Full text of articles of Journal of Tourism Intelligence and Smartness (ISSN: 2651-3420) can be downloaded from the website, at
http://dergipark.org.tr/jtis

Journal of Tourism Intelligence and Smartness (ISSN: 2651-3420) makalelerinin tam metni http://dergipark.org.tr/jtis adresinden
indirilebilir.

Year (Yil): 2024 Volume (Cilt): 7 Issue (Sayi): 1
Publication Date (Yayin Tarihi): 15/06/2024
The oplnlons and views expressed the papers published in the journal are only those of the author(s) and do not necessarily reflect
the views of the journal and its publisher.
Yazilarda ifade edilen goriis ve diisiinceler yazarlarinin kisisel goriigleri olup derginin ve baglh bulundugu kurumun goriislerini

yansitmaz.

© All rights reserved
© Tiim haklari sakhdir.


http://dergipark.org.tr/jtis
http://dergipark.org.tr/jtis%20

Journal of Tourism Intelligence and Smartness (ISSN: 2651-3420) is an international, periodical, doubleblind peer-

reviewed and online academic journal published twice a year.

Journal of Tourism Intelligence and Smartness (ISSN: 2651-3420) yilda iki defa elektronik olarak yayinlanan

uluslararasi hakemli ve sireli yayindir.

INDEX (f@ COPERNICUS

I'NTERNATIONAL

Bilg de

imaring the knorwiedge

e,

i N
DRJI

Eurasian
E l Scientific
Jowrnal

www.ESJIndex.org "¢

A DS

indeks

Euro

Academic
Resource
Index

ResearchBib

ROTINDEXING

| Go gle
7 Scholar

{E]Tﬂrki}re
Turizm Dizini

ABSTRACT & INDEX

https://journals.indexcopernicus.com/search/details?id=50431

https://www.bilgindex.org/index.php/indexed-journals/217 /view_bl/53 /tourism-
hospitality-leisure-and-sport/17 /journal-of-tourism-intelligence-and-smartness?
tab=getmybooksTab&is_show_data=1

https://olddrji.lbp.world/JournalProfile.aspx?jid=2651-3420

http://esjindex.org/search.php?id=2958

https:/ /asosindex.com.tr/index.jsp?modul=journal-page&journal-id=452

https://europub.co.uk/journals /29149

https://journalseeker.researchbib.com/view /issn/2651-3420

https://rootindexing.com/journal/journal-of-tourism-intelligence-and-smartness--2/

https://www.sindexs.org/JournalList.aspx?ID=5485

https://scholar.google.com.tr/citations?hl=tr&user=Ru33ZFOAAAAJ&view op=list works

http://www.turizmdizini.com/p/journal-of-tourism-intelligence-and.html



https://europub.co.uk/journals/29149

)4

,/2\‘
Q)
L\V a

EDITORIAL BOARD / EDITOR KURULU

On behalf of Journal of Tourism Intelligence and Smartness (Owner)
Dr. Yunus TOPSAKAL

Editor-in-Chief
Dr. Ouz DOGAN
Antalya Bilim University, Tirkiye

INTERNATIONAL EDITORIAL BOARD / ULUSLARARASI YAYIN KURULU

Dr. Arvind Kumar SARASWATI, BCIHMCT Hotel Management, New Delhi-India
Dr. Babu P GEORGE, Fort Hays State University, Kansas, USA
Dr. Dinesh VALLABH, Walter Sisulu University, South Africa
Dr. Fernando ZACARIAS, Benemérita Universidad Autonoma de Puebla, Mexico
Dr. Giacomo Del CHIAPPA, University of Sassari, Italy
Dr. Hossein GT OLYA, Oxford Brookes University, United Kingdom
Dr. Insha AMIN, Baba Ghulam Shah Badshah University, India
Dr. Iva SILVER, University of Pula, Croatia
Dr. Jose Antonio C. SANTOS, University of Algarve, Portugal
Dr. Juan Ignacio PULIDO-FERNANDEZ, University of Jaén, Spain
Dr. Kamshat MUSSINA, Eurasian National University, Kazakhstan
Dr. Katarzyna LESNIEWSKA-NAPIERALA, University of Lodz, Poland
Dr. Mark Anthony CAMILLERI, University of Malta, Malta
Dr. Mehmet BAHAR, Cappadocia University, Turkey
Dr. Michalis TOANOGLOU, Sol International School, Korea
Dr. Murad Alpaslan KASALAK, Akdeniz University, Turkey
Dr. Nedim Yizbasloglu, Akdeniz University, Turkey
Dr. O§uz BENICE, ihsan Dogramaci Bilkent University, Turkey
Dr. Tomasz NAPIERALA, University of Lodz, Poland
Dr. Ugljesa STANKOV, University of Novi Sad, Serbia
Dr. Vikas KUMAR, University of Sydney, Australia
Dr. Wan-hafiz Wan-zainal SHUKRI, University of Malaysia Trengganu, Malaysia



)4

A
0

CONTENTS / iGINDEKILER

Determining the Relationships Between Job Satisfaction, Motivation, and Demographic Factors: A
Research on 5- Star Chain Hotels 1

Nurhak AKBUDAK

Turizm Alaninda Yayinlanmig is Tatmini Uzerine Tezlerin Bibliyometrik Analizi

18
Mert UNAL
A Conceptual Perspective on Unmanageable Leisure Time

25
Orhun TOPAGOGLU - Akyay UYGUR
Turizm ve Teknoloji iligkisi: Uluslararasi Turizm Dergilerindeki Makalelere Yonelik Bibliyometrik Bir
Degerlendirme 36

Mahmut USTUNER - Sebahattin Emre DILEK



JTIS

JTIS (2024), 7(1): 1-17
https:/ /dergipark.org.tr/tr/pub/itis

http:/ /doi.org/10.58636/itis. 1421545

e-ISSN: 2651-3420

Research Article

! Nurhak AKBUDAK (Akdeniz
University,

nurhakakbudak@gmail.com)
ORCID: 0000-0003-0436-5616

Submitted: 17/01/2024
Revised: 9/02/2024

Revised: 28/03/2024

Accepted: 16/04/2024

Online Published: 15/06/2024

Citation: = Akbudak, N., (2024).
Determining the Relationships
Between Job Satisfaction, Motivation,
and Demographic Factors: A Research
on 5-Star Chain Hotels. Journal of
Tourism Intelligence and Smartness,
7(1), 1-17.

http:/ /doi.org/10.58636/jtis. 1421545

Introduction

Determining the Relationships Between Job Satisfaction,
Motivation, and Demographic Factors: A Research on 5-
Star Chain Hotels!

Nurhak AKBUDAK

Abstract

The study aims to explore the correlation between employee motivation and job satisfaction within the
context of the hotel industry. Additionally, it delves into the interplay between demographic factors and
motivation/job satisfaction. Utilizing a survey technique, data was collected from 190 employees of a 5-
star hotel chain in Turkey in 2013, and ethical approval was not required. Key findings reveal a
statistically significant difference in intrinsic satisfaction based on gender. However, no age-related
differences were observed in intrinsic, extrinsic, or overall satisfaction. In terms of education, individuals
with middle school education exhibited the highest intrinsic satisfaction, while those with primary
school education had the lowest. Notably, individuals with tourism-related education reported higher
job satisfaction than their counterparts without such education. Furthermore, the study uncovered that
married individuals displayed a higher economic motivation average than single individuals. A positive
and significant relationship was identified between psychosocial motivation and intrinsic, extrinsic, and
overall satisfaction.

Keywords: Motivation, Job Satisfaction, Demographic Factors
Jel Codes: M31, L10

In the dynamic landscape of the tourism sector, an industry perpetually shaped by rapidly evolving
global dynamics and marked by fierce competition (Zhou, 2022), success extends beyond the mere
provision of quality services. Effective workforce management and employee motivation constitute
integral components of triumph in this highly competitive environment (Riley, 2014). For hotels
aspiring to offer unparalleled experiences to their customers and distinguish themselves within the
industry, a strategic focus on physical infrastructure alone is insufficient. Instead, they must emphasize
maximizing employee motivation and cultivating a profound passion for work among their staff (Ford
and Sturman, 2018). Acknowledging the pivotal role of employee motivation and job satisfaction
becomes imperative for hotel establishments navigating the intricacies of the tourism sector (Kim and
Jogaratnam, 2010). The ability of employees to deliver exceptional service and create memorable
experiences for guests is intricately linked to their motivation levels (Pappas et al., 2023). Beyond the

1This study is derived from Nurhak Akbudak’s master thesis.
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tangible aspects of service provision, the enthusiasm, commitment, and dedication of the workforce
play a central role in shaping the overall guest experience (Yusuf et al, 2024).

The swift changes and developments in the tourism sector have directed hotel businesses not only to
concentrate on guest satisfaction but also to enhance the happiness and job satisfaction of their own
employees (Phillips and Louvireis, 2005). Employee motivation directly impacts job performance, and
high performance, in turn, enhances customer satisfaction (Dorta-Afonso et al., 2021). Motivation is a
reflection of an employee’s interest, energy, and commitment to their job, enabling them to carry out
their tasks more effectively (Franco et al., 2002). Job satisfaction, on the other hand, indicates the level
of contentment employees derive from their work, affecting their commitment to the job, productivity,
and overall quality of life (Buitendach and De Witte, 2005). Therefore, for hotel businesses in the tourism
sector, employee motivation and job satisfaction not only contribute to increasing profit margins but
also provide a competitive advantage (Pan, 2015).

Demographic variables play a crucial role in the hotel industry by influencing various aspects of
workforce dynamics and customer interactions (Avcikurt et al., 2011). Factors such as age, gender,
education level, and marital status can impact employee motivation, job satisfaction, and overall
performance (Anyango et al., 2013). Understanding these demographic influences enables hotels to
tailor human resources strategies, design targeted marketing campaigns, and enhance customer
experiences, thereby contributing to the industry's adaptability, competitiveness, and sustained success
(Elsharnouby and Elbanna, 2021). The significance of this research lies in its exploration of the intricate
relationship between employee motivation, job satisfaction, and demographic factors within the
dynamic and competitive landscape of the tourism sector. While the tourism industry continually
evolves in response to global dynamics, the success of hotels extends beyond the delivery of quality
services (Akarsu et al., 2023). Effective workforce management and employee motivation are pivotal
elements influencing the ability of hotels to offer memorable experiences and stand out in a highly
competitive market (Shi et al., 2021). Demographic characteristics add another layer of complexity to
this scenario. This study recognizes that variables such as age, gender, education level, and marital
status can significantly impact employee motivation and job satisfaction. By comprehensively exploring
the potential influence of demographic factors, the research aims to empower businesses in the tourism
sector to formulate more effective strategic plans. This study aims to comprehensively explore the
potential impact of demographic factors on the motivation and job satisfaction of hotel employees,
intending to enable businesses to formulate more effective strategic plans. Understanding the influence
of demographic variables on individuals’ job satisfaction and motivations can contribute to the
development of more effective human resources policies, increased employee satisfaction, and the
sustained long-term success of businesses (Davidescu et al., 2020).

Background and Hypotheses Development
Job Satisfaction

The term “satisfaction” refers to the emotional state achieved by an individual as a result of efforts
exerted towards the successful realization of a desired goal (Locke and Latham, 1990). It can also be
defined as a state of happiness arising from the fulfilment of needs (Halsey, 1988). On the other hand,
job satisfaction is the expression of the feeling of contentment that emerges as a result of the harmony
and balance between an individual’s work life and the conditions in the work environment (Dugguh
and Dennis, 2014). Additionally, it is associated with an individual’s positive attitude towards their job
(Ugboro and Obeng, 2000). The concept of job satisfaction first emerged in the 1920s, gained significance
in the 1930s and 1940s, and became understandable through the acquisition of systematic information
(Judge et al., 2017). Since then, numerous studies (Alrawahi et al., 2020; Dziuba et al., 2020, Vuong et al.,
2021) have been conducted on job satisfaction from various perspectives, leading to a wealth of research
on the subject (Agho et al., 1993).

The level of job satisfaction in individuals varies depending on their experiences in work life, conditions
in the work environment, and personal expectations (Gilmeanu, 2015). In this context, research on job
satisfaction is conducted to understand how various factors affect individuals’ work lives and to
evaluate these effects (Attar et al., 2020; Banerjee, 2015). Among these factors are leadership style, job
security, relationships with colleagues, the nature of the job, and career opportunities (Rad and
Yarmohammadian, 2006). Particularly, job satisfaction is a significant parameter influencing the overall
well-being of individuals in their work lives (Sousa-Poza and Sousa-Poza, 2020). A high level of job
satisfaction can enhance employee motivation and commitment, improve performance, and foster a
positive atmosphere in the workplace (Raziq and Maulabakhsh, 2015). Therefore, research on job
satisfaction can assist businesses in making strategic decisions to enhance employee satisfaction and
optimize productivity (Edmans, 2012).
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As a result of conducted studies (Ali and Anwar, 2021), it is observed that the factors influencing job
satisfaction can be categorized into two main groups. In this regard, our study also examines the
elements affecting job satisfaction under two main headings: individual and organizational factors
(Alzubi et al., 2023). The factors leading to satisfaction or dissatisfaction vary from person to person.
Each individual may not be affected by the same factor to the same extent as others. Therefore,
satisfaction or dissatisfaction arises from personal changes within the organization (Ozkalp and Kirel,
2001). It is expected that individuals with different personality traits will exhibit different reactions in
various situations (Erdogan, 1999). In this regard, the following hypothesis has been developed and
proposed;

Hi: There is a relationship between job satisfaction and motivation.

The genders of employees can lead to variations in the formation of their attitudes towards their work
Provide information about the socio-cultural and individual characteristics of the region where the
research was conducted and in the evaluation of the work environment. In numerous studies examining
the connection between gender and job satisfaction, it is observed that, when conditions are equal, there
is no significant difference in job satisfaction between male and female employees, supporting this view
with data (Babin and Boles, 1998; Parry and Urwin, 2011). Compared to female employees, male
employees tend to have more opportunities to express themselves and showcase their abilities in the
work environment, contributing to an increased sense of value for their work and consequently, an
enhancement in their job satisfaction (Bishu et al., 2020; Powell, 1990). In contrast, the decrease in job
satisfaction among women has been attempted to be explained by the “being a woman at work”
situation. The increased exposure of women to obstacles tends to result in lower job satisfaction levels
for them. Additionally, the higher prevalence of conflicts in women's lives due to responsibilities in
family and household matters can be considered as factors that reduce their job satisfaction (Mumu et
al., 2021). In this regard, the following hypothesis has been developed and proposed;

H,: There is a relationship between gender and job satisfaction.

Age is recognized as one of the pivotal demographic variables influencing job satisfaction, and it has
been a subject of extensive examination in the literature. While certain studies, such as Gragnano et al.
(2020), posit that there is no discernible relationship between job satisfaction and age, others, including
Demir (2007), argue that a connection does indeed exist. Gonzalez (2008) contributes valuable insights
by suggesting that the early years of employment for young individuals are characterized by elevated
morale and motivation levels, leading to heightened job satisfaction. However, as employees
accumulate more years on the job, there tends to be a noticeable decline in job satisfaction. Interestingly,
in the later stages of prolonged employment, job satisfaction demonstrates a tendency to increase once
again. Researchers, drawing parallels with these observations, often liken the relationship between age
and job satisfaction to a "U"-shaped curve. This conceptualization suggests that job satisfaction follows
a trajectory resembling a "U," starting high in the early years, dipping in mid-career, and then rising
again in the later stages of an individual's professional journey (Oswald and Warr, 1996). In this regard,
the following hypothesis has been developed and proposed;

Hj: There is a relationship between age and job satisfaction.

Noriega et al (2004) revealed a connection between mental disorders and the situation where a married
working woman is responsible for all household chores and the spouse does not contribute to domestic
tasks. It also highlighted that having children is associated with mental disorders. Job satisfaction is
stated to have an inhibitory effect on the development of abilities and creativity, as well as being a
preventive factor against mental disorders and fatigue (Noriega et al., 2004). On the other hand, looking
at other research findings, it has been determined that job satisfaction is higher among married
employees compared to their single counterparts. Married employees tend to have lower absenteeism
and are less likely to consider leaving their jobs compared to single employees (Ham, 2021). This
indicates why job satisfaction tends to be higher among married employees. Widowed, divorced, or
those involved in extramarital relationships tend to have lower levels of job satisfaction and work
productivity compared to those who are married (Lam et al., 2001). In this regard, the following
hypothesis has been developed and proposed;

Hy: There is a relationship between marital status and job satisfaction.

The interplay between job satisfaction and education, much like its interaction with other factors, is a
complex and multifaceted phenomenon (Mamiseishvilli and Rosser, 2011). Rather than adhering to a
straightforward positive or negative correlation, this relationship encompasses both dimensions,
presenting a nuanced scenario. Individuals with higher levels of education often have the advantage of
accessing better working conditions and more satisfying employment opportunities, contributing to an
elevated sense of satisfaction in their professional endeavors (Ross and Reskin, 1992). This positive

JTIS (2024) 7(1): 1-17



Nurhak Akbudak

correlation underscores the intrinsic connection between educational attainment and the quality of
work experiences. However, it is essential to recognize the potential negative aspect that education can
introduce into the equation of job satisfaction. This negativity stems from the propensity of individuals
with higher levels of education to harbor heightened desires and expectations regarding their
professional roles (Ganzachy, 2003). As educational attainment increases, employees may develop more
ambitious career aspirations, leading to increased expectations for job roles, responsibilities, and overall
job satisfaction (Hirschi and Spurk, 2021). Consequently, the potential misalignment between
expectations and reality in the workplace can introduce a challenging dynamic, influencing job
satisfaction in a way that is not solely positive (Akdere and Egan, 2020). Thus, the relationship between
job satisfaction and education unfolds as a dynamic interplay, influenced by a delicate balance between
improved job opportunities and the heightened expectations that accompany higher levels of education.
In this regard, the following hypothesis has been developed and proposed;

Hs: There is a relationship between education level and job satisfaction.

Previous studies (Belias et al.,, 2022; Heimeri et al., 2020) in the literature suggest that individuals
experience increased job satisfaction in the tourism sector when they receive education related to
tourism. Tourism-related education has the potential to enhance an individual's industry-specific
knowledge and skills, assist in performing workplace tasks more effectively, and generally positively
influence job satisfaction (Fasone et al., 2024). In this context, individuals who have received education
related to tourism are likely to have a higher probability of being satisfied with their jobs in the sector
(Park and Jones, 2021). Tourism-related education can provide individuals with the opportunity to
better understand the intricacies of the industry, customer expectations, and service quality standards
(Chen and Yu, 2023). This, in turn, can contribute to individuals performing better in the tourism sector,
leading to an increase in job satisfaction. Therefore, individuals who have received education related to
tourism are expected to demonstrate a tendency to be more satisfied with their jobs in the industry
(Vieira et al., 2020). In this regard, the following hypotheses have been developed and proposed;

Hg: There is a relationship between tourism-related education and job satisfaction.
Hj: There is a relationship between education related to tourism and job satisfaction.

Individuals who work at the same workplace for an extended period may have the advantage of a
deeper understanding of the corporate culture, establishing strong relationships with colleagues, and
more effectively managing workplace processes (Azeem et al., 2021). In this context, as the duration of
time spent at this workplace increases, the individual’s experiences and expectations in the workplace
may evolve, potentially influencing job satisfaction (Martin et al., 2022). Therefore, based on this, it is
assumed that the duration of time spent at this workplace has an impact on individuals' job satisfaction.
Individuals who work in the tourism sector for an extended period may be inclined to better
comprehend the dynamics of the industry, meet customer expectations more effectively, and enhance
their ability to adapt to industry changes more swiftly. In this context, as the duration of time spent in
the tourism sector increases, the individual’'s knowledge and experience related to the sector may also
grow, potentially affecting job satisfaction (Viseu et al., 2020). Therefore, it is logical to posit that there
is a relationship between the duration of working in the tourism sector and job satisfaction. In this
regard, the following hypotheses have been developed and proposed;

Hg: There is a relationship between the duration of working at this workplace and job satisfaction.
Hy: There is a relationship between the duration of working in the tourism sector and job satisfaction.
Motivation

The origin of the concept of motivation, which comes in the meanings of stimulation, initiation,
encouragement, and drive in Turkish, is derived from the English and French-origin word “motive”
(TDK, 2000). The term motivation, mentioned in various scientific disciplines, carries multiple
meanings. Efforts made to continuously mobilize individuals towards a targeted goal are collectively
referred to as motivation (Howe et al., 2021). Encompassing impulses, desires, interests, and aspirations,
the concept of motivation arises from the stimulation of motives and the activation of the organism,
leading the organism’s behavior towards the intended goal. If these two characteristics are observed in
organism behavior, motivation can be discussed (Ciiceloglu, 1996). Motivation is the sum of efforts
made to influence an employee to fulfill their tasks in the desired quantity and quality, with the aim of
continuously mobilizing one or more individuals toward a targeted goal, direction, or purpose (Ilham,
2022). Motivation, often associated with behaviors directed towards a specific goal, is a process in which
an individual takes action or directs oneself towards a goal (Hattie et al., 2020). Each person has certain
needs that they constantly seek to satisfy, and these needs initiate the motivation process. In order to
fulfill these needs, individuals will exhibit specific behavioral patterns, and these behaviors will be
oriented towards desires and goals to meet those needs (Desmet and Fokkinga, 2020).
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Motivation has two fundamental dimensions: the psychological dimension and the managerial
dimension (Shurrab et al., 2018). The psychological dimension is divided into internal motivation and
external motivation (Van den Broeck et al., 2021). The psychological dimension of motivation is
characterized by the driving force that directs an individual toward a targeted goal during the
motivation process and determines the time when satisfaction is formed related to that goal (Steers et
al., 2004). The impetus that drives a person to take action and exhibit behavior can sometimes be
intrinsic and sometimes extrinsic. Satisfaction, in relation to this, can occur during the effort or, in some
cases, after the effort has been made. In this context, motivation is classified as intrinsic and extrinsic
(Basaran, 1991). Individuals whose physiological and safety needs, namely lower-level needs, are met
no longer find these needs to be a motivation subject for management, as they cannot provide
motivation for the satisfaction of these needs (Rasskazova et al., 2016).

The primary goal of the managerial dimension is to find answers to why employees do not exert more
than minimal efforts. Despite providing good working conditions, reasonable salary levels,
comprehensive social insurance and retirement benefits, and secure employment, the investigation
focuses on the reasons why employees perform at a minimum level (Brown and Medoff, 1989). The
assurance of employees’ security and physiological needs by management inevitably shifts the concept
of motivation towards social needs and status-respect needs, which are higher-level needs. The absence
of management that addresses employees’ higher-level needs in the work environment will lead to
dissatisfaction among employees (Kurniawaty et al., 2019). This dissatisfaction will negatively impact
the behavior and attitudes of employees. Under these conditions, if management continues to focus on
basic physiological needs, its efforts will be fruitless and ineffective (McGregor, 1971). Employees’
behaviors can occur without providing motivation for some actions. However, most consciously
exhibited behaviors are shaped through motivation (Newstrom and Davis, 1993). Therefore, to achieve
what is desired from employees, it is essential to motivate them in the best possible way. All actions
and efforts aimed at aligning employees with organizational goals, inspiring them, and persuading
those falls within the scope of motivating employees (Qalati et al., 2023).

The gender is associated with complex psychological and social factors that shape individuals’
motivation (Wang and Degol, 2013). From a psychological perspective, individuals” motivation levels
may be based on emotional, cognitive, and behavioral characteristics associated with gender (Marsh et
al., 2008). For instance, gender roles and societal expectations can be effective in determining
individuals” motivational goals and guiding their efforts to achieve these goals (Hartman and Barber,
2020). Social factors also play a significant role in the relationship between gender and motivation.
Societal norms shape expectations based on gender, and individuals” efforts to conform to these
expectations can influence their motivation (Bullough et al., 2022). Additionally, gender-based social
roles and relationships can impact individuals” motivational processes. Firstly, factors influencing the
motivation of young individuals are often related to career and educational goals, social relationships,
and personal development. During this period, individuals often shape their motivation in the context
of self-discovery and determining their purposes (Sigmundsson er al., 2022). Motivation in middle-aged
individuals may focus on family formation, career development, and material success. During this
phase, individuals may often shape their motivation towards taking on more responsibilities and
balancing different aspects of their lives (Bakhmutova, 2023). In the elderly phase, motivation is
typically related to life satisfaction, social connections, and personal well-being. Individuals in this stage
often evaluate past experiences and may redirect their goals towards finding meaning in their lives
(Maree, 2022). Understanding that age is a factor influencing individuals' motivation is crucial for
grasping lifelong motivational dynamics (Vo et al., 2022). Examining the potential effects of marital
status on motivation is significant in the social and psychological context. In married individuals, social
support systems are typically stronger. Marriage can provide emotional and practical support, thereby
enhancing motivation (Wang et al., 2021). Additionally, motivational factors associated with marriage,
such as family-building, achieving common goals, and fulfilling responsibilities, may exist. On the other
hand, in unmarried individuals, freedom, independence, and focusing on personal goals may be more
pronounced (Bataeineh, 2022). Singleness can provide individuals with more control over directing
their own lives, consequently increasing motivation to achieve specific goals (Park et al., 2023). In this
regard, the following hypotheses have been developed and proposed;

Hio: There is a relationship between gender and motivation.
Hii: There is a relationship between age and motivation.
Hiy: There is a relationship between marital status and motivation.

The relationship between education level and motivation establishes a significant research area aimed
at understanding how individuals’ levels of education influence their overall motivation levels (Ramzan
et al., 2023). The connection between obtaining education related to tourism and motivation suggests
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that individuals trained in this specific field may approach tourism-related goals, projects, or careers
with increased motivation (Sotomayor, 2021). It is believed that the knowledge and skills specific to the
tourism sector can enhance individuals” determination and willingness to achieve career goals (Saputra,
2021). Therefore, understanding the relationship between education level in tourism and motivation is
crucial for evaluating the impact of educational systems and programs tailored to the tourism sector on
individuals. In this regard, the following hypotheses have been developed and proposed;

His: There is a relationship between education level and motivation.
Hiy: There is a relationship between tourism-related education and motivation.
His: There is a relationship between education related to tourism and motivation.

The relationship between the duration of working at this workplace and motivation establishes a
significant research area aimed at understanding how the length of employment at a specific workplace
influences overall motivation levels (Shkoler and Kimura, 2020). Similarly, Hypothesis 17 proposes that
there exists a correlation between the duration of employment in the tourism sector and motivation.
This hypothesis posits that individuals who have worked in the tourism sector for a longer period of
time may demonstrate distinct patterns of motivation, which can be attributed to their extensive
experience and familiarity with the industry (Sesen and Ertan, 2023). Examining these connections is
essential for evaluating the impact of employment duration on motivation and can contribute valuable
insights to workplace management and strategies for enhancing motivation in the tourism sector (Chien
et al., 2020). In this regard, the following hypotheses have been developed and proposed;

Hie: There is a relationship between the duration of working at this workplace and motivation.

Hi7: There is a relationship between the duration of working in the tourism sector and motivation.

Method
Data Collection Tools

The survey technique was employed as the data collection tool in the study. The questionnaire consists
of three main sections. The first section includes questions related to individuals” demographics and
employment status, the second section comprises questions regarding job satisfaction, and the third
section involves questions related to motivation. To measure job satisfaction, the Minnesota Satisfaction
Questionnaire (Weiss et al., 1967), adapted into Turkish by Oran (1989), was utilized. The Cronbach’s
Alpha reliability coefficient for the scale in this study was determined to be 0.96. For measuring
motivation, the motivation scale from the study “Organizational Motivation and Factors Motivating
Public Employees” by Oztiirk and Diindar (2003) was used. The scale includes three dimensions:
psychosocial motivation tools, organizational and managerial motivation tools, and economic
motivation tools. In this study, the Cronbach’s Alpha reliability coefficient for the scale was found to be
0.92. The data for the study was collected in 2013, so ethical approval is not required. In data analysis,
frequency, percentage, t-test, ANOVA, and correlation analysis were employed. Since the t-test and
ANOVA are tests that rely on the assumption of homogeneity, Mann-Whitney U and Kruskal-Wallis
tests were applied for scales that did not exhibit homogeneity based on the LEVENE test results.
Skewness and Kurtosis values were examined to check data suitability for factor analysis, and the data
showed a normal distribution.

Population and Sample

The research population is employees working at 5-star chain hotel in Antalya, Turkey. The research
sample comprises employees of a 5-star chain hotel operating in Turkey. The sample is selected from
the employees working within a 5-star chain hotel operating in Turkey. The accuracy and continuity of
the data collection process were closely monitored. The process concluded after reaching the
predetermined sample size, which took place over one week in November 2013. After the collection
phase, data records with missing patterns were cleansed. The result was a refined dataset that included
190 participants (Yazicioglu and Erdogan, 2004). The research was conducted in a hotel; therefore, data
were collected from 190 participants based on the total number of employees. The research reached 190
employees within its scope, and a questionnaire was administered. The demographic characteristics of
the participants are provided in Table 1.
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Table 1: Demographic Characteristics of the Participants

Frequency Percentage
Gender
Female 65 34.2
Male 125 65.8
Age
18-25 125 65.8
26-32 39 20.5
33-42 15 79
43-50 7 3.7
51 and above 4 2.1
Marital Status
Married 12 6.3
Single 178 93.7
Education Level
Elementary School 8 42
Middle School 15 79
High School 53 27.9
Graduate 102 53.7
Post-Graduate 12 6.3

Table 1 presents the demographic characteristics of the participants. Examining the gender distribution,
the percentage of female participants is determined as 34.2%, while the male participants constitute
65.8% of the total. In terms of age distribution, the majority of participants fall into the “18-25 ages”
range, accounting for 65.8% of the total. Regarding marital status, the majority of participants are single,
with a percentage of 93.7%. Looking at the education level, participants with a bachelor’s degree
represent the largest group, constituting 53.7% of the total.

The working characteristics of the participants are provided in Table 2.

Table 2: Working Characteristics of the Participants

Frequency Percentage
Tourism Education
Yes 118 62.1
No 72 37.9
Education Level About Tourism
Tourism High School 27 229
Tourism Associate Degree 41 34.7
Tourism Bachelor’s Degree 40 33.9
Tourism Master 10 8.5
Years of Employment in This Hotel
Below 1 year 69 36.3
1-3 years 85 44.7
4-6 years 26 13.7
7-9 years 8 42
10 years and above 2 1.1
Years of Employment in Tourism Sector
Below 1 year 34 17.9
1-5 years 71 37.4
6-10 years 63 332
11-15 years 12 6.3
16 years and above 10 5.3

The majority of participants (62.1%) have received tourism education, while 37.9% have not. Regarding
education level about tourism, the participants are distributed across various categories: 22.9% have
completed Tourism High School, 34.7% have an Associate Degree in Tourism, 33.9% hold a Bachelor’s
Degree in Tourism, and 8.5% have a Master’s in Tourism. In terms of years of employment in the current
hotel, 36.3% of participants have been working for below 1 year, 44.7% for 1-3 years, 13.7% for 4-6 years,
4.2% for 7-9 years, and 1.1% for 10 years and above. Regarding the years of employment in the tourism
sector, 17.9% have been employed for below 1 year, 37.4% for 1-5 years, 33.2% for 6-10 years, 6.3% for
11-15 years, and 5.3% for 16 years and above.
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Findings
Relationship between Job Satisfaction and Motivation

When the relationship between job satisfaction and motivation is examined through Pearson correlation
analysis, (others are non-parametric analyses, because variables are categorical) a statistically significant
relationship is observed between psychosocial motivation and the sub-dimensions of job satisfaction
(p<0.05). Results are provided in Table 3. There is a significant and positive relationship between
psychosocial motivation and internal satisfaction, external satisfaction, and overall satisfaction. This
indicates that an increase in individuals’ psychosocial motivation is associated with an increase in
internal satisfaction, external satisfaction, and overall satisfaction.

Table 3: The Relationship between Job Satisfaction and Motivation

Motivation
Psychosocial | Organizational | Economic | General Motive

- Internal Pearson Correlation 0.194* -0.057 -0.072 0.132

k) P 0.009 0.451 0.337 0.081

2 ‘g External Pearson Correlation 0.204* -0.056 -0.128 0.131
-4 P 0.006 0.449 0.084 0.078
5 General Pearson Correlation 0.226* -0.095 -0.128 0.136
Satisfaction P 0.003 0.209 0.090 0.073

*p<0.05

The Relationship between Job Satisfaction and Demographic Variables

When examining the relationship between gender and job satisfaction, there is no statistically significant
difference between external satisfaction and overall satisfaction concerning gender, while there is a
statistically significant difference between internal satisfaction and gender (p<0.05). Results are
provided in Table 4. The satisfaction averages of male working in the tourism sector are higher than
those of female. This indicates that female in the tourism sector have lower internal satisfaction than
male. Male workings in the tourism sector are more internally satisfied with their jobs compared to
female. This situation suggests those males are more inclined to embrace working in the tourism sector
than female.

Table 4: The Relationship between Gender and Job Satisfaction

Gender X t-value P
Sauistacion Nl 15 2302 0020
Satstaction N 1726 109 0290
Satisgaction e 1258 0.799 0426

When examining the relationship between age and job satisfaction, the levels of internal satisfaction,
external satisfaction, and overall satisfaction do not show significant differences according to the age
variable (p>0.05). However, individuals between the ages of 43-50 perceive the lowest levels of internal
satisfaction, external satisfaction, and overall satisfaction. This situation indicates the job fatigue
experienced by individuals in this age group. When investigating the relationship between marital
status and job satisfaction, there is no significant difference in the levels of internal satisfaction, external
satisfaction, and overall satisfaction based on marital status (p>0.05). Married and single individuals
have similar perceptions regarding job satisfaction.

Examining the relationship between education level and job satisfaction reveals a significant
relationship between internal satisfaction, external satisfaction, overall satisfaction, and education level
(p<0.05). Results are provided in Table 5. When the relationship between internal satisfaction and
education level is examined, individuals with a middle school education have the highest perception,
while those with an elementary school education have the lowest perception. The lower job positions
held by individuals with elementary school education may be a reason for their lower internal job
satisfaction. In terms of external satisfaction, individuals with postgraduate education have the highest
perception, while those with a high school education have the lowest perception. The limited career
advancement opportunities for individuals with a high school education may lead to a decrease in their
external satisfaction. When considering overall satisfaction based on education level, individuals with
a middle school education have the highest perception, while those with a high school education have
the lowest perception.
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Table 5: The Relationship between Education Level and Job Satisfaction: Kruskal-Wallis Test

Education Level X X2 Statistic P

Elementary School 18.50

Internal M.iddle School 33.55

Satisfaction High School 21.68 20.773 0.000
Graduate 25.08
Postgraduate 23.00
Elementary School 18.00

External M.iddle School 16.53

Satisfaction High School 13.01 36.406 0.000
Graduate 19.77
Postgraduate 21.33
Elementary School 36.50

General M.iddle School 51.66

Satisfaction High School 34.70 25.928 0.000
Graduate 45.01
Postgraduate 44.33

When examining the impact of participants’ education related to tourism on job satisfaction, a
significant relationship is found between external satisfactions and receiving education related to
tourism. Results are provided in Table 6. Accordingly, individuals who receive education related to
tourism tend to have higher job satisfaction compared to those who do not receive such education. This
situation indicates that individuals with tourism-related education are more successful in their jobs,
positively influencing their job satisfaction.

Table 6: The Relationship between Tourism Related Education and Job Satisfaction*

Tourism Education? X t Statistic P
ISI;ttei:?:cltion I{Teos ig;g -0.823 0.411
E;:ies?ailtion I{Teos 1222 3.283 0.001
Satitaction No 03 1915 0055

*Mann Whitney U test

When examining the relationship between education related to tourism and job satisfaction, it is
observed that there is no significant difference in the levels of internal satisfaction, external satisfaction,
and overall satisfaction based on tourism-related education (p>0.05). Individuals with tourism-related
education have similar perceptions of job satisfaction regardless of the type of education received. When
analyzing the relationship between the duration of employment at the current workplace and job
satisfaction, there is no significant relationship between internal satisfaction and overall satisfaction
with the duration of employment. However, there is a significant relationship between external
satisfaction and the duration of employment at the workplace (p<0.05). Results are provided in Table 7.
Individuals employed for 7-9 years have the lowest perception of job satisfaction.

Table 7: The Relationship Between the Duration of Employment at the Current Workplace and Job
Satisfaction*

X F Statistic P

Less than 1 year 22.70

Internal 1-3 years 24.53

Satisfaction 4-6 years 2242 8.767 0.067
7-9 years 37.12
10 years and above 18.50
Less than 1 year 15.12
1-3 years 20.08

E;:f:frilnon 4-6 years 19.15 31.829 0.000
7-9 years 8.62
10 years and above 20.00
Less than 1 year 37.91

General 1-3 years 44.76

Satisfaction 4-6 years 4157 2.133 0.079
7-9 years 45.75
10 years and above 38.50

*Kruskal Wallis

When the relationship between the duration of employment in the tourism sector and job satisfaction is
examined, there is no significant relationship between internal satisfaction and overall satisfaction with
the duration of employment in the tourism sector. However, there is a significant relationship between
external satisfaction and the duration of employment in the tourism sector (p<0.05). Results are
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provided in Table 8. Individuals with 16 years and more of experience have the highest perception,
while those with 11-15 years of experience have the lowest perception.

Table 8: The Relationship between the Duration of Employment at Tourism Sector and Job Satisfaction

X X2 Statistic p
Less than 1 year 22.74
Internal 1-5 years 22.24
Satisfaction 6-10 years 24.71 3.014 0.555
11-15 years 30.50
16 and above 30.37
Less than 1 year 14.25
1-5 years 17.15
E;:f:frilnon 6-10 years 19.39 25.442 0.000
11-15 years 13.09
16 and above 27.22
Less than 1 year 37.55
General 1-5 years 39.58
Satisfaction 6-10 years 4411 4.314 0.365
11-15 years 43.63
16 and above 57.50

The Relationship between Motivation and Demographic Variables

When examining the relationship between gender and motivation, no statistically significant difference
was found between psychosocial motivation, organizational and managerial motivation, economic
motivation, and overall motivation concerning gender (p>0.05). When exploring the relationship
between age and motivation, no statistically significant difference was observed between psychosocial
motivation, organizational and managerial motivation, economic motivation, and overall motivation
based on age (p>0.05).

Examining the relationship between marital status and motivation, no statistically significant difference
was found between psychosocial motivation, organizational and managerial motivation, and overall
motivation concerning marital status (p>0.05). However, the difference between economic motivation
and marital status is statistically significant. Results are provided in Table 9. When examining the
averages of economic motivation and marital status, it is determined that the average of married
individuals is higher than that of single individuals. This suggests that married individuals perceive
that economic rewards contribute more to job satisfaction compared to single individuals. The
contributions that married individuals try to make to the family budget and the economic
responsibilities they bear compared to single individuals are among the reasons that elevate this
perception.

Table 9: The Relationship Between Marital Status and Motivation*

Marital Status X t Statistic p
. S Married 38.50
Psychosocial Motivation Single 36.27 0.601 0.559
il . S Married 14.58
Organizational and Managerial Motivation Single 1317 0.745 0.470
Economic Motivation Married 950 -2.203 0.028
Single 8.12
o Married 65.58
General Motivation Single 5747 1.299 0.216

*Mann Whitney U test

When examining the relationship between education level and motivation, no statistically significant
difference was found between psychosocial motivation, organizational and managerial motivation,
economic motivation, and overall motivation based on education level (p>0.05). When investigating the
impact of participants’ education related to tourism on motivation, no statistically significant difference
was found between psychosocial motivation, organizational and managerial motivation, economic
motivation, and overall motivation based on the status of receiving tourism education (p>0.05).
Examining the impact of education related to tourism on motivation, no statistically significant
difference was found between psychosocial motivation, organizational and managerial motivation,
economic motivation, and overall motivation based on the status of receiving education related to
tourism (p>0.05).

When analyzing the relationship between the duration of employment at the current workplace and
motivation, no statistically significant difference was found between psychosocial motivation,
organizational and managerial motivation, economic motivation, and overall motivation with the
duration of employment at the current workplace (p>0.05). When examining the relationship between
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the duration of employment in the tourism sector and motivation, no statistically significant difference
was found between psychosocial motivation, organizational and managerial motivation, economic
motivation, and overall motivation with the duration of employment in the tourism sector (p>0.05).

Conclusion and Suggestions

When examining the relationship between internal satisfaction and gender, a statistically significant
difference is present. The satisfaction averages of men working in the tourism sector are higher than
those of women. This indicates that women in the tourism sector have higher internal satisfaction
compared to men (Koc, 2020). When delving into the correlation between age and job satisfaction, it is
observed that there are no discernible discrepancies in the levels of internal satisfaction, external
satisfaction, and overall satisfaction across different age groups. Nevertheless, it is noteworthy that
individuals falling within the age bracket of “43-50” exhibit the lowest perception of internal
satisfaction, external satisfaction, and overall satisfaction in comparison to other age cohorts.

Upon scrutinizing the interplay between internal satisfaction and education attainment, it becomes
evident that individuals with a middle school education exhibit the most elevated perception of internal
satisfaction, juxtaposed with those with an elementary school education who register the lowest
perception. This discrepancy in satisfaction levels might be attributable to the typically higher job
positions held by individuals with a middle school education, thus engendering greater internal job
satisfaction. Conversely, individuals with an elementary school education may find themselves
occupying lower-tier job positions, potentially contributing to their comparatively diminished internal
satisfaction. Transitioning to the realm of external satisfaction, individuals with postgraduate education
emerge as harboring the loftiest perception, whereas those with solely a high school education present
the lowest perception. This variation in satisfaction levels can be attributed to myriad factors, including
the potential for individuals with postgraduate education to secure more prestigious or intellectually
stimulating positions, thereby fostering greater external satisfaction. Conversely, those with a high
school education may encounter limitations in career advancement or opportunities for professional
growth, consequently dampening their external satisfaction. The limited career advancement
opportunities for individuals with a high school education may lead to a decrease in their external
satisfaction (Ramlawati et al., 2021). When considering overall satisfaction based on education level,
individuals with a middle school education have the highest perception, while those with a high school
education have the lowest perception. Individuals who receive education related to tourism have higher
job satisfaction compared to those who do not receive such education (Belias et al., 2022). This suggests
that individuals with tourism-related education are more successful in their jobs, positively influencing
their job satisfaction.

There is a significant relationship between external satisfaction and the duration of employment in the
tourism sector. Individuals employed for 16 years and more have the highest perception, while those
employed for 11-15 years have the lowest perception. The difference between economic motivation and
marital status is statistically significant. When examining the averages of economic motivation and
marital status, it is determined that the average of married individuals is higher than that of single
individuals. This suggests that married individuals perceive that economic rewards contribute more to
job satisfaction compared to single individuals (French et al., 2020). The contributions that married
individuals try to make to the family budget and the economic responsibilities they bear compared to
single individuals are among the reasons that elevate this perception (Sabri et al., 2020).

Upon rigorous analysis, it has been discerned that there exists no statistically significant disparity across
various dimensions of motivation—namely psychosocial motivation, organizational and managerial
motivation, economic motivation, and overall motivation—regardless of whether individuals have
received formal education in tourism, education specifically related to the tourism sector, or the
duration of their employment within the tourism industry. This suggests that these factors do not
inherently influence the levels of motivation experienced by individuals working within the realm of
tourism. However, amidst this landscape of motivation, a notable correlation emerges: a significant and
affirmative relationship between psychosocial motivation and the dimensions of internal satisfaction,
external satisfaction, and overall satisfaction. This implies that individuals who are driven by
psychosocial factors, such as a sense of belonging, fulfillment, and camaraderie in their work
environment, tend to report higher levels of satisfaction across various facets of their job experience.
This correlation underscores the intrinsic link between motivational factors rooted in interpersonal
dynamics, emotional fulfillment, and overall satisfaction levels experienced by individuals within the
tourism sector. This indicates that an increase in individuals” psychosocial motivation is associated with
an increase in internal satisfaction, external satisfaction, and overall satisfaction (Tang et al., 2020). The
findings suggest that conducting job satisfaction surveys not only for employees in the tourism sector
but for all organizations at certain intervals has become a necessary measure to improve satisfaction.
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Individuals who have received education related to tourism have been found to have higher job
satisfaction (Viseu et al., 2020). Therefore, providing individuals with education related to tourism will
enhance their job satisfaction. Employees particularly emphasized that economic rewards positively
influence job satisfaction (Kumari et al., 2021). In this regard, efforts can be made by the management
to address dissatisfaction related to salary by creating opportunities.

It is important for managers to receive the necessary training to enhance the job satisfaction and
motivation of employees. Additionally, employees should undergo in-service training to elevate their
job satisfaction and motivation. The goals of the business and the goals of employees should be shaped
to align with each other. This way, the internal motivation of employees will increase, and their job
satisfaction levels will rise. Practices in the business may not meet the desires of all employees.
Therefore, employees should be grouped, and practices should be organized accordingly. The
management style in businesses, the attitude of management towards employees, and the
implementation of rules in the workplace affect the job satisfaction of employees. One of the most
important practices for managers in businesses is to involve employees in the decision-making process.
Participation will ultimately fulfill an individual’s need for self-respect and recognition, which will raise
the levels of job satisfaction and motivation.

Research has limitations. Data collected only in a 5-star operating in Antalya. A thorough examination
can be conducted to understand gender-based satisfaction factors in other cities. Interventions focusing
on age-related satisfaction levels can also be addressed in future studies. Understanding the relationship
between education level and job satisfaction, and identifying satisfaction factors based on education
levels, can guide education and career development programs. Studies aimed at comprehending the
relationship between economic motivation and job satisfaction among married individuals can assist in
understanding the impact of family responsibilities on job satisfaction. Developing strategies to enhance
psychosocial motivation and better understanding its positive effects on job satisfaction can shed light
on future research endeavors.
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Giris

Turizm Alaninda Yayimnlanmis Is Tatmini Uzerine Tezlerin
Bibliyometrik Analizi

Bibliometric Analysis of Theses on Job Satisfaction Published in the Field of

Tourism

Mert UNAL!

Oz

Is tatmini, bireylerin bulundugu isten memnun olma durumlarin: agiklayarak icsel ve dissal etkenlerle
sekillenmekte ve buna yonelik turizm alaninda cesitli arastirmalar bulunmaktadir. Ancak yapilan
arastirmalar dogrultusunda gelecek egilimini belirleyen ve kavramsal cergeveyi genisleten ¢alismalara
rastlanamamistir. Bu kapsamda, turizm alanindaki is tatmini konusu ile ilgili Yiiksekogretim Kurumu
Ulusal Tez Merkezinde yayinlanan lisansiistii tezlerini inceleyerek bibliyometrik bir analiz yapilmasi
hedeflenmektedir. Bu amaglar dogrultusunda, erisime agik olan 103 lisansiistii teze ulasilmis ve elde
edilen veriler istatistiki yontemlerle analiz edilmistir. Yapilan incelemeler sonucunda elde edilen veriler
tablolar ve sekiller verilerek paylasilmis olup, sonug ve oneriler kismi yazilarak yorumlanmistir.

Anahtar Kelimeler: Turizm, Is Tatmini, Bibliyometrik Analiz.

JEL Kodlar:: 183,

Abstract

Job satisfaction is shaped by individuals' satisfaction with their job and internal and external factors, and
is found in various research in the field of tourism. However, in the direction of the research, no studies
have been found that determine the future trend and and studies that expand the conceptual framework.
In this context, it aims to make a bibliometric analysis by examining the postgraduate theses published
in the National Thesis Center of the Higher Education Institution on the subject of job satisfaction in the
field of tourism. For these purposes, 103 postgraduate theses opened to access were accessed and the
data obtained were analyzed with statistical methods. The data obtained as a result of the examinations
were shared by giving tables and figures, and the results and recommendations were interpreted by
writting.

Keywords: Tourism, Job Satisfaction, Bibliometric Analysis

Jel Codes: 183,

Isletmeler bulunduklar piyasa ortaminda yasamlarim stirdiirmek i¢in yenilik¢i olmali, rekabet
kosullarina uyum saglamali, gelisimci bir yaklasim benimsemeli ve verimli ¢alismalidir (Heller vd.,
2002). Ancak otel isletmelerinde is verimliligi azaltan en tnemli etkenin is tatminsizligi oldugu
soylenebilir (Bas ve Ardig, 2003). Is tatmini, is gorenlerin galisti1 ise dair beklentilerini, fikirlerini ve
yaptig1 islere duydugu memnuniyeti agiklamaktadir (Nergiz ve Yilmaz, 2016). Is tatminin etkileri
olarak; is gorenlerin ¢alisma kosullarmi etkilemekte, performanslarim artirmakta ve disipline sevk
etmektedir (Badrianto ve Ekshan, 2020). Bununla birlikte is tatminin ytiksek olmasi, is gticti devir hizini
diisiirebilecek ve baghlig1 artirabilecektir (Akgadag ve Ozdemir, 2005).

Turizm kisileraras: iletisimin yogun yasandig1 bir sektor olup, is gorenlerin ¢alisma kosullarmi
inceleyen bircok calismaya rastlanmaktadir (Kong vd., 2018) ve is tatmini ile ilgili calismalarin
performans, isten ayrilma niyeti, yasam tatmini, stres, ¢calisma kosullar1 ve personel devri hiz1 gibi
degiskenlerle test edildigi goriilmektedir (Copli, 2020). Is tatminini yiikseltecek kosullarin yani sira,
olumsuz calisma kosullarina da deginen arastirmalar bulunmaktadir. Bozkurt ve Bayram’in (2020) is
glvencesizligi, calisma kosullar1 ve meslek statiistinii inceledikleri calismada; is gorenler calisma
kosullarmi olumsuz yonde degerlendirmektedir. Bolat ve arkadaslar1 ise (2017) calismasinda,
bulundugu ise olumsuzluk artikca mesleki yabancilasma da arttigini ifade etmektedir. Dolayisiyla is
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gorenlerin is tatmini veya tatminsizliginin hizmet kalitesi, miisteri memnuniyeti ile is goren
performansi etkileyebilmekte veya is goren devir hiz1 gibi olumsuz kosullara sebebiyet verebilmektedir
(Tuttincti ve Kozak, 2007).

Bahsi gegen alanlarda yapilan bibiliyometrik analizler incellendiginde is goren devir hiz1 ile ilgili
yapilan bir ¢alisma igin is tatmini konulu arastirmanin agirlikta bulundugu ve turizm sektoriinde is
tatminsizliginin kroniklesen bir sorun oldugu agiklanmaktadir (Uygungil Erdogan ve Ozgen Cigdemli,
2022). Kong ve digerlerinin (2018) is tatmini ile ilgili kavramsal bir bakis sundugu arastirmada, bazi
parametrelere yer verilmemistir. Bununla birlikte turizm alanindaki galisma kosullari, tilkelerin
sundugu imkanlara gore de degiskenlik gosterebilmektedir (Kog, 2023). Turkiye Turizm Calistay:
Raporunun 2020 yilli verilerine gore; yaklasik 50 bin kisi turizm programlarinda kariyer hedefi
belirlerken (Ave ve Yildirim, 2023), en ¢ok ¢alisilan konu olarak is goren devir hizinin oldugu mevcut
aragtirmada belirtilmektedir. Ote yandan Uygungil Erdogan ve Ozgen Cigdemlinin (2022) isgéren
devir hiz ile ilgili yaptig1 bibliyometrik analiz ¢alismasinda; “otel, turizm, agirlama endiistrisi, otel
enddistrisi, turizm sektorti, turizm endiistrisi, is tatmini” anahtar kelimelerinin yogunlukta oldugunu
gostermektedir. Turizm sektoriintin diger sektorlere gore daha fazla is goren devir hiz1 yasabilecegini
belirten arastirma; is géren devir hizinin bir sorun olabilecegini aciklamaktadir. Bagka bir arastirmaya
gore is tatminini etkileyen unsurlar arasinda is goren devir hizi bulunmaktadir (Dormann ve Zarp,
2001). Dolayisiyla is tatminsizligi sonucu ortaya cikabilen is géren devir hizimin gidisatin belirlemek ve
onctillerini ortaya ¢ikarmak icin is tatmini ¢alismalarinin incelenmesi gerekmektedir. Tim bu nedenler
dogrultusunda arastirma; is tatmini ile ilgili arastirmalara bakis sunmasi, gelecek arastirmalara
rehberlik etmesi ve mevcut literatiire katki saglamasi hedeflenmetkedir.

Kavramsal Cerceve
Turizm Sektoriinde Is Tatmini

Is tatmini kavramu farkli sekillerde tamimlanabilmektedir (Bozkurt ve Bozkurt, 2008). Mester ve
arkadaslar1 (2003) is tatminini, bireyin bulundugu ise veya goreve olumlu duygular beslemesini ve
pozitif deger yargilarina sahip olmasi olarak agiklarken, Tiitiincii ve Kozak (2007) isin ozellikleri ve is
gorenin olusturdugu beklentiyle sekillenen bir durum olarak ifade etmektedir. Kisaca is tatmini,
beklentinin karsilandi$1 durumlarda tatmin duygusu olustururken, karsilanmadigi durumlarda ise
tatminsizlik duygusunu olusturabilecegi belirtiimektedir. Ote yandan Locke, (1976) is tatminini
duyulan tatmin tutumu ile istenilen hedefe ulasilip ulagilmadigimn ifade ederken, Ilies ve Judge, (2003)
is gorenlerin is ortaminda olumlu ve olumsuz duygular gelistirerek icsel ve dissal sekilde tatminin
olabilecegini vurgulamaktadir. Dolayisiyla bireyin isine yonelik cesitli tepkilerini iceren ve bu
tepkilerinin bilissel, duygusal ve davramnssal boyutlar1 olabilecegini 6n goéren bir nitelik tasimaktadir
(Hulim ve Judge, 2003). Ayrica is tatmini ¢alismalar1 bireysel ve orgtitsel olarak da ayrilabilmektedir
(Celik ve Bilginer, 2018) ve bu calismalarin sosyal ve psikolojik etkileri bulunmaktadir (Knop vd., 2018).
Baska bir ifadeyle is giivencesi, sosyal haklar, kariyer firsatlari, maas, rol stres beklentileri, statti, terfi,
calisma ortamu, isin niteligi, arkadasliklar ve yoneticilerle iliskiler gibi kosular is tatmin boyutunu
olusturabilmektedir (Kusluvan ve Kusluvan, 2005).

Turizm sektoriindeki miisteri memnuniyeti saglanmasinda rol alan is tatmini; performans, hizmet
kalitesi ve is goren devir hiz1 gibi unsurlardan etkilendigi bilinmektedir (Ttittince ve Kozak, 2007). Bir
baska ifadeyle is tatmini, farkl arastirma konularina yansimakta ve gesitli agilardan degerlendirilmeye
almmaktadir (Kong vd., 2018). Stamolampros ve arkadaslar1 (2019) turizm sektoriindeki mevsimsellik
unsurunun is gorenlerin tatmin seviyesini dustirdiigtinti soylemislerdir. Bununla birlikte is tatmini;
calisanlarin beceri diizeylerine yansiyabilmekte (Toker, 2007), kariyer beklentisini olusturabilmekte
(Eksili, Unal ve Giindiiz, 2016), is verene duyulan giiveni etkileyebilmekte (Celik ve Bilginer, 2018),
orgiitsel baglilik ve 6zdeslesme yaratabilmekte (Sokmen, 2019), aile iligkileri, performans, (Choi ve Kim,
2012) egitim, beceri cesitliligi ve motivasyonu etkilyebilmektedir (Kong vd., 2018). Celik ve Bilginer
(2018) turizm sektoriinde is tatminini bireysel ve orgiitsel olarak aymrmakta, ancak is tatmini ile ilgili
calismalar sadece ekonomik ve gelecek yoniinden degil, aym1 zamanda sosyal ve psikolojik gibi
faktorlere de dayandig gortilmektedir (Kong vd., 2018).

[s tatmini konusu is goren devir hiz1 ve isten ayrilma niyeti gibi konular1 etkileyebilmektedir (Dormann
ve Zarp, 2001). Uygungil Erdogan ve Ozgen Cigdemli'nin (2022) is goren devir hiz1 ile ilgili
calismasinda; is tatminsizligini turizm sektoriinde kroniklesen bir durum olarak belirtmektedir. Baska
bir ifadeyle calismada “otel, turizm, agirlama endiistrisi, otel endiistrisi, turizm sektorii, turizm
endiistrisi, is tatmini” anahtar kelimelerinin yogunlukta oldugunu gosterilmektedir. Kong ve
arkadaslarmin (2018) arastirmasinda; kavramsal bir bakis agis1 sunulmus, ancak bazi parametrelere yer
verilmemistir. Buradan hareketle arastirmada cevap aranan sorular asagida yer almaktadir:

e Turizm alaninda is tatmini ile ilgili yaymlanmus lisanstistii tezlerin yillia gore dagilim diizeyi
nasildir?
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e Turizm alaninda is tatmini ile ilgili yaymlanmis lisanstistii tezlerin danisman unvanina gore
dagilim diizeyi nasildir?

e Turizm alaninda is tatmini ile ilgili yaymnlanmus lisanstistii tezlerin diizeyine gore dagilimmu
nasildir?

e Turizm alaninda is tatmini ile ilgili yayinlanmus lisanstistii tezlerin arastirma yontemine gore
dagilimi nasildir?

e Turizm alaninda is tatmini ile ilgili yayinlanmus lisanstistti tezlerin lisanstistii tezlerin 6rneklem
grubuna gore dagilim diizeyi nasildir?

e Turizm alaninda is tatmini ile ilgili yayinlanmus lisanstistti tezlerin lisanstistii tezlerin 6rneklem
say1sina gore dagilim diizeyi nasildir?

e Turizm alaninda is tatmini ile ilgili yaymlanmus lisanstistii tezlerin lisanstistii tezlerin anahtar
kelime kullanimma gore dagilim diizeyi nasildir?

Yontem

Arastirmada; is tatmini ile ilgili tezler incelenerek belirli parametreler dogrultusunda smiflanmasi
amaclanmaktadir. Nitel yaklasimla kurgulanan calismada, dokiiman arsiv veri toplama teknigi ile
bibliyometrik analizden faydalanilmustir (S1gr1, 2018). Bibliyometrik analiz, belirli bir konunun mevcut
durumunu analiz etmek, gidisatin1 belirlemek, ilgili disipline katkisin1 tespit etmek icin kullanilan ve
belirli sorulara cevap arayan bir analiz teknigidir (Feller, 2005). Bu kapsamda 1995 yillindan 2022 yillina
kadar olan 110 ¢alismaya rastlanmis ve agik erisim ile konu dahilinde olan 103 calisma 6rneklem olarak
belirlenmistir. Veriler YOKTEZ veri tabanindan “turizm’” alan filitrelendirilerek 2022 yillina kadar
yaymlanan tezlerden olusmaktadir. Buradaki temel sebep, 2023 yillinda yaymlanan yaymlarimn tezlerin
gec bir tarihte yiiklenmesi sebebiyle calismaya dahil edilmemistir. incelenen tezler yil, damsman,
diizey, arastirma yontemi, 6rneklem grubu, orneklem sayist ve anahtar kelime olmak tizere 7
parametreye gore degerlendirilmis ve egilimler tespit edilmeye calisilmistir. Bununla birlikte anahtar
kelimelerin incelenmesinde; evren, veri analiz yontemi ve is tatmini (is doyumu) ile ilgili anahtar
kelimeleri ¢ikartarak incelenen konulara ve degiskenlere odaklanilmustir.

Bulgular

Aragtirmada, Yiiksek Ogretim Kurumu Ulusal Tez Merkezinde 1995-2022 yillar1 arasinda yayimnlanan
tezlerin, gesitli kistaslar dogrultusunda veri dokiimleri bulunmaktadir. Bu kapsamda Is tatmini ile ilgili
yaymnlanan 110 teze ulasilmis, bunlardan 103 tanesi zaman ve konu kisitlamasina alinarak
degerlendirmeye alinmustir.

Tablo 1: Turizm Alaninda Yaymlanmig Tezlerin Yillara Gore Dagihm

Yil Frekans Yiizde (%)
1995 1 %1
1997 1 %1
2006 2 %1,9
2007 2 %1,9
2008 3 %2,9
2009 1 %1
2010 4 %3,9
2011 3 %2,9
2012 3 %2,9
2013 6 %5,8
2014 6 %5,8
2015 5 %4,9
2016 7 %6,8
2017 6 %5,8
2018 10 %9,7
2019 19 %184
2020 7 %6,8
2021 7 %6,8
2022 10 %9,7
Toplam 103 100

Tablo 1’de yillara gore is tatmini ile ilgili tezlerin dagilimi verilmis olup, 1995-2015 yillar1 arasinda 37
(%37) tezin yayinlandig: tespit edilmistir. Bu dogrultuda is tatmini ile ilgili tezlerin 2016 yillindan sonra
arttigr goriilmektedir. Ayrica en fazla tezin 2018 ve 2019 yillar1 arasinda yayinlandigi saptanmus ve 2020
yilindan sonrasinda diistis gosterdigi belirlenmistir. Benzer sekilde farkl bir bibliyometrik arastirmada
pandemi déneminde diisiis gorildiigu ifade edilmektedir (Bostan ve Cebeci, 2023). Diger taraftan
pandemi dénemi disinda bir artis egiliminin oldugu bulgularda verilmektedir.
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Tablo 2: Turizm Alaninda Yaymlanmis Tezlerin Danmisman, Diizey ve Arastirma Yontemine Gore

Mert Unal

Dagilim

Danisman Frekans Yiizde (%)
Prof. Dr. 26 %25,2
Dog. Dr. 46 %44,7
Dr. Ogr. Uyesi 31 %30,1
Diizey Frekans Yiizde (%)
Doktora 18 %17,5
Yiiksek Lisans 85 %82,5
Yontem Frekans Yiizde (%)
Nicel 99 %96,1
Nitel 2 %1,9
Karma 2 %1,9
Toplam 103 100

Tablo 2’'de is tatmini ile ilgili tezlerin biiyiik bir boliimii 99 nicel arastirma yontemlerinden faydalandig:
gortlirken, 18 (%17,5) doktora ve 85 (%82,5) yiiksek lisans diizeyinde galismanin bulundugu
saptanmustir. Bunun yami sira ¢ogunluklu olarak Dog. Dr. diizeyinde damismanin tezi yurtittigi
gozlemlenmistir. Bu kapsamda nitel ve karma arastirma yontemlerine daha az bagvuruldugu ve
doktora diizeyinde calismalarin sayisiin yeterli diizeyde olmadigini sdylemek miimkiindiir.

Tablo 3: Orneklemine Gore Dagilim

Orneklem Frekans Yiizde (%)
Otel Calisanlari 85 %82,5
Turizm Isletmeleri 4 %3,9
Seyahat Acenteleri 4 %3,9
Turist Rehberleri 3 %2,9
Yiyecek ve Icecek Isletmesi Calisanlar: 4 %3,9
Ozel llgi Turizmi Caliganlar 1 %1
Akademisyenler 1 %1
Otel Calisan1 ve Miisteri 1 %1
Toplam 103 100

Tablo 3’de tezlerin 6rneklemleri incelenmis olup, en fazla calismanin otel isletmelerinde calisan is
gorene uygulandig tespit edilmistir. Buna gore 85 (%82,5) tezin otel isletmelerinin departmanlarinda
calisan bireylere uygulandigi, kalan 18 (%17,5) tezin ise turizmin diger alanlarindaki paydaslar
tizerinden ilerledigi soylenebilir. Buradan hareketle otel isletmeleri disinda, sinirl sayida ¢calismanin
bulundugunu ifade etmek yanlis olmayacaktir.

Tablo 4: Orneklem Sayisina Gore Dagilim

Orneklem Sayis1 Frekans Yiizde (%)
1-150 7 %6,8
151-300 29 %28,2
301-450 50 %48,5
451-600 8 %7,8
601-750 2 %1,9
751-900 4 %3,9
901-1050 3 %2,9
Toplam 103 100

Tablo 4'de, tezlerin 6rneklem sayisi incelenmis olup, en fazla 6rneklem sayismnin 301-450 arasinda
oldugu saptanmustir. Bu 6rneklem sayisi nicel aragtirma yontemlerinde bulunan ve 2.500-1.000.000
evrenlerde kullanilan dérneklem hatas1 0,05 olmakla birlikte yaygin olarak tercih edilmektedir (Lorcu,

2020).
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Sekil 1: Anahtar Kelimelere Konularm Dagilimi

Sekil 1'de alinan anahtar kelimelerden konular ¢ikartilmis olup, 201 adet anahtar kelime kodlanmustir.
Bu anahtar kelimelerden en fazla goriilen orgiitsel baglilik (20), isten ayrilma niyeti (11), hizmet igi
egitim (8), hizmet ici yatkinlik (5), duygusal emek (4) motivasyon (4) ve is performansi (4) unsurlari
olup, liderlik ve lider tiirlerini kapsayan anahtar kelime sayisinin da (22) oldugu soylenebilir. Bu
sonuglara gore; tezlerdeki pig (yiiksek) noktalardaki degiskenlere atifla tezlerin bazi degiskenlere
odaklandig1 ve degiskenlerin teyit ettigi ifade edilebilir.

Sonug ve Oneriler

Turizm alaninda is tatmini ile ilgili calismalarin performans, isten ayrilma niyeti, yasam tatmini, stres,
calisma kosullar1 ve personel devri gibi degiskenlerle calisildig gortilmektedir (Copli, 2020). Bu durum
is tatmini ile ilgili calismalar1 6nemli kilarak; is gtivencesizligi, ¢calisma kosullar1 ve isten yabancilasma
gibi degiskenlerle iliskili oldugu bilinmekte ve ge¢mis calismalardaki sorunlarin goriilmesini
kolaylastirmaktadir (Bolat vd., 2017; Bozkurt ve Bayram, 2020). Baska bir ifadeyle is goren devir hizinin
turizm sektoriinde kroniklesen bir sorun oldugu belirtilmektedir (Uygungil Erdogan ve Ozgen
Cigdemli'nin 2022). Benzer sekilde is tatminini etkileyen unsurlar arasinda is goren devir hizi
bulunmakta (Dormann ve Zarp, 2001) ve is tatminsizligi veya tatmininden ortaya ¢ikabilmektedir.
Uygungil Erdogan ve Ozgen Cigdemli'nin (2022) is goren devir hiz1 ile ilgili yaptig1 arastirma
bulgularinda: “otel, turizm, agirlama endiistrisi, otel endtistrisi, turizm sektorti, turizm enddistrisi, is
tatmini” anahtar kelimelerinin agurhikta kullarildigr ifade edilmektedir. Dolayisiyla turizm
sektoriindeki is goren devir hizi ile arastirmalar 6nemli bir boyuttadir. Benzer sekilde is tatmini ¢alisma
konusunun incelenebilecegi ve turizm sektoriinde popiiler bir konu oldugu ifade edilmektedir (Bostan
ve Cecebi, 2023). Buradan hareketle turizm alanindaki is tatmini konulu lisanstiistii tezleri iceren
arastirma, lisanstistii calismalarin genel egilimini belirlenmesi ve literatiire katk: saglamasi amaciyla
tasarlanmustir.

Tezlerdeki calismalara gore; 6rgiitsel baglilik, isten ayrilma niyeti, hizmet ici yatkinlik, hizmet ici egitim,
liderlik yaklasimlar: ve is goren performans: konularina odaklanildig1 belirlenmistir. Ancak daha az
calisilan veya calisilmayan konular olarak ise duygusal zeka, sosyal sorumluluk, dijitallesme, yeni
egilimler ve yesil davranig gibi unsurlar bulunmaktadir. Ote yandan 1995-2015 yillarinda 37 (%36) tez
yaymlanirken, 2016 yillindan sonra 66 (%64) tezin yaygimlandig: goriilmektedir. Ancak is tatmini ile
ilgili tezlerde 2020 yillindan sonra belirgin bir artis gortilmemekte, bunun nedenin ise Covid-19 oldugu
distiniilmekte (Bostan ve Cebeci, 2023) ve egilimin degistigi varsayilmaktadir.

Nicel arastirma yontemleri ile calisilan is tatmininin nitel ve karma arastirma yontemleri ile de
calisilabilecegi goriilmektedir (Camci, 2020). Buna gore calismalarin biiytik bir kisminin (%96,1) nicel
arastrma yontemleri ile belirli bir ¢rneklem sayisiin ve grubunun {izerinde duruldugu tespit
edilmistir. Ote yandan is tatmini ile ilgili tezlerin 85'inin (%82,5) yiiksek lisans tezi ve 18'inin (%17,5)
doktora ¢alismasi oldugu saptanmuistir.

Is tatmini ile ilgili tezlerin 85’inin (%82,5) otel isletmelerinde ve departmanlarinda calisan is gorenler
oldugu ve kalanin ise paydaslardan olustugu goriilmektedir. Bunun yami sira 301-450 arasinda
katilmcrya uygulanan 6rneklem sayisinin yogunlukta (%48,5) oldugu tespit edilmistir. Buradan
hareketle is tatmini ile ilgili tezlerdeki durumun tespit edilmesi gelecek tezlere yon verecegi gibi;
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mevcut sorunlarin tespit edilmesini kolaylastiracag1 ve bakis acis1 sunabilecegi dustintilmektedir. Bu
kapsamda asagidaki oneriler su sekildedir:

e Turizm alanindaki is tatmini ile ilgili tezler igin otel isletmeleri disinda farkli 6rneklem
gruplarinda calismalar yapilabilir.

e Istatminiile ilgili arastirilacak konular olarak dijitallesme, stirdiirtilebilirlik, sosyal sorumluluk,
cevre yaklasimlar1 ve yeni egilimler incelenebilir.

e s tatmini ile ilgili is gorenlerin misafirlerle iletisimini veya tatminin miisteriye yansiyan
boyutunu ilgilendiren miisteri memnuniyeti, duygusal zekd ve kiltiirlerarasi iletisim
konularinda arastirmalar yapilabilir.

e s tatmini tezlerinde nitel ve karma arastirma yontemleri kullanilarak doktora calismalarina
egilim artirilabilir.

e Nitelikli personel isttihdamini kolaylastirarak is goren haklarini gelistiren dogrudan ve dolayli
olarak politikalar (Meslek Yasasi gibi) yapilabilir.
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Abstract

With the development of technology, the decrease in weekly working hours and the increasing
awareness of human beings, the leisure time we can use freely is increasing rapidly. However, as leisure
time increases, the problems of managing it increase. Pioneering studies have preferred to classify the
factors that limit the effective and efficient use of leisure time into certain patterns. However, the
constraints that individuals face in making the best use of their leisure time are too broad and personal
to fit into any mould. Leisure constraints, which may manifest in different ways for different individuals,
may cause problems in the management of leisure time and may also have a negative impact on the
phenomenon of leisure time. From this point, the concept of "unmanageable leisure time" emerges. In
this context, in-depth evaluations were made in order to better define the concept of unmanageable
leisure time, which is one of the important individual and social management problems of our modern
age. The study aims to make a descriptive contribution to the literature and researchers by addressing
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Introduction

The use of experience and time, differentiated from the past to the present, is one of the most striking
trends of the modern world. In early capitalism, industrial workers lived on a 10-12 hours workday, 6
days a week (Thompson 1967). However, in many countries of the world today, working hours are
limited to 8 hours a day, 5 days a week (Castells 1996, 438; Demirel et al., 2021). Rapid developments in
science and technology have had a major impact on changing the foundations of human existence and
have brought about major changes in leisure, which is one of the most important parts of the daily lives
of individuals and societies (Bauman, 2013). Many scientists have observed that productivity has
increased over the last few centuries and have shown that a drastic reduction in working hours,
spending almost all of a day in paid work, is no longer relevant in human life (Krauss, 1971; Crandall,
1980; Kelly. 2009; Giines et al., 2021). For example, in 1965, Fourastic predicted that in the twenty-first
century our working hours would be reduced to 40,000 hours, which would cover only 6 per cent of our
lives. (Fourastic, 1965). To some extent, these scientists were right. The productivity of our modern
world has led to a rapid reduction in working hours, resulting in great prosperity and more leisure time
in many countries around the world (Gratton &Richards, 1996; Veal, 2016). However, as a result of
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modernisation and economic development, as well as an increase in individual prosperity and leisure
time, social life is accelerating and time management is becoming more difficult (Garhammer 1998;
Gleick 1999)

In different studies dealing with the issue of leisure time, it has been clearly seen that the phenomenon
of leisure time is a broad social problem that should be handled carefully and should not be taken lightly
(Krauss, 1971; Weinblatt & Lavon, 1995; Stebbins, 2018; Aksu et al., 2021; Aksu et al., 2022). Perhaps this
is due to the fact that individuals today need to be educated on how to rationally organize and use their
leisure time. Leisure with its roles, tasks and specific functions is beneficial for both adults and children.
Leisure satisfies the individual's practical needs, intellectual needs, creative needs, etc. In fact, what they
do in their leisure time serves to fulfill their desires and personal interests (Csikszentmihalyi, 1990).

It is clear that leisure time has not only "meant different things to different peoples" throughout history,
but has also had different meanings and come to mean different things to different researchers. These
meanings, the definitions that form the starting points, are largely conditioned by the disciplinary
constraints within which individual researchers work. Leisure time, generally referred to as time that
individuals can use as they wish (Goodin et al. 2005), is expected to be a time when we have the least
responsibility and can use it to do what we want. (Aksu & Varol, 2022; Demirel et al., 2022; Varol et al.,
2022). Leisure is an element of freedom or free choice. What we do in our leisure time is characterized
as relatively freely chosen within the constraints of our particular lifestyle, environment, income,
mobility, etc., as opposed to being something we have to do. Paradoxically, however, this freedom of
choice is subordinated to the possible options available to us, resulting in the pressure to manage time,
even in our leisure time (Greene, 1988).

Karakiigiik & Akgiil (2016) emphasizes the importance of managing leisure time by saying "Leisure time
can be likened to a double-edged sword". In general, the concept of leisure time, which can be defined
as the time left over from working life and responsibilities, emphasizes the time outside of work, not
the time that people can use freely. The concept of time, and more specifically the concept of "leisure",
is distinguished by many researchers from time spent working. The characterization of leisure time as
non-work time reveals that the management of leisure time is not in the hands of individuals. The fact
that leisure time consists of non-working time tells us that managing it is not only in the foreground of
individuals' own wishes. The balance in life is directly proportional to the good management of time
periods and the ability to fulfill duties and responsibilities easily. The misuse of leisure time due to
individual, interpersonal and structural reasons has led to the emergence of the concept of unmanaged
leisure time. We can define the concept of unmanaged leisure time as the inability of individuals to plan
their leisure time well for many reasons and as a decision and management problem.

In this study, it is aimed to reveal what are the factors that restrict the leisure time that individuals can
use as they wish with the concept of unmanaged of leisure time and why people cannot plan their
leisure time due to the debatable and changeable nature of these constraints. We also aim to examine
the basic aspects of leisure time and then emphasize the importance of the dimensions of the impact of
unmanaged leisure time on human life. Furthermore, the conceptualization of unmanageable leisure
can enable researchers to expand the literature on leisure studies.

Conceptual Framework
Time

Time, which has played a very important role in human life throughout history, has been defined in
many different ways. This is because time is too relative a concept to be uniformly defined. According
to Augustine, time is subjective and is something that can be measured or an impression that remains
in the mind (Boslough, 1990: 15). According to Aristotle, time is born with movement and is the product
of movement, and Aristotle also defines time as the time spent in various activities (Gershuny, 2000: 4).
According to Newton, "time flows continuously in one direction". According to Einstein, "time is a
dimension that orders events according to their occurrence and gives meaning to events" (Giiglii, 2001).
Although time is considered a subjective concept that cannot be perceived by the senses, time is a
measurable concept that exists in nature and can be perceived by the senses (Giirbtiz & Aydin, 2012: 4).
As a measurable phenomenon, the most important characteristics of time are: It cannot be slowed down,
postponed or accumulated (Karagéz & Cetinkaya, 2019: 1446). Since people have a limited life, they
have to use time effectively. This is where time management comes into play. Giiglii (2001) defines time
management as self-management (Gtiglii, 2001). It consists of controlling the events in which we live
and managing individuals through self-management. The basic idea of time management is to plan each
part of the day better and to enable individuals to act more efficiently (Mancini & Mancini, 2003). Time
management is not about doing things quickly, but it is the most important way for individuals to
improve themselves for their own benefit. Since we cannot intervene in time, time management is the
management of oneself, one's work and other activities.
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Leisure time

In order to grasp and define the term leisure, it is necessary to examine various studies and to know the
deficiencies found in the literature. Definitions of the term leisure is somewhat controversial among
academics due to the fact that leisure is perceived differently by each individual (Kelly, 2009). According
to Thomson (1968), leisure is when work ends and fun begins. Kraus (1971) defined leisure as a concept
that questioned the dependence of leisure activities on work responsibilities. According to Kraus (2011),
leisure is a non-work-related activity or free-to-do activity. According to Kraus (2011), in order to best
understand and define leisure, it is imperative to understand work (McLean & Hurd, 2021). Work is an
activity that requires labour, time and energy and in which individuals are productive (McLean & Hurd,
2011). For example, playing football professionally without remuneration is a physical activity, but the
time and effort involved do not prevent it from being a leisure activity. Some leisure activities may
require a lot of energy and strength, but people still enjoy them. In principle, any activity that involves
voluntary effort and brings pleasure to the individual can meet the requirements of leisure (Kaplan,
1979). According to Kaplan, the word 'enjoyment' can be relative. This is because it can vary from person
to person (Kaplan, 1979). The most important element that should be present in any leisure activity is
that the activity should be freely chosen and the individual should be satisfied with the activity.

Szalai (1973) defines leisure as activities that are not related to an individual's household responsibilities
or work. An example of domestic work is shopping. Szalai argues that grocery shopping as part of
household responsibilities does not have the necessary characteristics of leisure time, on the contrary, it
is an obstacle to the enjoyment of leisure time. This view is also held by some researchers (Cockburn-
Wootten, et al., 2008). In addition, some scholars argue that grocery shopping, as part of household
responsibilities, creates feelings of pleasure and fulfilment for the individual (Backstréom & Johansson,
2006, Williams, et al., 1985; Stone, 1954). Another view is that leisure activities have positive effects on
the physical and psychological well-being of participants (Csikszentmihalyi & Hunter, 2003). According
to these explanations, the best definition of leisure is not the activity, but the level of quality of the
experience (Kelly, 2012). After analysing different scholars' definitions of leisure, an overview should
be provided to help each individual understand leisure in a systems approach. In this case, we can
define leisure as an activity in which voluntary choice is essential, with the pleasure and satisfaction to
be gained through participation.

Heintzman & Mannel (2003) provided an overview of the historical development of leisure concept
(Heintzman & Mannel 2003). Heintzman & Mannel (2003) defined leisure in seven main ways: leisure
as non-work time, leisure as time when the individual does not perform any activity, classical leisure,
leisure as a symbol of social class, leisure as a symbol of a state of mind, feminist leisure and holistic
leisure. Classical Leisure is defined as "a state of being" and "the noblest pursuit in life" (Heintzman &
Mannel 2003). This definition was relevant in ancient Greek societies where philosophers such as Plato
and Aristotle had clear distinctions between leisure, work and entertainment (Gelissen, 2019). In ancient
Greek societies, leisure expressed a focus on spiritual pursuits, but the validity of this focus for
contemporary societies is open to debate (Bahadir, 2016; Gelissen, 2019). Since then, changing social
conditions have led to different definitions of leisure. For example, there are scholars who define leisure
time as free time used outside of work as a result of the changing conditions brought about by the
Industrial Revolution (Shaw, 1986; Kelly, 1978). According to this definition, leisure arose after work
and existential tasks were completed. This concept was concerned only with the quantity of time and
assumed that all freely spent time was leisure time. This assumption also argues that all non-work
activities and environments are fun, but people may not enjoy them (Kelly, 1978). However, these
explanations are insufficient in defining leisure time. Leisure time can be explained not only as an
experience but also as the satisfaction to be obtained from the activities performed (Karakiigtik, 2005;
Roberts, 2006). According to Veal's (1992) view, leisure time is the time that we should feel our feelings
of obligation close to zero, the time that depends on our own judgement, which we will spend according
to our own will or thoughts (Veal, 1992).

Work and Leisure Time

When leisure studies are taken into consideration, work and leisure appear as two critical concepts (De
Grazia, 1962). While work provides us with a material or spiritual gain, leisure time is the space we
reserve for ourselves, where we will be happy as a result of sensory comfort (Kelly & Godbey, 1992).
According to Kelly (2000), work is defined as an activity that requires effort and endurance and is
necessary for people to maintain their lives without distress and not to reduce their living standards.

According to Veblen (1953), work is the productivity obtained as a result of an activity. The term "
productive" refers to the value obtained as a result of an activity (Veblen, 1953). According to this view,
it is possible to say that any activity that produces value can be useful. From this point of view, an
activity such as babysitting is considered work (Kelly & Godbey, 1992). Conversely, leisure can also be
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an activity of choice, on the basis of the satisfaction one derives from participation. (Kaplan, 1979; Kelly,
2000). Leisure is not coerced but voluntary, open, meaningful and satisfying (Kelly, 2012). Ravenscroft
and Gilchrist (2009) define leisure time not as freedom but as time to inspire valuable work. Today, the
distinction between leisure and work time is conceptualized as "non-work time", while work time is
differentiated by the aspect of being paid and demanded by social norms. However, the characteristics
of leisure include perceived freedom, intrinsic motivation, self- actualization, and joy and relaxation
(Schulz & Watkins, 2007). Thus, for example, Kelly's (2009) model of leisure suggests that the extent to
which an action performed in leisure depends on how freely it is done, its voluntary nature and the
extent to which it distracts from daily tasks.

Weiss (2009) argues that some activities cannot be categorised as work or leisure in any way. For
example, volunteering can be seen as a neutral activity between work and leisure. Some leisure activities
can be as physically and psychologically demanding for individuals as work because they require
discipline, but they provide satisfaction (Kelly, 2012). After analysing the basic elements of the two
concepts, we can say that not all work is paid, but work should be productive (Kelly & Godbey, 1992).
Kelly & Godbey (1992) explain that the level of relationship between leisure and work is high and both
are seen as dimensions of life.

The most intriguing question here is whether changes in the spheres of work, consumption and leisure
can be the same for all members of our society. Defining leisure as time away from work can cast a
shadow over the phenomenon of leisure (Stebbins, 2009). Although the average working day is
decreasing, certain groups of people move in different ways. Groups such as those who have more than
one job, those who passively continue their work at weekends or outside working hours, or working
mothers will experience a compression of leisure. In addition, higher-paid workers may prefer longer
working hours, as they receive earnings in return for paid work (Becker 1965). Today, although
individuals' leisure time seems to be increasing, perceived and freely used leisure time is decreasing
(Glorieux, et al. 2010, Goodin et al. 2008).

Unmanageable Leisure Time

For many years, leisure researchers have focused on the potential contributions of the leisure activities
that individuals engage in during their leisure time. By its very nature, leisure is time that individuals
can use as they wish, without any responsibilities, and the activities undertaken in leisure provide
individuals with physical, mental and social benefits, as well as outputs such as adventure and social
life. For this reason, if it is not managed and planned, it can lead individuals to a-typical behaviors,
technology addiction, and physiological and psychological dangers (Jamir et al., 2019).

A concise, measurable definition of unmanaged leisure is very difficult because in any case of
unmanaged leisure there are a large number and group of parameters that negatively affect leisure
(Demirel & Harmandar, 2009). Similar to many management problems, the conditions of leisure
management can vary according to personal perspectives, understandings and values (Torkildsen,
2005). Before defining the concept of unmanageable leisure time, it is necessary to explain the constraints
to the management of leisure time.

Early research into the factors that limit participation in leisure activities conceptualised these
limitations as 'insurmountable barriers' (Jackson, et al., 1993). It is argued that this definition refers to
the inability of an individual to participate in a leisure activity as a result of an obstacle. (Jackson, et al.,
1993). Research in this area has now begun to examine, in a meaningful and non-generalizable way, the
factors that reduce the relationship between a leisure activity and the likelihood that individual will
participate in it (James, 2000). The term "constraints" encompasses a broader understanding of people's
leisure choices in that "leisure participation does not depend on the absence of constraints, but rather
on the inability of individuals to choose leisure activities as they wish" (Jackson, et al., 1993). More
specifically, constraints can be explained as "factors that can prevent, reduce, modify participation or
negatively affect the quality or enjoyment of leisure activities" (Shaw, 1999). Furthermore, Jackson and
Scott (1999) defined leisure time constraints as factors that "limit people's participation in leisure
activities, people's use of leisure services or people's enjoyment of available activities".

Crawford & Godbey (1987) First, a model of leisure constraints is put forward that includes three types
of constraints: intrinsic, interpersonal and structural (Hudson et al. Gilbert, 2000; Nyaupane &
Andereck, 2008). Later, in 1991, Jackson et al. suggested that the three types of constraints are
hierarchical in order of importance and that participants in leisure activities need to overcome each
successive level of constraints (Crawford et al., 1991).

The first type is intrinsic constraints, which are individual characteristics that influence leisure
preferences (Walker, 2007). The Second type interpersonal constraints include factors such as shyness
and anxiety within an individual, as well as their ability to be social and communicate with their
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environment. Such constraints can also be described as social constraints (Walker, 2007). The final
constraint is structural, involving factors such as time and money, which arise after leisure preferences
have been formed but before leisure participation takes place. (Jackson, 2007).

However, leisure constraints alone cannot be expected to explain the concept of unmanaged leisure.
This is because the leisure constraints model cannot explain individuals' motivation, their perception of
boredom, whether they are educated about leisure and, most importantly, even the activities that
individuals prefer to do in their leisure time can prevent the efficient use of available leisure time.

Leisure and education, two important phenomena of human life, are interrelated with various
differences and meanings. What these two important phenomena have in common is their numerous
contributions to human life and development (Sivan, 2007:51). This strong connection between
education and leisure leads to the emergence of leisure education. Although there is no specific
definition for the concept of leisure education, in general terms it is the acquisition of knowledge and
equipment about how individuals can make their knowledge, skills and abilities correct and valuable
by being aware of the importance of how to use their leisure time (Sivan, 2007: 52). In short, leisure
education is education for the 'rational and productive use' of individuals' leisure time (Stebbins 1999).
Leisure education is education that helps individuals to improve and develop themselves in the use of
their leisure time and to reveal their creativity individually or socially (Mundy & Odum, 1979). The
efficient use of leisure time for the development and improvement of individuals and societies is the
primary purpose of leisure education. Leisure activities are private evaluations of individuals and
depend on their age, gender, income, interests and motivation. In this case, taking into account these
characteristics, which we can increasingly increase, answering the question "how to make the best use
of leisure time" is the most important task of leisure education (Kleiber & Linde, 2014).Educational
programmers for making the best use of leisure time should be understood not only as the information
on the right and wrong use of leisure time provided in the national curriculum in schools, but also as
the information provided through special educational practices, various private or state-sponsored
sports and hobby courses, leisure centres (gyms, play centres) (Pesavento, 2002).

Crandall (1980) defined leisure motivation as an internal process that leads individuals to participate in
leisure activities in response to their leisure needs, and explained it as the satisfaction of an individual's
leisure needs through leisure activities. Tsai and Kuo (2016) defined leisure motivation as an intrinsic
process that encourages active and sustained participation in leisure activities for happiness and health
and directs these activities towards specific goals related to intellectual, social, competence-mastery and
stimulus-avoidance constructs. I In Wu's (2009) study on the relationships between leisure constraints,
leisure motivation and leisure satisfaction, the leisure motivation scale includes the constructs of
'intellectual motive', 'social motive', 'mastery motive' and 'stimulus avoidance motive'. Looking at the
explanations and definitions, it is can be seen that there is a strong link between leisure motivation and
leisure constraints.

Many people are aware of the positive effects of active leisure activities, but still prefer to spend their
leisure time in passive leisure activities. Individual factors such as psychological state and personality
traits of individuals, intellectual development, establishment of interpersonal relationships, respect,
achievement, mastery, challenge and competition goals directly affect leisure interests and leisure
orientations (Wu's 2009). Chang & Chen (2013) found that leisure motivation, leisure constraints, leisure
motivations such as achievement and interaction with others are related to intrinsic leisure constraints.
Iannotti et al. (2012) proved that motivation has an impact on the planned management of leisure time
and that motivation is at the forefront of outdoor recreation activity preferences. Liang (2017) found that
leisure management has a significant effect on motivation, leisure constraints and leisure satisfaction
among basketball players. Aaltonen S. et al. (2014) has revealed in a study he conducted a relationship
between regular and planned physical leisure activities and intrinsic motivation.

Like education and motivation, internet, smartphone and social media addiction can prevent people
from managing their leisure time and using it productively. The use of the use of social media, mobile
phones and the internet in various ways can create barriers for to participate in active leisure activities
that would enable them to benefit more physically, mentally and psychologically, even though they are
leisure activities (Bryce, 2001). However, regardless of the positive or negative consequences, the strong
link between leisure time and internet and mobile phone use is well known. First of all, mobile phones
are now an integral part of many leisure activities. Second, with the internet, being constantly online is
increasingly becoming a leisure activity (O'Lea, 2011). Thirdly, it is much easier for individuals to turn
to their mobile phones in their leisure time as they do not have any leisure time management awareness
(Lepp et al., 2014, Shine & Beak, 2013). Although the use of mobile phones, the internet and social media
as a leisure activity to easily and simply escape from stress and boredom has become quite widespread,
this use is usually passive, relatively nonchallenging and low-skilled leisure activities (Lepp, et al., 2015).
Such activities are unlikely to create a sense of competence, and it is likely that individuals will not
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develop themselves and may experience negative consequences in long-term use (Poser, 2011). In their
study, Wei et al. (2015)-concluded that individuals who use mobile phones only to escape boredom and
stress, without planning their leisure time, show negative emotions associated with mobile phone use.
On the other hand, individuals who planned their leisure time with active recreational activities were
found to be happy (Wei et al., 2015).

When we look at the literature on the inability to manage leisure time, it is seen that it is possible to
encounter many negative situations as a result of individuals not planning their leisure time correctly
and not spending it efficiently. In 1919, Sandor Ferenczi described in his classic "Sunday Neuroses" the
phenomenon of people experiencing anxiety and stress on Sundays (Raluca, 2016). Aronsson and
Gustafsson (2005) found in their study that only 15% of people felt subjectively well after a vacation. In
addition, a study of 1530 Dutch workers revealed that the rate of physical illnesses or psychological
disorders such as fatigue, reluctance and stress that may cause discomfort on weekends or holidays was
3.2% for men and 2.7% for women (Nawijn, et al., 2010). Van der Palen et al. in another study (1995)
emphasized discomforts such as fatigue that occur at the beginning of vacation or on weekends (Van
der Palen, et al., 1995).

Although it cannot be said that all negative outcomes are due to the inability to manage leisure time, it
can be explained that being unplanned, unprogrammed and far from management consciousness brings
individuals closer to anxiety and stress. Vingerhoets et al. (2002) investigated people getting sick,
especially on weekends or holidays, and introduced the concept of 'leisure sickness'. Leisure sickness is
not a defined illness, but so far it has mostly been studied with a focus on reluctance.

In addition to medical reasons and accidents, it can be assumed that the reasons affecting people's health
are due to poor management of leisure time, for example due to problems in the transition from work
to leisure mode or from leisure mode to work mode. In relation to these disorders, factors such as
responsibility, need for control, guilt and anxiety, together with high stress at work, can be cited as
examples (Suls & Rittenhouse, 1990). If we try to make sense of these dysfunctions with Kelly’s (2009)
leisure model, which associates them with a purely intrinsically motivated choice of activity, we can see
that personality traits and stress levels arise as a result of people’s inability to manage their leisure time,
and therefore distraction from the possible benefits of leisure time. Martin (1964) addressed the problem
of people getting sick in their leisure time, referring to the problem of defining leisure as defined by
Ferenczi (1950). According to Martin (1964), the cause of discomfort or anxiety is not leisure time, but
the way people manage their leisure time. Ferenczi (1950) sees the weekly holiday as an obstacle to
freedom (Raluca, 2016). Frankl (1959) argues that the cause of illness and stress during the days of leave
is boredom and feelings of meaninglessness. According to Martin (1964), healthy adaptation to leisure
time depends on academic, psychological, emotional, and spiritual situations. In another study, Kubey
& Csikszentmihalyi (1990, 2002) found that the longer people watch television, the more guilt, regret
and dissatisfaction they feel. Two different studies with similar results show that mobile phone use
during leisure time reduces boredom, but there is a positive relationship between mobile phone use and
measures of anxiety, depression and other measures of boredom (Beranuy, et al., 2009; Harwood, et al.,
2014). In their study, Lepp, et al. (2016) found that some of the people who were interested in their
mobile phones for a long time during their leisure time felt as if they were cursed, they could not stop
themselves from using their mobile phones, they hated this situation and even described themselves as
sick, and they showed that the inability to manage leisure time confronts individuals with very serious
consequences.

Conclusion and Recommendations

There is a strong link between the behavior of individuals in the management of their leisure time and
their lifestyles, attitudes, interests and outlook on life. It is possible to make this important interpretation
by examining individuals' perceptions of the unmanageability of leisure time and by reviewing the
literature on unmanageable leisure time. Firstly, studies of individuals' perceptions of leisure are more
concerned with categorizing the factors that hinder leisure management than with examining the
perceptions themselves and their potential to explain differences in behavior. In other words, in the
studies analyzing the factors that hinder the management of this leisure time, certain patterns are
created by the researchers. However, it is not only barriers to leisure that are behind the failure to
manage leisure. Therefore, the extracted factors may reflect more than the researcher's perceptual
construct of the respondent. The factors that prevent individuals from managing their leisure time
should not only be seen as barriers to leisure. It is important to identify and show why they cannot use
their leisure time more efficiently. This is why the concept of unmanaged leisure is important.

The main objective of the study is the introduction of the concept of unmanaged leisure time. The second
purpose is that leisure time is also defined as non-work time and as a result of the work-leisure paradox,
it casts a shadow over the concept of leisure time. It is thought that this concept of non-work time used
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in defining leisure time may create different connotations on individuals and this situation may create
psychological barriers. It is also to provide an insight into how leisure and variable leisure constraints
can be understood.

With this insight, it is important to acknowledge the complexity of the relationships between not only
structural factors but also intrinsic and psychological factors. Leisure education, leisure motivation, the
extent to which the activities that individuals frequently prefer in their leisure time are beneficial to the
individual, and individuals' lack of awareness of their leisure time are very complex and interrelated
phenomena that make leisure time unmanageable.

Our study introduces the concept of unmanaged leisure time as a new structure, with the idea that the
quantity and quality of leisure time may not be increasing at the same time, and that this leisure time,
which all individuals in modern societies have and which is increasing in quantity every day, may not
be used in a meaningful and beneficial way due to many constraints.

Many theorists point out that the leisure time of the individual is increasing today. In many parts of the
world, we often come across examples where the weekly working day has been reduced to 4 days.
However, this is useless if leisure time is not managed. Future researchers should first analyses in detail
the literature on leisure education, leisure psychology and leisure motivation. It is clear that the threat
to those who spend their leisure time without knowing how to manage it, due to problems such as lack
of education, lack of motivation and technological addiction, is directly proportional to the increase in
leisure time. There is a need for studies in the literature that highlight the problems caused by the
increase in leisure time.

Setting personal and professional priorities and making arrangements accordingly is the key to
managing time and ourselves. Identifying individual characteristics and priorities is at the heart of
managing or planning our time and our lives. To manage leisure time, we need to recognise our leisure
time and plan how to make the best use of it. Firstly, we need to set realistic goals, identify our own
motivators and make the most efficient use of technology. We need to remember that time is the greatest
and most irreversible gift we have been given.

Many theorists point out that the leisure time of the individual is increasing today. In many parts of the
world, we often come across examples where the weekly working day has been reduced to 4 days.
However, this is useless if leisure time is not managed. Future researchers should first analyses in detail
the literature on leisure education, leisure psychology and leisure motivation. It is clear that the threat
to those who spend their leisure time without knowing how to manage it, due to problems such as lack
of education, lack of motivation and technological addiction, is directly proportional to the increase in
leisure time. There is a need for studies in the literature that highlight the problems caused by the
increase in leisure time.

Unmanageable leisure is an important issue that individuals face in their daily lives and various
strategies need to be developed to deal with it. The conceptual perspective presented in this paper helps
us to understand the origins and causes of unmanaged leisure. However, it is important that future
research in this area examines in more detail the practical applications and the ways in which
individuals cope with this situation. These methods can be developed by encouraging collaboration
between researchers from psychology, education, sociology and other related disciplines. Using
different research methods to understand the concept of unmanaged leisure time, a combination of
quantitative and qualitative research methods can be used to examine the issue from different angles
and gain a more comprehensive perspective. Furthermore, awareness-raising campaigns and
counseling services for individuals can also help them cope with unmanageable leisure time. Future
research based on these suggestions may contribute to individuals living more balanced and satisfying
lives.
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Turizm ve Teknoloji Iliskisi: Uluslararas1 Turizm Dergilerindeki
Makalelere Yonelik Bibliyometrik Bir Degerlendirme

The Relationship Between Tourism and Technology: A Bibliometric Evaluation
of Articles in International Tourism Journals

Mahmut USTUNER! ' Sebahattin Emre DILEK?

Oz

Teknoloji, her alanda toplumsal degisimin ve dénitisiimiin bir faktorii olarak énem arz etmekte ve
gelisen teknolojik uygulamalar her sektorii etkisi altina almaktadir. Bu dogrultuda yasanan teknolojik
gelismeler turizm sektoriinii de etkileyerek, biiyiik veri analizi, yapay zeka, mobil uygulamalar,
artirilmis gergeklik (AR), sanal gergeklik (VR), nesnelerin interneti ve metaverse gibi bir dizi yenilik ve
firsat1 beraberinde getirmistir. Bu ¢alismanin amaci, son zamanlarda kullanimi giderek yayginlasan
“yapay zeka”, “artirilmis gerceklik” ve “metaverse” gibi teknolojileri konu alan uluslararasi turizm
dergilerini inceleyerek mevcut ¢alismalarin analiz edilmesi ve literature sunulmasidir. Bu dogrultuda
web of science veri tabaninda SSCI kategorisindeki uluslararas: dergilerde gelismis arama yapilarak
tarih araligr 2009-2023 olarak smirlandirilmis, “yapay zeka”, “artirilmis gerceklik” ve “metaverse”
kavramlari anahtar kelimeler boliimiinde taratilmistir. Bu dogrultuda, Ingilizce dilinde yazilmus,
erisime acik, 128’1 yapay zeka, 61’1 artirilmis gerceklik, 25'i metaverse olmak iizere toplam 214 makaleye
ulasilmus, veriler bibliyometrik analiz ile incelenmistir. S6z konusu makaleler; makalenin yili, dergilere
gore dagilim, konu, yéntem olarak toplam dort baslik altinda incelenmistir. Bu baglamda ilk calismanin
2011 yilinda yapay zeka ile ilgili yapildigy, artirilmis gerceklik ile ilgili olarak ilk ¢alismanin 2015 yilinda
yapildig1 ve metaverse teknolojisi ise oldukga yeni bir kavram oldugundan ilk ¢alismanin 2022 yilinda
yayimlandigt goriilmistiir. Bununla birlikte en fazla calismanin yapay zeka konusunda oldugu,
calismalarda nitel ve nicel yontemin hemen hemen esit diizeyde kullanildig1 ve en ¢ok ¢alismanin ise
International Journal of Contemporary Hospitality Management dergisinde yayimlandig1 sonucuna
ulasilmistir.

Anahtar Kelimeler: Yapay Zeka, Artirilmis Gergeklik, Metaverse, Bibliyometrik Analiz
JEL Kodlari: N7, L83

Abstract

Developments in the technological field have also affected the tourism sector and brought with them a
number of innovations and opportunities such as big data analysis, artificial intelligence, mobile
applications, augmented reality (AR), virtual reality (VR), internet of things and metaverse. The aim of
this study is to analyze existing studies and present them to the literature by examining international
tourism magazines on technologies such as "artificial intelligence", "augmented reality" and "metaverse",
which have become increasingly common lately. In this regard, an advanced search was made in the
international journals in the SSCI category in the web of science database, the date range was limited to
2009-2023, and the concepts of "artificial intelligence", "augmented reality" and "metaverse" were
scanned in the keywords section. In this regard, a total of 214 articles written in English, open to access,
including 128 on artificial intelligence, 61 on augmented reality, and 25 on metaverse were accessed, and
the data were examined with bibliometric analysis. The articles in question are; It was examined under
four headings: year of the article, distribution according to journals, subject and method. In this context,
it was seen that the first study was conducted on artificial intelligence in 2011, the first study on
augmented reality was conducted in 2015, and since metaverse technology is a fairly new concept, the
first study was published in 2022. However, it was concluded that the most studies were on artificial
intelligence, qualitative and quantitative methods were used almost equally in the studies, and the most
studies were published in the International Journal of Contemporary Hospitality Management.
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Giris

Turizm ve teknoloji arasindaki iligki, turizm sektoriiniin dijitallesmesi ve teknolojik gelismelerin turizm
deneyimini nasil etkiledigi konusunda onemli bir role sahiptir (Cai, Richter ve McKenna, 2019).
Teknolojinin turizm sektortindeki en belirgin etkilerinden biri, seyahat rezervasyonlarmin ve satis
islemlerinin gevrimici olarak gerceklestirilebilmesidir. Insanlar artik otelleri, ucak biletlerini ve tur
paketlerini internet tizerinden kolayca rezerve edebilmektedirler. Bununla birlikte, turistler, seyahat
planlarmi  olusturmak, rezervasyon yapmak ve seyahat sirasinda bilgi almak igin mobil
uygulamalardan faydalanmaktadir (Stankov ve Gretzel, 2020). Otel rezervasyonlari, harita ve
navigasyon hizmetleri, yerel restoran Onerileri gibi bircok ozellik, mobil uygulamalar aracilifiyla
sunulmaktadir. Bir diger teknolojik gelisme sanal gerceklik (VR) ve artirilmis gergeklik (AR)
uygulamalaridir. Bu uygulamalar ziyaretcilere destinasyonlar1 daha 6nce hi¢ olmadig1 kadar etkilesimli
bir sekilde deneyimleme firsati sunar. Ayrica sanal turlar aracilifiyla destinasyonlar: kesfetmek veya
tarihi yerleri sanal olarak ziyaret etmek gibi deneyimlere katilabilirler. Turizm ve teknoloji arasindaki
iligkinin yogun oldugu diger bir alan da nesnelerin internetidir (IoT). Ozellikle konaklama
isletmelerinde ve destinasyonlarda kullanilarak konfor ve giivenlik saglamaktadir. Ornegin akilli
oteller, misafirlerin konaklama stiresince tercihlerini ve ihtiyaclarmi daha iyi anlamak i¢in sensorlerini
kullanabilmektedirler. Buna bagli olarak yapay zeka (Al) kullanimi da, turizm sektoriinde
kisisellestirilmis hizmetleri artirmak, miisteri taleplerini anlamak ve seyahat deneyimini gelistirmek
icin kullanilmaktadir. Chatbotlar, muisteri hizmetleri ve rehberlik konusunda kullanilan yapay zeka
uygulamalarina ornek olarak gosterilebilir. Yine alanyazinda yapilan calismalara bakildiginda
metaverse ile turizm arasindaki iligki dikkati cekmektedir. Metaverse, sanal ve gercek diinyalarm
birlesimini ifade eden, genellikle ti¢ boyutlu (3D) sanal diinyalar igeren bir kavramdir. Turizm sektorii,
metaverse konseptinden 6nemli dlgiide etkilenebilmekte ve bu etkilesim birgok farkli sekilde ortaya
¢ikabilmektedir. Sanal turizm, etkilesimli turizm deneyimleri, sanal eglence, sanal konaklama deneyimi
gibi metaverse diinyasi icerisinde turizm ile ilgili karsilasilan pek ¢cok 6rnek bulunmaktadir. Turizm ve
teknoloji arasindaki bu iliski, seyahat endiistrisinin daha verimli, erisilebilir ve yenilikci hale gelmesine
katkida bulunmaktadir. Ancak, aynm1 zamanda gizlilik ve gitivenlik gibi yeni sorunlari da ortaya
cikarmaktadir, bu nedenle s6z konusu teknolojilerin etkin bir sekilde yonetilebilmesi 6nem
tasimaktadir. Bu baglamda alanyazinda yapilmis calismalara odaklanarak hangi teknolojilere yonelik
ne tiir arastirmalarmn yapildigin belirlemek, bagka bir ifadeyle alan yazinin fotografin1 cekmek mevcut
durumu anlayabilmek admna énemlidir. Bu calismada yapay zeka, artirilmis gerceklik ve metaverse ile
ilgili SSCI kapsamindaki turizm dergilerinde yayimlanan calismalar bibliyometrik analiz yontemi ile
irdelenmektedir. Boylelikle 6zellikle ulusal alanyazina katki saglayabilmek amaclanmaktadir. Hem
¢alismanin cergevesini smirlandirmak hem de SSCI'de yer alan turizm dergilerinde turizm-teknoloji
iliskisini dair daha fazla yayin yapildig: bilgisinden hareketle ESCI, AH&CI, SCI ve SCI-Expanded
kapsamindaki dergiler analizlere dahil edilmemistir. Bu durum arastirmanin bir smirhiligi olarak
degerlendirilebilir.

Kavramsal Cerceve
Turizm ve Teknoloji iliskisi

Teknoloji, glintimiiz diinyasinda pek ¢ok sektorii dontistiiren ve sekillendiren temel bir faktordiir.
Turizm sektorii de her zaman bu dontistiimden etkilenen 6nemli alanlardan biri olmustur. Birinci Sanayi
Devrimi (enduistri 1.0), 18. Yiizyillda buhar makinelerinin imalat ve tasimacilikta kullanilmasi
makinelesmenin baslangici olmustur (Keskinkili¢ ve Kuk, 2023). Buhar makinelerinin fabrikalarda
kullanmasiyla geleneksel el isciligi yontemleriyle yapilan bircok is, makinalar aracilifiyla seri tiretim
yontemleriyle gerceklestirilmistir (Pilevari, 2020: 47). Endistri devrimi, tekstil tiretimi, demir end{istrisi,
kimya, ¢imento, gaz aydinlatmasi, cam imalati, tarim, kagit makineleri, ulasim ve madencilik gibi
sektorlerin ilerlemesini saglamustir (Vinitha, 2020:2). Teknoloji alanindaki gelismeler, insanlarm bos
zamanlarinin artmasina, niifus artisina, kentlesmeye, ticretli tatil imkanlarina ve seyahat giivenligine
katkida bulunarak toplumsal alanda bir dizi gelismeye neden olmustur (Késeoglu, 2019: 10). Sanayi
Devrimi'nin bir sonucu olarak 1830'larda buharli gemilerin kullanilmaya baslanmasi ve demiryolu
ulagmminin gelismesi, eglence amagh gezilerin toplum arasinda yaygmlasmasim kolaylastirmistir
(Budak, 2000: 10).

Ikinci Sanayi Devrimi (Endiistri 2.0) elektrik, gelik ve montaj hatlar1 gibi nemli teknolojik ilerlemeleri
beraberinde getirerek endiistriyel tiretkenligi 6nemli dlctide artirmis ve daha ileri gelismeler igin zemin
hazirlamistir (Ciulli, 2019). Tkinci sanayi devrimi, teknoloji ve verimlilikte biiytik bir rol oynayarak
tiretim modellerini ve unsurlarini da etkilemistir (Koca, 2020: 6). Bu donemde elektrik teknolojisinin
gelismesi ve kullanilmasi, demir-gelik {iretiminin artmasi, telgraf ve telefon gibi iletisim araglarimin icat
edilmesi ve iyilestirilmesi, buhar giictinden sonra elektrigin kullanilmaya baglanmasi, seri {iretime
gecilmesi sanayi {iretiminin artmasina ve ekonomik biiytimeye yol agcmistir (Madsen vd., 2010).
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Ugtincii sanayi devrimi, 20. ytizyilin ilk yarisinda baglayan Ikinci Diinya Savasi'min etkisiyle teknolojik
alandaki gelismelerin diger donemlere gore daha yavas ilerlemesine neden olmustur. Savagin 1945
yilinda sona ermesi ve 1950'li yillarda teknoloji ve dijitallesmenin ilerlemesiyle Ugtincii Sanayi
Devrimi'nin temelleri atilmaya baslanmustir (Akbaba, 2018: 7). Yar: iletkenler, 19601arin ana
bilgisayarlari, 1970'lerden 1980'ere kisisel bilgisayarlar ve 1990'larda internetin katalizorii olarak
gelistigi icin genellikle "Bilgisayar Devrimi" veya "Dijital Devrim" olarak adlandirilir (Ocal ve Altintas,
2018).

Bu donemde otomasyon sistemlerinin ve yazilim sektoriiniin gelismesiyle lazer, fiber optik, mikro
elektronik ve bilgisayar teknolojileri alanlarindaki gelismeler tiretimi tist seviyelere ¢ikarmis (Pamuk ve
Soysal, 2018: 3), analogdan dijitale gegis gibi teknolojik yenilikler yasanmus (Yin vd., 2018: 2), yazilim,
ag teknolojileri, servis saglayicilar ve tarayicilarin gelismesiyle internet igin gerekli olan teknolojik alt
yap1 olusturulmustur. Timothy John Berners-Lee, 1989 da (www) olarak da tanimlanan bilgi paylasim
sitesini kurmus ve 1990 yilinda ilk web tarayicist yazilimini gelistirmistir (Ercan, 2021: 18-19). Ayrica
1990'1arin ikinci yarisinda Amazon ve e-Bay gibi aligveris sitelerinin kurulmasi, alic1 ve saticilarm
herhangi bir arac1 olmadan online ortamda bulusmasin saglayarak alisveris yapma imkani sunmus ve
e-ticaret kavramuni ortaya cikarmustir (Bolat, 2019: 16). 1996 yilinda Amsterdam'da kurulan
Booking.com, Hollanda’da kiigiik bir girisimken simdi diinyanin en biiyiik seyahat ve e-ticaret
sirketlerinden biri haline gelmistir (Booking.com).

Dordiincti Sanayi Devrimi olarak da adlandirilan Endiistri 4.0, ilk kez 2011 yilinda Almanya'daki
Hannover fuarinda ortaya ¢ikmis ve 2013 yilinda "Endiistri 4.0 Manifestosu" ile kiiresel olarak
duyurulmustur. Geleneksel endiistrinin saglam ytnlerini gelismis internet, bilgi ve iletisim teknolojileri
ile biittinlestiren bir stireg olarak nitelendirilmektedir (Sekkeli ve Bakan, 2018: 20).

Yapay Zeka (AI), Nesnelerin Interneti (IoT), Buytik Veri Analitigi, Robotik, Bulut Bilisim, Siber-Fiziksel
Sistemler (CPS), Katmanli Uretim (3D Baski), Artirllmis Gergeklik (AR) ve Sanal Gergeklik (VR) gibi
teknolojiler Endiistri 4.0'in temel teknolojileri arasinda yer almaktadir (Santhi ve Muthuswamy, 2023).
Bu teknolojiler, tiretim stireclerini daha verimli, esnek ve rekabetci hale getirerek sektordeki geleneksel
uygulamalardan daha farkli bir yaklasim sunmaktadir (Sagbas ve Ozdil, 2022). Uretimde aktif rol
oynayan robotlar, isbirligi ve koordinasyon yapan makineler, kendi kendine karar veren sistemler,
otonom problem c¢oziiciiler ve 6grenen makineler Endiistri 4.0 cagmin iiretim stirecine hakim
olmaktadir (Oztemel ve Giirsev, 2020: 127).

Verimliligin artmasiyla birlikte tiiketicilerin kisisellestirilmis ihtiyaclarini karsilayabilecek daha hizli ve
ucuz tretim daha kolay hale gelmistir. Bu dénemde kullanilan en 6nemli kavramlardan biri de
"Nesnelerin Interneti" kavramidir. Bu kavram, dijital bir aga ve internet baglantisna sahip olan
nesnelerin sanal bir kimlik kazanarak fiziksel ve sosyal baglamlarda cevreleriyle iletisim
kurabilmelerini ifade etmektedir (Davutoglu, Akgiil, Yildiz, 2017). Makineler internet ve sanal aglar
tizerinden iletisim kurmakta, komut ve kodlama sistemleri aracihgiyla insanlardan bagimsiz olarak
calismaktadir. Bu stirecin temel 6zelligi, insan miidahalesi olmadan kendi kendini yonetebilen akilli
cihazlarin ve robotlarm hakim oldugu bir sistemin kurulabilmesidir.

Yapay Zeka-Artirilmis Gergeklik-Metaverse Teknolojileri ve Turizm
Yapay Zeka

Yapay zeka, bilgisayarlar ve bilisim araclar1 aracihigiyla insan zekasina 6zgii algillama, dgrenme,
diistinme, iletisim kurma ve karar verme becerilerini taklit eden dijital bir teknolojidir (Say, 2018). Baska
bir ifadeyle yapay zeka, programlama dilleri aracilifiyla, insana atfedilen diisiinsel becerilerin sanal
ortamlarda daha etkili sekilde gerceklestirilmesi girisimidir (Kutlusoy, 2019). Yapay zeka, etkin bir
iletisim saglayan “Dogal Dil Isleme Yetenegi”, bilinenleri ve duyulanlar1 depolayan “Bilgi Gosterimi
Sunumu Yetenegi”, sorulari cevaplayan, bilgileri isleyen ve yeni sonuclar cikaran “Otomatik
Muhakeme Yetenegi”, yeni kosullara uyum saglayarak kaliplari tespit ve tahmin eden “Makine
Ogrenimi Yetenegi” gibi yeteneklere sahip bir sistemdir (Kiigtiker, 2023: 877). Yapay zeka sistemleri,
karar verme siirecinde insan zekasi gibi hareket edebilmek icin biiyiik veri tabanlarindaki verileri
isleyebilen ve kararlar alabilen yazilimlar1 icermektedir. Bu sistemler, genellikle makine 6grenimi ve

derin 6grenme gibi teknikler kullanilarak gelistirilmektedir (Shukla, Shubhendu ve Vijay, 2013).

Yapay zeka zamanla, biiyiik miktarda veri tizerinde bagimsiz olarak hareket etme yetenegine ulasmus,
gecmis deneyimleri ve hafizalar1 kullanarak daha iyi kararlar alabilen sistemler haline gelmistir.
(Bulchand ve Gidumal, 2022). Bu sistemler ayn1 zamanda farkli teknolojilerden yararlanarak yorum
yapabilme, problem ¢ozebilme; yapay sinir aglar1 ile 6grenebilme, genetik algoritmalar ile karmagik
problemleri ¢6zebilme, bulanik tnermeler mantig ile kelimeleri anlayabilme, dogal dil isleme ile
metinleri okuyabilme ve anlamlandirabilme gibi islemleri yerine getirebilmektedir (Oztemel, 2020: 81).
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Geligmis teknolojilerle biitiinlesen yapay zeka sistemlerinde, “Makine Ogrenimi (Machine Learning)”,
Derin Ogrenme (Deep Learning)”, “Noral Aglar (Neural Networks)”, “Nesnelerin Interneti (IoT)
“Robotik”, “Otomasyon” ve “Biiytik Veri (Big Data)” gibi terimler kullanilmaktadir. Bu terimler, yapay
zeka teknolojisinin farkl1 yonlerini ve uygulama alanlarini ifade etmek icin kullanilir ve birbirleriyle sik
sik iligkilendirilir. Bircok yapay zeka projesi, bu teknolojilerin birlestirilmesiyle gerceklesmektedir.
(Mustak vd., 2021).

”
7

Yapay zeka, saglik hizmetleri, egitim, finansal hizmetler, ulasim, lojistik, medya, eglence, giivenlik ve
savunma gibi bircok sektérde uygulanmaktadir. Turizm sektorii de yapay zeka teknolojilerine kisa
stirede uyum saglayan sektorler arasindadir (Huang vd., 2021). Yapay zeka teknolojilerinin konaklama
isletmelerinde, yiyecek ve icecek isletmelerinde, seyahat isletmelerinde, ulastirma isletmelerinde ve
miizelerde sik¢a kullanildig1 goriilmektedir. Yapay zeka teknolojisini kullanan otel isletmelerinde
robotik resepsiyon gorevlileri, bagaj tasiyicilar, temizlik robotlar1 gibi dogrudan hizmet sunan ya da
mevcut personele destek saglayan robotlar bulunmaktadir (Ibis, 2019). Robotlarin ve yapay zeka
araclarmin kullanildig: diger bir alan ise yiyecek-icecek isletmelerinin mutfak boliimleridir. Kullanilan
bu teknolojiler isletmenin cekiciligini artirmakta, is giicii ve alan tasarrufu gibi avantajlar saglamaktadir
(Bozkurt Uzan ve Sevimli, 2020). Ayrica rakiplere kars: rekabet {isttinliigii elde edebilmek, maliyetleri
diistirebilmek, zamandan tasarruf saglayabilmek ve gekici unsurlar olusturabilmek igin yapay zeka
uygulamalarini kullanmanin turizm isletmeleri agisindan biiytik 6nem arz ettigi diistintilmektedir (ibis,
2019).

Turizm isletmeleri ¢ok fazla segenek karsisinda kararsiz kalan tiiketicilere gezilecek yerler, restoranlar,
etkinlikler ve diger deneyimler icin yapay zeka algoritmalarimi kullanarak kisisellestirilmis seyahat
onerileri sunabilmektedir (Kumar, Rajan, Venkatesan ve Lecinski, 2019). Ayn1 zamanda, musteri
memnuniyeti, miisteri sadakati, maliyetlerin azaltilmasi, karliligin ytikselmesi, yiiksek verimlilik yapay
zekanin katkilar1 sayesinde daha miimkiin hale gelmektedir (Gtilsen, 2019).

Yapay zeka ve robotik entegrasyonu, hizmet robotlarinin turizm sirketleri tarafindan kullanilmasim
saglayarak operasyonel verimliligi artirmakta ve miisteri hizmetlerini iyilestirmektedir (Ivanov, 2019).
Ayrica, Yapay zeka teknolojileri, stirdiiriilebilirlik cabalarmi desteklemek igin sorumlu seyahat
davranisini tesvik ederken turizm tirtin ve hizmetlerini de desteklemektedir (Tussyadiah ve Miller,
2019). Kumar vd., (2023) ozellikle robotik teknolojisi ve yapay zekanin entegrasyonuna odaklanarak
teknolojik gelismelerin turizm sektdriindeki etkisini arastirdigt calismada, robotik ve yapay zeka
teknolojisinin turizm endiistrisine entegrasyonunun hizmetleri iyilestirebilecegini, deneyimleri
kisisellestirebilecegini ve siiregleri kolaylastirabilecegini, bununla birlikte deneyimsel turizmde insani
boyutun korunmasinin énemini vurgulamaktadir.

Xie ve He (2022), biiytik veri ve yapay zekaya dayali mobil bilgi sistemlerinin kirsal turizm
pazarlamasia etkilerini degerlendirdigi calismada, yapay zeka teknolojilerinde, oriintiileri, iliskileri,
anlamli bilgileri kesfedebilmek ve bilgiye dayali kararlar alabilmek icin biiytik veri havuzlarmnin
kullanildigini, elde edilen verilerin 6zellikle kirsal turizmi tercih eden turistlerin deneyimlerini
gelistirmek ve pazarlama stratejilerini iyilestirmek icin gerekli oldugunu belirtmistir. Kemer ve Tyagi
(2023), turizm pazarlamasmda yapay zeka teknolojilerinin kullanimini aragtirdiklar: calismada, yapay
zeka uygulamalarimin turistler icin kisisellestirilmis firsatlar sunarak seyahat kararlarim etkiledigini,
isletme maliyetlerini azaltarak rekabet avantaji sagladigini vurgulamustir.

Dangwai vd., (2023) turizm sektoriinde yapay zeka teknolojileri ile insan duygu ve diisiinceleri
arasmdaki etkilesimi kullanarak, miisteri hizmetlerinin gelistirilmesinde yapay zeka teknolojilerinin
roliinti arastirmus; bu teknolojilerin hizmet verimliligini artirdigi, yeniligi tesvik ettigi ve bilgiyi
zenginlestirerek miisteri memnuniyetini artirma potansiyelinin oldugu sonucuna ulagmustir.

Basiouny (2023), restoramin atmosferi, yemek kalitesi ve hizmet Kkalitesi dahil olmak {izere
restoranlardaki miisteri deneyiminin gesitli unsurlarimi gelistirmede yapay zeka teknolojisinin entegre
oldugu robotlarin kullanimini arastirdig: ¢alismada, robotlarin restoran atmosferini, yemek kalitesini
ve hizmet kalitesini iyilestirdigi, restoranda yapilan hatalar1 azaltti§i ve miisteri deneyimini
iyilestirdigini belirtmektedir. Yapay zeka, turizm sektoriindeki karar verme siireglerinin
otomatiklestirilmesinde ve gelistirilmesinde kritik bir rol oynamaktadir (Stylos, 2019). Teknolojik
acgidan, genetik algoritmalar, yapay sinir aglar1 ve destek vekttr makineleri gibi yapay zeka teknikleri
turizmde giderek daha fazla kullanilmakta ve daha gelismis teknolojik ¢oziimlere dogru bir gecisin
yasandig1 goriilmektedir. (Chen ve Wang, 2022). Ozetle, turizm sektoriindeki yapay zeka uygulamalar,
pazarlama stratejilerinin gelistirilmesinden seyahat deneyimlerinin kisisellestirilmesine ve operasyonel
verimliligin artirilmasma kadar bir cok fayda saglamaktadir. Bununla birlikte yapay zekanin
gelisiminin insanlar {izerinde yaratacag1 olumsuz etkinin belirsiziligi de tartistilmaktadir. Bu baglamda
kisisel verilerin gizliliginin ortadan kalkmasi ve gtivenlik riskinin dogmasi, yapay zeka temelli robotik
uygulamalarin insan emeginin yerine gecerek is kayiplarinin olusmasi, insan-makine etkilesiminde
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ortaya ¢ikabilecek hukuki ve etik sorunlar, sosyal iletisimin azalmasi, duyarsizlasma gibi gesitli konular
turizm sektortiniin gelecegi agisindan cesitli kaygilar ifade edilmektedir (Tussyadiah ve Miller, 2019;
Grundner ve Neuhofer, 2021; Aydin, 2023; Er vd., 2023). Dolayisiyla yapay zekanin gelisiminin olumlu
ve olumsuz yonleri ile biitiinsel bir sekilde degerlendirilmesi gerekmektedir.

Artirilmis Gergeklik

Artirilmis gergeklik (AG) teknolojisi bir¢ok alanda kullanilan ve kullanimi her gegen giin artan bir
teknolojidir” (Yuen, Yaoyuneyong ve Johnson, 2011: 119). Bilgisayarlar, tabletler, akilli gézliikler, akilli
telefonlar gibi farkli araclara entegre edilen AG uygulamalar1 bilisim teknolojilerinde yaygin olarak
kullamlmaktadir (Kirner vd., 2012). Artirilmis gerceklik, bilgisayar sistemlerinde tiretilen sanal verilerin
fiziksel olarak icinde bulunulan ortam ile es zamanli olarak birlestirilmesiyle olusmaktadir
(Carmigniani ve Furth, 2011: 3). Azuma (1997), artirilmus gerceklik sisteminin meydana gelebilmesi igin
gerekli nitelikleri “gercek ve sanal varliklarin gercek bir ortamda birlesmesi”, “gercek zamanh
etkilesimin saglanmas1” ve “gercek ve sanal varliklar1 uygun sekilde birlestirerek ti¢ boyutlu bir ortamin
olusturulmasi” olarak belirtmistir. Gergek gortintii ile sanal goriintiiniin birlestirildigi bu teknolojide,
gercek gortintiilerin cihazlardaki gerekli donanim ve yazilim araciligiyla tiretilen grafik, ses, video,
metinsel bilgiler, ti¢ boyutlu tasarimlar ve GPS koordinatlar1 gibi ek unsurlar birlestirilerek yeni bir
icerik olusturulmaktadir (Yuen, Yaoyuneyong ve Johnson, 2011: 119). Olusturulan bu icerikler gorsel
ve isitsel olmasiin yami sira koklama, dokunma ve tatma gibi duyulari da harekete gegirecek
bildirimlerde bulunabilmektedir (Tuncay, 2018:29). Boylece bu teknolojiyi kullananlar daha zengin,
etkileyici, dikkat cekici ve daha farkli bir deneyim yasamaktadir (Dérner vd., 2013; Ugur ve Apaydin,
2014). Diger bir ifadeyle AR, dijital bilgiyi dogal ortama entegre ederek gercekligin zenginlestirilmis bir
versiyonunu saglar ve boylece bireysel ihtiyaglara gore kisisellestirilmis icerik ve hizmetler sunar.
(Kounavis vd., 2012).

Artirllmis gerceklik teknolojisi glintimtizde saglik, egitim, askeriye, eglence, otomotiv, pazarlama,
yonetim gibi hemen her alanda kullanilmaktadir. Artirilmis gerceklik teknolojisi turizm sektoriinde de
ilgi gormiis ve turizm sektortine olumlu katkilar saglamistir. Teknolojik gelismelerin ve dijitallesen
egilimlerin bilgi erisimini kolaylastirmasi, misafirlere icerik bakimindan zengin deneyimler
sunulmasini gerekli kilmistir. Zorlu rekabet kosullarinda tistiinliik elde etmek isteyen isletmeler fiziksel
ve sosyal imkanlarini daha etkili bir bigimde ortaya koyabilmek igin artirilmus gerceklik teknolojilerinin
avantajlarindan yararlanmaktadir (Ozgiines ve Bozok, 2017: 154). Konaklama isletmelerinde ise bu
teknolojiler, rezervasyon islemlerinden once otel odalarini gezilebilmek, isletme icinde yon tarifi,
calisanlar ve musteriler arasinda iletisim saglamak amaciyla kullarilabilmektedir. Bu otellere érnek
olarak “City Hub Otel”, “Marriot Hotels”, “Omni Hotels and Resorts”, “Rixos Sungate Otel” ve
“Premier Inn” gibi oteller verilebilir (Hhan ve Celtek, 2016).

Ayrica AR teknolojileri otomatik check-in ve check-out, anahtarsiz giris ve bilgisayarli bagaj birakma
noktalar1 da dahil olmak tizere ¢ok sayida akilli hizmet sunarak konuk deneyimini artirir. Google Glass,
kulakliklar ve diger giyilebilir aygitlar1 kullanarak 360 derecelik bir otel turu imkani saglar. Otelin lobisi,
bar ve salon, gat1 kati, ylizme havuzu, yemek alani, kumarhane, spor salonu, restoran gibi gesitli yerleri
tanitarak misafirlere rehberlik eder (https://rockonit.weebly.com/blog/how-augmented-reality-is-
revolutionizing-the-hospitality-industry).

Arttirilmus gerceklik teknolojilerini kullanan yiyecek-icecek isletmelerinde ise meniilerinde bulunan QR
kodlarmn akilli telefonlar ya da tabletler araciligiyla okutulmasiyla mentide bulunan tirtinler hakkinda
hem igerik hem de gorsel anlamda daha fazla bilgi sahibi olunabilmektedir. Bu baglamda siparis
verilmesi dustintilen {rtintin bitmis halinin nasil oldugunu gorebilmek karar stirecini de
kolaylastirmaktadir. Aymi zamanda bu teknolojinin entegre edildigi akilli masalarda; miisterilere
siparis verebilme, siparis hazirlanirken mutfag: izleyebilme, masanin goriintiisiinii degistirebilme
imkam da sunulmaktadir. Akilli masalarda ayrica hava durumu, trafik bilgisi gibi yararh bilgiler
sunulmakta; misteriler restorandan ayrilmadan 6nce bu bilgiler dogrultusunda hareket edebilmektedir
(Margetis, Grammenos, Zabulis, Stephanidis, 2013; Echtler ve Wimmer, 2013).

AG uygulamalari, zengin bir multimedya igerigi barindirmakta, seyahat esnasinda gerekli olan bilgilere
rahat ve detayli bir sekilde erisebilme imkani saglamaktadir. Mobil cihazlarin konum algilama yetenegi,
gezginlerin tercihlerine ve gereksinimlerine gore tzellestirilebilir ve seyahat bilgilerinin siralanmasim
kolaylastirabilir. Sonug olarak seyahatle ilgili bilgilerin olusumunu etkin bir sekilde organize etmek ve
turistlere kisisellestirilmis sunumlar saglanmasi hem turistler hem de turizm sektoriindeki paydaslar
agisindan biiyiik onem tasimaktadir (Kourouthanassis, Boletsis, Bardaki ve Chasanidou, 2015: 71).

Tarihi mekanlarda, miizelerde uygulanan AR uygulamalarinda, ziyaretcilere daha derin, giincel ve
surtikleyici arka plan bilgisi saglamak amaciyla resim, video ve ti¢ boyutlu gorseller bir araya
getirilmektedir. Bu da cevredeki turistik alanlarla aktif olarak etkilesim saglayarak genel seyahat
deneyimini gelistirmektedir. Ozellikle AR akilli gozliikler gibi giyilebilir AR teknolojilerinin miizelere
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entegrasyonu, ziyaretcilerin gorsel-isitsel materyallere erismesine ve sergilenen eserleri daha detayl
olarak kesfetmesine olanak tanir (Chung vd., 2018). AR uygulamalari, ayrica gezginlerin turizm
kaynaklarindan tam anlamiyla yararlanabilmesi igin yabanci dilleri terctime ederek farkl kiiltiirlerden
gelen yabanci gezginlere kolaylik saglamaktadir (Shah, 2019).

Yoon vd., (2012) bilim miizelerini ziyaret eden 6grencilerin katilmmiyla gerceklestirilen; 6grenmeyi
gelistirme amaciyla kullanilan artirilmis gerceklik uygulamalarmin 6greneme diizeyleri {izerindeki
etkisini arastirdiklar1 calismada, 6grencilerin artirilmis gerceklik uygulamalarini kullanarak daha
yiiksek diizeyde bilissel kazanglar sagladig1 sonucuna ulasmistir. Han vd., (2014) kullanicilarin fiziksel
cevrelerini gercek diinya goriintiileriyle birlestirerek interaktif deneyimler sunan konum tabanl
artirlmus  gerceklik cihazlarinin, turistlere gezdikleri yerlerde zenginlestirilmis rehberlik,
kisisellestirilmis turlar, etkilesimli deneyimler sunarak turizm sektoriine katkida bulunacagma
deginmistir. Jung vd., (2015) yapmus olduklar: calismada AR uygulamalarinin ziyaretci deneyimleri
tizerindeki etkisi tizerinde durmus, igerigin, kisisellestirilmis hizmetin ve sistem kalitesinin
kullanicilarin memnuniyetini artirdigini ve turizmde AR uygulamalarmin tavsiye etme niyeti
tizerindeki etkisinin gticlii oldugunu vurgulamustir. Dieck vd., (2016) giyilebilir artirilmis gerceklik
uygulamasinin, kiilttirel miras ziyaretcilerinin 6grenme deneyimleri tizerindeki etkisini incelemis; AR
teknolojisinin, turizmin egitimsel yonlerine katkida bulunma potansiyelinin oldugu, 6grenme
deneyimlerini kolaylastirdig1 sonucuna ulasmustir.

Ozgiines ve Bozok (2017), artirilmus gerceklik teknolojilerinin ilerleyen yillarda turizm sektoriinii nasil
etkileyebilecegini arastirdiklar1 calismada, artirilmus gerceklik uygulamalart kullanimimin 6zellikle
kiiltiirel miras alanlar1 ve tema parklari baglaminda, ziyaretcilerin memnuniyet seviyelerini ¢nemli
olclide artirdigini ve bir turist rehberine ihtiya¢ duymadan istedikleri yerleri bagimsiz bir sekilde
gezebilme imkani tanidigim belirtilmektedir. Ahmad vd., (2023) AR uygulamasimn tiiketicilerin turizm
destinasyonu niyetlerine yonelik davranissal yonlerini anlamay1 amacladiklar: ¢alismada, ARin
hedonik faydalarmin tiiketiciler {izerinde olumlu bir etkisi oldugunu; teknolojiyi kullanirken yasanan
keyifli anlarin seyahat niyetini destekledigini vurgulamaktadar.

Murugesh vd., (2023) Hindistan'daki turistik yerleri sanal olarak kesfetmelerine olanak tanmiyan, 360
derecelik bir gortiniim ve turistik yerler hakkinda ek bilgilere erisme olanag sunan, aym zamanda
kullanicilarin deneyimlerini paylasmalarina, derecelendirmelerine ve yasadiklar: deneyimler hakkinda
yorum yapmalarina imkan sunan artirilmis gerceklik uygulamalarinin (AR) turizm enduistrisindeki
kullanimmin arastirildign  calismada, turizm enddstrisinde kullanilan artirilmis — gergeklik
uygulamalarinin, destinasyonlar1 kesfetmek icin siiriikleyici ve etkilesimli yollar saglayarak turist
deneyiminin biiytiik 6l¢iide artirilabilecegi, daha fazla ziyaretci ¢ekilebilecegini vurgulamaktadar.

Metaverse

Metaverse terimi, sanal ve agskin anlamina gelen "meta" ile evren anlamina gelen "verse" kelimelerini
birlestirerek gercekligi asan ve yeni bir sanal alemi temsil eden bir diinyay1 simgelemektedir (Choi vd.,
2022). Metaverse, gercek diinyayla yakindan baglantili, sanal bir gortintiileme sistemi olusturan mevcut
teknolojilerin entegrasyonudur (Chen vd., 2023). Sanal avatarlarla etkilesimlerin gergeklestigi
sturtikleyici bir dijital ortam olarak kabul edilmektedir (Suh ve Ahn, 2022). Metaverse, blok zinciri,
yapay zeka, artirilmig gerceklik, otonom organizasyonlar gibi gelismis teknolojilerle yakindan iligkili
bir sistemdir (Zhao, 2023). Yeni fikirler ve etkilesimli 6grenme deneyimleri yoluyla egitimi gelistiren
yenilikgi bir teknoloji olarak da kullanilmaktadir (Juan ve Mo, 2023). Metaverse ayrica kullanicilarin
sosyallesme, sanal hedefleri kesfetme ve gercek diinya konumlarimin sanal simiilasyonlarim
deneyimleme gibi gesitli etkinliklere katilmalarim saglayan sanal gerceklik alarudir. (Basheer vd., 2023).

Metaverse kavrami zaman icinde evrilmis ve farkli arastirmacilar tarafindan cesitli sekillerde
tanimlanmustir. Tan vd., (2023) metaverse kavramini, bireylerin baglanti kurdugu ve zaman gegirdigi
sanal bir evren olarak tanimlamaktadir. Simova vd., (2023) metaverse’i, avatar kimlikleri araciligiyla,
isyerlerindeki calisan etkilesimlerini ve gorevlerini kolaylastiran ti¢ boyutlu, sanal, stirtikleyici bir
ortam olarak ifade etmektedir. Weinberger (2022), metaverse'in fiziksel diinya ile uyumlu ve onu
gelistiren, birbirine bagl sanal aglardan olustugunu one stirmektedir. Efe (2023), metaverse'in ileri
teknolojilerin entegrasyonu yoluyla kiiltiirel, entelekttiel bir ortam sagladigini, ekonomik tiretim icin is
birligi firsatlar1 ve altyapi sundugunu vurgulamaktadir. Ayrica, Park ve Kim (2022) metaverse'in sadece
sanal bir diinya degil ayn1 zamanda sosyal etkilesimlerin ve alisverislerin oldugu bir ortam olarak ifade
etmektedir. Buhalis vd., (2023) metaverse'i "kullanicilarin eglence, egitim, 6gretim ve saglik gibi alanlar1
kesfetme ve bagkalariyla sosyallesme amaciyla aralarinda sorunsuz bir sekilde gegis yapabildikleri
fiziksel ve dijital evrenlerin birlesimi" olarak tanimlamistir.

Metaverse teknolojisinin turizm endiistrisine entegrasyonu, miisteri deneyimlerini gelistirmekte,
geleneksel uygulamalar1 yeniden sekillendirmekte ve sektdrde inovasyonu tesvik etmektedir. Sanal
gerceklik ve blok zinciri gibi ileri teknolojilerle desteklenen metaverse uygulamalari, turistlerin
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destinasyonlar1 sanal olarak kesfetmelerine ve seyahatlerini kisisellestirebilmelerine olanak tanryarak
daha etkileyici deneyimler sunmaktadir (Liu, 2024). Bu uygulamalar sanal oteller, destinasyonlar ve
turlar tasarlayarak, bireylerin konaklama yerlerini segebilmelerine, rezervasyon yapabilmelerine ve
etkinliklere uzaktan katilabilmelerine olanak saglamakta, stirtikleyici ve ilgi ¢ekici turizm deneyimleri
sayesinde miisteri sadakatini ve memnuniyetini artirmaktadir (Buhalis vd., 2022).

Metaverse uygulamalarimi deneyimleyen gezginlerin memnuniyet diizeylerinin artmasi, turizm
kuruluslarinin metaverse teknolojisine olan ilgisini artirmakta ve bu teknolojiye sahip olan turizm
kuruluslar1 rekabet agisindan avantajli konuma gelmektedir (Dwivedi vd. 2022). Konaklama
isletmeleri, seyahat acenteleri ve turizmle ilgili diger kuruluslar, tirtinlerini sergilemek icin metaverse'i
kullanmakta ve bu da metaverse'in turizm sektoriinde 6nemli bir trend olarak ortaya ciktigim
gostermektedir (Koohang vd., 2023). Metaverse, turizm sektoriinde miisteri deneyiminin gelistirilmesi
ve birlikte deger yaratilmasi icin itici bir gii¢ olarak goriilmektedir (Buhalis vd., 2022; Wang, 2023).
Ayrica metaverse {iriin ve deneyimlerinin turizm kaynaklarinin genisletilebilmesine katki saglamakta,
alternatif ve karh kaynaklar sunarak stirdiiriilebilir turizm gelisimini desteklemektedir (Go ve Kang,
2022).

Metaxas (2023), asir1 turizmin zorluklari ile miicadele edebilmek icin 6zellikle metaverse ve diger dijital
teknolojilerin potansiyelini arastirdig1 calismada, metaverse ve dijital teknolojilerin asir1 turizmi
azaltma potansiyeline sahip oldugunu vurgulamistir. Inder (2022), dijital pazarlama, reklam, oyun,
egitim ve turizm gibi farkl sektorlerde metaverse’tin girisimcilik firsatlarin arastirdig calismada, sanal
ve gercek diinyalar arasindaki etkilesimleri gelistirerek sosyal esitsizlikleri azalttifl ve isletmeleri
inovasyona tesvik ettigini belirtmistir. Din ve Almogren (2023), faaliyet tiirii, kullanim siklig1, bireyin
mevcut zihinsel saglik durumu ve engellilik durumunu iceren degiskenleri dikkate alarak Metaverse'in
turizm sektoriindeki zihinsel saglik, genel refah ve engellilik tizerindeki etkilerini arastirdiklar:
calismada, Metaverse'in olumlu etkileri arasinda sanal gerceklik maruz kalma terapisi (VRET) ile
fobiler, travma sonrasi stres bozuklugu gibi durumlarin tedavisinde, sosyal becerilerin gelistirilmesinde
ve sosyal etkilesimlerde etkili oldugu; ancak Metaverse'e uzun siireli maruz kalmanin goz yorgunlugu,
bas agris1 ve siber hastalik gibi olumsuz etkilere neden olabilecegi sonucuna ulagilmistir. loannidis ve
Kontis (2023), metaverse'in turizm sektorii tizerindeki etkilerini inceleyerek metaverse'in sundugu
potansiyel avantajlari ele aldiklar1 calismada, turistlerin seyahat noktalarini se¢me siirecini etkiledigini,
konaklama ve diger hizmetlerdeki rezervasyonlar1 kolaylastirdigini, kimlik dogrulama stirecini daha
rahat hale getirdigini, turistlerin giivenlik endiselerini azalttigini, Ayrica, turizm sirketlerine marka
etkilesimini artirma, promosyon firsatlar: sunma ve miisteri davranislar: hakkinda daha fazla veri elde
etme gibi avantajlar sagladigini vurgulamistir (Kontis, 2023).

Yontem

Bibliyometrik analiz, belirli bir konudaki bilimsel yayinlar1 veya alanyazini sistematik olarak inceleyen
ve nicel ve nitel veri toplama yontemlerini kullanan bir arastirma yontemidir (Alsharif vd., 2020). Bu
analiz, belirli bir arastirma alanindaki egilimleri, trendleri, yazarlari, yaymn organlarini ve anahtar
kelimeleri anlamak igin kullanilabilir. Bibliyometrik analiz i¢in ilk adim, belirli bir konu veya arastirma
alanini tanimlamaktir (Donthu vd., 2021). Analiz yapilacak konu belirlendikten sonra, bu konuyla ilgili
alanyazin ve yayinlar secilir. Bibliyometrik analizde kullanilacak veriler genellikle bilimsel makaleler,
konferans bildirileri, tezler gibi akademik kaynaklardan elde edilir. Bu veriler, genellikle bibliyografik
veritabanlar1 veya kiitiiphane kataloglar1 araciligiyla toplanir. Toplanan veriler, belirli kriterlere gore
filtrelenir ve siuflandirilir. Ornegin, belirli bir yil araligindaki yayinlar, belirli bir konuyu ele alan
yayinlar veya belirli bir tilkeden gelen yayinlar gibi kriterler kullanilabilir. Toplanan veriler istatistiksel
ve gorsel analiz yontemleri ile incelenir. Analiz sonuglar1 yorumlanarak, belirli bir arastirma alanindaki
egilimler, bosluklar ve gelecekteki arastirmalar i¢in 6neriler belirlenir. Bibliyometrik analiz, gelecekteki
arastirmalara yon vermek ve bir alanin gelisimini anlamak icin énemli bir aractir (Bastidas-Manzano
vd., 2021). Dolayistyla 6zellikle ulusal turizm alanyazinina katk: saglamay1 amaglayan bu calismada soz
konusu analizi yontemi kullanilmistir. Bu dogrultuda web of science veri tabaninda SSCI
kategorisindeki uluslararas1 dergilerde gelismis arama yapilarak tarih araligni 2009-2023 olarak
smirlandirilmis, “yapay zeka”, “artirilmis gerceklik” ve “metaverse” kavramlar: anahtar kelimeler
boliimiinde taratilmustir. Bu dogrultuda, Ingilizce dilinde yazilmus, erisime agik, 128'i yapay zeka, 61'i
artirilmis gergeklik, 25’i metaverse olmak {izere toplam 214 makaleye ulasilmis ve analizler
gerceklestirilmistir.

Bulgular

Makaleler oncelikle yillar bazinda ele almmaktadir. 2009-2023 yillar1 arasinda SSCI kategorisindeki
uluslararas1 dergilerin verilerine gore turizm ve teknoloji iligkisine yonelik ilk calismanin yapay zeka
alaninda oldugu ve 2011 yilinda yayimlandig1 anlasiimaktadir. Ozellikle 2018 yilindan itibaren yapay
zeka ve artirilmis gerceklik konularina iliskin ¢alismalarin her yil diizenli bir sekilde artis gosterdigi,
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metaverse konusuna iliskin ¢alisma sayisinin ise 2022 yilindan itibaren arttig1 gortilmektedir. Yapay
zeka alaninda en fazla calisma 45 calisma ile 2023 yilinda, artirilmis gergeklik alaminda en fazla
¢alismanin 15 galisma ile 2023 yilinda, metaverse alaninda yine en fazla ¢alismanin 21 ¢alisma ile 2023
yilinda yaymmlandig anlasiimaktadir.

Tablo 1: Yillara Gore Dagilim
Yillar Yapay Zeka Artirilmis Gergeklik Metaverse
2023 45 15 21
2022 22
2021 26
2020
2019
2018
2017
2016
2015
2014
2013
2012
2011
2010
2009

Toplam 128
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Tablo 2: Calismalari Konu Dagilimlar: ve Ana Temalar

Ana Temalar Konular

Yapay Zeka (128) Akilli Hizmet Sistemleri, Akilli Oteller, Akilli Turizm, Artirllmis Gergeklik, Bilisim Ihtiyaci, Bilissel
Deneyim, Biyogiivenlik, Biiyiik Veri, Chatbot, Chatgpt, Derin Ogrenme, Dijital Medya, Dijital
Turizm, Dronlar, Endiistri 4.0, Endiistri 5.0, E-Turizm, Genetik Algoritma, Google Trends, Hizmet
Otomasyonu, Hizmet Robotlari, Insan-Robot Etkilesimi, Interaktif Sesli Yarut Sistemleri, Is Atama
Algoritmasi, Konaklama Teknolojisi, Lojistik Robotlar, Makine Ogrenimi, Mobil Teknoloji,
Nesnelerin Interneti, Openai, Otelcilik 5.0, Otomasyon inovasyonu, Otomatik Turizm Hizmet
Robotlari, Otonom Araglar, Robot, Robot Kullanma Niyeti, Robot Otel, Robot Tabanli Ekonomi,
Robotik, Robotik Hizmet, Robotik Otomasyon, Robotlasma, R-Turizm, Sanal Gergeklik, Servis
Robotlari, Sesli Asistanlar, Sohbet Robotlari, Sosyal Etki, Sosyal Robotlar, Siiriikleyici Teknoloji,
Teknoloji Entegrasyonu, Teknoloji Yetkinligi, Teknolojik Issizlik, Temassiz Hizmetler, Tripadvisor,
Turizm Teknolojileri, Tiiketici Arama Verileri, Uretken Rakip Aglar, Veri Madenciligi, Video
Oyunlari, Video/Goriintiileme Teknolojisi, Yapay Sinir Ag1, Yapay Zeka (Ai), Yapay Zeka Hizmet
Aracilari, Yapay Zeka Akilli Otomasyon, Yapay Zeka Asistani, Yapay Zeka lle Istihbarat, Yapay Zeka
Memnuniyeti, Yapay Zeka Modeli, Yapay Zeka Pazarlamasi, Yapay Zeka Robot Tiirleri, Yapay Zeka
Robotik Cihazlari, Yapay Zeka Tercihi, Yiiksek Teknoloji, Yiiz Tanima

Artrirtlmis Gergeklik | Akill Telefon Uygulamalari, Akilli Turist, Akilli Turizm, Buytik Veri, Dijital Inovasyon, Dijital
(61) Medya, Dijital Teknolojiler, Endiistri 4.0 Teknolojileri, E-Turizm, Film Kaynakl1 Turizm, Genisletilmis
Gergeklik (XR), Giyilebilir Artirilmis Gergeklik, Giyilebilir Teknoloji, Google Glass, Mobil Cihazlar,
Hizmet Robotlari, Tkna Edici Sistem Tasarimi, Internet Bagimliligi, Siiriikleyici Teknoloji, Konum
Tabanli Hizmetler, Mobil Artirilmis Gergeklik Hizmeti, Mobil Oyunlar, Mobil Teknoloji, Mobil
Uygulamalar, Otomasyon, Oyunlar, Sanal Etkinlikler, Sanal Evcil Hayvanlar, Sanal Gergeklik (VR),
Sanal Konum, Sanal Seyahat Arkadaslari, Sanal Turizm, Teknoloji, Teknoloji Araciligi, Teknoloji
Katilimi, Biitiinlesik Teknoloji Kullanimi ve Davranist Modeli, Video Oyunlari, Webportal, Yapay
Sinir Ag1, Yapay Zeka

Metaverse (25) Bilgi Iletisim Teknolojileri, Birlesik Teknoloji Kabulii Ve Kullanimi Teorisi (Utaut2) Modeli, Coklu
Tanimlama Profili, Google Trendler, Internet 3.0, Meta Veri Olay1, Metaverse, Metaverse Deneyimi,
Metaverse Turizmi, Metaverse Turlari, Sanal Deneyim, Sanal Diinya, Sanal Evren, Sanal Gergeklik,
Sanal Turizm, Teknoloji Yeniligi, Turizm Gelisimi, Unwto Stirdiiriilebilir Kalkinma Hedefleri,
Yapisal Diizey Teorisi

Tablodan da anlagilacag: gibi, turizm ve teknoloji iliskisi baglaminda yapilan calismalar 3 ana tema
altinda degerlendirilmistir. Yapay zeka ana temasi tiim ¢alismalarmn % 60'mi1 olusturmakta ve bu ana
tema gercevesinde ytriitiilen calismalarin biiyiik cogunlugunda akillt hizmet sistemleri, akilli oteller,
akilli turizm, dijital medya, dijital turizm, e-turizm, konaklama teknolojisi, robotik, robotik hizmetler,
turizm teknolojileri gibi konular yer almaktadir. Artirilmis gergeklik ana temasi ise calismalarin %28ini
olusturmaktadir. Bu tema altinda bulunan akill turist, akilli turizm, dijital mnovasyon, dijital medya,
dijital teknolojiler, e-turizm, giyilebilir teknoloji, mobil uygulamalar, sanal gergeklik (vr), teknoloji gibi
konular bircok calismada incelenmistir. Metaverse ana temasi da calismalarin %12’sini olusturmakta ve
calismalarda daha ¢ok bu ana tema altinda yer alan bilgi iletisim teknolojileri, metaverse deneyimi,
metaverse turizmi, metaverse turlari, sanal deneyim, sanal diinya, sanal evren, sanal gerceklik, sanal
turizm, teknoloji yeniligi, turizm gelisimi gibi konular ele almmustir. Ayrica bir¢ok calismanin
destinasyon aidiyeti, memnuniyet, tekrar ziyaret etme niyeti ve sadakat konulari ile iliskilendirildigi
goriilmektedir. Calismalarda kullanilan yontem ve kullanilan tekniklerin dagilimi ise tablo 2'de
gosterilmektedir. Calismalarin %52’sinde nitel yontem kullanilirken, %45’inde nicel ve yalmzca %
3’tinde karma yontem tercih edilmistir.
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Tablo 3: Makalelerde Kullanilan Yontem ve Veri Toplama Teknikleri

Kullanilan Yontem Veri Toplama Teknigi Makale Sayis1

Nicel Anket (85), Matematiksel Modelleme (2), Bibliyometrik Analiz (13) 100

Nitel Betimsel Analiz (14), Gériisme Teknigi (17), Icerik Analizi (27), 102
Kavramsal Analiz (29), Literatiir Taramasi (15)

Karma Birden ¢ok teknik (Anket + Goriigsme) 12

Yapilan calismalarda kullanilan yontemlere baktigimizda nitel ve nicel yontemlerin birbirine yakin
oldugu gorulmektedir. Nitel yontemlerde veri toplama teknigi olarak en ¢ok kavramsal analizin
kullanuldigr goriilmektedir. Nicel yontemlerin kullanildigt makalelerde ise verilerin biytik
¢ogunlugunun anket teknigi ile elde edildigi gortilmektedir.

Tablo 4: Dergi Isimleri ve Konulara Gére Makale Sayisi

Sira Dergi Ad1 Yapay Artirilmig Metaverse
No Zeka Gergeklik
1 Annals of Tourism Research 12 0 0
2 Asia Pacific Journal of Tourism Research 4 3 0
3 Cornell Hospitality Quarterly 0 0 0
4 Current Issues in Tourism 5 12 2
5 Information Technology & Tourism 1 1 4
6 International Journal of Contemporary Hospitality Management 23 1 3
7 International Journal of Hospitality Management 13 3 0
8 International Journal of Tourism Research 1 1 1
9 Journal of Hospitality & Tourism Research 4 1 1
10 Journal of Hospitality and Tourism Management 9 0 0
11 Journal of Hospitality and Tourism Technology 9 12 1
12 Journal of Hospitality Marketing &Management 16 0 2
13 Journal of Hospitality, Leisure, Sport & Tourism Education 4 4 1
14 Journal of Outdoor Recreation and Tourism 0 1 0
15 Journal of Sustainable Tourism 1 0 0
16 Journal of Tourism and Cultural Change 0 1 0
17 Journal of Travel & Tourism Marketing 3 1 3
18 Journal of Travel Research 3 2 0
19 Journal of Vacation Marketing 0 2 1
20 Scandinavian Journal of Hospitality and Tourism 0 0 0
21 Tourism Economics 2 0 0
22 Tourism Geographies 1 0 0
23 Tourism Management 3 8 1
24 Tourism Management Perspectives 2 7 0
25 Tourism Review 11 0 5
26 Tourist Studies 1 1 0
Toplam 128 61 25

Tablodan da anlasilacagi gibi yapay zekaya iliskin en fazla calismanin “International Journal of
Contemporary Hospitality Management” dergisinde, artirilmis gerceklige iliskin en fazla ¢alismanin
“Current Issues in Tourism” ve “Journal of Hospitality and Tourism Technology” dergilerinde, metaverse
konusunda ise en fazla ¢alismanin “Tourism Review” dergisinde oldugu goriilmektedir. Ayrica “Cornell
Hospitality Quarterly” ve “Scandinavian Journal of Hospitality and Tourism” dergilerinde 3 ana tema
kapsaminda herhangi bir calismanin yapilmadig anlasilmaktadir.

Sonuc, Tartisma ve Oneriler

Turizm ve teknoloji arasinda simbiyotik bir iliski oldugu aciktir. Baska bir ifadeyle teknoloji, turizm
sektoriinde inovasyon ve doniisiime yon verirken ayni zamanda insanlarin dijital cagda seyahat
deneyimi ve seyahatle etkilesime ge¢me bi¢imini de sekillendirmektedir. S6z konusu bu iliski son
yillarda sayst gittikge artan ve gesitlenen alanyazindaki calismalardan da anlagilabimektedir. Ozellikle
2018 yilindan itibiran SSCI kategorisinde yer alan turizm dergilerinde calismalarin niceliksel artisi
dikkat cekmektedir. Bulgulardan hareketle yalnizca 2023 yilinda 45 adet yapay zeka, 21 adet metaverse
ve 15 adet artirilmis gergeklik konularinda olmak tizere toplam 81 adet teknoloji-turizm iliskisine dair
yaymlar yapildig goriilmektedir. Ozellikle yapay zekanin turizm sektoriinii nasil etkiledigi ve nasil bir
dontistime araci oldugu konusunda yapilan calismalarin toplam yapilan ¢alismalarin (214 makale) %
60’1 olusturdugu anlasilmaktadir. Yakin gelecekte yapay zekanin hem turist davranisii hem de
turizm endiistrisini 6nemli dl¢lide degistirebilecegi goz ontinde bulunduruldugunda, bu konudaki
akademik calismalarin daha da artabilecegi agiktir (Tuo vd., 2021). Bununla birlikte metaverse ile ilgili
yapilan calismalarin 6zellikle son iki yilda arttig1 ve bu konuda yapilan ¢alismalarin hentiz baslangig
seviyesinde oldugu sdylenebilir. Oyle ki metaverse teknolojisinin 2030 yilinda bir trilyon dolar pazar
payma ulasacagl ve sanal turizm deneyim talebinin artacag: diistiniildiigtinde metaverse ile ilgili
calismalarda da ciddi bir artis olacagi ongoriilmektedir (NIC, 2021; Basheer vd., 2023). Yapilan
calismalarda kullanilan yontem % 52 ile daha ¢ok nitel arastirma yontemleridir. Kavramsal analiz ve
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ikincil verilere dayali igerik analizi yontemleri dah sik kullanilmustir. Bu da turizm ve teknoloji
iliskisinin farkli yonleri ile kesfedilme asamasinda oldugunu gostermektedir. Baska bir deyisle hentiz
s6z konusu iliskiye dair gelistirilen model, 6lcek ve teori sayisinin az oldugu sdylenebilir. Bu durum
gelecekte nicel ya da karma yontemlerin kullanildig1 aragtirma sayismin artabilecegi seklinde
yorumlanabilir. Bir diger dikkat geken sonug ise SSCI kapsaminda yer alan bazi dergilerin hentiz
metaverse, yapa zeka ya da artirilmis gerceklik konularinda herhangi bir calisma yayimlamamis
olmalaridir. Bu ii¢ konuda en fazla makaleye sahip derginin (27 makale) International Journal of
Contemporary Hospitality Management oldugu anlagilmaktadir. ilerleyen yillarda hem bu ¢ konu
ozelinde hem de gelisen diger teknolojiler tizerine dergilerin 6zel say1 cagrilar: yapabilecegi ve turizm-
teknoloji iliskisine dair yayimlayacaklar1 makale sayilarim artirabilecekleri 6ngoriilmektedir. Bunun
temel nedeni ise teknoloji-turizm iliskisi konulu calismalarin sayisindaki hizl artis, s6z konusu iliskinin
giincelligini stirekli koruyacak olmasi ve bu konuda yayimlayacaklar1 makaleler ilde dergilerin etki
faktorlerini artirma istegi seklinde 6zetlenebilir.

Arastirmanin sonuglarindan da anlasilacag: gibi tic temel anahtar kelime {izerinden gidilmis ve zaman
smurliligl, verinin buytikligi gibi etkenler goz oniine alinarak diger teknolojik uygulamalar (sanal
gerceklik, akilli turizm vb.) hari¢ turulmustur. Bu durum arastirmanin temel smirhiligim
olusturmaktadir. Gelecekte yapilacak olan calismalarda diger teknolojik uygulamalar ve turizm
arasmnda ortaya ¢ikan iliskinin analizi ortaya koyulabilir. Ulusal ve uluslararasi dergiler arasinda
kiyaslamalar yapilarak arastirmalarda nasil bir yonelim oldugu irdelenebilir. Bununla birlikte
teknolojinin gelisimine bagli olarak hem teoride hem de paratikte nasil bir paradigma degisikliginin s6z
konusu olabilecegine dair fiittiristik ¢alismalarin sayisimin artmasi da alanyazinin gelisimine katki
sunabilir. Yine teknolojik gelismelerin 6zellikle stirdiiriilebilir turizm uygulamalarmin artirilmasma
olanak sagladig1 ve bu yontiyle stirdtirtilebilir turizm gelisimini saglamanin daha miimkiin olabilecegi
tartismalar1 da son zamanlarda stiregelmektedir (Loureiro ve Nascimento, 2021; Khan vd., 2024).
Dolayisiyla yine uluslararas: alanda gerceklesen bu tartismanin bir parcasi olabilmek adina bu konuda
yapilacak yayinlarin artirilmasi yerinde olacaktir. Ayrica teknolojinin turizm sektorii ve turist davranist
tizerinde yaratabilecegi olumsuz etkilerin neler olabilecegi konusunda yapilan calismalar olsa da
(Grudner ve Neuhofer, 2021; Tong vd., 2022) heniiz yeterli seviyede olmadig1 goriilmektedir.
Dolayisiyla teknolojinin yaratabilecegi olumsuz sonuglara odaklanan galismalarin da artirilmasi
alanyazinin zenginlesmesine katki saglayacaktir.
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Cikar catismasi:

Yazar(lar)in bildirecek bir ¢ikar ¢atismas: yoktur.

Hibe / Finansal Destek:

Yazar(lar) bu ¢calismanin herhangi bir finansal destek almadigini beyan etmistir.
Etik Kurul Onayu1:

Bu calismada ikincil verilerden yararlanildigi icin etik kurul izni gerekmemektedir.
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