interviews were conducted with
4 local journalists selected from the provinces of Zonguldak and Bolu, which were selected as samples.
According to the data obtained from the interviews, issues such as working for low wages, the existence of
untrained personnel, reporting for profit, being assigned to unimportant news came to the fore. As a result, the
number of female employees working in settlements with small populations is less than that of males. Women
journalists are asked to take more roles in the background and are directed to unimportant news.
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In this study, the problems of the local press are mentioned, as well as the experiences of women
journalists working in the local press. In the study, semi-structured interview technique was used based on the
qualitative research method. Interviews were held with 4 journalists working in Zonguldak and Bolu. After
the interview recordings were analyzed, it was decided that the data would be coded by the researchers and
evaluated in 5 main themes: the problems they encounter most while doing journalism, the most difficult
issues in reporting, the content problems of local newspapers, freedom of the press, special news studies. It is

aimed to present the approaches to the subject reliably by transferring the obtained data with direct quotations.

As a result of the data obtained from the interviews, according to the participants; Employment of
unqualified personnel in the local press, lack of content, lack of staff of expert press workers, technical
limitations, lack of a certain working system and method, and poor working conditions of the employees bring
along content-oriented problems. The subjects that the participants had the most difficulty in reporting were
getting information from public authorities, being exposed to threats and harassment, pressure from power-
oriented news sources, and being a journalist in small settlements. Participants also stated that being employed
for low wages is an important problem. The participants stated that they frequently included special news
works, but they stated that the newspapers in the local press were published with the news of the agency, so
the lack of content could not be prevented. Participants stated that their freedoms were generally restricted

while doing journalism.

Women employees should be included in the management staff, their problems should be reduced and
radical solutions should be offered. The economic conditions of journalists working under heavy conditions
in the local press, who play the most important role in the rooting and establishment of democracy, should
also be improved. An economically independent media will enable better quality journalism in every field,
especially news. Legal arrangements should be made for local newspapers to employ communication faculty
graduates. Local media organizations should employ female reporters. Thus, women journalists should be

employed in every local newspaper.
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OZET

Son yillarda Tiirkiye'de filmlerin gdsterimi bazi agilardan sorunlu teskil etmektedir.
Ozellikle bazi filmlerin goriniirliigiiniin zayif oldugu goézlemlenmistir ¢iinkii pazarn
¢ogunluguna sahip olan paydaslar bu filmlerin dagitiminda engeller olusturmustur.
Talep edilmeyen bir tiir olarak goriilen belgeseller, ekranda gosterilmek i¢in ¢ok az
firsat bulmugtur. Bu ¢aligma Tiirkiye’de 2003 ile 2017 yillar1 arasinda vizyona girmis
belgeselleri inceleyerek dagitim ve algilanmasindaki motivasyonlar1 aragtirmaktadir.
Belgesellerin dagitimini etkilemis olabilecek baglamsal dinamiklerin gosterilmesi igin
icerik analizi kullanilmistir. Veri izin verdigi Ol¢iide filmlerin dagitim yolculugu
incelenmistir. Filmlerin yOnetmenleri hakkindaki iligkili bilgiler de belgeselin
dagitimindaki karar vericilerin siireglerini kesfetmek i¢in kullanilmustir. Festival
katilimlari, davalar ve elestirel veya toplumsal algi gibi filmlerle ilgili diger bilgilerden
de bahsedilmistir. Belgesellerin, ifade 6zgiirliigii problemini biiyiitebilecek goriiniirlik
sorununun astlmast i¢in ¢esitli ¢ikarimlar yapilmistir

ABSTRACT

Over the recent years, the exhibition of films in Turkey has been problematic in some
ways. Especially, the visibility of certain films has been observed to be poor because
the stakeholders who own the majority of the market have created obstacles in
distribution of these films. As seen as a kind of non-demand genre, documentaries have
found few opportunities to be displayed on screen. This study takes a look at the
released documentaries of Turkey from 2003 until 2017 and tries to investigate the
motivations behind their distribution and perception. Content analysis is used for
presenting the contextual dynamics that might have affected the release of the
documentaries. The screening journey of the films is also investigated as the data
allows. The related information about the directors is provided to disclose possible
reasons that encourage decision makers to screen the film. Other types of information
about the films such as competing in the festivals, lawsuits, and critical or public
perception are mentioned as well. Several implications are offered to overcome the
problematic aspect of documentary’s visibility that might enlarge the problem of

freedom of speech.
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INTRODUCTION

The exhibition sector of Turkey’s cinema has problematic conditions observed in the last years.
The largest exhibitor owns more than half of the film theatre seats in Turkey. In fact, the same company
also owns the largest distribution company, which creates a broader issue regarding the fair competition
in the two sectors. This issue is linked to the visibility of certain films that can be considered as no-
demand films by certain stakeholders. When these no-demand films are analyzed, it becomes inevitable
to observe how documentaries are positioned in this category. The interest of the audience in these films
has decreased over the years, which hinders decisionmakers from distributing documentaries. As a result,
the situation is under the control of the decisionmakers because they are obliged to choose profitable
films. This triggers the crisis of non-visibility for the documentaries of Turkey. On top of it,
documentaries have no adequate alternatives to make themselves seen by the viewer whereas fiction
films have more chance to be seen on TVs, online platforms etc. The no-demand perception endures in

those fields too, but it is not the discussion of this study.

Moreover, the monopolization polarizes the genres as well e.g., the number of comedy films
dramatically increases as the imbalance goes up. Therefore, it is likely to see less and less documentaries
in the film theatres for the following years regarding their proportion of number of documentaries
released divided by number of documentaries produced. The non-visibility and no-demand issues of
documentaries are also political in the sense that they are partly put into these categories as an excuse
for their activism or ideological perspective as in the case of Bakur [North], which was banned by
Ministry of Culture during 34" istanbul Film Festival (Cetinbas & Demirel, 2015). Hence, it violates
the right to freedom of speech from this point of view. This makes the situation important and that is
why there is a need for research as well.

This paper analyzes the domestic documentaries that are theatrically-released in Turkey from
2003 to 2017. The analysis of the films includes their contents, directors and perception by the scholars,
critics, and society. The number of theatrically-released documentaries and their features would be used
as tools to depict the problematic context of domestic documentaries in terms of their visibility, which
also raises some questions about the politics of the distribution and exhibition sectors. Could there be a
political context for the distribution of documentaries due to their influence on social change, public
disclosure and collective memory? What kinds of documentaries get a chance to be distributed and

screened in film theaters?
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LITERATURE REVIEW

Turkey’s portion of the domestic films is one of the highest in the world. According to the Box
Office data of 2013, Turkey has the highest shares of domestic films in Europe by 58 percent. This can
be seen as an advantage for the domestic film production although it brings about critical issues regarding
the theatrical distribution and exhibition of domestic films. Turkey’s film industry is not fairly
functioning, which hauls the film production towards a more commercially dominant environment which
creates the problem of visibility. This problem emerges the question of the visibility of documentaries
in such an environment. Obviously, documentaries usually have more political discourses than fiction
films and it is inevitable to link the issues of theatrical distribution and exhibition to Turkey’s current

political context. As Nichols (2010) points out:

Actions rely on values, and values are subject to question. Lives, as well as concepts and categories, are at stake.
Understanding, like critical perspective, leavens explanations, policies, solutions. Documentary film and video
constitutes a tradition that has addressed exactly this point, sometimes imperfectly, sometimes eloquently. It moves
forward in relation to all the work that has gone before, addressing issues, exploring situations, engaging viewers in
ways that will continue to instruct and please, move and compel. Its history belongs to the future and to those efforts
yet to come. It is these future works that will enlarge an existing tradition and contribute to shaping a world we have

yet to create. (p. 252)

Therefore, documentaries have the capability to influence social changes that are sometimes
undesirable in the eyes of authorities. It is not surprising to observe the absence of any solution or
regulation by the governments. If the existing mainstream media is considered, independent
documentary production might be one of the last mediums allowing the freedom of expression in the

field of media in Turkey.

The authorities can enjoy a significant peace of mind when the documentaries are not as visible
as other types of films together with the unfair distribution for all kinds of films. This can be better than
censorship due to the fact that there are no prohibitions addressed by the authority, but the nature of the
industry has built it by itself. Therefore, they might try to avoid responsibility of such problems whereas
they take advantage of it. Of course, there are some agit-prop documentaries like Gelibolu [Gallipoli]
that supports the nation-building ideologies, and thus the authority in general (Déker, Trevino, Ornek,
& Ornek, 2005). However, the majority of the theatrically-released documentaries are not similar to this.
The domestic documentaries of the first decade of the last century travel around themes like
remembrance, collective memory, identity politics and awareness (Akbulut, 2010, p. 124). Therefore, it

is possible to point out an opposing voice in the recent documentaries that were theatrically distributed.
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A study from South Africa discusses the challenges in the distribution of domestic documentaries
(Grunenwald, 2013, pp. 71-79). The study suggests a need for theorization in distribution together with
the training of the industry professionals who are specialized in distribution. However, it might raise
some questions to assign the role of distribution to professionals to solve the challenges especially in
Turkey. The professionals are already equipped for their work but their perspective towards the
documentaries differs from the case of South Africa. For instance, another study from Mexico links the
challenge of theatrical distribution to the neoliberal economy (Pérez Tejada, 2009, pp. 197-198). This
argument also fits into the mindset of Turkey’s decision makers, especially the commercial actors
because the defensive attitude towards rejecting a documentary becomes more than legitimate and the
result is a natural response of concerns about profit. In addition to that, another study depicts the
problems of women documentarists in India and the one of the interviewees, Sehjo Singh, complains
about the difficulties in distribution of her films — “How do you expect me to do everything — | direct,
produce, raise fund, finally I have to distribute my own films! Do I work or network?” (Gupta, 1998, p.
38). According to an episode from a TV program by Can Candan (2012), Feryal Saygiligil expresses her
arduousness after finishing her films. She mentions that filmmakers are trying to market their own films
and sometimes they even request from people to screen them, which is not ideal and energy consuming
for independent documentarists. According to the study, the situation is even worse in Columbia due to
the fact that only one documentary had a theatrical release in 2011 whereas there are 3000 domestic
documentaries produced in the last half century, but the essence of this problem differs from Turkey in
the sense that 96% of the municipalities do not have film theaters (Patino, 2014, p. 39-40).

On the other hand, the situation can be similar even in the high-income countries like Canada.
The study indicates that lots of film industry stakeholders are marginalizing documentaries as seen in
the case of the debates about whether documentaries deserve the place in a “Feature Film Guide” for
cinema of Canada which was discussed in Prately’s A Century of Canadian Cinema (Winton, 2007, p.
124). The same study gives examples about the success related to alternative digital distribution channels
of documentaries like torrents. The author connects the visibility issue of documentaries to the cultural
hegemony and neoliberalism. This argument is constructed onto the writings of Bourdieu, in which he
describes a matrix of cultural and financial forces that form a larger discursive hegemony described as
“The Tyranny of the Market” (1998). However, there are already several ways to overcome the obstacles.
For example, two theoretical frameworks like the coalition model and the horizontal networking logic
facilitated by digital technologies are utilized for documentaries to bypass traditional media gatekeepers
such as theatrical distributors and exhibitors, and thus they can contribute to grassroots political action
(Whiteman, 2004, p. 51; Juris, 2005, p. 189; Christensen, 2009, p. 77). A popular example of alternative
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distribution and exhibition strategies is the case of Robert Greenwald and Brave New Films that tried to
mobilize their own screenings and post-screening discussions against the mainstream distribution
channels in the USA (Haynes, 2007, p. 1).

METHODOLOGY

The theatrically-released documentaries are manually extracted from the online database of Box
Office Tiirkiye as they do not provide the choice to select genres to list the films. This study consists of
films that are released from 2003 until 2017 because their exposure level allows more meaningful
qualitative analysis, meaning that the documentaries of the last three years are excluded due to inefficient
level of exposure to conduct document analysis. They are analyzed and then certain films are removed
from the list due to lack of information about their release. The first film of the list is Hititler [The
Hittites] which was released in 2003 and it is the first theatrically-released documentary according to
Box Office Tiirkiye (Kaygisiz, Kaygisiz, & Ornek, 2003). This information cannot be confirmed only
with the data of Box Office Tiirkiye albeit there are no such alternative online sources. Therefore, the
filmography is critically dependent on the database of Box Office Tiirkiye. Indeed, some of the films
were not categorized as documentary but the list is supported by adding few theatrically-released
documentaries by a survey of domestic film festivals. Ten particular films that were particularly chosen
to have a more diversified forms the sample of this study. Chronologically, the study consists of The
Hittites, Crossing the Bridge, The Play, Mustafa, On the Way to School, The Last Season: Shawaks,
Ecumenopolis: City Without Limits, My Child, Haziran Yangini [The Fire of June, own translation], and
Cat (Christian, Klaus, Andreas, & Akin, 2005; Diindar & Diindar, 2008; Eskikoy & Dogan, 2009; Esmer,
2006; Giinay & Azem, 2012; Ince, Cetinbas, & Candan, 2013; Kaygisiz et al., 2003; S. (Producer) Koger
& Oz, 2009; Hacir, 2015; Wuppermann & Torun, 2017). Categorization of the documentaries might
provoke simplification even though a basic grouping would better off the intention of this study which
is to draw the overall framework of the theatrically-released documentaries. Therefore, several groups
are defined, and some documentaries might fall under more than one group. These groups are designed
in terms of the commonalities that form some clusters. The literary sources are found out through the
journals and databases including dissertations. The secondary sources like newspaper articles, film
blogs, video interviews, and any other relevant online sources are studied for content, director,
perception, and critical analyses. Online platforms like FilmLoverss, Beyazperde, biamag and other film
blogs and newspaper supplements are scanned to reach these sources. Online video and TV platforms
are also investigated for interviews with the filmmakers. Finally, the distribution phenomena among

these documentaries will be presented as a result of the analyzes.
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RESULTS

The analyses are following the order that is given in the previous part. However, the overall
analysis of the whole list together with the groups is made primary to the individual analysis of the films.
The list of all the theatrically-released documentaries from 2003 to 2020 is provided in this study (see
Appendix). There are 50 domestic documentaries that are theatrically-released in Turkey since 2003 and
this is the earliest year found through this research. Nevertheless, this does not mean that there would be
earlier documentaries especially when the information is strictly dependent on the data source (Box
Office Tiirkiye). There are some films without any information related to their box office figures and

tickets. Unfortunately, there are no alternative open sources for obtaining these data.

The first group is the documentaries of the women directors. There are 14 released documentaries
directed by women which correspond to approximately 28 percent of the films. The time interval of the
study consists of eight documentaries directed by women filmmakers as follows: The Play, Sidewalk
Sisters, Unye de Fatsa Arasi [The Gap Between Unye and Fatsa, own translation], Two Locks of Hair:
The Missing Girls of Dersim, Miisliim Baba 'nin Eviatlar: [The Sons of Papa Muslum, own translation],
Tepecik Hayal Okulu [Tepecik School of Dream, own translation], and Cat (Alkan, 2011; Alkaya, 2009;
Berke & Saglam, 2015; Esmer, 2006; Giindogan & Giindogan, 2014; Saragoglu, 2014; Wuppermann &
Torun, 2017). When the number of tickets sold for these films are compared to the whole list, they get
only 1,8 percent share. Hence, it is apt to claim that the theatrically-released documentaries in Turkey
are highly malestream. Furthermore, only few of them can be identified as feminist documentaries. The
Play is one of them and it will be analyzed separately in the following discussions. Two Locks of Hair:
The Missing Girls of Dersim tells the life Dersim victims in the aftermath of the massacre. The
protagonists are women who were given away after the massacre to the military families when they were
kids. This documentary has feminist subtext, but they are not directly transmitting a feminist narrative.
The Play’s narrative can be considered as a direct feminist narrative from certain points but it is also
debatable and this opens up a divergent discussion about how to define a documentary as feminist but

this is not a central question to this study.

The second group is the most watched documentaries which might be referred as the
documentary blockbusters. Another interesting fact is that the first two most watched documentaries are
about historical figures or events and these films are Mustafa and Gallipoli (Ddker et al., 2005; Diindar
& Diindar, 2008). The first documentary is about Mustafa Kemal Atatiirk and it will be examined in the
later discussions. In addition to this, these two documentaries get 57 percent of the entire ticket sales of

the list. Only two documentaries get more viewers than the other 48 films. The easy formula for
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“appealing” documentaries seems to be part of this trend, meaning documentaries about historical figures
and events are perceived as “watchable” in Turkey. It is important underline the significance of the
director at this point. Mustafa’s director, Can Diindar, is a popular journalist who can make his films
visible through media whereas Tolga Ornek, Gallipoli’s director, is a well-known filmmaker who is also
the director of the earliest film of the list, The Hittites. There is also another documentary, Menekse 'den
Once [Before Menekse, own translation], which was made by a famous journalist again and there are
lots of articles published about this film (Kurt & Yalg¢in, 2013). Even a basic search can culminate in
extensive amounts of information about this documentary whereas the most of the theatrically-released
documentaries receive far less attention than this. From this point of view, the filmmaker plays a
significant role on the distribution of the documentary whereas the visibility also increases especially in

the cases of famous directors.

The last group is the documentaries that screened in the film festivals. Festival circuits pave the
way for visibility since it causes an attention from the press. Therefore, lots of documentaries in the list
are screened in the film festivals. Some of them are screened in the major international film festivals
like Berlinale and Cannes. It increases the probability to be distributed in Turkey. Young Wrestlers is a
significant example of such films (Akdag, Dehzad, & Giimiirhan, 2016). It was screened on just three
locations and there is no box office information. It is Mete Giimiirhan’s debut and it won an award in
Berlinale. These could be the motivations of the distributors to screen it. Otherwise, it would not get a
chance to be released. As a matter of fact, the film was screened in Baska Sinema which chooses films
from international film festivals and creates an alternative space against the monopolized mainstream

film distribution and exhibition.
4.1.The Hittites

According to Box Office Tiirkiye, The Hittites is the first theatrically released documentary in
Turkey. As stated by its synopsis on IMDb, the film is about the rise and fall of Hittite Empire that
existed about 3500 years ago in what is now Anatolia. The film is made with the support of large
companies that makes it exceptional with its relatively higher budget compared to other documentaries
(Candan, 2006, p. 2). Even though it was not screened in any film festivals, it could get the chance to be
theatrically-released. Furthermore, it was the debut film of the director, and the duration of the
documentary is two hours which is surprising for the distributors to choose it at a time when
documentaries were almost not released at all. The Hittites’s content also increases its chance to be
chosen by those distributors or sponsors because it is about ancient history of Hittites which is taught in

almost every primary school in Turkey. According to a review, the film was distributed by Ozen Film
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which was the leading distributor of the period, and the critic emphasizes the fact that they want to see
more documentaries on the silver screen (Ozer, 2003). The film also has stars (e.g., Haluk Bilginer as
the King and Jeremy Irons as the narrator) in its cast which contributes to its visibility. The shooting
took 141 days and mainstream domestic TV channels like Kanal D and CNN Tiirk were the promotion
sponsors of the documentary whereas three premieres were held in Los Angeles, Istanbul and Ankara
(Milliyet, 2003). All in all, it is obvious that there was a significant financial support behind this

documentary.
4.2. Crossing the Bridge

The acclaimed director Fatih Akin directed the second documentary in the list, and it was
screened in Cannes Film Festival. Hence, it is not surprising to have this film at the second place because
it seems that the decision-makers were trying to act in a risk-free environment in terms of their profit.
On the other hand, this is the first film that has information in box office Tiirkiye as a Turkish
documentary. More than 36 thousand tickets were sold but it is important to underline the fact that an
international company was the distributor and in fact it is one of the world’s largest companies, Warner
Bros. According to Box Office Tiirkiye, it was also theatrically-released in the USA and its gross is 70
thousand US dollars which is a remarkable box office figure for a foreign-language documentary in the
USA. Therefore, the popularity of the director and its screening in the Official Selection of Cannes
influenced the distribution of the documentary. Besides, these also gave it a chance to receive attention
from the press and academia. Demir (2016) examines Fatih Akin’s cinema while mentioning the

documentary as:

Crossing the Bridge: The Sound of Istanbul (2005), a documentary film, has importance by reason of creating an
unusual cinematic city. The film offers a great opportunity to observe the conflicts and contrasts of Istanbul through
its sounds. In addition to that, sounds or music themselves may be useful to gain insight into the spatiality of the

city. For this reason, the documentary film plays a crucial part in this work. (p. 2)

Thereupon, it also obtained positive reception as observed in this study. There are numerous
critical reviews that mostly assigned high ratings to the film. Herein, it is timely mention the film’s cast
which consists of various famous singers. The narrative is built upon the songs and these artists appear

in those songs. Therefore, the content could be seen as crowd-pleaser from this perspective.
4.3. The Play

The third film is the first documentary from the list that is directed by a woman filmmaker. This
is not the sole difference of this documentary. The content is significantly different than the other films
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of the study. Actually, it is the second documentary film after Oz’s (2005) Uzak [Distant] that has non-
historical and unpopular figures or events. Moreover, Pelin Esmer was neither a well-known director
nor a popular journalist (like Can Diindar and Soner Yalg¢in) at that time. It was indeed her second film
and there was no strong financial support behind it. Therefore, The Play could be the first unexpectedly
released documentary of the study. However, it was also screened and won several awards in the film
festivals, and this contributed to its distribution. For The Play, almost 8 thousand tickets were sold which

could be lower than its special screenings.

The story follows the preparation of an amateur play comprising a fully women cast from a rural
area of Turkey. The play is a collective work of these women and a teacher. Their efforts can be read
as a rebellion against the brutal patriarchy of the country. That is why the film could be considered as a
feminist documentary. In one of her interviews, Pelin Esmer talked about her motivation for this film
by saying that she was searching for a visual way to tell the sociology (Esmer, 2005). According to
Kirel (2009, pp. 154-157), Oyun [The Play] is about unseen women of the rural Turkey, who also have
mediocre and quite difficult daily lives. Kirel also defines Oyun as a feminist documentary in her study.
She also talks about how the documentary made the “unseen” visible, but she suggests alternative
exhibition networks for such films to reach the correct and broad audience. Consequently, Oyun was
perceived quite positively by both the critics and academia even though it could not reach high number
of tickets. It isimportant to highlight that only seven copies were distributed. Thus, the theatrical release

was limited.
4.4. Mustafa

Mustafa is the most theatrically watched documentary in Turkey with the ticket sales of more
than 1.1 million. The director, Can Diindar, is a quite popular journalist who had other popular
documentaries that mostly aired on TVs. His journalist identity is a remarkable advantage to increase
the visibility of the film. It is also an attractive factor for distributors to choose. This could also be the
motivation of Warner Bros. The content is familiar enough since it is about a historical figure. However,
there are lots of other portrayals of Atatiirk throughout the cinema of Turkey, but Mustafa gained the
most attention. Why was this documentary popular? Akter & Incirlili (2017, p. 85) calls the other
cinematic portrayals as “re-presentations” of the previous work of mainstream media and conventional
history whereas Mustafa is another “representation” of Atatiirk that differs from the mainstream
representations. This divergent attitude of the documentary could be the reason for the court case against
it. This exemplifies the strength of the ideological apparatus in terms of how citizens react to the different

discourses about the well-known political figures and events. Aside from the political discussions,
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Mustafa tries to depict a heroic figure with its ordinary life and mistakes. Thus, it lowers the God-like
personas to the eye level just to make them seen by people because the owners of those personas are also
humans. Therefore, this documentary can be identified as a different kind of historic documentary

compared to other stereotypical ones.
4.5. On the Way to School

Another popular documentary is On the Way to School which is the second most watched film
of the study with more than 93 thousand ticket sales (Eskikdy & Dogan, 2009). In this case, there are
two directors who were not popular before this film, and they are also not popular journalists to ease the
distribution. In fact, this is the debut film of the directors. Nevertheless, On the Way to School created
numerous discussions among the film critics and scholars. The film won two awards from the major
domestic film festivals in Ankara and Antalya together with other international prizes. However, its
domestic success is not significantly correlated with the festivals since it came out just after the Antalya
Golden Orange Film Festival and it received the award in Ankara next year. The press did not pay much
attention even to its selection to the International Documentary Filmfestival Amsterdam which is
referred as ‘Cannes of documentaries’ (Sonmez, 2009). The content of On the Way to School might be
the triggering factor for such number of viewers. It narrates the journey of a new Turkish teacher who
travels to Eastern Turkey where the mother tongue of the people is Kurdish. Mother tongue-based
education is a renowned problem in Turkey for years. When the political context towards the Kurdish
region is taken into account, it becomes timely to consider the perception of On the Way to School as
“authentic” among the elites of Turkey. This authenticity is doubled with the film’s debated position
whether being a fiction vs. non-fiction film but it actually is a documentary (Cigek, 2011, p. 8). There
were lots of reviews and even a book that categorized it as a fiction film or sometimes as a docudrama

(Altan, 2016). Unfortunately, the genre appears to be the most argued point of the documentary.

On the Way to School is not choosing any sides about its political context. Thus, it can be referred
as an apolitical documentary with a political subject. Therefore, the film does not cross the “borders” of
the elites of Turkey so that the audience can absorb the Turkish modernity and Orientalized Kurdishness
all together (Demir, 2014, p. 2). There are articles that examine On the Way to School as a story of an
ideal teacher who brings civilization, education or other norms of modernity into the region (Ilbuga &
Sepetci, 2017, p. 23; Akcan & Polat, 2016, p. 310). Ozciar (2011, p. 6) defines the film as an example
of accented cinema. These perspectives give the motivation of the elites who praised this film even

though On the Way to School had lots of problematic aspects about political issue that it narrates.
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Anyhow, these were not widely discussed at all. As a result, On the Way to School became the third
most-watched documentary in the film theatres of Turkey.

4.6. The Last Season: Shawaks

The first Kurdish film in the study is The Last Season: Shawaks that tells the story of nomadic
Shawak community in Eastern Turkey. This film is similar to The Play in the sense that it depicts the
life of ordinary people living in the alienated region of Turkey. The difference from The Play is that
Kazim Oz is directing his camera to his own community (Candan, 2016, p. 15). Although the
documentary does not transmit a direct political message, there are few scenes that can be read as a
subtext of a political stance. It is a self-representation and thus the suppression behind the lives of
Shawak community is inevitably observed throughout the film. Hence, the box office figures are
moderate due to the fact that there is a bias towards Kurdish documentaries in the mainstream media of
Turkey. Therefore, there were limited literary sources, press attention and film reviews about this film.
The festivals and awards could not create much difference for Son Mevsim: Savaklar in Turkey which
portrays the societal barriers in front of the Kurdish documentaries.

4.7. Ecumenopolis: City Without Limits

The next film of the study is censored by the authorities and this case leads to a new discussion
about the censorship in Turkey. Besides the naturally built walls of neoliberal economies, censorship
stays as a backup force that punishes the works resisting against the cultural hegemony or state in
general. The special screening of Ecumenopolis was prohibited by the district governorate which claimed
that the screening would worsen the already busy traffic of Enez (Giinal, 2012, p. 20). This incident
reveals the anxiety of the power authority towards political films. As Ecumenopolis portrays the horrific
aspects of the gentrification, the district governor could have seen some possible threats about the film.
However, the film was theatrically-released before the special screening in Enez but this might not

change the potential threat for some authorities.

This documentary also got an average number of tickets compared to the other films of the list.
It won several awards in Turkey and abroad. However, the direct political content makes its distribution
journey more difficult as similar to the other cases. There is a study about Ecumenopolis that examines
the film within the concept of Henri Lefebvre and the author mentions that Ecumenopolis is a
visualization of the relationships of practice-space-representation in Istanbul. Thus, it could catch the
spirit of pre-Gezi period and in a way the film can be read as initialization of Gezi resistance (Erkilic &

Bayraktar, 2015, p. 132).
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4.8. My Child

The next film of the study is the one and only LGBT documentary of the entire list.
Unfortunately, the screening was overlapped with the Gezi resistance and one of the two copies of the
film was distributed to a film theater in Taksim. For this reason, the ticket sales could be seen as fewer
than expected because the film was screened in several festivals and won an award in Thessaloniki Film
Festival. It also received notable press attention and there were lots of film reviews mostly gave positive
ratings to the film. The director also tried to screen the documentary at the parliament, but the authorities
did not allow the screening inside the assembly. Afterwards, several MPs attended to the screening in
the nearest film theater, meaning most of the MPs are not interested in transphobia and homophobia in
Turkey. The documentary positions itself as a family movie in order to underline its narrative being the
parents of LGBT individuals. Thus, it allows empathy that might be functional for the society to
overcome the biases or to question the hatred. The director still tries to organize and attend to the special
screenings. He also tries to increase the visibility of the film with subtitles in various languages. This is
achieved through DVDs and online platforms so that the alternative post-theatrical distribution channels

are utilized for increasing the visibility.

In a recent article, My Child is analyzed based on coalition model coined by David Whiteman
and the model evaluates documentaries together with their entire production and circulation processes
and their involvement in the public discourse in contrast to their pure textual evaluation (Koger, 2015,
p. 223-224). Coalition model is also utilized for reaching out broader audiences and it helps spreading
the discourse into the popular spheres. In another article, My Child is referred as a useful tool for the
trainings of psychological counselor (Kagnici, 2015, p. 91). In conclusion, the film gained significant
amount of attention from the academia, press, and film critics. Consequently, the coalition model also
functioned to distribute the cause of the film even though the theatrical distribution could not reach a

satisfactory level as in cases of other documentaries.
4.9. The Fire of June

The Fire of June is the one of the most political documentaries in the list of theatrically-released
documentaries. It examines the murder of a Gezi protestor, Ethem Sarisiiliik, in Ankara and it narrates
the following court cases together with the personal interviews with Ethem’s family and other
interrelated people. According to a film review, The Fire of June transmits this tragic injustice without

agitation (Hacir, 2015). The academic sources are rare about this documentary since it is a new film.
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The Fire of June is the least watched documentary in the study. It was screened in seven film
theatres of Baska Sinema (Ozkaracalar, 2015). The film won an award in Canada International Film
Festival before its release in Turkey. On the other hand, it was selected for Istanbul Film Festival but
Giirkan Hacir withdrew his film from the competition after the censoring of Bakur. This might have
affected its performance after the theatrical release because it would receive some attention during the
festival screenings and then the theatrical release could have been more attractive for some people. Yet,
this is not a surprising number for documentaries released in Turkey’s film theaters because there are
documentaries like The Sons of Papa Muslum which got almost hundred ticket sales even though it was

about a famous iconic singer, Miisliim Girses, and his fans.
4.10. Cat

Cat is the second documentary of the study that is directed by a woman and this is the debut film
of the director. The film is about the seven stray cats of Istanbul. Cat had its first theatrical release in the
USA and then it was released in Turkey. It became the third highest-grossing foreign language
documentary of all times in the USA. This international success provided an enormous attention from
the world’s media giants like Guardian, NY Times, Indiewire and several others. Cat also appeared in
the best films list of Time and Indiewire. The screenings in the festivals and several awards doubled the
fame of Cat. This attention made Cat’s theatrical release inevitable in Turkey although it failed as in the
case of the US release. Nevertheless, it is one of the highest-grossing documentaries in Turkey, but the
box office seems relatively low when compared to the ticket sales in the USA. The content makes the
film consumable especially in the USA because it keeps everyone’s nose clean. The subject is also
appealing to the Western culture when it is considered under the notion of Occidentalism. It is an
authentic experience for Western audience to see cats on the streets by the virtue of their hyper-sterile
cities, in which there are no stray animals living in. Although there are few political graffiti appearing
at the background of some scenes, the film is not political. These are making it a risk-free choice for
both the distributors and audience. The documentary became popular in Turkey as well and it might
open up a debate about a potential relationship between Cat and cat videos that are usually consumed as

procrastination.

IMPLICATIONS

Erkili¢ & Toprak (2012, p. 15) examines the role of internet on the distribution and exhibition of
documentaries. They compare the effect of digitalization on other sectors like music and it is investigated
that cinema’s digital distribution channels are not as improved as other fields, but this depends on the

regulations and the type of the work as well. Even though it was stated that there were no corporate
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online distribution or exhibition networks in Turkey, several domestic platforms (e.g., puhu tv, blutv,
Exxen, Gain) were established after the publication of this article. There are also branches of online
platforms from abroad (e.g., Mubi, Netflix, Amazon Prime). The digital distribution and exhibition are
more practical than conventional methods by the virtue of easy access and low-cost operations.
Therefore, digital distribution is more likely to surpass the biases, profit concerns, political barriers, and
hegemonies of neoliberalism. Nevertheless, certain films are produced for silver screens regarding their
technological features like cutting-edge sound and image quality. Watching films on TV screens, mobile
phones, or computers makes these extremely costly features unnecessary, which also infers that their
technical specs can be lowered to the level of TV productions. It might also lead to a disruptive
innovation when the online distribution and exhibitions channels become predominant. On the other
hand, the existing gatekeepers of the mainstream media could dominate the online platforms as well.
The two domestic examples of online broadcasting channels (puhu tv and blutv) belongs to
conglomerates rather than new entrants whereas a similar case is also examined in UK (Serensen, 2012,

p. 741).

The mainstream TV sector is not an alternative for the documentaries in today’s context of
Turkey. Documentaries are employed as a tool for penalizing TV broadcasters by forcing them to air
documentaries instead of the penalized program. The power authorities have already established a
monodic mainstream media which also have its reflections in the theatrical distribution and exhibition.
It is timely to claim that the overall framework of this monodic media manufactures consent through the
political economy of mass media. Hence, the anti-democratic acts of the government could be
legitimized by utilizing the entire media (Chomsky & Herman, 2010). At this stage, documentaries
become a potential medium to resist against fascism and it also enables the universal right to freedom of
speech. All in all, the democratization of film production contributes to this cause whereas the same

should be achieved for the distribution as well.

CONCLUSION

The distribution of films is not underlined like the production, and it is not as visible as the
exhibition. Therefore, it is sometimes referred as the invisible art that explains the enigmatic process
carried out by the professionals of the industry while not receiving much attention from the researchers
and other professionals form the industry (Sin, 2007). Throughout this study, the invisible art and its
relationship with the theatrically-released domestic documentaries tried to be investigated by analyzing
the ten selected documentaries released from 2003 until 2017. This study focuses on the following
questions: (1) What kinds of documentaries are distributed in Turkey? (2) What could be the reasons
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that made these documentaries distributed? and (3) Why were certain documentaries watched by the
crowds whereas some of them couldn’t reach enough viewers? The analyses indicate that some ex-ante
factors play a significant role on the distribution of the documentaries. Filmmaker’s identity, festival
circuits, content, and press attention are the four factors examined in this study. These factors have the
capability to affect the visibility regarding the political economy of the film industry. Hence, they can
also impact the distribution journey of a documentary. There were similar cases in different contexts as
reviewed in this article. Those studies draw a similar attention to the importance of distribution while

there is still limited amount of study about this issue.

There might be several alternatives to tackle with the issues related to visibility and theatrical
distribution of documentaries in Turkey. The guerilla filmmaking (enabled with the democratization of
film production) seems to be the most viable method when it is combined with the digital distribution of
documentaries, but this can work under the assumption that the political context would be similar as of
today. On the other hand, the coalition model can also provide the visibility and alternative channels of
distribution. The data source could create various limitations to this research as there are incorrect
categories in terms of the film’s genre. The selection of the documentaries in the study is not designed
to be representative of the whole list even though the attempt was to have diverse range of films. Hence,
there might be limitations about representativeness regarding the study. Future research is needed to
analyze more documentaries and draw more alternatives for both theatrical and post-theatrical

distribution.
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EXTENDED ABSTRACT

The exhibition sector of Turkey’s cinema has problematic conditions observed in the last years.
The largest exhibitor owns more than half of the film theatre seats in Turkey. In fact, the same company
also owns the largest distribution company, which creates a broader issue regarding the fair competition
in the two sectors. This issue is linked to the visibility of certain films that can be considered as no-

demand films by certain stakeholder
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This paper analyzes the domestic documentaries that are theatricaly-released in Turkey from
2003 to 2017. The analysis of the films includes their contents, directors and perception by the scholars,
critics, and society. The number of theatrically-released documentaries and their features would be used
as tools to depict the problematic context of domestic documentaries in terms of their visibility, which
also raises some questions about the politics of the distribution and exhibition sectors. Could there be a
political context for the distribution of documentaries due to their influence on social change, public
disclosure and collective memory? What kinds of documentaries get a chance to be distributed and

screened in film theaters?
Methodology

The theatrically-released documentaries are manually extracted from the online database of Box
Office Tiirkiye as they do not provide the choice to select genres to list the films. The study consists of
films that are released from 2003 until 2017 because their exposure level allows more meaningful
qualitative analysis, meaning that the documentaries of the last three years are excluded due to inefficient
level of exposure to conduct document analysis. They are analyzed and then certain films are removed

from the list due to lack of information about their release.
Results and Conclusion

Throughout this study, the invisible art and its relationship with the theatrically-released domestic
documentaries tried to be investigated by analyzing the ten selected documentaries released from 2003
until 2017. This study focuses on the following questions: (1) What kinds of documentaries are
distributed in Turkey? (2) What could be the reasons that made these documentaries distributed? and (3)
Why were certain documentaries watched by the crowds whereas some of them couldn’t reach enough
viewers? The analyses indicate that some ex-ante factors play a significant role on the distribution of the
documentaries. Filmmaker’s identity, festival circuits, content, and press attention are the four factors
examined in this study. These factors have the capability to affect the visibility regarding the political

economy of the film industry.

The selection of the documentaries in the study is not designed to be representative of the whole
list even though the attempt was to have diverse range of films. Hence, there might be limitations about
representativeness regarding the study. Future research is needed in order to analyze more documentaries

and draw more alternatives for both theatrical and post-theatrical distribution.
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OZET

Gegmisten giiniimiize varligini siirdiiren ve gesitli sekillerde mesrulugunu saglama
idealinde olan iktidar aygitinin, hegemonyasini siirdiirebilmek amaciyla uyguladig: en
onemli teknik, gozetimdir. Gozetim olgusu, zamanin sartlarina ve gelisen teknolojiye
paralel olarak farkli bigimlerde uygulanmis ve toplum denetim altina alinmaya
caligtlmistir.  Yeni iletisim teknolojilerinin gelismesi de iktidarin ve gozetim
mekanizmasinin ¢ehresini degistiren dnemli noktalardan biri olmustur. Artik baski ve
zorlamanin yerini goniilliiliik almis, iktidarin gozii, baskici ve olumsuz anlamindan
styrilmaya baglamigtir. Yeni medyanin kendine ickin olan goniilli gozetim
mekanizmasi sebebiyle, gozetim mantalitesi yeni bigimlere biirlinmiigtiir. Ayni
zamanda sistemin giivenligini saglamak amaciyla kisiyi hapsedip izleme ve denetleme
durumu, yine sistemin giivenligi i¢in sistemden dislama ve degersizi degerliden ayirma
hareketiyle eklemlenmistir. Bu ¢aligmada, yeni iletisim teknolojileri ile degisime
ugrayan gozetleme olgusunun, gegmisten giinliimiize nasil degistigi ve literatiirde ne
gibi kavramlarla ifade edilmis olduguna dair bir literatiir taramasi yapilmigtir. Bu
baglamda, panoptikon, siiperpanoptikon, sinopticon, omnipticon, ve banoptikon,
kavramlari karsilastirmali bigimde agiklanarak, yeni iletisim teknolojileri ile ortaya
¢ikan gozetim teknikleri ve yeni kavramlar irdelenmistir.

ABSTRACT

Surveillance is the most important technique used by the government to maintain its
hegemony, which has existed from the past to the present and has the ideal of
legitimizing it in various ways. The phenomenon of surveillance has been applied in
different ways and parallel to the conditions of the time and the developing technology,
and the society has been tried to be kept under control. The development of new
communication technologies has also been one of the important points that changed the
face of power and surveillance techniques. Now the pressure has disappeared, instead,
voluntarism has dominated. Due to the voluntary surveillance mechanism inherent in
the new media, the surveillance mentality has taken on new forms. The individual, who
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was previously watched and imprisoned for the security of the system, is now excluded
from the system for the security of the system. In this study, the changing phenomenon
of surveillance with new communication technologies was examined. A literature
review was conducted to reveal how surveillance has changed from past to present and
with which concepts it is expressed in the literature. In this context, the concepts of
panopticon, superpanopticon, synopticon, omnipticon, and banopticon are explained
comparatively, and surveillance techniques and new concepts that emerge with new

communication technologies are examined.
© 2021- e-ISSN 2667-6850

GIRIS

Insanlik tarihinin basindan beri insanoglunun yasam miicadelesi ile beraber hep hayatimizda
bulunan, devamli olarak degisen ancak her zaman var olan, bazen zarar bazen ise yarar saglayan,
insanoglunun yarattig1 bir giiclin varligindan s6z etmek gerekmektedir. Bu gii¢ “iktidar” kavram ile
ifade edilmektedir. Iktidar kavrami, farkli donemlerin farkli sartlarina ve felsefelerine gore gesitli
bigimlere biiriinse de ortadan kalkmasi higbir zaman olas1 olmayan bir gergeklik olarak diigiiniilmektedir.
[k caglarda kabile reisi olarak kendini gdsteren iktidar, giiniimiizde goriinmez bir ¢ehreye sahip olsa da
daha giiclii ve biiylik bir giictiir. Bu gii¢, diinyadaki tiim gelismelerden haberdar olmasinin yaninda,

ayrica bu gelismelerin yaraticis1 ve gdzetleyicisi roliindedir (Ozdel, 2012, s. 22).

Iktidar, toplumu denetim altina alabilmek adina i¢inde bulunulan dénemin teknolojisi ekseninde
yeni iktidar mekanizmalar1 yaratmaktadir. Kapitalist iktidar yapisi, gelisen teknolojiye paralel olarak
yasadig1 degisimi iktidar bi¢cimlerinde de gostermektedir. Toplumsal beden, iktidar agisindan disiplin
altina alinmas1 gereken bir nesnedir ve iktidarin gozii toplumsal biling yapisinda kendini i¢sellestirmek
amaciyla stirekli bigimde bu bedeni gozetlemektedir. Toplumsal yasamdaki 6zgiirliik bir yanilsamadan
ibarettir. Toplumsal yasamdaki oOzgiir alan aslinda bir askeri diizenin ve hatta bir hapishane
mantalitesinin izdiislimiinii i¢ermektedir. Bireylerin Onceden belirlenmis kurallar cercevesinde
davranisglarinin sebebini sorunsallastirmadan yasadigi, toplumun tek merkezden yonetildigi bir
toplumsal yapiin ifade ettigi sey, bireylerin nesnelestirilerek yok edildigi bir sistemdir. (Coban, 2019,
s.119).

Iktidarin giiciinii gériiniir kildig1 alanlardan biri olan ve geleneksel medya olarak isimlendirilen,
genel anlamda tek yonlii bir siireci ifade eden, endiistriyel ve kitlesel iletisimi tanimlayan bir agamanin
ardindan, giiniimiizde sosyal medya cagi yasanmaktadir. Dijital medya veya internet medyasi
kavramlariyla nitelendirilen bu medya ortami, bilisim ve enformasyon teknolojilerini ve internet ag
tabanimi kullanan bir mecradir. Internet siteleri ve e-mailleri igeren Web 1.0 dénemini, daha etkilesimli

ve etkinlik alani yiiksek olan sosyal medya platformlarinin devreye girmesini saglayan Web 2.0
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teknolojisi takip etmistir (Camuroglu C1g, 2016, s. 92). Seylerin interneti dedigimiz Web 3.0 ise hayatin
tiimiiyle protokole gegirilmesini miimkiin kilmistir (Han, 2020a, s. 69). iktidarin mesrulugunu saglamak,
hegemonyasin1 devam ettirebilmek, giivenligini siirdiirmek i¢in uyguladig1 gézetim olgusu gegcmisten
giinlimiize birtakim doniisiimlere ugrarken yeni iletisim teknolojilerindeki bu gelismelerin biiyiik etkisi
olmustur. Kalaman (2019)’a gore, bir donem uygulanan insanlarin takip edilmesi, kisilerin fislenmesi
ve gozetlenmesi yoluyla kayda gegirilen yazili dosyalar artik ortadan kalkmistir. Bunun yerine
giiniimiizde, bireyin attigi adimlarin, gittigi yerlerin, internette ziyaret ettigi sitelerin, herhangi bir
cevrimici platformdan paylastig1 biitiin iletilerin mevcut oldugu dijital ortamlarda saklanan inanilmaz
biiytikliikteki veri bulunmaktadir. Genelde toplumun 6zel olarak ise bireyin doniismesinde katkisi olan
bu gozetim bicimleri her donem farkli bigimlerde ortaya ¢ikmis ve uygulanmis ve gézetim kavramini ile
ilgilenen arastirmacilar kavramin farkli niteliklerini 6n plana ¢ikararak farkli isimlendirmeler
yapmislardir. Bu gozetim tekniklerinden en bilineni ve ¢esitli aragtirmalara konu olan1 kuskusuz
panoptikondur. Bunu giiniimiizde yeni iletisim teknolojilerinin gelismesi ile birlikte, stiperpanoptikon,
sinoptikon ve omniptikon takip etmistir (5.581). Sonrasinda ise istenmeyenin sistemden dislanarak
sistemin verimliligini ve siirdiiriilebilirligini saglamanin farkli bir roliinii tstlenen Bannoptikon

karsimiza ¢ikmaktadir.

Bu caligmada gegmisten giinlimiize varligini ¢esitli siluetlere biiriinerek siirdiirmeye devam eden
iktidar mekanizmasinin dijitallesme ve yeni iletisim teknolojilerinin kullanilmaya baslamasiyla birlikte,
nasil bir doniisiim ge¢irdigi irdelenecektir. Yukarida bahsedilen kavramsallagtirmalar 15181inda gozetim
olgusu ve gozetim toplumundaki iktidarin gézii ve yeni bakis politikalar, karsilagtirmali olarak bir
literatiir taramasiylaincelenmektedir. Caligma yeni iletisim teknolojilerinin gézetim mekanizmasindaki
yerini anlamak ve iktidarin giinlimiizdeki goériinmeyen suretini idrak edebilmek adma Onem

tagimaktadir.

1. Ozne, iktidar ve Goz Kavramlar:

Foucault (2014)’a gore Fransizca “sujet” den gelen 6zne kelimesinin iki anlam1 bulunmaktadir.
[lki tabi olan yani boyun egen 6zne, ikincisi ise baglanmis 6znedir. Ilkindeki tabi olma durumu denetim
ve bagimlilik yoluyla gerceklesmekteyken ikincisinde karsimiza ¢ikan 6zbilgi ve vicdandir. Bu noktada
Oznenin baglandig1 kendi kimligidir. Ancak boyun egdiren iktidar bi¢imi, sdzciliglin iki anlaminda da
isaret edilmektedir (s. 63). Ozne aslinda higbir zaman kendi basima var olan 6zerk ve 6zgiir bir yap:
degildir. Toplumsal yapinin bir pargasi olarak 6zne, toplumsal yapiya ihtiya¢ duyar ve ondan aldiklariyla

kendini parca parca olusturmaktadir. Olusturulan bu biitiinliik, uyumsuzluklar, eksikliler ve sorunlar



KRITIK ILETISIM CALISMALARI DERGISI (2022) ILKBAHAR-01 36

icermektedir. Oznenin kurgusu iginde bulunulan sistemin kosullar1 araciligiyla belitlenir ve bu kurgu
her zaman ideolojinin temel belirleyici oldugu bir siireci isaret etmektedir. Iktidarin ideolojisi ile kendi
gercekligi arasinda kalan 6zne, ¢6zlimii olmayan bir par¢alanma ve yeniden biitliinlesme siirecini igeren
hastalikla yasamaya mahk(m edilmektedir. Ozne gercek varolusunu yakalayamadig icin kurguladigi
“ideal 6zne”, olmak istedigi ancak olamadig1 bir dznedir. Ozne siirekli olarak kendini tamamlanmig
kabul etme egilimindedir ancak 6znenin bitmeyecek bir siire¢ oldugunu séylemek gerekmektedir. Ozne,
bu bakimindan kendini var edebilmek i¢in iktidarin varolusuna yonelik tehditlerine ragmen goriiniir

olmay1 tercih eder (Coban, 2009, s.3).

Oznenin var olusuna bir tehdit olusturan iktidar kavrami ile ilgili ise teorik bir kaostan s6z etmek
yanlis olmayacaktir. Varligindan asla siiphe edilemeyecek bir fenomen olarak iktidar,
kavramsallastirmada birtakim belirsizliklere sahiptir. iktidar, baski olarak nitelenmesinin yaninda,
iletisimde yapici bir unsur olarak da nitelendirilir, bazen de 6zgiirliik ile iliskilendirilmektedir. iktidari
ortak eyleme dayandiranlar oldugu gibi miicadeleyle iliskilendirenler de bulunmaktadir (Han, 2020b,
s.7).

Iktidar kavram1 daha ¢ok baski, denetim, esitsiz miicadele gibi 6zneye iistiinliik kurmaya calisan
kavramlarla iligkili olarak diisiiniilmektedir. Elbette bu diisiince, iktidarin belli bir yoniinii ifade ediyor
olabilir. Ancak Foucaultcu bir bakis agisiyla iktidart 6znenin kurucusu, Onun arzusunun yoriingesi ve
hatta 6znenin varolus sart1 olarak anlamlandirirsak, iktidar sadece karsi koyulandan ziyade varolus i¢in
giiclii bir bagimizin oldugu, varligimiz i¢inde bulunan ve saklanan bir sey olacaktir (Butler, 2005, s. 9-
10). Boylece Foucaultagisindan 6zne ve iktidar arasinda, siki bir iliskinin bulundugu sdylenebilir. Iktidar
yalnizca kurumsal yapilar baglaminda tepeden inme bir sekilde 6zneyi denetimi altina alan salt bir yap1
degildir. Bundan daha ileri bir boyut olarak, giindelik hayata, 6znenin zihninde ve hareketlerinde kendine
yer edinen bir kurumdur (Ozmakas, 2012, s. 56). Dolayistyla bireyi iktidar mekanizmasinin uygulandigi
ya da cezalandirildig ilkel bir atom, bos bir mekanizma; iktidar1 ise bireyi bastirmak ya da 6zneligini
parcalamak amaciyla ¢alisan bir gii¢ olarak diisiinmek hatali olacaktir. Bir bedenin, hareketlerin,
arzularin, sOylemlerin bireyler olarak tanimlanmasini saglamak ve bunu kurmak iktidarin birincil
etkilerinden biridir. Bireyler iktidarin hedefleri degil, tam tersine iktidarin aracis1 durumundadar. Iktidar,

kurdugu birey iizerinden igslemektedir (Foucault, 2011, s. 107).

Bagka bir sekilde soyleyecek olursak, iktidar, yaratmis oldugu hakikat yasalar1 ve bu yasalar
cercevesinde trettigi sOylemsel pratikler araciligiyla yasamin adlandirilmasi ve anlamlandirilmasi

stirecinde etkin bir rol oynamaktadir. Bireyler, bu yasalara birtakim pratiklerle tabi kilinarak iktidarin
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devamini listlenmektedir. Foucault, bu siireci “nesneleserek 6znelesme” olarak adlandirmaktadir. Artik
iktidar yagsami sona erdirebilecek bir giicii degil, aksine yagamin iiretimini ve devamliligin1 saglamaya
yonelik mekanizmalar1 denetleyen ve gozetleyen bir aygit olarak karsimiza ¢ikmaktadir. Foucault,
bundan dolayr iktidarin bedenler {izerindeki kontroliinii ifade eden biyopolitikayimoderniteyle
iligkilendirmektedir (Bastiirk, 2013, s. 244). Modernitenin disiplin iktidari, niifusu 6zenle yonetilecek
bir iireme ve {iretim y1gim olarak gormektedir. Bunu gerceklestiren ise biyopolitikadir. Ureme, saglik
diizeyi, dogum ve 6liim oranlari, yasam siiresi bu kontrollerin nesneleridir. Foucault’un bahsettigi “niifus
biyopolitikas1” disiplin iktidarinin yonetim teknigidir. Disiplin iktidarinin temelinde terbiye etmenin
olumsuzlugu bulunmaktadir ve bu itaatkar 6zneyi yaratir (Han, 2020a, s. 30). Disipline edici iktidar
insanlar1 topluma yararl kilmak ve verim elde etmek i¢cin bedeni adeta hizaya sokmaktadir. Beden ayni1
zamanda paradoksal bir bi¢imde disipline etme ve denetim altina alma siirecini eksik, yetersiz kilmakta
ve iktidar1 disiplinden baska teknikleri de benimsemeye zorlamaktadir. fktidarin disiplinden baska
benimsemeye basladig1 yeni bi¢im ise denetimdir. Denetim, disiplinin yerine baska bir seyin koyulmasi
ve disiplin paradigmasinin terk edilmesi olarak degil, iktidar iliskilerini daha etkili kilmak amaciyla
yapilan bir tamamlamadir. Verim ve lretkenlik fikrini yasatmak i¢in denetim disiplini pekistirip
donistirmektedir. Yeni sanayi iiretimi sonucu ortaya ¢ikan degisim, denetimi gerekli hale getirmistir

(Revel, 2006, s. 139).

Tiim iktidar bigimlerinin ¢esitli donemlerde ve diizeylerde isledigi farkli yontemler ve teknikler
vardir. Ornegin polisin kendi iktidar yontemleri varsa, aile iginde ebeveynlerin ¢ocuklart iizerinde, kadin
ve erkegin karsilikli birbiri tizerinde iktidar iliskileri kurdugu birgok prosediirden bahsedebiliriz. Yani
iktidar iliskileri bir tiir kaba tahakkiim ya da siddet icermek zorunda degildir; bunlar iktidarin asiri
durumlarin1 gostermektedir. Iktidar iliskileri aslinda giic iliskileridir, her zaman tersine donme ihtimali
bulunan ¢atismalardir. Iktidar her yerdedir ve kagimilmaz olarak direnise de yol agmaktadir (Foucault,
2012, s. 176-177). Dolayisiyla iktidar kendisini siddet ya da baski olarak disa vurabilir ancak buna
dayanmaz. Ozgiirliige de kars1 degildir. iktidar en olumsuz bigimiyle diisiiniildiigiinde, iradeleri kiran ve
Ozgiirliigin karsisinda duran bir giic olarak ortaya c¢ikmaktadir. Giliniimiizde ise iktidar giderek
miisamahac1 bir bigime biiriinmektedir. Miisamahakarliginin yaninda dostlugu ile biitiin
olumsuzlugundan siyrilmakta ve adeta kendini 6zglirliik olarak sergilemektedir. Neoliberal rejimin
iktidar mekanizmasi daha goriinmez bir surette, incelikli, kaygan, ve akilli bir bigim almistir. Bu rejimde
tabi durumda bulunan 6zne boyun egisinin farkinda bile degildir. Egemenlik iligkileri goriis alaninin

disinda oldugundan dolay1 kendini 6zgiir sanmaktadir (Han, 2020a, s. 23-24).
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Her iktidar toplumsal yasam tizerindeki denetimini kendi zamaninin teknolojileri ¢ercevesinde
“g6z” lizerinden kurmaktadir. GOz, tarihsel anlamda iktidarin temel belirleyenidir. Toplumun tiim yasam
alanlar1 iktidarin gozii tarafindan denetlenmektedir. Iktidar bu islevi ger¢eklestirmek, toplum iizerinde
denetimi saglamak amaciyla gozetim sistemlerini kullanmaktadir. Toplumu goz ile denetim altina alan
iktidar ayn1 zamanda toplumsal gozii de denetlemeye ¢aligsmaktadir. Bu anlamda iktidarin mesruiyetini
saglamak i¢in kullandig1 denetim bigimlerinden en temeli gdzetim, en 6nemli iktidar organlarindan biri
ise gozdiir (Coban, 2009, s. 1). Goziin iktidar olarak adlandirilan kapitalist sistemin iktidar bigimine
yonelik tartisma Bentham’in Panoptikon’u ile baslayarak Foucault’'un ¢alismalariyla devam etmistir.
Iktidarin goziiniin iirettigi goziin iktidari, yeni iletisim teknolojileri vasitastyla disiplin ve cezalandirma

baglamindaki hapishane sistemini hayatin her alanina yaymistir (Coban, 2019, s. 111).
2. Panoptikon’danSiiperpanoptikona

Yasadiklar1 donemde biiyiikk kanisikliklarla karsilan imparatorluklar, kendi halklarini
denetleyebilmek i¢in, 18. yiizyilda bazi otoriter kontrol sistemleri iiretme yoluna gitmislerdir. Bu
diisiinceye paralel olarak bu donemde, kontrol sistemlerine ilham veren yeni bir yapi tarzi ortaya
cikmistir. 1785 yilinda iki kardes olan Benthamlar bir proje ¢alismasi yapmistir. Samuel Bentham
tarafindan tasarlanan ve Jeremy Bentham tarafindan da ig sistemleri temellendirilen bu yapi, Panoptikon
adiyla anilmaktadir. Bu kelime “pan” ve “opticon” olmak iizere iki farkli sozciliglin birlesmesiyle
tiretilmistir. Pan kelimesinin anlami biitlin, opticon kelimesinin anlami da gozlemlemektir. Bundan
dolay1 yap1 tam da yapacagi isleyise uygun bir bigimde “biitiinii gézetlemek™ anlamina gelen Panoptikon
ismini almistir (Ozdel, 2012, s. 23).

Bu yapi, say1 olarak ¢ok fazla insanin denetim altinda tutulmasmin ve gozetlenmesinin
amaclandigi, ¢ercevelenip denetlenebilecek kadar genis mekani bulunmayan, istisnasiz biitiin kurumlara
uygulanabilir niteliktedir. Bina ahlaksizlar1 1slah etmek, endiistrideki is kollar1 igerisindeki 1slah
edilemeyen bireyleri cezalandirmak, acizlere bakmak, delileri denetim altina almak, tembelleri
calistirmak, siipheli kimseleri hapsetmek, hastalar1 tedavi etmek, goniilliileri yonlendirmek ya da yeni
yeni nesli egitmek amaciyla kullanilabilir durumdadir. Bu anlamda bina, cezaevlerinin,
nezarethanelerin, hapishanelerin, 1slahevlerinin, diigskiin evlerinin, imalathanelerin, hastanelerin, akil

hastanelerinin ya da okullarin amaglarina uygulanabilir niteliktedir (Bentham, 2019, s. 12).

Kurumdaki gozetim altina alinan bireyler, gézetim faaliyetini gergeklestiren bireyler tarafindan

ne kadar sik1 denetim ve gozetime tabi tutuluyorsa, kurumun amaci da o kadar kusursuz bi¢imde yerine
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getirilmektedir. Burada 6nemli olan kisinin hem her an gozetlendigini diislinmesi hem de ne zaman
gozetlendigini tam olarak bilememesidir. Bu durum, kisinin her an go6zetlendigine kendine

inandirmasina ve buna gore hareket etmesine sebep olmaktadir (Bentham, 2019, s. 13).

Bina gozetleyicinin merkezde olusunu saglayabilmek icin dairesel bir bicimde tasarlanmistir.
Yuvarlak yapida disa ve i¢e bakan pencereler ayrica ana binasinda hiicreler bulunmaktadir. Bu hiicreler
i¢ alanda bir bos meydana, arenaya dogru konumlandirilmistir. Gozetleyicinin oldugu kule de bu
meydanin tam ortasinda bulunmaktadir. Birbirinden bagimsiz durumdaki hiicreler birbiriyle herhangi
bir iletisim kurulamayacak sekilde tasarlanmig ve bu sayede hiicredeki bireyler yalnizlastirilarak, olasi
otoriteye direnis ihtimali ortadan kaldirilmak istenmistir. Hiicrelerin 1s1iklandirma ve pencere sistemleri
de gozetleyici giiglii kilmak amaciyla ayarlanmistir. Hiicrelerin dis pencereleri sadece 151k alma amaciyla
kullanilmaktayken, i¢ avluya dogru tasarlanan pencereler gozetleyicinin hiicrede bulunan kisiyi daha iyi
gorebilmesi adina yapilmistir. Gozetleyicinin bulundugu kulede yer alan pencereler ise pencereden
iceriye bakan mahkimlarin gozetleyicinin iceride bulunup bulunmadigini, kendisini gozetleyip
gozetlemedigini anlayamayacagi bigimde 6zel bir sekilde tasarlanmistir. Bu nedenle icerideki kisi
kendini siirekli olarak izleniyormus gibi hisseder. Gozetleyici, buradan hiicreleri izlediginde onlar1 net
bir sekilde gozetleyebilirken ayn1 zamanda mahk(mlara kars1 da goriinmez kilinmis bir iktidar roliini
tistlenmistir (Ozdel, 2012, s.24). Bdylelikle hayali bir iliskiden mekanik olarak gergek bir boyun egme
durumu dogmaktadir. Bundan boyle delinin sakin olmasi, mahkiimun iyi davranmasi, okul ¢ocugunun
0zenli olmasi, is¢inin ¢aligmasi, hastanin tedaviye riayet etmesi ig¢in herhangi bir gii¢ kullanmaya gerek
kalmamaktadir. Artik kocaman Kilitler, demir parmakliklar, zincirler kullanilmayacaktir, ayrimlarin net
ve acikliklarin 1yi tasarlanmis olmasi yeterlidir ve bu durum Bentham’1 adeta biiyiilemistir. Eski kale
tarzindaki agir “gilivenlik evleri” mimarisinin yerine gegebilecek bir “emin olma evi’nin basit ve
ekonomik geometrisidir bu. Burada bir goriiniirliik alanina boyun egdirilen ve bundan haberi olan kisi,
iktidarin baskilarini kendisi i¢in yeniden degerlendirmekte ve onlar1 kendi iizerinde kendiliginden etkili

hale getirmektedir (Foucault, 1992, s. 254).

Gozetlenen insanlarin kendilerini her zaman goézetim altinda hissetmeleri Panoptikon i¢in
muhtemelen en dnemli noktadir ancak tek dnemli nokta da degildir. Burada en 6nemli seylerden birisi
de miimkiin oldugunca genis bir zaman diliminde kisilerin gercekten gdzetim altinda tutulabilmesidir.
Boylece gozetleme isinde ortaya cikabilecek problemler bu yapiyla en aza indirilebilecek ve en yiiksek

1slah gergeklestirilebilecektir (Bentham, 2019, s. 23).
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Bentham’in Panoptikon’u 1980°1i yillardan sonra ilgi merkezi haline gelmis ve bir¢ok tartismaya
sebep olmustur. Bu tartismalarda hemfikir olunan nokta konunun yeni bir iktidar bi¢imi yarattig1 ya da
yaratmasina yardim etmesidir. Panoptikon, kimilerine gore yalnizca Jeremy Bentham’in hapishanesi ve
basarisizliga ugramis bir tasari olarak ele alinsa da Londra’da bunu insa etmek i¢in yirmi yilin1 harcamas,
sonunda da Ingiliz hiikiimetinin baskisiyla tasarisindan vazgec¢mistir. Panoptikonu kendi tarihi igerisinde
bir tasar1 olarak degil de felsefi bir ¢alisma olarak goren diisiiniirler ilerleyen zamanlarda bunu gelistirme

yoluna gitmistir (Werret, 2019, s. 87-89).

Bentham’in projesinden ciddi bigimde etkilenen ve bunu “modern toplumun iktidar laboratuvar:”
olarak niteleyen Foucault’a gore panoptikon, gézlem mekanizmalari araciligiyla bireylerin tutumlari
tizerinde daha etkili olabilmekte ve onlara daha fazla niifuz edebilmektedir. Bu nedenle panoptikonu
hayali bir yap1 olarak anlamamak gerekmektedir. Panoptikon, ideal bi¢cimde sekillendirilmis bir iktidar
mekanizmasinin diyagramidir. Engellerden, siirtismelerden veya direngten uzaktaki igleyisi saf bir optik
ve mimari sistem halinde sunabilmektedir. Panoptikon mekanizmasi, herhangi bir iktidar aygitinin
ekonomisini saglayan bir yogunlastirict islevindedir. Bu sema 6zelliklerinden higbirini kaybetmeden
toplumsal sistemin iginde yayilmaktadir. Panoptikon, nesnesi ve amaci eskide kalan egemenlik
toplumlarindaki gibi hitkiimranlik iliskisi degildir. Aksine disiplin iliskileri bulunan yeni bir politik
olusumun genellestirilmis ilkesidir (Foucault, 1992, s. 257-262). 18. yiizyilda Bentham’in tasarladigi
Panoptikon modelinde bir iktidar teknigi olarak bakis islev gormektedir. Jeremy Bentham Panoptikon’u
yazdigr zamanlarda panoptikon sadece mimari tasarimin ismidir ancak giiniimiizde mimari bir
yapilanmanin 6tesine gecerek siyasal ve toplumsal bir yapilanmay: isaret etmektedir. Panoptikon,
bireyin giinliik rutinindeki iktidar iliskilerini denetleyebilme mekanizmasidir. Panoptikon, kapitalist
diizenin ve egemen hegemonyanin devamliligini saglayabilmek acisindan bir giivenlik ve verimlilik

modeli haline gelmistir (Ozarslan, 2019, s. 139).

Gilinltimiizde bu panoptik gozetleme isini yeni iletisim teknolojilerinin gelismesi ve dijitallesme
ile cevrimi¢ci mecralar yapmaktadir. Mark Poster’in deyisiyle bir siiperpanoptikon cagina gecmis
bulunuyoruz. Panoptikonun aksine siiperpanoptikon, caligmalarin1 neredeyse hi¢ ¢aba harcamadan
gerceklestirmektedir. Foucault’un disiplin toplumunda iktidarin kilcal damarlar1 olarak adlandirdig: sey
bugiin ¢ok daha miikemmel bir sekilde islemektedir. Panoptikonunsibermekana tasinmis yeni ve giincel
bir versiyonu olarak siiperpanoptikon, diinyamizi sarip sarmalayan telefon kablolar1 ve elektrik
devreleriyle eylemlerimizi kapsamli bir gdézetim harabesine, 6zel davramiglarimizi herkese acik

duyurulara, bireysel davraniglarimizi toplu bir dile doniistiirmektedir. Bireyler burada kendi panoptik
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kontroliinii kendisi yapmaktadir (Poster, 1996, s. 184). Ozellikle son yillarda gelisen elektronik gozetim
sistemi teknolojileri icerisinde, kredi karti, telefon, parmak izi tanima sistemleri, internet, metal
dedektorler, tarayicilar, barkot okuyucular, kapali devre kamera sistemlerine kadar sayilabilir. Bu tarz
teknolojiler 1940’11 yillarda askeri amaglarla, Soguk Savas doneminde devletin giivenligini saglamak
amaciyla, giiniimiizde ise daha ¢ok giivenlik ve verimliligi artirmak icin kullanilmaktadir (Ozarslan,

2019, s. 141).

Depolanan bilgiyi ve veriyi islemeye dayali yeni gozetim pratikleri, giindelik hayatin iginde
bireylerin siirekli olarak denetlendigi, sinandigi, gozetlendigi, degerlendirildigi ve yargilandigi farkl
bir tiir seffaflik ortaya ¢ikarmistir. Ancak bunun tersi kesinlikle miimkiin degildir. Giinliikk hayatlarimiza
dair bilgiler bireyleri gozetleyen kurumlar agisindan seffaf hale geldikge, bu kurumlarmn kendi
icerisindeki isleyisini anlamlandirmak daha kompleks bir bicime biiriinmektedir. iktidar, akigkan
modernitenin degiskenligi i¢erisinde biiyiik bir hizla ilerledikge, seffaflik bazilari i¢in gittikge artarken
bazilari i¢inse giderek azalmaktadir (Bauman ve Lyon, 2016, s. 23,24).

3. Panoptikonun Déniisiimii: Sinoptikon ve Omniptikon

Gilinlimiizde panoptikonun sonunu yasadigimiz yargist dogru degildir. Bugiin esasinda,
tamamiyla yeni, farkli, donlismiis bir panoptikonun baglangicini yasamaktayiz. 21. Yiizyilin dijital
panoptikonunda gézetleme mantig1 degismistir. Gozetleme isi, tek merkeze dayali olan despotik bakisin
kudretli giicti tarafindan yapilmamaktadir. Bentham’in Panoptikonunun temelinde olan merkez-gevre
ayrimi artik tamamiyla yok olmustur. Byung-Chul Han tarafindan djitalpanoptikon olarak adlandirilan
mekanizma herhangi bir perspektife dayanan optik olmaksizin is gorebilmektedir ve verimliliginin
sebebi de bu ozelligidir. Perspektif olmaksizin 1518a bogma, dnceki perspektife dayanan gozetleme
mekanizmasindan daha etkilidir, c¢linkii insan her yerden her agidan ve herkes tarafindan

aydinlatilabilmektedir (2019, s. 67).

Han’a gore, 21. Yiizyil toplumu artik Foucault’un soyledigi gibi bir disiplin toplumu degil,
performans toplumudur. Bu toplumun sakinleri ise itaatkar 6zne degil, performans 6znesi durumuna
gelmistir. Artik glintimiizdeki disiplin toplumunun performans toplumuna doniisiimiindeki psikolojik ve
topolojik degisimleri tasvir ederken sadece Foucault’un iktidar analitiginden bahsetmek yetersiz
kalmaktadir. Sik¢a kullanilan kontrol toplumu kavramsallastirmas: da negatifi cagristirmasi bakimindan

tanimlama sorunsuz olmamaktadir (2020c, s. 17).
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Thomas Mathiesen, panoptikondan sonraki bu yeni donemi sinoptikon(synopticon) olarak
adlandirmaktadir. Kavram, “birlikte” veya “ayn1” anlamina gelen Yunanca “syn” sozciigiinden ve yine
gbzetleme anlamina gelen “opticon” sozciigiinden olusmaktadir. Boylece sinoptikonla kast edilen ¢ift
yonlii bir izleme ve gézetleme toplumudur (Mathiesen, 1997, s. 219).Sinoptikonda azinligin cogunlugu
gozetlemesinin yerini ¢ogunlugun azinligr gézetlemesi durumu almistir. Cogunlugun seyretmekten
baska bir segenegi oldugu sdylenemez, kamusal erdemleri 6grenecekleri kaynaklar olmadigi i¢in hayat
cabalari i¢in gereken giidiileri goriiniir orneklerde aramaktadirlar. Bundan dolay1 da isteyerek, begenerek
seyretmekte ve seyredilecek seyleri acik bir bicimde talep etmektedirler. Onemli ve popiiler olanlar ya
da popiiler olduklari i¢in 6nemli olanlar bir iktidara sahip olmayi arzuluyor degiller. Bu nedenle kamusal
erdemler hakkinda herhangi bir egitim vermiyorlar, verdikleri hizmet, baskalar1 onlara hayran olabilsin
ve taklit etmeye heveslensin diye kendi hayatlarini seyre ¢ikartmaktadir. Buna goére panoptikonu 6zel
alan1 kamusal alanda eritme ¢abasi ya da 6zel olana agilmis bir savas olarak niteleyebilirsek, sinoptikonu
ise kamusal olanin yok olusu, kamusalin 6zel alan tarafindan iggal edilmesi ya da somiirgelestirilmesi

olarak niteleyebiliriz (Bauman, 2000, s. 80-81).

Gilinlimiizde televizyonlarda yaymnlanan yemek programlari, evlilik programlar, diziler ve
filmler, ¢ogunlugun izledigi yapimlardir. Bu yapimlar, izleyicinin keyifli zaman gecirdigi, izleyenlerin
¢ok izlenenin ise az olmas1 bakimindan bir sinoptikon 6rnegi sayilabilir (Yorulmaz, 2019, s. 18). Ote
yandan Biri Bizi Gozetliyor, Survivor gibi kisinin giin i¢erisindeki her anini ifsalayan programlar da bir
sinoptikon Ornegi olusturmaktadir. Kocabay Sener, televizyonda yaymlanan bu goézetleme
programlarimin bir tele-gozetleme oldugunu belirterek geleneksel kitle iletisim araglarinin 6zellikle de
televizyonun gozetleme kavramina farkliliklar getirdigini belirtmistir. Izleyiciler televizyon sayesinde
sizdiklar1 hayatlari, televizyonun sunabilecegi tiim icerikleri biinyesinde toplamaktadir. Gozetleme
programlari, bireyin glindelik hayatinda karsisina ¢ikabilecek her seyi izleyiciye sunmakta, aci, hiiziin,
seving, gbzyasi ve kahkaha ayni yapimin icinde gercek bir sekilde ve gergek kisilerce bulunmaktadir.
Ilgi ceken biitiin bu 6zelliklerinin yaninda gozetleme sebebiyle mahremiyet ihlallerinin olmasi da
cekiciligi artiran unsurlardandir. Gézetleme mekanizmasinin bulundugu yerde mahremiyet ihlalinden
s0z etmek elbette normaldir, ancak gdzetlenenin buna razi oldugu diisiiniildiiglinde bunun ihlal olup
olmadig tartisilabilir hale gelmektedir (2016, s. 64).Dolayisiyla gézetlemeye igkin olan mahremiyet

ihlalinden s6z etmek burada sorunlu hale gelmektedir.

Bunun oOtesinde ise, gilinimiizde yeni medya teknolojileri araciligiyla sosyal medya

platformlarinda kisilerin goniillii bir bicimde kendi hayatlarindan kesitler sunmalari, hayatlarini ifsa
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etmeleri, karsilikli olarak kisilerin birbirlerini takip etmelerini, gézetlemelerini ve hatta kimin kimi
izlediginin belli olmadig1 bir donemi olusturmustur. Arslantas-Toktas ve digerlerine gore, giinlimiizde
internetin yaygin bir sekilde kullanilmasiyla sinoptikondanomniptikona gegilmistir. Artik sadece
cogunlugun azinlig izledigi bir donem degil cogunlugun birbirini izledigi bir gézetim siireciyle karsi
karstyayiz. Bu gozetim siirecinin ise Facebook, Twitter, Instagram gibi sosyal paylasim platformlari
iizerinden isledigi gorilmektedir (2012, s. 33). Sosyal aglar lizerinden gergeklesen gozetleme bigimini
ifade eden omniptikon, herkesin birbirini gozetleyebildigi istes bir gézetleme bigimidir. Ayrica bunun
yaninda sosyal ag sitelerinin tiim kullanicilart gézetledigini de belirtmek gerekir (Kocabay Sener, 2016,

s.60) ki buna bir sonraki baslikta deginilecektir.

Dijital kontrol toplumu 6zgiirliigii de ciddi bir bigimde kullanmaktadir. Bu, kendini goéniillii
olarak ortaya ¢ikarma ile miimkiin olmaktadir. Bu toplumun sakinleri dig baskilardan dolay1 degil, kendi
i¢ ihtiyaclar1 nedeniyle iletisime gectigi zaman miikemmellik yakalanabilir, yani 6zel ve mahrem alani
feda etme korkusu, kendini vitrine koyma ihtiyacina yenik diistiigiinde bu gergeklesebilir (Han, 2019, s.
12-13). Bu baglamda Andy Warhol’un “herkes bir giin 15 dakikaligia iinlii olacak™ sozii akillara
gelmektedir. Bu so6z ile Amerikali yapimci, gézetim kiiltiiriiniin derinlikten yoksun yiizeyselligini ve
gecici oldugunu vurgulamaktadir. Ote yandan ise, artik yanimizdan ayirmadigimiz ve bagimlilik yaratan
yeni iletisim teknolojilerinin yapis1 sayesinde, sosyal paylasim platformlarinda profil olusturan
bireylerin, kendi dijital platformunda yarattigi Kimlik araciligiyla mutlu olabilecegini de ifade
etmektedir. Ustelik yeni medya teknolojilerinin yarattigi, omniptikonun temelini ve onun giiciiniin
kaynagini da olusturan bu baglam, giiniimiizde daha ileri bir boyuta ulasmistir. Cilinkii omniptikon,
herkesin herkesi, zaman mekan sinirlamasi olmaksizin, istedigi zamanda ve istedigi bigimde karsilikli
gozetlemesine imkan saglamaktadir. Bunu yaparken de eglence unsurunu dahil etmektedir. Boylelikle,
stirekli gdzetle(n)me ile yakalanacak mutluluk herhangi bir sinira tabi olmamaktadir. Siirekli goriiniir
olmak, kendini istenen goriintiiyle ifade etmek, imajimni statiisiinii hatta kimligini bu goriintiilerle insa
etmek, kendini goriiniir kilmaktan memnun olmak, bir taraftan da postmodernizm ve sonrasinin goze
carpan Ozellikleri arasindadir. Omniptikon hem karsilikli hem de siirekli goézetimi miimkiin hale
getirerek iktidar mekanizmasina yeni denetim olanaklar1 saglamakta ve kiiresel olarak onaylanan ve

calisan bir deneyim imkani sunmaktadir. (Bitirim Okmeydan, 2017, s. 64).
4. Ise Yaramazlar1 Ayiklama: Banoptikon

Dijital gdzetimin altyapisini olusturan temel, biiyiik veri (bigdata)’dir. Narin (2017)’e gore biiyiik

veri, sosyal medya platformlarinda yaptigimiz begeniler, yorumlar, kullandigimiz emojiler gibi
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kullanicilarin dijital hareketlerini kapsayan igeriklerden, insansiz hava araci gibi ¢esitli araglarla alinan

goriintiileregenisletilebilecek kadar karmasik ve daginik yapidaki enformasyonlardir (s. 217).

Biiytik veri, genellikle sosyal medya ile iligkilendirilse de sadece bu demek degildir. DougLaney
tarafindan 2001 yilinda biiylik verinin 3V olarak kabul edilen {i¢ 6zelligi oldugu belirtilmistir: hacim
(volume), hiz (velocity) ve ¢esitlilik (variety). Bunlardan ilk V’yi ifade eden hacim, biiylik verinin en
genis kismini olusturur ve ilk akla gelendir. Giiniimiizde petabyte’lardan bahsedilmektedir. Daha fazla
veri uretildikge bu bytelardaki biiylimenin devam edecegi ise agiktir. 3V nin ikincisi olan hiz, verinin
iretildigi hizi veya iletilme sikligin1 ifade eder.Otoyollardaki sensdrlerden gelen veri akisi,
havalimanlarindaki kalabaliktaki yiizleri tarayan ve isleyen video kameralari, ayrica popiiler e-ticaret
sitelerinin tiklama verilerinin islenme hiz1 bu kategoriyi agiklamaktadir. Cesitlilik ise, mevcut tiim farkli
veri ve dosya tiirleri ile ilgilidir. Miizikler, filmler, makaleler, konum etiketleri, tweetler veya bir
bilgisayara sahip herhangi bir sistem tarafindan tretilen tim farkli giinliik dosyalar veri cesitliligi
icerisinde degerlendirilebilir. Iste bu ii¢ kategori beraber diisiiniildiigiinde biiyiik verinin ne olduguna
dair daha eksiksiz bir resim olusacaktir (Zadrozny ve Kodali: 2013, s. 1). Ancak biiyiik verinin sadece
hacmi, hiz1 ve ¢esitliligi degil ayn1 zamanda islenebilerek ondan deger elde edilmesi giiniimiizde 6nemli

hale gelmistir.

Zadrozny ve Kodali (2013)’ye gore biiyiik veri, bireylerin ¢evrimigi ortamlarda biraktig dijital
ayak izleri ve makine verileri olarak iki sekilde kategorize edilebilir. Bireyler, internetle ne kadar
etkilesim igerisinde olursa o kadar dijital ayak izi birakmaktadir. Ancak ¢ogu insan, dijital sistemlerle
her giin yogun bicimde etkilesimde olmalarina ragmen giin igerisindeki dnemsiz tiklamalarinin geride
ne kadar bilgi biraktigmin farkinda bile degildir. Ikinci biiyiik veri kategorisini ise makine verileri
olusturmaktadir. Insanlar tarafindan birakilan dijital ayak izlerini destekleyen birgok giivenlik duvari,
yiik dengeleyici, yonlendirici, anahtar ve bilgisayar bulunmaktadir. Bu sistemlerin tiimii, giivenlik ve
denetim giinliigii dosyalarindan, bir aligveris sitesini ziyaret eden miisterinin sepete atip geri ¢ikardigi

tirtinlin bilgisi dahi dahil olmak iizere gesitli giinliikk dosyalar1 olusturmaktadir (s.2-3).

Biiytiik veri, bu yonleriyle bir taraftan kanser aragtirmalari, iklim degisikligi, terérizm gibi birgok
farkli alanda yeni imkanlar sunarak cesitli toplumsal sorunlara fayda saglayabilecek giiclii bir arag
konumunda goriilmektedir. Ote yandan ise, mahremiyetin sorunlu hale gelmesi ve sivil dzgiirliigiin
azalmas ile devletin ve kurumsal kontroliin olanakli hale geldigi Biiylik Birader’in farkli bir siliieti
olarak algilanmaktadir. (boyd ve Crawford, 2015, s. 200) Giinlimiizde internet, kullanici profillerinin

bilgilerinin depolandig1 ve siniflandirildig: bir biiyiik veri havuzuna doniismiistiir. Kullanicilarin kendi
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istegi ile iiye oldugu platformlar gesitli yazilimlar kullanarak onlar1 takip etmektedir. Sosyal aglardan
haber sitelerine hatta bloglara kadar bulunan bu cerezlerde, demografik bilgiler ve cevrimigi
gerceklestirilen tiim faaliyetler depolanmaktadir. Toplanan bu veriler basta reklamcilik sektorii olmak
tizere cesitli sektorlere hizmet etmektedir. Kullanicilarin gorece habersiz bir sekilde algoritmalar yoluyla
takip edilmesi, kategorilestirilmesi, mahremiyet ihlali ve gdzetim sorununu karsimiza ¢ikarmaktadir

(Uluk, 2018, s. 43-44).

Bauman (2012, s. 55-56)’a gore, Foucault’un gézetim mekanizmasi panoptikonunun esas amaci,
kontrolii saglamak ve mahktmlarini belirli kaliplar dahilinde davranmaya zorlamaktir. Panoptikon,
farkliliktan hoslanmaz, cesitlilik karsisinda bir silahtir. Glinlimiizde biiyiik verinin ise buna benzer bir
hedefi bulunmamaktadir. Tam tersine, bu veritabaninin olusmasinda en biiyiik etki kredi ve pazarlama
sirketlerinindir ve bu sirketler kayit altina alinan insanlarin inanilirliklarmi, tiiketici ve miisterilerinin
giivenilirliklerini teyit ettiginden, se¢gme sansina sahip olamayanlarin ise zararsiz bir sekilde
elendiginden, sistemden uzaklastirildigindan emin olmayr istemektedir. Veritabanina dahil edilmis
olmak, segilmis olmaktir. Bu da kredi verilmeye deger olmanin birinci kosuludur ve ayni zamanda
eglenceye girig biletidir. Veritabani giivenilir ve giivene layik miisterilerin bilgilerini depolamakta,
hayatlarinda kaydedilecek bir seyi olmayan yani tiiketim davranigina giivenilmeyen diger insanlari ise
elemektedir. Panoptikonun temel islevi, ¢evrelenmis, siki korunan mekanin disgina kimsenin
kagmamasini saglamakken, biiyiik verinin islevi uygun vasiflari tasimayan kisilerin o alana girmemesini
saglamaktir. Dolayisiyla veritabani ya da bigdata denilen sey, bir ayiklama, ayirma ve dislama araci

olarak da islemektedir

Bu noktada karsimiza banoptikon mekanizmasi ¢ikmaktadir. Kavramai ilk ortaya atan DidierBigo,
bunu sistemde istenmeyen go¢menlerin gbzetim altinda tutulmasi ve elenmesiyle ilgili kullanmistir
ancak, giiniimiizdeki gbzetleme mantigina da rahatlikla uygulanabilir. Bann-optik sema olaganiistii bir
giice sahiptir, kisilerin profillerini ¢ikarir, gelecekte muhtemel davraniglarindan korkulan bazi gruplar
tedbir amaciyla otekilestirir ve dislanmayan gruplari normallestirir. Giivenlikli siteler, kapali devre
kamera sistemleri ve aligveris merkezleri ban-optik cihazlarin baslica Ornekleri olarak
gosterebilmektedir. Banoptikon, kendin-yap tarzindaki gbzetimin diizeni saglar ve alanlara girisi korur.
Temelde bu gozetim, kredi karti gibi araglardan hicbirine sahip olamayan, satin alma davranisi
Olciilemeyen ve bundan dolay1 kendi kendilerine bu gézetimi uygulayacagina giivenilemeyecek kisilerin

girisini engellemektedir (Bauman ve Lyon, 2016, s. 76-78).
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Son teknolojilerle artik biiyilik veri, biiyiik bir ticaret merkezi olarak kisisel verileri sistemli bir
sekilde ticarilestirmekte ve paraya cevirmektedir. Artik gbézetleme devleti bir pazara donlismiis
durumdadir. Biiyiik veri, yeni bir dijital sinifli toplumun olusmasina sebep olmaktadir. Diisiik ekonomik
degere sahip insanlar burada waste/¢cop olarak tanimlanmaktadir. Bu kategoridekiler en alt sinifi
olusturmaktadir. Ornegin, bu derecesi kétii olan insanlarm kredi talepleri reddedilmektedir. Boylece
panoptikonun gorevini banoptikona devretmis olur. Kelimenin kokenine baktigimizda Almanca “bann”
yasaklama, ihra¢ kelimelerinden anlasilacagi gibi, bannoptikon, sisteme yabanci ya da diigman
gordiiklerini 6tekilestirip istenmeyen kisiler olarak belirleyerek bunlar1 disarida birakan bir aygit olarak
caligir. Boylelikle banoptikon sistemin verimliligini ve giivenligini saglamaktadir (Han, 2020a, s. 72-

73).

SONUC

Insanlik tarihi kadar eski olan iktidar mevhumu, tarihin her déneminde mesrulugunu saglamak,
egemenligini siirdiirmek ve hegemonyayr devamli kilmak adina birtakim stratejiler uygulamistir.
Disiplin altina alma ve denetim giiciinii etkili bicimde kullanabilen iktidar, bunu yapabilmek adina
gbzetim mekanizmasina bagvurmaktadir. Iktidarin gozii, insanlarin tiim yasam alanlarini izleyebilen ve
denetleyebilen bir iktidar organidir. Iktidarin goziiniin yasamin her alaninda hissedilmesi, insanlarmn
hareketlerinin, tutum ve davramiglarinin hatta diisiincelerinin bile tahakkiim altina alinmasina yol
agmustir. Iktidar, toplumun en mahrem alanlarina kadar niifuz ederek, bazen goriinerek bazense

goriinmez bir bigimde etkililigini siirdiirmeye devam etmektedir.

Iktidarin disiplin ve denetimi saglamak amaciyla her donemin kendi sartlarina gore uyguladig
gozetim pratikleri bulunmaktadir. Foucault’un Bentham’dan alip gelistirdigi ve panoptikonmetaforuyla
ifade ettigi gdzetleme mekanizmasi en bilinen izleme ve denetleme ydntemidir. izleyenin varliginin
belirsizligi yoluyla her daim kisinin kendini izleniyor hissetmesi ve bdylece siirekli 6zdenetim
uygulamasi panoptikonun en gii¢lii yoniinii olusturmaktadir. Panoptikon, yeni iletisim teknolojilerinin
gelismesiyle kendini yenilemis ve farkli bicimler almistir. Dijital panoptikon ya da siiperpanoptikon
olarak adlandirilan gézetim mekanizmasi, yeni iletisim teknolojileri araciligiyla kisinin adim adim takip
edilmesini, dijital ayak izlerinin kisinin gézetlenmesine olanak saglamasini ifade etmektedir. Bugiin
dijital mecralarda yaptigimiz her tiklama her hareket kayit altina alinmakta, cesitli birey kategorileri

olusturulmakta ve hakkimizda bizim bile bilmedigimiz kadar anekdot biriktirilmektedir.

Mathiesen tarafindan gelistirilen ¢cogunlugun azinlig1 izlemesi anlamina gelen synopticon fikri

de gegerliligini korumakla birlikte artik giinlimiizde yetersiz kalmaktadir. Cogunlugun azinlig: izledigi
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gibi sosyal medya aglariyla ortaya ¢ikan bir cogunlugun ¢cogunlugu goézetlemesi durumunu ifade eden
omnipticon s6z konusudur. Bu istes durumla birlikte kimin kimi izledigi belirsiz bir hale biirlinmiistiir.
Goniillii bir sekilde kendi hayatlarimi vitrine koyanlar, ayn1 zamanda mahremiyetin de doniismesine
sebep olmaktadir. Hayatin1 goniillii bir sekilde ifsa edenlerin gozetlenmesi ortada bir mahremiyet

ihlalinin olup olmadigini da sorunlu kilmaktadir.

Tim bunlarin yaninda dijital teknolojiler ve bigdata, kisileri takip edip izini stirerken belli
prototipler olusturmakta, kisilerin tiiketim davranislari, kredi kartlar1, borglari, 6demeleri, ilgi alanlar
gibi seyleri kaydederken sinifsal bir sistem ortaya ¢ikarmaktadir. Bu noktada insanlar sisteme yararli ve
yararli olmayanlar olarak ayrilmakta, belirli kategorilere boliinmektedir. Bu sekilde insanlar metalagarak
pazarda satilmaya ya da pazara girisi engellenmeye ¢alisiimaktadir. Bu engelleme durumu banoptikon
mekanizmasini olusturmaktadir. Sistemde giivenilmeyenler olarak isaretlenen kimseler sistemin diginda
birakilarak sistem gilivenli hale getirilmekte ve akisa zarar vermesi dnlenmektedir. Giinlimiizdeki yeni
iktidar teknikleri bir yandan sistemde kalmaya bir yandan ise tehdit unsurlarini sistemden
uzaklastirmaya yonelik ¢alismaktadir. Bauman ve Lyon’un (2016) yerinde deyisiyle, gdzetim teknolojisi

giiniimiizde iki tiirlii islemektedir; ilki hapsetmek, digeri ise disarida birakmaktir.
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EXTENDED ABSTRACT

From the beginning of human history, the phenomenon of power felt in all aspects of life has
existed from the past to the present. The power that has been applied in different forms in the past, is now
in different forms of life. And then it will transform according to the changes in the social system. The
most important strategy the government has implemented to control society is surveillance. In this study,

the concepts in the surveillance mechanism and the literature were examined.
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There are many metaphors in the literature that try to express the culture of surveillance and the
surveillance mechanism that the government has implemented to control society.The first and most
known of these in the study is the panoption metaphor of Foucault.Panoption is actually an architectural
structure designed by Bentham to surveillance prisoners, lunatics, patients, addicts. Foucault has adapted
it to the power form of modern society. According to Foucault, the power mechanism of the modern

society, works with panoptic surveillance.

Today, with the development of new communication technologies, surveillance has been able to
infiltrate all over everyday life. Online platforms that come into our lives together with digitalization are
currently being surveillanced. Online platforms that come into our lives together with digitalization
watch us. This surveillance, expressed by Mark Poster’s concept of superpanoption, is carried out by
means of credit cards, phones, internet etc. Surveillance through the storage and processing of
information on online platforms has made it possible to watch the individual at all times in everyday
life. Everything an individual does online is recorded by big data, with or without his permission. Big
data is the most important tool that allows the individual to be watched.

However, today we are also talking about a mutual surveillance. The majority of the past minority
surveillance has been replaced by the minority surveillance of the majority today. This is expressed by
the concept of synopticon. TV productions are examples of the majority watching the minority. TV
shows, wedding shows, tv series and movies are watched by the majority. These productions can be
considered synoptics because they give the audience pleasure and are wathced by the majority.In
addition, programs that show every moment of individuals during the day can be given as an example
of synopticon. At this point, the person who is being watched knows and agrees to it.Therefore, in

synopticon, it is problematic to talk about invasion of privacy that is invading surveillance.

Today, people also share content about their own lives from their social media profiles through
new media technologies. Social media platforms have created a surveillance logic where it is not clear
who is watching whom.People follow each other and surveillance each other.This is expressed by the
concept of omnipticon.Omniptikon does its work with social networking sites such as facebook,

instagram, twitter.

Of course, surveillance technology isn't just that much. People leave digital footprints constantly
with their transactions on the internet. Big data records every click that the user makes, either with

permissions to use applications or cookies.lt also classifies individuals for commercial companies.Big
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data categorizes people and markets them to advertising companies.At this point, the banopticon
mechanism comes into play. Banoptikon incorporates people into the system who can be reliable and
profitable for commercial companies.However, individuals who do not bring profit to the system, who

do not rely on consumption behavior, are excluded by the banopticon.

As you can see, with new communication technologies, power and its control tool, surveillance,
have undergone some transformations. The repressive and incarceration aspect of surveillance has
changed.Today, individuals voluntarily participate in and consent to supervision.Surveillance

technology works both to imprison and exclude.
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OZET

Cevre, esitlik ve ckonomi arasindaki denge olarak &zetlenebilecek olan
stirdiiriilebilirlik kavrami giiniimiizde en 6nemli kavramlarin basinda gelmektedir.
Siirdiiriilebilirlik kavrami, kaynaklarin sinirli oldugu s6z konusu kaynaklarin kullanim
bi¢imlerinin uzun vadeli 6nceliklerini ve sonuglarini goz dniinde bulundurarak akillica
kullanilmasini ifade etmektedir. Ozellikle gelecek nesiller icin temiz bir diinya, saglikli
bir ¢evre birakmak fikrine odaklanan s6z konusu kavram giiniimiizde hem hiikiimetler,
hem markalar hem de tiiketiciler agisindan ¢evreye karsi sosyal sorumlulugu ifade
etmektedir. Glinlimiizde kurumlarin ve markalarin gevreye yonelik duyarlilik
gosterdigi uygulamalarin artis gostermesi, tiiketicilerin konuya yonelik farkindalik
olusturmasin saglanustir. Ozellikle tiiketicilerin ekolojiye duyduklar saygi ile birlikte
bireysel anlamda bir sorumluluk alarak “¢evre dostu” uygulamalara yonelmeleri ve
¢evre dostu tiikketim bigimlerini benimsemeleri de s6z konusu olmustur. Giiniimiizde
diinyada ve {iilkemizde ikinci el tiiketime duyulan ilgi, ikinci el pazarmin da
genislemesine katkida bulunmus ve tiiketicileri kullanilmus iiriinleri yeniden almaya ve
satmaya tesvik etmistir. Giliniimiizde “siirdiiriilebilirlik” konusuna verilen Onem,
gereksiz endiistriyel atiklara agilan savas, belirli bir donem {iretilen ve artik {iretimi
olmayan iiriinlere ulagsma istegi ikinci el magazalarin sayisini artirmakta, s6z konusu

durum ¢evrimigi ikinci el magazalarin da artisini beraberinde getirmektedir. “Hazine
avcilligl”, “pazarligin heyecan verici atmosferi”, “cevrimigi acik artirmalar” gibi
nedenlerden dolay1 da tercih edilen ikinci el tiikketim giiniimiizde siirdiiriilebilir moda
tilkketimine giden yollardan da biri olarak kabul edilmektedir. Bu ¢alismanin amaci,
ikinci el tiiketim konusunu “siirdiiriilebilirlik” kavrami izleginde ele alarak literatiire
katk1 sunmaktir. Ayrica bu ¢aligmanin giiniimiiz pazarlama uzmanlarma da farkli bir
perspektif sunarak; ikinci el tiiketim temelinde ekonomik, ekolojik ve toplumsal
stirdiiriilebilirlik ile ilgili yeni fikirler verecegi diisiiniilmektedir.

ABSTRACT

The concept of sustainability, which can be summarized as a balance between Dec
environment, equality and the economy, is one of the most important concepts today.
The concept of sustainability, the use of these resources, where resources are limited
long-term priorities and consequences by considering refers to the wise use. Especially
a cleaner world for future generations, focusing on the idea of leaving a healthy
environment both governments today the concept in question, both in terms of social
responsibility towards the environment refers to both brands and consumers.
Nowadays, the increase in the practices in which institutions and brands show
sensitivity to the environment has enabled consumers to create awareness about the
issue. In particular, it has been mentioned that consumers, along with their respect for
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ecology, take responsibility in an individual sense and turn to “environmentally
friendly” practices and adopt environmentally friendly forms of consumption. Today,
the interest in second-hand consumption in the world and in our country has contributed
to the expansion of the second-hand Sunday and encouraged consumers to buy and sell
used products again. Today, the importance given to the issue of “sustainability”, the
war on unnecessary industrial waste, the desire to get to products that are produced for
a certain period and are no longer in production increase the number of second-hand
stores, and this situation leads to an increase in online second-hand stores. “Treasure
hunting”, “the exciting atmosphere of the bargain,” “online auctions” for reasons such
as the preferred second-hand consumption is nowadays considered as one of the ways
to sustainable fashion consumption. The aim of this study is to contribute to the
literature by considering the issue of second-hand consumption in the context of the
concept of “sustainability”. In addition, it is thought that this study will give new ideas
about economic, ecological and social sustainability on the basis of second-hand
consumption by offering a different perspective to today's marketing experts.
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GIRIS

Gelismis ve gelismekte olan ekonomilerde stirdiiriilebilir is disiplinlerine verilen 6nemin artig
gosterdigi goriilmektedir. Icerisinde bulundugumuz dénemde ekolojik sisteme duyarlilik gosteren
bilingli tiiketiciler hiikiimetler kadar markalarin ve kurumlarin da sorumluluk almasi gerektigini
disiinmektedir. Ancak giiniimiizde markalarin ya da kurumlarin siirdiirtilebilirlik kavramina yeterince
onem vermemeleri, s6z konusu kavrami sadece pazarlama stratejisi olarak kullanmalari, tiiketicileri
aldatan uygulamalar ortaya koymalar1 gibi nedenlerden dolay tiiketiciler markalara ya da kurumlara
stiphe ile yaklasmaktadir. Bu baglamda ikinci el tiiketim; gereksiz endiistriyel atiklarin niine ge¢mek,
cevre kirliligini azaltmak, iklim degisiklikleri ile ilgili duyarlilik gdstermek adina neredeyse bir
zorunluluk haline gelmistir. Enerji kaynaklarinin, hizmet ve lirlin tiiketiminin artmasi siirdiirtilebilirligi
engelleyen temel bir faktor olarak karsimiza ¢ikmaktadir. Hizli modanin s6z konusu olmast, kisa dmiirlii
moda egilimleri olumsuz g¢evre kosullarii1 da beraberinde getirmektedir. Bu nedenle, tiiketicilerin
tilketim bigimlerini degistirmeleri, ekolojik bilince sahip olmalari, siirdiiriilebilir tiiketime Onem
vermeleri olduk¢a Onemli goriilmektedir. Tiketicilerin bireysel tercihlerinin yaninda cevreye ve
diinyaya kars1 sorumluluklarini diisiinerek tiiketme eylemi olarak tanimlanabilecek olan “siirdiiriilebilir

tiiketim” kavrami gevreye karsi bireysel sosyal sorumlulugun bir pargasi olarak goériilmektedir.

Diger bir deyisle, siirdiiriilebilir tiikketim bireysel anlamda sosyal sorumluluk kavramini ifade
ederken ayn1 zamanda cevreye karst herhangi bir zararli etkiyi en aza indirgemek amaciyla dogaya

saygili {irtinleri ve tiikketim bigimlerini benimsemeyi de ifade etmektedir.

Gilintimiizde tiiketicilerin daha fazla ekolojik bilince sahip olmasiyla birlikte tekrar giindeme

gelen ikinci el tiiketim faaliyetleri, sifir ve yeni bir iirliniin satin alinmasinin 6niine gectigi takdirde ¢ok
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daha siirdiiriilebilir hale gelmektedir. ikinci el tiiketim, yalmzca iiriin odakli siirdiiriilebilirligi g6z
onlinde bulundurmanin yani sira, siirdiiriilebilir tiiketim uygulamalarini da destekleyebilmektedir.
Yiiksek kaliteli iirtinlerin yeniden satis degerini géz Oniinde bulunduran tiiketiciler, tercihlerini ve
davraniglarini bu dogrultuda sekillendirebilmektedir. S6z gelimi, yiiksek kaliteli ve yeniden satilabilir
giysileri tek kullanimlik giysilere tercih ederek siirdiiriilebilir bir tiikketim davranisi sergileyebilmektedir.
Satin alma tercihlerine ek olarak, tiiketicilerin tutumundaki degisiklikler de pratik davranislara
dontstiiriilebilmektedir. Tiiketiciler, satin aldiklar1 iirtinlerin yeniden satis de§erini saglamak igin
kullandiklar: tiriinlere daha iyi bakabilmekte, boylelikle tiriinlerin kullanim ve degisim omiirlerini de

uzatabilmektedir.

Bu baglamda, ikinci el iiriin kullanma davranisi tiiketicilerin yeniden satis, geri doniisiim,
hediyelesme, takas ve yeniden kullanim faaliyetlerinden olusan bir siire¢ olarak karsimiza ¢ikmaktadir.
Bu noktada ikinci el {riin pazar1 da son yillarda en fazla biiyliyen pazar haline gelmistir.
(cbcommerce.eu, 2022). Giiniimiizde tiiketiciler sadece ekonomik yetersizlikler nedeniyle ikinci el
tilketime yonelmemekte ayni zamanda benzersiz bir moda stiline sahip olmak, gereksiz endiistriyel
atiklarin 6niine gegmek, icerisinde bulundugumuz dénemde iiretimi olmayan farkli bir {iriine sahip olma
arzusu ve ikinci el platformlar lizerinden hazine avciligi yapmak, acik artirmalara katilmak, pazarlik
yaparken farkli saticilar ile diyaloga ge¢cmek, antika bir iiriiniin ge¢gmisine dair hikayeler dinleyerek

eglenmek amaciyla da ikinci el tiiketime yonelmektedir.

Sadece iilkemizde degil diinyada da s6z konusu duyarli tiiketim bi¢imine tesvik eden
uygulamalarin yayginlastigi da bilinmektedir. S6z gelimi, diinyada basarili 6rneklerden birkaci olan
Depop, Vestiaire Collective ve The RealReal gibi yeniden satis platformlar1 da tiiketicileri kullanmis
olduklart triinleri yeniden satisa sunmaya ve kullanilmis iriinleri de tekrar satin almaya tesvik
etmektedir. Ozellikle ikinci el liiks tiiketime artan ilginin bir sonucu olarak karsimiza ¢ikan s6z konusu
uygulamalar hem gereksiz harcamalarin 6niine gegmekte hem de siirdiiriilebilirlik kavramina katkida
bulunmaktadir. Ozellikle son yillarda baz1 ikinci el platformlarmn liiks markalar ile olusturduklar is

birlikleri de tiiketiciler agisindan oldukca dikkat ¢ekicidir.

Vestiaire Collective’in Londra’nin en biiyiik ve liilks magazalarindan biri olan Selfridges markasi
ile igbirligi yaparak mini bir magaza olusturmalar1 drnek olarak gosterilebilmektedir. Benzer bicimde
TheRealReal’in Stella McCartney gibi liikks bir moda deviyle yapmis oldugu isbirligi ve “satin al”-
“kullan”- ““at” bakis acisin1 degistirmek amaciyla “Modanin Gelecegi Dongiiseldir” adini tasiyan
kampanyasi tliketicilerin “tek kullanimlik satin al” zihniyetini degistirmeyi amaglayan énemli bir 6rnek

olarak karsimiza ¢ikmaktadir. Bu baglamda sadece diinyada degil tilkemizde de “doniistiiriilebilir moda”
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temastyla yola ¢ikan ikinci el g¢evrimigi platformlarin artis gostermesi de dikkat g¢ekicidir. Dolap,
Modacruz, Gardrops, Zebramo gibi ikinci el ¢evrimigi satis platformlar; tiiketicileri ve ¢evreyi koruyan
bir yaklasim benimseyerek; kaliteli, ikinci el ve siirdiriilebilir {irlinler sunarak, tiiketicileri artik
kullanmadiklari iirtinleri ¢ope atmak yerine bu iirlinleri yeniden dolasima sokmayi teklif etmektedir. Bu
baglamda, yeniden satis hareketleri tiim tirlinler i¢in uzatilmis bir yasam dongiisli yaratmaktadir. Bain
& Company’nin ikinci el tiiketime yonelik yayinlamis oldugu rapora gore, 6zellikle Z kusaginda yer
alan bireylerin daha fazla ikinci el tiilketime yoneldikleri ortaya konulmaktadir. S6z konusu yonelimin
sadece ekonomik nedenlerden kaynaklanmadigi ayn1 zamanda Z Kusaginin siirdiiriilebilirlik konusunda
oldukg¢a duyarli oldugu belirtilmektedir (Karadeniz, 2021). Gergekten de, siirdiiriilebilirlik konusunda
sadece hiikiimetlerin degil ayn1 zamanda kurumlarin ve markalarin da duyarlilik gostermeleri,
tiiketicilerin ekolojik biling dogrultusunda tiiketim faaliyetlerini gézden gegirmeleri, ¢evre kirliligine
kars1 olusturulan farkindalik ve bilinglenme ikinci el tiiketimi ge¢miste oldugu gibi utanilacak,
gizlenecek bir eylem olmaktan ¢ikarmis; giinlimiizde bu tiiketim bi¢imini “duyarlilik”, “farkindalik”

“kaynaklar1 dogru kullanma” ve “siirdiiriilebilir bir yagsam” anahtar kelimeleriyle eslestirmistir.

Bu noktadan hareketle; diinyanin ekolojik yok olus ile kars1 karsiya kaldigi, kiiresel cevre
sorunlarinin bas gosterdigi, iklim degisikliklerinin s6z konusu oldugu bir donemde “siirdiiriilebilir
moda”, “siirdiiriilebilir ekonomi, “stirdiiriilebilir tiikketim” izleginde karsimiza ¢ikan, her gegcen giin
onemi ve degeri artan, gliniimiizde liiks iirlin pazari ile basa bas giden ikinci el tiiketim konusunu
irdelemek bu caligmanin ¢ikis noktasini olusturmaktadir. Bu dogrultuda, ikinci el tiiketim konusunu

“stirdiiriilebilirlik” kavrami izleginde ele alarak literatiire katki sunmak, pazarlama uzmanlarina yeni

fikir ve Oneriler getirmek bu ¢aligmanin temel amacini olusturmaktadir.
1. Kiiresel Olcekli Ekolojik Uyams: Siirdiiriilebilirlik

Siirdiiriilebilirlik, kuskusuz ki son 20 y1lin en ¢ok kullanilan kavramlarindan biri olarak karsimiza
cikmaktadir. Diger bir deyisle; “Siirdiiriilebilir sehir”, “siirdiiriilebilir ekonomi”, “siirdiiriilebilir

isletme”, “siirdiirtilebilir kaynak yonetimi”, “siirdiiriilebilir moda” igerisinde bulundugumuz dénemde

en sik karsilastigimiz kavramlar arasinda yer almaktadir.

Ozellikle igerisinde bulundugumuz dénemde cesitli aktorlerden olusan aglar olusmakta, ittifaklar
kurulmakta, kurum ve kuruluslar insa edilmekte, projeler formiile edilmekte ve siirdiiriilebilirlik adina

giderek daha biiylik miktarlarda para harcanmaktadir.

Son yillarda hemen hemen her alanda karisitmiza ¢ikan siirdiiriilebilirlik kavramina dair

literatiirde pek ¢ok farkli tanim bulunmaktadir. S6z gelimi, Karaman’a gore (1996:102) siirdiirtilebilirlik;
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cevrenin, toplumun ve sistemin siirekliliginin bozulmadan ya da kaynaklarini tamamen tiiketmeden
devam ettirebilme ve yeni nesillere aktarabilme yetenegi olarak tanimlanmaktadir. Uzun vadeli bir
vizyon olarak Ozetlenebilecek olan s6z konusu kavrami, Birlesmis Milletler Cevre ve Kalkinma
Komisyonu ise gelecek nesillerin kendi ihtiya¢larini karsilama yetenegini géz ardi etmeden giinliimiiziin
ihtiyaclarini bilingli bir bicimde karsilama yetenegidir (UNDP, 2022). Kaliforniya Universitesi (UCLA)
Stirdiirtilebilirlik Komitesi Tiiziigiinde ise siirdiiriilebilirlik kavrami, neslimiz ve gelecek nesiller igin
gelismis, saglikli ve esnek bir toplum yaratabilmek adina ¢evre temizligi, sosyal esitlik ve ekonomik

canliligin entegrasyonunu saglayabilme siireci olarak tanimlanmaktadir (UCLA, 2022).

Amerika Birlesik Devletleri Cevre Koruma Ajansi’nin tanimina gore ise siirdiirtilebilirlik,
“simdiki ve gelecek nesilleri desteklemek i¢in insanlarin ve doganin iiretken bir uyum i¢inde var

olabilecegi kosullar1 yaratmak ve siirdiirmektir” (EPA, 2022).

Stirdiiriilebilirlik kavrami ilk kez 1987 yilinda yayinlanan ve Birlesmis Milletler i¢in hazirlanan
“Ortak Gelecegimiz” isimli raporda kullanilmis olup, s6z konusu rapor ¢evre kirliligine ve ekonomik
kalkinma siirecine dikkat ¢ekmistir (Tiras 2012: 60). Ayrica bu raporda, endiistrilesme ile ortaya ¢ikan
cevre sorunlari ve asir1 niifus artisina da dikkat ¢ekilmistir. Bu baglamda, 1987 yilinda yayinlanan rapor
kiiresellesmenin ~ olumsuz  sonuglar1 ve g¢evresel risklere karst bir uyar1 niteliginde
degerlendirilebilmektedir. Fakat her ne kadar “siirdiiriilebilirlik” dendiginde akillara “cevre” gelse de,
s0z konusu kavram igerisinde ekolojik, ekonomik ve toplumsal egilimleri de barindiran ¢ok boyutlu bir
yaklasimi ifade etmektedir. Ekolojik siirdiiriilebilirlik, hem sosyal hem de ¢evresel sorumlulugu ifade
etmektedir. Ekolojik siirdiiriilebilirlik kavrami; ¢evreye herhangi bir zarar vermeden ve biyocesitlilik
kayb1 olmaksizin belirli bir siire boyunca dogal kaynaklarin liretimini siirdiirerek kullanmak anlamina

gelmektedir (Aktaran Aarts ve Nienhuis, 1999: 89).

Ekonomik siirdiiriilebilirlik ise tiiketicilerin ¢evreye olan duyarliliklarinin artmasi ile giindemde
yer eden bir kavram olarak karsimiza ¢ikmaktadir. Biiylime, gelisme ve iiretkenlik yoluyla ekonomik
siirdiiriilebilirlik, simdiki ve gelecekteki kalkinma konusuna 6nderlik etmistir. Stirdiiriilebilir biiyiime ve
tilkketim seviyeleri, dogal kaynaklarin siirli olmadig: bilinci ve ekonomik gelismenin yoksul bireyler
icin de yararl olacag inanci, ekonomik siirdiiriilebilirlik kavraminin ayirt edici 6zellikleri olmugtur.
“Stirdiiriilebilir kalkinma”, kalkinmanin parasal sermayeye olan ilgisini dogal, sosyal ve beseri

sermayeyi dikkate alacak sekilde genisletmektedir (Aktaran Basiago, 1999: 149).
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Glinlimiizde ekonomik siirdiiriilebilirlik kavrami pek c¢ok farkli yapiyr biinyesinde
barindirmaktadir. S6z gelimi; yerel doniisiim merkezleri, E-Bay gibi ikinci el egya alinip satilabilen web
siteleri, LetGo gibi uygulamalar da bu kavramin igerisinde yer alabilmektedir. Sosyal siirdiiriilebilirlik
kavrami; kaynaklara erisim, sosyal yasami giiclendirme, bilingli katilim, ortak paylasim, toplumsal
esitlik kavramlarini kapsamaktadir. Diger bir deyisle sosyal siirdiiriilebilirlik; ekonominin gelismesi ve

giiclenmesi yoluyla bireylere daha esit yasam kosullar1 sunarak ¢evreyi korumaya galigmaktadir.

Bu baglamda “sosyal siirdiiriilebilirlik”, yoksullugu ortadan kaldiran bir toplumsal orgilitlenme
sistemini ifade etmektedir. Daha temel anlamda, “sosyal siirdiiriilebilirlik”, kaynaklarin esitsiz dagilimi
sonucunda olusan yoksulluk ve meydana gelen ¢evresel zararlar gibi sosyal kosullar arasinda bir denge
kurmaya calismaktadir (Ruttan, 1991). Giiniimiizde kurumlar da “sosyal siirdiiriilebilirlik” konusunu

99 ¢¢ 2 <c

dikkate alarak “insan haklar1”, “adil ¢calisma uygulamalar1”, “yasam kosullar1”, “cesitlilik”, “esitlik”, “is-

(13

yasam dengesi”, “hayirseverlik”, “goniilliiliik” adina ¢alismalar yapmaktadir (Basiago, 1999: 152).

Icerisinde bulundugumuz cevresel bilincin artt1i§1 dénemde sadece kurumlar degil markalar da
stirdiiriilebilirlik temali calismalara yer vermistir. S6z gelimi, tinlii Jean pantolon markasi Levi’s, “Daha
iyisini al. Daha uzun siire giy” slogani ile tanittig1 yeni siirdiiriilebilirlik projesinde daha kaliteli
hammaddeler kullanarak ve yiiksek standartlarda iiretimler yapmaya ¢aligarak kiyafetlerin daha uzun
siire kullanilmasin1 saglamaya caligmaktadir. Ayrica s6z konusu marka pamuklastirilmis kenevir,
Levi’s® WellThread ve Water < Less® gibi teknolojileri ile tiretim teknikleri sayesinde daha az kaynak
kullanmakta ve daha az atik tiretmektedir. Buna ek olarak Levi’s, “Tailor Shop” isimli hizmetinde
kiyafetlerin daha uzun siire giyilmesini saglamak adina onarmakta ya da yeniden tasarlanmaktadir.
Levi’s, moda siirdiiriilebilirligi konusunda 2020 yilinda biiylik bir atilim yaparak Amerika Birlesik
Devletleri'nde SecondHand isimli hizmetlerini tanitmistir. Boylece hem moda siirdiiriilebilirligi
saglanmakta hem de artik iiretimi olmayan vintage parcalara daha kolay ulasmak da miimkiin olmaktadir

(Levi’s, 2022).

Liiks moda markalarindan biri olan Stella McCartney, etik ilkere bagli bir moda anlayisi
gozetmesiyle ve geri doniistliriilmiis okyanus malzemelerini kullanmasiyla 6n plana ¢ikmistir. Ayni
zamanda koleksiyonlarinda daha ¢ok doga dostu materyallere yer vererek siirdiiriilebilirlige olan
bagliligindan 6diin vermemektedir. Bu baglamda McCartney, “Baslangic noktasi tasarim degil.
Baslangi¢ noktasi siirdiirilebilirlik” mottosunu bir kiiltiir haline getirmis likks markalardan biridir

(Vogue, 2020).
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Diinyaca {inlii likks giyim markas1 Balenciaga Mayis 2022 tarihinde “Paris” adimi verdigi bir
kreasyonu tanitarak, “omiir boyu giy” slogani ile eski ve parcalanmis gibi goriinen sneakerlar: satiga
sunmustur. Yalnizca 100 adet satilacak olan s6z konusu Balenciaga ayakkabilarin yipranmis goriintiisii

ile stirdiiriilebilirlik konusuna verilen 6nemin alt1 ¢izilmis ve tiikketim kiiltiirline savas agilmistir (NTV,
2022).

Resim 1 Balenciaga, Paris Sneaker Kreasyonu (NTV, 2022)

Denilebilir ki, siirdiiriilebilirlik temalt moda ve iletisim ¢alismalar1 giiniimiizde en fazla dile
getirilen konularin basinda gelmektedir. Tiikketim ¢ilginliginin 6niine gegebilmek, ekosistemi korumak
icin Onlemler alabilmek, tiiketicilere ¢evre bilinci asilamak aym sekilde tiiketicilerin “gevre dostu”
taleplerine de cevap verebilmek igerisinde bulundugumuz ¢agin temel gereksinimlerinden biri haline
gelmistir. Bu baglamda, stirdiiriilebilirlik kavramin1 gdzeten, s6z konusu kavrami sadece pazarlama
stratejisi olarak degil ayni zamanda kurum kiiltiiri haline getiren markalarin basariya ulastigi
goriilmektedir. Giinlimiizde geri doniisiime 6nem verilmesi, dogal dengeyi gozeten ¢alismalar yapilmasi
ve toplumun ikinci el tiiketime tesvik edilmesi kurumlarin ya da markalarin yaptig: siirdiiriilebilirlik

caligmalarindan bazilaridir.
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2. Siirdiiriilebilir Bir Tiiketim Bicimi: ikinci El

Gectigimiz yillarda ikinci el tiiketim ile ilgili her sey “utang” kavramu ile eslestirilirken son
yillarda s6z konusu tiikketim bi¢imine olan ilgi artis gosterdiginden bu tanimlamanin yerini “havali” ve
“sik” kavramlar1 almistir. Ikinci el tiiketim, tiikketim bicimlerinin nis bir kismini temsil ederken belirli
basli kaliplara sigdirilamamaktadir. Bu anlamda 6zgiin ve orijinal bir tiiketim bigimi olarak karsimiza
cikan ikinci el tiiketim, dnceden kullanilmig iiriinleri tekrar satin almak ve kullanmak kaydiyla bir

dongiiselligi de ifade edebilmektedir.

Ikinci el iiriinler, daha 6nce kullanilmis oldugundan yeni iiriinler igerisinde kolaylikla ayirt
edilebilmektedir (Luchs vd. 2011). Ayrica ikinci el tirinlerde, bazi kullanim ve aginma izleri mevcuttur.
Bu baglamda, ikinci el iirlinlerin yeni tiriinlere gore ¢ok daha uygun fiyatli oldugu sdylenebilmektedir
(Estelami ve Raymundo 2012). Kullanilmayan ya da kullanilamayan iiriin ve hizmetleri ihtiyaci olan
bagka birine satma ya da kiralama yoluyla elden ¢ikarma ya da ortak kullanima sunma olarak
Ozetlenebilecek paylasim ekonomisi igerisinde degerlendirilebilecek olan ikinci el tliketim, hem
bireylerin ihtiyaglarini karsilamalarina yardimei olmakta hem de ¢evresel, sosyal ve ekonomik anlamda
stirdiirtilebilir bir pazar olusturmaktadir (Phipps vd. 2013).

Gegmisten giiniimiize garaj satiglari, antika pazarlari, vintage parcalar satan magazalar, web
siteler lizerinden yapilan agik arttirmalar ikinci el iirlin alinip satilabilen platformlar olarak varligini
korusa da dijitallesmeyle birlikte kullanici sayis1 artan ikinci el moda siteleri de stirdiirtilebilir moda ve
siirdiirtilebilir ekonomi kavramlarina katkida bulunmaktadir. Giiniimiizde daha fazla bilinglenen ve
tiiketim tercihlerini siirdiiriilebilir tirinler kullanmaktan yana olan tiiketicilerin siklikla kullandiklart
platformlar olarak karsimiza ¢ikan ikinci el moda siteleri yalnizca ekonomik motivasyonlar ile
kullanilmamaktadir. Gliniimiizde ikinci el {irtinler farkli bir moda anlayis1 ortaya koymak isteyen,
nostaljik iirlinlere ilgi gosteren, gereksiz liretime karsi koyan c¢evre dostu tiiketicilerin siklikla tercih

ettigi bir tiiketim bigimi haline gelmistir (Bae & Yan, 2018; Fernando vd., 2018; Padmavathy vd., 2019).

Ozellikle ikinci el iiriin almip satilabilen gevrimici platformlarin artmasi da ikinci el tiiketim
bi¢iminin yayginlagsmasinda kuskusuz ki 6nemli bir role sahiptir. Gegmiste gizli sakli yapilan s6z konusu
tilketim bigimi, ikinci el ¢evrimigi platformlar sayesinde c¢ok daha akillica bir se¢im olarak
konumlandirilmaktadir. Gereksiz iiretim ve tiiketimin Oniline ge¢mek ve dogal kaynaklarin hizla

tilkketilmesine engel olmak amaciyla tekrar alinip satilmaktadir.
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Gergekten de, ikinci el aligveris, yeni kusaklarin benimsedigi, tiiketim kiiltiiriiniin siirdiiriilebilir
yollarindan biri olarak karsimiza ¢ikmaktadir. 2021 yilinda gerceklestirilen, Z Kusagi Segmentasyon
Calismasi1’ na gore; Z kusag gibi bilgi ve iletisim teknolojilerini etkili bir bigimde kullanabilen kusagin
ikinci el tiiketime yogun ilgi gosterdigi bilinmektedir (McWilliams, 2021). Gereksiz iiretim
yogunlugunu ortadan kaldirmak, ¢evre kirliligini azaltmak, dongiisel bir ekonomi yaratabilmek adina
etkili bir yol olarak karsimiza ¢ikan ikinci el tiiketimin Global Data’nin raporuna gore 2030 yilinda 353,9

milyar dolara ulagsacagi tahmin edilmektedir (Pizza, 2022).

Giiniimiizde pek ¢ok moda markasinin hizli moda anlayisina kars1 siirdiiriilebilir moda anlayigini
benimseyerek resmi web siteleri iizerinden ikinci el irlinler sattigi goriilmektedir. ASOS, Urban
Outfitters, COS, Nordstrom gibi markalar ikinci el giysi tiiketimini tesvik eden atilimlar yiiriitiirken;

Disney, IKEA, Ford siirdiiriilebilir ekonomiye katkida bulunan kampanyalar baslatmistir.

Giinlimiizde bir akim halini alan ikinci el tiiketim, sadece siirdiiriilebilirlik ve ¢evresel kaygilar
adina degil ayn1 zamanda vintage, retro giysi ve aksesuarlara ulagmak, antika bir par¢a satin almak, ¢ok
inlii ya da likks bir markanin belirli bir donemde sinirl1 sayida iiretilen bir iiriiniine ulasabilmek adina da

ikinci el tiiketimi tercih edebilmektedir (Celik Varol, 2021: 79).

Gilinlimiizde bilingli tiiketimin bir ayagi olarak konumlandirilan ikinci el tiiketim hedonik
motivasyonlar ile de gergeklestirilebilmektedir. S6z gelimi, benzersiz olma ve farkl bir stile sahip olma
motivasyonu ile de ikinci el tiiketim gergeklestirilebilmektedir. Bu baglamda, hazine avciligi kavrami
giindeme gelmektedir. Ozellikle cevrimici platformlarda gerceklestirilen agik artirmalarda dzel bir iiriinii
uygun fiyatlarda satin alma hazzini1 yasamak isteyen tiiketicilerin siklikla yaptiklari ¢evrimigi definecilik
olarak karsimiza g¢ikmaktadir (Cassidy and Bennett, 2012; Ekstrom vd., 2012; Henriksson and
Kechalanlo, 2010). Bu baglamda, ikinci el tiriin tiiketicileri kullanilmig ancak halen degerini koruyan

iriinleri ¢ok daha uygun fiyatlara satin alabilmektedir.

Tiiketicilerin ikinci el iirlinlere yonelmelerinin bir diger nedeni ise kitlelerden farkli ve orijinal
olma istegidir. Ozellikle popiiler kiiltiiriin de etkisiyle bireylerin birbirine benzer giysi ve aksesuar tercih
etmesine neden olmakta, bu durumdan rahatsiz olan tiiketicilerin de vintage ve retro giysiler satin alarak
kitlelerden farklilasma yoluna gitmesini saglamaktadir (Ferraro vd, 2016). Ikinci el tiiketimin ilk
ornekleri olan garaj satiglar, bit pazarlari, agik artirmalar, ikinci el butiklerin igerisinde var olan nadir
bulunan ve 0Ozgiin iriinler bireylerin stillerini farklilastirmakta ve bireylere nostaljik bir imaj

vermektedir.
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Ikinci el iiriin tiiketiminin sadece moda boyutu degil ayn1 zamanda sosyal bir boyutu da sz
konusudur. Ornegin; ikinci el butiklerde, antika pazarlarinda ya da ikinci el tiikketimin dijital boyutu olan
ikinci el moda sitelerinde bir araya gelen tiiketiciler iiriinler hakkinda konusabilmekte, iiriinlere ait
nostaljik hikayeler dinleyebilmekte ve sosyallesebilmektedirler (Celik Varol, 2021: 74). Dolayisiyla
ikinci el tiiketim sadece ekonomik motivasyonlar ile degil ayn1 zamanda hedonik motivasyonlarla da

gerceklestirilebilmektedir.

Ikinci el tiikketime yonelten motivasyonlarin yani sira ikinci el tiiketimi “etik tiiketicilik” olarak
tanimlamak yanlis olmayacaktir. Burada “etik tiiketicilik” kavrami ile kastedilen dogaya ve insana
duyarlilik gdsteren iirlinleri satin almak, siirdiiriilebilir teknolojileri ve is modellerini benimsemek,
ekosisteme duyarli tiretimler gergeklestiren markalari ve kurumlari tercih etmektir (Ercis ve Tiirk, 2016:
3). Ikinci el tiiketim, moda endiistrisinin yiikiinii hafifleterek “iiret-sat-daha fazla iiret” anlayisin
zayiflatmakta ve tiiketicileri sosyal sorumluluk bilinciyle hareket etmeye tesvik etmektedir. Gergekten
de kullanilmus {iriinleri ya da esyalari tekrar kullanmak etik biling ile gerceklesmektedir. Ikinci el moda
sitelerinde de ¢esitli iirlinlerin yapmis oldugu gibi ¢esitli vakiflara bagis yapmak adina ikinci el iiriin
satmak, kullanmadigimiz ya da az kullandigimiz {iriinleri doniistiirmek, yeniden satmay1 ve yeniden

satin almay1 diisiinmek siirdiiriilebilirlik konusunda atilabilecek onemli adimlarin baginda gelmektedir.

3. Tiiketim Objesi Markalardan Siirdiirlebilirlik Subjesi Markalara Doniisiim

Gilinlimiizde markalar ya da kurumlar bilinglenen tiiketicilere seslenebilmek ya da tiiketicileri
bilin¢lendirebilmek adina “siirdiiriilebilirlik” konusuna daha fazla odaklanmislardir. Bu baglamda,
ozellikle iklim degisikligi ve Covid-19 salgimi markalarin ya da kurumlarin 6nceliklerini gézden
gecirmelerini saglamis ve stirdiiriilebilirlik konusuna odaklanan kurumlarin rekabet avantaji kazandigi
ortaya ¢ikmustir (Borsa Istanbul Siirdiiriilebilirlik Rehberi, b.t, 10). Séz gelimi, Covid-19 salgmin bir
sonucu olarak kurumlardan siirdiiriilebilirlik konusuna daha fazla 6nem vermelerini ve kurumlarin
varliklarin1 koruyabilmeleri adina yeni is modellerinin denenmesini zorunlu kilmistir. Bununla birlikte
tilketicilerin siirdiiriilebilirlik kaygilarinda da artis gézlenmistir. Kasim 2019 ile Subat 2020 tarihleri
arasinda arama motorlarinda “siirdiiriilebilirlik” anahtar kelimesine ait arama sorgulart %37 artmus,
ikinci el giyim talebinde ise %45 artis gdzlenmistir (Siirdiiriilebilirlik ve Moda Raporu, 2020). Ozellikle
sokaga cikma yasaklarinin s6z konusu oldugu, sosyal mesafe, maske kullanimi gibi zorunluluklarin

dogdugu bir donemde tiim diinyada oldugu gibi iilkemizde de tiiketim bigimleri degisime ugramaistir.
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S6z gelimi; Telli, Aydin ve Sen’in 2021 yilinda gergeklestirmis olduklar1 “COVID-19 Siirecinde
Cevrimigi Ikinci El Uriin Alisverisine Yonelik Tutum ve Satin Alma Niyeti Uzerine Bir Arastirma”
baslikli ¢calismasina gore, ikinci el ¢evrimici aligveriste kullanmiglilik faktoriiniin tiiketicilerin ikinci el
iriine yonelik tutumlari tizerinde pozitif yonlii etkisi oldugu saptanmustir (Telli vd., 2021: 18). Benzer
bi¢imde Global Data’ nin 2021 yilinda yapmis oldugu arastirmaya gore, Covid-19 salgin siirecinde ikinCi
el tiiketimde ve kiralama modellerinde yiikselen bir artis oldugu ortaya ¢ikmistir. Ayrica s6z konusu
arastirmada Y ve Z kusagmin cesitliligi ve aliveriste akilc1 olmay1 sevdiginden ikinci el tiikketime

yoneldikleri sonucunu da ulasilmistir (Global Data, 2021).

Glincel bir aragtirma alani olarak karsimiza ¢ikan siirdiiriilebilirlik konusuna dair ¢alismalar
Birlesmis Milletler’in kalkinma planlarinin da bir pargast haline gelmistir. Bu baglamda, Birlesmis
Milletler Siirdiiriilebilir Kalkinma Amagclari; yoksullugun sona ermesi, sosyal refah, barig, iklim
krizlerine kars1 faaliyete gecebilmeyi ve onlem almayi hedeflemektedir. Kalkinma Amagclarinin 12.
Maddesi olan “sorumlu iiretim ve tiilketim” havaya, suya, topraga duyarli olmayi, kat1 atik tiikketiminin
azaltilmasini, geri doniisim ve tekrar kullanma yoluyla iirlinleri doniistirmeyi hedeflemektedir
(Birlesmis Milletler Tiirkiye, 2022). Buna ragmen diinyada ¢ok az sayida kurum ya da marka gercekten
geri donilisiim uygulamasi yapabilmektedir. S6z gelimi, H&M ve Zara gibi markalarin magazalarindaki
geri doniisiim kutular tiiketicileri psikolojik olarak rahatlatirken ayni1 zamanda daha fazla tiikketimi de
tesvik edebilmektedir. Bu baglamda, geri doniisiim kutusundaki giysilerin c¢ogu geri
doniistliriilememektedir. Diger yandan, yasam dongiisii analizi (LCA) bir Jean pantolonun satin alinmasi
ve elden ¢ikarilmasinin iklim degisikligine olan etkisinin, s6z konusu Jean pantolonun yeni bir pantolona
dontistiirme siiresiyle ayni oldugunu bulgulamistir (Harvard Business Review, 2022). Dolayisiyla
glinimiizde kurumlarin siirdiiriilebilirlik konusunda seffaf iletisimi benimsemeleri, gelismis geri
doniistim teknolojilerinin kullanilmas1 ve yeni is modellerini uygulamalar1 énem tasimaktadir. Bu
baglamda markalarin ya da siirdiiriilebilir i modellerinden biri olan kiralama, “paylagim ekonomisini
dolaplara kadar yaymak” sloganiyla bu modele onciiliik eden Rent the Runway ile baglamistir. Rent the
Runway; biiyiik beden kiyafetler, ¢ocuk kiyafetleri, aksesuarlar kiralayarak stirdiiriilebilir is modelleri

i¢in iyi bir 6rnek olusturmustur (renttherunway.com, 2022).

Benzer bicimde abiye kiyafet, aksesuar ve ayakkabi kiralama sitesi olarak Tiirkiye’de 6nemli bir
paylasim ekonomisi yaratan “Davet Cok Elbisem Yok isimli uygulama ile gereksiz iiretimin ve
tilketimin oniline gecilebilmek amaciyla birgok kategoride (abiye elbise, abiye ayakkabi, abiye ¢anta,

likks aksesuar, miicevher gibi) kiralama hizmeti verilmektedir (davetcokelbisemyok.com, 2022).
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Diger yandan bazi markalarin, tirettikleri iiriinlerin kullanim siirelerinin marka tarafindan bilingli
olarak azaltilmasi olarak tanimlanabilecek “planli eskitme” kavramini ortadan kaldirarak daha saglam,

dayanikl1, uzun siire kullanilabilecek nitelikte iiriinler iiretmeleri gerekmektedir (Kulular Ibrahim, 2021:

392).

Bu baglamda, uzun siire kullanilabilecek ve yeniden satma imkani1 dogabilecek olan liikks marka
kullaniminin da siirdiiriilebilirlik kavramiyla yakindan iliskili oldugu soylenebilmektedir. Tiim duyulara
seslenen, estetik bir boyutu olan, hazza ve igsel zevke hitap eden, iistlin kaliteli ayn1 zamanda ender
rastlanan tirtinler olmasi nedeniyle liikks iirtinlerin kullanim ve degisim degeri oldukc¢a yiiksektir. Bu
baglamda, glinlimiizde uzun yillar kullanilabilecek iinlii bir markanin iiriinii ayn1 zamanda ikinci el moda
siteleri araciligiyla yeniden satilabildiginden degisim degerinin de yliksek oldugu ifade edilebilmektedir
(Celik Varol, 2021: 85). Ornegin; sik, sade ve pahal1 kiyafetler iireten bir marka olarak karsimiza ¢ikan
COS, 2020 yilinda “tamamen dongiisel ve yenilenebilir” olma yolunda 6nemli bir adim atarak “Resell”-
(yeniden satig) platformu kurmustur. Dolayisiyla, s6z konusu markanin iriinlerinin yasam dongiisiinii
yeniden goriintiilenmis, iiriinlerin kalitesine ve uzun Omiirliilige olan bagliligini siirdiirebilmek igin

yenilik¢i yollar gelistirmistir.

“Azalt- yeniden kullan- doniistiir” slogamyla siirdiiriilebilirlik caligmalar1 gerceklestiren
markalar ekonomik ve teknolojik doniisiim igerisine giren uygulamalar gergeklestirmektedir. S6z gelimi,
“saglikli bir bebek yetistirmenin bir parcasi saglikli bir g¢evre saglamaktir” yaklasimiyla %100 geri
doniistliriilmiis malzemeden oyuncaklar lireten Green Toys markasi enerji tasarrufu saglayarak ayni
zamanda karbon ayak izlerini de azaltmaktadir. Ebeveyn ve ¢ocuklar ile seffaf bir iletisim bigimi
benimseyerek, iriin iretiminde kullanilan malzemelerin hikayelerini paylasan Green Toys,

stirdiiriilebilirlik konusunda da farkindalik yaratmayi amaglamaktadir (greentoys.com, 2022).

Gilinlimiizde sadece giysi, aksesuar ve oyuncak degil ayn1 zamanda mobilya {iretiminde de
stirdiiriilebilir teknolojilerden yararlanilmaktadir. Dogan Holding, {iretim siireglerinde siirdiiriilebilir
yaklagimlart benimseyerek mobilya kumasi {iretiminde plastik siselerin geri doniisiimiinden
yararlanmiglardir. Benzer bigimde Hindistan’da ayakkab iireten bir marka tamamen bambu malzemesi

kullanarak saglikli, iklim kosullarina uyumlu ve ¢evre dostu ayakkabilar tiretmistir (hbrturkiye, 2022).

Denilebilir ki, siirdiiriilebilir bir yasam kurumlarin ya da markalarin sadece ¢evreye duyarl
yaklagimlar benimsemesi ile degil ayn1 zamanda gelistirilen kalic1 ve yenilik¢i bakis agisiyla gevreye

duyarl olmay1 gerektirmektedir.
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Gergekten de siirdiiriilebilirlik, yesil pazarlamanin biitiinsel bir seklidir. Kurumsal sosyal
sorumluluk hedefleri olan bazi kurumlar stirdiiriilebilir marka stratejilerine yonelmekte ve etik temel
degerleri korumaya ¢alismaktadir. S6z konusu siirdiiriilebilirlik ¢abalar1 giiniimiizde kurumlar agisindan
glivenilirlik ve etik is anlayisi yaratabilmektedir. Kurumlar ya da markalar stirdiiriilebilir hale
geldiklerinde tiiketiciler tarafindan daha fazla tercih edilmektedir. Ozellikle giiniimiiz pazarlama
dinamikleri i¢in dnemli bir konumda olan Y ve Z kusag: iklim degisiklikleri, ¢cevre kirliligi, esitlik ve

sosyal adalet konularin1 6nemsemekte ve bu kriterlere gore satin alma davranisi gosterebilmektedir.

SONUC

Gliniimiizde kaynaklarin bilingsiz tiiketimi sonucu s6z konusu olan ekolojik sorunlar farkli
tiiketim bicimlerini giindeme getirmistir. Ikinci el tiikketim de bunlardan biridir. ikinci el tiiketim; sosyal
ve ¢evresel etkileri olan, su ve enerji tasarrufu saglayan, karbon emisyonunu azaltan bireysel ve sosyal
bir sorumluluk olarak karsimiza ¢ikmaktadir. Hizli moda endiistrisinin biiyiik miktarda su, enerji, dogal
kaynak tiiketimine neden olmasi ikinci el tiiketimin diinya genelinde daha fazla tercih edilmesini
saglamigtir. Resale Report’un 2021 yilinda yaptig1 aragtirmaya gore, ilk defa ikinci el {irlin satin alan
tiiketiciler 2020 yilinda 33 milyona ulasirken, arastirmaya katilan kullanicilarin %76’sinin ikinci el
tiketim davranigin1 tekrar edecegini diisiinmektedir (cbcommerce.eu, 2022).  Kiiresel moda
endiistrisinin her yil milyarlarca ton karbondioksit yaymasi, giiniimiiz tiiketicilerinin sosyal medyanin
da etkisiyle konuya yonelik farkindaliginin olusmasi, medyada yer alan ikinci el tiikketimi tesvik edici
soylemler ikinci el tiiketim bicimine yoOnelik utang algisini ortadan kaldirmistir. Gergekten de
giiniimiizde sanatgilarin, etkileyecilerin (influencerlarin), Hollywood yildizlarinin ve Ingiliz Kraliyet

Ailesinden bireylerin ikinci el giysi ve aksesuar satin aldiklar1 bilinmektedir (Modacruz, 2022).

Bu baglamda, gecmiste gizli sakli yapilan bir tiikketim bi¢imi olarak karsimiza ¢ikan ikinci el
tiikketimin sadece ekonomik motivasyonlar ile degil ayn1 zamanda siirdiiriilebilir bir yasam kaygisi, farkli
bir stil sahibi olmak, ender bulunan bir {iriinii satin alabilmek ile de gerceklestirilebildigi
sOylenebilmektedir. Siirdiirtilebilir kalkinmanin amaglanmasi, hizli ve daha ucuz moda anlayisinin yerini
cevre bilincine birakmasi, geri doniisiim ve onarim felsefesinin etkin olmasiyla glindeme gelen ikinci el
tikketim, sadece kullanilmis iiriin satin almak ve tekrar satisa sunmak yoluyla degil ayn1 zamanda
kiralama yoluyla da yapilabilmektedir. ikinci el tiikketim, kiralama modeline miikemmel bir sekilde uyan
bir tiikketim bi¢imi olup, benzersiz, tek sefer kullanilabilecek 6zel pargalara ya da tiretimi durdurulmus

iriinlere erismek adina da bir firsat yaratabilmektedir.
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Dolayisiyla, s6z konusu tiiketim big¢imi sadece siirdiiriilebilir bir se¢im degil, ayn1 zamanda
akillica aligveris yapanlar icin bir kaynak yaratmakta ve gelir akis1 haline de gelmektedir. S6z gelimi,
“Davet ¢ok elbisem yok”, “Rentony”, “Unomoi” gibi uygulamalar “kirala- giy- degistir- tekrarla”
sloganiyla binlerce giysiyi, ayakkabi ve ¢antayi iiyelik ve puan sistemi {izerinden kiralayabilmektedir.
Bu baglamda, s6z konusu kiralama uygulamalar1 ikinci el tiiketicilere sadece ekonomik bir destek

saglamamakta ayn1 zamanda gelecegin dogasini korumaya yonelik ilham da vermektedir.

Ikinci el tiiketim ge¢miste daha ¢ok ekonomik motivasyonlar ile iliskilendirirken giiniimiizde
sOmiiriilen iscilere yonelik bir ¢6ziim olarak da karsimiza ¢ikmaktadir. Gergekten de giysi iiretiminde
is¢ilerin ¢ogu yetersiz bir ticret karsiliginda c¢alistirllmakta ve daha yoksul bolgelerde iiretilmektedir.
Ikinci el kiyafetler satin almak, iiretim tesislerinde ¢alisan iscilerin kotii ¢alisma kosullar iizerinde hizl
bir etkiye sahip olmasa da, moda ve perakende endiistrilerinin stratejilerini yeniden diigiinmeleri
gerektigi mesajim gdndermeye yardimci olabilmektedir. igerisinde bulundugumuz tiikketim ¢aginda
bireyler farklit motivasyonlar ile farkli harcama giicline sahiptir. Bu baglamda tiiketiciler endiistrinin
isleyis bicimini belirlemeye yardimci olmaktadir. Dolayisiyla giiniimiizde stirdiiriilebilir tiiketim
aliskanliklar1 tiiketim big¢imlerini degistirerek {ireticilerin ve perakendecilerin de aliskanliklarini
degistirebilmektedir. Ikinci el tiiketime tesvik eden bir diger unsur da essiz ve artik iiretimi olmayan 6zel
parcalara ulasma istegidir. Bu baglamda, farkli bir stil sahibi olmak ve otantik goriinmek isteyen bireyler
vintage parcalara ulasabilmek adina da ikinci el tiikketimi tercih edebilmektedir. Boylece farkli bir moda
anlayisina sahip olmak, antika ve vintage {iriinlere dair hikayeler dinlemek s6z konusu tiiketim bigimine

sosyal motivasyonu da eklemektedir.

Denilebilir ki, giiniimiizde ikinci el tiiketim gegmiste oldugu gibi sadece ekonomik
motivasyonlar ile degil ayn1 zamanda ekolojik bir bilingle gerceklestirilebilmektedir. Yenilenebilir,
onarilabilir, doniistiiriilebilir bir yasam tarzinin pargasi olarak karsimiza ¢ikan ikinci el tiikketim ekolojik
strdiiriilebilirlik i¢in de gereklidir. Bu baglamda, “satin al- kullan-at” yaklasiminin yerini “satin al-
kullan- donistiir” yaklasimmin aldigi ve ikinci el tiiketici sayisinin da giin be giin artig gosterdigi

goriilmektedir.

Ikinci el tiiketim konusunu “siirdiiriilebilirlik” kavrami izleginde ele alarak literatiire katk1
sunmak amaciyla gerceklestirilen bu c¢alismanin ayni1 zamanda gilinlimiiz pazarlama uzmanlarinda da
fikir verecegi diisiiniilmektedir. Bundan sonraki c¢alismalar i¢in Onerilerimiz, ekonomik, ekolojik ve
toplumsal siirdiirtilebilirlik temali nitel ve nicel arastirmalarin gergeklestirilmesi, giiniimiizde énemli

hedef kitleler olarak karsimiza ¢ikan Y, Z, Alfa ve K kusagina yonelik ¢calismalarin artirilmasi olacaktir.
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EXTENDED ABSTRACT

Sustainability is one of the issues that needs to be focused on today as a result of the reduction
of resources, the increase in environmental pollution, and the onset of the climate crisis. Increasing
awareness of consumers about sustainable brand, who do not have difficulties in accessing information

due to the effect of digitalization, and showing sensitivity to ecological problems have led institutions
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or brands to sustainable policies. The trend towards second-hand consumption, which comes across as
an important solution method for ecological sustainability, is also increasing day by day. In this context,
second-hand consumption has ceased to be a source of embarrassment and is more preferred as a wise
and sensitive form of consumption. Garage sales, used fashion sites, auction market and vintage stores,
which have been increasing in recent years, are evidence of an increased demand for second-hand
consumption. Second-hand consumption, which in the past could only be realized for economic reasons,
can be realized with much different motivations today. For example, a consumer with a high income
level, unlike for economic reasons, can consume second-hand in order to get a private collection product
produced by a luxury brand in a certain period of time, in order to achieve second-hand consumption.
Consumers who are passionate about vintage and want to have a different fashion style can also make
second-hand consumption in second-hand boutiques with the motivation of listening to stories about

products and socializing.

Especially in our age, it is known that the consumer group with high environmental sensitivity
also performs second-hand consumption. Indeed, second-hand consumption comes across as a method
that consumers who want to avoid unnecessary industrial waste resort to. In this context, second-hand
consumption comes across as an organic and original form of consumption. Second-hand consumption,
which can be evaluated within the framework of the transportation economy today, is also the basis of
the understanding of sustainable economy and sustainable fashion.

From this point, the ecological extinction of the world faced with global environmental where
the problems begin, at a time when climate change is in the question of ‘“sustainable fashion”,
“sustainable economy “sustainable consumption” theme on the importance and value increasing with
each passing day, nowadays luxury product that is head to head with the market for second-hand
consumption constitutes the starting point of this study is to examine the issue. In this direction, the main
purpose of this study is to contribute to the literature by considering the issue of second-hand
consumption in the context of the concept of “sustainability” and to bring new ideas and suggestions to

marketing experts.

In other words, today, the importance given to the issue of “sustainability”, the war on
unnecessary industrial waste, the desire to reach products produced in a certain period and no longer
produced increase the number of second-hand stores, and this situation leads to an increase in online

%9 ¢¢

second-hand stores. “Treasure hunting”, “the exciting atmosphere of the bargain,

99 ¢¢

online auctions” for
reasons such as the preferred second-hand consumption is nowadays considered as one of the ways to

sustainable fashion consumption. The aim of this study is to contribute to the literature by considering
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the issue of second-hand consumption in the context of the concept of “sustainability”. In addition, it is
thought that this study will give new ideas about economic, ecological and social sustainability on the

basis of second-hand consumption by offering a different perspective to today's marketing experts.
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ABSTRACT

Tabloid journalism can be considered as a field of journalism that has a strong impact with its
current forms of discourse. As a matter of fact, in this field of journalism, news is presented
through descriptive expressions and drama elements. The sensationalism factor appears at this
point, and it is aimed to make tabloid news interesting and intriguing. When the possibilities of
internet technology in the field of new media are considered, it can be claimed that sensational
elements can be included more in news presentation styles. Therefore, in this study, it was aimed
to reveal how sensationalism is reflected in tabloid news in the internet media. Accordingly, first
of all, a conceptual framework was created, and then the data of two different tabloid news sites
were examined with discourse analysis. Van Dijk's critical discourse analysis is determined as
the method of working in this context. In the news analyses conducted in the context of thematic
and schematic structure, the visibility of sensationalism was discussed under six different
categories. Consequently, it was found that tabloid news made use of sensational elements in the
field of new media.
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INTRODUCTION

Journalism means approaching possible events from different perspectives and making an effort
for helping the society understand these events better (Pavlik, 2013: 42). Firstly, preliminary research is
carried out in the process of reporting any event, and the news is presented with regard to the correct
data. This is how the process works in the internet media as well, and action is taken by considering
before and after the news. Tabloid journalism, on the other hand, is based upon reflecting the events in
a more striking and attractive way. Hence, sensational elements are used to make the news interesting
on both television screens and newspaper pages. Tabloid sites on the internet also present news by

making use of literary and visual elements.

Tabloid journalism, which is mostly visual and aims to surprise and entertain potential audiences
simultaneously (Topcuoglu, 1996: 96), often includes sensationalism, unlike other types of news. In
tabloid journalism, in which news headlines such as “Shock News”, “Breaking News”, “You Won’t
Believe Your Eyes”, etc. are included, it is aimed at sustaining attractiveness. Therefore, the orientation
of both newspaper readers and internet users to tabloid news is ensured. Thus, today, many tabloid
content websites come to the fore as an extension of printed newspapers. For this reason, the target
audience, who follows the tabloid supplements of the printed newspapers, can now follow this news on

the internet.

The transformation of journalism into new media also transforms tabloid journalism. One of the
factors that does not change, however, is the inclusion of sensational content. Even, it can be claimed
that sensational elements are used more often in internet media. Sensationalism can effectively continue
through striking news headlines, intriguing news photos, and guiding news links. As a result, the focus
of the present study was the reflections of the sensationalism factor on tabloid news in internet media.
The purpose of this work is also to show how sensationalism can gain a foothold in tabloid journalism.
Analyzing the content of the news to highlight sensationalism is important to the study. In this context,
firstly, the concepts of tabloid journalism and sensationalism were explained. Then, the analysis of
tabloid news was conducted in accordance with Van Dijk’s critical discourse analysis. During the data
analysis, the findings obtained from the sample tabloid news sites were also evaluated. In the conclusion

part of the study, the way tabloid news make use of sensational elements was discussed.

1. Tabloid Journalism
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Tabloid journalism emerges as a new field of journalism with its original structure, and it begins
to symbolize its own character, especially in the post-World War 11 period (Dhir, 2019: 7). This field of
journalism, which first came out in England and then spread in the USA and other European countries,
develops a journalistic understanding for the public (Bal, 2010: 123). Tabloid journalism, which can
present information and entertainment together, also builds a new news discourse with the factors of

sensationalism and popularity (Connell, 1998: 14).

Tabloid journalism is a type of journalism that stands out to help the target audience have a good
time and distract from stress. This type of journalism, which is usually presented with visual content,
reflects the lives of celebrities who constitute the agenda of the tabloid in this direction. Therefore,
tabloid news is conveyed through visuals both in traditional media and on social media platforms such
as Instagram (Cetinkaya, 2020: 128).

Tabloid journalism, which also relieves people’s sense of curiosity, gives place to many details
about the lives of celebrities in this context. As a matter of fact, the eating and drinking habits, clothing
preferences, private lives, social activities, and business lives of celebrities are the subject of tabloid
news. While these topics are covered in tabloid news, visual presentations are preferred rather than

literary content, and in a sense, the function of “celebrity journalism” is fulfilled (Sahin, 2019: 8).

Being vulnerable to manipulation and creating a problem of reliability in this context, tabloid
journalism can also create an agenda with its sensational content. Even if the public may be misled by
the content presented, the interest of the media and the audiences in tabloid journalism continues
(Popovic and Popovic, 2014: 17). Therefore, sacrificing information for entertainment and accuracy for
sensation, and exploiting the target audience is considered usual for tabloid journalism (Turner, 1999:
63). Tabloid journalism, which follows current affairs and is busy with sensational statements, also

focuses on the way the news is presented, not the subject (Sparks, 1988: 209).

On the other hand, the answers to the questions of who, what, when, and where are generally
sought in tabloid journalism. However, the questions of how and why are ignored (Ergiil, 2000: 131).
This approach brings the sensationalism of the news forward. Thus, the before and after of events are
not considered, and it is aimed to set the agenda. In addition, the target audience’s interest in tabloid
news is tried to be kept alive. As a result, attractiveness of tabloid journalism is maintained by using less

news text and more visuals (Cetinkaya, 2020: 104).

Standing out with its popular content in the media field, tabloid journalism steers the advertising

market into this field, as it is interesting with sensational approaches. In this framework, it is aimed to
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create a mass effect through advertisements that market products and services (Murdock, 1992). As a
matter of fact, tabloid journalism, which goes toward the world of society and entertainment and acts
with both speculation and information about private life (Dagtas, 2006: 102), is getting stronger with the

advertising market.

Tabloid journalism also provides the promotion of individuals and institutions since the people
and institutions becoming a current issue via the tabloid news gain visibility. Furthermore, the actors
and singers who are out of the agenda come to the fore back thanks to the tabloid news. Thus, these
people have new business opportunities such as concerts, roles and advertisements. Therefore, tabloid
journalism plays an important role for both celebrities and people wanting to be famous. This stems from
the fact that tabloid journalism is an area of appearance and recognition (Sahin, 2019: 9).

Famous artists and footballers are considered as subjects of the news in tabloid journalism, which
has a comprehensive content as a subject. In this context, love lives, fashion preferences, and
entertainment styles of celebrities become newsworthy. Additionally, many subjects such as astrology,
recipe, society gossip, holiday places, and new places find their place in tabloid journalism (Akgiin,
2011: 69). Tabloid journalism, which is called the yellow press because it concentrates on visual content
and offers a colorful scene (Yiiksel and Giircan, 2001: 8), always keeps the sense of curiosity alive with

the subjects it covers.

Tabloid journalism, which focuses on sensational and dramatic aspects of events as a way of
presentation, provides news flow with a simple narrative technique (Guzel, 2007: 83). For instance, in
natural disaster events, tabloid news reflects the feelings and thoughts of those who were harmed by the
disaster while current news deals with the issue of disaster itself. This approach, which leads to an
emotional reaction, provides a basis for the evaluation of tabloid news as anti-rationalist as a result of

sensational developments (Connell, 1998: 17).

As a result, there is a tabloid journalism which is built on attracting the attention of the audience
and supports the news content with real or fictional photographs in this context (Soygiider, 2003: 71).
Not only news photos, but also video content is important for magazine news on television and the
internet. News photos, on the other hand, are generally found in tabloid news in newspapers and

magazines.

Alya Sahin makes the following assessments about tabloid journalism which draws attention

with its diversity in the field of journalism and its structure open to speculation (Sahin, 2019: 10):
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“Concepts such as tab, yellow press, tabloid, false, scandal, paparazzi, mass
journalism are used in tabloid journalism. It is important to keep the excitement at the top
and attract attention in tabloid journalism. For this reason, tabloid news is created with
discourses which focus on emotions of the audience or the reader and are suitable for the
public language. The sensations on the newspaper pages which means the news with high
excitement, and the scandals which are defined as highly influencing, embarrassing or
humiliating events are very important for yellow journalism. The reporters and
photographers who are constantly in search of this type of news in order to achieve high
circulation by attracting people’s attention are called paparazzi. False news, which is

fictional and false content in tabloid news, can also occupy the agenda.”
2. Tabloid Journalism in the Field of New Media

With the development of internet journalism, the effect of tabloid news on internet pages is
increasing. Tabloid journalism is gradually developing in the field of new media for enabling user
tendency towards internet news and increasing the click rate (Kuyucu, 2015: 592). The fact that
sensational news gets a faster reaction on the internet makes tabloid journalism effective. Accordingly,
tabloid journalism is considered as one of the most important types of internet journalism (Ayhan and
Demir, 2020: 1576).

The widespread effect of social media also contributes to the development of tabloid journalism.
The fact that the tabloid pages are followed a lot, especially on the Instagram platform, highlights this
contribution. Even many reporters who make tabloid journalism continue their professional life through
their social media accounts. Since the leading names of the tabloid world can follow these social media
accounts, the interaction network gets stronger. Thus, social media interaction is provided among

celebrities and journalists (Sahin, 2019: 33).

Tabloid journalism, which draws attention and has wide repercussions in line with sensational
developments on newspaper and television (Dhir, 2019: 7), is enhanced with the support of social media
in the internet environment. Being able to redirect to tabloid news sites with links in social media
accounts also facilitates access to corporate tabloid pages. Thus, the phenomenon of tabloid journalism,
which increases advertising revenues and creates a profit-oriented journalism approach, stands out
(Popovic and Popovic, 2014: 17).
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One of the most suitable genres for internet journalism, tabloid journalism, manages to be a
strong part of this field with its interesting news headlines and use of engaging visuals. As a mission has
been developed in line with the click rates in the internet media, tabloid journalism is considered as an
important field in this context. Even if they are not fully compatible with the content of the news,
sensational headlines make the visibility of tabloid journalism permanent on the internet (Ayhan and
Demir, 2020: 1577).

Although tabloid news is not the first part of the main event fiction, people’s tendency towards
tabloid events creates changes in the order of importance of the news. This situation creates a target
audience profile that moves away from social realities and tend towards tabloid events (Uzel, 2008: 43).
This approach, which makes tabloid journalism more popular than current news, is developing more

rapidly in the internet media.

Tabloid journalism, which helps speculative news and news styles gain visibility in the media
field (Capli, 2002: 92), is gaining prevalence in the new media field through viral news sites. In the field
of new media, which has a potential target audience, the sustainability of journalism is ensured by the
click-through rates (Bastos, 2016). Interesting developments, on the other hand, are kept on the agenda

and tabloid journalism is carried out in this direction.
3. Journalism and Sensationalism

Sensationalism is supporting the news with drama in the field of media, and the way of
presentation is fictionalized in this context. The narrated stories affect the society, and it is ensured that
the news is made important by highlighting the sensational elements. The approach of sensational news
can be maintained by processing the elements of comment and ideology (Udeze and Uzuegbunam, 2013:
71). The sensationalism factor, which takes the target audience away from social realities and
popularizes news such as tabloid, develops new journalism practices with the elements of music and

drama.

In the historical context, sensationalism begins with the stories people tell each other. Since
sexism and conflicts of opinion are discussed in these stories, a sensational narrative style is developed
with interesting descriptions (Stephens, 2007). The sensationalism factor in the news; however, is
constructed in the context of events such as violence, crime, accident, and fire (Adams, 1978: 692). By
dramatizing these news, traditional and new media tools manage to carry the sensationalism of the news

further over time.
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As a matter of fact, masses that are addicted to sensational news and become customers of
paparazzi content are formed. As the movement network of sensational news expands in the context of
digital technologies, yellow journalism and tabloid journalism develop accordingly. Sensational
journalism that reaches the target audience with conspiracy theories, speculative content, and suspicious
events are highlighted through this. The manipulation process also increases with this journalism
approach, (Khan et al, 2016: 172).

The sensational approach which makes the news exciting and dramatic has been studied in the
media field for about a century. This approach also grows upon gossip and unusual stories. As the
increase of the audience interest results in the orientation of the advertising companies, the sensational
news continues rapidly. Sensational news, which brings the feelings of fear, adrenaline and excitement

to the extreme, have widespread media coverage (Frye, 2005: 13).

Sensational news is preferred in order to increase the sales of newspapers and magazines, ratings,
and click rates. This preference also activates the yellow journalism practice. An approach that distorts
the news, exaggerates, makes it scandalous, and excites the public is developed through this practice.
Thus, a sensationalism factor pervading all aspects of the news and making articles of journalists

attractive begins to be processed (Dhir, 2019: 13).

Indeed, journalists tend to focus more on dramatic elements in their news content to attract
attention. The opinion that sensationalism will add color to the news and be attractive to people is gaining
popularity (Grabe et al, 2003: 391). In addition, media outlets pave the way for news sensationalism in
order to survive and to continue to attract attention, and they develop this approach as a new journalistic

action (Ngange and Elempia, 2019: 3).

The sensational journalism approach also highlights the phenomenon of tabloidization. With
tabloidization, tabloid discourse and sensationalism have started to be used more (Taylan and Unal,
2017: 32). Tabloid news strengthens sensationalism by using interesting headlines and fictionalized
stories. This ostentatious approach can be a reason for preference for journalists (Wang and Cohen,
2009).

Sensational journalism, which is both an ethical and a theoretical issue, distracts the attention of
the media from other important developments. Therefore, a mass appearance that focuses more on
scandalous developments by abstracting from real news such as politics, economy and social life is

emerging (Udeze and Uzuegbunam, 2013: 72). The news discourse styles of the media are also
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determinant in sensational news. Hence, the language used and the point of view on the news determine

the size of sensationalism (Scholten, 1996: 14).

In this context, the tabloids identify the news with the sensationalism approach bkiecause tabloid
journalism that appeals to emotions, highlights visual elements and includes scandalous developments,
prefers a sensational understanding that attracts the attention of the masses (Ekin, 2010: 125). However,
a journalism approach that succumbs to sensational developments in general and puts speculations ahead

of real news (Franklin, 1997: 4) is preferred.
4. Methodology

Sensationalism and tabloid journalism were emphasized in the research process. Tabloid news
sites in the internet media were studied within this context. In this process, Van Dijk’s critical discourse
analysis was employed as a method. Discourse analysis was implemented because of the fact that news
analyzes made via this method create a general judgement (Karaduman, 2017: 31). The data obtained in
the research conducted with the macro structure analysis were analyzed thematically and schematically.
Thus, titles, content and photographs used in the news were also examined. Apart from these,
presentation format, news sources and background/context information were discussed. With thematic
and schematic analyzes (Van Dijk, 2003), the main elements of discourse analysis in news analysis, the

appearance of sensationalism in tabloid news was tried to be revealed.
4.1.  Purpose and Problem

Sensationalism is an approach that makes news interesting. Since this approach tabloidizes the
news through various elements, the tabloid news was directly analyzed in the current study. In fact, it
was aimed to reveal how sensationalism is reflected in the context of tabloid news sites that stand out in
the internet media. As the problem of the research, the extent of the effect of sensationalism on tabloid
news was sought. Accordingly, the tabloid sites determined as sample were scrutinized and the answer

to the problem was discussed in the conclusion part of the study.
4.2.  Population and Sample

Since the research process was based on new media, the tabloid sites on the internet platform
constituted the population of the research. As a sample, the criterion sampling model was used. In this
context, the data of the Alexa institution, which has been performing data analysis of the internet
regularly since 1996, was taken as a criterion. Finally, “hurriyet.com.tr” and “sabah.com.tr”, which are

among the top 10 most followed news sites in Turkey according to the data updated in 2021, were
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determined as the sample of the study (Alexa, 2021). The reason why two news sites were chosen as the
sample was that both of them convey tabloid news to the users separately. The tabloid sites named

Hiirriyet Kelebek and Sabah Giinaydin were analyzed in this sense.

4.3. Data Collection Process

News analysis was carried out between February 15, 2022 - March 15, 2022 for the tabloid sites
examined through discourse analysis in the study. The purpose of determining this date range was to
ensure that the study is up-to-date. Therefore, all the news included in Hiirriyet Kelebek and Sabah
Giinaydin tabloid sites were scrutinized in a 1-month period. In this context, 10 sensational news stories
out of 527 news stories on the Hiirriyet Kelebek website were analyzed. Likewise, 10 sensational news

stories out of 642 news stories on the Sabah Giinaydin website were analyzed.
5. Data Analysis

While analyzing the data in the research process of the study, the macro structure analysis of
discourse analysis was performed. In this context, news analysis was carried out within the framework
of thematic and schematic structure. First of all, the sensational news headlines featured in the magazine

websites Hiirriyet Kelebek and Sabah Giinaydin were analyzed.
5.1. Tabloid News Headlines

The sensational headlines in the news which were analyzed based on the date range of February
15, 2022 - March 15, 2022 were included in the table below. First of all, the data on the websites of

Hiirriyet Kelebek and Sabah Giinaydin were shared respectively.

Table 1. News Headlines in Hiirriyet Kelebek (Hirriyet Kelebek, 2022)

Ntl;vf(‘er News Dates News Headlines in Hiirriyet Kelebek
1 24.02.2022 Muazzez Ersoy’s Comment Will Provoke Her Colleagues!
2 26.02.2022 March Will Bring Action!
3 10.03.2022 You Stole from My Son!
4 11.03.2022 The Most Powerful Women of the Series!
5 12.03.2022 Cemre (Heat) Fell to Concert Halls!
6 12.03.2022 Interesting Testament of the Famous Actor!
7 13.03.2022 Ebru Yasar Carries Wealth Around Her Neck!
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8 13.03.2022 I Had Never Believed in the Relationship!
9 14.03.2022 One Day Everyone Will Have a Taste of This Junkyard!
10 14.03.2022 Panic in Survivor!

When the news headlines in Table 1 are examined, it can be understood that each headline carries
sensationalism. Considering the intriguing and exciting nature of sensational news headlines, it is seen
that all headlines in the table are like this. For example, the headline numbered 1 was presented with a
curious expression in terms of the target audience. Therefore, it is inevitable to click on the link to access
the content of the news. Although the headline and the news content do not overlap in some cases, the
important thing is that the tabloid news is interesting. For this reason, sensational news headlines are
preferred. The news headline numbered 2 made the content of the subject unclear. Thus, the curiosity
factor comes into play here as well. That in what sense the March period mentioned in the news will
bring movement also reveals an exciting situation. There is also uncertainty in the news headlines
numbered 3, 6, and 8. It can be stated that internet users who see the title and image of the news and
wonder about its content cannot remain indifferent to such news headlines. Possibly, other news
headlines in the table will also create a sensational effect because all news headlines attract audiences’

attention with their interesting and engaging formats.

Table 2. News Headlines in Sabah Giinaydin (Sabah Giinaydin, 2022)

Ntlﬁwvéser News Dates News Headlines in Sabah Giinaydin
1 19.02.2022 Ozge Ya@iz Delivered the Bad News!
2 26.02.2022 He Lost His Heart to an Actress Again!
3 01.03.2022 Not Popcorn, Serkan Kaya’s Promotional Gift!
4 05.03.2022 Influencers and Hackers are in Jail!
5 07.03.2022 Love Documented!
6 08.03.2022 Nobody Could Believe in Necati Sagsmaz’s Fortune!
7 09.03.2022 Enjoyment Fight!
8 10.03.2022 Best Friends Become Enemies!
9 11.03.2022 50-Year-Old iclal Aydin Loses Excess Weight Every Day!
10 12.03.2022 Alisan is Now Torn Between Two Women!

In Table 2; however, it is seen that sensational news headlines were presented with a different
approach. Although the factor of curiosity and excitement is included in these headlines, it is understood

that misleading sensational headlines are included, too. For instance, news headlines numbered 1, 4, and
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9 threw a curve for the target audience. As a matter of fact, the news headline numbered 1 misled
individuals by using the discourse of “Bad News”, because the situation mentioned in the news was that
Ozge Yagiz is not thinking of marriage now. However, the fact that this situation was reported as bad
news in the headline brings many negative scenarios to mind. For this reason, individuals can be curious
about the event and look at the news content. This approach can be considered as a sensational and
misleading form of presentation. A similar presentation style draws attention in the news headline
numbered 4. Although the main subject of this news is a movie promotion, the headline created a very
different and sensational appearance. In the news numbered 9, it is understood that Iclal Aydin is losing
weight due to an illness day by day. However, looking at the news content, we understood that this
actress has lost weight for her role in the series. Therefore, it was found that the tabloid website called
Sabah Giinaydin carried the sensational news headlines to a different dimension by choosing misleading
discourses. Other news headlines, on the other hand, are engaging and have sensationalism that can

attract the attention of individuals.
5.2. Tabloid News Photos

In discourse analysis, it is important to analyze news photos in the context of thematic structure.
Since sensationalism was emphasized in the study, photographic analyzes were highlighted accordingly.
For instance, the photograph of the news numbered 4 selected from the Hiirriyet Kelebek tabloid site
was presented below. Within the context of this news photo and the news titled “The Most Powerful
Women in TV Series”, individuals may get curious about the news content. In addition, the issue of who
other strong women is may also attract their attention. Thus, it is possible to claim that the news photo
can create a sensational effect. It is also possible that the news content will include details of the subject
and new photos. Therefore, the integrity of the news is ensured with the other photos in the content. As

a result, the sensationalism of the news is built with the factors of interest, excitement and curiosity.
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Photo 1. The Photograph Taken from the News Numbered 4 in Hiirriyet Kelebek

Another news photograph below shows sensational elements, too. Indeed, it can be stated that
this photograph is engaging on its own. As a matter of fact, there are 4 separate photographs on the
image, and they are interesting in terms of the content of the news. Therefore, this photograph reflects a
sensational look with a sense of excitement and adrenaline. It can be expressed that it also constitutes an

effective example in terms of the sensationalism of tabloid journalism.

Photo 2. The Photograph Taken from the News Numbered 10 in Hiirriyet Kelebek

The news numbered 8 of the Sabah Giinaydin, which was among the tabloid sites analyzed,
illustrates another sensational news photograph. The use of the discourse - “Friends Become Enemies”
in the headline of the news, followed by the news photograph in Photo 3, increases the degree of
sensationalism because it is possible to wonder which friend of the artist in the news photo below is his
enemy. Thus, by looking at the content of the news, the reality of the event is tried to be understood
through both texts and visuals. It is also noteworthy that the event was not reported on a single news
page, and users were forced to switch to other pages with the numbering technique. In this way, it was
aimed to get more clicks on the website. It can be stated that this approach is preferred more in

sensational news content.
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Photo 3. The Photograph Taken from the News Numbered 8 in Sabah Giinaydin

Finally, it was seen in the content of Visual 4 that sensationalism was dominant in this news as
well. As a matter of fact, the discourse - “Alisan is Now Torn Between Two Women!” was used in the
news headline of the current photograph shared below. Therefore, the choice of the photograph below
in the context of this news headline raises the question of who the other woman is. Thus, the news

becomes more interesting with this photo and is presented to internet users by complementing it with
sensational elements.

Photo 4. The Photograph Taken from the News Numbered 10 in Sabah Giinaydin

5.3. Tabloid News Entries

In Van Dijk’s critical discourse analysis, news entries were also examined in the context of news
analysis. The compatibility of the news entries with the news headline and the presentation style within
the framework of the thematic structure are the issues to be emphasized in this sense. It is a matter of
curiosity how news entries are conveyed in tabloid news with sensational content. It is possible to study

the news entries within the context of the sensational news determined as the sample. For instance, the
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headline of the news numbered 8 presented on the tabloid website Hiirriyet Kelebek in Table 1 is vague
and intriguing. Therefore, news entries are expected to eliminate this ambiguity. The sense of curiosity
was satisfied by explaining who was actually mentioned in the news entry. However, it was found that
the news writing rules as a form of presentation were not followed adequately. In fact, the following

expressions were used in the news entry:

“Every week, Hande Ercel and Kerem Biirsin seem to be falling apart piece by piece. Er¢el made
the last move and stopped following Biirsin on Instagram. What do you think about the state of this

relationship’s not ending?”

On the other hand, in the news numbered 6 of the tabloid site Sabah Giinaydin in Table 2, the
news entry was seen a repetition because there was an approach that maintained sensationalism and
directed internet users to news photos instead of explaining the news headline. It was observed that the

following discourse was preferred in the news entry in question:

“Hearing the fortune of Necati Sagmaz, nobody could believe it! Necati Sasmaz’s countless

wealth is astonishing!”

It was seen in the news numbered 2 of the tabloid site Sabah Giinaydin that the news entry was
more descriptive because the ambiguity in the news headline was revealed, and the curiosity of the
tabloid news followers was satisfied. Thus, the sensational news headline was explained. The relevant

news entry is as follows:

“It was claimed that the actress Serenay Sarikaya, who had been attacked by an obsessive fan
and had had a nightmare, reconciled with the operator Umut Evirgen after what she had gone through.
However, they turned out to be bogus beef, and Umut Evirgen fell in love with Nur Fettahoglu, who is

also an actress. Nur Fettahoglu announced her love with social media posts!”
5.4.  Tabloid News Presentations

In discourse analysis, there is schematic structure analysis besides the thematic structure. This
technique, applied in news analysis, shows how news presentations are constructed. In this context, the
use of a subjective or objective news language was questioned. While highlighting the sensationalism
factor in the magazine news, the kind of news discourse included is important. For instance, the
following statements were included in the presentation of news numbered 7, which was shared on the

tabloid website called Hiirriyet Kelebek (also in in Table 1):
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“Ebru Yasar, having broken her kneecap two months ago and undergone an operation, gave her
first concert at Yeni Gazino after she regained her health. The necklace that the artist wore that night
drew attention. According to the rumors, the value of the Bulgari brand sparkling necklace is 1 million

liras.”

It can be seen that the aforementioned expressions in the news content were actually conveyed
in an objective language. However, the preference of this news discourse, which consisted of sensations
and whose source was unclear, was a decisive example for the presentation of tabloid news. The use of

a news language shared by the tabloid writers at second hand was also striking.

The following expressions were preferred in the presentation of the news numbered 5 shared in
Table 2 and on the tabloid site Sabah Giinaydin.

“The beautiful actress Asli Enver, who had been in love with Murat Boz for many years and
returned from the threshold of marriage, has been on the agenda for a while with her private life. Enver,
who has come to the fore with the allegation that he is in love with businessperson Onder Oztarhan,
keeps her relationship a secret.”

In the presentation of this news, the main plot was described; however, a subjective language
was preferred as news discourse and a news text was created with a descriptive approach. Therefore, a

news presentation in which assertive expressions and a biased discourse were used was preferred.
5.5.  Tabloid News Sources

Another step of schematic structure analysis within the context of macro data is news sources. In
order to determine to what extent news sources were included in tabloid journalism, the sensational news
determined as a sample were examined. Accordingly, whether the news was taken from a primary or
secondary source was revealed. In addition, it was questioned whether the content of the news source

was unclear.

For instance, TRT Music television channel was shown as the source of the news numbered 1 on
the tabloid website Hiirriyet Kelebek and shared in Table 1. This news did not include a tabloid reporter
and was directly shared. In the news numbered 2, the source was clearly indicated by giving the name
of the news writer. In the news numbered 3, the source of the news was not given and the discussions
on the social media accounts were news. In the news numbered 4, the tabloid writer stood out as the
source of the news. In the news numbered 5, the news source was unclear and had a general news content.

In the news numbered 6 and 7, it was seen that the news was made and shared by the columnists. In the
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news numbered 8, interviews were included. However, the person who created the news remained
unclear. In the news numbered 9, the movie was promoted and the source was still unclear. Finally, in
the news numbered 10, the source was not clear, and the contents obtained from television screens were

directly shared.

When the news numbered 1, 2, 4, 5, 6, 9, and 10 in the tabloid site “Sabah Gilinaydin” and shared
in Table 2 were examined, it was found that the sources of all these news were unclear. Therefore, there
was a content that was full of news photos and no source information was presented. In the news
numbered 3, 7, and 8 of the same tabloid news sites, the source was clear and unequivocal. In this news,
the information of the tabloid writers was given, and uncertainty regarding the source was eliminated.
As a result, when both tabloid sites were examined, it was concluded that there was no consistency in
the context of news sources. For this reason, it can be claimed that sensational tabloid journalism does
not give sufficient importance to news sources. This may cause us to question the reliability of the news.
The reality of the news is controversial since the news was received from social media and consisted of

sensations.
5.6.  Tabloid News Background and Context Information

Within the context of discourse analysis, the background and context information of the tabloid
news was examined in the study. At this stage of the schematic structure analysis, sample news from the
tabloid websites Hiirriyet Kelebek and Sabah Giinaydin were scrutinized. The fact that a subjective
language can be used, and comments can be added to the news in sensational tabloid journalism shows

that the background and context can take place in this type of news.

As a matter of fact, background and context information includes comments and evaluations in
the news content within the framework of the macro structure of discourse analysis (Ozer, 2001: 83). In
addition, it provides an opportunity to evaluate the news by establishing a cause-effect relationship.
Therefore, the news numbered 3, 6, and 8 in the tabloid website Hiirriyet Kelebek and shared in Table 1
include background and context information. In other news, the cause-effect relationship could not be
established sufficiently.

An important part of the news presented in Table 2 on the tabloid site Sabah Giinaydin was
commentary and evaluation. Therefore, background and context information were clearer in this news.

In the news numbered 1, 2, 7, 8, and 10, a cause-effect relationship was established.
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“Necati Kocabay was working as a producer and vice chairman of the board of directors at the
production company of his friend Murat Cemcir. Kocabay resigned by sending an e-mail to Cemcir on
March 1. However, Cemcir asked Kocabay to sign a contract through a mediator stating that they
mutually agreed upon leaving the job. Since Kocabay resigned, he refused the contract, arguing that his
necessary rights should be paid to him. Then he applied to the Istanbul Labor Court and filed a lawsuit
against Cemcir's company. Declaring that he had been working in the company since 2016, Kocabay

requested that his salary, severance and notice pay be given to him.”

For instance, the news content numbered 8 above provides background and context information
in line with the cause-effect relationship. Since the comments and evaluations were made by the tabloid
reporters, the background and context information in general was completed. The social aspect and
effects of the tabloid news are also mentioned by the magazine writers. Therefore, background and
context information, which cannot be fully provided in many news types, finds more place in tabloid

news.

CONCLUSION

The transformation of the field of journalism with the digital technology factor transforms
thought journalism. Therefore, it is seen that the tendency towards tabloid discourse and sensational
journalism has increased in the press sector (Cereci, 1992: 35). This situation, which was experienced
in the last quarter of the 20" century and became prominent due to circulation concerns, carries tabloid
journalism even further with the help of internet journalism as a colorful internet media is formed by the
combination of literary and visual elements. It is understood that sensational factors are preferred in

order to present attractive news in this environment.

Communication through technological media; it has become mass communication among
individuals. As a result, everyone is aware of what is happening at one end of the world (Oztay and
Oztay, 2021: 601). The new media space is also an efficient means of accelerating this process. The
rapid and effective reach of the news in the field of new media also affects the forms of news discourse.
In this context, it is considered that tabloid journalism prefers a news discourse that creates a sensational
effect. In fact, presenting news headlines as interesting and engaging creates excitement in the target
audience. In addition, the fact that the news photographs give clues about the news content keeps the
interest in tabloid news alive. Thus, it can be reported that a tabloid journalism including sensational

items has been created.



KRITIK ILETISIM CALISMALARI DERGISI (2022) ILKBAHAR-01 86

The data obtained as a result of the discourse analysis performed for this study indicated that
there is a factor of sensationalism in tabloid journalism on the internet. Analyzes made in 6 different
categories with thematic and schematic analyzes in the context of macro structure revealed the impact
of sensationalism in tabloid news. Since the internet media was at the center of the study, sensational
elements were mostly reflected through news headlines and news photographs. Additionally, the
presence of news videos in the internet media highlighted the drama factor in this sense. Therefore, the

tabloid content was conveyed in a more sensational way with fictionalized background music.

Preferring a sensational presentation format may create a misleading appearance for the target
audience in some cases. In the analysis process of the study, this situation was encountered while
analyzing the sample news headlines of the tabloid site called Sabah Giinaydin. As a matter of fact, there
were inconsistent data between headline and content of the news. The existence of an approach that
arouses curiosity in the target audience by giving striking headlines but includes a different news text

than it appears in the news content can cause trouble in terms of reliability.

A similar approach drew attention in news sources. Reporting of uncertain source data or
information obtained from social media was frequently observed in tabloid news. Such news was also
encountered during the analysis process. However, trying to create a striking effect by placing a
sensational news headline and news photo in quoted news can also be discussed in the context of
journalism ethics. It is possible to claim that this approach is more common especially in internet media
because there is a structure that can be manipulated, and a media appearance in which even tabloid

gossip is reported draws attention.

The use of sensationalism in order to obtain more click rate and to be visible, and the
transformation of news discourse in line with this purpose can also be discussed. In this study, the
reflection of sensationalism on tabloid news in the internet media was discussed. Therefore, it was
revealed that tabloid journalism benefits from the factor of sensationalism with its interesting, engaging

and exciting news presentations.
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EXTENDED ABSTRACT

Tabloid journalism is a type of journalism that stands out to help the target audience have a good
time and distract from stress. This type of journalism, which is usually presented with visual content,
reflects the lives of celebrities who constitute the agenda of the tabloid in this direction. Therefore,
tabloid news is conveyed through visuals both in traditional media and on social media platforms such
as Instagram. Tabloid journalism, which also relieves people’s sense of curiosity, gives place to many

details about the lives of celebrities in this context. As a matter of fact, the eating and drinking habits,
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clothing preferences, private lives, social activities, and business lives of celebrities are the subject of
tabloid news. While these topics are covered in tabloid news, visual presentations are preferred rather

than literary content, and in a sense, the function of “celebrity journalism” is fulfilled.

Sensationalism and tabloid journalism were emphasized in the research process. Tabloid news
sites in the internet media were studied within this context. In this process, Van Dijk’s critical discourse
analysis was employed as a method. Discourse analysis was implemented because of the fact that news
analyzes made via this method create a general judgement. The data obtained in the research conducted
with the macro structure analysis were analyzed thematically and schematically. Thus, titles, content and
photographs used in the news were also examined. Apart from these, presentation format, news sources
and background/context information were discussed. With thematic and schematic analyzes, the main
elements of discourse analysis in news analysis, the appearance of sensationalism in tabloid news was

tried to be revealed.

Since the research process was based on new media, the tabloid sites on the internet platform
constituted the population of the research. As a sample, the criterion sampling model was used. In this
context, the data of the Alexa institution, which has been performing data analysis of the internet
regularly since 1996, was taken as a criterion. Finally, “hurriyet.com.tr” and “sabah.com.tr”, which are
among the top 10 most followed news sites in Turkey according to the data updated in 2021, were
determined as the sample of the study. The reason why two news sites were chosen as the sample was
that both of them convey tabloid news to the users separately. The tabloid sites named Hiirriyet Kelebek

and Sabah Giinaydin were analyzed in this sense.

News analysis was carried out between February 15, 2022 - March 15, 2022 for the tabloid sites
examined through discourse analysis in the study. The purpose of determining this date range was to
ensure that the study is up-to-date. Therefore, all the news included in Hiirriyet Kelebek and Sabah
Giinaydin tabloid sites were scrutinized in a 1-month period. In this context, 10 sensational news stories
out of 527 news stories on the Hiirriyet Kelebek website were analyzed. Likewise, 10 sensational news

stories out of 642 news stories on the Sabah Giinaydin website were analyzed.

The rapid and effective reach of the news in the field of new media also affects the forms of news
discourse. In this context, it is considered that tabloid journalism prefers a news discourse that creates a
sensational effect. In fact, presenting news headlines as interesting and engaging creates excitement in
the target audience. In addition, the fact that the news photographs give clues about the news content

keeps the interest in tabloid news alive. Thus, it can be reported that a tabloid journalism including
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sensational items has been created. The data obtained as a result of the discourse analysis performed for
this study indicated that there is a factor of sensationalism in tabloid journalism on the internet. Analyzes
made in 6 different categories with thematic and schematic analyzes in the context of macro structure

revealed the impact of sensationalism in tabloid news.

Preferring a sensational presentation format may create a misleading appearance for the target
audience in some cases. In the analysis process of the study, this situation was encountered while
analyzing the sample news headlines of the tabloid site called Sabah Giinaydin. As a matter of fact, there
were inconsistent data between headline and content of the news. The existence of an approach that
arouses curiosity in the target audience by giving striking headlines but includes a different news text
than it appears in the news content can cause trouble in terms of reliability. A similar approach drew
attention in news sources. Reporting of uncertain source data or information obtained from social media

was frequently observed in tabloid news.



