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Article Information

Literatiirde yapilan ¢aligmalar incelendiginde dijital oyunlarin bilingli olarak
titketildigi zaman faydali olabilecegi ve kisinin bazi duyusal 6zelliklerini
gelistirebilecegi yoniinde tartigmalar mevcuttur. Bu noktadan hareketle
tasarlanan bu caligmanin amaci serbest zamanlarda dijital oyun oynayan
niversite Ogrencilerinin dijital oyun bagimliliklar1 ile ciddi bos zaman
faaliyetleri arasindaki iliskinin incelenmesidir. Aragtirmada betimsel
tarama modeli kullanilmistir. Arastirmanin evrenini iiniversite 6grencileri
olusturmaktadir. Aragtirmanin 6rneklem grubu olarak Necmettin Erbakan
Universitesi secilmistir. Arastirmanin érneklemini basit tesadiifi érnekleme
yontemiyle belirlenen 222 kisi olusturmaktadir. Toplanan veriler Jamovi
programui ile analiz edilmigtir. Verilerin ¢arpiklik ve basiklik degerlerine
bakilmig, verilerin parametrik dagilim gosterdigi tespit edilmistir. Bu
dogrultuda Anova ve T-testi yapilmis anlamli farkliliklarin yoniiniin tespiti
icin ise Tukey HSD ¢oklu karsilastirma testi yapilmustir. Aragtirmada elde
edilen bulgulara gore yas, cinsiyet, rekreatif etkinliklere katilm sekli ve
oyun oynama siklig1 degiskenlerine gore dijital oyun bagimliliginin ve
ciddi bos zaman oOlgeklerinin arasinda anlamli farkliliklar oldugu tespit
edilmistir. Sonu¢ olarak, ciddi bos zaman ve dijital oyun bagimlilig
arasinda pozitif yonde ve anlaml bir iliski tespit edilmistir (p=0.05).
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When the studies in the literature are examined, there are discussions that
digital games be beneficial when consumed consciously and that they
can improve some sensory characteristics of the person.The purpose of
this study, which was created from this perspective, is to investigate the
connection between serious leisure pursuits and digital game addictions
among university students.In the study, a descriptive survey model was
employed. Students at universities make up the research’s target population.
The sample group for the study was chosen to be Necmettin Erbakan
University. 222 participants make up the study’s sample, which was selected
using a straightforward random selection procedure. The Jamovi application
was used to analyze the data that had been gathered. After analyzing the
data’s skewness and kurtosis values, it was found that the data displayed
a parametric distribution. Anova, T-tests, and the Tukey HSD multiple
comparison test were employed to ascertain the direction of significant
differences in this direction. The study’s findings showed that, depending on
age, gender, engagement in recreational activities, and frequency of gaming,
there were substantial disparities between serious leisure time scales and
digital game addiction. In conclusion; A positive and significant relationship
was found between serious leisure time and digital game addiction (p=0.05).
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Insanlar, tarih boyunca ihtiyaglarina gore bir seylere bagimli halde yasamuslardir. Giiniimiizde ise
teknolojideki gelismelerle beraber ihtiyaclar dijitallesme yoniinde ilerlemeye baslamis ve
dijitallesme insanlarin hayatinda 6nemli bir yere gelmistir. 2023 verilerine bakildiginda ilkelerin
dijital oyunlardan kazandig1 gelirin 2022 yilinda 136,7 milyar ABD dolar1 oldugu ve bu gelirin 2027
yilina kadar 521,57 milyar ABD dolarina ulagmis olacagi tahmin edilmektedir (Clement, 2023). Bu
rakamlara bakildigi zaman dijital oyunlarin diinya ¢apinda dnemli bir pazar payina sahip oldugu ve
milyonlarca insanin ekran basinda oyun oynayarak cok fazla zaman harcadigini goriilmektedir. Bu
gelismelere paralel olarak kontrol altina almmayan dijital igerikler, zamanla bireyi bagimlilik
seviyesine getirebilmektedir.

Dijital oyun bagimlilig1 teknolojik yeniliklerin bir sonucu olarak karsimiza ¢ikmaktadir (Bayram ve
Kavlak, 2021). Dijital oyunlar bireyin, glinliikk hayatin rutininden uzaklasarak farkli bir deneyimin
tadin1 ¢ikarmasinin ve rahatlamanin bir yolu olarak goriilebilir (Demirel vd., 2022; Bayram vd.,
2020; Kavlak vd., 2020; Kuss & Griffiths, 2011). Fakat dijital oyunlarda gegirilen siire kontrol altina
alinmadigl zaman bireyde olumsuz semptomlar goriilebilmektedir (Liu & Peng, 2009). Oyunlarla
gereginden fazla ilgilenmek bireyin otokontroliiniin kaybolmasina ve bireyin giinlilkk hayattan
koparak sosyal iligkilerinin azalmasina, fiziksel ve psikolojik yonden zarar gérmesine neden
olmaktadir (Bhagat vd., 2019). Her ne kadar dijital oyunlarin bagimlilik yapma etkisinin yiiksek
oldugu ve halk saghigim tehdit ettigi (Jeong vd., 2016), dijital oyunlarla fazla mesgul olmanin
yoksunluk, onceki hobilere karsi olan ilgide azalma, is, egitim ve kariyer firsatlarin1 kagirma
(Griffiths & Meredith, 2009; Milani vd., 2017) gibi olumsuz etkilerinin oldugunun vurgulansa da,
dijital oyunlarin psikolojik uyumu arttirma (Ryan vd., 2006), hizli 6grenme yetenegini gelistirme
(Lafreniere vd., 2009), bilissel ve algisal motor becerilerini gelistirme (Durkin & Barber, 2002; Varol
vd., 2022) gibi bazi olumlu etkilerinin oldugunu savunan ¢alismalar da mevcuttur. Buradan hareketle
dijital oyunlarin bireye sadece olumsuz davraniglar kazandirarak bagimlilik yaratan bir eglence aract
olmasinin disinda, ciddi bos zaman faaliyeti perspektifinden bakildig1 zaman kisiye fayda saglayan
etkinlikler olabilecegi goriisii ¢ikarilabilmektedir.

Ciddi bos zaman faaliyetlerinde, birey bir ugras i¢in heves eder ve kendini bu yola adayarak kendinde
eksik gordiigii duygular1 tamamlamak ister (Aksu vd., 2022; Durhan & Ozdemir, 2020; Kavlak &
Aksu, 2023). Bu faaliyetler sonucunda birey basaritya ulasmay1 hedefler ve basariya ulagsmak igin
isini tutkuyla yapar. Yapilan arastirmalarda dijital oyun oynayanlarin saplantili tutku yerine oyunu
ahenkli tutkuyla oynamalari durumunda oynadiklar1 oyundan fayda saglayacaklar1 ve daha fazla zevk
alarak basariya ulagacaklar1 vurgulanmaktadir (Kiatsakared & Chen, 2022; Lafreniere vd., 2009). Bu
yaklagim ciddi bos zaman anlayisindaki tutku ile paralellik gostermektedir. Bu noktadan hareketle
dijital oyunlarin bagimlilik yaratan ve kigiye zarar veren ugraslar olmaktan ¢ikarak, bilingli olarak
yapilirsa ciddi bos zaman ugras1 kapsaminda degerlendirilebilen faaliyetlere doniisebilmesi hi¢ de
zor degildir. Ciddi bos zaman faaliyetinde bulunan bireylerin yaptiklari ugrasin kendine has bilgi ve
becerilerini kazanmalar1 gerekmektedir (Kavlak vd., 2021; Munusturlar & Munusturlar, 2016).
Dijital oyunlarda da benzer durum sdz konusu olup bireyin oynadigi oyunda basariya ulagmak icin
oynadig1 oyunun tiiriine ve oyun i¢i mekaniklere gére oyuna has olan bilgi ve becerisini gelistirmesi
gerekmektedir (Yayla & Giiven, 2020).

Dijital oyun bagmmliligim1 konu alan bilimsel yayinlar incelendigi zaman genellikle oyun
bagimliliginin kiiglik yaslarda baslama egiliminde olusundan dolay1 yapilan ¢alismalardaki genel
yogunluk ¢ocuklar ve ergenler iizerindedir (Han vd., 2022; Irmak & Erdogan, 2016; Soy6z-Semerci
& Balci, 2020). Ayn1 zamanda dijital oyun bagimliliginin depresyon, stres, kaygi, okul yasantisina
uyumsuzluk gibi olumsuz davranislar ile iliskisini konu alan ¢aligmalar 6n plana ¢ikmaktadir (Ding,
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2023; Mun, 2023; Zhang vd., 2023). Goriildiigi lizere dijital oyunlarin bagimlilik yapan ve kisiye
zarar veren yonlerinin incelenmesi i¢in ¢aligmalar daha agirlikli olarak yapilmistir. Ama dijital
oyunlar1 oynamanin zamanla ciddi bog zaman faaliyeti olabilecegi ve kisiye fayda saglayabilecegini
konu alan ¢aligmalar olduk¢a azdir. Bu ¢alismanin dijital oyun bagimliligina yeni bir bakis acisi
getirecegi ve ayni zamanda alanda c¢alisanlara gelecek c¢alismalari igin 151k tutabilecegi
diistiniilmektedir.

Bu bilgiler 1g18inda bu g¢aligma tiiniversite 6grencilerinin dijital oyun bagimliliklarinin ciddi bos
zaman faaliyeti kapsaminda degerlendirilip degerlendirilemeyeceginin sorusuna yanit aramak i¢in
tasarlanmistir. Bu noktadan hareketle tiniversite 6grencilerinin dijital oyun bagimliliklarinin ve ciddi
bos zaman davraniglarinin yas, cinsiyet, oyun oynama siklig1 degiskenleri arasinda anlamli farkliligin
olup olmadiginin sorgulanmasi amaglanmistir. Ayrica {niversite Ogrencilerinin dijital oyun
bagimlilig1 ile ciddi bos zaman davraniglart aralarinda iligkinin olup olmadigmin sorgulanmasi
amaglanmistir. Bu kapsamda bu arastirmada asagidaki sorulara cevap aranmaya ¢alisilmistir:

o Dijital oyun bagimliligi ve ciddi bos zaman ilgilenimi yasa gore farklilik gostermekte
midir?

e Dijital oyun bagimliligi ve ciddi bos zaman ilgilenimi cinsiyete gore farklilik
gostermekte midir?

e Dijital oyun bagimliligi ve ciddi bos zaman ilgilenimi oyun oynama sikligina gore
farklilik gostermekte midir?

e Dijital oyun bagimlilig1 ve ciddi bos zaman zaman arasinda iligki var midir?

2. Yontem
2.1. Arastirmanin Deseni

Bu aragtirmada 6grencilerin dijital oyun bagimlilik diizeyleri ile ciddi bos zaman arasindaki iligkinin
tespit edilmesi amaglandigindan korelasyonel tarama deseni kullanilmistir. Bu bilgiler dogrultusunda
arastirmada nicel aragtirma desenlerinden betimsel tarama deseni kullanilmistir (Aksu vd., 2022).

2.2. Evren Orneklem

Arastirmanin evrenini tiniversite 6grencileri olusturmaktadir. Arastirmanin 6rneklem grubu olarak
Necmettin Erbakan Universitesi segilmistir. Literatiirde 6lcek madde sayisina orantilanarak
orneklem biiyiikliigiine ulasilabilecegi bilgisi bulunmaktadir. Bu kapsamda 6rneklem sayisinin 6lgek
madde sayisinin en az 5 kat1 olmak sartiyla 10 veya 15 kati olabilecegine dair kanitlar literatiirde
mevcuttur (Biiylikoztiirk, 2002; Bryman & Carmen, 2002; Kurnaz & Yigit, 2010; Sahin & Oztiirk,
2018). Bu nedenle “Universite Ogrencileri igin Dijital Oyun Bagimliligi Olgeginin” 10 kat1 olan 210
sayisina ulasilmasi gerekilmektedir. Bu bilgiler 1s1ginda ¢alismada orneklem grubunu 221 kisi
olusturmaktadir. Orneklem grubu basit tesadiifi drnekleme ydntemine gore belirlenmistir. Olgekler
online form haline donistiiriilerek 6grencilere uygulanmistir.

2.3 Veri Toplama Araclan ve Siiregleri

Caligmada verilerin toplamasi igin aragtirmacilar tarafindan olusturulan katilimc1 formu
kullanilmistir. Katilimer formunun yami sira Hazar & Hazar (2011)’in gelistirdigi “Universite
Ogrencileri I¢in Dijital Oyun Bagimliligi Olgegi” ve gegerlilik ve giivenirlilik icin ise Istk vd. (2020)
tarafindan hazirlanan “Ciddi Bos Zaman Olgegi Kisa Formu” “uygulanmustir. “Universite

Ogrencileri i¢in Dijital Oyun Bagimlihig Olgegi” 3 alt faktorden ve 21 maddeden olusmaktadir.
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Olgek 5°li likert tipi 6lgme sisteminden olusmaktadir. Olgekte yer alan ilk 11 madde 1. Faktér olan
“Asirt Odaklanma ve Erteleme” boyutunu 6lgmektedir. 12 ve 17 arasindaki maddeler 2. Faktorii
“Yoksunluk ve Arayis” boyutunu 6l¢gmektedir. Son olarak 18 ve 21 arast maddeler “Duygu Degisimi
ve Dalma” boyutunu 6lgmektedir. Olgek iiniversite dgrencilerinin dijital oyun bagimliliklarim
6lcmek amaciyla gelistirilmistir. Maddelerin her biri 1 ila 5 arasinda puana sahiptir. Katilimcilarin
dlcekten alabilecekleri en diisiik puan 21, en yiiksek puan ise 105°tir. Ciddi Bos Zaman Olgegi Kisa
Formu” 3 alt faktorden ve 18 maddeden olusmaktadir. Olcek 5°li likert tipi dlgme sisteminden
olusmaktadir. Olgekte yer alan ilk 6 madde 1. Faktér olan “Ciddiyet” boyutunu lgmektedir. 7 ve 15
arasindaki maddeler 2. Faktorii “Kisisel Fayda” boyutunu 6lgmektedir. Son olarak 16 ve 18 arasi
maddeler “Sosyal Fayda” boyutunu 6l¢gmektedir. Maddelerin her biri 1 ila 5 arasinda puana sahiptir.
Katilimcilarin 6lgekten alabilecekleri en diisiik puan 18, en yiiksek puan ise 90°dir. S6z konusu
olgeklerde Cronbach Alpha giivenirlik katsayist “Universite Ogrencileri Igin Dijital Oyun
Bagimliligi Olgeginde” 0.94 olarak analiz edilmistir. “Ciddi Bos Zaman Olgegi Kisa Formunun”
Cronbach Alpha giivenirlik katsayisi ise 0.92’dir.

2.4. Verilerin Analizi

Istatiksel analizler acik kaynak kodlu “Jamovi” programinda gergeklestirilmistir. Katilimeilar ile
ilgili demografik bilgilerin degerlendirilmesinde frekans (f) ve yilizde (%) dagilimlar kullanilmistir.
Elde edilen verilerin normal dagilim gosterip gostermedigini tespit etmek i¢in uygulanan carpiklik-
basiklik testi sonucunda garpiklik- basiklik degerlerinin her iki dlgeginde liger alt boyutu dahil olmak
tizere carpiklik degerinin 0.365 ve basiklik degerinin -1.44 oldugu yapilan analizlere gére ortaya
konulmustur. Tabanchnick & Fidell (2003), carpiklik ve basiklik degerlerinin -1.5 ve +1.5 degerleri
arasinda olmasinin parametrik testlerin yapilmasi icin yeterli bir gosterge oldugunu belirtmektedir.
Bu nedenle iki bagimsiz grup arasinda ortalamalar arasindaki farklilig1 tespit etmek amaciyla “T-
Testi”, ikiden fazla grup ortalamasinin karsilastirilmasi amaciyla “Anova Testi” kullanilmistir.
Ayrica ciddi bos zaman ve dijital oyun bagimlilig1 arasindaki iliskiyi tespit etmek icin Pearson
Korelasyon Testi kullanilmistir.

3. Bulgular

Tablo 1. Katilimcilarin Demografik Bilgileri

Degiskenler n %
18-20 94 425
Yas 21-23 94 42.5
24 Uzeri 33 15.0
Kadin 137 62.0

Cinsiyet

Erkek 84 38.0

Her Giin 46 20.8

Oyun oynama siklig Haftada 1-3 Giin 133 60.2
Haftada 4-6 Giin 42 19.0

Arastirma kapsaminda incelenen tiniversite 6grencilerinin agirlikli olarak 18-20 yas (%42.50) ve 21-
23 yas (%42.50) araliginda oldugu, agirlikli olarak kadin (%62) katilimeilarin oldugu, ve
katilimeilarimin oyun oynama sikliginin genellikle haftada 1-3 giin (%60.2) oldugu goriilmektedir.
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Tablo 2. Yas Degiskenine Gore ANOVA Test Sonuglari

Boyut Degiskenler n X sd f p Fark
1.18-20 94 3,07 1.070
Asirt Odaklanma ve Erteleme  Yas 2.21-23 94 2,58 0.968 5719 0.005 1>2
3. 24 ve lizeri 33 296 1.073
1.18-20 94 2,75 1.302
Catisma, Yoksunluk ve Arayis Yas 2.21-23 94 2,23 1240 3.990 0.022 1>2
3. 24 ve lizeri 33 2,52 1.334
1.18-20 94 2,90 0.822
Duygu Degisimi ve Dalma  Yas 2.21-23 94 2,68 0976 1496 0.230 -
3. 24 ve lizeri 33 2,91 0.910
1.18-20 94 2,91 0.820
Ciddiyet Yas 2.21-23 94 2,78 0931 109 0.339 -
3. 24 ve lizeri 33 3,07 1.106
1.18-20 94 3,02 1.033
Kisisel Fayda Yas 2.21-23 94 2,66 1.097 3.240 0.044 32
3. 24 ve lizeri 33 3,09 1.215
1.18-20 94 3,23 0.832
Sosyal Fayda Yas 2.21-23 94 3,09 1017 0.711 0.49

3. 24 ve lizeri 33 3,28 1.007

Gergeklestirilen tek yonlii varyans analizi (Anova) testi sonucunda; “Dijital Oyun Bagimlilig1” 6lcegi
Asirt Odaklanma ve Erteleme alt boyutunda (f(5.71) =p<0.05), Catisma, Yoksunluk ve Arayis alt
boyutunda (f(3.99)=p<0.05), Kisisel Fayda alt boyutunda (f(3.24)=p<0.05) arasinda anlaml1 farklilik
tespit edilmistir. Anlamli farkliligin hangi gruplar arasinda gerceklestigini anlamak igin yapilan
"post-hoc” Tukey testine Asir1 Odaklanma ve Erteleme alt boyutunda 18-20 yas grubu (x=3.07) ile
21-23 yas grubu (x=2.58), Catisma, Yoksunluk ve Arayis alt boyutunda 18-20 yas grubu (x=2.75)
ve Kisisel Fayda alt boyutunda 24 ve iizeri grubu (x=3.28) ile 21-23 yas grubu (x=2.66)arasinda
anlamli farklilik bulunmustur.

Tablo 3. Cinsiyet Degiskenine Gore T-testi Sonuglari

Boyut Cinsiyet n X Sd t p

1. Kadin 137 2.82 1.054

Asirt Odaklanma ve Erteleme - 0.505 0.614
2. Erkek 84 2.89 1.047
1. Kadin 137 2.59 1.385

Catisma, Yoksunluk ve Arayis 1.440 0.151
2. Erkek 84 2.34 1.130
1. Kadin 137 2.74 0.914

Duygu Degisimi ve Dalma -1.388 0.166
2. Erkek 84 2.92 0.888
1. Kadin 137 2.75 0.917

Ciddiyet -2.775 0.006*
2. Erkek 84 3.10 0.877
1. Kadn 137 2.79 1.157

Kisisel Fayda - 1.409 0.160
2. Erkek 84 3.01 0.994
1. Kadm 137 3.09 0.970

Sosyal Fayda -1.835 0.068
2. Erkek 84 3.33 0.877
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Yapilan t-testi sonucuna gore; Ciddi Bos Zaman Olgegi, Ciddiyet alt boyutunda (t(-2.77)=p<0.05)
anlamli farklilik tespit edilmistir. Ciddiyet alt boyutunda anlamh farklilik erkekler lehine (x= 3.10)
kadinlardan (x=2.75) ortalama olarak daha yiiksektir.

Tablo 4. Oyun Oynama Siklig1 Degiskenine Gére ANOVA Test Sonuglart

Boyut Degiskenler n X sd f p Fark
1. Her Giin 46 3.25 1.014
2. Haftada 1-
Asir1 Odaklanma ve  Oyun Oyvnama 3 Giin 133 273 1.050 461 0013
Erteleme Siklig1
3. Haftada 4- 1.001
6 Giin 42 2.77 ' 1>2
1. Her Giin 46 2.88 1.276
2. Haftada 1-
Catisma, Yoksunluk  Oyun Oyynama 3 Giin 133 243 1.332 292 0059 152
ve Aray1s Siklig1
3. Haftada 4- 1147
6 Giin 42 2.28 '
1. Her Giin 46 3.10 0.904
N 2. Haftada 1-
Duygu Degisimi ve  Oyun Oyynama 3 Giin 133 2 69 0.907 369 0029 i
Dalma Sikligi 3. Haftada 4
6 Giin 42 2.88 0.843
1. Her Giin 46 3.15 0.753
2. Haftada 1-
Ciddiyet Oy“gﬂgi’;ama 3 Giin 133 277 998 379 o002 152
3. Haftada 4-
6 Giin 42 2.94 0.960
1. Her Giin 46 3.22 1.022
2. Haftada 1-
Kisisel Fayda Oy“gﬂ?li’;ama 3 Giin 133 277 YO 326 o043 12
3. Haftada 4-
6 Giin 42 2.85 1.189
1. Her Giin 46 354 0.790
2. Haftada 1-
O @) 0.925
Sosyal Fayda y“glkli’;ama 3 Giin 133 301 745 0001 12
3. Haftada 4-
6 Giin 42 3.32 1020

Gergeklestirilen tek yonlii varyans analizi (Anova) testi sonucunda; Dijital Oyun Bagimlilig1 6l¢egi
Asint Odaklanma ve Erteleme alt boyutunda (f(4.68) =p<0.05) ve Duygu Degisimi ve Dalma alt
boyutunda (f(3.78) =p<0.05) arasinda anlamli farklilik tespit edilmistir. Ciddi Bos Zaman 06l¢egi
Ciddiyet alt boyutunda (f(3.79) =p<0.05), Kisisel Fayda alt boyutunda (f(3.26)=p<0.05) ve Sosyal
Fayda alt boyutunda (f(7.45)=p<0.05) anlamli farklilik tespit edilmistir. Anlamli farkliligin hangi
gruplar arasinda gerceklestigini anlamak igin yapilan "post-hoc" Tukey testine Asir1 Odaklanma ve

Erteleme alt boyutunda oyun oynama siklig1 her giin olan kisiler (x=3.25) ile oyun oynama siklig1
haftada 1-3 giin olan bireyler (x=2.73), Catisma, Yoksunluk ve Arayis alt boyutunda oyun oynama
siklig1 her giin olan bireyler (x= 2.88) ile oyun oynama siklig1 haftada 1-3 giin olan bireyler (x=2.43),
Ciddi Bos Zaman 6l¢egi Ciddiyet alt boyutunda oyun oynama siklig1 her giin olan bireyler (x=3.15)

ile oyun oynama siklig1 haftada 1-3 giin olan bireyler (x=2.77), Kisisel fayda alt boyutunda oyun

5
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oynama siklig1 her giin olan bireyler (x= 3.22) ile oyun oynama siklig1 haftada 1-3 giin olan bireyler
(x=2.77) ve Sosyal Fayda alt boyutunda oyun oynama siklig1 her giin olan bireyler (x= 3.54) ile oyun
oynama siklig1 haftada 1-3 giin olan bireyler (x=3.01), arasinda anlamli farklilik bulunmustur.

Tablo 5. Dijital Oyun Bagimlilig1 ve Ciddi Bos Zaman Arasindaki iliski Testi

1 2 3 4 5 6
1. Agir1 Odaklanma ve r -
Erteleme o -
2. Catisma, Yoksunluk ve r 0.931*** -
Arayis p <.001 -
3. Duygu Degisimi ve r 0.691*** 0.670™*** -
Dalma p <.001 <.001 -
. r 0.714*** 0.683*** 0.660*** -
4, Ciddiyet
p <.001 <.001 <.001 -
o r 0.777*** 0.776*** 0.662*** 0.774*** -
5. Kisisel Fayda
p <.001 <.001 <.001 <.001 -
r 0.447*** 0.443*** 0.489*** (.614*** (.658*** -
6. Sosyal Fayda
p <.001 <.001 <.001 <.001 <.001 -

*p < .05, ** p< .01, ***p<.001

Ilgili dlgekler arasindaki iliskiyi saptamaya ydnelik gergeklestirilen Pearson Korelasyon Testi
sonucuna gore; “Asirt Odaklanma ve Erteleme” alt boyutu ile “Catisma, Yoksunluk ve Arayis” (r =
931, p <.001), “Duygu Degisimi ve Dalma” (r=.691, p <.001), “Ciddiyet Arayrs” (v =.714,p <
.001), “Kisisel Fayda” (r=.777,p<.001), “Sosyal Fayda” (r=.447,p <.001) alt boyutlari arasinda;
“Catisma, Yoksunluk ve Arayig” alt boyutu ile “Duygu Degisimi ve Dalma” (v = .670, p < .001),
“Ciddiyet” (r=.683, p <.001), “Kisisel Fayda” (r=.776, p <.001), “Sosyal Fayda” (r=.443, p
<.001) alt boyutlar1 arasinda; “Duygu Degisimi ve Dalma” alt boyutu ile “Ciddiyet” (r = .660, p <
.001), “Kisisel Fayda” (r=.662,p <.001), “Sosyal Fayda” (r=.489, p<.001) alt boyutlar1 arasinda;
“Ciddiyet” alt boyutu ile “Kisisel Fayda” (r=.774,p <.001), “Sosyal Fayda” (r=.614, p <.001),
alt boyutlar1 arasinda; “Kigsisel Fayda” alt boyutu ile “Sosyal Fayda” ( r = .658, p < .001) alt
boyutlar arasinda orta diizeyde pozitif yonde anlamli bir iligki tespit edilmistir.

4. Tartisma

Dijital oyun gelirlerinin her yil katlanarak arttigi goriilmektedir. Aym1 zamanda 2027 yilina
geldigimizde dijital oyun gelirlerinin diinya ¢apinda 521 milyar dolara yiikselecegi 6ngoriilmektedir
(Clement, 2023). Dijital oyun gelirlerini bu kadar yiiksek olmasi ¢ok sayida kisinin oyun bagimlisi
olma ihtimalini de artirdig1 diistiniilmektedir. Bu bilgiler 1s181inda bu ¢alisma tiniversite 6grencilerinin
dijital oyun Dbagimhliklarinin ciddi bos zaman faaliyeti kapsaminda degerlendirilip
degerlendirilemeyeceginin sorusuna yanit aramak i¢in tasarlanmistir.

Arastirmadaki ilk bulguya gore dijital oyun bagimliligiin ve ciddi bos zaman ilgileniminin yasa
gore farklilik gosterdigi tespit edilmistir. Yas artikga bireylerin dijital oyun bagimliligi azalmaktadir.
Bu durumun ilerleyen yaslarda bireyin topluma ve ailesine karsi sorumluluklarinin artarak
onceliklerinin degismesinden kaynaklanabilecegi diisiiniilmektedir. Aydogdu (2018); Hazar vd.,
(2017) tarafindan yapilan ¢aligmalarda benzer sonuglar bulmus ve kii¢lik yaslarda olan ¢ocuklarin
dijital oyun bagimliliklarinin daha fazla oldugunu tespit etmislerdir. Ciddi bos zaman Slgeginde ise
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ciddi bos zaman ilgileniminin yasa gore farklilastig1 bulunmustur. Caligsma bulgularina gore bireyin
yasi arttikca ciddi bos zaman faaliyetleri ile ilgilenimin de daha fazla oldugu ortaya ¢ikmaktadir.
Yapilan ¢alismalar incelendiginde bireyin yasi arttikca yaptigi etkinliklerden kisisel ve sosyal olarak
daha fazla fayda sagladig1 ve bu siirecin yas ilerledik¢e daha da hizlandigi ve ayrica hem ciddi hem
de giindelik bos zamanlarin yetiskinlerin sagligina 6nemli katkilar saglayabilecegi yoniinde bilgiler
mevcuttur Eraslan, (2017). Yang, vd., (2019) tarafindan yapilan bir ¢alisma yiiksek diizeyde ciddi
bos zaman faaliyetleri ile ilgilenmenin nitelikli ve basarili yaslanmaya katkida bulunabilecegini
vurgulamistir.

Mevcut calismadaki bir diger bulguya gore dijital oyun bagimliliginin cinsiyete gore farklilik
gostermedigidir. Aydogdu (2018) tarafindan 11- 14 yas aras1 cocuklara yapilan bir ¢aligmada cinsiyet
degiskeninin oyun bagimliligini etkilemedigi sonucuna ulasilmistir. Fakat yapilan ¢alismalar agirlikli
olarak erkeklerin kadinlara gore daha fazla oyun bagimlisi oldugunu, erkeklerin oyun
ilgilenimlerinin kadinlara gore fazla oldugunu gostermektedir (Ayhan & Koselioren, 2019; Orak vd.,
2021). Ciddi bog zaman 6lgeginde ise cinsiyet degiskeninin “Ciddiyet” alt boyutunda farklilastigidir.
Bu farkliligin ise kadinlardan kaynaklandigi bulunmustur. Isik (2014) tarafindan yapilan bir
arastirmada cinsiyete bagli ciddi bos zaman 6l¢eginde gruplar arasinda farkliga rastlanmis ve
farkliligin yeterlilik hissi alt boyutunda kadinlardan, kisilik alt boyutlarinda ise erkeklerden
kaynaklandigi bulunmustur.

Caligmadaki diger bir bulguya gére oyun oynama sikiligi degiskeninde gruplar arasinda farklilik
oldugudur. Bulgulara gére oyun oynama sikligi arttik¢a kisinin de bagimli olma olasiligi artmaktadir.
Gokgearslan & Drukanoglu (2014)’ {in yapmis olduklari calismada ii¢ saat ve {izerinde oyun oynayan
cocuklarin dijital oyunlara bagimli olma oranlarinin arttig1 goriilmektedir. Bizim calismamizda da
her giin oyun oynayan bireylerin diger gruplara gore daha fazla oyun bagimlisi oldugu tespit
edilmistir. Ciddi bos zaman 0l¢egine gore dijital oyunlar igin ayrilan siire artik¢a ciddi bos zaman
ilgilenimi orani da artmaktadir. Karakiigiik vd., (2009) tarafindan oryantiring yapan kisiler ile yapilan
bir ¢alismada oryantiring ile 3-4 yil ugrasanlarin puanlari 1 ila 2 y1l ugraganlarin puanina gore yiiksek
cikmistir. Sonug olarak bir ugrasa ayrilan siire arttik¢a, bireyin ciddi bos zaman oranlarmin da
artmaktadir. Ortaya ¢ikan sonug bu ¢alismanin sonugclari ile paralellik gostermektedir.

Dijital oyun bagimlilig1 ve ciddi bos zaman arasindaki iligki testine bakildiginda degiskenler arsinda
orta diizeyde pozitif yonde anlaml bir iliski tespit edilmistir. Dijital oyunlarin sadece bagimlilik
yaratan zararli bir aktivite olmadigi, bilingli bir sekilde oynandi§i zaman mental sagligin
iyilestirilmesi ve motor becerilerinin gelistirilmesi agisindan faydali olabilecegi diisiiniilmektedir
(Edwards, vd., 2017; Yayla & Yigit, 2018). Lafreniere, vd. (2009); Kiatsakared & Chen (2022)
tarafindan yapilan ¢alismalarda bireylerin takintili ve saplantili bir tutkuyla oyun oynamak yerine
giizel duygular besleyerek ahenkli bir tutkuyla oyun oynamalarinin, bireylerin kendini
gergeklestirmesinde fayda saglayacagi ve yagsam doyumunu olumlu yonde etkileyebilecegine yonelik
¢ikarimlar bulunmaktadir. Bu noktadan hareketle birey dijital oyunlar1 oynarken duygularini kontrol
ederek giizel bir duyguyla oyun oynarsa, bireyin dijital oyun oynamasi bagimlilik degil ciddi bos
zaman aktivitesi olarak degerlendirilebilir.

5. Sonuc ve Oneriler

Sonug olarak dijital oyun bagimlilig1 ve ciddi bos zaman ilgilenimi oranlar yasa, cinsiyete ve oyun
oynama sikligina gore farklilagmaktadir. Ayn1 zamanda dijital oyun bagimlilig1 ve ciddi bos zaman
arasinda orta diizeyde pozitif yonde anlamli bir iligki vardir.

Gelecekteki ¢aligmalarda farkli degiskenler iizerine ve farkli 6rneklem gruplariyla etki ve iliskiyi
tespit etmek iizerine ¢aligmalar yapilmasi Onerilmektedir. Bu g¢alismada iiniversiteler uzaktan
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egitimde oldugu i¢in drneklem sayisi kiigiiktiir. Gelecekteki ¢aligmalarin daha kapsamli sonuglara
ulagmasi i¢in daha biiyiik 6rneklem gruplarina uygulanmasi 6nerilmektedir.

Bilgi Notu

Etik Onay1: Makalede ulusal ve uluslararasi arastirma ve yayin etigine uyuldugunu yazarlar beyan eder. Aksi
bir durumun tespiti halinde Catalhéyiik Uluslararasi Turizm ve Sosval Arastirmalar Dergisinin hicbir
sorumlulugu olmayip, tiim sorumluluk makale yazarlarina aittir.

Bu ¢alisma Necmettin Erbakan Universitesi kurumundan etik kurul onay1 almistir.
Cikar Catismasi: Makalede herhangi bir ¢ikar catigmasi ya da kazanct yoktur.

Arastirmacilarin Katki Orani: Calisma {i¢ yazarin katkisi ile hazirlanmistir. Katki oranlart: 1. Yazar = %50, 2.
Yazar= %25, 3. Yazar= %25.
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While daily tours contribute to the destination marketing and socio-economic
development of destinations, when considered in terms of tourists, they
enrich the holiday experience of tourists. From this point of view, the subject
of the research is to examine the effect of the travel quality perception of
the tourists who participate in daily tours on their intention to participate
again. In order to realize the purpose of the research, data were collected
from 400 participants who participated in daily tours by questionnaire
technique. Factor analysis, correlation analysis and regression analysis were
performed on the obtained data. According to the results of the analysis, it was
concluded that sincerity, one of the dimensions of travel quality perception,
had a significant and positive effect on the intention to rejourn, while the
other dimensions did not have a significant effect on the intention to rejourn.
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Giris

Giniibirlik turun kokeni Latincede kisa tur ya da seyahat anlaminda kullanilan “Excursio”
kavramindan gelmektedir. Giiniibirlik turlar, en fazla 24 saat siireli, belli bir amac1 (kiiltiir, sanat,
spor, eglence, aligveris vb.) kapsayan, tur kapsaminda konaklama hizmetinin sunulmadigi, diger
paket turlarina nazaran daha kisith alanlarin dahil edildigi turlardir (Stetic vd., 2011). Ozellikle kitle
turizminin yapildig tatil yerlerinde, giiniibirlik turlar bagimsiz turistlerin ya da paket tur turistlerinin
seyahat deneyimini zenginlestirebilir. Ayrica, destinasyonun imkanlar1 hakkinda turist farkindaligim
arttirabilir (Keskin, 2020). Paket turlardan farkli olarak giintibilirlik turlar; seyahat acentalari
tarafindan diizenlenen paket turlara entegre edilmesi ve tur programi haricinde farkli alanlarin gezilip
goriilmesinin pek miimkiin olmadig: turlardir (Uzut & Batman, 2017).

Glintibirlik turlar, turistik arz ve talep bakimindan farkli motivasyon ile seyahat eden turistlerin tatil
deneyimini zenginlestirmektedir. Ornegin, deniz, kum, giines turizmi i¢in seyahat eden turistler
seyahatleri sirasinda yat turlari, kiiltiir ve tarih turlari, saglik, SPA, spor, doga, avcilik gibi farkl
temalarda hazirlanmig gilintibirlik turlara katilabilmektedirler (Stetic vd., 2011). Ayrica, seyahat
acentalar1 paket turlar ile birlikte giiniibirlik turlarin satislariyla ek gelir elde ederek karlilik oranlarini
arttirabilmektedirler (Caber & Albayrak, 2018). Giiniibirlik turlar hem turistler hem de turistik {iriin
ve hizmet saglayicilart agisindan 6nem verilen turlardir.

Kalite, “bir seyin tiirdesi olan baska bir sey ile karsilastirildiginda iistiinliik derecesi” olarak
tanimlanmaktadir (Orhan, 2016: 950). Hizmet sektoriinde kalite kavramina yonelik tanimlar;
tirtinlerin fiziki goriiniimleri, teknik 6zellikleri ve diger duyumsal gostergeler gibi somut bilesenleri
iizerinden yapilan tanimlamalardan farklilasarak; soyutluk, ayrilmazlik, depolanamaz olmalar1 gibi
son derece hassas belirleyici etkenler dikkate alinarak ifade edilmeye ¢alisilmaktadir (Capact &
Temizkan, 2020: 1135). Hizmet kalitesi, miisterinin algiladigi hizmete bagli deneyiminin sonucunda
ortaya ¢ikan algi olarak yorumlanmaktadir (Parasuraman vd., 1988). Ghobadian vd., (1994:50)
algilanan hizmet kalitesini; miisterilerin hizmet kalitesi ile ilgili sezgileri olarak tamimlamislar ve
algilanan hizmet Kkalitesinin, misterilerin tatmin derecesini biyiikk Ol¢iide belirledigini
aciklamiglardir.

Giiniibirlik turlar, destinasyonlara 6zellikle kirsal bolge destinasyonlarina sosyo-ekonomik olarak
katki saglamaktadir. Ayrica, giliniibirlik turlar araciligi ile destinasyonlarin tanitimi yapilmakla
birlikte destinasyonlarin bilinirligi de artmaktadir. Guinliik turlar ile acentalar 6nemli miktarda gelir
elde edebilmekte ve birgok turistik alanin gelismesine katkilar saglamaktadir (Stetic vd., 2011).
Destinasyonlara ¢esitli faydalar saglayan giiniibirlik turlar {izerinde durulmasi gereken konulardan
biridir. Guiniibirlik turlar ile ilgili seyahat kalitesi (Chen & Tsai, 2007), giiniibirlik turlarda arac1 ve
karsilayict acentalarin hizmet 6zellikleri ve giiniibirlik turlarin hizmetlerinin temel boyutlar1 (Lin,
Lee & Chen, 2009), hizmet kalitesi algisina etki eden faktorler ve memnuniyet (Caber & Albayrak,
2018), seyahat kalitesi ile davranissal niyet (Vélez vd., 2019) gibi konularda yapilan ¢aligmalar alana
katki saglamistir. Turizm sektorii, hizmet agirlikli bir sektér olmasi nedeniyle hizmet saglayicilari
miisteri tatminini en {ist diizeyde tutmak i¢in, miisterilerin talep ve beklentilerine gore nitelikli hizmet
sunma c¢abast icinde olmaktadirlar. Giliniibirlik turlar1 organize eden seyahat acentalarmin
miisterilerin talep ve beklentilerine gore diizenledikleri turlarin miisteriler tarafindan kaliteli
oldugunun algilanmasi tekrar giliniibirlik turlara katilimi saglayacaktir. Bu dogrultuda caligmada
gliniibirlik turlara katilan turistlerin bu turlara yonelik seyahat kalitesi algisi ve tekrar katilma
niyetinin belirlenmesi amaglanmigtir. Destinasyonlarda gercgeklestirilen giiniibirlik turlarin seyahat
kalitesinin yiiksek olarak algilanmasi bu turlara tekrar katilimini olumlu etkilemekle birlikte bu
turlara katilimin tavsiye edilmesine de katkilar saglamaktadir.
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1. Kavramsal Cerceve

Turizm literatiiriinde destinasyon,; turistik ¢ekicilikler, turistik iiriin ve hizmet sunan isletmelerden
olusan bilesik bir {irlin ya da bu gekicilikleri ve triinleri biinyesinde bulunduran cografi bir bolge
olarak degerlendirilmektedir (Halmi & Severoc, 2016). Buhalis (2000:97)’e gore ise destinasyon;
cesitli turistik {irlinlerle turistlere biitiin bir turistik deneyim sunan sehir, {ilke, ada gibi iyi
tanimlanmis cografik alanlardir. Destinasyonlarin sahip oldugu ozellikler ise destinasyonu diger
destinasyonlardan farkli kilan, rekabet etmesini saglayan unsurlardir (On Esen & Kilig, 2017).
Destinasyonun ozellikleri; ¢ekicilikler, ulasilabilirlik, turizm isletmeleri, paket turlar, aktiviteler ve
yardimci hizmetlerdir (Esen, 2017). Destinasyon tanitiminda biiyiik bir role sahip olan giiniibirlik
turlar turizm pazarlamasinda g6z ardi edilmemesi gereken turlardir. Giiniibirlik turlar destinasyonlara
biiylik oranda ekonomik katk: saglamakla birlikte potansiyel destinasyonlarin gelismesini de tesvik
etmektedir (Stetic vd., 2011).

Tur operatorleri ve seyahat acentalar1 agisindan giiniibirlik turlar, ana faaliyet alanlarina ek olarak
ekstra gelir elde edebildikleri faaliyetlerdir. Gliniibirlik turlar sadece yerel seyahat acentalar1 igin ana
gelir kaynaklaridir. Bu yiizden acentalar ¢esitli pazar segmentlerinde satis potansiyeli yiiksek turistler
i¢in giintibirlik turlar diizenlemektedir. Turistler agisindan giiniibirlik turlar ise destinasyon hakkinda
daha fazla bilgi edinmenin bir yoludur ve seyahat deneyimini zenginlestirme firsati sunmaktadir
(Ryan & Gu, 2007). Turistler i¢in daha 6zel hazirlanmig, profesyonel turist rehberlerinin eslik ettigi
giiniibirlik turlar ev sahibi {ilkenin fiziksel 6zellikleri ve sosyal yapisi hakkinda daha aydinlatici
olmaktadir (Ap & Wong, 2001). Son yillarda ise turistler destinasyona gitmeden Once veya
destinasyonda bulunduklari sirada ¢evrimigi araglart kullanarak kendi giiniibirlik turlarini kendileri
planlayip uygulayabilmektedirler (Cabel & Albayrak, 2018). Ancak tur operatorleri ve seyahat
acentalar1 tarafindan hazirlanan giiniibirlik turlar profesyonel hizmetler sunmakla birlikte maliyet ve
zaman tasarrufu gibi avantajlar sunmaktadir.

Gilintbirlik turlar kisa siireli olmasi ve genellikle paket turlardan daha az hizmet icermesine kargin
turist deneyimi agisindan beklenen farkli hizmetleri karsilamaktadir. Giiniibirlik turlar, belirli bir siire
icinde destinasyona yakin yerlere yapilan seyahatlerdir. Tipik bir gliniibirlik turda, bir tur operatorii
veya seyahat acentasi katilimcilarina ulasim, profesyonel turist rehberi, yiyecek-igecek hizmetleri ile
turun icerigine gore turistik faaliyet (kiiltlirel ve tarihi yerlere ziyaretler, doga turlari, tekne turlari,
cip safari, eko-turizm faaliyetleri, dini turlar vb.) sunmaktadir. Giiniibirlik turlar sadece bir giin,
yarim giin, hatta birkag¢ saat siirdiigii i¢in konaklama hizmeti vermemektedir (Caber & Albayrak,
2018).

Turistlerin ana motivasyonu veya turun igerigine gore tur programina cesitli araglar (yat, tekne,
otobiis, safari araclari, tren vb.) dahil edilebilmektedir. Bir destinasyonun sahip oldugu turistik
cekiciliklerin fazla olmasi, ¢ok cesitli gilinlibirlik turlarin diizenlenmesine imkan vermektedir.
Giiniibirlik turlar, iceriklerine ve katilimcilari motive eden cazibe merkezlerine gore gruplara
ayrilabilir (Stetic vd., 2011). Kitle turizminin yogun oldugu destinasyonlarda giiniibirlik turlar,
bagimsiz turistlerin veya paket tur gruplarimin tatil deneyimlerini zenginlestirmektedir. Ayrica,
turistlerin seyahat ettikleri iilkenin degerleri ve sosyal yapis1 hakkinda farkindaligin artmasina da
katki saglamaktadir (Ap & Wong, 2001). Giiniibirlik turlar turistlerin memnuniyetini arttirdig1 igin
tatil deneyiminin dnemli bir bilesenidir (Albayrak, 2018).

Giiniibirlik turlarla ilgili alanyazinda yer alan Chen ve Tsai (2007) ¢alismalarinda giiniibirlik turlarin,
agirlama (konaklama, yeme-igme, aktiviteler) ¢ekicilikler (plajlar, ¢evre, doga), ulagim ve alt-yapi
imkanlar1 konularinda seyahat kalitesini incelemiglerdir. Lin vd., (2009) ¢alismalarinda giiniibirlik
turlarda araci ve karsilayici acentalarin hizmet 6zelliklerini incelemislerdir. Giiniibirlik turlara ait
hizmetlerin temel boyutlarini tur éncesi enformasyon boyutu, otobiis ve sofor boyutu, otel boyutu,
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restoran boyutu ve dogal giizellikler boyutu olarak ele almislardir. Stetic vd., (2011) ¢alismalarinda
giiniibirlik turlar1 kavramsal olarak ele almiglar ve kirsal alanlarin kalkinmasinda giintibirlik turlarin
Onemini incelemislerdir. Wong ve McKercher (2012) caligmalarinda giiniibirlik turlarin iceriklerinin
olusturulmasina etki eden faktorleri arastirmislaridir. Caber ve Albayrak (2018) giiniibirlik turlarin
hizmet kalitesi algisina etki eden faktorler ile turist memnuniyeti tizerine odaklanmislardir. Albayrak
(2018) galismasinda, giiniibirlik tur hizmet kalitesi 6zelliklerini ve her bir hizmetin asimetrik etkisini
6lemeyi amaglamistir. Kizilirmak vd., (2018) ¢alismalarinda gliniibirlik turlarin e-brosiirlerini i¢erik
analizi yontemi ile incelemislerdir. Vélez vd., (2019) calismalarinda giiniibirlik tur hizmeti
kalitesinin turist memnuniyetini ve davranigsal niyetler tizerindeki etkisini incelemislerdir.

Algilanan seyahat kalitesinin turistler agisindan tatmin edici olmasi icin, sunulan turun igeriginin
misterilerin beklentilerini karsilamas1 gerekmektedir. Seyahat kalitesi, miisterilerin giiniibirlik tur
satin almadan dnceki durumu ile ilgili beklentileri ve gerceklestirilen tur ile ilgili algilar1 arasindaki
fark olarak agiklanabilir. Seyahat kalitesinin degerlendirilmesinde, miisterinin o hizmet ile ilgili
beklentileri temel olarak kabul edildigi icin, eger sunulan hizmet miisterilerin beklentilerini
karsilamiyorsa veya miisterilerin beklentilerini asmiyorsa seyahat kalitesi diisiilk olarak
degerlendirilecektir. Aksi durum gergeklestiginde ise, yani sunulan hizmetin performansi
miisterilerin beklentilerini karsiladiginda ya da miisterilerin beklentilerini astiginda, gerceklestirilen
tur kaliteli olarak kabul edilecektir (Akbaba & Kiling, 2001).

Seyahat kalitesi algisina iligkin olarak 4 boyut bulunmaktadir (Chen & Tsai, 2007; Wu & Chang
2013, 2014; Chang vd., 2017). Imkdnlar boyutu icerisinde destinasyona iliskin altyapi, ulasim
olanaklarimin yani sira turistlerin gereksinim duyabilecegi saglik olanaklari, seyahat bilgisi ve turistik
tirtinlerin fiyat1 yer almaktadir. Konaklama boyutunda tur esnasinda turistlere sunulan ¢ekicilikler,
eglence, aligveris ve konaklama olanaklari bulunmaktadir. Samimiyet boyutu destinasyondaki yerel
halkin turistlere kars1 tutumlari, iletisim bigimleri ve toplumdaki refah, giivenlik konulart ile ilgilidir.
Yiyecek ve Igecek Olanaklar: boyutu ise destinasyona dzgii yoresel mutfak ve iiriinler ile bu iiriinlerin
temini ve fiyatlar1 konularindan olusmaktadir. Yapilan literatiir taramasi sonucu olusturulan
hipotezler asagidaki sekildedir:

Hi: Giiniibirlik turlara katilan turistler tarafindan algilanan seyahat kalitesi boyutlarindan imkanlar
boyutu, giiniibirlik turlara tekrar katilma niyetini etkiler.

H>: Giiniibirlik turlara katilan turistler tarafindan algilanan seyahat kalitesi boyutlarindan Konaklama
boyutu, giiniibirlik turlara tekrar katilma niyetini etkiler.

Hs: Giiniibirlik turlara katilan turistler tarafindan algilanan seyahat kalitesi boyutlarindan Samimiyet
boyutu, giiniibirlik turlara tekrar katilma niyetini etkiler.

Ha: Glintibirlik turlara katilan turistler tarafindan algilanan seyahat kalitesi boyutlarindan Yiyecek ve
icecek olanaklar1 boyutu, giiniibirlik turlara tekrar katilma niyetini etkiler.

Davranissal niyet, belirli bir davranist planlama aracidir ve tekrar ziyaret etme niyeti de davranigsal
niyet kavrami lizerinden agiklanmaktadir. Bu nedenle, bir bireyin belli bir davranisi yapmak {izere
giicli bir duygusunun bulunmasi bu davranisi yapmasina neden olmaktadir (Pratminingsih vd.,
2014). Buradan hareketle tekrar ziyaret etme niyeti “bir turistik tiriiniiniin tekrar satin alinmasi veya
bir turistik destinasyonun tekrar ziyaret edilmesi” (Kahraman, 2019: 72) olarak tanimlanabilir.
Turistler daha dnce ziyaret ettikleri destinasyona tekrar giderek begenmeme riskini azaltma, ilk
ziyaretlerine gore daha detayli gezme, ayni mekanlara duygusal baglanma ve ayni insanlarla
karsilagsma, kesfetme ve tecriibelerini diger insanlara aktarma gibi nedenlerle ayni destinasyonu
tekrar ziyaret etmek istemektedirler (Cetin &Sahin Per¢in, 2021). Caligmada, giiniibirlik turlar i¢in
daha uygun olmasi nedeniyle tekrar ziyaret niyeti yerine tekrar katilma niyeti ele alinmigtir.
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2. Yontem

Calismanin amaci, giiniibirlik turlara katilan kisilerin seyahat kalitesi algisinin tekrar katilma niyeti
tizerine etkisini belirlemektir. Nicel arastirma yontemi ile yapilan ¢alismada verileri toplama
tekniklerinden anket tekniginden yararlanilmistir. Anket iki boliimden olusmakta olup ilk boliimde
katilimeilarin kisisel niteliklerini belirlemeye yonelik 3 soru (cinsiyet, yas, egitim durumu) yer
almaktadir. Anketin ikinci kisminda iki 6lgekten yararlanilmustir. i1k olarak kisilerin seyahat kalitesi
algisint belirlemek amaciyla Chen & Tsai (2007), Wu & Chang (2013, 2014), Chang vd. (2017)
tarafindan olusturulmus seyahat kalitesi algisi 6l¢eginden yararlanilmistir. Bireylerin seyahat kalitesi
algisim1 6lgmek icin gelistirilen 6lgek toplam 15 Gnerme ve 4 boyuttan olusmaktadir. 1. boyut
(imkanlar) 5 6nerme, 2. boyut (konaklama) 4 6nerme, 3. boyut (samimiyet) 3 6nerme, 4. boyut
(yiyecek ve igecek olanaklari) 3 6nermeden olusmakta ve 5°li Likert tipi 6l¢ekle dl¢iilmiistiir. ikinci
oleek ise Cetinsdz (2011) tarafindan gelistirilen tekrar ziyaret etme niyeti Slcegidir. Olgek 4
onermeden olugmaktadir. 5°1i Likert tipi dlgekle olgtilmiistiir.

Arastirmanin evrenini Tirkiye’nin ¢esitli turistik destinasyonlarinda giiniibirlik turlara katilmig
turistler olusturmaktadir. Tesadiifi olmayan yontemlerden kolayda 6rnekleme yontemi ile secilen
katilimecilara anket formu Eyliil-Aralik 2020 tarihleri arasinda arastirmacilar tarafindan Konya,
Isparta ve Antalya illerinde yiiz ylize doldurtulmustur. Toplanan anketlerden 400 anket
degerlendirmeye alinmistir.

Olgeklerin giivenirlilik ve gegerliligine ydnelik olarak yapilan analizler sonucunda arastirmada
kullanilan 6l¢eklerin giivenilirlik katsayilarinin tatmin edici diizeyde oldugu goriilmektedir. Seyahat
kalitesi algis1 dl¢egi 15 maddeli bir dlgektir. Bu 6lgegin boyutlari sirasiyla imkanlar (5 madde),
konaklama (4 madde), samimiyet (3 madde) ve yiyecek ve i¢ecek olanaklari (3 madde) seklinde 4
boyuttan olusmaktadir. Olgegin tamamiin cronbach alpha degeri ,884 diir. Tekrar katilma niyeti
dlgegi 4 maddeli bir Slcektir ve tek boyuttan olusmaktadir. Olgegin tamaminin cronbach alpha degeri
,950°dir. Seyahat kalitesi Olgeginin 4 boyutlu yapisi dogrulayici faktor analizi (DFA) ile
degerlendirilmistir ve elde edilen sonuglara gore (Tablo 1); ¥2/sd=304,322/77= 3,95 RMSEA=,086
RMR=,044 NFI=,881 CFl= ,907 GFI=,902 AGFI=,847 olarak hesaplanmis ve bu sonuglar orijinal
Olcekte yer alan 4 boyutlu yapinin dogrulandigini gdstermistir. Tekrar katilma niyeti 6lgegi ise
orijinalde tek boyutlu yapidan olusmasindan dolay1 bagimli degisken 6l¢iim modelinde DFAya dahil
edilmistir.

Tablo 1. Olgege Ait Uyum istatistikleri

x2 (sd) RMSEA RMR CFI NFI GFI AGFI
3,95 * 086 044 1907 881 902 847
*p <0,05
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3. Bulgular

3.1. Katihmcilarin Demografik Ozelliklerine iliskin Bulgular

Arastirmaya katilanlarin %66,8°1 kadin, %33,3’1 erkektir. %60,8’1 18-25 yas araliginda, %41,8’1 6n
lisans mezunu, %32,3’1 lisans mezunudur (Tablo 2).

Tablo 2. Katilimeilarin Demografik Ozelliklerine Gore Dagilimi

Ozellikler Katilimer Sayis1=400 N Yiizde(%)
Cinsiyet Kadin 267 66,8
Erkek 133 33,3
Yas 18-25 243 60,8
26-35 99 24,8
36-45 37 9,3
45 ve tizeri 21 53
Lise 23 58
On Lisans 167 41,8
Egitim Lisans 129 32,3
Lisansiistii 81 20,3

3.2. Seyahat Kalitesi Algisi ile Tekrar Katilma Niyetine fliskin Tutumlarin Analizi

Tablo 3’te katilimcilarin seyahat kalitesi algisi ile tekrar katilma niyetine iliskin tutumlarina yonelik
analiz sonuglarina yer verilmektedir. Buna gore seyahat kalitesi algisina yonelik alt boyutlardan
imkanlar boyutunun en yiiksek (x= 4,23) ortalamaya; konaklama alt boyutunun ise en diisiik (X=
3,84) ortalamaya sahip oldugu goriilmektedir.

Tablo 3. Seyahat Kalitesi Algis ile Tekrar Katilma Niyetine iliskin Tutumlar

X SS A
Seyahat Kalitesi Algisi (")lg:egi (n=400) 4,1163 ,51265 ,884
imkanlar 4,2305 ,53337 767
Altyapt olanaklari 4,0425 , 79830
Ulagim 4,4775 ,61273
Saglik olanaklari 4,3125 , 74244
Turistik iiriin fiyatlari 41125 , 78829
Seyahat bilgisi 4,2075 ,74890
Konaklama 3,8419 ,70455 | ,658
Turistik ¢ekicilikler 4,1900 ,81582
Gece eglence olanaklari 3,2575 1,28270
Konaklama imkanlar1 4,3375 , 79067
Aligveris olanaklari 3,5825 1,04207
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Samimiyet 4,2050 ,61057 | 677
Yerel halkin igtenligi 3,8250 ,92005
Toplum giivenligi 4,4700 ,64431
Tletisim 4,3200 ,76095
Yiyecek ve icecek olanaklar: 4,2033 ,61022 | ,735
Yiyecek ve icecek temini 4,3225 ,67426
Yiyecek ve igecek fiyatlari 4,2150 | ,75179
Yoresel mutfak ve tirtinler 4,0725 ,83004
Tekrar Ziyaret Etme Niyeti Olcegi (n= 400) 3,7356 ,99400 | ,950
Giiniibirlik turlara tekrar katilma ihtimalim ¢ok yiiksek. 3,6300 1,08214
Giiniibirlik turlar tekrar katilmaya deger. 3,7450 1,07604
Giliniibirlik turlar1 cevreme tavsiye edecegim. 3,8075 1,04555
Giliniibirlik turlar tekrar katilabilecegim giivenli turlardir. 3,7600 1,05840
Seyahat Kalitesi Algisi 5°li Likert tipi (1= Hi¢ onemli degil, 2= Onemli degil, 3= Ne énemli ne de énemsiz,
4= Onemli, 5= Cok énemli) dlcekle olciilmiistiir. Tekrar Ziyaret Etme Niyeti 5’li Likert tipi (1= Kesinlikle
katilmiyorum, 2= Katilmiyorum, 3= Kararsizim, 4= Katiliyorum, 5= Kesinlikle katiliyorum) olcekle
Olgtilmiistiir.

3.3. Seyahat Kalitesi Algisi ile Tekrar Katilma Niyeti Arasindaki Iliski

Tablo 4’te seyahat kalitesi algis1 ile tekrar katilma niyeti arasindaki iliskinin incelendigi korelasyon
analizi sonuglari verilmistir. Seyahat kalitesi algisinin tiim boyutlari ile tekrar katilma niyeti arasinda
olumlu ve 6nemli diizeyde bir iliski oldugu goriilmektedir. Seyahat kalitesi algisinin her bir
boyutunun tekrar katilma niyeti ile iliski diizeyi incelendiginde, samimiyet boyutunun diger
boyutlara gére tekrar katilma niyeti ile daha giiclii bir iliskisi bulunmaktadir (r = ,283). Imkanlar (r
=,214) ile yiyecek ve igecek olanaklari (r =,189) boyutlar1 ise tekrar katilma niyeti ile giiglii iligkisi
bulunan diger boyutlardir. Tekrar katilma niyeti ile en diisiik iliski i¢inde olan boyut ise konaklama
boyutudur (r = ,127). Sonug olarak, ziyaretcilerin yerel halkin igtenligi, toplumun giivenligi ve
onlarla kurulan iletisimin basarisi tekrar katilma niyetleri ile olumlu yonde iliskili oldugu
goriilmektedir.

Tablo 4. Seyahat Kalitesi Algis1 Boyutlari ile Tekrar Katilma Niyeti Iliskisine Yonelik Korelasyon
Sonuglari

1 2 3 4 5
1 -
2 532" -
3 613" 544 -
4 ,568™ ,582™ ,639™ -
5 214" 127" ,283™ ,189™ -

*% 1 < 0.01 (Cift yonlii). * p < 0.05 (Cift yonlii). n=400 1- Imkanlar, 2- Konaklama, 3-Samimiyet, 4- Yiyecek
ve igecek olanaklari, 5- Tekrar Katilma Niyeti
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3.4. Arastirma Modelinin Sonuclar1

Sekil 1 arastirma modelinde, (1) Seyahat kalitesi algisi boyutlarmin (imkanlar, konaklama,
samimiyet, yiyecek ve i¢ecek olanaklari), (2) Tekrar katilma niyeti tizerindeki etkisi incelenmistir.

Sekil 1. Arastirma Modeli

Imkanlar Konaklama Samimiyet Yiyecek ve
igecek
7 olanaklari

™~ H1 0o H3

~~

Tekrar Katilma Niyeti

Regresyon testlerine gegcmeden once bagimsiz degiskenler arasinda ¢oklu baglanti sorunu olup
olmadigina bakilmistir (Tablo 4). Test sonuglarina gore, varyans artig faktorlerinin 10°dan diisiik,
tolerans degerlerinin 0,10’dan biiyiik ve durum indekslerinin 30’dan kii¢iik oldugu tespit edilmistir.
Bu durum da bagimsiz degiskenler arasinda ¢oklu baglanti sorununun olmadigini géstermistir.

Tablo 5. Seyahat Kalitesi Algis1 Boyutlarinin (imkanlar, Konaklama, Samimiyet, Yiyecek ve
Icecek Olanaklar1) Tekrar Katilma Niyeti Uzerine Etkisini A¢iklayan Regresyon Analizi Sonuglari

Coklu R Katsayis1 =,310
Belirleme Katsayisi (R?) =,096
Uyarlanmis R? (AR?)=,087
Standart Hata = ,94969

DW=1,835
Bagimsiz Degisken

B SEB | B t P Tol. VIF
Sabit (Constant) 1,390 ,403 3,451 ,001
Imkanlar ,159 ,126 ,085 1,259 ,209 ,498 2,008
Konaklama -,061 ,090 | -,043 -,681 ,149 ,568 1,762
Samimiyet ,420 ,119 ,258 3,542 ,000 431 2,322
Yiyecek ve Icecek Olanaklar ,033 117 ,020 ,285 776 ,446 2,242

* P < 0,01 (Cift yonlii), n= 400, B: Degiskene ait B degeri, SEB:B katsayisina ait standart hata, p:
Standardize edilmis regresyon katsayisi (beta degeri), t: Beta degerine iligkin t degeri, p: Her degiskene
ait anlamlilik diizeyi, Tol: Tolerans degeri, VIF: Varyans artig faktorleri (Tolerans degerleri ve varyans

artis faktorlerinden ¢oklu baglanti sorunu olmadigi gériilmiistiir).

Tablo 5’te bagimsiz degiskenlerin (imkanlar, konaklama, samimiyet, yiyecek ve i¢ecek olanaklari)
bagimli degisken olan tekrar katilma niyeti lizerindeki etkisini ve bu etkinin hangi yonde oldugunu
aciklamak i¢in regresyon analizi sonuglari verilmistir. Sonuglara gore, standardize edilmis regresyon
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katsayilarina gore tekrar katilma niyeti iizerinde anlamli ve olumlu derecede etkileyen tek boyutun
samimiyet (B=,420 t= 3,542 p=,000) oldugu diger boyutlardan imkanlar (= ,085 t= 1,259 p=,209),
konaklama ( = -,043 t= -,681 p=,149) yiyecek ve icecek olanaklari (B= ,020 t= ,285 p=,776)
boyutlarinin tekrar katilma niyeti {izerinde anlaml1 bir etkiye sahip olmadig1 goriilmektedir.

4. Sonuc ve Oneriler

Tiirkiye’de diizenlenen giiniibirlik turlar; igerisinde konaklama hizmeti bulunmayan, turistlerin ilgi
alanlarina gore degisen, turistlere destinasyonu kisa siireli de olsa gezme imkani veren turistik
iirlinlerdir. Giliniibirlik turlarda oncelikli amac¢ farkli bir destinasyonu gérmek ve o destinasyon
hakkinda bilgi sahibi olmaktir. Turistlerin katildiklar1 gliniibirlik turlardan memnun kalmasi
destinasyona cesitli olumlu katkilar saglayacaktir. Buradan hareketle ¢aligmada turistlerin giiniibirlik
turlar ile ilgili seyahat kalitesi algis1 ve bu turlara tekrar katilma niyeti iizerine etkisi incelenmistir.
Aragtirma bulgularina gore, katilimcilarin ¢ogunlugu (% 60,8) 18-25 yas araligindadir. Cinsiyet
durumlarina bakildiginda kadin katilimcilarin oraninin % 66,8, erkeklerin ise % 33,3 oldugu
goriilmektedir. Bununla birlikte arastirmaya katilim saglayan bireylerin ¢cogunlugu (% 41,8) 6nlisans
diizeyinde egitime sahiptirler.

Glintibirlik turlara yonelik algilanan seyahat kalitesinin tekrar katilma niyeti iizerine etkisini
degerlendirmek igin kurulan hipotezler degerlendirilmistir. Giiniibirlik turlara katilan turistler
tarafindan algilanan seyahat kalitesi boyutlarindan Imkanlar boyutu, giiniibirlik turlara tekrar katilma
niyetini etkiler (H1). Yapilan analiz sonuglarina gére Hi reddedilmistir. Aragtirmaya katilanlara gore,
giiniibirlik tur destinasyonlarinin sahip oldugu imkan ve olanaklarin tekrar katilma niyeti iizerinde
anlamli bir etkiye sahip olmadig1 tespit edilmistir. Giiniibirlik turlara katilan turistler tarafindan
algilanan seyahat kalitesi boyutlarindan Konaklama boyutu, giiniibirlik turlara tekrar katilma niyetini
etkiler (H.). Elde edilen bulgulara gore, Tiirkiye’deki giintibirlik turlarda genellikle konaklama
hizmeti sunulmamasi nedeniyle bu boyutun énemli bir etkisinin olmadigi belirlenmistir. Dolayisiyla,
H: hipotezi reddedilmistir. Tekrar katilma niyeti tizerinde anlamli ve olumlu derecede etkileyen tek
boyut Samimiyettir. Bu baglamda Hs kabul edilmistir. Giiniibirlik turlara katilan turistlerin aldiklart
hizmetten ve hizmet saglayicilarin samimiyetinden memnun kaldiklarini1 sonucuna ulagilmistir.
Giiniibirlik turlara katilan turistler tarafindan algilanan seyahat kalitesi boyutlarindan Yiyecek ve
icecek olanaklari boyutu, giiniibirlik turlara tekrar katilma niyetini etkiler (Hs). Arastirma sonuglarina
gore Ha hipotezi reddedilmistir. Katilimcilara gore, giiniibirlik turlardaki yiyecek icecek hizmetleri
onemli bir etkiye sahip degildir.

Arastirma sonuglarina gore, ziyaretgiler tarafindan algilanan samimiyet boyutunun destinasyonun
tekrar ziyaret edilmesi konusunda etkili bir unsur oldugu sdylenebilir. Ozellikle bu boyut igerisinde
yerel halkin ictenligi, toplum giivenligi ve iletisim ziyaret¢iler agisindan 6nem arz etmektedir. Vélez
vd. (2019) calismalarinda tekneyle ulasim, yiyecek ve icecek turist rehberi ve ziyaretler gibi
hizmetlerin 6nemli dl¢lide tur memnuniyetini etkiledigini tespit etmislerdir. Ayrica giiniibirlik tur
hizmetlerinin davranissal niyeti dolayli olarak etkiledigi goriilmektedir. Chan vd. (2017) tarafindan
gergeklestirilen arastirma sonuglarina gore, turistlerin sahip oldugu farkli demografik degiskenler,
turistin algilanan seyahat kalitesi memnuniyetini etkilemektedir. Tur kalitesi boyutlarindan olan
"olanaklar", "misafirperverlik" ve "samimiyet", turistlerin davranigsal niyeti iizerinde etkilidir. Bu
baglamda ¢aligma, samimiyet boyutu agisindan Chan vd. (2017)’nin arastirmalari ile benzer sonuglar
gostermektedir.

Bu ¢alismanin gesitli kisitlamalarit mevcuttur. Arastirma 6rneklemi genel olarak secilmis olup, daha
0zel glintibirlik turlar (tekne turu, rafting, balon turu, doga tur, kiiltiir turu vb.) i¢in de uygulanabilir.
Bu calisma degiskenleri acisindan, giiniibirlik turlara yonelik seyahat kalitesi ve tekrar katilma
niyetine iliskin olarak gelecekteki aragtirmalar igin Oneriler sunmaktadir. Buna bagl olarak, bu
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hizmetlere olan talebin artirilmasi konusunda sektore ve akademiye fikir saglamasi agisindan dnem

arz etmektedir. Ayrica, alana, yerel yonetimler ve tur operatorleri i¢in faaliyetler ve hizmet
beklentilerine iliskin bilgiler sunmaktadir.

Yapilan aragtirma sonucunda asagida hem sektére hem de akademiye yonelik Onerilerde

bulunulmustur:

Giiniibirlik turlarin hizmet kalitesi ile miisteri tatmini arasindaki iliski incelenebilir.
Gilintibirlik turlarin fiyatlan ile kalitelerinin karsilagtirilmasi ve satin alma kararina etkisi
incelenebilir.

Glintibirlik turlarda turist rehberlerinin sahip oldugu davranislarin algilanan hizmet kalitesi
iizerine etkisi incelenebilir.

Glintibirlik turlarda seyahat kalitesinin arttirilmasinda destinasyon Ozellikleri ve tasima
kapasitesinin dikkate alinmasi gerekmektedir. Destinasyonlarin ¢ok kalabalik oldugu
sezonlarda gerceklestirilen giiniibirlik turlarda birtakim aksakliklar yasanabilecegi icin
miisteri memnuniyetsizligi dogabilir.

Giiniibirlik turlara katilan ziyaretgilerden gelen geri doniitlerin dikkate alinarak gerekli
iyilestirmelerin yapilmasi tekrar katilma niyetini arttiracaktir.

Sosyal medyanin giiniimiizdeki aktif kullanimi ile turizm isletmelerinin turistlerden gelen
istek, sikayet, onerileri dikkate almasi son derece dnemlidir. Unutulmamalidir ki, turistlerden
gelen geri doniitlerin dikkate alinmasi memnuniyet ile birlikte miisteri sadakati ve sunulan
hizmetin bagkalarina tavsiye edilmesi iizerinde olumlu etkiye sahiptir.
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e Etik Onayi: Makalede ulusal ve uluslararasi aragtirma ve yayn etigine uyulmustur.
e FEtik Kurul Onay1: Bu ¢alisma Selguk Universitesi Beysehir Ali Akkanat Turizm Fakiiltesi’nden etik
kurul onay1 almustir.
e Cikar Catismasi: Makalede herhangi bir ¢ikar ¢atismasi ya da kazanci yoktur.
e Arastirmacilarin Katki Orani: Calisma {i¢ yazarin katkist ile hazirlanmistir. Tiim yazarlar esit oranda
katk1 saglamistir.
Kaynakca

Akbaba, A. & Kiling, 1. (2001). Hizmet Kalitesi ve Turizm Isletmelerinde Servqual Uygulamalar.
Anatolia: Turizm Arastirmalart Dergisi, 12(2), 162-168.

Albayrak, T. (2018). Classifying Daily Tour Service Attributes by Three-Factor Theory of Customer
Satisfaction. Journal of Quality Assurance in Hospitality & Tourism, 19(1), 112-125.

Ap, J., &Wong, K. K. F. (2001). Case Study on Tour Guiding: Professionalism, Issues and Problems.
Tourism Management, 22, 551-563.

Buhalis
97-116.

, D. (2000). Marketing The Competitive Destination of Future. Tourism Management, 21(1),

Caber, M. & Albayrak, T. (2018). Assesing Daily Tour Service Quality: A Proposal for A Dailyserv
Scale. Journal of Destination Marketing & Management, 7, 18-25.

20



Catalhoyiik Uluslararas: Turizm ve Sosyal Arastirmalar Dergisi, Say1 11 (Aralik, 2023), 12-22 | Aragtirma Makalesi

Chang, H. M., Chou, C. L., & Wu, C. L. (2017). Destination Tourism Information Sources, Trip
Quality and Behavioral Intention for Island Tourists. International Journal of Information
Technology and Business Management, 60(1), 32-43.

Chen, C. H., & Tsai, D. C. (2007). How Destination Image and Evaluative Factors Affect Behavioral
Intentions? Tourism Management, 28, 1115-1122.

Capaci, R., & Temizkan, R. (2020). Yerli Turistlerin Tur Kalitesi Algis1 ve Tiiketici Haklari
Acisindan Belgeli Rehber ve Belgesiz (Sahte) Turist Rehberi Karsilastirmasi. Journal of Tourism
and Gastronomy Studies, 8(2), 1132-1147.

Cetinsoz, B. C. (2011). Uluslararasi Seyahatlerde Turistlerin Cekim Yerinde Algiladiklar1 Risklerin
Tekrar Ziyaret Etme Niyetlerine Etkileri: Alanya ilgesine Yonelik Bir Arastirma. Doktora Tezi,
Adnan Menderes Universitesi, Aydin.

Cetin, B. & Sahin Per¢in, N. (2021). Japon Turistlerin Seyahat Motivasyonlarinin Turist
Memnuniyeti ve Tekrar Ziyaret Etme Niyeti Uzerine Etkisi: Kapadokya Ornegi, Igdir Universitesi
Sosyal Bilimler Dergisi, 10(25), 598- 623.

Esen, T. (2017). Turistik Uriin Cesitlendirme Kapsamindaki Giiniibirlik Kiiltiir Turlarinin Onemi-
Performans Analizi ile Degerlendirilmesi. Yiiksek Lisans Tezi, Mugla Sitki Kogman Universitesi,
Mugla.

Ghobadian, A., Speller, S., & Jones, M. (1994). Service Quality:Concepts and Models.
International Journal of Quality & Reliability Managament, 11(9), 43-66.

Halmi, L. & Severovi¢, K., (2016). Strategic Approach to Tourism Destination Management. The
Matopolska School of Economics in Tarnéw Research Papers Collection, 32(4), 77-86.

Kahraman, O. C. (2019). Turist Deneyimi ve Tekrar Ziyaret Etme Niyeti Arasindaki Iliskide Kisilik
Ozelliklerinin Araci Rolii: Alternatif Turizm Tiirlerine Katilan Turistler Uzerine Bir Arastirma.
Doktora Tezi, Istanbul Universitesi, Istanbul.

Keskin, B. (2020). Kapadokya Bolgesini Ziyaret Eden Turistlerin Giinliikk Tur Deneyimlerinin
Destinasyon Prestiji Algilamalarina Etkisi: Tur Tiriiniin Diizenleyici Rolii. Yiiksek Lisans Tezi,
Nevsehir Hac1 Bektas Veli Universitesi, Nevsehir.

Kizilirmak, i, Kahraman, O., C. & Cifci, 1. (2018). Giiniibirlik Tur E-Brosiirlerine Yonelik Icerik
Analizi: Tiirkiye Karadeniz Bélgesi Ornegi, Journal of Yasar University, 13(49), 43-52

Lin, C.T., Lee, C.,, & Chen, W. Y. (2009). An Expert System Approach to Assess Service
Performance of Travel Intermediary. Expert Systems with Applications, 36, 2987-2996.

Orhan, M. (2016). Belediye Hizmet Kalitesi Ol¢iimii: Kecidren Belediyesi’nde Bir Uygulama. Gazi
Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, 18(3), 945-963.

On Esen, F. & Kilig, B. (2017). Destinasyon Rekabetgiligini Etkileyen Faktorler Fethiye ve Marmaris
Turizm Destinasyonlarinda Karsilastirmali Bir Analiz. Uluslararast Sosyal Arastirmalar Dergisi,
10(49), 645-660.

Parasuraman, A., Zeithaml, V. A. & Berry, L. L. (1988). SERVQUAL.: A Multiple-ltem Scale for
Measuring Consumer Perceptions of Service Quality. Journal of Retailing, 64(1), 14-40.

Pratminingsih, S. A., Rudatin, C. L. & Rimenta, T. (2014). Roles of Motivation and Destination
Image in Predicting Tourist Revisit Intention: A Case of Bandung-Indonesia. International Journal
of Innovation. Management and Technology, 5(1), 19-24.

21



Catalhoyuk International Journal of Tourism and Social Research, Issue 11 (December, 2023), 12-22 | Research Article

Ryan, C., & Gu, H. (2007). Spatial Planning, Mobilities and Culture: Chinese and New Zealand
Student Preferences for Californian Travel. International Journal of Tourism Research, 9(3), 189—
203.

Stetic, S., Simicevic, D. & Stanic, S. (2011). Same-Day Trips: A Chance of Urban Destination
Development. Journal of Economics, 2(2), 113-124.

Uzut, I. & Batman, O. (2017). Van’da Yer Alan A Smifi Seyahat Acentalarmin Diizenledigi
Giiniibirlik Tur Igeriklerinin incelenmesi, Yiiziincii Y1l Universitesi Sosyal Bilimler Enstitiisii Dergisi,

1(3), 206-216.

Vélez, P. E. R., Naranjo, L. M. P., & Zapatero, M. R. (2019). The Impact of Daily Tour Service
Quality on Tourist Satisfaction and Behavioural Intentions in an Island Context: A Study on Tours
to Isla De La Plata, Ecuador, Current Issues in Tourism, 22(19), 2337-2341.

Wong, C. U. I. & McKercher, B. (2012). Day Tour Itineraries: Searching for The Balance Between
Commercial Needs and Experiential Desires. Tourism Management, 33(6), 1360-1372.

Wu, C. L., & Chang, H. M. (2013). Island Marine Tourism Development Critical Success Factors —
Case by Wangan in Taiwan. The Journal of Global Business Management, 9(3), 126-135.

Wu, C. L., & Chang, H. M. (2014). Winter Marine Sport Tourism Development Critical Success
Factors-Case By Penghu Island Recreation Area in Taiwan. The Journal of International
Management Studies, 9(1), 79-88.

22



Ulwelagas: Turizm ve Sosval Acngtermalar
Dursisi A,
eISSI: Padiiatin 7

Taterantional Jouraal of Tourism and
Social Weserrcls

Vil 2023 S 11

—SILCUK
UNIVERSLLLSE
Ve

Have Car

5

https://dergipark.org.tr/tr/pub/cutsad

Auf/ Citation

Catalhdyiik Uluslararas: Turizm ve Sosyal Aragtirmalar
Catalhoyuk International Journal of Tourism and

Social Research

eer Plans Changed? Reflections of the Covid-19
Pandemic on Employees’ Career Plans

Covid-19 Pandemisinin Isgorenlerin Kariyer Planlarina

Yansimalari

Emre YASAR*
Ismail OZTURK**

Yasar, E., & Oztiirk, 1. (2023). Have Career Plans Changed? Reflections of the Covid-19 Pandemic on Employees’ Career Plans
Catalhoyuk International Journal of Tourism and Social Research (CUTSAD),11,23-37.DOI: 10.58455/cutsad.1343727

Catalhoyiik Uluslararast Turizm ve Sosyal Arastirmalar
Dergisi, akademisyenlere, arastirmacilara, doktora
ogrencilerine ve alanindaki diger profesyonellere
kapsamlr bir dizi benzersiz ¢evrimici dergi génderme
hizmeti sunan uluslararasi bilimsel, yiiksek kaliteli
acik erisimli, hakemli bir akademik dergidir. Bu dergi,
orjjinal arastirma makalelerini, teori temelli ampirik
makaleleri, derleme makalelerini, vaka ¢alismalarini,
konferans raporlarini, kitap incelemelerini ve ilgili
raporlari yilda iki kez (Haziran ve Aralik) cevrimici
olarak yayinlamaktadir.

Yazarlar dergide yayinlanan calismalarinin telif hakkina
sahiptirler ve ¢alismalar1 Creative Commons Atif-
GayriTicari 4.0 Uluslararasi (CC BY-NC 4.0) olarak
lisanshdir: Dergide yaymnlanan ¢alismalarinmn hukiki
sorumlulugu yazarlarina aittir.

* Sorumlu Yazar, Ars. Gor., Isparta Uygulamali Bilimler Universitesi, Turizm

Catalhoyuk International Journal of Tourism and Social
Research is an international scientific, high-quality open
access, peer-reviewed academic journal that offers a
comprehensive range of unique online journal submission
services to academics, researchers, doctoral students and
other professionals in the field. This journal publishes
original research articles, theory-based empirical articles,
review articles, case studies, conference reports, book
reviews and related reports online twice a year (June and
December).

Authors publishing with the journal retain the copyright
to their work licensed under the CC BY-NC 4.0. The legal
responsibility of the studies published in the journal belongs
to the authors.

Fakiiltesi, Turizm Rehberligi Boliimdi, Isparta, Tiirkiye / Corresponding

Author, Research Assistant, Isparta University of Applied Sciences, Faculty of Tourism, Department of Tourism Guidance, Isparta, Tiirkiye. ORCID:

https://orcid.org/0000-0003-1573-0930, E-posta: emreyasar1852@gmail.com

¢ Ogretim Gorevlisi, Kirikkale Universitesi, Fatma Senses Sosyal Bilimler Meslek Yiiksekokulu, Turizm ve Otel Isletmeciligi, Kirikkale, Tiirkiye /
Lecturer, Kirikkale University, Fatma $enses Vocational School of Social Sciences, Tourism and Hotel Management, Kirikkale, Tiirkiye. ORCID: https://

orcid.org/0000-0002-1057-7060, E-Posta: ozturkismail89@gmail.com



https://dergipark.org.tr/tr/pub/cutsad
https://doi.org/10.58455/cutsad.1343727
mailto:emreyasar1852@gmail.com
mailto:ozturkismail89@gmail.com

UNIVERSITEST

YAYINLARI

SELCUK Sayt: 11, Aralik 2023

E-ISSN: 2548-0588

Have Career Plans Changed? Reflections of the Covid-19 Pandemic on Employees’

Article Information

Career Plans
Emre YASAR, Ismail OZTURK

Abstract

Research Article

Submitted: 28.08.2023

Accepted:  30.09.2023
Published: 11.12.2023

DOI: 10.58455/cutsad.1343727

December, 2023
No: 11
Pages: 23-37

Keywords:
Career Plan, Covid-19, Tourism,
Employees, Hotel Businesses

Makale Bilgisi

Themain purposeofthisresearchistodeterminehow Covid-19affectsthe career
plans of hotel employees. For this purpose, the career plans of the employees
are examined before and after Covid-19. The qualitative research method
was adopted as it is suitable for the purpose of the research. Semi-structured
interview form was used in the interview technique. There are 6 questions in
the interview form. The notes and recordings taken during the interviews were
checked and transcribed before analysis, and then content analysis was applied.
In this way, themes and codes were determined. As a result of the content
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the Covid-19 process is seen as the most important reason for this situation.
The career plans of some employees did not change before and after Covid-19.
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Bu calismanin temel amaci Covid-19un otel isletmesi isgorenlerinin
kariyer planlarini nasil etkiledigini belirlemektir. Bu amag¢ dogrultusunda
isgorenlerin kariyer planlar1 Covid-19 oncesi ve sonrast dénem olmak
tizere incelenmektedir. Arastirmanin amacina uygun olmasi nedeniyle
nitel arastirma yontemi benimsenmistir. Goriisme tekniginde yari
yapilandirilmis gortisme formu kullanilmustir. Goriisme formunda 6 soru
vardir. Goriigmelerde alman notlar ve kayitlar kontrol edilerek analiz
Oncesi yaziya aktarimisti. Daha sonra igerik analizi uygulanmistir. Bu
sekilde temalar ve kodlar belirlenmistir. Icerik analizi sonucunda ana
tema olarak “Covid-19un Kariyer Planna Etkileri” belirlenmistir. Alt
temalar ise Covid-19 oncesi kariyer plani, Covid-19 6ncesi meslege iliskin
distinceler, Covid-19 siireci issizlik, Covid-19 siireci umutsuzluk, Covid-19
sonrasi meslege iliskin diisinceler, Covid-19 sonrasi kariyer planidir.
Aragtirma sonuglar1 genel olarak degerlendirildiginde bazi isgdrenlerin
ulagilmaktadir. Isgérenlerin Covid-19 siirecinde issizlik ve umutsuzluk
yasamalari bu durumun en o6nemli nedeni olarak goriilmektedir. Bazi
isgorenlerin ise kariyer planlar1 Covid-19 6ncesi ve sonrasinda degismemistir.
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1.Introduction

The Covid-19 crisis has taken its place in history as a crisis that threatened human life by causing
adverse effects for a long time. One of the sectors that experienced the negative impact of the Covid-
19 crisis is tourism (Demir et al., 2021a). To prevent the spread of Covid-19, bans were imposed on
issues such as people being in crowded environments and traveling (Demir et al., 2020). Flights
between countries were canceled, many businesses in the field of tourism were closed, and events
such as festivals were postponed (Aguiar-Quintana, Nguyen, Araujo-Cabrera & Sanabria-Dia, 2021).
With the increase in restrictions on people's travel, tourism businesses have lost significant income,
businesses have been closed or transferred, and job losses of employees have reached profound
dimensions (McCartney et al., 2022). As a result of these negativities, the negativities experienced
by the employees in tourism enterprises, especially in hotel enterprises, have also increased.

The Covid-19 crisis has caused feelings of stress, anxiety, and fear among employees working in
hotel businesses. These negative emotions negatively affected both their work and private lives (Hu
et al., 2020). Due to the unemployment of the employees during the temporary closure of the hotel
businesses and the reduction in the number of employees and layoffs during the Covid-19 period, the
employees also experienced financial losses (Hao et al., 2020). With the financial losses and the
health-threatening effect of Covid-19, the careers of the workers were interrupted (Akkermans et al.,
2020). It also had an impact on tourism students who dreamed of a career in tourism to reorganize
their career choices (Birtch et al., 2021). In this process, employees have revised their career plans
(Huo, 2021). Because the employees realized that they were insecure in their jobs during the Covid-
19 process. Behaviors such as switching to different fields and re-career planning were experienced
(Demir et al., 2021b).

During the Covid-19 crisis, various studies have been conducted on students' and employees' career
plans and preferences. It has been determined that students consider changes in their career plans
with the effect of the uncertainty created by Covid-19 (Aristovnik et al., 2020; Lee et al., 2020;
Mahmud et al., 2020; Samuel et al., 2020) because students experienced career shock (Yilmaz, 2020).
In studies conducted for tourism students, it was concluded that students experienced anxiety in their
careers due to fear of Covid-19 (Akgiin et al., 2022; Benaraba et al., 2022; Biiyiikkkuru, 2022; Giines
& Sen, 2022; 1ﬂazoglu et al., 2021; Kiling & Varol, 2021; Polat, 2022; Rahimi et al., 2023; Ungﬁren
& Kagmaz, 2022). In some studies, on tourism students, it was determined that Covid-19 did not
have a significant impact on students' careers, and students' desire to work in the tourism sector
continued (Lambulira et al., 2022; Miani et al., 2021; Rosyidi, 2021; Shah et al., 2021; Yapici et al.,
2021; Zurita & Soler, 2021; Zhong et al., 2021). Reichenberger and Raymond (2021) state that
students will continue their careers in the tourism sector in the long term.

In studies on hotel business employees, it has been determined that Covid-19 has negative effects on
the careers of employees (Bajrami et al., 2021; Bufquin et al., 2021, Chen, 2021; Guzzo et al., 2021).
Sun et al. (2022) stated that the fear and anxiety experienced by the employees during the Covid-19
period caused job insecurity. Chen and Chen (2021) stated that employees' experiencing job
insecurity during the Covid-19 period has a negative impact on their careers. In some studies,
conducted on employees, it has been determined that employees show career resistance despite
Covid-19. It was concluded that although the employees experienced the negative effects of Covid-
19, they were not concerned about their careers (Gtizel, 2021; Li et al., 2022; Ng et al., 2022; Su et
al., 2022). Huo (2021) states that having career opportunities reduces the career anxiety caused by
Covid-19 and that the employees continue their careers.

We see different results of COVID-19 on the careers of individuals in studies on students in the field
of tourism and hotel industry employees. In addition, we see that these studies were carried out as
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part of the COVID-19 process. Again, in those studies, there must be more information about
students' or employees' career plans before COVID-19. Changes in their careers before and after
COVID-19 were only expressed positively or negatively. According to Hooley (2022), post-COVID
analysis should be conducted to determine if individuals have a fundamental career change. In this
context, the primary purpose of this study is to determine how COVID-19 impacts the career plans
of employees in the hospitality sector. To that end, employee career plans will be reviewed before
and after the COVID-19 pandemic. The change in an employee's career plans will be determined by
this.

1. Career Plan

The concept of career expresses the work experiences that shape and impact the lives of individuals
(Go6nill & Demir, 2020). The purpose chart that a person creates for their professional life is
considered to be part of the scope of their career. In that context, a career must be accomplished
within the framework of a plan. Career planning determines an individual's career path in accordance
with their abilities and goals (Rasheed et al., 2022). The processes created to achieve the identified
career objective reference the career plan (Young & Valach, 2004). Career planning occurs through
the analysis of objective and subjective factors for individual purposes (Zhang et al., 2021). Career
planning is not a career choice in the short term; it is a career choice in the long term. The goal of
individuals is to create the best career path for themselves over the long term (Sultana, 2012).
Because of this, targeted and successful career planning should have certain components. These
include self-assessment, prioritizing evidence, setting concrete goals, and planning (Waddell &
Bauer, 2005).

Well-established career planning increases the individual's determination and self-confidence
(Sidiropoulou-Dimakakou et al., 2012). Career planning also directly affects the individual’s quality
of life and future (Akosah-Twumasi et al., 2018). Because with career planning, the individual
determines where and how they will be in the future (Sharif et al., 2019). Career planning, which is
so essential for the individual, can be affected by different factors. Many factors, such as the
individual's personal abilities, interests, family, gender, society, and social conditions, have essential
effects on career planning. Fisher and Griggs (1995) state that the circle of friends and socially
experienced adverse events are effective in individuals' career planning. Mainly adverse events cause
individuals to experience anxiety in career planning (Vignoli et al., 2005).

1.1. Related Studies

Akgiin et al. (2022) stated that Covid-19 caused pessimism in tourism guidance students, and
students started to search for different careers. Biiyiikkuru (2022) highlights that career anxiety
started in tourism guidance students with Covid-19. Giines and Sen (2022) explain that as the fear of
Covid-19 increases, it negatively affects the career perception of students studying tourism. Iflazoglu
et al. (2021) state that students perceive the tourism sector as unreliable in terms of finding a job and
making a career. Polat (2022) says that Covid-19 negatively affects students' career plans. Yapici et
al. (2021) point out that students in the gastronomy department have higher career aspirations in the
tourism sector than students in the tourism management department. Kiling and Varol (2021) state
that students change their careers due to Covid-19. Giizel (2021) says that the employees do not
consider a career change.

Benaraba et al. (2022) state that students experience career uncertainties during the Covid-19 period.
Rahimi et al. (2023) state that career anxiety begins in students with the effect of fear of Covid-19.
Ungiiren and Kagmaz (2022) point out that fear of Covid-19 increases career anxiety in students.
Lambulira et al. (2022) state that despite Covid-19, students’ career aspirations in the tourism sector
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continue. Shah et al. (2021) explain that students consider continuing to work in the tourism sector.
Zurita and Soler (2021) state that despite Covid-19, students are highly motivated to pursue a career
in tourism. Zhong et al. (2021) explain that students have positive thoughts to continue in the sector.
Bajrami et al. (2021) state that job insecurity created by Covid-19 leads employees to quit their jobs.
Bufquin et al. (2021) point out that Covid-19 causes psychological distress in employees and
increases career turnover intentions. Li et al. (2022) state that despite Covid-19, employees are
resistant to continue their careers. Ng et al. (2022) state that tourism graduates think positively about
continuing in the sector. Su et al. (2022) state that employees have career resilience during the Covid-
19 period.

2. Method

The primary purpose of this research is to determine the impact of COVID-19 on the career plans of
hotel employees. To do so, employee career plans are reviewed before and after COVID-19. The
gualitative research method was adopted because it is adapted to the research. Qualitative research
provides the opportunity to analyze the research topics inclusively (Yildirnm & Simsek, 2016). The
data was gathered through the interview technique. The interview technique allows one to obtain
complete information about any subject. This helps reveal people's thoughts (Lune & Berg, 2017).
A semi-structured interview form was used in the interview technique. There are six questions on the
interview form. The authors developed the interview questions based on the research literature and
purpose. Interview questions can be found below. These:

1. What was your career plan before Covid-19? Can you tell us about it?
2. What were your feelings and thoughts about your profession before Covid-19? Can you tell us?

3. Was there a period during Covid-19 when you were not working or unemployed? If yes, what did
you think about your career and future in this process?

4. Was there a moment during Covid-19 when you felt hopeless about your career? Can you tell us
about it?

5. How are your feelings and thoughts about your profession after Covid-19? Can you tell us about
it?

6. What is your career plan after Covid-19? Can you tell us about it?

Judgmental sampling was preferred in the research. In judgmental sampling, the sample consists of
participants that the researchers think will suit the research. It is assumed that the participants selected
in this sampling method will be ideal for the purpose and content of the research (Sahin & Giirbiiz,
2018). Some criteria were taken into consideration in the inclusion of the participants in the research.
These are that the participants were working in hotel businesses at the beginning of Covid-19. All of
the participants are employees working in five-star hotel businesses in Antalya. In this context,
interviews were conducted with 14 employees working in hotel businesses beginning and during the
Covid-19 period. Interviews were conducted between February 23 and May 13, 2023. Before the
interviews were conducted, ethics committee approval was obtained from the Isparta University of
Applied Sciences Scientific Research and Publication Ethics Board with the decision dated
13.02.2023 and numbered 03.

Before beginning the interviews, participants were briefed on the purpose of the study. The
interviews were recorded with the consent of the respondents. Interviews lasted 15 to 23 minutes on
average. Participants were coded P1-P2-P3 with the request to retain participant identity information,
and responses were provided confidentially. Notes and recordings from the interviews were verified
and transcribed before the analysis. The content analysis was then implemented. That way, themes,
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and codes were identified. Participants' views on the specific themes are included in the title of the
findings.

3. Findings

The demographic characteristics of the participants are given in Table 1. Eight participants are male,
the age range is between 22-27, 10 have undergraduate, and their working years vary between 3-7
years.

Table 1. Demographic Characteristics of Participants

Participant Gender Age Educational Status Working Time
P1 Male 24 Undergraduate 4 years
P2 Female 23 Associate Degree 5 years
P3 Female 22 Associate Degree 4 years
P4 Female 25 Undergraduate 6 years
P5 Male 26 Undergraduate S years
P6 Male 27 Undergraduate 7 years
P7 Female 25 Undergraduate 5 years
P8 Male 24 Associate Degree 4 years
P9 Male 24 Undergraduate 5 years

P10 Male 25 Undergraduate 6 years
P11 Male 27 Undergraduate 6 years
P12 Female 22 Associate Degree 3 years
P13 Male 23 Undergraduate 4 years
P14 Female 24 Undergraduate S years

The research’s main theme was “’The Effects of Covid-19 on Career Plans’’. The research sub-
themes and codes were identified through the analysis of participant responses. The sub-themes are
career plan before Covid-19, thoughts about the profession before Covid-19, Covid-19 process
unemployment, Covid-19 process hopelessness, thoughts about the profession after Covid-19, and
career plan after Covid-19.

The participants were first asked, "What was your career plan before Covid 19? Can you tell me
about it?" question was asked. As a result of content analysis, the sub-theme of “Career plan before
Covid-19" was determined. Participant views on the sub-theme of career plan before Covid-19 are
as follows:

I was thinking of working as a cook, but things were interrupted when the pandemic entered, |
could not do much during the pandemic period. My career planning was also in this direction, but |
had to postpone this plan a little due to the pandemic.’” (P5)

“We were thinking of working abroad with our group of friends, we wanted to improve ourselves
there and come back.”” (P6)

“’I wanted to be military personnel.”” (P10)

“I did not have any career planning before Covid-19. | did not make a very forward-looking
program.’’ (P13)

“’Before Covid-19, | wanted to continue my career in the tourism sector. | had a goal of working in
the tourism sector in general.’’ (P14)

Obviously, participants had different career plans before Covid-19. The dominant career plan is to
work in the tourism sector. Of note, some participants do not have a career plan. A participant wants
to become a military person. However, there is evidence that most participants (10 participants)
intend to work in the tourism sector in Turkey or abroad.
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Table 2. Career Plan Before Covid-19

Main Theme Sub-Theme Codes Participant View
Continuing to work in the tourism P2, P7, P8, P12, P14
industry
The Effects of Career Plan To be a cook P3, P4, PS5,
Covid-19 on Before Covid-19 Working abroad P6, P9
Career Plans No career plan P11, P13
Advancement in music P1
To be military personnel P10

Secondly, the participants were asked, "What were your feelings and thoughts about your profession
before Covid-19? Can you tell us?" question was asked. As a result of the analysis, the theme of
"Thoughts about the profession before Covid-19" was determined. Participant views on the sub-
theme of thoughts before Covid-19 are as follows:

“I was thinking positive things about my profession. | had thoughts in my head that I could find
suitable jobs all over the country. In general, my thoughts were positive in the pre-covid period.”’
(P2)

My perspective towards the profession was positive since we live in a tourism paradise country.’’
(P13)

I love my profession. It is nice to make people happy, being with them in their happy times is a
good feeling.”” (P12)

“It is a complex and tiring profession. I think not everyone can do it. It requires some strength,
patience, and stability.”” (P11).

Participants had more positive opinions in the pre-Covid-19 period. 12 participants stated that they
liked their profession and had positive thoughts before Covid-19. 2 participants (P10 and P11) had
negative thoughts. Of these two participants, P10 had a plan to become military personnel, while P11
had no career plan. These may be the reasons for the negative opinions of these two participants.

Table 3. Thoughts About the Profession Before Covid-19

Main Theme Sub-Theme Codes Participant View
Positive Thoughts P1, P2, P3, P4, P5
The Effects of Thoughts About the P6, P7, P8, P9, P12, P13, P14
Covid-19 on Profession Before Covid-19 | Negative Thoughts P10, P11
Career Plans

Thirdly, the participants were asked the question "Was there a period during Covid-19 when you
were not working or unemployed? If yes, what did you think about your career and future in this
process?" As a result of the content analysis, the sub-theme of "Covid-19 process unemployment"
was determined. Participant views on the Covid-19 process unemployment sub-theme are as follows:

I was unemployed during the Covid-19 period, and this process continued until Covid-19 ended
and the bans were lifted. | saw it as a short break in terms of my career. | developed myself in other
fields.”” (P8)

At the beginning, I was unemployed, and | had troubled times because | needed money, but later
when the bans were lifted for us, | felt relieved. That process was a bit troublesome. I thought it
would never pass’’ (P13)
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“I was unemployed for a while during the bans at the beginning of the Covid-19 period, | thought
that the process would continue like that and I was worried.”” (P2)

“I was unemployed during the Covid-19 period. | was pessimistic about the future, but | knew that
this situation would be overcome somehow.’” (P1)

I did not have such a period. I mean, maybe there was a period of one or two weeks, that's all.”’
(P10)

“There was no such period, I worked during that period. I did not have any problems.’’ (P14)

Participants who were unemployed and those who were not unemployed through the COVID-19
process were found to be equal. Unemployed participants were found to be concerned about the
situation they were in and had difficult periods. Participants who were not unemployed reported no
serious problems.

Table 4. Covid-19 Process Unemployment

Main Theme Sub-Theme Codes Participant View
Unemployed people P1, P2, P7, P8, P10, P12, P13
The Effects of Covid-19 Process
Covid-19 on Unemployment Those who are not P3, P4, PS5, P6, P9, P11, P14
Career Plans unemployed

Fourthly, the participants were asked, "Was there a moment during Covid-19 when you felt hopeless
about your career? Can you tell us about it?" was asked. As a result of the content analysis, the sub-
theme of "Covid-19 process hopelessness™ was determined. Participant views on the Covid-19
process hopelessness sub-theme are as follows:

I am pessimistic about my future.’” (P1)

"It made me despair.”’ (P5)

“The Covid-19 period has been one of despair from start to finish.”” (P11)
I experienced hopelessness at first. It was like life had stopped.”” (P13)
I never despaired.’” (P4)

“I was not pessimistic. I knew that this ordeal would end.”” (P7)

A significant proportion of participants (10 participants) have experienced hopelessness during their
careers because of the impact of Covid-19. Participants may have experienced hopelessness,
regardless of whether they were unemployed during the Covid-19 process. It can be said that those
who do not experience hopelessness have positive thoughts and hope that Covid-19 will end.

Table 5. Covid-19 Process Hopelessness

Main Theme Sub-Theme Codes Participant View

Those living in | P1, P2, P3, P5, P6, P9, P10, P11, P13, P14

The Effects of Covid-19 Process hopelessness
Covid-19 on Hopelessness
Career Plans

Those without P4, P7, P8, P12
hopelessness

Fifthly, the participants were asked "How are your feelings and thoughts about your profession after
Covid-19? Can you tell us about it?" question was asked. As a result of content analysis, the sub-
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theme of "Thoughts about the profession after Covid-19" was determined. Participant views on the
sub-theme of thoughts about the profession after Covid-19 are as follows:

“’Since I love this profession, my thoughts are positive despite everything. I think it will continue like
this.”” (P2)

“’I embraced my profession more, | realized how important the sector.’’ (P6)

“I realized that it is a more enjoyable profession.’” (P13)

“I am afraid of experiencing the same things because the sector is very sensitive. I have more
negative thoughts.’” (P1)

Participants have positive thoughts about their profession and the sector after Covid-19. 13
participants stated that they had positive thoughts about their profession after Covid-19. Only P1
stated that he had negative thoughts about his profession after Covid-19. When the thoughts about
the profession before and after Covid-19 are compared, it is seen that the positive thoughts of the
participants increased, and they approached their profession more optimistically.

Table 6. Thoughts About the Profession After Covid-19

Main Theme Sub-Theme Codes Participant View
Positive Thoughts P2, P3, P4, P5, P6,
The Effects of Thoughts About the P7, P8, P9, P10, P11, P12, P13, P14
Covid-19 on Profession After
Career Plans Covid-19 Negative Thoughts Pl

Finally, the participants were asked "What is your career plan after Covid-19? Can you tell us about
it?" was asked. As a result of the content analysis, the sub-theme of "Career plan after Covid-19"
was determined. Participant views on the career plan after Covid-19 sub-theme are as follows:

“Although I postponed my dreams and goals during the pandemic period, there is a desire to
continue my career abroad after the pandemic.’’ (P6)

“My career plan is still the same. I want to work abroad.’” (P9)

“’I decided to become a cook. I put my dream of becoming military personnel on the back burner.”’
(P10)

“’My career plan, which did not exist before Covid-19, was formed after Covid-19. | plan to advance
in the tourism sector.”” (P11)

“’I don't think | want to continue in the sector. The tourism sector is affected by everything, | can be
unemployed at any time.”’ (P14)

“I have a dream to start my own business and be my own boss.’’ (P5)
“’I want to go into business. I want to do my own business.’” (P7)

I want to open my own business. It may be a little risky, but being unemployed during the Covid-
19 period pushed me to this decision. At least | will not be unemployed in such troubled times, I will
do my own business.”’ (P12)
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Table 7. Career

Plan After Covid-19

Main Theme Sub-Theme Codes Participant View
Continuing to work in the tourism industry | P2, P8, P11, P13,
To be a cook P3, P4, P10
The Effects of Career Plan After Opening your own business P5, P7, P12
Covid-19 on Covid-19 Working abroad P2, P6, P9
Career Plans Advancement in music Pl
Build a career in a different field P14

7 participants' career plans differed after Covid-19. Table 7 shows the participants' career plans
before and after Covid-19. Participants such as P5, P7, P12, P14 stated that they wanted to pursue a
career in a field different from the tourism sector after Covid-19. Participants such as P10, P11, P13
stated that they wanted to continue working in the tourism sector after Covid-19 and planned their

careers in this way. The career plans of other participants did not change.

Table 8. Career Plan Before and After Covid-19

Participants | Career plan before covid- Has career Career plan after covid-19
19 plan changed?
P1 Advancement in music No Advancement in music
P2 Continuing to work in the No Continuing to work in the tourism
tourism industry industry
P3 To be a cook No To be a cook
P4 To be a cook No To be a cook
P5 To be a cook Yes Opening your own business
P6 Working abroad No Working abroad
P7 Continuing to work in the Yes Opening your own business
tourism industry
P8 Continuing to work in the No Continuing to work in the tourism
tourism industry industry
P9 Working abroad No Working abroad
P10 To be military personnel Yes To be a cook
P11 No career plan Yes Continuing to work in the tourism
industry
P12 Continuing to work in the Yes Opening your own business
tourism industry
P13 No career plan Yes Continuing to work in the tourism
industry
P14 Continuing to work in the Yes Build a career in a different field
tourism industry
4. Discussion

This research aims to determine how Covid-19 affects the career plans of hotel business employees.
For this purpose, the employees’ career plans were examined before and after Covid-19. In addition,
the research also examined the employees’ experiences before, during, and after Covid-19. Content
analysis was applied to the data obtained from employee interviews. As a result of the content
analysis, the effects of covid-19 on career plan was determined as the main theme. The sub-themes
are career plan before Covid-19, thoughts about the profession before Covid-19, Covid-19 process
unemployment, Covid-19 process hopelessness, thoughts about the profession after Covid-19, and
career plan after Covid-19. Together with the sub-themes and codes, the experiences of the
employees, especially their career plans before, during, and after Covid-19, were discussed in a broad
scope.
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In the sub-theme of career plans before Covid-19, the employees’ career plans were determined and
coded. The career plans of the employees before Covid-19 vary. They have career plans such as
continuing to work in the tourism sector, being a cook, working abroad, advancing in music, and
being military personnel. There were two participants with no career plan. It is seen that the majority
of employees before COVID-19 have career plans. Some of these career plans are within the tourism
sector. Some career plans are in different fields. Understandably, employees have other career plans
due to their personal goals, family wishes, and the sector's structure. These career plans are consistent
with other literature studies. Cavus and Kaya (2015) reported that most people trained in tourism
want a career in the tourism industry. Dinger et al. (2013) said that most people with training in
tourism management want to continue in the sector. Yasar and Oztiirk (2023) stress that employees
have expectations like working abroad and becoming military. Some employees consider tourism
education and industry to be temporary steps. Hence, they have career plans and thoughts in various
areas.

In the sub-theme of thoughts about the profession before Covid-19, positive and negative thoughts
of the employees about their professions were examined. A significant portion of the employees (12
participants) had positive thoughts about their profession before Covid-19. Only two participants had
negative thoughts. The fact that these two participants do not have career plans in the tourism sector
makes this result understandable. Uziimcii et al. (2015) state that the perception of the tourism sector
varies according to career opportunities. In line with this information, it makes sense that employees
with a career plan in the tourism sector have positive opinions about the sector. On the contrary,
employees who do not see any future in the field of tourism and do not make any plans may have
negative opinions towards the sector.

The Covid-19 process unemployment sub-theme gains importance in order to understand what the
employees experienced during the Covid-19 period. During the Covid-19 process, some of the
employees stated that they were unemployed and that they experienced difficulties during this period.
On the other hand, some employees stated that they were not unemployed or that the period of
unemployment was very short. Hao et al. (2022) emphasize that employees became unemployed
during the Covid-19 period and experienced economic difficulties. Demir et al. (2021b) state that the
unemployment of the employees during the Covid-19 process has negative consequences on the
employees. The fact that some of the employees do not remain unemployed can be understood with
the internal characteristics of the hotel businesses where they work. Hotel businesses that have
reduced the number of employees have preferred to perform their work with more qualified and
fewer employees. Some hotel businesses remained closed for very short periods of time. In line with
these reasons, it can be explained that some employees did not remain unemployed or remained
unemployed for short periods of time.

In the Covid-19 process hopelessness sub-theme, most employees (10 participants) stated that they
experienced hopelessness. 4 participants stated that they did not experience despair. Hu et al. (2020)
show the stress and fear caused by Covid-19 as why employees feel hopeless. The fact that the
employees experienced stress and fear intensely increased their hopelessness and caused anxiety. In
studies such as Akgiin et al. (2022), Biiyiikkuru (2022), and Rahimi et al. (2023), it is stated that
Covid-19 causes anxiety in students and employees. It can be stated that both the individual and
career resilience of employees who do not experience hopelessness are high. Employees with solid
resilience experience low levels of hopelessness and anxiety. Su et al. (2022) also explain this
situation with the resilience of individuals. Employees with high resilience are less affected by
events. Dalgic et al. (2023) state that employees with high psychological resilience have better mental
health perceptions. Therefore, employees with strong psychological resilience experience less
despair.
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In the sub-theme of thoughts about the profession after Covid-19, almost all employees have positive
thoughts about their professions (except for 1 participant). Employees state that after Covid-19, they
realized their professions and the tourism sector are essential. The fact that the employees were
unemployed and experienced psychological problems during the Covid-19 period may have
increased their longing for their profession. In the tourism sector, employees can have a more
enjoyable and fun time as they constantly communicate with each other and customers. The fact that
the employees have positive perspectives towards the sector may also be due to the severe stress and
fear caused by Covid-19. However, it is important for the sector that workers continue to have
positive thoughts despite experiencing unemployment or despair during the Covid-19 process. The
sector has an important place in terms of the fact that the employees realize a significant part of their
education period in this field and constitute the beginning of their working life. In addition, the fact
that the employees live away from their friends and social lives during the Covid-19 process and then
return to their work in hotel businesses may be effective in the formation of positive thoughts.

In the sub-theme of career plan after Covid-19, it was examined how the career plans of the
employees were shaped and whether there were any changes. As a result of this examination, it was
observed that the career plans of 7 employees did not change. On the contrary, the career plans of 7
employees changed compared to the pre-Covid-19 period. P5, P7, P12 stated that they wanted to
open their own businesses after Covid-19. As a reason for this, they stated that they did not want to
experience the negativities like in the Covid-19 process. Bajrami et al. (2021) state that Covid-19
creates job insecurity in employees and as a result, career changes may occur. P10, one of the
participants, stated that he wanted to become a cook after Covid-19. Yapici et al. (2021) stated that
students in the gastronomy department continue to have career aspirations. P11 and P13 among the
participants stated that they wanted to continue their careers in tourism. Ng et al. (2022) state that
employees think positively to continue in the sector. Participant P14 stated that she wanted to
continue her career outside the tourism field. Bufquin et al. (2021) state that Covid-19 causes
psychological discomfort in employees and leads to career changes.

5. Conclusion and Suggestions

When the research results are evaluated in general, it is concluded that the career plans of some
employees changed before and after Covid-19. The unemployment and hopelessness of the
employees during the Covid-19 process are seen as the most important reason for this situation. The
career plans of some employees did not change before and after Covid-19. It can be stated that these
employees have high career resistance and resilience. One of the actual results of the research is that
after Covid-19, employees' thoughts about their profession and the sector are positive. It can be said
that Covid-19 has positive and negative effects on employees’ career plans. The expectations of the
employees from their careers and themselves shape this effect positively or negatively. Some
suggestions have been developed in line with the results of the research. These are

- To protect employees’ rights in extraordinary periods such as pandemics, legal regulations,
especially professional law, should be made.

- Human resources departments should actively take responsibility for continuing employees' career
plans in tourism.

- It is recommended to avoid organizational practices that may cause negative thoughts about the
sector in employees.

It can be said that this research makes some contributions to the literature. First of all, it has certain
originality as it comprehensively addresses the career plans of hotel business employees before and
after Covid-19. The originality of the research increases because it also examines the unemployment,
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hopelessness, and thoughts about the sector of employees during the Covid-19 process. This research
has some limitations. This research was conducted within the scope of examining the career plans of
hotel business employees before and after Covid-19. In future research, employees’ career plans in
different fields can be similarly investigated. Conducting similar research with tourist guides and
employees in gastronomy is recommended. Similar research can be conducted in future studies by
developing questions or research plans for using the quantitative method.
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