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The Nexus Between Tourism and Migration: Case of Didim"
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Abstract

This research aims to reveal the reasons for tourism-based migration to Didim. To achieve this, in-depth interviews were
conducted to collect data between July 14 - August 21, 2017 / January 10 - January 24, 2018 / March 02 - March 16, 2018, with
42 participants. Participants were determined by criterion sampling. The data were subjected to thematic analysis through
MAXQDA, and five main themes were determined. As a result of the analyses, the causes of tourism-related migrations were
found to be five categories which are related to economic, social, natural environmental, political, and legal requlations regarding
foreigners. The sub-categories depending on these main categories are economical causes including the development of the
tourism industry, development of building trade, entrepreneurship-investment-employment opportunities, low-cost housing,
and land opportunities, and low living costs; social causes, which are migrants, to escape from disorder, liberal environment,
and ties with friends and family. This research revealed that the most significant reason for tourism-related migrations in Didim
is the lifestyle migrations that have taken place after the legal requlations for foreigners and the domestic migrations accordingly.
Keywords: Migration, tourism-related migrations, British lifestyle migration, Didim

" Ethics Committee Approval of this study has been taken from Anadolu University/Social Sciences Institution with the number
of 54654 on 13.05.2016
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1. Introduction

Migration, in the most general sense, is the relocation of a group of people to a different geographical
region due to social, economic, natural, or political reasons. It is widely accepted that migration is a
phenomenon that occurs from less developed areas to developed regions. Connotations of migration are,
on the other hand, mostly negative, and it is considered a problem that needs to be solved. Since migration
is a process of mass relocation, it is associated with the deterioration of the existing order, adaptation to a
new way of life, and the struggle to earn a living in the place of emigration (Toker, 2019). Among the main
causes of migration, economic ones are the most predominant such as poverty, unemployment or limited
job opportunities, famine, and insufficient food sources; besides, oppression due to race, ethnicity,
religion, language, cruelty due to ethnic cleansing, genocide, civil wars and their negative effects,
earthquakes, and epidemics are also some of the leading factors driving migration (Benhabib, 2006).
However, as the world changes over time, the notion of migration also transforms. Migration, as it
intersects with tourism, bears a wholly different meaning. In conjunction with tourism, people migrate for
many reasons such as changing their living conditions for their pleasure, determining their direction in
life, a change of air, health reasons, job opportunities, and the desire to be with their friends and family
(Toker, 2019).

In the past 150-year period of time in which the migration phenomenon has become a subject of interest,
many theories have been put forward. Studies have generally focused on the causes of migration, while
migration-related studies are primarily linked to economic reasons (Lee, 1966; Massey et al., 1993; Piore,
1979; Ravenstein, 1885, 1889; Stouffer, 1940; Wallerstein, 2000); other causes emphasizing the social aspect
are explored in the context of network theory (Castles & Miller, 2008; Faist, 2000; King, 2002). Lee (1966),
introduced the push-pull theory, which refers to the factors related to the area of origin, area of destination,
barriers, and personal factors in making the migration decision and shaping the migration process. The
theory is still popularly used to shed light on human mobility today; according to this theory, numerous
factors existed in every area to keep people in that particular area or to attract them, as well as push them
(1966: 50). Jansen (2016) [1970] presented reasons for migration in his updated study. He claimed that pull
factors in the labor market in the destination; push factors in the labor market in the origin region; family,
housing, and health; marriage, etc.; desire for change; education; wars, political events, military service
are among the main reasons for migration. In addition, he gives a thick emphasis on the "work" motive.
To him, an unemployed person may migrate to another region hoping to find a job, regardless of its type.
On the other hand, a person may have a decent job in their area of origin and may also migrate to find a
better one. In the first case, it can be said that the person was “pushed” from his original place due to a
complete lack of work; in the latter case, it can be said to have "withdrawn" because of a better job at the
point of target origin. Regarding the first case, one may interpret that the person was “pushed” from the
origin region due to lack of work whereas "pulled” to the point of destination due to a better work
opportunity in the second scenario. In addition, one factor that is attractive to a migrant may not be the
same for another. As Abadan-Unat (2017) stated, no single major theory explains the phenomenon of
migration in social sciences.

Migration as a social phenomenon has been subjected to studies for years, and become apparent in the
tourism context only at the end of the 1960s, in parallel with the modernization processes (Schmitt, 1968).
He stated that tourism and migration are opposite expressions of geographical mobility, emphasizing that
both use similar resources to take place. Lardiés (1999), one of the first researchers pointed out as tourism-
related migration flows are inadequately mentioned in international migration theories, tried to
understand the characteristics of migrant tourism entrepreneurs. Studies examining the relationship
between tourism and migration gained weight after the 2000s (Aitken & Hall, 2000; Bianchi, 2000; Feng &
Page, 2000; Gustafson, 2002; Kyung-Mi Kang & Page, 2000; Rodriguez, 2001; Williams & Hall, 2000).

Studies on migration and tourism carried out in national literature began to increase as Turkey
commenced to transform from an emigrant country to a host country relatively from the 2000s and
beyond. The transformation of Turkey from a country of emigrants to immigration was a result of
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internationally opening policies implemented in the 1980s, with an intense and increasing tourist flow
over the years. In line with the development of tourism destinations, particularly from the 2000s and
beyond, the fact that predominantly British and Germans bought properties in Turkey and began to lead
a settled life in the coastal areas may be considered the beginning of a new migration flow from developed
countries to Turkey. Therefore, an immense link is recognizable between migration and tourism studies
in national studies and foreign property owners who settled in Turkey within the 2000s. These studies,
particularly in the retirement migrations context, concentrate heavily on the retired Europeans who
migrated to Turkey or are currently resident foreigners (Durgun, 2018; Gorer, 2018; Ozbek & Sahan, 2016;
Ozeriom, 2012; Ozgiirel & Avcikurt, 2018; Ozkan & Uzun, 2019; Sagir, 2011; Siidas & Mutluer, 2008; Uzun
& Ozkan, 2019).

Studies on the relationship between tourism and migration in different contexts have also been carried
out. Denioz and Ozgiir (2014) drew attention to the socio-cultural aspect of the relationship between
tourism and migration. The processes of Russian-origin women's visitations that started as tourists and
extended to marriage were evaluated in the marriage migration context. The changes created by Russian
women immigrants whose numbers and visibility are increasing, and who are settled in Antalya to lead a
better social life, particularly in the family structure were examined. A study conducted by Toker and
Kozak (2020) examined social changes related to 100 years of migration history of Didim. Studies on
migration conceptualized as lifestyle migration in recent years and carried out the desire for a better life
are also increased considerably (Ertugrul, 2016; Gorer, 2018; Kili¢ & Buzlukeu, 2021; Ozgﬁrel & Avcikurt,
2018; Stidas & Mutluer, 2010). Based on these statements, one may interpret migration and tourism-related
studies in Turkey to focus predominantly on international migration. Studies of the past 30 years have
demonstrated that reasons for migration may vary excessively, and the development of tourism in a region
may cause migration. Hall and Williams (2002) emphasized the impact of tourism on migration as well
while discussing the symbiotic relationship between tourism and migration. One of the most tangible
examples of this is labor migration. In relation to the characteristics of the local labor market and tourism
industry, labor mobility can be distinguished by nation, gender, ethnicity, and qualification.

On the other hand, a cyclical relationship between tourism and migration can also be mentioned. For
instance, many forms of migration due to the geographical extension of social networks rooted in
friendship and kinship cause a flow in tourism. The immigrants themselves lead to this flow of tourism
when they return to their place of origin to visit friends and family. In a study conducted by World
Tourism Organization (2010), categories of immigrants were distinguished by their relation to tourism.
These categories of immigrants in relation to tourism are migrant workers, irregular migrants, skilled
migrant labor, migration due to family reasons, return migrants, permanent migrants, and ethnic
migrants.

In the context of this study, the causes of tourism-related migrations are notable in many ways. The
development of tourism in a region impacts the flow of migration to that area in several ways. As known,
the abundance of opportunities in the destination of migration becomes an attractive factor in making the
migration decision (Lee, 1966). Although tourism is a cause of migration on its own, determining the
dynamics around which tourism-related migrations occur is crucial in understanding the unique features
of the tourism region. Moreover, knowing the immigrant characteristics of a tourism region is vital in
managing post-migration processes. Within this understanding, the main purpose of the current study is
to reveal the reasons for tourism-related migration to Didim. This tourism destination is known for
maintaining the feature of receiving the most immigrants in Turkey for many years (TUIK - Veri Portali,
2022). For this purpose, as for their migration experiences, in-depth interviews were conducted with
migrated residents dwelling in Didim.
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2. Methodology

Ethics Committee Approval of this study has been taken from Anadolu University/Social Sciences
Institution with the number of 54654 on 13.05.2016. This research structured within the case study used in
qualitative research focuses on the tourism-related migration in Didim. Case study research is defined as
a qualitative approach in which the researcher explores a real-life, contemporary bounded system or
multiple bounded systems over time, through detailed, in-depth data collection involving (Creswell &
Poth, 2016). Using a case study approach, “how” or “why” some social phenomenon being can explore,
describe, and analyze. The more that your questions seek to explain some contemporary circumstance the
more that case study research will be relevant (Yin, 2009). Case study research involves the study of a
case/cases within a real-life, contemporary context or setting (Yin, 2015). Stake (1995) states that case study
research is a choice of what is to be studied. This choice/case can be a within a bounded system, bounded
by time and place. Creswell and Poth (2016) state that this approach presents an in-depth understanding
of the case.

2.1. Participants

In the context of the research, the interviewees were determined through one of the purposeful sampling
techniques, namely criterion sampling. Accordingly, the participants were selected based on a certain
criterion or feature —i.e., whether they had immigration experiences. In qualitative research, it is possible
to say that the phase where the data reaches saturation is the point where the scope of the participant
group is determined. In this research, interviewing 42 participants turned out to be sufficient to reach data
saturation. Throughout the process, the researcher oscillated between data collection and data analysis
(Creswell, 2012); then, the moment the researcher determined the point that the data reached saturation,
she completed the sampling period. Table 1 shows the descriptive characteristics of the research
participants.

2.2. Trustworthiness

The validity and reliability of the data are evaluated within the framework of the concept of
trustworthiness, which is recommended by (Lincoln & Guba, 1985) and accepted in many studies. In
qualitative research, credibility, transferability, consistency, and confirmability can be mentioned to
ensure trustworthiness (Arslan, 2022). In this study, the researcher paid attention to the particulars below
to ensure validity and reliability. The researchers conducted the interviews free from all possible
prejudices and presumptions they may have and avoided guiding participants to refrain from reflecting
on their subjective views. To ensure the credibility of the study, the field of research was visited both
during the summer and the winter terms. The researchers observed every detail in the research area that
may be useful in answering the research question. Information regarding concepts that arise during the
research process, as a result of the study, or during the analyses after the interviews, were broached to
experts and their opinions were considered. The participants” approval to analyze the data was obtained.
Voice recordings of all interviews were archived in several storage media, including internal storage,
external hard drive, e-mails, and cloud accounts. The researcher verified all participant narrations with
written sources to confirm the data.
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Table 1. Participants characteristics

Document®* AgeProfession Reason for Migration Type of Migration Education
P34 — Melih 52 Farmer Dam-induced migrant  Forced migration Primary school
P32 — Fahrettin 42 Headman Dam-induced migrant  Forced migration Primary school
P28 - Yasin 41 Technician Dam-induced migrant  Forced migration Primary school
P27 — Yeter 45 Housewife Dam-induced migrant  Forced migration Primary school
P25 -Hasan 64 Painter Dam-induced migrant  Forced migration Primary school
P24 - Melih 61 Municipal Employee Dam-induced migrant  Forced migration Primary school
P22 — Fuat 59 Real Estate Industry Dam-induced migrant  Forced migration Primary school
P21 - Veli 53 Construction Industry Dam-induced migrant  Forced migration Primary school
P7 - Orhan 67 Construction Industry Balkan migrant Forced migration High school

P6 - Korkmaz 63 Trade Balkan migrant Forced migration Graduate

P42 - Ethem 57 Restaurant Manager Balkan migrant Forced migration Primary school
P40 — Omer 63 Retired teacher Balkan migrant Forced migration Graduate
P4-Giilsen 64 Retired teacher Balkan migrant Forced migration Graduate

P39 - Ayhan 56 Hotel Manager Balkan migrant Forced migration Graduate

P38 — Bahattin 77 Hotel Manager Balkan migrant Forced migration High school
P37 — Zehra 88 Housewife Balkan migrant Forced migration Primary school
P35 - Filiz 68 Housewife Balkan migrant Forced migration Primary school
P31 - Banig 44 Head of Didim Travel Chamber  Balkan migrant Forced migration Primary school
P30-Haluk 51 Dentist Balkan migrant Forced migration Graduate

P3 — Erdal 50 Hotel Manager Balkan migrant Forced migration High school
P29 —Bahadir 71 Headman Balkan migrant Forced migration Primary school
P19 — Musa 54 Journalist Balkan migrant Forced migration High school
P15 — Metin 74 Small business Balkan migrant Forced migration Primary school
P13 — Mevliit 58 Trade Balkan migrant Forced migration High school
P16 — Figen 42  Housewife Labour migrant Volunteer migration Middle School
P11 - Melih 50 Contractor Labour migrant Volunteer migration = Graduate

P8 — Alpaslan 49 Real Estate Industry Entrepreneur migrant Volunteer migration Graduate

P5 — Mahir 45 Real Estate Industry Entrepreneur migrant Volunteer migration High school
P33-Orhan 55 Head of Realtors Chamber Entrepreneur migrant Volunteer migration High school
P26 — Samet 36 Interpreter Entrepreneur migrant Volunteer migration Graduate

P20 — Melih 64 Former Mayor Entrepreneur migrant Volunteer migration Graduate

P2 - Hidayet 65 Agency Operator Entrepreneur migrant Volunteer migration Graduate

P18 —Haluk 46 Topographical engineer Entrepreneur migrant Volunteer migration Graduate

P17 — Salih 68 Hotel Manager Entrepreneur migrant Volunteer migration Graduate

P12 - Erhan 36 Construction Industry Entrepreneur migrant Volunteer migration Graduate

P10 — Metin 45 Tourism sector Entrepreneur migrant Volunteer migration = Graduate

P9 — Pasim 60 Land Registry Expert Life-style migrant Volunteer migration Graduate

P41 -Taylan 55 Tourism sector Life-style migrant Volunteer migration High school
P36 —Aydin 71 Former Mayor of the Municipality Life-style migrant Volunteer migration Graduate

P23 — Sahin 83 Architect Life-style migrant Volunteer migration Graduate

P14 - Kartal 63 Retired teacher Life-style migrant Volunteer migration Graduate
P1-ibrahim 66 Retired Driver Life-style migrant Volunteer migration High school

*The participants were given nicknames.
2.3. Data collection and analyses

In this study, an in-depth interview method was employed. Data were collected between July 14 - August
21, 2017; January 10 - January 24, 2018; March 02 — March 16, 2018. To enter the semantic worlds of the
participants and gain their recognition, the researcher contacted every participant with the interposition
of a reference, conducted pre-interviews, and visited them in their residents, workplaces, or social spheres
where they lead their “real” lives. Once mutual connection and communication were established, the
interviews commenced. The interview form consists of two sections. The first section involves descriptive
questions to define participants' characteristics, i.e., age, gender, education, and profession. In the second
section, to reveal participants' personal migration experiences, some questions were directed about the
key factors in the decision to migrate, the reason for preferring to migrate to Didim, and personal thoughts
on migrations taking place to Didim.



Toker, A. & Kozak, N. (2023). The Nexus Between Tourism and Migration: Case of Didim. GSI Journals Serie A: Advancements in
Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 1-16

The data analysis process has begun with the acquisition of the first set of data and its analysis, which was
repeated throughout the study (Charmaz, 2006; Toker, 2022). The researcher oscillated between data
collection and data analysis processes that occurred concurrently. This study's data analysis process also
has begun with the first acquisition of data. The transcriptions made following the first in-depth interview
were thoroughly read by the researcher. Thus, the researcher allowed herself to develop a deeper
perspective regarding the data. It is crucial for the analysis processes to have the researcher dive into the
data, so that the researcher may predominate the depth and scope of the data. This requires that the
researcher read and scrutinize the data vigorously and repeatedly. These repeated perusals include
looking out for the data's meanings and similarities (Braun & Clarke, 2006). After scrutinizing the
deciphered interview texts, they were imported to the professional data analysis program MAXQDA 20
to analyze the data for qualitative research. The researcher completed the analytic process in a controlled
manner from top to bottom by systematically engaging with all the interview texts and notes on the 42
participants. The data collected from in-depth interviews were analyzed with an inductive approach.
During the data analysis, a continuous zigzag pattern followed between codes and categories instead of a
linear process The most striking codes were determined under the themes, and then combined and
categorized.".

3. Findings
The findings of the study are explained in the following headings.
3.1. Tourism-related causes of migration

The development of tourism in a region has an impact on the flow of migration into that region in several
ways. The presence of opportunities in the destination of migration becomes one of the alluring factors in
making the migration decision (Lee, 1966). While tourism is a standalone cause of migration, determining
the dynamics around which tourism-related migration occurs is crucial in understanding the unique
features of the said tourism region. (Hall & Williams, 2002) emphasize the impact of tourism on migration
as well while discussing the symbiotic relationship between tourism and migration. A cycle created by
tourism and migration can lead to positive outcomes such as cultural diversity and economic development
or negative outcomes like cultural conflicts or environmental degradation

The migration receiving regions can have unique features as long as they have common points. At this
point in this study, the causes of migration stemming from the unique social dynamics of Didyma were
also questioned. Throughout its history, Didyma has received migration for many different reasons. The
reasons relating to tourism, on the other hand, are related to economic, social, natural environmental,
political, and legal regulations concerning foreigners. In addition, the sub-categories related to economic
and social causes have also emerged. The economic causes have been distinguished into the sub-categories
of the development of the tourism industry, development of building trade, entrepreneurship-investment-
employment opportunities, low-cost housing and land opportunities, and low living costs. The social
causes have been distinguished into three sub-categories as the desire of the migrants to escape from
disorder, liberal environment, and ties with friends and family.
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Figure 1. Tourism-related causes of migration (Boldness of lines show frequencies.)

Legal regulations concerning foreigners are the most salient reason of tourism-related migration in
Didyma. While the development of building trade is a significant motif in encouraging migration in
relation to the economic causes, social causes come into view as the relations with friends and family and
the liberal environment in Didyma. Social and familial relations are widely explored in migration theories
as important factors in migration decisions. As shown in this study, the presence of relatives or friends in
Didyma affects the migration decision of the immigrants who move to Didyma to start a new life. When
considered within a historical context, it is understood from the content of the interviews that the
migration taking place in relation to the familial relations began with the Yalikdy and Denizkdy migrations
and gained pace afterward. As tourism developed more rapidly by the second half of the 1980s with the
incentives of the Yesil Marmaris Travel Agency, the social and familial networks had an even wider effect
on migration flows.
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3.1.1. Economic causes

It can easily be said that the fundamental motivation for migration stems from economic reasons. Todaro
(1997) explicates that the migration is stimulated by the relative costs-benefits and rational economic
concerns of the individuals. Similarly, Lee (1966) also underlines the economic factors while emphasizing
the countless allurement factors that move the individuals to migration. Even though there are no absolute
reasons behind the migration decision, it needs to be stated that the first studies on migration were based
on economic factors (Lee, 1966; Massey et al., 1993; Piore, 1979; Ravenstein, 1885, 1889). When Didyma is
examined, the reasons for economy-based migration are seen to be divided into five sub-categories: the
development of the tourism sector, the development of building trade, entrepreneurship-investment-
employment opportunities, cost-effective housing, and land property potential, and low living costs.

The development of the tourism sector in Didyma is dated around the mid-1980s when, as in many other
tourism areas, Yesil Marmaris Travel Agency pioneered mass tourism in Turkey. P2-Hidayet comments
on the migration movement related to the development of the tourism sector: “The beginning of the fact
of migration happened around the years 85, 86. From the day tourism first emerged, as the first hotel was
built, the immigrants began to arrive.” The determinant factor here was the Yesil Marmaris Travel Agency
promoting the Altinkum Beach landowners to build hotels by guaranteeing guests to fill the hotel
capacities in the next year. P41-Taylan mentions this dire event as follows: “Whoever had landed here,
they went and paid large amounts before even a stone was set. They immediately built a hotel in a 500-
600 m2 plot.” P6-Korkmaz underlines the density of tourism-related migrations as: “When Didyma was
opened to tourism, it received migration. It received enormous amounts of migration.”

The development of building trade as a sub-category arouses interest as a significant cause of migration
among tourism-related migrations. P5-Mahir highlights the speed and size at which the immigrants
arrived:

“Alot of people became contractors. The real estate business boomed. The city plan of Didyma
changed. More land was zoned for construction. As land was zoned for construction, the
building trade grew. When the building trade developed, more people in the trade, hardware
dealers, and outside investors flowed in. that way, Didyma became a town with immigrants
from all over Turkey. It’s still growing, streets and districts I've never seen before continuing
to appear all over town.”

In the interviews, it was found that the subcategories of the presence of enterprise, investment, and job
opportunities are the significant subcategories of tourism-related migrations. Migration in Turkey in the
1980s is seen to evolve from “rural to urban” to “urban to urban.” These migration movements, mostly
taking place from the East of Turkey to the West, are primarily the result of the abundance of job
opportunities in the West (Adigiizel, 2016). The tourism industry in Didyma which began in the 1980s in
its infancy soon attracted the attention of entrepreneurs, investors, and workers. As mentioned before, the
desire of the Yesil Marmaris Travel Agency is to procure housing for British tourists in the area as soon as
they can create the demand for a workforce in construction sites. P13-Mevlut explains the situation: “As
there were new construction sites here, people from the outside of Didyma arrived to work in the
constructions. Those who came to work thought, ‘oh, this is a nice place, we should settle here as well.””
The study conducted by World Tourism Organization (2010) dwells upon the possibility of temporary
migrations made to find jobs and earn money. This evaluation made on international migrations can also
be applied to domestic ones. Tuna (2012), states that some of those migrating to a region seasonally to find
occupation tend to settle in the area while assessing the relation between migration and demographic
transformation.

The abundance of inviting opportunities for entrepreneurs and investors, on the other hand, is another
cause of the increase in migrations to Didyma. P17-Salih, who began managing his hotel in the 1980s in
Didyma, which became an attractive region for entrepreneurs and investors wanting to seize upon the
opportunities, recounts his own story of entrepreneurship as follows:
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“When I broke off with the company I worked for in "86, I considered new lines of business.
Then I remembered the Tourism Promotion Law. I thought, ‘there is such a law, and we have
land down there, why do we bother, let’s go build a hotel.””

Another sub-category related to tourism-related migrations is the low-cost housing and land opportunity
in the region. The sudden and rapid growth of the building trade and the weak public opinion on Didyma
compared to similar tourism areas resulted in comparatively cheaper houses and land in the region.
Because of the cheapest housing, the most migration was directed to Didyma. The British tourists
especially started traveling to Didyma in the 1980s for holidays, which showed the tendency to purchase
housing at a high rate by the 2000s. As (Tuna, 2012) mentions, the migrations which were seasonal in the
infancy of tourism development evolve into permanent residence in the coming era. This situation results
in building new houses in the area to meet the housing requirements of the migrants deciding to settle.
This is because a portion of people going to a region for -related reasons tend to settle in the place for
many reasons and start a life there.

The final sub-category of tourism-related migration causes is the low living costs in Didyma. That the
public image of Didyma is infirm, which leads to not only lower housing and land prices compared to
similar tourism areas, but also lower costs of daily needs. This naturally affects the migration decision of
those considering moving to Didyma for reasons such as retirement, secondary residence acquisition, or
changing the direction of life. For instance, while P12-Erhan comments on how low living costs caused
migration:

“There is something interesting in Didyma, the economic aspect of it is also pleasant. People
go to the street markets here, it's so cheap,” P5-Mahir states the situations as: “Food and
beverages are cheap, anything you can ask for you can get here. You can find anything,
anywhere here. That’s why people favored here; life is easy here.”

3.1.2. Social causes

Another factor as important as the economic reasons in making the migration decision is the social aspect.
The dissatisfaction with one’s social environment for any reason or the hope to build a better life elsewhere
are standalone reasons for the decision to migrate. In this regard, three sub-categories of the social
dimension of migration emerge: escape from disorder, liberal environment, and relations with family and
friends.

The sub-category of escape from disorder is significant in explicating migration from the east to the west
of Turkey. When the inner dynamics of Turkey are inspected in a historical context, the main dynamics
are found to be terrorism, tourism, and industrialization (Adigtizel, 2016). In the context of Didyma, while
terrorism is a repelling factor, tourism is an attractive one. This sub-category which is closely related to
the sub-category of relations with family and friends which are further explicated in the coming sections,
points to the desire of the individuals to live in a peaceful atmosphere. Customs, disputes, and blood feuds
are propellent elements for migration. P11-Melih, who made the migration decision due to the reasons
given above, shares his own experience of migration with these words:

“Families force each other because of those blood feuds saying, ‘either leave this village, or we
will kill you.” That is why some of the people living in the Southeast are obliged to leave their
villages. They just take their leave. My people also left and came here around that time.”

P32-Fahrettin similarly mentions:

“l did my military service in Soke in "98, then went back to my hometown. Our part of the
town is always in a disorder, there are always feuds, and no one talks to one another. Since
there was no peace down there, we thought, ‘we should follow our relatives here,” and that’s
why we came.”
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The second significant sub-category under the social dimension of migration causes is the liberal
environment. This sub-category highlights the characteristic of Didyma today as a multi-ethnic tourism
region where thousands of people of different ethnicities and cultural values live together in peace. This
aspect the participants incessantly harp on is significant in the sustainability of different socio-cultural
characteristics of different ethnic groups. P20-Melih states regarding the liberal environment Didyma
provides to those of any ethnicity with the desire to live there:

“This has become a place of escape for the people tired of community pressure in any region
in Central Anatolia, Eastern Anatolia, and anywhere else. We can add the Kurds and Alawites
in the East as well. There is a more liberal atmosphere in Didyma due to the lack of intervention
into people’s personal lives.”

The most significant of the sub-categories under the social causes of tourism-related migrations is the
relations with friends and family. In Didyma, where the first migrations from the east the dam-induces
migrations were, it can be easily said that friend and family ties appeared at first around this era. At the
same time, the job opportunities due to the development of tourism also strengthen the effect of these ties.
The network of friends and family is an important social capital promoting and even accelerating
migration since it provides communication and interaction between the immigrants and the immigrants
who have already settled in the destination of migration, and the reduction of risks and costs in the
destination due to this interaction (Yaman, 2014). When it is considered that the immigrant networks are
the cluster of interpersonal relations connecting immigrants with the previous migrants in the migration
receiving area with friendship, affinity, fellowship, and common social ties (Abadan-Unat, 2006), this
network of relations gains importance in areas such as Didyma receiving migrants from the East. As
Castles and Miller (2008) put it, familial ties provide the cultural and financial capital making migration
possible. When the migration movement has once begun, the immigrants use this busy migration route
and get the support of their kinsmen who have already migrated. Ties resting on family or common origin
help in solving problems of housing, getting a job, bureaucratic issues, and personal problems. These
social bonds provide a safer and more controlled migration process for the immigrants and their families.
When the process of migration is once initiated, it soon becomes a self-sustainable social process.
Considering all this information, it can be said that the migrations to Didyma were thus rabid and great
in size due to the effectiveness of this system of networks. P12-Erhan, whose family migrated to Didyma
with the help of these networks, shares his experience as such:

“My father brings his own family. My grandfather gradually brings the rest of the extended
family as the building trade developed [...] What I mean is, the Kurds came here because there
were Kurds here. Alawites came because there were Alawites here. People from the Black Sea
came because there were others here from there. The same goes for those coming from the
Central Anatolia.”

P23-Fahrettin, who came as a dam migrant to Didyma and whose relatives migrated after the development
of tourism with the help of social networks, relates the migration process as such:

“We are all one family here. For example, we have 100 households here, all are nephews, and
nieces. Those arriving from Diyarbakir also attracted one another, they are all relatives, same
for people from Urfa, they are all relatives, no strangers.”

Here, the point that needs to be highlighted in migration movements made with the help of networks is
that those migrating to find occupation use these networks actively.

3.1.3. Causes related to natural environmental

Didyma [with its blue flag golden beaches, its micro-climate receiving sunlight hundreds of days in a year,
and its officially patented clean air] attracts the attention of those who want to live in the Aegean region
one day. Its high-quality air, which is found to heal respiratory diseases, and lack of humidity due to the
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wind blowing from land to sea, make Didyma an attractive migration destination. The natural
environment being a standalone cause of migration is explicated by P23-Sahin as such:

“I came here in a rush. I was on some medications that helped me keep healthy. I came here
and stayed in a bungalow during the project drawing process for about a month, and during
that month, the air here affected me so positively that I quit all my pills. I was truly fit as a
tfiddle, the oxygen in Didyma is abundant.”

P33-Orhan for whom climate had an impact on migration decision, says:

“We came here one winter. We saw that it was a bright and sunny place, and people were
going swimming. That weather captivated us and at that moment we made our decision. We
thought, “‘what a beautiful country, just the place to live in,” and we decided to live here from
then on

3.1.4. Political causes

At the root of political migrations to Didyma lies the political incidents which took place in 1980. Not only
from Corum but from all over Turkey and the Alawite citizens decided to move to Didyma because of
these incidents. After the Marag Incidents, the Alawite-Sunnite conflicts continued in Turkey. In the two
years that followed, with increasing tension due to the tragic events in Corum, about six hundred families
were forced to migrate to other cities (Erkayhan, 2008). During this period, Didyma received migration
due to the political events in Corum. The migrations after this period resulted from networks of families
and friends. P19-Musaexplains this ethnic migration as follows:

“There were a lot of migrants from Corum. I assume it was due to the political climate of the
time, the people who were uncomfortable there came here.” P19-Musa, on the other hand,
says: “For instance, 500 people came from Alaca in Corum. Those 500 people make up a whole
village. And for instance, there are currently about 1500 people from Corum in Didyma. Which
makes up one, two, three, four entire villages.”

Those who were disturbed by the political events there came from Corum. (P39 - Ayhan)
3.1.5. Legal regulations regarding foreigners

Lifestyle migration consists of relatively wealthy individuals' movements of all ages to places they think
will provide a better quality of life for various reasons (O'Reilly & Benson, 2009). A new volume of new
migration movement in which no concern to find a job or asylum, no disaster or war caused to migrate
thus the movement is not a result of victimization, and the immigrant not seen as "lower" in the social
hierarchy is growing year over year. The origin of this movement in industrialized countries has a close
relationship with tourism activities. In conjunction with the years of development of the tourism sector,
Didim experienced an immense number of British tourists flow (Toker, 2018), and following legal
regulations of dwelling the number of lifestyle migrants increased even more.

When the drafted law allowing real persons of foreign nations to acquire land in Turkey was passed in
2005, it was a turning point in tourism-related migrations in Didyma. Didyma, which was discovered by
the British in the mid-1980s, virtually became an English city following the enactment of the Land Registry
Law, such that even the utility bills were printed in English. The British, one of the ten nations with the
most immovables in Turkey, make the largest purchases in Didyma, up to 12 thousand. It would be wrong
to consider the British migration from the British point of view. Their sudden migration and increasing
demand for housing triggered other types of tourism-related migrations. Didyma has become a haven for
investors, entrepreneurs, workers, and even profiteers. P13-Mevlut assesses the British migration as
follows: “The law was enacted in the coming years, and this time, the English became landowners in Didyma. There
was a serious boom in the construction business after the land registry act.”

Analysis results revealed that migrations related to property acquisitions triggered internal migration.
Therefore, the legal regulations for foreigners are considered a reason for the migration itself. Since legal
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regulations emerge as a reason for immigration, they should not be neglected. Because the domestic
migration wave was initiated by the developing real estate and construction sectors due to the British
migration.

“Well, the real immigration took place after the British. In the early 2000s, the law on property
acquisition of foreigners was enacted. Foreigners were able to buy houses in Turkey and
settle here. All of a sudden, a British frenzy occurred, 1 was a parliament member at that time.
Then after, people whether they knew how to run the business, dived into these businesses
boldly. Since a great deal of demand, surprisingly all of them, most of them suddenly became
constructors. (P3 - Erdal)”

Within a few years following the enactment of the law, the British people were making up about a quarter
of Didim's population. “The law was enacted in the following years, this time the British people began to own
houses in Didim. Based on the data I received from the Land Registry Office during the period of my mayor, 11240
British people owned houses here (K13-Mevlut)”. Considering the population of Didim was 43.474 in 2010, the
law on property acquisition has led to an immense number of immigrants in a limited time and an intense
internal migration, as mentioned above. The subject to be emphasized here, one migration movement will
be a strong trigger for creating another migration movement.

Sales permissions were issued to foreigners, thereafter, they began to take their title deed,
and British people began to show more of an interest in Didim. Fifteen thousand properties
were sold to the British people. Yes, 15 thousand units, Aydin's Didim district came first in
the sale of real estate to foreign nationals throughout Turkey in 2012. In other words, this
sector has peaked so much that of course serious crises were experienced during this period
(P33 — Orhan).

The British frenzy began, and money was boiling all over the place, everyone began to flock
to the tourism destination to receive their share. Especially, a great influx was towards
Didim. People came from nowhere all of a sudden, hundreds and thousands of people whom
we don't know (P19 — Musa).

4. Discussion and conclusion

It was found that the tourism-related migration to Didyma took place in relation to economic, social,
natural environmental, political reasons, and due to legal regulations regarding foreigners. As it is known,
since the primary studies discussing the notion of migration theoretically, the economic dimensions of
migration were also the considered (Deniz, 2012; Gokmen, 2011; Lee, 1966; Massey et al., 1993; Nudrali,
2007; Ozerim, 2008; Piore, 1979; Ravenstein, 1885, 1889; Stouffer, 1940; Siidas, 2005; Tiirkoglu, 2011). As
this study puts forth, economic reasons are one of the leading motivations in migration decisions. In
addition, in the context of Didyma, the migration causes based on economic reasons appear as the
development of tourism and construction sectors, presence of entrepreneurship-investment-occupation
opportunities, low-cost housing and land opportunities, and low living costs. The development of the
tourism sector in the 1990s and the sudden and rapid growth of building trade following the freedom of
land acquisition to real persons of foreign nations brought migration flows into the region related to
entrepreneurship-investment and employment. It was found in the fieldwork that the most notable
tourism-related migration cause is the legal regulations regarding foreigners. It was determined in this
study that the increase in housing needs when foreign nationals purchased more than 12 thousand
residences in Didyma led to other tourism-related migration types. After the British migration, Didyma
became a hub of opportunities for investors and entrepreneurs.

According to the results of this research, the social causes of Didyma migrations are escaping from
disorder, a liberal environment, and the presence of friend-family ties. The multi-cultural social structure
of Didyma allowed individuals of different ethnic characteristics to live together in peace and freedom.
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The most significant social dimension of migration is the networks of friends and family. Although it is
considered that these networks are more useful in evaluating international migration movements
(Abadan-Unat, 2017), it was found that these networks are an overwhelmingly important cause of
migration in Didyma, especially considering the migration it received from the East. After the dam-
induced migrants were relocated into the region in the 1980s and their rapid incorporation into the
working life, their encouragement to their friends and families in their hometowns to seize the job
opportunities and migrate into the region was fruitful. When it is considered that the informal social
networks developed by immigrants to solve problems of migration and residence (Castles & Miller, 2008)
were effectively used, it was confirmed by the research that the tourism-related migrants of Didyma
utilized the migration routes actively. In this study, the notion of migration which is usually discussed in
the context of international movements (Deniz, 2012; Nudrali, 2007; Ozbek, 2008; Siidas, 2012; Turan &
Karakaya, 2005) and found to accelerate with the network of migrants, the same networks were found to
be effective in domestic migrations. Because the networks mentioned makes the migration process more
controlled and safer for the immigrants and their families (Castles & Miller, 2008). It was found that among
the tourism-related migrations, the migration causes regarding the natural environment were associated
with lifestyle migrants. As a result of this study, lifestyle migrants who were retired or actively involved
in working life migrated to make the most of the acclaimed climate features of Didyma. Another cause of
migration found to be of importance, although not as much as the other causes, is the political migration.
Due to the political climate of the 1980s, Alawite citizens migrated to Didyma. Another particular that
needs to be underlined here is that, as mentioned before, the multi-ethnic social structure of Didyma has
turned migration into a self-sustaining process.

This study, which investigates the causes of tourism-related migrations, has been limited to Didyma, as it
is Turkiye's most migrated touristic region. Although the causes of migration have been frequently
examined in the literature, the reasons for tourism-related migration are limited in scientific studies. It is
crucial to develop the literature by examining the relationship between tourism and migration in different
touristic regions in the context of national and international mobility. However, examining the causes of
tourism-related migration in different regions and making interregional comparisons will provide an
understanding of social dynamics. In addition, intense migrations, particularly to tourist destinations,
may play a pivotal role in the management of post-migration processes, considering terms of the possible
consequences. t is worth mentioning that knowing the reasons for migration will also shed light on the
migrant characteristics. In this context, future studies can obtain comprehensive results by conducting
field studies in different geographical areas and cultural environments.
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Oz

Meteoroloji istasyonlarindan temin edilen iklim parametreleri verileri ve bircok meslek disiplini icin giivenilir olan RADAR
sistemleri, kig rekreasyon alanlarinda kar kalnhig tespiti ve degisim takibi yapmaya yarayan araclarin basinda gelmektedir.
Yapilan ¢calismada Hakkdri ili simrlar icerisinde yer alan, kig sporlari tesisi olarak kurulan Hakkdri Merga Biitan Kayak Merkezi
calisma alam olarak segilmistir. Merkezin 2021-2022 kis sezonu (aralik, ocak, subat) kar derinligi, SAR tabanli RADAR
verilerinden olan, C band destekli Sentinel-1A goriintii setiyle Olgiilerek dogrulugunun test edilmesi amaclanmigstir.
Interferometri yontemiyle analiz edilen goriintii sonuglart ile Meteoroloji Genel Miidiirliigii'nden temin edilen kar kalinhg:
verileri karsilastirilarak korelasyon degerine ulasilmis ve C band destekli Sentinel-1A goriintiilerinin dogruluk testi yapilmistir.
0,72 korelasyon degeri ile sonug orta kuvvetli olarak tespit edilmis ve tutarlr oldugu gozlenmistir. Konu ile ilgili yapilacak
calismalarda daha uzun periyotlarla bakilabilecek veri setleri ile karin derinligi test edilebilecek, tesislesme ve diger yatirimlar
icin yer gercegi verilerine ihtiyac duyulmaksizin uzaktan algilama yontemleriyle bilgi edinilebilmesi saglanabilecektir.
Anahtar Kelimeler: [nSAR, interferometri, kis rekreasyonu, RADAR, Sentinel-1A

Investigation of Snow Depth in Winter Recreation Areas with RADAR Images: The Case of
Hakkari Merga Batan Ski Center

Abstract

RADAR systems, which are a reliable base for many occupational disciplines and climatic parameters data obtained from
meteorological stations, are among the tools for detecting snow thickness and tracking the changes in winter recreation areas.
Hakkari Merga Biitan Ski Center, which was established as a winter sports facility, was selected as the study area. It was aimed
to measure the snow depth of the center in the 2021-2022 winter season (December, January, February) with the C band
supported Sentinel-1A image set, which is one of the SAR-based RADAR data, and to test its accuracy. The correlation value
was obtained by comparing the image results analyzed by the interferometry method with the snow thickness data obtained from
the General Directorate of Meteorology, and the accuracy of the C band supported Sentinel-1A images was tested. The result
was found to be moderately strong with a correlation value of 0.72 and it was observed to be consistent. In the relevant studies,
the snow depth can be tested with long-term data sets, and information other investments without the need for ground truth
data.

Keywords: InSAR, interferometry, winter recreation, RADAR, Sentinel-1A
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Extended Summary

Ski centers, which are one of the winter tourism and recreation areas and whose users are increasing day
by day, are one of the important study areas in the literature. There are many studies on these areas,
however, the subjects of the studies are generally discussed by associating with the subjects such as
tourism, user behaviors, health, and disaster. Studies on the snow thickness of winter recreation areas are
relatively more limited. The efficient service of ski centers is directly related to factors such as the altitude
and aspect of the place, snow conditions, and the length of the season. Moreover, global climate change
also negatively affects winter recreation areas. With the increasing temperature and falling precipitation
over time, winter recreation areas receive less snow and cannot function. The presence, thickness and
permanence of snow in winter recreation areas are desirable features in terms of not damaging the
equipment, the floor and the user in winter sports. Therefore, the areas of ski centers are concentrated in
areas with high altitudes, and ski centers located at low altitudes are out of use due to insufficient snow
conditions. Mountainous regions with suitable latitude, continentality and altitude appear as suitable
areas for winter recreation due to their low temperature and humidity. Ski centers are areas that can
maintain their continuity depending on the presence of snow. Here, studies on the presence of snow will
make significant contributions to the literature. The amount of snow received by winter recreation areas
such as ski centers is generally determined by terrestrial measurements/meteorological stations.
Furthermore, there are methods such as determining the snow mass volume stored around the station
using the GPS interferometric reflectometer (GPS-IR) method from the data, and obtaining images with
low error with the help of data sets with satellite data properties such as Sentinel-1A within the scope of
RADAR images.

Turkey has very suitable areas for winter tourism and recreation due to its geographical features, and the
Eastern Anatolia Region is the most advantageous region of the country in terms of winter tourism due to
its surface shapes and climatic conditions. In the region, Hakkari is one of the cities that stand out with its
high-altitude mountains, rugged geographical structure and climatic conditions suitable for winter
tourism. Hakkari province, where the average altitude is above 2000 meters and there are many peaks
above 3000 meters, is one of the provinces in the first place in Turkey in terms of the number of days with
snowfall and snow cover. Hakkari was selected as the study area because of these features, having an
active ski center established as a winter sports facility and a meteorological station that makes terrestrial
measurements in the ski center. In this context, Hakkari Merga Biitan Ski Center, which provides active
service in the province and whose snow thickness reaches 4 meters, was discussed. The ski center, that is
located 12 km from the settlement and at an altitude of 2800 meters, is one of the facilities with the longest
ski season in Turkey. This facility has the potential to serve from autumn to spring due to the snowfall it
receives and the thickness of the snow on the ground. In the center, there is a chair lift with a length of
1165 meters with 4 seats and a chairlift with a length of 680 meters. With the new investments, the track
length has been increased to 3 thousand 500 meters with a 4-chair lift. Remote sensing SAR-based RADAR
satellite data, a reliable base in many areas, were used in analyzing the snow thickness Hakkari Merga
Biitan Ski Center, which was selected as the study area. This method, which is used to measure snow
thickness and change, was preferred to enable access to information in a short time, reliably and
economically, and to show that it can be used instead of terrestrial measurements. In the study, snow
height data obtained from the General Directorate of Meteorology and SAR-based RADAR data were used
to cover the borders of Merga Biitan Ski Center, which is located within the borders of Hakkari province
and was established as a winter sports facility. Interferometry analysis of SAR-based RADAR data was
performed in the SNAP program environment by using the C band supported Sentinel-1A image set. As
a result of the analysis of SAR-based RADAR data, which consists of images taken at 12-day intervals, in
the SNAP environment, the mean values of snow change were obtained. The snow height data obtained
from the General Directorate of Meteorology were addressed at 12-day intervals to correspond to the
RADAR data, and the snow change values were also obtained for the snow height data obtained from the
station. When the results of the analysis were examined, the correlation value between the data sets was
found to be moderately strong by 0.72. While consistency values of between 0.5-1 are acceptable in
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interferometry analyses, the values below these values and close to 0 are known as inappropriate values.
The resulting correlation value showed that there was a consistent conclusion relationship between
RADAR interferometry and meteorology data. This result is also compatible with the snow thickness
value of Hakkari Merga Batan Ski Center for January 2022, which is included in the literature. In this
study, in which remote sensing and GIS methods were applied in temporal and spatial estimations of
snow thickness and RADAR datasets were used together with these methods, it was determined that snow
was deposited easily at the desired level in the ski center. Based on the analyses and comparisons, it was
observed that this value could increase even more and effective results could be obtained with temporally
longer-term and sensitive studies to be conducted by this method. As a result of the study, the importance
of the snow factor in determining winter recreation area and detecting this factor was emphasized once
again. In the relevant studies, the snow depth can be tested with the data sets to be analyzed in the longer
term, especially with temporal periods, and as a result of these tests, the effect of the snow factor in the
region will be revealed more clearly. it will be possible to obtain information by remote sensing methods
without the need for ground truth data for installation and other investments. This study shows a
distinctive feature in terms of revealing it. It will be possible to reveal encouraging results for long-term
sustainable investments in future studies in which this method will be used.
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1. Giris

Onemli miktarda kar varligina ve tesislere sahip daglik alanlarda gerceklestirilen kis sporlar1 bugiin
diinyada onemli bir turizm alari haline gelmistir (Vanat, 2019; Aydin & Alaaddinoglu, 2020). Kis
rekreasyonu igin 6nemli bir yere sahip olan kayak merkezleri bir¢ok spor faaliyetinin gergeklestigi
alanlardir. Giliniimiizde 6nemli yatinmlara konu olan kayak merkezleri, sahip oldugu fiziki 6zellikler
agisindan yer segimi Ozenle yapilmasi gereken alanlardir. Kayak merkezlerinde spor faaliyetlerinin
verimlilikle yapilabilmesi i¢in lokasyonun iyi segilmesi ve alanin dogal 6zelliklerinin iyi irdelenmesi
gerekmektedir. Kis sporlarinda verimliligi belirleyen baslica unsur yeterli kar yagisinin gerceklesmesi ve
karin zeminde yeterli kalinliga ulasabilmesidir. Kis turizminin finansal olarak uygulanabilirligi ve bunun
siirdiiriilebilirligi, yeterli kar kosullarina baghdir (Elsasser & Burki, 2002; Aydin & Alaaddinoglu 2020).
Iklim degisikligine bagli olarak yagis ve sicaklik gibi iklim parametrelerinde degisimler meydana
gelmekte ve bu durum kis sporlari i¢in 6nemli merkezler olan kayak tesislerini olumsuz etkilemektedir.
Yiiksek sicaklik ve diisiik yagislar kar ortiisii ve kalinligini azaltmaktadir. Tklim kapsaminda yapilan
aragtirmalar, kar yagish kislarin sayisinda azalma olacagmi gostermekte ve kar kosullarmin yeterli
olmadigr durumlar karsisinda kis rekreasyon alanlari hassas oldugundan kullanilamaz duruma
gelebilmektedir (Elsasser & Burki, 2002). Kar kalinliginin 30 cm’nin altina diismesi durumunda hem kayak
ekipmanlar1 hem de zemin zarar goreceginden, kayak merkezlerinin islevini yerine getirememesi
muhtemel bir sonug olarak karsimiza ¢tkmaktadir (Zeydan & Sevim, 2008; Aydin & Alaaddinoglu, 2020).
Bununla birlikte kis sporlarmin kar ortiisii ve kalinlig1 agisindan giivenilir olan ytiksek rakiml alanlarda
yogunlagmasi, diigiik rakimli kayak merkezlerinin kar olmamasi nedeniyle kullanim dis1 kalmasi
muhtemel olacaktir (Yorulmaz, 2019). Kis rekreasyon alanlarinda uzun siireli kar yagislariin olmasi ve
yagan karin uzun siire yerde kalmasi istenen bir durumdur. Bu anlamda enlemi, karasallik durumu ve
ylikseltisi uygun daglik bolgeler diisiik sicaklik ve neme sahip olmas: sebebiyle kis rekreasyonu igin
uygun alanlardir (Demiroglu, 2014; Aydin & Alaaddinoglu, 2020).

Kar kalinhiginda meydana gelen degisimlerin takibi, arazi kullanim kararlarinin alinmasmda, iklim
projeksiyonlarmin olusturulmasinda ve su yonetiminde, kuraklik ve sel baskinlarinin tahmininde ve buna
benzer bir¢cok alanda azaltici/Onleyici tedbirlerin alinmasinda 6nemli bir yere sahiptir (Larson &
Nievinski, 2013). Gelisen teknoloji ile birlikte bu amagla kullanilan bir¢ok yontemin varligindan soz
edilebilir. Yer-bazli geleneksel yontemler, verilerden GPS enterferometrik reflektometre (GPS-IR) yontemi
kullanilarak istasyon civarinda depolanan kar kiitle hacminin belirlenmesi, RADAR goriintiileri
kapsaminda Sentinel-1A gibi uydu verileri 6zelliklerindeki veri setleri yardimi ile gonderilen sinyallerin
yansimalar1 sonucu depo edilen ve hassas, daha az sorunlu ve milimetrik bazda goriintii elde edilen
uzaktan algilama destekli yontemler bunlarin baglicalaridir. Bir¢cok meslek disiplini igin glivenilir bir althik
olmas1 nedeniyle uzaktan algilama, vazgecilmez bir kaynak olmustur. Uzaktan algilanmis uydu verileri
yardimiyla bilgiye ¢ok kisa siirede, giivenilir ve ekonomik bir sekilde ulasilabilmektedir. Bunun
sonucunda yapilacak c¢alismalar ve alinacak onlemler kisa siirede planlanabilmektedir. Biiyiik doga
olaylarinin uzaktan algilama yontemleriyle izlenmesi, verdigi veya verebilecegi zararlarin
tekrarlanmamas1 ve minimum zararla son bulmasi agisindan énemlidir (Tunay & Atesoglu, 2008). Buna
ek olarak uzaktan algilama RADAR sistemleri kis rekreasyonu igin 6nemli bir yere sahip kayak
merkezlerinde kar kalinliginin tespitinde de kullanilmaktadir (Giiher vd., 2022).

Kis rekreasyonu i¢in 6nemli merkezlere sahip olan Tiirkiye'de yiiksekligi 1000 metrenin iizerinde 435 dag
bulunmakta ve bu durum iilkeyi kis rekreasyonu igin cazip kilmaktadir. Ortalama rakiminin 2000
metrenin iizerinde olmasi ve Tiirkiye'deki en yiiksek bolge olmasi sebebiyle Dogu Anadolu Bolgesi kig
rekreasyonu konusunda on plana ¢ikmaktadir (Kumartash vd., 2021). Dogu Anadolu Bolgesinin en
engebeli ve yiiksek sehirlerinden olan ve Toros Daglarinin en heybetli boliimii olusturan Hakkari ilinde
rakim 1500 ile 2000 metrede yogunlasirken, ilde 3000 metrenin tizerinde 30'dan fazla zirve bulunmaktadir
(Anonim, 2022a). Hakkari ilinin yiiksek kesimlerinde iklim, Dogu Anadolu Bolgesinin genelinde hakim
olan karasal iklim seklinde gortiliirken, vadi tabanlarinda Akdeniz iklimi goriilmektedir. Yillik ortalama
sicaklik (9,4 derece) ve yagis ortalamasi (791,7 mm) bolgedeki birgok il merkezinden daha ytiksek olan
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Hakkari, kar yagis1 konusunda da benzer bir istatistige sahiptir. Ilde yilin 35,8 giinii kar yagisli, yilin 102,5
glinii ise kar ortiisii altinda ge¢mektedir (Anonim, 2022b). Buna ek olarak, 2022 y1l1 ocak ay1 tarihine ait
Tiirkiye kayak merkezleri ortalama kar kalinliklarina gore; Hakkari Merga Biitan Kayak Merkezi 136 cm
kar kalinhgy ile Tiirkiye’deki 29 kayak merkezi icinde dordiincii siradadir (Anonim, 2022c).

Calisma kapsaminda; galisma alani olarak segilen Hakkari ili sinirlar: igerisinde yer alan ve kis sporlari
tesisleri olarak kurulan Merga Biitan/Biitan Kayak Merkezi'nin 2021-2022 kis sezonu (aralik, ocak, subat
aylar1) kar ytiksekligi verisi incelenerek, tesislerin sezonda acik olabilmesi icin gereken minimum kar
yiiksekligi miktarina ulagip ulasmadig1 degerlendirilmistir. SAR tabanli RADAR verilerinden olan, C
band destekli Sentinel-1A goriintii setiyle yapilan Olgiimlerde SAR tabanli RADAR verilerinin
dogrulugunun test edilmesi amaclanmustir. Sentine-1A goriintii setinin kullanildig: interferometri
analizleri meteoroloji verileri ile karsilastirilarak yontemin dogrulugu test edilmistir. Boylece ¢alisma
sonucunda alan planlamasinda kar faktoriiniin analizinde SAR tabanli RADAR verilerinin
kullanilabilecegi ortaya konmustur. Yapilacak yeni yatirimlar ve kis rekreasyon alanlari tesislesmeleri icin
kar yiiksekligi analizi ve RADAR goriintiilerinin 6nemi vurgulanmistir. Konu ile ilgili literatiirde C band
destekli Sentinel-1A goriintii setiyle yapilan ve 6zellikle kis turizm alanlariyla iliskilendirilen ¢alismalar
kisithidir. Bu anlamda yapilan ¢alisma literatiire katki sunacaktir.

2. Materyal ve Yontem

Bu kisimda galisma alani, veri seti, kar yiiksekligi verisi, SAR tabanlt RADAR verileri ve yontem hakkinda
gerekli bilgiler verilmistir.

2.1. Calisma Alan1

Sahip oldugu yiiksek rakim, kar kosullarinin kis rekreasyonuna uygun olmasi, yersel 6lgiim yapan bir
meteoroloji istasyonuna ve aktif bir kayak merkezine sahip olmasi sebebiyle ¢alisma alan1 olarak segilen
Hakkari, kis mevsiminde kar kalihiginin dort metreyi buldugu daglara ve yiiksek rakimli yaylalara sahip
oldugundan, yilin en az 6 aymnda kayak yapilabilmesine olanak saglayan énemli bir kis rekreasyonu
sehridir. Yiiksek rakimli, engebeli ve karli cografi yapiya sahip sehirde gorsel peyzaj degerinin yiiksek
olmasi yapilan rekreasyonun kalitesini ve keyfini de artirmaktadir. Calisma kapsaminda Hakkari ilinde
aktif olarak hizmet veren ve kar kalinligimin 4 metreyi buldugu Merga Biitan Kayak Merkezi alani ele
alimmistir (Sekil 1). Merga Bltan Kayak Merkezi, yerlesim yerlerine 12 km uzaklikta ve 2800 metre
ylikseklikte bulunmaktadir (Anonim, 2017). Tiirkiye'nin en uzun kayak sezonuna sahip tesislerinden biri
olan Merga Biitan Kayak Merkezi kasim ayindan nisan ayma kadar hizmet vermektedir. Merkezde 1165
metre uzunlugunda 4 koltuklu bir telesiyej, 680 metre uzunlugunda bir teleski bulunmaktadir. Merkeze
yeni yapilan 4'lii telesiyej ile pist uzunlugu 3 bin 500 metreye ¢ikarilmigtir.

. GALISMA ALANI KONUMU  _

o' ) o' o' .’ n

Gosterimler 0017035 07 105 14 .,._%&..
N —— we— ) N 3

Calisma Alani s

Sekil 1. Calisma Alan1 Konumu (Hakkari Merga Biitan Kayak Merkezi)
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2.2. Veri Seti

Calisma kapsaminda 2 ayr1 veri seti kullanilmigtir. Bunlar; Meteoroloji Genel Miidiirliigii'nden temin
edilen kar ytiiksekligi verileri ve SAR tabanli RADAR verileridir. Calismada kullanilan tiim veri setleri,
Hakkari ili smurlar igerisinde yer alan ve kis sporlari tesisi olarak kurulan Merga Bitan Kayak
Merkezi'nin sinurlarini kapsayacak bicimde temin edilmistir.

2.2.1. Kar Yiiksekligi Verisi

Meteoroloji Genel Midirligiine ait, 20513 numarali Hakkari Merga Batan Kayak Merkezi
istasyonundan, 2021-2022 kis sezonuna ait (aralik, ocak, subat aylar1) aylik ve giinliik ortalama kar
yliksekligi verileri ile aylik maksimum kar yiiksekligi verileri temin edilmistir (Tablo 1, Tablo 2 ve Tablo
3). Kayak merkezinde yersel 6l¢iim yapan bir meteoroloji istasyonunun bulunmasi saglikli veri temini

agisindan ¢alisma igin 6n agict olmustur.

Tablo 1. Hakkari Merga Biitan Kayak Merkezi Aylik Ortalama Kar Yiiksekligi (Anonim, 2022c)

Yil Ay Deger Birim
2021 Aralik 40.2 cm
2022 Ocak 112.1 cm
2022 Subat 113 cm

Tablo 2. Hakkari Merga Biitan Kayak Merkezi Aylik Maksimum Kar Yiiksekligi (Anonim, 2022c)

Yil Ay Deger Birim
2021 Aralik 91 cm
2022 Ocak 159 cm
2022 Subat 136 cm

Tablo 3. Hakkari Merga Biitan Kayak Merkezi Giinliik Kar Yiiksekligi (Anonim, 2022c)

Giin/ay/y1l Deger Birim
08.12.2021 cm 08.12.2021
20.12.2021 cm 20.12.2021
13.01.2022 cm 13.01.2022
25.01.2022 cm 25.01.2022
6.02.2022 cm 6.02.2022
18.02.2022 cm 18.02.2022

2.2.2. SAR tabanli RADAR verileri

SAR goriintii yardimiyla uzaktan algilanmis uydu verilerinin kullanilmasinda planlanan veriler ve bu
kapsamda kullanilacak programlar ile ilgili detayli arastirmalar gerceklestirilerek (Coltelli, 1996; Wynne
& O’Connor, 1998; Campbell, 2002; Rabus vd., 2003; Painter & Dozier, 2004; Rignot vd., 2008; Joughin vd.,
2010; Lievens vd., 2019) kis rekreasyonu amagh kullanilan alanda en 6nemli faktor olan kar faktoriine
yonelik kalinlik Olgiimii i¢in C band destekli Sentinel 1A veri setinin kullanilmasmin gerektigi
belirlenmistir. Giincel etkinlik gosteren SAR verileri hakkinda genel bilgiler Tablo 4’te yer almaktadur.
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Tablo 4. Giincel Etkinlik Gosteren SAR Sistemlerinin Ozellikleri (Lievens ve ark., 2015)

Firlatma yilh ~ Uydu Ulke RADAR Pol. Modu Bakis Acis1 Coziiniirliik,
Band1 m

2014 Sentinel- 1A ESA C Cift 20-470 5-40

2016 Sentinel- 1B ESA C Cift 20-47°© 5-40

Sentinel-1A veri seti; ESA (European Space Agency) tarafindan sunulan C-band (5.405 GHz) goriintiileme
ozelligine sahip, 5 metre ¢oziiniirliik ve 80 km Strip-map modu ve 250 km’lik bir tarama genisligine sahip
interferometrik veri 6zelliginde iki uygunun birlikte ¢alismas: ile tek gecisli bir interferometrik mod
sunmaktadir. Zamansal olarak 6’sar giin araliklarla hizmet vermektedir (Yeler, 2021).

Hakkari Merga Biitan Kayak Merkezi ¢alismasinin veri setini olusturan, SAR tabanlit RADAR verileri, 2021
yili Aralik, 2022 yili Ocak ve Subat aylarmi kapsayacak sekilde, 2021-2022 kis aylarma ait ayni track
degerlerinde, 12'ser giin araliklar ile alian goriintiilerden olusmustur. Polarizasyon, iiriin tipi, sensor
modu ve track degerlerinin ayni olmasina dikkat edilmistir (Tablo 5).

Tablo 5. Calismada Kullanilan SAR Veri Seti Ozellikleri

Goriintii Tarihi Uydu Platformu Uriin Tipi Polarizasyon Sensér Modu
08.12.2021 Sentinel-1A SLC VV, VH w
20.12.2021 Sentinel-1A SLC VV, VH w
13.01.2022 Sentinel-1A SLC VV, VH W
25.01.2022 Sentinel-1A SLC VV, VH w
06.02.2022 Sentinel-1A SLC VV, VH w
18.02.2022 Sentinel-1A SLC VV, VH W

2.3. Yontem

Calisma kapsaminda, amaca uygun olarak kis rekreasyon alanlarinda kayak merkezlerinin en énemli
kriterlerinden olan kar faktoriiniin kalinligina bakabilmek ve bolgede kis aylarmndaki degisimini
inceleyebilmek admna hassas oOl¢lim saglayabilen, teknolojinin gelismesi ile yenilenen uydu
platformlarimin hizmete sundugu veri setleri destegi ile hata paymin az ve tutarlilik oranlarmin ytiksek
sonuglar verdigi interferometri yontemi uygulanmistir. Bu yontem uygulanirken ESA’'nin agik erisim
sunan uydu platformlarindan veri setleri indirilmistir. Calismanin devaminda ESA tarafindan hizmete
sunulan ve interferometri gibi SAR tabanli islem ve analiz destegi veren SNAP programi kullanilmistir.

Interferometri analizleri birkac asamadan olusmaktadir. Bu asamalar; veri seti temini ve hazirlanmast,
interferogram grafigi olusumu, alan belirleme, arka plan yiikseklik modeli se¢imi, tek veri haline
doniistiirme, filtreleme, faz agma, geometrik diizeltme, konumlandirma, tutarlilik kontrolii ve sonug
verilerinin elde edilmesi asamalarmi kapsamaktadir (Sekil 2).

interferogram Sayisal Tek Veri Deisi
Grafigi Yukseklik Kiimesi Haline Filtreleme Faz Acma Diizeltme egisim

sentinel 1A
Veriseti-1

sentinel 1A
Veriseti-2

Olusumu

Verisetil
Alan Secimi

Veriseti2
Alan Seimi

Modeli Secimi Getirme

Back- Deburst
Geacoding Data Set

Geometric
Correction

Goldstein
Phase
Filtering

Phas: N ——

Terrain
Carrection

Tespiti

Tutarhlk
Kontrolii

Sekil 2. Interferometri Akis Semasi
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2021-2022 kis aylarina ait ayni track degerlerinde, 12ser giin araliklarla alinan goriintiilerden olusan, SAR
tabanli RADAR verilerinin SNAP ortaminda analiz edilmesi sonucunda RADAR interferometri ortalama
kar degisim degerlerine ulagilmistir. Bunun devaminda, Meteoroloji Genel Miidiirliigii'nden temin edilen
kar yiiksekligi verisi RADAR verileri ile ayn1 giinlere denk gelecek sekilde, 12’ser giin araliklarla ele
alinmuis ve ilgili tarihler i¢in kar degisim degerlerine ulasilmistir. Elde edilen sonuglar dogrultusunda veri
setleri arasindaki tutarlilik (coherence) degerleri karsilastirilmistir. Yapilan analizler sonucunda, RADAR
interferometri ve meteoroloji verileri arasinda tutarl bir sonug iliskisi olup olmadig1 degerlendirilmistir.

[ Navigation - (5] displ...| Colour Manipulation...| Uncertainty Visualis... | World View x | Quicklooks

Sekil 3. Interferometri Analiz Alan

3. Bulgular

Calisma, 2021 yili aralik ay1, 2022 yili ocak ve subat aylarini kapsayacak sekilde 2021-2022 kis sezonuna
ait, 12’ser giin aralikla emin edilen RADAR veri setleri ve kar yiiksekligi verileri analiz edilmis ve degisim
degerleri asagidaki tablolarda (Tablo 6, Tablo 7) gosterilmistir. Analiz sonuglar: ve tutarlilik (coherence)
degerleri aylik sekilde degerlendirilmistir.

Tablo 6. RADAR Interferometri Ortalama Kar Degisim Degerleri

Giin/ay/yil Ortalama degisim (cm)
08.12.2021
19,919
20.12.2021
13.01.2022
36,690
25.01.2022
06.02.2022
32,111
18.02.2022
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Tablo 7. Meteoroloji (Istasyon Adi/No: Hakkari Kayak Merkezi/19909) Verileri Ortalama Kar Degisim

Degerleri

Giin/ay/y1l Deger (cm) Ortalama degisim (cm)
08.12.2021 72
16
20.12.2021 88
13.01.2022 110
32
25.01.2022 142
06.02.2022 108
22
18.02.2022 120

3.1. Aralik Ay Interferometri Islemi

2021 yili 8 ve 20 Aralik tarihleri kullanilarak 12 giinlitk degisimi incelemek adma gergeklestirilen
interferometri islemi kar kalinlig1 degisimi 19,919 cm olarak tespit edilmistir (Sekil4, Tablo 6). Meteoroloji
verileri ortalama kar degisimi ise 16 cm olarak tespit edilmistir (Tablo 7). Analizi yapilan uygun alanlarin
tutarlilik (coherence) degerlerinin 1’e yakin oldugu ve maksimum degerin 0,991'e kadar qiktig
gozlemlenmistir (Sekil 5).

2021 ARALIK AYl INTERFEROMETRI
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Sekil 4. Interferometri Analiz Sonuclar: (Aralik 2021)
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Sekil 5. Interferometri Tutarlilik (Coherence) Degerleri (Aralik 2021)
3.2 Ocak Ay Interferometri islemi

2022 yili 13 ve 25 Ocak tarihleri kullanilarak 12 giinliik degisimi incelemek adma gerceklestirilen
interferometri islemi kar kalinlig1 degisimi 36,690 cm olarak tespit edilmistir (Sekil 6, Tablo 6). Meteoroloji
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verileri ortalama kar degisimi ise 32 cm olarak tespit edilmistir (Tablo 7). Analizi yapilan uygun alanlarin
tutarhilik (coherence) degerlerinin 1’e yakin oldugu ve maksimum degerin 0,993’e kadar ciktig
gozlemlenmistir (Sekil 7).
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Sekil 6. Interferometri Analiz Sonuclar1 (Ocak 2022)
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3.3. Subat Ay1 Interferometri Islemi

2022 yii 06 ve 18 Subat tarihleri kullanilarak 12 giinliik degisimi incelemek admna gergeklestirilen
interferometri islemi kar kalinlig1 degisimi 32,111 cm olarak tespit edilmistir (Sekil 8, Tablo 6). Meteoroloji
verileri ortalama kar degisimi ise 22 cm olarak tespit edilmistir (Tablo 7). Analizi yapilan uygun alanlarin
tutarlilik (coherence) degerlerinin 1’e yakin oldugu ve maksimum degerin 0,993’e kadar ¢ktig:
gozlemlenmistir (Sekil 9).
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Sekil 10. 2021 y1l1 Aralik, 2022 Ocak ve Subat aylar1 karsilagtirmasi

Analiz sonuglar: incelendiginde veri setleri arasindaki korelasyon degeri 0,72 ile orta kuvvetli olarak
belirlenmistir. Tutarlilik degerlerinin interferometri analizlerinde 0.5-1 arasinda olmasi kabul edilebilir bir
deger olurken, bu degerlerin altinda ve 0’a yakin olmasi uygun olmayan degerler olarak bilinmektedir.
Cikan korelasyon degeri RADAR interferometri ve meteoroloji verileri arasinda tutarh bir sonug iliskisi
oldugunu gostermektedir (Sekil 10).

Hakkari Merga Biitan Kayak Merkezi'nin 2022 y1l1 13 Ocak ve 25 Ocak tarihlerine ait meteoroloji verilerine
gore; kar yiiksekliginin 110 — 142 cm, degisimin 32 cm oldugu gozlenmistir. RADAR interferometri
degisimlerinde bu degerler arasinda 36 cm bir degisim farki olustugu gozlenmistir. Tiirkiye’deki kayak
merkezlerinin ortalama kar kalinliklar1 listesinde (Anonim, 2022c) dordiincii sirada yer alan Hakkari
Merga Biitan Kayak Merkezi'nin ocak ay1 kar kalinlig1 136 cm olarak belirlenmistir. Iki ayr1 kar yiiksekligi
degeri ile yaklasik bir degere sahip olan RADAR interferometri sonuglarinin yiiksek dogruluga sahip
oldugu belirlenmistir.

4. Tartisma ve Sonug

Sporun ve rekreasyonel faaliyetlerin tiim mevsimlere yayilmas: ve alternatif/farkl aktivitelerin
desteklenebilmesi adina kis rekreasyon alanlarina yonelik tesislesme alt yapilar1 ve yatirimlar giderek
artmaktadir. Kar faktorii de bu aktivitelerin en 6nemli dinamiklerinden biridir. Bu sebepten otiirii
tesislesmenin olacagr bolgede potansiyel rekreasyonel alanlarin belirlenebilmesi ve siirdiiriilebilir
yatirimlarin gercgeklesebilmesi icin kar kalinligi basta olmak {izere diger tiim faktorlerin de birlikte
degerlendirilmesi gerekmektedir. Bu noktada yapilan c¢alisma konu ile ilgili énemli bir yaklagim
sunmaktadir. Ayrica ¢alismada diger ¢alismalardan farkh olarak; rekreasyon sahalarinin planlama ve
tasarim asamalarinda teknolojik alt yapilardan faydalanmalarinin 6nemli oldugu hassas verilerle ortaya
konulmus ve bu stireclerde ekolojik kriterlerin de dikkatte alinmasi gerektigi vurgulanmustir.
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Bu calismada, kis i¢in uygun rekreasyonel alan olarak belirlenen ve Hakkari ilinde yer alan mevcut Merga
Bitan Kayak Merkezi i¢in en 6nemli bilesen olan dogal kar kalinliginin zamansal ve yersel tahminlerinde
uzaktan algilama ve CBS yontemlerinin uygulanmas: gergeklestirilmistir. Ayrica, bu yontemlerle birlikte
kullanilan RADAR veri setlerinden yararlanilarak ¢alisma bolgesindeki mevcut alanlarin kar kalinliklar
test edilerek meteoroloji verileri ile karsilagtirilmistir. Karsilastirma sonucu kullanilan yontemin gegerliligi
ve dogrulugu ortaya konmustur. Calisma kapsaminda, 2021 yil1 Aralik ay1, 2022 yili iginse Ocak ve Subat
aylarinda yapilan analizlerde ¢aligma alani smnirlari igerisinde kalan kayak merkezinin 0.5 tizerinde bir
deger aldig1 tespit edilmistir. Bu durum da interferometri sonuglarmnin meteoroloji verileri ile
kiyaslanabilmesine imkan saglamistir. Kiyaslamalar sonucunda ise korelasyon degeri 0,72 ile orta kuvvetli
olarak belirlenmistir. Cikan korelasyon degeri RADAR interferometri ve meteoroloji verileri arasinda
tutarli bir sonug iligkisi oldugunu gostermektedir. Meteoroloji verileri ve RADAR interferometri
degisimleri sonucunda cikan oranlar, literatiirde verilen Tiirkiye kayak merkezleri ortalama kar
kalinliklar listesinde dordiincii sirada yer alan Merga Biitan Kayak Merkezi kar kalinlig1 verisiyle de
ortlismistiir. Calisma alaninda istenilen diizeyde karin rahatlikla biriktigi goriilmekte ve sonuglar
birbirini desteklemektedir. Yapilan analiz ve karsilastirmalar 1s1§1nda bu sekilde yapilacak olan, zamansal
olarak daha uzun doénemli ve hassas ¢alismalar ile bu degerin daha da artabilecegi ve etkili sonuglarin
¢ikabilecegi gozlenmistir. Calisma sonucunda kis rekreasyon alani belirlemede kar faktoriiniin 6nemi bir
kez daha vurgulanmistir. Konu ile ilgili yapilacak ¢alismalarda 6zellikle zamansal periyotlar ile daha uzun
vadede bakilabilecek veri setleri ile karin derinligi test edilebilecek ve bu testler sonucu bolgede kar
faktoriiniin etkisi daha net bir sekilde ortaya konulabilecektir. Tesislesme ve diger yatirimlar igin yer
gercegi verilerine ihtiya¢ duymadan uzaktan algilama yontemleri ile bilgi edinilebilmesi saglanabilecektir.
Ayrica uzun vadeli stirdiiriilebilir yatirimlar icin tesvik edici sonuglar ortaya konulabilecektir.

Tesekkiir ve Bilgi Notu
Destek Bilgisi: Bu ¢alismanin hazirlanmasi siiresince herhangi bir bireyden ya da kurumdan ayni ya da
nakdi bir yardim/destek alinmamustir.

Etik Onay1: Makalede ulusal ve uluslararas: aragtirma ve yayin etigine uyuldugunu yazarlar beyan eder.
Aksi bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and
Sports Sciences Dergisinin hi¢bir sorumlulugu olmayip, tiim sorumluluk makale yazarlarina aittir.

Etik Kurul Onay1: Bu ¢alisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir.
Cikar Catismasi: Makalede herhangi bir ¢ikar ¢atismasi ya da kazanci yoktur.

Arastirmacilarin Katki Orani: Calisma iki yazarin katkisi ile hazirlanmigtir. Katki oranlari: 1. Yazar = %50,
2. Yazar= %50.
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Oz

Calisma, kiiresel bir restoranda servis edilen et bazli burgerlerin ve bu burgerlere alternatif olarak sunulan bitki bazli burgerlerin
karakteristik ozelliklerinin belirlenerek tercih edilebilirliklerinin kiyaslanmas: amactyla gerceklestirilmistir. Burgerlerin tercih
edilebilirliklerinin belirlenmesinde duyusal analiz yontemlerinden, tekstiir analizi, lezzet profili analizi (LPA) ve toplam
begenirligin belirlenmesi amactyla hedonik skala yontemleri kullamilmstir. Eitim verilen 30 panelist iizerinde gerceklestirilen
ve her iki burger icin ayr1 ayr1 uygulanan testlere ait sonuglarin istatistiki olarak degerlendirilmesi amaciyla Statistical Package
for the Social Sciences (22.0)’de kolerasyon ve tek yonlii ANOVA testleri kullamlmigtir. Diger yandan Excel Programi’nda elde
edilen sonuglarin oriimecek ag1 diyagramlarina et bazli burger ve bitki bazli burgerler icin ayri ayr1 yer verilmistir. Arastirma
sonucu her iki burger icin hissedilen et tadr oranlarinin, tekstiir ve LPA sonuglarim etkiledigini ortaya ¢ikarmstir (p <0.05).
Kolerasyon testi sonucunda da duyusal 6zellikler arasinda anlaml iligkiler saptanmistir. Burgerlerin genel kabul edilebilirlikleri
degerlendirildiginde ise et bazli burgerin, bitki bazli burgere gore daha fazla begenildigi saptanmistir.

Anahtar Kelimeler: Bitki bazli burger, Vegan, Lezzet profili analizi, Tekstiir analizi

Comparison of the Preferability of Plant-Based and Meat-Based Burgers Served in a Global

Restaurant
Abstract
The study was carried out to determine the characteristics of meat-based burgers served in a global restaurant and plant-based
burgers served as an alternative to these burgers and compare their preferability. One of the sensory analysis methods, texture
analysis, flavor profile analysis (LPA) were used to determine the preferability of burgers, and hedonic scale methods were used
to determine the total desirability. The correlation and one-way ANOVA tests in Statistical Package for the Social Sciences
(22.0) were used to statistically evaluate the results of the tests performed on 30 panelists who were trained and applied separately
for both burgers. In Excel Program the spider web diagrams of the results obtained are given separately for meat-based burgers
and plant-based burgers. The results of the study revealed that the perceived meat taste ratios for both burgers affected the texture
and LPA results (p <0.05); significant correlations were found between the sensory characteristics as a result of the correlation
test. When the general acceptability of the burgers was evaluated, it was determined that the meat-based burger was liked more
than the plant-based burger.
Keywords: Plant-based burger, Vegan, Flavor profile analysis, Texture analysis.

"Bu galigma icin Balikesir Universitesi, Sosyal ve Beseri Bilimler Etik Komisyonundan 11.10.2022 tarih ve 2022/05 sayili "Etik
Kurul Onay1" alinmigtir.
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Extended Summary

The phenomenon of eating has always been a vital need for humanity. In order to meet this basic need,
human has become hunter-gatherer, domesticated various animal species, started to cultivate with settled
life and adopted various nutritional habits that are constantly changing. One of these dietary habits that
has changed over time has been the vegan diet. The number of people who prefer a vegan diet is increasing
day by day and the vegan food market is growing. The exact number of vegan individuals in the world is
not known. However the number of vegan individuals in the UK increased approximately 7 times between
2016 and 2019 and this number corresponds to approximately 7% of the population. In addition, the study
on nutritional preferences of 15,000 people in the United Kingdom between 2008 and 2019 showed that
plant-based food preference increased by approximately 115% over a 10-year period. This situation is also
of interest to the food and beverage industry and contributing to the increased number of businesses
offering vegan products in their menus or that only provide vegan food and beverage services. From this
point of view, it is stated that all ingredients of the plant-based burger from bread to meatballs, offered
for sale in a chain business serving globally, are completely plant -based. Based on consumer reviews
published on the official website of this chain, it was observed that the flavor of plant-based burger was
indistinguishable from its meat counterpart. Considering this result, the purpose of this study was to
compare the flavors of both burgers to determine their similarities and preferences. Additionally, this
plant-based burger study is expected to have a profound impact on similar products in the future. In this
study, sensory analysis was used to determine the preferability of plant-based meats. Sensory analysis
was performed with 30 trained panelists. The panelists were selected from volunteers at Balikesir
University and sensory analysis was carried out at Balikesir University Faculty of Tourism Service
Laboratory. Sensory analyses were performed in group of 10 people. In the sensory evaluation, panelists
were simultaneously presented with plant-based burgers and meat-based burgers purchased from a
global food and beverage chain and asked to compare the flavors of the products. It was determined which
of the two types of burgers was preferred by consumers by analyzing flavor profile, texture profile and
consumer acceptance test using a hedonic scale. Panelists were given a questionnaire to evaluate texture
and LPA characteristics of burgers. Five-point scale has been used to evaluate every flavor and texture
attributes (1: didn’t feel it at all, 5: extremely it). In addition, separate sensory analysis forms were applied
for each sample. Panelists were not informed about the samples to prevent biased evaluation. In this study,
correlation and one-way ANOVA analysis were performed using SPSS 22.0 (IBM Corp., Armonk, NY,
USA). On the other hand, the average scores of the results were determined and to the spider web graphic
using the Excel program. As a result of the study, when evaluated in terms of texture properties, it was
determined that tenderness in meat-based burger significantly affects chewiness (p<0.05). Considering
the plant-based burger, juiciness was important to be felt more granular and grittier. Furthermore,
fiberousness and juiciness also resulted as effective in adhesion. In terms of flavor profile analysis
properties, it was determined that the sweetness attribute was felt less in meat-based burgers due to the
predominance of meat taste. Plant-based samples, on the other hand were dominated by vegetable taste
as compared to the meat taste contributing to the emphasis on sweetness. Due to the dominant plant-
based taste, the fat taste is found to be less felt and less perception of barbecue taste resulted in lower
perception of meat taste and fat taste. In addition, it was determined that the low perception of fat taste
and the predominance of sweetness caused the unpleasant taste to be evaluated intensely. Comparing
meat-based and plant-based burgers, it was observed that there were differences in tenderness, dryness,
chewiness and fiber properties in terms of texture while in terms of LPA, the differences were found in
meat taste, fatty taste, barbecue taste, sweetness, vegetable taste and unpleasant taste attributes. It is
thought that the reason for these differences is mainly due to the perceived meat taste and vegetable taste
ratios. When the overall liking of both types of burgers was compared, it was concluded that meat-based
burgers were preferred more than plant-based burgers. Studies in the literature, indicate that plant-based
products are less liked than meat based products. When the overall liking of the burgers was evaluated, it
was determined that meat-based burgers received more liking scores than plant-based burgers. As a
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result, it was seen that the results of the research showed resembling results compared to the relevant
literature. According to the results, study was concluded that plant-based products need to be developed
as meat substitutes. It is thought that increasing the number of samples in future studies and using broader
range of sensory evaluation techniques, more panelist and performing the study in different countries will

contribute to further research in the development of plant-based products.
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1. Giris

Yemek yeme olgusu, tiim zamanlarda insanlik icin yasamsal bir ihtiya¢ olmustur. Bu temel ihtiyacin
giderilebilmesi igin insanoglu zaman igerisinde avci-toplayici olmus, gesitli hayvan tiirlerini evcillestirmis,
yerlesik hayat ile tarim yapmaya baslamis ve siirekli degisen ¢esitli beslenme aligkanliklarim
benimsemistir (Belge, 2016; Standage, 2017). Insanoglu icin yemek kavraminin kaderi atesin kontrol altina
alinmasi ile biiyiik anlamda degisiklik gostermistir (Gorkem & Sevim, 2016). Atesin kontrol altina alinmasi
insanoglunun ¢ig eti sindirmesini kolaylastirmis ve et tiiketiminin de artmasina sebep olmustur (Vatan &
Tiirkbas, 2018). Yerlesik yasamin benimsenmesi ise insanoglunun beslenmesinde tarimsal tiriinlerin daha
aktif rol almasini ve tahil bazli beslenmenin temel alinmasina zemin hazirlamistir. Bu siire¢ten sonra artik
yemek yeme, insanoglu icin siirekli degisim gosteren ve farkli beslenme stillerinin giindeme gelmesine
sebep olmustur (Giirsoy, 2004; Singer; 2009; Ma, 2015; Standage, 2017). Bahsi gecen beslenme stillerinden
biri olan, her gecen giin daha ¢ok tercih edilen, giderek biiyiiyen pazarlardan biri olan ve calisma
kapsaminda da incelenecek olan konu, vegan beslenme anlayigidir.

90’11 yillarda vejetaryenligin de aslinda hayvanlarin somiirtilmesinin 6niinde tam bir engel olamadiginin
fark edilmesiyle birlikte, hayvanlarin insanlar i¢in degil kendi otonomileri (6zerklikleri) i¢in yaratildigina
inanan bir etik inang sistemine dayanan “Vegan Straight Edge” akimi ortaya ¢ikmistir (Yegen & Aydin,
2018). Veganizmin her tiirlii hayvandan elde edilen yumurta, siit, yag, peynir ve et gibi tirtinlerin, tim
deniz irtinlerinin veya diger tiim hayvansal tirtinlerin tiiketiminin yanlhs oldugunu savunmaktadir (Petti
vd., 2017).

Diinyada milyonlarca kisinin vegan beslenmeyi benimsemesinde doga merkezli (ekosentrik) ve insan
merkezli (antroposentrik) olmak tZzere iki temel yaklasim cercevesinde yer alan cgesitli etkenler
bulunmaktadir (Giiler & Caglayan, 2021). Antroposentrik yaklasimda kisinin saglik sorunlari, kilo
kontrolii, hayvan temelli gidalar1 begenmemesi ve reddetmesi, ekonomik sorunlari, sosyal olarak vegan
kisjlerden etkilenmesi ve dini inanglar, bireylerin vegan beslenmeyi tercih etmesinde etkili olabilmektedir
(Povey, Wellens & Conner, 2001; Shani & DiPietro, 2007). Ekosentrik yaklasimda ise; ahlaki/etik nedenler,
hayvanciligin dogal cevreye verdigi zararlarin bilincine varmak, veganligin kiiresel kitlik sorunu ile
miicadelede 6nemli oldugunu dusinmek seklinde daha cok dogal cevreyi ve hayvan etigini on plana alan
etkenler bulunmaktadir (Rivera & Shani, 2013). Kisacas1 kisjyi vegan olmaya iten sebepler, kisinin
kendinden yola cikarak veya kendini merkeze koyarak vardigi sonuclar (antroposentrik yaklasym) ya da
kisinin doganin bir parcasi oldugu dusuhcesinden hareketle varmis oldugu (ekosentrik yaklasym)
sonuclardir (Dilek, 2018). Ancak giiniimiizde vegan beslenme anlayig1 artik beslenme tercihinin tesinde
daha ¢ok gida endiistrisinde var olan sistemin degismesi gerektigini dile getiren ve elestiren bir toplumsal
harekete doniismiistiir (Akkan & Bozyigit, 2021). Birlesmis Milletler Gida ve Tarim orgiitii tarafindan
agiklanan verilere gore 2050 yilinda mevcut gida talebinin artan niifusla beraber yaklasik %70 oraninda
artacagl dile getirilmektedir (FAO, 2013). Bu dogrultuda da karbon saliniminin giderek artacagini, bu
durumun iklim krizini tetikleyecegini ve bu yiizden de diinya karbon saliniminin %6011 et tiiketiminden
kaynaklandigy icin, et tiiketiminin azaltilmasi gerektigini dile getirilmektedir (Xu vd., 2021). Dolayisiyla
glintimiizde sadece saglik sorunlari, ahlaki degerler ve hayvan haklari i¢in degil gelecek nesillere daha iyi
bir diinya birakabilmek i¢in vegan beslenme anlayisin1 benimseyen insan gruplar: da bulunmaktadir (The
Vegan Society, 2021).

Diinya tlizerindeki vegan birey sayisi1 tam olarak bilinmemektedir. Yapilan arastirmalara gore Birlesik
Krallik “da 2016 ile 2019 yillar1 arasinda vegan birey sayisinin yaklasik 7 kat arttig1 ve bu sayisin niifusun
yaklasik %7’sine denk geldigi belirtilmektedir (Euronews, 2019). Ayrica, yine Birlesik Krallik ‘da 2008 ile
2019 yillar1 arasinda 15 bin kisi {izerinde yapilan beslenme tercihleri iizerine arastirmada, bitkisel bazlh
yiyecek tercihinin 10 yillik siirede yaklasik olarak %115 oraninda arttigini gostermektedir. Ayrica
calismada en ¢ok kadin bireylerin ve Y kusaginin bu anlamda tercihlerinin degistigi ifade edilmektedir
(Alae-Carew vd., 2021). Bu veriler dogrultusunda vegan pazarmin her gecen giin biiyiidiigii bilinen bir
gergek olarak karsimiza gikmaktadir. Oyle ki yapilan bir aragtirma da Covid-19 siirecinden sonra Amerika
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Birlesik Devletleri'nde yer alan yiyecek-igecek isletmelerinin meniilerinde vegan yiyeceklerin orani %1320
oraninda arttigl gozlemlenmekte ve sadece Amerika Birlesik Devletleri'nde vegan pazarinin 7 milyar
dolar oldugu ifade edilmektedir (TVD, 2021). Bu durum yiyecek igecek sektoriiniin de dikkatini gekmekte
ve mentiilerinde vegan iiriinlere yer veren ya da sadece vegan yiyecek igecek hizmeti veren isletmelerin
yayginlasmasinda rol oynamaktadir (Aktas, Sen & Cil, 2019). Burger King, Mc Donald’s, IKEA, Starbucks
gibi sektoriin oncii global yiyecek igecek firmalari, gikardiklar1 vegan meniilerle sektoriin biiyiimesine

katkida bulunmakla beraber giinden giine biiyiiyen pazarda pay sahibi olmay1 amaglamaktadirlar.

Yiyecek igecek sektoriinde tiriinlerin kalitesinin ve 6zelliklerinin belirlenmesinde duyusal analiz yontemi
on plana ¢ikmaktadir. Cilinkii 6zellikle son donemlerde tiiketicilerin duyusal 6zellikler konusunda daha
bilingli hale gelmesi, genel kabul edilebilirligi ve memnuniyeti garanti edebilecek gidalari satin almay1
tercih etmeleri, duyusal degerlendirmenin yiyecek igecek sektoriinde 6nemli bir hal almasma kaynaklik
etmistir (Ozdogan, Lin & Sun, 2021). Duyusal analiz kalite kontrolij, iiriinlerin duyusal nitelikleriyle ilgili
tiikketici tepkilerini anlamak icin {irtin prototiplerinin karsilastirilmasi, duyusal haritalama ve {iiriin
eslestirme; ayrica raf Omrii ve paketleme etkilerini anlama agisindan zaman igindeki tirtin degisikliklerini
izlemek, bilesenlerin veya isleme degiskenlerinin bir {iriiniin nihai duyusal kalitesi {izerindeki etkilerini
arastirmak ve tirtinlere iliskin tiiketici algilarini arastirmak i¢in kullanilmaktadir (Murray, Delahunty &
Baxter, 2001). Kisacas1 duyusal analizin temel amaci ise gidalarm goérme, koku, tat, dokunma ve isitme
duyular tarafindan algilandig: sekliyle nesnel tepkiler ortaya ¢ikarmaktir (Piggot, Simpson & Williams,
1998).

Calismaya konu olan ve global olarak hizmet veren zincir bir isletmede satisa sunulan bitki bazli burgerin,
ekmeginden koftesine kadar tiim malzemelerin tamamen bitkisel ve soya bazli tiretildigi belirtilmektedir.
Bu zincir isletmenin resmi sayfasindaki tiiketici yorumlar1 da incelendiginde bitki bazli burgerin
lezzetinin et bazli burger ile ayirt edilemeyecek kadar benzer oldugu sdylenmektedir. Buradan hareketle
her iki burgerin lezzetlerinin kiyaslanarak benzerliklerinin ortaya koyulmasi ve tercih edilebilirliklerinin
belirlenmesi, bitki bazli irtinler {izerinde yapilan ¢alismalarin gelecekleri agisindan 6nem arz etmektedir.

2. Yontem
Yontem boliimii; Burgerlerin Hazirlanmasi, Panel ve Verilerin analizi alt basliklarindan olugmaktadir.
2.1. Burgerlerin Hazirlanmasi

Bitki bazli1 ve et bazli olarak hazirlanmis olan burgerlerin bir adet porsiyon miktar1 100 gr olarak
hazirlanmaktadir. Pigirilmis olarak satin alinan burgerlerin tadim esnasinda uygun sicaklikta olmasi igin
50°C’de 70 sn. boyunca 1sitilmistir. Ayrica burgerlerin lezzetlerinin daha iyi anlasilabilmesi igin igerisine
tursu, marul, domates ve sogan ekletilmemistir. Diger yandan burgerler dorde bdliinerek ve 25 gr
agirhiginda porsiyonlanarak panelistlerin tatmasi i¢in hazirlanmistir.

2.2. Panel

Bitki bazli etlerin tercih edilebilirliginin belirlenmesi amaciyla gergeklestirilen ¢alismada, bu amaca
ulagsmak i¢in duyusal analiz yéntemi kullanilmigtir. Orneklemin belirlenmesinde Altug Onogur ve Elmaci
(2019) calismasinda yer alan “Duyusal Degerlendirmede Kullanilan Test Yontemleri, Panelist Tipi,
Panelist ve Ornek Sayisi ile Veri Analizleri” tablosu temel alinmistir. Bu tabloda duyusal analiz testlerinde
en az egitilmis 10 paneliste veya egitilmemis 80 paneliste ihtiya¢ oldugu belirtilmektedir. Bu bilgiden yola
cikarak egitilmis 30 panelistin duyusal analiz testlerine katilmasi belirlenmistir. Panelistler Balikesir
Universitesi'ndeki goniillii bireyler arasindan segilmis ve tadimlar 2022'nin Ekim ayinda Balikesir
Universitesi Turizm Fakiiltesi'nin Servis Laboratuvari’'nda gerceklestirilmistir. Ayrica bu ¢alisma igin
Balikesir Universitesi, Sosyal ve Beseri Bilimler Etik Komisyonundan 11.10.2022 tarih ve 2022/05 sayili
"Etik Kurul Onay1" alinmustr.
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Secilen 30 paneliste duyusal analiz egitimi verilmistir. ki asamadan olusan egitimin ilk asamasinda; temel
tat unsurlari ile hazirlanmis ¢ozeltilerin panelistler tarafindan denenmesi istenerek, ¢ozeltilere ait kodlarin
algilanan tadin altina yazmalar1 istenmistir. Duyusal analiz formlarinin egitimde yer alan yonergeler
geregince panelistler tarafindan doldurulmasi saglanmigstir. Tadimlar, duyusal analizin gerektirdigi panel
ortami saglanarak gerceklestirilmistir. Egitimin ardindan panelistler 10"ar kisilik gruplar halinde tadimlari
gerceklestirmislerdir. Tadimlar esnasinda panelistlere global zincir bir yiyecek igecek isletmesinden satin
alinan bitki bazli burger ve et bazli burger ornekleri ayn1 anda sunulmus ve {iriinlerin lezzetlerini
karsilastirilmalar: istenmistir. Iki farkli sekilde hazirlanmis et tiiriine sahip burgerlerin hangisinin daha
tercih edilebilir oldugunun belirlenmesinde lezzet profili analizi, doku profili analizi ve hedonik test
teknikleri kullanilmigtir. Panelistler bitki bazli et ile tiretilmis burger ve et ile tiretilmis burger ayr1 ayr1
degerlendirmis ve bu sayede iki farkli sekilde hazirlanan burgerlerin lezzet profillerinin belirlenmesi
amaclanmistir. Panelistlere burgerlerin tekstiir ve LPA 6zelliklerinin bulundugu bir anket verilmistir.
Hissedilmesi beklenen her bir lezzet ve tekstiir 6zelligi icin degerlendirmeler 5 puan (1: hi¢ hissetmedim;
5: ¢ok hissettim) tizerinden yapilmustir. Tekstiir ve Burgerlerin LPA ve tekstiir 6zellikleri ise Neville,
Tarrega, Hewson ve Foster (2017)'in ¢alismasindan alinmistir. Ayrica duyusal analiz formlar1 her 6rnek
icin ayr1 olacak sekilde uygulanmistir. Panelistlere daha objektif bir degerlendirme yapmalar1 igin

ornekler hakkinda bilgi verilmemistir.

2.3. Verilerin Analizi

Bitki bazli burger ve et bazli burgerin lezzetlerinin kiyaslanmasi i¢in gergeklestirilen ¢alismada elde edilen
veriler ise SPSS (22.0) kolerasyon ve tek yonliit ANOVA analizlerine tabi tutulmustur. Diger yandan elde
edilen sonuglarin ortalama skorlar1 belirlenerek, Excel programu ile grafik haline getirilmistir.

3. Bulgular

Bu boliimiinde Et Bazlhi Burger Duyusal Analiz Sonuglari, Bitki Bazli Burger Duyusal Analiz Sonuglar: ve
Et Bazh ve Bitki Bazli Burgere Ait Karakter Ozelliklerinin Karsilagtirilmasi yonelik elde edilen bulgulara
yer verilmistir.

3.1. Et Bazl1 Burger Duyusal Analiz Sonuclar1

Et tadi, yagh tat, barbekii tads, tuzluluk, tathilik, sebze tad1 ve hos olmayan tat parametrelerinden olusan
LPA ozelliklerinin et bazli burgerde hissedilme durumlari incelenmistir.

4,53
4,13
3,2
2,5
2,13
1,56

I 1,16

i P

Et Tad Yagli Tat  Barbekid  Tuzluluk Tathlik  Sebze Tadi Hos
Tadi Olmayan
Tat

[ S I VS R S NV |

[N

Sekil 1. Et Bazli Burger LPA Sonucu

Et bazli burger LPA grafigi Sekil 1'de goriilmektedir. Grafik incelendiginde 6ne ¢ikan 6zelligin 4,53 puan
ile et tad1 oldugu goriilmiistiir. Et bazli burgerin bu 6zelligi i¢in panelistler tarafindan verilen deger olas1
bir sonug olarak goriilmektedir. Panelistlerin 4,13 ile degerlendirdigi barbekii tad1 en ¢ok hissedilen ikinci
tat olmustur. 3,20 puan alan yagh tat panelistlerce dengeli olarak yorumlanmistir. Tuzluluk ve tathlik
birbirine yakin sonuglar ile degerlendirilmistir. Sebze tad1 1,56 ile oldukga az hissedilen lezzet olmustur.
Et bazli burger icin sebze tadinin az hissedilmesi olasi bir sonug olarak degerlendirilmistir. Hos olmayan
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tadin en az hissedilen 6zellik olmasi1 dolayisiyla, et bazli burgerin lezzet parametrelerinin dengeli oldugu

sOylenebilmektedir.

Hos Olmayan Tat Yagh Tat
2

Sebze Tach Barbekii Tach

2,13

2,5

Tathhk Tuzluluk

Sekil 2. Et Bazli Burger LPA Oriimcek A1

Sekil 2'de et bazh burgere ait LPA sonuglarmin oriimcek ag1 diyagramma yer verilmektedir. Barbekii
tadinin hissedilmesinde, et tadinin baskinlig1 6n plana ¢tkmaktadir. Sonuglar incelendiginde et tadinin ve
barbekii tadinin aldigr sonuglarin benzerlik gosterdigi saptanmistir. Yaglilik ve tuzlulugun aldig:
puanlara bakildiginda sonuglar, bu 6zelliklerin et bazli burger igin dengeli olarak algilandig1 ve bunlara
kiyasla hos olmayan tadin az hissedildigi saptanmistir. Tatlilik ve sebze tadinin iligkisi incelendiginde ise
sebze tadinin az hissedilmesi, tatliliginda az hissedilmesinde rol oynamustir (Silva vd., 2012). Tablo 1
incelendiginde de et tadi ve tatlilik parametreleri arasinda anlaml ve pozitif yonlii (r=0.514; p <0.05) iliski
oldugu goriilmektedir.

Tablo 1. Et Bazli Burger LPA Kolerasyon Analizi

Degiskenler 1 2 3 4 5 6 7
1.Et Tad1 -
2.Yaglh Tat -0.066 -
3.Barbekii Tad1 0.056 0.074 -
4. Tuzluluk 0.050 -0.079 0.185 -
5.Tatlilik 0.514** 0.127 -0.231 0.083 -
6.Sebze Tad1 -0.317 0.024 -0.155 0.205 0.031 -
7.Hos Olmayan Tat 0.016 0.102 0.040 0.222 -0.018 -0.319 -
**p<0.01

Yumusaklik, kuruluk, yapiskanlik, ¢ignenebilirlik, taneciklilik/piitiirliiliik, ufalanma, liflilik ve sululuk
parametrelerinden olusan tekstiir 6zelliklerinin, et bazli burgerde hissedilme durumlar: incelenmistir.
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Sekil 3. Et Bazli Burger Tekstiir Sonucu

Et bazli burgere ait tekstiir analizi bulgularina Sekil 3’te yer verilmektedir. Elde edilen sonuglar

yumusaklik 6zelliginin 6ne ¢iktigini gostermektedir. En ¢ok hissedilen ikinci 6zellik olan ¢ignenebilirlik

4,23 ile puanlandirilmis ve bu panelistler tarafindan olumlu bir sonug olarak degerlendirilmistir. Arzu
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edilmeyen Ozellikler olarak degerlendirilen kuruluk ve yapiskanlik (Rios-Mera vd., 2020) birbirine yakin
sonuglar ile puanlanmis olup; taneciklilik-piitiirliilitk ve ufalanma 6zellikleri de panelistler tarafindan
sirasiyla 2,97 ve 2,80 puan ile degerlendirilmistir. Baskin olarak hissedilen bu 6zellikler panelistler
tarafindan istenmeyen Ozellik olarak ifade edilmistir. 2,70 ile puanlandirilan liflilik ve 2,57 ile
puanlandirilan sululuk parametrelerinin ise panelistler tarafindan dengeli olarak hissedildigi

saptanmugtir.

Yumusaklik
C -
54,36

Kuruluk
3.1

Sululuk
2,57,

Liflilik 2,A B,03  Yapiskanhk

Ufalanma 2,97 : 3{;ig‘inenel)ilirlik

Taneciklik/Piitiirl

Sekil 4. Et Bazli Burger Tekstiir Oriimcek Ag1 Diyagrami

Et bazli burger tekstiir analizi driimcek ag1 diyagrami Sekil 4'te goriilmektedir. Oriimcek ag1 diyagram
goz onlinde bulundurularak tekstiir 6zellikleri incelendiginde, kuruluk ve sululuk parametrelerinin
birbirine kiyasla dengeli sonuglar ile degerlendirildigi goriilmektedir. Taneciklilik-piitiirliiliik 6zelliginin
hissedilme oranmna bakildiginda, ufalanma o6zelliginin hissedilme oranmna benzerlik gosterdigi
saptanmistir. Cignenebilirlik ile yumusakhigin hissedilmesi arasinda iligkisi bulunmaktadir (Choe vd.,
2016). Sonuglar degerlendirildiginde yumusaklik ve cignenebilirlik parametreleri arasinda anlamli ve
pozitif yonlii (r=453; p <0.05) bir iliski oldugu belirlenmistir (Tablo 2).

Tablo 2. Et Bazli Burger Tekstiir Kolerasyon Analizi

Degiskenler 1 2 3 4 5 6 7 8
1.Yumusaklik -
2 Kuruluk 0.334 -
3.Yapiskanlik 0.217 0.122 -
4.Cignenebilirlik 0.453* 0.186 0.331 -
5.Tane. / Piitiir. -0.150 0.111 -0.016 0.055 -
6.Ufalanma -0.220 -0.281 -0.145 0.206 0.084 -
7 Liflilik -0.105 -0.170 0.160 0.209 0.294 -0.139 -
8.Sululuk 0.122 0.010 -0.231 0.061 -0.242 0.100 -0.164 -
*p <0.05

3.2. Bitki Bazl1 Burger Duyusal Analiz Sonuclar

Et tad1, yagh tat, barbekii tads, tuzluluk, tatlilik, sebze tad1 ve hos olmayan tat parametrelerinden olusan
LPA o6zelliklerinin bitki bazli burgerde hissedilme durumlar incelenmistir.
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Sekil 5. Bitki Bazli1 Burger LPA Sonucu

Sekil 5'te yer verilen bitki bazli burger LPA grafigine gore one ¢ikan 6zelliklerden biri 3,67 ile tatlilik
olmustur. Bitki bazli burgerlerin yapiminda soya kullanilmasi dolayisiyla tatlilik 6zelliginin baskin olarak
hissedilmesi beklendik bir durum olarak degerlendirilmistir (Silva vd., 2012). Tuzluluk 2,87 puan ile
dengeli olarak saptanmistir. Sebze tadi 2,93 puan ile baskin hissedilen lezzet algis1 olarak belirlenmistir.
Buna kargin barbekii tad1 2,83 ve et tad1 2,23 ile algilanarak ortalama puanin altinda degerlendirilmistir.
Et tadina bagl olarak hissedilmesi beklenen (Carvalho vd., 2015) ve 2,43 puan ile degerlendirilen yagh tat
ozelliginin, et tadi ozelliginin yani sira barbekii tadi igin verilen puanlarla benzerlik gosterdigi
saptanmuistir. 3,70 puan ile en ¢ok hissedilen tadin ise hos olmayan tat oldugu belirlenmistir. Buna sebze
tadinin ve tatlh tadin, et tadi ve barbekii tadina gore baskin hissedilmesinin sebep oldugu

diistintlmektedir.
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2
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Sekil 6. Bitki Bazli Burger LPA Oriimcek Ag1

Sekil 6’da bitki bazli burger LPA oriimcek ag1 diyagramina yer verilmistir. Diyagram sonuglari
incelendiginde birbiri ile iliskili bir sekilde hissedilmesi beklenen et tad: ve barbekii tadinin sonuglari
arasinda anlamli ve pozitif yonlii (r=0.478; p<0.01) iliski oldugu saptanmistir. Ayrica barbekii tad1 ve yagh
tat arasinda da anlamli ve pozitif yonlii (r=0.405; p <0.05) bir iliski oldugu belirlenmistir. Et tadina kiyasla
baskin hissedilen sebze tads, yagl tadin daha az hissedilmesinde rol oynamaktadir (Carvalho vd., 2015).
Sonuglara bakildiginda da sebze tadi ve yagh tat arasinda anlaml ve pozitif yonlii (r=0.385; p <0.05) bir
iliski oldugu saptanmustir (Tablo 3). Yaghlik ve tuzluluk 6zelliklerinin, ortalamanin altinda hissedilmesine
karsin hos olmayan tadin baskin hissedilmesine ise tatlilik 6zelliginin yiiksek olarak hissedilmesinin sebep
oldugu; Tablo 3 incelendiginde de tatlilik ve hos olmayan tat arasinda anlamli ve pozitif yonlii (r=0.447; p
<0.05); yagh tat ve hos olmayan tat arasinda anlamli ve pozitif yonlii (r=369; p <0.05) bir iliski oldugu
belirlenmistir.
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Tablo 3. Bitki Bazli Burger LPA Kolerasyon Analizi

Degiskenler 1 2 3 4 5 6 7
1.Et Tad1 -
2.Yagh Tat 0.343 -
3.Barbekii Tad1 0.478** 0.405* -
4. Tuzluluk -0.145 0.071 0.188 -
5.Tathlik -0.137 0.045 -0.016 -0.152 -
6.Sebze Tad -0.224 0.385* 0.271 0.310 0.008 -
7.Hog Olmayan Tat -0.159 0.369* -0.095 -0.085 0.447% 0.357 -

*#p<0.01 *p <0.05

Yumusaklik, kuruluk, yapiskanlik, ¢ignenebilirlik, taneciklilik/piitiirliliik, ufalanma, liflilik ve sululuk

parametrelerinden olusan tekstiir 6zelliklerinin, bitki bazli burgerde hissedilme durumlar1 incelenmistir.
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Sekil 7. Bitki Bazl1 Burger Tekstiir Sonucu

Bitki bazli burger tekstiir analizine ait grafigi Sekil 7’de goriilmektedir. Grafige bakildiginda en ¢ok
yumusaklik 6zelliginin hissedildigi goriilmektedir. Liflilik 3,47 puan ile degerlendirilerek en c¢ok
hissedilen ikinci 6zellik olmustur. Taneciklilik- pitiirliiliikk ve ufalanma sirasiyla 3,40 ve 3,30 puan

almistir. Liflilik, taneciklilik-piitiirliilitk ve ufalanma 6zelliklerinin ortalamanin tizerinde hissedilmesi

panelistler tarafindan hos olmayan bir durum olarak belirtilmistir. Diger olumsuz bir 6zellik olan
yapigkanlik 6zellikleri de ortalamanin {izerinde bir puan ile degerlendirilmistir. Buna karsin kuruluk 2,33
ve sululuk 3,16 ile puanlandirilarak, panelistler tarafindan dengeli olarak belirtilmistir. Cignenebilirligin
ise 3,37 ile ortalamanin tizerinde bir puan almasi olumlu bir sonug olarak belirlenmistir.

Sekil 8. Bitki Bazli Burger Tekstiir Oriimcek Ag1 Diyagrami
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Bitki bazli burgere ait tekstiir sonuglarinin yer aldig1 ortimcek ag1 diyagramina Sekil 8 de yer verilmistir.
Kuruluk ve sululuk parametrelerinin birbirine kiyasla dengeli sonuclar verdigi saptanmigtir. Yogun
sekilde hissedilen taneciklilik-piitiirliiliik ve sululuk arasinda anlamh ve pozitif yonlii (r=0.379; p <0.05)
bir iliski oldugu gozlemlenmistir. Diger yandan bitki kaynakl tirtinlerde sululuk ve liflilik 6zellikleri
hissedilmesi beklenmektedir (Bianci vd., 2016). Bu iki 6zelligin hissedilmesi, bitki bazli tirtinlerde
yapiskanlik 6zelliginin de baskin olarak hissedilmesi iizerinde etkili olmaktadir (Wang vd., 2022).
Sonuglar degerlendirildiginde de liflilik ve yapiskanlik arasinda anlamli ve pozitif yonlii (r=0.465; p<0.01);
sululuk ve yapiskanlik arasinda anlamli ve pozitif yonlii (r=0.367; p <0.05) bir iligski oldugu saptanmistir
(Tablo 4).

Tablo 4. Bitki Bazli Burger Tekstiir Kolerasyon Analizi

Degiskenler 1 2 3 4 5 6 7 8
1.Yumusaklik -
2 Kuruluk -0.019 -
3.Yapiskanlik 0.313 -0.078 -
4.Cignenebilirlik 0.072 0.002 0.147 -
5.Tane. / Piitiir. 0.011 -0.126 0.344 0.139 -
6.Ufalanma 0.271 -0.188 0.193 0.052 0.018 -
7.Liflilik -0.213 0.083 0.465** 0.130 -0.006 0.144 -
8.Sululuk 0.107 -0.221 0.367* 0.034 0.379% 0.126 0.002 -
**p<0.01 *p <0.05

3.3. Et Bazl1 ve Bitki Bazl1 Burgere Ait Karakter Ozelliklerinin Karsilastirilmasi

Et bazl1 ve bitki bazli burgerlerin LPA ve tekstiir sonuglarinin karsilastirilmalar: incelenmistir.

Et Tach
5453
Hos Olma. Tat 3 Yagh Tat
Sebze Tadi 1713 Barbekii Tadi
Tathlik Tuzluluk

Sekil 9. Et Bazli ve Bitki Bazli Burger LPA Oriimcek Ag1 Diyagrami

Sekil 9’da et bazli ve bitki bazli burgere ait LPA sonuclarma iligkin 6rtimcek ag1 diyagrami goriilmektedir.
Her iki burgere ait veriler incelendiginde et tadi1 ve barbekii tadinin, et bazli burgerde daha baskin
hissedildigi goriilmektedir. Bitki bazli burgerde bu 0zelliklerin daha az hissedilmesi, bitki bazli burger
acgisindan olasi bir durum olarak degerlendirilmistir. Diger yandan et bazli burgerde et tadinin baskin
hissedilmesi, yagli tadin da et burgerde bitki bazli burgere gore daha 6n plana ¢ikmasinda rol oynadig:
saptanmustir. Sebze tadinin ise bitki bazli burgerde, daha yogun hissedilmesinin, tuzluluk ve tathilik
ozelliklerinin daha baskin hissedilmesine sebep oldugu goriilmiistiir. Bundan dolay1 hos olmayan tat
ozelliginin bitki bazli burgerde ortalamanin tizerinde degerlendirildigi ve et bazli burgere kiyasla daha
baskin hissedildigi belirlenmistir.
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Sekil 10. Et Bazli ve Bitki Bazli Burger Tekstiir Oriimcek Ag1 Diyagrami

Sekil 10’da et bazli ve bitki bazli burgerin tekstiir sonuglarina ait 6riimcek ag1 diyagramina yer verilmistir.
Taneciklilik- piitiirliiliik ve ufalanma parametrelerinin bitki bazli burgerde daha baskin hissedildigi
goriilmektedir. Bitkisel kokenli iiretilmesi dolayisiyla sululuk ve liflilik 6zelliklerinin bitki bazl burgerde
daha 6n plana giktig1 belirlenmistir. Bu durumun kuruluk 6zelliginin et bazli burgerde daha yogun olarak
hissedilmesine sebep oldugu disiiniilmektedir. Buna karsin lifligin et bazli burgerde daha az
hissedilmesinin, cignenebilirlik ve yumusaklik ozelliklerinin et bazli burgerde yiiksek bir oranda
hissedilmesinde rol oynadig goriilmektedir. Yapiskanlik 6zelliginin ise her iki burgerde benzer sonuclar
ile degerlendirilmesine iiretim siirecinde gergeklestirilen ortak islemlerin sebep oldugu diistilmektedir.

Tablo 5. Et Bazli ve Bitki Bazli Burger Hedonik Test Tek Yonliit ANOVA Sonucu

Ornekler N Ortalama Std. Sapma Std. Hata Sig. (p)
Bitki Bazli Burger 30 1,933 0,907 0,166
Et Bazli Burger 30 3,433 0,971 0,177 0,000

Et bazli ve bitki bazli burgere ait hedonik test sonuglar1 Tablo 5'te goriilmektedir. Tablo incelendiginde et
bazli burgerin, bitki bazli burgere kiyasla daha ¢ok begenildigi ve her iki burgerin begeni durumlari
arasinda anlamli (p <0.05) bir farklilik oldugu belirlenmistir.

m Etli = Vegan

Sekil 11. Et Bazl ve Bitki Bazli Burgerlerin Hedonik Test Sonucu

Sekil 11’de incelendiginde et bazli burgerin daha ¢ok begenildigi goriilmektedir. Bu sonuglarin elde
edilmesinde bitki bazli burger sebze tadina baglh olarak tuzluluk ve tatlilik ve igeriginin de bitki temelli
olmasindan dolayn liflilik ve taneciklilik-piitiirliiliik 6zelliklerinin baskin olarak hissedilmesinin etki ettigi
disiintilmektedir.

Tablo 6. Et Bazl1 ve Bitki Bazli Burger LPA Tek Yonlii Anova Sonucu
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Lezzet Profili Ornekler N Ortalama Std. Sapma Std. Hata Sig. (p)

Analizi Ozellikleri

Et Tad: Bitki bazli burger 30 2,233 1,073 0,196 0,000*
Et bazli burger 30 4,533 0,571 0,104

Yagh Tat Bitki bazli burger 30 2,433 0,935 0,171 0,005*
Et bazl burger 30 3,200 1,095 0,200

Barbekii Tad1 Bitki bazli burger 30 2,833 1,289 0,235 0,000*
Et bazli burger 30 4,133 0,937 0,171

Tuzluluk Bitki bazli burger 30 2,867 0,900 0,164 0,185
Et bazli burger 30 2,500 1,196 0,218

Tathilik Bitki bazli burger 30 3,667 1,093 0,200 0,000*
Et bazl burger 30 2,133 1,042 0,190

Sebze Tad: Bitki bazli burger 30 2,533 1,252 0,229 0,001*
Et bazli burger 30 1,567 0,774 0,141

Hos Olmayan Tat Bitki bazli burger 30 3,700 0,988 0,180 0,000*
Et bazli burger 30 2,167 1,234 0,225

*p<0.05

Tablo 6’da yer verilen iki burgere ait LPA sonuglarmin tek yonliit ANOVA sonuglar1 degerlendirildiginde;
tuzluluk disindaki tiim 6zelliklerde bitki ve et bazli burgerler arasindaki farkliliklarin anlaml oldugu
goriilmektedir (p<0,05). Et tadi, yagh tat ve barbekii tadina iliskin ortalamalar et bazli burgerde daha
yliksekken; tatlilik, sebze tad1 ve hos olmayan tat ortalamalar: bitki bazli burgerde daha ytiksek oldugu
saptanmugtir.

Tablo 7. Et Bazl1 ve Bitki Bazli Burger Tekstiir Tek Yonlii Anova Sonucu

Tekstiir Ozellikleri Ornekler N Ortalama Std. Sapma Std. Hata Sig. (p)
Bitki bazli burger 30 3,533 1,042 0,190
Yumusaklik 0,001*
Et bazli burger 30 4,367 0,765 0,140
Bitki bazli burger 30 2,333 0,959 0,175
Kuruluk 0,004*
Et bazli burger 30 3,133 1,106 0,202
Bitki bazli burger 30 3,200 0,887 0,162
Yapiskanlik 0,553
Et bazli burger 30 3,033 1,245 0,227
Bitki bazli burger 30 3,367 1,033 0,189
Cignenebilirlik 0,001*
Et bazli burger 30 4,233 0,898 0,164
Bitki bazli burger 30 3,400 0,968 0,177
Taneciklilik/Putiirlaliik 0,179
Et bazli burger 30 2,967 1,450 0,265
Bitki bazli burger 30 3,300 1,022 0,187
Ufalanma 0,064
Et bazli burger 30 2,800 1,031 0,188
Bitki bazli burger 30 3,467 0,776 0,142
Liflilik 0,005*
Et bazli burger 30 2,700 1,208 0,221
Bitki bazli burger 30 3,167 1,177 0,215
Sululuk 0,052
Et bazli burger 30 2,567 1,165 0,213
*5 < 0.05

Et bazli ve bitki bazli burgerin tekstiir analizine ait tek yonliit ANOVA sonuglarina Tablo 7'de yer
verilirken; yumusaklik, kuruluk, ¢ignenebilirlik ve liflilik 6zellikleri agisindan et ve bitki bazli burgerler
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arasinda anlamli farkliliklar oldugu goriilmektedir (p<0,05). Yumusaklik, kuruluk ve ¢ignenebilirlik

ozeliklerinde et bazli burgerin; liflilik 6zelliginde ise bitki bazli burgerin ortalamasinin daha yiiksek
oldugu belirlenmistir.

5. Tartisma ve Sonug

Bitki bazli et kavrami, geleneksel ve endiistriyel et {iriinlerine alternatif olusturmak amaciyla soya, fasulye
ve bezelye gibi bitkiler kullanilarak hazirlanan, gorsel anlamda benzerlik gosteren protein kaynag:
tirtinleri, ifade etmek amaciyla kullanilmaktir (Hoek vd., 2011). Giintimiizde sektdriin onciiliigli yapan
bir¢ok isletme giinden giine biiyiiyen bitki bazl et iirtinleri pazarinda, s6z sahibi olabilmek adma gesitli
trtinler gelistirmektedir. Ancak bunun yaninda baz kiigiik ve biiyiik ¢apl isletmeler ise, giintimiizde
artik kiiresel bir tehdit haline gelen sera gazi salinimini azaltmak amaciyla bitki bazl et iiretimini
gelistirmeye calismakta ve bu konu iizerine dikkat ¢ekmek istemektedir. Ciinkii glintimiiz diinyasinda
endiistriyel hayvan {iretiminin, mevcut sera gazi salimminin %14,5ine tek basina neden oldugu
bilinmektedir (Geber vd., 2013). Buna karsin yapilan arastirmalar, her ne kadar et tiiketen bireylerin
glnliik diyetlerinde, et tiiketimini smirlamay1 veya hig et tiiketmemeyi hayal etmekte zorlandiklarini
gosterse de (Sanchez-Sabate, Badilla- Briones & Sabate, 2019); bitki bazli beslenmeye olan ilgi her gegen
giin artmaktadir. Bu durum, birbirinden farkli cesitli sebeplerle olsa da kiiresel olarak hizmet veren dev
zincir yiyecek igecek isletmelerinin de ilgisini ¢ekmekte ve isletmelerin bitki bazli beslenen bireylere
yonelik olarak tirtin gelistirme ¢abalar1 yogunlagsmaktadir.

Kiiresel bir restoranda sunulan et bazli ve bitki bazli burgerlerin karakteristik 6zellikleri 151g1nda tercih
edilebilirliklerinin belirlenmesi amaciyla gergeklestirilmis olan ¢alisma sonucunda tekstiir 6zellikleri
agisindan degerlendirildiginde et bazli burgerde yumusakligin, ¢ignenebilirligi onemli dlgiide etkiledigi
belirlenmistir. Bitki bazli burgerin tektiir 6zelliklerine bakildiginda hissedilen sululugun, bitki bazl
burgerin daha tanecikli ve piitiirlii hissedilmesinde rol oynadigy; diger yandan yine sululugun ve lifliligin
baskin hissedilmesinin, bitki bazli burgerin yapiskan olarak degerlendirilmesinde etkili oldugu
saptanmistir. LPA 06zellikleri agisindan incelendiginde et bazli burgerde et tadiin baskin hissedilmesi
dolayisiyla tathilik 6zelliginin az hissedildigi belirlenmistir. Bitki bazli burgerde, tam aksi yonde et tadina
kiyasla sebze tadinin baskin hissedilmesi tathiligin 6n plana ¢tkmasina katki sagladig: gortilmiistiir. Diger
yandan yagh tat 6zelliginin, sebze tadinin baskin hissedilmesi dolayisiyla az hissedildigi; barbekii tadinin
az hissedilmesinin ise et tad1 ve yagh tadin az hissedilmesine sebep oldugu saptanmustir. Ayrica yagh
tadin az ve tathligin baskin hissedilmesinin de hos olmayan tadin yogun olarak degerlendirilmesine
neden oldugu belirlenmistir. Et bazli ve bitki bazli burgerin karakteristik 0Ozellikleri agisindan
karsilastirildiginda tekstiir yoniiyle yumusaklik, kuruluk, ¢ignebilirlik ve liflilik 6zelliklerinde ve LPA
agisindan et tadi, yagh tat, barbekii tady, tatlilik, sebze tad: ve hos olmayan tat 6zellikleri arasinda farklar
oldugu gozlemlenmistir. Bu farkliliklara, 6zellikle hissedilen et tad1 ve sebze tad: oranlarmin kaynaklik
ettigi diistiniilmektedir. Her iki burgerin genel begenilirlikleri karsilastirildiginda ise et bazli burgerin,
bitki bazli burgere gore daha ¢ok tercih edilebilecegi sonucuna varilmigtir.

lgili literatiir incelendiginde de bitki bazli {iriinlerin, normal et iiriinlerine kiyasla daha az begenildigi
bilinmektedir. 2016 yilinda yapilan bir ¢alismada bocek bazli, bitki bazli ve et bazli burgerlerin
kiyaslandig1 ve et bazli burgerin diger iki 6rnege gore daha ¢ok begenildigi belirlenmistir (Schouteten vd.,
2016). Bahsi gegen calismada oldugu gibi bu arastirmada da et bazli burgerin begeni oran tiiketiciler
tarafindan daha ytiiksek bulunmustur. Elzerman vd. tarafindan yapilan ¢alismada alt1 farkli et yemegi,
alternatif bitki bazli et ikameleri ile hazirlamis ve et bazli et yemeklerinin daha ¢ok begenildigi
belirlenmistir. Bu ¢alisma sonuglarmin da arastirma kapsaminda elde edilen sonuglarla benzerlik
gosterdigi goriiliirken; calismada bitki bazli et ikamelerinde yumusaklik ve kuruluk o6zelliklerinin az
hissedilmesinin de arastirma sonuglar ile paralellik gosterdigi saptanmistir (Elzerman, van Boekel &
Luning, 2013). Farkl1 bir ¢alismada da yine bitki bazli burgerin, et bazli ve hibrit olarak hazirlanmis
burgere gore daha kuru ve yumusak hissedildigi saptanmistir (Grasso vd., 2022). Et bazli burgerlerin, bitki
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bazli burgerlere gore daha ¢ok begenildigi sonucuna ulasilan baska bir ¢alismada bitki bazli burgerlerin
daha sulu ve et bazli burgerlerin daha kuru hissedildigine yonelik sonuglar da arastirmada elde edilen
sonuglar ile benzerlik gostermektedir. Ancak bu ¢alismada, arastirma sonuglarindan farkl olarak bitki
bazli burgerde yumusaklik ve barbekii tadi 6zelliklerinin hissedildigi sonucuna ulasilmistir (Neville vd.,
2017). Arastirma sonuglari ile benzerlik gosteren bir baska sonug ise bitki bazli burgerlerde, sebze tadinin
hissedildigi ve bu 6zelligin 6ne ¢ikmas1 dolayisiyla bitki bazli burgerlerde tatliligin hissedildigi ancak
yagh tadin hissedilmedigi olmustur (Silva vd., 2012; Carvalho vd., 2015). Yine baska bir ¢alismada yer
alan sonuglara gore bitki bazli burgerler de cignenebilirlik 6zelliginin az hissedilmesinin memnuniyet
seviyesini azalttig1 belirlenmistir (Ilic, van den Berg & Oosterlinck, 2021). Bu ¢alismadan yola ¢ikarak
diistintildiiglinde, yapilan arastirma sonucunda bitki bazli burgerin begeni oranmin diisiik olmasina

tekstiirel 6zelliklerin etkisinin oldugu dile getirilebilmektedir.

Sonug olarak yapilan arastirma sonuglarinn, ilgili literatiir ile karsilastirildiginda benzer sonuglar
gosterdigi goriilmiistiir. Elde edilen sonuglardan hareketle, bitki bazli tiriinlerin, et bazli {iriinlerin yerini
alabilmesi agisindan gelistirilmesi gerektirdigi neticesine ulasilmistir. Bu arastirma 1s1§inda gelecekte
yapilacak calismalarda, ornek burger sayisinin artirilarak gesitli test tekniklerine tabi tutulmasinin,
¢alismanin daha ¢ok panelist {izerinde gergeklestirilmesinin ve Tiirk damak tad: goz Oniinde
bulunduruldugunda ¢alismanin farkl tilkelerde yapilmasinin, bitki bazli {irtinlerin gelistirilmesine katki
saglayacag: distintilmektedir.

Tesekkiir ve Bilgi Notu

Destek Bilgi: Bu ¢alismanin hazirlanmasi siiresince herhangi bir bireyden ya da kurumdan ayni ya da
nakdi bir yardim/destek alinmamustir.

Etik Onay1: Makalede, ulusal ve uluslararasi arastirma ve yayin etigine uyuldugunu yazarlar beyan eder.
Aksi bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and
Sports Sciences Dergisinin hicbir sorumlulugu olmayip, tiim sorumluluk makale yazarlarmna aittir.

Etik Kurul Onay1: Bu ¢alisma icin Balikesir Universitesi, Sosyal ve Beseri Bilimler Etik Komisyonundan
11.10.2022 tarih ve 2022/05 sayili "Etik Kurul Onay1" alinmistir.

Cikar Catismasi: Makalede herhangi bir ¢ikar ¢atismasi ya da kazanci yoktur.

Arastirmacilarin Katki Orani: Calisma, dort yazarin katkisi ile hazirlanmigtir. Katki oranlarr: 1. Yazar =
%25, 2. Yazar = %25, 3. Yazar = %25, 4. Yazar = %25
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Abstract

Leisure is an important tool for societies to develop a sense of integration and improve the skills of self-determined individuals.
Although, the relationship between leisure and self-determination is widely studied, the relations between leisure constraints,
isolation and self-determination are not studied sufficiently. Therefore, this study investigates the relationship between leisure
constraints, social isolation and self-determination. The study has been conducted in Ahlat (Bitlis-Turkiye) with 248 sample
group. The results have been analysed with SmartPLS which is a widely-used statistical software to test structural equation
models. The result of the study reveals that there is a positive relationship between structural constraints of leisure and social
isolation, and social isolation with self-determination. As metioned in this study leisure seems to be an important variable of
socialization process and self determination. Therefore, it is strongly suggested that destinations should maintain various kinds
of leisure facilities and encourage the residents to engage in these activities.
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1. Introduction

Human is a social animal in Aristotle's words that is strongly dependent on others, and needs to live with
others (Yi & Hwang, 2015). Although the actual assurance of the presence of others for these social entities
living together relatively permanently in families and society minimizes the possibility of isolation, there
is no guarantee that the social needs of each individual in the group will be met (Hawkley & Capitanio,
2015). It is thought that the opportunities for participation in leisure activities can be seen as a way of
meeting these social needs. Although in recent years recreation and leisure researchers have drawn
attention to factors that limit participation in leisure pursuits (Shaw et al., 1991; Raymore et al., 1993),
social isolation has received surprisingly little attention compared to other issues (Glover, 2018). Yet,
leisure opportunities have the potential to strengthen social interaction and communication, and meet the
needs of the individual based on self-determination, depending on the elimination of structural, personal
and interpersonal constraints. Ahlat is a small county located in Bitlis-Turkiye where leisure seems to be
neglected. Despite Ahlat has many areas to perform recreational activities, these areas have not been
adequately evaluated, and infrastructure is not suitable for use (Celik & Merig, 2017). For this reason, it is
possible to think that there is a structural, interpersonal and personal constraints in leisure terms.
Therefore, the aim of this study is to investigate the relationships between leisure constraints, social
isolation and self-determination in Ahlat.

Although, ironically, connecting with others may seem easy, isolation is uncomfortably common in
contemporary societies, and represents one of the most serious social problems of our time (Glover, 2018).
When isolation is associated with the feeling of loneliness (Hawkley & Capitanio, 2015), it has the potential
to cause smoking, alcohol consumption, lower physical activity, poor dietary choices and behavioural
changes that represent many unhealthy lifestyles (Hwang et al., 2020). However, the incredibly positive
effects of meaningful social connections on health require more focus on social isolation (Glover, 2018). At
this point, the difficulty of measuring social isolation necessitates considering internal and external
perspectives in order to observe individual, group, community and wider social environmental factors
and human interactions (Zavaleta et al., 2017). In this respect, research conducted by researchers focus on
visitor orientations, motivations, needs and the social contexts that lead to visitor development in the
process of being included in the coexistence of individuals (Brown & Ryan, 2004; Patrick et al., 2007). These
contexts are discussed within the framework of visitor differences in environmental, personal,
phenomenological or mechanical variables (Deci & Ryan, 1980), and focus on how the need for the creation
of leisure opportunities can affect social participation and inclusion (Harley et al., 2016). Within the context
of this study isolation is studied in accordance with leisure constraints in a non-disadvantaged (residents
instead of old or disadvantaged people) group of people in a rural area. As disscused within the context
of this study it is believed that the realization of social conditions among the local people in Ahlat,
influence the need for competence, relatedness and autonomy as self-determination subjects.

Self-determination theory research is a macro theory that predicts human motivation, personality
development and well-being (Ryan, 2009) by addressing social problems associated with sports, exercise,
and prosocial behaviours in both field studies and clinical trials (Deci & Ryan, 2012). When researchers
are concerned not only with how external factors affect motivation, but also with how internal factors
drive self-motivation (Ryan et al., 2021), a comprehensive assessment is directed by self-determination. As
a matter of fact, self-determination is a broad and empirically based meta-theory that allows examining
how human motivation, personality and emotions drive behaviour within and across life domains, with
mini theories each explaining specific motivational phenomena (Standage & Ryan, 2020). Based on the
assumptions of recreation and leisure research leisure is one of the most ideal context to explain self
determination as individuals choose activities in a meaningful, freely chosen and intrinsically motivated
ways (Dattillo et al., 2018). However, although it is a leading theory of human motivation that has proven
effective in determining motivation and the possibilities that affect behaviour, there are limited number
of studies (Gilal et al., 2019) in the context of leisure constraints.
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While the relations between the variables are revealed by empirical analysis at the end of this study, it is
expected to reach an opinion on the reasons for the relations of these variables with each other and how
they affect the local people. Depending on this context, there are several important benefits that the study
offers in terms of theory and practice. Guiding research with a comprehensive exploratory power on the
motivations of human behaviours, self-determination, aims to understand cognitive, affective, and
behavioural outcomes in various fields such as parenting, education, work, relationships, physical
activity, health, environmental issues and psychotherapy, and guide practices and provides opportunities
to improve people's lives. (Vallerand et al., 2008). In this respect, the study will be useful in determining
the importance and the need for the development of the appropriate environment and conditions for
participation in leisure.

This study is important to determine the psychological effects of lack of leisure in human life. Since the
constructs of this study allows to investigate the innate psychological needs of people, which are the basis
of the intrinsic growth tendencies, self-motivation and personality integration (Ryan & Deci, 2017), the
results of this study will enable to encourage the development of more desirable motivational strategies
in the activity environment by providing important information about leisure behaviour and motivation.
(Kilpatrick et al., 2002). Moreover, the findings obtained in the study will draw attention to the importance
of recreational places that support the personal development and transformation of local people, while
creating a foresight to help socially isolated individuals. Finally, the results of the study is effective to
understand the possible negative consequences due to social isolation and to develop effective
intervention methods (Hwang et al., 2020).

2. Literature Review and Hypothesis Development
Literature review of the study is explained in the following headings.
2.1. Leisure Constraints

The limitations preventing the individuals from obtaining something they desire (Jackson & Henderson,
1995) or the factors that come between individuals' preferences and participation (Crawford & Godbey,
1987) can be expressed as constraints. In this context, the leisure constraint is, in the simplest terms, the
barriers between the individual and the activity. However, in leisure studies, associating leisure
constraints with barriers to pure participation leads to incomplete analysis of the effects on preferences
and satisfaction (Jackson, 1991). Therefore, leisure constraint needs to be explained by referring to factors
such as cultural and individual values, influence of other people, physical rest, work/stress, physical and
psychological security, and lack of opportunities that lie between a possible activity and one's opportunity
to be involved in the experience (Henderson & Bialeschki, 1993). These constraints exist to varying
degrees, in varying intensities and in unique combinations for each individual, at least at a certain level
(Jackson, 2000).

Leisure constraints often encompass a traditional set of elements such as time, costs, facilities, knowledge
and awareness of leisure services and resources, physical skills and abilities, and lack of partners to
participate (Scott, 2005). The influence of these elements range between members of different social groups
in different ways and unequally (Woodward et al., 1989) at different levels of intensity (Kowalski &
Lankford, 2010). Crawford and Godbey (1987) classifies the constraints in the leisure constraints model
under individual, interpersonal and structural contexts. According to the researchers, personal constraints
include psychological states and qualities, stress, depression, anxiety, religiosity, socialization, perceived
self-ability, and subjective assessments of the appropriateness and availability of activities. Personal
constraints may develop due to temporary psychological conditions such as the individual's internal
mood (Chick & Dong, 2004), values, attitudes and perceptions, and antecedents arising from the feeling
of guilt created by indulging in fun activities (Henderson & Bialeschki, 1993). Internal constraints arising
from family members, friends, colleagues and neighbours accompanying the event, or barriers that arise
as a result of interpersonal interaction are among interpersonal constraints (Crawford & Godbey, 1987;
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Chick & Dong, 2004). Xiao et al., (2022) states that the absence of anyone to accompany to perform the
event, family responsibilities, harassment and discrimination should be seen as interpersonal constraints.
Finally, the absence of activity opportunities due to external conditions (Chick & Dong, 2004) such as
family life cycle stage, socio-economic resources, season, climate, planning of working time, availability
of opportunities (Crawford & Godbey, 1987; Xiao et al., 2022) are considered as the structural constraints.
If the individual overcomes cost and time constraints, but not the effects of factors such as traffic, weather
and proximity, which are among the structural constraints, the positive influence is going to decrease even
if the place is an attraction itself (Nyaupen & Andereck, 2008).

Personal, interpersonal and structural constraints develop in an orderly fashion (Raymore et al., 1993).
According to Kowalski and Lankford (2010), the individual first encounters internal constraints arising
from personal self and then from the others. Structural constraints are likely to arise if internal constraints
and interpersonal constraints can be negotiated, and non-participation is a possible outcome if these
constraints cannot be overcome respectively. Existing constraints may affect individuals with different
characteristics at different levels. In this regard, there are studies on the context of age and gender to
explain this situation. In terms of demographic characteristics, Jackson (2000) states that young people are
affected by the lack of opportunity and cost, on the other hand, time decreases in middle adulthood due
to family and employment conditions, and in older adulthood decreasing skills and isolation problems
become more important. Gender differences, on the other hand, can create direct or indirect inequalities
in the engagement with any activity due to factors such as social class, income level, employment status,
age and stage in the family life cycle and ethnicity (Woodward et al., 1989). Especially for women,
problems such as difficulties in finding social relations to participate in activities, family occupations, lack
of physical ability and competence, lack of information, transportation problems and not being
comfortable in social environments are frequently observed constraints (Jackson & Henderson, 1995).

2.2. Social Isolation

Social isolation refers to social relations with insufficient quality and quantity at individual, group,
community and wider social environmental levels (Zavaleta et al., 2017). In this context, the scope of social
isolation defines an objective state of individuals' social environments and interaction patterns, the level
and frequency of individual interactions, or the actual absence of casual supportive relationships (Gierveld
& Tilburg, 2006; Hortulanus et al., 2006; Machielse, 2015; Hwang et al, 2020). In addition, in the definitions
of social isolation, to what extent the individual is lonely is questioned by examining social isolation at
one end and social participation at the other on one axis (Gierveld & Tilburg, 2006). Therefore, social
isolation can be used directly or indirectly, or sometimes synonymously, with loneliness.

According to Cacioppo and Hawkley (2009), isolating individuals socially can cause other individuals in
the social network to lose their ties and become lonely over time. This may be due to the fact that human,
as defined in the theory of symbolic interaction, is not just a passive being who reacts to effects, but an
active being who interprets, defines and makes sense of the effects coming from others through interaction
(Yi & Hwang, 2015). Thus, social species, from Drosophila melanogaster to Homo sapiens, are
dramatically affected and fail to develop self when isolated (Cacioppo & Hawkley, 2009; Baek, 2014). A
perceived level of social isolation is a risk factor for a confirmatory bias for lower cognitive performance
(Boss et al., 2015), increased negativity and depression (Hawkley & Cacioppo, 2010), increased
susceptibility to social threats, and create self-protective and paradoxically self-defeating social cognition,
increased anthropomorphism and a contagion that threatens social cohesion (Cacioppo & Hawkley, 2009).
Therefore, it is necessary to preserve the structural integrity of social assets, which are necessary for the
survival and development of people.

Machielse (2015) states that the permanence of isolation is related to the duration of the situation or the
person's action orientation. Accordingly, information about the permanence of social isolation, the length
of time a person is socially isolated and the extent of conditioned isolation, shows the complexity of the
problem, and gives rise to the the expected intensity of assistance. Long-term isolation can lead to chronic
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loneliness and boredom, resulting in detrimental effects on physical and mental health (Banerjee & Rai,
2020). The action orientation of the socially isolated person, on the other hand, refers to the individual's
need and motivation to participate in social contexts, who have a strong need for contact with others. In
the second case, the lack of social connections is mostly caused by the lack of the basic social network
where the individual can access help, information, hugs or to guide the decision-making process (Glover,
2018).

Social isolation basically occurs as a result of lack of basic skills, not being able to reach others who will
participate in the event or lack of information about the event (Hultsman, 1995; Jackson & Henderson,
1995). It is stated in quality of life studies that the absence of recreational or leisure opportunities increases
social isolation (Lyons, 1993). Although social isolation and leisure constraints are not highly studied
subjects in the literature and not directly examined in the recreation or leisure literature, there are studies
on the race, gender, age, the disabled and disadvantaged groups with health problems (to participate in
activities and the isolation of these individuals from the society (Harley et al., 2016; Aydin & Tiitiincii,
2021). These constraints should be dealt in the course of personal constraints. For example, Aydin and
Tiitiincii (2021) draw attention to the interrelated nature of the elderly's inability to participate in leisure
activities in isolation from social environments. According to the researchers the absence of activities in
older ages affects isolation and therefore, effects the psychological and physical health. Another issue
discussed in the literature is the isolation of women due to the personal or interpersonal constraints. In
these studies, personal limitation is the gender of the women, and interpersonal limitation is the roles
attributed to the women in society. In some societies, women are prevented from participating in sports
activities, especially when the events are open to the public or with male participants, as the patriarchal
structure causes ideological barriers placed in front of women, and prevent them from living a public life
(Laar et al., 2019). In these societies, the cultural structure is normative as both an authoritative and
prohibitive factor teaching people to do or not to do certain things (Chick & Dong, 2004). While the
teachings of the society or family function as one of the internal constraints for the individual, finding the
people who perform the activity and providing the necessary equipment despite the teachings may affect
the removal of the restrictions (Crawford et al., 1991). If the constraints cannot be exceeded, it is inevitable
for women to face the problem of social isolation. These studies showed that structural, personal and
interpersonal conditions could be the result of the social isolation. In the leisure literature the group of
people who have not any kind of disadvantage but lives socially isolated due to the lack of leisure activities
is not observed in detail. Based on these assumptionsthe following hypothesis are needed to be examined.

H1. Structural constraints positively affect social isolation of residents.
H2. Personal constraints positively affect social isolation of residents
H3. Interpersonal constraints positively affect social isolation of residents.

2.3. Self-Determination Theory

Self-determination theory represents a theory with great exploratory power that helps to organize and
understand motivational processes, determinants, and outcomes in various life-related issues (Vallerand
etal., 2008). Self-determination skill is gained by developing a detailed and integrated sense of self through
factors that facilitate or prevent processes towards assimilation and growth (Deci & Ryan, 2004: 5; Niemiec
& Ryan, 2009). In this context, it is used to explain how needs and motives facilitate human development
(Bauer et al., 2019) and how the individual consciously processes information in his/her mind and
transforms it into behaviour (Deci & Ryan, 1980).

Although motivations are seen as a unitary variable that a person has in many theories, self-determination
theory represents a classification of motivations with its cognitive and psychological contexts, which are
ranked theoretically along a continuum of relative autonomy (McGuire & McDonnell, 2008; Ryan et al.,
2021). While the focus of self-determination studies is seen as intrinsic motivations, it includes factors that
facilitate or weaken both intrinsic motivation, and extrinsic motivation and extrinsic motivations that are
internalized over time (Kowal & Fortier, 1999; Ryan et al., 2006; Adams et al., 2017). These motivations
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develop due to various reasons such as achieving the desired result or avoiding punishment, the self that
is greatly influenced by the opinions and attitudes of others, behaviours guided by one's belief, and the
pursuit of a valued activity (Xie et al., 2018). Self-determination is the motivation to meet the needs of
relatedness, competence and autonomy to internalize behavioural tendencies such as making choices and
making decisions (Dattillo et al., 1998) through being independent of external influences or interventions
in one's life (Hill & Sibthrop, 2006).

According to the self-determination theory, individuals have three basic needs that develop depending
on how determined they are and whether they are fed by the social environment. Based on this point of
view, Deci and Ryan (2002) define the need for autonomy as making decisions without external pressures,
with an internal locus of control, and the need for competence as being conscious of what has been done
and conducting the search successfully. In addition, researchers state that the need to be related includes
belonging to a group. Gilal et al. (2019) states that consumers' preference for a particular brand based on
their feelings of appreciation, empowerment, and ability to express their individuality represents the need
for autonomy. On the other hand, the purchases they make, depending on their feeling that they are
competent, successful and performing well, meet the need for competence. If the brand evokes a feeling
of worthiness, warm openness and acceptance in the individual, it provides the opportunity to meet the
need for association by developing emotional attachment. These three interrelated and interdependent
psychological needs of individuals that need to be met provide the basis for motivating healthy human
behaviours (Hill et al.,, 2015), and classifying the supportive and hostile aspects of the environment
towards integrated and vital human functioning (Deci & Ryan, 2004).

Autonomy emerges when an individual identifies with the importance of a decision-making behaviour
accompanied by the experience of approval and willingness and integrate it with sense of self.
Autonomous behaviour that expresses self-regulation includes approved experiences in which the person
voluntarily self-organizes the behaviour (Ryan et al., 2009). In other words, an autonomous individual
acts with a sense of will and psychological freedom that develops according to emotions, impulses and
tendencies rather than external pressures and incentives, and a harmonious experience of self-affirmation
takes place as a result of his/her actions (Ryan & Deci, 2017; Roth et al., 2019). The person may act with the
motives of looking good in the eyes of other people in order to avoid shame, which can reveal autonomous
behaviour by enabling to take actions that is valued (Ryan et al., 2021).

Relatedness reflects the tendency of connecting with others, integrating with others and being accepted by
others with a sense of secure togetherness or unity within the integrative tendency of life (Deci & Ryan,
2004). The theory of self-determination suggests that each individual needs to gain a sense of belonging
to the environment for a healthy life (Gillison et al., 2019) and integrate with the environment by being
invited and cared by others, warmth and participation (Ryan et al., 2009). Therefore, relatedness includes
the need to feel mentally and psychologically connected and being understood by others (Patrick et al.,
2007).

Competence refers to individuals' orientation towards behaviours or struggles appropriate to their skills
and capacities, including the feeling of trust and influence (Deci & Ryan, 2004). According to Patrick et al.,
(2007), the need for competence reflects the need of a person to feel effective in the activities that one
strives to achieve and complete, and the ability to achieve desired results. It is seen that the need for
competence comes to the fore especially in environments and situations where one-to-one or face to face
encounters occur (Gillison et al., 2019). Since competence is characterized by a sense of mastery and the
perception of being effective in what we do (Kilpatrick et al., 2002), gaining knowledge can also increase
competence as it improves the sense of sufficiency (Ahn & Back, 2019). If the need for competency is not
met, a change in perception, emotion and behaviour will result in amotivation (Deci & Ryan, 1980).

Self-determination is viewed as both a cause and a consequence of leisure, as many joyful and enjoyable
leisure experiences foster the enhancement of self-determination through the active use of choice and
appreciation (Coleman & Iso-Ahola, 1993). The fun and joyful activities motivated internally by internal
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motivation related to the feeling of pleasure and satisfaction, and externally when they contain outputs
such as tangible rewards, avoidance of punishment, getting the approval of others or being recognized by
others (Ryan et al., 2009). When the activities are carried out for interests and personal value, they are
directly driven by intrinsic motivations (Ryan et al., 2006). According to Vansteenkiste et al., (2018),
intrinsically motivated activities are carried out because their content is attractive and interesting, and
they involve a high level of participation, which individuals naturally prefer. On the other hand,
researchers state that the underlying causes of behaviour are acceptable or internalizable to varying
degrees since extrinsic motivation presents a controlled and suppressed structure. In this context, the
desire of all individuals to participate in various activities or to be involved stems from the desire and
needs to feel autonomous, competent and related, depending on the motivational status (Kilpatrick et al.,
2002; Huang, et al., 2019). For example, it can be stated that sports events, in which social inputs are
intensely observed, meet the need for competition because the intend of participants is achieving personal
goals (Xie et al., 2018; Standage & Ryan, 2020). Xie et al., (2018) argue that group activities satisfy the need
for relatedness because they encourage close and frequent social interaction among the participants, while
individual activities meet the need for autonomy because the person directs him/herself and sets limits.

2.4. Self-determination and Social Isolation

Self-determination theory research reveals that reference groups in various role models around
individuals affect and facilitate participation in and maintenance of the activity (Ryan et al., 2021). The
social conditions realized here improve the individual's interaction with the environment by influencing
the need for competence, relatedness and autonomy necessary for self-determination, and positively affect
the perception of quality of life (McGuire & McDonnell, 2008; Roark & Ellis, 2009). This positive effect can
be explained by associating the evidence-based information presented to the individual by the social
environment to increase the individual's capacity to make quality choices (Moller, et al., 2006).

It is expected that the right to self-determination and the quality of life will be relatively lower if the
individual's living environment is restrictive, environmental support is absent, and choice opportunities
are lower (Chambers et al., 2007). In such restrictive environments, social isolation may be the result of a
lack of interpersonal relationships, and people who have little interaction with others may have less
chance of developing a sense of complete competence (Coleman & Iso-Ahola, 1993). The sense of
relatedness autonomy and competence starts with childhood games. The games that starts with a
reflection of the imagination in childhood turns into activities that give a great pleasure due to the power
of depth of emotion and due to the fact that they were performed within a group in the adulthood (Gillin,
1914). Therefore, participation in quality and beneficial activities in adulthood can play an important role
in social opportunities, identity development and maturation (Kowalski & Lankford, 2010). These
activities are seen as a part of social life in contemporary society, as they offer opportunities for people to
exercise their freedom of choice, to express their individuality through their choices, to belong to a group
and to be approved (Woodward et al., 1989).

People need social support to ensure their personal development, but they may not be able to fully achieve
this development since the thought of isolation causes psychological fragility (Hall-Lande et al., 2007). Self
determination is a result of the individual's social relationships (Sabir et al., 2009). Thus, social isolation
can be an obstacle to the development of an individual in terms of autonomy, competence and relatedness.
For instance, failure to meet relatedness needs is defined as one of the indicators in the definition and
measurement of internal social isolation (Zavaleta et al, 2017). The relationship of social isolation with
relatedness is bidirectional. According to this point of view, as relatedness decreases, social isolation
increases, and as social isolation increases, relatedness decreases (Hannafrey, 2003; Fotiadis et al., 2019).
On the other hand, Coleman and Iso-Ahola (1993) stated that social isolation is a result of lack of
competence and that people who have little interaction with others have a lower chance of developing a
sense of competence. Therefore, according to Fotiadis et al., (2019), when evaluated in terms of business
life, developing relationships by making autonomous decisions can eliminate the possibility of social
isolation. With these premises in mind the following hypothesis is addressed.
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H4. Social isolation negatively affect self-determination of residents
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Figure 1. Theoretical Model

3. Methodology
Methodology of the study is explained in the following headings.
3.1. Measurement of Variables

Questionnaire technique is used to collect data in this study. The measurement scales of this study have
been adapted from previous studies. Sructural, interpersonal and personal constraint dimensions were
measured with twelve items of McGuire (1984). Self-determination dimension has three subdimensions of
competence, autonomy and relatedness need satisfaction. The 12 items of these constructs were adapted
from Xie et. al. (2018). Finally, social isolation was adapted from the study of Secker et al. (2009) with five
items. The scale items are ethically approved by Bitlis Eren University. In total 29 items were measured
by seven Likert scale.

The items of the survey questionnaire were adapted from English written articles and translated into
Turkish. The back translation method was used to ensure all the items were correctly and clearly
understandable (Douglas & Craig, 2007). Within the scope of the back translation method, which is used
to determine the inconsistencies that may occur in the translation process, assistance was obtained from a
language expert. In this sense as suggested by Behr (2017) the questionnaires first translated into Turkish
and then translated back into the original language and compared. Also, to ensure the items were
applicable and representative of the associated dimensions, five scholars and three residents evaluated
the scale items. In this process no problems with wording or measurements found. A pilot test was
conducted with 81 residents to check the reliability of measurement items, and the values of Cronbach’s
alpha for all the constructs were regarded acceptable as they were above .70.

3.2. Data Collection

The research was undertaken at Ahlat. The research data was gathered by two undergraduate students.
Therefore, first, the students were informed about the scope of the study and survey collection techniques.
The research was conducted between May 30 and June 15, 2022. Questionnaires were gathered mostly
from university students and young residents around Ahlat with the permission of the municipality.
Within the scope of the study, 408 questionnaires were collected. However 160 of these questionnaires
were extracted from the study due to the insufficient and invalid responds. As the rule of ten times for
sample size is provided 248 valid questionnaires were analysed through smartPLS. The sample
characteristics are summarized in Table 1 by age, gender, education, and occupation.
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Table 1. Demographic Variables

n % n %

Gender Marital Status

Female 99 39.9 Married 87 35.1
Male 149 60.1 Single 161 64.9
Total 248 100.0 Total 248 100.0
Age Education

16-24 103 41.5 Primary School 16 6.5
25-34 85 34.3 Secondary School 145 58.5
35-44 52 21.0 Bachelor’s 58 23.4
45 and over 8 3.2 Postgraduate 29 11.7
Total 248 100.0 Total 248 100.0
Occupation

Civil serv. 67 27.0

Private sector 28 11.3

Self employed 17 6.9

Student 86 34.7

Unemployed 50 20.2

Total 248 100.0

As seen in Table 1 the majority of the participants of the study are 16-24 years old (41.5%) and not attended
to any university (65.0%). The participation rate of females (39.9) is lower than the men (60.1), 64.9% of
those participants are single. Lastly, half of the participants are comprised of the civil servants and
students.

4. Findings

The measurement model, which can be seen in Table 2, was assessed through internal consistency
reliability, convergent reliability and discriminant validity. Based on the analysis, eight items were
removed from the measurement model. Two of these items were removed from relatedness construct, and
two items were removed from interpersonal constraints construct. One item for each of the social isolation,
autonomy, competence and personal constraints constructs were removed. The composite reliability (CR)
and Cronbach's alpha values of all constructs exceeded the acceptable threshold level of 0.70, and average
variance extracted (AVEs) exceeded the threshold of .50 (Hair et al., 2017). Therefore, results show the
evidence of internal consistency and satisfactory convergent validity.

Table 2. Factor loading, Cronbach Alpha, CR and AVE

Variable/Indicator Loading & CR AVE
SC 836 .890 670
SC1 There is a lack of equipment to do an activity .788

SC2 There is a lack of facilities to do an activity .843

SC3 There is a lack of information to do an .884

SC4 There is noanyone to teach the activity 752

IPC 733 881 731
IPC3 I have a feeling that my family and friends would .859

not approve activities

IPC4 I have a fear of disapproval by others 914

PC 727 843 642
PC1 I don’t know how to do an activity 811

pPC2 I don’t know the skills to do an activity .785

PC3 I don’t have anybody to do the activity withme  .809
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CNS 815 .890 731
CNS1 I feel very competent in doing my activities. 794
CNS2 I have been able to learn interesting new skills .890
recently.
CNS3 Most of time I feel a sense of accomplishment. 877
ANS 704 869 .769
ANS1 I feel like I am free to decide for myself. 906
ANS2 I feel pressured. 847
RNS 725 845 .646
RNS3 I'have friends at the SRC who care about me. 699
RNS4 I feel I am a member of the SRC community .858
RNS5 I'have a sense of belonging at the SRC. .845
SI 830  .887 .663
SI2 I feel terribly alone and isolated 810
SI3 I feel accepted by my friends .850
SI4 I don’t feel I am playing a useful part in society ~ .826
SI5 I have friends I see or talk to every week 770

(SC- Structural Constraint; IPC- Interpersonal Constraints; PC- Personal Constraints; CNS- Competence

Need; RNS- Relatedness need; ANS- Autonomy need; SI- Social Isolation)

The assessment of discriminant validity was done by examining the Fornell-Larcker and HTMT values.
As can be seen in Table 3 since HTMT is less than the 0.85 threshold (Henseler et al., 2015) correlations
between structures are reliable and well predicted. The results suggest that discriminant validity is

achieved.
Table 3. Fornell-Larcker and HTMT Ratio
PC ANS IPS CNS SC RNS SI

PC (.801)

ANS 0,113 (.877)

IPC 0,480 0,317 (.887)

CNS 0,164 0,224 0,099 (.855)

SC 0,119 0,469 0,133 0,079 (.818)

RNS 0,294 0,541 0,250 0,486 0,216 (.804)

SI 0,150 0,608 0,194 0,217 0,511 0,572 (.814)

Note. Fornell-Larcker in the Parentheses.

Due to the fact that Xie et al (2018) examined autonomy, competence, and relatedness as separate variables
in their research, a second-order data analysis on SDT was performed in this study. The second-order
model (namely mindfulness) was assessed through indicator validity, t-value and VIF value, as suggested
by Hair et al. (2017). As the first-order constructs” weights are higher than .10, they seem significant.
Moreover, the t-statistics range between 8.922 and 34.222 and provide evidence that there is a relationship
between the constructs. Also, each indicator weight for the construct was determined to have significant
t-statistics and was valid. Furthermore, when examined the multicollinearity among the four constructs,
variance inflation factors are below the threshold of 3.3.

Table 4. Analysis of second-order construct

Second-order construct First-order constructs Weights t-value VIF

Self Determination Autonomy .629 8.922%** 1.000
Competence 733 16.641*** 1.000
Relationship .840 34.222%** 1.000

SDT construct CR value=.836

Note. p <0.001.
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The structural model was analysed through bootstrapping by using 5000 iterations. As shown in Table 5
the R? values of all the latent variables in the model are above 0.10 (Hair et al. 2017). When the results of
the standardized path coefficients are examined path of structural constraints to social isolation (Bex_s=
431, t value=7.557), social isolation to self-determination (Bsisor= 0.474, t value= 8.383) have significantly
positive effect relationships. On the other hand, interpersonal constraints and social isolation relationship
(Bar—s=-0.085, t value=1.058), personal constraints and social isolation relationship (Bas_s=-0.079, t value=
1.178) are not significant . The results of the R? and Q? values indicate that the path model has reliable
predictive power and predictive relevance. Also, the Cohen f2 value for effect size of h1 is 0.233, and found
to be acceptable. Therefore h1 is accepted, whereas h2 and h3 are rejected. H4 is also rejected due to the
indication of positive relation.

Table 5. Structural model

Hypothesis Relationships B t-value f Decision
H1 SC-> Sl 431 7.557 .233 Supported
H2 PC->SI -.085 1.058 .008 Rejected
H3 IPC->SI -.079 1.178 .007 Rejected
H4 SI > SDT 474 8.383 291 Rejected

Self-Determination R?=.222, Q?=.081; Social Isolation R?=.201, Q?=.132

5. Discussion and Conclusion

Self-motivated proactive people develop a natural tendency to seek innovation and learning opportunities
in order to become skilled, integrate with a coherent sense of self (Standage & Ryan, 2020) and overcome
innate challenges (Ryan, 2009). In this process, leisure, which tends to be rich, sensitive and social,
provides an ideal platform to support the development of attitudes, behaviours and beliefs determined
by the individual (Rose et al., 2008). In addition, leisure facilitates self-determination by being aware of
one’s self in spare time, making relevant decisions, making meaningful leisure choices, communicating
these choices, and communicating effectively with their environment (Dattillo et al., 1998). However, the
effect of social aspect in between leisure and self-determination is not studied sufficiently. Based on this
importance of leisure in human life, this study is conducted with a limited number of samples in Ahlat,
where is observed to be limited in recreational terms. Within the scope of this study, several important
findings were obtained.

The findings obtained within the scope of this study revealed that there is a statistically significant
relationship between structural constraints and social isolation. According to Shaw et al., (1991), the
researches are based on the assumption that barriers to individuals' participation in leisure activities
reduce their level of participation in a preferred activity, which leads to either less participation or non-
participation than they want. Finlay and Kobayashi (2018) draws attention to the fact that individuals
experience more social isolation in places where the supportive infrastructure is lacking, such as cafes and
restaurants. Similarly, in Ahlat, it is observed that there is a lack of areas where individuals can come
together and participate in various activities. Therefore, passive leisure activities are more common in
Ahlat. While passive leisure is, of course, objectively isolating, those involved may not necessarily feel
lonely as contemporary forms of entertainment offer insight into the lives of strangers and spread newly
assumed intimacy relationships (Glover, 2018).

The results of this study also showed that leisure constraints are not related to social isolation in terms of
interpersonal and personal constraints. This findings may be related to the fact that social isolation, as
stated by Majorano et al. (2015), is not always undesirable situation. It is stated in the studies that social
isolation, which is a difficult variable to measure, should be examined by making the distinction between
being alone together and loneliness (Zavaleta et al, 2017). As a matter of fact, individuals may seek to be
socially isolated and internally motivate isolation in order to concentrate better and make more accurate
decisions (Marcoen et al., 1987). Many great works of art, philosophy and literature were created by
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socially isolated individuals, and isolation may create a good environment to engage in forgotten hobbies,
neglected passions and unfulfilled dreams (Banerjee & Rai, 2020). However, it should not be forgotten that
when people are socially isolated, they have limited access to resources and have limited social
relationships (Toepoel, 2013). Organizing the activities that individuals will perform in their free time in
terms of therapeutic, artistic, cultural and sportive aspects, and creating a suitable ground for use is
considered important in terms of eliminating the problem of negative aspects of social isolation (Kilig &
Sener, 2012).

Another expected finding of this study was that there is a negative relationship between social isolation
and self-determination. The finding of this hypotesis is interestingly showed that there is a positive
relationship between social isolation and self-determination. Agich (1993) implied that in an autonomus
way of life, people need to be independent from others. This may be the reason of this result. That is when
people feel more isolated from others they may become more autonomous. Other studies usually suggest
that in areas, where self-determination skills are high, it is inevitable for individuals to develop a sense of
psychological and subjective well-being (Moller et al., 2006; Roth et al., 2019). Therefore, with an approach
to motivation and personality, self-determination contributes to the investigation of people's innate
psychological needs, which are the basis of internal growth tendencies, self-motivation and personality
integration, and the conditions that feed these positive processes (Ryan & Deci, 2000). The factors that feed
these processes also include leisure opportunities and socialization. Kowal and Fortier (1999) stated when
they are away from external pressures and determine their own destiny, individuals who engage in sports
for fun and pleasure experience flow, and gain a high level of psychological advantage by providing
internal motivation. According to Ryan et al. (2009), being more active in the life processes of individuals
contributes to satisfying deep psychological needs, which causes them to feel more energetic and feel
relief. Depending on the autonomy, competence and relatedness needs of individuals, being in team-
oriented activity environments or doing individual activities, facilitates the feelings of acceptance, self-
confidence and commitment by developing an increased sense of satisfaction and belonging (Kilpatrick et
al., 2002). The finding obtained in this study could be the result of cultural differences and low expectations
of the society. In Ahlat the cultural structure is highly individualistic. Therefore, the residents act with a
sense of dealing with their ownlives and engage in activities (if any) solely. This means that even of the
residents feel isolated, they may create and maintain their own autonomy, competence and relatedness
needs.

The availability of leisure activities, facilities and equipment creates a valuable place in destinations for
community integration. Participation in leisure activities provides the opportunity to get to know the
culture of the society, to transfer traditions to the next generations, to establish and strengthen ties with
people, and to maintain communication with the family (Stodolska, 2015). It has also been proven that
various activities are beneficial in terms of establishing social relations, especially in the evaluations made
for the elderly and the disabled. Toeppoel (2013) emphasizes that especially for older adults, activities can
be an important tool in increasing or maintaining social integration. The availability and usability of
leisure areas increase the self-confidence, sense of security and self-belief of individuals, as they enable
participants to establish socially inclusive and supportive relationships. Moreover, increased self-
confidence and a sense of security are strongly associated with a significant increase in physical activity
(Picton et al., 2016).

The Social Exclusion Unit (SEU) report published within the UK Office of the Deputy Prime Minister
(ODPM) determined that access to leisure activities, including participation in the arts, is necessary to
promote social inclusion, and emphasized the need to promote access to arts opportunities (Secker et al.,
2009). This report reveals the necessity of destinations to facilitate access to leisure activities and artistic
activities suitable for the cultural structure to integrate individuals into society and to minimize social
isolation. The development of leisure activities aimed at reinforcing friendship relations, especially for the
elderly and the disabled, will not only reduce social isolation to a minimum degree, but also strengthen
individuals' ability to determine their own destiny. Destination managers and operators can establish an
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advisory committee to encourage collaboration with family or professionals to identify strategies to
encourage participation in events (Petrysen et al., 2001). In this way, healthier and happier societies can
be created where better relations can be established among the people.

There are some limitations in this study that need to be eliminated to empower the new researches. The
limitations of this study should be examined first in terms of sample size and then presenting the scale to
a limited number of experts. Within the scope of this study, data obtained from a limited number of
samples were analysed. It is important that the study be carried out with a larger sample group. However,
the limited level of knowledge of the local people living in the Ahlat region about leisure and activities
makes it difficult to collect more data in the study. In this context, it is important to reconstruct the study
in accordance with the local perspective and culture. In this process, there is a need for the local
municipality to be included in the study and an implementation project. In addition, it will provide a
wider perspective if the study is limited to civil servants and students from larger cities, who have
knowledge about higher leisure opportunities, and to implement it with a mixed method. Presenting the
scale to a limited number of experts in the study can be evaluated in terms of time constraints. Some
experts, to whom the study scale was sent, did not respond, while others gave late feedback. Since it was
determined that the scale could be understood correctly by the local people, the data collection phase was
started. It is possible for the study scale to be re-examined more broadly by field experts and language
proficiency experts. In addition, performing a comparative analysis by applying the study in different
rural areas may be possible in terms of both increasing the number of samples and testing the
generalizability of the study findings.
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Abstract

Environmental sustainability in touristic destination is a very important issue regarding tourism, economy and social life. This
study aims to determine the green purchasing behaviours and is of refugees residing in destinations in Turkey. For this purpose,
questionnaires were collected from 728 refugees living in Istanbul, Antalya and Izmir, which are touristic destinations. Analyses
such as Percent-Frequency Analysis, One Way ANOVA, Independent Sample T Test and Regression Analysis were applied to
the obtained data with SPSS Statistical Analysis Package Program. As a result of the research, it has been seen that the green
purchasing behaviour levels and green altruism levels of refugees residing in touristic destinations in Turkey are low. It has been
determined that refugees’ green purchasing behaviour and green altruism levels differ according to age, education level and
marital status. In addition, the refugees’ green purchasing behaviour levels are according to their educational status. Finally, it
was concluded that the green altruism levels of these refugees affected their green purchasing attitudes.
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1. Introduction

As a result of the rapid destruction of natural resources worldwide, people have begun to worry more
and more about the environment. Producers' and consumers' awareness that natural resources should be
protected has led to changes in production and consumption habits. To combat environmental problems,
businesses have had to make efforts to produce green products, adapt production technologies to
environmentally friendly production, and develop innovative and green methods in many areas such as
packaging and design (Kogoglu & Kogoglu, 2017: 418).

Environmentally friendly consumers avoid products that cause great harm to the environment during
manufacture, consumption, or disposal. With this attitude of consumers who use their purchasing power
against environmental problems, environmentally friendly products have started to increase in the market
(Mosavichechaklou, 2017: 1).

Green purchasing is defined as sustainable products and services that minimise negative environmental
impacts (Dubey, 2013:188). Green products are environmentally friendly and recyclable. These products
do not pollute the world and do not exhaust natural resources (Tiirk & Gok, 2010: 204). They have some
benefits for people. For example, green purchasing behaviour can contribute to the transition to safer
cleaning products and reduce many health problems like cancer. Green purchasing behaviour also
benefits the sustainability of natural resources too. Overall, implementing and integrating green
purchasing concepts constitute a system-wide process reform that collectively contributes to reducing a
company's ecological footprint. For example, buying 100% recycled paper; can reduce energy use by 44%,
greenhouse gas emissions by 37%, solid waste emissions and water use by 50%. Green purchasing focuses
on solving various environmental problems such as climate change, deforestation, air, water, soil
pollution, waste generation and packaging waste. On the other hand, from a health and social point of
view, green purchasing improves the quality of life by improving public services. The goal of green
purchasing is to reduce the environmental impact of resource use and increase resource efficiency
(Slastanova, 2021: 3).

For the reasons explained above, sustainability and environmental protection are important for all cities,
especially tourist destinations. Therefore, in these cities, both local people and visitors need to engage in
behaviours such as green purchasing and green altruism.

Many studies have been conducted in the literature on green purchasing. These studies were mostly
conducted on a sample of local consumers or university students. However, it is also important to examine
the green purchasing behaviour of consumers who come to the destination from other places in touristic
destinations. Especially studying the green purchasing behaviour of refugees who try to be integrated into
the destination is important in developing tourism and environmental policies. When the relevant
literature is reviewed, we have not found any study examining the ecological purchasing behaviour of
immigrants or refugees.

Millions of refugees migrated to Turkey due to wars in Syria. The number of Syrian refugees under
temporary protection registered in Turkey is 3 million, 723 thousand 674 people. Although Syrian
refugees are under temporary protection, they have been living in Turkey since 2011 (Nurdogan et al.,
2017). More than 200 thousand of these refugees became Turkish citizens (Miilteciler.org.tr, 2021). It is
thought that this study, which aims to determine the environmentalist purchasing behaviours of refugees,
will fill the gap in the literature and will be a reference for decision makers when making decision. This
study aims to determine the green purchasing behaviours and is of refugees residing in destinations in
Turkey.
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2. Literature Review

Because of widespread use of green purchasing behaviour, green marketing practices have become very
important in purchasing decisions. Therefore, many academic studies have been conducted on green
purchasing. As a result of the literature review, it has been seen that there are many studies on green
purchasing. It is seen that these studies are generally based on a sample of local consumers.

Witek and Kuzniar (2021), studied an article titled "Green Purchase Behavior: The Effectiveness of
Sociodemographic Variables for Explaining Green Purchases in Emerging Market". They examined how
sociodemographic factors explain consumers' green purchasing behaviour. For this purpose, a
questionnaire was applied to 650 Polish consumers. The study examined the differences between gender,
age, education level, personal financial situation, and the number of children in the family. As a result of
the study, it was concluded that all the above-mentioned sociodemographic variables were effective in
awareness of green products and purchasing behaviour. The study results showed that female consumers
have a more positive attitude towards purchasing green products than male consumers. In addition, it
was concluded that the better the financial situation of the consumers, the more their intention to buy
green products.

Onurlubas et al. (2017) wanted to reveal consumers' thoughts about green products and determine the
demographic factors that affect consumers' green product purchasing behaviour. For this purpose, a face-
to-face survey was conducted with 400 consumers in the city centre of Bursa. As a result of the analysis, it
was determined that 80% of the consumers prefer green products in their shopping. It has been revealed
that there is a significant relationship between consumers' green product purchasing behaviour and
demographic factors such as gender, income, age, and marital status. As a result of the study, it is detected
that environmental knowledge is a very important indicator of green product consumption and purchase
(Mosavichechaklou, 2017: 32).

Goh et al. (2011) also examined the factors affecting green purchasing behaviours, such as social impact,
ecological impact, green product information, environmental label, certain environmental information,
environmental concern, and ecological attitude. The study was conducted on 300 people on the Island of
Penang, Malaysia. The research has determined that the factors affecting green product purchasing
behaviour are social impact, environmental concern, green product knowledge, special environmental
knowledge, ecological product label awareness and label reliability and income level.

In the studies on green purchasing behaviour, there are also studies on the sample of foreigners, university
students, and local people. Tayfun and Oglii (2016) investigated the importance of ecological products in
the purchasing decisions of university students' perspectives on green marketing. The research examined
green purchasing behaviours among university students in Izmir. As a result of the study, it was
concluded that university students, who are described as the young generation, are weak in preferring
environmental products. Participants mostly stated that they do not choose ecological products.

Saydan and Kanibir (2007) studied Green Consumption' Attitudes and Purchasing Behaviors of students.
The sample of the research consisted of students studying at Balikesir University and Yiiziinci Yil
University. A significant difference between high-income and low-income students was observed in the
behaviour of purchasing environmentally friendly products. In this case, it has been stated that the
"income level" factor is a determining factor in turning to environmental products. However, it has been
concluded that the parents' education level is a leading determinant in the differentiation of students'
consumption behaviours as "environmental” or "non-environmental”. In the study, it was stated that for
today's consumption society to turn into an environmentalist consumer society, it is of strategic
importance for tomorrow's parents to be educated and equipped in this direction for a high standard of
social life.
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Paylan and Varinli (2015) examined the relationship between religious beliefs, collectivist cultural values
and ecological sensitivities of individuals and investigated their reflections on green product
consumption. It has been determined that religious beliefs affect the environmental sensitivity of those
living in foreign countries.

Cayiragasi (2022) measured the mediating role of sustainability awareness in the effect of green marketing
perception on purchasing environmentally sensitive products. In this direction, the data obtained on the
basis of a quantitative research were analyzed with statistical techniques such as descriptive statistics,
factor analysis, independent sample t-test and one-way analysis of variance (ANOVA), correlation and
regression analysis. The findings indicate that the perception of green marketing has an effect on
environmentally friendly purchasing activity, and that sustainable consciousness also has a partial
mediation effect on the effect of green marketing perception on purchasing environmentally sensitive
products.

Karaca and Yemez (2022) Examined the Behavior of Recommending Green Hotels and Purchasing Intent
within the Scope of Planned Behavior Theory. Within the scope of the research, data were collected from
569 people using the online survey technique. Measurement model and analysis were performed on the
data within the scope of Structural Equation Modeling (SEM) with AMOS. According to the results of
SEM Analysis, attitude, subjective norms and perceived behavioral control variables affect recommending
behavior and purchase intention positively and significantly. It also affects the recommending behavior
and purchase intention in a positive and meaningful way.

3. Research Method

This study aims to determine refugees' green purchasing behaviours and green altruism in tourist
destinations. For this purpose, questionnaires were collected from 728 refugees living in the Istanbul,
Antalya and Izmir provinces. In the article, the Ethics Committee Approval required for the data collection
phase is arranged with the Gaziantep University/ Social Science Institution and 23.12.2021 / ve E-81948136-
100-129399. The study, which conducted to determine the green purchasing behaviours of immigrants.
The scale items in the questionnaire were created as a 5-point Likert (1 strongly disagree ... 5 strongly
agree). The convenience sampling method collected the study data between October 1 and December 25,
2021. Before the data analysis was obtained, the normal distribution test was performed to test whether
the items had a normal distribution. It has been determined that the skewness and kurtosis values are
between -2 and +2. Since skewness and kurtosis values are in the range of -2, +2, it is acceptable for
normality (George & Mallery, 2010), and parametric tests were used in the study.

The questionnaire form created to collect the research data consists of two parts. In the first part,
statements about the demographic characteristics of the participants are included. The second part
contains expressions related to Environmental Purchasing Scaleand Ecological Altruism Scale. The scale
used was used for the scale of green purchasing and green altruism (Atay et al. 2019). It was determined
that the Cronbach Alpha value of the Environmental Purchasing Scale was .778, and the Cronbach Alpha
value of the Ecological Altruism Scale was 787. According to Ozdamar (2004: 632-633), the scale with an
Alpha value higher than 0.60 is reliable. Therefore, it can be said that the scales used in the study are
reliable.

4, Results

In this part of the research, the demographic information of the participants participating in the research
and the T test and Anova tests are included.

68



Karakan, H. M., Mermertas, F. & Mete M. (2023). Investigation Of Green Purchase and Green Altruism Behaviors Of Refugees
in Tourism Destinations. GSI Journals Serie A: Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 65-75

Table 1. Demographic Characteristics of Refugee Participants

Gender N %
Female 444 61
Male 284 39
Total 728 100
Marital Status N %
Married 459 63
Single 269 37
Total 728 100
Age N %
18-25 429 58,9
26-35 197 27,1
36-45 75 10,3
46-55 16 2,2
56 and above 11 1,5
Education Level N %
High School or Undergraduate 129 17,7
Bachelor's Degree 528 72,5
Postgraduate 71 9,8
Total 728 100
Monthly Income (¢) N %
Minimum Wage (4250) 420 57,7
Minimum Wage - 5000 135 18,5
5001 - 7500 69 9,5
7501-10000 49 6,7
10000 and above 55 7,6
Total 728 100

Five questions, such as gender, marital status, age, education level, and monthly income level, were asked
to determine the participants' demographic characteristics. The findings obtained through the answers to
these questions are shown in Table 1. According to the relevant table, 61% of the participants are felame,
and 39% are men. 63% of the participants are married, and 37% are single. 58.9% of the participants in the
study are 18-25, 27.1% are 26-35, 10.3% are 36-45, 2.2% are 46-55 years old, and 1.5% are in the age range
of 56 years old or above. It was determined that 17.7% of the participants are from high school or
undergraduate, 72.5% are bachelor's degrees, and 9.8% are postgraduates. The table shows that 57.7% of
the participants have a minimum wage income. It has been determined that 18.5% of them have a
minimum wage — of 5000 £ income, 9.5% of them have 5001 — 7500 £, 6.7% of them have 7501 -10000 , and
7.6% of them have 10000 £ and above.
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Table 2. Green Purchasing Scale Factor Analysis

Items Factor Loads

I buy eco-friendly products for my daily needs. ,792
I'have purchased an eco-friendly product in the last six months. ,819
I think I can help solve environmental problems. ,679
I can protect the environment by purchasing environmentally friendly products. ,589
If I buy products that save money, I save natural resources. ,543
I try to buy everyday household items (such as groceries or cleaning products) that will not harm the ,549
environment.

I try to buy environmentally friendly touristic products (such as green hotels, and electric vehicles) ,594

during my travel.

*KMO: ,974; Barlett Sphericity Test: 9087,052 (Sig.: ,000)
**Eigenvalue: 12,062

Table 2 shows factor analysis results of the Green Purchasing Behaviour Scale. As a result of the factor
analysis, one factor with an eigenvalue greater than one was obtained. As seen in Table 2, the "Green
Purchasing Scale" has one dimension and seven items. It was concluded that the factor loads of the factors
took values between 0,543 and 0,819.

Table 3. Green Altruism Scale Factor Analysis

Items Factor Loads
If my actions harm the natural environment, I stop doing them. .648
I am ready to take on responsibilities to help protect the natural environment 767
I am willing to do something for the environment, even if my efforts are not appreciated. 776
I always do what I think is good for the environment 732
I am willing to go out of my way to do what is environmentally friendly. ,765

*KMO: ,974; Barlett Sphericity Test 9068,022 (Sig.: ,000)
**Eigenvalue: 14,062

As a result of the factor analysis, one factor with an eigenvalue greater than one was obtained. As a result
of the factor analysis, it was determined that the "green altruism scale” had one dimension and five
propositions. It was concluded that the factor loads of the propositions took values between648 and 776.

Table 4. Green Purchasing and Green Altruism Levels of Refugees

Factors Min. Max. X S.d.
Green Purchasing 1 5 2,08 71776
Green Altruism 1 5 1,95 74267

The scale averages are shown in Table 4. It is striking that the average green purchasing behaviour of
refugees (x=2.08) is low, and the average green altruism behaviour of refugees (x=1.95) is low. Therefore,
it can be said that the green altruism levels and green purchasing behaviours of refugees living in Turkey
are low.
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Table 5. T-Test Results for Gender Variable

Factors Gender X S.d. t P
Green Purchasing Male 2,11 ,62326 -,813 417
Female 2,07 58487
Green Altruism Male 1,96  ,68694 1,078 .306
Female 1,93 ,54248

In Table 5, it has been examined whether there is a significant difference in the green purchasing and green
altruism behaviours of refugees in touristic destinations according to the gender variable. The table shows
that refugees' green purchasing and ecological sacrifice behaviours do not show a statistically significant
difference according to the gender variable (p=0.05). The averages show that female and male participants'
green purchasing and green altruism behaviours were low (x<3).

Table 6. T-Test Results for Marital Status Variable

Factors Marital Status X S.d. t p
Green Purchasing Married 2,25 ,61776 3,370 .001
Single 1,90 55614
Green Altruism Married 2,01 ,64267 3,419 .000
Single 1,85 ,51464

Table 6 examines whether there is a significant difference in refugees' green purchasing behaviour and
green altruism behaviours according to marital status. According to the table, it has been determined that
refugees' green purchasing and green altruism behaviours show a statistically significant difference
according to the marital status variable (p<0.05). The averages show that the green purchasing behaviours
of the married refugees (x=2,25) were relatively higher than the single refugees (x=1,90).In addition, the
averages show that the married refugees (x=2.01) have a higher level of environmental awareness than the
single refugees (x=1.85)

Table 7. ANOVA Test Results for Age

Factors Age X S.d. f P

18-25 2,71 ,59711

Ic’;ljj(e:;asing 26-35 1,98 58719 3,554
36-45 1,97 ,60754 007
46-55 1,85 43605
56 or above 1,86 ,79493
18-25 2,58 ,61967
26-35 1,82 ,57168

Green Altruism 36-45 1,84 ,53810 2,667 .031
46-55 1,63 ,51753
56 or above 1,80 ,81486

Table 7 shows the results of the Anova Test conducted to determine whether there is a significant
difference according to the age variable in the green purchasing and green altruism behaviours of
refugees. According to the table, it was determined that refugees' green purchasing and green altruism
behaviours showed a statistically significant difference according to the age variable (p<0.05). Tukey test
was used to determine which groups caused this difference. According to the Tukey test, there is a
difference between refugees aged 25 and under and refugees in other age groups, both in green purchasing
behaviour and green altruism. Averages show that the green purchasing behaviour of the refugees aged
18-25 (x=2,71) was higher than the other age groups (x<2.00). Additionally, averages show that the green
altruism of the refugees aged 18-25 (X=2,58) was higher than the other age groups (x<2.00). Therefore, it
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can be said that the new generation refugees are more sensitive to the environment than the old generation
refugees. However, even the new generation of refugees has low levels of green purchasing and
environmental self-sacrifice behaviours.

Table 8. ANOVA Test Results of Education Level

Factors Education Level X S.d. f P
Green High School or 1,95 ,61041
Purchasing Bachelor's Degree 2,09 ,59426 4,646 .010
Postgraduate 2,18 ,59277
High School or 1,92 ,58572
Green Altruism  Bachelor's Degree 1,95 ,60700 716 489
Postgraduate 1,91 ,60621

Table 8 shows the results of the Anova Test conducted to determine whether refugees' green purchasing
and green altruism behaviours significantly differ according to their education level. It has been
determined that there is a statistical difference in the green purchasing behaviour of refugees according
to their education level (p<0.05). According to the Tukey test, there is a difference between refugees who
graduated high school or undergraduate and under and refugees who graduated higher degrees. The
averages show that refugees educated in high school or undergraduate (x=1.95) have less green purchase
behaviour than refugees educated with bachelor's degrees (x=2.09) and postgraduate degrees (x=2,18).

Table 9. ANOVA Test Results of Income Level

Factors Income Level X S.d. f P

Minimum wage 2,1081 ,58729

Green Minimum Wage - 5000 2,0450 64172

Purchasing 5001 - 7500 2,1636 ,63240 964 426
7501 and 10000 2,0053 ,53220
10000 and above 2,1654 ,60601
Minimum wage 1,9731 ,60036
Minimum Wage - 5000 1,8544 ,59276

Green Altruism 5001 - 7500 2,0348 ,60678 1,35 250
7501 and 10000 1,9347 ,64600
10000 and above 1,9573 ,59632

The results of the Anova Test, which was conducted to determine whether refugees' green buying and
green altruism behaviours show a significant difference according to their income level, are shown in
Table 9. According to the related table, it has been determined that refugees' green purchasing and green
altruism behaviours do not show a statistical difference in their income level (p=0.05). The averages shows
that refugees' green purchasing and green altruism behaviours were low (x<2,20).

Table 10. Regression Analysis Results

Model R R? Adjusted R? Estimated Standard Error Durbin- Watson
1 0,711= 0,506 0,504 0,55804 1,080
The Pearson correlation coefficient determines the degree of the linear relationship between the two
factors in the regression coefficient. The calculated R value is between -1 and +1 (Field, 2009:221). Before
starting the Regression Analysis, the Durbin-Watson test was performed, and the results were given. This
test shows whether there is autocorrelation between terms. If this test result is below 3, regression analysis
can be performed. According to the Durbin-Watson test results, it is seen that this value is below 3 (1,080).
It is concluded that green altruism, the independent variable according to the R? value, explains 50.6% of
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the variance of green purchasing, which is the dependent variable. According to this result, it is
understood that environmental altruism predicts green purchasing behaviour by 50.6%

Table 11. Regression Analysis Results on Green Altruism and Green Procurement Variables

Model Sum of Df Average of F P
1 Regression 101,952 1 101,952 327,388 0,000°
Residual 99,651 320 0,311
Total 201,602 321
Model Non-standardized Standardised T P
B Std. error Beta
Independent Constant 0,183 0,076 2,394 0,000
variables Green Purchasing 0,947 0,052 0,711 18,094 0,027

The table shows that the model was significant according to the multiple linear regression analysis
performed to measure the statistically significant effect of environmental purchasing behaviour on green
purchasing behaviour (F=327.388; p=0.000).

5. Discussion and Conclusion

Environmental sustainability in a touristic destination is a very important issue regarding tourism,
economy and social life. In addition to the local people residing in touristic destinations, the attitudes of
people who temporarily settle in the destination towards the environment are very important in terms of
environmental sustainability. Because refugees may stay in the countries where they took refuge for years
or become citizens of the country, they took refuge. When the relevant literature is examined, there are
many studies on green purchasing and green altruism in the example of temporary resident university
students and foreigners, as well as local people residing in the destination. However, we have not found
any studies on the green purchasing behaviour and green altruism of refugees living in destinations due
to extraordinary situations such as wars and civil unrest. This study aims to determine the green
purchasing behaviours and green altruism of refugees residing in touristic areas for a long time.

As aresult of the research, it has been seen that the green purchasing behaviour levels and green altruism
levels of refugees living in tourism destinations are low.

The study examined whether refugees' green purchasing and green altruism levels differ according to
various demographic variables. It was concluded that refugees' green purchasing, and green altruism
behaviours showed a statistically significant difference according to the age variable. Averages show that
it was seen that the green purchasing and green altruism behaviours of new generation refugees between
18-25 were higher than older age groups. Accordingly, it can be said that the young people between 18-25
among therefugees have higher environmental awareness than the relatively older ones.

It has been observed that there is a statistically significant difference in the level of green purchasing
behaviour and green altruism of refugees according to the marital status variable. In this context, it is seen
that the green purchasing behaviour levels and environmental self-sacrifice levels of the married
participants are relatively low compared to the single participants.

Examining the education variable, it is concluded that the green purchasing behaviours of refugees differ
statistically according to their education level. According to this result, it was concluded that hifh school
or undergraduate graduates' green purchasing behaviour levels were lower. This result is similar to the
study of Witek and Kuzniar (2021). In addition, this result coincides with the results of Onurlubas (2017)'s
study.

In addition, it was concluded that refugees' green purchasing and green altruism behaviours did not show
a statistically significant difference according to gender and income level.
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Finally, within the scope of the research, it was examined whether the green altruism of refugees affect
green purchasing behaviour. As a result of the study, it was concluded that the green altruism of refugees
affect their environmental purchasing behaviours. This result differs from the results of the studies of
Witek and Kuzinar (2021) and Onurbas (2017).

Evaluating the results, it is recommended that local governments conduct awareness studies within the
scope of environmental awareness for refugees who are temporarily integrated into the destination. In
this context, it is recommended to give environmental and sustainability education to refugees to eliminate
the cultural differences between refugees and local people in attitudes towards the environment. In
addition, it is recommended that researchers develop a training program for refugees and compare the
environmental attitudes of refugees before and after the education programme. The results of this research
are limited to refugees living in Turkey. In future studies, it is recommended to analyze the green
purchasing behaviors of local people and refugees comparatively.

Theoretical implications

When the national and international literature is examined, it is seen that there is no study on green
purchasing and green altruism in the refugee universe. It is thought that this study will fill this gap in the
literature.

Practical implications

As a result of the wars in neighbouring countries, Turkey has been receiving intense immigration since
2011. During these migrations, millions of refugees started to live in Turkey. In this context, while planning
for the environmental sustainability of destinations, refugees should be considered an element of this
planning. It is thought that this study will give an idea to the destination managers while preparing the
environmental planning of the destinations.
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Oz

Kentlesme sonucu artan niifus yogunlugu ve kentin dinamiklerindeki degisimler sebebiyle artik giinliik hayatta daha kompleks
ve kentsel alanlarin dnemli bir kismini olusturan isitsel cevre ortaya ¢ikmaktadir. Kentsel tasarimda rekreasyon alanlarimin
tasarum ve planlamasinda igitsel cevre ozellikleri fazla dikkate alinmamaktadir. Bu noktadaki eksiklige deinmek iizere Canakkale
kent merkezinde yer alan Ozgiirliik Parki calisma alani olarak secilmistir. Alanin isitsel cevre ozelliklerinin belirlenmesi
amactyla ses yiiriiyiis rotasinda ilkbahar, yaz ve sonbahar dénemlerinde hafta ici ve hafta sonu giinlerinde sabah, 63le ve aksam
saatleri olmak tizere toplamda 34 farkli giinde 102 ses 6l¢iimii gerceklestirilmistir. Ses basing seviyeleri dl¢iim yapilan mevsimlere
gore degerlendirildiginde; yaz doneminde 72,60 - 50,53 dB(A) oldugu, sonbahar déneminde 59,22 - 49,60 dB(A) oldugu ve
ilkbahar doneminde ise 69,22 - 49,14 dB(A) oldugu saptanmistir. Ayrica alanda uygulanan gozlem formlart araciligiyla alanin
ses kimligini olusturan “sembol ses”, “arka plan sesler” ve “6n plan sesler” tanmimlanmstir. Alanin sembol sesi olarak “kus
sesleri”, arka plan seslerde “feribot-gemi sesleri, bagirma sesleri ve ¢im bi¢me sesi”, on plan sesler ise “konugsma sesleri, bitkilerin
sesleri, cocuk sesleri ve riizgdr sesi” seklindedir.

Anahtar Kelimeler: [sitsel Peyzaj, Sembol Ses, Ses Yiiriiyiis Rotast, Canakkale.

Assessing the Acoustic Environment in Recreation Areas: Ozgiirliik Park Canakkale

Abstract

In the design and planning of recreation areas in urban design, acoustic environment features are not considered much. To
address this deficiency, Ozgiirliik Park in Canakkale city center was selected as the study area. To determine the acoustic
environmental characteristics of the study area, 102 sound measurements were carried out on a total of 34 different days,
including morning, noon, and evening hours on weekdays and weekends during the spring, summer, and fall periods. When the
sound pressure levels were evaluated according to the seasons in which measurements were made, it was determined that 72.60
- 50.53 dB(A) in the summer period, 59.22 - 49.60 dB(A) in the fall period, and 69.22 - 49.14 dB(A) in the spring period. In
addition, through the observation forms applied in the area, the "soundmark”, "keynote sounds”, and "signals” that make up
the sound identity of the area were identified. The soundmark of the area is "bird sounds”, the keynote sounds are "ferry-ship
sounds, shouting sounds, and grass mowing sound”, and the signals are "speech sounds, plant sounds, children’s voices, and
wind sounds”.

Keywords: Soundscape, Symbol sound, Soundwalk Route, Canakkale.

"Bu galisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir.
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Extended Summary

The acoustic environment is an invisible but significant part of urban areas. Due to the increasing
population density and diversity of social life because of urbanization, there is now a more complex sound
environment in daily life. Multifunctional recreation areas can act as a buffer against urban noise pollution.
Recreation areas are of great importance for city dwellers, where they can escape from the noisy urban
environment, crowds, and stressful environment. In the late 1960s, Schafer initiated the trend of
interdisciplinary research on sound ecology with the 'World Soundscape Project’ (Schafer, 1969). The main
aim of the project was to develop solutions aimed at creating and maintaining an ecologically sustainable
soundscape, considering the relationship between the soundscape and society (Schafer, 1994). The concept
of acoustic landscape has brought a different perspective to the acoustic analysis of the environment
compared to the concept of noise (Brown & Muhar, 2004).

However, studies have shown that sound contributes to a positive or negative judgment about the visual
landscape. It is thought that the harmony between sound and the visual landscape provides a better
evaluation of the landscape (Carles et al., 1999; Watts et al., 2011). When defining the acoustic quality of
the environment in an urban area, considering both the negative and positive effects of ambient sounds is
one of the factors that should not be ignored in auditory landscape studies (Raimbault & Dubois, 2005).
The World Health Organization (WHO) states that sound levels of 55 dB(A) and above in outdoor spaces
and daily lifetime intervals have physiological and psychological negative effects on users (WHO, 1999).
In his work on urban design, Southworth (1969) suggests that “designing the auditory landscape can be a
way of making the city less stressful and more pleasant and informative for its users”.

With this study, sound maps were created with usage types, types of sound sources, sound level
measurements and sound maps in the example of Ozgurluk Park, one of the urban recreation areas in
Canakkale. In this context, an acoustic landscape analysis was carried out as part of the landscape planning
and design process. In the soundwalk method created by Sémidor (2006) to sample sound environments
in research areas, ambient sound recordings are taken, and sound pressure levels are measured under
appropriate conditions and times when ambient sounds can be clearly heard on the route determined by
the researcher. Sound pressure level measurements during soundwalking are one of the most frequently
used methods in acoustic landscape studies (Adams & Bruce, 2008; Yong Jeon et al., 2013; Jeon & Hong,
2015; Aletta et al., 2016; Jeon et al., 2018).

Sound pressure level measurements were taken during the soundwalking, and the sound types defined
by Schafer (1994) in the acoustic environment of the area were analyzed through observation forms created
within the scope of the acoustic landscape. To observe the effect of seasonal differences within the scope
of sound walks, a total of 102 sound measurements were carried out on 34 different days, two days a week,
on weekdays and weekends, in the morning (08:00-10:00), noon (12:00-14:00) and evening (18:00-21:00) in
the spring, summer and fall periods. Sound maps of spring, summer, and autumn seasons were created
in ArcGIS 10.7 program with the measurement results of sound pressure levels. During the soundwalking,
observation forms were used to identify the sound types defined by Schafer (1994) as "keynote sound",
"signals", and "soundmarks".

When the sound pressure levels are evaluated according to the measured seasons, the highest value is
72.60 dB(A). The lowest value is 50.53 dB(A) in the summer period, the highest value is 59.22 dB(A), the
lowest value is 49.60 dB(A) in the fall period, and the highest value is 69.22 dB(A), and the lowest value is
49.14 dB(A) in the spring period. When we look at the results of sound pressure level measurements in
the study area at average values, it is seen that it is in the range of 49-59 dB(A) in the fall months and
reaches the levels that can cause health problems in the users of the area in the spring and summer months.
In addition, through the observation forms applied in the area, the "soundmark", "keynote sounds", and
"signals" that make up the sound identity of the area were identified. The soundmark of the area is "bird
sounds”, the keynote sounds are "ferry-ship sounds, shouting sounds and grass mowing sound", and the
signals are "speech sounds, plant sounds, children's voices, and wind sounds".
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As a result of this study, it has been determined that there is a relationship between the events occurring
in the city and the environment and that their characteristic sounds are also seen in the park sample
examined. It is quite normal that human-induced sounds are predominant in these areas. The main thing
is that when we look at the types of use of the area, there is harmony between these types of use and the
types of sounds heard. It is also important in acoustic landscape studies to consider where and when a
sound occurs rather than its context.

Due to its impact on both physical and mental health, increasing the quality of the acoustic landscape
environment should be taken into consideration in landscape design studies. The spatial form of open
green spaces, which are the carrier and source of the acoustic environment, is an important part of auditory
landscape design. In these spaces, different strategies should not only be limited to controlling and
managing noise but also the identity it brings to the space and, thus, to the city with its acoustic landscape
features should be preserved and developed.

Even if it is impossible to eliminate the sounds produced by transportation, industry, entertainment
services, etc., in urban areas, efforts should be made to preserve areas of high auditory landscape quality.
The aim of acoustic landscape design is to provide a relatively comfortable and pleasant acoustic
environment. In terms of urban design, integrating the spatial characteristics of a place with sound and
visual landscapes will increase the sense of belonging of urban users to the place.
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1. Giris

Isitsel cevre, kentsel alanlarin goriinmez ama olduk¢a 6nemli bir pargasidir. Kentlesme sonucu artan
niifus yogunlugu ve sosyal hayatin gesitliligi nedeniyle artik giinlitk yasantida daha karmasik bir ses
ortami olusmaktadir. Cok islevli olan rekreasyon alanlar1 kentsel giiriiltii kirliligine yonelik bir tampon
gorevi gorebilmektedir. Kent sakinleri igin giiriiltiilii kent ortamindan, kalabaliktan ve stresli ortamdan
kagabilecekleri rekreasyon alanlari biiyiik 6nem tasimaktadir.

1960’larin sonunda Schafer “World Soundscape Project’ ile ses ekolojisi tizerine disiplinler aras1 arastirma
trendini baslatmistir (Schafer, 1969). Ses ortamu ile toplum arasindaki iliskiyi goz o6niinde bulundurarak
ekolojik olarak stirdiiriilebilir bir ses alan1 yaratmay1 ve siirdiirmeyi amaclayan ¢oziimler gelistirmek
projenin ana amaci olarak sylenebilir (Schafer, 1994). Isitsel peyzaj kavramy, giiriiltii kavramina kiyasla
cevrenin akustik analizine farkl bir perspektif kazandirmistir (Brown & Mubhar, 2004).

Bununla beraber, sesin gorsel peyzaj hakkinda olumlu ya da olumsuz bir yargiya ulasilmasina katkida
bulundugu yapilan caligmalar ile kanitlanmakta ve ses ile gorsel peyzaj arasindaki uyumun peyzaj
alaninin daha iyi degerlendirilmesini sagladig1 diistintilmektedir (Carles et al., 1999; Watts et al., 2011).

Kentsel bir alanda ¢evrenin isitsel kalitesini tanimlarken ortam seslerinin hem olumsuz hem de olumlu
etkilerini hesaba katmak isitsel peyzaj calismalarinda goz ardi edilmemesi gereken faktorlerdendir
(Raimbault & Dubois, 2005).

Diinya Saglik Orgiitii (WHO), dis mekanda ve giinliik yasam zaman araliklarinda ses diizeyinin 55 dB(A)
ve lizerinde olmasmin kullanicilarda fizyolojik ve psikolojik olarak olumsuz etkileri oldugunu ifade
etmektedir (WHO, 1999). Bu baglamda kent parklari, siirdiiriilebilir kentsel cevreler agisindan 6nemli
kamusal alanlar olarak kabul edilmektedir. Kent sakinlerine fiziksel ve zihinsel sagliklarin iyilestirecek
mekanlar saglar (Chiesura, 2004).

Southworth (1969), kentsel tasarim {izerine yaptig1 calismada, 'isitsel peyzajin tasarlanmasimnin, kenti daha
az stresli, kullanicis1 i¢in daha keyifli ve bilgilendirici hale getirmenin bir yolu olabilecegini' 6ne
stirmektedir. Mimari tasarim siirecinde isitsel peyzaj konseptiyle gerceklestirilen calismalar, ilerici kentsel
tasarim ¢ozlimleri i¢in yeni firsatlar sunar (Kandemir & Ozcevik Bilen, 2019). Buna gore planlamacilarin
ve kentsel mekan tasarimcilarinin farkli tasarim alternatiflerinin kentsel bir mekanin isitsel peyzaj
tizerindeki olas: etkisini de degerlendirmeleri saglanir.

Calismada Canakkale’deki en biiyiik park ve rekreasyon alanlarindan biri olan Ozgiirliik Parki'nda ses
karakterlerinin ve isitsel peyzaj degerlerinin belirlenmesi amaglanmistir. Gergeklestirilen bu ¢alisma ile
Canakkale’de yer alan kentsel rekreasyon alanlarindan Ozgiirliik Parki drneginde kullanim gesitleri, ses
kaynaklarinin tipleri, ses diizey olglimleri ile ses haritalar1 olusturulmustur. Bu kapsamda peyzaj
planlama ve tasarim siirecinin bir parcasi olarak isitsel peyzaj analizi gerceklestirilmistir.

2. Materyal ve Yontem
Bu boliim, materyal ve yontem bagliklarindan olugsmaktadir.
2.1. Materyal

Canakkale ili Tiirkiye'nin Giiney Marmara bolgesinde cografi ve tarihi olarak énemli bir konuma sahip
25° 40" - 27° 30" dogu boylamlari ile 39° 27’ - 40° 45’ kuzey enlemleri arasinda yer almaktadir. Calismanin
ana materyalini Canakkale kent merkezinde yer alan kentin en biiyiik rekreasyon alanlarindan olan
Ozgiirliikk Parki olusturmaktadir (Sekil 1). Ses basing seviyeleri 6lciim degerleri, ses haritalarmin
olusturulmasinda altlik olarak kullanilan Ozgiirliik Parki'na ait vaziyet plani calismanin yardimci
materyallerini olusturmaktadir.
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Sekil 1. Calisma Alani Konumu (Google Earth (2022) ve Cografya Harita (2022)'dan yararlanilarak
olusturulmustur)

Ozgiirliik Parki (Sekil 1) 6zellikle bulundugu konum, alan kullanim cesitliligi, bogaza hakim manzaraya

sahip olmasi, kent merkezine gore yiiksekte yer almasi, genis ¢im yiizey alanlarinin varlig: ile halkin

ozellikle yogun kullanim gosterdigi bir alan olmas: sebebiyle ¢alisma alani olarak segilmistir (Sekil 2).

Sekil 2. Ozgiirliik Parkina Ait Fotograflar (Ozgiin, 2022)

40.000 m? alana sahip Ozgiirliikk Parki'nda gesitli alan kullanimlar1 ve park ekipmanlarma ait temel

ozellikler Tablo 1’de verilmistir.
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Tablo 1. Calisma Alan1 Temel Ozellikleri

Park Ad1 AT:E:?II:Z) Yesil Alan Tipleri Kullanim Tipleri Park Ekipmanlar1
Genis ¢im yiizey, Rekreasyon, yiiriiytis ve Cocuk oyun
calilar, ¢ok yillik kosu parkuru, kafe, cocuk ekipmanlari,

Ozgiirliik Parki 40.000 bitkiler ve diisiik oyun alani, bisiklet yolu, Zip-line teleferik,
miktarda yiiksek seyir teraslari, gosteri oturma birimleri,
boylu agaglar alani ve ¢ok amach alan kafeterya

2.2. Yontem

Sémidor (2006) tarafindan olusturulan ses yiiriiyiisii (soundwalk) metodu ile arastirma alanlarinda ses
ortamlarini orneklemek amaciyla, arastirmaci tarafindan o6zellikle alandaki en ¢ok kullanilan ve tercih
edilen alanlar1 kapsayacak sekilde belirlenen rotada ortam seslerinin agik bir bicimde isitilebildigi uygun
kosullar ve zamanlarda ortam ses kayitlariin alinmasi ve ses basing seviyelerinin dl¢iilmesi seklindedir.
Ses yiirliyiisii yapilirken gerceklestirilen ses basing diizeyi olgtimleri isitsel peyzaj ¢alismalarinda en sik
kullanilan yontemlerden biridir (Adams & Bruce, 2008; Yong Jeon et al., 2013; Jeon & Hong, 2015; Aletta
et al., 2016; Jeon et al., 2018).

Calismaya ait ses yiiriiyiisii kapsaminda parkin en yogun kullanima sahip alanlarimi kapsayacak sekilde
belirlenen yiiriiytis rotas1 Sekil 3'te verilmistir. Ses yiiriiylisii esnasinda ses basing seviyesi olgtimleri
alinmig, alanin akustik cevresinde yer alan Schafer (1994)in tanimladig1 ses tipleri isitsel peyzaj
kapsaminda olusturulan goézlem formlar aracilifiyla analiz edilmistir. Ses yiiriiyiisleri kapsaminda
mevsimsel farkliliklarin etkisini gézlemleyebilmek adina ilkbahar, yaz ve sonbahar dénemlerini temsil
edecek farkli aylarda, hafta ici ve hafta sonu olmak tizere haftada iki giin sabah (08:00-10:00) 6gle (12:00-
14:00) ve aksam (18:00-21:00) saatlerinde olacak sekilde toplamda 34 farkli giinde 102 ses olglimii
gerceklestirilmistir. Canakkale iklim sartlari nedeniyle kis mevsiminde 6l¢iim alinamamastir.

0ZGURLUK PARKI SES YURUYUS ROTASI

YERLESIM ALANI

KAFETERYA

ASKERI ALAN

GOSTERI ALANI

PASIF ALAN

Sekil 3. Calisma Alaninda Ses Diizeyi Olciim Noktalar1

Calisma kapsaminda tiim ses basing seviyeleri zamansal bir ortalama olan ‘A agirlikli Esdeger Siirekli Ses
Diizeyi’ (Laeq) olarak 6l¢tilmiis ve dB birimi ile ifade edilmistir. Desibel (dB) logaritmik bir deger oldugu
i¢in ‘ortalama’ olarak verilen ses basing seviyeleri yapilan ol¢timlerin logaritmik ortalamasi kullanilarak
hesaplanmigtir. Ses basing seviyelerinin 6l¢iim sonuglariyla ArcGIS 10.7 programinda ilkbahar, yaz ve
sonbahar mevsimlerine ait ses haritalar1 olusturulmustur. Ses yiiriiyiisleri esnasinda gozlem formlari
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araciligiyla Schafer (1994) tarafindan tanimlanan “keynote sound” (arka plan ses, alandaki cografi ve iklim
kosullarinin olusturdugu dogal ortama ait ana ses tipi), “signals” (dikkat cekici 6n plan ses) ve
“soundmarks” (alan1 tanimlayan sembol ses) olarak alanda tanimlanan ses tipleri tanimlanmustir.

3.Bulgular

Gergeklestirilen ses yiiriiyiisiiniin toplam uzunlugu 565 metre olarak saptanmais, 30 farkli noktadan 6l¢iim
degerleri alinmustir. Tespit edilen bu degerler mevsimlere ve hafta i¢i hafta sonu durumlarmna gore Tablo
2’de verilmistir.

Tablo 2. Ozgiirliik Parki'na Ait Ses Basing Seviyesi Degerleri

£ 2 Ses Basing Seviyeleri — dB(A)

§ ,'%’ YAZ SONBAHAR ILKBAHAR

©z Hafta i¢i Hafta Sonu Ortalama | Hafta i¢ci Hafta Sonu Ortalama | Hafta ici Hafta Sonu Ortalama
1 53,30 57,24 55,70 56,22 51,52 54,48 72,18 52,84 69,22
2 51,16 60,08 57,60 51,85 50,90 51,40 65,33 51,18 62,49
3 53,58 57,95 56,29 51,90 50,81 51,39 67,29 52,74 64,43
4 57,16 64,30 62,05 52,32 50,64 51,56 63,22 50,14 60,42
5 52,34 71,32 68,37 55,40 51,28 53,81 60,82 48,27 58,04
6 56,23 75,56 72,60 50,81 50,91 50,86 60,59 48,60 57,85
7 55,56 72,20 69,28 50,52 55,59 53,75 49,69 48,51 49,14
8 50,53 71,24 68,26 52,25 48,96 50,91 55,33 49,98 53,43
9 50,84 59,89 57,39 53,38 48,46 51,58 50,79 49,62 50,24
10 52,43 63,65 60,96 50,07 49,08 49,60 52,42 50,56 51,59
11 52,09 60,30 57,90 50,10 54,82 53,07 51,79 50,69 51,27
12 52,91 60,66 58,32 52,73 51,89 52,33 51,31 50,12 50,75
13 53,87 61,37 59,07 57,28 50,56 55,11 54,63 50,33 52,99
14 52,42 58,35 56,33 52,27 51,49 51,90 49,33 48,98 49,16
15 53,37 55,55 54,59 52,60 52,62 52,61 49,94 50,32 50,13
16 58,63 59,02 58,83 52,24 54,24 53,36 50,29 49,77 50,04
17 54,91 56,52 55,79 53,01 55,12 54,19 51,85 49,94 51,00
18 59,35 53,64 57,37 52,42 57,69 55,81 52,32 50,66 51,57
19 57,60 54,47 56,31 50,46 53,28 52,10 49,55 48,99 49,28
20 53,32 55,32 54,44 52,66 56,87 55,26 49,90 49,80 49,85
21 56,27 57,23 56,78 53,21 54,79 54,07 52,15 51,26 51,73
22 57,03 57,96 57,52 52,88 57,26 55,60 53,20 49,82 51,83
23 61,26 73,09 70,35 51,86 53,15 52,56 50,35 50,62 50,49
24 64,49 60,93 63,06 54,23 54,49 54,36 51,50 50,91 51,22
25 59,26 59,70 59,49 54,79 59,47 57,73 60,02 52,37 57,70
26 53,93 57,23 55,88 52,23 55,23 53,98 51,13 51,27 51,20
27 59,03 58,62 58,83 56,71 60,81 59,22 51,16 50,62 50,90
28 62,38 58,50 60,86 55,74 55,03 55,40 51,01 49,13 50,17
29 59,89 58,64 59,31 52,11 51,42 51,78 50,54 49,22 49,93
30 56,71 56,56 56,64 50,61 53,61 52,36 50,15 52,70 51,61

Ses basing seviyeleri olgiim yapilan mevsimlere gore degerlendirildiginde; yaz doneminde en yiiksek
degerin 72,60 dB(A) en diisiik degerin ise 50,53 dB(A) oldugu, sonbahar doneminde ise en yiiksek degerin
59,22 dB(A) en diisiik degerin ise 49,60 dB(A) oldugu ve ilkbahar doneminde ise en yiiksek degerin 69,22
dB(A) en diisiik degerin ise 49,14 dB(A) oldugu saptanmistir. Calisma alaninda ortalama degerlerde ses
basing seviyesi 6l¢lim sonuglarina bakildiginda sonbahar aylarinda 49-59 dB(A) araliginda oldugu ve
ilkbahar ile yaz aylarina ait ortalama degerler incelendiginde, Diinya Saglik Orgiitii (1999)niin de
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acikladig1 dis mekanda ses basing diizeyinin fizyolojik ve psikolojik olarak olumsuz etkilerinin 55 dB(A)
ve lizerinde oldugu durumlarda ortaya ¢iktig1 goriilmektedir (Tablo 2).

Ozgiirliik Parki'nda ses yiiriiyiis rotast boyunca gerceklestirilen dlgiimler sonucunda ArcGIS programi
araciligiyla olusturulan ses haritalari ilkbahar, yaz ve sonbahar donemlerine ait olmak tizere Sekil 4, Sekil
5 ve Sekil 6’da gosterilmistir.

[lkbahar dénemi haritalara bakildig1 zaman hafta icinde evcil hayvan alan ile cay bahgesinin oldugu
bolgede 6zellikle ses diizeylerinde artig goriilmektedir. Hafta sonu haritasinda ise Ozgiirliik Parki'min
sessiz alan olarak tanimlanabilecegi alanin genelindeki ses diizeylerinin insan sagligimna zarar vermeyecek
diizeylerde oldugu saptanmistir (Sekil 4).

HAFTA iCi HAFTA SONU ORTALAMA

OZGURLUK PARKI ILKBAHAR DONEMI HAFTA Il SES HARITASI OZGURLUK PARKI ILKBAHAR DONEMI HAFTA SONU SES HARITASI ZGURLUK PARKI ILKBAHAR DONEMI ORTALAMA SES HARITASI

Asker Alsn Askeri Alan Askenl Alan

ILKBAHAR

s n s ..'k ...N\

Sekil 4. Ozgiirliik Parki Ilkbahar Dénemine Ait Ses Haritalar

Yaz donemine ait olusturulan haritalarda ses diizeylerinin ilkbahar ve sonbahar donemlerine gore ¢ok
daha yiiksek oldugu goriilmektedir. Alandaki en yiiksek ses diizeyi bu donemde hafta sonunda 72,60
dB(A) olarak olctilmiistiir. Diger mevsimlere gore olusan bu yiiksek farkliligin en temel sebeplerinden
birisi alandaki Canakkale Belediyesi tarafindan gerceklestirilen agik hava sinema etkinliklerinin yapilmasi
olmustur. Acik hava sinemas: disindaki en yiiksek ses diizeyinin ol¢iildiigii diger alan ise ¢ocuk oyun
alanlarmin oldugu bolgededir (Sekil 5).

HAFTA iCi HAFTA SONU ORTALAMA

6ZGURLUK PARKI YAZ DONEMI HAFTA IGl SES HARITASI OZGURLUK PARKI YAZ DONEMI HAFTA SONU SES HARITASI 02GORLUK PARKI YAZ DONEMI ORTALAMA SES HARITASI

YAZ

Sekil 5. Ozgiirliik Parki Yaz Dénemine Ait Ses Haritalar
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Sonbahar donemi Olgiimlerinde ise alanda genel olarak ses diizeylerinde ciddi farkhiliklar goriilmemekte
olup ozellikle insan kullanimlarinin yogunlastigi bolgelerde insan kaynakli seslerden dolay1 artis
gozlenmistir. Yine de bu degerlerin insan saghigna rahatsizlik verecek seviyeye ulasmadig: tespit

edilmistir (Sekil 6).

HAFTA iCi

HAFTA SONU

ORTALAMA

0ZGURLUK PARKI SONBAHAR DONEMI HAFTA iGl SES HARITASI

6ZGURLUK PARKI SONBAHAR DONEMI HAFTA SONU SES HARITASI

02GURLUK PARKI SONBAHAR DONEMI ORTALAMA SES HARITASI

Askeri Alan

SONBAHAR

Caae e "\

Sekil 6. Ozgiirliik Parki Sonbahar Dénemine Ait Ses Haritalart

Gozlem formlar1 araciligiyla gerceklestirilen degerlendirmelerde Schafer (1994) tarafindan tanimlanan ses
tiplerinden alandaki sembol ses olarak “kus sesleri” arka plan seslerde ‘feribot-gemi sesleri, bagirma sesleri
ve ¢im bigme sesi’, 6n plan seslerde ise “konusma sesleri, bitkilerin sesleri, gocuk sesleri ve riizgar sesi’

tanimlanmustir (Sekil 7).

e
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SES KAYNAKLARI

® Kus Sesleri
Konusma Sesleri
@ Bitkilerin Sesleri
@ Gocuk Sesleri
@ Riizgar Sesi
@ Gim Bigme Sesi
Bagirma Sesleri
@ Feribot-Gemi Sesleri

Sekil 7. Ozgiirliik Parki Ses Tiplerinin Infografik Haritast

5. Tartisma ve Sonug

Avrupa Peyzaj Sozlesmesi (Anonim, 2000)'nde peyzaj, “insanlar tarafindan algilandig: haliyle, karakteri
dogal ve/veya insani etkenlerin eylem ve etkilesiminin sonucu olan bir alan” olarak tanimlanmistir. Bu
tanimla peyzaj, sadece gorsel degil ayni zamanda bireyler tarafindan duyusal olarak algilanan bir olusum
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oldugu icin isitsel peyzajin da planlama ve tasarim alanlarinda siirece dahil olmas: gerekmektedir
(Kaymaz vd. 2013). Mimarlik ve peyzaj mimarligi disiplinleri ge¢miste daha c¢ok gorsel yonlere
dayanmustir, ses ve akustik alg1 genelde miizik ve diger disiplinler etrafinda gelismistir. Schafer (1969) ile
baslayan ses ekolojisi g¢alismalarnin gelisimi siirecinde ¢ok sayida arastirma gergeklesmistir. Bu
arastirmalarda akustik Olctimlerin yani sira anketler, ses yiiriiyiis metodu, roportajlar, ses kayitlar1 gibi
cesitli arastirma yontemleri gelistirilmistir. Akustik cevreyi iyilestirmeyi amaglayan isitsel peyzaj
calismalar1 yerlesim alanlar1 ve rekreasyon alanlar1 gibi park alanlarinin planlamasi ve tasariminda da
oldukg¢a 6nemlidir.

Bir alanin stirdiiriilebilirligi destekleyici ¢evrenin tasima kapasitesini yonetirken yasam kalitesi igin de
tiim gereklilikleri yerine getirmesi gerektigi anlamina gelmektedir (Hedfors, 2003). Konforlu bir akustik
ortam olusturmak, kaynaklar1 hizla kullanan kentsel mekanlar i¢in 6nemli bir konu olmaktadir. Bu
ylizden stirdiiriilebilir bir sekilde akustik ¢evre olusturmak ve gelistirmek yasam kalitesinin artirilmasi
igin 6nem arz etmektedir. Isitsel peyzaj kavramiin yalnizca fiziksel unsurlar degil aym zamanda sosyal
ve psikolojik unsurlar1 da vardir. Saglikli ve siirdiiriilebilir bir toplum icin hem sosyal hem de fiziksel
yararlar saglamaktadir. Peyzaj planlama ve tasarim siirecinde alanlarin dogal sesleri korunmali ve bu
sesler keyifli bir peyzaj ortam1 olusturmak i¢in alanda kullanilmalidir. Bu yaklagimla gelecekteki isitsel
peyzaj ve alan kalitesinin korunmasi ve gelistirilmesine katki saglanabilecektir.

Gergeklestirilen alan g¢alismalar1 sonucunda elde edilen verilere gore Ozgiirliik Parki'nda ozellikle
ilkbahar ve yaz aylarinda alanin yogun kullanimi sonucunda ses seviyesinde sonbahara gore artis oldugu
ve bu artigin fiziksel ve zihinsel saghig1 tehdit edebilecek seviyeye ciktif1 gozlenmistir.

Calisma alaninda 6zellikle ¢ocuk oyun alan1 ve kafeterya olan bolgede ses diizeyi Olglimlerin biiyiik
¢ogunlugunda yiiksek seviyede olmasi sebebiyle bu bolgedeki bitkisel tasarimin yogunlastirilarak insan
kaynakli seslerin azaltilmasini bitkisel tampon aracilifiyla saglamak hedeflenebilir. Béylece alanin yesil
dokusu korunmus ve ayni zamanda bitkisel tasarim sayesinde kent parklarinda istenen isitsel peyzaj
olctitii olarak dogal sesler baskin hale getirilmis olacaktir. Alanin sembol sesi olan “kus sesleri” artirilacak
olan bitki kullanimiyla korunacak ve 6n plan sesleri icinde olan “bitkilerin sesleri” parkin sembol sesi
olarak tanimlanabilecektir.

Yiriitiilen bu ¢alisma sonucunda kentte meydana gelen olaylar ve gevre arasinda bir iliski oldugu ve
bunlarin karakteristik seslerinin incelenen park drneginde de goriildiigii tespit edilmistir. Bu alanlarda
ozellikle insan kaynakl: seslerin baskin olarak goriilmesi olduk¢a normaldir. Ayrica bir sesin baglamindan
ziyade nerede ve ne zaman gerceklestigini de dikkate almak isitsel peyzaj calismalarinda énemlidir.

Hem fiziksel hem de ruhsal saghk iizerindeki etkisi sebebiyle isitsel peyzaj ortammin kalitesinin
arttirllmast peyzaj tasarim caligmalarinda da dikkate alinmalidir. Isitsel gevrenin tasiyicisi ve aymi
zamanda kaynag1 da olan kentsel mekanlardan agik yesil alanlarin mekansal formu isitsel peyzaj
tasariminin 6nemli bir pargasmni olusturmaktadir. Bu mekanlarda yalnizca giiriiltiiyii kontrol etmek ve
yonetmekle smirli kalmadan farkli stratejiler de olusturularak isitsel peyzaj Ozellikleriyle mekana ve
dolayisiyla kente kazandirdig1 kimlik korunmali ve gelistirilmelidir.

Kentsel alanlarda ulasim, sanayi ve eglence hizmetleri vb. tarafindan {iretilen sesleri tamamen ortadan
kaldirmak miimkiin olmasa bile isitsel peyzaj kalitesi yiiksek alanlarin korunmasma galisilmalidur. Tsitsel
peyzaj tasariminda amag nispeten daha rahat hissettiren ve hos bir akustik ortam saglamaktir. Kentsel
tasarim acgisindan bir yerin mekansal Ozellikleri ses ve gorsel peyzaj alaninin biitiinlestirilmesi kent
kullanicisi olan bireylerin mekana iligskin aidiyet hissini artiracaktir.

Tesekkiir ve Bilgi Notu

Destek Bilgi: Bu ¢alismanin hazirlanmasi siiresince herhangi bir bireyden ya da kurumdan ayni ya da
nakdi bir yardim/destek alinmamistir. Makale, Canakkale Onsekiz Mart Universitesi Lisansiistii Egitim
Enstitiisti Peyzaj Mimarlig1 Ana Bilim Dali'nda tamamlanan Doktora tezinden tiretilmistir.
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Etik Onay1: Makalede, ulusal ve uluslararasi arastirma ve yayin etigine uyuldugunu yazarlar beyan eder.
Aksi bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and
Sports Sciences Dergisinin hi¢bir sorumlulugu olmayip, tiim sorumluluk makale yazarlarina aittir.

Etik Kurul Onay1: Bu ¢alisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir.
Cikar Catismasi: Makalede herhangi bir gikar ¢atismasi ya da kazanc yoktur.

Arastirmacilarin Katki Orani: Calisma, iki yazarimn katkisi ile hazirlanmistir. Katki oranlarg; 1. Yazar = %50
2. Yazar = %50
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Oz

Isgdrenlerin politik beceri (PB) diizeylerinin tespiti, bu becerilerden azami diizeyde nasil yararlanilabilecegi ve isgorenlerin
kariyer basarisindaki (KB) rolii, turizm igletmeleri acisindan onemli konular arasindadir. Ayrica otel yoneticilerinin isgorenlerle
olan iligkilerinin isgdrenlerin motive edilmesindeki ve KB'deki rolii de otel isletmelerinin etkinligi ve verimliligi agisindan
degerlendirilmesi gereken konulardir. Bu dogrultuda arastirmada, isgorenlerin PB’leri ile KB'leri arasindaki iliskiye lider-iiye
etkilesiminin (LUE) aracilik edip etmediginin belirlenmesi amaclanmaktadir. Arastirma, Istanbul’daki otel isletmelerinde
yiiriitiilmiis ve veri toplama araci olavak anket kullamilmistir. Arastirma modeli, Process makro yazilimu ile test edilmis, aract
degiskenin etkisi on vyiikleme metodu ile dlciilmiistiir. Sonuclar, PB ile KB arasindaki iliskive LUE nin aracilik ettigini
gdstermistir. Arastirmanin sonuclarina gére bazi énerilerde bulunulmugstur. Bu dogrultuda, KB iizerinde PB'nin, LUE"ye
kiyasla daha biiyiik bir etkiye sahip olmasi nedeniyle calisanlarin kisisel yeteneklerini gelistirmeleri daha dnemli goriilmiistiir.
Bu nedenle ¢alisanlarin; iletisim, sosyal zekd, insanlar etkileme gibi dogrudan PB ile ilgili veya miizakere, sorumluluk alabilme,
kriz aninda sorun ¢ozebilme gibi diger yeteneklerini gelistivmeleri, yiiksek KB elde edebilmelerinin oniinii acacaktir.

Anahtar Kelimeler: Kariyer basarisi, politik beceri, lider-iiye etkilesimi, otel isletmeleri.

The Effect of Political Skills and Leader-Member Exchange on Career Success: A Research on

Hotel Businesses
Abstract
Determining the political skill (PS) levels of the employees, how these skills can be benefited at the maximum level and its role
in the career success (CS) of the employees are among the important issues in terms of tourism enterprises. In addition, the role
of hotel managers’ relationships with employees in motivating employees and in CS are issues that should be evaluated in terms
of the effectiveness and efficiency of hotel businesses. In this direction, it is aimed to determine whether the leader-member
interaction (LMX) mediates the relationship between the PS and CS of the employees in the research. The research was conducted
in hotels in Istanbul, and a questionnaire was utilized as data collection tool. The research model was tested with the Process
macro software, and the effect of the mediator variable was measured by the bootstrap method. According to the results of the
research, it was determined that LMX mediated the relationship between PS and CS. Furthermore, implications were made in
line with the research results. Accordingly, it is seen that it is crucial for employees to develop their abilities since PS has a more
significant impact on CS than LMX. Therefore, employees developing other skills directly related to PS, such as communication,
social intelligence, influencing people, or other skills such as negotiation, taking responsibility, and problem-solving in times of
crisis, will pave the way for them to achieve high CS.
Keywords: Career success, political skill, leader-member exchange, hotel businesses.

*Bu ¢alisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir.
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Extended Summary

When literature is investigated, a restricted number of studies have been found exploring the relationships
between career success (CS), political skills (PS), and leader-member exchange (LMX) (Breland, Treadway,
Duke & Adams, 2007; Wei, Liu, Chen & Wu, 2010; Bolat & Kati, 2016; Kati, 2016; Lee, Yun & Kim, 2019;
Liolango & Utomo, 2020). In the literature, there are also studies investigating the third variable along
with two of the variables of CS, LMX, and PS (Erdogan, Kraimer & Liden, 2004; Harris, Harris & Brouer,
2009; Lee et al., 2019; Liolango & Utomo, 2020). Similar to the primary purpose of this research, Breland et
al. (2007) tested whether PS mediates the relationship between LMX and subjective CS. Bolat & Kat1 (2016)
and Kati (2016) investigated the mediating role of LMX in the relationship between PS and CS in parallel
with the main goal of this research. The research aims to determine whether the LMX mediates the
relationship between PS and CS of the employees working in hotels in Istanbul. On the other side, when
the literature is investigated, it is seen that no study has been carried out within the scope of the subject
for hotels. In this sense, there is a deficiency in the literature. This research was carried out to fill this gap
in the literature.

A questionnaire was used as a data collection tool in the research. The research was carried out employees
working in Istanbul hotels. We collected 294 valid questionnaires. In the study, after examining the
obtained data in terms of normal distribution, reliability, and validity, the research model was tested. The
research model was tested with Process macro software, and the effect of the mediator variable was
measured by the bootstrap method.

The hypotheses tested in the study are as follows:

H1: Political skill has a significant and positive effect on career success.

H2: Political skill has a significant and positive effect on leader-member exchange.

H3: Leader-member exchange has a significant and positive effect on career success.

H4: Leader-member exchange mediates the relationship between political skill and career success.

While testing the research model, the effects of age, education level, working time, business experience
and industry experience variables, which are recommended to be controlled, as they may be related to
research variables in the literature, were checked (Andrews, Kacmar & Harris, 2009). In the study, it was
designated that the effect of PS on the mediating variable LMX (a coefficient) was positive and significant
(B=.68; SE=.06; p<.01). According to the results, CS explains 32% of the change in LMX (R?= .32). With this
result, the H2 hypothesis was accepted. LMX, which is a mediating variable, significantly and positively
affects CS (b coefficient) (B=.24; SE=.05; p<.01). In regard to this result, hypothesis H3 was accepted. The
effect of PS on the dependent variable CS (direct effect - ¢' coefficient) was also found to be positive and
significant (B=.83; SE=.06; p<.01). With this result, the H1 hypothesis was accepted. 55% (R?= .55) of the
change in CS is explained by LMX and PS.

When the total effect (c coefficient) of PS on CS, which is the dependent variable, was investigated, it was
seen that this effect was positive and significant (B=.99; SE=.08; p<.01). 52% (R>=.52) of the change in CS is
explained by PS. Accordingly, the contribution of LMX to the change in CS emerges as 3%. Finally, the
indirect effect of PS on CS through LMX was examined. The results are significant since GA values do not
contain zero and indicate a positive effect (B=.16; SE=.04; GA= .07 — .27). Accordingly, the H4 hypothesis
was accepted.

In conclusion, the findings of this study support the view that hotel employees can gain career advantage
by using appropriate PS and having high interaction with their leaders. This should motivate employees
to learn and focus on PS to advance their careers. In addition, our findings on LMX as a mediator in the
relationship between PS and CS in the study may help better illuminate PS's functioning and reveal how
it can benefit employee career prospects in the organizational context of hotels.
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The findings acquired in the study show that CS is both directly affected by PS and LMX, and indirectly
more strongly affected by PS through LMX. When examined in more detail, PS affects CS significantly and
positively. Accordingly, employees with high PS levels are expected to obtain higher CS levels. This is
congruence to the findings of studies conducted in different sectors (Judge & Bretz, 1994; Breland et al.,
2007; Todd, Harris, Harris & Wheeler, 2009; Blickle, Oerder & Summers, 2010; Blickle, Schneider, Liu &
Ferris, 2011; Munyon, Summers, Thompson & Ferris, 2015; Bolat & Kati, 2016; Kati, 2016; Lee et al., 2019;
Chen, Jiang & Wu, 2021). Likewise, CS is also significantly and positively affected by LMX. It can be
articulated that those who establish close and quality relationships with their leaders can achieve higher
CS. Previous studies in the hotel industry point to a similar result (Park, Kang, Lee & Kim, 2017). Likewise,
employees who have achieved harmony with the organization also reach higher CS (Lei, Hossain,
Mostafiz & Khalifa, 2021).

Another result obtained in the study is that CS is more strongly affected by PS through LMX. This shows
that employees who have high PS levels and who have strong relationships with their leaders can reach
higher CS levels. Existing research suggests that leader-member relationships are one of the important
mediators in the relationship between PS and CS (Wei et al., 2010; Bolat & Kati, 2016; Kati, 2016; Lee et al.,
2019). PS provides the ability for employees to identify and implement the necessary opportunities for
greater interaction with the leader. Because, according to the results of the study, PS affects LMX
significantly and positively. This result is consistent with studies conducted in different sectors (Wei et al.,
2010).

Hotels can provide a variety of training programs to help their employees develop this skill, especially
with low PS levels. Team-based programs with simulation content, where they can experience business
processes and develop their personal skills, will help employees improve their PS levels. At this point,
based on the research results, the training programs should focus on practices that increase the personal
capital of the employees.

Hotel establishments should identify employees with high PS levels and place them in border units that
require a high degree of social interaction within the organization. In this way, they can benefit from their
human capital to the extent necessary.

Hotels should be wary of employees who use PS for purely personal gain. For this, organizations should
develop and expand objective criteria based on merit in processes such as recruitment, performance
evaluation and promotion. However, this does not mean that people with high PS levels should not be
hired. As candidates with higher PS are more likely to be leaders, a higher PS level can be a reference when
it comes to level playing field.

While examining the relations between the variables in the research, instead of examining separately
according to the factor dimensions in accordance with the research questions, the analysis was made on
the main variables. Examining the relationships between variables in terms of factor dimensions in future
studies may reveal more detailed results. For example, Munyon et al. (2015) state that the PS dimensions
that have the most impact on job performance are social intelligence and interpersonal influence. Similarly,
the PS effect on CS may vary according to sub-dimensions. This can be taken up as an important topic of
investigation in future research.

Since the data collection process was carried out only in the province of Istanbul and the convenience
sampling method was used in the research, it is necessary to act 'carefully’ while generalizing the results.
For this reason, conducting similar studies in different provinces with probabilistic sampling methods
may open the door to generalizability of the results.
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1. Giris

Isletmeler karlilik hedeflerine ulasabilmek amaciyla, biinyelerindeki isgorenlerin performansini artirmaya
ve sahip olduklar1 beceri ve yeteneklerden en iyi sekilde faydalanmaya yonelik ¢aba igerisindedir. Bu
durum, turizm isletmeleri agisindan da gegerlidir. Ciinkii sektoriin emek yogun yapisi, isgoren
performansini isletme hedeflerinin gerceklesmesi agisindan kritik bir noktaya tagimaktadir. Bu nedenle
yoneticilerin, turizm isgorenlerinin 6znel ve nesnel kariyer basarilarini artirmalar igin onlara firsatlar
tanimalar1 ve isgorenlere tamidiklar1 bu firsatlar araciligiyla onlarin motivasyon ve performanslarin
artirmaya calismalar: onemlidir. KB'yi etkileyebilecek bir¢ok faktor bulunmakla beraber; i¢ motivasyon
unsurlar1 kapsaminda isgorenlerin sahip olduklar1 beceri ve yeteneklerin, yoneticileriyle ve diger
calisanlarla olan iligkilerinin ve yoneticilerin sahip olduklari liderlik 6zelliklerinin KB {izerinde 6nemli bir
etken oldugu sdylenebilir.

Is gorenlerin is gevresinde fark edilmelerini saglayacak 6zelliklere sahip olmalari ve bu 6zelliklerini
kullanabilmelerine yoneticileri tarafindan firsat verilmesi KB'lerini artirabilir. Bu baglamda PB de
isgorenlerin fark edilmelerini ve 6n plana ¢ikmalarini saglayan bir 6zellik olarak KB’yi destekleyebilir.
Oznel KB, isgdrenlerin kariyer hedefine aktif olarak katkida bulunmasi ve bunlari kontrol altinda
tutmasiyla ortaya ¢ikmaktadir. Bu nedenle, sosyal aglar1 gelismis, kontrol becerisi yiiksek olan ve PB’ye
sahip isgorenlerin 6znel KB’lerini artirmalari miimkiin olmaktadir. Liderlerin, isgorenler ile yiiksek
kaliteli iligkiler kurdugu orgiitlerde PB’ye sahip isgorenler, liderleri tarafindan desteklenecegi i¢in KBleri
artabilmektedir (Breland, Treadway, Duke & Adams, 2007). Tiim bu varsayimlardan hareketle bu
arastirmada; KB, PB ve LUE kavramlar1 arasindaki iligkiler incelenmektedir.

Isgdrenlerin PB diizeylerinin tespiti, bu becerilerden azami diizeyde nasil yararlanilabilecegi ve
isgorenlerin 6znel KB’sindeki PB'nin rolii, turizm isletmeleri agisindan arastirilmas: gereken 6nemli
konular arasindadir. Ayrica otel yoneticilerinin isgorenlerle olan iliskilerinin isgdrenlerin motive
edilmesindeki ve oOznel KB’deki rolii de otel isletmelerinin etkinligi ve verimliligi agisindan
degerlendirilmesi gereken konulardir.

Literatiir incelendiginde, KB, PB ve LUE arasindaki iliskileri inceleyen siurl sayida galigmaya
rastlanmistir (Breland vd., 2007; Wei, Liu, Chen & Wu, 2010; Bolat & Kati, 2016; Kati, 2016; Lee, Yun &
Kim, 2019; Liolango & Utomo, 2020). Literatiirde; KB, LUE ve PB degiskenlerinden ikisi ile farkli bir
t¢lincti degiskenin incelendigi ¢alismalar da bulunmaktadir (Erdogan, Kraimer & Liden, 2004; Harris,
Harris & Brouer, 2009; Lee vd., 2019; Liolango & Utomo, 2020). Bu arastirmanin temel amaciyla benzerlik
gosteren Breland vd.’nin (2007) ¢alismasinda LUE ile 6znel KB arasindaki iliskiye PB'nin aracilik edip
etmedigi test edilmistir. Bolat & Kat1 (2016) ile Kat1 (2016) ise bu arastirmanin temel amaciyla paralel
olarak farkli sektorlerdeki isgorenlerin PB ile KB arasindaki iliskide LUE'nin aracilik roliinii
aragtirmiglardir. Ote yandan literatiir incelendiginde, otel isletmelerine yonelik olarak konu kapsaminda
herhangi bir ¢alismanin yapilmadig: goriilmektedir. Bu anlamda literatiirde eksiklik bulunmaktadir. Bu
arastirma, literatiirde bulunan bu boslugu doldurmaya yonelik olarak gergeklestirilmistir. Buna gore
arastirmanin temel amaci, otel isletmelerinde ¢alisan isgorenlerin PB ve KB diizeyleri arasindaki iligkiye
LUE'nin aracilik edip etmediginin belirlenmesidir. Bu aragtirma, turizm sektériine yonelik olarak konu
kapsaminda gergeklestirilmis olan ilk arastirmalar arasinda yer almaktadir. Bu nedenle arastirmanin,
literatiire katkida bulunacag sdylenebilir.

2. Kavramsal Cerceve
Bu boliimde kariyer basarisi, politik beceri ve lider-iiye etkilesimi kavramlar: agiklanmistir.
2.1. Kariyer Basaris1

KB, bireylerin is hayatindaki deneyimleri ile elde ettikleri olumlu psikolojik sonuglar ya da basarilar olarak
tanimlanabilir (Judge, Cable, Boudreau & Bretz, 1995; Seibert, Crant & Craimer, 1999; Arthur, Khapova &
Wilderom, 2005). KB’leri temel olarak kisilerin belirledigi standartlara (kisisel referans kriterlerine) ya da
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bagkalarinin kazanimlarina ve beklentilerine (diger referans kriterlerine) gore sekillenmektedir (Heslin,
2005). Kariyer ilerlemesini dogrudan ve dolayli olarak etkileyen temel faktorler; beseri sermaye, is
organizasyonu, motivasyon kaynaklar1 ve demografik 6zellikler olarak belirtilebilir (Whitely, Dougherty
& Dreher, 1991).

KB'nin nihai gostergeleri, nesnel ve 6znel basari olarak ikiye ayrilmaktadir. Nesnel KB'nin gostergeleri
ticret, is performansi, pozisyon degisikligi ve terfi sayis1 (Heslin, 2003); 6znel KB'nin gostergeleri ise is ve
kariyer memnuniyetidir (Judge vd., 1995). KB’de yapilan diger bir ayrim ise, icsel ve digsal KB'dir. Oznel
KB igsel KB kavramiyla, digsal KB ise nesnel KB kavramaiyla iliskilendirilebilir. Digsal KB"yi olumlu ya da
olumsuz etkileyen bir faktoriin i¢sel KB’sini de ayni yonde etkilemesi beklenmektedir (Judge & Bretz,
1994). Igsel KB, bireylerin kendi belirledikleri kariyer hedeflerine ulagmalari anlamina gelmektedir. Digsal
KB ise; maas artisi, mesleki statiiyii gelistirme veya yiiksek statiilii ve prestijli islerin elde edilmesi gibi
baskalari tarafindan takdir edilmeleri sonucunda ortaya ¢ikmaktadir (Judge, Higgins, Thoresen & Barrick,
1999; Kuijpers, Schyns & Scheerens, 2006).

Seibert, Kraimer & Liden (2001) ¢alismalarinda; sosyal sermayenin bireylerin 6znel ve nesnel KB’sinde
etkisinin bulundugunu, bilgiye ve kaynaklara kolay erisebilenlerin kariyer tatmininin yiiksek oldugunu
tespit etmislerdir. Seibert & Kraimer (2001) ise; daha az uyumlu, daha az nevrotik ve disa doniik olan
bireylerin, bu sekilde olmayanlara gore kariyer tatminlerinin daha ytiiksek oldugunu ortaya koymuslardir.
Ayrica ayni arastirmada, disa doniik karakter yapisina sahip bireylerin digsal KB gostergeleri arasinda yer
alan maas artis1 ve terfi imkanindan daha fazla yararlandiklar1 belirlenmistir.

2.2. Politik Beceri

PB, bireylerin is cevresindeki diger bireyleri anlama ve kisisel ve orgiitsel hedeflere ulasabilmek i¢in sahip
oldugu bilgiyi bagkalarin etkilemek iizere kullanabilme beceri ve yetenegi olarak ifade edilebilir (Ahearn,
Ferris, Hochwarter, Douglas & Ammeter, 2004; Ferris, Treadway, Kolodinsky, Hochwarter, Kacmar,
Douglas & Frink, 2005). Bagka bir tanima gore PB, sosyal zeka ile iletisim kurma yeteneginin biitiinlestigi,
farkli durumlara gore uygun davranisin giiven, samimiyet ve ictenlik uyandiracak sekilde, rahatlatici
diizeyde etkileyici ve hosa giden davranislar yoluyla sergilendigi bir kisilik yapis1 olarak belirtilebilir. Bu
nedenle PB’ye sahip bireylerde; sosyal zeka, ortiilii bilgi ve pratik zeka, 6z degerlendirme, sosyal 6z-
yeterlik, benlik esnekligi, duygusal zeka gibi sosyal becerilerin bulundugu séylenebilir (Ferris, Perrewé,
Anthony & Gilmore, 2000).

PB, hem mevcut kisisel egilimleri hem de durumsal degiskenlik olarak ifade edilen isin dogas1 geregi
sekillenen yetkinlikleri icermektedir. Mevcut kisisel egilimler genel olarak ¢ok fazla degisiklik gostermese
de, durumsal degiskenlik bireylerin aldig1 egitim, yapilan uygulamalar ve kisisel deneyimler gibi
faktorlere baglh olarak daha fazla degiskenlik gosterebilir. PB'nin boyutlari; sosyal zeka, kisileraras: etki,
iliski kurma ve samimiyet olarak smiflandirilmaktadir (Ferris, Treadway, Perrewé, Brouer, Douglas &
Lux, 2007).

PB’ye sahip isgorenler sahip olduklar1 sosyal yeterlilikler sayesinde, ¢alisma arkadaslarini en iyi sekilde
anlayarak ve etkileyerek kisisel ve/veya kurumsal hedeflerini gerceklestirebilmektedirler. Bu kisiler aym
zamanda bagkalar: tarafindan samimi olarak algilanarak, topluluk igerisindeki kabul edilebilirliklerini
artirabilme potansiyeline de sahiptirler (Blickle, Meurs, Zettler, Solga, Noethen, Kramer & Ferris, 2008).
Buna bagh olarak, PB’ye sahip bireyler is gevresinde itimat ve destek saglayip baskalar1 tizerindeki
etkilerini artirabilmektedirler (Brouer, Duke, Treadway & Ferris, 2009). PB sahibi kisiler, calisma
ortamindaki sosyal durumlar1 en iyi sekilde yorumlamakta ve bu kosullarda nasil hareket edeceklerini
bilmektedirler (Blass & Ferris, 2007). Sosyal yeterlilikleri sayesinde kendileri ve bagkalar1 hakkinda yiiksek
farkindaliga sahiptirler. Sahip olduklar1 bu 6zellikler, bu kisilerin farkli kosul ve kisilere gore davranis ve
etkilerini diizenleyebilmelerini, niifuzlarmi artirabilmelerini ve kolaylikla giiven kazanabilmelerini
saglar. Tim bu Ozellikler, PB’ye sahip kisilerin topluluk igerisinde genis ve gesitli iletisim aglar
olusturmalarina olanak saglar. Ayrica bu kisiler, farkl ilgi alanlarma sahip kisileri etkin bir sekilde
yonetebilmektedirler (Blickle, John, Ferris, Momm, Liu, Haag, Meyer, Weber & Oerder, 2012). Diger
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yandan PB, isgorenlerin performansini artiran bir unsur olarak nitelendirilmektedir (Blickle vd., 2008;
Ferris, Treadway, Brouer & Munyon, 2012).

PB, bireylerin dogustan gelen ya da karakteri ile ilgili birtakim 6zelliklerini yansitmaktadir. Ancak,
ogrenme ve deneyim kazanma yoluyla PB’ye dayali bazi Ozelliklerin sekillendirilebilecegi ve
gelistirilebilecegi de soylenmelidir. Bu nedenle personel se¢iminde PB’ye sahip kisiler arasindan se¢im
yapilmasi kadar, mevcut personele PB kazandirmaya yonelik egitim faaliyetlerinin gerceklestirilmesi de
onemsenmelidir (Ahearn vd., 2004).

2.3. Lider-Uye Etkilesimi

LUE teorisine gore, ydneticilerin ydnetim faaliyetlerindeki etkinligi ve verimliligi astlariyla olan
iligkilerinin kalitesine baghdir. Liderlerin orgiit iiyeleriyle kurduklari iligkiler zaman smirlili§1 nedeniyle
ayni diizeyde degildir. Liderler grup icinden sadece 6nemli rollere sahip birkag tiyeyle daha yakin iligkiler
kurabilmektedir (Burns & Otte, 1999). Bu baglamda LUE teorisinde, liderlerin grup iiyeleriyle iliskisindeki
kalite diizeyinin miimkiin oldugunca iyilestirilmesinin etkinlik ve verimlilik artis1 saglayarak orgiitsel

hedeflere ulagilmasinin amaglanmasi s6z konusudur (Polat, 2019).

LUE’de, lider ve tiyelerin karakteristik 6zellikleri ve davranislar etkilidir. LUE bir rol olusturma stireci
vasitasiyla ortaya c¢ikmaktadir. LUE teorisinde iliskilerin nasil ortaya g¢iktigi ve bu iligkilerin
organizasyonun isleyisine nasil etkide bulundugu 6nemli konular arasindadir. Bu teoriye gore, liderler ve
takipcileri arasinda yiiksek kaliteli sosyal etkilesime dayal iligkilerin gelistirilip siirdiirtilmesi, etkili
liderlik uygulamalarmin ortaya ¢ikmasinda biiyiik rol oynamaktadir (Graen & Uhl-Bien, 1995). Yapilan
aragtirmalarda, yiiksek kalitedeki LUE'nin orgiitsel ve bireysel hedeflerle pozitif yoénde iliskisinin
bulundugu belirlenmistir (Harris vd., 2009). LUE'nin iyi oldugu drgiitlerdeki alisanlar, kendilerine deger
olugturacak kurumsal deneyimler elde etmek icin liderleriyle anlasma yapma yoluna gidebilirler
(Erdogan vd., 2004).

Yiiksek kalitedeki LUEnin gerceklesmesinde, zaman iginde lider ile {iyeler arasinda insa edilen giivenin
onemli bir etken oldugu belirtilmektedir (Bauer & Green, 1996). Yiiksek kalitedeki lider-tiye iliskileri,
taraflar arasinda yapilan is sozlesmesinin 6tesinde sosyal degisimlere sebep olan bir iligki tiirii olarak ifade
edilmektedir (Sparrowe & Liden, 1997). Diisiik kalitedeki lider-iiye iligkileri ise is sozlesmesine dayali
ekonomik bir iligkinin 6tesine gegememektedir.

Literatiirde, LUE'nin ¢ok boyutlu bir kavram oldugu vurgulanmaktadir (Dienesch & Liden, 1986).
LUE'nin boyutlar1 genel itibariyle; etki, sadakat, katki ve mesleki saygi olarak siralanabilir. Etki boyutu,
lider ve tiyelerin birbirlerine verdikleri profesyonel degerden ziyade insani deger ve kisisel iliskilerin
diizeyiyle ilgilidir. Sadakat boyutu, lider ve iiyelerin birbirlerine gosterdikleri sadakati ifade etmektedir.
Katki boyutu, orgiit tiyelerinin belirlenen ortak hedefler dogrultusunda gosterdikleri performans ve
sorumluluklari tistlenme derecesi ve yonetim kademesinin s6z konusu faaliyetleri desteklemek amaciyla
sagladig1 kaynak ya da firsatlarin biiyiikliigii ile 6lciilmektedir. Son olarak mesleki sayg1 boyutu, LUE
cercevesinde Orgiit tiyelerinin is alaninda elde ettikleri itibar diizeyini gostermektedir (Liden & Maslyn,
1998).

3. Arastirma Hipotezleri

PB, bireylerin KB’sini olumlu yonde etkileyebilecek bir giice ve potansiyele sahiptir. Calisma ortaminda
bireylerin diger bireylerle olan iliskilerini diizenleyici, dengeleyici ve iyilestirici bir unsur olan PB, kisisel
iliskilerin ve iletisimin olduk¢a 6nemli oldugu calisma hayatinda bireyin KB’sinde 6nemli bir rol
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oynayabilir. PB ayn1 zamanda bireyin orgiite adaptasyonunu hizlandirarak bireylerin ¢alisma ve yasam
kosullarinda, KB'nin gostergeleri olan terfi, maas artis1 gibi iyilesmelere neden olabilir. PB ile KB arasinda
bu yondeki bir iligkinin varligini konuyla ilgili yapilan arastirmalarin sonuglar1 da desteklemektedir. Bu
arastirmalarda, bireylerin PB’leri ne kadar gelismisse ya da politik davranislarinin etkisi ne kadar
glicliiyse, KB’lerinin de o kadar arttig1 sonucuna ulasilmistir (Judge & Bretz, 1994; Breland vd., 2007; Todd,
Harris, Harris & Wheeler, 2009; Blickle, Oerder & Summers, 2010; Blickle, Schneider, Liu & Ferris, 2011;
Munyon, Summers, Thompson & Ferris, 2015; Bolat & Kati, 2016; Kati, 2016; Lee vd., 2019; Chen vd., 2021).
Bu baglamda, aragstirmada asagidaki hipotezin incelenmesi uygun goriilmiistiir.

H1: Politik beceri kariyer basarisin1 anlamli ve pozitif yonde etkilemektedir.

PB’ye sahip calisanlarin galisma ortaminda diisiik kalitede bir LUE'nin olmas: ve liderlerinden cok az
destek gormeleri durumunda bu kigilerin PB’lerini harekete gecirebilmeleri miimkiin degildir. PB'nin
LUE'nin giiclii oldugu calisma ortamlarinda katki saglayacag: soylenebilir (Kimura, 2013). Yapilan
aragtirmalarda PB ve LUE arasinda pozitif yonde iligki oldugu belirlenmistir (Kati, 2016; Bolat & Kati,
2016). Bir arastirmada, lidere ait PB'lerin LUE ye iligkin takipgi algilarini pozitif yonde etkiledigine (Kim,
Karatepe, Lee & Lee, 2017), bagka bir arastirmada LUE Kkalitesinin lider ve takipgilerin PB’lerinin uyumlu
oldugu durumlarda arttigma dair bulgulara ulagilmistir (Oztiirk & Emirza, 2022). Arastirmalardaki
sonuglar dogrultusunda gelistirilen hipotez su sekildedir:

H2: Politik beceri lider-iiye etkilesimini anlamli ve pozitif yonde etkilemektedir.

Literatiirde, LUE ve KB iliskisinin dogrudan ve dolayl olarak ele alindig1 caligmalar mevcuttur. Ornegin
bir calismada, LUE'nin kogluk liderligi ile astlarin nesnel ve 6znel KB’si arasinda pozitif iliskiye aracilik
ettigi tespit edilmistir (Peng, Gao & Zhao, 2019). Ayrica literatiirde, LUE'nin KB'nin bir gdstergesi olan
kariyer memnuniyetini pozitif yonde etkiledigini gosteren ¢alismalarin (Han, 2010; Avcr & Turung, 2012;
Joo & Ready, 2012; Pelenk, 2020) yani sira, dogrudan LUFE’nin 6znel KB’yi pozitif yonde etkiledigini
belirleyen bir ¢alismanmn da (Park, Kang, Lee & Kim, 2017) bulundugu goriilmektedir. Buna karsin
literatiirde, LUE'nin KB'yi etkilemedigini tespit eden caligmalar (Karabey & Aliogullari, 2018) olsa da;
literatiirdeki genel egilim, ikisi arasinda pozitif bir iligski oldugu yoniindedir (Bolat & Kati, 2016; Kati,
2016). Bu bilgiler cercevesinde gelistirilen hipotez su sekildedir:

H3: Lider-iiye etkilesimi kariyer basarisin1 anlamli ve pozitif yonde etkilemektedir.

PB, KB ve LUE arasindaki iliskileri inceleyen sinirl sayida ¢alisma bulunmaktadir (Breland vd., 2007; Wei
vd., 2010; Bolat & Kati, 2016; Kati, 2016; Lee vd., 2019; Liolango & Utomo, 2020). Konu kapsaminda
gerceklestirilen sinirli sayidaki ¢alisma arasinda yer alan Breland vd.'nin (2007) ¢alismasinda PB'nin LUE
ile 6znel KB arasindaki iliskide aracilik etkisine sahip oldugu belirlenmistir. Bu ¢alismada, zayif bir LUE
icerisinde yer alan, ancak PB’leri gelismis olan bireylerin 6znel KB'lerinin arttig1 goriilmiistiir. Bolat &
Kat1 (2016) ve Kat1 (2016) ise, PB ve KB arasindaki iliskide LUEnin kismi aracilik etkisine sahip oldugunu
belirlemislerdir. Diger taraftan Liolango & Utomo (2020) yaptiklari ¢alismada, PB'nin LUE ile kariyer
gelisimi iligkisine aracilik etmedigi sonucuna ulasmislardir. Harris vd.’nin (2009) ¢alismalarinda, bu
iliskilere ek olarak farkl iliskilerin de ele alindig1 goriilmektedir. Bu ¢alismada; PB'nin, LUE ile isten
ayrilma niyeti ve is tatmini arasindaki iliskide aracilik etkisi incelenmistir. Calismanin sonuglarina gore,
LUE nin ve PB'nin yiiksek oldugu orgiit yapilarinda ayrilma niyetinin diisiik, is tatmininin yiiksek olacag
belirlenmistir. Konuyla ilgili yapilan calismalar cercevesinde gelistirilen ve test edilen hipotez su
sekildedir:

H4: Lider-iiye etkilesimi, politik beceri ile kariyer basaris: arasindaki iliskiye aracilik etmektedir.

4. Yontem

Arastirma modeli basit aracilik modeli olarak planlanmistir (Sekil 1). Modeldeki a katsayisi, PB'nin LUE
tizerindeki etkisini; b LUE’nin KB {izerindeki etkisini; ¢ PB'nin KB {izerindeki dogrudan etkisini; c ise
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PB’nin KB {izerindeki toplam etkisini gostermektedir. Eger ¢’ katsayisi, c katsayisina gore azalir ya da
anlamsiz hale gelirse aracilik roliinden bahsedilebilir. Bahse konu katsayilar arasinda c= ¢’ + ab seklinde

bir denklem de yazilabilmektedir (Hayes & Rockwood, 2017; Hayes, 2018). Denklemdeki ab ise PB'nin KB
{izerindeki dolayli etkisini (LUE aracihgmdaki) gostermektedir.

Lider-Uye
N Etkilesimi ~
— T
Folitik Beceri . . | Kariyer Basans
C Lgi
Politik Beceri c p» | Kariver Basansi

Sekil 1. Arastirma Modeli

4.1. Veri Toplama Arac1

Aragtirmada kullanilan veriler, iki boliimden olusan yapilandirilmis bir anket yardimiyla toplanmustir.
Anketin ilk boliimiinde, katilimcilarin demografik 6zelliklerini belirlemek amaciyla hazirlanmis sorular
bulunmaktadir. Tkinci béliimde, arastirmanin degiskenlerini iceren ii¢ 6lcek bulunmaktadir. Olgeklerin
timiinde 51i Likert derecelendirmesi kullanilmistir (1: Tamamen katilmiyorum; 5: Tamamen
katiliyorum).

Lider-iiye etkilesimi &lgegi: LUE'yi belirleyebilmek amaciyla Liden & Maslyn’in (1998) gelistirdigi 12
maddeli 6lgek kullanilmistir. Olgek, her birinde {i¢ madde bulunan sevgi, sadakat, katki ve mesleki sayg1
alt-boyutlarina sahiptir. Olgegin, Tiirkgeye ceviri, gegerlik ve giivenirlik ¢alismalar: Bas, Keskin ve Mert
(2010) tarafindan yapilmaistir. Olgege ait ornek ifadeler su sekildedir: “yoneticimizi kisi olarak ¢ok severim
(sevgi)”, “yOneticimiz, konu ile ilgili tam bir bilgisi olmasa dahi, is ile ilgili yaptiklarimi baska bir tiste
karst savunur (sadakat)”.

Politik beceri 6lgegi: Calisanlarin PB diizeylerini 6lgebilmek amaciyla Ferris vd.'nin (2005) hazirladig 18
maddeli 8lgekten yararlanilmistir. Olgegin alt-boyutlar1 samimi gériinme, sosyal agikgdzliiliik, iliski
kurma ve kisilerarasi iliskilerde etkileme olarak isimlendirilmistir. Olgegin, Tiirkgeye ceviri, gecerlik ve
glvenirlik ¢alismalar1 Kat1 (2016) tarafindan yapilmistir. Olgege ait ornek ifadeler su sekildedir: Tligki
kurma boyutuna ornek ifade “isyerinde digerleriyle iliskilerimi gelistirmeye olduk¢a zaman ayiririm

i

(iliski kurma)”, “insanlara kars1 samimi bir ilgi gostermeye ¢alisirim (samimi goriinme)”.

Kariyer basarist 6lgegi: KB'yi 6lgmek icin bes madde ve tek boyuttan olusan Greenhaus vd.’nin (1990)
olusturdugu oSlcek kullanilmustir. Olgek, isgorenlerin KB algilarini tek boyutta dlgmektedir. Olgegin,
Tiirkceye ceviri, gecerlik ve giivenirlik caligmalar1 Kat1 (2016) tarafindan yapilmstir. Olgege ait 6rnek
ifade, “kariyer siirecinde elde ettigim basarilardan dolayr memnunum” seklindedir.

4.2. Orneklem

Veriler, Istanbul’da bulunan dért ve bes yildizl1 otel isletmelerindeki isgorenlerden toplanmistir. Anket
formu, isgorenlerle kisisel gortismeler yapilarak 1-30 Eyliil 2019 tarihleri arasinda uygulanmistir. Siirecin
2019 yilinda gergeklestirilmesi ve TR Dizin Etik Kurul Kriterlerinin 1 Ocak 2020 tarihinde gegerlilik
kazanmas1 nedeniyle etik kurul izni alinmamistir. Uygulama siireci, arastirmacmin ilk yazar1 ve
arastirmanin amaci ve kapsami konusunda egitilmis anketorler ile yiiriitiilmiistiir. Uygulama siireci
sonunda 312 anket toplanmistir. Hatal1 ve eksik doldurulmus 18 anket formu elendikten sonra 294 anket
formu ile analizler yapilmistir. Gii¢ analizi, gozlenen (N=35) ve gizil (N=9) degiskenlerin sayisi, etki
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biiytikliigii (d=0.30), olasilik degeri (p=.05) ve istatistiksel gii¢ (0.80) sartlar1 altinda, arastirma modelinin
tahmin edilebilmesi i¢in 184 anketin yeterli oldugunu gostermistir (Soper, 2022). 294 kisilik 6rneklem,
minimum &rnek boyutunu kargilamistir. Ornekleme yéntemi kolayda drneklemedir.

4.3. Veri Analizi

Arastirma verilerinin analizinde IBM SPSS 26.0, AMOS 23.0 paket programlari ve Process Makro v4.1
(Model 4, %95 giiven araligi (GA), 5.000 ényiikleme (bootstrap) drneklemi) yazilimi kullanilmigtir. Olgek
giivenirlikleri Cronbach alfa (a) katsayis1 hesaplanarak; 6lgiim modelinin gegerligi dogrulayici faktor
analizi (DFA) yardimiyla belirlenmistir. Arastirma modelinin testi i¢in kullanilan Process makro
yaziliminda, araci degiskenin etkisi 6n yiikleme metodu ile dl¢iilmekte ve yapisal esitlik modellerinde
ortaya c¢ikan sonuglara benzer sonuglar elde edilmektedir. Bu yazilim araciligiyla dogrudan, dolayl ve
toplam etkiler daha pratik ve kolay incelenebilmektedir. Ayrica aracilik etkisi, onyiikleme teknigi ile
yeniden ornekleme yapilarak sinanmaktadir. Analizler sonucunda elde edilen %95 GA’daki degerlere
bakilir ve bunlar sifir (0) degerini igermiyorsa etkinin anlamli oldugu kabul edilir (Hayes & Rockwood,
2017). Cagdas aracilik analizlerinde daha ¢ok tercih edilen bu testte, elde edilen sonuglarin Sobel testine
gore daha yiiksek diizeyde istatistiksel giice sahip oldugu belirtilmektedir (Hair, Hult, Ringle & Sarstedt,
2017).

Ote yandan, aracilik modellerine iliskin cagdas yaklasimda “tam aracilik” veya “kismi aracilik”
terimlerinin kullanilmamas: 6nerilmektedir. Bunlar yerine dogrudan etki ve dolayl etki gibi degerlerin
hesaplanmasi ve yorumlamalarin bu degerler iizerinden yapilmasi gerektigi ifade edilmektedir. Ciinkii
bu terimler, 6rneklem boyutundan etkilenmekte ve bu sekildeki bir ayrim kavramsal bir anlam veya deger
icermemektedir (Glirbiiz & Bayik, 2021). Buna ek olarak, ¢agdas aracilik analizlerinde etki biiytikliiklerine
bakilmas: gerektigi de vurgulanmaktadir. Her ne kadar geleneksel bir yaklasim olsa da Wen & Fan (2015),
etki bliytikliigtinii degerlendirirken, basit aracilik modellerinde, dolayli (ab) ve dogrudan (c’) etkinin aym
isarete sahip oldugu durumlarda PM (dolayll etkinin toplam etkiye orani= ab/c) degerinin
raporlanabilecegini vurgulamaktadir. Bu deger yorumlanirken, etki biiytikligii kiigiik, orta ya da biiytik
olarak ifade edilmek yerine dolayl etkinin, toplam etkinin hangi biiytiikliikteki kismini agikladig: belirtilir
(Jose, 2019).

5. Bulgular

Bu boliim gegerlik ve giivenirlik analiz sonuglari, tamimlayic istatistikler ve korelasyon analizi sonuglari,
arastirma modelinin testi bagliklarindan olugsmaktadir.

5.1. Gegerlik ve Giivenirlik Analizi Sonuglar

Veri analizine gegilmeden 6nce normal dagilim sartinin saglanip saglanmadigl, carpiklik ve basiklik
degerlerinin kontrolii ile incelenmistir. Bunun igin ilgili degerler, -1,5 ile +1,5 arasinda yer almalidir
(Tabachnick, Fidell & Ullman, 2007). Degerlerin bu sarta uyum gosterdigi ve verilerin normal dagildig:
belirlenmistir. Carpiklik ve basiklik degerlerinin kontroliinden sonra Olgeklerin gegerlik ve giivenirlik
degerleri kontrol edilmistir.

Olgeklerin yap1 gegerligi, dogrulayici faktor analizi (DFA) ile degerlendirilmistir. Bu asamada faktor
ylikleri sinir degerin altinda kalan ifadeler (ifade9-14-20-25) dlgekten ¢ikarilmistir. Diger ifadelerin faktor
ytikleri 0,50'nin {izerinde oldugundan yeterlidir (Hair, Black, Babin, Anderson & Tatham, 2010) (Tablo 1).
Model uyum indisleri incelendiginde (x*/df=2,78; RMSEA=,078; GFI=90; CFI=89; NFI=90) Onerilen
modelin veri ile uyumlu oldugu goriilmektedir.

Tablo 1, 6l¢iim modelindeki 6lgeklerin yakinsak gecerligini belirlemek icin hesaplanan birlesik giivenirlik
(CR) ve agiklanan ortalama varyans (AVE) degerlerini de gostermektedir. Yakinsak gecerligin saglanmasi
icin gerek sartlar, CR>,70; AVE>,50 (Fornel & Larcker, 1981) ve CR>AVE’dir (Hair vd., 2010). [lk asamada
LUE ve KB 6lcekleri bu sarti saglamis, PB olceginde AVE=41 olarak tespit edilmistir. Bu nedenle PB
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Olceginden faktor yiikii gorece diisiik olan ifadel3 (,618) Olgekten cikarilmis ve AVE degeri yeniden
hesaplanmistir. Bu islemden sonra istenen seviyeye ulasan AVE degeri ile dl¢eklerin yakinsak gegerliginin
saglandig1 soylenebilir.

Olgekler arasindaki ayrisma gegerligi, Fornell-Larcker Olgiitii (FLO) araciligiyla degerlendirilmistir. Buna
gore bir yapmin AVE degerinin karekokii, diger yapilar ile bahse konu yapin korelasyon
katsayilarindan yiiksek olmalidir (Fornell & Larcker, 1981). Tablo 2’deki (*) degerleri, bu islem sonrasinda
ortaya c¢ikan katsayilardir ve o6lgeklerdeki ayrisma gegerliginin saglandigini gostermektedir. Son olarak,
olgeklerin giivenirligini belirlemek i¢in hesaplanan a katsayisi ,70"in iizerindedir. Elde edilen tiim bu
sonuglar, arastirmada kullanilan 6lgeklerin gecerli ve glivenilir oldugunu gostermektedir.

Tablo 1. Olgiim Modelinin Dogrulayic1 Faktér Analizi Sonuglari

Olgek Faktor/Madde Faktor yiikii Carpiklik Basiklik a
Etki
ifade3 ,838 -,572 -,301
Ifade2 ,877 -,649 -,094
Ifadel ,869 -,537 -,377
Sadakat
Lider-Uye Ifade6 824 -,559 -,297
Etkilesimi Ifade5 ,862 -,664 -,194
ifade4 ,778 -,488 -,341 ,93
AVE=73 Katk:
CR=,99 Ifadel2 ,739 -,546 ,040
Ifade7 ,677 -,482 -,661
ifade8 ,638 -,663 -,031
Mesleki saygt
Ifadell ,781 -,582 ,279
ifade10 ,857 -,423 -,380
Iletisim kurma
Ifadel5 ,663 -,460 -, 426
ifadel6 ,718 -,425 -,379
ifade17 ,755 -,505 ,192
Ifadel8 ,829 -,619 ,280
Samimi goriinme
ifade19 ,722 717 ,025
Politik beceri Ifade21 ,722 -,595 -, 143
fSosyal zekd 9
AVE=52 ifade22 ,653 -,724 ,505 ’
CR=,99 ifade23 772 -,712 ,569
Ifade24 ,790 -,397 -,459
ifade26 ,780 -,656 -,038
Kisileraras: etki
Ifade27 ,806 -,707 422
Ifade28 ,760 -,525 ,138
ifade29 ,719 -,478 -,376
ifade30 ,780 -, 444 -,067
, ifade35 ,888 -,786 ,550
Kariyer bagarist =30 4 a4 1900 -,493 _173
AVE=79 1fade33 ,860 -,577 -,138 ,92
CR=97 ifade32 ,817 -,618 ,150
ifade31 ,746 -,611 -,347
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5.2. Tanimlayici Istatistikler ve Korelasyon Analizi Sonuglari

Katilimcilarin %58,5’i erkek, %69,5'i bekar, %72,1'i 30 yas alti, %91,1'i ortadgretim ve tizeri egitime sahip,
%72,4"1i sezonluk calisan, %70,2’si giinliik 0-8 saatlik calisma siiresine sahip, %60,7’si 6nlisans ya da lisans
egitimi almus, %70,1’i turizm egitimi almis, %44,5’i bir yildan az siirelik isletme deneyimi, %42,4’1 1-5 yil
aras1 sektor deneyimine sahip kisilerden olugsmaktadir.

Tablo 2’de yer alan 6lgek ortalamalar: incelendiginde, ¢alisanlarin liderleri ile etkilesim diizeyleri (x=3,67),
algiladiklar1 politik beceri (x=3,91) ve kariyer basaris1 (x=3,78) diizeylerinin yiiksek oldugu soylenebilir.
Ayrica tablodaki Pearson korelasyon katsayilari LUE ve PB arasinda orta seviyeli pozitif bir iliskiye isaret
etmektedir (r=,50; p<,01). Ayn1 sekilde LUE ve KB arasindaki iliskinin de orta seviyeli pozitif iliski oldugu
gortilmektedir (r=53; p<01). PB ve KB arasindaki iligkinin ise pozitif ve yiiksek diizeyli oldugu
goriilmektedir (r=,69; p<,01).

Tablo 2. Degiskenlerin Ortalamalari ve Iligki Katsayilari

Degiskenler X SS 1 2 3

1. LUE 3,67 ,81 (0,85%)

2.PB 3,91 ,63 ,50** (0,73%)

3. KB 3,78 ,88 ,53** ,69** (0,88%)
n=294 **p<0,01 (iki yonlit)

*FLO degerleri

5.3 Arastirma Modelinin Testi

Arastirma modeli test edilirken literatiirde arastirma degiskenleri ile iligkili olabilecegi icin kontrol
edilmesi onerilen (Andrews, Kacmar & Harris, 2009) yas, calisma stiresi, egitim durumu, isletme ve sektor
deneyimleri degiskenlerinin etkileri kontrol edilmistir. Tablo 3’teki sonuglara gore PB'nin arac1 degisken
olarak belirlenen LUE iizerindeki etkisinin (a katsayisi) anlamli ve pozitif oldugu goriilmektedir (B=,68;
SE=,06; p<,01). Sonuglara gore PB, LUE’deki degisimin %32’sini agiklamaktadir (R?>=,32). Bu sonuca gore
H2 hipotezi kabul edilmistir. LUE, KByi (b katsayis1) anlamli olarak pozitif yonde etkilemektedir (B=,24;
SE=,05; p<,01). Buna gore H3 hipotezi kabul edilmistir. Son olarak, PB'nin, KB (bagimli degisken)
tizerindeki etkisinin de (dogrudan etki — ¢’ katsayis1) anlaml ve pozitif oldugu tespit edilmistir (B=,83;
SE=,06; p<,01). Boylelikle H1 hipotezi kabul edilmistir. KB’deki degisimin %55'i (R>= ,55) LUE ve PB

tarafindan agiklanmaktadir.

PB’nin, bagimli degisken olan KB {tizerindeki toplam etkisi (c katsayis1) incelendiginde ise bu etkinin
pozitif yonde ve anlamli oldugu goriilmiistiir (B=,99; SE=,08; p<,01). KB’deki degisimin %52’si (R?=,52) PB
tarafindan agiklanmaktadir. Buna gére LUE'nin KB iizerindeki degisime katkist %3 olarak ortaya
¢ikmaktadir. Son olarak PB'nin KB {iizerindeki dolayli etkisi incelenmistir. Sonuglar, GA degerleri sifir
icermediginden anlamhidir ve pozitif yonlii bir etkiyi isaret etmektedir (B=,16; SE=,04; GA=,07 —,27). Buna
gore H4 hipotezi kabul edilmistir.

Tablo 3. Degiskenlerin Ortalamalari ve {ligki Katsayilar

.. LUE KB
Degiskenler B SE - B SE D
PB a ,68 ,06 <,01 d ,83 ,06 <,01
LUE b 24 ,05 <01
Sabit i1 1,27 ,31 <01 i2 ,10 ,28 71
R2=,32 R2= 55
F (1, 280) =22,01; p<,01 F (2, 279) = 48,66, p<,01
Dolayl Etki ab ,16 ,04 GA=,07 -,27
Toplam Etki C ,99 ,08 GA=,87-1,11
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Sekil 2, analizler sonucunda ortaya ¢ikan katsayilar1 gorsel olarak sunmaktadir. Arastirma modelinin
analizi ile elde edilen bulgular tekrar 6zetlenirse, PB'nin KB iizerindeki hem toplam etkisi (c katsay1s1)
(B=99; p<,01) hem de dogrudan etkisi (¢’ katsayis1) (B=,83; p<,01) yiiksek diizeyli ve pozitif birer etkidir.
Dogrudan etkinin daha diisiik bir katsayiya sahip olmasi arastirma modelinde bulunan LUE'nin araci
roliine vurgu yapmaktadir. PB, KB degiskenini LUE iizerinden dolayli olarak da etkilemektedir. Dolayl
etkinin katsayis1 B=,16"dur. Etki biiytikliigiine bakildiginda PM degerinin ,16 oldugu goriilmektedir. Buna
gore dolayl etki toplam etkinin %16'smi1 agiklamaktadir.

Lide r-ﬁ}re
Etkilesimi -
e b= 24

_— T

Kariyer Basarsi ‘

Politik Beceri

= 00% | =33 ——»

*p<,01

Sekil 2. Degiskenler Arasindaki Katsayilarin Gortintimii

6. Tartisma ve Sonuc¢

Calisanlarin kariyer gelisiminin nasil saglanacagl uzun zamandir yonetim, psikoloji (Spurk vd., 2019) ve
konaklama literatiiriinde onemli bir arastirma alan1 olarak deger gormektedir (Kichuk vd., 2019). Buna
ragmen konu hakkindaki aragtirma sayis1 hala sinirli diizeydedir (Kravariti vd., 2021). Daha da derine
inilince, KB’deki 6znel algilarin dikkate alinmas: gerektigi kariyer teorisinde vurgulanmasma ragmen
(Breland vd., 2007), KB’yi saglamas: agisindan bireysel ve buna ek olarak durumsal degiskenlerin
etkilesimli olarak roliinii inceleyen arastirma sayisindaki eksiklik daha da goze ¢arpmaktadir (Nabi, 2003).
Literatiirde, bu degiskenlerin KB {izerindeki etkisini inceleyen arastirma sayist oldukga kisitlidir (Breland
vd., 2007; Kati, 2016; Lee vd., 2019). Bu kisit1 konaklama literatiiriinde de tanimlayan arastirma, KB'yi
etkileyen durumsal degisken olarak LUE, bireysel degisken olarak PB'nin, 6znel KB algisindaki roliinii
incelemistir.

Calismada elde edilen bulgular, KB'nin hem PB ve LUE’den dogrudan etkilendigini hem de PB’den, LUE
tizerinden dolayli olarak daha giiglii bir bigimde etkilendigini gostermektedir. Daha detayli bir sekilde
incelendiginde PB, KB’yi anlamli ve pozitif olarak etkilemektedir. Buna gore PB diizeyleri yiiksek olan
calisanlarin daha yiiksek diizeyde KB elde etmeleri beklenmektedir. Bu, farkli sektorlerde yapilan
calismalarin bulgulari ile benzerdir (Judge & Bretz, 1994; Breland vd., 2007; Todd vd., 2009; Blickle vd.,
2010; Blickle vd., 2011; Munyon vd., 2015; Bolat & Kati, 2016; Kati, 2016; Lee vd., 2019; Chen vd., 2021).
Ay sekilde KB, LUE’den de anlamli ve pozitif olarak etkilenmektedir. Liderleri ile yakin ve kaliteli iliski
kuranlarin, daha yiiksek KB elde edebilecekleri soylenebilir. Otelcilik sektdriinde daha dnce yapilmis
calismalar benzer bir sonuca isaret etmektedir (Park vd., 2017). Ayni sekilde orgiitle uyum yakalamis
calisanlar da daha ytiksek KB’ye ulasmaktadir (Lei vd., 2021).

Arastirmanin 6nemli bir diger sonucuna gore KB tizerinde bireysel kosullarin daha yiiksek bir etkiye
sahip oldugu sdylenmelidir. Ciinkii PB'nin KB iizerindeki etkisi, LUE ye gore daha yiiksektir. Literatiirde
de planl bir kariyer gelisiminin, genellikle kisinin igsel nitelikleri tarafindan yonlendirildigi
vurgulanmaktadir (Ng, Eby, Sorensen & Feldman, 2005; Wang, 2013).

Aragtirmanin bir diger sonucu, KB'nin PB’den LUE araciligiyla daha giiglii bir sekilde etkilendigidir. By,
PB diizeyleri yiiksek olmasinin yaninda liderleri ile giiglii iliski kuran calisanlarin daha yiiksek KB
diizeyine erisebileceklerini gostermektedir. Mevcut arastirmalar, lider-tiye iliskilerinin PB ile KB
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arasindaki iliskide 6nemli aracilardan biri oldugunu 6ne siirmektedir (Wei vd., 2010; Bolat & Kati, 2016;
Kati, 2016; Lee vd., 2019).

PB, calisanlarin liderle daha yiiksek etkilesime girebilmeleri igin gerekli firsatlar1 tespit edebilme ve
bunlar1 uygulayabilme yetenegi saglamaktadir. Ciinkii calismanin sonuglarina gére PB, LUEyi anlamh
ve pozitif yonde etkilemektedir. Bu sonug farkli sektorlerde yapilan calismalar ile uyumludur (Wei vd.,
2010). Bu sayede calisanlar, i¢ gruba dahil olma firsat1 yakalayabilmekte ve liderlerinden, kariyerleri ile
ilgili daha olumlu degerlendirmeler ya da ddiiller alabilmektedir (Lee vd., 2019). Bu durum, emek-yogun
bir sektor olan ve is siirecleri iginde liderler ile daha ¢ok iliski kurmay1 gerektirebilen otelcilik sektoriinde
onemlidir (Chang, Liu, Wang & Yi, 2020). Ciinkii i¢ gruba dahil olma firsat1 yakalayabilen ve KB
diizeylerini artiran galisanlar daha yiiksek is motivasyonu ile orgiitsel hedeflere ulasilmasina daha fazla
katki saglayabilir.

Calismadan elde edilen bulgulara dayanarak, yiiksek PB diizeyine sahip olan galisanlarin liderleri
tizerinde daha biiytik bir etki yaratarak kolaylikla fark edilebilecekleri soylenebilir. Bu, 6rgiit icinde uygun
kisilerin istthdami durumunda orgiitsel hedeflerin saglanmasinda bir problem olusturmayabilir. Ancak
orglitte gerekli bilgi ve becerilerden yoksun olan ancak yiiksek PB diizeyleri sayesinde liderleri {izerinde
etki birakabilen calisanlarin varlifi durumunda Orgiitsel hedeflerin saglanmasi zorlasabilir. Ayni
zamanda bu durum, diger c¢alisanlar tizerinde de olumsuz etki birakarak, orgiitsel hedeflerin
gerceklesmemesine yol agabilir. Giinliik iligkilerin yogun oldugu ve is siireglerinin biiyiik oranda insanlar
tizerinden ilerledigi otelcilik sektoriinde bu konuya 6nem verilmelidir.

Sonug olarak, bu calismanin bulgulari, otel calisanlarinin PB’leri ve liderleri ile kurduklar yiiksek
etkilesim ile kariyer avantaji elde edebilecegi goriisiinii desteklemektedir. Bu bulgu isgorenleri,
kariyerlerini ilerletebilmeleri igin PB’leri 6grenmeye, gelistirmeye ve buna agirlik vermeye motive
etmelidir. Ayrica ¢alismadaki PB ve KB arasindaki iliskide bir araci olarak LUE hakkindaki bulgularimiz,
PB'nin isleyisini daha iyi aydinlatmaya yardimci olabilir ve otel isletmelerinin orgiitsel baglaminda
¢alisanlarin kariyer beklentisine nasil fayda saglayabilecegini ortaya ¢ikarabilir.

7. Oneriler

KB iizerinde PB'nin LUE’ye kiyasen daha biiyiik bir etkiye sahip olmasi nedeniyle caliganlarin kisisel
yeteneklerini gelistirmeleri daha Onemlidir. Bu nedenle ¢alisanlarin, iletisim, sosyal zeka, insanlari
etkileme giicti gibi dogrudan PB ile ilgili veya miizakere, sorumluluk alabilme, kriz aninda sorun
¢ozebilme gibi diger yeteneklerini gelistirmeleri, yiiksek KB elde edebilmelerinin 6niinii agacaktir. Bunun
yaninda ¢alisanlarin liderleri ile daha yakin iliskiler kurmalar1 da terfi etmelerine, gesitli tesvikler (6diil
vb.) almalarina ya da orgiit i¢i kaynaklara daha kolay erisim saglayabilmelerine zemin hazirlamaktadir.
Boylelikle bunlar daha yiiksek KB algisina katk: saglayabilir.

Otel isletmeleri, 6zellikle PB diizeyleri diisiik olan ¢alisanlarina bu beceriyi gelistirmelerine yardimci
olmak igin gesitli egitim programlar1 saglayabilir. Gerek is siireglerini deneyimledikleri gerekse de kisisel
yeteneklerini gelistirebildikleri simiilasyon igerikli ekip tabanh programlar, calisanlarin PB diizeylerini
gelistirmesinde yardimci olacaktir. Bu noktada arastirma sonuglarmma dayali olarak, egitim
programlarinda ¢alisanlarin kisisel sermayelerini artirict uygulamalara agirlik verilmelidir.

Otel isletmeleri PB diizeyleri yiiksek olan ¢alisanlari belirlemeli ve onlar1 6rgiit icerisinde yiiksek derecede
sosyal etkilesim gerektiren ya da simr birimlere yerlestirmelidir. Boylelikle insan sermayelerinden
gerektigi Olciide faydalanabilirler. Ancak PB’yi salt kisisel g¢ikarlar1 i¢in kullanan galisanlara dikkat
edilmelidir. Bu nedenle orgiitler ise alim, performans degerlendirme, terfi gibi siireclerde liyakate dayali
objektif kriterler gelistirmeli ve bunu yayginlastirmalidir. Ancak bu, PB diizeyleri yiiksek olan kisilerin
ise alinmamas1 anlamina gelmemektedir. Daha yiiksek PB’ye sahip adaylarin lider olma olasilig1 daha
yliksek oldugundan, esit kosullar s6z konusu oldugunda yiiksek PB diizeyi bir referans olabilir.
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8. Stnirliliklar ve Gelecek Arastirmalar i¢in Oneriler

Arastirmada degiskenler arasindaki iliskiler incelenirken, arastirma sorular: geregince faktor boyutlarina
gore ayri ayri inceleme yapilmamis, bunun yerine ana degiskenler iizerinden inceleme yapilmistir.
Sonraki arastirmalarda faktor boyutlar itibariyle degiskenler arasindaki iligkilerin incelenmesi, daha
detayli sonuglari ortaya gikarabilir. Ornegin Munyon vd. (2015), is performans {izerinde en ok etkisi olan
PB boyutlarinin sosyal zeka ve kisileraras: etki oldugunu ifade etmektedir. Buna benzer sekilde KB
tizerindeki PB etkisi alt-boyutlara gore degisebilir. Bu, sonraki arastirmalar i¢in énemli bir inceleme
konusu olabilir.

Aragtirmanin verileri katilimcilarin 6z-degerlendirmeleri ile toplanmistir. Ancak sonraki arastirmalarda
veriler, calisanlarin kendisi disinda, liderlerinden veya is arkadaslarindan toplanabilir. Bu sayede
sonuglarin objektifligi artirilabilir. Ayrica arastirmadaki bakis agis1 ¢alisanlarin  durumunu
yansitmaktadir. Sonraki aragtirmalarda galisanlarin PB diizeylerinin ya da LUE'nin drgiitiin performansi
tizerinde nasil bir etkisi oldugu arastirilabilir.

Aragtirmada KB, 6znel olarak incelenmistir. Ancak yukarida ifade ettigimiz tizere KB'nin bir de nesnel
yonii vardir. Degiskenlerin nesnel KB tiizerinde herhangi bir etkisinin olup olmadiginin arastirilmasi,
KB’nin biitiinciil olarak degerlendirilmesine imkan taniyabilir.

Aragtirmada veri toplama isleminin sadece Istanbul’da yapilmasi ve kolayda drnekleme yonteminin
kullanilmasi nedeniyle sonuglar genellenirken ‘dikkatli’ davranmak gerekmektedir. Bu nedenle farkl
illerde de benzer arastirmalarin olasilikli 6rnekleme yontemleri ile yapilmasi, sonuglarin genellenebilir
olmasina kapr aralayabilir.

Tesekkiir ve Bilgi Notu

Destek Bilgisi: Bu ¢alismanin hazirlanmasi siiresince herhangi bir bireyden ya da kurumdan ayni ya da
nakdi bir yardim/destek alinmamuistir.

Etik Onay1: Makalede ulusal ve uluslararas: aragtirma ve yayin etigine uyuldugunu yazarlar beyan eder.
Aksi bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and
Sports Sciences Dergisinin hicbir sorumlulugu olmayip, tiim sorumluluk makale yazarlarina aittir.

Etik Kurul Onay1: Bu ¢alisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir.
Cikar Catismasi: Makalede herhangi bir ¢ikar ¢atismasi ya da kazanc yoktur.

Arastirmacilarin Katki Orani: Calisma iki yazarin katkisi ile hazirlanmigtir. Katki oranlari: 1. Yazar = %50,
2. Yazar= %50.
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Oz

Bu arastirmada sahip oldugu turizm degerleri ile gelisime acik oldugu diisiiniilen Ermenek’in alternatif turizm potansiyelinin
biitiinsel bir bakis agisiyla sistematik bir sekilde incelenerek giiclii-zayif yonleri ile firsat-tehditlerinin belirlenmesi ve turizmin
gelistirilmesine yonelik onerilerin olusturulmas: amaclanmaktadir. Nitel yontemin benimsendigi arastirmada fenomenoloji ve
durum arastirmast arastirma deseni olarak belirlenmis olup on ii¢ kisiyle yar1 yapilandinlms goriisme gerceklestirilmistir.
Maxqda programi yardumiyla yapilan icerik analizi sonuglarina gore dort ana tema, dokuz alt tema ve yiiz altmis kod
belirlenmistir. En ¢cok kodlama siraswyla turizmin siirdiiriilebilirligi, turizmin olumsuz yonleri, turizm olanaklar: ve turizmin
olumlu yonleri ana temalarina yénelik olmustur. Ote yandan katiimcilarin en uzun bahsettigi alt tema dogal, tarihi ve kiiltiirel
degerlerin varlig1 temasina, en kisa bahsettigi alt tema ise tehditler temasina iliskindir. Ayrica SWOT analizi sonuglari
Ermenek’in turizm agisindan giiclii yonleri kadar zayif yonlerinin de oldugunu gostermektedir. Diger taraftan firsat ve
tehditlerin de ortaya koyuldugu calismada, nihai olarak Ermenek turizminin gelisimine yonelik tiim paydaslar: ilgilendiren
oneriler gelistirilmistir.

Anahtar Kelimeler: Siirdiiriilebilir Turizm, Alternatif Turizm, Ermenek, Maxqda, SWOT Analizi.

From A Sustainable Tourism Perspective, Ermenek's Alternative Tourism Potential: A
Qualitative Research

Abstract

In this research, it is aimed to systematically examine the alternative tourism potential of Ermenek, to determine its strengths-
weaknesses and opportunities-threats, and to create suggestions for the development of tourism. In the study, phenomenology
and case study were determined as research design and semi-structured interviews were conducted with thirteen people.
According to the results of the content analysis made with the Maxqda program, four main themes, nine sub-themes, and one
hundred and sixty codes were determined. The most coding was for the main themes of sustainability of tourism, negative aspects
of tourism, tourism opportunities, and positive aspects of tourism, respectively. On the other hand, the sub-theme that the
participants talked about the longest was the theme of the existence of natural, historical and cultural values, and the sub-theme
they talked about the shortest was the theme of threats. In addition, SWO'T analysis results show that Ermenek has weaknesses
as well as strengths. In the study, in which the opportunities and threats are also revealed, suggestions for the development of
Ermenek tourism, which concerns all stakeholders, have been developed.

Keywords: Sustainable Tourism, Alternative Tourism, Ermenek, Maxqda, SWOT Analysis.

*Arastirmada yapilan SWOT analizi sonuglarina Karaman ilinin Ermenek ilgesi icin hazirlanan “Turizm Master
Plan1”nda yer verilmistir.
t Bu ¢alisma i¢in Karamanoglu Mehmetbey Universitesi, Sosyal ve Beseri Bilimler Bilimsel Arastirma ve Yayin Etik
Kurulu tarafindan 18.04.2022 tarih ve 03 toplant: sayili “Etik Kurul Onay1” alinmistir.
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Extended Summary

Today, types of tourism aiming to ensure sustainability by using the environment while respecting
environmental resources have become important. In other words, alternative tourism and special interest
tourism types have played an important role in protecting and improving the quality of touristic resources.
In this context, it is aimed to systematically examine the alternative tourism potential of Ermenek, which
is thought to be open to development with its tourism values, with a holistic perspective, to determine its
strengths-weaknesses and opportunities-threats and to create suggestions for the development of tourism.
In addition, the evaluation of the economic, socio-cultural, and environmental development of Ermenek
in terms of tourism is another aim of the research.

The qualitative research method was used to determine the alternative tourism potential of Ermenek from
a sustainable tourism perspective and to make a SWOT analysis for Ermenek tourism. In order to carry
out the research in a systematic way, phenomenology and case study were determined as the research
design. Semi-structured interview technique was used to obtain the opinions of the participants on
Ermenek tourism. Participants were determined by the purposive sampling method and a total of 13
participants were interviewed. Then, the data were documented and analyzed in the Maxqda 20
qualitative analysis program. Open code and closed code systems were used in the processing of the data.
In the light of the determined codes, the data were subjected to content analysis, and frequency analysis
was carried out within this scope. In addition, SWOT analysis was carried out in order to determine the
strengths and weaknesses, opportunities, and threats of Ermenek in terms of tourism.

The most important result obtained in the research is about the tourism diversity that can be realized in
Ermenek. Cultural tourism, faith tourism, archaeological tourism, eco-tourism, highland tourism, winter
tourism, cave tourism, sports tourism, gastronomy tourism, festival tourism, and diaspora tourism have
been identified as possible alternative tourism types in Ermenek. Another important result of the research
is about the code system. In this context, four main themes, nine sub-themes, and one hundred and sixty
codes were determined. On the other hand, by examining the expressions of the participants about the
themes, the most repeated words in the research were revealed. At this point, the words “tourism,
Ermenek, people, tourist, potential, history, culture, natural, future, environment, development, strong,
weak, local, physical” have been determined as the words with the highest frequency. In the research, the
main theme of the sustainability of tourism was determined as the most coded main theme, and the main
theme of the positive aspects of tourism was determined as the least coded main theme. On the other
hand, the longest mentioned sub-theme was also determined in the research. It was determined that the
sub-theme that the participants talked about the longest during the interviews was the existence of natural,
historical, and cultural values. Then, alternative tourism diversity and economic development were the
longest mentioned sub-themes. On the other hand, opportunities, strengths, and threats were determined
as the shortest mentioned sub-themes.

According to the results of the SWOT analysis made in the research, Ermenek is a destination with tourism
potential with its opportunities for four seasons tourism, alternative tourism diversity, enabling nature-
based tourism types, presence of historical and cultural values, destination-specific festivals, etc. In
addition, due to its proximity to important tourism centers, an increase in the number of visitors, tours,
touristic activities, and investments is expected in the future, it enables economic, socio-cultural, and
environmental development, it is possible to accelerate the maintenance and repair works of historical and
touristic places and all these are seen as an opportunity. On the other hand, it seems extremely important
to turn situations such as transportation problem, lack of advertisement and promotion, insufficient
protection of historical and cultural places, environmental degradation, infrastructure and superstructure
problems, etc. into advantages. Similarly, situations such as unplanned and dense construction,
destruction of nature, environmental pollution, and waste problems are seen as possible threats in the
future. As a matter of fact, the information obtained about Ermenek tourism as a result of interviews with
important stakeholders offers some contributions to both the literature and practice.
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This research is limited to Ermenek district of Karaman province. In addition, the participants involved in
the research, the chosen research method, the analyzes, and the findings made through a program are
another limitation of the research. In line with the limitations of the research, many suggestions have been
made for all tourism stakeholders. Suggestions have been formed by taking into account transportation,
advertisement, and promotion, historical and cultural values, infrastructure and superstructure,
alternative tourism types, recreational activities, nature sports, local people, products specific to the
region, etc. It is recommended that the recommendations be taken into account by the stakeholders. It is
believed that only in this way the weaknesses and threats of Ermenek tourism can be reduced. Thus, it is
thought that the applicability of alternative tourism types determined for Ermenek will increase and the
economic, socio-cultural, and environmental development of the local people will be ensured.
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1. Giris

Turizm endiistrisinin diinya genelinde hizli bir gelisim gostermesi bircok iilkenin ilgisini ¢ekmektedir.
Ulkeler igin gelir saglayan dnemli endiistriler arasinda yer alan turizm; dogal, tarihi ve kiiltiirel degerler
ile onemli bir pazar olusturabilme giiciine sahiptir. Bu durum turizmin {ilke ekonomilerine katkisin1 6n
plana gikarmaktadir. Bu yoniiyle turizm, sagladigi ekonomik gelir sayesinde gerek bolgelerin gerekse
tilkelerin ekonomik, sosyo-Kkiiltiirel ve cevresel anlamda gelisim gostermesinde 6nemli rol oynamaktadir.

Turizmin gelismesi sonucu ortaya ¢ikan olumlu ekonomik, sosyo-kiiltiirel ve cevresel etkilere karsin
plansiz gelisme sonucu bazi olumsuz etkilerin de ortaya gikmasi sdz konusu olmaktadir. Ozellikle
destinasyonlar1 ziyaret eden turist sayismin ve turistlerin ihtiyaclarim1 karsilamaya yonelik turistik
isletmelerin sayisinin artmas: ile dogal ve sosyo-kiiltiirel gevrede birtakim bozulmalar meydana
gelebilmektedir. S6z konusu bozulmalar ve tahribatlar ise turistik kaynaklarin tekrar kullanilmasini bazen
uzun siire engelleyebilmekte, bazen ise imkansiz hale getirebilmektedir (Alkan, 2015). Dolayisiyla dogal
ve kiiltiirel kaynaklarin etkili ve dengeli kullanimina 6nem verilmeye basglanmistir. Bu anlayisla, Birlesmis
Milletler Brundtland Raporu’'nda (1987) ekonomik, sosyal ve gevre politikalarinin birlikte uygulanmasi
esasina dayanan ve gevreyi koruyan bir siirdiiriilebilir kalkinma Onerisi olusturulmustur. Boylelikle
dogal, tarihi ve sosyo-kiiltiirel kaynaklara bagimli olan turizm endiistrisi igin de siirdiiriilebilirlik kavrami
onemli hale gelmistir. Nitekim sehirlerde meydana gelen énemli ¢evre sorunlarindan uzaklasip doga ile
i¢ ige olma diistlincesi, siirdiiriilebilir turizmin etkinliginin artmasini saglamistir (Celik Uguz, 2011).

Giintimiizde gevresel kaynaklara daha saygili bir sekilde cevreyi kullanarak stirdiirebilirligi saglamay1
amaglayan turizm tiirleri 6nemli hale gelmistir (Sag & Yaldiz, 2020). Diger bir ifadeyle, turistik
kaynaklarin korunmas: ve kalitesinin yiikseltilmesi igin alternatif turizm ve 0zel ilgi turizmi gesitleri
onemli bir role sahip olmustur (Tekeli & Kiric1 Tekeli, 2020). Bu kapsamda yiirtiyiis, dagcilik, rafting, kano,
yaban hayat1 ve kus gozlemciligi, fotografcilik, macera turizmi, iftlik turizmi, yayla turizmi gibi dogaya
saygili turizm cgesitleri ve rekreatif etkinlikler siirdiiriilebilir turizm kapsaminda 6nemli birer faaliyet
olarak goriilmektedir (Bayram, 2016). Bu agidan kirsal bir bolge olan Ermenek, tarihi ve kiiltiirel mirasi,
doga ile uyumlu yapisi, cografyasi, yaylalari, su kaynaklar1 vb. unsurlari ile gesitli turizm faaliyetlerinin
gelismesi ve oOzgiin bir c¢ekicilik merkezi olmasi agisindan bir¢ok Ozellik tasiyan Onemli bir
destinasyondur. Ancak Karamanogullar1 Beyligi'ne baskentlik yapmis Ermenek gerek tarihi gerek
kiiltiirel gerekse dogal agidan 6nemli turistik kaynaklara sahip olmasina ragmen turizm gelisimi agisindan
hentiz yeterli diizeye ulasamamistir. Dolayisiyla bu aragtirmada sahip oldugu turizm degerleri ile
gelisime agik oldugu diisiiniilen Ermenek’in alternatif turizm potansiyelinin biitiinsel bir bakis agisiyla
sistematik bir sekilde incelenerek gliglii-zayif yonleri ile firsat-tehditlerinin belirlenmesi ve turizmin
gelismesine yonelik Onerilerin olusturulmasi amaglanmaktadir. Bununla birlikte Ermenek’in turizm
agisindan ekonomik, sosyo-kiiltiirel ve cevresel gelisiminin degerlendirilmesi arastirmanin bir diger
amacini olusturmaktadir.

Ermenek 6zelinde yapilmis ¢calismalar incelendiginde kirsal turizm (Demir, 2019; Sag & Yaldiz, 2020) ve
gastronomi turizmi ($en, Se¢im & Akturfan, 2018) gibi genellikle belli bir turizm tiirtine odaklanilarak
yapilmis ¢alismalarin oldugu goriilmektedir. Ayrica yapilan bazi ¢alismalarin alanyazin taramasi ile
sinirli oldugu saptanmistir (Demir, 2019). Bu yoniiyle yapilan ¢alisma hem alan arastirmasina sahip
olmast hem de biitiinsel olarak Ermenek’in alternatif turizm potansiyelinin sistematik bir sekilde
incelenmesi bakimindan diger calismalardan farklilasmaktadir. Bagka bir ifade ile Ermenek’in
stirdiiriilebilir turizm perspektifinden alternatif turizm potansiyelinin tespit edilmesi, bu dogrultuda
turizm paydaglar ile derinlemesine goriismelerin yapilmasi, goriisme sonuglar1 dogrultusunda SWOT
(Strengths-Weaknesses-Opportunities-Threats) analizinin yapilmasi, bulgulari derinlemesine ortaya
koyabilmek amaciyla nitel bir yazilim programinin kullanilmasi yapilan arastirmanin 6zgiinligi
agisindan kritik 6neme sahiptir. Nitekim sahip oldugu dogal giizellikleri, tarihi ve kiiltiirel yerlerin varligs,
destinasyona 0zgli festival, senlik vb. etkinlikleri ve olumlu imaja sahip yapis1 boyle bir aragtirmanin
yapilmasin gerekli kilmistir.
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Arastirma kapsaminda ilk olarak siirdiiriilebilir turizm kavramina deginilmis ve Ermenek hakkinda genel
bir bilgilendirmeye yer verilmistir. Ardindan sahip oldugu alternatif turizm potansiyelleri agisindan
Ermenek turizmi alanyazindan hareketle detayl bir sekilde kaleme almmuistir. Arastirmanin yontem
kisminda, yapilan goriismelere ve SWOT analizine iliskin agiklamalara yer verilmistir. Son olarak
aragtirmada elde edilen bulgular ortaya koyulmus ve sonug boliimiinde elde edilen bulgular tartisilarak
cesitli Oneriler gelistirilmistir.

2. Kavramsal Cerceve
Bu kisimda ¢alismanin kavramsal ¢ergevesi sunulmustur.
2.1. Siirdiiriilebilir Turizm Kavrami ve Kapsami

Sanayilesme ile ekonomik, sosyal, cevresel, kiiltiirel ve teknolojik alanlarda ortaya ¢ikan gelismeler, bir
yandan insan yasamini olumlu etkilerken, diger bir yandan zaman igerisinde gevre kirliligi ve dogal
kaynaklar tizerinde olumsuz etkiler yaratmaya baslamistir. Artan olumsuz etkiler karsisinda dogal
cevrenin korunmasi ve cevre tahribatinin azaltilmasi énemli bir konu haline gelmistir (Ozbey, 2002).
Cevre tizerindeki bu olumsuzluklar: azaltmak amaciyla uluslararas: kuruluslar tarafindan ¢alismalar
baslatilmistir. Birlesmis Milletler Diinya Cevre ve Kalkinma Komisyonu 1987 yilinda “Ortak Gelecegimiz”
adli bir rapor yayimlayarak ekonomik, sosyal ve c¢evresel kaynaklari koruyan bir politikanin
benimsenmesi gerektigini belirtmis ve siirdiiriilebilir kalkinma kavramini 6ne siirmiistiir (Brundtland
Raporu, 1987).

Siirdiirilebilir kalkinma; “gelecek nesillerin ihtiyaglarin karsilama olanaklarini yok etmeden, simdiki neslin
ihtiyaclarimin karsilanabildigi gelisme siireci” olarak tanimlanmaktadir (Brundtland Raporu, 1987). Diger bir
ifadeyle siirdiiriilebilir kalkinma; temel gevresel, sosyal ve ekonomik hizmetlerin ve bu hizmetlerin
dayandigr ekolojik ve toplumsal sistemlerin varligimni tehdit etmeksizin sunulan gelismeyi ifade
etmektedir. Bu bakimdan stirdiiriilebilir kalkinmanin ekonomik, sosyal ve gevresel olmak tizere ii¢ boyutu
ortaya gikmaktadir (Kahraman & Tiirkay, 2017). Cevresel boyut dogal kaynaklarm korunmasini ve agir
tiikketilmeden kullanilmasini amagclarken sosyal boyut adaleti ve toplumun biitiin kesimlerinin karar
verme siirecine katilmasin1 hedeflemektedir. Ekonomik boyut ise ekonomik faaliyetlerin ¢evre ve sosyal
boyutlarini dikkate alarak kisa vadeli hedeflerle degil uzun vadeli diisiiniilerek gergeklestirilmesini
amaglamaktadir (Esitti, 2019).

Siirdiirilebilirlik yaklagimi gergevesinde dogal ve kiiltiirel kaynaklarin etkili ve dengeli kullanimina 6nem
verilmeye baglanmigtir. Dogal ve kiiltiirel kaynaklardan beslenen turizm ise yogun cevresel unsurlari ile
siirdiiriilebilirlige en ¢ok ihtiya¢ duyan endiistrilerdendir. Siirdiiriilebilir turizmin temelinde insanlarin
fiziki ve beseri cevresine olumsuz etkilerde bulunmadan turizm ve iirtin kalitesini gelistirmek
yatmaktadir (Cronin, 1990). Dolayisiyla siirdiiriilebilir turizm; “ziyaretcilerin, sektoriin, cevrenin ve yerel
halkin ihtiyaclarini karsilayan mevcut ve gelecekteki ekonomik, sosyal ve cevresel etkileri tam olarak dikkate alan bir
turizm yaklasim” olarak agiklanmaktadir (UNWTO, 2013).

Siirdiiriilebilir turizmde, turizm gelisiminin planh temellere dayanmas: gerektigi, dogal ve kiiltiirel
kaynaklarin tahrip edilmeden kalkinmanin gerceklesmesi gerektigi diisiincesi benimsenmektedir.
Dolayisiyla dogal ve kiiltiirel kaynaklar korunurken ayni zamanda hem gelecek nesiller gézetilmis olacak
hem de bolgede ekonomik ve sosyal gelisme saglanmis olacaktir (Rebollo & Baidal, 2003). Genel olarak
insan ve gevrenin birlikte var olmasi ile ilgili olan stirdiiriilebilir turizmde temel amag, turizm gelisimine
paralel olarak dogal, kiiltiirel ve ekonomik anlamda tiim kaynaklarin korunmasi ve devamliligimnin
saglanmasina uygun turizm planlarinin yapilmasi ve uygulamaya koyulmasidir (Kervankiran, 2011).

Turizm kalkinma planlar1 yapilirken stirdiiriilebilir turizm kavrami on plana ¢ikmakta ve turizmin
cesitlendirilmesi ve tiim yila yayilmasi gerekliliginden s6z edilmektedir. Ayrica bu tiir planlarda,
siirdiiriilebilir turizm anlayis1 igerisinde, iilke diizeyinde sosyal ve cevresel degerlerin tanimlanarak
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politikalarin gelistirilmesinin 6nemli oldugu vurgulanmaktadir (Bayram, 2016). Nitekim stirdiiriilebilir
turizm gelisimi gergevesinde yapilan uygulamalarda en iyi verimi elde etmek ve turist ¢gekmek igin nis
uriin odakli ve geleneksel deniz-kum-giines {gliisiinden uzak bir turizm anlayisinda olunmasi
gerekmektedir (Dodds & Butler, 2010). Siirdiiriilebilir turizm kavraminin alternatif turizm ile yakin iligkisi
bulunmaktadir. Alternatif turizm, igerisinde birbirine benzer ve farkli birgok turizm yaklasimi ve bigimini
kapsayan kusatici bir kavramdir. Daha acik bir ifadeyle alternatif turizm; “kitle turizmine kars: gelistirilen
bazi turizm yaklasimlarimn (siirdiiriilebilir turizm, sorumlu turizm, anlayish turizm, yumugak turizm, yavas
turizm, yesil turizm, eko-turizm vb. gibi) ve tiirlerinin (kirsal turizm, tarim turizmi, yayla turizmi vb. gibi) genel
adidir” (Ilhan, 2019). Bu kapsamda yiiriiyiis, dagcilik, rafting, kano, yaban hayati ve kus gozlemciligi,
fotografgilik, macera turizmi, ¢iftlik turizmi, yayla turizmi gibi 6zel ilgi gerektiren dogaya saygili turizm
cesitleri ve rekreatif etkinlikler siirdiiriilebilir turizm kapsaminda Onemli birer faaliyet olarak
goriilmektedir (Bayram, 2016). Diger bir ifadeyle, turistik kaynaklarin korunmasi ve kalitesinin
yiikseltilmesi icin alternatif turizm ve 6zel ilgi turizmi 6nemli bir role sahiptir (Tekeli & Kiric1 Tekeli, 2020).

2.2. Ermenek’e Genel Bir Bakis

Karaman’a bagl bir ilce olan Ermenek 28.417 niifusa sahip olup (Ermenek Kaymakamligi, 2022a) I¢
Anadolu Bolgesi ile Akdeniz Bolgesi arasinda bir gecis bolgesinde yer almaktadir. Tlgenin Karaman il
merkezine olan uzakligi 160 km’dir. Ermenek’in kuzeyinde Karaman ili ve Konya'nin Hadim ilgesi,
glineyinde Antalya’nin Gazipasa ilgesi ile Mersin’in Anamur ilgesi, dogusunda Mersin’in Mut ve Giilnar
ilgeleri, batisinda ise Karaman’in Sariveliler ve Basyayla ilgeleri bulunmaktadir. Deniz seviyesinden
ortalama 1250 metre yiiksekte olan ilgenin yiiz 6l¢iimii ise 1.222.9 km2dir (Ermenek Belediyesi, 2017). Ilce
merkezi Taseli Platosu'nda, Toros Daglari'nin tizerinde daglik ve engebeli bir arazide yer almaktadir.
Daglarin kiyiya paralel sekilde dogu ve bat1 yoniinde uzanmasi ve bolgenin ana yollardan uzak olmasi
sebebiyle Ermenek, dogal olarak korunakl ve gozlerden uzakta bir konumda bulunmaktadir (Bardakgs,
2005).

Tarihin ilk ¢aglarindan bu yana 6nemli bir yerlesim yeri olan Ermenek Asur, Hitit, Pers, Makedon, Roma
ve Bizans donemlerinde stratejik konumu itibar1 ile her zaman 6n plana ¢ikmistir. Nitekim Hititler,
Makedonlar ve Romalilar doneminde bolgenin 6nemli derecede gelisim gosterdigi, Romalilar ile bolgenin
merkezi konum haline geldigi, hatta giiniimiizdeki ilge merkezinin o donemlerde sekillenmeye basladig:
soylenmektedir. Ermenek isminin kokeni ise 0 donemlerdeki Romali kumandanin ismi olan Germanicus’a
dayanmaktadir. Tarihte “Germanikopolis” olarak ifade edilen ilge, zaman igerisinde yasadig1 degisimle
“Ermenek” ismine ulasmistir. Ermenek’in giiniimiizdeki dokusunun Tiirk hakimiyeti sonrasinda ortaya
ciktigii soylemek miimkiindiir. Tiirklerin fethinden sonra bolgede kurulan tii¢ sehirden (Yenisehir,
Aksaray, Ermenek) biri Ermenek olmustur (Arastirma ve Tespit Raporu, 2012). Ayrica Ermenek tarihte
ondan fazla piskoposlugun merkezi olmus énemli bir 6zellige sahiptir. Diger onemli 6zelligi ise 1256’dan
1475’e kadar 250 yila yakin hiikiim siiren Karamanogullar1 Beyligi'ne baskentlik yapmis olmasidir
(Ermenek Kaymakamligi, 2022b).

Zengin yeralt1 ve yertistii kaynaklarma sahip olan Ermenek’in ekonomisi tarim, hayvancilik, madencilik
ve ulasim sektorlerine dayanmaktadir. Ermenek tarim arazilerine sahip olmasma ragmen tarimdan
ekonomik anlamda yeteri kadar faydalanamamaktadir. Ote yandan hayvancilik i¢in sahip olunan cayir-
mera alan1 da sinirlidar. ngde madencilik agisindan komiir, demir, krom, kursun vb. gibi zengin maden
yataklar1 bulunmaktadir (Arastirma ve Tespit Raporu, 2012; Demir, 2019). En 6nemli maden rezervi ise
komdir olarak bilinmektedir. Fakat 2014’te yasanan maden facias1 sebebiyle maden ocaklar1 kapatilmigtir
(TRT Haber, 2021). Diger bir yandan Ermenek, egitime oldukca 6nem vermektedir. Ilgede istihdam
oraninin diisiik olmasi, insanlar1 egitime yonlendirmistir. Yiiksekdgretim mezunu kisi sayisinin gevre
ilgelerden yiiksek olmasi egitime verilen onemin bir gostergesi olarak kabul edilmektedir (Arastirma ve
Tespit Raporu, 2012).
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2.3. Ermenek Turizmine Genel Bir Bakis

Turizmde diinya ¢apinda meydana gelen degisimler ile standart turist yapisinin ve turist isteklerinin
degismesi, turistik {irtinlerde gesitlendirme yapilmasini zorunlu hale getirmistir. Turistik yapidaki bu
degisimler ile farkli cekim Ozelliklerine sahip yoreler ve turizm faaliyetleri zaman igerisinde daha fazla
tercih edilir olmustur (Sarkim, 2007). Diger bir ifadeyle altyap: ve iistyap: olanaklari ile turistik yatirrmlar
agisindan yeterli, olumlu bir imaja sahip, rakiplerinden de farkl iiriinlere ve alternatiflere sahip olan
tilkeler, bolgeler ya da yoreler turizmden daha fazla faydalanma olanagima sahip olmustur. Glintimiizde
degisen turist profili ile yeni turizm alanlarinin ve gesitlerinin olusmas: gerekliligi 6n plana ¢ikmistir
(Kozak, Kozak & Kozak, 2001).

Turizmde degisen istek ve beklentilere cevap verme potansiyeli olan Ermenek, turizm tiirlerinin gelismesi
bakimindan c¢esitli o6zelliklere sahip bir destinasyon olarak degerlendirilebilir. Konumu itibariyla
Anadolu’'nun i¢ bolgeleri ile Akdeniz kiyilar1 arasinda bir gecis noktasinda yer alan Ermenek cografyasi,
zengin kiiltiirel ge¢misi, antik kentleri, kayak merkezi, su kaynaklari, kanyon ve yaylalar ile gesitli
alternatif turizm olanaklarina sahiptir (Demir, 2019). Ermenek doga ve eko-turizme yonelik 6nemli
ozellikleri biinyesinde barindirmaktadir (Sezgin, Biiyiikipek¢i & Giimiis, 2014). Ayrica kirsal turizm
agisindan ekolojik eylem cesitliligini olusturan fiziksel, ekonomik ve sosyo-kiiltiirel ¢evre degerleri
dikkate alindifinda destinasyon olma ozelligi on plana ¢ikmaktadir (Sag & Yaldiz, 2020). Alanyazin
taramasi sonucu elde edilen bilgilerden hareketle, Ermenek’te yapilabilecek turizm cesitlerine Tablo 1'de
yer verilmistir.

Tablo 1. Ermenek’in Potansiyel Turizm Cesitleri (Arastirma ve Tespit Raporu, 2012; Demir, 2019; Ermenek
Belediyesi, 2017; Ermenek Kaymakamligi, 2022¢c; Karaman Valiligi, 2022; Sag & Yaldiz, 2020)

Ermenek’teki Potansiyel
Turizm Cesitleri

Aciklamalar

Turistik Yerler veya Yapilar

Kiiltiir Turizmi

Kultiir turizmi, tarihi eserler, anitlar ve mimari
kalintilar gibi somut varliklar ile felsefi Ogeler,
gelenekler, degerler, torenler ve sanat forumlar gibi
somut olmayan tiim Ogeleri kapsamaktadir
(Nyaupane, White & Budruk, 2006). Bu kapsamda
Ermenek kale, konak, medrese, hamam, ¢esme, han,
koprii vb. bircok tarihi yapilan
bulundurmaktadir.

biinyesinde

Kaleler: Ermenek (Firan) Kalesi, Mennan
Kalesi, Asar Kalesi.

Konaklar: Susanli Konagy, 1Zgarlar Konagy,
Sonmezler Konag.

Digerleri: Tol Medrese, Karamanoglu
Hamamy, Yedi Uliiklii Cesme, Aykadin Hani,
Gormel (Ala) Kopriisii.

inan¢ Turizmi

Dini gereksinimleri yerine getirmek ya da inang
cekim merkezlerini goérmek amaciyla yapilan
ziyaretleri kapsamaktadir (Unal, 2016). Ermenek
inan¢ turizmi agisindan son derece zengin bir
yapiya sahip olup birgok cami, tiirbe ve kiliseye ev
sahipligi yapmaktadir.

Camiler: Ulu Cami, Sipas Cami, Meydan
Cami (Riistem Pasa Cami), Yeni Mahalle
Cami, Yukar1 Caglar Cami, Karamanogullar1
Imaret Cami, Akcamescit Cami.

Kiliseler: Gavuroglu Kilisesi, Kusakpmar
Kilisesi, iné’)glesi Kilisesi, Kirseonii Kilisesi,
Damlacgali Kilisesi, Ala Kilise, Ak Manastir,
Kaya Manastirlar.

Tiirbeler: Karamanoglu Mehmetbey Tiirbesi.

Arkeoloji Turizmi

Arkeoloji turizminin gerceklestigi faaliyet alanlar1
genellikle antik kentler, tarihi alanlar, miizeler ile
diger arkeolojik ¢ekim yerleridir (Erdogan, 2020).
Tarihi ge¢misi nedeniyle Ermenek ciddi sayida
antik kent ve kaya mezarlarina sahiptir.

Antik Kentler ve Yerlesimler: Domitiopolis
Antik  Kenti, Neopolis Antik Kenti,
Eirenopolis Antik Kenti, Philadelphia Antik
Kenti, Sbide Antik Kenti, Zenonopolis Antik
Kenti, Titiopolis Antik Kenti, Dalisandes
Antik Kenti, Lalasis Antik Kenti.

Kaya Mezarlar: ikizin Kaya Mezarlari.

Eko-Turizm

Yerel halkin refahin gézeterek katkida bulunan ve
gevreyi koruyarak, dogal c¢evrelere yapilan
seyahatler kapsaminda ele
alinmaktadir (Tas, 2020). Dogal giizelligi ile 6n
plana ¢ikan Ermenek golleri, nehirleri, kanyonlar1
ve sahip oldugu endemik tiirleri ile doga temelli
icin olduk¢a uygun Dbir

eko-turizm

turizm  turleri

destinasyondur.
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Goller: Turkuaz Baraj Golii, Tekecat1 Golii.
Nehirler ve Caylar: Kiiciiksu Nehri, Tekegat1
Nehri, Goksu Nehri, Fariske (Mengek) Cay1.
Kanyonlar: Nadire Balkusan
Kanyonu, Kindam Kanyonu.

Flora: 170 Ttir, 900 Alt Tir.

Diger: Zeyve Pazar:.

Kanyonu,
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Yayla Turizmi Dogayla i¢ ice yasamay: isteyen kisilerin veya Yaylalar: Balkusan Yaylasi, Atintas Yaylast,
macera severlerin giiniibirlik kullanim ya da kisa Kamuis Yaylasi, Tekegat1 Yaylasi.

siireli konaklamak amaciyla yayla olarak
isimlendirilen yiiksek rakiml yerlere yaptiklari
turizm faaliyetleri yayla turizmi kapsaminda
degerlendirilmektedir (Coban & Karakus, 2019).
Bu kapsamda Toroslar'in yiiksek bir tepesinde
bulunan Ermenek gesitli yaylalara sahiptir.

Kis Turizmi Karli, daglik ortamlarda yapilan ve kis sporlar1 Kayak Merkezleri: Bozdag Kayak Merkezi.

uygulamalarmin agirhikli olarak gergeklestirildigi
merkez ve alanlar {izerinde yogunlasan turizm
hareketidir (Evren, 2020). Ermenek sahip oldugu
kayak merkezi ile bu turizm tiiriine imkan
tanimaktadar.

Magara Turizmi Insanlarin bilimsel, estetik, rekreatif, kiiltiirel, Magaralar: Maraspoli Magarasi, Dikilitas
egitim, saglik vb. nedenlerle dogal ya da yapay Magaras,, Ezvendi (Kayaoénii) Magarasi,
magaralar1 ziyaret etmek amaciyla yaptiklart Oksiiriik Ini.
seyahatler =~ magara  turizmi  kapsaminda
degerlendirilmektedir (Coban & Karakus, 2019).

Ermenek, Toroslar'in  yiiksek kesiminde
bulunmasindan dolay1 bir¢ok magaraya sahiptir.

Spor Turizmi Spor aktivitelerine katilma ya da seyretme Etkinlikler: Sportif Olta Balikciligi, Tekne ve
amaciyla yapilan ve ticari amag tasimayan Yelkenli, Trekking, Hiking, Bisiklet Gezileri,
seyahatlerdir (Argan, 2004). Ermenek dogal yapis;, ATV Safari Turlari, Dagcilik, Kayak, Yamag
sahip oldugu baraj golii, kayak merkezi ile doga Parasiitii.
sporlarina meraklh turistlerin ihtiyaglarina cevap
verebilecek niteliktedir.

Gastronomi Turizmi Ozel bir yemek tiiriinii tatmak ya da bir yemegin  Yerel Yiyecek ve igecekler: Tarhana Corbasi,
tretilmesini  gormek amaciyla, yiyecekleri Ovmeg Corbasi, Dovme Corbasi, Sulu Dirij,
deneyimlemek isteyen kisilerin, yemek Mikla, Lakise, Misir Pilavi, Mas Pilavi,
festivallerini, restoranlar1 ve 6zel alanlar1 ziyaret Ermenek Dolmasi, Batirik, Kapama, Bulgurca,
etmeleri  gastronomi  turizmi kapsaminda Mas Boregi, Deli Borek, Kaygana, Kivirma,
degerlendirilmektedir (Hall vd., 2003). Nesilden Yufka Tatlisi, Ermenek Pekmez Helvasi, Giil
nesle aktarilarak gelen yiyecek ve igecekleri ile Serbeti, Kaynarca Cayi.

Ermenek gastro turistler igin otantik bir
destinasyondur.

Festival Turizmi Bir festival ya da etkinlik siiresi boyunca Festivaller: Ermenek Kar Festivali (Subat),
destinasyona disaridan gelen ziyaretgilerin Tiirk Dil Bayrami (Mayis), Taseli Kiltiir,

olusturdugu turistik hareketler festival turizmi Sanat ve Sila Festivali (Eyliil).
kapsaminda degerlendirilmektedir (Dursun &

Yetis, 2019). Ermenek’te diizenlenen yoreye 6zgii

geleneksel festivaller etkinlik turizmi agisindan

son derece 6nemli goriinmektedir.

Diaspora Turizmi Ata topraklarina ziyaret etme istegi ve onlarla Ermenek.

sahip olunan ortak ge¢mise ait degerlere ulasma
¢abast ziyaretgiler icin temel motivasyon haline
gelmistir (Subas1 & Celik, 2020) ve bir turizm
tlirtinii ortaya ¢ikartmistir. Bu baglamda Ermenek
ozellikle yaz aylarinda ve festival zamanlarinda
yurtdisindaki Ermeneklilerin  ziyaret akinina
ugramaktadir.

Tablo 1 olusturulurken Ermenek’te potansiyeli olan turizm cesitleri dikkate alinmistir. Cogu zaman
turizm cesitlerinin i¢ ice ge¢mis sekilde olmasindan dolay1 belirli turizm faaliyetleri sadece tek bir turizm
cesidi igerisinde gosterilmistir. Ancak genel olarak diistiniildiigiinde belirli bir turizm faaliyetinin diger
turizm gesitleri igerisinde de yer almasi miimkiin gériinmektedir. Ornegin; inang turizmi ve arkeoloji
turizmi faaliyetlerinin ayni1 zamanda kiiltiir turizmi icerisinde; dogaya dayali turizm gegitleri ise ayni
zamanda eko-turizm igerisinde yer alabilmektedir. Nitekim Tablo 1 dikkate alindiginda Ermenek tarihi
ve kiiltiirel mirasi, doga ile uyumlu yapisi, cografyasi, yaylalari, kanyonlari, su kaynaklari, magaralar: vb.
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unsurlar ile gesitli turizm faaliyetlerinin gelismesi ve 6zgiin bir gekicilik merkezi olmas: agisindan ¢ok
sayida Ozellik tastyan dnemli bir destinasyondur.

Ermenek bir¢ok turizm gesidinin uygulanmasina imkan tanimaktadir. Kiiltiir turizmi, inang turizmi,
arkeoloji turizmi, eko-turizm, yayla turizmi, kis turizmi, magara turizmi, spor turizmi, gastronomi
turizmi, festival turizmi ve diaspora turizmi Ermenek’te uygulanmasi miimkiin alternatif turizm tiirleri
olarak siralanmaktadir. Ermenek sahip oldugu kaleleri, konaklari, medresesi, cesmeleri, hani, kopriisii ile
kiiltiir turizmine; camileri, kiliseleri, tiirbesi ile inang turizmine; antik kentleri, kaya mezari ile arkeoloji
turizmine; golleri, nehirleri, caylari, kanyonlari, mesire alanlari, florasi ile eko-turizme olanak
tanimaktadir. Ayrica sahip oldugu yaylalari, kayak merkezi, magaralar1 ile eko-turizm yaklasimi
cercevesinde yayla turizmi, kis turizmi, magara turizmi gibi doga temelli 6nemli turizm tiirlerine elverigli
oldugunu gostermektedir. Bununla birlikte sahip oldugu dogal yapis1 spor turizmi agisindan da oldukga
elverisli olup sportif olta balikcihigi, trekking, hiking, dagcilik, kayak vb. gibi etkinliklere imkan
tanimaktadir. Ayrica Ermenek sahip oldugu yoresel yiyecek ve igecekler ile gastronomi turizmi;
geleneksel olarak diizenlenen festivaller ile festival turizmi gibi turizm gesitlerine uygundur. Son olarak
ise Ermenek’in disaritya go¢ veren yapisi, ¢ok sayida Ermeneklinin baska {iilke veya sehirlerde
yasamalarina neden olmustur. Dolayisiyla Ermenek diaspora turizmi agisindan da onem tasimaktadir.
Nitekim alanyazin incelendiginde Ermenek’in bir¢cok yonden ele alindig1 ve benzer bilgilerin elde edildigi
goriilmektedir (Demir, 2019; Gok, 2006; Sag & Yaldiz, 2020).

3. Yontem

Siirdiiriilebilir turizm perspektifinden Ermenek’in alternatif turizm potansiyelini belirlemek ve Ermenek
turizmine yonelik SWOT analizini yapmak amaciyla nitel arastirma yonteminden yararlanilmistir.
Arastirmada derinlemesine bilgi elde etme cabasi nitel aragtirma yonteminin benimsenmesinde énemli
rol oynamistir. Bu dogrultuda “Ermenek’in stirdiiriilebilir turizm agisindan olumlu ve olumsuz yonleri
nelerdir?” sorusu arastirmaya yon vermistir. Arastirmada kesfedici bir yaklasim benimsenmis olup
katilimcilarin  Ermenek turizmi hakkindaki goriisleri belirlenmistir. Arastirma problemine ve
arastirmanin amacina yonelik olarak alaninda uzman ii¢ akademisyen ile goriismeler gerceklestirilerek
sekiz arastirma sorusu olusturulmustur. Katilimcilara goriismeler esnasinda yoneltilen s6z konusu
arastirma sorularina asagida yer verilmistir:

1. Ermenek’in turizm agisindan 6nemi nedir?
Ermenek’in turizm potansiyelinin ekonomik kalkinmaya etkileri nelerdir?
Ermenek’in turizm potansiyelinin sosyo-kiiltiirel kalkinmaya etkileri nelerdir?
Ermenek’in turizm potansiyelinin fiziksel ¢evreye etkileri nelerdir?
Ermenek’in turizm agisindan giiglii yonleri nelerdir?
Ermenek’in turizm acisindan zayif yonleri nelerdir?
Ermenek’in turizm acisindan gelecekte sunacagi firsatlar nelerdir?

8. Ermenek’in turizm agisindan gelecekte neden olacag: tehditler nelerdir?
Arastirmanin sistematik bir sekilde gercgeklestirilmesi adina fenomonoloji (olgubilim) ve durum
arastirmasi arastirma deseni olarak belirlenmistir. Arastirma kapsaminda Ermenek turizmi bir fenomen
olarak ele almmistir. GoOrlisme yapilan katiimcilar, deneyimlerinden ve Ermenek hakkindaki
bilgilerinden yola ¢ikarak fenomene iliskin goriislerini bildirmislerdir. Ayrica Ermenek turizminin giiglii-
zayif yonleri ile firsatlari-tehditleri tespit edilmistir. Dolayisiyla belirlenen desenler cercevesinde
katilimaillarin deneyimlerinden yola ¢ikilarak Ermenek turizminin mevcut durumunun ve gelecege
yonelik tahminlerinin belirlenmesi saglanmistir.

NSOk

Katilimcilarin belirlenmesi i¢in amach drnekleme yontemlerinden 6l¢iit rnekleme yontemi kullanilmistir.

Katilimcilarin belirlenmesindeki temel 6l¢iit Ermenek ve Ermenek turizmi hakkinda yeterli bilgi sahibi

olunmasi ile ilgilidir. Ayrica farkli meslekleri icra eden Kkisiler ile goriismeler yapilmas: arastirma igin

belirlenen bir diger olgiittiir. Yapilan arastirmada 6nemli olan diger bir konu ise katilimcilarin sayisidir.
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Bu noktada mutlak bir kural s6z konusu olmamaktadir. Fakat veri doygunlugu ve yeterliligi bir kriter
olarak alinabilmektedir. Bu agidan yapilan goriismelerde verilerin tekrar etmeye baslamas: ile veri
doygunlugunun saglandig1 kabul edilmektedir (Creswell, 2018; Yildirim & Simsek, 2013). Arastirmada
toplam 13 katilima ile goriisiilmiistiir. Son iki katilimcr ile yapilan goriismede verilerin tekrar ettigi
goriilmiis ve verilerin doygunluga ulastig: tespit edilmistir.

Aragtirmada katimcilarin  Ermenek turizmine yonelik goriislerini elde etmek amaciyla yari
yapilandirilmig goriisme tekniginden faydalanilmistir. Goriisme yapabilmek icin Karamanoglu
Mehmetbey Universitesi, Sosyal ve Begeri Bilimler Bilimsel Aragtirma ve Yaym Etik Kuruluna
basvurulmus ve 18.04.2022 toplanti tarihli, 03 toplant1 sayili, 60 karar sayili raporda arastirmanin etik
olarak uygun olduguna karar verilmis olup 27.04.2022 tarihinde karar yazarlara bildirilmistir. Ardindan
goriismeler belirlenen katilimcilarla 28 Nisan 2022-8 Mayis 2022 tarihleri arasinda yiiz yiize
gergeklestirilmistir. S6z konusu goriismelerde katilimcilardan randevu alinmis olup yer ve zaman
belirlenmistir. Goriismeler ortalama 45 dakika stirmiis ve katilimcilarin rizasi ile kayit altina alinmastir.

Goriismeye baslamadan 6nce katilimcilara arastirma ve arastirma sorular1 hakkinda yeterli bilgilendirme
yapilmis ve arastirma sorularia cevap vermeleri istenmistir. Ses kayit cihazi ve elle alinan notlar dikkatli
bir sekilde incelenmis ve veriler ¢oziimlenmistir. Cozlimlenen verilerin dokiimantasyonu yapilmis ve
dosya olarak Maxqda 20 nitel analiz programina ytiklenmistir. Yiiklenen verilerin islenmesinde agik kod
ve kapal1 kod sistemi etkili olmus ve ana tema, alt tema ve kodlar belirlenmistir. Belirlenen kodlar 151g1nda
veriler igerik analizine tabi tutulmus ve frekans analizi yapilmistir. Sayisal ve yiizdesel olarak ortaya
koyulan veriler frekanslar1 agisindan yorumlanmustir. Ayrica betimsel analiz kapsaminda en sik
tekrarlanan kelimeleri belirlemek amaciyla kelime bulutu analizi, tiim alt temalar1 gosteren tek vaka
modeli analizi, temalarin yiizdesel gosterimi i¢in alt temalarin istatistigi ve en uzun bahsedilen alt temay1
belirlemek igin ise belge portresi analizi yapilmistir.

Ermenek’in turizmle ilgili sahip oldugu arz potansiyelinin giiglii ve zayif yonleri ile firsat ve tehditlerinin
belirlenmesi amaciyla SWOT analizi yapilmistir. SWOT, Ingilizce’de Strengths (Giiglii Yénler),
Weaknesses (Zayif Yonler), Opportunities (Firsatlar) ve Threats (Tehditler) kelimelerinin bas harflerinden
olugan bir kisaltmadir. SWOT analizinin 1960’11 y1llarda Harvard Universitesi'nde profesdr olan Edmund
P. Learned, Kenneth R. Andrews, C. Roland Christensen ve William D. Guth tarafindan gelistirildigi one
suriilmektedir. SWOT analizi ile isletmenin dis ¢evresindeki unsurlarin incelenmesi sonucunda igletme ici
firsat ve tehditler, isletme ici analiz sonucunda ise isletmenin giiclii ve zayif yonleri tespit edilmektedir.
Bu tespitler sadece bir isletme igin gegerli olmay1p ayni zamanda bir teknik, stireg, durum, kisi vb. igin de
gecerli olabilmektedir (Pahl & Richter, 2007; Ulgen & Mirze, 2013). Nitekim bu ¢alismada bir destinasyon
ele alinmustir.

Arastirmada tizerinde durulan en Onemli konulardan biri gegerlilik ve giivenilirlik ile ilgilidir.
Aragtirmanin etik kurallar cercevesinde gerceklestirilmesi gecerlilik ve giivenilirligi pozitif yonde
etkilemektedir. Arastirma bulgularmin anlamli bir sekilde sunulmas:i yine gecerlilik ve giivenilirlik
agisindan son derece 6nemli olup bu konuda titiz davranilmustir. Ote taraftan tiggenleme tekniginden
faydalanmilmistir. Bu dogrultuda birden ¢ok kisi ile goriismeler yapilmis ve arastirmada iki farkli desenden
yararlanilmistir. Bu durum ise aktarilabilirlik ve inandiricilik ilkeleri gercevesinde gegerliligi olumlu
yonde etkilemektedir. Ayrica arastirmada kullanilan ham veriler saklanmis, yontem ve bulgular detaylh
bir sekilde kaleme alinmis, arastirma sorular1 net yazilmis, sonuglar veriler ile paralel sekilde
degerlendirilmis, gercek olmayan verilere ise yer verilmemistir. Boylelikle teyit edilebilirlik ve tutarlilik
ilkeleri kapsaminda giivenilirlik olumlu yonde etkilenmektedir. Son olarak arastirmada kullanilan
yazilim programi verilerin sistematik olarak analiz edilmesini saglayarak gecerlilik ve giivenilirligin
artmasinda etkili olmustur (Creswell, 2018; Merriam, 2018; Yildirim & Simsek, 2013).

4. Bulgular
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Goriismeler neticesinde elde edilen veriler nitel aragtirma yontemlerine uygun bir yazilim programi olan
Maxqda 20 ile analiz edilmis, analiz sonuglar: tablolar ve sekiller yardimi ile sunulmustur. Ik olarak
katilimailara yonelik demografik bilgilere Tablo 2’'de yer verilmistir. Etik kurallara uygun olarak her bir
katilimar K1, K2, K3 ... K13 seklinde ifade edilmistir.

Tablo 2. Katihimcilara Yonelik Demografik Bilgiler

Katilimar Cinsiyet Yas Medeni Durum  Egitim Diizeyi Meslek Mesleki
Deneyim

K1 Erkek 46-55 Evli Lisanstistii Belediye 1-5
Bagkani

K2 Erkek 26-35 Bekar Lisans Kaymakam 1-5

K3 Kadin 36-45 Evli Lisanstistii Akademisyen 1-5

K4 Erkek 56 yas ve Bekar On Lisans Turizm 21 yil ve

tizeri Calisani lzeri
K5 Erkek 56 yas ve Bekar Lisanstistii Arastirmaci- 21 yil ve
tizeri Yazar lizeri

K6 Erkek 46-55 Evli Lise Otel Mudiiri 16-20

K7 Erkek 36-45 Evli On Lisans Otel Miudirt 6-10

K8 Erkek 26-35 Bekar Lise Otel Miidiir 6-10
Yardimcist

K9 Kadin 18-25 Bekar Lisans Turizm 1-5
Ogretmeni

K10 Erkek 26-35 Evli Lisans Turizm 6-10
Ogretmeni

K11 Erkek 36-45 Evli Lisansiistii Akademisyen 6-10

K12 Erkek 46-55 Evli Lisanstistii Milli Egitim 21 yil ve
Midiirt tzeri

K13 Erkek 26-35 Bekar Lisans Belediyede 1-5
Turizm
Sorumlusu

Arastirma kapsaminda 13 kisi ile goriisme gerceklestirilmistir. Katilimcilarin cinsiyet, yas, medeni durum,
egitim diizeyi, meslek ve mesleki deneyim bilgilerine Tablo 2’de yer verilmistir. Katilimcilarin biiyiik bir
cogunlugu erkek olup yas araliklari farklilik gostermektedir. Medeni durumlar1 dikkate alindiginda evli
ve bekar sayis1 neredeyse esit durumdadir. En diisiik egitim seviyesinin lise oldugu goriilmekle birlikte
katilimalarin biiyiik bir ¢cogunlugunu iiniversite mezunlarinin olusturdugunu séylemek miimkiindiir.
Ermenek’in turizm potansiyelini belirleyebilmek adina farkli meslekleri icra eden kisiler ile gortismeler
yapilmistir. Bu kapsamda Belediye Baskani, Kaymakam, Milli Egitim Miidiiri basta olmak {iizere,
akademisyenler, turizm Ogretmenleri ve gesitli turizm c¢alisanlar1 ile goriismeler gerceklestirilmistir.
Katilimcilarin alanlarinda uzman olduklar: ve mesleki deneyimlerinin farklilik gosterdigi saptanmuistir.
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o Kod Sistemi 160
=g Turizm Clanaklan 0
=g Alternatif Turizm Cesitliligi 20

iz g Dogal, Tarihi ve Kiltiarel Degerlerin YVarhd 12
=g Turizmin Sarddralebilirligi 0
=g Ekonomik Kalkinma 15
=g Sosyo-Kiltdrel Kalkinma 17
=g Cevrezel Kalkinma 20
=g Turizrmin Clumlu Yanleri 0
(=g Gugld Yonler 15
=g Firsatlar 15
&1 Turizmin Olumsuz Yénleri 0
= Zayif ¥anler 22

= 1 Tehditler 18

Sekil 1. Ana Tema ve Alt Temalara Yonelik Kod Sistemi

Demografik bilgilerin ardindan kod sistemi olusturulmustur. Gerek alanyazindan elde edilen veriler
gerekse sahadan elde edilen veriler dogrultusunda galisma icin son derece miihim olan ana temalar, alt
temalar ve kodlara Sekil 1’de yer verilmistir. Bu kapsamda 4 ana tema, 9 alt tema ve 160 kod tespit
edilmistir. Turizm olanaklari, turizmin siirdiiriilebilirligi, turizmin olumlu y&nleri ve turizmin olumsuz
yonleri ana temalar olarak saptanmistir. Turizm olanaklar: ana temasi altinda alternatif turizm gesitliligi
ve dogal, tarihi ve kiiltiirel degerlerin varligy;, turizmin siirdiiriilebilirligi ana temasi altinda ekonomik
kalkinma, sosyo-kiiltiirel kalkinma ve gevresel kalkinma; turizmin olumlu yonleri ana temas: altinda
gliclii yonler ve firsatlar; turizmin olumsuz yonleri ana temasi altinda ise zayif yonler ve tehditler alt
temalar1 belirlenmistir. Dolayisiyla Ermenek’te potansiyeli olan alternatif turizm tiirlerine ve dogal, tarihi
ve kiiltiirel Ozellikler igeren turistik yerlere yer verilmistir. Ayrica Ermenek siirdiiriilebilir turizm
kapsaminda ele alinarak ilgenin ekonomik, sosyo-kiiltiirel ve g¢evresel gelisimi saptanmistir. Yine
siirdiiriilebilir turizm esas alinarak Ermenek turizminin olumlu ve olumsuz yonleri ele alinmis olup bir
yandan mevcut durum, diger bir yandan ise gelecek acgisindan beklentiler SWOT analizinden
yararlanilarak ortaya koyulmustur.
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Sekil 2. En Sik Tekrarlanan Kelimelere Yonelik Kelime Bulutu

Ermenek’in turizm potansiyelini ele alan arastirma kapsaminda kod sisteminin belirlenmesinin ardindan
betimsel analizler yapilmistir. Arastirma verileri Maxqda 20 nitel yazilim programinin MAXDicto sekmesi
tizerinden kelime frekans analizine tabi tutulmustur. Minimal karakter sayis1 ii¢ olarak belirlenmis olup
ti¢ ve iistii tiim kelimelerin listelenmesi saglanmistir. Bu kapsamda toplam 8266 kelime elde edilmistir.
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Tiirkce sondan eklemeli bir dil oldugu icin ayn1 kelimelerin birlestirilmesi uygun goriilmiistiir (Ornegin;
turizm, turizmi, turizme, turizmde, turizmden vb. gibi). Ote yandan birtakim kelimeler listeden
¢ikartilmus ve harig listesine eklenmistir. Cikarilan kelimeler -ve, veya, ya da- gibi gereksiz kelimelerden
olusmaktadir. Nitekim 3375 kelime elde edilmistir. Sekil 2’de yer alan kelime bulutunda en ¢ok tekrar
eden 100 kelimeye yer verilmistir.

Kelime bulutu dikkatle incelendiginde bazi kelimeler digerlerine nazaran daha biiytik goriinmektedir. Bir
diger deyisle kelimenin frekansi ile biiyiikliigii dogru orantilidir. En sik tekrarlanan kelimeler arasinda
“turizm (289), Ermenek (275), insanlar (97), turist (87), potansiyel (55), tarihi (54), kiiltiir (52), dogal (50),
gelecek (43), cevre (41), kalkinmas: (33), gligli (31), zayif (31), yerel (20), fiziksel (18)” kelimeleri yer
almaktadir. Arastirmanin Ermenek’in turizm potansiyeline yonelik olmasi, dogal, tarihi ve kiiltiirel
degerleri icermesi, arastirmada fiziksel ve ¢evresel kalkinmanin dnemine deginilmesi, turizmin mevcut
durumunun giiglii ve zayif yonlerinin belirlenmesi, gelecege yonelik tespitlerde bulunulmasi, turizmin
gelisimine ve daha fazla turistin Ermenek ilgesini tercih etmesine odaklanilmasi, son olarak ise Ermenek’te
yasayan yerel insanlarin deneyimleri dogrultusunda tiim bu bilgilerin elde edilmesi ilgili kelimelerin stk
tekrarlanmasinin temel nedenidir.

(Gl
Alternatif Turizm Dogal, Tarihi ve Kiiltiirel
Cesitliligi (20) Degerlerin Varhg: (18)

Giiglii Yonler s) \ //v Zayif Yonler (22)

Flrsatlar (15) rmene\ Tehditler (18)

]
Ekonomik Kalkinma (15) @ Cevresel Kalklnma 20

Sosyo-Kiiltiirel Kalkinma
a7

Sekil 3. Alt Temalarin Kodlanma Sikligina Yonelik Tek Vaka Modeli

Alt temalarin kodlanma sikli§ina yonelik tek vaka modeline Sekil 3'te yer verilmistir. Belirlenen temalar
arasinda turizmin stirdiiriilebilirligi ana temasi 52 kez kodlanarak en ¢ok kodlanan ana tema olmustur.
Bu tema kapsaminda gevresel kalkinma alt temas1 20 kez, sosyo-kiiltiirel kalkinma alt temas: 17 kez,
ekonomik kalkinma alt temasi ise 15 kez kodlanmistir. Arastirmanin siirdiiriilebilir turizm anlayisina
dayanmasi, ekonomik, sosyo-kiiltiirel ve cevresel kalkinmay1 gozetmesi ilgili temanin ¢ok kodlanmasimna
neden olmustur. En sik tekrarlanan ikinci ana tema ise turizmin olumsuz yonleri ana temasidir ve toplam
40 kez kodlanmistir. Bu temaya bagh olarak zayif yonler alt temasmin 22 kez, tehditler alt temasinn ise
18 kez kodlandig1 saptanmistir. Katilimcilar Ermenek’in turizm agisindan eksik yonlerinin oldugunu ve
turizmin gelismesine bagli olarak gelecekte birtakim tehditlere neden olacagin belirtmislerdir. En ¢ok
kodlanan iigiincii ana tema ise 38 kez kodlanan turizm olanaklari ana temasi olmustur. Ilgili tema
kapsaminda alternatif turizm cesitliligi alt temas1 20 kez, dogal, tarihi ve kiiltiirel degerlerin varhig: alt
temas1 18 kez kodlanmustir. Katilimcilar Ermenek ilgesinde ¢ok sayida turistik yer oldugunu ve birgok
turizm ¢esidinin gerceklesebilecegini ifade etmislerdir. Son olarak ise turizmin olumlu yonleri ana temasi
30 kez kodlanarak en az tekrarlanan ana tema olmustur. Gliglii yonler alt temasi 15 kez kodlanirken, yine
firsatlar alt temasi1 da 15 kez kodlanmistir. Katilimcilar Ermenek turizminin olumlu yonlerine deginirken
bir yandan da gelecek icin birtakim firsatlar sunacagindan bahsetmislerdir.
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Sekil 4. Turizm Olanaklar1 ve Turizmin Siirdiiriilebilirligi Temalarma Yonelik Yiizdesel Gosterim

Turizm olanaklar1 ve turizmin siirdiiriilebilirligi temalarmin yiizdesel gosterimine S$Sekil 4'te yer
verilmistir. Turizm olanaklar1 ana temasi altinda yer alan alternatif turizm gesitliligi alt temasinin %52.6;
dogal, tarihi ve kiiltiirel degerlerin varlig1 alt temasinin ise %47.4 oraninda kodlandig1 saptanmuistir.
Benzer sekilde turizmin siirdiiriilebilirligi ana temasi altinda yer alan ¢evresel kalkinma alt temas1 %38.5;
sosyo-kiiltiirel kalkinma alt temas1 %32.7; ekonomik kalkinma alt temasr ise %28.8 oraninda kodlanmustir.
Nitekim temalarin kodlanma siklig1 sayisal ve yiizdesel olarak ortaya koyulmus ve tutarh bir sonug elde
edilmistir. Turizm olanaklar1 ve turizmin stirdiiriilebilirligi ana temalarmna yonelik katihmci goriislerine
asagida yer verilmistir.

“Kiiltiir turizmine ek olarak kig turizmi, inang turizmi, kirsal turizm, gol turizmi gibi aklimiza gelen
seceneklerin hepsinin burada altyapis: var. Foto-safari turistik faaliyetleri yapilabilir. Cadir, kamp-
karavan turizmi de bu bolgede yapilabilir. Gastronomi turizmi de uygulanabilir turizm
faaliyetlerindendir.” (K1)

“Tarihi yerleri oldukca fazladir. Inang turizmi agisindan 6nemlidir. Ulu Camii, Sipas Camii vb. tarihi
camileri var. Ozellikle Ulu Camii cok 6nemli. Karamanogullart Beyligi doneminde yapilmistir. Tol
Medrese var, yanlis hatirlamiyorsam ilk astronomik calismalarin yapildigr bir medresedir burast.
Mennan Kalesi var. Kaleye giderken trekking yapilabilir. Firan Kalesi dedigimiz bir kale var, hatta
Evliya Celebi'nin Seyahatnamesi'nde gecer. “Tanri eliyle yaratilmig bir kale” olarak geciyor. Asar Kalesi
var turistik alanlar icerisinde. Karamanoglu Mehmetbey'in tiirbesi var. Zenonopolis var, Sbide Antik
Kenti var burada. Gokceseki Orenyeri var. Roma zamanina dayanwyor tarihleri. Giineyyurt'ta Ikizini
var. Bir de Maraspoli Magaras: var. Burast Ermenek’in eski ¢arsisinda yani bunlar mevcut.” (K11)

“Yore halk: daha turizmi bilmedigi icin yeterince satis yapamuyor. Ama turistler gelip gittikce insanlar
bir seyler yapalim ki bir seyler satalim kafasina daha yeni giriyor. Bunu mesela yaptigumiz motofestte
gordiik. Insanlar daha cok sevmeye baslad: bu festivali. Disarida Ermenekli olmayan da sizin festivaliniz
vardr bu tarihlerde, biz de gelelim deyip gelmeye basladilar. Bunlar ¢ok biiyiik para kaynag:. Bir
potansiyel kaynak. Hem oteller icin 6yle hem de esnaf icin. Insanlar farkli seyler satmaya basladi artik.
Ermenek bebekleri yapmaya basladilar, 6rme bebekler var. Bunlarin hepsi gelir kaynagi dogal olarak.”
(K13)

“Kiiltiirii etkiliyor. Insanlar disardan farkli kiiltiirleri goriince bazen olumlu bazen de olumsuz olarak
kiiltiirel gelisimine katki sunuyor. Ufkunu agiyor, toplumun bakis agisini genisletiyor. Dezavantaji da
bazen ahlaki dejenerasyon oluyor. Ayrica kalabalik arttikca insanlar kendini stmirlama geregi duyuyor.”
(K12)

“Master plan harekete gecerse fiziki acidan olumlu etkileri olacaktir. Yollarin diizensiz olmasindan
dolay1 bir diizenleme saglayabilir. Cevre kirliliinin Oniine gecilebilir ya da cevre kirliligi artis
gosterebilir. Bu hem gelen turistin hem de yerel halkin bilincine bagli. Son zamanlarda yiiksek binalarin
yapilmast yani betonlasma Ermenek’in dogal yapisini bozmaktadir. Sakin sehir imaji olan Ermenek
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uygunsuz binalarin yapilmasy ile dis goriiniisiiniin bozulmas: sonucu bu imajint kaybedebilir. Bu
yiizden turizm ile gelisecek olan konaklama, yeme igme, rekreasyon gibi faaliyet alanlarinin imara
uygun, bir sehrin dogalli§ina uygun bicimde yapilmas: gerekir.” (K9)

Katilimcilar Ermenek ilgesinde bir¢ok turizm ¢esidinin uygulanabilirligine deginmislerdir. Katilimcilara
gore kiiltiir turizmi, inang turizmi, arkeoloji turizmi, eko-turizm, yayla turizmi, ki turizmi, magara
turizmi, spor turizmi, gastronomi turizmi, festival turizmi, diaspora turizmi vb. turizm cesitleri
Ermenek’te yapilmasi miimkiin turizm tiirleridir. Benzer sekilde katilimcilar dogal, tarihi ve kiiltiirel
degerlerin varligindan bahsetmislerdir. Bu kapsamda Ermenek kaleler, konaklar, camiler, kiliseler,
tiirbeler, antik kentler, kaya mezarlari, goller, nehirler, kanyonlar, yaylalar, magaralar vb. acidan zengin
bir tarihi ve kiiltiirel yapiya sahiptir. Nitekim Ermenek sahip oldugu tarihi ve kiiltiirel yapidan kaynakl
turizm potansiyeline sahip bir destinasyon olarak goriinmektedir.

Katilimcilar Ermenek’in turizm olanaklarma ek olarak turizmin siirdiiriilebilirliginden bahsetmislerdir.
Bu noktada katilimcilar Ermenek’in turizmden yeteri kadar fayda saglayamadigini belirtmislerdir. Ancak
var olan turizm potansiyeli sayesinde Ermenek’in gelecekte ekonomik, sosyo-kiiltiirel ve cevresel acidan
gelisim gosterebilecegini ifade etmislerdir. Issizlik sorununun ¢oziilmesi, istihdam artiss, gO¢ sorununun
¢oziilmesi, otel, restoran, hediyelik esya diikkanlar: gibi turizme yonelik yatirimlarin artmasi, turizmden
dogrudan gelir elde edilmesi, refah seviyesinin yiikselmesi ve girisimci sayisinin artmasi ekonomik
kalkinma cergevesinde ele almmustir. Bununla birlikte egitim seviyesinin yiikselmesi, tarih bilincinin
artmasi, yabanc dil 6grenme isteg§inde artis yasanmasi, turiste karsi hosgoriilii ve saygih yaklagim,
kiiltiirel kaynasmanin saglanmasi, kiiltiir alisverisi, hijyen ve temizlik konusuna daha ¢ok 6nem verilmesi,
el isciliginin unutulmamas: gibi durumlar sosyo-kiiltiirel agidan degerlendirilmis ve tiim bunlarin
topluma fayda saglayacag1 diisiiniilmiistiir. Ote yandan tarih konusunda bilingsizlik, kiiltiiriin yok
olmas, kiiltiirel bir degisimin yasanmasi ve kiiltiirel ¢atisma gibi durumlarin ise sosyal ve kiiltiirel yapiya
zarar verdigi saptanmistir. Katilimcilar ekonomik ve sosyo-kiiltiirel gelisime ek olarak fiziksel ¢evreden
bahsetmislerdir. Restorasyon calismalari, tarihi ve kiiltiirel yerlerin bakim ve onariminin yapilmasi,
diizenli bir fiziksel ¢evrenin olmasi, iyi bir peyzajin yapilmasi turizmin stirdiiriilebilirligi agisindan 6nemli
gorilmiistiir. Diger taraftan manzaranin bayagilasmasi, ¢arpik yapilasma, betonlasma sorunu, gevre
kirliligi, atik sorunu ve doganin tahrip olmasi gevreye verilecek en biiyiik zararlar olarak saptanmustir.
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0%
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50
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5008 4504

Sekil 5. Turizmin Olumlu ve Olumsuz Yonleri Temalarina Yonelik Yiizdesel Gosterim

Turizmin olumlu ve olumsuz yonleri temalarinin yiizdesel gosterimine ise Sekil 5'te yer verilmistir.
Turizmin olumlu y6nleri ana temasi altinda yer alan giiglii yonler alt temas1 %50; firsatlar alt temas1 da
%50 oraninda kodlanmistir. Dolayisiyla alt temalar arasinda esit oranda kodlanma saptanmistir. Yine
turizmin olumsuz yonleri ana temasina bagl olan zayif yonler alt temasi %55; tehditler alt temasi ise %45
oraninda kodlanmistir. Sonug olarak temalarin kodlanma sikligr hem sayisal hem de yiizdesel olarak
belirlenmis ve tutarli bir sonug elde edilmistir. Turizmin olumlu ve olumsuz yonleri ana temalarma
yonelik katilimar goriislerine asagida yer verilmistir.
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“Temiz dogast, havast ve suyu en giiclii yamdir. Ayrica Maraspoli Magaras: da ¢ok giiclii bir yamdir.
Diinyamn en biiyiik iiciincii magaras: oldugu soyleniyor. Kindam Bogazi ile Nadire Kanyonu var.
Oralarda ¢ok giizel dogal giizelliklere sahip, turistler igin gekiciligi olan yerler. Gol zaten dyle. Bunlarin
yamnda bircok turizm cesidine de elverislidir.” (K3)

“Kiiltiiriimiizde ve orf-adetlerimizde olumlu yonde degisiklik olur. Digsaridaki insanlar: gordiikge
insanlara davrams seklimiz, insani degerlerimiz degisir. Turizmin ne oldugunu ogreniriz.
Kiiltiiviimiize daha fazla sahip ¢ikariz. Ayrica turizm yapamiyoruz konaklama olmadigi zaman.
Konaklama olmadiginda bir iki diikkdn anca goriilebilir. Ancak konaklama ihtiyac: giderilirse ekonomik
anlamda gelisme saglanmir. Bu da biiyiik bir firsat zaten. Tiim bunlar: uzun vadeli diisiinmek lazim.”
(Ke6)

“En biiyiik eksikligi reklam. Her yer teknoloji ve biz reklamini yapamiyoruz. Bunu yapamadiktan sonra
ne kadar turizm cesidi sayarsak sayalim, hicbirinin anlami olmayacak. Yapsak da devam ettiremiyoruz,
stirdiiremiyoruz. Problemimiz bence bu. Gol turizminin su anda bence patlamas: gerekiyordu. Yavas
bir ilerleme soz konusu, buray: kimse bilmiyor. Bunlar ¢ok biiyiik eksiklikler. Ulasimda biiyiik bir
eksiklik var. Yavags gelisim gosteriyor.” (K8)

“Kiiltiirel ve ahlaki yapisim degistirebilir. Gelenek ve gorenekleri degistirir. Bu bolgedeki konaklama,
yeme icme fiyatlarini artirir. Betonlagma meydana gelir. Kentlesme problemi ve altyap: problemi ortaya
ctkabilir. Hem i¢me suyu hem de atik suyu problemi var olabilir. Bolgemiz bir vadi icerisinde oldugu
icin burada hava kirliligi de bag gostermeye baslar. Atiklar ve ¢0p sorunu da ortaya ¢ikar.” (K11)

Katilimcilar Ermenek’in bir yandan olumlu yoOnlerine diger bir yandan da olumsuz yonlerine
deginmislerdir. Yil boyunca turizme imkan tanimasi, alternatif turizm gesitliligi, doga temelli turizm
tiirlerinin 6n plana ¢tkmas, tarihi ve kiiltiirel degerlerin varligi, destinasyona 6zgii festivallerin olmasi,
endemik tiirlerin varligl, gastronomik agidan zengin olmasi, doga sporlarma imkan tanimasi, turizme
yonelik derneklerin bulunmasi vb. durumlar katihmcilar tarafindan Ermenek turizminin giiglii yonleri
olarak ifade edilmistir. Ayrica 6nemli turizm merkezlerine olan yakinligindan dolay1 gelecekte ziyaretci,
tur, turistik etkinlik sayisinda ve yatirimlarda artis beklentisi, ekonomik, sosyo-kiiltiirel ve gevresel
kalkinmaya olanak tanimasi, tarihi ve turistik yerlerin bakim ve onarim ¢alismalarinin hiz kazanmasi
katilimcilar tarafindan dnemli firsatlar olarak goriilmiistiir. Ote yandan ulasim problemi, reklam ve
tanitim eksikligi, tarihi ve kiiltiirel yerlerin yeterince korunmamasi, cevresel bayagilasma, altyap1 ve
tistyapr sorunu, yerel halkin turizm agisindan bilingsizligi, sosyo-kiiltiirel degerlere sahip ¢ikilmamasi,
cevreye zarar verilmesi, paydaslar arasinda is birliginin saglanamamasi, turizm egitimi almis ¢alisanin
olmamast vb. durumlar katilimcilar tarafindan Ermenek turizminin zayif yonleri olarak belirtilmistir.
Benzer sekilde carpik ve yogun yapilasma, doga tahribati, gevre kirliligi ve atik sorunu, gidalarin
dogalligini kaybetmesi, kiiltiirtin yok olmasi ve el emeginin ticarilesmesi, bolgesel enflasyon yasanmasi
katilimcilar tarafindan gelecekte olabilecek tehditler olarak goriilmiistiir.
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Ekonomik Kalkmma Giiclii Yonler
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Cevresel Kalkinma Tehditler

Zayif Yénler

Sekil 6. En Uzun Bahsedilen Alt Temalara Yonelik Belge Portresi

Aragtirmada katilimailar tarafindan en uzun bahsedilen alt temalara yo6nelik belge portresine Sekil 6'da
yer verilmistir. Belge portresinde toplam dokuz farkli renkle gorsellestirilen kare kutular gortinmektedir.
Renkli kare kutularin uzunlugu ile katilimcilarin ifadelerinin uzunlugu dogru orantilidir. Daha agik bir
ifadeyle, katilimcilarin ifadeleri ne kadar uzunsa kare kutular o kadar fazla olmaktadir. Her bir renk bir
alt temay1 temsil etmektedir. Bu baglamda katilimcilar tarafindan en uzun bahsedilen alt tema dogal,
tarihi ve kiiltiirel degerlerin varlig: alt temas1 olmustur. Her bir katilimc goriisme esnasinda Ermenek’in
dogal, tarihi ve kiiltiirel agidan zenginligine deginerek bu yerlere iliskin bilgiler vermislerdir. Dolayisiyla
bu aragtirma sorusuna yonelik cevaplar oldukga uzundur. Ote yandan katilimcilar tarafindan en kisa
bahsedilen alt tema ise tehditler alt temasidir. Katilimcilar genel olarak planl ve bilingli hareket edildigi
siirece turizmin Ermenek igin bir tehdit olusturmayacagini belirtmisler ve ¢ok az sayida tehdit yaratacak
unsura deginmislerdir. Boylelikle tehditler alt temasina yonelik arastirma sorusuna verilen cevaplar
oldukca kisa olmustur. Nitekim belge portresi ile tiim katilimcilarin alt temalara dair ifade uzunluklarn
verilmis olup en uzun bahsedilen alt temadan en kisa bahsedilen alt temaya dogru gorsellestirilmistir.

Tablo 3. Ermenek Turizmine Yonelik SWOT Analizi (Katilimcilardan elde edilen bilgiler dogrultusunda
olusturulmustur.)

Giiglii Yonler Zayif Yonler Firsatlar Tehditler
Dort mevsim turizm Ulagim problemi ve rota Alanyave Anamur gibi turizm Cittaslow adaylimm tehlike
potansiyeli sorunu merkezlerine olan altinda olmasi

yakinhigindan dolay1 turist
sayisinda artis beklenmesi

Alternatif turizm cesitliligi fige icerisinde yollarin bozuk Ermenek’e diizenlenen tur Carpik ve yogun yapilasma
olmasi, kaldirmlarin  sayisinda artis yaganmasi
olmamas: ve yiiriiyiis yolu
eksikligi
Tarihi ve kiiltiirel degerlerin Reklam ve tanitim eksikligi Turizmin gesitlenmesi Doga tahribati ve yesil
varligi alanlarin giderek azalmasi
Karamanoglu Beyli§i'ne Tarihi ve turistik yerlerin Turistik etkinliklerin = ve Cevre Kkirlili§inin artmasi ve
bagkentlik yapmis olmast ve o sosyal medyada yeteri kadar faaliyetlerin artmasi atik sorunu
donemden kalan eserlerin yer almamast
bulunmasi
Temiz havasi ve suyu ile su Tarihi ve kiiltiirel degerlerin Ustyapi yatirmlarimin  Hava, su ve  giiriilti
cenneti  Ermenek’in  dofa korunmamasi ve harabe hale artmasi (Otel, restoran vb.) kirliliginin olmasi
temelli turizm tiirlerine imkan gelmesi
tanimasi
Ermenek’e 6zgii festivallerin Eski geleneksel mimarinin Ekonomik kalkinmaya Yoresel irtinlerin ve
yapilmasi bozulmasi, yiiksek katli olanak tanimasi gidalarin dogalligin
binalarin varligi ve c¢arpik kaybetmesi
yapilasma
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Endemik tiirlerin olmasi Altyapi ve iistyap1 sorunu Ozel turistik yatimmlarin  Kiiltiiriin yok olmasi ve el
artmasi emeginin ticarilesmesi
Bolgeye o©zgii gastronomik Yeteri kadar otel vb. gibi Sosyo-kiiltiirel agidan  Bolgesel enflasyonun
diriinlerin varhig: konaklama imkaninin  gelisimin saglanmasi yasanmast
olmamasi ve yatak

kapasitesin yetersizligi

Tle merkezinin ¢ok
yakminda kayak merkezinin
bulunmasi

Yoresel tatlarin sunuldugu
restoranlarin olmamasi

Fiziksel ¢evrenin daha iyi bir
hal almasi

G0l turizmine imkan veren

Yerel halkin turizm agisindan

Tiirk Dil Bayramu etkinligi ile

Turkuaz Baraj Golivniin bilingsizligi adin1 daha ¢ok duyurmasi ve
varligi olumlu bir imaja sahip olmasi
Bircok  magaraya sahip Sosyo-kiiltiirel degerlere Turizmin gelismesine bagh
olmasi yeteri kadar sahip olarak  go¢  sorununun
¢ikilmamasi ortadan kalkmasi

fige icerisinde ¢ok sayida
antik kentin bulunmasi ve

Dogal cevrenin korunmasina

yonelik gerekli tedbirlerin

Tarihi ve turistik yerlerin

bakim ve onarim

kazi ¢alismalarinin devam alinmamasi ve cevreye zarar ¢alismalarinin hiz kazanmasi
etmesi verilmesi

Doga  sporlarma imkan Tarihi ve turistik yerlerin

tanimasi temiz tutulmamas

Onemli siyasetcilerin Tarihi ve turistik alanlarda

Ermenek turizminin gelisimi
i¢in ¢aba gostermesi

park yeri sorunun yaganmasi

Ermenek’te lisans diizeyinde
turizm rehberligi bolimiinin
varhigr*

Turizme yonelik kurum ve
kurulusglar
birliginin olmamasi

arasinda is

Turizme yonelik derneklerin

Turizm konusunda ¢ok yavas

bulunmasi bir gelisimin s6z konusu

olmasi

“Kiraz Mevsimi” adli filmin
cekilmesi  ve
tanitim ve bilinirlik agisindan
katk: saglamasi

Turistik agidan 6ne ¢ikacak

Ermenek’te bir markasinin olmamasi

Turist rehberinin olmamas1**

Turizm alaninda egitim almis
calisaninin olmamasi

* Karamanoglu Mehmetbey Universitesi, Uygulamali Bilimler Yiiksekokulu’na bagl bulunan turizm rehberligi boliimiiniin
egitimi Ermenek ilgesinde verilmektedir.
** Yazarlardan biri tilkesel ve eylemli turist rehberidir.

Ermenek’in turizm agisindan giiglii ve zayif yonleri ile firsat ve tehditlerinin belirlenmesi amaciyla
katilimcilardan elde edilen veriler dogrultusunda SWOT analizi yapilmistir. Sonuglar Tablo 3'te
detaylandirilmistir. Tablo 3’te verilen bilgiler dogrultusunda katilimcilar en ¢ok Ermenek’in zayif
yonlerine odaklanmiglardir. Ermenek’in turizm agisindan eksik yonlerinin oldukca fazla oldugunu ifade
etmislerdir. Ancak katilimcilar gelecek agisindan ¢ok endiseli olmay1p az sayida tehditten bahsetmislerdir.
Ote yandan katilimeilar Ermenek’in giiglii yonlerinin de oldukga fazla oldugunu yani Ermenek’in dnemli
bir turizm potansiyeline sahip oldugunu belirtmislerdir. Ayrica gelecek i¢in turizmin birtakim firsatlar
doguracagina yonelik {imitli olduklarini ifade etmislerdir. Oyle ki goriismeler neticesinde SWOT
analizinin yapilmasi Ermenek turizminin genis bir agidan incelenmesini saglamaistir.

5. Sonug ve Oneriler

Destinasyonlari ekonomik, sosyo-kiiltiirel ve gevresel agidan gelisimi stirdiiriilebilir turizm yaklagimina
daha fazla odaklanmay1 gerektirmektedir. Stirdiiriilebilir turizm ilkeleri temel alinarak destinasyonlarin
alternatif turizm potansiyellerinin tespit edilmek istenmesi destinasyonun gelisimi agisindan 6nemli hale
gelmistir. Dolayisiyla bu arastirmada Onemli bir turizm potansiyeline sahip oldugu diisiiniilen

123



Tekeli, M., Kiric1 Tekeli, E. & Degerli, Y. (2023). Siirdiiriilebilir Turizm Perspektifinden Ermenek’in Alternatif Turizm
Potansiyeli: Nitel Bir Arastirma. GSI Journals Serie A: Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1):
106-128

Ermenek’in stirdiiriilebilir turizm perspektifinden incelenmesi, Ermenek’te oldugu diisiiniilen turizm
gesitliliginin saptanmasi amaciyla bir¢ok paydas ile goriismeler gergeklestirilmistir. Yapilan goriismeler
ile Ermenek’in turizm olanaklar1 hem alternatif turizm tiirleri hem de dogal, tarihi ve kiiltiirel degerlerin
varlig1 agisindan belirlenmistir. Stirdiiriilebilirlik ilkelerini temel alan bu arastirmada Ermenek turizminin
ekonomik, sosyo-Kkiiltiirel ve ¢evresel acidan katkilar1 tespit edilmek istenmistir. Ayrica ilge turizminin
giiclii-zayif yonleri ile firsat-tehditleri belirlenerek uygulamaya yonelik oOnerilerde bulunulmustur.
Arastirmanin sonuglar teorik ve pratik katkilar 1s1§1nda sunulmustur.

5.1. Teorik Katkilar

Alanyazin taramasi sonucunda Ermenek’te gerceklesebilecek bir¢ok turizm g¢esidi saptanmustir.
Ermenek’te uygulanmasi miimkiin olan alternatif turizm tiirleri, Ermenek’in ele alindig: diger ¢alismalar
ile de ortiismektedir (Demir, 2019; Gok, 2006; Sag & Yaldiz, 2020). Ayrica benzer amaglarla farkl
destinasyonlarda yapilmis calismalarin sonuglar: ile de benzerlik gosterdigi saptanmistir (Alkan, 2015;
Celik Uguz, 2011; Kervankiran, 2011). Arastirmanin bir diger teorik katkis1 kod sisteminin belirlenmesine
yoneliktir. Dolayisiyla arastirmada dort ana tema, dokuz alt tema ve yiiz altmis kod belirlenmistir.
Temalar ve kodlar Ermenek 6zelinde belirlenmis olsa da bu alanda arastirma yapacak kisiler i¢in kaynak
niteliginde olacag1 diistintilmektedir. Arastirmanin diger onemli bir katkisi ise katilimcilarin ifadelerinin
teker teker incelenerek arastirmada en fazla tekrarlanan kelimelerin ortaya ¢ikartilmasimna yoneliktir. Bu
kapsamda belirlenen kelimeler, frekansi en yiiksek kelimeler olarak tespit edilmistir. Ermenek’in turizm
potansiyeline yonelik calismalar yapilmasi halinde benzer sonuglarin elde edilmesi muhtemeldir.

Yapilan arastirmada turizmin siirdiiriilebilirligi ana temasi en ¢ok kodlanan; turizmin olumlu yonleri ana
temasi ise en az kodlanan ana tema olarak tespit edilmis ve elde edilen sonucun teorik agidan bir baska
katki sundugu diistintilmiistiir. Arastirmanin siirdiiriilebilir turizm anlayisina dayanmasi, ekonomik,
sosyo-kiiltiirel ve cevresel kalkinmay1 gozetmesi ilgili temanin ¢ok kodlanmasina neden olmustur. Diger
bir yandan Ermenek’in her ne kadar turizm olanaklar1 fazla olsa da turizm agisindan olumsuz yonlerinin
de oldukga fazla oldugu saptanmustir. Dolayisiyla bu durum turizmin olumlu yonleri ana temasimin en az
kodlanan ana tema olmasina sebep olmustur. Ote yandan arastirmanin diger bir katkisi en uzun
bahsedilen alt temanin tespitine yoneliktir. Katilimcilarin goriismeler esnasinda en uzun bahsettikleri alt
temanin dogal, tarihi ve kiiltiirel degerlerin varlig: alt temasi oldugu tespit edilmistir. Ardindan alternatif
turizm gesitliligi ve ekonomik kalkinma en uzun bahsedilen alt temalar olmustur. Ote yandan firsatlar,
glgclii yonler ve tehditler ise en kisa bahsedilen alt temalar olarak saptanmustir. Elde edilen bu sonuglarin
ozgiin oldugu, dolayisiyla alanyazina ve yonteme katki saglayacag: diistiniilmektedir.

5.2. Pratik Katkilar

Yapilan arastirma teorik katkilarinin yani sira pratik agidan da birtakim katkilar sunmaktadir.
Arastirmada Ermenek turizminin giiglii ve zayif yonleri ile firsat ve tehditlerinin tespit edilmesi,
uygulama agisindan 6nemli Onerilerin sunulmasi pratik agidan katki niteligindedir. Dolayisiyla elde
edilen sonuglar, tiim paydaslan ilgilendirmektedir. Ermenek turizminin gelisimi icin paydaglarmn
oncelikle ilge turizminin giiglii yonlerine odaklanmalar1 gerekmektedir. Nitekim Ermenek dort mevsim
turizm olanag1 sunmasi, alternatif turizm cesitliligi, doga temelli turizm tiirlerine imkan tanimasi, tarihi
ve Kkiiltiirel degerlerin varligi, destinasyona 0Ozgii festivallerin olmasi, endemik tiirlerin varligy,
gastronomik agidan zengin olmasi, doga sporlarina olanak tanimasi, turizme yonelik derneklerin
bulunmasi vb. olanaklar1 ile turizm potansiyeline sahip bir destinasyondur. Ayrica énemli turizm
merkezlerine olan yakinligindan dolay: gelecekte ziyaretci, tur, turistik etkinlik sayisinda ve yatirimlarda
artis beklenmekte, ekonomik, sosyo-kiiltiirel ve ¢evresel agidan gelisime olanak tanimakta, tarihi ve
turistik yerlerin bakim ve onarim ¢alismalarinin hiz kazanmasi miimkiin olabilmekte ve tiim bunlar birer
firsat olarak goriilmektedir. Dolayisiyla oncelikle Ermenek’in turizm agisindan olumlu yonleri ele
alinmalidir. Ardindan ilge turizminin gelisimi agisindan 6nemli olan ancak eksik goriilen durumlara
odaklanilmalidir. Ulagim problemi, reklam ve tanitim eksikligi, tarihi ve kiiltiirel yerlerin yeterince
korunmamasi, cevresel bayagilasma, altyapi ve tistyap1 sorunu, yerel halkin turizm agisindan bilingsizligi,

124



Tekeli, M., Kiric1 Tekeli, E. & Degerli, Y. (2023). Siirdiiriilebilir Turizm Perspektifinden Ermenek’in Alternatif Turizm
Potansiyeli: Nitel Bir Arastirma. GSI Journals Serie A: Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1):
106-128

sosyo-kiiltiirel degerlere sahip ¢ikilmamasi, gevreye zarar verilmesi, paydaslar arasinda is birliginin
saglanamamasi, turizm egitimi almis ¢alisanin olmamasi vb. durumlarin birer avantaja doniistiiriilmesi
son derece elzem goriinmektedir. Benzer sekilde garpik ve yogun yapilasma, doga tahribati, cevre kirliligi
ve atik sorunu, gidalarin dogalligin1 kaybetmesi, kiiltiiriin yok olmasi ve el emeginin ticarilesmesi,
bolgesel enflasyon yasanmasi gelecekte olmasi muhtemel tehditler olarak goriilmektedir. Nitekim énemli
paydaslar ile yapilan goriismeler neticesinde Ermenek turizmine yonelik elde edilen bilgiler hem
alanyazia hem de uygulamaya birtakim katkilar sunmaktadir.

5.3. Aragtirmanin Sinirliligt ve Oneriler

Siirdiiriilebilir turizm perspektifinden Ermenek’in alternatif turizm potansiyelini tespit etmeye yonelik
olan bu arastirma 6ncelikle Karaman ilinin Ermenek ilgesi ile sinirlandirilmistir. Ayrica arastirmaya dahil
olan katilmailar, segilen arastirma yontemi, bir program aracili: ile yapilan analizler ve bulgular
arastirmanin bir baska smurliligini olusturmaktadir. Arastirmanin smirlhiliklar1 dogrultusunda yerel
yonetime ve tiim turizm paydaslarina onerilerde bulunulmustur:

e Altyap: eksikligi giderilmelidir. Bu baglamda gerek ilgeye gerekse tarihi ve turistik yerlere ulasim
kolaylig1 saglanmalidir. Tarihi ve turistik yerleri gosteren tabelalar konulmalidir.

e Karaman’a havaalani acgilmasi ve Ermenek’te karayolu tasimaciliina ©nem verilmesi
gerekmektedir.

e Karamanogullar Beyligi'ne bagkentlik yapmis bir yer olan Ermenek ile ilgili reklam ve tanitim
faaliyetleri yapilarak Tiirk diinyasinda bir yer edinmesi saglanmalidur.

e Sosyal medya tizerinden tanitim faaliyetleri yapilmalidir. Fenomen kisiler getirilerek Ermenek’in
ismi daha ¢ok duyurulmalidir.

e Tarihi ve turistik yerlerin 360 derece fotograf g¢ekimi yapilmalidir ve internet sayfasinda

paylasilmalidir.

e Ermenek ve yakin ¢evrenin tanitimi i¢in Karamanogullar1 Beyligi'ni anlatan bir dizi veya film cekimi
yapilmalidir.

o Ilge turizm haritalar1 detaylandirilmalidir. Tarihi ve turistik yerleri igeren billboardlar
hazirlanmalidar.

e Tarihi ve kiiltiirel degerlerin korunmasina yonelik onlemler alinmalidir. Gerekli oldugu yerlerde
restorasyon ¢alismalarina baglanmalidir.

e Ziyarete kapal olan tarihi ve turistik yerler agilmalidir. Ozellikle kapali olan magaralar turizme
kazandirilmalidir.

e Tiim antik kentlerin kazi calismalarina devam edilmeli ve kazilardan ¢ikarilan eserlerin yeni yapilan
miizede sergilenmesine 6zen gosterilmelidir.

e Eski, geleneksel mimari yap1 korunmalidir ve bozulmasi engellenmelidir. Tige imara agilirken planlt
hareket edilmesi gerekmektedir.

e Firan (Ermenek) Kalesi'ne bir seyir terasinin yapilmasi ve bir kafe-restoran acilmasi 6nerilmektedir.

e Ermenek’te bulunan Zeyve Pazar1 doga harikasi bir yer olarak ortaya ¢ikmaktadir. Yakin cevrelerde
bilinirligi oldukgca yiiksek olan bu yere gerekli 6zenin gosterilmesi gerekmektedir.

e Turkuaz Baraj Golii'nde diizenlenen tekne turlarina turist rehberi eglik etmeli ve turlar yarim giin
ya da tam giin olarak yapilmalidir.

e Turkuaz Baraj Golii yakinlarinda at ¢iftliginin agilmasi onerilmektedir. At ciftligine ek olarak bir
kafe-restoranin da bulunmasi yerel halka ve gelen turistlere fayda saglayacaktir.

e Ustyap1 yatirimlar hiz kazanmalidir. Bu kapsamda konaklama olanaklari arttirilmali (butik oteller),
turistlerin yOresel tatlar1 deneyebilecegi restoranlar agilmali, hediyelik esya diikkanlar: olmalidir.

e Ermenek’te potansiyele sahip alternatif turizm tiirleri gézden gegirilmelidir. Turkuaz Baraj Golii
kenarinda olmasi muhtemel kamp-karavan turizmine yonelik gerekli yatirimlar yapilmalidir.

e Ermenek’in eski konaklar1 ve evleri restore edilmelidir ve turizme kazandirilmalidir. Bazilarimin
butik bir otel olarak hizmet sunmasina imkan taninmalidir.
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e Alternatif turizm tiirlerine ek olarak rekreatif etkinlikler de degerlendirilmelidir. Ornegin; sportif
olta balik¢iligina imkan taninmalidur.

e Ermenek, doga sporlar1 agisindan son derece 6nemlidir. Bu baglamda trekking, hiking rotalar1 daha
detayli bir sekilde olusturulmalidir. Turkuaz Baraj Golii'nde su sporlarina her zaman olanak
taninmalidir. Kayak merkezinin gelisimi icin de ¢aba harcanmasi gerekmektedir.

e Tarihi ve turistik yerlerin temiz tutulmasina 6zen gosterilmelidir.

e Tarihi ve turistik yerlerde yasanan park yeri sorunu giderilmelidir.

e Yerel halk turizm agisindan bilinglendirilmelidir. Gerekirse bu konuya yonelik egitimler
verilmelidir. Ermenek’in sahip oldugu tarihi ve kiiltiirel degerler hatirlatilmali ve cevre bilinci
gelistirilmelidir.

¢ Yerel halkin sahip oldugu el is¢iliginin siirdiirtilebilirligi saglanmalidur.

e Gastronomik degerler unutulmamali ve yerel halkin sahip oldugu mutfak kiiltiiriintin turistler
tarafindan deneyimlenmesine imkan taninmalidir.

e Tamamen Ermenek’e 6zgii yoresel tatlarin tescil bagvurular: yapilmalidir.

e Turizm sektOriine 6nem verilmelidir ve daha hizli bir gelisim igin ¢aba sarf edilmelidir.

e Turizm agisindan “Ermenek’i Ermenek yapan ne?” sorusuna cevap verilmeli ve bir marka olarak
ortaya ¢tkmalidir.

o Turizm Rehberligi boliimiine ek olarak Turizm Isletmeciligi bolimii de agilmali ve bdylelikle
nitelikli turizm elemanu yetistirilmelidir.

e Ermenek’te bir seyahat acentesinin agilmas: gerekmekte olup bdylelikle gerek Ermenek’e gerekse
Ermenek’ten diger destinasyonlara turlarin diizenlenmesi saglanmalidur.

e Ermenek’te bulunan kurum ve kuruluslarin is birligi igerisinde olmalar1 ve turizmin gelisimine katki
saglamalar1 gerekmektedir.

Aragtirma kapsaminda sunulan oneriler tiim paydaslarn ilgilendirmektedir. Her bir 6nerinin dikkate
alinmasi tavsiye edilmektedir. Ancak bu sekilde Ermenek turizminin zayif yonleri ve tehditleri
azaltilabilir. Onemli olan sadece Ermenek’in turizm acisindan zayif yonlerini azaltmak degil ilgenin
turizm agisindan giiglii yonlerini arttirmaktir. Nitekim zayif yonler ve tehditlerin azaltilmasi, giiglii yonler
ve firsatlarin arttirilmasi ile Ermenek icin belirlenen alternatif turizm tiirlerinin uygulanabilirliginin
artacagl ve boylelikle yerel halkin ekonomik, sosyo-kiiltiirel ve cevresel acidan gelisiminin saglanacag:
diisiiniilmektedir. Uygulamaya yonelik onerilerin yani sira arastirmacilara yonelik de birtakim oneriler
sunulmustur. Oncelikle Ermenek &zelinde yapilan turizme yonelik aragtirma sayisinin arttirilmast tavsiye
edilmektedir. Alternatif turizm cesitlerine odaklanilarak tek bir turizm c¢esidine yonelik Ermenek
hakkinda daha detayli arastirmalar yapilabilir. Ayrica yerel halkin veya turizm isletmesi ¢alisanlarinin
turizmin gelisimine yonelik tutumlar: olgtilebilir.

Tesekkiir ve Bilgi Notu

Destek Bilgisi: Bu arastirmanin hazirlanmasi asamasinda herhangi bir bireyden veya kurumdan nakdi bir
yardim/destek alinmamis olup arastirmanin veri toplama siirecine goriisme yapmay1 kabul ederek katkida
bulunan tiim katilimcilara tesekkiirlerimizi sunariz.

Etik Onay1: Makalede, ulusal ve uluslararasi arastirma ve yayin etigine uyuldugunu yazarlar beyan eder. Aksi
bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and Sports Sciences
Dergisi'nin hi¢bir sorumlulugu olmayip, tiim sorumluluk makale yazarlarina aittir.

Etik Kurul Onay1: Makalede veri toplama asamasi igin gerekli Etik Kurul Onay1 Karamanoglu Mehmetbey
Universitesi, Sosyal ve Beseri Bilimler Bilimsel Arastirma ve Yayin Etik Kurulu tarafindan 18.04.2022 toplanti
tarihli, 03 toplant: say1li, 60 karar sayili raporda diizenlenmistir.

Cikar Catismasi: Makalede herhangi bir ¢ikar catismasi ya da kazana yoktur.

Arastirmacilarin Katki Orani: Calisma, ti¢ yazarin katkisi ile hazirlanmistir. Katki oranlary; 1. Yazar = %35, 2.
Yazar = %35, 3. Yazar = %30.
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Oz

Ulkelerin ekonomilerinde 5nemli bir paya sahip olan turizm isletmeleri, kiiresel ve ulusal boyuttaki degisim ve gelisimlerden cok
hizly etkilenmektedir. Turizm sektériinde yer alan isletmeler, kiiresel ve ulusal boyuttaki degisimin etkilerini olumlu sekilde
yonetmek, degisen ve gelisen cevre kogullarina uyum saglayabilmek ve sektorde rekabet iistiinliigii saglamak amactyla stratejik
bir arag olarak yenilik yonetiminden yararlanmaktadir. Hizmet sektorii icerisinde yer almanin da beraberinde getirdigi emek
yogun olma, stoklanamama ve ayrilmazlik gibi bazi ozellikler, otel isletmelerinde yenilik kavramimi diger sektorlerden
farkhilastirmaktadir. Bu arastirmanin amaci, otel isletmelerinde yenilige iliskin gecerli ve giivenilir bir dlcek gelistirmektir. Bu
amagla yapilan aragtirmada, Anadolu Universitesi'nde uzaktan 6grenim goren ve ayni zamanda otel calisani olan égrenciler
aragtirma evreni olarak belirlenmis, cevrimici anket teknigi ile toplam 546 6grenciden elde edilen veriler analiz edilmistir.
Yapilan analizler sonucunda, otel isletmelerinde yeniligin teknik yenilik ve yonetsel yenilik olmak iizere iki alt boyuttan olustugu
belirlenmistir. Gelistirilen olcegin ilgili literatiire otel isletmelerinde yeniliin tiirlerinin belirlenmesi agisindan katk:
saglayabilecegi diisiiniilmektedir.

Anahtar Kelimeler: Yenilik, yenilik yonetimi, teknik yenilik, yonetsel yenilik, otel isletmeleri.

Validity and Reliability Study of Scale of Innovation in Hotel Businesses
Abstract
Tourism businesses, which have an important share in the economies of countries, are rapidly affected by global and national
changes and developments. Businesses in the tourism sector benefit from innovation management as a strategic tool in order to
positively manage the effects of change, adapt to changing environmental conditions and provide competitive advantage. In the
tourism sector some features such as labor intensive, inability to stock and inseparability differentiate the concept of innovation
in the hotel businesses from other sectors. The aim of this research is to develop a valid and reliable scale for innovation in hotel
businesses. In the research, students who study distance education at Anadolu University and who are also hotel employees were
determined as the research universe, and the data obtained from a total of 546 students were analyzed with the online survey
technique. As a result of the analysis, it has been determined that innovation in the hotel businesses consists of two dimensions:
technical innovation and managerial innovation. The scale can contribute to the literature in terms of determining the types of
innovation in hotel businesses.
Keywords: Innovation, innovation management, technical innovation, managerial innovation, hotel businesses.

* Bu galisma icin Anadolu Universitesi Sosyal ve Begeri Bilimler Bilimsel Arastirma ve Yaym Etigi Kurulu'ndan, 29.04.2019 tarih
ve 27898 numarali “Etik Kurul Onay1” alinmstir.
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Extended Summary

Innovation, which is derived from the Latin word "innovatus", is defined as "a process in which a new thought,
behavior or product is designed and realized" (Saruhan & Yildiz, 2013, s. 376; Robertson, 1967, s.19). Innovation
for businesses is an important strategic management tool that distinguishes businesses from others as a
core competence and provides businesses with a sustainable competitive advantage (Porter, 1980;
Prahalad & Hamel, 1990; Kogel, 2015).

Tourism is one of the service sector that has an important share in the economies of countries. In tourism
sector competition is intense as a result of features such as seasonality, inseparability and variable demand
in tourism. In this context, tourism businesses frequently use innovation management in order to survive
in the competitive environment and to maintain their competitive advantage.

A number of research studies on innovation in the tourism sector investigated that the concept and types
of innovation (Hjalager, 1997), the scope of innovations in the sector and its change according to business
types (Jacob et al., 2003), innovation characteristics according to hotel classifications (Orfila-Sintes et al.,
2005), characteristics of innovations in the tourism sector when compared with different types of
businesses (Camison & Monfort-Mir, 2012), the effect of inter-business relations on innovations (Erkus-
Oztiirk, 2018) and the determination of the antecedents of innovation (Griessemann, Pikkemaat & Weger,
2013). In studies examining businesses according to innovation types, the level of the impact of innovation
(Robertson, 1969; Pearce & Robinson, 2015), the role of innovation in competition (Abernathy & Clark,
1985) and business functions affected by innovation (Hjalager, 1994; OECD, 2015) were investigated.
Studies on innovation in tourism reveal the importance of innovativeness for businesses in this sector.

In one of the first classifications related to innovation, innovation is examined in two contexts: “technical
innovations” that occur in the technical systems related to the working activities of the enterprises and
“managerial innovations” that include the social systems in the enterprises (Evan & Black, 1967). In another
study, innovation is described as “role innovation”, which includes the production of a new service or idea,
and “content innovation”, which includes innovations in business-related managerial processes (Schein,
1970). Although there are numerous studies about innovation in the literature, innovation types of hotel
businesses in the tourism sector have not been investigated.

The aim of this study is to develop a valid and reliable scale for explore innovation types in hotel
businesses. For this purpose, the quantitative research approach was used in the research. The population
for this study was composed of students who works in a hotel business in Turkey and at the same time
actively studies in the distance education programs of Anadolu University. Voluntary response sampling
method was preferred as the sampling method and the online survey technique was used to collect the
data in the research.

The scale development process of the research was conducted as suggested by De Vellis (2017). In this
context, in the research, firstly, the structure to be measured has been determined and item pool was
created in accordance with the related theory. After that, 19 academicians who are experts in the field of
tourism and management were asked to review the items, and in the next stage, a pilot study was
conducted with the participation of 42 students. During the scale development process, the scale items
were rearranged according to the results of the pilot study, and then 26 experts were reached to review
the items. In the last stage of process, a pilot study was conducted again with the participation of 39
students and the final form of the scale was created. Then, it has been applied to Anadolu University
Ethics Committee and the permission was obtained on 06.05.2019 to conduct the research. After obtaining
the permission of the Ethics Committee, an online questionnaire was designed.

Items related to the scale developed for innovation in hotel businesses in the questionnaire form were

prepared in the form of 7-point Likert (1: I strongly disagree / 7: I strongly agree). Items to determine the

demographic and professional characteristics of the students were designed in the form of categories and

open-ended questions.The data of the research were collected from the student automation page where

students log in with their own username and password between 15 May 2019 and 13 October 2019, and
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from the university's learning management system, eKampus. A total of 612 students were reached during
the research process, the questionnaires obtained from 66 students were excluded for various reasons, and
the data obtained from a total of 546 students were analyzed within the scope of the research.

Firstly, explanatory and confirmatory factor analyzes were made for the data obtained from the research
due to aim of the research is to develop a scale for innovation in hotel businesses. Then, the validity and
reliability analyzes of the developed scale was performed. As a result of the explanatory factor analysis, it
was determined that innovation in hotel businesses consists of two dimensions, technical innovation and
managerial innovation, and these two dimensions explain innovation in hotel businesses at a total rate of
76.918%. As a result of the confirmatory factor analysis, it was determined that the innovation scale in
hotel businesses was statistically well-fitted, and the structure of the scale consisting of a total of two sub-
dimensions and sixteen items was confirmed. The validity of the scale was analyzed by comparing the
AVE values and the square root of the AVE value with the correlation matrix (Fornall et al., 1982; Hair et
al., 2014). As a result of the analyzes made, it was confirmed that technical innovation and managerial
innovation are statistically related factors and they also measure two different structures. The Cronbach's
Alpha value of the scale was calculated as 0.944. According to this, it can be said that the scale is highly
reliable (Saruhan & Ozdemirci, 2011, p-140).

In summary, this research shows that innovation in hotel businesses consists of two sub-dimensions which
are technical innovation and managerial innovation.These two sub-dimensions are similar to the studies
in the literature (Evan & Black, 1967; Damanpour & Evan, 1984). In this context, innovations made by
hotels in products such as rooms or restaurants and in service processes such as the reservation process
are considered as technical innovations. On the other hand, the development of new marketing strategies
in hotel businesses or collaborations with different sectors are examples of managerial innovations.

The tourism sector is an important sector that has a large share in the income-generating sectors of the
countries and is high value-added. Today, as a result of globalization and technological developments,
the competition between businesses in tourism is increasing as well as in other businesses, and providing
sustainable competitive advantage through innovation is become more important. This study contributes
to the literature in terms of emphasizing the importance of innovation in hotel businesses and determining
the types of innovation. In further researches, new models can be developed by using this scale developed
for innovation in hotel businesses. In addition, with the developed scale, it will be possible to compare
businesses in different sectors and hotel businesses in terms of innovation.
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1. Giris

Turizm sektorii, yapist geregi biiyiik yatirnmlar gerektiren ve yatirimlarin geri doniisiiniin uzun vadede
gerceklestigi bir sektordiir. Diger yandan hizmet sektorii olmasinin getirdigi mevsimsellik, eszamanlilik
gibi birtakim 6zellikler ve ayni zamanda ikame turizm destinasyonlarinin ve isletmelerinin varligi, bu
sektorde rekabeti daha da arttirmaktadir. Bu baglamda, yenilik yonetimi, tiim sektorlerde oldugu gibi
turizm sektoriinde de isletmelerin artan rekabet ortaminda varliklarim siirdiirmek, rekabet tistiinliigii
elde etmek ve deger yaratmak icin yararlandigi onemli bir stratejik aractir (Baregheh, Rowley &
Sambrook, 2009).

Turizm sektoriinde yapilan ¢alismalarda yenilikgi turizm igletmelerinin yapisi ve 6zellikleri (Orfila-Sintes,
Crespi-Cladera & Martinez-Ros, 2005; Sundbo, Orfila-Sintes & Serensen, 2007; Erku§—©ztijrk & Terhorst,
2016), sektordeki paydaslarin ve is birliklerinin yenilik yonetimindeki rolii (Pechlaner, Fischer &
Hammann, 2006; Valeri & Baiocco, 2012) gibi konular incelenmistir. Yenilikle iligkili olarak sektorde
yapilan calismalarda siklikla tizerinde durulan bir diger konu da calisanlarin yenilik¢i davranislari
olmustur. Yenilik¢i davranisin yaraticilik ve liderlik ile iliskisi (Slatten & Mehmetoglu, 2015), yenilikgi
davranig ve oOrgiit kiiltiirti iliskisi (Deshpandé, Farley & Webster Jr, 1993; Martins & Martins, 2002;
ékerlavaj, Song & Lee, 2010; Sarros, Cooper & Santora, 2011; Yu, 2017) gibi konularin siklikla {izerinde
durulmustur.

Literatiirde yenilige yonelik olarak yapilan calismalar, turizm sektoriinde yeniligin ve yenilikte
calisanlarin roliintin 6nemini ortaya koymalar1 bakimindan onemlidir. Ancak, {izerinde durulmasi
gereken onemli bir konu calisan bakis acisi ile otel isletmelerinde yapilan yeniliklerin neler oldugunun
otel isletmeleri 6zelinde bir galisma ile ortaya konmasidir. Yenilik¢i isletmeler olarak genelde teknoloji
odakli isletmeler akla gelmektedir ancak, hizmet sektorlerinde de birtakim yenilikler
gerceklestirilmektedir. Literatiirde turizm sektoriinde ve isletmelerde yeniligi inceleyen 6lgekler olmakla
beraber, hizmet sektorleri igerisinde dnemli bir yere sahip olan otel isletmelerinde galisan bakis agisi ile
yeniligi inceleyen az sayida calismaya rastlanmistir. Diger yandan, otel isletmelerinde yenilik, oda
anahtarlarinin elektroniklesmesinden farkli sektorler ile is birliklerine kadar ¢ok genis bir kapsamda
degerlendirilebilmektedir. Bu dogrultuda, otel isletmelerinde yenilik tiirlerine biitiinciil olarak
bakilabilmesi igin yenilik tiirlerinin neler oldugunun net olarak tespit edilmesi 6nemlidir. Buradan
hareketle yapilan bu ¢alismada amag, yeniligin 6nemli bir parcas1 olan ¢alisanlarin bakis agisi ile turizm
sektoriinde yer alan otel isletmelerinde yenilige iliskin bir Olgek gelistirmek olmustur. Yapilan bu
calismanin literatiirde yer alan diger ¢alismalardan farki, isletmelerde yeniligi ¢alisanlar 6rnekleminde
ol¢cmeye yonelik gelistirilmesi olmustur. Yapilan arastirma ile ilgili literatiire otel isletmelerinde yeniligi
calisan bakis acisi ile incelemek agisindan katki saglanabilecegi diisiiniilmektedir.

2. Literatiir Taramasi

Yenilik (innovatus) kavraminin Latince’de “essiz” anlamina gelen “in” ve “bilinmeyen yildiz” anlamina
gelen “novatus” kelimelerinden tiiretildigi ifade edilmektedir (Saruhan & Yildiz, 2013, s. 376). Literatiirde
yaraticilik ve bulus kavramlar ile iligkili olarak ele alinan yenilik kavrami, bulus ve yaraticiliktan bazi
boyutlar: ile farkhilasmaktadir. Yaraticihk kavrami, “algilanan ihtiyaclari karsilayacak ya da firsatlar
yakalayacak orijinal fikirleri iiretmek” seklinde tanimlanmaktadir (Daft, 2015, s. 373). Yaraticihigin fikir
tiretmeyi kapsayan boyutu yenilik ile iligkili olmakla beraber, yenilik, yaratic: fikirlerin tanimlanmasi,
gelistirilmesi ve ticarilestirilmesi (Cooper, 1990) siireclerinden olusmaktadir. Bulus ise “yeni bilgilerin
gelisimi veya mevcut bilgilerin yeniden bir araya getirilmesi ile yeni iiriinlerin ve siireglerin olusturulmas:” (Pearce
& Robinson, 2015, s. 370-371) seklinde tanimlanmaktadir. Schumpeter’e gore (1939, s.81-82) bulus olarak
tanimlayamayacak teknolojik gelismelerin de yeniliklere yol agmasi, bulusu yapan kisiler ile yeniligi
gerceklestiren kisilerin her zaman ayni kisiler olmamas: ve buluslarin ortaya cikist ile yeniligin
gerceklesmesinin farkli olaylar olmasi, yenilik ve bulus arasindaki ii¢ ayrimi olusturmaktadir.
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2.1. Tarihsel siirecte yenilik kavrami

Tarihsel siireg igerisinde isletmelerde yenilige iliskin tanimlamalarmnin ilk olarak 1940'l1 yillarda yapildig:
goriilmektedir. Isletmelerde yenilik, “isletmelerin piyasa kosullarinda elde edebilecegi maksimum kdrini arttirma
imkdn saglayan, isletmelerin iiretim faktorleri girdisi ile iiriin ¢iktisi arasinda, yani iiretim fonksiyonlarinda
yaratti$1 degisimler” (Lange, 1943, s.21) seklinde tanimlanmaktadir. Yenilik, “yeni bir diisiince, davranis veya
iiriiniin tasarlandigr ve gercege doniistiiriildiigii bir siire¢” (Robertson, 1967, s.19), “zaman icinde kurumsal
baglamda baskalariyla islem yapan kisiler tarafindan yeni fikirlerin gelistirilmesi ve uygulanmas:” (Van de Ven,
1986, 5.591) seklinde de tanimlanmaktadir. Tanimlardan anlasilabilecegi gibi isletmelerde yeniligin ilk
tanimlamalarinda bir siire¢ olma 6zelligi 6ne ¢itkmaktadir.

Porter ise (1980) isletmelerde yenilige stratejik bir ara¢ olarak yaklasmakta, yeniligi “isletmelerin diger
isletmelerden farklilasmasinda onemli bir ara¢” seklinde tanimlamaktadir. Zahra ve Covin (1994, s. 183) de
benzer olarak yeniligi “isletmelerin hayatta kalmas: ve biiyiimesi icin en 6nemli ara¢” olarak tanimlamaktadir.
Yenilige iliskin yapilan diger tanimlamalarda ise yeniligin isletmeler icin yarattig1 bilgi degeri (Harkema
& Browaeys, 2002, s.1) ve ekonomik deger (Edquist, 2006, s.1) iizerinde durulmaktadir. Tiim bu tanimlar
dogrultusunda isletmelerde yenilik, stratejik bir unsur olarak isletmelerde deger yaratan yaratici fikirlerin
yenilikgi tirtinlere doniistimii siireci olarak degerlendirilmektedir.

Isletmelerde yeniligin teorik temellerinin iktisat ve yonetim alaninda yapilan ¢alismalar ile sekillendigi
goriilmektedir. Marx’a gore (1984) toplumsal yapida makinelesme ile birlikte kisiler siirekli aym isi
yaptikca islerine ve kendilerine yabancilasmakta ve yaraticiliklarini kullanabilecekleri islerden
uzaklasmaktadir (Cowling & Cox, 2016). Marx’a gore iktisadi kalkinma igin kisilerin toplumsal diizende
yaraticiliklarin1 kullanabilecekleri islerde calismalari onem arz etmektedir. Yenilik kavramini teorik
anlamda ele alan ilk ekonomist ve iktisat¢t olarak Schumpeter’e gore yenilik, “yeni bir iiretim fonksiyonu
olusturulmasi” ve “yeni bir seylerin yapilmas: ya da hali hazirda mevcut olan seylerin yeni bir yolla yapilmasi”
(Schumpeter, 1947, s. 151; Schumpeter, 1942, s. 84) olarak agiklanmaktadir. Schumpeter yenilik kavramini
ekonomik canlanma ile iligkilendirmis, “Is Déngiisii” isimli eserinde yeniligi ekonomik problemlere bir
¢ozlim olarak ortaya ¢ikan bir unsur olarak ele almis ve ekonomik diizende yeniliklerin durgunlugu
engelledigini ifade etmistir (Schumpeter, 1939, s. 81). Schumpeter, “Yaratict Yikim Siireci” olarak
isimlendirdigi ekonomik diizende ise yenilikleri degisimler ile agiklamis ve rekabette iistiinliik igin
yeniligin gerekliligini savunmustur (Schumpeter, 2003, s. 81-86). Hem ekonomist hem de yonetimci olarak
taninan Drucker (1985-2005) ise yeniligi “insan istek ve ihtiyaclarimin karsilanmas: igin yeni firsatlarin
kullamilmas: ve aranmast” seklinde agiklamistir (Drucker, 1985, s. 13-14). Yeniligi teknoloji ve girisimcilik ile
iliskilendiren Drucker’a gore bir toplumda ekonomik ilerleme saglanabilmesi igin girisimci olarak
nitelendirilen kisilerin yeni teknolojileri onceden fark edebilmeleri ve bu yeni teknolojileri kendi
isletmelerinde yeniliklere doniistiirmeleri onemli bir unsurdur (Drucker, 1985).

Yonetim alaninda yenilik kavraminin ilk olarak Neo-Klasik (Davranigsal) Yonetim déneminde Follet ve
Barnard’in ¢alismalari ile sekillendigi goriilmektedir. Follet'e gore (1868-1933) isletmeler bir biitiin olarak
degerlendirilmesi gereken yapilardir ve isletmelerde grup ve takim calismalar1 énem kazanmaktadir
(Kogel, 2011). Follet, yaymmladig1 “Yaratict Deneyim” (1924) isimli kitabinda, isletmelerde bireysel
sorumluluk bilincine sahip ¢alisanlarda yaratici davranigin artacagini ifade etmistir. Follet ayn1 zamanda,
isletmelerde yetki ve otoritenin sekillenmesi igin bir grup olarak ¢alisanlarin goriis ve bilgilerinin dnemli
oldugunu ifade etmektedir. “Farkliliktan korkmak, yasamin kendisinden korkmaktir” ifadesini savunan Follet'e
gore calisanlarin bireysel ve gruplar olarak kararlara katilimlari, isletmelerde yaratici fikirlere dontisiimii
saglayacaktir (Berber, 2013). Isletmedeki yoneticilik deneyimlerini teoriye de aktaran Barnard ise (1886~
1961) “Yoneticinin Fonksiyonlar1” (1938) isimli kitabinda isletmeleri rekabetci, acik sistemli, dinamik ve
bilgiye dayali yapilar olarak ele almistir (Aktaran: Gehani, 2002). Isletmeleri kendi iclerinde sosyal,
fizyolojik, bireysel ve fiziksel sistemler olmak {izere gesitli alt sistemlerden olusan bir yap1 olarak
tanimlayan Barnard’a gore kisilerin ortak bir amag igin hareket etmeleri ve bu dogrultuda is birligi
yapmalar1 ancak Ozglir iradeleri ile saglanmaktadir (Berber, 2013). Bu goriislerden yola ¢ikilarak
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isletmelerde yeniligin ancak calisanlarin kararlara katilimini destekleyen yenilik¢i bir kiiltiir ile
sekillendigi soylenebilmektedir.

Sistem Yaklasimi Donemi (1950-1960) incelendiginde ise Orgiitsel strateji calismalarinda yenilik
kavramimin sekillendigi goriilmektedir. Kendi icerisinde stratejik planlama ve stratejik yonetim anlayisi
seklinde ilerleyen siirecte yenilik kavrami baglarda isletmelerde planlama fonksiyonu igerisinde
isletmeleri tanimlamak i¢in kullanilmistir. Stratejik planlama déneminde, stratejik diisiincenin 6nciilleri
olarak isimlendirilen Miles ve Snow (1978), isletme stratejilerine yonelik yapmis olduklar: ¢alismada
atilgan stratejileri benimseyen isletmelerin temel yeteneklerinin yenilikgilik, bir bagka ifadeyle yeni {iriin
ve firsatlar1 arastirmak oldugunu ortaya koymuslardir (Miles & Snow, 1978).

Stratejik yonetim anlayisi ile ise yenilik kavramy, isletmeler i¢in daha da artan bir 6neme sahip olmustur.
“Isletme veya Orgiitiin amaclarini gerceklestirmek iizere, iiretim kaynaklarmm (dogal kaynaklar, insan kaynaklar,
sermaye, hammadde, makineler vb.) etkili ve verimli olarak kullanma siireci” (Ulgen & Mirze, 2006, s. 25) olarak
tanimlanan stratejik yonetim dénemi, stratejik planlama doneminden diisiince olarak farklilasmistir.
Stratejik yonetim ile birlikte isletmelerin tiim fonksiyonlarinda stratejilerin planlandig, ytratildiagi ve
degerlendirildigi bir siire¢ haline gelmistir (Saruhan & Yildiz, 2013). Stratejik yonetim anlayiginin
onciillerinden olan Mintzberg ise 1989 yilinda yayimladigi “Orgiitlerin Yapilandirilmas:” isimli eserinde
orgiit tiplerini siralarken yenilik¢i (adhokratik) orgiitleri degisimlere hizli uyum saglayan ve yenilikler
yapan Orglitler olarak agiklamistir. Akademisyen ve ekonomist olan Porter ise yeniligi rekabet ile
iligkilendirmis, yeniliklerin isletme performansina olumlu etkisi bulundugunu ve isletmelerin yenilik
yoluyla farklilasma stratejisini belirleyerek siirdiiriilebilir bir rekabet iistiinliigii saglayabildigini ifade
etmistir (Porter, 1985, s. 1; Porter, 1990; Porter, 1993).

Isletmelerin dinamik bir yapr olarak degerlendirildigi Durumsallik (Kosul Bagimlilik) Yaklasimi
Doneminde ise yeniligin teorik olarak ele alindig ilk ¢alisma, 1961 yilinda Burns ve Stalker’i “Tavistock
Enstitiisii Calismast” olarak da isimlendirilen calismasidir. Orgiitleri mekanik ve organik olarak iki grupta
inceleyen calismada organik orgiitlerin degisen cevre kosullarina ve yeniliklere daha hizli ve daha kolay
uyum saglayan isletmeler olduklar1 ortaya konmustur (Kogel, 2015). Calismada ayrica yeniliklerin
isletmelerde rekabet tizerinde ve orgiit yapilar tizerinde yiiksek diizeyde etkili oldugu vurgulanmistir.
Isletmeleri agik ve kapali sistemler, isletmelerin cevrelerini ise durgun ve degisken olarak iki grupta
inceleyen Thompson (1967) ise yeniligi teknoloji ile iligskilendirmistir. Thompson’a gore (1967) durgun
cevrelerde teknolojik yeniliklerin az, degisken ¢evrelerde ise daha sik gergeklestirildigi ortaya konmustur.

Tim bu calismalar, isletmelerde yeniligin rekabetle iligkili bir kavram olarak stratejik yonetimin bir arac
oldugunu gostermektedir. Yenilik ile iliskilendirilen giincel bir diger yaklagim ise temel yeteneklerdir.
Tarihsel siiregte ilk olarak 1990 yilinda Prahalad ve Hamel (1990) tarafindan kullanilan temel yetenekler
kavrami, “isletmelerin temel iiriinler olarak nitelendirdikleri iiriinlerini yaratmak icin sahip olduklar
yeteneklerdir” (Prahalad & Hamel, 1990’dan aktaran Verbeke, 2013, s. 78). i§letmeler i¢in degerli olan, nadir
olarak gergeklestirilen, taklit edilmesi ve ikamesi zor olan yetenekleri temel yetenekler olarak agiklamak
miimkiindiir (Barney, 1995). Isletmelerin yenilik yapabilme yeteneklerinin, sahip olduklari tek temel
yetenek oldugu ifade edilmektedir (Kogel, 2015). Bu dogrultuda yapilan bu ¢alismada da isletmelerde
yenilik, temel bir yetenek olarak isletmeleri digerlerinden ayiran ve igletmelere siirdiiriilebilir rekabet
ustlinltigli saglayan bir yonetim araci olarak ele alinmustir.

2.2. isletmelerde yenilik tiirleri

Isletmelerde yenilik kavraminin stratejik 6nemi kadar yapilan calismalarda {izerinde durulan bir diger
konu da yeniliklerin ne sekilde ortaya ¢iktigi, bir bagka ifade ile isletmelerde yenilik tiirlerinin neler
oldugudur. Literatiirde yenilik, farkli arastirmacilar tarafindan farkl sekillerde siniflandirilmistir.

Teknik ve yonetsel yenilik: Isletmelerde yenilige iligkin ilk stmiflandirmalardan biri Evan ve Black (1967)

tarafindan teknik ve yonetsel yenilik seklinde yapilmistir. Daha sonraki yillarda Damanpour ve Evan

(1984) da benzer sekilde yeniligi iki grupta siniflandirmistir. Bu kapsamda teknik yenilikler, “isletmenin

tiim teknik sistemlerinde meydana gelen wve isletmenin calisma faaliyeti ile dogrudan iliskili olan yenilikler”,
134



Atik, E., & Baraz, A. B. (2023). Otel Isletmelerinde Yenilik Olgegi Gegerlilik ve Giivenilirlik Calismasi. GSI Journals Serie A:
Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 129-151

yonetsel yenilikler ise isletmelerin yonetim alanina giren konularda gerceklesen, isletmedeki tiim sosyal
sistemleri kapsayan ve isletmenin sosyal ve is siireclerinde degisim yaratan yeniliklerdir (Damanpour &
Evan, 1984, s. 394-400).

Icerik ve rol yeniligi: Icerik ve rol yeniligi seklindeki yenilik ayrimi Schein (1970) tarafindan yapilmistir
ve Evan ve Black’in (1967) teknik ve yonetsel yenilik siniflandirmasi ile benzerdir. Igerik yeniligi,
isletmelerin faaliyet icerisinde bulunduklar1 sektdrde yeni bir iiriin, yeni bir hizmet ya da yeni bir fikir
tiretmeleri anlamina gelmekteyken rol yeniligi, isletmelerin is ile ilgili yonetsel siireclerinde ve calisanlarin
gorevleri ile sorumluluklar: kapsaminda yapilan yenilikleri ifade etmektedir (Schein, 1994, s. 2).

Siirekli, siireksiz ve dinamik yenilik: Robertson (1967) tarafindan yapilan smiflandirmaya gore stirekli
yenilikler, isletmelerde mevcut iriinlerde kiiglik ¢apli degisimleri igeren ve bu kapsamda en az etki
yaratan yeniliklerdir. Siireksiz yenilikler, isletme igerisinde tiimiiyle yeni bir iirtin ya da bir yonetsel
sistem olusturan yenilikler olarak isletme yapilarini biiyiik bir diizeyde etkileyen yeniliklerdir. Bu iki
yenilik tiirii arasinda bir konumda yer alan dinamik yenilikler ise isletmelerde tamamen yeni iiriin ya da
siire¢ iiretmeyi kapsayan veya mevcut fiziksel ve sosyal yapilarda biiyiik degisime neden olan
yeniliklerdir (Robertson, 1967).

Rekabetteki roliine gore yenilik: Isletmelerde yeniligi, rekabet giicii elde etmeleri bakimindan inceleyen
Abernathy ve Clark (1985) yeniligi dort grupta degerlendirmistir. Yapisal yenilikler, isletmelerin yeni
fikirler yoluyla ve pazar baglantilarini gelistirmek amaciyla tiiretim teknolojilerinde yaptiklar
yeniliklerdir. Nis yenilikler, isletmelerin yeni pazar olanaklari yaratmak amaciyla ve mevcut tiretim
teknolojilerini kullanarak yaptiklar1 yeniliklerdir. Diizenli yenilikler, isletmelerin mevcut {retim
teknolojilerinden yararlanarak mevcut pazarda ve mevcut miisterilerine yonelik yaptiklar: yeniliklerdir.
Devrimci yenilikler ise isletmelerin mevcut miisterilerini ve pazarlarini koruyarak tiretim teknolojilerinde
yaptiklar: genis kapsamli ve hizl yeniliklerdir (Abernathy & Clark, 1985).

Temel ve asamalr yenilik: Bu yenilik ayrim1 Morgan ve Berthon (2008) tarafindan yapilmistir. Temel
yenilikler, “isletmelerin esas olarak iirettikleri iiriin ya da sunduklari hizmetten uzaklasarak miisteri degeri
yaratabilecek yeni iiriin veya hizmet iiretmeleri”; asamal yenilikler, “miisterilere yeni deger saglamak igin iiriin
iiretiminde veya hizmet siirecinde tespit edilen sorunlarin iyilestirilmesi veya eski iiriin veya hizmetlerde degisiklik
yapilmasidir” (Morgan & Berthon, 2008).

Artimsal ve atilimsal yenilik: Tsletmelerdeki degisimi etkiledigi alanlarn biiyiikliigiine gore
degerlendiren bu smiflandirma Pearce ve Robinson (2015) tarafindan yapilmistir. Artimsal yenilikler,
isletmelerin mevcut iirtin, hizmet ya da siireclerinde yapilan kiiciik ¢apli ve daha az maliyetli
yeniliklerken, atilimsal yenilikler, isletmelerin {iriin, siire¢ ya da teknolojilerindeki koklii degisimleri
aciklamaktadir (Pearce & Robinson, 2015).

Diger yenilik simiflandirmalari: Yenilige iliskin olarak etki derecesine yonelik siniflandirmalarin yaninda
literatiirde yenilik, etkiledigi isletme fonksiyonlar1 ya da is siiregleri agisindan da farkli sekillerde ele
alinmistir. Bu kapsamda isletmelerde yenilik, {irlinlerde, siireclerde, pazarlamada, orgiitsel anlamda,
yonetimde, kurumsal ve lojistikte yenilik olmak {izere farkli sekillerde isimlendirilmistir. Uriin yeniligi,
“isletmelerde mevcut iiriinlerde gerceklestirilen kiiciik diizenlemeleri, olusturulan yeni iiriinleri ya da birbiriyle
islevsel olarak iliskili yeni iiriinleri” ifade etmektedir (Daft, 2015, s.372). Siireg yeniligi, “yeni veya onemli
Olctide gelistirilmis tiretim veya dagitim yonteminin uygulanmasi” (OECD, 2005, s. 149-154) olarak
tanimlanmaktadir. Pazarlamada yenilik, “iiriiniin tasariminda veya ambalajinda, iiriin yerlestirmede, iiriin
tamtiminda veya fiyatlandirilmasinda onemli degisiklikler iceren yeni bir pazarlama yonteminin uygulanmasidir”
(OECD, 2005, s. 149-154). Orgiitsel yenilik tiiriinde isletmeler, yer aldiklari endiistride, pazarda ya da gevre
igerisinde yeni fikir ve davranislar benimsemektedir. Yeni bir iiriin ya da hizmeti ilk olarak ortaya gikaran
isletme yenilik¢i (inovatdr), bu tirtinii ya da hizmeti kendi isletmesine yonelik olarak uyarlayan isletmeler
ise “degisimi benimseyen” seklinde isimlendirilmektedir (Daft, 2015, s. 373). Yonetimde yenilik,
isletmelerin kurumsal amag ve hedeflerine ulasmak ve ayni zamanda is performansini arttirmak igin igsel
kaynaklari ile disaridan edindikleri bilgiyi birlestirerek yeni bir yonetsel teknik, yonetim siireci ya da
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yonetsel yap1 olusturmalaridir (Birkinshaw, Hamel & Mol, 2008; Mol & Birkinshaw, 2009). Kurumsal
yeniligin temelini isletme cevresindeki ekonomik ve sosyal degisimlerin olusturdugu kurumsal yenilik,
isletmelerde Orgiitsel yapiy1 olusturan diizenleyici tiim unsurlar ve kurallara farkli diizeylerde etki eden
yeni ve isletme igin faydali degisimleri ifade etmektedir (Raffaelli & Glynn, 2015). Son olarak lojistik
yenilik ise isletmelerde tiretimden dagitima kadar tedarik zincirinde yer alan tiim alanlarin yonetiminin
yeniden diizenlenmesi anlamina gelmektedir (Hjalager, 1994'ten aktaran Hjalager, 2002).

Yapilan tiim bu smiflamalar genel anlamda incelendiginde yeniligin, isletmelerde etkiledigi isletme
fonksiyonuna, etkinin biiyiikliigline ve etkinin siiresine gore farkl sekillerde ele alindig1 goriilmektedir.
Bu kapsamda, teknik ve yonetsel yenilik (Evan & Black, 1967) ile icerik ve rol yeniligi (Schein, 1970)
ayriminda isletmenin etkilendigi fonksiyonlar dikkate alinmaktadir. Benzer olarak, iiriin yeniligi, siireg
yeniligi ve pazarlamada yenilik gibi diger yenilik tiirleri seklinde agiklanan yenilik tiirlerinde de ayrim,
yeniligin etkiledigi isletme fonksiyona gore olmaktadir. Diger yandan, siirekli, siireksiz ve dinamik
yenilik (Robertson, 1967), rekabetteki roliine gore yenilik (Abernathy & Clark, 1985), temel ve asamali
yenilik (Morgan & Berthon, 2008) ile artimsal ve atilimsal yenilik (Pearce & Robinson, 2015) tiirlerinde ise
yeniligin igletmelerdeki {iriin, siire¢ ya da yonetsel kararlara olan etkisinin derecesinin dikkate alindig:
goriilmektedir. Yapilan bu c¢alismada amag, literatiirdeki yenilik smiflamalarindan ve otel
isletmelerindeki durumdan yola gikilarak bir 6lgek gelistirmek ve bdylece ¢alisan bakis agisi ile yenilige
yonelik genel durumu tespit etmektir. Bu nedenle, otellerde yeniliklerin etki derecesinden ¢ok yeniliklerin
gerceklestirildigi temel isletme fonksiyonlar1 dikkate alinmistir. Calismada, teknik yenilikler kapsaminda
otel isletmelerinin {iriin ve is siireclerinde yaptiklar1 yenilikler, yonetsel yenilik kapsaminda ise otellerin
pazarlama stratejilerinde ve orgiitsel stratejilerinde yaptiklar: yenilikler degerlendirilmistir.

2.3. Turizm sektoriinde yenilik

Kendi igerisinde konaklama, yeme-igme, eglence ve rekreasyon gibi pek ¢ok isletme tiirtinti barindiran
turizm, Tiirkiye’de gelir getirici hizmet sektdrlerinin basinda gelmektedir. Kiiltiir ve Turizm Bakanligi'min
Ocak 2022 y1l1 verilerine gore, Tiirkiye'nin 2021 yilina iliskin toplam turizm gelirinde bir 6nceki yila oranla
%103 oraninda bir artis gerceklestirmis ve 2021 yil1 turizm geliri 24 Milyar1 agsmistir (Kiiltiir ve Turizm
Bakanligi, 2022a). Ek olarak, Kiiltiir ve Turizm Bakanligi'min Nisan 2022 verilerine gore, Tiirkiye’de
toplam 5339 turizm isletme belgeli konaklama tesisi bulunmaktadir (Kiiltiir ve Turizm Bakanlig1, 2022b).
Verilerden de anlagilabilecegi gibi turizm sektorii iilke ekonomilerinde dnemli bir yere sahip olmakla
beraber, sektorde pek c¢ok farkli isletme hizmet vermektedir. Sektoriin biiytikliigii ve etki diizeyi goz
oniinde bulunduruldugunda isletmeler icin stratejik yonetim anlayis1 6n plana ¢ikmakta ve bu ortamda
isletmeler, yenilik yoluyla ayakta kalabilmekte ve rekabet tistiinliigii saglamaktadir.

Turizm sektorii, biiylik yatirimlar gerektiren bir sektor olmanin yaninda sektordeki isletmelerin
rakiplerinin sayica fazla oldugu, sektorde ikame iiriiniin fazla oldugu ve miisteri bagliliginin nispeten
diistik oldugu soylenebilmektedir (Weiermair, 2004). Bu dogrultuda yenilik, sektdrde uzun vadeli
yatirimlar1 kara dontistiirmek, diger isletmelerle rekabet edebilmek ve miisteriler i¢in deger yaratarak
baglilig siirdiirmek i¢in 6nemli bir yonetsel arag haline gelmektedir.

Hjalager (1997) tarafindan yapilan ¢alismada yenilik kavrami, yenilik tiirleri ve yeniligin gevresel
siirdiirtilebilirlik ile iligkisi incelenmistir. Yapilan ¢alismada isletmelerde gevresel sorunlar sonucunda
yenilik tiirlerinin arttig1 vurgulanmistir. Ayni arastirmacinin 2002 yilinda yaptig1 ¢alismada ise turizm
sektoriinde yeniligin degisime olan etkisi yenilik tiirleri ile iliskilendirilerek agiklanmistir (Hjalager, 2002).
Bu kapsamda otellerin biiyiik yatirimlar gerceklestirerek daha kapsamli hale getirdikleri tesisleri diizenli
yenilige, otellerin 6zel tur operatorleri ile anlagarak yeni miisteri gruplar: elde etmeleri nis yenilige 6rnek
olarak gosterilmistir. Devrimci yeniliklerin turizm igletmelerinin yetkinliklerinde koklii etkiler yarattig:
ve mimari yeniliklerin ise turizm kavramini tekrardan bigimlendirecek kurallarin olusumuna neden
oldugu ortaya cikartilmustir.

Jacob vd. (2003) tarafindan yapilan ¢alismada, turizm isletmeleri gesitli kategorilere gore siniflandirilarak
incelenmistir. Calisma sonucunda turizm isletmelerinin son bes yil igerisinde ¢ok sayida yenilik
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gerceklestirdigi, bu yeniliklerin en fazla isletme siireclerinde yapildigi, biiyiik isletmelerin kiigiik
isletmelere oranla yenilige daha fazla onem verdigi ve konaklama sektoriiniin en yenilikgi alt turizm
sektorii oldugu ortaya konmustur. Teknolojik yeniliklerin ise tiim turizm isletmeleri i¢in en 6nemli yenilik
tiirtinii olusturdugu tespit edilmistir.

Otellerin gesitli 6zelliklerine gore karsilastirildig bir calismada (Orfila-Sintes vd., 2005), kavramsal olarak
yeniligi agiklamak amaglanmistir. Calismada 6nemli sonuglar olarak dort ve bes yildiz kategorisinde yer
alan biiyiik Olcekli otel igletmelerinin {i¢ yildizly, iki yildizli ve bir yildizli otel igletmelerine oranla daha
yenilik¢i olduklar: tespit edilmistir. Ek olarak zincir otellerde en fazla gerceklestirilen yenilik tiiriiniin
teknolojik yenilikler oldugu ve genel anlamda otel isletmelerinde yeniligin arastirma ve gelistirme
alanindan daha fazla isletme teknolojilerinin gelistirilmesi yoluyla yapildig: tespit edilmistir.

Sektorel anlamda yapilan bir diger ¢alismada (Camison & Monfort-Mir, 2012), turizm sektorti, tiretim
sektorii ve diger hizmet sektorleri ile karsilastirilmistir. Calismada, turizm isletmelerinde teknik
yeniliklerin imalat yapan isletmeler ve diger hizmet isletmelerine kiyasla daha az gerceklestirildigi ve
turizm isletmelerinde i¢ bilgiye dayal1 yeniliklerin daha fazla 6nem kazandig ortaya konmustur.

Erkus-Oztiirk (2018) tarafindan bir destinasyonda yapilan calismada, isletmeler arasindaki iligkilerin
yenilige olan etkileri incelenmistir. Bu kapsamda, otel ve restoran gibi turizmle iliskili isletmelere yatirim
yapan ve bu sektorlerde calisan istihdam eden isletmelerin destinasyonda bulunan diger isletmelere
oranla daha yenilikci isletmeler oldugu tespit edilmistir.

Turizm sektoriinde yenilik ile iligkili olarak yapilan diger calismalarda ise isletmelerde yenilik ile iligkili
yonetsel unsurlar tespit etmek (Chen, 2011; Valeri & Baiocco, 2012), yeniligin onctillerini tespit etmek
(Griessemann, Pikkemaat & Weger, 2013), yenilik tiirleri kapsaminda turizm sektoriindeki girisimcileri
siniflandirmak (Bukhari & Hilmi, 2012) gibi konular iizerinde durulmustur. Turizm isletmelerinde
¢alisanlarin yenilik¢i davranislarina etki eden unsurlarin tespiti de (Slatten & Mehmetoglu, 2011; Edghiem
& Mouzughi, 2017; Gu, Duverger & Yu, 2017; Park, Lee & Kim, 2018; Jung & Yoon, 2018) siklikla iizerinde
durulan konulardan olmustur. Ek olarak, isletmelerde yenilik¢i ¢iktilar1 hizlandiran unsurlar (Pechlaner,
Fischer & Hammann, 2006), hizmet yeniligi (Yeh, Chen & Chen, 2019), tiiketici yenilikgiligi (Couture vd.,
2013) ve insan kaynaklar1 uygulamalarimin ¢alisanlarin yenilik¢i davraniglarina etkisi (Dhar, 2015; Chang,
Way & Cheng, 2017) konular1 da arastirilmistir.

Tiim bu ¢alismalardan da anlasilabilecegi gibi turizm sektoriiniin yapisi geregi sahip oldugu o6zellikler,
yeniliklerin ortaya cikisinda ve isletmelerde bir degere dontistiiriilmesi siirecinde farkhiliklar
yaratmaktadir. Bu baglamda, sanayi veya iiretim gibi farkli sektorlerle kiyaslandiginda hizmet sektorleri
icerisinde yer alan bu sektorde yeniliklerin genel anlamda isletmelerin yonetsel yapilarinda ve is
siireclerinde ortaya ¢iktig1 belirlenmistir. Diger yandan otel isletmeleri agisindan degerlendirildiginde ise
yapilan ¢alismalar, otel isletmelerinde yenilik¢iligin onemini ortaya koymaktadir. Uzun vadeli ve biiytiik
yatirimlar gerektiren bu sektorde, isletme biiytikliigii ve isletme yapisi gibi yonetsel unsurlar kadar teknik
yeniliklerin de 6nemli oldugunu gostermektedir.

3. Yontem

Bu kisimda arastirma yaklasimi, dlgek gelistirme siireci ve anket formunun olusturulmas: asamalarindan
bahsedilmistir.

3.1. Arastirma Yaklasimi

Otel isletmelerinde yenilik kapsaminda yapilan bu arastirmanin amaci, otel isletmelerinde yenilige
yonelik gegerli ve giivenilir bir Olgek gelistirmektir. Arastirmada nicel arastirma yaklagimindan
yararlanilmis ve agiklayici arastirma yaklagimi ile bir calisma gergeklestirilmistir. Calismada veri toplama
asamast igin gerekli Etik Kurulu Belgesi, Anadolu Universitesi Sosyal ve Beseri Bilimler Bilimsel
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Arastirma ve Yayin Etigi Kurulu'nun 29.04.2019 tarih ve 27898 protokol numarali karariyla
diizenlenmistir.

Aragtirmanin evrenini Tiirkiye’de otel isletmelerinde calisan ve aym zamanda Anadolu Universitesi
uzaktan 6gretim programlarinda aktif olarak 6grenimlerine devam eden o6grenciler olusturmaktadir.
Arastirmanin gergeklestirildigi 2018-2019 déneminde Anadolu Universitesi'ne bagh uzaktan 6gretim
programlarina okuyan toplam 885.603 aktif grenci bulunmaktadir (Anadolu Universitesi, 2019). Ancak,
okuduklar1 boliimlerden bagimsiz olarak bu 6grencilerden kag tanesinin otel isletmesinde ¢alistig1 net
olarak bilinmemektedir. Arastirmada ornekleme yontemi olarak ise tesadiifi olmayan ornekleme
yontemlerinden olan ve “arastirmaya yalnizca goniillii olarak katilmay: kabul eden kisilerin dahil edildigi”
(Saruhan ve Ozdemirci, 2011, s. 145) goniillii drnekleme yontemi tercih edilmistir.

Arastirmada verilerin toplanmasinda veri toplama aracit olarak ise ¢evrimigi anket teknigi tercih
edilmistir. Cevrimigi anket tekniginin tercih edilmesinde arastirma evrenine kolay erisim olanag:
saglamasi etkili olmustur. Ayrica, verilerin yenilikci bir sistem olan 6grenme yonetim sisteminden elde
edilmesinin, yenilik ile ilgili olarak yapilan bu ¢alismanin amaci ile de uygun oldugu diistiniilmektedir.

3.2. Olcek Gelistirme Siireci

Otel isletmelerinde yenilik Olceginin gelistirilmesi asamasinda De Vellis'in (2017) onerdigi stireg
izlenmistir. Bu kapsamda ilgili kuram dogrultusunda 6lgiilmek istenen yap1 belirlenmis, uzman kisilerden
ifadeleri gbzden gegirmeleri istenmis ve son asamada ise pilot ¢alisma gergeklestirilmistir. Ikinci asamada
pilot ¢alisma sonuglarina gore 6lgek ifadeleri yeniden diizenlenmis ve yeniden uzman goriisleri alinarak
ve pilot calisma gergeklestirilerek dlgege son sekli verilmistir.

Otel isletmelerinde yenilik Olgegi gelistirilirken ilk olarak literatiir taranarak benzer arastirmalara
ulagilmis ve ifade havuzu olusturulmustur (Cokluk, Sekercioglu & Biiyiikdztiirk, 2016, s. 126). Ifade
havuzunda yer alan ifadeler ve ifadelere kaynak arastirmalar listesi Tablo 1’deki gibidir.
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Tablo 1. Otel Isletmelerinde Yenilik Olgegine Iliskin ifade Havuzu

Olgekte Yer Alan ifadeler

Kaynaklar

1.Calistigim isletmede tamamen yeni iiriinler ve hizmetler
sunulmaktadir.

Kickul & Gundry (2002), Hjalager (2010), Glinday vd. (2011),
Meneses & Teixeira (2011)

2.Calistigim isletmede gelistirilmis tirtinler ve hizmetler
sunulmaktadir.

Kickul & Gundry (2002), Hjalager (2010), Glinday vd. (2011),
Meneses & Teixeira (2011)

3.Calistigim isletmede genis kapsamli iiriin ve hizmet
yenilikleri yapilmaktadir.

Hjalager (2010)

4.Uriin ve hizmetlerimiz genellikle miisteriler tarafindan
0zgiin olarak algilanmaktadir.

Wang & Ahmed (2004), Giinday vd. (2011)

5.Calistigim isletmede hizmet {iretimi esnasinda verimliligi
azaltan faaliyetler belirlenmektedir.

Giinday vd. (2011), Hjalager (2010)

6.Calistigim  isletmede hizmetin sunumu esnasinda

verimliligi azaltan faaliyetler belirlenmektedir.

Giinday vd. (2011), Hjalager (2010)

7.Calistigim isletmede mevcut teknolojiler ile hizmet Hjalager (1994)

sunumunda performans arttirilmaktadir.

8.Calistigim isletmede hizmet siiregleri stirekli olarak Hjalager (1994), Meneses & Teixeira (2011)
iyilestirilmektedir.

9.Bir problemi geleneksel yontemlerle ¢ozemedigimizde, yeni
yontemler iizerinde ¢alisiriz.

Wang & Ahmed (2004)

10.Calistigim isletmenin organizasyon yapisinda yenilikler
meydana gelmektedir.

Meneses & Teixeira (2011), Kickul & Gundry (2002)

11.Calistigim isletmede ekip calismasini kolaylastirmak igin
yeni yontemler uygulanmaktadir.

Giinday vd. (2011), Hjalager (2010)

12.Calistigim isletmede koordinasyonu kolaylastirmak igin
yeni yontemler uygulanmaktadir.

Giinday vd. (2011)

13.Calistigim isletmede kullanulan yontem ve siiregler
yenilenmektedir.

Giinday vd. (2011)

14.Calistigim
yontemler uygulanmaktadir.

isletmede pazarlama faaliyetlerinde yeni

Kickul & Gundry (2002), Giinday vd. (2011)

15.Calistigim
denemektedir.

isletme yeni pazarlara giris yontemleri

Meneses & Teixeira (2011)

16.Calistigim isletme {iriin ve hizmet tanitimlarinda yeni
teknikler uygulamaktadir.

Kickul & Gundry (2002), Giinday vd. (2011)

17.Calistigim isletme iirtin ve hizmet fiyatlandirmada yeni
teknikler uygulamaktadir.

Kickul & Gundry (2002), Giinday vd. (2011)

18.Calistigim isletmedeki yoneticiler risk almaya isteklidir ve
riski biiylime firsat1 olarak goriirler.

Wang & Ahmed (2004)

19.Calistigim isletmenin arastirma ve gelistirme faaliyetleri
yeni {iriin ve hizmetlerin gelistirilmesi igin yeterlidir.

Wang & Ahmed (2004)

20.Calistigim isletme diger isletmeler ile stratejik is birlikleri
kurmaya isteklidir.

Meneses & Teixeira (2011)

Olgegin kapsam gegerliligini saglamak amaciyla uzman goriis formu hazirlanmis, 19 uzman
akademisyene ulagilarak 04.10.2018 — 17.12.2018 tarihleri arasinda yazili olarak goriigleri alinmistir.
Uzmanlarin tiimii yiiksek lisans (9 uzman) ve doktora (10 uzman) egitimini tamamlamis ve gesitli devlet
universitelerinde arastirma gorevlisi, doktor Ogretim {iyesi ve dogent doktor unvanina sahip
akademisyenlerden olusmaktadir. Ek olarak, goriisii istenen 7 uzman yonetim ve organizasyon, 12 uzman
ise turizm bilim dalinda arastirmalar yapmaktadir. Uzman goriislerinin degerlendirilmesinde
Lawsche’nin (1975) 6nerdigi sekilde her bir ifade igin Kapsam Gegerlilik Oranlar1 (KGO) ve 6lgegin tiimii
i¢in Kapsam Gegerlilik Indeksleri (KGI) hesaplanmustir. Clgegin kapsam gecerlilik indeksi 0,605 olarak
bulunmustur. Hesaplanan degerin ifade sayis1 ve kisi sayisma oranla istenen degere (0,062) yakin
oldugundan bu asamada 6lgekten ifade ¢ikartilmadan pilot ¢alisma asamasina gegilmistir. Daha sonra ise
42 ogrencinin katilimu ile bir pilot ¢alisma gergeklestirilmistir. Pilot ¢alisma formunda ifadeler 7’li Likert
Olcegi (1: Kesinlikle Katilmiyorum-7: Kesinlikle Katiliyorum) seklinde hazirlanmistir. Pilot ¢alisma
sonucunda Olgegin giivenilirlik katsayisinin (Cronbach’s Alpha degeri) 0,911 oldugu belirlenmistir.
Boylece olgegin yiiksek derecede (>0,800) giivenilir oldugu (Saruhan ve Ozdemirci, 2011, s. 140)
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sOylenebilmektedir. Pilot ¢alisma sonucunda ek olarak dlgekte yer alan iki ifadenin (15. ifade ve 20. ifade)
toplam korelasyonunun 0,30"un altinda kaldig1 belirlenmis ve bu ifadelerde degisiklik yapilmasina karar
verilmistir.

Pilot ¢alisma sonuglarina gore dlgek ifadeleri yeniden diizenlendikten sonraki asamada yeniden uzman
gortisleri alinmig ve pilot ¢alisma 26 uzmanin katilimiyla tekrarlanmistir. Ik asamada gortisi istenen 19
uzmanin da dahil oldugu toplam 26 uzmana ulasilmis ve yazili olarak goriisleri istenmistir. Goriisii
istenen uzmanlardan 9'u yonetim ve organizasyon, 14’ii ise turizm bilim dallarinda ¢aligmalar yiiriiten
akademisyenlerdir. Bununla beraber, goriisii istenen 3 uzman ise turizm sektoriinde iist diizey yoneticilik
deneyimi bulunan kisilerdir. Uzman gortislerine iliskin kapsam gecerlilik oranlar1 ise Davis’in (1992) ve
Lawsche'nin (1975) 6nerdigi sekilde hesaplanmistir. Hesaplamalar sonucunda arastirmada istenen yapiy1
tam olarak Slgemedigi belirlenen iki ifade (1. ifade ve 4. ifade) dlcekten ¢ikartilmistir. Olgek gelistirmenin
son asamasinda ise 39 o6grenci ile 30.04.2019 — 05.05.2019 tarihleri arasinda yeniden pilot ¢alisma
gerceklestirilmistir. Yapilan pilot calisma sonucunda Cronbach’s Alpha degeri 0,979 olarak
hesaplanmistir. Boylece olusturulan dlgegin gecerli ve gilivenilir olduguna karar verilmistir.

3.3. Anket Formunun Olusturulmasi

Aragtirmada dlgek ifadelerinin gegerliligi ve giivenilirligi saglandiktan sonra Anadolu Universitesi Etik
Kurulu'na basvurulmus, 06.05.2019 tarihinde ise gerekli izinler alinmis ve bdylece ankete son sekli
verilmistir. Arastirma Anadolu Universitesi uzaktan dgretim dgrencileri ile gerceklestirileceginden anket
formu c¢evrimigi yanitlanabilecek sekilde hazirlanmistir. Anket formunda ilk boéliimde arastirmanin amaci
agiklanmigtir. Anketin ilerleyen boliimiinde otel igletmelerinde yeniligi dl¢mek amaciyla 7’li Likert 6lgegi
seklinde hazirlanan ifadelere yer verilmistir Son boliimde ise 6grencilerin demografik ve 6grenimlerine
iliskin bilgilerine kategoriler ve agik uglu sorular seklinde yer verilmistir. Anketler, 15 May1s 2019 - 13
Ekim 2019 tarihleri arasinda 6grencilerin kendi kullanici isimleri ve sifreleri ile erisim sagladiklar1 6grenci
otomasyon sayfasindan ve iiniversitenin 6grenme yonetim sistemi olan eKampiis tizerinden toplanmustir.
Iki sistem iizerinden toplam 612 6grenci anket formuna erisim saglamis, 66 anket cesitli nedenlerle
kapsam dis1 birakilmistir. Aragtirmada 546 6grenciden elde edilen veriler ile analiz asamasina gegcilmistir.

4. Verilerin Analizi ve Bulgular

Arastirmada verilerin analizinde SPSS Statistics 25 ve AMOS 24 Graphics paket programlarindan
yararlanilmistir. Arastirmanin gergeklestirildigi otel galisani 6grencilere iliskin bulgular Tablo 2’deki
gibidir.

Tablo 2. Arastirmaya Katilan Ogrencilerin Demografik Ozellikleri

Demografik Ozellik Kategoriler Say1 Yiizde (%)
Yas 20 yas alt1 38 %7,0
21-30 yas 295 %54,0
31-40 yas 127 %23,3
41-50 yas 57 %10,4
51 yas ve {izeri 29 %5,3
Toplam 546 %100
Cinsiyet Kadin 210 %38,5
Erkek 336 %61,5
Toplam 546 %100
Medeni Durum Bekar 356 %65,2
Evli 190 %34,8
Toplam 546 %100
Yasanilan Sehir Istanbul 113 %20,7
i1k 4 sehir) Antalya 64 %11,7
Ankara 56 %10,3
[zmir 40 %7,3
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Arastirmaya katilan otel ¢alisan1 6grencilerin yaslarina iliskin bilgiler incelendiginde (Tablo 2), en fazla
katilmin 21-30 yas (%54,0) araligindaki Ogrencilerden oldugu belirlenmistir. Arastirmaya katilim
saglayan 0grencilerin cinsiyetlerine bakildiginda %61,5'i (336 6grenci) erkek ve %38,5'i ise (210 6grenci)
kadin Ogrencilerden olusmaktadir. Bekar 6grencilerin oraninin (%65,2) evli 6grencilere oranla (%34,8)
daha fazla oldugu tespit edilmistir. Yasanilan sehirler incelendiginde en fazla grencinin sirasiyla Istanbul
(%20,7), Antalya (%11,7), Ankara (%10,3) ve Izmir'de (%7,3) yasadiklar1 belirlenmistir. Diger yandan,
Tiirkiye’'nin on besg ili disinda tiim illerden katilim saglandig1 da tespit edilmistir. Arastirmanin yapildig:
yil olan 2019 y1l1 Niifus istatistiklerine gore arastirmaya katilimin saglanamadig; illerin niifusunun toplam
niifusa oraninin %4,98 dir (Tiirkiye Istatistik Kurumu, 2020). Bir bagka ifade ile iilke niifusunun yaklagik
%95'inin ikamet ettigi illerden otel ¢alisanina ulasilmistir. Diger demografik bulgular ile birlikte
degerlendirildiginde, aragtirmanin Tiirkiye nin farkli illerinden ve farkli demografik 6zelliklere sahip otel
calisanlari ile gergeklestirildigi soylenebilmektedir. Arastirmaya katilan 6grencilerin mesleki 6zelliklerine
iliskin veriler ise Tablo 3'teki gibidir.

Tablo 3. Ankete Katilan Ogrencilerin Mesleki Ozellikleri

Demografik Kategoriler Say1 Yiizde Demografik Kategoriler Say1 Yiizde
Ozellik (%) Ozellik (%)
Bulunulan 1 yildan az 249 %45,6 Caligilan On biiro 176 %32,2
Otelde Calisma 1-2 yil aras1 90 %16,5 Departman  Kat hizmetleri 49 9%9,0
Siiresi 2-3 y1l aras1 62 %101,4 Yiyecek-icecek 12 %23,3
3-4 y1l aras1 32 %5,9 Mutfak 62 %11,4
4-5 y1l aras1 34 %6,2 idari (Yonetim) 106 %19,4
5-10 y1l aras1 54 %9,9 Diger 26 %o4,7
15-20 y1l aras1 4 ,%0,7 Toplam 546 %100
20 yildan fazla 21 %3,8
Toplam 546 %100
Toplam Sektér 1 yildan az 197 %36,1  Calisilan Stajyer 117 %21,4
Deneyimi 1-2 y1l aras1 77 %14,1 Oteldeki Calisan 299 %54,8
2-3 y1l aras1 59 %10,8 Konum Departman Sefi 70 %12,8
3-4 yil aras1 36 %6,6 Ust Diizey Yonetici 55 %10,1
4-5 y1l aras1 46 %8,4 Diger 5 %0,9
5-10 y1l aras1 71 %13,0 Toplam 546 %100
15-20 y1l aras1 11 %2,0
20 yildan fazla 49 %9,0
Toplam 546 %100
Calisilan 1-2 yildizli otel 59 %10,8 Calisilan Antalya 145 %26,6
Otelin (jzellig“i 3 yildizli otel 48 %8,8 Otelin Istanbul 99 %18,1
4 yildizli otel 91 %16,7 Bulundugu Ankara 45 %8,2
5 yildizli otel 274 %50,2 Sehir Izmir 32 %5,9
Butik otel 36 %6,6 (ilk 4 sehir)
Diger otel tiirleri 38 %6,9
Toplam 546 %100

Arastirmaya katilan 6grencilerin bulunduklar: oteldeki ¢alisma siirelerine bakildiginda 1 yildan az olan
ogrencilerin oraninin (%45,6) diger gruplara oranla daha yiiksek oldugu goriilmektedir (Tablo 3). Benzer
olarak, toplam sektor deneyimi 1 yildan az olan 6grencilerin oranimnin (%36,1) diger gruplara oranla
yliksek oldugu tespit edilmistir. Elde edilen bu bulgu, sektorde is giicti devir hizinin yiiksekligine yonelik
yapilan ¢alismalar ile ortiismektedir (Seymen, 2002; Tiitiincii & Demir, 2003; Kayan, 2012; Unur, Giinay &
Cakici, 2019).
Aragtirmaya dahil edilen 6grencilerin calistiklar1 otellere bakildiginda biiyiik bir kismmnin 5 yildizl
otellerde (%50,2 ve 274 Ogrenci) ¢alismakla beraber her tiir otel isletmesinden katihm saglandig:
gortilmektedir. Ek olarak, 6grencilerin otellerde farkli departmanlarda ve farkli konumlarda calistiklar:
da belirlenmistir. Ogrencilerin calistiklari otelin bulundugu sehirlere bakildiginda en fazla veri Antalya’da

Bu dogrultuda, sektorde isgiicli devir hizinin yiiksek oldugu soylenebilmektedir.

calisan Ogrencilerden (%26,6) elde edilmekle birlikte arastirmada Tiirkiye'nin toplam 55 ilinde yer alan
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otellerde calisan &grenciye ulagilmistir. Ogrencilerin mesleki 6zelliklerine iliskin tiim bu o6zellikler
dogrultusunda arastirmadan elde edilen verilerin gesitlilik sagladig1 sdylenebilmektedir.

4.1. Aciklayicl ve Dogrulayici Faktor Analizleri

Arastirma kapsaminda otel isletmelerinde yenilige iligkin gelistirilen 6lgegin yapisini belirlemek amaciyla
toplam 546 orneklemden elde edilen ilk 300 veri ile agiklayici faktor analizi (AFA) gergeklestirilmistir.
agiklayici faktor analizi ile tespit edilemeyen bazi uyum indekslerinin tespit edilmesi igin ise kalan 246
orneklemden elde edilen veriler, dogrulayici faktor analizi (DFA) ile incelenmistir. Analizlere gegmeden
once veriler analize hazirlanmistir. Cevrimici anket formunda yer alan ifadelere yanit zorunlu
oldugundan kay1p degere rastlanmamustir. Ikinci olarak, hatal veri girisi, yanlis kodlama gibi nedenlerle
ortaya ¢ikabilen asir1 gozlemler, ¢izgi grafigi (box plot) ve Z puanlarina (+3 ve -3 aras1 deger, n>100 igin
bazi verilerde +4 ve -4 aras1 deger) bakilarak incelenmis (Alpar, 2013, s. 131; Cokluk, vd. 2016, s. 14), asir1
gozleme rastlanmamuistir. Verilerin tek degiskenli normal dagilimini tespit etmede ise histogram ve Q-Q
grafigi incelenmis, normallikten belirgin bir diizeyde sapma olmadig; tespit edilmistir ve capiklik-basiklik
degerleri incelenmistir. Ek olarak, carpiklik ve basiklik degerlerinin +2 ve -2 degerleri arasinda oldugu
(Kunnan, 1998; George & Mallery, 2016) belirlenmistir.

Arastirmada veriler analize hazirlandiktan sonra, “degisken sayisin1 azaltmak ve degiskenler arasindaki
iligskilerin yapisini arastirmak” amaciyla (Alpar, 2013; Kalayci, 2014) toplanan ilk 300 veri ile agiklayic
faktor analizi gerceklestirilmistir. Faktor analizine uygunluk belirlenirken 6rneklem biiyiikliigiine ve ig
korelasyona bakilmistir. Hair vd.’ne gore (2014), kabul edilebilir sonuglar icin her bir ifade i¢in en az 10
orneklem olmasi gerekmektedir. Olgekte 18 ifade oldugundan ve arastirmada 546 Ornekleme
ulagildigindan 6rneklem biiyiikliigiiniin uygun olduguna karar verilmistir. I¢ korelasyona bakildiginda
ise ifadeler arasindaki korelasyonlarin 0,30’dan biiyiik oldugu, Ters-imaj korelasyon matrisi (Anti-image
korelasyonu) degerlerin 0,50'nin tizerinde oldugu ve Bartlett kiiresellik testinin anlamli sonuglar verdigi
(Alturusik vd., 2012; Hair vd., 2014) belirlenmistir. Bu dogrultuda, dlgegin yiiksek derecede giivenilir
oldugu (Sharma & Sharma, 1996, aktaran Kalayci, 2014,) sOylenebilmektedir. Yapilan analize iligkin
sonugclar Tablo 4'teki gibidir.
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Tablo 4. Acgiklayia Faktor Analizi Sonuglar:

ifadeler* Faktor Yiikii Acqikl. Kiim. a
(1) ?) Varyans Aqkl.
Vary.
Teknik Yenilik
5.Calistigim  otelde  hizmet sunumunda teknolojiden ,798 ,431 %41,165 %41,165 0,973

yararlanilarak performans arttirilir.

3.Calistigim otelde {iretimde verimliligi azaltan faaliyetler tespit ,794  ,443
edilerek diizeltilir.

7.Calistigim otelde bir problem alisilmis yoOntemlerle ,789 A71
¢oziilemediginde yeni ¢dziim yollar1 aranir.

4.Calistigim otelde hizmet sunumunda verimlili§i azaltan ,781 444
faaliyetler tespit edilerek diizeltilir.

6.Calistigim otelde hizmet stiregleri (6rn. check-in siireci) ,773 458
siirekli olarak iyilestirilir.

8.Calistigim otelde ihtiyag duyuldugunda organizasyon ,766  ,478
yapisinda (is boliimiinde) yeniliklere gidilir.

1.Calistigim otelde sunulan turizm {iriinleri stirekli gelistirilir. ~ ,759 479

2.Calistigim otelde kapsamli yenilikler yapilir. ,752 481

9.Calistigim otelde ekip calismasini destekleyici yeni yontemler ,654 ,545

uygulanir.

Yonetsel Yenilik

14.Calistigim  otelde iiriin tanitimlarinda yeni yontemler 457 ,798 %35,338 %76,502 0,943
uygulanir.

17.Calistigim otelde kaynaklar, yeni {irlin arastrma ve ,423 782
gelistirme faaliyetleri i¢in yeterlidir.

15.Calistigim otelde iiriin fiyatlandirmada yeni yontemler ,458 — ,769
uygulanir.

16.Calistigim otelde yoneticiler risk almayi biiylime firsati ,453  ,740
olarak gortirler.

12.Calistigim otelde pazarlama faaliyetlerinde yeni yontemler ,458  ,690
(6rn. e-pazarlama) uygulanir.

18.Calistigim otel, diger turizm isletmeleri ile igbirligi ,457 ,658
igerisindedir.

13.Calistigim otel, yeni pazarlara (6rn. Rus yerine Arap miisteri ,335 ,601
grubu) yonelir.

*Temel Eksen Analizi, Varimax Dondiirme Yontemi

Olgege iligkin faktor analizi gerceklestirilirken birbirine yakin (0,100’den az) yiiklenme degeri olan iki
ifade (10. ve 11. ifadeler) sirasiyla analiz dis1 birakilmistir. Analiz sonucunda (Tablo 4), otel isletmelerinde
yenilik olgeginin iki alt boyuttan olusan bir yapisi oldugu belirlenmistir. Elde edilen faktorlerin
isimlendirilmesinde ilgili literatiirdeki calismalar dikkate alinmistir. Teknik yenilik boyutunun varyansin
%41,165’ini; yonetsel yenilik boyutunun ise varyansin %35,338’ini acikladi8 tespit edilmistir. Gelistirilen
olgegin otel isletmelerinde yeniligi %76,918 oraninda agikladig1 ve genel anlamda giivenilir oldugu (0,976)
belirlenmistir. Olgegin KMO (Kaiser Meyer Olkin) degeri ise 0,966 olarak hesaplanmustir.

Aragtirma kapsaminda Aciklayict Faktor Analizi ile tespit edilemeyen model ve veri arasindaki uyumu
gosteren indeksleri incelemek amaciyla ise kalan 246 veri ile Dogrulayica Faktor Analizi
gerceklestirilmistir. Analiz kapsaminda faktorlestirme teknigi olarak, verilerin normal dagildig:
varsayimina dayanan ve aralikli 6l¢eklerde uygulandiginda istatistiksel olarak daha iyi sonuglar agiklayan
bir yontem olan (Kunnan, 1998; Simsek, 2007) ‘Maksimum Olasilik Yontemi” (Maximum Likelihood
Factoring) tercih edilmistir. Analiz sonuglarina iliskin olarak ise model ve veri arasindaki uyumu
incelemek (Hair, 2014, s. 618) amaciyla Tablo 5’te yer alan uyum indekslerinden yararlanilmstir.
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Tablo 5. Arastirmada Kullanilan Model Uyum indeksleri

Uyum Uyum degerleri Kaynak
indeksi
x*/sd fyi uyum: <5,00 Bollen (1989)
Miikemmel uyum: <3,00
RMSEA Orta diizeyde uyum <0,10 Cudeck & Browne (1993)'ten aktaran Hu & Bentler (1999)

Iyi uyum: 0,08
Miikemmel uyum: <0,05

SRMR fyi uyum: <0,08 Hu & Bentler (1999); Kline (2011); Hair vd., (2014)
Miikemmel uyum: <0,05 Brown, (2006)’dan akt. Cokluk vd. (2016)

CFI Iyi uyum: 20,90 Hu & Bentler (1999); Kline (2011)
Miikemmel uyum: 20,95

TLI fyi uyum: >0,90 Hair vd., (2014)

Miikemmel uyum: 20,95

Arastirmada kabul edilebilir uyum indekslerini saglamak amaciyla benzer ifadeler arasinda diizeltmeler
(Modification Indices, MI) yapilmasma ihtiya¢ duyulmustur (Hair, 2014, s. 622). Bu amagla birbirine
benzer iki ifade arasinda (1. Ve 2. Ifadeler) kovaryans olusturulmustur. Olgege iliskin diizeltme Oncesi ve
sonrasi Ol¢lilen uyum indeksleri Tablo 6’daki gibidir.

Tablo 6. Olgege Iliskin Hesaplanan Uyum Indeksleri

Diizeltme 6ncesi uyum indeksleri Diizeltme sonras1 uyum indeksleri

Uyum lstatistigi Deger Yorum Uyum lstatistigi Deger Yorum

x*/sd 4,613 fyi uyum x?/sd 3,301 fyi uyum

RMSEA 121 Uyum yok RMSEA ,097 Orta diizeyde uyum
SRMR ,0386 Miikemmel uyum SRMR ,0363 Miikemmel uyum
CFI ,926 Miikemmel uyum CFI ,954 Miikemmel uyum
TLI ,914 Iyi uyum TLI ,945 Iyi uyum

Glgege iliskin uyum indekslerinden x?/sd (3,301) ile TLI degerleri (0,945) 6lgegin iyi uyum gosterdigine ve
SRMR (0,0363), CFI (0,954) degerleri ise dlgegin mitkemmel uyum gosterdigine isaret etmektedir (Tablo
6). Diger yandan, Olgege iliskin hesaplanan RMSEA degeri (0,097) 6lgegin orta diizeyde uyumlu oldugunu
gostermektedir (Cudeck &Browne, 1993’ten aktaran Hu & Bentler, 1999). Otel isletmelerinde yenilik
Olcegine iliskin dogrulayici faktor analizi sonuglar: ise Sekil 1'deki gibidir.
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Sekil 1. Dogrulayici Faktor Analizi Sonuglari

Arastirma kapsaminda ifadelere iliskin faktor yiiklerinin 0,500"den biiyiik ve ayni zamanda 0,700’e yakin
olmasina (Hair, 2014, s.605), t degerlerinin istatistiksel olarak anlamli olmasma (Timm, 2002, s.591; Hair,
2014, s.656; Cokluk vd., 2014, s.304) ve son olarak hata varyanslarinin ise 1,0 degerinden diisiik olmasina
(Hair, 2014, s.616) dikkat edilmistir. C)lgege iliskin analiz sonuglar1 incelendiginde ($ekil 1), dlgekte yer
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alan ifadelerin faktor yiikleri 0,674 ve 0,942 arasindadir. Agiklayici faktor analizi ile Olgegi yapist
belirlendikten ve dogrulayici faktor analizi ile ise 6lgegin uyum indeksleri incelendikten sonraki asamada
ise toplam 546 veri lizerinden gegerlilik ve giivenilirlik analizleri gergeklestirilmistir.

4.2. Gegerlilik ve Giivenilirlik Analizleri

Olgegin yakinsama gecerliligi test edilirken Cikartilan Ortak Varyans (Average Variance Excracted, AVE)
Bilesik Giivenilirlik (Composite Realibility, CR) degerlerinden yararlanilmistir. Hair vd. (2014)’e gore, bir
Olgekte yakinsama gegerliligi icin faktor yiiklerinin ve Cikartilan Ortak Varyans (AVE) degerlerinin
0,500’ den biiyiik olmas1 istenmektedir. Olcege iligkin Bilesik Giivenilirlik (CR) degerinin 0,700’den biiyiik
olmasi ve ayn1 zamanda hesaplanan CR degerinin de AVE degerinden biiyiik olmas: gerekmektedir (Hair
vd., 2014). Diger yandan 6lgege iliskin Cronbach’s Alpha degerinin ise 0,700’den biiyiik olmasi, dlgegin
giivenilir oldugunu gostermektedir (Saruhan & Ozdemirci, 2011). Hesaplanan gegerlilik ve giivenilirlik
degerleri Tablo 7’deki gibidir.

Tablo 7. Otel Isletmelerinde Yenilik Olgeginin Yakinsama Gegerliligi ve Giivenilirligi

Faktor ifadeler* Faktor AVE CR a
Yiikii

Teknik  Ifadel ,857 0804 0974 0,974
Yenilik ifade 2 ,868

Ifade 3 ,923

ifade 4 ,914

Ifade 5 ,901

ifade 6 ,898

ifade 7 ,924

Ifade 8 ,909

ifade 9 ,875
Yonetsel Ifade 12 ,861 0715 0,897 0,944
Yenilik  ifade 13 ,679

ifade 14 ,920

Ifade 15 ,898

Ifade 16 ,863

ifade 17 ,873

Ifade 18 ,801

*Tablo 6’da ifadelere yer verildiginden yalnizca ifade numaralar: eklenmistir.

Olgege iliskin AVE degerleri (Teknik Yenilik=0,804 ve Yonetsel Yenilik= 0,715) 0,500’den ve CR degerleri
(Teknik Yenilik=0,974 ve Yonetsel Yenilik=0,897) 0,700’den biiyiik olarak hesaplanmistir (Tablo 7). Ek
olarak alt faktorlere iliskin hesaplanan CR degerlerinin AVE degerlerinden biiyiik oldugu belirlenmistir.
Teknik yenilik faktorii i¢in hesaplanan Cronbach’s Alpha degeri 0,974 ve yonetsel yenilik faktorii icin
hesaplanan Cronbach’s Alpha degeri ise 0,944'tiir. BOylece Olgegin yakinsama gecerliligi varsayimin
sagladigina ve giivenilir olduguna karar verilmistir.

Otel isletmelerinde yenilik Olgegine iliskin ayirt edici gegerliligi ise Cikartilan Ortak Varyans (AVE)
degerinin karekokiiniin hesaplanarak korelasyon matrisi ile karsilastirilmasi (Fornall vd., 1982) yontemi
ile saglanmistir (Tablo 8). Bu yaklasima gore, dlgeklerin AVE degerlerinin karekoklerinin faktorler aras:
korelasyondan biiyiik olmas1 beklenmektedir.

Tablo 8. Faktorler Arasi Korelasyon ve Cikartilan Ortak Varyans Degerlerinin Karekokii

Faktorler Ort. St. Sapma (TY) (YY)
Teknik Yenilik (TY) 4,51 1,75 0,897
Yonetsel Yenilik (YY) 4,42 1,70 0,842 0,846

Tablo 8 de koyu isaretlenmis degerler AVE degerlerinin hesaplanan karekok degerlerini gostermektedir.
Tablodan da goriilebilecegi gibi (Tablo 8) hesaplanan degerler (0,897 ve 0,846 degerleri) teknik yenilik ve
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yonetsel yenilik arasindaki iliski (korelasyon) i¢in hesaplanan 0,842 degerinden biiyiiktiir. Bu dogrultuda,
Olcege iliskin ayirt edici gegerlilik varsayiminin da saglandig: sylenebilmektedir.

5. Tartisma ve Sonug

Isletmecilik alaninda teknolojik gelismelerin ve kiiresellesmenin etkileri ile birlikte rekabet uluslararasi
bir konum kazanmis ve bu kapsamda yenilik yonetimi, isletmeler igin etkili stratejik bir arag¢ haline
gelmistir. Rekabetin etkiledigi onemli sektorlerden biri de turizm sektoriidiir. Turizm igletmeleri kiiresel
ve ekonomik krizlerden, salginlardan ve politik gelismelerden ¢ok hizh etkilenmektedir. Bu durumlarla
basa ¢ikabilmek icin turizm isletmeleri de farkli stratejiler olusturarak degisimin etkisini olumlu yonde
degistirmeyi amacglamaktadir. Bu kapsamda turizm sektoriinde ve turizmin bir alt kolu olan otel
isletmelerinde yenilik yonetimi 6nemli bir yonetsel ara¢ olarak kullanilmaktadar.

Yapilan bu ¢alisma ile literatiire otel isletmeleri 6zelinde yenilik yonetimi igin bir dlgek gelistirerek katki
saglamak amaglanmistir. Bu kapsamda olusturulan 6lgek, otel ¢alisani 6grenciler 6rneklemi tizerinde test
edilmistir. Arastirma kapsaminda farkli demografik Ozelliklere sahip olan, Tiirkiye'nin farkh
sehirlerindeki otellerde ¢alisan ve farkli departmanlarda calisan Ogrencilere ulasilmis ve bdylece
sonuglarin daha genellenebilir olmas: saglanmistir. Yapilan galisma sonucunda, otel isletmelerinde
yeniligin teknik ve yonetsel yenilik olmak tiizere iki alt boyuttan olustugu ve bu iki alt boyutun
literatiirdeki ¢alismalar ile (Evan & Black, 1967; Damanpour & Evan, 1984) benzerlik gosterdigi
belirlenmistir. Bu kapsamda otellerde teknik yenilik, otellerin odalar1 veya restoranlar: gibi tirtinlerinde,
rezervasyon siireci gibi hizmet siireglerinde ya da oda temizligi gibi is siireclerinde yapilan yenilikleri
ifade etmektedir. Otel isletmelerinde yonetsel yenilik ise otel igsletmelerinde pazarlama icin yeni bir strateji
gelistirilmesi, otelin bir departmani igin gerekebilecek yeni bir arastirma ve gelistirme kaynag1 saglanmasi
ya da farkl bir sektor ile is birligi anlasmasi yapilmasi gibi gesitli yonetsel kararlari ifade etmektedir.

Yapilan ¢alismada 6nemli bir diger sonug, otel isletmelerinde yenilik i¢in olusturulan 6lgegin istatistiksel
anlamda gecerli ve giivenilir oldugudur. Arastirma kapsaminda olusturulan 6lgek, ilgili literatiir taramasi
sonucunda olusturulmus, anket formu gelistirilmeden 6nce iki asamali bir siirecte uzman gortisleri ve
pilot ¢alismalar ile istatistiksel olarak dogrulanmistir. Cevrimigi anket formlar1 araciligiyla otel calisani
ogrencilerden elde edilen verilerin analizi sonucunda ise istatistiksel olarak hem birbiri ile iligkili hem de
her biri otel isletmelerinde yeniligin farkli bir boyutunu agiklayan iki ayr alt faktorden olusan bir dlgek
elde edilmistir.

Hizmet sektorleri igerisinde yer alan turizm sektorii, Tiirkiye icin hem doviz getirici hem de cari denge
saglayan ve ayn1 zamanda katma degeri yiiksek onemli bir sektordiir. Diger yandan, sektorde ikame
driinlerin varligl, kiiresellesmenin getirdigi uluslararast rekabet, dis ¢evreden hizli etkilenme,
mevsimsellik ve degisken talep gibi unsurlar sektorii olumsuz etkileyebilmektedir. Tiim bu 6zellikler goz
ontinde bulunduruldugunda, turizm isletmelerinin Porter'mn da (1985) ifade ettigi gibi “siirdiiriilebilir bir
konum” elde edilmesi 6nemlidir. Bu kapsamda turizm isletmelerinde yenilik yapabilme kapasitesi ile
rekabet tistlinliigii saglamak 6nemlidir.

Yapilan ¢alismanin ilgili alan yazina rekabette onemli bir unsur olarak otel isletmelerinde yeniligin
onemini anlamak agisindan katk: saglayabilecegi diisiintilmektedir. Yapilan calismanin 6nemli bir diger
katkisi, calisanlar Ornekleminde ve otel isletmeleri Ozelinde yeniligin boyutlarinin tespit edilmesi
olmustur. Boylece, yenilik yOnetimine iliskin olarak yapilacak c¢alismalarda bu Olgekten
yararlanilabilecektir. Ilerleyen calismalarda &lgege yeni boyutlar eklenebilecegi gibi oOlgekten
yararlanilarak farkli modeller de gelistirilebilecektir. Ayrica, farkli otel isletmesi tiirlerinin
karsilagtirilmasinda ya da farkl sektorlerde yer alan isletmeler ile otel isletmelerinin karsilastirilmasinda
da bu dlgekten yararlanilabilecektir.

Yapilan ¢alismanin, ilgili sektore en 6nemli katkis: ise otel isletmelerinde yeniligin teknik siireclerde ve
yonetsel siireclerde meydana geldiginin tespit edilmesi olmustur. Boylece sektorde yer alan isletmeler,
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gelistirilen 6l¢ek yardimiyla mevcut durumlarini ortaya koyabilecek ve bu dogrultuda yeni stratejiler
gelistirebilecektir. Diger yandan, yapilan calisma ile birlikte otel isletmelerinde is siireclerinde ve
tirtinlerde yapilan teknik yenilikler kadar farkli pazarlara yonelme, organizasyon yapisinda degisiklikler
yapma ve sekorel is birlikleri gerceklestirme gibi yonetsel yenilikler de yapildig: ortaya konmustur. Bu
dogrultuda, yenilik yoluyla stirdiiriilebilir rekabet {istiinliigii elde etmek isteyen otel isletmelerinin teknik
yenilikler yonetsel yeniliklere de 6nem vermeleri gerektigi diistintilmektedir.

Yapilan calismanin otel isletmelerinde yalnizca isletme fonksiyonlar1 kapsaminda yenilik tiirlerini
acgiklamasi ile verilerin analizlerinin tek asamada ve bir 6rneklem grubu {izerinde gerceklestirilmesi
kisithliklarini olusturmaktadir. Tlerleyen calismalarda farkhi {ilkelerden 6rneklem gruplarinin dahil
edilmesi ve aym1 zamanda otel isletmelerinde vyeniligin etki derecesinin de Olgiilmesi ile
zenginlestirilebilecegi diisiiniilmektedir.

Tesekkiir ve Bilgi Notu

Tesekkiir Notu: Aragtirmaya bilimsel anlamda gortiglerini sunarak destek olan tiim akademisyenlere ve
sektor calisanlarina tesekkiir ederiz. Ankete goniillii olarak katilim saglayarak igtenlikle goriislerini sunan
tiim Anadolu Universitesi uzaktan gretim 6grencilerine tesekkiir ederiz.
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isimli doktora tezinden tiretilmistir.
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Oz

Giiniimiizde farkl: toplumlarin birbirleriyle kaynastirilmast icin cegitli etkilesim kanallar: kurulmaktadrr. Bu girigimlerden biri
olan gastrodiplomasi, toplumlar arasinda yiyecek ve icecek kiiltiirii alisverisine dayanmaktadir. Gastrodiplomasi, iilkelerin
cogunda ulusal politika ve kamu stratejisi olarak kabul edilmektedir. Bircok iilke, yemegin cekici, duygusal ve duyusal yonlerinin
gticlii olmasindan dolay: gastrodiplomasi kampanyalari ile ulusal mutfak tamtiminda bulunmaktadir. Tiirk mutfagimn diinyada
tanminmast icin diizenlenen gastrodiplomasi kampanyalarinda biri de Tiirk Mutfagr Haftasi'dir. Bu ¢alisma, Tiirk Mutfag:
Haftasi'nda yabanci 6grencilerin  Tiirk mutfagr hakkindaki deneyimlerinin ve goriislerinin  belirlenmesi amactyla
gergeklestirilmistir. Yabanci 6grencilerin deneyim ve goriislerinin altnmast igin yar1 yapilandirilmig goriisme formu aracihigiyla
2022 Agustos ve Eyliil aylar: arasinda 16 adet katilimcidan veriler toplanmstir. Calisma kapsaminda elde edilen veriler betimsel
analizle yorumlanmgtir. Bu cercevede katilimcilarin deneyimleri; Tiirk mutfak imaji, Tiirk mutfak deneyimi ve gastrodiplomasi
agisindan Tiirk mutfag: seklinde ii¢c temel kategoride tamimlanmistir. Arastirma sonucunda, katilimeilarin kismen Tiirk Mutfag:
hakkinda 6n bir algiya sahip oldugu, ikamet edilen iilkede Tiirk mutfagini deneyimleme firsat: yakalayamadigi, Tiirkiye'ye
geldikten sonra Tiirk mutfag: hakkinda hem olumlu hem de yeni deneyimler kazandigi tespit edilmistir.

Anahtar Kelimeler: Gastrodiplomasi, Tiirk Mutfagi, Tiirk Mutfag1 Haftasi.

Experiences of Foreign Students Regarding Turkish Cuisine Week as a Tool of

Gastrodiplomacy
Abstract
Nowadays, various interaction channels are established in order to integrate different societies with each other.
Gastrodiplomacy, one of these interactions, is based on cultural exchange between societies. One of the gastrodiplomacy
campaigns organized for the recognition of Turkish cuisine in the world is the Turkish Cuisine Week. This study was carried
out in order to determine the experiences and opinions of foreign students about Turkish cuisine during the Turkish Cuisine
Week. Research data were collected from 16 participants through face-to-face interviews between September and August 2022.
The obtained data were subjected with descriptive analysis. In this context, the experiences of the participants are defined in
three basic categories as Turkish cuisine image, Turkish cuisine experience and Turkish cuisine in terms of gastrodiplomacy. It
was concluded that the participants partially had a perception about Turkish Cuisine, but they did not have the opportunity to
experience Turkish cuisine in their own country, and that they gained both positive and new experiences about Turkish cuisine
after coming to Turkey.
Keywords: Gastrodiplomacy, Turkish Cuisine, Turkish Cuisine Week.

*Bu calisma icin Giimiishane Universitesi Rektorliigii, Bilimsel Arastirma ve Yayin Etigi Kurulundan 28.07.2022 tarih ve 2022/05
say1l1 "Etik Kurul Onay1" alinmistir.
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Extended Summary

In a century that represent changing social acceptances with the effect of globalization, many events and
activities are attempted to organize to preserve and promote Turkish culinary” conventional attributes at
the national and international level. One of the most featured events is "Turkish Cuisine Week" which is
regarded as an activity to promote Turkish cuisine more effectively. These events provide an insightful
impression for foreigners who desire to learn different cultures as well as are extremely helpful to transfer
the culture to the next generations. By taking into consideration these statements, this article aims to
examine the Turkish culinary experiences of foreign students who participated in "Turkish Cuisine Week"
in a gastrodiplomacy context.

Gastrodiplomacy consists of cultural, economic, individual, trade and tourism activities. It is known that
strategies (i.e., marketing, promotion, public relations, image and reputation management, nation brand)
are followed in these activities (Zhang, 2015; Soner, 2022). Gastrodiplomacy ensures economic and
political gains to destinations and pushes reluctant travellers to visit a destination (Rockower, 2012). Even
though it is accepted that people are rational beings, the foods affect their decisions and initiatives in the
future. Although humans seem to be rational, the foods that people eat determine their decisions and
initiatives in the forthcoming years (Spence, 2016). Gastrodiplomacy also creates emotional links through
the foods and has an impact on individuals” preferences (Osipova, 2014). Moreover, it is utilized as a soft
power by numerous destinations for several reasons such as developing intercultural understanding,
promoting the country's culture and culinary culture, providing international relations, strengthening the
image of the country and creating tourism demand (Tiirker, 2018).

In recent years, the need to protect the Turkish culinary culture occurred because of some reasons such as
acceleration of world cuisines’ interaction, spread of fast-food chains and international cultural exchange.
Since the 2000s, some attempts have been made to transform Turkey's culinary culture into a global brand
and to effectively use the attractive force of this culture on an international level. Although Turkey have
launched some gastrodiplomatic events to strengthen its image and brand, it is impossible to mention
regarding its systematic policy and planning. Further to these events, the more effective promotion of
Turkish culinary culture should be included.

This article has used a qualitative research approach to reveal the Turkish culinary experiences of foreign
students in Turkey. The qualitative research approach focuses on micro data obtained from limited study
groups rather than big data research units and aims to concentrate on examining the gathered data in
detail. There is an in-depth analysis of events and phenomena in such approaches (Baltaci, 2019). In order
to capture the diversity of the case, the study group was selected through maximum variation sampling,
which is one of the purposeful sampling methods (Rubin & Babie, 2016). As a data collection strategy,
semi-structured open-ended interview was used as a data collection technique. The research units were
interviewed between August and September 2022 (between 15 and 28 minutes). Although 35 students
were informed during the activity, only 16 students were accepted to participate in this research since rest
of students returned to their countries and could not be contacted by authors.

The obtained data were subjected with descriptive analysis. In this context, the experiences of the
participants are defined in three basic categories as Turkish cuisine image, Turkish cuisine experience and
Turkish cuisine in terms of gastrodiplomacy.

Research findings indicate that participants’ age differ between 19-15; they reside in Africa and Asia
continents; and they visited the Turkey for education reasons. In addition, it is observed that some of the
participants received Turkish preparatory education, and some of them study in different departments.
As a result of inspection, there major theme was explored: “Turkish cuisine image,” “Turkish culinary
experience” and “Turkish cuisine in terms of gastrodiplomacy”. It was found out that the participants had
superficial knowledge and a positive image about Turkish cuisine before visiting Turkey. It was stressed
that the participants first experienced Turkish cuisine products in student dormitories, did not participate
in any activities related to Turkish cuisine, and Turkish Cuisine Week activities were a first for them. The
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event was seen as a significant activity in terms of getting to know Turkish cuisine, getting thoughts from
foreign visitors, gaining new experiences, and tasting different and local flavors.

Turkish cuisine dates back to a long historical past and is enriched with the contribution of Central Asia,
Anatolia, Mesopotamia geographies, Seljuk and Ottoman Empires. Moreover, the cuisine has been
received different flavors and novelties by interacting with different cultures. So, it is known as one of the
most prominent kitchens in the world. In the data analysis, it was concluded that the students” own
kitchens had a similar culinary culture with the Turks, but the tastes of the dishes differed from each other
over time. It is found out that the majority of the students had a superficial knowledge on Turkish culinary
culture at first. After they experienced Turkish food for the first time in the dormitory, they were not very
satistied with this experience, but as time goes by, their perceptions and experiences towards Turkish
cuisine were affirmed. More interestingly, interviewers emphasized that they reached Turkish culinary
delicacies in this environment (i.e., Turkish Cuisine Week). Students also stated about their most
appreciated dishes such as kebab, dried beans, stuffed meat, wrap, baklava, roasted chickpea halva, and
stuffed meatballs. The study findings are found that students reached to Turkish cuisines’ basis flavors
and created an emotional bond through different events. As previous studies (Wallin, 2013; Pujayanti,
2017) mentioned, it is important to introduce cuisine to foreigners and to create intercultural awareness
through culinary culture.

As a result, this article has reached that the participants gained a good impression about Turkish cuisine
in “Turkish Cuisine Week”, they had a positive Turkish cuisine experience and they would share their
experiences with their around. In spite of the contributions, our research has a few limitations that need
to be taken into consideration. Our research was limited with samples and focused on specific research
units such as Asia and Africa. Based on such limitations, it is recommended for future scholars to study
the topic with larger samples from different countries.
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1. Giris

Kiiltiir, insanlarin ge¢misten giiniimiize kadar getirdigi, sanat, edebiyat, gelenek, gorenek, mutfak, hukuk
gibi degerlerden olusmaktadir. S6z konusu degerler iizerinden toplumlar hakkinda birgok bilgi
alabilmektedir. Her ne kadar kiiresel diinya diizeninde birgok kiiltiirel 6genin birbirine benzedigi kabul
edilse de toplumlar arasinda dil, din, gelenek, gorenek gibi pek ¢ok kiiltiirel farklilik halen kendini
korumaktadir. Devletler arasi iligkilerde, diger toplumlar: etkileyen ve bir ¢ekici unsur niteligi tasiyan
kiiltiir, son yillarda bir diplomasi tiiriine doniismektedir. Sanat, bilim, egitim ve gastronomi gibi kiiltiirel
ogeler, iilkelerin diger {iilkelerle ortaklik kurma ve etkilesim saglamasi iizerinde etkili olmaktadir
(Yagmurlu, 2019). Bir bagka ifadeyle iilkeler tarafindan kiiltiirel diplomaside kullanilan bir¢ok 6ge ile
beraber yiyecek ve igecek unsurlar1 halkla iligkiler ve tanitim agisindan olduk¢a dnem arz etmektedir
(Karaca, 2015).

Yiyecek ve igeceklerin, kiiltiirel anlamin 6tesinde simgesel bir yonii bulunmaktadir. Yiyecek ve igecek,
sosyal pratigi diizenleme ve sekillendirme yonii olan giiglii bir iletisim arac1 olarak kabul gérmektedir.
Toplumlar arasinda iliskilerin olusturulmasinda belirleyici bir misyona sahip olan bu olgu, gecmiste
oldugu gibi giiniimiizde de kiiltiirel diplomasinin énemli argiimanlarindan biridir. Gastrodiplomasi,
tilkelerin mutfak kiiltiirti yoluyla yabancilarla temas kurma stratejisi ve iletisim c¢alismasina
dayanmaktadir (Rockower, 2012; Wilson, 2013; Chapple-Sokol, 2013; Ruddy, 2014; Hussin, 2018; Aksoy &
Cekig, 2018; Tiirker, 2018; Pulluk & Ornek, 2021). Yapilan arastirmalarda bir¢ok agidan ele alinan
gastrodiplomasi kavrami, sinirlar1 halen net olarak ortaya konulamamugtir. Literatiirde turizm iligkisinin
¢ok daha iyi tanimlanmasi ve diger iligkilerin bunun tiizerinden agiklanmasi, kavramin gergek
potansiyelinin degerlendirilememesi anlamina da gelmektedir (Soner, 2022). Bu nedenle gastrodiplomasi
kavraminin farkli acilardan ele alinmasi gerekmektedir.

Diinyada, gastronomi degerlerinin korunmasi, gelecek nesillere aktarilmas: ve farkli toplum vatandaslari
tarafindan bilinmesi amaciyla gesitli koruma ve tanitma faaliyeti yiiriitiilmektedir. Geleneksel mutfak
kiiltiirlerin korunmas: ve tanitilmasi amaciyla UNESCO basta olmak tizere, bir¢ok kurum ve kurulus yeni
koruma projeleri iizerinde caligmalar yapmaktadir. UNESCO tarafindan yiiriitiilen Yaraticilar Agy,
Insanligin Somut Olmayan Kiiltiirel Mirasi Temsili Listesi, geleneksel mutfak kiiltiiriiniin tanitim,
korunmasi ve yayginlastirilmasi, Italya’nin Slow Food ve Tiirkiye nin Cografi Isaretli Uriinler projesi buna
ornek gosterilebilir (Bucak & Yigit, 2019).

Kiiresellesmenin etkisiyle toplumsal kabullerin degisme siireci icinde oldugu bu yiizyilda (Sanler,
Coémert & Durlu Ozkaya, 2012), Tiirk mutfagimin geleneksel mutfak ozelliklerinin korunmasi ve
tanitilmasi gerekliliginden hareketle, ulusal ve uluslararasi diizeyde bircok etkinlik diizenlenmektedir. Bu
etkinliklerden biri de Tiirk mutfaginin daha etkin tamitilmas: amaciyla ilan edilen “Tiirk Mutfag:
Haftas1”dir. Yabana iilke insanlarma Tiirk kiiltiirii ve mutfagi hakkinda olumlu bir izlenim yaratilmasi
ve gelecek kusaklara aktarilmasi hedeflenmektedir. Buradan hareketle ¢alismada, gastrodiplomasi
kapsaminda degerlendirilen Tiirk Mutfag1 Haftas: etkinliklerine katilim gosteren yabanci 6grencilerin
Tirk mutfagma iliskin nasil bir deneyim elde ettiklerinin belirlenmesi amaclanmistir. Tiirkiye, gesitli
tilkelerden egitim amagh Ogrencilerin yogun talep ettigi tilkelerin basinda gelmektedir. Yabanci
ogrencilerin tekrar tilkelerine donecegi ve deneyimlerini paylasacagl goz oniine alindiginda, genis bir
cevreyi etkilemesi s6z konusudur. Yabanci 6grencilerin Tiirk mutfagina iliskin degerlendirmelerini iceren
bu ¢alisma, kamu kurum ve kuruluslar ile yiyecek ve igecek sektOriine yon veren gevrelere bulgular
sunmas! bakiminda onem gostermektedir. Ayrica alandaki yazma da onemli katkilar saglayacag:
disiintilmektedir.

2. Kavramsal Cerceve

Bu boliimde gastrodiplomasi ve Tiirk mutfak kiiltiirii ve tanitim faaliyetleri kavramlar: agiklanmistir.
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2.1. Gastrodiplomasi

Gastrodiplomasi kavrami, kiiltiir diplomasisinin bir ayag1 olarak iilke imaji, farkindalig1 ve bilinirliginin
olusturulmasinda mutfak kiiltiiriiniin bir enstriiman olarak kullanilmasini kapsamaktadir Wilson, 2013;
Cevik & Aslan, 2020). Gastrodiplomasi kavramini ilk kez tanimlayan Paul Rockower, kavrami insanlarin
kalbine ve zihnine mide araciligiyla ulasma seklinde agiklamistir (Wallin, 2013). Suntikul (2019) ise
gastrodiplomasiyi “Ulke ve diger aktdrlerin, mutfakla iliskili kanallar1 kullanarak, yabanci iilke halklari
arasinda olumlu iliskiler kurmaya calistiklar1 politika ve uygulamalar” seklinde degerlendirmektedir
(Suntikul, 2019). Gastrodiplomasi ile toplumlar arasinda etkilesim, uluslararasz is birligi ve kiiltiirler aras:
farkindalik yaratilmaktadir (Pujayanti, 2017). Literatiirde gastrodiplomasiyle esdeger olarak kuliner
diplomasi, mutfak diplomasisi, yiyecek diplomasisi, yemek diplomasisi gibi farkli kavramlar kullanilsa
da (Chapple-Sokol, 2013; Alan, 2016; Bucak, Yigit & Okat, 2019) gastrodiplomasinin daha kapsayici
oldugu kabul gormektedir. Yukarida ifade edilen tanimlardan hareketle gastrodiplomasi, bir toplumun
kadim degerlerinden biri olan mutfak kiiltiirii yoluyla diger insanlar1 etkileme, ulusal etkilesim ve ig
birligini olusturma olarak tanimlanabilir.

Gastrodiplomasi kavrami ilk kez 2002 yilinda “The Economist” dergisinde “Kiiresel Tai” baghkli bir
makalede goriilmektedir. Gastrodiplomasi uygulamalarinin ilk goriildiigii bu makalede, Tayland
mutfaginin tesvik edilmesine iliskin bazi faaliyetlerden soz edilmektedir. Bu faaliyetlerle, {ilkenin
kesfedilmesi, iilke imajimin giiglendirilmesi ve turistler tarafindan tercih edilmesi amaglanmistir
(Economist, 2002). ik olarak Asya iilkelerinde yemegin ve yemek kiiltiiriiniin yumusak gii¢ olarak
kullanilmasi, diinyada pek ¢ok tilkeyi harekete gecirmistir (Aksoy & Cekig, 2018; Soner, 2022). Tayland”1
gastrodiplomaside, Giiney Kore, Peru, Malezya, Japonya, Tayvan, Endonezya, ABD, Danimarka, Norveg,
Isveg, Avustralya, Italya, Fransa, Ispanya ve Tiirkiye gibi iilkeler izlemektedir. Gastrodiplomasi yoluyla
kiiresel diizeyde yemek kiiltiirlerinin tanitilmasi, ticaretin ve turizm faaliyetlerinin artirilmasi, iilke imaj
ve markasinin giiglendirilmesi (Wilson, 2013; Tiirker, 2018; iggimen, 2021), gelisen deger zincirinden
yararlanilmasi ve diplomatik iligkilerin kurulmas: hedeflenmektedir (Aksoy & Cekig, 2018).

Gastrodiplomasi uygulamalari, iilkelerin ¢ogunda ulusal politika ve kamu stratejisi olarak kabul
edilmektedir (Cevik & Aslan, 2020). Diinyanin birgok iilkesinde hiikiimetler, yemegin ¢ekici, duygusal ve
duyusal yonlerinin giiglii olmasindan dolay1 gastrodiplomasi kampanyalari ile ulusal mutfak tanitiminda
bulunmaktadir. Asya {ilkelerinden Tayland “Diinya Mutfag1”, Giiney Kore “Kimchi Diplomasisi”,
Tayvan “Dim Sum Diplomasisi”, Malezya “Diinya i¢in Malezya Mutfag1”, Hindistan “Samosa
Diplomasisi” ve Peru “Diinya i¢in Peru Yemekleri” sloganlar ile ulusal mutfagi insa etme ve tanitma
faaliyetleri ytriitiilmektedir (Wilson, 2013; Yildirim, 2020). Gastrodiplomasi uygulamalari, ulusal
markalarin, gida ve diger faktorlerle etkilesim yaratmasinin yaninda turizm hareketlerini de
etkilemektedir. Global Hansik adi altinda Kore Turizm Orgiitii, Kore yemeklerini tanitmaya Koreli
sanatgilarin popiilaritesinden faydalanarak, iilke yemeklerinin taninirligina ve turizmin gelismesine katki
saglamistir. Ayrica gastrodiplomaside yapilan yeniliklerden biri de alisilmisin disindaki girisimlerdir.
Ornegin 2012 yilinda bir grup goniillii Tiirk, “Tiirk Kahvesi Kamyonu” ile ABD iilkesinin bes sehrine
seyahat ederek, “Tiirk kahvesi: 500 yillik dostlugun tad1” adl1 proje kapsaminda iki tilke arasinda dostluk
iligskilerine katki saglamak istemislerdir. Proje Tiirk is adamlar1 ve Kiiltiir ve Turizm Bakanlig1 tarafindan
destek bulmustur. Yiiriitiilen bu ¢alismalar medyada olduk¢a giindemde kalmistir (Suntikul, 2019).
Ispanya’da 2015 yilinda Ispanya yetkili kurumlarin bir araya gelerek gelistirdikleri “Gastro Marca
Espana” kampanyasinda, yemek tarifleri, bolgesel mutfak ornekleri ve gastronomi olay ve etkinliklerin
paylasilmasi hedeflenmis, iilke imajinin iyilestirilmesi planlanmistir. Yine 2019 yilinda, gesitli Amerika
sehirlerinde ispanya mutfagini tanitma amagh gesitli etkinlikler diizenlenmistir (Ozgen, 2021).

Gastrodiplomasi konusunun kurumsallasmasii gosteren girisimlerden biri de UNESCO tarafindan
baslatilan Somut Olmayan Kiiltiirel Miras Listesi uygulamasidir. Ulkeler geleneksel mutfak kiiltiirlerini
bu liste kapsamina aldirip, uluslararasi marka yaratma yolunda goriiniir olmaya ¢alismaktadir. Diinyada
onemli mutfaklarin basinda gelen Fransiz mutfaginin tiim diinyada taninmasi, kiiltiirel etkilesimin bir
parcasi haline getirilmesi, uluslararast markalasmanin artirilmasi, Fransa’nin da bir¢ok temada izledigi
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politika ile miimkiin olmustur. Bunlar; turizmin diplomasi araci olarak kullanilmasi, gastronomi ve sarap
kiiltiirtine 6zel onemin verilmesi, “Fransiz usulii yemek” kavraminin UNESCO listesine dahil edilmesi,
Fransiz gefleri dnciiliigiinde diinya baskentlerinde acilan restoranlar, diinyanin dort bir yanindan stajyer
seflerin davet edilerek goniillii elgi yetistirilmesi gibi 6rnekler siralanabilir (Karaca, 2015).

Gastrodiplomasi, kiiltiirel, ekonomik, kisisel, ticaret ve turizm faaliyetlerini igermektedir. Bu faaliyetlerde
pazarlama, tanitim, halkla iliskiler, imaj ve itibar yonetimi, ulus markas: gibi stratejiler izlenmektedir
(Zhang, 2015; Soner, 2022). Gastrodiplomasi, iilkelere ekonomik ve politik kazanimlar saglamakta,
deneyim yoluyla 6zellikle seyahat etmeye isteksiz olan bireyleri harekete gecirmektedir (Rockower, 2012).
Her ne kadar insanlarin rasyonel bir varlik oldugu kabul edilse de insanlarin tiikettigi ve bag kurdugu
yiyecek ve icecekler gelecekte alacaklari karar ve girisimlerini etkilemektedir (Spence, 2016).
Gastrodiplomaside yiyecek igecek 0Ogesi iizerinden duygusal baglantilar olusturularak, bireylerin
tercihlerinde etki yaratilmaktadir (Osipova, 2014). Pek ¢ok tilke tarafindan kiiltiirleraras: anlayisi
gelistirme, ilkenin kiiltiir ve mutfak kiiltiirtinii tanitma, uluslararas: iliskileri saglama, {ilke imajimni
giiclendirme, turizm talebini yaratma gibi nedenlerle mutfak kiltiirii yumusak bir gii¢ olarak
kullanilmaktadir (Tirker, 2018). Gastrodiplomasi adina agilan etnik restoranlar, ucgaklarda sunulan
hizmetler, yabanc sehirlerin islek merkezlerindeki girisimler olmasina ragmen tilke i¢inde turistler ve
yerel halkin iletisim kuracaklar: restoranlar, evler, yemek fuarlari, festivaller, as¢ilik okullar1 ve pazarlar
kisiden kisiye etkilesimlerin artabilecegi potansiyel alanlardir (Suntikul, 2019).

Literatiirde, gastrodiplomasi kavram ve konusunu ele alan 6nceki ¢alismalar incelendiginde, genellikle
gastromilliyetcilik (Tettner & Kalyoncu, 2016; Bucak & Yigit, 2019; Pulluk & Ornek, 2021), tanitim (Ttiirker,
2018), gastrodiplomasi uygulamalar1 ve destinasyon ornekleri (Zhang, 2015; Pujayanti, 2017; Cevik &
Aslan, 2020), kamu diplomasisi (i@gimen, 2021), halkla iligkiler (Soner, 2022), politikalar (Ozgen, 2021),
turizm (Suntikul, 2019; Nair, 2021; Ozgen, 2022), tiiketici davranis: (Spencer, 2016), ulusal marka (Wilson,
2013; Solleh, 2015), ulusal mutfak (Nahar vd., 2018), yumusak gii¢ (Farina, 2018; Wijaya, 2018), kiiresel
rekabet (Ongkowidjojo & Muhammad, 2015), diaspora (Trihartono vd., 2020), sokak lezzetleri (Octastefani
& Kusuma) gibi basliklarin ele alindigi goriilmektedir. Literatiirde farkli agilardan gastrodiplomasi
kavramimin tartisildig: sdylenebilir.

2.2. Tiirk Mutfak Kiiltiirii ve Tanitim Faaliyetleri

Tiirk mutfagi, diinyanin sayili mutfaklar: arasinda yer almaktadir. Tiirk mutfag: koklii bir ge¢mise ve ¢ok
yonlii bir mutfak kiiltiiriine dayanmaktadir. Tiirk mutfak kiiltiiriiniin ¢esitlenmesinde ve sekillenmesinde
farkl: kiiltiirlerle yasanan etkilesim, Asya, Anadolu ve Mezopotamya mutfaklarinin sundugu farkh tiriin
yelpazesi, Islamiyet'e gecis, Selcuklu ve Osmanli Imparatorluklarin genis cografyalara yayilmasi,
beraberinde getirdigi kiiltiirel gesitlilik gibi nedenler rol almaktadir (Giiler, 2010; Giiler & Olgag, 2010;
Besirli, 2010). Tirk mutfaginin zenginligi, Tiirklerin kadim ge¢misi, farkli toplum ve cografyalarla
etkilesime girmesiyle olusmustur (Cémert & Durlu Ozkaya, 2014). Tiirkler 6zellikle bilinen 10 bin y1llik
tarihi ile farkli medeniyetlerin dogdugu ve yerlestigi, cesitli etnik gruplarin yasadigi Anadolu
cografyasina yerlesimle; cok zengin bir kiiltiirel mozaige sahip bolge mirasinin da devamin tistlenmistir
(Ttrker, 2018).

Tirk toplumu yemek cesitliligi, aromasi, tadi ve oOzelligi bakiminda diger toplumlardan oldukga
farklilasmaktadir. Tiirk mutfaginin gelismesinde, gogebe kiiltiirii, ekonomik yapi, cesitli bolgelere
dagilim, sosyal yasamda yasanan degisimler ve saray mutfag: gibi cesitli unsurlar etkili olmustur (Birer,
1990). Tiirkler, tarih icinde Osmanli, Selguklu gibi bir¢ok medeniyet kurmuslardir. Tiirk mutfak kiiltiirti
olusumunda Onciil medeniyetlerden birisi de Selguklulardir. Selguklular, yemek cesitleri, yemek pisirme
ve muhafaza yontemleri ile kendilerine 6zgii bir mutfak kiiltiirti gelistirmisler. Selguklu mutfaginin
devamini siirdiiren Osmanlilar ise, saray mutfaginda pek cok yeni tadi Tiirk mutfak kiiltiirtine
kazandirmistir (Giiler, 2010). Tiirk mutfagi, Selguklu ve Osmanlilarin Anadolu’yu yurt edinmesi ve gesitli
toplumlarla etkilesime girmesiyle zaman iginde gesitlenmis ve 6zgiin bir nitelik kazanmistir (Kut, 2020).
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Ayrica Tirk mutfak kiiltiirdi, gesitlilik ve damak zevkine uygunlugu ile 6ne ¢ikarken, pek ¢ok yemek
cesitliligi ile saglikli ve dengeli beslenmeye de kaynaklik etmektedir (Ongel, 2015).

Son yillarda kiiresellesmenin etkisi ile diinya mutfaklar1 arasinda etkilesimin hizlanmasi, fastfood
kiltiirtintin  yayginlasmasi, uluslararas: kiiltiirel aligverisin hizlanmasi gibi nedenler Tiirk mutfak
kiltiirtini koruma ihtiyacini ortaya ¢ikarmaktadir. Tiirkiye, sahip oldugu mutfak kiiltiirtinti kiiresel bir
marka haline getirmek ve bu kiiltiiriin belirleyici ve cezbedici arac1 giictinii uluslararasi boyutta etkin bir
sekilde kullanmak i¢in 2000’lerden bu yana baz1 girisimlerde bulunmaktadir (Aksoy & Cekic, 2018). Tablo
1’de s6z konusu faaliyetlerin uygulama yillar1 esas alinarak siralanmustir.

Tablo 1. Mutfag1 Tanitiminda Gergeklestirilen Gastrodiplomasi Faaliyetleri

Faaliyet Tarihi  Faaliyet ismi Faaliyet Yerleri
Tiirk Kahvesi: 16. Yiizyildan 21. Yiizyila ve Otesi _

2011 K A k

0 Tiirk Kahvesi: 500 Yillik Dostlugun Tad1 Hzey Ametiea

2012 Tiirk Mutfagi Sokak Tanitimlar: Kuzey Amerika

2013 Kahve Tanitimi Hollanda, Belgika, Fransa

2014 Tiirk Yemekleri Yarismasi, Tiirk Mutfag: Giinleri, Tiirk Rusya, 1svigre, Istanbul, Tzmir,
yemekleri tanitimi Gaziantep
Tiirk Kahvesi Torontolularla Bulustu, 19. yiizyilda Istanbul

2016 Mutfag1 Tanitimi, Tiirk Yemekleri Haftas Kanada, Fransa, Malezya
Taste of Turkey, Bahreyn Tiirk Yemekleri Haftasi, Tiirk

2017 Mutfak Kiiltiirii Haftasi, Tiirk Mutfag1 Ansiklopedisi, Tiirk ~Avustralya, Bahreyn, Ispanya,

Mutfagr Tanitma Giinii, Geg¢misten Giiniimiize Tiirk Japonya, Kanada, Polonya
Kahvesi

Tiirkiye Turizmi Yili Etkinligi Kapsaminda Tiirk Mutfag:
2018 Haftas: Etkinligi, Tasting Kitchen Tiirkiye Sayisi, Kamengi Cin, Ukrayna
Tirk Kahvesi Festivali

Kaynak: (Bucak, Yigit & Okat, 2019; Yildirim, 2020).

Kamu, sivil toplum oOrgiitleri ve 6zel miitesebbisler tarafindan cesitli {ilkelerde Tiirk mutfaginin
tanitilmasi ve marka haline getirilmesi icin farkli temalarda programlar diizenlenmistir. Ulkelerin en islek
alanlarinda kurulan bu faaliyetlerle ¢ok sayida insanin Tiirk mutfagi hakkinda bilgilenmesi ve deneyim
kazanmas1 saglanmistir (Tablo 1). Ancak Tiirkiye imajinin ve markasmin giiglendirilmesi igin bir dizi
gastrodiplomatik etkinlikler baglatilmasma ragmen, sistematik bir politika ve planlamadan bahsetmek
miimkiin degildir (Tiirker, 2018; Yildirim, 2020). Bu etkinliklere Tiirk mutfak kiiltiiriiniin daha etkin
tanitim amac1 da eklenmesi gerekmektedir (Bucak & Yigit, 2019).

Gastronomi degerlerinin korunmasi ve tamitilmasinda etkili kuruluslardan biri olan UNESCO, cesitli
basliklarda kampanyalar yiiriitmektedir. Bu kampanyalardan biri olan Insanligin Somut Olmayan
Kiiltiirel Miras1 Temsili Listesi, gastronomi degerlerinin korunmasi, goriiliir kilinmasi ve bilinglenmenin
saglanmas1 amaclanmaktadir. UNESCO tarafindan baglatilan bu kampanyaya bircok iilke her sene
basvurular yapmaktadir. Tiirkiye, yaptigi basvurularda 21 unsuru bu listeye dahil edebilmistir.
Gastronomik 6gelerden; Toren Keskegi Gelenegi 2011 yilinda, Mesir Macunu Festivali 2012 yilinda, Tiirk
Kahvesi Kiiltiirii ve Gelenegi 2013 yilinda, ince Ekmek Yapma ve Paylasma Kiiltiirii: Lavas, Katirma,
Jupka ve Yufka 2016 yilinda ve Cay Kiltiirii 2022 yilinda listeye alinmistir (KTB, 2022). Bu kapsamda
ylriitiilen bir bagka ¢alisma ise UNESCO nezdinde geleneksel mutfak kiiltiiriiniin tanitimi, korunmasi ve
yayginlastirilmasi projesidir. Bu projede, 2013 yilinda Gaziantep, 2017 yilinda Hatay ve 2019 yilinda
Afyonkarahisar UNESCO Yaraticilar Sehirler Agina gastronomik sehirler olarak tescillenmistir (Aksoy &
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Cekig, 2018). Tiirkiye, bu gibi girisimler iginde yer alarak gastronomi degerlerinin uluslararas: platformda
goriiniir olmasina dnem gosterdigi soylenebilir.

3. Yontem

Giimiighane Universitesi'nde egitim goren yabanc &grenciler bu calismanin  katilimcilarim
olusturmaktadir. Calisma grubu ise, amagl 6rneklem yontemlerinden biri olan maksimum gesitlilik
orneklemiyle secilmistir (Rubin & Babbie, 2016). Yabanci Ogrencilerin bu ¢alismada segilmesi,
gastrodiplomaside iilkeler arasinda temas, etkilesim, is birligi ve farkindalik kurma roliine sahip
olmalarindan kaynaklanmaktadir (Yagmurlu, 2019).

Bu calismada farkl tilkelerden Tiirkiye'ye egitim amagcl gelen yabanci 6grencilerin Tiirk mutfagina iliskin
deneyimlerini tespit etmek icin nitel arastirma yontemi kullanilmaktadir. Nitel arastirmalar, biiyiik
orneklemler yerine daha kiic¢iik c¢alisma gruplarindan elde edilen derin ve Ozellikli verilere
odaklanmaktadir. Nitel arastirmalarda olaylari ve olgulari derinlemesine inceleme s6z konusudur
(Baltaci, 2019). Calisma kapsaminda veri toplamak amaciyla literatiirden ve uzman akademisyenlerin
goriislerinden hareketle yar1 yapilandirilmis bir goriisme formu gelistirilmistir. Gorlisme formunun
anlasilirhigin saglanmasi igin iki katilimci ile 6n goriismeler gergeklestirilmis ve goriisme formu nihai bir
sonuca ulastirilmistir. Goriisme formu iki boliimden olusmaktadir. Birinci boliimde, katihmcilara yas,
cinsiyet, egitim, ikamet edilen iilke, Tiirkiye'ye gelis says1 ile ilgili sorular sorulmustur. Ikinci boliimde
ise, katilimalarin Tiirk mutfagina iliskin deneyimlerini 6lgen 8 soru yer almaktadir.

Goriismeler, 21-27 Mayis tarihlerinde Gilimiishane Valiligi tarafindan organize edilen Tiirk Mutfag:
Haftas: etkinlerine katilan yabanci 6grencilerle gerceklestirilmistir. Etkinlige bir¢ok farkli iilkeden yabanci
ogrencilerin katildigr gozlemlenmistir. Etkinlik esnasnda Ogrencilerin bilgileri alinarak, etkinlik
sonrasinda goriisme takvimi planlanmistir. Katihmcilara calisma kapsaminda yoneltilecek sorularm genel
olarak Tiirk mutfagr algisi, Tirk mutfagr deneyimi ve Tiirk Mutfak Haftasimin degerlendirilmesi
konularin igerdigi bilgisi verilmistir. Gortismeler 2022 yil1 Agustos ve Eyliil aylar1 arasinda yapilmistir.
Etkinlik esnasinda 35 6grencinin bilgisinin alinmasia ragmen, bazi1 6grencilerin {ilkelerine donmesi ve
iletisim kurulamamasi nedeniyle 16 o6grenci ile yiiz ylize goriismeler gerceklestirilebilmistir. Nitel
arastirmalarda 6rneklem biiytiikliigiiniin en az 15 olmas (Bertaux, 1981) tavsiyesi ve goriismelerde elde
edilen bilgilerin belli bir doygunluga erismesi goz 6niine aliarak goriismeler sonlandirilmigtir. Yapilan
goriismeler 15- 28 dakika arasinda stirmiistiir.

Nitel arastirmalarda verilerin gegerliliginin ve gilivenirliginin saglanmasi igin bir¢ok yontem
kullanilmaktadir. Calismalarda gegerlilikle arastirmanin tarafsizligt ve dogrulugu, giivenirlikle
sonuglarin tekrarlanmasi hedeflenmektedir (Yildirim & Simsek, 2018). Bu ¢alismada goriisme formunun
i¢ gegerliligi icin kavramsal gerceve rehber olarak alinmis ve alaninda uzman dort akademisyenin bilgisine
basvurularak saglanmistir. Calismanin dis gegerliligi i¢in ¢alisma grubu ve ¢calisma ortami agik bir sekilde
tanimlanmustir. Ayrica ¢alismada elde edilen bulgular, alaninda uzman kisi ve katilimcilarin goriislerine
sunularak saglanmaya calisilmistir. Calismada i¢ giivenirlik igin problem sorusu agik bir sekilde ifade
edilmis, veriler ¢alisma sorusunun gerektirdigi bicimde katilimcilardan toplanmistir. Verilerin analizi
sonrasinda farkli uzman kisilerin gortisleri alinmis ve karsilastirma yapilarak tutarlilik gostermeyen
temalar yeniden gozden gegirilmistir. Ayrica Tiirkge anlama diizeyi diisiik olan 6grencilerle iletisim
kurulabilmesi icin, Arapga, Fransizca ve Ingilizce bilen yabanci 6grenciden destek alinmistir. Calismada
yer alan katilimcilara K1, K2, K3,...K16 kodlar: verilmis, ¢alismanin tamaminda bu kodlar kullanilmistr.
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4. Bulgular

Bu boliimde tiirk mutfak imaji, Tiirk mutfak deneyimi ve gastrodiplomasi agisindan tiirk mutfagina
yonelik elde edilen bulgulara yer verilmistir. Katihmcilarin demografik ozelliklerine, ikamet yerine,
Tiirkiye'yi ziyaret etme durumuna ve egitim goriilen boliime iligkin bilgiler Tablo 2’de sunulmaktadar.

Tablo 2. Katilimailara {ligkin Bilgiler

) Tiirkiye’de )

Katilimcilar Yas Ulke Egitimden Once Boliim
Bulunma

K1 23 Somali Hayir Hazirlik
K2 19 Misir Evet Hazirlik
K3 25 Irak Evet Elektrik-Elektronik Miih.
K4 23 Cad Hayir Tktisat
K5 23 Suriye Hay1r Elektrik-Elektronik Miih.
K6 25 Banglades  Hayir Hazirlik
K7 23 Sudan Hayir Hazirlik
K8 25 Somali Hayir Hazirlik
K9 21 Sudan Hayir Ingaat Miih.
K10 21 Sudan Hayir Ingaat Miih.
K11 25 Kongo Hayir Hazirlik
K12 22 Cad Hayir Tiirki Dili ve Edebiyati
K13 23 Misir Hayir Elektrik-Elektronik Miih.
K14 22 Banglades = Hayir ingiliz Dil ve Edebiyat1
K15 25 Irak Hayir Tibbi Laboratuvar Teknikleri
K16 19 Somali Hayir Hemsirelik

Katilimailara iligkin bilgiler incelendiginde, katilimcilarin 19-25 yas araliginda bir dagilim gosterdigi,
Afrika ve Asya kitasi tilkelerinde ikamet ettigi, biiyiik bir cogunlugunun egitim amach Tiirkiye'ye ilk defa
seyahat gerceklestirdigi goriilmektedir. Ayrica katilimcilarm bir kisminin Tiirkge hazirlik, bir kisminin ise
farkli bolimlerde egitim aldiklar1 anlasilmaktadir. Bu bilgilerden hareketle, farkh tilke vatandas:
ogrencilerin Tiirkiye'yi egitim amacli ilk defa ziyaret ettikleri ifade edilebilir (Tablo 2).

Katilimcilardan elde edilen veriler, betimsel analiz yontemi ile yorumlanmistir. Betimsel analiz siireci,
verilerin desifre edilmesi, organizasyonu, temalarin kategorize edilmesi ve yorumlanmasi olarak
tanimlanmaktadir (Creswell, 2016). Calismada veriler el notasyon sistemiyle (manuel) analiz edilmistir.
Katilmar deneyimleri, Tiirk mutfak imaji, Tiirk mutfak deneyimi ve gastrodiplomasi acisindan Tiirk
mutfag1 seklinde temalandirilmistir.
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4.1. Tiirk Mutfak Imajz

Gastronomi imaji, bireyin bir bolgenin yiyecek ve icecek Ogeleri, yiyecek icecek tesisleri, yeme-igme
kiiltiirti ve yiyecek icecek faaliyetleri ile ilgili inang, duygu, tutum ve izlenimlerinden olusmaktadir (Eren
& Celik, 2017). Goriismeler neticesinde katilimcilarin Tiirk mutfagina iligskin bilgi, inang ve izlenimleri
Tirk mutfak imaji baslhig1 altinda degerlendirilmektedir. Bu kapsamda, katilimcilarin bir kismi Tiirk
mutfag1 hakkinda on bilgiye sahiptir. Bunun yaninda katiimcilarin yakin g¢evresinin Tiirk mutfagina
iliskin olumlu bir goriise sahip oldugu sdylemleri dikkat cekmektedir.

Tiirk mutfak imajina iligskin olarak katilimcilardan bazilarinin goriisleri su sekildedir;

“Tiirkiye'yi ve Tiirk mutfagini hep merak ederdim, Ulkemde Tiirkiye kiiltiiriine yonelik diizenlenen etkinliklere
katilirdim. Bu etkinlikler iginde Tiirkiye mutfag: yemekleri hakkinda etkinlikler oluyordu. Bunlara katilarak bilgi
sahibi oluyordum.” K13

“Ulkemizde zaten Tiirk lokantalart var, Tiirk lokantalarinda yemek yedim, Iskender kebap cok severim.” K9

“Bizim iilkemizde Tiirk restoranlari var. Tiirk yemekleri cok lezzetli oluyor. Bizim iilkemizin yemekleri ile Tiirkiye
mutfagr yemekleri cok benziyor.” K15

“Benim annem tarih okumus, annem bana tarihi ve yemekleri anlatmisti. O zamanlar ben duydum Tiirk yemeklerini
cok lezzetli oluyor, tathilar ¢cok giizel oluyor.” K14

Ozetle, cografyalarin benzer yemek kiiltiiriine sahip olmasi, yayilan Tiirk restorancilig1 ve tarihten gelen
ortak kiiltiir ve inang birligi gibi baz1 hususlardan dolay1 katilimcilar olumlu bir imaja sahiptir. Tiirkiye’ye
gelmeden 6nce katilimcilarin Tiirk mutfagi hakkinda ytiizeysel bilgi sahibi oldugu ve cesitlilik gostermese
de baz1 yemek ve tath gesitlerini deneyimledigi sdylenebilir.

4.2. Tiirk Mutfak Deneyimi

Geleneksel mutfak deneyimi, bireye ziyaret ettigi iilkenin kiiltiirel zenginliklerini tanima imkamni
saglamaktadir (Guan & Jones, 2015). Katihmcilarin Tiirk yemeklerine iliskin bilgi, tecriibe ve goriisleri
Tirk mutfak deneyimi bashginda degerlendirilmektedir. Katihmcilarin Tiirk mutfagina iliskin pek
deneyim sahibi olmadig1 ve Tiirkiye’ye geldikten sonra deneyim kazandigi anlasimaktadir. Cogu
katilimci, Ogrenci olmasi itibartyla Tiirk mutfak {riinlerini ilk olarak 6grenci yurtlarinda
deneyimlediklerini vurgulamistir. K13 katihmais1 “ben ilk geldi§imde yurtta kaldim, bazi arkadaslarim beni
evlerine davet ediyorlardi, yani ben Tiirk yemeklerini ilk basta kaldigim yurtta deneyimledim”. K14 katilimcis1 “Ben
uzun bir siire kendi iilkemden gelen bir abi ile Istanbul'da kaldim, hep kendi yemeklerimizi pisirip yedik, Ancak
Giimiishane’ye geldim ve yurtta kaldum. Sonra Tiirk yemeklerini yemeye basladim”. Baz1 katilimcilar yurtlarda
verilen yemeklerin, farkli ortam ve mekanlarda tiiketilen iiriinlerle ayn lezzet ve tada sahip olmadig1
goriistindedir. Bir aile tarafindan agirlanan K16 “bir hocamiz evine davet etti bizi, bir sofra hazirlad:. Fotografi
halen bende duruyor. Yemekler cok giizel ve lezzetliydi. Yemeklerin tatlarini ilk defa orada tam olarak anladim. Evde
yapilan yemekler ile yurtta yapilan yemekler cok farkliydi, yemeklerin tatlar: birbirine hi¢ benzemiyordu” yurt ve
ev yemekleri arasindaki farkliliga dikkat cekmektedir. Tiirk mutfaginin 6zellikleri tizerine K7 katilimcisi
“Tiirk mutfag cok lezzetli ve kendi gore 0zgiinliigii var, Tiirk mutfagimin diger mutfaklara elbette ¢ok farkliliklar:
var, Tiirkiye'de corbalar, ekmekler... var” ifadelerinde bulunmaktadir.

Katilimcilarin bilhassa Ortadogulu olmasmdan 6tiirii, Tirk mutfagini yasadig: iilke mutfagina yakin
bulmaktadir. Uzak Asya ve Afrika iilkelerinden gelen katilimailar ise Tiirk mutfaginin kendi tilkelerine
gore cok fazla farklilik barindirdigi, Ozellikle baharat farkliliginin oldukg¢a fazla oldugunu ifade
etmektedir. Katilmcilarin Tiirk mutfagr deneyimlerinden memnun oldugu, Tiirk mutfagma kars:
zamanla olumlu bir bakis kazandig1 anlasilmaktadir. Edindikleri deneyimler neticesinde Tiirk mutfag:
¢ok zengin, saglikli ve lezzetli bulunmaktadir. K3 “Tiirk yemekleri iyi lezzetli, cok seviyorum, giizel yemekler
yapryorsunuz”, K5 “Tiirk yemekleri cok lezzetli buluyorum”. K14 “Tiirk mutfag: cok iyi bir mutfak, yemekler hayat
(beden) icin cok iyi, saglikli. Bizim yemekler cok yagl ve baharatlidir. Insan icin zararlidir”. K2 “Tiirk mutfaginin
en sevdigim yani saglikl olmasidir”. Bazi 6grenciler yemekleri tuzsuz bazilari ise tuzlu buldugunu ifade
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etmektedir. K6 “Tiirk yemekleri bizim yemeklerimize gore ¢ok tuzsuz” olarak gortirken, K4 katilimcisi ise “Tiirk
yemekleri biraz tuzlu” bulmaktadir.

Tablo 3. Katihimailar Tarafindan Begenilen Yiyecek ve Igecek Uriinleri

3:;3’(‘1‘: enen K1 K2 K3 K4 K5 K6 K7 K8 K9 K10 K11 K12 K13 K14 K15 K16
Kebap Cesitleri * * * % % * * * * * *
Kuru Fasulye * * * * * * * * * *
Dolma * * * * * * * * *
Sarma * * * * * * * * *
Baklava * * * * * * * *
Leblebi Helvasi * * * * * * * *

Icli Kofte * * * * * * *
Miicver * * * * * * %

Siron * * * * * * *

Keskek * * * * * *
Kiinefe * * * * * *
Pilav * * * * * *

Ayran * * * * ®

Mercimek Corbasi * * * * *

Diirtim Cesitleri * * * * *
Tavuk ve Et Izgara * * * * *
Balik Cesitleri * * * *

Leblebi Helvasi * * * *

Kofte * * * *

Lahmacun * * * *

Stitlag * * * *
Makarna * * *

Mant1 * * *
Asure * *

Tulumba * *
Cigkofte *

Doner *

Enginar Dolmast *

Lokum *

Melemen *

Mihlama *

Nohut Yemegi *

Pogaca *

Ramazan Serbeti *

Katillmailarin Tiirk mutfaginda 30 ve iizeri yiyecek ve igecek iiriiniinii deneyimledigi goriilmektedir.
Katilimcilarin biiytik bir ¢ogunlugunun; kebap ¢esitleri, kuru fasulye, dolma, sarma, baklava, leblebi
helvasi, igli kofte, miicver, siron basta olmak tizere bir¢ok yemek ve tatlilar1 gibi iirtinleri begendigi
anlagilmaktadir (Tablo 3).
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4.3. Gastrodiplomasi Acisindan Tiirk Mutfag:

Katilimcilar tarafindan, yemeklerin diplomaside 6nemli bir role sahip oldugu vurgulanmaktadir.
Katilimcilarin Tiirk mutfagina iliskin daha 6nceden herhangi bir etkinlige katilmadig: icin Tiirk Mutfag:
Haftas: etkinlikleri onlar icin bir ilk olma 6zelligi tasimaktadir. Tiirk Mutfagi Haftas1 organizasyonu, Tiirk
mutfaginin taninmasi, yabanci ziyaretgilerin fikir edinmesi, yeni deneyimler saglanmasi, dgrencilerin
farkli ve yoresel lezzetleri tatmasi agisindan 6nemli bir etkinlik olarak goriilmektedir. Etkinlik deneyimi
tizerine K11 katilimcisi, “etkinlik oldukca giizel gecti, cok giizel yemekler yedim. Tiirk yemeklerini bilmeyeneler
icin bir kesif” goriistindedir. Bu organizasyonun iyi bir etkilesim olanagimi sagladigi, olduk¢a memnun
kalindig1 ifade edilmektedir. Buna ek olarak etkinlikte akilda kalici lezzetler sunuldugunun alti
cizilmektedir. Etkinlikte, etli kuru fasulye, keskek, dolma (patlican, sogan ve kabak), visneli tiztim yaprag;,
beyaz ve kara lahana sarmasi, miicver, humus, leblebi helvasi, siron ve igli kofte yemekleri katiimeilar
tarafindan begenilmistir. Ayrica K15, K13, K7 katilimcilar: bu etkinliklerin devam edilmesi gerektigini,
yabancilarin Tiirk mutfagini tanimasi agisinda bir firsat yarattigini ifade etmektedir.

Yapilan gortismelerde katilimcilar iilkelerin iist diizey iliskilerinde yemeklerin diplomasiyi oldukca
etkileyecegine dikkat cektiler. Bazi katihmcilar, {ist diizey goriismelerde birbirine yakin yemeklerinin
sunulmas ile gortismelerin olumlu sonuglanmasina katki saglayacagmni goriisiindedir. Katilimcilar,
genellikle Miisliiman tilkelerde ikamet ediyor olmasi, bu gibi iilkelerin Osmanli Devleti doneminde ortak
tarihi yasadigr ve dolayisiyla yemeklerin yemek tiirlerinin birbirine yakin oldugu diisiincesindedir.
Tarihte kiiltiirlerin iliskileri tizerine K2 katilimcisi, “zaten eski zamanda Osmanli Devleti bizim iilkemizi
yonetiyordu, ondan mutfaklar birbirine ¢ok benziyor. Ayrica ben Tiirk dizilerini izliyorum, oradan Tiirk mutfag:
hakkinda bilgi var” ifadelerinde bulunmustur. Katilimcilardan K15, K6, K8, K2 yemeklerin birbirine yakin
olmasi temaslarin daha samimi bir havada gerceklesecegini ifade etmektedir.

Katilimailar, Tiirklerin misafirperver bir gelenege sahip oldugu, bunun mutfak kiiltiirtine de yansidig1
goriistindedir. Ogrencilerin birkag¢inin, belirli gilinlerde, egitim gordiikleri ilde aileler tarafindan
agirlandigl, Tirk mutfagina iliskin gercekgi tatlar1 deneyimle firsati yakaladiklari ifade edilmistir.
Gastrodiplomaside hangi Tiirk yemeklerin anlamli bir isleve sahip olabilecegine iligkin katihmcilarin,
ozellikle corba, kebap cesitleri, baklava, kiinefe, ayran gibi yiyecek ve igecegi siralamaktadir.

Katilimcilar Tiirk mutfak deneyimini aile, arkadas ve yakin gevresiyle paylasmaktadir. Tiirkiye'ye gidip
gelen katilmcilar, aile arkadas gevresini Tiirk yemeklerini deneyimlemek igin oldukg¢a heyecanh
bulmaktadir. Miisliiman bir {ilkede yasayan K14 katilimcisi, son yillarda giindemde olan helal gida
konusuna deginerek “kendi yakin cevreme Tiirkiye'nin diger iilkelere benzemedigini, Tiirkiye'de helal gida oldugu
icin herkese dnermekteyim”. Katilimcilarin bircogu bazi yemek deneyimlerini sosyal medyada paylasmakta
ve olumlu yorumlar almaktadir. Sosyal medyada paylasim yapan K12 katilimaisy, “Tiirk mutfag: ¢ok lezzetli,
ben ara sira sevdigim yemekleri Instagram’da paylasiyorum”.

Katilimcilardan birkagi tarafindan, kendi tiilkelerinde Tiirk restoranlarinin bulundugu, iinli sefler
tarafindan agilan restoranlarin oldukga ilgi gordiigii ifade edilmektedir. K15 “kendi iilkemde ok fazla Tiirk
restorandi var”. Ulkelerinde Tiirk restoranlarmin olmadigmi diisiinen katilimailar ise, Tiirk mutfag
deneyimi yasamamis ve seyahat etme firsati olmayanlarmn acgilacak restoranlarla Tiirk mutfagini
deneyimle firsat1 bulacaklar1 kanisindadir.

4. Tartisma ve Sonug

Gastronominin {ilkeler arasi iliskilerin gelistirilmesi bakimindan 6nemli bir islevi bulunmaktadir. Bir
halkin mutfak kiiltiiriintin yabanci bir iilke vatandagina iletme girisimleri gastrodiplomasi olarak ifade
edilmektedir. Gastrodiplomasi, ulusal mutfak kiiltiirtintin farkindaliginin gelistirilmesi i¢in yemek
hizmeti sunumuna dayanmaktadir. Bu ¢alismada, gastrodiplomasi agisindan bir eylem olarak kabul
edilebilecek Tiirk Mutfagr Haftasinin degerlendirilmesi ve yabanci Ogrencilerin deneyimlerinin
irdelenmesine dayanmaktadir. Ayrica yabanci 6grencilerin genel olarak, Tiirk mutfagina yonelik algy,
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tutum ve davranislari belirlenmistir. Yabanci 6grencilerin egitimleri boyunca bulunduklar: {ilkenin
kiiltiirel degerlerini tanima ve kendi iilkelerine tasima ihtimali oldugundan, katildiklar1 ve yasadiklari
deneyimler, gastrodiplomasi agisindan 6nem arz etmektedir. Yapilan degerlendirmeler 1s1§inda, farklh
tilke mensubu olan katihmalarin Tiirkiye'yi ilk defa ziyaret ettikleri ve Tiirkiye’de 1-3 yil arasinda
yasadiklar1 anlagilmistir. Bu ¢alismada katilimcilarin Tiirk mutfak deneyimleri; Tiirk mutfak imaji, Tiirk
mutfak deneyimi ve gastrodiplomasi agisindan Tiirk mutfag: seklinde ti¢ tema seklinde siiflandirilmistir.

Tiirk mutfagi uzun tarihsel bir ge¢mise dayanmaktadir. Tiirk mutfagi Orta Asya, Anadolu, Mezopotamya
cografyalari ile Selguklu ve Osmanli imparatorlugunun katkisiyla zenginlesmis ve gesitlenmistir. Ayrica
farkli toplumlarla kiiltiirel olarak etkilesime girerek farkli lezzet ve yenilikler alinmistir. Boylece diinyanin
sayili mutfaklar1 arasinda gosterilmektedir (Giiler, 2010; Cémert & Durlu Ozkaya, 2014). Yapilan
gortismelerde katilimcilarin kendi mutfaklarinin Tiirklerle, Osmanli Devleti doneminde gelen benzer
mutfak kiiltiirtine sahip oldugu ifade edilse de ancak zamanla yemek tatlarin birbirinden farklilastigina
dikkat cekmektedir. Katiimcilarin biiyiik bir ¢cogunlugu Tiirkiye gelmeden 6nce Tiirk mutfak kiiltiirii
hakkinda ytizeysel bir bilgiye sahip oldugu, ilk defa Tiirk yemek deneyimlerini yurtta kazandigi, bu
deneyimden pek memnun kalmadig1 ancak zamanla farkli deneyimler edindikge Tiirk mutfagina iliskin
alg1 ve deneyimlerinin olumlandig1 anlasilmaktadir. Ozellikle baz1 Tiirk yemek kiiltiirii etkinliklerine
katilim gosteren, ev daveti alan ve Tiirk Mutfag1 Haftas: etkinligine katilan 6grencilerin, Tiirk mutfak
lezzetlerine esas bu ortamda ulastiklar1 gozlenmektedir. Tiirk mutfaginda; kebap, kuru fasulye, dolma,
sarma, baklava, leblebi helvasi, icli kofte gibi lezzetler begenilmektedir. Bu ¢alismada katilimcilarin farkl
etkinlikler yoluyla Tiirk mutfagmin esas tatlarina ulasmasi1 ve duygusal bag kurmas: gibi bulgular,
yapilan bazi (Wallin, 2013; Pujayanti, 2017) aragtirmalarda da vurgulandig iizere, kisilerin kalbine ve
zihnine hitap etmesi noktasinda mutfaklarin yabancilarla bulusturulmas: ve mutfak kiiltiirii yoluyla
kiiltiirleraras: farkindaligin yaratilmasi agisindan dnem arz etmektedir.

Tiirk mutfaginin yabancilara planli, yaygin ve organize bir bicimde tanitilamadigi, bu konuda yapilan
etkinliklerin miinferit kaldig1 (Tiirker, 2018) bilinse de son zamanlarda kamu eliyle ulusal ve uluslararasi
platformlarda cesitli etkinlikler diizenlenmektedir. Tiirk Mutfag1 Haftas1 bu etkinliklerin basindan
gelmektedir. Glimiishane’de organize edilen Tiirk Mutfag1 Haftasi etkinliklerinde, katilimcilarin oldukga
iyi bir deneyim kazandiklari, halkla sicak ve samimi bir temas kurduklar1 anlasilmaktadir. Diizenlenen
etkinligin Ogrencilerin Tiirk mutfagr hakkinda bilgisinin artmasina, yerel halkla kaynasma firsati
bulmasina ve misafirperverlik kiiltiirtinii yerinde gormesini saglamaktadir. Etkinligin, Tiirk mutfag1 ve
Tiirk toplumu ile ilgili olarak bilgilendirme, farkindalik olusturma ve iletisim igin 6nemli bir girigim
oldugunun alti gizilmektedir. Ogrenciler tarafinda bu gibi etkinliklerin devam etmesinin hem mutfak
kiiltiirtiniin taninmas1 hem de yabancilar i¢in yeni deneyimler kazanmasi agisindan olumlu sonuglar
urettigi belirtilmektedir. Ayrica gelecekte bu gibi etkinliklere katilim gosterecekleri dile getirilmektedir.
Bir¢ok arastirmada (Rockower, 2012; Wilson, 2013; Chappel-Sokol, 2013; Ruddy, 2014; Aksoy & Cekig,
2018; Pulluk & Ornek, 2021) ifade edildigi iizere, {ilke mutfagma yonelik yapilan etkinliklerin tanitim, imaj
ve marka yaratma gibi katki sagladig1 goriisiinii destekler nitelikte bir sonuca ulagilmistir. Ayrica
diizenlenen etkinliklerin yabancilarla temas kurma ve iletisim ¢abasini da igermektedir.

Calismada, katihmailar tarafindan kazanilan Tiirk mutfak deneyimleri etkilesim i¢inde bulunulan yakin
cevre (aile, arkadas gibi) ve sosyal medya hesaplarinda paylasilmaktadir. Baz1 katilimcilarin farkh
platformlarda deneyim paylasimlarindan sonra Tiirk mutfagini tanima ve Tiirkiye'yi kisa siirede ziyaret
etmek istediginin arttigr iliskin dontisler yapilmaktadir. Katilimcilarin olumlu izlenimlerini farklh
platformlarda agizdan agiza veya sosyal medya araciligiyla paylagsmasi, onlarin elgilik rollerinin
yadsinamaz gergekligini gostermektedir. Katilimcilarin Tiirk mutfak deneyimlerinden memnun
kaldiklar1 ve iletisim icinde bulundugu insanlarla paylasmasi bunu gostermektedir. Yemek deneyimi
kisilerin karar ve planlarin1 (Spence, 2016) seyahat etme isteklerini (Rockower, 2012) belirleyebilmektedir.

Gastrodiplomasi adimna yiiriitiilen c¢alismalar, uluslararas: is birligi ve kiiltiirleraras1 farkindalik
yaratmaktadir (Pujayanti, 2017). Katihmailara gore, gastrodiplomaside mutfak kiiltiirii oldukg¢a 6nemli
isleve sahiptir. Tiirk mutfagi hem kamu hem de iist diizey iligkilerde olumlu bir isleve sahip karakteristik

164



Kaya, F. (2023). Yabanc Ogrencilerin Gastrodiplomasi Araci Olarak Tiirk Mutfag1 Haftasina iliskin Deneyimleri. GSI Journals
Serie A: Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 152-167

ozellikler barindirdiginin alt1 ¢izilmektedir. Tiirk mutfagina iliskin etkinlikler toplumsal imaj1 giiglendirip,
tilke hakkinda bir farkindalik olusturarak, turizme katki sunacag vurgulanmaktadir. Buna ek olarak
tilkeler arasindaki toplanti ve goriismelerde sicak ve samimi bir ortama kuracagina inanilmaktadar.

Calisma teorik bakimindan, onceki ¢alismalarla benzer sonuglar {iirettigi goriilmektedir. Pratik olarak
¢alismanin sonuglari, kurum ve kuruluslarin yapacag etkinliklerde birtakim tavsiyeleri tagimaktadir.
Oncelikle, kurum ve kuruluslar énciiliigiinde yabanci 6grencilerin iilkeye ilk geldikleri tarihten itibaren
tilke mutfagina iliskin bilgilendirme ve farkindalik olusturma admna farkli zamanlarda organizasyonlar
diizenlenmesi saglanmalidir. Ulke mutfaginin, dogru ve tam olarak yansitildig1 yemek organizasyonlari
ile yabanci Ogrencilerin bulusturulmas: etkinlikleri gerceklestirilmelidir. Ayrica yurtlarda kalan
ogrencilerin Tirk Mutfag1 Haftas1 gibi, farkli etkinliklere katilimimin saglanmasi ig¢in Ogrencilerin
yonlendirilmesi konusunda daha etkin plan ve programlar yapilmalidir.

Sonug olarak bu galismada katihmcilarin Tiirk Mutfak Haftas: etkinlikleri kapsaminda Tiirk mutfag:
hakkinda iyi bir izlenim kazandiklari, olumlu bir Tiirk mutfag:1 deneyimine ulastiklar: ve yakin gevresiyle
deneyimlerinin paylasilacagina ulasilmistir. Her calismada oldugu gibi bu g¢alismada da birtakim
kisithiliklar mevcuttur. Calisma, katihmcilarin sadece Asya ve Afrika kitasinda olmasi agisindan bir
kisithlik gostermektedir. Bu gibi eksik ve kisithklardan hareketle gelecekteki calismalarda farkh
tilkelerden ve kitalardan katiimcilarla ¢alisilmasi tavsiye edilmektedir.

Tesekkiir ve Bilgi Notu

Destek Bilgisi: Bu calismanin hazirlanmas: siiresince herhangi bir bireyden ya da kurumdan ayni ya da
nakdi bir yardim/destek alinmamustir.

Etik Onay1: Makalede ulusal ve uluslararasi arastirma ve yayin etigine uyuldugunu yazarlar beyan eder.
Aksi bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and
Sports Sciences Dergisinin hi¢bir sorumlulugu olmayip, tiim sorumluluk makale yazarlarina aittir.

Etik Kurul Onay1: Bu ¢alisma igin Glimiishane Universitesi Rektorliigii, Bilimsel Arastirma ve Yayin Etigi
Kurulundan 28.07.2022 tarih ve 2022/05 say1l1 "Etik Kurul Onay1" alinmisgtr.

Cikar Catismasi: Makalede herhangi bir gikar catismasi ya da kazanc yoktur.

Arastirmacilarin Katki Orani: Calisma tek yazarh olarak hazirlanmistir. Katki oranlari: 1. Yazar = %100

Kaynaklar

Aksoy, M. & Cekig, I. (2018). Gastronominin Yumusak Gii¢ Olarak Kullanimi Uzerine Bir Inceleme. 19.
Ulusal Turizm Kongresi, 17-21 Ekim 2018, Afyon, s. 715-729.

Alan, G.A.E. (2016). Diplomaside 6zel bir alan: Gastrodiplomasi. G.A. Sancar (Ed.). Kamu Diplomasisinde
Yeni Yaklagimlar ve Ornekleri (s.109-127). Istanbul: Beta Yaymncilik.

Baltaci, A. (2019). Nitel arastirma siireci: Nitel bir arastirma nasil yapilir? Ahi Evran Universitesi Sosyal
Bilimler Enstitiisii Dergisi, 5(2), 368-388.

Besirli, H. (2010). Yemek kiiltiir ve toplum. Milli Folklor Uluslararas: Kiiltiir Arastirmalar Dergisi, 22(87), 159-
1609.

Bertaux, D. (1981). From the life-history approach to the transformation of sociological practice. Iginde D.
Bertaux (Ed), Biography and Society: The Life History Approach in the Social Sciences (s.29-45).
London: Sage.

Birer, S. (1990). Tiirk mutfaginin tarihsel gelisim siireci igerisindeki degisimi ve bugiinkii durumu.
Beslenme ve Diyet Dergisi, 19, 251-260.

Bucak, T. & Yigit, S. (2019). Gastromilliyetcilik ve gastrodiplomasi kavramlari iizerine bir degerlendirme.
Dokuz Eyliil Universitesi Sosyal Bilimler Enstitiisii Dergisi, 21(4), 1305-1320.

Bucak, T., Yigit, S. & Okat, S. (2019). Tiirk Mutfagr Tanitim Faaliyetlerinin Gastrodiplomasi Kavrami

165



Kaya, F. (2023). Yabanc Ogrencilerin Gastrodiplomasi Araci Olarak Tiirk Mutfag1 Haftasina iliskin Deneyimleri. GSI Journals
Serie A: Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 152-167

Acisindan Incelenmesi. 20.Ulusal Turizm Kongresi, 16-19 Ekim 2019, Eskisehir, s. 28.35.

Chapple-Sokol, S. (2013). Culinary diplomacy: Breaking bread to win hearts and minds. The Hauge Journal
of Diplomacy. 8, 161-183.

Coémert, M. & Durlu Ozkaya, F. (2014). Gastronomi turizminde Tiirk mutfaginin énemi. Journal of Tourism
and Gastronomy Studies, 2(2), 62-66.

Creswell, J.W. (2016). Nitel Arastirma YOntemleri: Bes Yaklasima Gore Nitel Arastirma ve Arastirma
Deseni. Cev. Biitiin, M. & Demir, S.B. Siyasal Kitabevi, Ankara.

Cevik, A. & Aslan, Z. (2020). Diinyada ve Tiirkiye’de gastrodiplomasi uygulamalari iizerine bir arastirma.
A Journal of Tourism and Gastronomy Studies, 8(3). 2298-2317.

Economist. (2002). Asia: Thailand’s Gastro-Diplomacy: Food as Ambassador. Erisilen Adres (10.11.2022).
Thailand's gastro-diplomacy | The Economist.

Eren, R. & Celik, M. (2017). Cevrimigi gastronomi imaji: Tiirkiye restoranlarinin Tripadvisor yorumlarinin
icerik analizi. Turizm Akademik Dergisi, 4(2), 121-138.

Farina, F. (2018). Japan’s gastrodiplomacy as soft power; global washoku and national food security.
Journal of Contemporary Eastern Asia, 17(1), 152-167.

Guan, J. & Jones, D.L. (2015). The contribution of local cuisine to destination attractiveness: An analysis
involving Chinese tourists” heterogeneous preferences. Asia Pacific Journal of Tourism Research, 2(4),
416-434.

Giiler, S. (2010). Tiirk mutfak kiiltiiri ve yeme i¢me aliskanliklari. Dumlupinar Universitesi Sosyal Bilimler
Dergisi, 26, 24-30.

Giiler, S. & Olgag, S. (2010). Lisans diizeyinde egitim goren ogrencilerin Tiirk mutfaginin tanitim ve
pazarlanmasina iligkin goriisleri: Anadolu Universitesi Turizm ve Otel Isletmeciligi Yiiksekokulu
ornegi. Dumlupimar Universitesi Sosyal Bilimler Dergisi, 28, 227-238.

Hussin, H. (2018). Gastronomy, tourism and the soft power of Malaysia. Sage Open, 8(4), 1-11.

Isgimen, B. (2021). Kamu diplomasisi aract olarak "gastro diplomasi": Yunus Emre Enstitiisii'niin gastro
diplomasi alanindaki faaliyetleri. Ankara Uluslararas: Sosyal Bilimler Dergisi, 4(7), 75-83.

Karaca, K. (2015). Donem ‘Gastro-Diplomasi’ Donemi. Erisilen Adres  (17.11.2022).
https://www.dw.com/tr/d %C3%B6énem-gastro-diplomasi-d %C3%B6énemi/a-18232503.

KTB. (2022). UNESCO Somut Olmayan Kiiltiirel Miras Envanter Listesi. Erisilen Adres (25.09.2022).
UNESCO Somut Olmayan Kiiltiirel Miras Listesi (ktb.gov.tr).

Kut, G. (2020). Tiirklerde Yemek Kiltiirii. Erisilen Adres (22.11.2022). Tiirklerde yemek kiiltiirii
(tukav.org.tr).

Nahar, N., Ab Karim, S., Karim, R., Ghazali, H. & Krauss, S.E. (2018). The globalization of Malaysia
national cuisine: A concept of ‘Gastrodiplomacy’. Journal of Tourism, Hospitality and Culinary Arts,
10(1), 42-58.

Nair, B. B. (2021). Gastrodiplomacy in tourism: ‘Capturing hearts and minds through stomachs’.
International Journal of Hospitality&Tourism Systems, 14(1), 30-40.

Octastefani, T. & Kusuma, B. M. A. (2022). Exploring Taiwanese street food in contemporary Indonesian
society: Between nostalgia and gastrodiplomacy. Journal of Governance, 7(4), 797-809.

Ongkowidjojo, G. D. C. & Muhammad, A. S. (2015). Enhancing competitive identity in global competition:
A comparative study of gastrodiplomacy in Malaysia and South Korea. Jurnal Universitas
Paramadina, 12(1), 1319-1347.

Osipova, Y. (2014). From gastronationalism to gastrodiplomacy: Reversing the securitization of the dolma
in the South Caucasus. Public Diplomacy Magazine, 11, 46-50.

Ongel, S. (2015). Tiirk mutfag: ve gelecegine iliskin degerlendirmeler. Journal of Tourism and Gastronomy
Studies, 3(4), 33-44.

Ozgen, N. (2021). Tiirkiye'deki gastrodiplomasi politikalart ve diinyadaki konumu iizerine bir arastirma.
(Yayimlanmamis doktora tezi). Istanbul Kiiltiir Universitesi Lisansiistii Egitim Enstitiisii, Istanbul.

Ozgen, N. (2022). Ispanya’da gastronomi turizminin tarihsel gelisimi ve gastrodiplomasi
degerlendirmesi. Aydin Gastronomy, 6(2), 239-262.

166


https://www.economist.com/asia/2002/02/21/thailands-gastro-diplomacy
https://aregem.ktb.gov.tr/TR-50838/unesco-somut-olmayan-kulturel-miras-listesi.html
https://tukav.org.tr/haber/turklerde-yemek-kulturu.html.html
https://tukav.org.tr/haber/turklerde-yemek-kulturu.html.html

Kaya, F. (2023). Yabanc Ogrencilerin Gastrodiplomasi Araci Olarak Tiirk Mutfag1 Haftasina iliskin Deneyimleri. GSI Journals
Serie A: Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 152-167

Pujayanti, A. (2017). Gastrodiplomasi-Upaya Memperkuat diplomasi Indonesia. Jurnal Politica Dinamika
Masalah Politik Dalam Negeri dan Hubungan Internasional, 8(1), 38-56.

Pulluk, E. & Ornek, E. (2021). Gastrodiplomasi ve gastromilliyetcilik. Y. Ogan (Ed). Gastronomi
Arastirmalari (s.55-63), Konya: Cizgi Kitabevi.

Rockower, P. (2012). Recipes for gastrodiplomacy. Place Branding and Public Diplomacy, 8(3), 235— 246.

Rubin, A. & Babbie, E. (2016). Essential Research Methods for Social Work. Boston: Cengage Learning.

Ruddy, B. (2014). Hearts, mind and stomachs: Gastrodiplomacy and the potential of national cuisine in
changing public perception of national image. https://www.bidd.org.rs/hearts-minds-and-
stomachs-gastrodiplomacy-and-the-potential-of-national-cuisine-in-changing-public-perception-
of-national-image/.

Solleh, F.M. (2015). Gastrodiplomacy as a soft power tool to enhance nation brand. Journal of Media and
Information Warfare. 7. 161-199.

Soner, F. (2022). Gastrodiplomasi: Gastronomiye diplomasi penceresinden bakis. Anatolia: Turizm
Arastirmalar: Dergisi, 33(2), 97-101.

Spencer, C. (2016). Gastrodiplomacy: Assessing the role of food in decision-making. Flavour, 5(1), 1-16.

Suntikul, W. (2019). Gastrodiplomacy in tourism. Current Issues in Tourism, 22(9), 1076-1094.

Sanlier, N., Comert, M. & Durlu Ozkaya, F. (2012). Genglerin Tiirk mutfagina bakis agisi. Milli Folklor
Uluslararas: Kiiltiir Arastirmalar: Dergisi, 24(94), 152-161.

Tettner, S. & Kalyoncu, B. (2016). Gastrodiplomacy 2.0: Culinary tourism beyond nationalism. Journal of
Tourism Research, 6(2), 47-55.

Trihartono, A., Santoso, B., Hara, A. E., Pamungkas, F. Z. & Viartasiwi, N. (2020). Frontline messenger:
Preliminary study on Indonesian “diaspora” in gastrodiplomacy. In IOP Conference Series: Earth and
Environmental Science (Vol. 485, No. 1, p. 012009). IOP Publishing.

Tiirker, N. (2018). Gastrodiplomasi Tiirk Mutfaginin tanitiminda bir arag olabilir mi? Giincel Turizm
Aragtirmalar Dergisi, 2(1), 14-29.

Wallin, M. (2013). Gastrodiplomacy “Reaching Hearts And Minds Through Stomachs. Erigilen Adres
(24.10.2022).https://www.americansecurityproject.org/gastrodiplomacy-reaching-hearts-and-
minds-through-stomachs/.

Wilson, R. (2013). Cocina Peruana para El Mundo: Gastrodiplomacy, the culinary nation brand, and the
context of national cuisine in Peru. Exchange: The Journal of Public Diplomacy, 2(1), 13-20.

Wijaya, S. (2018). Gastrodiplomacy as soft power tool to enchance national branding: Thailand of kitchen of the
world project in Indonesia (2015-2017). (Doktora tezi). Cikarang: President University, Indonesia.

Yagmurlu, A. (2019). Kiiltiirel diplomasi: Kuram ve pratikteki cercevesi. Selcuk Universitesi Iletisim Fakiiltesi
Akademik Dergisi, 12(2), 1182-1210.

Yildirim, A. & Simsek, H. (2018). Sosyal Bilimlerde Nitel Arastirma Yontemleri. Ankara: Seckin Yayimncilik.

Yildirim, E. (2020). Gastromilliyetgilik ve gastrodiplomasi arasindaki iliski iizerine teoriden pratige bir
bakis. Kapadokya Akademik Bakis, 4(1), 76-99.

Zhang, J. (2015). The foods of the worlds: Mapping and comparing contemporary gastrodiplomacy
campaigns. International Journal of Communication, 9(1), 568-591.

167


https://www.bidd.org.rs/hearts-minds-and-stomachs-gastrodiplomacy-and-the-potential-of-national-cuisine-in-changing-public-perception-of-national-image/
https://www.bidd.org.rs/hearts-minds-and-stomachs-gastrodiplomacy-and-the-potential-of-national-cuisine-in-changing-public-perception-of-national-image/
https://www.bidd.org.rs/hearts-minds-and-stomachs-gastrodiplomacy-and-the-potential-of-national-cuisine-in-changing-public-perception-of-national-image/
https://www.americansecurityproject.org/gastrodiplomacy-reaching-hearts-and-minds-through-stomachs/
https://www.americansecurityproject.org/gastrodiplomacy-reaching-hearts-and-minds-through-stomachs/

r G S I e-ISSN 2645-9116

S |
https://dergipark.org.tr/tr/publatrss

e J OURNALS DOI: 10.53353/atrss.1207993

GSI Journals Serie A: Advancements in Tourism, Recreation and Sports Sciences
(GSI Dergileri Seri A: Turizm, Rekreasyon ve Spor Bilimlerindeki Gelismeler)
ATRSS 2023, 6 (1): 168-185 - Research Article/Arastirma Makalesi - Received/Gelig T.: 21.11.2022 - Published/Kabul T.: 01.02.2023

Themed Restaurant Experiences of Turkish Tourists: The Case of Lviv (Ukraine)™

Suat AKYUREK, Guimiishane University, Vocational School of Social Sciences, Department of Hotel,
Restaurant and Catering Services, suat.akyrek@gmail.com, Giimiishane, Turkey, ORCID: 0000-0002-
8552-5695

Abstract

As an integral part of the tourism industry, food and beverage establishments play critical roles in tourism destinations.
Especially in recent years, the increasing importance of experiential product presentations in touristic places has encouraged the
emergence of businesses that produce different food and beverage concepts to meet tourists’ expectations. One of these business
types is themed restaurants. This study aims to determine the experiences of Turkish tourists served in themed restaurants
running in the city of Lviv, Ukraine. For this purpose, e-reviews and participant observation notes were used as data sources.
The study findings have revealed five themes that shape the memorable experiences of tourists visiting themed restaurants:
atmosphere, entertainment, staff, emotions, and senses. In themed restaurants, while tourists have been observed to have positive
behavioral intentions, such as revisiting, recommending, and paying much more, some negative factors negatively affecting their
experience have been identified in these restaurants. In the conclusion part of the research, suggestions for theory and practice
have been developed.

Keywords: Theme restaurants, tourist experience, Turkish tourist, restaurant experience, Ukraine

"The Ethics Committee Approval of this study has been taken from Gumushane University Scientific Research and Publication
Ethics Committee with the date 9/12/2021 and number of 2021/8.

This article is an expanded version of paper presented orally at the 11th International Multidisciplinary Conference on
Economics, Business, Technology and Social Sciences (Prague, Czechia, November 5-6, 2022).

168


https://dergipark.org.tr/tr/pub/atrss

Akytirek, S. (2023). Themed Restaurant Experiences of Turkish Tourists: The Case of Lviv (Ukraine). GSI Journals Serie A:
Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 168-185

1. Introduction

Today’s rapidly changing economic environment and emerging consumption habits lead more and more
customers to experiential consumption styles (Pine & Gilmore, 1998). Innovative applications show an
increase in the food and beverage industry to meet this demand. One of these innovative applications is
theme restaurants. Serensen and Jensen (2015) have stated that the general purpose of tourist demands is
to have an enjoyable experience. Today, restaurant customers and tourists visit to restaurant
establishments not only for delicious food but also for excellent service and a pleasant atmosphere (Heung,
2002; Heung & Gu, 2012). In this context, theme restaurants are places designed not only to provide a
delicious dining experience to their customers but also to provide an enjoyable experience (Weiss et al.,
2004). In addition to food, these restaurants generally offer richer experiences in terms of space design,
atmosphere, and service compared to other typical restaurants (Yan & Felicen, 2021). Heung (2002)
emphasizes that customers who visit theme restaurants enjoy the environment as well as the food.

The literature covers many studies on different topics related to theme restaurants. Some of these topics
are as follows: factors affecting the choice of themed restaurant (Heung, 2002), the effects of food quality,
service quality, atmosphere, and innovation variables in theme restaurants on customers’ revisit intention
(Weiss et al., 2004), the influential factors on customers in theme restaurants (Hsu et al., 2009) and the
effect of authentic dining experiences in theme restaurants on customer satisfaction (Tsai & Lu, 2012). In
the studies of recent years, while Meng and Choi (2017) have investigated the role of servicescape,
customer emotion, satisfaction, and perceived authenticity in the process of creating life quality for theme
restaurant customers; Meng and Choi (2018) have examined the decision-making process of theme
restaurant customers within the framework of planned behavior theory; Serensen et al. (2020) have
explored the complexity of creating experience value in complex tourism environments; Ishak et al. (2021)
have identified internal issues in the management of theme restaurants rather than the external challenges
of commercial operations; Yan and Felicen (2021) have evaluated the quality of venue and servicescape
from customers' experiences with theme restaurants. In the studies in Turkey, while Akkus (2019) has
documented the relationship between consumers’ perception of the restaurant atmosphere and social
media shares in the sample of theme restaurants, and Bekar and Giimiis Dénmez (2014) have focused on
the distinction between theme restaurants and theme ethnic restaurants. Although there are many studies
on theme restaurants, no exploratory study has been found on the consumer experiences served by theme
restaurants.

The primary purpose of this study is to determine the themes that shape the memorable experiences of
Turkish tourists served in theme restaurants. The Ukrainian city of Lviv has been chosen as the study area,
especially since it is one of the most visited destinations by Turkish tourists in recent years and has too
many theme restaurants. The study findings will possibly contribute to both theories and practice about
the theme restaurant business and offer some innovative ideas, especially for entrepreneurs considering
operating a theme restaurant.

2. Theme Restaurants

Approximately 257 years have passed since Boulanger opened the first restaurant (Ferguson, 1998) in Paris
in 1765, and he set an example for many entrepreneurs for modern restaurant management. Since then,
the restaurant business has grown enormously and become one of the most significant sectors of today.
Especially after the Second World War, the acceleration of tourism movements sped up the growth of the
food and beverage sector. In addition, the increasing competition among food and beverage businesses
and changing customer demands have also affected the emergence of restaurants with original concepts.
One of these specific restaurant concepts is theme restaurants. Restaurant entrepreneurs (especially in the
USA) who are aware of the changes in the food and beverage sector, the differences in consumption trends,
and innovations in this direction, especially after the Second World War, have made theme food and
beverage management initiatives in different concepts.
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Theme restaurants stage their cooking experience to attract more customers. Their unique concept and
decor encourage their customers to explore new food experiences and make them a popular choice in the
market (Ishak et al., 2021). Theme restaurants are defined as concept restaurants designed in a specific
atmosphere with a distinctive building, musical style, and personality (Beardsworth & Bryman, 1999; Hsu
& Powers, 2002). Becker (1987) describes the main characteristics of theme restaurants as “a dominant,
easily identifiable theme,” “a fixed menu in line with the theme,” “entertainment in line with the theme,”
and “building architecture and interior design in harmony with the theme.” Besides, it is stated that
choosing an attractive theme is significant for theme restaurants, but a perfect presentation is even more
essential for success.

ans

Theme restaurants are generally preferred because of physical and psychological factors, such as thematic
fantasy, environmental perception, service quality, accessibility, and satisfaction with food (Hsu et al.
2009). Many theme restaurant entrepreneurs try to create a new cultural environment by adopting a
specific theme to remain competitive in the market and thus gain more loyal customers (Meng & Choi,
2017). Aiming to reflect to the client a specific atmosphere with environment, service, food, and staff
holistically, these types of restaurants usually present themes such as a period (e.g., the middle ages, the
second world war), an object (e.g., oil lamps, photo frames, old household items, toys), a concept (e.g., the
avant-garde, masochism, sadism), supernatural beliefs (e.g., witches, vampires, werewolves), a film (e.g.,
Harry Potter, the Lord of the Rings) or a venue (e.g., a hospital, a prison).

Themed restaurants can offer different unique experiences than regular restaurants. In other words,
standard restaurants use taste and price to attract customers, while theme restaurants use a unique dining
experience with a different theme as a selling strategy to attract customers’ attention effectively (Yan &
Felicen, 2021). Besides traditional restaurants, there are diverse restaurant concepts such as ethnic
restaurants, green restaurants, and technological restaurants. Theme restaurants should not be confused
with such restaurants. In this regard, Bekar and Giimiis Dénmez (2014) have noted that theme restaurants
and ethnic restaurants can be confused, and these terms even can be used interchangeably. The authors
have suggested that while theme restaurants bring the atmosphere to the forefront rather than the food
and drinks, ethnic restaurants push the culinary culture and culturally specific dishes and beverages to
the fore. Wood and Munoz (2007) claim that theme restaurants offer an exaggerated and artificial
experience through subjects with no specific limits, while ethnic restaurants can establish a connection to
cultural heritage or provide rich experiences with ethnic culinary culture. As a result, theme restaurants
are becoming more prominent with the increasing competition in the food and beverage sector, the rapid
development of the tourism sector, and the number of tourists and restaurant customers who desire
memorable experiences.

2.1. Tourist experience at theme restaurants

The experience concept, and in particular the tourist experience concept, has become a substantial topic
for recent tourism research. In 1998, in their article “Welcome to Experience Economy,” published in the
Harvard Business Review, Pine and Gilmore claimed that “experiences” replaced “services,” and they
drew more attention to the subject of experience. The “experience economy” has a rich application area,
showing its effect in many sectors day by day, especially in the tourism sector. According to Richards
(2012), the tourism sector is a large part of the modern experience economy, where gastronomic values
play a significant role. In this context, theme restaurants are one of the most outstanding gastronomic
venues of the destinations. Indeed, some researchers (Pine & Gilmore, 1999; Tsai & Lu, 2012; Yan & Felicen,
2021) agree that theme restaurants offer rich experiences within the experience economy.

Experiencing is the usage of all senses and embodied habitus (internalized tendencies) (Serensen et al.,
2020). Experience can be defined as observational and (or) spatial participation in an event. Tourist
experience, on the other hand, is a set of physical, emotional, sensory, spiritual, and (or) intellectual
impressions of tourists before, during, and after travel (Otto & Ritchie, 1996; Pine & Gilmore, 1998). The
tourist experience is closely related to the individual perception of tourism activities and products (Wei et
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al., 2019). Furthermore, “memorable tourism experiences” is another concept related to tourist
experiences. Yu et al. (2021) draw attention to the necessity of discovering memorable experiences to
examine tourist post-travel experiences. The authors have suggested that people can only remember
particular experiences which are of critical importance to them. In this context, Kim (2010) defines a
memorable touristic experience as “an experience positively recalled after the event has occurred.” While
the tourist experience is a subjective mental state that tourists feel during their travel, the memorable
tourist experience is another subjective mental state that has distinctive features from other ordinary
experiences remembered after the trip (Yu et al., 2021). Many academic studies on tourist and customer
experience have been done and continue to be done. In particular, some authors have divided experiences
into various areas and dimensions and laid the foundation for many experience-related studies. Table 1
summarizes the suggested experience areas.

Table 1. Classifications of experience areas

Fields of experience Author/s and year
Flow experience: An individual’s feeling that time passes more differently than usual. Csikszentmihalyi,
1990

Entertainment: Experiences that people passively assimilate through their senses. Pine & Gilmore,
Education: It is the experience in which people participate mentally and (or) physically to increase their 1999
knowledge and (or) skills.

Esthetics: Experiences related to enjoying creations.

Escape: Experiences of doing something different.

Sensory: Experiences of sight, hearing, touch, smell, and taste. Schmitt, 1999
Affective: It is the emotions and mood of the customer in the areas where he receives service.

Cognitive: Staying in the mind by arousing curiosity and excitement.

Behaviors: Experiences based on physical abilities.

Relational: The experiences of individuals about their social environment.

Emotional: Some emotional impressions that are felt and recorded. Aho, 2001
Informative: It is a new intellectual impression or learning.

Practical: Experiences like tennis or mountaineering skills that are practical.

Transformational: Experiences of bodily and mental changes.

Sensory: Experiences such as seeing, smelling, hearing, touching, tasting. Dube & Le Bel, 2003
Emotional: Experiences such as sadness, excitement, and fear.

Social: Experiences that emerge as a result of interaction with the social environment.

Mental: Experiences that can invigorate and engage the mind.

Basic studies of experience are, of course, not limited to Table 1. The above experiences have been
especially emphasized because of their recognition in many areas. Different authors have carried out many
studies on the restaurant experience. According to Jeong and Jang (2011), the experience of customers
served in restaurants is their knowledge and (or) observations gained from entering the restaurant until
leaving. According to the authors, customers’ positive and negative restaurant experiences are shaped by
their subjective judgments about current and previous experiences. The relevant literature review has
shown no specific study on the theme restaurant experience. The literature has emphasized the necessity
of authenticity in theme restaurant businesses for a better consumer experience (Gilmore & Pine, 2007;
Tsai & Lu, 2012; Meng & Choi, 2018). The authors have found that authenticity is a significant variable
influencing customers’ revisit intention in theme restaurants. Yan and Felicen (2021) have underlined that
theme restaurants offer customers a genuinely special theme experience compared to other restaurants.
Tsai and Lu (2012) have pointed out that dining in theme restaurants is an experiential consumption. As
a result, theme restaurants, as preferred food and beverage businesses in recent years, provide rich
experiences to their customers, especially tourists who want to have memorable experiences.

3. Methodology

In order to meet the changing demands and expectations of tourists, creative and different tourism
products are developed in destinations. Especially in recent years, people’s desire to make their dining
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experiences memorable has encouraged food and beverage businesses to generate innovative and
different products and services in this direction. The city of Lviv (Ukraine) is also a prominent tourism
destination that attracts the attention of tourists with its theme restaurants. Lviv, which attracts the
attention of domestic and foreign tourists, is among the favorite destinations visited by Turkish tourists
(Ukrhaber, 2021). In this context, the current study has chosen the research area as the city of Lviv, which
has many successful theme restaurants and thus plays a significant role in Ukrainian tourism. This study
has examined these theme restaurants in Ukraine, which stand out both in online customer reviews (see
Tripadvisor, 2021) and international tour sales sites (see Expedia, 2021), and determined their outstanding
features. Thus, it has been aimed to provide knowledge that will contribute to the entrepreneurs who want
to start in theme restaurant management. It is thought that this study observing and experiencing theme
restaurants on-site will make significant contributions to the field both theoretically and practically.

The current study has adopted the qualitative research method as the most appropriate method for the
research. Yildirim and $imsek (2016) have explained that qualitative research uses qualitative data
collection methods such as observation, interview, and document analysis separately or together and
follows an exploratory process to reveal perceptions and events in a natural environment realistically and
holistically. Interviews, discussions, online sharing (such as texts, photographs), and participant
observations are the main inductive techniques for investigating the tourist experience (Hycner, 1985;
Ryan, 2010). The Ethics Committee Approval of this study has been taken from Gumushane University
Scientific Research and Publication Ethics Committee with the date 9/12/2021 and number of 2021/8.

3.1. Data collection and analysis

The study used participant observations and online customer comments for data collection. Participant
observations were carried out between 2-10 September 2021. Online reviews of themed restaurants
reviewed on Tripadvisor include reviews from February 2015 to October 2021. Observation aims to learn
something in detail about the behavior or event occurring in any environment. Considering that science
and progress begin with observation, watching what people do can make it possible to reach more
accurate information instead of asking about their feelings and thoughts (Yiiksel and Yiiksel, 2004).
Interpreting memorable tourist experiences through online reviews can inform, support or oppose current
practices and policies (Yu et al., 2021). According to Church and Frost (2004), tourists” narratives are a
fundamental resource in constructing tourism strategies. In this context, online customer reviews can offer
content with significant opportunities. According to Yiiksel and Yiiksel (2004: 176), the primary purpose
of content analysis is to reach the whole of concepts and relations that can explain the collected data. Yu
et al. (2021) suggest that schemas that highlight the memorable memories of tourists can be obtained from
the analysis of their most frequent words in online reviews. This study has employed content analysis and
descriptive analysis techniques in the data analysis.

Online customer reviews are short narratives and therefore contain key highlights (Yu et al., 2021). In this
study, 640 e-reviews (15241 words) were examined. First, all e-reviews were exported to Word document
and each was read and analyzed over and over. After reading, the patterns (direct quotations) were
revealed, the codes within the determined patterns were reached, and finally the themes were obtained
from the codes.

3.2. Population and sample

The research population consisted of all theme restaurants in Lviv (Ukraine) and their customers online
reviews. The limited number of themed restaurants in Turkey, the fact that many Turkish tourists visit the
city of Lviv and the city of Lviv is an important destination in terms of themed restaurants has been
effective in choosing the city of Lviv as a study area. The research sample comprised the top five theme
restaurants in this city and 640 online reviews shared by Turkish customers of the restaurants on the
Tripadvisor website. The sample selection in qualitative research is usually purposeful sampling
(Merriam, 2009; Yildirim & Simsek, 2016; Berg & Lune, 2017). Most of the restaurants in Lviv city had
specific themes, however, in line with the information from the internet environment and the personal
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visits to all theme restaurants, the five most suitable ones for the theme restaurant concept were chosen
through the purposeful sampling technique (see Table 2). These restaurants in Lviv were the “most
visited” theme restaurants in the city. The researcher personally visited and experienced each restaurant
and collected information from their employees about the operations. Each restaurant was observed at
specific times of the day (lunch, evening, night) for three days and obtained information about the services,
theme decor, and theme applications. In general, the customer base of these restaurants consisted of local
and foreign tourists visiting the region. Tourists from different countries like Poland, Germany, the UK,
Turkey, etc.,, were observed to receive service from theme restaurants and took photos intensively.
Although it was desired to interview Turkish tourists served by theme restaurants, in-depth interviews
could not be conducted because of the limited free time of the tourists visiting the region. However, the
examination of the online reviews of theme restaurants showed that Turkish tourists had shared their
theme restaurant experiences on online platforms, and these shares coincided with the researcher’s own
theme restaurant experiences. In this context, the researcher’s experiences, participant observations, and
online customer shares were used as data to determine the theme restaurant experiences of Turkish
tourists.

Table 2 shows some information about themed restaurants included in the survey. Lviv was chosen as the
study area because many theme restaurants in this city play a significant role in tourism activities, so much
so that theme restaurant tours organized in Lviv are a special touristic product package and marketed to
tourists visiting the city.

Table 2. Theme Restaurants Included in the Study

Restaurant Theme Number of Access address for e-reviews

name e-reviews

Gasova Oil lamp 1170 https://www.tripadvisor.com.tr/Restaurant_Review-g295377-d5123699-Reviews-

Lampa Gasova_Lampa-Lviv_Lviv_Oblast.html

5th Medieval 173 https://www.tripadvisor.com/ShowUserReviews-g295377-d17603970-

Dungeon r732783040-5_Pidzemellya-Lviv_Lviv_Oblast.html

Masoch Masochism 249 https://www.tripadvisor.com.tr/Restaurant_Review-g295377-d8682964-Reviews-

Café Masoch_Hotel Cafe-Lviv_Lviv_Oblast.html

Kryivka 2. World 2252 https://www.tripadvisor.com.tr/Restaurant_Review-g295377-d1128411-Reviews-

War Kryivka-

Lviv_Lviv_Oblast.html#photos;aggregationld=101&albumid=101&filter=7&ff=24
4034025

Meat and Torture 1755 https://www.tripadvisor.com.tr/Restaurant_Review-g295377-d5063753-Reviews-

Justice or10-The_First_Lviv_Grill_Restaurant_of_Meat_and_Justice-

Lviv_Lviv_Oblast.html

Gasova Lampa (Gas Lamp): It is a four-floor theme restaurant designed to honor the inventor of the gas
lamp, where antique gas lamps decorate and light everywhere on each floor. Here, the employees dress
in accordance with the concept and visitors have an opportunity to experience various surprises at any
stage of their visit. The restaurant is one of the main hangouts of tourists visiting Lviv. If requested, a short
restaurant presentation and souvenirs sold in a different authentic section are available in the venue.

The 5th Dungeon: The restaurant, which carries the theme of a Middle Age dungeon, provides a unique
restaurant experience with its stone walls, the tools used in the service, the music playing, the candle
lighting, and the decorations used. In addition, the clothes and behavior of the employees offer a holistic
medieval atmosphere. The restaurant, which gives its visitors the feeling of eating in the dungeon in the
best way, is a place frequently visited by local and foreign tourists.

Masoch Café: It is a restaurant with a theme of masochism, allegedly opened in memory of the author
Leopold von Sacher-Masoch, the father of masochism. Although it is called a cafe, it has a typical
restaurant menu. In the establishment where the menu, service, environment, music, and employees are
suitable for masochism, whipping of customers by working women is the most remarkable practice. It has
been seen that this theme restaurant-café, which may be one of the weirdest restaurants in the world with
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its strange activities, is among the favorite places of tourists who want to have a different dining
experience.

Kryivka: It is a theme restaurant inspired by the bunker tunnels of the Second World War. In the
restaurant adopting the Ukrainian Army Bunker as a theme, employees serve in military uniforms. In
addition, the war tools exhibited both in its courtyard and on the roof of the restaurant provide a different
museum experience to its visitors and offer the opportunity to take entertaining photographs. The
restaurant’s interior design, exterior design, menu, employees, and even a different welcome at the
entrance (the soldier in military uniform asking for the password to enter Kryivka) attract the attention of
tourists, and it has been chosen as an exemplary restaurant.

Meat and Justice: A fireside grill restaurant with a decoration of medieval torture instruments. The most
striking theme of the restaurant is to create a different entertainment environment by torturing a volunteer
customer with torture devices. Customer satisfaction is aimed by creating action with the atmosphere and
music and providing a delicious dining experience.

4. Findings

This section includes e-reviews and findings from participant observations. Table 3 shows the evaluations
made by Turkish tourists about the theme restaurants they were served. Of the 640 reviews examined,
84.99% were rated excellent and very good. The number of tourists who stated that they were not satisfied
remained at 5.77%.

Table 3. Turkish tourists’ reviews of theme restaurants

Rating Number of e-reviews %

Excellent 358 %55,94
Very good 186 %29,06
Average 59 %9,21
Poor 20 %3,13
Terrible 17 %2,66
Total 640 %100

Through the e-reviews and participant observation notes, five main themes constituting the theme
restaurant experience were identified: atmosphere, entertainment, staff, emotions, and sensory
experiences. According to the findings obtained from the e-reviews, while 5.77% of customers expressed
dissatisfaction with several situations, most Turkish tourists who received service from theme restaurants
made statements about behavioral intentions (revisiting, recommending, willingness to pay more). Each
theme is explained below, and direct citations are included to increase data reliability. Customer e-reviews
used in direct quotations are shown as C1, C2, C3...

4.1. Atmosphere

The atmosphere of theme restaurants is one of the main elements that makes up the memorable
experiences for Turkish tourists. Accordingly, Turkish tourists who had received service from theme
restaurants defined the atmosphere of the restaurants as different, pleasant, curious, authentic, stylish,
mystical, original, gentle, fantasticc unique, and impressive. Therefore, the atmosphere of theme
restaurants is determined to be a significant factor that creates memorable experiences for tourists. The
following direct e-reviews and one-on-one observations on the subject demonstrate this:
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Table 4. E-reviews and one-on-one observations on atmosphere

Online Reviews Codes Theme
It's a unique environment with hundreds of different gas lamps inside. It's a 3-4 story building with a very  Different,
different and beautiful atmosphere. A must-see place, you can take beautiful pictures (C12). Pleasant,
The ambiance is authentic; old gas lamps are everywhere. Go up to the terrace and watch the incredible view  Curious,
and environment (C31). Authentic, o
I felt like I was in The Lord of the Rings in Middle-earth. You definitely go here. It has a great atmosphere  Stylish, &
(C128). Mystical, %“
I'd be lying if I said I had been to a concept restaurant like this one before. One of the must-see places in Lviv  Original, g
(C263). Gentle, <
A destination that you should visit when you go to Lviv. It is an original restaurant with an enthralling  Fantastic,
entrance story that you can tell for years (C321). Unique,
The ambiance is super. Waiters walking around with axes offer experiences of medieval life (C508). Impressive

Observations during the research also show that the atmosphere of themed restaurants provides
memorable experiences. In fact, tourists” conversations, reactions (such as being surprised, tone of voice),
and photographs or video recordings in the restaurants express their astonishment about the atmosphere.
Below are the photos reflecting the atmosphere of the two restaurants that customers frequently highlight.

Figure 1. A part of 5th Dungeon service hall (left), Souvenir section of Gas Lamp restaurant (right).
(Source: Taken by the author).

4.2. Entertainment

After the atmosphere, another theme that shapes tourists’ experiences in theme restaurants is
entertainment. In this context, practices such as shows, fiction, animations, fun payment methods,
punishments, tortures, and different rituals in theme restaurants impressive engage customers in having
fun experiences. Such entertainment experiences can turn into memorable experiences and positively
affect tourists” behavioral intentions. Below are some shares of Turkish customers of theme restaurants
who expressed that they had fun experiences.

Table 5. E-reviews and one-on-one observations on entertainment

Online Reviews Codes Theme
Many people get whipped here by the staff for entertainment, and others in the cafe take their photos or ~ Shows, Fictions,

videos. It's a fun place (C201). Animations,
If you come to Lviv, go there! The man at the door is very entertaining. The inside is huge; it is difficult Fun  payment

to get out without getting lost (C254). methods, g
We witnessed two of the punishments, and it was fun. The bill came with an ax (C374). Punishments, §
There are many sadistic-themed venues in Lviv. Of course for entertainment. They try to make the Tortures, 'g

customers spend a good time here (C462). Different rituals *qé

23

Torture shows were incredibly entertaining (C464).
There’s also a showman inside, very sweet. He puts people in an iron cage and lowers them into something
like a well. It makes various performances dating back to the Middle Age. It’s so fun (C522).
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In the observations within the research, it has been seen that the themed restaurants attempt to offer their
customers enjoyable experiences. Starting from the external appearance of the restaurant (guest
welcoming and entrance) to taking orders and bills, shows during the meal, employees’ clothes and
setups, astonishing service ways (such as serving coffee with fire in the dark) aim to entertain the
customers in general. Of course, such activities offer much more fun than a typical restaurant can do, and
such restaurants can turn into entertainment centers for tourists. Below are some photos of the activities
of the theme restaurants to entertain their customers.

Figure 2. The lower floor service hall of Masoch cafe, and bringing a bill in a woman's shoe (left). A
torture device (iron cage) used for entertainment in the Meat and Justice restaurant (right). (Source:
Taken by the author).

4.3. Staff

Employees in themed restaurants, as in the entire service sector, are among the factors that shape the
memorable experiences of tourists, either positively or negatively. So much so that the qualities of the staff
in theme restaurants such as being friendly, polite, funny, helpful, interested, sincere, knowing English,
wearing clothes suitable for the concept, and being well-educated have favorably influenced the
experiences of Turkish tourists. It has been observed that the staff’s uniforms in theme restaurants, service,
and the way the staff greets the customers affect memorable experiences. The e-reviews of the customers
on the subject are below. In addition, the images of the staff working in themed restaurants are presented
in Figure 3.

Table 6. E-reviews and one-on-one observations on staff

Online Reviews Codes Theme

Simply I was blown away. The atmosphere is fantastic, and the employees are concerned (C159).  Friendly, Polite, Funny,

The staff is quick and helpful (C114). Helpful, Interested,

The waitress who took care of us spoke English very well. She was very kind and smiling (C95).  Sincere, -

The place is very entertaining and has an original concept. Waiters in military clothes serve inside Knowing English, :4,‘!:
(C109). Wearing clothes

The clothes, attitude, and service of the staff are friendly (C492). suitable for the concept,

It makes your visit unforgettable with its friendly staff (C580). Being well-educated
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-

Figure 3. Gasova Lampa (Gaslamp) restaurant entrance and waiting staff (left), a staff member in
Medieval age clothing at the 5th Dungeon restaurant (right). (Source: Taken by the author).
4.4. Emotions

The online shares of Turkish tourists visiting theme restaurants show their intense emotional experiences
of happiness, pleasure, excitement, joy, surprise, and contentment in restaurants. Below are direct
quotations from the e-reviews of some Turkish tourists regarding their emotions.

Table 7. E-reviews and one-on-one observations on emotions

Online Reviews Codes Theme
There’s no need to say something about the beer, anyway; delicious. The meals were also successful, but the Happiness,
excitement of the place was enough for me. You must go there at least once (C111). Pleasure,
Reference is Ukrainian Independent Army, great atmosphere, great food, glorious music, we were thrilled here  Excitement,
(C321). Joy, a
Many people get whipped by the restaurant staff here for entertainment, and those in the cafe can take their ~ Surprise, -%
photos or videos (C38). Contentment L%

Be sure to get the account on the table. A pleasant surprise will be waiting for you. But prepare your camera
in the meantime (C12).
The most strange place I've ever been. We dropped by with three friends. We were all satisfied (C406).

After personally visiting and experiencing theme restaurants, the researcher has witnessed more different
experiences and emotions compared to regular restaurants. Apart from being ordinary places to eat, such
theme restaurants provide a memorable restaurant experience as their customers experience distinct
emotions. So the customers desire to revisit these restaurants in the future and recommend them to their
friends. In the observations, customers have been witnessed to experience intense emotions in these
venues. So much so that the customers cannot hide their astonishment, and they keep their cameras on
hand, as if they have come to a unique, original museum, not a restaurant. In particular, being asked for
passwords at the entrance, entertaining torture animations, and surprises during the meal made the
researcher and other customers feel intense emotions.

4.5. Senses

All food and beverage businesses work hard to provide their customers with stimulative experiences.
Turkish tourists who receive service from theme restaurants have been observed to share their e-reviews
about their senses on social media. In this context, the sensory tastes (taste, smell, sight, hearing, touch)
that theme restaurants offer to their customers help shape memorable experiences. Of course, the basic
expectation from a restaurant is to be served food and beverages of good quality (in terms of taste, hygiene,
price-performance, friendly behavior). The sharings of some Turkish tourists about their sensory
experiences in theme restaurants are as follows:
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Table 8. E-reviews and one-on-one observations on senses

Online Reviews Codes Theme
It’s nice to see surprising things around while you eat. When the bill comes, they hit on it with a cleaver. Taste,
Everyone looked in the direction the voice came from. We took a selfie with the executioner on the way out  Smell,

the door (C522). Sight, g
I am happy to smell that kerosene smell reminding me of childhood (C87). Hearing, c%(”:
Serviced meat was at the level of world cuisine and had a unique taste (C472). Touch

You see something amazing everywhere while eating (C528).

4.6. Behavioral intentions

The analysis of theme-restaurant-related shares of Turkish tourists has revealed that those who express
especially memorable experiences will have positive behavioral intentions of revisiting, recommending,
and paying more. In this context, it can be stated that Turkish tourists have experienced intense sensory
and emotional experiences with the atmosphere, entertainment, and working staff of the themed
restaurants they received service. As a result, all these features (themes) that shape experiences in theme
restaurants turn into memorable experiences and enable tourists to exhibit positive behavioral intentions.
In this context, it has been understood that tourists who were satisfied with theme restaurants’ memorable
service want to revisit these restaurants and advise their relatives about these restaurants in Lviv.
However, although some tourists find the service cost high, they have commented that the positive
experiences are worth this price. Below are some e-reviews from Turkish tourists:

Table 9. E-reviews and one-on-one observations on behavioral intentions

Online Reviews Codes Theme
Do not leave Ukraine without dropping by here. The place has a unique concept, and its accounting methods  Revisiting,

are flawless. The prices are reasonable. Don't forget to eat ice cream (C49). Recommending,
One of the places where the ambiance should be experienced. Must go. Don't forget to visit (C125). Paying more

The atmosphere is high; you should visit it (C285).

Would | go again? Yes, Yes, Yes (C408).

I went once with my wife, and | will drop by when I come to Lviv again this year. The meats and the ambiance
are exceptional (C424).

Expensive place, but it's worth the money (C374).

Behavioral
Intentions

4.7. Dissatisfied factors in theme restaurants

Although almost all the Turkish tourists who experienced the theme restaurants were satisfied, 5.77% of
the customers expressed dissatisfaction with the service. Accordingly, some tourists complained about the
lack of hygiene, tasteless food, slow service, high prices, overcrowding, and the queue at the restaurant
door. Below are some complaints about theme restaurants:

Table 10. E-reviews and one-on-one observations on dissatisfied factors in theme restaourants

Online Reviews Codes Theme

Food was cold, and the service was poor (C101). Lack of hygiene, "

Dozens of people are waiting in line at the door (C259). Tasteless food, g

Too crowded, too hot, suffocating (C359). Slow service, u?‘:

Service is already slow. In short, a fiasco (C476). High prices, 3

The food is awful, the beers are hot and disqusting. It is also a very bad place in ~ Overcrowding, ‘22)
terms of hygiene (C277) The queue at the restaurant door E

A place that has become more expensive in proportion to the depreciation of the é

Turkish Lira... (C426)

5. Discussion

The rapid increase in food and beverage businesses has brought intense competition. Therefore, food and
beverage businesses that want to gain a competitive advantage in an intensely competitive environment
make significant efforts to differ and develop original restaurant concepts to meet changing consumer
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needs and expectations. Theme restaurants can have the potential to meet disparate customer expectations
(the demands of customers who want to have memorable experiences). Today, restaurant businesses
realize that tourists have expectations from food and beverage businesses to feed themselves with
delicious foods and their emotions with different shows, such as themes, animations, etc. The current
study carried out in themed restaurants operating in Lviv has examined the theme restaurant experiences
of Turkish tourists. As seen in Figure 4, the features that shape the consumer experience in theme
restaurants are grouped under five main themes. These features offered to customers in theme restaurants
can turn into memorable restaurant experiences and result in positive behavioral intentions. Emotions,
senses, atmosphere, entertainment, and personnel affect the experience theme. Each theme is discussed
below.
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Figure 4. Tourist experience model in theme restaurants.

According to the results, the first theme that shapes the memorable experiences of Turkish tourists served
in theme restaurants is the "atmosphere." Previous studies (Bitner, 1992; Ha & Jang, 2010; Heung & Gu,
2012; Anli Kurtar & Yavan, 2019; Karaca & Koroglu, 2018; Akkus, 2019) have emphasized the importance
of atmosphere. Anli Kurtar and Yavan (2019) have pointed out the importance of atmosphere in their work
on Starbucks and Kahve Diinyasi. They have claimed it is the venue that creates the experience rather than
the product. The authors draw attention to the fact that experience is an acquisition obtained from the
space, and the atmosphere establishes the relationship of the consumed product with emotion or
experience. Heung and Gu (2012) have stated that the restaurant atmosphere significantly impacts
customers’ food satisfaction and behavioral intentions. Akkus (2019) has suggested that creating a
dynamic atmosphere in food and beverage businesses can provide memorable experiences and
atmosphere that can affect the customers’ purchasing decisions, which will make people think they are
buying or experiencing something completely different. Ha and Jang (2010) have found that the
atmosphere perceived before the dining experience in restaurants plays a significant role in customers’
consumption behavior and that when customers have a higher perception of the atmosphere, their
satisfaction and loyalty levels are higher. As a result, it is seen that the atmosphere theme, which is specific
to theme restaurants in this study, is substantial for other restaurant types as well. This result is supported
by previous studies.

Another theme shaping the experiences of Turkish tourists who get service from themed restaurants is
"entertainment." Previous studies (Ryu & Jang, 2008; Han & Jeong, 2013; Akytirek & Kutukiz, 2020) have
also announced that the entertainment factor is one of the most critical components that form memorable
experiences in food and beverage businesses. According to Ryu and Jang (2008), tourists seek entertaining
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details in the food and beverage establishments to enrich their dining experience. Similarly, Karamustafa
and Ulker (2018) draw attention to the fact that, until the industrialization, human beings had been
consuming food and beverages as vital needs (for feeding themselves), but that people now attribute
different meanings to eating and drinking, such as socialization, entertainment, enjoyment, and
excitement. According to Pine and Gilmore (1999), theme restaurants act as a stage for the experience, with
the concept known as "eatertainment." In this context, entertainment plays a significant role in shaping
the memorable experiences of tourists who receive service from theme restaurants. As a result, the theme
obtained within the study complies with previous studies.

Another theme effective in the memorable experiences of tourists who receive service from themed
restaurants is the "personnel.” Every personnel interacting with the customer (service, kitchen, welcome,
etc.) plays a critical role in creating memorable experiences. Similarly, Yan and Felicen (2021) draw
attention to the fact that the interaction between service personnel and customers provides interactive
experiences for customers, besides language use and appearance of service personnel can provide
customers with different sensory experiences. Muskat et al. (2019) has argued that if the interactions of
staff working in food and beverage businesses with tourists are well managed, the dining experience of
tourists can enhance. Akytiirek and Kutukiz (2020) have argued that interactions with personnel during
the food service may shape tourists’ all emotions on experience. Karaca and Koroglu (2018) have
determined that the personnel is the most influential factor for customers in the restaurant atmosphere.
As a result, the resulting theme complies with previous studies.

In theme restaurants, atmosphere, entertainment, and the staff are dynamic themes, making tourists have
memorable experiences. However, such experiential features offered in theme restaurants are also
effective in experiencing emotional experiences. Expressed by Schmitt (1999), Aho (2001), and Dube and
Le Bel (2003), emotional experiences are intensely perceived by tourists served in theme restaurants.
According to Schmitt (1999), emotional experiences reflect the emotions and mood of the customer in the
areas where he receives service. Tung and Ritchie (2011) have found that various positive emotions
associated with experiences help form a memory. According to Ladhari, Brun, and Morales (2008),
positive emotions created in customers have more impact on customer satisfaction than negative
emotions. According to the authors, emotions mediate the effect of perceived service quality on meal
satisfaction. According to Meng and Choi (2017), positive emotions trigger customers’ satisfying dining
experiences. Therefore, any effort to generate positive emotion should develop as a core marketing
strategy. Yan and Felicen (2021) have, on the other hand, argued that a well-designed environment creates
a pleasant atmosphere experience for customers and that a good image and management strengthen
customers’ emotional identification with theme restaurants. Emotions are a significant determinant of
satisfaction (Ladhari et al., 2008). A restaurant atmosphere can affect a consumer’s emotions and overall
satisfaction. Ha and Jang (2010) have stated that emotions created through the atmosphere trigger the
customer's reaction. Mattila and Gao (2017) have claimed that in a restaurant environmentally designed
to create emotional effects, the atmosphere can increase customers’ purchase intention. As a result, the
theme restaurant’s atmosphere, entertainment, and staff can increase the positive emotions of tourists and
enable tourists to have an memorable restaurant experience.

The last theme obtained within the study is sense-related experiences. Sensory experiences put forward
by Schmitt (1999), Aho (2001), and Dube and Le Bel (2003) are prominent in online reviews of tourists
served in theme restaurants. Of course, sensory experiences are at the forefront of the experiences that all
restaurant businesses make splendid efforts to provide to their customers. Heung and Gu (2012) pointed
out that the atmosphere is perceived through the senses (sight, sound, smell, touch, and taste). The current
study carried out on the theme restaurant has determined that the positive sensory experiences of the
tourists are influential in their memorable experiences.

According to the results, it is noteworthy that Turkish tourists who had memorable experiences in theme
restaurants have shared that they would express positive behavioral intentions. Previous studies (Weiss
et al., 2004; Ladhari et al., 2008; Ha & Jang, 2010; Karaca & Koroglu, 2018; Ramires et al., 2018; Wei et al.,
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2019) also support the obtained results. Ladhari et al. (2008) have stated that a pleasant restaurant
atmosphere will inspire customers to spend more time and money than a restaurant atmosphere that
makes customers feel unpleasant. Ramires et al. (2018) have pointed out that tourists’ satisfaction and
revisit intentions are highly correlated with their experience in tourism activities. The same is true for food
and beverage businesses. In fact, the memorable experiences of Turkish tourists in theme restaurants
positively affect their satisfaction and behavioral intentions (revisit, advice, more spending) (Ha & Jang,
2010). On the other hand, Han and Ryu (2009) have pointed out that customers who are not satisfied with
their experience in the restaurant will not have positive or high behavioral intentions. Restaurants need to
offer their experiential atmosphere, entertainment, and staff services in the best possible way to provide
memorable experiences to their customers.

Not all tourist experiences are memorable experiences. Memorable tourism experiences comprise both
positive and negative experiences (Wei et al., 2019). According to the study findings, the factors that
negatively shape the tourist experiences are lack of hygiene, tasteless food, slow service, unreasonable
bills, overcrowded restaurants, and queues at the restaurant entrance. In their study, Akyiirek and
Kutukiz have stated that one of the most significant points of gastro tourists is product-based experiences.
Quality, presentation, hygiene, and price of products have been determined as the most decisive issues
for tourists. In their study on green restaurants, Kizilarkk and Akyiirek (2021) have reported that the
restaurant customers are most dissatisfied with factors such as lack of hygiene, poor service, and high
bills. In this context, restaurant businesses should first focus on the taste, appearance, price, and hygiene
of the meals and, later, develop other elements. Weiss et al. (2004) have emphasized that theme restaurants
can no longer market themselves with innovation alone. The findings show that although innovation-
related experiences are fantastic for customers, they are insufficient. Therefore, restaurant managers
should improve their dining experience, besides innovation and diversity, and pay more attention to the
taste, quality, and price.

6. Conclusions

The study examined the memorable restaurant experiences of Turkish tourists who receive service from
theme restaurants. The results of the study will offer contributions to both theory and practice. In the
study, the themes that shape the memorable experiences of tourists served by theme restaurants were
divided into five categories: atmosphere, entertainment, staff, emotions, and senses. Furthermore,
negative situations experienced by tourists in theme restaurants and their behavioral intentions were
determined. The obtained themes were supported by previous studies, and a model for the theme
restaurant experience was proposed (see Figure 4).

In the end, the study makes some suggestions to theme restaurant operators and entrepreneurs. First,
offering unique and different experiences to the customers in terms of atmosphere, entertainment, and
personnel will provide customer satisfaction and a competitive advantage. Such services will enhance
tourists’” emotional and sensory experiences, which will enable tourists to exhibit positive behavioral
intentions. A particularly engaging atmosphere will provide tourists with more than just dining
experiences, which will give the businesses an advantage in today’s competitive market conditions.

For theme restaurant businesses, atmosphere, entertainment, and staff are very significant factors, and
these elements can provide sensory and emotional experiences to customers. The food offered on the menu
is still the most crucial factor for all restaurants. Reviews have shown that tourists experience a lack of
hygiene, poor meal, slow service, and high prices, which cause dissatisfaction. It is equally essential for
theme restaurateurs to emphasize the overall service besides the central theme. Food-related elements,
such as hygiene, taste, smell, temperature, portion, and price, should be offered to customers in the best
possible way so that they will not impact the entire dining experience negatively. A hygienically low meal
can also turn into a memorable experience and have negative behavioral consequences. In this respect,
restaurant businesses should pay attention to the general services besides the determined theme.
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The tourists visiting theme restaurants usually request to take photos and shop for souvenirs. Because of
this reason, theme restaurant entrepreneurs need to create areas where customers can take memorable
photographs. Designing souvenirs that reflect the restaurant theme and selling items in thematic places
can increase the restaurant’s profitability. Thus, while creating increased profitability, customer
satisfaction, and loyalty, the customer leaves the restaurant with pleasant memories. Souvenirs reflecting
the restaurant theme will enable customers to share their experiences with their surroundings when they
return home and increase the restaurant’s popularity.

When observing themed restaurants operating in Lviv, one of the most striking findings is that such
restaurants are often established in the basements of buildings. This situation made it possible to use a
generally inactive part of a building by designing the basement as a restaurant. These restaurants, which
are in high demand, can provide memorable experiences by benefiting idle sections and serving in the
most central places of the city with more affordable rents. Considering that the rents are high in touristic
destinations, encouraging such themed restaurant initiatives can provide significant financial
opportunities. Theme restaurants are chiefly preferred by tourists looking for difference and escape (Pine
and Gilmore, 1999). In future years, theme restaurants in the sector will see more demand than standard
restaurants that are copies of each other. As a result, supporting such restaurants can contribute to the
marketing of destinations in terms of touristic product variety. The city of Lviv is a significant example of
practice in this context.

This study is limited to five theme restaurants operating in Lviv. Future studies can be extended to cover
different regions. The primary data source for the current study is 640 reviews on the Tripadvisor webpage
made by Turkish tourists served in five theme restaurants. However, in order to support the data, the
researcher personally has visited and experienced all theme restaurants in Lviv. Future studies can be
conducted using different data collection techniques (such as interviews and questionnaires). For example,
the memorable experiences of tourists from different nationalities served in theme restaurants can be
examined, and comparative studies can be made. Besides, the experience of a new customer may differ
from that of a regular one. As a customer’s familiarity with a restaurant increases, their perception of a
positive atmosphere may decrease. In this context, the experiences of customers who go to such
restaurants for the second or third time and those who go for the first time can be investigated. Finally, to
present different perspectives on the subject, studies can be carried out on theme restaurant employees,
operators, or local people, apart from customers. Studies can determine the advantages and disadvantages
of working in a theme restaurant in terms of employees and owners.
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Oz

Arastirma alam olarak secilen Iznik, Marmara Bilgesi'nde Iznik Golii kujsinda Bursa iline bagh bir ilcedir. Tarihin
ilkcaglarimdan bugiine, farkl: donemlerdeki uygarliklarin kiiltiirlerini yansitan cok sayida arkeolojik degerleri ve anitsal yapilar:
barmndiran kent, kiiltiir ve inang turizmi agisindan zengin bir tarihi dokuya sahiptir. Iznik kenti, tarihi siirecindeki dénemlere
ait bilgileri iceren yapilar ve kalintilar: aracili ile kentsel ve sosyal gelisimini ve degisimini kavramaya yonelik veriler sunan
onemli arkeolojik bir yerlesim alani 6zelligi tagimaktadir. 2014 yilindan itibaren UNESCO Diinya Mirasi Gegici Listesi'nde yer
alan Iznik, Prehistorik donemlerden itibaren farkli medeniyet ve kiiltiirel yasam bicimlerine ev sahipligi yapmstir. Kent dogal
ve tarihi degerleri, 0zgiin arkeolojik peyzaj ozellikleri, farkls kiiltiir katmanlart ile sahip oldugu turizm kaynak degerleri yoniiyle
korunmast gereken bir kiiltiirel miras alani niteligindedir. Bu makalede, cok katmanl yerlesim karakteri gosteren Iznik kentinin
tarihsel siirvecte kent kimliginin gelisiminde etkili olan arkeolojik peyzaj ozellikleri ile amitsal yapilari incelenerek, turizm ve
kiiltiirel mirasin siirdiiriilebilirligi kapsamindaki sahip oldugu olanaklar ve sorunlari ortaya koyulmustur. Sonugta, Iznik
kentinde kiiltiirel miras degerlerinin korunmasi, yasatilmas: ve gelecek kusaklara aktarilmas: amacryla biitiinlesik koruma ve
planlama yaklagimi temelinde degerlendirmeler yapilmistir.

Anahtar Kelimeler: Bithynia, [znik, Arkeolojik Peyzaj, Turizm, Kiiltiirel Miras.

Sustainability of Urban Cultural Heritage in Terms of Archaeological Landscape-Tourism
Interaction: The Case of Iznik City

Abstract

Iznik, which was chosen as the research area, is a district of Bursa on the shore of Iznik Lake in the Marmara Region. The city,
which has many archaeological values and monumental structures reflecting the cultures of civilizations in different periods
from the ancient times to the present, has a rich historical texture in terms of culture and relegion tourism. Iznik has been on the
UNESCO World Heritage Tentative List since 2014. The city has important tourism resource values with its natural and
historical values, unique archaeological landscape features, different cultural layers. In this article, the archaeological landscape
features and monumental structures of Iznik, which has a multi-layered settlement character, which have been effective in the
development of the urban identity in the historical process, are examined. The possibilities and problems of the city within the
scope of tourism and sustainability of cultural heritage are revealed. Finall, evaluations were made on the basis of an integrated
conservation and planning approach in order to preserve and transfer the cultural heritage values in Iznik to future generations.
Keywords: Bithynia, Iznik, Archaeological Landscape, Tourism, Cultural Heritage.

"Bu galisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir.
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Extended Summary

Archeology is a branch of science that provides information about the cultural and social structure,
lifestyles, traditions, beliefs and technologies of humanity and the communities that lived in the past, and
ensures that this information is passed on to future generations. Archaeological heritage and
archaeological heritage sites are one of the important and indispensable parts of cultural heritage and are
accepted as the universal and common heritage of all humanity. Archaeological heritage sites contain
various information about civilizations and societies that lived in the past and allow this information to
be carried to the present. Anatolia, which has hosted many civilizations and human communities since
prehistoric times, is one of the richest regions in the world in terms of archaeological heritage.
Archaeological landscapes are areas that provide important data for the formation of the urban
environment with past civilizations and living cultures. There are more difficulties in the protection of
archaeological landscapes compared to other cultural assets. The protection and management of
archaeological landscapes require multi-faceted approaches, especially the pressure of urban
development, tourism activities carried out over the carrying capacity, and deficiencies in awareness of
conservation. These areas should be included in the whole with the necessity of an approach that aims to
protect the scientific value while ensuring their accessibility for tourism purposes in planning and design
studies.

Iznik, which has been on the UNESCO World Heritage Tentative List since 2014, has hosted different
civilizations and cultural lifestyles since prehistoric times. Iznik; It is one of the rare cities that can carry
the architectural features of the four different periods it hosted and served as the capital in three different
periods. Iznik, which has been a capital, accommodation city, scientific and cultural center and religious
center throughout history, has an important potential in terms of cultural tourism. It is an important center
in terms of relegion tourism with its sacred structures according to the Christian faith. Iznik; It has
important archaeological values that reflect the military, political, religious, social and cultural life styles
of the Hellenistic, Roman, Byzantine and Ottoman periods. Iznik; It has important archaeological values
that reflect the military, political, religious, social and cultural life styles of the Hellenistic,c, Roman,
Byzantine and Ottoman periods. As a residential area that has undergone intense development activities
during the urban development process, it comes to the fore with its historical and archaeological city
features. This historical and archaeological structure; It consists of important identity components that are
effective in the shaping of today's settlement structure of Iznik, the development of tourism infrastructure
and the sustainability of the urban cultural heritage. Therefore, the systematic analysis and evaluation of
the identity components that make up this structure is of special importance in terms of determining the
conceptual framework for the city of Iznik for protection, use and development, contributing to the
creation of spatial decision support systems and guiding the practices. In this article, the archeological
landscape features and monumental structures that have been effective in the development of the urban
identity in the historical process of the city of Iznik, which has a multi-layered settlement character, are
examined. The possibilities and problems of tourism and the sustainability of cultural heritage have been
revealed. As a result, evaluations were made on the basis of an integrated conservation and planning
approach in order to preserve the cultural heritage values in the city of Iznik and transfer them to future
generations. In this context, the method of the article includes 4 stages as a result of the literature review
on the field and the subject, as well as on-site observations and field studies; (i) In the first stage of the
research, the civilizations hosted by the research area and the characteristics of the period were examined.
(ii) In the second stage, the archaeological values and cultural assets in the city were examined within the
scope of the cultural inventory of the city of Iznik. Their importance as tourism resource value and cultural
heritage components has been revealed. (iii) In the third stage, by identifying the problems related to the
protection of cultural heritage in the city of Iznik, (iv) In the fourth stage, the measures to be taken for
tourism development and the work to be done within the scope of protection-usage balance were
evaluated in terms of the sustainability of cultural heritage in Iznik. In this context, there are existing
problems arising from traffic, infrastructure works and intensive construction in the context of protection-
use-development principles in the city of Iznik. In addition, the city of Iznik contains important application
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examples that allow the development of cultural routes within the framework of a holistic planning and
design approach. This feature exhibits a city profile with inclusive opportunities for conservation and
tourism. Iznik is a cultural heritage site that should be protected in terms of its natural and historical
values, unique archaeological landscape features, different cultural layers and tourism resource values.
Should be evaluated as a conservation priority city in applications.
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1. Giris

Her peyzaj ayni zamanda kiiltiirel bir yansimadir. Dolayisiyla tarihi ve kiiltiirel kaynaklar kentsel ve kirsal
peyzajin sekillenmesinde, algilanmasinda ve kimlik kazanmasinda etkilidir. Kiiltiirel, sosyal, ekonomik,
arkeolojik ve estetik degerler ile korunmasi ve yasatilmasi gereken tarihi ve kiiltiirel cevreler,
donemlerinin duygu, diislince, sosyal yasam ve birikimlerini ayni zamanda tarih iginde kazandig:
statiileri bugiine aktararak kentlerin algilanabilirligini artirmakta (Velioglu vd., 1993) ve turizm igin
onemli kaynak degerleri olusturmaktadir. Toplumlarin tarihsel bellegini olusturan, kiiltiirel siirekliligini
saglayan, gecmisle gelecek arasinda koprii olma 6zelligi tasiyan tarihi ve arkeolojik peyzajlar kiiltiirel
miras bilesenlerindendir (Keskin & Tanag Zeren, 2022; Tavukgu vd., 2022). Arkeolojik degerleri anlamak,
bugiinii daha iyi yorumlamamiza, anlamlandirmamaiza olanak saglarken, bu alanlarin kamuya agilarak
sunulmast ve sergilenmesi arkeolojik degerlerin algilanarak, korumaya yonelik farkindaligin
olusturulmasi, kiiltiir varliklarinin siirdiiriilebilirliginin saglanmasi agisindan biiyiik 6nem tasimaktadir
(Keskin & Tanag Zeren, 2022).

Kiiltiire] miras olarak arkeolojik alanlarin kentle (Duygun, 2022) ve turizm gelisimi ile iliskisine
bakildiginda biitiinciil kent planlarinin ve tasarim yaklasimlarinin gerekliligi ile kimlige bagh kalarak
gerceklestirilecek degerlendirmeler 6ne ¢ikmaktadir. Arkeolojik degerlerin gerek koruma gerekse kent
yasamiyla biitiinlesmesi icin kentsel planlamalardaki entegrasyonlar: 6nem tagimaktadir. Disiplinler arasi
bir bakis agis1 ve galisma gerektiren bu durum kentsel kiiltiirel mirasin siirdiiriilebilirligi ve tarihsel
katmanlarin toplumda kolektif hafizadaki yerinin giiclendirilmesi adma o6nemlidir (Duygun, 2022).
Ashworth (1991)'e gore; kiiltiirel miras, kentlerin turizm konusundaki gelisim stratejilerinin
belirlenmesinde ¢ok etkili olmustur. Ancak bu baglamda, turizm amaciyla degerlendirilmek istenen
kiiltiirel mirasa yapilan miidahaleler kamu yarar: ilkesi ile celisebilmekte ve tarihsel varligin baglami
igerisinde siirdiiriilmesi konusunda sikintilar yasanmaktadir. Bu 6énemli sorun, alanlarin ve yapilarin
ozglin niteliklerine ve kimlik Ozelliklerine bagli olarak yonetim siireclerinde &ngoriilen stratejilerle
¢oziilmeye ¢abalanmaktadir (Altmnors Cirak, 2022).

Arkeolojik alanlar igin yeterince koruma onlemleri alinmadiginda ya da bu alanlar kendi haline
terkedildiginde fiziksel olarak eskimeye, vandalizme maruz kalmakta, fonksiyonunu ve degerini
kaybederek niteliksiz alanlar haline doniismektedir. Saglikli ¢evre ve gagdas yasam standartlarindan
uzaklasan arkeolojik alanlar, algilanabilirliklerini dolayisiyla da kamusal ilgiyi giin gectikge kaybederek
siirdiiriilemez duruma gelirler. Arkeolojik alanlarin tasidiklar: kiiltiirel degerlerin yaninda alternatif agik
alan ya da rekreasyon alani olma potansiyelleri de vardir. Arkeolojik alanlarin sahip oldugu bu degerlerini
ve potansiyellerini ortaya ¢ikarmak, algilanabilirlik ve koruma konularindaki problemleri azaltmak ya da
ortadan kaldirmak gerekmektedir. Bu sayede arkeolojik alanlar giincel sunum teknikleri ile yasayan
alanlara dontisebilecektir (Keskin & Tanag Zeren, 2022).

ICOMOS'un 2014 yilinda, “Insani Deger Olarak Miras ve Peyzaj“temasiyla yaymladigi Fransa
Bildirgesi'nde peyzajlarin, gegmis medeniyetlerin yasayan hafizasi olarak, gelecek kusaklara somut ve
somut olmayan baglantilar saglayabilecek kiiltiirel mirasin ayrilmaz bir parcasi oldugu kabul
edilmektedir. Kiiltiirel mirasin ve peyzajin toplumsal kimligin vazgecilmez bir unsuru oldugu
belirtilmigtir. Bildirgede, kiiltiirel cesitliligin miras ve peyzaj degerleri araciigiyla ifade edildigi
vurgulanarak, kiiltiirel miras ve peyzaj degerleri arasinda saglanan entegrasyonlarin siirdiiriilebilir,
uyumlu ve kiiltiirlerarasi gelismeyi tesvik etmedeki 6nemine deginilmistir ICOMOS, 2014).

Arkeolojik kent dokulari, uygarliklarin habitatini, kiiltiirel yapisini ve sosyo-ekonomik yasantiy1
anlamaya yarayan fiziki mekanlardir (Duygun, 2022). Arkeolojik kazilar sonucunda ortaya ¢ikan verilerin
sunumu Onemlidir. Kiigiik buluntular miizelerde sergilenebilirken, kent igerisindeki mimari yap1
kalintilarinin  yerinde dogru sekilde korunarak sergilenmesi, kiiltiirel mirasin siirdiiriilebilirligi ve
turizme kazandirilmasi agisindan deger tasimaktadir. Zamanla yiizeyden yok olmus, tahrip olmus fakat
farkli katmanlarinda ge¢mis uygarliklarin korunmus kiiltiirel verilerini barindiran arkeolojik alanlar
ziyaretgiye a¢mak, kenti yeniden canlandirmaya yardimci olmaktadir. Yapilan arkeolojik kazilar ve
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bilimsel ¢alismalar yaninda miimkiin oldugunca eserlerin ve kalintilarin yerinde korunmas: ve
sergilenmesinin dneminin yani sira, ziyaretci yogunlugu nedeniyle arkeolojik alanlarin zarar gormemesi
icin yonetim planlarinin kapsamli hazirlanmasi, giizergahlarin ziyaretgiye en iyi ve dogru bilgiyi verecek
sekilde diizenlenmesine yonelik gereklilikler; ICOMOS un Arkeolojik Miras Yonetimi Uluslararasi
Komitesi (ICAHM) tarafindan 1990 yilinda kabul edilen Arkeolojik Mirasin Korunmasi ve Yonetimi
Konusundaki Tiiziiglin (Ahunbay, 2019); 6. Maddesinde; “Arkeolojik miras yonetiminin genel hedefi, biitiin
ilgili belge ve koleksiyonlarin da uzun vadeli koruma ve bakimini saglayarak, anit ve sitleri yerinde korumak
olmalidir” seklinde belirtilmistir. 7. Maddesinde ise; “ Arkeolojik mirasin halka sunulmasi, ¢agdas toplumlarin
kokenlerinin ve gelisimlerinin anlasilmasina yardim eden énemli bir yontemdir. Bu ayni zamanda onun korunmast
gerekliliginin anlagilmasina da yardim eden en iyi aractir. Sunusg ve bilgi verilmesi mevcut bilimsel verilerin popiiler
bir yorumu olarak ele alinmalr ve bu nedenle siirekli giincellestirilmelidir. Sunusta, ge¢misi anlama yaklagimlarinin
cok yonliiliigiiniin gozetilmesi gerekir” ilkesi yer almaktadir. Bu ilkeler dogrultusunda yapilan arkeolojik
peyzaj tasarimlar: ile tarihimiz ve kiiltiirel mirasimiz gelecek kusaklara saglikli ve dogru bir sekilde
aktarilabilecektir (Tavuk¢u vd., 2022).

Bu makalede, ¢ok katmanli yerlesim karakteri gosteren Iznik kentinin tarihsel siirecte kent kimliginin
gelisiminde etkili olan arkeolojik peyzaj 6zellikleri ile anitsal yapilar1 incelenerek, turizm ve kiiltiirel
mirasin strdiirilebilirligi kapsamindaki sahip oldugu olanaklar ve sorunlar SWOT analizinden elde
edilen sonuclar ile Iznik Surici Yerlesim Bolgesi 1/1000 olgekli Koruma Amagli Uygulama Imar Plam
hiikiimleri temelinde ortaya koyulmustur. Sonugta, iznik kentinde kiiltiirel miras degerlerinin korunmast,
yasatilmas: ve gelecek kusaklara aktarilmasi amaciyla biitiinlesik koruma ve planlama yaklagimi
temelinde degerlendirmeler yapilmustir.

2. Literatiir Taramasi- Kavramsal Cerceve

Makalenin konusu ve arastirma alanina iliskin yapilan literatiir taramalari ile igerik analizleri kapsaminda
kuramsal gercevenin tartisildigi, yasal ve yonetsel degerlendirmelerin yapildigi ve uygulama stirecleri
agisindan 6nem tasiyan analiz, model olusturma ve yonetime yonelik farkli tarih araliklarinda 6nemli
calismalar incelenmistir. Tandogan ve Erdogan (2020), Aizanoi arkeolojik sit alanin1 arkeolojik peyzajlar
agisindan degerlendirerek arkeolojik peyzajlarin korunmasi ve siirdiiriilebilirliginin saglanmasinin
evrensel bir sorumluluk oldugunu ifade ederek, arastirma alanina yonelik Oneriler gelistirmislerdir.
Duygun (2022), Perge antik kenti drneginde arkeolojik alanlarin ¢evre yerlesimlerle iliskisinin ortaya
koyulmasinda esiklere dikkat ¢ekmektedir. Tavukc¢u vd. (2022) yaptiklar1 ¢alismada, arkeolojik miras
alanlarinda, alanin ziyaretcilere sunumu ve sergilenmesi igin gesitli analizler ve degerlendirmelere vurgu
yaparak, Konya Catalhdyiik, [zmir Yesilova Hoyiigii, Bursa Aktopraklik Hoyiik ve Aksaray Asikli Hoyiik
alanlarma yonelik inceleme sonuglarina yer vermislerdir. Altinérs Cirak (2022) ¢alismasinda; kiiltiirel
miras yonetiminde basarili olma konusunda, uzmanliklar ve disiplinler aras: yaklasimlarla ortak hareket
edilmesi baglaminda vurgu yaparak, miras yonetiminde biitlinlesik koruma stiregleri, bilimsel, kapsaml
ve katilimc1 modellerle planlama ve yiiriitmeye yonelik yasal ve yonetsel diizenlemelerin gerekliliginden
bahsetmistir. Sahin (2020), iznik’te gergeklestirilen arkeolojik yiizey aragtirmalarinda tespit edilen kiiltiir
varliklar1 baglaminda, kentin UNESCO Diinya Kiiltiir Miras1 Listesinde yer alma potansiyelinin
degerlendirildigi bir calisma gerceklestirmistir. Bodur (2000), “Antik Dénemde Iznik” adli calismasinda
[znik’de yer alan antik donem yapilar1 hakkinda bilgi vererek genel bir degerlendirme yapmustir. Yalduz
(1999), IzniK’in tarihi ve dini acidan tasidig1 onemi hakkinda saptamalarda bulunmus, Sen (1998) ise
yaptig1 calismada Iznik’in tarihi cografyasini inceleyerek, kiiltiirel yagam bigimleri, niifus hareketleri ve
tarihi siirecteki yonetim sekilleri hakkinda bilgilere yer vermistir. Konuya yonelik yapilan ¢alismalarda
arkeolojik peyzajlar, siirdiiriilebilirlik, kiiltiirel miras yonetimi ve koruma odakli gercevede ele alinirken,
alana iliskin yapilan bilimsel ¢alismalarda agirlikli olarak arastirma alaninin tarihi 6zellikleri iizerinde
durulmustur. Yapilan bu calismada ise Iznik kenti icin, diplinler aras1 bakis agisiyla arkeolojik peyzajlara
yonelik turizm kaynak degeri potansiyelleri ve kiiltiirel miras etkilesimi baglaminda ¢ok yonlii bir
degerlendirme esas alinarak kent 6zelinde biitiinlesik koruma ve planlama yaklasimina dikkat ¢ekilmistir.
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3. Yontem

iznik, Marmara Bélgesi'nin giineydogusunda ve kendi adiyla anilan géliin dogu kiyisinda Bursa iline
bagl bir ilgedir (Sekil 1). Kuzeyinde Yalova ve Kocaeli, kuzeydogusunda Sakarya, doguda Bilecik illeri ile
giineyde Yenisehir, batida ise Orhangazi ilgeleri ve Iznik Golii'yle gevrilidir. Iznik kentinde dogal sit
alanlarmin yani sira Iznik Surici Yerlesim Bolgesi 1/1000 6lgekli Koruma Amagh Uygulama Imar Plan

planlama sinirlari igerisinde kentsel sit alani ile I. II. ve III. derece arkeolojik sit alanlar1 yer almaktadir.

Sekil 1. iznik Kenti'nin Cografi Konumu

Makalenin yontemi, alana ve konuya yonelik yapilan literatiir taramalari ile yerinde yapilan gozlem ve
arazi ¢calismalari sonucunda 5 asama igermektedir;

Arastirmanin ilk asamasinda Iznik, kent kimliginin olusmasinda 6n plana ¢ikan tarihi ve arkeolojik
peyzaj degerleri agisindan tarihsel siire¢ icerisinde ev sahipligi yaptig1 medeniyetler ve dénem
oOzellikleri ile incelenmistir.

Ikinci asamada aragtirma alaninda yerinde yapilan incelemeler ile literatiir bilgisine dayali olarak
gerceklestirilen SWOT analizinde; Iznik’in turizm potansiyelinin gelisimi ve koruma agisindan
gliclii ve zayif yonleri ortaya koyularak, firsat ve olanaklar1 belirlenmistir.

Uciincii asamada, Iznik kenti kiiltiir envanteri kapsaminda kentteki arkeolojik degerler ile kiiltiir
varliklar1 donemlerine gore sistematik bir sekilde analiz edilerek, turizm kaynak degeri ve kiiltiirel
miras bilegenleri olarak 6nemleri ortaya koyulmustur.

Doérdiincii asamada SWOT analizi ve Iznik Surici Yerlesim Bolgesi 1/1000 6lgekli Koruma Amagh
Uygulama Imar Plan1 hiikiimleri temelinde, Iznik kentinde kiiltiirel mirasin korunmasina, turizm
potansiyelinin gelistirilmesine yonelik baslica sorunlar ve olanaklar saptanmaistir.

Besinci asamada ise koruma-yasatma dengesi kapsaminda turizm gelisimine yonelik yapilmasi

gereken calismalar kiiltiirel mirasin stirdiiriilebilirligi agisindan degerlendirilmistir.

4.Bulgular

Tarihi siirecte onemli askeri, siyasi, dini, sosyal ve kiiltiirel etkiler ile olusan ve sekillenen 6zgiin kent
dokusunun biiyiik 6lciide korunabildigi Iznik kenti, giiniimiizde dikkat ceken Kkiiltiirel turizm
merkezlerindendir (Sekil 2). Iznik kentinde yerlesimin izleri ilkcaglara kadar uzanmaktadir. Farkl
donemlerde fiziksel, mimari ve estetik 6gelerle yapilasmis kentsel doku ile dinamik bir yap1 gosteren
sosyal yasant1 arasindaki etkilesim kentin kentsel gelisiminde 6nemli yer tutmaktadir.
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Sekil 2. Iznik kentindeki kiiltiir varliklari ve konumlari (1) Ayasofya Cami 2) Yesil Cami 3) Iznik Miizesi
4) Antik Roma Tiyatrosu 5) II. Murat Hamami 6) I. Murat Hamami 7) Mahmut Celebi Cami 8) Seyh
Kudbuddin Cami 9) Hact Ozbek Cami 10) Esref Rumi Camii 11) Yakup Celebi Cami 12) Siileyman Pasa
Cami 13) Vaftizhane 14) Cini Firinlar1 15) Geleneksel Mimari Ornegi) (Cengiz&Cengiz,2016’dan
gelistirilerek)

Kentin gecirdigi gelisim stirecinde, farkli dénemlerde ev sahipligi yaptig1 uygarliklar etkili olmustur.
Antik Cag’da Bithynia smirlar igerisinde yer alan ve erken yerlesim izleri Prehistorik donemlere kadar
uzanan Iznik (French, 1967); Klasik Donem, Hellenistik Dénem, Roma imparatorluk Donemi, Bizans
Donemi, Selguklu Dénemi ve Osmanli Donemi olmak tiizere farkli devirler gecirmis, s6z konusu
donemlerde kent; Helikore, Antigonia, Nikaia, Nikaieon, Neikaia ve Is-nikean isimleriyle anilmistir
(Artuk, 1960; Merkelbach, 1985; Sahin, 1987; Sahin, 2004; Cengiz&Cengiz, 2016; Sahin&Altin, 2018; Altin,
2020).

Iznik; Hellenistik, Roma, Bizans ve Osmanli devirlerinde, dénemlerinin askeri, siyasi, dini, sosyal ve
kiiltiirel yasam bigimlerini yansitan, kentsel gelisim siireci igerisinde yogun imar faaliyetleri ge¢irmis bir
yerlesim alani olarak, tarihi ve arkeolojik kent 6zellikleri ile 6n plana ¢ikmaktadir. Bu tarihi ve arkeolojik
yap1; Iznik’in bugiinkii yerlesim dokusunun da sekillenmesinde, turizm altyapisinin gelisiminde ve
kentsel kiiltiirel mirasin stirdiiriilebilirliginde etkili olan 6nemli kimlik bilesenlerinden olusmaktadir.
Dolayisiyla bu yapiy1 olusturan kimlik bilesenlerinin sistematik bir sekilde analizi ve degerlendirilmesi
Iznik kenti igin koruma, koruyarak kullanma, yasatma ve gelistirmeye yonelik kavramsal gergevenin
belirlenmesi, mekansal karar destek sistemlerinin olusturulmasi siirecine katki saglama ve uygulamalara
rehber olusturmasi agisindan 6zel 6nem tagimaktadir.

4.1 iznik Kenti’nin Antik ve Tarihi Donemleri

[znik kentininm antik ve tarihi donemleri asagidaki alt bagliklar altinda verilmektedir.
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4.1.1.Hellenistik Donem

Hellenistik Dénem’de, Antigonos Monophtalmos tarafindan, Askania Limne (Iznik Golii) yaninda
Antigonia ismiyle kurulan ve ardindan Lysimakhos’un esine ithafen Nikaia olarak anilan kent; 4 kapinin
yer aldig1 ve caddelerin dik olarak birbirini kestigi dortgen bir plan iizerinde konumlandirilmigtir (Strab.
XII. 4, 7). Hellenistik Donem kentlerinde goriildiigii {izere; gevresi surlarla gevrili ve ortasinda bir
gymnasium yer alan kent, Miletoslu mimar Hippodamos tarafindan gelistirilen ve Izgara plani olarak da
adlandirilan Hippodamos plana sahiptir (Avci, 2005). Yiizyillar boyunca bu sistem ana cizgileri ile
korunarak giiniimiize kadar tagmabilmistir. Bu plan sistemine gore, diiz bir alanda kurulan kent surlarla
cevrilidir ve dort kapist vardir. Birbirini dik olarak kesen iki ana cadde bu dort kapiyla sonlanmaktadir.
Hellenistik Dénem’den itibaren surlarla gevrili olan kentin planinda surlarin etkisi biiytiiktiir. Surlarn ana
ve tali kapilar1 birbirine dik ve paralel yollarla baglanmaktadir. Hellenistik 6zellikler tasiyan kent plani
glintimiizde de korunmaktadir. Surlar bugiin de kenti karakterize eden ve kente kimlik kazandiran
belirleyici bir 6gedir.

4.1.2.Roma Imparatorluk Dénemi

Nikaia’nin tam olarak sehirlesmesi ve en genis sinirlarna ulagsmasi Roma Imparatorluk Dénemi'nde
gergeklesmistir (Avci, 2005). S6z konusu dénemde Pax Romana ile, Anadolu ve dolayisiyla diger Bithynia
kentlerinde goriildiigii tizere, MS 3. ylizyilin ikinci yarisinda baslayan Got saldirilarina kadar kentte baris
ortami saglanmistir (Sahin, 2004). Metropolis tinvan: verilen kentte (Yalduz, 1999), Anadolu’nun birgok
bolgesinde oldugu gibi, Flaviuslar, Traianus ve Hadrianus Doénemi'nde yogun imar faaliyetleri
gerceklestirilmis, ozellikle MS 120 yilinda Bithynia'da gerceklesen deprem sonrasinda Nikomedia ile
birlikte Nikaia’da yikilan bir¢cok yap1 Hadrianus Dénemi'nde onarilmis veya yeniden yapilmistir (Sahin,
2004). Bu nedenle giiniimiizdeki tarihi yapilarin ¢gogu bu déneme aittir (Karginer vd., 1963). Sit sinir1
icerisinde kalan Roma Imparatorluk Dénemi'ne ait ve giiniimiize ulasabilmis yapilar; Antik Roma
Tiyatrosu, Kent Surlari, Istanbul Kapi, Yenisehir Kapi, Gol Kapi ve Lefke Kapr'dir (Sekil 3).

Sekil 3. A: Iznik Roma Tiyatrosu (Bursa Biiyiiksehir Belediyesi Arsivi, 2015), B, C: Istanbul Kap1 (Orjinal
2021), D: Lefke Kap1 (Orijinal, 2020) E: Gol Kapr (Orijinal 2020) F: Iznik Kent Surlar (Orijinal 2021)

4.1.3.Bizans Donemi

Gerek Roma gerekse Bizans Donemi'nde Iznik; siyasal, dinsel, ekonomik ve kiiltiirel anlamda biiyiik
gelisme gostermis ve kent surlari ile onemli bir askeri iis haline getirilmistir (Karginer vd., 1963). Bizans
Donemi’'nde kentte biiyiik imar ¢alismalar1 yapilmis; manastir, kilise ve su yollar1 insa edilmistir (Eyice,
1988). Ayrica Imparator I. Constantinus Dénemi'nde, kent nemli bir olaya ev sahipligi yapmustir. Biiyiik
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iznik Konsili olarak adlandirilan ilk Hiristiyan Konseyi, MS 325 yilinda imparatorlugun farkh
bolgelerinden gelen ii¢ yiizden fazla piskoposun katilimiyla Iznik'te Ayasofya Kilisesi'nde toplanmigtir
(Yalman, 1999). I. Okiimenik Konsil ad1 verilen bu toplanti Hiristiyanlik diinyasinda bir déniim noktast
olmus, Hiristiyan diinyasinin kabul ettigi dért Incil burada belirlenmistir (Yalduz, 1999). MS 787 yilinda
ise Iznik’te VII. Okiimenik Konsil toplanmis, bu konsilde Ikonoklazm hareketine kargi alman bir kararla
tasvirlerin kutsal alanlarda kullanimi serbestligi getirilmistir (Eyice, 1988; Aydin, 1990; Maffei, 2004).
Hiristiyanlik diinyasi agisindan &nemli konsillerden ikisinin Iznik’te toplanmasi, kentin Hiristiyan
diinyasindaki énemini daha da artirmistir (Sen, 1998).

[znik kenti giiniimiizde inang turizmi agisindan énemli merkezlerden biri olarak bilinmektedir. Aym
zamanda ticaret yolu iizerinde yer alan Iznik, 6nemli bir konaklama merkezi olmustur. Hiristiyanligin
benimsendigi dénemlerde ise, kutsal sehirlere giden yollarin iznik’ten ge¢mesi nedeniyle kent, tarih
boyunca kervan sehri 6zelligini korumustur (Nuhoglu, 1995). 1065 yilindaki depremle bircok kilise
yikilmig, surlar ve kulelerde biiylik zararlar olusmustur (Yalduz, 1993). Kent, 1097 yilinda Bizans
Imparatorlugu'na bagkentlik yapmis, bu donemde Iznik, kiiltiir ve sanat merkezi olmustur (Eyice, 1988;
Erton, 1995; Sen, 1998). Ayasofya (Mollers, 1994; Peschlow, 2004), Vaftizhane/Bocek Ayazma (Schneider,
1943; Texier, 2002), Koimesis Kilisesi (Wulff, 1903), Hagios Triphanos Kilisesi (Eyice, 1949) ve Hagios
Tryphonos Kilisesi (Foss&Tulchin, 1996) bu donemden gilintimiize ulasabilen ve su anda da dnemini
koruyan yapilardir.

4.1.4.Selcuklu Donemi:

1075 yilinda Selguklu egemenligi altina giren kent Roma ve Bizans Dénemi’nde oldugu gibi Nikaia ismiyle
anilmaya devam etmistir (Khoniates, 1995). Kent bu dénemde Sel¢uklu Devleti'ne baskentlik/Soultanikon
yapmistir (Angold, 2004). Boylece Iznik, on alt1 yillik bir siiregte Selguklu idari merkezi olarak Tiirklerin
Anadolu’daki ilk baskenti olmustur (Caliskan, 2019).

4.1.5.0smanl1 Dénemi

Daha 6nce iki kez bagkentlik rolii iistlenen Iznik, Osmanli Imparatorlugu Dénemi'nde de bagkentlik
yapmustir. Kent, Antik Donem’de kiiltiirel, ekonomik, askeri, siyasi ve dini agidan 6nemli bir merkez olma
ozelligini Osmanli Dénemi'nde de korumus ve ¢aglar boyunca elde ettigi kiiltiirel birikim, Osmanh
Devleti tarafindan yeni olusumlarla desteklenmistir (Cakmak, 2019). Bu donemde han, hamam, cami ve
medreseler yapilmistir. Bu durum mdiisliiman halkin kente yerlesimi ile iligkilidir. Yesil Cami, Niliifer
Hatun Imareti, Haa Ozbek Cami, Seyh Kudbuddin Cami, Mahmut Celebi Cami, Siileyman Pasa
Medresesi, I. Murat Hamami ve II. Murat Hamami Osmanli Dénemi yapilarindandir (Sekil 4). Bu
doénemde Iznik ekonomisinde cinicilik 6n plana ¢ikmaktadir. Iznik ¢iniciliginin baslangici olarak Bizans
Donemi’nin son yillari ile Osmanli Dénemi'nin ilk yillar1 kabul edilmektedir (Sen, 1998). 16. ytizyilda ¢ini
tiretimi yapan atOlye ve ¢ini firinlar1 yayginlasmis, ¢ini ve seramik {iretimi ekonomik seviyede 6nemli
yiikselisler saglamis ve Iznik, ¢ini merkezi konumunda 6nemli bir kimlik kazanmistir (Atasoy&Raby,
1989). Iznik cinileri, o dénem insa edilen pek ¢ok yapiin mimari siislemesinde kullanilmis ve kenti
simgeleyen dekoratif bir unsur haline gelmistir (Kilig, 2021).

Giiniimiizde de Iznik Cinisi kent igin nemli bir ekonomik kaynak olmanin yani sira kenti simgeleyen bir
kimlik 6gesi olarak da 6nemini korumaktadir. iznik kentinin bir ¢ini iiretim merkezi olarak kimligini
siirdiiriilebilir kilmak amaciyla 1996 yilinda Iznik Cini Atélyesi ile Cini ve Seramik Arastirma Merkezi
acilmistir (UNESCO, 2022).
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Sekil 4. A: Iznik Yesil Cami (Bursa, 2022)
B: Mahmut Celebi Cami (Orjinal 2022), C: Siileyman Pasa Medresesi (Orijinal, 2018)
4.1.6.Cumhuriyet Dénemi

Ozellikle 1965'lerden sonra kesfedilmeye baslanan cografi konumu, gegmisten giiniimiize tagidig: tarihi

degerleri ve dogal yapisiyla kent turizm potansiyeline dayali bir kalkinma siirecine girmistir. Cumhuriyet
Dénemi gelisim siirecinde kentte, Imar planlar1 ve Koruma Amagli Imar Plani hazirlanmustir.

4.2 Arastirma Alanina iliskin SWOT Analizi

Iznik kentine iliskin giiglii ve zayif yonlerin belirlenmesi, firsat ve tehditlerin ortaya koyulmasi amactyla
SWOT analizi gergeklestirilmistir. SWOT analizi, arazi ¢alismalar: ve yapilan degerlendirmeler arastirma
alaninin turizm potansiyelinin degerlendirilmesinde, kentsel kiiltiirel mirasin korunmasi ve yonetimine

iliskin stratejik hedeflerin tiretilmesinde 6nem tasimaktadir.

Giiglii Yonler

Antik donemden giiniimiize gesitli medeniyete ev sahipligi yapmis olmasi,
UNESCO Diinya Miras Gegici Listesi'nde yer almasi,

Ulusal 6lgekte koruma statiisiine (dogal, kentsel ve arkeolojik sit) sahip olmast,
Surlu yerlesim alan 6zelliginde olmasi,

[znik Gélii'niin varligy,

Verimli tarim alanlarinin olmasi,

Kent igerisinde dogal ve kiiltiirel varliklarin birlikte bulunmasi,

Hiristiyanlik i¢in inang turizmi baglaminda uluslararasi: oneme sahip olmasi,
[znik ¢inilerinin ulusal ve uluslararas1 6neme sahip olmasi,

Cografi konumundan dolay: erisilebilirliginin kolay olmasi,

Zayif Yonler

Kent kimligi ile uyumsuz yapilagsmalarin yer almasi,
Tarihi gevreye iliskin koruma sorunlari,
Gorsel kirlilikten dolay1 kiiltiirel varliklarin algilanmasinda yasanan sorunlar,

Firsatlar

Kentin sahip oldugu arkeolojik degerlerin ve dogal peyzaj Ozelliklerinin birlikteliginin kentin
turizm potansiyelini gelistirme yoniinde sundugu firsatlar,

Mikroklimatik iklim 6zellikleri ile tarimsal gesitlilige olanak saglamasi,

Kentsel kimlik 6gesi olarak arkeolojik degerlerin yogunlugu,

Kentin sahip oldugu arkeolojik degerlerin ve dogal peyzaj 6zelliklerinin birlikteliginin kent
estetigine sagladig: katkilar,

Kiiltiirel varliklarin kimligine uygun olarak yeniden islevlendirilmesi ile giiniimiize kazandirilma
potansiyelinin varligy,

Tehditler

Koruma sorunlari,
[znik’in Kuzey Anadolu Fay Hatt1 {izerinde I. derece deprem kusaginda bulunmasi,

195



Kapuci, U. & Cengiz, C. (2023). Arkeolojik Peyzaj-Turizm Etkilesimi A¢isindan Kentsel Kiiltiirel Mirasin Siirdiiriilebilirligi:
iznik Kenti Ornegi. GSI Journals Serie A: Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 186-204

e Jeolojik agidan yerlesime uygun alanlarin sinirl olmasi,
e Iznik Gélii'ne iligkin su kirliligi tehditi olusturan cevresel baskailar.

4.3 Kiiltiirel Miras Bileseni Olarak Iznik Kentindeki Arkeolojik Degerler ve Anitsal Yapilar

[znik Kenti; Hellenistik, Roma, Bizans ve Osmanli devirlerinde dénemlerinin askeri, siyasi, dini, sosyal ve
kiiltiirel yasam bigimlerini yansitan, kentsel gelisim siireci igerisinde yogun imar faaliyetleri gegirmis bir
yerlesim alani olarak, tarihi ve arkeolojik kent 6zellikleri ile &n plana cikmaktadir. Iznik'teki arkeolojik
degerlerin ve anitsal yapilarin dénemleri, 6zellikleri ve giintimiizdeki kullanim bicimleri Tablo 1'de
Ozetlenmistir.

Tablo 1. Iznik'teki Arkeolojik Degerlerin ve Anitsal Yapilarin Dénemleri, Ozellikleri ve Giiniimiizdeki
Kullanim Bigimleri (Strab. XII. 4,7; Schneider&Karnapp, 1938; Schneider, 1943; Karginer vd., 1963; Sherwin
White, 1966; Oktay, 1969; Eyice, 1988; Aydin, 1990; Goneng 1993; Nuhoglu, 1995; Sen, 1998; Yalduz, 1999;
Bodur, 2000; Texier, 2002; Yilmazyasar, 2003; Foss, 2004; Sahin, 2004; Cengiz&Cengiz, 2016; Pitamber,
2015; Sahin, 2015; $Sahin&Citakoglu, 2016; Giindiiz, 2017; Sahin, 2017; Yilmazyasar, 2017; Bozyokus, 2018;
Demirsar Arli, 2018; Mert vd., 2018; Ekin Merig, 2019; Akbas vd., 2020; Giindiiz&Dumankaya, 2020;
Giindiiz, 2021’den gelistirilerek).

Arkeolojik
Degerler ve Dénem Arkeolojik Degerler ve Anitsal Yapilarin Ozellikleri ve Giiniimiizdeki Kullanim Bigimi
Anitsal Yapilar

Kenti cevreleyen ve Arkeolojik Sit siirini olusturan surlar, 4.970 m uzunlugundadir

(Schneider&Karnapp, 1938). iznik kentine “Surlu Kent” niteligini kazandiran surlar, ilk
olarak Hellenistik Dénem’de 16 Stadia (yaklasik 2.960 m) uzunlugunda insa edilmistir
(Strab. XII. 4,7; Sahin, 2004). Roma imparatorluk Doénemi’'nde islevini yitiren ve bu dénemde
taslar1 farkli yapilarda kullanilarak tahrip edilen Hellenistik Dénem surlari, giiniimiizde
Surlar Hellenistik,  g&riilen surlardan daha igeride yer alirken, bugiinkii surlar MS 258 yilinda gerceklesen Got
Roma, saldirilarindan sonrasina ve erken Bizans Donemi'ne tarihlenmektedir (Sahin, 2004).
Bizans Istanbul’dan sonra Tiirkiye'nin en énemli ikinci sur 6zelligini olusturan Iznik surlarinin da
oniinde bir savunma hendeginin yani sira tali bir sur vardir (Karginer vd., 1963. Ana yonlere
konumlandirilmis 4 kapi ve yaklasik 80 kulenin yer aldig1 ortalama 9 m yiiksekligindeki
surlar (Foss, 2004), Hellenistik Donem’den giiniimiize kadar farkli donem ve kiiltiirlerin

izlerini yansitmaktadir.

Kentin, kuzeyde yer alan en biiyiik ve en énemli kapisidir. Lefke Kapz ile birlikte Nikaia’y1
Roma’dan Kudiis’e uzanan askeri yol giizergahinda yer alan énemli merkezlere baglayan

istanbul Kap1 Roma s0z konusu yap1; Vespasianus Donemi'nde zafer taki olarak insa edilmis ve Hadrianus
Doénemi'nde onarilarak yenilenmistir (Sherwin White, 1966; Sahin, 2004). Kentte yer alan
Lefke Kapr gibi Istanbul Kap1 da ilk kullamim evresinde savunma amaglh inga edilmemis,
Pax Romana etkisiyle daha ¢ok kent giris cikiglarini simgeleyen mimari dekorasyon olarak
yorumlanmaktadir (Sahin, 2004). Giiniimiizde ayni eksen iizerinde yer alan ig ice {i¢ ayr1
kap1 seklinde olup, farkli dénemlere iz veren bu eklentiler savunma amagli yapilmistir
(Bodur, 2000). Cagdast Lefke Kapr'da goriildiigii iizere anilan eklentilerle birlikte Istanbul
Kapr'nin savunma mimarisi olarak degerlendirilen surlarla biitiinlesmesi, mimari form ve
Ozelliklerinin bozulmasina neden olmustur (Sahin, 2004).

Kentin giiney yoniinde konumlandirilan yapi, Istanbul Kapr ile ayni aks iizerinde yer
Yenisehir Kap1 Roma almaktadir. Sahin, (2004)’e gore; Vespasianus Donemi’'nde, Schneider ve Karnapp (1938)’e
gore ise GOl Kapz ile birlikte II. Claudius Gothicus (MS 268-270) Dénemi'nde insa edilmistir.
Bu kap1 giizergahindan Bithynia'nin énemli sinir kentlerinden biri olarak nitelendirilen
Prusa ad Olympum (Mert vd. 2018) ve Apameia Myrleia (Sahin&Citakoglu, 2016)
tizerinden eyaletin diger kentlerine ulasim saglanabilmektedir (Sahin, 2004). Her iki
yaninda yarim daire planli iki kule bulunan ve diisman saldirilarina maruz kalacagi
diisiiniilerek saglamlastirilan, dolayisiyla bu nedenle en ¢ok hasar goren kapidir (Texier,
2002).
Kentin batisinda, Lefke Kapi ile ayni diizlemde bulunan ve gole acilan kapidir. Schneider
Gol Kap1 Roma ve Karnapp (1938)’e gore; II. Claudius Gothicus Dénemi'nde (MS 268-270) insa edilmistir.
Antik Cag’da bu kapidan, iznik Gélii'nde bulunan Nikaia limam (Giindiiz&Dumankaya,
2020) tizerinden giiniimiizde Gemlik Korfezi'nde yer alan Kios limanina (Giindiiz, 2017;
Giindiiz, 2021) ulasim saglanabilmektedir ($ahin, 2004). Bugiin sadece kalintilar
goriilebilmektedir.
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Lefke Kap1

Roma

Kentin dogu yoniinde yer alan kapi Istanbul Kap1 ile ¢agdas olarak Vespasianus
Doénemi'nde zafer taki olarak yapilmis, MS 120 yilindaki depremin ardindan bolgedeki
bir¢ok yap1 gibi Hadrianus Donemi’nde onarilmistir (Sherwin White, 1966; Sahin, 2004). S6z
konusu yapimin tamamlanip hizmete agildig1 dénemde, MS 69-79 yillar1 arasinda, Bithynia
prokonsiilii olan Marcus Plancius Varus ve MS 120 yilinda gerceklesen deprem sonrasinda
bolgede ve dolayisiyla kentte yapilan imar faaliyetlerine destek olan Hadrianus igin ithaf
yazitlar1 ve yazitlardan anlasildigl iizere nislerde amilan yoneticilerin heykelleri yer
almaktayd1 (Sahin, 2004). Lefke Kap1 da Istanbul Kapi gibi farkli dénem eklentileriyle
savunma mimarisine eklemlenerek surlarla iligkilendirilmistir.

Roma Tiyatrosu

Roma

MS 2. yiizyilda (98-117) Traianus Donemi'nde 102x79 m 6lgciilerini kapsayan diiz bir alanda
tonozlar iizerinde insa edilmis ve yaklasik 10.000 seyirci kapasitesine sahip oldugu
diisiiniilen tiyatro; MS 4. ytizyil sonras1 dini amach kullanim gormiis, Bizans ve Osmanh
Donemi’'nde seramik iglikleri olarak kullanilmistir (Ekin Merig, 2019). Glintimiizde kazi1 ve
restorasyon ¢alismalari siirdiiriilen antik tiyatro, kentin énemli arkeolojik yapilar1 arasinda
yer almaktadir.

Ayasofya Cami

Bizans

Hiristiyan mimarisinin en 6nemli eserlerinden biri olan Hagia Sophia Kilisesi MS 4.
ylizyilda yaptirilmistir (Oktay, 1969). Kentin dort kapisina ulasan yollarin kesistigi noktada
dogu-bat1 dogrultulu ve ii¢ nefli yapinin bir tapinak ya da konumu itibariyla Strabon'un
tanimladig1 gymnasium {izerinde insa edildigi diistiniilmektedir (Strab. XII. 4, 7; Eyice, 1988;
Sen, 1998; Pitamber, 2015). Hiristiyan diinyas: igin 6nem tasiyan MS 325 yilindaki I
Okiimenik Konsil ve 787 yilindaki VII. Okiimenik Konsil burada toplanmistir (Aydin, 1990).
Ayasofya Kilisesi, 1331 yilinda Orhan Gazi'nin Iznik’i ele gecirmesinden sonra camiye
doniistiiriilmiis ve kentteki ilk cami olmustur (Yilmazyasar, 2017).

Vaftizhane

Bizans

Goneng (1993)’e gore; Daire planli, kubbeli yapmn batisinda, “L” bi¢giminde diizenlenmis
11 basamakla inilerek ulasilan bir giris kapisi yer almaktadir. Yer altindaki mekanin
merkezinde, 1 m derinliginde, kare seklinde mermer taslarla gevrili vaftiz havuzu ve
duvarlarinda asimetrik dizilmis dért nis bulunan ve Vaftizhane olarak insa edilen yapi; 1870
yillarinda ayinler i¢in kullanilan bir mekan ve 1921 yilina kadar da Rumlar tarafindan
ziyaret edilen kutsal bir su kaynagi olarak kullanilmistir (Schneider, 1943; Eyice, 1988).

Yesil Cami

Osmanl

[znik'in simgesi haline gelen en dnemli kiiltiir varliklarindan biri olan ve ismini firuze renkli
¢iniler ve sirh tugladan yapilmis minaresinden alan Yesil Cami, 1378 ve 1391 yillar1 arasinda
Candarli Halil Hayrettin Pasa tarafindan yaptirilmistir (Bozyokus, 2018). Osmanlh
camilerinden dikdortgen planli ve merkezi tek kubbeli cami mimarisinin ilk 6rnegidir
(Yalduz, 1999). Govde yesil ve mavi renklerin degisik tonlarinda ¢inilerle mozaik tekniginde
kaplanmistir (Eyice, 1988). Doneminin ilk ¢inili yapisi olan Yesil Cami giiniimiizde
kullanilan en saglam camilerden birisidir (Sen, 1998). Yesil Cami gevresi, giintimiizde Iznik
Miizesi olarak kullamilan Niliifer Hatun Imareti ve yakin cevresi ile entegre edilerek
olusturulan ytiriiylis yollar1 ve oturma alanlar ile kentin énemli ziyaret merkezlerinden
biridir.

Siileyman Pasa
Medresesi

Osmanlh

Osmanli Dénemi’'nden giintimiize ulasabilen ilk medrese olarak kabul edilen ve kitabesi
bulunmayan yapinin ingasi konusunda arastirmacilar, 14. yiizyil icerisinde farkl tarihler
onermektedir (Yilmazyasar, 2003). Yapi, agik avlulu plana sahiptir (Kargmer vd., 1963).
2000 yilinda restore edilmistir. Giiniimiizde Iznik'in geleneksel cinicilik meslegini
canlandirmak amaciyla Ciniciler Cargisi olarak turizmin hizmetinde kullanilmaktadir.

Niliifer Hatun
Imareti

Osmanlh

Yesil Cami karsisinda yer alan ve 1388 yilinda insa edilen ters "T" planli, 6n kisminda
revaklar, ortada ise merkezi bir kubbe bulunan yap1 19. yiizyil sonlarma kadar imaret
islevini siirdiirmiis, o donemden 1960 yillarina kadar da depo olarak kullanilmistir (Sen,
1998). Giiniimiizde Iznik Miizesi olarak kullanilmaktadir.

Haa Ozbek
Cami

Osmanlh

Kitabesi bulunan en eski Osmanli Dénemi camisi olarak nitelendirilen kare planl ve tek
kubbeli yap1 1333-1334 yillarinda insa edilmistir (Akbas vd., 2020). Bu 6zellikleriyle yaps,
Iznik’te insa edilen ilk Osmanlh camisidir (Sen, 1998). Giiniimiizde de cami olarak
kullanilmaktadir.

Seyh
Kudbuddin
Cami

Osmanlh

Niliiffer Hatun Imareti'nin giineyinde yer alan ve 1496-1499 yillar1 arasinda, minaresi
camiden ayr1 olarak insa edilen yapi, ilk Osmanli Dénemi duvar teknigine sahiptir (Eyice,
1988).

Mahmut Celebi
Cami

Osmanlh

1442 yilinda Candarli Mahmut Celebi tarafindan insa ettirilmis olup, Ayasofya ile Yenisehir
Kapi arasinda yer almaktadir (Eyice, 1988). Yesil Cami'nin kii¢iik bir 6rnegidir, giintimiizde
de cami olarak kullanilmaktadir (Sen, 1998).
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14. ylizyilin ikinci yarisi ile 15. yiizyilin ilk yaris1 arasinda inga edildigi diistiniilen yapz iki
I. Murat Osmanl kubbelidir (Sen, 1998). Restore edildikten sonra giiniimiizde hediyelik esya ve ¢ini satisinin
Hamami yapildig1 ve dinlenme yeri olarak kullanilan yap1 ve agik alani turizme kazandirilmastir.

Mahmut Celebi Cami karsisinda yer alan, 14. ve 15. ylizyillar arasinda yaptirildig:

diisiiniilen yapmnin koseleri egik kesildiginden dolay1 orta béliimiinde bir sekizgen
I1. Murat Osmanl olusmustur (Sen, 1998). Kiiltiir ve Turizm Bakanlig1 tarafindan 2003 yilinda restore edilen
Hamami yap1 giiniimiizde de aymn isleviyle kullanilmaktadir.

2014 yilmin baslarinda Bursa Biiyiiksehir Belediyesi'nin “Tarihi Kiiltiirel Miras1 Tespit ve
Havadan Fotograflama Calismalar1” esnasinda Iznik Gélii igerisinde, kiyidan yaklasik 50 m
iznik Sualtt agikta, 2 m derinlikte su altinda kalintilar1 kesfedilen bazilikada 2015 yilindan itibaren yiizey
Bazilikas1 arastirmalar1 ve kazilar baglamistir (Sahin, 2015; Sahin, 2017; Sahin, 2019). Bu arastirmalar
sonucunda; MS 4. yiizyil sonlarina tarihlenen dogu-bati dogrultulu, yaklasik 41x18 m
Ol¢iilerindeki bazilika, diinyada en 6nemli on arkeolojik kesif arasinda yer almaktadur.

iznik Kenti; gecirdigi depremler, ugradigi sayisiz kusatmalar ve yanginlarla biiyiik hasarlar
gormiistiir. Bu nedenlerle kentte anit niteligindeki eserler disinda, konut 6rnegi anlaminda
yerlesime 6zgii herhangi bir yap1 giiniimiize ulasmamuistir. Sadece yakin zamana kadar
Sivil mimari Tekel Binasi olarak kullanilan yap1 ayakta kalabilmistir. Iznik’teki Erken Cumbhuriyet
ozellikler Dénemi’ne ait Tekel Binast restore edilerek Iznik Kaymakamligy, kiiltiir ve kongre merkezi
olarak kente kazandirilmustir. iznik’in ipekgilikle tinlii oldugu dénemlerde, kagir bodrum
katina sahip evlerin iki kath oldugu ve iist katlarin koza islemleri i¢in kullanildig:
bilinmektedir. Havalandirma ve giinesten maksimum yararlanabilmek i¢in ¢ok genis ve sira
halinde pencerelere sahip evler giiniimiize ulasamamus sivil mimari 6zelliklere sahiptir.

1964 ve 1981 yillarinda baglatilan, I. ve II. Dénem olarak degerlendirilen Iznik Cini Firmlart
Kazis1 ¢alismalari sonucunda; II. Murat Hamami'nin dogusunda, Iznik cinicilik tarihi

Cini Firinlan Osmanl agisindan oldukg¢a 6nemli olan ¢ok sayida firin ve atdlye unsurlari agiga g¢ikarilmistir
(Demirsar Arli, 2018). Glintimiizde kalintilari goriilebilen ¢ini firinlary, kentin Onemli
arkeolojik peyzaj alanlarindandar.

4.4 iznik Kentinde Kiiltiirel Mirasin Siirdiiriilebilirligi Kapsaminda Saptanan Sorunlar ve Olanaklar

[znik kenti sahip oldugu arkeolojik degerleri ve anitsal yapilari ile 5nemli bir kiiltiirel miras alanudur. Sahip
oldugu 6zgiin kimlik unsurlar ile 6nemli bir turizm kenti olan arastirma alaninda koruma-kullanma-
yasatma ve gelistirme ilkeleri baglaminda ve yapilan SWOT analizi sonucunda, kentin mevcut sorunlari
ve olanaklar1 belirlenerek, kiiltiirel mirasin siirdiiriilebilirligine yonelik stratejilere dikkat cekilmistir.
Alanda belirlenen sorun ve olanaklar, SWOT analizindeki saptamalar ve iiretilen stratejiler 1/1000 6lgekli
Koruma Amach Uygulama Imar Plar hiikiimleri temelinde ele alinmistir.

Iznik; ev sahipligi yaptig1 dért farkli dénemin mimari 6zelliklerini giiniimiize tasiyabilen ve ii¢ farkl
donemde bagkentlik yapmis nadir kentlerdendir. Tarih boyunca bir bagkent, kervan sehri, ilim ve kiiltiir
merkezi, dini merkez olan Iznik, kiiltiir turizmi agisindan énemli bir potansiyele sahip olup, Hiristiyan
inancina gore baridirdig kutsal yapilarla da inang turizmi agisindan 6énemli bir merkez konumundadir.
Kentin sahip oldugu turizm potansiyelini kullanabilmesi ve bu potansiyelden halkin gelir kaynagi olarak
yararlanabilmesi icin kiiltiirel miras degerlerinin korunmasi ve baglamina uygun olarak giiniimiize
kazandirilmas: hedefinde gerek halkin gerekse ziyaretcilerin koruma-kullanma dengesine yonelik
farkindalik diizeylerinin artirilmasi esasina dayali katilmcr yaklasimin benimsendigi biitiinciil ve
kapsayiar stratejilerin plan ve uygulama hiyerarsisine dahil edilmesi 6nem tagimaktadir.

Tarihi kentlerde koruma odakli kapsamli ve biitiinciil kent planlamalari, tasarim yaklasimlar: ve yonetim
anlayis1 kiiltiirel miras degerlerinin gelecek kusaklara aktarilmas: hedefindeki en Onemli
gereksinimlerdendir. Iznik kentindeki arkeolojik alanlar ve anitsal yapilar tek yap1 dlgeginde korunmanin
yani sira gevreleriyle ve birbirleriyle iligskilendirilecek tasarimlar dahilinde diistiniilmeli, anitsal yapilar
arasindaki yollar trafikten kaynaklanan zararlari en aza indirgemek icin yayalastirilmali, binalarin dig
mekanlar iliskilendirilerek ortak kamusal alanlar olusturulmalidir. Iznik Surici Yerlesim Bolgesi 1/1000
olgekli Koruma Amacli Uygulama Imar Plani hiikiimlerinde belirtildigi gibi; “arkeolojik ve mimari degeri
yiiksek tarihi eserlerin, Roma/Bizans, Osmanli ve son dénemini en giiclii birlikte yansitabilecek tarihi odaklarin
mevcut yapilasma iginde kaybolmamas: icin algilanmalarint kolaylastiracak sekilde cevrelerinin agilmasi ve
degerlendirilmesi icin dzel proje alanlar1 gelistirilebilir.” seklinde agiklanmis olup, hazirlanacak peyzaj tasarim
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projeleri Koruma Bolge Kurulu'ndan onay alindiktan sonra uygulanabilecektir. Bu baglamda arastirma
alaninda 6rnek uygulamalar yer almakta olup bu c¢alismalarin kent biitiintinde yayginlastirilmas: 6zel
onem tagimaktadir. Yesil Cami bahgesi giintimiizde Iznik Miizesi olarak kullanilan Niliifer Hatun Tmareti
ve yakin gevresi ile biitiinlestirilerek, olusturulan yiiriiyiis yollar1 ve oturma alanlari ile kentin 6nemli
ziyaret merkezleri arasinda yer almaktadir. Yine bu uygulamalar kapsaminda kullanilan bitki standartlar1
0zgiin dokunun siliietini kapatmayacak ve algilanmay1 zorlastirmayacak sekilde “surlara zarar verebilecek
veya siliietini etkileyebilecek tiirden agac ve bitki dikilemez” seklindeki koruma amagh uygulama imar plani
hiikiimlerine uygun olmali ve plan hiikiimlerinde bitki kullanimi surlarmn yan sira arkeolojik alanlar1 ve
diger kiiltiir varliklarini da kapsayacak sekilde genisletilerek ele alinmalidir.

Kenti gevreleyen surlara yakin karayollarindaki yogun trafik akisi sonucu meydana gelen titresimler
surlardaki taglarin kaymasina ve tahribatina neden olmaktadir. Surlarin ve kent icerisindeki diger tarihi
yapilarin ¢evresinde trafik sonucu olusan gazlar da bu yapilarin yiizeylerini olumsuz etkilemektedir. Bu
nedenle, sur cevresinde yesil alan diizenlemeleri yapilmali ve trafik yogunlugu en aza indirilmelidir. Ayn1
zamanda kent surlarmin yani sira diger arkeolojik alanlarin ve anitsal yapilarin yakin ¢evresi yayalastirma
calismalari ile trafikten arindirilmis bolgelere doniistiiriilerek, trafigin neden oldugu zararlar1 en aza
indirmek, kent biitiiniinde yapilacak galismalar igin 6nem tasityacaktir. Olusturulacak bu alanlar aym
zamanda kentin 6nemli turizm ve rekreasyon alanlar1 olarak kentsel agik-yesil alan sisteminin énemli
bilesenleri haline gelebilecektir. Koruma amagh uygulama imar plani hiikiimlerinde de yer aldig gibi”
sur koruma alanlarinda kamu yarar1 diginda hig bir uygulamaya izin verilmez, bu alanlar icin gelistirilecek peyzaj
tasarim projeleri Koruma Bolge Kurulunca onaylanmak kosulu ile uygulanir”. Yapilan SWOT analizinde Iznik
kentinin sahip oldugu arkeolojik degerlerin ve dogal peyzaj 6zelliklerinin birlikteligi, kentin turizm
potansiyelini gelistirme yoniinde sundugu firsatlar kapsaminda ele alinmistir. Bu baglamada dogal ve
kiiltiirel peyzajlarin biitiinciil olarak degerlendirilmesini amaglayan turizm rekreasyon amach giizergah
ve rotalarin olusturulmasi, yaya bolgesi calismalar1 ve bisiklet yollarmin yayginlastirilmas: arastirma
alaninin dogal ve Kkiiltiirel yapisiyla uyumlu uygulamalarin basinda gelmelidir. Ulagim master planlari
dahilinde degerlendirilecek bu tiir uygulamalar koruma amagh uygulama imar plani hiikiimlerinde de
aciklanarak kiiltiirel miras alanlar1 arasinda baglantiliigin saglanmasinda/gii¢lendirilmesinde etkin
¢oziimler arasinda yer almaktadir. Koruma amagh uygulama imar plani hiikiimlerinde ulasim master
plan “yalniz yayalara acik yollari, gerektiginde tasit girebilen yaya yollarini, bisiklet yollarini, parklanma alanlarim
(tasit-bisiklet-elektrikli araglar vb.) tek wve cift yonlii yollart yaya-meydan-kiiltiivel miraslarin kurgusunun
tasarlandi$ gezi giizergahlarini, dinlenme/bekleme noktalarini, yaya yollarindaki-meydanlardaki-bekleme dinlenme
noktalarindaki kent mobilyalarimin tasarimlar: ve konumlarina iliskin diizenlemeleri icerecektir.” ifadesiyle yer
almaktadir. Dogal ve kiiltiirel peyzaj degerlerine iliskin koruma anlayisi da bu biitiinliik icerisinde ele
alinmalidur.

Tarihi kent surlari ile gevrili olan Iznik kentindeki diizensiz yapilasma bigimi 6zgiin kent plani ve kimlik
Ogelerinin biitlinltigli tizerinde baskilar yaratmakta ve turizme kaynak teskil eden bu degerlerin kent
icerisinde algisini olumsuz yonde etkileyerek, kent siluetindeki vurgusunu zayiflatmaktadir. Bu
kapsamda Iznik kent merkezinde Ayasofya Cami ve yakin gevresindeki yogun ve diizensiz yapilasmadan
kaynakli sorunlar 1995-1996 yillarinda Kiiltiir ve Turizm Bakanligi’'nin uyguladigl proje kapsaminda
giderilmistir. Ayasofya Cami ve gevresi yesil alan diizenlemesi ile kusatilarak kent merkezinde vurgulu
bir mekan haline getirilmistir. Koruma Amagh Uygulama Imar Plam hiikiimlerinde bu tiir uygulamalar
icin; “Iznik ilcesi stmirlart icerisinde, tarihi dzelligi olan ve giiniimiiz kent mimarisine olumlu katki yapacak olan
sivil mimari ozellikli yapilanmalar, bu plan alam iginde 6zgiin mimari ve malzeme kullanilarak ve plan notlar: esas
alinarak yapilabilir.” seklinde agiklanmistir.

Zaman igerisinde kent igerisindeki imar g¢alismalarindan kaynaklanan kaldirim ve yol kotlarindaki
artislar, baz1 anitsal yapilarin girislerinin yol kotunun altinda kalmasina neden olarak hem estetik hem de
islevsel bozukluk yaratabilecek sorunlar meydana getirmistir. Bu baglamda kentin 6zgiin arkeolojik kent
dokusu dikkate alinarak, kentsel yapiya uygun cadde ve sokak peyzajlarina iliskin standartlarinin
belirlenmesi ve uygulama siireglerine dahil edilmesi kentsel kiiltiirel mirasin kimlige uygun bir sekilde
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siirdiiriilebilirligi baglaminda 6nem tegkil etmektedir. SWOT analizinde zayif yonler kapsaminda one
cikan gorsel kirlilik nedenleri arasinda yer alan standart disi1 tabela kullanimi i¢in koruma amach
uygulama imar plan1 hiikiimleri yol gosterici olmaktadir. Hiikiimler arasinda yer alan “tabela boyutlar:
diikkdn cephesinin 1/3’ini gecemez. Asilacak tabela diikkdnin tavan doseme seviyesini asamaz. Renk segimlerinde
yapr ve cevre uyumu aranmast esastir.” ilkesi dikkate alinmali, kentin tarihi dokusuyla uyumlu tabela
standartlarinin kullanimina 6zen gosterilmelidir.

5. Tartisma ve Sonug

Anadolu'nun en 6nemli Hellenistik kentleri arasinda yer alan Iznik; Roma Imparatorluk Dénemi'nde
gorkemli bir sehir, Bizans Dénemi'nde iki Okiimenik Konsil'i (325 ve 787) agirlayarak énemli bir dini
merkez, Osmanli Donemi'nde ise kentin adiyla anilan ¢ini iiretim merkezi olarak diinya kiiltiir tarihinde
onemli bir yere sahip olmustur. Prehistorik donemlerden itibaren farkli uygarlik ve kiiltiirel yasam
bigimlerine ev sahipligi yapmus olan Iznik, dogal ve tarihi degerleri, 6zgiin arkeolojik peyzaj 6zellikleri,
farkli kiiltiir katmanlari ile sahip oldugu turizm kaynak degerleri yoniiyle korunmasi gereken bir kiiltiirel
miras alanidir. Kentin, koruma oncelikli alan statiisii 6zelligi ile turizm agisindan degerlendirilmesi 6zel
Oonem tasimaktadir.

iznik kentindeki tarihi kent kimligi unsurlar1 tarimsal odakli geleneksel yasam bigimi, yakin cevresindeki
tarim alanlar1 ve Iznik Gélii ile biitiinleserek giiniimiize ulasmis olup, kiiltiirel siirekliligin bir gostergesi
olarak deger tagimaktadir. Inang turizmi agisindan kentin sahip oldugu potansiyelin yani sira, kiiltiir
varliklarina kazandirilan yeni islevler ile arttirilan turizm potansiyeli ile ¢ini tiretim ve satis faaliyetlerinin
desteklenmesiyle yerel halkin alandan ekonomik fayda elde etmesi saglanmistir. Dolayisiyla koruma ve
siirdiiriilebilirlige yonelik farkindaligin olusmasinda halkin ve tiim paydas katilimmin saglandigi ve
yayginlastirildigi ¢alismalarin alan yonetim planlarina dahil edilmesi ve genisletilmesi biitlinciil gelisim
agisindan 6nem tagimaktadir.

Tiirkiye’de, arkeolojik peyzaj 6zelliklerine sahip alanlar énemli bir orana sahiptir. S6z konusu bdélgeler,
gecmis uygarliklar ve yasam kiiltiirleri ile kentsel ¢evre olusumuna 6nemli veriler olusturan alanlardir.
Arkeolojik peyzajlarin korunmasi konusunda diger kiiltiir varliklarna gore zorluklar daha fazladir. Bu
baglamda yiiriitiilen bilimsel arastirmalar ve tespit siirecinin de ¢ok uzun vadeli olmasi miidahale
yaklasimlariin belirlenmesinde de kisitlayici olmaktadir (Tandogan&Erdogan, 2020). Kentsel gelisim
baskisi, tasima Kkapasitesi {iizerinde gergeklestirilen turizm aktiviteleri, korumaya yonelik
farkindaliklardaki eksiklikler basta olmak iizere arkeolojik peyzajlarin korunmasi ve yonetimi ¢ok yonlii
yaklagimlar gerektirmektedir. Bu baglamda Iznik kentindeki arkeolojik peyzajlar kentsel ve bolgesel
olcekteki kalkinma ve alan kullanim planlamalarindan direkt etkilenebilecek hassas alanlar olarak dikkate
alinmalidir. Bu alanlar, planlama ve tasarim g¢alismalarinda turizm amagh erisilebilirlikleri saglanirken
bilimsel degeri de korumay1 hedefleyen bir yaklasimin gerekliligi ile biitiine dahil edilmelidirler. Tekin
Bellibas ve Tanyeli (2021)’e gore; koruma kaygisi gozetilerek gerceklestirilen planlama ve tasarimlarda
kiiltiir rotalar1 ve giizergahlar gelistirmeye olanak saglayan arkeolojik ve tarihi degerler, kentte turizm
yogunlugunu dagitarak baskiy1 azaltmak igin bir ara¢ olmanin yani sira turizm sirkiilasyonunu ve
cesitliligini artirarak kalkinma olanaklarini gelistirmek igin de bir firsat olarak degerlendirilmelidir. Bu
baglamda Iznik kenti énemli uygulama ornekleri icermekte olup koruma ve turizm igin kapsayici
olanaklara sahip bir kent profili sergilemektedir.

Bu baglamda kente yonelik yapilan bilimsel ¢alismalar kapsaminda; Sen (1998), Yalduz (1999) ve Bodur
(2000) Iznik kentindeki antik dénem yapilarini, tarihi ve dini agidan onemli degerleri incelemis, Sahin
(2020) ise arkeolojik yiizey arastirmalarinda tespit edilen kiiltiir varliklarini, kentin UNESCO Diinya
Kiiltiir Miras1 Listesi'nde yer alma potansiyeli agisindan degerlendirmistir. Ekin Meri¢ (2019) Roma
Tiyatrosu'nu, Foss (2004) Iznik’in Bizans Surlarini, Peschlow (2004) Nikaia/iznik Kiliselerini, Eyice (1949)
iznik’de Bizans kilisesini, Altin, (2020) mezar yapilarini, Géneng, (1993) ise Iznik’de Bizans Dénemi'ne ait
dini yapilar1 yap1 6lgeginde incelemis; Avci, (2005), Cakmak (2019), Caliskan (2019), Goéneng (1993), Akbas
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vd. (2020) ve Sahin (2004) ise Iznik kentini donemsel 6zelliklerine gore irdelemistir. Bu baglamda yapilan
bu calisma Iznik’te yer alan arkeolojik peyzajlari, turizm kaynak degeri potansiyelleri ve kiiltiirel miras
etkilesimi baglaminda ¢ok yonlii bir degerlendirme ile ele almakta olup kent 6zelinde biitiinlesik koruma
ve planlama yaklasimina vurgu yaparak diplinler aras1 bir bakis agis1 gelistirmistir.

Kiiltiirel] miras, arkeolojik degerler ve turizm arasindaki iliskinin yiriitiilmesiyle ilgili uygulama
deneyimlerinin paylasilmasi ve yeni yaklasimlar izlenerek koruma odaginda olusabilecek tehditlerin
yonetilmesi gerekmektedir. Kiiltiirel mirasin siirdiiriilebilirligi konusundaki ortak sorumluluk
cercevesinde, geg¢mis kusaklardan gelecek nesillere somut baglantilar sunan arkeolojik peyzaj
degerlerinden saglanan veriler ile holistik kent planlama yaklasimlar1 ve turizm gelisim planlar
arasindaki iligkilerin disiplinleraras: bakis agisiyla, yeni bilgi ve yontemlerle giiglendirilmesine dayali
yaklasimlarin hayata gegirilmesine, mevcut wuygulamalarin ise yayginlastirilmasina ihtiyag
duyulmaktadir.

Tesekkiir ve Bilgi Notu

Destek Bilgi: Bu ¢alismanin hazirlanmas: siiresince herhangi bir bireyden ya da kurumdan ayni ya da
nakdi bir yardim/destek alinmamustir.

Etik Onay1: Makalede, ulusal ve uluslararasi arastirma ve yayin etigine uyuldugunu yazarlar beyan eder.
Aksi bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and
Sports Sciences Dergisinin hi¢bir sorumlulugu olmayip, tiim sorumluluk makale yazarlarina aittir.

Etik Kurul Onay1: Bu calisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir.
Cikar Catismasi: Makalede herhangi bir gikar catismasi ya da kazanci yoktur.

Arastirmacilarin Katki Orani: Calisma, iki yazarin katkisi ile hazirlanmistir. Katk: oranlars; 1. Yazar = %65
2. Yazar = %35
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Oz

Bu calismamin amact dagcilik faaliyetlerine katilan bireylerin, agik alan rekreasyon aktivitesi olarak dagcilig: tercih etme
nedenlerini, dagciliin kisisel gelisimlerine katkisini, is ve 6zel yasamlar iizerine etkisini belirleyerek; dagcilik faaliyetlerinin
bireylerin yasam doyumu ile bir iliskisinin olup olmadiginin tespit edilmesidir. Bu amag dogrultusunda nitel arastirma yontemi
kullamilarak Izmir'de faaliyet gdsteren bir dagcilik kuliibiine iiye, 27 katilimcr ile yart yapilandirlmg  goriisme
gerceklestirilmistir. Goriismeler neticesinde, bireylerin dagcilik etkinliklerine katilim amaclart arasinda dogada zaman gegirmek,
spor yapmak, sosyallesmek, risk, macera, heyecan, mutluluk, miicadele, adrenalin ve benzenleri yer almaktadir. Dagcilik
faaliyetlerine katilimin bireylerin hayatinda 6nemli bir yere sahip oldugu, kesfetmeye, sosyallesmeye, kendini dinlemeye ve ruhen
yenilenmeye katkisimin oldugu goriilmiistiir. Bu amaclar dagcilik ile ugrasanlara huzur ve mutluluk saglamakta ve bireylerin
yasam doyumlarma yonelik olumlu bir etki olusturmaktadir. Sonug olarak bireylerin dagcilik faaliyetlerine katilimlar: ile elde
ettikleri yasam doyumlar: arasinda olumlu bir iligkinin oldugu gozlenmistir. Yasam doyumu, mutlulugun veya 6znel iyi olusun
“biligsel” bir kavramsallagtirmas: olarak goriilmektedir. Bununla birlikte kiginin ihtiyaclarini, hedeflerini ve isteklerini yerine
getirme yargilarini icermektedir.
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Abstract

The aim of this study is to determine the reasons why individuals interested in mountaineering sport prefer mountaineering as
a leisure (recreation), the contribution of mountaineering sports to their personal development and its effect on their professional
and personal lives; and whether mountaineering sport has a relationship with the life satisfaction of individuals. For this purpose,
semi-structured in-depth interviews were conducted with 27 participants who are members of a mountaineering club operating
in Izmir. As a result of the interviews, the purposes of participation in mountaineering activities include spending time in
nature, doing sports, socializing, risk, adventure, excitement, happiness, struggle, adrenaline and the like. It has been determined
that mountaineering sport has an important place in the lives of individuals and contributes to discovery, socialization, listening
to oneself and spiritual renewal. These aims provide peace and happiness to those who are engaged in mountaineering sports and
have a positive effect on the life satisfaction of individuals. As a result, it has been observed that there is a positive relationship
between individuals’ participation in mountaineering activities and their life satisfaction.

Keywords: Life Satisfaction, Mountaineering, Recreation, Leisure, Sports Tourism

* Bu calisma igin Dokuz Eyliil Universitesi Sosyal ve Begeri Bilimler Arastirma ve Yaymn Etik Kurulu’'ndan 03.03.2022/14 tarihli
ve E-47186682-204.01.07-207278 sayil1 "Etik Kurul Onay1" alinmistir


https://dergipark.org.tr/tr/pub/atrss

Koba, Y. & Alkan, C. (2023). Agik Alan Rekreasyon Aktivitesi Olarak Dagcilik Faaliyeti ve Yagsam Doyumu iliskisi. GSI Journals
Serie A: Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 205-219

Extended Summary

Recreational activities are defined as experiences, physical, mental or spiritual activities that individuals
prefer to undertake in accordance with their own desire and interests, and those which lead to
experiencing of hedonic emotions (Ragheb & Tate, 1993). Sports and exercises especially constitute the
core area of recreation time physical activities and it has consistently been shown that these activities are
positively associated with contentment, health, quality of life and life satisfaction (Mutz et al., 2021: Dolan
et al., 2014: 1363). Studies show that participation in recreational activities positively affect individuals’
life satisfaction (Ugurlu et al., 2017: 33; Lapa, 2013: 1985). Especially outdoor activities and activities
carried out in forest areas have been found to be significantly associated with life satisfaction (Fleming et
al., 2022: 1). This study was conducted to determine the relationship between mountaineering and life
satisfaction of individuals by identifying the reasons why individuals having an interest in the
mountaineering sport prefer mountaineering as a recreational activity, the contribution of this sport to
their personal development, and its impact on their work and private lives. In order to gain data for the
research study, mountaineering clubs were contacted to access individuals engaged in mountaineering
sports. Once reaching out to these individuals, the data was collected by administering questionnaires in
person or by phone or e-mail with those who did not prefer to meet face to face due to the pandemic
conditions. A total of 15 questions were prepared by the researchers to be asked to the participants, six of
which were demographic, nine of which were to measure the relationship between mountaineering and
life satisfaction. The questions were developed in the context of four main themes: “the purpose of
participation in mountaineering activities”, “the significance of mountaineering sports as a recreational
activity”, “the contribution of mountaineering sports to personal development” and “the effect of
mountaineering sports on work and private life”. Using the snowball sampling method in the interview
process, a resource person (mountaineering club member) was reached first, and access to the other
participants were reached from there. With this method, the data was obtained from 27 mountaineers and
evaluated in April 2022. The interviews were held with the members of the mountaineering club in Izmir
and lasted between 15 minutes and 45 minutes. Of the sample, 8 participants were female and 19 were
male. The age distribution was 34 to 67, with middle-aged and above participants being the majority. It
was seen that the duration of the participants” interest in mountaineering varied between 3 years and 39
years, while 18 participants have been involved in mountaineering for more than 5 years. The participants
of the research, consisting of 27 persons, have a heterogeneous structure in terms of occupation, age,
education, income, marital status and duration of interest in mountaineering sports. Participants” decision
making process for interest in mountaineering was seen to involve love of nature, desire to be in nature
and recommendations by a friend. When satisfaction of life theories are examined, it is seen that the
findings of this study related to participants interested in mountaineering sports are in parallel with the
available life satisfaction theories. The desire to socialise and spend time in nature being among the main
purposes of individuals participating in mountaineering activities overlaps with the theory. Aristotle, one
of the first and most important activity theorists, states that happiness is a product of human activity.
According to activity theory, happiness is an involuntary result of intentional activities (Diener, 1984: 564).
According to the findings, the level of satisfaction and happiness achieved by individuals participating in
mountaineering activities is supported by activity theory.

The purpose of participation in mountaineering activities: Socialisation, the desire to meet new people and
the love of nature are the main objectives among participants. In addition, participants stated that they
practice mountaineering for the reasons such as escaping the stress and noise of urban cities, spending
time in nature, wanting to get away from people, the feeling of peace and freedom experienced by being
in nature, mental relaxation, meditation, healthy life, adrenaline and discovering their own limits.

The significance of mountaineering as a recreational activity: It is seen that mountaineering affects the

lives of the participants positively and adds meaning. Especially in their daily lives, they are calmer, more

positive, disciplined, feel vigorous and energetic, their health is affected positively and their joy of life

increases. In addition, while the feeling of confidence of belonging to a group brings happiness to

participants, it is seen that their life satisfaction is positively affected by the accumulation of good
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memories. Mountaineering activities allow individuals to experience things they have never experienced
before, and thus it is seen that they have the feeling that shortcomings in their lives are fulfilled and that
they feel happy for the opportunity for once in a lifetime experiences.

Contribution of mountaineering to personal development: From the statements of participants, it is
understood that mountaineering affects the personal development of individuals positively, and they
become more social and extroverted, self-confident, resilient, conscious, organised, disciplined and highly
motivated individuals. Mountaineering provides individuals with the opportunity to realise themselves,
allows them to challenge their own limits and contributes to the development of their personal skills. The
harsh natural conditions in mountaineering activities increase the strength and endurance of individuals
and lead them to support each other, thus increasing people’s sense of trust towards each other. In line
with the findings of the study, individuals engaged in mountaineering have developed personally over
time, and this development has a positive impact on their life satisfaction by making individuals happier
and more self-confident.

The effect of mountaineering on work and private life: Mountaineering provides the opportunity for
individuals to relax, get away from stress and feel happy, and this positively affects other aspects of their
life. The discipline required by mountaineering is also reflected in the work and private lives of
individuals, and it is seen that it increases their level of success, especially in work life. Individuals who
live in a planned and organised manner are seen to have the opportunity to spend more productive time
with their families. It is understood from the statements of participants that friendships gained while
mountaineering have had a positive effect on work and private life. As spending time in nature calms
people and is peaceful, this also reflects positively on all areas of one’s life. The individual, who is happy
in one area of his life, reflects this happiness in other areas and allows the person to view events in a more
tolerant manner. As a result, the small amount of happiness experienced during mountaineering activities
is reflected in other areas of life, showing a snowball effect. The positive effect of mountaineering on work
and private life also has a positive impact on life satisfaction, in general.

The results of this study are in parallel with other studies cited in the discussion section. In conclusion, it
can be stated that there is a positive interaction between mountaineering and life satisfaction. This research
study was carried out with 27 members of a mountaineering club in Izmir. It is recommended at that in
the future, the sample of the study can be expanded and comparative analyses can be carried with different
mountaineering clubs in other cities.
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1. Giris

Bos zaman Latince “Licere” kelimesinden gelmekte olup uygun, 6zgiir, serbest, izinli olmak anlaminda
kullanilmaktadir (Vogel, 2011: 3). Aristo tarafindan ise insanlar1 mutlu edecek, diisiinmeye sevk edecek
ve gelismelerini saglayacak bir zaman dilimi olarak agiklanmistir (Kiliglar ve Sahin, 2020). Bos zaman
aktiviteleri bireylerin kendi istekleri ve ilgi alanlarina gore tercih ettigi, kisiye hedonik duygular yasatan,
deneyimler, fiziksel, zihinsel ve ruhsal aktiviteler olarak tanimlanmaktadir (Ragheb & Tate, 1993). Tercih
edilen bog zaman etkinliginin tiirii bireyin kisisel 6zelliklerine gore degismektedir. Rogers ve Morris
(2003), sekiz faktdr ve 73 ifadeden olusan Rekreasyonel Egzersiz Giidiileme Olgegini gelistirmislerdir. Bu
sekiz faktor igerisinde, fiziksel durum ve psikolojik durum, beceri, dis goriiniim, sosyallesme, yarisma,
eglenme ve diger beklentiler yer almaktadir.

Tillman (1974), bireylerin bos zaman ihtiyaglarini incelemis ve ihtiya¢ siralamasin1 macera, rahatlama,
kagis ve fantezi gibi yeni deneyimler; taninma ve kimlik; giivenlik (susuzluktan, agliktan veya acidan uzak
olmak); hakimiyet (baskalarmni yonlendirmek veya birinin cevresini kontrol etmek); tepki ve sosyal
etkilesim, bagkalariyla iliski kurmak ve tepki vermek; zihinsel aktivite (algilamak ve anlamak); yaraticilik;
baskalarina hizmet (ihtiya¢ duyulan ihtiyag) ve fiziksel aktivite olarak belirlemistir. Bos zaman
aktivitelerini diger faaliyetlerinden ayiran anlamlar, zevk, Ozgiirliik, dis baskinin olmamas: ve
bagkalarindan ziyade kendi i¢in ¢aba gostermesiyle iligkilidir. Ayrica olumlu rol deneyimlerinin zevkli
deneyimler olmasi gerektigi icin keyif almanin énemini vurgulanmaktadir (Mobily, 1989: 13). Ozellikle
spor ve egzersizler, bos zamandaki fiziksel aktivitenin ¢ekirdek alanini olusturmaktadir ve bu
aktivitelerin, mutluluk, saglik, yasam kalitesi ve yasamdan memnuniyet ile pozitif olarak iligkili oldugunu
tutarl bir sekilde gostermistir (Mutz vd., 2021: Dolan vd., 2014: 1363).

Bireylerin bos zamanlarimi nasil degerlendirdigini etkileyen birden fazla faktor bulunmaktadir. Bunlarin
arasinda bireysel faktorler (bireyin yasaminin asamas, ilgi alanlari, tutumlari, yetenekleri, yetistirilme
tarz1 ve Kkisiligi), bireylerin i¢inde bulunduklar: kosullar ve durumlar (pargas: olduklar: sosyal ortam,
kullanim siireleri, isleri ve gelirleri) ve bireye sunulan firsatlar ve destek hizmetleri (kaynaklar, tesisler,
programlar ve faaliyetler; kaliteleri, cekicilikleri ve onlarin yonetimi) yer almaktadir (Torkildsen, 2005:
123). Ewert (1984: 249) bireylerin genellikle taninma, kagma veya sosyallesme gibi digsal nedenlerle daga
tirmanmaya basladigini ileri stirmiistiir. Birey eger aktiviteye devam ederse bu motivasyonlar nese, kisisel
testler ve karar verebilme gibi daha i¢sel bir temele doniismektedir.

Motivasyon teorileri arasinda Maslow'un ihtiyaglar hiyerarsisi, insanlarin bos zaman ve eglenceden ne
aradiklarini kesfetmede yardimci olmaktadir. Bireylerin davranislari, kisilige ve cevreye (hem biyofiziksel
hem de sosyoekonomik) baglidir. Bos zamani is yasamindan ayiran nokta, segme 6zgiirliigii, aktivite, yer,
uygulanan fiziksel, zihinsel ve duygusal ¢cabanin yogunlugudur. Yapmay: sectigimiz aktivite birey olarak
iginde bulundugumuz yasam asamasina baghdir. Ayni sekilde elimizdeki zaman da farkh firsatlar: ortaya
¢ikarmaktadir. Bos zaman basitce istedigimiz gibi gegirebilecegimi mevcut zaman olarak
tanimlanabilmektedir. Rekreasyon ise “bos zamanimiz” ile bu sirada ne yaptigimizi tanimlamaktadir.
Kalan veya harcanabilir zamanimizi nasil degerlendirecegimize dair segenegimiz oldugunda ise
katildigimiz secilmis aktiviteler ortaya ¢ikmaktadir (Broadhurst, 2003: 3).

Bos zaman etkinlikleri i¢inde temel psikolojik ihtiyaglarin karsilanmasi yoluyla kazanilan gelisim
firsatlar, etkinliklere katilimin iyilik hali tizerindeki olumlu etkileri i¢in bir a¢iklayicit mekanizmay: temsil
etmektedir. Leversen vd. (2012) yaptig1 calismada bos zaman etkinlikleri sirasinda, genglerin bir konuda
iyi olma ve/veya iyi hissetme, meydan okuma ve becerilerini gelistirme firsatlar1 elde ettikleri
saptanmustir. Yeterlilik ihtiyac1 karsilandi8y, bireyler psikolojik 6diiller kazanabildiklerini, etkili hareket
edebileceklerini ve hedeflere ulasabileceklerini hissedebilirler ise yasam doyumlarmn arttig:
belirtilmistir.

Modern ¢agda bireyler hayatta kalmak i¢in ¢ok fazla fiziksel ve zihinsel ¢alisma yapmak zorundadirlar,
bu da yorgunluga neden olmaktadir. Dinlenme yoluyla, kaybolan canlilif1 veya enerjiyi yeniden
kazanmak isteyen bireyler, kaybedilen giicii yeniden kazanmak, nese, ferahlik ve tatmin duygusu elde
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etmek icin rekreasyonel faaliyetlere katilmaktadirlar. Rekreasyon, bir bireyin bos zamanlarinda veya
calisma saatleri disinda yaptig faaliyetlerle ilgilidir. Bu nedenle, genellikle bos zaman etkinligi olarak
adlandirilir (Gulam, 2016: 157). Rekreasyon, insanlarin bog zamanlarinda yapmay tercih ettikleri aktivite
(veya yoklugu) olarak tanimlanir. Fiziksel, bilissel, duygusal ve sosyal bilesenleri iceren ¢ok yonlii olmakla
birlikte spor, sanat, acik hava rekreasyonu ve bir dizi baska aktiviteyi izlemek veya bunlara katilmak
olarak kendini gostermektedir (Broadhurst, 2003: 2). Yapilan ¢alismalar gostermektedir ki rekreasyonel
aktivitelere katilim bireylerin yasamdan doyum almalarini olumlu yonde etkilemektedir (Ugurlu vd.,
2017: 33; Lapa, 2013: 1985).

2. Literatiir Taramasi

Yasam doyumu, mutlulugun veya 0Oznel iyi olusun “bilissel” bir kavramsallastirmasi olarak
gortilmektedir. Bununla birlikte kisinin ihtiyaclarini, hedeflerini ve isteklerini yerine getirme yargilarim
icermektedir (Sirgy ve Uysal, 2016: 487). Yasam doyumu, bir kisinin bir biitiin olarak yasaminin genel
kalitesini olumlu olarak degerlendirme derecesidir. Bagka bir deyisle, kisinin yagadig: hayat1 ne kadar
sevdigi ile iligkilidir. Yasam doyumunun giliniimiizdeki esanlamlilari: "mutluluk” ve "6znel esenlik" tir.
‘Mutluluk' kelimesi yerine yasam doyumu terimini kullanmanin sebebi kavramin 6znel karakterini
vurgulamasindan kaynaklanmaktadir. Mutluluk kelimesi ayn1 zamanda nesnel bir iyiyi ifade etmek igin
de kullanilirken, yasam doyumu teriminin “6znel iyi olus” etiketine gore avantaji bulunmakla birlikte,
yasam doyumunun mevcut duygulardan veya belirli psikosomatik semptomlardan ziyade yasamin genel
bir degerlendirmesini ifade etmektedir (Venhooven, 1996: 9).

Bireylerin yapti1 sosyal aktiviteler, agik hava ve spor aktiviteleri yasam doyumunu olumlu sekilde
etkilemektedir (Ragheb & Griffith, 1982: 300). Ozellikle agik hava etkinlikleri, ormanlarda yapilan
aktiviteler yasam doyumu ile 6nemli dlgiide iliskilidir (Fleming vd., 2022: 1). Bununla birlikte arkadaslarla
gezmek, spor yapmak, tatil gezilerine ¢itkmak da yasam doyumunu olumlu yonde etkilemektedir
(Schmiedeberg & Schroder, 2017: 148). Sener vd.’nin (2005) yaptig1 calismada bos zaman etkinliklerine
katilimin, kisilerin yasam doyumu iizerine olumlu etki ederken psikolojik olarak da pozitif etki yarattig1
tespit edilmistir ve yasam doyumunun, sosyal etkinliklere katilim diizeyi, sosyal etkinliklere katilimdaki
degisiklik, bireyin yasamindaki diizenlemeler, 6nemli yasam olaylari, yas, cinsiyet, emeklilik, egitim
diizeyi, gelir diizeyi, saghk durumu, medeni durum, aile yasami, toplumsal yasam ile ilgili oldugu
belirtilmistir. Chen vd. (2014), eglence turizminin yasam doyumu iizerindeki etkisini incelemis ve bos
zaman seyahatinin yasam doyumu tiizerinde olumlu etkileri oldugunu saptamiglardir. Bununla birlikte
cikilan seyahatlerin is stresi ile miicadele etmekle kalmadig1, ayn1 zamanda bos zaman gezisine ne kadar
uzun siire gikilirsa, yasanan yasam doyum diizeyinin o kadar yiiksek oldugunu saptamiglardir.

Bos zaman etkinlikleri i¢inde temel psikolojik ihtiyaglarin karsilanmasi yoluyla kazanilan gelisim
firsatlari, etkinliklere katilimin iyilik hali tizerindeki olumlu etkileri i¢in bir aciklayict mekanizmay1 temsil
etmektedir (Leversen vd. 2012). Genel olarak, bos zaman hizmetleri, bos zaman arayan bireylerin
ihtiyaglarimi karsilamak ve stirdiirmek igin gerekmektedir. Bireyleri bos zaman faaliyetlerine daha fazla
katilmaya tegvik etmek i¢in miidahaleler ve bu miidahalelerin nasil yapildigs, aktiviteye katilan bireylerin
yasam memnuniyetini de etkilemektedir (Cho, 2019: 90). Daha spesifik olarak, bos zaman katilimi, bos
zaman memnuniyeti araciligiyla yasam doyumunu etkilemektedir (Chen, 2016: 580).

3. Yontem

Arastirma kapsaminda oncelikle alan yazin incelemesi yapilmis; arastirmanin amaci dogrultusunda
arastirma yontemi olarak, nitel arastirma yonteminin kullanilmasmin uygun olduguna karar verilmistir.
Aragtirmanin veri toplama asamas icin gerekli etik kurulu belgesi Dokuz Eyliil Universitesi Sosyal ve
Beseri Bilimler Arastirma ve Yayin Etik Kurulu tarafindan 03.03.2022/14 tarihli ve E-47186682-204.01.07-
207278 sayiyla diizenlenmistir. Goriisme sorular1 hazirlanirken alan yazinda Diener vd. (1985), Ragheb
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(2005), Soyler (2016), Seving ve Ozel (2018) tarafindan yapilmis calismalardan yararlanilmistir. Veri
toplama amaciyla dagcilik faaliyetlerine katilan kisilere dagcilik kuliipleri aracihigiyla ulasilmis; bu
kisilerden isteyenler ile yiiz yiize, pandemi kosullar1 dolayisiyla yiiz yiize goriismeyi tercih etmeyenler ile
ise telefon araciligiyla ya da e-posta olarak gonderilmis soru formlarmin doldurmas: suretiyle veri
toplanmistir. E-posta yoluyla formu dolduran tiim katihmcilar ile formu doldurma asamasinda, sorularin
anlasilir olmasi agisindan telefon ile goriisme yapilmistir. Arastirmacilar tarafindan katilimcilara
sorulmak tizere ilk altis1 demografik, dokuzu dagcilik ve yasam doyumu arasindaki iliskiyi 6lgmeye
yonelik toplamda 15 soru hazirlanmistir. Sorulara verilen cevaplar degerlendirilerek, “dagcilik ve katilim
amact”, “dagcilik ve hayata kattig1 anlam”, “dagcilik ve kisisel gelisime katki” ve “dagcilik ve is/6zel hayat
tizerindeki etki” olmak {izere dort ana tema belirlenmistir.

Goriismede kartopu yontemi kullanilarak oncelikle bir kaynak kisiye (dagcilik kuliibii iiyesi) ulasarak,
oradan digerler katilimailara ulagilmistir. Bu yontemle 2022 Nisan ay1 igerisinde 27 dagcidan elde edilen
veriler degerlendirmeye alinmistir. Goriismeler Izmir ilinde bulunan dagcilik kuliibii iiyeleri ile yapilmig
olup, 15 dakika ile 45 dakika arasinda stirmiistiir. Yiiz yiize yapilan goriismelerin ses kaydi alinmis, daha
sonra ses kayitlar1 ve arastirmaci notlar1 metne dokiilmiistiir. Elektronik posta ile goriisme formu
gonderilen katihmcilar formlar1 doldurup geri doniis yapmustir. Yetersiz goriilen cevaplarmn oldugu
formlar elenmistir. Elde edilen veriler, tiimevarimsal igerik analizi yapilarak belirli bir tema iizerinde
yogunlasan veriler bir grup altinda degerlendirilmistir. Kodlama yapilirken daha 6nce tanimlanmis bir
kavramsal yap1 bulunmamasi sebebiyle veriler 6ncelikle kavramlastirilms, iliskilendirilmis ve analiz
edilen veriler aracilifiyla kavramlar kodlanmigtir (Giinlii vd., 2009). Verilerin ortak yonleri dikkate
almarak temalar olusturulmustur. En vurgulu metin ¢oztimleri ise, bu arastirmanin izleyen boliimiinde
dogrudan alint1 seklinde metin igine yerlestirilmistir.

4. Bulgular

Katilimcilarm 8’i kadin 19'u erkektir. Yag dagilimlar 34 ile 67 arasinda degismekte olup, orta yas ve lizeri
katilimar ¢ogunluktadir. Katilmcilarin dagalik sporu ile ilgilendikleri siirenin 3 yil ile 39 yil arasinda
degismekte oldugu goriilmekle birlikte, 18 katilimc1 5 yildan daha uzun siiredir dagcilik sporu ile
ilgilenmektedir. Arastirma kapsaminda yer alan 27 kisiden olusan katilimcilar, meslek, yas, egitim, gelir,
medeni durum ve dagcilik faaliyetlerine katilim siiresi bakimindan heterojen bir yapiya sahiptir (Tablo 1).
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Tablo 1. Katilimcilarin Profili

Katilimc1 | Yas | Cinsiyet | Egitim Meslek Gelir Medeni Durum | Ka¢ Yildir

No Durumu Daga

K1 53 Erkek Lisans Insaat Miihendisi 20.001 TL dsti Bekar 6 yil

K2 56 Kadin Lisans Emekli Anaokulu 5.000 TL ve alt1 Evli 9yl
Ogretmeni

K3 40 Kadin Lisans Mimar 5001- 10.000 TL arast | Evli 5yil

K4 60 Erkek Onlisans | Emekli 5001-10.000 TL arast | Evli 13 yil

K5 58 Erkek Onlisans | Emekli 5.000 TL ve alt1 Evli 17 yil

K6 60 Erkek On lisans Emekli 10.001-20.000 TL aras1 | Evli 5yil

K7 53 Kadin Lisans Emekli Hemsire 5001- 10.000 TL arast | Bekar 22 yil

K8 59 Erkek Lisanstistii | Emekli Elektrik- | 10.001-20.000 TL arast | Bekar 10 y1l
Elektr. Miih.

K9 37 Erkek Lisans Sekreter 5.000 TL ve alt1 Bekar 7yl

K10 Kadin Lisans Emekli Bankac Evli

K11 57 Erkek Lisans Emekli 5.000 TL ve alt1 Evli 4yl

K12 52 Erkek Lisans Astsubay 10.001-20.000 TL aras1 | Evli 5yl

K13 -—-- | Erkek Orta | ——- 5001-10.000 TL arast | Bekar 15y1l

O0gretim
K14 59 Erkek Orta Sanayici 20.001 TL st Bekar 3yl
O0gretim

K15 50 Erkek Lisans Devlet Memuru 5001- 10.000 TL arast | Evli 6 yil

Kle 34 Erkek Lisansiistii | Mali Miisavir 10.001-20.000 TL aras1 | Evli 8 yil

K17 54 Kadin Lisans Emekli Muhasebeci | 5001- 10.000 TL aras1 | Evli 12 yil

K18 54 Kadin Lisans Halkla fliskiler | 5001- 10.000 TL arast | Evli 30 yil
Sorumlusu

K19 46 Kadin Onlisans | Muhasebeci 5001- 10.000 TL arast | Bekar 3yil

K20 58 Erkek Lisans Elektrik-Elektronik 10.001-20.000 TL aras: | Evli 25 y1l
Miihendisi

K21 55 Erkek Lisansiistii | Insaat Yiiksek | ------m-mmmm Bekar 25 yildan
Miihendisi fazla

K22 62 Erkek Lisansiistii | Ogretim Uyesi 20.001 TL tistii Evli 29 y1l

K23 55 Erkek Lisanstistii | Tip Doktoru 10.001-20.000 TL aras: | Bekar 39 yil

K24 49 Erkek Lisansiistii | Tip Doktoru 10.001-20.000 TL aras1 | Evli 30 yil

K25 52 Kadin Onlisans | Kamudan Emekli 5001-10.000 TL arast | Evli 5yil

K26 35 Erkek Lisans Grafik Tasarimct 5001- 10.000 TL arast | Evli 6 yil

K27 67 Erkek Lisans Emekli Bankaci 10.001-20.000 TL aras1 | Evli 32 yil

Katillmcilarin dagalik ile ilgilenmeye karar verme nedenleri arasinda; doga sevgisi, dogada bulunma
istegi, arkadas tavsiyesi oldugu goriilmektedir. Katilimcilarin yaslarinin orta yas ve tizeri olmasi da orta
yas ve sonrasinda is ve ¢ocuk sorumluklar1 azalan bireylerin sosyal hayata ilgi duydugunu destekleyen
ifade soyledir;
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“Her tlrlii spora ilgi duyan biriyim, kizim {iniversiteye basladiktan sonra bos zamanlarimi
degerlendirmek icin arayisa girdim. Dag yiiriiyiislerini ¢ok sevdigim i¢in bunu yapabilecek gruplar
arastirdim. Dagcilik kuliibiine {iye olarak ilk adimi1 atmis oldum” (Katilhimei no:1).

20 numarali katilimar ise dagcilik ile ilgilenme kararini sdyle ifade etmistir;

“Hayatin belli donemlerinde, koklii farkl kararlar alarak yenilenme istegi ve yasam enerjimi taze tutma
ihtiyacindan dagcailik ile ilgilenmeye basladim” (Katilimci no: 20).

26 numarali katilima iste kendi ile rekabete deginerek, asagidaki ifadelerle dagcilikla ilgilenme kararini
ifade etmistir;

“Dogada bulundugum siire icinde hissettiklerim ve dagcilik faaliyetlerinde aktiflik 6ncelikle ilgimi gekti.
Daha sonra diger spor dallari ile kiyaslayinca daha kisisel bir spor olmasi, ferdi olarak bir seyleri basarma
hissi ve stirekli kendin ile rekabet halinde olma durumu hosuma gittigi icin dagciliga basladim
diyebilirim” (Katilimci no: 20).

27 numarali katilimcr ise bir tesadiif sonucu dagdan nasil etkilendigini su sekilde ifade etmistir;

“Bir fotografin pesine diistiim. Bir dergide gordiigiim fotografin cekildigi yeri gormeye gittim, dag ¢ok
etkileyiciydi” (Katihimci no: 27).

Katilimcilar, dagciligin dogay1 kesfetme imkani sunmasi, ayni zamanda doga fotograf¢iligina imkan
vermesi nedeniyle de bu sporu tercih ettiklerini ifade etmislerdir.

Katilimcilardan 4 tanesi harig, diger tiim katilimcilar dagcilik kuliibiiniin yaz ve kis egitimlerinden bir
tanesini ya da ikisini birden, baz1 katilimcilar ise Tiirkiye Dagcilik Federasyonu (TDF) tarafindan verilen
egitimleri ve birkag katilimar ise ileri diizeyde egitimler almis olduklarini belirtmiglerdir.

Tablo 2. Temalar ve Siklik Kodlar:

Temalar Kodlar Katilima Toplam
Dagclik ve | Siurlarini kegfetme K1,K2,K3,K5,K6,K8 K11,K14,K17,K18,K19,K20, K21,K22,K26 15
katilim amaa — -
Fiziksel aktivite K3,K6,K7,K8,K11,K14,K17,K22,K24,K25,K26 11
Doga sevgisi K2,K4,K5,K7,K9,K11,K12,K13,K14,K16,K17,K18, 19
K19,K20,K21,K22,K23,K26,K27
Sosyallesme K1,K2,K5,K7,K8,K10,K12,K13,K14,K15,K16,K17,K18,K19,K21,K22,K25 17
Dagcilik ve Ozgiirh'ik duygusu K3,K7,K9,K11,K12,K17,K18,K19,K21 9
h t katt1g
azly;: S MMutluluk K2,K4,K7,K8,K9,K18,K19,K20,K22,K23,K26,K27 12
Bir gruba ait | K1,K2,K4,K9,K13,K19,K21,K27 8
hissetme
Huzur/stresten K3,K6,K7,K8,K10,K13,K14,K15,K19,K21,K22,K23,K26 13
uzaklagma
Dagcilik ve | Kendini tanima K1,K3,K5,K6,K7,K8,K10,K11,K17,K19,K20,K21,K22 13
Kisisel lisi
e BT [ Giiven duygusu K1,K2,K7,K12,K13,K16,K18,K22,K27 9
Disiplin K1,K4,K9,K12,K16,K18,K20,K27 8
Beceri gelistirme K5,K6,K10,K16,K17,K18,K21,K24,K25,K26 10
Dagcilik ve | Uyumlu olma K7,K11,K12,K13,K14,K15,K21,K23,K26,K27 10
is/ozel hayat TN
.. . . Stres yonetimi K6,K7,K10,K13,K14,K15,K18,K22,K23,K24,K26,K27 12
tizerindeki etki
Motivasyon K3,K6,K11,K12,K16,K20,K22,K23,K24, K27 10
Yeni insanlar tanima | K1,K2,K5,K6,K7,K8,K10,K12,K14,K15,K17,K19,K21,K22,K25 15
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Tema 1 “dagcilik ve katilim amact”

Katilimcilarin dagcilik ile ilgilenme amagclar1 arasinda; doga sevgisi, agtk alanda spor yapma imkani,
icerisinde kontrol edilebilir adrenalin olmasi, sehirden uzaklagsma istegi, kendi sinirlarin1 6grenmek, keyif
almak, hobi, saglikli yasam, yeni yerler gormek, sosyallesme, dogada kendini mutlu hissetmek,
insanlardan uzaklasma istegi, huzur, merak, ozgiirliik duygusu, zihinsel rahatlama ve meditasyon yer
almaktadir. Dikkat ¢ekici ifadelerden bazilar ise sunlardir;

“Oncelikle dogada zaman gegirmeyi seviyorum, belli bir siire sehrin kalabaligindan giiriiltiisiinden
uzakta olmak bana iyi geliyor. Bunun disinda yiiksek dag cikislarinda kendi sinirlarimi tanimak,
yapabileceklerimi gormek beni mutlu ediyor” (Katilimci no: 2).

“Bir kere ¢iktiktan sonra hayatimin parcasi oldu” (Katilimci no: 9) seklinde ifade etmistir.

“Dogay1 ¢ok sevdigim icin ve de dogada kendi basmasindir, doganin senden giiglii oldugunu bilmek
dogaya saygl duymani saglar. Ayrica dogada kendimi inanilmaz 6zgiir hissediyorum” (Katilimci no: 18).

“Yiirtinmeyen yerde yiiriime, bilinmeyeni bilme, sinirlarimi 6grenme istegi” (Katilimci no: 20).

“Dogada bulunmak ve kendimle rekabet halinde olmak. Huzurlu ve dingin bir hayat yasama istegi”
(Katilimcer no: 26).

“Kendimi mutlu ve sinanmis hissediyorum” (Katilimci no: 27).
Tema 2 “dagcilik ve hayata kattig1 anlam”

Katilimcilar dagcligin hayatlarina kattigi anlam ile ilgili olarak; yasam sevincinin arttigini, ozgiir
hissettiklerini, yeni dostluklar kurduklariny, fiziksel olarak daha ding ve enerjik hissettiklerini, i¢ disiplinin
gelistigini, stresin azaldigini, pozitif diisiincenin gelistigini, olaylar karsisindaki yaklasimlarinin olumlu
yonde gelistirdigini, saglhklarmin gelistigini, giizel anilar biriktirdiklerini ve bir gruba ait olmaktan
hissettikleri mutlulugu ifade etmislerdir. Bu agiklamalar1 pekistiren bazi ifadeler sunlardir;

“Dagciliga basladiktan sonra hayatimin daha da sadelestigini, daha ¢ok ayn1 diisiince tarzinda insanlarla
birlikte olmaya basladim. Sosyal ¢evremin degistigini sdyleyebilirim” (Katilimci no: 2).

“En olumsuz kosullarda bile (kotii hava, etkinligin planlandig: gibi gelismemesi, asir1 yorgunluk) etkinlik
sonunda hep mutlu olarak donmem” (Katilimci no: 7).

“Dagcilik etkinliklerim, gegmisi diistindiigiimde aklimda kalan en giizel anilarda yerini aliyor” (Katilimci
no: 8).

“Yasam seklim degisti, doga sevgisinin yaninda insan ve hayvan sevgim de ¢ok artt1” (Katilimci no: 12).

“Belki de hayatta ¢ok ge¢ kaldigim ve eksikligini hissettigim her seyi kattigina eminim, tam olmak diye
bir sey varsa, ben orada tam oldugumu ve eksik olmadigimi anliyorum” (Katilimei no: 13).

“Hayatima kattiklarmi saymakla bitiremem en basta dogal olmay1 6gretti, giivenmeyi, sosyallesmeyi,
bitkileri tanimamai vb.” (Katilimci no: 18).

“Bir gruba ait olma duygusunu yasama, c¢evre bilinci kazanma, sosyallesme ve kendimi daha mutlu
hissetmemi saglad1” (Katilimci no: 19).

“Yasanmamuiglart yasamama, yapilmamislari yapmama, hayatta yapilmamis ¢ok seyin oldugunu
hissetmeme, yasama tutunma ¢abama katki sagliyor” (Katilimci no: 20).

“Dagcilik bana insanin doganin tstiinde degil, esit diizeyde icinde bir parcasi oldugunu her zaman
hatirlatiyor” (Katilimei no: 21).

“Bedensel ve ruhsal agidan kendimi iyi hissettiriyor. Harika bir egzersiz yontemi. Sosyal agidan benzer
diistincelere sahip kisilerle tanisma firsat1” (Katilimci no: 22).
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“Sakinlestirdigini ve normal hayatimda daha rahat kararlar almami sagladigini diistintiyorum. Dagda
karar alirken mantikli davranmak gerektigi icin normal hayatima da bunun etkileri oluyor. Bos
zamanlarimda da kalabalikta ve sehirde kalmaktansa (stres seviyesini arttiran bir durum) daga ya da
dogaya cikmak daha verimli geliyor” (Katilimci no: 26).

Tema 3 “dagcilik ve kisisel gelisime katkis1”

Katilmailar dagcaligm kisisel gelisimlerine sagladig: katki ile ilgili olarak; oncelikle bireyin kendisini
tanimasini sagladigini, daha planl ve organize olmaya katki sagladigini, daha disa doniik bir insan haline
geldiklerini, disiplin ve konsantrasyon sagladigini, kendi smirlarmi 6grendiklerini, kisisel becerilerinin
ortaya ¢iktigini, daha sabirli, sakin, anlayish ve paylasimc olduklarini, insanlara giiven duygusunun
arttigini, mental olarak daha saghkli ve huzurlu hissettiklerini ifade etmisler. Ayrica zor sartlarda
miicadele giliciinii ve dayanikliligr arttirdigini, sahip olduklarmin kiymetini bilme ve siikretmeyi
ogrettigini, biling diizeyini arttirdigini, kendimi bilme ve tanima yolunda katki sagladigini, saglikli yas
almaya, yalnizlk duygusundan koruduguna ve analitik diisiince yetenegini gelistirdigine vurgu
yapmuslardir. Dikkat gekici ifadelerden bazilar1 ise sunlardir;

“Insanlara giiven duygum artt1. Karsiliksiz paylasim yapmanin ne kadar giizel bir sey oldugunu anladim”
(Katilimcer no: 12).

“Hayatimdaki bazi bosluklar1 doldurdu hatalarimi telafi etmemi ve radikal kararlar almami insan
iligkilerini dogru sekilde kurmami sagladi diyebilirim” (Katilimci no: 13).

“Daha planli ve organize bir sekilde proje yonetimi yapmami sagliyor, hayatin her alaninda zorluklarla
miicadelede dagcilik felsefesinden faydalanabiliyorum. Bircok yeni yer goriiyorum ve ok harika
dostluklar edindim” (Katilimci no: 16).

“Kendi sinirlarimizi zorladiginiz zaman neler basardiginizi gorebiliyor olmak ¢ok mutluluk verici. Insan
istedikten sonra yapamayacag: bir sey yok. Basit bir 6rnek vermek gerekirse ¢ok {isiiyen bir insan geceyi
iglo da gegirebilir” (Katilimci no: 18).

“Sinirlarini tanima ve zorlama araci, kendime giivenimi arttiriyor, farkli hissettiriyor, dagcilik risk
almanin smarlarmni ¢ok iyi 6gretiyor” (Katilimei no: 22).

“Daha onceki cevaplarimda belirttigim gibi etrafimdaki etkenleri daha iyi analiz ederek daha saghkl
kararlar almama ve daha sogukkanli davranmama etki ettigini diisiinliyorum. Ayrica rekabeti kendi
icinde olan bir spor oldugu icin etrafima olan etkim minimum seviyede kalip kendimle yaris halinde
oluyorum. Sinirlarimi kendim belirleyebiliyorum” (Katilimci no: 26).

Tema 4 “dagcilik ve ig/6zel hayat iizerindeki etkisi”

Katilimailar dagclik faaliyetlerinin 6zel ve is hayatlarma kattigi anlam ile ilgili olarak; yasam
motivasyonlarmin arttifini, 6zellikle yeni insanlarla tanisma ile arkadas gevresinin genislemesine ve daha
uyumlu sosyal iligskiler kurmalarina, 6zel ve is yasaminda daha enerjik ve katiimci olmalarina kath
sagladiklarini ifade etmislerdir. Bir katilimci bir¢ok dostun yani sira esi ile dagcilik faaliyetleri sirasinda
tanistigini ifade etmistir.

“Ozel hayatimda bedensel farkindalik, kesif, macera severlik ve basta esim olmak tizere bir¢ok yeni dost
kazandim” (Katilimci no: 17).

Bir bagka katilimci ise is ve 6zel hayatina sagladig1 katkiy1 su sekilde ifade etmistir:

“Kisisel gelisimime olan katkilarindan dolay1 daha uyumlu iligkiler icinde olabiliyorum. Ozel ve is
hayatimdaki insanlarin dagcilik sporu ile ilgili olusan meraklarindan dolay: giizel sohbet konular1 oluyor”
(Katilimet no: 7).

Diizenli olarak bir sporla ilgilenmenin kigilerin 6zel ve is yasamlarinda daha planli ve programl
olmalarina yardimei oldugunu 12 numarali katilimc asagidaki ifadelerle agiklamustir;
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“Artik zamanimi dagcilik faaliyetlerine gore diizenliyorum. Bu da daha disiplinli bir is hayat1 ve aileme
daha 6zenli vakit ayirmamai saghyor” (Katilimei no: 12).

Dagcilik ile ilgilenenler genel olarak is ve 6zel yasamlarinda daha pozitif olduklarini ve stres yonetimine
katki sagladigini ifade etmislerdir.

“Zorlu bir zirve faaliyetinden sonra, zirveden asag1 bakarken ki goriis agis1 zenginligi, is hayatinin dar
agili sorunlarmi zenginlestirmemde kaldirag gorevi goriiyor” (Katilimci no: 20).

“Zinde hissetmek i hayatinin yarattig1 streslere dayanma giiciiniin artmasini saghyor. Ozel hayatta da
stres yonetimini kolaylastirtyor” (Katilimei no: 22).

“Oluyor, Daglara gitmek beni mutlu ediyor, benim mutlulugum ¢evremi de etkiliyor. Mutluluk yayiliyor”
(Katilimet no: 23).

“Calistigim donemlerde ¢ok bunaldigim zaman zor kosullar igeren daglara giderdim, sakinlesmis ve
moralli dénerdim” (Katilimei no: 27).

Ayrica katilmalarin dagalik disinda ilgilendikleri bos zaman aktiviteleri de bulunmaktadir. Bu
aktivitelerin cogu yine dagcilik ya da dogada yapilan acik alan etkinliklerinden olugsmaktadir. Dagcilik ile
ilgilenenlerin en ¢ok tercih ettikleri etkinlikler arasinda kosu, bisiklet, su sporlar1 (dalis, ytizme, kano,
yelken), seyahat etmek ve fotografcilik gelmektedir. Bunun diginda profesyonel iple erisim (rope access),
kayak, pilates, yoga, halk oyunlari, bahgecilik, seramik, cam mozaik, dikis dikmek, yemek yapmak, kitap
okumak, gitar ¢calmak, satrang, amator telsizcilik ve sokak hayvanlarinin bakimu ile ilgilenen katilimcilar
bulunmaktadir.

Katilimailar yaptiklar1 bos zaman aktivitelerini siralandirmalarn istendiginde; ¢ogu katiimcr oncelikli
olarak dagcilik faaliyetlerini tercih ettiklerini ifade etmislerdir. Baz1 katilimcilar ise 6ncelikli tercihlerinin
kosu, bisiklet, kaya tirmanisi, seyahat etmek ve kitap okumak oldugunu ifade etmistir. Bir katilima
dagcilik sporunu hicbir seye degismeyecegini ifade ederken bir katilimci ise dagciligin kendisi igin bir bos
zaman etkinligi degil bir yasam bicimi oldugunu ifade etmistir.

5. Tartisma ve Sonug

Neugarten ve arkadaslarinin (1961) ortaya koymus oldugu yasam doyumu Olgiitleri; “yasama karsi
iyimser bir tutum sergilemek”, “tiim zayifliklarina ragmen bireyin kendini degerli gdrmesi”, “yasam
amacina ve sorumluluklara sahip olmak”, “yasama anlam katarak zevk almak” ve “yasam amacin
gerceklestirme inancina sahip olmak” {izere 5 basliktan olusmaktadir. Diener (2000), insanlarin ilgi
duyduklari aktiviteleri gerceklestirdiklerinde, daha fazla seving ve daha az ac1 duyduklarini, 6znel iyi olug
ile yasam doyumuna ulastiklarini ifade etmistir. Argyle (1996), Mannell (1999) ve Murphy (2003) gibi
aragtirmacilar aktif katilimli rekreasyon faaliyetlerinin, uzun vadede katiimcilara mutluluk sagladigs,
olumsuz duygularla bas etmede yardimca oldugu ve duygusal durumlarinda olumlu etkiler

olusturdugunu ifade etmislerdir.

Neal vd. (1999), Gilbert ve Abdullah (2004), Ardahan ve Yerlisu Lapa (2011) ve Uysal vd., (2012) yapmais
olduklar1 rekreasyon faaliyetleri ve yasam doyumu iligskisine yonelik calismalarda; rekreasyon
faaliyetlerine katilimin yasam doyumunu arttirmada énemli bir role sahip oldugu yoniinde sonuglara
varmiglardir. Mert ve Ardahan (2014) yapmis olduklar: ¢alismada rekreasyonel doga sporlarina katilan
bireylerin yasam enerjilerini ve yasam doyumlarini arttirmada 6nemli bir role sahip oldugunu ifade
etmislerdir. Soyler (2016), serbest zaman faaliyeti olarak doga yliriiylislerinin katilan bireylerin yasam
doyumlarinda artis oldugunu ve gevre bilincinin yiiksek oldugunu tespit etmistir. Seving ve Ozel (2018),
yaptiklar1 calismada bireylerin dalis aktivitelerine katilimlari ile elde ettikleri yasam doyumlar1 arasinda
olumlu bir iligskinin oldugunu goézlemislerdir. Belirtilen arastirmalarda kullanilan Olgekler dikkate
almarak yapilan bu calismada elde edilen bulgularin benzer ¢alismalarla da desteklendigi goriilmektedir.
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Yasam doyumu kuramlar: incelendiginde, dagclik ile ilgilenen katihmcilardan elde edilen bulgularin
yasam doyumu kuramlari ile paralel oldugu goriilmektedir. Gereksinimler karsilandiginda mutluluga,
karsilanmadiginda ise mutsuzluga sebep olmaktadir. Gereksinimler kisilere gore farklilik gostermekle
birlikte, insanoglunun sosyal bir canli olmasindan dolay1 sosyallesme yasamin vazgecilmez bir parcasidir.
Yasam doyumu kuramlarindan amag¢ kuramina gore bireyler kendi istekleri ile belli amaglara ulagsmak
istemekte ve bunlara ulastiginda mutluluk ortaya ¢ikmaktadir (Dirlik, 2016). Dagcilik faaliyetlerine
katilan bireylerin temel amaclar1 arasinda sosyallesme ve dogada vakit gegirme istegi yer almasi, amag
kuramu ile drtiismektedir. Tk ve en &nemli etkinlik kuramcilarindan biri olan Aristotales mutlulugun
insan etkinliginin bir iirtinii oldugunu ifade etmektedir. Etkinlik kuramina goére mutluluk etkinliklerin
sonucunda niyetli olarak istenilmeden ortaya ¢ikmaktadir (Diener, 1984: 564). Elde edilen bulgulardan,
dagalk faaliyetine katilan bireylerin ulastift doyum ve mutluluk diizeyi, etkinlik kurami ile
desteklenmektedir.

Bu arastirmanin amaci agik alan rekreasyon aktivitesi olarak dagcilik faaliyeti ve yasam doyumu iligkisini
alan yazinda Diener vd. (1985), Ragheb (2005), Séyler (2016), Seving ve Ozel’in (2018) yapmis olduklari
calismalardan yararlanilarak olusturulmus sorular ile nitel arastirma yonetimlerinden goriisme teknigi
kullanilarak 6lgmektir. Bu amagla, dagcilik kuliibii tiyeleri ile goriismeler yapilarak elde edilen bulgular
degerlendirilmistir. Dagcilik faaliyetlerine katilim ve yasam doyumu {iizerindeki iligkisi dort ana tema
tizerinde altinda ele alinmistir: 1) bireylerin dagcilik faaliyetine katilim amaglarini belirlemek; 2) agik alan
rekreasyon faaliyeti olarak dagcilik faaliyetinin hayata nasil bir anlam kattig1 belirlemek 3) dagcilik
faaliyetinin kisisel gelisime nasil bir katki sagladigini belirlemek; 4) dagcilik faaliyetinin is ve 6zel hayat
tizerinde nasil bir etkisinin oldugunu belirlemek” tir. Elde edilen bulgular degerlendirilerek asagidaki
sonuglara varilmigtir.

Dagailik faaliyetine katilim amact: Oncelikle dagailik faaliyetine katilim amacini belirlemek icin verilen
yanitlar degerlendirildiginde, katilimcilarin temel amaglarinin basinda sosyallesme, yeni insanlarla
tanisma istegi ve doga sevgisi gelmektedir. Bunun yam sira giiniimiiz kosullarinda biiyiik sehirlerde
yasamanin getirdigi stres ve giirtiltii nedeniyle katihmcilar sehirden kacgis, dogada vakit gecirme,
insanlardan uzaklasma istegi, dogada olmanin getirdigi huzur ve 6zgiirlilk duygusu, zihinsel rahatlama,
meditasyon, saglikli yasam, adrenalin ve kendi sinirlarini kesfetme gibi nedenlerle dagcilik yaptiklarini
ifade etmislerdir.

Acik alan rekreasyon aktivitesi olarak dagcilik faaliyetinin hayata kattig1 anlam: Dagcilik faaliyetlerinin
katiimailarin hayatlarini olumlu yonde etkiledigi ve anlam kattigi goriilmektedir. Ozellikle giinliik
hayatlarinda daha sakin, pozitif, disiplinli olduklari, ding ve enerjik hissettikleri, sagliklarmin olumlu
yonde etkiledigini ve yasam sevinglerinin artti§1 yontindedir. Ayrica bir gruba ait olmanin verdigi giiven
duygusu katilimcilar1 mutlu ederken; giizel amilar biriktirerek yasam doyumlarinin olumlu yonde
etkilendigi goriilmektedir. Dagcilik faaliyetleri, bireylerin daha ©nce yasamadiklari deneyimleri
yasamalarina olanak saglamakta ve boylece yasamlarinda eksik yanlarinin tamamlandigi duygusunu
hissettikleri ve hayatta bir kez deneyimlenecek firsatlar sundugu i¢in kendilerini mutlu hissettikleri
goriilmektedir.

Dagalik faaliyetinin kigisel gelisime katkisi: Dagcilik bireylerin kisisel gelisimlerini olumlu yodnde
etkiledigi, daha sosyal ve disadoniik, 6zgiivenli, miicadeleci, bilingli, planli ve disiplinli ve motivasyonu
yliksek bireyler haline geldikleri ifadelerinden anlasilmaktadir. Dagcilik bireylere kendini tanima firsati
saglamakta, kendi sinirlarim1 gostermekte ve kisisel becerilerinin gelisimine katk: saglamaktadir. Dagcilik
faaliyetlerindeki zorlu doga kosullar1 bireylerin miicadele giiclinii ve dayaniklilig: arttirmakta ve birbirine
destek olmaya yonlendirmekte boylece insanlarm birbirlerine kars1 giiven duygusunu arttirmaktadir.
Bulgulardan elde edilen sonuglar dogrultusunda dagcilik ile ugrasan bireyler zaman igerisinde kisisel
olarak olumlu yonde gelismisler ve bu gelisim bireylerin daha 6zgiivenli ve mutlu olmalarina kath
saglayarak, yasam doyumunu olumlu yonde etkilemistir.
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Dagcilik faaliyetine katilimin is ve Ozel hayat {izerindeki etkisi: Dagcilik faaliyeti bireylerin
rahatlamalarina, stresten uzaklagmalarina ve mutlu hissetmelerine neden olmakta ve bu durum yasam
motivasyonunu arttirarak hayatinin diger alanlarim1i da olumlu yoénde etkilemektedir. Dagciligin
gerektirdigi disiplin bireylerin is ve 6zel yasamlarina da yansimakta olup ozellikle is yasaminda da
basariy1 arttirdig1 goriilmektedir. Planli ve programli yasayan bireyler aileleri ile de daha verimli zaman
gecirme firsatina sahip olmaktadir. Dagcilik yaparken kazanilan dostluklarin is ve 6zel hayati da olumlu
yonde etkiledigi verilen ifadelerden anlagilmaktadir. Dogada olmak kisileri sakinlestirdigi ve huzur
verdigi icin, kisinin hayatinin tiim alanlarina olumlu olarak yansimaktadir. Hayatimin bir alaninda mutlu
olan birey bu mutlulugu diger alanlara da yansitmakta ve olaylara daha hos goriilii bakmasini
saglamaktadir. Sonug olarak dagcilik etkinliklerinde yasanan kiigiik bir mutluluk, hayatin diger alanlarina
da yansimakta olup, bir kartopu etkisi ile biiytimektedir. Dagciligin is ve 6zel hayat tizerindeki olumlu
etkisi yasam doyumu tizerinde de olumlu bir etki yaratmaktadir.

Son olarak elde edilen sonuglar degerlendirildiginde bir bos zaman etkinligi olarak dagcilik faaliyetinin,
bireylerin hayatinda oldukga 6nemli bir yere sahip oldugunu, 6zel ve is yasamlarini olumlu yonde
etkiledigini, kisisel gelisimlerine katki sagladigini, hayati daha anlamli hale getirdigini ve dolayisiyla
bireylerin yasam doyumlarina katki saglayan bir kaynak oldugunu gérmekteyiz. Bu ¢alismanin sonuglari
tartisma boliimiinde atif yapilan diger ¢alismalarla da paralellik gostermektedir. Benzer galismalar
dikkate alnarak hazirlanan sorulara katilimcilarin verdigi cevaplar degerlendirildiginde dagcilik
faaliyetlerine katilim ile yasam doyumu arasinda olumlu yonde bir etkilesim oldugunu gérmekteyiz. Bu
aragtirma Izmir'de bulunan bir dagalik kuliibiiniin 27 {iyesi ile yapilmistir, gelecekte aragtirmanin
orneklemi genisletilerek farkli sehirlerde ve farkli dagcilik kuliipleri ile karsilastirmali analizler
yapilabilir.

Tesekkiir ve Bilgi Notu

Destek Bilgisi: Bu calismanin hazirlanmasi siiresince herhangi bir bireyden ya da kurumdan ayni ya da
nakdi bir yardim/destek alinmamustir.

Etik Onay1: Makalede, ulusal ve uluslararas1 arastirma ve yayin etigine uyuldugunu yazarlar beyan eder.
Aksi bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and
Sports Sciences Dergisinin hi¢bir sorumlulugu olmayip, tiim sorumluluk makale yazarlarina aittir.

Etik Kurul Onay1: Makalede, veri toplama asamas: igin gerekli etik kurulu belgesi Dokuz Eyliil
Universitesi Sosyal ve Beseri Bilimler Arastirma ve Yayin Etik Kurulu tarafindan 03.03.2022/14 tarihli ve
E-47186682-204.01.07-207278 say1yla diizenlenmistir.

Cikar Catismasi: Makalede herhangi bir gikar catismasi ya da kazanci yoktur.

Arastirmacilarin Katki Orani: Calisma iki yazarin katkisi ile hazirlanmustir. Katk: oranlari: 1. Yazar = %50,
2. Yazar = %50.
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Oz

Insan davramginin nedeni olarak kabul edilen motivasyon, turizm davramsinin arkasinda yatan, insani harekete gegiren giiclere
sahip en onemli degiskenlerden birisi olmustur. Turistlerin seyahat davramslarini etkileyen motivasyonlar hakkinda yeterli
bilgiye sahip olmak dnem kazanmaya basladikca, tiim turizm tiirleri icin ayri ayri motivasyon konulu c¢alismalarin sayist
artmstir. Boylelikle, kiiltiire dayali turizm tiirleri de motivasyon konulu calismalara konu olmustur. Bu arastirmayla, kiiltiire
dayali turizm tiirlerinin (diaspora, etnik, inang, kiiltiirel miras, hiiziin, gastronomi, sehir ve festival) motivasyon faktérlerinin
kategorize edilmesi amaclanmstir. Kiiltiire dayali turizm tiirlerinin 497 adet motivasyon faktorii oldugu ve bunlarim 39 tema
altinda birlestigi tespit edilmistir. Sonrasinda, tiimevarim seklinde ilerleyen icerik analizinin ikinci kisminda, 39 tema birer kod
olarak kabul edilip birden fazla kiiltiire dayalr turizm tiiriiniin motivasyon faktorii olan kodlar aym bashk altina toplanip
kategorize edildiginde, 13 tema ortaya cikmugtir. Sosyallesme, rutinden kagis, yenilik ve psikolojik rahatlama gibi bir¢ok turizm
tiiriiniin ortak motivasyon faktorii olan bu dort ziyaret sebebinin, kiiltiire dayali turizm tiirlerinin de bircogunun ortak
motivasyon faktorlerinden oldugu goriilmiistiir.

Anahtar Kelimeler: Kiiltiir turizmi, hiiziin turizmi, etnik turizm, seyahat motivasyonu.

Content Analysis of Cultural Tourism Types Motivational Factors
Abstract
One of the key factors influencing tourist behavior and energizing individuals has been motivation, which is widely
acknowledged as the root of human conduct. The amount of studies on motivation specifically for all sorts of tourism has
expanded as it becomes more crucial to have adequate understanding about the factors that influence tourists’ travel behavior.
Therefore, research on motivation has also been done on many forms of culture-based tourism. With this study, it is hoped to
identify the variations in the sources of motivation for the various categories of culture-based tourism (diaspora, ethnic, faith,
cultural heritage, dark, gastronomy, city and festival) and to classify these sources. It has been shown that there are 497
motivational aspects for different sorts of culture-based tourism, and they are organized into 39 themes. 13 themes emerged after
39 themes were accepted as codes and the codes that were motivation factors These four visit reasons, which include sociability,
escape from routine, innovation, and psychological relaxation and are common motivation elements for numerous tourism types,
have been observed.
Keywords: Cultural tourism, dark tourism, ethnic tourism, travel motivation.

*Bu ¢alisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir.
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Extended Summary

Travel motivation, a crucial topic for tourism study, is defined as the causes for engaging in certain types
of tourist activities (Crompton, 1979; Todd, 1999). Pizam & Mansfield (1999), numerous research have
been conducted to uncover tourist habits because it is now crucial to understand the factors that influence
travelers' motivations. This study aims to classify the motivational reasons for various culturally based
tourism types (diaspora, ethnic, belief, cultural heritage, sadness, gastronomy, city, and festival) and to
highlight the contrasts between these sources. Therefore, it is anticipated that the studies on the travel
motive of diaspora, ethnic, religious, cultural heritage, melancholy, cuisine, city, and festival tourism —
types of culture-based tourism—will be incorporated into the literature in a single location and
categorized form.

The idea of diaspora; Immigrants who dispersed from their homeland (Butler, 2001), who come together
in different regions with ethnic origin, culture, religion, national identity, or racial ties (Coles & Timothy,
2004), who are conscious of their own identity, and who live with the thought of going back to their
homeland (Safran, 1991) are generally immigrants. refers to people who have fled their country for
different reasons, including political refugees, foreign laborers, overseas communities, and members of
certain ethnic and religious minorities (Mitchell, 1997).

Concept of an ethnic group; it identifies cultures that share a common history, culture, language, religion,
and way of life in addition to socioculturally distinct characteristics (Yang, Wall & Smith, 2008). The term
"ethnic tourism,"” which was coined by Smith (1977) and began to be used in the tourism industry in the
1980s, refers to travels made with the intention of experiencing the visible and invisible cultural
characteristics of an ethnic community (Yang, Wall & Smith, 2008).

Festivals are defined as occasions that are significant to society (Shone & Parry, 2004), serve as a
reoccurring symbol, are rooted in the past, and are put on by the local populace or by regional
administrative bodies (Erciyes & Yilmaz, 2021). These occasions, which have been known as festivals for
years, are now a significant source of money, one of the key components of many locations' branding
campaigns, and they have increased traveler mobility (Getz & Page, 2016).

In the 1990s, the tourism industry began to pay attention to gastronomy, which is defined as a wholesome,
tasteful, aesthetically pleasing, and well-organized cuisine, food order, and system (TDK, 2023). The
definition of gastronomy tourism, first used in 1985 by Wilbur Zelinsky in cultural geography studies
(Long, 2013), is "travels undertaken in quest of distinctive and unforgettable gastronomic experiences, to
experience and appreciate these foods and beverages" (Wolf, 2004).

Tourism mobility brought on by travels to destinations is defined as sadness tourism. It is related to
concepts like sadness, grief, death, pain, violence, and disaster, which were first mentioned by Lennon
and Folley in the 1990s and whose first examples are found in ancient times (Stone, 2005; Dale & Robinson,
2011).

According to studies by Usta (2005), Petroman et al. (2011), Altun & Cimnar (2019), faith tourism is the study
of individual or group travel to places that are based on the desire to carry out religious obligations and
that they regard as sacred in accordance with the beliefs they belong to.

Described as "all kinds of works that are physically present and made by people and values belonging to
a society, which are inherited from the past and desired to be inherited to the future" by the Ministry of
Culture and Tourism in 2009, cultural heritage is defined as "all works that are physically present and
made by people and values belonging to a society." Cultural heritage is defined as the entirety of the
information that humanity has gathered, produced, enriched, maintained, and passed on to future
generations throughout all eras (Artun, 2008).

When the literature is analyzed, it becomes clear that the concept of city tourism faces some challenges
because cities welcome visitors for a variety of reasons (Pearce, 2001). According to Ashworth and Page
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(2011), international cities should be handled in this framework when examining city tourism in terms of
cultural and recreational activities.

"Visiting friends and relatives" has emerged as the key incentive element in almost all of the studies in the
literature, claims Toren (2021), who compiles studies on the travel motivation of diaspora visitors.
"Cultural heritage assets" are one of the driving forces after friends and family visits that have been noted
in numerous research. One of the main reasons why diaspora tourists choose to travel, as noted in the
literature, is because of their "historical ties."

According to Ozyurt (2021), who aggregates the studies on the travel motivations of ethnic tourists, it has
been found that "learning" is the most important and widespread motivating component when the studies
on the travel motivation of ethnic tourists are studied. Learning about local cultural heritage components,
learning about other cultures, learning about ethnic handicrafts, learning about ethnic dance and music,
learning about ethnic architecture, learning about the matriarchal structure of the ethnic group, and
learning about ethnic history are all examples of learning motivation.

According to Kodas (2021), who compiles studies on the travel motivation of festival tourists, "making
memories," "liking / being appreciated," "festival perception," "physical activity," "safety and comfort," and
Elements like "musical discovery,” "art," "community support,” and "ground safety" were determined

when the motivation factors of festival tourists were examined.

The travel reasons of gastronomy tourists are viewed to be divided into eating and drinking
establishments, destinations, and incentive elements related to a certain taste, according to Kesici (2021),
who compiles studies on the topic.

It has been noted that sad tourists typically behave with the purpose of "learning," according to Geng &
Giilertekin Geng (2021), who assemble studies on the travel motivation of sad tourists. The following are

nn

the reasons that sad tourists travel: "to gain educational experience," "to learn about family ties," "to learn

non

the structure of the national state and cultural identity," "to understand and learn about the sad

destinations for tourism," "to learn the history of the sad destinations for tourism," "learning about the sad

"o

destinations for tourism," "increasing history," and "increasing.”

nn

It has been shown that faith tourists mostly travel for "religious reasons, to grow and expand their inner
spirituality, and to deepen their religion," according to Kodas & Arica (2021), which aggregates studies on
the travel motivation of faith tourists. Additionally, "participation in the service," "pilgrimage," "prayer
and summoning," and "strengthening and developing their spiritual feelings" might be added to the list

of motivational considerations for religious tourists.

When the literature is examined, it has been determined that travel motivations for cultural destinations
have been classified as "cultural motivations," "leisure time activities," and "socioeconomic motivation
elements," according to Tiirkmen (2021), who compiles studies on the travel motivations of tourists who
are interested in cultural heritage.

The primary driving forces behind city tourists' travel decisions, according to Tiirkmen (2021), are "the
history, culture, folklore, art, etc. of the location visited. It is possible to learn about the components and
witness them in action, as well as to observe and engage with the locals' way of life.

497 motivator variables are revealed by doing a content analysis on research analyzing the driving forces
behind various culturally oriented tourism types (diaspora, ethnic, belief, cultural heritage, sadness,
gastronomy, city, and festival). 39 themes appeared after 497 motivational components were recognized
as codes and categorized. Some of the 39 themes, which are the driving forces behind various forms of
culture-based tourism, apply to just one particular kind of travel, while others serve as unifying forces for
several different kinds of travel. These four reasons for traveling, which include sociability, escape from
routine, innovation, and psychological relaxation and are typical incentive elements for many types of
tourism, have also been common factors for many of the culture-based tourism types.
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According to this study, which aims to categorize the sources of motivation for these types of tourism and
reveal the differences between the 497 motivational factors of culturally based tourism (diaspora, ethnic,
faith, cultural heritage, dark, gastronomy, city, festival), these types of tourism have 497 motivational
factors. They were discovered to be related by 39 themes. These four visit reasons—socialization, break
from routine, innovation, and psychological relaxation —have been observed to be among the common
motivators for different types of culture-based tourism, leading researchers to draw the conclusion that
some motivators are specific to a given tourism type. 15 themes identified as motivation elements for these
eight tourism kinds after 39 themes that describe culture-based tourism types were discovered to be a
common motivation component in some tourism types and combined. Belonging, Ancestors, Culture,
Learning and Experience, Personal Development, Nature, Activity, Socialization, Innovation,
Psychological Relaxation, Fun and Pleasure, Escape, and Curiosity were some of the themes that were
covered.
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1. Giris

Motivasyon, insanlarin davranis sebepleri olarak kabul edilmekle birlikte (Mook, 1996), turizm
davranisinin da temelinde olan 6nemli bir 6ge olmustur (Crompton, 1979). Turizm alanindaki
arastirmalar agisindan 6nemli bir konu olan seyahat motivasyonu (Crompton, 1979; Todd, 1999) ise turizm
hareketliliklerine katilma nedenleri olarak ifade edilmektedir (Pizam & Mansfield, 1999). Turistlerin
seyahat davraniglarini etkileyen motivasyonlar hakkinda yeterli bilgiye sahip olmak 6énem kazanmaya
basladikga, turist davranislarini ortaya ¢ikarma amacl birgok calisma gerceklestirilmistir (Gilbert, 1991).
Seyahat motivasyonu konusunda yapilan ilk ¢alismalara bakildiginda; rahatlama, saygimnlik, siradan
ortamdan kagmak, yenilenme, sosyal etkilesim, akrabalik iliskilerini gelistirme ve kendisi kesfetme
motivasyon faktorleri ortaya ¢ikmustir (Crompton, 1979). Sonraki yillarda Dann (1981), seyahat
motivasyonlar1 konusunda itici ve gekici faktorler kavramlarini ortaya ¢ikartmistir. Bunlarin ardindan,
turistlerin i¢ faktorler tarafindan itildikleri ve dis faktorler tarafindan gekildikleri i¢in seyahat ettiklerini
(Uysal & Jurowski, 1993) konu edinen bir¢ok calisma yapilmistir. Park & Mok ise (1998) yaptiklari
arastirmada, temel seyahat motivasyonlarmnin rahatlama, kiiltiirel ilgi, yeni deneyimler, prestij, aile-
akrabalik ve kigisel tatmin oldugunu ortaya koymustur. Seyahat motivasyonu konusunda yapilan
calismalar1 inceleyen Fleischer & Pizam (2002), o dénemde en yaygin seyahat motivasyonlarmin
dinlenme, rahatlama, 6grenme, sosyal etkilesim ve heyecan oldugunu savunmustur. Zamanla, alternatif
arayislar1 ve ozel ilgi tiirlerinin artis gostermesiyle, kiiltiire dayali turizm tiirleri de motivasyon konulu
calismalara konu olmustur. Bu arastirmayla, kiiltiire dayali turizm tiirlerinin (diaspora, etnik, inang,
kiiltiirel miras, hiiziin, gastronomi, sehir ve festival) motivasyon kaynaklarmin kategorize edilmesi
amaglanmagtir. Boylelikle, kiiltiire dayali turizm tiirleri olan diaspora, etnik, inang, kiiltiirel miras, hiiziin,
gastronomi, sehir ve festival turizminin seyahat motivasyonu konusunda yapilmis olan ¢alismalardaki
ortak ve farkli motivasyon faktorlerinin kategorize edilmis halde tek bir yerde alan yazina kazandirilacag:
diistiniilmektedir. Bu ¢alismanin; kiiltiire dayali turizm gesitleri olan diaspora, etnik, inang, kiiltiirel miras,
hiiziin, gastronomi, sehir ve festival turizmi seyahat motivasyonlarinin tek bir yerde toplayarak bu
konuda alan yazinda yer alan bosluga katki ve ilgili konularda arastirma yapmay:1 planlayanlara kolaylik
saglayacag diistiniilmektedir.

2. Kiiltiire Dayal1 Turizm Cesitleri

Bir destinasyonun somut ve somut olmayan kiiltiirel varliklarimi kesfetmek, Ogrenmek veya
deneyimlemek iizere motive olmus insanlarin ortaya ¢ikardigi hareketlilik, kiiltiir turizmi olarak
adlandirilmigtir. Motivasyon kaynag kiiltiirel varliklar olan bu turizm c¢esidi, ¢ok genis bir alana sahip
olmugstur. Kiiltiirel miras turizmi, inang turizmi, hiiztin turizmi, etnik turizm, sehir turizmi, diaspora
turizmi, gastronomi turizmi ve festival turizmi gibi turizm tiirlerini igerisinde barmdiran kiiltiir turizmi,
onceleri tim bu turizm tiirlerini kapsayic sekilde adlandirilirken, zamanla farkli uzmanlik alanlarina
ayrilmis ve her bir turizm tiirii konusunda ¢alismalar farklilasarak kiiltiire dayali turizm tiirleri olarak da
alan yazinda yer almaya baglamistir (T6ren, 2022). Bu baslik altinda, kiiltiire dayal1 turizm tiirleri sirasiyla
incelenmistir.

Diaspora kavrami; anavatanindan dagilan (Butler, 2001), farkl: bolgelerde etnik koken, kiiltiir, din, ulusal
kimlik veya 1rk bagiyla bir araya gelen (Coles & Timothy, 2004), kendi kimliginin bilincinde olan ve
anavatanina geri doniis diislincesiyle yasayan (Safran, 1991) genellikle go¢menleri, siyasi midiiltecileri,
yabanci iscileri, denizasir1 topluluklari ve gesitli nedenlerle anavatanlarinin disinda yasamlarin siirdiiren
etnik ve dini azinliklar1 (Mitchell, 1997) ifade etmektedir. Gog ettikleri bolgelerde kiiltiirel azinlik olarak
yasayan milyonlarca diaspora; zaman igerisinde kimlikleri anavatan 6zlemini hissetmeye, nostaljik
duygular igerisine girmeye (Oxfeld & Long, 2004), kimliklerini ve evlerini merak etmeye
(Bandyopadhyay, 2008) baslamistir. Diasporalarin zamanla hissedilen anavatan 6zlemi ve ge¢misiyle
baglant1 kurma istegi ile sayisi artan turizm hareketleri diaspora turizmi olarak isimlendirilmistir (Coles
& Timothy, 2004; Toren, 2014; Huang, Hung & Chen, 2018). Diaspora turizmi; Scheyvens’e (2007) gore,
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“Pasifik ve Karayip Adalari’ndan Filipinler’e, Cin’den Gana’ya, Banglades’ten Hindistan’a kadar genis bir
yelpazeye sahip olan 6nemli bir turizm ¢esidi” olarak; Toren’e (2021) gore ise, “glintimiizde Tiirkiye’den
Japonya’ya, Rusya’dan Giiney Afrika’ya, Meksika’dan Galler'e kadar uzanan ¢ok genis bir cografyada,
goglin oldugu her yerde turizm hareketliliginin artmasina katki saglayan kiiltiire dayali bir turizm tiirii”
olarak ifade edilmistir.

Etnik grup kavramyi; sosyokiiltiirel acidan ayirt edilebilen 6zellikler ile ortak kiiltiir, tarih, dil, din ve yagsam
tarzina sahip olan topluluklar: tanimlamaktadir (Yang, Wall & Smith, 2008). Etnik turizm ise ilk kez Smith
(1977) tarafindan alanyazina kazandirilan, 1980°1i yillar itibariyle turizm pazarinda yer almaya baglayan,
etnik bir grubun somut ve somut olmayan kiiltiirel Ogeleri deneyimleme motivasyonuyla yapilan
seyahatleri ifade etmektedir (Yang, Wall & Smith, 2008). Ev sahibi toplumun 6zgiin kiiltiirel bilesenlerini
iceren (Hiwasaki, 2000), gegmisin, geleneklerin ve kiiltiiriin yeniden yorumlanmas: konusunda giiglii bir
kaynak (Adams, 1997) olan etnik turizm, ziyaretgilere ev sahibinin kiiltiiriinii, ¢evresini ve yasam tarzini
deneyimleme imkani sunmaktadir (Yang & Li, 2012). Cin, Tayland, Malezya, Vietnam gibi Asya iilkeleri,
Panama, Brezilya, Meksika gibi Latin Amerika {ilkeleri ve Afrika {iilkeleri etnik turizm hareketlerinin
yogunlukla ytritiildiigi tilkeler olarak alanyazinda yer almaktadir (Berghe, 1995; Ishii, 2012; Walsh &
Swain, 2004). Bu iilkelerde otantik kiiltiirleri ile yasayan etnik gruplarin varligs, etnik turizm hareketliligi
i¢cin zaman igerisinde motive edici bir 6ge halini almistir.

Festivaller; toplum acisindan 6nemli rol oynayan (Shone & Parry, 2004), geleneksel bir simge olan,
stireklilik arz eden, yerel halk veya bolgenin yonetim kurumlar tarafindan diizenlenen etkinlikler olarak
ifade edilmektedir (Erciyes & Yilmaz, 2021). Festival olarak adlandirilan ve yillar boyunca kutlanan bu
etkinlikler, giintimiizde ©nemli bir gelir kaynag: halini alarak bir¢ok destinasyonun markalagsma
¢alismalar1 i¢in temel unsurlarindan biri olarak konumlandirilmis (Getz & Page, 2016) ve turizm
hareketliliginin artmasma neden olmustur. Festivallerin, destinasyon imajinin arttirilmasi bakimindan
onemli katkilarda bulunmasi (Kodas, 2021) ve zaman igerisinde artan destinasyon imaiji ile turistler igin
cekici bir 6ge haline gelmesi ile festival turizmi ortaya ¢ikmuistir.

Sagliga uygun, iyi diizenlenmis, hos ve lezzetli mutfak, yemek diizeni ve sistemi (TDK, 2023) olarak
tanimlanan gastronomi, 1990’11 yillar itibariyle turizm sektdriiniin ilgisini gekmeye baslamstir. 1k kez
1985 yilinda Wilbur Zelinsky tarafindan kiiltiirel cografya calismalarinda kullanilan (Long, 2013)
gastronomi turizmi kavrami “benzersiz ve unutulmaz gastronomik deneyimleri arastirmak, bu yiyecek
ve igecekleri deneyimlemek ve tadini ¢ikarmak amaciyla gerceklestirilen seyahatler (Wolf, 2004)” olarak
tanimlanmugtir. Alanyazin incelendiginde, yerel yiyecekleri deneyimleme, yemek tiiketme, hazirlama,
sunma, yiyecek festivallerine ve gida fuarlarina katilma (Richards, 1996; Long 2004; Hall & Mitchell, 2001;
Kesici, 2021) gastronomi turizmi icin ¢ekici motivasyon faktorlerini olusturmaktadir.

1990'l1 yillarda Lennon ve Folley tarafindan ortaya konulan, ilk drnekleri ise antik déonemde karsimiza
¢ikan (Stone, 2005) hiiziin, keder, 6liim, ac, siddet, felaket gibi kavramlar ile dogrudan veya dolayli olarak
ilgisi bulunan (Stone 2005; Dale & Robinson, 2011) destinasyonlara gergeklestirilen seyahatlerin neden
oldugu turizm hareketliligi hiiziin turizmi olarak tanimlanmaktadir. Oliim ile ilgili dgelerin neredeyse
tamami hiiziin turizmi igin bir motivasyon faktoriinii ifade etmektedir. Hiiziin turizmi kapsaminda
fabrikalara, miizelere, zindanlara, mezarliklara, dogal afet bolgelerine, 6liim yerlerine, cinayet alanlarina,
savas alanlarina ve soykirim alanlarma (Stone, 2006) yapilan seyahatler, 6liimii deneyimlemek i¢in motive
olan turistlerin (MacCannel, 1999) besin kaynag: haline gelmistir. Alanyazin incelendiginde; kara leke
turizmi (Rojek, 1991), oliim turizmi (Seaton, 1996), savas turizmi (Smith, 1998), tirkiitiicti yerlere ilgi
duyma turizmi (Bloom, 2000), korku turizmi (Bristow & Newman, 2004), soykirim anma (Williams, 2004),
keder turizmi (Slayton, 2006) kavramlarinin da hiiziin turizmi ile ilgili oldugu goriilmektedir.

Insanligm var oldugu giinden bu yana dini gorevlerin yerine getirilmesi istegi ile temellenen ve ait
olduklar1 inanglara gore kutsal gordiikleri bolgelere bireysel veya grup halinde gergeklestirdikleri
seyahatler turizm hareketliligi igerisinde inang turizmi ad1 altinda incelenmektedir (Usta, 2005; Petroman
vd., 2011; Altun & Cmar, 2019). Kutsal olarak kabul goriilen dini ¢ekim bolgelerine kendi inangsal
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ihtiyaglar1 dogrultusunda seyahat eden turistlerin (Duman, 2019) yani sira farkli dini inanisa ait ve farkh
dinleri merak eden (Cizrelioglu, Altun & Altintas, 2020), entelektiiel ve kiiltiirel motivasyonlara sahip olan
(Paksoy & Al Saifi 2019), maneviyatlarmi arttirma ve psikolojik rahatlama istegi (Altun & Cinar, 2019) ile
saflig1 elde etmek, manevi yonlerini gelistirmek, kiiltiir ve kesif motivasyonuyla (Al-Makhadmah, 2020)
hareket eden turistlerin gerceklestirdikleri seyahatler de inang turizmi kapsaminda degerlendirilmektedir.

Kiiltiirel miras kavrami, Kiiltiir ve Turizm Bakanlig1 tarafindan 2009 yilinda “ge¢misten miras alinan
gelecege miras birakilmak istenen, fiziksel olarak var olan ve insanlar tarafindan yapilmus her tiirlii eserler
ile bir topluma ait degerler biitiinii” seklinde tanimlanmustir. Kiiltiirel miras insanhgmn yasadig1 zaman
dilimlerinin tamaminda, biriktirdigi, gelistirdigi, zenginlestirdigi, siirdiiriilebilirligini sagladig1 ve gelecek
nesillere aktardig veriler biitiinii olarak ifade edilmektedir (Artun, 2008). Somut (tasmabilir: tablolar,
arkeolojik eserler, siis egyalar1 vb.; tasinmaz: antik kentler, tarihi anitlar, arkeolojik sitler vb.), somut
olmayan (torenler, festivaller, atasozleri vb.), dogal kiiltiirel miras (kiiltiirel degeri olan koruma alanlari,
kiiltiirel peyzajlar, milli parklar vb.) ve sualt: kiiltiirel miras1 (batiklar, sualt1 tarihi kalintilar1) varliklari
(Unsal & Pulhan, 2012) zamanla turizm hareketliligi icin bir motivasyon faktorii halini alarak kiiltiirel
miras turizmini ortaya ¢ikarmustir. Kiiltiirel miras turizmi, farkli toplumlar arasinda kiiltiirel etkilesimi
saglayarak (Assaf, 2012) kiiltiirel meraktan dogan turizm hareketliligine katkida bulunmaktadir. Ozellikle
UNESCO tarafindan “miras alanlar1” olarak isaret edilerek kiiltiirel agidan 6zen gosterilmesi gereken
dogal, tarihi, cografi ve kiiltiirel bolgelere (Hosseini vd., 2021) gergeklestirilen seyahatler kiiltiirel miras
turizminin ornekleri olarak gosterilmektedir.

Alanyazin incelendiginde sehir turizmi kavraminin teorik olarak degerlendirilmesinde, sehirlerin bir¢ok
farkli nedenle turistlere ev sahipligi yaptigindan dolay1 birtakim zorluklar yasandig goriilmiistiir (Pearce,
2001). Sehir turizmi kavramini tanimlamanin zorluklar: ele alindiginda ise, kiiltiirel ve sportif etkinlikler
agisindan incelendiginde bu kapsamda diinya sehirlerinin ele alinmasi gerektigi (Ashworth & Page, 2011),
sehrin kendi igerisinde sahip oldugu ozellikler incelendiginde de her sehrin ele alinabilecegi (Edwards
vd., 2008) gibi goriis ayriliklar1 6ne ¢ikmaktadir. Bu goriis ayriliklarn bir kenara birakildiginda sehir
turizmi Keles Erigok (2019) tarafindan “sosyal, kiiltiirel ve sanatsal amaglarla kentlere yapilan ziyaretler”
Emekli (2011) tarafindan ise “tatil yapmalk, tarihi ve kiiltiirel bilgi edinmek, spor miisabakalarini izlemek,
sanatsal aktiviteleri takip etmek, alisveris imkanlarindan yararlanmak, diger toplumlarin yasam ve
diistince tarzlarinmi arastirmak amacli seyahatler” olarak ifade edilmektedir. Avrupa Komisyonu da sehir
turizmini“politikanin temel tas1” olarak degerlendirilmistir (Paskaleva-Shapira, 2007). Turistler sehir
turizmi kapsaminda etkinlik cesitliligi, eglence olanaklari, inang, sosyallesme, aile-arkadas ziyareti,
gastronomik degerleri deneyimleme, farkh kiiltiirleri 6grenme ve deneyimleme, (Kitouna & Kim, 2017;
Hsu & Kang, 2009; Xu & Zhang, 2016; Apleni, Vallabh & Henama, 2017; Dai, Hein & Zhang, 2019)
motivasyonlariyla sehirlere seyahat etmektedirler.

3. Kiiltiire Dayal1 Turizm Cesitlerinin Motivasyonlar1

Diaspora turistlerinin seyahat motivasyonlarmi konu alan ¢aligmalar1 derleyen Téren’e (2021) gore,
alanyazinda bulunan ¢alismalarin neredeyse tamaminda oncelikli motivasyon faktorii olarak “arkadas ve
akraba ziyareti” ortaya ¢ikmistir. Arkadas ve akraba ziyaretini takip eden ve bir¢ok ¢alismada tespit edilen
motivasyon faktorlerinden bir digeri ise “kiiltiirel miras varliklar1” olarak karsimiza ¢itkmaktadir. “Tarihi
baglar” faktorii de diaspora turistleri i¢in One ¢ikan seyahat motivasyonlarindan biri olarak alanyazinda
yerini almaktadir. Diaspora turistlerinin seyahat motivasyonlarinda yogun olarak rastlanan diger
faktorleri ise “aidiyet, etnik aidiyet, kiiltiirel aidiyet”, “kimlik, kimlik bilinci, kimligi dogrulamak, kimlik
anlatilar1” ve “kokler olarak siralamak miimkiindiir. Koklerle ilgili motivasyon faktorlerini ise “koklerine
merak, koklerle baglanti, koklerini kesfetmeye yonelik arastirmalar yapmak, koklerinin ve aile gegmisinin
izini stirmek”, “aile, aile tarihi, aile yiikiimliiliiklerini yerine getirmek, ailenin yasadig: yerleri gorme
istegi, aile ge¢misini hatirlamak, 6nemli aile etkinlikleri” olmustur. Agizdan agza iletisim, biiyiiklerin
hikaye ve anilary, aile iiyelerinin hayat hikayelerini dinlemek, anlatilan yerleri gorme istegi anlatilanlardan
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dogan merak” ise diaspora turistlerinin baskalarindan etkilenerek motive oldugu faktorler olarak 6ne
¢ikmistir. Diaspora turistlerini konu alan ¢alismalarin bir¢cogunda yogunlukla bulunan motivasyon
faktorleri disinda; “atalarin vatanini ve mirasimi gormek”, “atalarin dogdugu yerleri gormek”, “anavatan
ile baglantilar1 stirdiirmek”, “kutsal yer olarak gormek, “dogal giizellikleri kesif”, “yerel yiyecekler,
“geleneksel festivaller”, “bilgi aramak/0grenmek”, “hayatta bir kez olacak deneyim”, “kagis”, “kiiltiirii ve
dogayr deneyimlemek”, “ortak kiiltiir”, “benlik saygis1 aramak”, “entelektiiel meydan okuma”,
“sosyallesme duygusuna ulasmak”, “aileyle zaman gecirmek”, “nostalji aramak”, “nostalji duygusu”,

/AT /T

“atalara kars: yiiktimliiliik”, “atalara merak”, “kendini anlama”, “merak”, “vicdan”, “goriilmesi gereken

VA o ou

yer”, “6zel olma durumu”, “vatanin bastan ¢ikaricilig1”, “anavatandaki toplum hakkinda bilgi edinme”,
“anavatandaki insanlarla tanismak”, “anavatandakilerle diasporanin baglarinin giiclenmesi”, “anavatana
merak”, “anavatana ziyaret”, “kutsal yerleri ziyaret etmek”, “memleketteki degisiklikleri 6grenmek”,
“gecmis hayatimi yeniden yasamak”, “rahatlama” ve “filmler”, diaspora turistlerinin motivasyon

faktorlerinden olmustur.

Etnik turistlerinin seyahat motivasyonlarmi konu alan galigmalari derleyen Ozyurt'a (2021) gore, etnik
turistlerin seyahat motivasyonlar1 konulu ¢alismalar incelendiginde en belirgin ve yaygimn motivasyon
faktoriiniin “6grenme” ile ilgili oldugu tespit edilmistir. Ogrenme motivasyonu igerisinde “yerel kiiltiirii
ogrenmek, farkl kiiltiirleri 6grenmek yerel kiiltiirel miras unsurlar1 hakkinda bilgi edinmek, etnik kiiltiire
ait el sanatlar1 hakkinda bilgi edinmek, etnik dans ve miizikleri 6grenmek, etnik mimari ile ilgili bilgi
edinmek, etnik grubun anaerkil yapisini 6grenmek, etnik grubun tarihini 6grenmek, etnik grubun giinliik
yasam rutinlerini 6grenmek, etnik el sanatlar1 hakkinda bilgi edinmek” faktorleri yer almaktadir. Bir diger
etnik turist motivasyonu ise “kiiltiir” diir. Kiiltiir motivasyonu igerisinde ise “yerel yasam tarzini gormek
ve gozlemlemek, etnik grubun yasam habitatin1 gdrmek ve deneyimlemek yer almaktadir. Diger bir etnik
turizm motivasyonu ise “kisisel gelisim”dir. Kisisel gelisim motivasyonunda turistler “yeni bir bakis agis1
kazanmak, kisisel gelisim, ge¢misle bag kurmak” gibi faktorler ile seyahat etmektedirler. “Deneyim” de
etnik turistler i¢in 6nemli bir seyahat motivasyonudur. Deneyim motivasyonunda turistler “farkli bir
deneyim yagamak, otantiklik arayisi, nostalji yasamak” gibi amaclarla seyahat etmektedirler. Ortaya ¢ikan
bu motivasyonlar1 “doga”, “hatira”, “aktiviteler”, “iletisim temas1” igerisinde yer alan etnik toplulukla
birebir iliski ve iletisim kurmak, “etnik mutfak”, “diger bashg: altinda degerlendirilen modern ve
postmodern turizm {irtinlerini tiiketmek” ve “gocuklara farkl bir 6grenme firsati sunma” faktorlerinin
izledigi goriilmektedir.

Festival turistlerinin seyahat motivasyonlarin1 konu alan ¢alismalari derleyen Kodas’a (2021) gore, festival
turistlerinin motivasyon faktorleri incelendiginde “an1 olusturma”, “begenilme/taktir edilme”, “festival
algis1”, “fiziksel aktivite”, “giivenlik ve konfor”, “miizikal kesif”, “sanat”, “topluluk destegi”, “yer
glvenligi” gibi Ogeler tespit edilmistir. Bu faktorlerin yani sira “aile, arkadaslarla birlikte olma arzusu,
festival katilimcilar1 ile sosyal etkilesime halinde olma, yeni insanlar ile tanisma, tanidik gruplarla
sosyallesme” gibi faktorler de ortaya ¢ikmustir. Festival turistlerinin bu motivasyon faktorlerini de
“yenilik”, “rutin hayattan kacma, fiziksel ve zihinsel olarak rahatlama, arayis giidiisii, heyecan yasama”,

VT

“kiiltiirel bilgilenme”, “eglence ve keyif” ve “cekicilik” takip etmektedir.

Gastronomi turistlerinin seyahat motivasyonlarin1 konu alan ¢alismalar1 derleyen Kesici’'ye (2021) gore,
gastronomi turistlerinin seyahat motivasyonlarinin yeme icme mekanlari, destinasyonlar ve belirli bir
lezzete 0zgiin motivasyon faktorleri olarak siniflandirildig: goriilmektedir. Gastronomi turistinin yemek
tercihini belirleyen motivasyon faktorlerini ise “yiyecegin tadi, kisinin sagligi, duygusal etmenler, yemek
aligkanlig1, yemek tiiketim sekli, kisisel ve sosyal etmenler, bireyler arasindaki sosyal smif farkliliklar,
motivasyon ve gevresel etmenler” olarak siralamak miimkiindiir. Gastronomi turistlerinin genel seyahat
motivasyonlari incelendiginde ise “destinasyona 6zgii yemegi tatmak, bir ag¢inin pisirdigi yemegi tatmak,
restoran se¢imi” 6n plana ¢tkmaktadir.

Hiiziin turistlerinin seyahat motivasyonlarini konu alan ¢alismalar: derleyen Geng & Giilertekin Geng'e
(2021) gore, hiiziin turistlerin en ¢ok “6grenme” motivasyonu ile hareket ettigi gézlenmektedir. Hiizlin
turistlerinin motivasyonlarinda; “egitimsel tecriibe elde etmek”, “aile baglarini 6grenmek”, “ulusal devlet
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ve kiiltiirel kimlik yapisini 6grenmek”, “hiiziin turizmi destinasyonlarini anlamak ve 6grenmek”, “hiiziin
turizm bolgesinin tarihini 6grenmek”, “hiiziin turizmi bolgesi hakkinda bilgi edinmek”, “hiiziin turizm
bolgesi kiiltiir ve kimligini 6grenmek”, “farkli kiiltiirleri 6grenmek”, “tarihsel bilgi ve farkindalig:
arttirmak”, “duygusal deneyim yasamak”, “endise duygusu yasamak”, “aidiyet ile anlama”, “heyecan
yasamak”, “empati kurmak”, “6z yeterlilik duygusu”, “benlik saygis1”, “ayirt edicilik bilinci”, “savasan
insanlarin duygularin1 hissetmek”, “duygusal atmosferi yasamak”, “duygusal reaksiyon gostermek”,
“liziintii yasamak”, “vatan sevgisi”, “nostalji arayis1”, “manevi deneyim yasamak” ve “yiikiimliiliik” 6n
plana ¢ikmigtir. Bunlari yani sira, diger hiizlin turisti motivasyonlari ise “6liimii kabul etmek”, “6liileri
onurlandirmak”, “magdurlar i¢in anma ve saygi”, “gelecek nesillere karsi sorumluluk”, “kendini
kesfetmek”, “yasami sorgulamak”, “yakin gevre tavsiyesi”, “hatira koleksiyonu olusturmak” ve “aile ve

akraba ziyareti” olmustur.

Inanc turistlerinin seyahat motivasyonlarini1 konu alan ¢alismalar1 derleyen Kodas & Arica’ya (2021) gore,
inang turistlerinin ¢ogunlukla “dini nedenlerle i¢sel maneviyat duygusunu gelistirmek ve arttirmak,
inanglarmi saglamlastirmak” nedenleriyle seyahat ettikleri tespit edilmistir. Bunlarin yami sira inang
turistlerinin motivasyon faktorlerini “ayine katilmak”, “hac ibadeti”, “dua etmek ve yakarista bulunmak”,
“manevi duygularini giiclendirmek ve arttirmak” olarak siralamak miimkiindiir.

Kiiltiirel miras turistlerinin seyahat motivasyonlarini konu alan galismalar1 derleyen Tiirkmen’e (2021)
gore, alan yazin incelendiginde kiiltiirel destinasyonlara yonelik seyahat motivasyonlarmni “kiiltiirel

LY/}

motivasyonlar”, “bos zaman faaliyetleri”, “sosyoekonomik motivasyon ogeleri” olarak ele almislardir.
Bunlar1 yani sira, neredeyse tiim turizm gesitlerinin ortak motivasyon faktorlerinden olan “arayis” ve
“kagis”, kiiltiirel miras turistlerinin de motivasyon faktorlerinden olmustur. Ayrica, “kiiltiirel rahatlama”,

7”7 “" 77 i 4 “”

“zevk arama”, “eglenme”, “yeni deneyimler”, “duygusal deneyim”, “eglence deneyimi” ve “kiiltiirel
deneyim”in, kiiltiirel miras turistlerinin 6ne ¢ikan motivasyon faktorlerinden oldugu goriilmektedir.

Sehir turizmi seyahat motivasyonlarini konu alan ¢alismalar: derleyen Tiirkmen'e (2021) gore, sehir
turistlerinin temel motivasyon faktorlerini “ziyaret edilen yerin tarihi, kiiltiirti, folkloru, sanati vb.
unsurlar1 hakkinda bilgi almak ve yerinde gormek, ziyaret edilen yerdeki halkin yasam bigimini géormek
ve deneyimlemek” olarak siralamak miimkiindiir. Bu faktorlerin yani1 sira, “mimari ve sanatsal eserleri,
miizeleri, tarihi alanlar, kiiltiirel miras alanlarini ziyaret etmek” icin de turistler sehir turizmine katihm
saglamaktadirlar. Sehir turistlerinin diger dnemli motivasyonlar: ise “dinlenme-rahatlama, kagis, sosyal
etkilesim, aile ve arkadaslar ile zaman gecirme, etkinliklere katilma, c¢evre gezileri” olarak
siralanmaktadr.

4. Yontem

Bu arastirma, nitel bir desen {izerine sekillenmistir. Veriler, dokiiman teknigi ile ikincil kaynaklardan
toplanmis ve sonrasinda, igerik analizine tabi tutulmustur. Ikincil kaynaklardan elde edilen 497
motivasyon faktoriiniin her biri, birer kod olarak kabul edilmistir. Kodlar incelenip birbiriyle benzer
goriilen motivasyon faktorleri, aynm1 baslik altinda birlestirilmistir. Kodlarin kategorize edilmesi
sonucunda, kiiltiire dayali turizm tiirlerinin motivasyonlarmi ortaya koyan 39 tema ortaya ¢ikmuistir.
Sonrasinda, tiimevarim seklinde ilerleyen igerik analizinin ikinci kisminda, 39 tema birer kod olarak kabul
edilip birden fazla kiiltiire dayali turizm tiirtiniin motivasyon faktorii olan kodlar aym baslik altina
toplanip kategorize edildiginde, 13 tema ortaya ¢ikmistir. Motivasyon faktorlerinin kod olarak kabul
edilip kategorize edilmesi stiresince, ilgili konuda ¢alismalar1 olan ve yontem konusunda deneyimli olan
i¢ uzmanin goriistine bagvurulup gelen geri bildirimler dogrultusunda gerekli diizenlemeler yapilmis ve
icerik analizine son hali verilmistir. Nitel arastirmalarda, arastirmanin gegerlik-giivenirligini olarak
adlandirilan inandiricilik-tutarhigimi saglamak icin kodlama ve kategorize etme ¢aligmalari, uzmanlarla

paylasilmis ve aragtirmanin inandiriciligi ve tutarliligs bu yontemle saglanmaya ¢alisiimistir.
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5. Bulgular

Kiiltiire dayali turizm tiirlerinin (diaspora, etnik, inang, kiiltiirel miras, hiiziin, gastronomi, sehir ve
festival) motivasyon faktorlerini inceleyen calismalar igerik analizine tabi tutuldugunda ortaya 497 adet
motivasyon faktorii ¢ikmaktadir. 497 motivasyon faktorii birer kod olarak kabul edilip kategorize
edildiginde ise ortaya 39 adet tema cikmustir. Kiiltiire dayali turizm tiirlerinin kategorize edilmis
motivasyon faktorleri Tablo 1’de gosterilmistir.

Tablo 1. Kiiltiire Dayali Turizm Tiirlerinin Kategorize Edilmis Motivasyon Faktorleri

Motivasyon Faktorii

Kimlik Kokler Aidiyet Aile Atalar WOM
Anavatan Kiltiir C)grenme Etkinlik Kisisel Geligim Deneyim
Doga Hatira Aktiviteler Iletisim Etnik Mutfak Sosyallesme
Yenilik Psikolojik Eglence ve Keyif Cekicilik Lezzet Duygular

Rahatlama
Saglik Ozel Ilgi Kagis Farklilik Referans Etkisi ~ Anma
Merak Tavsiye Miize Hatira Birliktelik Dinsel Faktorler
Maneviyat Inang Motifleri Gastronomik

Deneyim

Kaynak: T6ren, 2021; Ozyurt, 2021; Kodas, 2021, Turkmen, 2021, Geng & Giilertekin Geng, 2021; Kodas &
Arica, 2021; Kesici, 2021; Tiirkmen, 2021’den derlenmistir.

Kiiltiire dayal1 turizm tiirlerinin motivasyon faktorii olan 39 tema igerisinde, bazilar1 sadece bir turizm
tiirtine ait motivasyon faktorii olurken, bazilar1 ise birden fazla turizm tiiriiniin ortak motivasyon faktorii
olmustur. Sosyallesme, rutinden kagis, yenilik ve psikolojik rahatlama gibi bir¢ok turizm tiirtiniin ortak
motivasyon faktorii olan bu dort ziyaret sebebi, kiiltiire dayali turizm tiirlerinin de bir¢ogunun ortak
motivasyon faktorlerinden olmustur. Kiiltiire dayali turizm tiirlerinin motivasyonlarini ortaya koyan 39
temanin her biri birer kod olarak kabul edilip kategorize edildiginde ise ortaya 13 tema ¢ikmugtir. Kiiltiire
dayali turizm tiirlerinin birbirleriyle ortak olan motivasyon faktorlerinin detaylari, Tablo 2’de
gosterilmistir.
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Tablo 2. Kiiltiire Dayali Turizm Tiirlerindeki Ortak Motivasyon Faktorleri

Motivasyon Faktorii

Turizm Tiiri

Aidiyet

Diaspora
Inang
Kiiltiirel Miras

Atalar

Diaspora
Hiiziin

Kulttr

Diaspora
Etnik

Festival
Kiiltiirel Miras
Gastronomi
Inanc

Sehir

Ogrenme ve Deneyim

Diaspora
Etnik

Hizin
Festival
Kiiltiirel Miras
Gastronomi
Sehir

Inanc

Kisisel Geligim

Etnik
Gastronomi
Inanc

Doga

Etnik
Hiiziin
Sehir

Etkinlik

Diaspora
Etnik
Sehir

Sosyallesme

Festival
Gastronomi
Kiiltiirel Miras
Sehir

Yenilik

Festival
Kiiltiirel Miras
Inanc

Sehir

Psikolojik Rahatlama

Festival
Inang
Sehir
Diaspora

Eglence ve Keyif

Festival
Sehir
Kiiltiirel Miras

Kagis

Merak

Gastronomi
Sehir
Diaspora
Kiiltiirel Miras

Hiiziin
Diaspora
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6. Sonug

Kiiltiire dayali turizm tiirlerinin (diaspora, etnik, inang, kiiltiirel miras, hiiziin, gastronomi, sehir ve
festival) motivasyon faktorleri arasindaki farkliliklarin ortaya konmasi ve bu turizm tiirlerinin
motivasyon kaynaklarmin kategorize edilmesi amaglanan bu calismayla, bu turizm tiirlerinin 497 adet
motivasyon faktorii oldugu ve bunlarin 39 tema altinda birlestigi tespit edilmistir.

Kiiltiire dayal1 diaspora turizmi motivasyonlarinda 6ne ¢ikanlar kimlik bilinci, arkadas ve akraba ziyareti,
atalar, kokler ve aile (Toren, 2021) olurken; motivasyon faktorleri etnik turizmde 6grenme, bilgi edinme
ve nostalji yasama (Ozyurt, 2021); kiiltiirel miras turizminde kiiltiirel rahatlama, yeni deneyimler ve
duygusal deneyim (Tiirkmen, 2021); festival turizminde sanat, yenilik ve kiiltiirel bilgilenme (Kodas,
2021); gastronomi turizminde destinasyona 0zgii yemegi tatmak, bir as¢inin pisirdigi yemegi tatmak,
restoran se¢imi (Kesici, 2021); hiiziin turizminde o6liileri onurlandirmak, magdurlar i¢in anma ve saygi,
gelecek nesillere kars1 sorumluluk, kendini kesfetmek ve yasami sorgulamak (Geng & Giilertekin Geng,
2021); inang turizminde ayine katilmak, hac ibadeti, dua etmek ve yakarista bulunmak, manevi
duygularmn giiglendirmek ve arttirmak (Kodas & Arica, 2021); sehir turizminde ise ziyaret edilen yerin
tarihi, kiiltiirii, folkloru, sanat1 vb. unsurlar (Tiirkmen, 2021) olmustur. Icerik analizi sonucunda, alan
yazindaki motivasyon faktorleri g6z iiniinde bulunduruldugunda, diaspora, etnik ve inang turizm
tiirlerinin motivasyon faktorlerinden “kimlik” ve “kokler”in bu ii¢ turizm tiirii agisindan ortak; ziyaret
edilen yerin “tarihi, kiiltiirii ve sanat1”nin festival ve sehir turizmi agisindan ortak; “deneyim”in ise tiim
kiiltiire dayal1 turizm tiirleri agisindan ortak motivasyon faktorii oldugu saptanmustir.

Sosyallesme, rutinden kagis, yenilik ve psikolojik rahatlama gibi bir¢ok turizm tiiriiniin ortak motivasyon
faktorii olan bu dort ziyaret sebebinin, kiiltiire dayal turizm tiirlerinin de bir¢ogunun ortak motivasyon
faktorlerinden oldugu goriilmiis, destinasyona 6zgili yemegi tatmak, oliileri onurlandirmak, dua etmek
ve yakarista bulunmak gibi baz1 motivasyon faktorlerinin ise bir tek turizm tiiriine ait oldugu sonucuna
ulasilmistir. Kiiltiire dayali turizm tiirlerini agiklayan 39 tema, bazi turizm tiirlerinde ortak motivasyon
faktorii oldugu goriliip birlestirildiginde, bu sekiz turizm tiiriiniin motivasyon faktorii olarak 13 tema
one gikmustir. Bu temalar su sekilde olmustur: Aidiyet, Atalar, Kiiltiir, Ogrenme ve Deneyim, Kisisel
Gelisim, Doga, Etkinlik, Sosyallesme, Yenilik, Psikolojik Rahatlama, Eglence, Keyif, Kacis ve Merak.

Kiiltiire dayali turizm tiirlerinin motivasyon faktorlerini ortaya koyan ¢alismalari inceleyen bu arastirma
sonucunda, sadece o turizm tiirtine 6zgii motivasyon faktorlerinin saptanmasi igin ilgili turist tipine
yonelik nitel ¢calismalarin arttirilmasinin, her bir turizm tiiriiniin motivasyon faktorlerinin saptanmasinda
daha yararli olacag diisiiniilmekte ve Onerilmektedir. Diger tiirlii, saha c¢alismasinda belli 6lgekler
kullanilarak yapilan arastirmalarin bazilarinda rutinden kagis, yenilik ve rahatlama gibi tiim turizm
tiirlerinin motivasyonunda olan 6lgek maddeleri soru olarak sorulup bazilarinda sorulmadiginda, bu
¢alismanin bulgular kisminda goriilecegi tizere bahse konu motivasyon faktorleri bazi turizm tiirlerinde
var, bazilarinda yokmus izlenimi vermektedir.

Tesekkiir ve Bilgi Notu
Destek Bilgisi: Bu ¢alismanin hazirlanmasi siiresince herhangi bir bireyden ya da kurumdan ayni ya da
nakdi bir yardim/destek alinmamustir.

Etik Onay1: Makalede ulusal ve uluslararasi arastirma ve yayin etigine uyuldugunu yazarlar beyan eder.
Aksi bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and
Sports Sciences Dergisinin hi¢bir sorumlulugu olmayip, tiim sorumluluk makale yazarlarina aittir.

Etik Kurul Onay1: Bu ¢alisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir.
Cikar Catismasi: Makalede herhangi bir gikar ¢atismasi ya da kazanci yoktur.

Arastirmacilarin Katki Orani: Calisma tek yazarm katkisi ile hazirlanmistir. Katki oranlari: 1. Yazar = %100
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Abstract

Logistics activities in sports organizations and the effect of these activities on participant satisfaction have not been measured in
the literature. The study to be carried out is important in terms of contributing to the literature on this subject. So that, the main
purpose of this study is to measure the effect of logistics activities in sports organizations on participant satisfaction. The
National Rowing Championships on the Sapanca Rowing Course were chosen as the application area. The number of respondents
to the survey was 111. The study analyses the effect of logistics activities in sports organizations on participant satisfaction with
partial least squares structural equation modeling (PLS-SEM). The study was analyzed by SmartPLS 3. The main finding of
the study is that logistics activities have an impact on participant satisfaction. According to the result, it is possible to say that
44.5% (R?) indicate logistics activities have the strongest effect on participant satisfaction. This result will guide the managers
for organizing rowing sports organizations.
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1. Introduction

Sports organizations that have brought people and societies together since ancient times have now become
a large sector and countries have become competing with each other to organize sports organizations in
their own countries. Even just to organize the Olympic Games, countries strive to make their facilities and
infrastructure investments suitable for the games and become candidates for the organization of the
games. They even make changes in the laws of the country to organize these games. Australia changed
the law banning animals from entering the country in 2000 due to Equestrian competitions in the Olympic
Games.

While this has become the situation in the area of sports organizations in the world, it has become very
important to be successful in organizations to be a candidate for future organizations. It is also of great
importance that the necessary equipment and resources are available in the right place at the right time
for successful sports organizations. In this case, logistics activities come to the fore. Considering the
activities in sports organizations, it is possible to say that most of them are logistics activities. Therefore,
good planning and execution of logistics activities for organizing a sports organization are important for
the success of the organization.

Many logistics activities such as supply and purchasing, transportation, storage, facility location are
included in the sport. In professional sports clubs, these activities are carried out by professional and
competent people to use sportive success and financial resources efficiently.

Another issue that needs to be considered for sports organizations to be successful is that the participants
are satisfied with the organization. In this study, in the example of rowing, the logistics activities in sports
organizations were examined and the effect of these activities on participant satisfaction was revealed.

2. Literature Review — Conceptual Framework

In the literature, it is seen that there is a limited number of academic studies on logistics activities in sports
organizations. Table 1 represents some examples of remarkable studies which are from the world and
Turkey.

Table 1. Some Remarkable Studies for Logistics Activities in Sports Organizations

Author(s)

About

Type of The Study

Liu and Gao (2013)

Sports logistics

Conference Proceeding

Yuan et al. (2013)

Logistics of sport facilites

Conference Proceeding

Batmaz et al. (2015)

Supply chains and logistic activities on the Turkish sport industry

Article

Saleh (2015) Sport logistics Article
Ke (2016) Logistics in large sport event Article
Paker et al. (2017) Logistics processes of sailing races Article
Wrhodarczyk (2018) Sport, logistics, and media Article

Genchev et al. (2018)

Sports logistics outsourcing

Conferece Proceeding

Subasi (2019)

The effect of logistics activities on participant satisfaction in sports
organizations

Master's Thesis

Herold et al. (2019)

Sport organisations

Conference Proceding

Karakopri q
KZ;Z d(:l};:;lu§ (2019) an Logistics decisions in sports clubs Article
Genchev et al. (2019) The case of equine sports transportation outsourcing Article

Li et al. (2019)

Logistics network of large sports event

Conference Proceeding

Herold et al. (2020)

Sport logistics

Article

Herold et al. (2020) Event spectator modal choice and climate impact Conference Workshop
Sayin and Tung (2020) Supply chain activities in sports organizations Book Chapter

Herold et al. (2021) Sports logistics framework Article

Martins et al. (2021) Sustainable transportation intentions Article

Gafari et al. (2021) Reverse logistics development at sport events Article
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Table 2. Classification of Logistics Activities in Sport Organizations

Source Logistics Activities
Herold et al. (2020) Sport Logistics Activities
- Plan
- Source
- Make
- Deliver
- Return
- Enable
Minis et al. (2006) Major Tasks and Activities of Olympic Logistics
- Freight forwarding and customs clearance
- Warehousing and distribution
- Venue logistics
- Delivery coordination
- Asset tracking
- Reverse logistics
(Sen&Pak, 2018; Olgun, 2018; Celik, 2018; Turkey Rowing Logistics Activities in Rowing

Federation — Race Instruction, 2012; General Sport Directorate, - Transport

2017; Bayraktar & Kurtoglu, 2009; Orer et al., 2018; Ozdemir, - Supply Chain and Purchase

2004; Ozcan et al, 2018; Avat et al., 2018; IV. Five Year - Storage

Development Plan, 1979; Ceyhun, 2008; FISA (International - Material Management and Maintenance-Repair
Rowing Federation) — Manuel Book, 2010) - Handling

- Selection of Location

In Table 2, approaches regarding the classification of logistics activities in sports organizations are given.
Herold et al. (2020) listed sport logistics activities as plan, source, make, deliver, return and enable.
According to Minis et al. (2006), major tasks and activities of Olympic logistics are freight forwarding and
customs clearance, warehousing and distribution, venue logistics, delivery coordination, asset tracking,
and reverse logistics. Finally; logistics activities for rowing are transportation, supply chain and
purchasing, storage, material management, and maintenance and repair, handling and location selection
(Sen and Pak, 2018; Olgun, 2018; Celik, 2018; Turkey Rowing Federation — Race Instruction, 2012; General
Sport Directorate, 2017; Bayraktar and Kurtoglu, 2009; Orer et al. 2018; Ozdemir, 2004; Ozcan et al. 2018;
Avat et al. 2018; IV. Five Year Development Plan, 1979; Ceyhun, 2008; FISA (International Rowing
Federation) — Manuel Book, 2010).

3. Methodology

In this section, topics are included that the purpose of the research, the importance of the research,
limitations of the research, the research universe and the sample size, the research model and the main
hypothesis, and finally data collection and variables.

3.1. The Purpose of the Research

Logistics activities that can be seen as an important part of an effective sports organizations and the
measurement of participant satisfaction with these activities are an issue that should be emphasized. In
this context; the main objective of this study is to measure the effects of logistics activities in sports
organizations on participant satisfaction. The National Rowing Championships on the Sapanca Rowing
Course were chosen as the application area.

3.2. The Importance of the Research

It is possible to say that one of the issues to be considered in planning and organizing a successful sports
organization is the logistics activities related to the organization. Even without logistics activities, there is
no possibility of an organization being realized.

From this point of view, considering that logistics activities in sports organizations and the effect of these
activities on participant satisfaction have not been measured in the literature, the thesis to be carried out
is important in terms of contributing to the literature on this subject.
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3.3. Limitations of the Research

The universe of the research consists of athletes interested in rowing. Since it was not possible to reach all
relevant participants in terms of time and cost, the research was conducted with the appropriate number
of participants using the appropriate sampling method to be selected. Also, the fact that rowing
championships are held at certain times of the year can be expressed as a time constraint. The prescribed
time for research has been limited to 2 months including the obtaining necessary permissions to conduct
research. The competition season is between March and September and since the races ended in
September, the survey was conducted between 01.11.2018 and 31.12.2018 to prevent the results of the
competition from affecting the answers to the questionnaire.

3.4. The Research Universe and the Sample Size

The universe of research consists of the athletes participating in the National Rowing Championships held
on the Sapanca Rowing Course. Athletes participating in rowing championships have a minimum age
limit of 13. However, a survey was conducted voluntarily with all athletes aged 16 and over, considering
that they are athletes with at least two years of experience. The number of respondents to the survey was
111.

3.5. The Research Model and the Main Hypothesis

In the study, the effects of the athletes participating in the National Rowing Championships on the
Sapanca Rowing Course and the logistics activities in the organization on participant satisfaction were
examined. The research model was created as seen in Figure 1.

LOGISTICS PARTICIPANT
[ ACTIVITIES ] t SATISFACTION J

Figure 1. Research Model
Based on the research model, the main hypothesis to be tested in the research can be explained as follows:
H:i: Logistics activities have a statistically significant effect on participant satisfaction
3.6. Data Collection and Variables

Research data were collected with the help of a questionnaire. The surveys were started one month after
the end of the competition season to prevent the results of the participants from having a positive or
negative effect on the survey responses.

The variables used in the study consist of 10 variables including logistics activities in the organization,
and 14 variables related to participant satisfaction. The variables were prepared in the questionnaire form
with the help of a 5-point Likert scale. Options for logistics activities and participant satisfaction are (1)
Strongly disagree, (2) Partially disagree, (3) Undecided, (4) Partially agree, (5) Strongly agree.

A focus group study was conducted with the participants (athletes, coaches, managers, audiences, and
logistics company employees) to determine the variables that make up the participant satisfaction with
logistics activities.

According to the results obtained, it is possible to list the variables for logistics activities and participant
satisfaction for rowing organizations as follows:

Logistics activities in rowing championships:

. LA1: Adequate measures have been taken in terms of athlete safety on the rowing course.

. LA2: The boat parking area at the organization area is sufficient.

. LAS3: Technical equipment (boat racks, stands, etc.) in the boat parking area is sufficient.

. LA4: The position of launching pontoons are appropriate.

. LAS5: Sufficient precautions have been taken in terms of athlete safety at the launching
pontoons.
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LAG6: The technical specifications of the launching pontoons are suitable.

LA7: Technological equipment is used in the rowing course. (photo finish, automatic start,
camera, etc.)

LAS8: Health services are provided at the required level in the organization.

LA9: Food and beverage services are provided at an adequate level in the organization area.
LA10: Boat and other materials are transported safely.

Participant satisfaction in rowing championships:

PS1: The location where the races are held is suitable for rowing championships.

PS2: The location of the rowing course is suitable in terms of weather conditions (wind, wave,
etc.).

PS3: The rowing course is suitable for national races.

PS4: The rowing course is suitable for international rowing regattas.

PS5: The location of the rowing course is suitable for the traceability of the races.

PS6: The dates on which the championships are organized are suitable for the feasibility of the
races.

PS7: There are no problems in the organization and the race schedule.

PS8: The organization area is clean.

PS9: The organization area is tidy.

PS10: In the organization area, facilities such as toilets, changing rooms, showers are provided
at an adequate level.

PS11: Adequate measures have been taken in terms of the safety of the participants in the
organization area.

PS12: Adequate measures have been taken in terms of the safety of materials in the organization
area.

PS13: Transportation services are comfortable for the transfer of participants to the
organization area.

PS14: Transportation services are safe for transferring participants to the organization area.

4. Findings

The findings of the study is explained in the following headings.

4.1. Frequency Analysis of Socio-Demographic Characteristics

In this section, frequency distributions regarding the socio-demographic characteristics of the participants
are included. Socio-demographic characteristics; are listed as gender, age, marital status, income levels,
and education levels.

Table 3. Frequency Distributions for Socio-Demographic Characteristics of Participants
Frequency % V:/‘l)ld Cumulative %
Male 77 69.4 69.4 69.4
Female 34 30.6 30.6 100.0
Gender

Total 111 100.0 100.0

18 and under 47 42.3 42.3 42.3

Age 19 and above 64 57.7 57.7 100.0
Total 111 100.0 100.0

Single 87 78.4 78.4 78,4

Marital Status Married 24 21.6 21.6 100,0
Total 111 100.0 100.0

500 Turkish Liras and under 55 49.5 49.5 49.5

Between 501 Turkish Liras and 1500 Turkish Liras 19 17.1 17.1 66.7

Income Level 1501 Turkish Liras and above 37 33.3 33.3 100.0
Total 111 100.0 100.0

High School 53 47.7 47.7 47.7

Education Higher Education (Associate degree, undergraduate and graduate) 58 523 523 100.0
Level Total 111 100.0 100.0
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The participants are 111 participants in total, of which 77 are male and 34 are female. Their percentage
distribution is 69.4% male and 30.6% female. While the number of participants aged 18 and under is 47
(42.3%), those aged 19 and above are 64 (57.7%). According to their marital status, 87 people are single
(78.4%), 24 people are married (21.6%). 55 participants (49.5%) with an income of 500 Turkish Liras and
under, 19 people (17.1%) with an income between 501 Turkish Liras and 1500 Turkish Liras, and 37 people
(33%) with an income of 1501 Turkish Liras and above. Finally, person numbers and rates in terms of
education levels; high school 53 people (47.7%), higher education (associate degree, undergraduate and
graduate) 58 people (52.3%).

4.2. Results and Discussion

For testing the research models, PLS-SEM is one of the important tool. In this study, SmartPLS was used
(Ringle et al., 2015). SmartPLS is a “stand alone software specialized for PLS path models” (Monecke &
Leisch, 2012).

Table 4. Factor Loading and VIF Values

Logistics Activities Factor Loadings VIF
LA1 0.711 1.397
LA4 0.715 1.354
LAS 0.749 1.424
LA9 0.714 1.171
Participant Satisfaction Factor Loadings VIF
PS8 0.731 2.511
PS9 0.760 2.678
PS11 0.764 1.791
PS12 0.763 1.967
PS13 0.725 3.120
PS14 0.802 3.316

Table 4 shows the factor loading and VIF (Variance inflation factor) values. Generally; factor loadings
must be equal to or higher than 0.70 (Hair et al., 2011; Hair et al., 2014a; Hair et al., 2014b). It is suggested
that if the factor loadings are between 0.40 and 0.70, the composite reliability (CR) and average variance
extracted (AVE) values should be reviewed, and if these values do not meet the threshold values, they
should be removed from the model (Hair et al., 2014b). Accordingly, the variables that did not meet this
condition were excluded from the model. Factor loadings of logistics activities (LA1=0.711, LA4=0.715,
LA8=0.749, and LA9=0.7149) and participant satisfaction (P58=0.731, PS9=0.760, PS11=0.764, PS12=0.763,
PS13=0.725, and PS14=0.802) are satisfied this requirement. According to Wong (2013), if 10 of arrows point
at a latent variable in the model, the minimum sample size required is 91. In this case, it appears that the
sample size (111) of this study is adequate.

Variance inflation factor (VIF) is a coefficient that provides information about the existence of
multicollinearity problem. If the VIF value is greater than 10, the model has a multicollinearity problem
(Sonmez Cakir, 2019). Hair et al. (2014b) recommends that the VIF value is below 5. Accordingly, the VIF
values in Table 4 are at the recommended values.

Table 5. Construct Reliability and Validity

Cronbach's Alpha rho_A CR AVE
Logistics Activities 0.698 0.701 0.813 0.522
Participant Satisfaction 0.852 0.856 0.890 0.575

According to Hair et al. (2014a), above 0.70 values are necessary for Cronbach's Alpha and CR values, also
above 0.50 is required for AVE values. The Cronbach’s Alpha value for logistics activities is almost 0.70
(0.698) and it is acceptable. The Cranbach’s Alpha value of participant satisfaction is 0.852 and above 0.70.
CR and AVE values are also acceptable according to Table 5. Rho_A is a calculated coefficient to see data
consistency. Over 0.70 indicates that factor elements are reliable (Van Nguyen & Habok, 2021; Sonmez
Cakar, 2019; Ulupui et al., 2020). In this case, the rho_A values are appropriate.
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Table 6. Discriminant Validity (Heterotrait-Monotrait Ratio - HTMT)

Participant Satisfaction
Logistics Activities 0.838
Depending on Table 5, all AVE values are higher than the threshold value (0.5). Henseler et al. (2015)

indicated that heterotrait-monotrait ratio (HITMT) value should theoretically be less than 0.90 As shown
in Table 6, the HTMT values of the model presented are below the threshold values.
Table 7. Discriminant Validity (Fornell — Larcker Criterion)

Logistics Activities Participant Satisfaction
Logistics Activities 0.722
Participant Satisfaction 0.667 0.758

In addition, as shown in Table 7, the criteria proposed by Fornell and Larcker (1981) were used in the
analysis of the discriminant validity. When Table 7 is examined, the discriminant validity is ensured.

PS11
764
oips PS12
)
0.763
0.667 —0.725—) PS13
\O.SOZ
. =
ojistics Activities articipant
o Lojistics Activit Particip 0.731 PS14
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Figure 2. The Structural Equation Model (PLS-SEM)

Depending on the analysis of the measurement model carried out so far, the resulting dimensions are
suitable for structural equation modeling in terms of both reliability and validity. The Structural Equation
Model (PLS-SEM) is seen in Figure 2.

Firstly, bootstrapping analysis is conducted and 5000 bootstraps samples are taken to gauge the
significance of PLS path coefficients. Table 8 shows the results of hypothesis testing. The structural
equation model in Figure 2 exhibits the relation between logistics activities and participant satisfaction.
This relation is about the main hypotesis of the research which is H: (Logistics activities have a statistically
significant effect on participant satisfaction).

Table 8. Results of Hypothesis Testing

Path (Beta-p) coefficient T-value R? f2 Q2 VIF | P Value | Supported
Hi 0.667 13.451 0.445 0.803 0.244 | 1.000 0.000 YES
Path coefficient expresses the effect ratio (Yilseli & Ozdemir, 2021). T values indicate whether the
expressions constituting each factor are statistically significant. It is significant if the T values are greater
than 1.96 (Sonmez Cakur, 2019). R? is called a coefficient of determination. It can take values between 0
and 1. Higher values indicate higher accuracy in estimates. It is difficult to set a standard rule about R?
values which are acceptable as they depend on model complexity and research discipline (Yildiz, 2021).
Above 26% is an acceptable value (Sonmez Cakur, 2019). f? values expressed as impact volume.
Respectively, £2>0.02, £2>0.15, and {2> 0.35 represent small, medium, and large effect sizes (Cohen, 1988).
Finally, it is necessary to mention the Q?values. As a general rule, Q? values greater than zero for a given
internal structure indicate that the accuracy of the path model estimations for that structure is acceptable
(Yildiz, 2021).
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Table 8 represents the main hypothesis testing results. Since the significance value of the H1 hypothesis
regarding logistics activities have a statistically significant effect on participant satisfaction is p=0.000
(p<0.05), the hypothesis was found significant. In this case, hypothesis Hi is supported. When the path
coefficient is examined, it is seen that the logistics activities have an effect of 3=0.667. In the study, R? value
is 44.5%. This means that logistics activities have the strongest effect on participant satisfaction. As a
similar study; the role of sports logistics (49.92%) was found in the study titled “The Role of Sport Logistics
in Enhancing the Sport Clubs Level in Gaza from the Administrative Committees Perspectives” conducted
by Saleh in 2015. VIF value is below 5, T-value is greater than 1.96, and f? value indicates the large effect.
Finally, Q? value is higher than zero which means the model's estimates are accurate.

5. Conclusion and Suggestions

Sports and sports organizations, which have become a very large sector today, have gained great
importance for the countries as well as for institutions and organizations in terms of economy and
promotion. Countries are now competing with each other to organize large organizations such as the
World Championships and the Olympic Games, due to their contribution to the promotion and economy
of the country. When choosing the country to organize these events, the International Federations and the
International Olympic Committee evaluate the facility competence and organization experience of that
country and authorize the candidate country to organize the organization accordingly.

When the activities in sports organizations are examined, it is possible to say that most of these activities
are logistics activities. This reveals the importance of planning and management of logistics activities
while organizing sports events.

If this situation is evaluated especially in terms of rowing sport since the logistics activities such as
transportation, location selection, and storage are more specific in the organizations that have an
important place in the Olympic Games and are the most crowded athlete participation after athletics, the
planning and management of these activities It is important for its execution. Even a disruption that may
occur in one or more of these activities may cause the organization to be disrupted or even canceled due
to the inability to hold the races.

Failure to transport the materials required for the race under suitable and safe conditions may cause the
materials to be damaged. If the weather and wind conditions are not taken into account in the selection of
the location where the rowing championships will be held, the risk of not organizing the organization may
come to the fore. The examples given are important in terms of revealing the importance of logistics
activities in rowing sports organizations.

Another issue that should be emphasized in rowing sports organizations is to ensure the satisfaction of
the participants, which can be considered an important element for the continuity of the organizations.
Especially the satisfaction of the athletes is important in terms of increasing participation in the races that
are planned to be repeated in the following years.

In this study, which was carried out taking into account the aforementioned issues, the effect of logistics
activities in rowing sports organizations on participant satisfaction was investigated. For this, the National
Rowing Championships organized on the Sapanca Rowing Course were selected and a survey was
conducted with the athletes participating in the competitions. Besides, this research is important in terms
of the fact that there is no previous study on this subject and it contributes to the literature.

The result was obtained by testing the hypothesis put forward in the research. It has been determined that
logistics activities have an impact on participant satisfaction. According to the result, it is possible to say
that 44.5% (R?) indicate logistics activities have the strongest effect on participant satisfaction.
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Based on the results of the research, it is also possible to make some suggestions to researchers,
academicians, and interested parties who want to work on logistics activities and participant satisfaction
in sports organizations.

This research was carried out with the athletes competing on the Sapanca Rowing Course. The research is
repeated with the athletes competing in other courses and the results can be compared. It may even be
suggested to repeat the research for other sports branches. Thus, socio-demographic differences can be
examined in terms of logistics activities and participant satisfaction.

The research was conducted with athletes. The research can be repeated with coaches, managers,
audiences, and logistics business staff to compare the different outcomes that may arise. A similar
situation can be recommended for different sports branches.
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Abstract

This study was carried out to determine and reveal the contribution of martial arts to mental health such as sportsmanship and
happiness as well as physical health. The present study, conducted with the participation of Taekwondo and kickboxing branch
sportsmen, aims to examine the relationship between sportsmanship and happiness. The population of the study consists of
licensed taekwondo and kickboxing branch sportsmen, while the sample group consists of 198 taekwondo and 166 kickbox players,
selected by sampling method, who have accepted to voluntarily participate in the study (Age, m=15,00 + si= 2.98). Confirmatory factor
analysis (CFA) was performed for the research scales. In addition to descriptive statistics, correlation and regression analyses
were also included within the scope of the relational model. As a result, we can say that there are positive relationships between
sportsmanship orientation and happiness, their commitment to sportsmanship values increases, their happiness shall also
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1. Introduction

Sports, as a part of the universal culture, have always been a tool gathering all individuals together
regardless of their language, race and religion, and enabling individuals to maintain their physical and
mental health, moral and personal development, to mature, have self-confidence and to socialize. The
sports activities provide a positive contribution in order for individuals to develop in a healthy way and
to increase their social, emotional and moral development (Sagin & Akbuga, 2019).

The concept of sportsmanship, frequently mentioned from the ancient Olympics to today's modern
Olympics, is increasing its popularity day by day (Caglayan, Coskun & Yilmaz, 2021). The concept of
sportsmanship behavior (Elendu & Dennis, 2017), which refers to the respect for teammates, competitors,
sports officials and other sports participants before, during and after sports competitions within the frame
of fair play principles, is a set of behaviors that should be exhibited in all sports environments.
Sportsmanship also provides the athletes with ideal opportunities to improve his/her behavior including
character development, team unity, fair play, discipline, respect and setting goals (Yildiz, 2019). According
to Vallerand et al. (1997) the multidimensional construct of sportsmanship consists of five dimensions: 1)
Respect for the officials and rules; 2) Respect for social convention; 3) Respect for one’s full commitment;
4) Respect for opponents; 5) True respect and concern for the opponent. According to Robinson (2009)
sportmanship; maintains a commitment to fairness, integrity and respect for rules while striving to achieve
success.

As stated in the word “Do”, Taekwondo has a meaning much further than the violent tendency attributed
to the martial arts and ultimately aims to complete the human character. As a martial art, the most
important element of Taekwondo is not only the ability to protect oneself at the highest level, but also to
develop a sense of self-confidence. The feeling of self-confidence makes people tolerant in their actions
towards those who are weaker ($Sahin, 2002). One of the sports that has been increasing its popularity
especially recently is kickboxing. The name of this sport, which is a synthesis of boxing, karate and
taekwondo sports, consists of the terms kicking and boxing (punch) (Karadag, 2018). Although sports
branches of far eastern origin have different styles within themselves, they usually require individual
skills and also contain the philosophical structures that come from the origins of the nations living in that
geography (Uyar & Susuz, 2020). In taekwondo and kickboxing sports, originated in different geographies
and countries, the main goal appears to be the protection of the individual himself/herself, but in essence
it affects many areas, from the self-discovery of the athlete to his/her communication with his/her
environment. Aimed at protecting oneself as well as providing universal values such as justice,
benevolence, respect, tolerance, the martial arts contribute to athletes' physical development as well as
their spirits and minds. A large number of people consider martial arts to be an effective way of treating
psychological problems (Sezen-Balgikanli & Kogak, 2021).

Martial Arts and combat sports are the subject of a dispute. On the one hand, they have been considered
an ideal means to acquire emotional self-control. On the other hand, they have been considered aggressive
practices which may promote violent behaviors (Lafuante, Gonzalez & Gutierrez-Garcia, 2021).
Aggression and violence in the context of young athletes is a deplorable social phenomenon. However,
sportsmanship is an alternative way of reducing this type of behavior (Saenz et. al., 2013) and athletes
with a strong sportsmanship orientation are often inclined to act in dignity (Vallerand & Losier, 1994).
Environments that improve people's sportsmanship behaviors also help minimize the impact of negative
events (Demerouti & Cropanzano, 2017). In addition, promoting sportsmanship is a common goal of
physical education and many youth and sports organizations (Bolter, Kipp & Johnson, 2017). Happiness
is one of the most basic psychological needs of people (Ozgiir, 2021). According to Aristotle, the search for
happiness is universal and is as old as human existence (Bailey & Fernando, 2012). Happiness is a feeling
that every person is trying to experience. People do their actions in their lives to be happy, because
happiness is not a right given to selected people, but a feeling that every person can experience by working
and learning (Kerimov, 2020).
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There are many studies in the related literature that show that participation in sports has positive effects
on happiness (Lekue, 2022; Frey & Gullo, 2021; Kim, Ryu, Lee, Kim & Heo, 2021; Tejero-Gonzalez,2020;
Zhang & Chen, 2019; Balish, Conacher, Dithurbide, 2016; Nabizadeh, 2015; Huang & Humphreys, 2012;
Downward & Rasciute, 2011). However, a limited number of studies have been reached in which the
relationship between sportsmanship and happiness has been investigated. The following statements were
included in an accessible study: Sportsmanship is behavior or attitudes that can be learned or improved.
The main aim of individuals participating in sports competitions is, of course, to be victorious. However,
considering the joy experienced by the victorious athletes, it is believed that what motivates people is not
only the desire to win, but also the feeling of being victorious, which leads to happiness. Consequently, if
we can teach the ethics of sportsmanship to the new generation, we may not only teach such values but
also happiness (Ozsari & Altin, 2021), for the pursuit of happiness is a desire that everyone has in life
(Guazzelli & Zilli, 2016).

Individually, sports have many positive effects on the physical and psychological health of individuals.
In this context, the training of sports styles called martial arts has positive effects in reducing the stress
level of the participants, attention, focus, discipline, physical development and many other aspects.
However, the performance of many sports that involve body contact, and especially combat sports, has a
high risk of injury (Olmez & Kilig, 2021). According to Imansari, Soegiyanto and Kusuma (2020), there is
a significant relationship between personality and sportsmanship orientation. In a study in which the
sample group of judo trainers was formed, a negative and low-level significant relationship was found
between psychoticism and the sum of sportsmanship orientation and all its sub-dimensions (Sulun, Susuz,
Varol, & Colakoglu, 2021). In the related research of Emek and Yigiter (2022), the branches of the athletes
with the highest level of sportsmanship are volleyball and athletics, while the branch of the participants
with the lowest level of sportsmanship is combat sports. National athletes who do martial arts
(taekwondo, judo, karate) gain values such as discipline, self-confidence, health, ambition, self-sacrifice,
responsibility, congratulating the opponent, leader, respect, love of the flag, tolerance, empathy, and
sportsmanship; It has been determined that they believe that every way can be tried within the framework
of the rules when it comes to winning and achieving success (Y1ldiz & Uslu, 2021). Considering the results
of the relevant research and nowadays some people are cautious about martial arts, it is thought that these
research results will have important implications for these people. Based on this idea, martial arts athletes
were selected for this research sample.

Psychomotor development, which is known to start with reflex movements at birth, can turn into more
professional skills at later ages, especially through sports training, and can provide positive contributions
to the individual. For this reason, working in age groups where sports education can be applied more
intensively will provide more meaningful results. According to Gallahue's Hourglass Model (1982) a
theoretical model for 7-10, 11-13, 14 and over age groups was presented within the framework of "the
period of movements in sports". Within the framework of this model, it is aimed that the participants are
athletes aged 15-16 on average.

The study aims to evaluate the relationship between sportsmanship and happiness, which are considered
to be two indispensable elements of sports life, within the framework of martial arts and to evaluate the
hypotheses created within the scope of the research model. In the available literature, no study has been
found that investigates the relationship between sportsmanship and happiness in the sample of martial
arts athletes. Therefore the results of the study will be of great importance for all athletes, coaches and
families involved in martial arts.
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2. Methodology
The method of the study is explained in the following headings.
2.1. Model

The relational screening model has been used within the study which is among the general screening
models.Conceptual model of the research and hypotheses: The conceptual model of the research and
related hypotheses are presented below.

Compliance with social

v
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Figure 1. Conceptual model of research

Hi: Compliance with social norms positively affects happiness.
H::Respect for rules and management positively affects happiness.

Hs: Commitment to responsibilities in sports positively affects happiness.
Ha: Respect to the opponent positively affects happiness.

2.2. Participants

An ethics committee approval, numbered 1801 and dated 14/2/2021, was received from the relevant unit
of Osmaniye Korkut Ata University for the study. The population of the study consisted of licensed
amateurs athletes in taekwondo and kickboxing branches. The sample group, on the other hand, consisted
of 364 athletes in total, including 198 taekwondo players and 166 kickboxers, who were selected by
convenience sampling method and voluntarily accepted to participate in the research (Age, m-1500 + sa- 2.98).
These two branches were preferred due to the limited studies in the literature. Efforts were made to ensure
that the participants and age groups of the two groups were close to each other. In addition, homogeneity
analysis was performed for the groups.

2.3. Data Collection Tools

For data collection, the demographic form was used in the first part, which included personal information
of the participants, and the "multidimensional sportsmanship orientation scale" developed by Vallerand
et al. (1997) and adapted into Turkish by Sezen-Balgikanli (2010) was used in the second part for
determining sportsmanship orientation. In the third part, the 7-item "Oxford happiness scale short form"
developed by Hills and Argyle (2002) and adapted to Turkish by Dogan and Co6tok (2011) was used to
evaluate the level of happiness.

2.4. Analysis of Data

Primarily missing values and then extreme values were examined in the study. The data were collected
from a total of 370 athletes. After removing the problematic forms, the analysis were performed with the
final 364 forms in the data set. In addition to descriptive statistics, Pearson correlation and regression tests
were conducted within the context of the relational model.
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4. Findings

Table 1. Confirmatory Factor Analysis (CFA) and Validity - Reliability Analyzes

CMIN/DF Cronbach’s
e/df) GFI AGFI CFI IFI TLI RMSEA Alfa ()
Happiness scale 1.609 .990 .969 988 989 975 041 .885
Sportsmanship orientation scale 1.792 926 .903 953 953 944 .047 701

As a result of the confirmatory factor analysis of the "happiness scale" used in the study, the model fit
criteria were reviewed and it was decided to exclude proposition 7 from the model because the factor load
of the scale was not within the appropriate value ranges. According to the results of the analysis, the
following to values were reached: CMIN/DF(x?/df): 1.609, GFI: .990, AGFI: .969, CFI:.988, IFI:.989, TLI: .975,
RMSEA:.041. The results of the confirmatory factor analysis of the “Sportsmanship scale” were found as
CMIN/DEF(x2/df): 1.792, GFI: .926, AGFI: .903, CFI:.953, IFI:.953, TLI: .944, RMSEA:.047. The fact that the
X2 /DF value is below 3, the RMSEA value is below 0.08, and the GFI, AGFI, CFI, IFI, TLI values are within
the value ranges specified in the literature indicate that the values reached are within the limits of perfect
fit and that both scales are confirmed with the collected data (Hair et al., 2014; Capik, 2014; Plichta &
Kelvin, 2013; Erkorkmaz et al., 2013; Kline, 2011; Segars & Grover, 1993).

Table 2. The Demographic Characteristics Of The Athletes Participating In The Research

N %

Branch Taekwondo 198 54.4

Kickbox 166 45.6

Female 158 434

Gender Male 206 56.6

10-13 108 29.7

Age 14-15 92 25.3

16-17 101 27.7

18 and above 63 17.3

. 1-3 years 228 62.6

Sports History 4 and above 136 37.4
Total 364 100%

Considering the demographic characteristics of the participants, it is observed that 54.4% (198 athletes) of
364 athletes formed the taekwondo group while 45.6% of them (166 athletes) formed the kickboxer group.
43.4% (158 athletes) of the athletes were women while 56.6% (206 athletes) are men. In addition, 29.7% of
the participants (108 athletes) were between the ages of 10-13, while 27.7% (101 athletes) of them were
between 16-17, 25.3% (92 athletes) of them were between 14-15 and 17.3% (63 athletes) were 18 and older.
Considering their history of sports, it was observed that 62.6% (228 athletes) of them had a sports history
of 1-3 years while 37.4% (136 athletes) had a sports history of 4 years or more.

Table 3. Findings Related to Correlation Analysis

N =364 M SD 1 2 3 4 5
2. 1.Compliance with social norms 4.37 .795 -
=
é 2.Respect for rules and management  4.46 .607 494~ -
b= ; ;
2 3.ComnT1t.tr.n.ent to social 461 540 306" 436" )
3 responsibilities
9 4. Respect for the opponent 3.83 999 580" 442" 248" -
5. Happiness 3.96 741 379 363" 316" 328" )
**p<0,01

The results of the Pearson correlation analysis, which was conducted to determine the direction and level
of change of sportsmanship and happiness variables together, are shown in Table 3. As a result of the
evaluation to determine the correlation between the four dimensions of sportsmanship and happiness; it
was determined that there is a positive and moderately significant relationship between “compliance with
social norms” and “respect for rules and management” at the rate of “r=494; p<0.01”. between
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“compliance with social norms” and “commitment to social responsibilities” at the rate of “r=.306; p<0.01”,
between “compliance with social norms” and “respect for the opponent” at the rate of “r=.580; p<0.01".
between "respect for rules and management" and "commitment to social responsibilities” at the rate of
"1=.436; p<0.01"; between “respect for rules and management” and “respect for the opponent” at the rate
of “r=.442; p<0.01”and between "commitment to social responsibilities" and "respect for the opponent" at
the rate of "r=.248; p<0.01". Besides, a significant, positive and moderate correlation was found between
the sub-dimensions of sportsmanship orientation scale, compliance with social norms and happiness at
the rate of "r=.379; p<0.01"; between respect for rules and management and happiness at the rate of "r=.363;
p<0.01"; between commitment to social responsibilities and happiness at the rate of "r=.316; p<0.01" and
between respect for the opponent and happiness at the rate of "r=.328; p<0.01".In accordance with these
findings, it can be noted that there are positive relationships between sportsmanship orientation and the
happiness of athletes.

Table 4. Multiple Regression Analysis Of Sportsmanship And Happiness

Model B Std. Error Beta (B) t p VIF
(Constant) 1,011 ,333 3,033 ,003

Compliance with social norms ,179 ,057 ,192 3,148 ,002 1,699
Respect for rules and management ,179 ,071 ,147 2,513 ,012 1,564
Commitment to social responsibilities ,228 ,072 ,166 3,179 ,002 1,252
Respect for the opponent ,082 ,044 ,110 1,878 ,061 1,583
R=,464 R2=,215 Adj. R?>=206

F-3509= 24,580 p=,000 D-W=1,856

Dependent Variable: Happiness

Multiple regression analysis results were statistically significant (F(df=4.359) =24.580, p< 0.001). The R?
value of the model was found to be ,215 and the adjusted R? value to be ,206. This finding shows that the
independent variable of sportsmanship orientation explains about 21 % of the changes in the happiness
dimension, which is the dependent variable. Considering the power of the independent variables in this
relationship to affect the dependent variable, starting from the beta values we observe that the first
significant positive effect was on the “compliance with social norms” (3=.192; p<.01) sub-dimension of
sportsmanship orientation while the second positive effect was on the “commitment to social
responsibilities” (3=.166; p<.01). The third positive effect was on the sub-dimension “respect for rules and
management” ($=.147; p<.01). It was revealed that the sub-dimension "respect for the opponent" ($=.110;
p>.05) did not have any impact because it was statistically insignificant.

In addition, it has been revealed that "compliance with social norms", "commitment to social
responsibilities” and "respect for rules and management" had a significant positive contribution to
happiness since. As a result, it can be said that the happiness levels of the athletes will increase with the
increase in sportsmanship orientation (compliance with social norms, commitment to social
responsibilities and respect for rules and management). H1, H2 and H3 were supported within the scope
of this study.

5. Discussion and Conclusion

The participants of this study, which investigated the relationship between the concepts of sportsmanship
and happiness, are licensed taekwondo and kickboxing athletes. According to the results of the correlation
analysis of the study; a significant and moderate correlation was found between happiness and sub-
dimensions of sportsmanship orientation scale (Table 3). According to the results of the regression analysis
of the research we can say that there are positive relationships between sportsmanship orientation and
happiness, that sportsmanship orientation contributes positively to “compliance with social norms",
“respect for rules and management” and “commitment to social responsibilities” in a significant way
(Table 4) and finally, as the commitment of martial art players to sportsmanship values increases, their

253



Ozsari, A., Kara, M., Cetin, M.C. & Kara, N.S (2023). The Relationship Between Sportsmanship And Happiness (A Research On
Martial Arts Athletes). GSI Journals Serie A: Advancements in Tourism, Recreation and Sports Sciences (ATRSS), 6 (1): 248-258

happiness shall also increase. It can also be stated that these results are very important for individuals
participating in martial arts.

In their research with the participation of hockey players; Ozsar1 and Altin (2021) found that there were
significant relationships between happiness and sub-dimensions of sportsmanship: "respect for rules and

"o

management’,

"nn

compliance with social norms","commitment to social responsibilities" and "respect for
opponents" while commitment to social responsibilities and respect for the competitor significantly
contributed positively to happiness and as the contribution of the athletes to the values of sportsmanship
increases, their happiness would also increase. Yildiz (2019) found in his research that sportsmanship
orientation reduces the tendency to move away from morality in sports. Ulukan (2021) stated that the
sportsmanship perception of the students who are interested in combat sports is above the moderate level
and that the sportsmanship orientation of the individuals interested in sports develops not only in the
field of sports but also in other areas of life. In his research conducted with the participation of secondary
school students, Babur (2020) determined that video-assisted sportsmanship education has positive effects
on the sportsmanship orientation of students who attend physical education classes. There was a moderate
positive relationship between the communication skills scale and all sub-dimensions of the sportsmanship
scale (Caglayan, Coskun & Yilmaz, 2021). Nunez et el. (2009) intrinsic motivation was directly and
positively associated with self-concept of interpersonal relations, which in turn, was positively and
significantly related to sportsmanship, they found. The contingencies placed on good sportsmanship also
appeared to have positive effects on other aspects of game performance (Hupp & Reitman, 1999).
Burgueno and Medina-Casaubon (2020) examined the effect of sports education on sportsmanship
orientations in high school students and reported that athletes made significant improvements in their
sportsmanship orientation with sports education. Mendez-Gimenez, Fernandez-Rio and Mendez-Alonso
(2015) reported that sports education in a school in the north of Spain was effective in showing a significant
increase in the sportsmanship behaviors of secondary school students. Similar results were obtained by
Lee, Kim Fernandez-Rio, J., and Mendez-Alonso, Lee (2016), and Giinbay (2019).

Furthermore, the sample of this research is taekwondo and kickboxing athletes. There are many researches
that show that sports have a positive effect on happiness. For example, Ozsar1 and Cetin (2022) found in
their related research that there is a positive relationship between attitude towards sports and happiness,
and that living with sports has a significant positive contribution in explaining the effect of attitude
towards sports on happiness. Rodriguez-Bravo, De-Juanas and Garcia-Castilla (2020) emphasize that
sports activities have positive effects on the psychological state of Spanish and Colombian youth. Sport
can make people happier and that it has also made them happier throughout their lives (Gonzalez,
Fernandez, Ordonez, Morales, 2017). It was determined by Zhang and Chen (2019) that there are
relationships between happiness and sports. Gonzales et al. (2017) concluded that sporting activities
promote higher levels of happiness, as well as improving socialization and thus helping people. People
with a high happiness score were found to have a healthier lifestyle, meaning they had more physical
activity (Lesani et al., 2016). Khazaee-pool et al. (2015) concluded in their research that regular exercise
contributes positively to the happiness of older adults. In particular, martial art athletes are taught to
respect their opponent and their environment from the first day they start training. Considering the
results of this and other related studies, it can be said that athletes not only learn the values of
sportsmanship, but also ways to be happy. Moreover, creating a resource rich work environment that
enhances individuals” sportsmanship behaviour can help to minimize the unfavourable impact of daily
negative events (Demerouti & Cropanzano, 2017). The main thing is that the individual has added the
philosophy of sportsmanship to his life and has given direction to his life in this line (Glimdis et al., 2020).

As a finding of this study, it is thought that with the increasing participation in martial arts, it is thought
to mediate the young people to lead a healthy life by contributing to their self-realization and correcting
their positive self-concepts physically. In addition, the current study carried out for licensed athletes is
also important in terms of helping to develop regular training programs for young people. Young athletes
will contribute to their physical health by regularly participating in physical activities through combat
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sports, as well as to their psychological well-being, such as sportsmanship and happiness, which calms
the soul. With this study, it has been revealed that combat sports are sports that contribute to happiness,
like other sports, without restrictions and misperceptions. Choi et al. (2021) reveal that martial athletes
dominate their sportsmanship behaviors. The study can be applied to the middle age group in the future
and compare the results.

As a result, we can say that there are positive relationships between sportsmanship orientation and
happiness within the sample of martial art athletes and “compliance with social norms”, “respect for rules
and management” and “commitment to social responsibilities” contribute positively to happiness and as
their commitment to sportsmanship values increases, their happiness shall also increase. The theoretical
conclusion of this research can be summarized as that the concepts of sportsmanship can be used as an
educational element in martial arts, and the practical conclusion can be summarized as that sportsmanship
can be improved by participating in taekwondo and kickboxing sports, thus increasing the level of
happiness with the value given to the concepts of sportsmanship, thus raising happy individuals.

Two martial arts (taekwondo-kickboxing) athletes constitute the limitations of this research, in which the
relationship between sportsmanship and happiness is investigated. In the future, researches can be
conducted comparing the participation of different martial arts athletes or martial arts athletes and active
sportsmen in other sports branches.
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Oz

Bir alanin rekreasyon degeri o alanin mevcut cevre kosullar: ve sahip oldugu dogal ve kiiltiirel peyzaj 6zellikleri degerlendirilerek
belirlenir. Mevzuatta Tabiat Park: olabilme kriterlerinde belirtilen ‘rekreasyon potansiyeline sahip olmasi” ifadesinden yola
cikarak tabiat parklarimin rekreasyon potansiyeli tizerine yapilan ¢alismalar ulusal literatiirde mevcuttur. Ancak bu ¢alismanin
materyali olan Karaahmetli Tabiat Parki’nda boyle bir calisma yapilmanustir. Bu calisma kapsaminda, Karaahmetli Tabiat
Parki’'min rekreasyon potansiyeli Giilez yontemi ile hesaplanmistir. Calisma yerinde gozlem, yetkililerle giriisme ve uzman
goriiglerine dayali olarak gerceklestirilmistir. Dogal ve kiiltiirel bilesenler (peyzaj degeri, iklim degeri, ulasilabilirlik ve olumsuz
etkiler) degerlendirilerek Karaahmetli Tabiat Parki'min %70 rekreasyon potansiyeline sahip oldugu saptanmustir. Tabiat
parklarimin rekreasyonel potansiyelinin degerlendirilmesi doga koruma ve kentsel planlama siireclerinde ve rekreasyon ve turizm
planlama siireclerinde karar vermeye yardimct olmaktadir. Ayrica hangi ekosistem bilesenlerinin rekreasyon firsatlarinin
saglanmasina katkida bulunduguna odaklanan rekreasyonel ekosistem hizmetleri calismalartyla entegre edilerek, dogal cevrenin
acik hava rekreasyonunun faydalarina ve sonuclarina nasil katkida bulunduguna dair anlayisimiz gelistirebilir.

Anahtar Kelimeler: Rekreasyon potansiyeli, Giilez yontemi, tabiat parki, Karaahmetli Tabiat Parki

Evaluation of the Recreation Potential of Karaahmetli Nature Park
Abstract
The recreational value of a natural area is determined by evaluating the current environmental conditions of that area and its
natural and cultural landscape features. Studies on the recreation potential of nature parks based on the expression 'having
recreation potential’ specified in the criteria for recognition of a Natural Park are available in the national literature. However,
no such study was found in Karaahmetli Nature Park, which is the material of this study. In this study, Giilez Method was used
as a techique to evaluate the potential of the Karaahmetli Nature Park. On-site observation, interviews with authorities, and
expert opinions were carried out. By evaluating the natural and cultural components 70% recreation potential was determined
for the nature park. Evaluation of the recreational potential of nature parks helps to make decisions in nature conservation and
urban planning, recreation and tourism planning processes and to improve our understanding of how the natural environment
contributes to the benefits and outcomes of recreation by integrating with recreational ecosystem services studies that focus on
which ecosystem components contribute to the provision of recreational opportunities.
Keywords: Recreation potential, Giilez method, nature park, Karaahmetli Nature Park

"Bu galisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir
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Extended Summary

Recreation is one of the benefits that individuals and society derive from nature and natural environments
(Hermes et al., 2018). For this reason, recreational areas where people meet with nature have gained value
in recent years, especially after the pandemic. Visiting natural environments and being at outdoor
environments positively affects human health, strengthens social connections, brings people together with
their natural and cultural heritage, contributes to the local economy, and is important in terms of
developing local identity and creating a conservation awareness in society (Fuller et al., 2007; Scopelliti et
al., 2016; Frumkin et al., 2017; Wolsko et al., 2019).

Examining the recreational potential of nature parks helps to make decisions in nature conservation and
urban planning processes, as well as the recreation and tourism planning processes. In this study, the
recreational potential of Karaahmetli Nature Park, which was declared as a Nature Park with the Council
of Ministers Decision dated 29.06.2009 and numbered 2009/15206, is evaluated with the Giilez method and
the role of its current potential in the recreational ecosystem services is pointed out.

The material of the study is Karaahmetli Nature Park located in the Central Anatolia Region, within the
borders of Kirikkale Province, Bahsili District, and on the shore of Kapulukaya Dam Lake, Karaahmetli
Nature Park has an area of 107.53 hectares (DKMPGM, 2022). A part of the nature park remains within
the absolute protection area of the Kapulukaya Dam and is under protection according to the relevant
provisions of the water pollution control regulation (UDGP, 2009).

The method developed by Giilez (1980) for determining the recreational potential according to the
conditions of our country was used in this study. The method is based on a practical mathematical formula
that allows the recreation potential to be demonstrated. The method is used today in calculating the
recreational potential because it is practical and easy to apply, includes natural and cultural landscape
elements, and takes into account negative factors.

In this study, the data obtained as a result of the observations made in the field, the interviews with the
park officials, and the literature review about the area were analyzed in line with the recreational potential
evaluation indicators, and the recreational potential percentage of the park was calculated. Indicators in
line with natural and cultural components were examined for the assessment of Recreational Ecosystem
Services capacity and future land use planning decisions.

According to the recreational potential evaluation form developed by Giilez (1990), the natural
components of 'Landscape Value' and 'Climate Value' are area size, vegetation, water presence (sea, lake,
stream, creek, etc.), surface condition of the land, presence of natural monuments, wildlife, birds,
temperature, precipitation, sunbathing and windiness. The touristic importance of the region, which is
evaluated within the elements of accessibility and recreational facilities, population, transportation,
facilities, and services are evaluated as cultural components.

7 endemic plant species were detected in the Nature Park and those were placed under the threat category.
It is known that 13 fish species and two amphibian species live in the freshwater environment of
Kapulukaya Dam Lake (UDGP, 2009). It has been determined that there are two geological formations
and 3 geomorphological units that can be separated accordingly in the Karaahmetli Nature Park and the
most important unit among these are the terraces (UDGP, 2009). As climate indicators, the average
temperature is 12.5 °C, the prevailing wind direction is northeast, the annual average precipitation is 366.2
mm, and the season with the highest precipitation is spring. Rainy winters and dry summers are also an
indicator of the continental climate (MGM, 2022). Although there are no cultural and natural assets in and
around the Karaahmetli Nature Park area, the closest cultural values to the nature park are Ayazli Mound
and Cesnigir Bridge. There are 37 camellias, 52 picnic tables, 1 toilet, 5 fountains, 4 children's playgrounds,
and 1 water tank in Karaahmetli Nature Park (Kirikkale Valiligi, 2022). There is a controlled entrance to
the park and there is a parking area inside. It has been observed that the park is used extensively for
angling and picnic activities. There are also nature walks and bird-watching activities. There are 5
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fountains in different places in the Nature Park and they provide recreational convenience to visitors in
terms of drinking and utility water.

In line with the data obtained as a result of on-site observations, interviews, and literature review, the
potential of Karaahmetli Nature Park was evaluated on the basis of the Giilez method (1990). As a result
of the evaluation of the developed formula items as natural and cultural components (landscape value,
climate value, accessibility, recreational facilities, and negative factors), the recreational potential of the
area was determined as 70% and this value resulted in a high potential between 61% and 75% according
to the evaluation scale.

It is important to observe a holistic approach for the protection, maintenance, and development of the
areas where the interaction between human and nature is a distinctive feature with social, ecological, and
cultural value. Planning approaches for recreation in natural areas require the development of programs
and strategies to ensure that these areas are used by future generations within the framework of
sustainability, by creating a conservation-use balance and sustaining the expected benefits from tourism
and recreation.

Recreational activities affect the environment, ecosystems, and therefore the services they provide
(Makovnikova et al., 2021). Determining the potential of recreation areas to inform the local and regional
decision-making process regarding land use planning makes an important contribution to the studies in
this area.
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1. Giris

Rekreasyon bireylerin ve toplumun dogadan ve dogal ortamlardan elde ettikleri faydalardan birisidir
(Hermes vd., 2018). Bu nedenle son yillarda, 6zellikle yasanan pandemi sonrasinda insanlarin doga ile
bulustuklar1 rekreasyon alanlar1 deger kazanmustir. Dogal ortamlar: ziyaret etmek ve agik havada
bulunmak insan sagligin1 olumlu yonde etkiler, sosyal baglantilarini giiglendirir, insanlar1 dogal ve
kiiltiirel miraslariyla bulusturur, yerel ekonomiye katki saglar yerel kimligi gelistirme ve toplumda bir
koruma bilinci olusturma agisindan 6énemlidir (Fuller vd., 2007; Scopelliti vd., 2016; Frumkin vd., 2017;
Wolsko vd., 2019).

Insanlar dogada gergeklestirdikleri rekreasyonel faaliyetler ile doganin sundugu hizmetlerin faydalarin
deneyimleme firsat1 bulur ve bu faydalarin farkina varir. Dogadan elde edilen faydalarimn tiimii ekosistem
hizmetleri olarak tanimlanmaktadir ve rekreasyonel ekosistem hizmetleri (REH) insanlarin dogal
cevreden sagladigi maddi olmayan faydalardir (MEA, 2005). REH hangi ekosistem bilesenlerinin
rekreasyon firsatlarinin saglanmasina katkida bulunduguna odaklanan ekolojik bir bakis agisina sahiptir
(Fisher vd., 2009). Rekreasyonel ekosistem hizmetlerinin iki bileseni vardir: dogal ve kiiltiirel bilesenler
(Herndndez-Morcillo vd., 2013; La Rosa vd., 2016). Rekreasyonel ekosistem hizmetlerini degerlendirmek
icin gesitli arastirmalarda dogal ve kiiltiirel bilesenleri temsil eden farkli gostergeler kullanilmistir.
Ornegin, Paracchini ve ark. (2014), dogallik derecesi, kiyiya yakinlik ve korunan alan gibi ii¢ gosterge
kullanmistir. Pena ve ark. (2015), dogallik derecesi, dogal koruma alanlarmin varligi, su kiitlelerinin
varligl, jeolojik agidan ilgi cekici alanlarm varhg, yeryiizii sekli (daglik veya diiz) ve daglarin varhg;,
peyzaj tiirii (gesitli veya homojen) ve 6nemli noktalarin (landmark) varli§1 ve dogal giizelligin gostergesi
ile iligkili olarak rekreasyon hizmetlerini incelenmistir. Nigussie ve ark. (2021) yesil alan varlig1, ikamet
yakinhigi, yeryiizii sekli, dogallik derecesi, tercih edilen rekreasyonel faaliyetleri ve su varlig
gostergelerini kullanmistir.

Acik hava rekreasyonu, dogal cevrede gergeklesen ve o ortama bagli olan bir rekreasyon tiiriidiir. Bu
konudaki aragtirmalarda, rekreasyon deneyimine vurgu yapilirken dogal cevrenin bu deneyimlere katkisi
bakimindan yeterince ele almmamistir. Rekreasyon Ekosistem Hizmetleri (RES), dogal gevrenin
rekreasyona katkisini vurgulayan daha yeni bir arastirma alanidir. Bu arastirma alanlarinin entegrasyonu,
dogal cevrenin agik hava rekreasyonunun faydalarina ve sonuglarina nasil katkida bulunduguna dair
anlayisimiz: gelistirebilir (Hermes vd., 2018; Rice vd., 2020, Morse vd., 2022).

Doganin ekosistem hizmetleri ve kiiltiirel degerlerle birlikte uzun vadeli korunmasina yonelik yasal veya
etkili diger uygulamalarla tanimlanan, tahsis edilen ve yonetilen agikca belirlenmisg bir alan “korunan alan’
olarak tanimlanmaktadir (Dudley, 2008). Ulkemiz mevzuatinda biyolojik cesitliligin, dogal ve kiiltiirel
kaynaklarin korunmasi ve devamliliginin saglanmasi amaciyla tespit edilen ve yonetilen kara ya da deniz
alanlarma korunan alan denilmektedir. Korunan alan kapsaminda mevzuatta milli parklar, tabiat
parklari, tabiat anitlari, tabiati koruma alanlari, dogal sit alanlari, sulak alanlar, 6zel ¢evre koruma
bolgelerinin agik¢a tamimlamasi yapilmistir. Bu baglamda, tabiat parklari halkin dinlenmesi ve
eglenmesine olanak saglayan, bitki ortiisii, yaban hayat1 ve manzara biitiinliigiine sahip tabiat parcalaridir
(Milli Parklar Kanunu, 1983).

Milli Parklar Yonetmeligi'me gore (1986); bir alanin tabiat parki olabilmesi i¢in o alanin devlet
miilkiyetinde olmasi, bulundugu yer ve sahip oldugu yerytizii sekilleri ile 6nem arz etmesi, kiiltiirel
ozellikleriyle birlikte rekreasyonel agidan farkli ve zengin firsatlar sunabilen potansiyeline sahip olmasi
gerekmektedir. Ulkemizde s6z konusu kriterlere sahip resmi olarak tabiat parki ilan edilmis 262 tabiat
parki mevcuttur (DKMPGM, 2022). Bulunduklari il dagilimina gore, 12 ilde tabiat parki statiisiinde bir
korunan alan mevcut degildir.

Tabiat parki olabilme kriterlerinde belirtilen ‘rekreasyon potansiyeline sahip olmasi” ifadesinden yola
¢ikarak tabiat parklarinin rekreasyon potansiyeli tizerine yapilan ¢alismalar ulusal literatiirde mevcuttur.
Bu calismalarda Giilez yontemi olarak bilinen orman igi rekreasyon alanmin agik hava rekreasyon
potansiyelinin saptanmasina yonelik gelistirmis bes ana gosterge (dogal ve kiiltiirel bilesenler)
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kullanilarak (peyzaj degeri, iklim degeri, ulasilabilirlik, rekreatif kolaylik ve olumsuz etkenler) rekreasyon
potansiyeli olan tabiat parklari incelenmistir (Sekil 1). Yapilan c¢alismalarda temel amacin mevcut
rekreasyon potansiyelini artirmaya ve gelistirmeye yonelik ¢6ziim ve Onerilerin gelistirilmesi oldugu
gortilmektedir.

%RP  Tabiat Park:

%69 Ayazmapinari Tabiat Parki, Canakkale (Ayhan, 2019)

%61 Balamba Tabiat Parki, Bartin (Dal ve Karayilmazlar, 2019)
%77 Bentler Tabiat Park, Istanbul (Sskmen ve Yener, 2022)

%63 Camdiizii Tabiat Parki, Mersin (Polat ve Polat, 2016)

%69 Cinarsuyu Tabiat Parki, Ordu (Yesil ve Giizel, 2021)

%79 Dikilitag Tabiat Parki, Mersin (Polat ve Polat, 2016)

%83 Erdemli Camlig1 Tabiat Parki, Mersin (Polat ve Polat, 2016)
%68 Hamsilos Tabiat Parki, Sinop (Altundz vd., 2014)

%79 Incekum Tabiat Parki, Mersin (Polat ve Polat, 2016)

%66 Kadingayir1 Tabiat Parki, Cankiri (Tiilek, 2021)

%74 Karaeksi Tabiat Parki, Mersin (Polat ve Polat, 2016)

%80 Kapicam Tabiat Parki, Kahramanmarag (Ozcalik ve Kumru, 2019)
%59 Kavaklimese Korusu Tabiat Parki, Kirklareli (Aslan vd., 2021)
%64 Kuyuluk Tabiat Parki, Mersin (Polat ve Polat, 2016)

%59 Limni Goli Tabiat Parki, Gimiishane (Birinci vd., 2016)

%62 Limni Golii Tabiat Parki, Glimiishane (Yesil ve Hacioglu, 2018)
%77 Limni Golu Tabiat Parki, Glimtishane (Pekiinli vd., 2020)
%82 Pullu Tabiat Parki, Mersin (Polat ve Polat, 2016)

%61 Ulugdl Tabiat Parki, Ordu (Yesil ve Giizel, 2021)

%65 Sarlan Tabiat Parki, Aydin (Eroglan vd., 2022)

%70 Turgut Ozal Tabiat Parki, Malatya (Cavus ve Aker, 2021)

%78 Turgut Ozal Tabiat Parki, Malatya (Riizgar vd., 2022)

%85 100. Y1l Gimiigkum Tabiat Parki, Mersin (Polat ve Polat, 2016)

Sekil 1. Rekreasyon Potansiyeli Belirlenen Tabiat Parklar1

Tabiat parklarinin rekreasyonel potansiyelinin incelenmesi doga koruma ve kentsel planlama
siireclerinde ve rekreasyon ve turizm planlama siireglerinde kararlar verilirken yardimci olmaktadir. Bu
¢alismada 29.06.2009 tarih ve 2009/15206 say1li Bakanlar Kurulu Karari ile tabiat parki: olarak ilan edilmis
Karaahmetli Tabiat Parki'min rekreasyon potansiyeli degerlendirilmektedir ve mevcut potansiyelinin
rekreasyon ekosistem hizmetleri arastirmalarina katkisina isaret edilmektedir.

2. Yontem
Bu boliimde ¢alismanin yontemine yonelik basliklar incelenmistir.
2. 1. Materyal

Karaahmetli Tabiat Parki ¢alismanin materyalini olusturmaktadir. Kirikkale, Bahsili ilgesi siirlar1 iginde
Kapulukaya Baraj Golii kiyisinda yer alan Karaahmetli Tabiat Parki 107,53 hektar alana sahiptir
(DKMPGM, 2022). Tabiat parkinin bir kismu Kapulukaya Baraji'min mutlak koruma alani igerisinde
kalmakta oldugundan, su kirliligi kontrol yonetmeliginin ilgili hiikiimlerine gore de koruma altindadir
(UDGP, 2009).

Karaahmetli Tabiat Parki Kizilirmak Nehri boyunca goriilen sekiler ile Kesikkoprii'ye kadar uzanan bogaz
arasindaki gecis boliimiinde yer almaktadir (Sekil 2). Kirikkale ili yillik ortalama sicaklik degeri 12,5
°C’dir. Aylik bazda bakildiginda en diisiik sicaklik degeri Ocak ayinda, en yiiksek ise Temmuz ayinda
goriilmektedir. Bu durum bolgede karasal iklim 6zelliklerinin hakim oldugunu gostermektedir. Fakat
Baraj Golii suyunun klimatolojik etkisi sonucu kis aylar: 1lik gegebilmektedir (MGM, 2022).
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Karaahmetli Tabiat Parki

Kirikkale

Sekil 2. Karaahmetli Tabiat Parki konumu (Google Earth, 2022)

2.2. Yontem

Bu calismada, rekreasyon potansiyelini belirlemeye yonelik olarak dogal peyzaj elemanlarinin
rekreasyona uygunluk derecesini arastiran Kiemstedt (1967) ve Buchwald (1973) tarafindan Onerilen ve
daha sonra Altan (1976) ve Giilez (1980) tarafindan tilkemiz kosullarina gore gelistirilen rekreasyon
potansiyelini belirleme yontemi bu c¢alismada kullanilmistir. Yontem rekreasyon potansiyelinin
gosterilmesini saglayan pratik bir matematiksel formiiliine dayanmaktadir (Sekil 3 ve 4). Yontem, pratik
ve uygulamasi kolay oldugu, dogal ve kiiltiirel peyzaj 6gelerini icerdigi ve olumsuz etkenlerin dikkate
aldig1 i¢in rekreasyon potansiyelinin hesaplanmasinda giiniimiizde siklikla kullanilmaktadir. Ancak
yontemin 0znel degerlendirmeye dayali olmasi, iklim degerinin belirlenmesinde meteoroloji verilerine
ihtiya¢ duyulmasi, bazi durumlarda kesin sonu¢ vermemesi ve tiim rekreasyon alanlari i¢in uygun
olmamasi gibi kisitlamalar1 da vardir (Giilez, 1990).

[ (P) + (I) + (V) + (RK) + (OSE) = % Rekreasyon Potansiyeli ]

Sekil 3. Rekreasyon potansiyeli hesaplama formiilii (Giilez, 1990)

Peyzaj Degeri (P) iklim Degeri (i) Ulagsilabilirlik (U) Rekreatif Kolaylik (RK) Olumsuz Etkenler (OSE)
Alanin BykIuga (4) Sicaklik (10) Bulundugu Bolgenin Turistik Piknik Tesisleri (4) Hava Kirliligi (-3)

Bitki Ortiisii (8) Yas (8) Onemi (4) Su kullanim Durumu (3) Giivenlik (-2)

Deniz, G Akarsu (8) Gneslenme (5) Niifus Yogunlugu (5) Konaklama Tesisleri (2) Su Kirliligi (-1)

Yiizeysel Durum (Arazi Riizgarlilik (2) Ulasim Siresi (4) Tuvaletler (2) Bakimsizlk (-1)

Sekli) (5) Ulagim Araci (4) Otopark (2) Giiriiltd (-1)

Gorsel Kalite (4) Diger Kolayliklar/Alternatifler Satis Birimleri (2) Diger Olumsuz Etkiler (-2)

Diger Gzellikler (6) @) Bekgi ve Goreviler (2)

Diger Kolayliklar (3)

Sekil 4. Formiil puan degerleri (Giilez, 1990)

Rekreasyon potansiyeli hesaplanmasinda gostergelerin puanlandirilmasiyla elde edilen sonug yine Giilez
(1990)'in yonteminde belirtilen degerlendirme skalasina gore alanin rekreasyon potansiyeli degerinin
belirlenmesini saglamaktadir. Rekreasyon potansiyeli ¢ok diisiik (% 30>), diisiik (% 30-% 45), orta (% 46-
% 60), yiiksek (% 61-% 75) ve ¢ok yliksek (% 75<) olarak degerlendirilmektedir. Bu c¢alismada, arazide
yapilan gozlemler, park yetkilileri ile yapilan goriismeler, alanla ilgili literatiir taramasi sonucu elde edilen
veriler rekreasyon potansiyeli degerlendirme gostergeleri dogrultusunda analiz gergeklestirilmis ve
parkin rekreasyonel potansiyel yiizdesi hesaplanmistir. Dogal ve kiiltiirel bilegenler dogrultusunda
gostergeler rekreasyonel ekosistem hizmetleri kapasitesinin degerlendirilmesi igin incelenmistir.
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3. Bulgular
Dogal Bilesen Gostergeleri

Giilez (1990)'in gelistirdigi rekreasyon potansiyeli degerlendirme formuna gore dogal bilegenleri ‘Peyzaj
Degeri’ ve ‘Iklim Degeri’ 6gelerinden alan biiyiikliigii, bitki ortiisii, su varlig1 (deniz, gol, akarsu, dere
vb.), arazinin yiizeysel durumu, dogal anitlarin varligi, yaban hayati, kuslar, sicaklik, yagis, giineslenme,
riizgarhilik gostergeleri olusturmaktadir. 108 ha alani olan Karaahmetli Tabiat Parki karasal yiizey sulari,
ormanlik alanlar ve zayif vejetasyonlu alanlar olmak iizere 3 farkli habitata sahiptir. Kapulukaya Baraji
tatlisu canlilarina yeterli besin maddelerini saglayan bir habitat olusturmakta ve baraj kiyisindaki
yamaclarda mese ve ardiglardan olusan orman Ortiisii galeri ormani habitati kapsaminda
degerlendirilebilir (Sekil 5). Tabiat parkinin, biiyiik bir boliimiinii ise step vejetasyonu habitati
olusturmaktadir (UDGP, 2009).

Tabiat parkinda 7 farkli endemik bitki tiirii tespit edilmis ve tespit edilen endemik bitkiler tehlike
kategorisi az tehdit altinda olarak belirlenmistir. Kapulukaya Baraj Golii tatli su ortaminda 13 balik tiirti
ve 2 Amfibi tiiriiniin yasadig1 bilinmektedir. Karaahmetli Tabiat Parki 2 jeolojik formasyon ve buna bagl
olarak ayrilabilen 3 jeomorfolojik birimin bulundugu ve bu birimlerin igeresindeki en 6énemli birimin
sekiler oldugu tespit edilmistir (UDGP, 2009).

.

y '_\hm‘,“
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Sekil 5. Karaéhmétli Tabiat Parkindan Goriiniim (Orijinél, 2022).

Iklim gostergeleri olarak yillik ortalama sicaklik 12,5 °C, hakim riizgar yonii kuzeydogu, yillik ortalama
yagis miktar1 366,2 mm ve yagisin en fazla oldugu mevsim ilkbahardir. Kislarin yagish ve yazlarin kurak
gecmesi ayn1 zamanda karasal iklim gostergesidir (MGM, 2022).

Kiiltiirel Bilesen Gostergeleri

Ulagilabilirlik ve rekreatif kolayliklar 6geleri igerisinde degerlendirilen bolgenin turistik énemi, niifus,
ulagim, tesisler ve hizmetler kiiltiirel bilesenler olarak degerlendirilmistir. Karaahmetli Tabiat Park: alan
igerisinde ve gevresinde herhangi bir kiiltiir ve tabiat varlig1 bulunmamakla birlikte tabiat parkina en
yakin kiiltiirel degerler Ayazli Hoyiligi ve Cesnigir Koprisiidiir. Ayazli Hoytigli, Karaahmetli
yerlesiminin giineyinde Ayazli Tepesinin kuzeyinde bulunan Ayazli Cesmesi civarinda bulunmaktadir.
Hoytlik tizerinde ve dere yataklarinda Roma déneminden kalma seramik pargalar bulunmaktadir.
Cesnigir Kopriisii, Ankara-Kirsehir yolu tizerinde ve Kizilirmak nehri tizerinde olup Selguklu déneminde
inga edilmistir. Karakecili ile Kopriikdy arasinda Kizilirmak tizerinde yapilmas tarihi bir kopriidiir. Bilinen
kaynaklara gore Cesnigir Kopriisii ve yakininda yer alan han Selguklu dénemine aittir. Yapilis tarihi kesin
olarak bilinmemekle birlikte 13. yiizyila ait bir eser oldugu tahmin edilmektedir (UDGP, 2009).
Karaahmetli Tabiat Parki ile etkilesim halinde bulunan diger yerlesim yerleri Hacilar, Haydardede ve
Sulubiik yerlesimleridir.
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Sekil 6. Karahametli Tabiat Parki cocuk oyun alani ve piknik masasi (Orijinal, 2022)

Karaahmetli Tabiat Parkinda 37 adet kamelya, 52 adet piknik masasi, 1 adet tuvalet, 5 adet cesme, 4 adet
¢ocuk oyun alani, 1 su deposu bulunmaktadir (Sekil 6) (Kirikkale Valiligi, 2022). Parka kontrollii giris
yapilmakta ve iceride otopark alan1 bulunmaktadir. Parkin piknik ve olta balikcilig1 aktiviteleri icin yogun
olarak kullanildig1 gozlemlenmistir. Ayrica doga yiriiytsleri ve kus gozlemciligi faaliyetleri de
yapilmaktadir. Tabiat parki igerisinde farkl yerlerde 5 adet cesme bulunmaktadir ve ziyaretgilere igme ve
kullanma suyu agisindan rekreatif kolaylik saglamaktadir.

Rekreasyon Potansiyeli

Yerinde gozlem, yiiz yiize goriismeler ve literatiir taramas1 sonucu elde edilen veriler dogrultusunda
Karaahmetli Tabiat Parki'min rekreasyon potansiyeli Giilez (1990) tarafindan gelistirilen yonteme
dayanarak degerlendirilmistir. Gelistirilen formiil 6gelerinin dogal ve kiiltiirel bilesenler olarak (peyzaj
degeri, iklim degeri, ulasilabilirlik, rekreatif kolayliklar ve olumsuz etkenler) degerlendirilmesi
sonucunda alanin rekreasyon potansiyeli %70 olarak saptanmistir (Sekil 7, 8) ve degerlendirme skalasina
gore bu deger %61-%75 araliginda potansiyeli yiiksek olarak sonuglanmaistir.

[ (P) 24 + (i) 20 + (U) 12 + (RK) 14 + (OSE) 0 = %70 ]

Sekil 7. Karaahmetli Tabiat Park: rekreasyon potansiyeli

Peyzaj Degeri (P) iklim Degeri (i) Ulagilabilirlik (U) Rekreatif Kolaylik (RK) Olumsuz Etkenler (OSE)
Alanin Blyikluga (4) Sicaklik (8) Bulundugu Balgenin Turistik Piknik Tesisleri (4) Hava Kirliligi (0)

Bitki Ortiisti (7) Yagis (7) Onemi (2) Su kullanim Durumu (2) Giivenlik (0)

Deniz, G&l Akarsu (5) Giineslenme (4) Nifus Yogunlugu (4) Konaklama Tesisleri (0) Su Kirliligi (0)

Yiizeysel Durum (Arazi Riizgarlilik (1) Ulasim Sresi (3) Tuvaletler (2) Bakimsizlik (0)

Sekli) (1) Ulasim Araci (2) Otopark (2) Gurillta (0)

Garsel Kalite (4) Diger Kolayliklar/Alternatifler Satis Birimleri (0) Digier Olumsuz Etkiler (0)

Diger Ozellikler (3) (2 Bekgi ve Gorevliler (2)

Diger Kolayliklar (2)

24 Puan 20 Puan 12 Puan 14 Puan 0 Puan

Sekil 8. Karaahmetli Tabiat Parki'nin aldig1 puan degerleri

4. Tartisma ve Sonug

Insan ve doga arasindaki etkilesimin sosyal, ekolojik ve kiiltiirel deger tastyan ayirt edici bir nitelik
oldugu, bu etkilesimin gergeklestigi alanlarin korunmasi, bakimi ve gelisimi i¢in biitiinciil yaklagimin
gozetilmesi onemlidir. Dogal alanlarda rekreasyona yonelik planlama yaklasimlari koruma kullanim
dengesini olusturarak bu alanlarin siirdiiriilebilirlik cercevesinde gelecek kusaklarca kullanilmasinm
saglamak, turizm ve rekreasyondan beklenen faydalar: siirekli kilacak bicimde program ve stratejiler
gelistirilmesini gerektirmektedir.

Doga temelli rekreasyon degerinin iklim (Giil vd., 2006), bitki tiirii (Edwards vd., 2012), egim (Roovers
vd., 2002; Colson vd, 2010) su kiitlelerinin varlig1 (Faggi vd., 2011) ve kiiltiirel cazibe merkezlerinin sayis1
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(Nahuelhual vd., 2013) gibi gesitli cevre kosullarina ve peyzaj 6zelliklerine bagli oldugu diistiniilmektedir.
Tesisler (kamp alanlari, hizmetler, yollar vb.) ve erisilebilirlik de rekreasyonel faaliyetlerde bulunan
ziyaretgilerin deneyimini etkileyen 6nemli faktorlerdir (Goossen & Langers, 2000; Giirsoy & Chen, 2012).
Bu 6zelliklerin kullanic1 degerlerine ve tercihlerine gore algilanan dogal ve kiiltiirel 6zelliklerle (6rnegin
selaleler, gezi noktalari, arkeolojik alanlar vb.) birlesimi, o peyzajin rekreasyon potansiyelini belirler.

Rekreasyon potansiyeli, belirli bir aktivitenin kalitesi kadar, olasi aktivitelerin cesitliligi ile de
degerlendirilebilir (Boyd & Butler, 1996). Rekreasyon alanlarina (yollar, toplu tasimaya erisim) erisimi
kolaylastirarak, temel hizmetleri (konaklama, yemek, giivenlik vb.) saglamak rekreasyon potansiyelini
artiran faktorlerdir (Weyland & Laterra, 2014). Bunun diginda, kapasite gostergesi olan belirli bir alana
diisen ziyaretgi sayis1 da rekreasyon potansiyelini etkilemektedir (Burkhard vd., 2012; Kandziora vd., 2013).
Ozellikle biyofiziksel tasima kapasitelerinin yani sira, ziyaretcilerin maksimum sayida bagka ziyaretciye
kars1 duyarliliginin da dikkate alinmasi gereklidir (Burkhard vd., 2014).

Bu calismada, Kirikkale ilinde yer alan Karaahmetli Tabiat Parki'min rekreasyon potansiyeli Giilez
yontemi ile belirlenmistir. Dogal ve kiiltiirel bilesenler (peyzaj degeri, iklim degeri, ulasilabilirlik ve
olumsuz etkiler) degerlendirilerek tabiat parkinin %70 rekreasyon potansiyeline sahip oldugu
saptanmistir. Calismanin yerinde gozlem, yetkilerle goriisme ve uzman goriislerine dayali olarak
gerceklestirilmesi Giilez (1990) “in de belirttigi gibi yontemin kisitlayicilaridir. Dogal bilesenlerin cografi
bilgi sistemi ile degerlendirildigi, kiiltiirel bilesenlerin katilimci yontemler ile desteklendigi bir
metodolojik gergevede rekreasyon potansiyeli belirlemek farkli sonuglar verebilir. Ornegin, Weyland ve
Laterra (2014) ekosistem hizmetlerine ve peyzaj metriklerine dayali rekreasyon potansiyeli belirleme
calismasinda cografi bilgi sistemleri ile yillik sicaklik ortalamasi, arazi yilizeyi durumu, kiy1 seridi
yogunlugu, vejetasyon, agag varligi, ¢iplak toprak oOrtiisii, otsu ve ¢ali bitkileri ve agaglandirma alanlarin
varlig1 gostergelerini kullanarak Arjantin'deki uygulamada farkli peyzaj 0Ozelliklerinin rekreasyon
potansiyelini ve ekosistem hizmetlerini belirledigini ortaya koyarak ekosistem hizmetleri ¢ercevesindeki
rekreasyon potansiyeli ¢alismalarina katki saglamistir.

Rekreasyon faaliyetleri cevreyi, ekosistemleri ve dolayisiyla sunduklari hizmetleri etkilemektedir
(Makovnikova vd., 2021). Aymi zamanda, dogal cevrenin agik hava rekreasyonuna nasil katkida
bulundugu, ekosistem yapilari, islevleri, yaban hayati ve biyofiziksel ortamin 6zelliklerinin rekreasyon
ortamlari ile nasil etkilesime girdigi de 6nemlidir (Morse vd., 2022). Arazi kullanim planlamasina iliskin
yerel ve bolgesel karar alma siirecini bilgilendirmek igin rekreasyon alanlarmin potansiyelinin
belirlenmesi bu alandaki ¢alismalara ve ayrica rekreasyon ekosistem hizmetleri ¢alismalarma énemli bir
katki saglamaktadir. Farkli yontemlerin gelecek calismalarda Karaahmetli Tabiat Parki’'nda uygulanmas:
parkin rekreasyon potansiyelinin daha iyi anlagilmasini saglayabilir.

Tesekkiir ve Bilgi Notu

Destek Bilgisi: Bu ¢alismanin hazirlanmasi siiresince herhangi bir bireyden ya da kurumdan ayni ya da
nakdi bir yardim/destek alinmamuistir.

Etik Onay1: Makalede, ulusal ve uluslararasi arastirma ve yayin etigine uyuldugunu yazarlar beyan eder.
Aksi bir durumun tespiti halinde GSI Journals Serie A: Advancements in Tourism Recreation and
Sports Sciences Dergisinin hicbir sorumlulugu olmayip, tiim sorumluluk makale yazarlarma aittir.

Etik Kurul Onay1: Bu ¢alisma, TR Dizin etik kurul izni gerektiren ¢alisma grubunda yer almamaktadir
Cikar Catismasi: Makalede herhangi bir ¢ikar ¢atismasi ya da kazanci yoktur.

Arastirmacilarin Katki Orani: Calisma bir yazarin katkisi ile hazirlanmistir. Katki oranlari: 1. Yazar = %100.
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