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EDITORIAL
Dear readers,

Welcome to the second volume of the International Journal of English for Specific Purposes
(JOinESP), where we continue to explore diverse facets of specialized English
communication. This issue brings together a collection of insightful research articles and a
comprehensive review that delve into various dimensions of language, culture, digital media,
and educational assessment.

In the first research article, Omeril Faruk SENER examines the intricate interplay between
culture and translation in Yusuf Atilgan's masterpiece 'Anayurt Oteli'. Titled "Analysis Upon
the Town Culture and The Culture-Specific Items in The Translation of Yusuf Atilgan's
Anayurt Oteli," SENER employs Newmark's taxonomies and Davies' methods to analyze 47
culture-specific items within the text, offering a nuanced perspective on the translator's
decision-making processes and the strategies of 'foreignization' and ‘domestication’ proposed
by Venuti.

Moving to the realm of digital media and brand communication, Halil Ibrahim OZKAY and
Zhazgul Kulenbekova present their research on "Using New Media for Specific Purposes:
Transforming Brands into Opinion Leaders: The Case of Tinkoff Bank™. This study explores
how Tinkoff Bank effectively utilizes digital media strategies to enhance customer
engagement, build brand loyalty, and establish itself as an opinion leader in the financial
sector. Their findings underscore the significant impact of digital content, such as Tinkoff
Magazine, in shaping consumer perceptions and fostering lasting brand-consumer
relationships.

In a review article titled "A Review on Artificial Intelligence Based Measurement and
Evaluation in Education," Muhammet Nimet Cavus critically examines the transformative
potential of artificial intelligence (AI) in educational assessment. Cavus provides a
comprehensive overview of Al-based tools and methods, highlighting their benefits in
enhancing assessment accuracy, efficiency, and personalized learning experiences. The
review also addresses challenges such as ethical concerns, technical integration, and the
pivotal role of educators in guiding ethical Al adoption in educational settings.

Lastly, Gulin ZEYBEK and Eda GUVEN SARI investigate "Intercultural Communication
Apprehension, Global Citizenship, and Willingness to Communicate in English among EFL
Learners of Tourism Guidance Department”. Their quantitative study explores the
relationships among intercultural communication apprehension, global citizenship beliefs,
and willingness to communicate in English among students of tourism guidance. The
findings underscore the nuanced dynamics influencing language learning and intercultural
competence within specialized educational contexts.

Each article in this issue contributes unique perspectives and empirical insights into the
evolving landscape of English for Specific Purposes (ESP), highlighting the interdisciplinary
nature of language research and its practical implications across various domains. We trust
that these scholarly contributions will inspire further exploration and discourse in the field.



We extend our gratitude to the authors for their valuable contributions and to our reviewers
and readers for their continued support.

Enjoy reading this enriching volume of JoinESP!
Warm regards,
Dr. Ismail GURLER

Editor-in-Chief
International Journal of English for Specific Purposes (JOInESP)
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Dear Reviewers of JoinESP,

On behalf of the editorial team of the International Journal of English for Specific Purposes
(JoinESP), I would like to extend our heartfelt gratitude for your invaluable contributions to
the successful completion of the 2nd volume, 1st issue, 2024.

Your expertise, dedication, and timely reviews have played a crucial role in maintaining the
high standards of academic excellence that JoinESP aims to uphold. Your feedback and
suggestions have undoubtedly enriched the quality of the articles published in this issue,
thereby advancing scholarly discourse in the field of English for Specific Purposes.

We deeply appreciate the time and effort you have invested in carefully evaluating the
submissions, providing constructive criticism, and guiding authors towards enhancing their
work. Your commitment to ensuring the rigor and integrity of our journal is truly
commendable.

Once again, thank you for your unwavering support and commitment to JoinESP. We look
forward to continuing our collaboration with you in future issues.

Best regards,

Dr. Ismail GURLER
Editor-in-Chief

International Journal of English for Specific Purposes (JoinESP)
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Analysis Upon the Town Culture and The Culture-Specific
Items in The Translation of Yusuf Atilgan's Anayurt Oteli

Omeril Faruk SENER'
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Abstract

Translation plays a critical role in enabling communication between people of different
languages, nations, and cultures. Also, culture is anitem that translation serves as a bridge for
communication. At the same time, culture is a regulated phenomenon by translation. In this
context, it cannot be thought apart from culture and translation each other.Each translated text
has cultural transmission; literary works have been in the frame that culture made.Therefore,
the essential items are the works translated without losing their essence and can be transmitted
clearly and understandably to the target reader. This study aims to analyze under the light of
Newmark's taxonomies and Davies' methods by determining culture-specific items of the
work named 'Anayurt Oteli'. Furthermore, Davies' seven methods will be used and researched
to determine the methods used by the translator in the decision-making process. There are 47
culture-specific items in the work researched in this study, and they will be analyzed according
to Davies' seven methods. After CSls related to town culture are determined with Newmark's
taxonomies and analyzed with Davies' methods, the overall view of the translations will be
matched with Venuti's 'foreignization and domestication' strategies. Eventually, this study will
be analyzed using Newmark's Taxonomies, according to Davies' 7 methods, and a holistic
analysis will be carried out by matching it with Venuti's "foreignization" and "domestication"
strategies.

Key Words: Culture Specific Items, Translation Strategies, Peter Newmark, Eirlys E. Davies,
Town Culture, Anayurt Oteli.
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Yusuf Atilgan'in Anayurt Oteli Cevirisinde Kasaba Kiiltiiru
ve Kiiltiire Ozgii Unsurlar Uzerine Bir Analiz

Oz

Ceviri, farkli dillerden, milletlerden ve kiiltlirlerden insanlarin iletisim kurmasini saglamakta
kritik bir rol oynar. Ayn1 zamanda kiiltilir, ¢eviri i¢in bir kdprii gérevi goren bir unsurdur.
Kiiltiir, ¢eviri tarafindan diizenlenen bir olgu oldugundan, kiiltlir ve ceviri birbirinden ayri
disiiniilemez. Her ¢evrilen metin, kiiltiirel bir aktarim igerir; edebi eserler, kiiltiiriin
cercevesinde yer almistir. Bu nedenle, 6ziinii kaybetmeden g¢evrilen ve hedef okuyucuya agik
ve anlagilir bir sekilde iletilebilen eserler temel unsurlardir. Bu ¢alisma, 'Anayurt Oteli' adl
eserin kiiltiire 6zgii unsurlarini belirleyerek Newmark'in taksonomileri ve Davies'in yontemleri
1s18inda analiz etmeyi amacglamaktadir. Ayrica, ¢evirmenin karar alma siirecinde kullandigi
yontemleri belirlemek igin Davies'in yedi yontemi kullanilacak ve arastirilacaktir. Bu
calismada arastirilan eserde 47 kiiltiire 6zgii unsur bulunmaktadir ve bu unsurlar Davies'in
yedi yoOntemine gore analiz edilecektir. Kasaba kiiltlirii ile ilgili kiiltiire 6zgii unsurlar
Newmark'in taksonomileri ile belirlendikten ve Davies'in yontemleri ile analiz edildikten
sonra, ¢evirilerin genel goriinlimii Venuti'nin 'yabancilastirma ve yerellestirme' stratejileri ile
eslestirilecektir. Sonug olarak, bu ¢alisma Newmark'in taksonomileri kullanilarak Davies'in 7
yontemine gore analiz edilecek ve Venuti'nin "yabancilagtirma" ve "yerellestirme" stratejileri
ile eslestirilerek biitiinsel bir analiz yapilacaktir.

Anahtar Kelimeler: Kiiltire Ozgii Unsurlar, Ceviri Stratejileri, Peter Newmark, Eirlys E.
Davies, Kasaba Kiiltiirii, Anayurt Oteli

1. Introduction

According to Newmark, culture is defined as a lifestyle and manifestations specific to a
community, using a particular language as a means of expression (Newmark, 1995). Larson
says that culture is a complex set of beliefs, attitudes, values, and rules a group shares.
(Larson, 2013). Shuttleworth asserts that cultural translation is a term used to refer to
translations that act as a tool for intercultural or anthropological research (Shuttleworth,
2010). Culture, which is seen as the essence of translation according to some theorists, is seen
by Newmark as an obstacle to a correct and proper translation rather than being the essence of
translation. (Newmark, 2010).

Every society has its typical culture. At the beginning of the items that make it different from
the others are its traditions, customs, clothes, beliefs, and ethics. Therefore, problems are
likely to occur when transferring from one culture to another culture or another language.
Accordingly, the transfer of cultural words may not have the same effect in the TL (Yildirim,
2015). At this point, the translator has a very important role. This role is a binding point
between the TL and the source culture. In other words, the translator acts as a bridge between
the target culture and the source culture. Therefore, a translator using a cultural approach
recognizes that each language contains items derived from its own culture, that each text is
bound to a particular culture, and that the traditions of producing texts differ from culture to
culture. Being aware of such issues sometimes makes it more appropriate to think of
translation as a process that takes place not only between languages but also between cultures.

International Journal of English for Specific Purposes (JOINESP) 2(1), 1-21, 2024
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Language is the most important means of communication between people. Since the birth of
humanity, communication has always been a necessity. Translation, which emerged with the
consist of languages, was previously used in religious and commercial fields. However, today,
it is widely used in many fields, such as literature, art, science, and astronomy. Then, cultural
transfer was also provided through international interaction. Culture is a phenomenon that
includes traditions, customs, ethics, ethnography, and geographical items that vary from
society to society. The interaction between societies has increased with the melting of culture
and translation in the same pot. Thus, access to different cultures has gained importance in
areas where culture-specific items such as literature and art are more stand. Culture actually
affects the period of a society, its mentality, and the political situation of the country. The
writers, poets, critics, and translators of the period reflect this situation in their works. Access
to the different cultures has been gained in fields that are found in culture-specific items’ such
as literature and art.

Culture and literature are indivisible whole. Also, these create a national identity among
societies. Thus, the act of translation began to be considered together with culture. Many
scientists and theorists have defined translation in different ways. According to Tylor; culture
is “a complex whole which includes knowledge, belief, art, morals, law, custom and any other
capabilities and habits acquired by man as a member of society” (Tylor, 1986). The definition
of translation is stated by Newmark; “it is rendering the meaning of a text into another
language in the way that the author intended the text” (Newmark, 1987). Nida and Taber state
that “translating consists in reproducing in the receptor language the closest natural
equivalent of the source language message” (Nida, et al., 1999). Hatim and Munday define
translation as “the process of transferring a written text from SL to TL” (Hatim, et al., 2019).

How the meaning given to the target culture affects the target reader is an important step in
the decision-making process in translation. The main purpose of this study is to examine and
analyze culture-specific items in detail. In addition, how the translator evaluates the cultural
differences between the SL and the TL, how the culture-specific items in the SL are
transferred to the TL, and which strategies and methods the translator follows are discussed.
The target text is limited to the titles mentioned below in Newmark's taxonomy. These titles
are as follows; Ecology, Material Culture, Social Culture, Organizations, Customs, Activities,
Procedures, Concepts, Habits and Gestures. CSI has not been found related to the Ecology
title, which comes first. In this study, 47 cultural-specific items of the town culture used by
the ST author to determine in the decision-making process taken by the translator were
determined by Newmark's taxonomy and analyzed in the light of Davies' methods. In
addition, CSI has not been found for the Localization method, one of Davies' methods. After
CSIs related to town culture are determined with Newmark's taxonomies and analyzed with
Davies' methods, the overall view of the translations will be matched with Venuti's
'foreignization and domestication' strategies. Thus, a total analysis will be carried out.

‘Anayurt Oteli’, one of the most important works of Turkish literature, is a work that contains
many paradoxes and displays unrest. This work not only appeals to every age and every layer
but also each reader finds pieces from his inner world. While Yusuf Atilgan was writing this
work, he aimed to carry realist and CSIs as well as psychological novel genre. The main
purpose of choosing this literary work is that it contains CSlIs intensely. At the same time, the
fact that the study is limited to the determination of CSIs and the analysis of the items has an
important role in the preference of the work.

International Journal of English for Specific Purposes (JOINESP) 2(1), 1-21, 2024
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In this study, Yusuf Atilgan's 'Anayurt Oteli' describes a literary work in an Anatolian town,
which is frequently encountered in daily speech and dialects, and which depicts the feelings of
depression and loneliness, conveyed in a plain language. The first edition of this novel was
published in 1973. It was also translated into English as 'Motherland Hotel' by Fred Stark on
December 1, 2016. Because it mentions town life, and items that include culture-specific
items are analyzed. Some words in this study; are abbreviated as source text (ST), target text
(TT), source language (SL), target language (TL), and culture-specific items (CSIs).

Yusuf Atilgan, one of the writers who best reflects the mood of the individual, has dealt with
the subjects such as loneliness, psychological alienation, and closure to one's own inner world
quite successfully in his work called 'Anayurt Oteli' and presented this work as a masterpiece
to Turkish literature. This novel is the second work written by Yusuf Atilgan. Using plain
language has created his idiosyncratic style. Although dialects are used partly, the novel was
written in accordance with today's Turkish. When we look at the whole of the novel, the
punctuation marks are not used while analyzing Zebercet, who is the main character, although
his language is simple, in order to convey the main emotion. The events in the novel are
mostly narrated in the third person, but the thoughts of the main character are narrated in the
first person. The novel is both psychological and surrealist. Since the novel is surrealist, the
events are slower. As it is understood, the events proceed according to the psychology of the
main character Zebercet. In particular, Zebercet's subconscious is used, because Zebercet has
an introverted personality that abstracts himself from society. The novel was also presented to
the audience on the movie screen by the director Omer Kavur in 1987. And this movie was
chosen as the third-best Turkish movie. The events take place in the republican period. The
exact date is unknown. However, when the book is read carefully, it is possible to encounter
findings dating back to 1963. The main place is the ‘Anayurt Oteli’, where the main character
Zebercet is the clerk. This hotel was built as a mansion by Zebercet's great-grandfather
Kececizade Malik Aga, and then Zebercet's father, Ahmet Bey, who was a population clerk,
made the mansion a hotel by forcing. The hotel is conducted by Zebercet and his family, with
Ahmet Bey for the first thirty years and Zebercet for the next ten years. Zebercet, the clerk of
the ‘Anayurt Oteli’, in an Anatolian town, has serious loneliness and depression. The
mysterious woman who comes to the hotel as a guest for one night completely changes
Zebercet's routine life. All the feelings and problems that Zebercet has been experiencing, are
revealed with the mysterious woman who came. After the mysterious woman leaves the hotel,
Zebercet stays in her room and begins to dream. The events get more complicated day by day.
Zebercet starts not accepting the customers who come to the hotel and in time closes the hotel
completely to service. When the hotel is closed, the maid wants to return to her village.
Zebercet drinks until he gets drunk one day at the public house. While leaving the public
house, he tags after a man and goes to cockfights. He goes to the movies with Ekrem, whom
he met there, and the desire to be with him crosses his mind. But he does not such a thing. He
says goodbye to Ekrem and goes back to the hotel. That night at the hotel, he convinces the
only woman with whom he can have some sexual relation, the maid, to be together. Then he
strangles her to death. In the following days, he feels useless in the town. In his spare time, he
attends trials at the town courthouse. He empathizes with a defendant who strangled his wife
to death in one of the trials and begins to feel guilty. While the defendant's trial is being
postponed, Zebercet leaves the courthouse and has a talk with an old townsman in a park.
Later, despite his loneliness, disordered psychology, and being a murderer, his freedom
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disturbs him, he can't stand this situation and he hangs himself on the ceiling of the room
where the woman is staying and commits suicide.

2. Methodology

In general, 47 items that can be used as microanalysis for CSIs translation will be associated
with Davies' methods. Also, it will be used to determine the frequency of the methods used. In
addition, the work created will be examined in order to determine whether Venuti's
foreignization and domestication strategies are target reader-oriented or source reader-oriented
in order to introduce the intense culture determined by the CSIs that have been found by the
critic. Accordingly, Venuti's domestication and foreignization strategies will be used when are
found to be insufficient in terms of evaluation of the entire ST and understanding of the
tendency of the translation to the TT. These, in turn, will be matched with Davies' methods
and Newmark's taxonomies.

The primary purpose of this study is to examine and analyze culture-specific items in detail.
In addition, it discusses what strategies and methods the translator follows in evaluating and
transferring cultural differences during the translation process. In this study, 47
culture-specific items were identified using Newmark's taxonomies, and these identified items
were analyzed using Davies' methods. After all this, a holistic analysis will be carried out by
matching the main lines of the translations with Venuti's 'foreignization and domestication'
strategies.

Each translation includes the process of creating literary and linguistic, educational and
commercial, religious and political values, depending on the situation. In fact, each translation
made is a new text. Because it gives new meanings to the culture to which it is transferred.
Even though the translator is focused on the TT, he basically has to focus on the ST. Because
the transferred item is purely cultural. And culture is an indispensable part of society. The
previously translated text has been culturally influenced by previous texts. In this case, it may
be unwittingly influenced by past translations, or it may add new meanings to the transferred
text (Faull, 2004).

CSIs are conspicuous by their nature, they are distinct, and they stand out. In one of his
studies, Florin states that culture includes items that can be defined as words and phrases that
equal the concepts of a nation's lifestyle, culture, historical and social development (Zlateva,
2018). According to Newmark, most 'cultural words' are easy to determine for their associated
with a particular language and cannot be translated literally. However, some of them are not
recognized so easily. For this reason, in this study, the taxonomy generated by Newmark in
1988 was utilized in order to text the CSIs throughout the study. Newmark has created five
taxonomy models that can be used to identify CSIs. Taxonomies are as follows:

1. Ecology: “CSIs that are created in a language and culture due to the regional and
geographic features that are peculiar to a community. such as fauna, flora, mountains,
winds, plains, hills and so-on.”

2. Material Culture: “This category consists of four sub-dimensions such as food,
clothing, houses and towns and transportation of a community.”

International Journal of English for Specific Purposes (JOINESP) 2(1), 1-21, 2024
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3. Social Culture: “Cultural words are included in this type of category that separates
the ‘denotative’ and ‘connotative’ meanings in a language in two sub-topics: work
and leisure.”

4. Organizations, Customs, Activities, Procedures, Concepts: “Cultural words such
as institutional terms, names of governmental foundations, international and local
acronyms of institutions, artistic and religious terms adopted in the traditions of a
community. The cultural words in this category are listed in three sub-topics:
administrative and political terms, religious terms and artistic terms.”’

5. Habits and Gestures: “Some gestures, habits and mimics such as types of hand-
clapping, kissing someone on her fingertip, shaking hands for bargain and so-on may
be peculiar to a specific community.” (Newmark, 1988)

CSlIs detected by taxonomy will be determined by using Davies' methods, which method is
used and how often by the translator.

In this study, culture-specific items and the life of depressed Anatolian people living in the
town will be determined and the methods followed by the translator in line with the decisions
taken will be analyzed. Davies proposes to use seven methods that she determined, both to
cope with the problems and difficulties encountered in the translation process and to analyze
CSIs. In this direction, the seven methods are as follows:

1. Preservation: This method can be applied in two ways. By preserving the content, the
word that has no equivalent in the target culture is transferred as it is, or it is preserved
and transferred directly to the target culture.

2. Addition: It is used to explain, add or give extra information about words that are
known in the ST but do not give a full meaning in the TT. Sometimes it gives meaning
to the plot by adding it to the plot.

3. Omission: This method is preferred by the translator to completely remove the words
that have no equivalent in the target culture. It is a situation where it is not enough to
convey a kind of original meaning.

4. Globalization: It is the method used to transfer culture-specific references to a wider
culture.

5. Localization: It is the method of fully adapting a reference to the culture of the target
reader. It is also described as the opposite of the previous method.

6. Transformation: It is the change of the original of culture-specific items in the ST
while transferring them to the TT.

7. Creation: It is the re-creation of the missing item in the ST by the translator in the TT.
(Davies, 2003)

Davies uses the term 'culture-specific items' throughout his work. These terms (CSls) have
been accepted by many scientists as well. In addition, some theorists emphasized that the ST
and its culture are more important than the target culture items of the translated texts (Tekalp,
et al., 2016).

3. Analysis of Culture-Specific Items
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In this study, examples of CSls in town culture in the work called 'Anayurt Oteli' will be
analyzed according to Davies' translation methods and Newmark's taxonomy in this field.
According to Newmark's taxonomy, words in the ST are classified as follows:

"Sofa, esraf konagi, sandik odasi, ¢ay ocagi, mesin, hamam, ¢okelek, genelev, helmelenmek,
ickili asevi, sedir, ayakyolu, fes, han, tirnak ¢akisi, avlu, sac mangal" these are collected under
the title of 'Material Culture' that placed in the second section. The words "kahveci" and
"nalbant" are included in the third section of 'Social Culture' title. "Kapatma, keselenmek,
bohga, gerdek gecesi, bozuk ¢ikmak, beybaba, bereketli olsun, kizlik nisani, i¢ giiveysi, kirki
cikmak, lohusa yatagi, c¢eyiz, kececizade, Malik, aga, Hasim Bey, Nebilanim, siinnet, imam,
mevlevi dergahi, halveti, seyh, dergah, muhip, tiirkii" are gathered under the title of
‘Organizations, Customs, Activities, Procedures, Concepts’ which placed of the fourth
section. The word "el 6pmek" is form of greeting and takes part under the title of ‘Habits and
Gestures’, which comes in the fifth section.

Table 1: Identification and classification of cultural-specific items according to Newmark's taxonomy of
the ‘Anayurt Oteli’

1-) Ecology -Non

2-) Material Culture -Sofa, esraf konagi, sandik odasi, ¢ay ocagi, mesin, hamam, ¢okelek,
genelev, helmelenmek, ickili asevi, sedir, ayakyolu, fes, han, tirnak ¢akisi,
avlu, sac mangal

3-) Social Culture -Kahveci, nalbant

4-) Organizations, -Kapatma, keselenmek, bohc¢a, gerdek gecesi, bozuk ¢ikmak, bereketli
Customs, Activities, olsun, beybaba, kizlik nisani, i¢ giiveysi, kirki ¢ikmak, lohusa yatagi,
Procedures, Concepts | ¢eyiz, kegecizade, Malik, aga, Hasim Bey, Nebilanim, siinnet, imam,
mevlevi dergahi, halveti, seyh, dergah, muhip, tiirkii

5-) Habits and -El 6pmek
Gestures

Sample 1:
ST: “Calimina bak su somiirgeci kapatmasinin demisti Dis¢i.” (p.12)
TT: “A choice bit of harem-snatch,” the Dentist had said.”

The word 'kapatma' means a woman living out of wedlock with a man in the source culture.
Instead of using the exact equivalent of the word 'closure' in the ST in the TT, the translator
designed the word 'harem-snatch' by combining two independent words. Thus, he used
Davies' "Creation" method.

Sample 2:

ST: “Uciincii katta sofamin 151311 sondiirdii; alti numaranin kapisi éniinde durdu, igeriyi
dinledi; ses yoktu.” (p.12)

TT: “Putting out the hall light he stood by the door of Room 6 and listened. Not a sound.”
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The word 'sofa' means the wide place where the room doors are opened in the houses. While
transferring the word ‘sofa’ in the ST to the target culture, the translator prefers the word
"hall" and uses Davies' "Preservation" method.

Sample 3:

ST: “Istasyonun arkasindaki alanda ana caddeye ¢ikan sokagm karsisinda, eskiden zengin
rumlarin da oturdugu bir semtte oldugu i¢in yanmadan kalmis yapilardan biri, ti¢ katl bir
esraf konag1.” (p.12)

TT: “The Hotel is one of the buildings, spared the torch because wealthy Greeks had lived in
the district, that stand opposite a street connecting the main avenue with the square behind the
station.”

The translator has transferred the 'esraf konagi', which means the house or mansion where the
wealthy people of a place or the mentioned respected people reside, as a ‘hotel’ in the TT The
'esraf konagl' mentioned in the ST was later turned into a hotel. Thus, the translator
transferred this word from the ST to the TT by completely changing it. Davies'
"Transformation" method was used.

Sample 4:

ST: “Riistem Beyin anlattifina gore konagi gecen yiizyilda dedesi Kececizade Malik Aga
yaptirmis.” (p.13)

TT: “According to him it had been his grandfather, Melik Agha, who built the house in the
previous century.”

‘Kececizade’ in the ST was removed by the translator and Davies' "Omission" method was
used.

Sample 5:

ST: “Riistem Beyin anlattifina gore konag1 gecen yiizyilda dedesi Kececizade Malik Aga
yaptirmis.” (p.13)

TT: “According to him it had been his grandfather, Melik Agha, who built the house in the
previous century.”

The name ‘Malik’ was transferred to the TT in the same way, by keeping its meaning and
Davies' "Preservation" method was used.

Sample 6:

ST: “Riistem Beyin anlattigina gére konagi gecen yiizyilda dedesi Kegecizade Malik Aga
yaptirmis.” (p.13)

TT: “According to him it had been his grandfather, Melik Agha, who built the house in the
previous century.”

The translator used Davies' method of "Preservation" by translating the word 'aga' into the
target culture as 'Agha’.

Sample 7:
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ST: “Zamanla her kata ayakyolu, odalara lavabo yapildi; salonun, sofalarin, odalarin tahta
tabanlar1, merdivenler kalin musambayla kaplandi.” (p.13)

TT: “In time a washstand came to be installed in each room, a toilet on each floor. The lobby,
halls, stairs and wooden flooring of the rooms were meanwhile being carpeted with
linoleum.”

The word 'ayakyolu' in the ST means toilet. This equivalence is provided by Davies'
"Preservation" method.

Sample 8:

ST: “Kapidan girince karsida ikinci kata ¢ikan oymali tahta korkuluklu merdiven, solda
sandik odasi-kiler-cay ocagi olarak kullanilan kiigiik bir oda.” (p.14)

TT: “Across from the door as you go in there is a stairway to the second floor with a carved
wooden banister, and to its left a room that serves as a combination pantry, linen closet and
tea galley.”

‘Sandik odasy’ in the ST means the small room in the house where chests, baskets and
various items are put. The ‘linen closet’, which has no exact equivalent in the TT, was
preferred by the translator. And Davies' "Transformation" method was used.

Sample 9:

ST: “Kapidan girince karsida ikinci kata ¢ikan oymali tahta korkuluklu merdiven, solda
sandik odasi-kiler-¢ay ocagi olarak kullanilan kiiciik bir oda.” (p.14)

TT: “Across from the door as you go in there is a stairway to the second floor with a carved
wooden banister, and to its left a room that serves as a combination pantry, linen closet and
tea galley.”

In the ST, '¢cay ocagl' means a tea house where beverages such as tea and coffee are prepared
and drunk. Instead of using the exact equivalent of the 'cay ocagi’ in the TT, the translator
preferred 'tea galley' and used Davies' “Creation” method.

Sample 10:

ST: “Merdiven altinda avluya acilan camli kapi; salonda dort kose iki algak masa,
cevrelerinde kara mesin kapli dorder koltuk; tavandan sarkan kursun borularin ucunda iki
abajur; sag duvarda Mustafa Kemal Paga’nin bir boy resmi asili; merdivene ¢ikmadan sagda
biiytik bir kapt; tistiinde 1 yazili.” (p.15)

TT: “The lobby has a pair of low square tables hedged round with black leather-upholstered
armchairs, four to a table. Two lead pipes hang from the ceiling and end in lampshades. A
full-length portrait of Mustafa Kemal Atatiirk on the righthand wall, and just as you start
upstairs, a door on the right bearing the numeral 1. Walls and doors alike are done in off
white-paint, not limewash.”

The word 'mesin' means sheepskin in the ST. This word was presented to the target culture
reader by using Davies' "Preservation" method.

Sample 11:
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ST: “Ilkokulu bitirdigi yaz siinnet oldu.” (p.17)
TT: “The summer he graduated from elementary school brought his circumcision.”

'Siinnet' is the name given to the surgical operation performed by cutting the skin at the tip of
the reproductive organ of Muslim boys. The translator used Davies' "Preservation" method
since it has an exact equivalent in the TT, and thus, the meaning was preserved and
transferred to the target culture.

Sample 12:
ST: “Gomiildiikten sonra imam ninesinin adini sordu.” (p.17)
TT: “After the burial the imam asked Zeberjet his grandmother’s name.”

In the ST, the word 'imam', which means the person who leads Muslims in prayer, was used
in the TT by preserving both its form and content by the translator, thus Davies'
"Preservation" method was preferred.

Sample 13:

ST: “On yi1l 6nce uzak kdylerin birinden dayist oldugunu sdyleyen bir adam getirdi kadin,
bohcasi koltugunda.” (p.18)

TT: “Two years ago a man claiming to be an uncle showed up with her from a distant
village.”

In the ST, 'boh¢a' means a four-cornered piece of fabric that is wrapped or tied by putting
clothes in it. The translator did not choose to use the word 'boh¢a' here, but instead used
Davies' "Omission" method and removed this CSI from the TT.

Sample 14:

ST: “On yedisinde evermisler. Gerdek gecesi sabaha kars1 bozuk ¢ikt1 diye geri gondermis
kocas1.” (p.18)

TT: “At seventeen they had married her off but toward dawn of the wedding night the groom
sent her back saying he wanted a virgin.”

The translator transferred the 'gerdek gecesi', which means the first night of marriage, to the
target culture as 'the wedding night' in the ST and used Davies' "Globalization" method.

Sample 15:

ST: “On yedisinde evermisler. Gerdek gecesi sabaha karsi bozuk ¢ikt1 diye geri gondermis
kocas1.” (p.18)

TT: “At seventeen they had married her off but toward dawn of the wedding night the groom
sent her back saying he wanted a virgin.”

Davies' method of "Addition" was used by the translator in order to convey the meaning of
the source culture to the TT, the verb 'bozuk ¢ikmak', which expresses the state of ‘wanted a
virgin in the ST.

Sample 16:
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ST: “Dayisi1 yilda birka¢ kere gelir, bir torba ‘cokelek’ getirir, bir siire konusur, kadinin
birikmis parasini alir giderdi.” (p.18)

TT: “This uncle would come several times a year bringing a sack of ‘milk curds’, converse
for a while, pocket her savings, and go away.”

In the ST, the word ‘¢cokelek’ refers to a type of non-fat cheese, which consists of the residue
of skimmed milk or yogurt that settles to the bottom when boiled. The translator tried to find
the closest equivalence by using 'milk curds' in the TT. Therefore, he preferred to use Davies'
"Preservation" method.

Sample 17:

ST: “Eh, iznin olursa...” kalkti, yukariya bagirdi... “Giz Zeeynep, gidiyom ben, elimi
Opmiycen mi zilli?” (p.18)

TT: Now then, if you’ll excuse me...” He went and called up the stairs. “Zeeyy-nep! I'm
leaving, you ill-bred goose, aren’t you going to kiss my hand.

While the verb 'el 6pmek’, which means to take the right hand of the elderly or those who
need to be respected, first to the lip and then to the forehead, is a tradition belonging to
Turkish culture, although it seems to give the exact meaning in the TT exact equivalent was
not achieved. Because it is a way of greeting people who are older than other in Turkish
culture. While two people greet, the younger person kisses the older person's hand and
immediately touches it to their forehead. In line with this explanation, it cannot be said that
there is an exact equivalent. In this direction, the translator Davies' "Globalization" method
used.

Sample 18:

ST: “Eh, iznin olursa...” kalkti, yukariya bagirdi... “Giz Zeeynep, gidiyom ben, elimi
Opmiycen mi zilli?” (p.18)

TT: Now then, if you’ll excuse me...” He went and called up the stairs. “Zeeyy-nep! I'm
leaving, you ill-bred goose, aren’t you going to kiss my hand.

The word ‘zilli’ in the ST means impertinent and since its use in the TT has the same
meaning, Davies' "Preservation" method was used.

Sample 19:
ST: “Bereketli olsun.” (p.21)
TT: “Enjoy your breakfast.”

The expression 'bereketli olsun', which means abundance, lushness, prosperity, and
splendour, used in the ST is proper to Turkish culture. However, since there is no exact
equivalent in the TT culture, Davies' "Globalization" method was preferred in order to convey
the meaning.

Sample 20:
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ST: “Simdiki gibi olaganiistii bir durum olmazsa yilda ya da iki yilda bir terziye, alt1 ayda bir
keselenmek icin hamama, dort haftada bir sac tirasina, ayda bir otelin paralarini Istanbul’a
yerlesen Faruk Kececiye gondermek i¢in postaneye giderdi.” (p.25)

TT: “Unless something came up, as now, it was once a year or once every two years for the
tailor, once in six months to have his dead skin cells scrubbed off at the Turkish bath,
every four weeks a haircut, and once a month the post office where he would send the hotel
proceeds to Faruk Kecheji who now lived in Istanbul.”

In the ST the word 'keselenmek' is the action done with an object called a scrub to open the
pores with hot water. In addition, since the word 'hamam’', which means a place to bath, could
not be found in the target culture, the translator used Davies' "Addition" method by describing
the word with an explanatory sentence for the target culture reader to perceive the text better.

Sample 21:

ST: “Askerligini yaptig1 kentte ‘geneleve’ ilk gidisiydi.” (p.33)
TT: “It had been his first visit to the house in town, near the base.”

In the ST, 'genelev' is the name given to the business community in which sex work is paid
for. However, the equivalent of the word in the ST was used outside of its original meaning in
the TT, and the translator aimed to provide an equivalent by using Davies' "Creation" method
by transferring the term 'genelev' to the TT as "The house'.

Sample 22:
ST: “Gelin kosmus dnce; ‘Aman beybaba’ demis.” (p.34)

TT: “His daughter-in-law was the first to come running, and handled the situation with
dismayed respect.”

In the ST, the word 'beybaba', was removed in the TT and Davies' "Omission" method was
used.

Sample 23:
ST: “Kahveciyle cirak takilirlardi.” (p.37)
TT: “The cafe owner and his helper would tease him.”

The 'kahveci' is the owner of the small business, which is described in the ST as a coffee shop
where various games are played, puzzles are solved, and various drinks such as coffee and tea
are consumed. Since the exact meaning is preserved in the target culture, Davies'
"Preservation" method was used.

Sample 24:
ST: “Fasulye biraz helmelenmisti.” (p.38)
TT: “The beans were overcooked.”

In the ST, the expression 'helmelenmek' means the thickening of legumes as a result of
overcooking. The meaning of 'overcooked' in the TT is provided by using Davies'
“Globalization” method.
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Sample 25:

ST: “On yildir ilk defa carsiya yakin bir i¢kili asevinde yemegini yerken bir tek raki istedi;
bitirmeden ¢ikt1.” (p.51)

TT: “Then, eating out for the first time in ten years, at a small, simple place near the shopping
district, he ordered a single shot of raki.”

In the ST, the word ‘ickili asevi’ is the general name of restaurants where you can eat and
drink at the same time. Here, the translator used Davies' "Omission" method, as it removed
the CSI.

Sample 26:

ST: “Gozlerini kapadi. Kadin dogruldu; gerindi, sedirden inerken iistiindeki tiilii att1.”
(p.51-52)

TT: “Closing his eyes he saw her sit up, stretch, and throw aside the gauzy fabric that covered
her as she rose from the fancy couch.”

In the ST, 'sedir' means a household item, sofa which can be without a back, cushioned and
padded, suitable for sitting or lying down. Equivalence of a similar nature has been tried to be
achieved in the TT culture. Therefore, Davies' "Globalization" method was used.

Sample 27:
ST: “Ertesi giin “Tek basina bir sey yapamazsin” dedi nalbant.” (p.61)
TT: “Next day the blacksmith tells him it’s hopeless single-handed.”

The word 'malbant’ is the title given to the person who shoes animals such as horses, oxen
and donkeys in the source culture. Since the meaning is preserved in the TT, Davies'
"Preservation" method was used.

Sample 28:

ST: “Siirahiy1 gérmedigini sOyledi soruldu, iki yani da tanidiginda gerdek ertesi gelinin kizhik
nisanini anasi evine gotiirmek icin o gece oglan evinde alt katta bir odada yattigin1 séyledi
sorundu gece yarisina dogru yukaridan takirtilar boguk sesler duydum.” (p.86)

TT: “See the copper pitcher to question put witness deposed that as she knew both families
she had spent the night downstairs in order to take the virgin-cloth to the bride’s family next
morning to question put witness deposed that around midnight she heard a disturbance and
muffled cries.”

In the ST culture, the word 'kizlik nisan1' symbolizes virginity. However, the ‘nisan’, which is
stated in the target culture text, has been tried to be equivalent with the word 'cloth' and
therefore Davies' "Globalization" method has been used.

Sample 29:

ST: “Hi¢ unutmam: Kapali, pencereleri, tek atli bir araba; sirma piiskiillii fesiyle arabaci.”
(p-91)
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TT: “I can still see him behind the window of that one-horse coach, and the driver in a fez
with gold fringe.”

The 'fes', which belongs to our culture, means a cylindrical headdress made of thick red
broadcloth, with a tassel on the top. Since there is a meaning corresponding to this word in the
TT, Davies' "Preservation" method was used.

Sample 30:

ST: “Hanlara, hamamlara, camilere, yanmamis evlere, kagan, oldiirlilen, yerli rumlarin
evlerine, bag damlarina, ¢adirlara dolusuldu.” (p.92)

TT: “We took refuge wherever we could—in mosques, khans, public baths, houses that had
survived, houses of Greeks who had fled or been killed, vineyard cabins, tents, anywhere.”

The meaning of 'han' in the ST is the name given to the heads of state-affiliated with the khan
or the heads of independent principalities in Turks. Davies' "Preservation" method was used
by transferring to the TT in the same way.

Sample 31:

ST: “Hanlara, hamamlara, camilere, yanmamis evlere, kacan, dldiiriilen, yerli rumlarin
evlerine, bag damlarina, ¢adirlara dolusuldu.” (p.92)

TT: “We took refuge wherever we could—in mosques, khans, public baths, houses that had
survived, houses of Greeks who had fled or been killed, vineyard cabins, tents, anywhere.”

The word 'hamam', which belongs to our culture, is the place where people bath collectively
for a fee. Davies' "Globalization" method was used by preferring the word ‘public bath’
corresponding to its meaning in the target culture text.

Sample 32:
ST: “Babam i¢ giiveysi girmis eve; leblebici Hafiz’1n kii¢iik ogluymus.” (p.92)
TT: “It was my mother’s home. My father’s father sold roast chickpeas.”

The word 'i¢ giiveysi' is used in the ST as the man living in the house of the woman's family
in case of marriage. Since there is no exact equivalent of the word in the TT, the meaning in
the ST was tried to be given by using Davies' "Addition" method.

Sample 33:

ST: “Oniinde durup eski cezaevinin biiyiik kapisi ardinda demir parmakliklarda solgun elleri
Litfi’ydi adi evet Liitfiye Molla kizin1 dogurduktan sonra kirki ¢itkmadan ninem lohusa
yataginda oliince anami emzirmis, siit anastymis oniinde durup oteki suglularla hep bir yerde
soviilebilir onlar da sorarlar elbet neden o6ldiirdiin onu elimde tirnak cakisiyla kimseye
sezdirmeden avluya bir ¢ukur kazip arkasindan yaklasarak ensesine saplanabilir.” (p.100)

TT: “Stood there the old jailhouse door and behind it pale hands on the bars Liitfi his name
that’s right when grandmother died was Liitfiyé Mola wet-nurse mother stand there put you
with other prisoners and cuss his face they’d ask too what made you kill her softly behind him
with my knife or dig a hole could stick him in the neck.”
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'Kirki ¢ikmak' means forty days after giving birth and deceased. The translator preferred to
remove the verb ‘kirki ¢ikmak’ in the ST and transferred it to the TT and used Davies'
"Omission" method.

Sample 34:

ST: “Oniinde durup eski cezaevinin biiyiik kapisi ardinda demir parmakliklarda solgun elleri
Litfi’ydi adi evet Liitfiye Molla kizin1 dogurduktan sonra kirki ¢ikmadan ninem lohusa
yataginda Gliince anami emzirmis, siit anastymig 6niinde durup 6teki suglularla hep bir yerde
soviillebilir onlar da sorarlar elbet neden 6ldiirdiin onu elimde tirnak g¢akisiyla kimseye
sezdirmeden avluya bir ¢ukur kazip arkasindan yaklasarak ensesine saplanabilir.” (p.100)

TT: “Stood there the old jailhouse door and behind it pale hands on the bars Liitfi his name
that’s right when grandmother died was Liitfiyé Mola wet-nurse mother stand there put you
with other prisoners and cuss his face they’d ask too what made you kill her softly behind him
with my knife or dig a hole could stick him in the neck.”

'Lohusa' means a woman who has just given birth. Since the item of 'lohusa yatagy' is CSI
specific to the ST and an exact equivalent could not be reached in the TT, the translator
preferred to remove this item and used Davies' "Omission" method.

Sample 35:

ST: “Oniinde durup eski cezaevinin biiyiik kapisi ardinda demir parmakliklarda solgun elleri
Litfi’ydi adi evet Liitfiye Molla kizin1 dogurduktan sonra kirki ¢ikmadan ninem lohusa
yataginda oliince anami emzirmis, siit anastyymis 6niinde durup 6teki suclularla hep bir yerde
soviilebilir onlar da sorarlar elbet neden 6ldiirdiin onu elimde tirmak c¢akisiyla kimseye
sezdirmeden avluya bir ¢ukur kazip arkasindan yaklasarak ensesine saplanabilir.” (p.100)

TT: “Stood there the old jailhouse door and behind it pale hands on the bars Liitfi his name
that’s right when grandmother died was Liitfiyé Mola wet-nurse mother stand there put you
with other prisoners and cuss his face they’d ask too what made you kill her softly behind him
with my knife or dig a hole could stick him in the neck.”

Davies' "Globalization" method was used by transferring the 'tirnak cakist' in the ST to the
TT as a 'Knife' alienating the word that does not exist in the target culture.

Sample 36:

ST: “Oniinde durup eski cezaevinin biiyiik kapis1 ardinda demir parmakliklarda solgun elleri
Litfi’ydi adi evet Liitfiye Molla kizin1 dogurduktan sonra kirki ¢ikmadan ninem lohusa
yataginda oliince anami emzirmis, siit anastymis 6niinde durup 6teki suclularla hep bir yerde
soviilebilir onlar da sorarlar elbet neden 6ldiirdiin onu elimde tirnak g¢akisiyla kimseye
sezdirmeden avluya bir ¢ukur kazip arkasindan yaklasarak ensesine saplanabilir.” (p.100)

TT: “Stood there the old jailhouse door and behind it pale hands on the bars Liitfi his name
that’s right when grandmother died was Liitfiyé Mola wet-nurse mother stand there put you
with other prisoners and cuss his face they’d ask too what made you kill her softly behind him
with my knife or dig a hole could stick him in the neck.”
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'Avlu' means a place in the middle, next to or around a building, surrounded by walls and
fences. The word ‘avlu’ in the ST was omitted by the translator using Davies' "Omission"
method while being transferred to the TT.

Sample 37:

ST: “Sac mangalda kizaran kestanelerin arasindaki kiiclik deliklerden alttaki korlarin kizil
vuruyordu.” (p.106)

TT: “A red glow of coals showed under perforations in the metal sheet the chestnuts were
roasting on, and a spark shot up through.”

In the ST, 'sac mangal' refers to a kind of flat iron or steel stove in which food is cooked by
burning coal. Since 'sac mangal' could not be transferred to the target culture text exactly, the
same meaning was tried to be conveyed to the target culture by using Davies' "Addition"
method.

Sample 38:

ST: “Asevinin yanindaki kahvenin radyosunda kalin sesli bir erkegin bagira bagira séyledigi,
cogu sozleri pek anlagilmayan bir tiirkiidendi bu.” (p.113)

TT: “It was a snatch of the loud, generally garbled song a deep male voice was singing one
door away on a cafe radio.”

The meaning of the word 'tiirkii', which is a CSI in the ST, is a type of song composed of folk
melodies, whose lyrics are usually in the form of folk poetry, whose author and composer are
unknown. In order to achieve equivalence in the TT, Davies' "Globalization" method was
preferred to be translated as 'song'.

Sample 39:

ST: “Hafsanim Mevlana soyundanmis, c¢elebilerden o siralar kasabadaki Mevlevi
Dergahi’nin postunda oturan Abdiilkerim Celebi’nin kiz kardesiymis.” (p.116)

TT: “By her account Hafsa Hanim was one of the Mevlevi line, sister to Abdulkerim Celebi,
who in those years was the elder of the town’s Mevlevi Lodge.”

The word 'Mevlevi Dergahi', which is used as a proper name in the ST, is the name given to
the lodges specific to the Mevlevi sect. Here, the word 'Mevlevi' has been taken literally and
its meaning has been preserved. 'Dergdh' means lodge in the ST. Davies' "Preservation"
method is used because the meaning is preserved.

Sample 40:

ST: “Hasim Bey kahyay1 kovmus; kizim degil artik o benim demis; ama Nebilanim yalvara
yakara ceyiziyle birlik on doniim bag da verdirmis livey kizina” (p.117).

TT: “Hashim Bey had dismissed the caretaker and disowned Meserret but Nebilé Hanim
begged and pleaded—even though it was only her step-daughter—and got them a dowry plus
four acres of vineyard.”

The word 'Hasim Bey' in the ST was transferred to the TT by preserving the words. Davies'
"Preservation" method is used here.
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Sample 41:

ST: “Hasim Bey kahyay1 kovmus; kizim degil artik o benim demis; ama Nebilanim yalvara
yakara ceyiziyle birlik on doniim bag da verdirmis iivey kizina” (p.117).

TT: “Hashim Bey had dismissed the caretaker and disowned Meserret but Nebilé Hanim
begged and pleaded—even though it was only her step-daughter—and got them a dowry plus
four acres of vineyard.”

The word ‘Nebilamim’ in the ST was transferred to the TT by preserving the words. Davies'
"Preservation" method is used here.

Sample 42:

ST: “Hasim Bey kahyay1 kovmus; kizim degil artik o benim demis; ama Nebilanim yalvara
yakara ceyiziyle birlik on donlim bag da verdirmis tivey kizina” (p.117).

TT: “Hashim Bey had dismissed the caretaker and disowned Meserret but Nebilé Hanim
begged and pleaded—even though it was only her step-daughter—and got them a dowry plus
four acres of vineyard.”

The use of '¢eyiz' in the ST is all kinds of clothes and household goods prepared for the bride.
The meaning of 'ceyiz' used in the TT is the name given to real estate, money and belongings
given to the groom or his family by the bride when a woman gets married in some societies.
Here, it was transferred to the target culture by using Davies' "Globalization" method.

Sample 43:
ST: “Halveti Seyhi Ismail Dede ‘Biz yirmi iki giin saydik ogul’ diyor.” (p.118)
TT: “The Shaykh had told him, ‘We make it twenty-two days, my son.”

The word 'Halveti’, which is mentioned in the ST, was removed in the TT. Thus, Davies'
"Omission" method was used.

Sample 44:
ST: “Halveti Seyhi Ismail Dede ‘Biz yirmi iki giin saydik ogul’ diyor.” (p.118)
TT: “The Shaykh had told him, ‘We make it twenty-two days, my son.”

‘Seyh', which is mentioned in the ST and used as a proper name, is transferred in the TT with
the word 'the Shaykh', which has same meant in both cultures. Thus, Davies' "Preservation"
method was used in the TT.

Sample 45:

ST: “Abdiilkerim Celebi yegenine bir yazicilik isi vermis ama o istememis; dervis olup
semaya baglamadan 6nce dergahta ortalik islerini géren muhiplere katilmig” (p.118).

TT: “The uncle, Abdulkerim Celebi, had offered to make him a scribe at the Lodge, but
Nureddin preferred to join those novitiates who saw to the general chores.”

The word 'dervis' used in the ST means a person who joins the sect and loyalty to the sheikh,
who follows him on the path of Truth or obeys the God's rules and corrects himself, and who
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devotes himself to God and His creations by seeing the reflection of God's unity in the whole
universe. The translator removed the word 'dervish' from the TT and used Davies' "Omission"
method.

Sample 46:

ST: “Abdiilkerim Celebi yegenine bir yazicilik isi vermis ama o istememis; dervis olup
semaya baslamadan 6nce dergahta ortalik islerini géren muhiplere katilmis” (p.118).

TT: “The uncle, Abdulkerim Celebi, had offered to make him a scribe at the Lodge, but
Nureddin preferred to join those novitiates who saw to the general chores.”

The word 'dergah’', which is also mentioned in the ST, means the place where dervishes dhikr
and pray in sects. Davies' "Preservation" method was used by preserving the meaning in the
TT.

Sample 47:

ST: “Abdiilkerim Celebi yegenine bir yazicilik isi vermis ama o istememis; dervis olup
semaya baglamadan once dergahta ortalik islerini goren muhiplere katilmis” (p.118).

TT: “The uncle, Abdulkerim Celebi, had offered to make him a scribe at the Lodge, but
Nureddin preferred to join those novitiates who saw to the general chores.”

The word 'muhip' in the ST has the meaning of someone who loves. The translator used
Davies' "Transformation" method since it changes while being transferred to the TT.

4. Conclusion and Discussion

Culture 1s a way of living and thinking that creates its own identity through various
experiences that make it different. It includes history, social structure, religion, tradition, and
daily life. With the increase in translations in the field of literature, the translation of CSlIs has
also gained importance. The fact that these CSIs vary from society to society is directly
proportional to the richness of the ST culture. One of the most difficult problems in the
translation of literary texts is the differences between cultures. People of a particular culture
evaluate events from their own perspectives. People of a particular culture evaluate events
from their own perspectives. Some theorists point out that every culture has a different focus.

Since syntactic items are various in every language, it is likely that the translator will
encounter difficulties in conveying CSIs while translating. Here, the translator has some
responsibilities. The translator must understand the ST adequately. Thus, the translator must
know the SL reader's beliefs, attitudes, values, and rules very well and should follow a path
accordingly.

The 'Anayurt Oteli', which is a literary work, contains many CSIs in order to reflect the facts
of Turkish society. In this story, which bears traces of an Anatolian town, it is aimed to
examine and analyze the translator's decision and CSls in terms of translation method. In the
work, which was first published in 1973 and translated by Fred STARK, 47 CSIs were
determined and analyzed. In the study, the culture-specific items were obtained via
Newmark's taxonomy that collects the CSIs under five classification titles and were analyzed
by use of Davies' seven translation methods.
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Statistical data were obtained by analyzing within the scope of Davies' methods and Venuti's
strategies in order to reach a total analysis in the transfer of the determined CSIs to the TT.
These data were created based on the graphic below.

Omission
Source fext globalization Target text
Source language Targetlanguage
Source culture Target culfure
FOREIGNIZATION I \ DOMESTICATION
Source audience addifion ki Target audiance
preservation fransformation
creafion

Figure 1: A continuum between foreignization and domestication

(Jaleniauskieng, et al., 2009)

While generating these data, figure 1 above was taken as a basis. Statistical data were
determined by considering Davies' methods and Venuti's strategies. According to these data,
47 CSIs were found. In the TT CSIs were transferred 18 by preservation, 4 by addition, 9 by
omission, 10 by globalization, 0 by localization, 3 by transformation, and 3 by creation
method. The percentage rate indicating how often these methods are used is as follows;
preservation %38.2, addition %8.5, omission %19.1, globalization %21.2, localization %0,
transformation %6.3, creation %6.3.

Table 2: Percentages of Davies’ methods and Venuti’s strategies utilized by the translator of

TT
Venuti’s Foreignization Domestication
Strategie
S
Davies’ Preservatio | Addition | Omission | Globalizatio | Localizatio | Transformatio Creation
Methods n n n n
TT %38,2 %38.,5 %19,1 %21,2 %0 %6,3 %6,3
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Based on these percentages, according to the continuum between Venuti's foreignization and
domestication strategies, considering the whole analysis in determining the CSIs, the rate of
the continuum; was determined as %47 foreignization and %53 domestication.

M 1. Foreignization M 2. Domestication

Figure 2: Percentages of Venuti’s Strategies utilized by the translator of TT

Accordingly, the translator preferred to use the domestication strategy more than the
foreignization strategy. The preservation and addition methods, which determine these
percentages generated by making use of continuum, are under the foreignization title, while
the remaining omission, globalization, localization, transformation, and creation methods are
under the domestication title.

According to Eugene A. Nida, any attempt to fully understand one's intended meaning in
discourse on a particular topic requires extreme sensitivity and insight into personal and
cultural assumptions about reality (Nida, 1997). The target text translator aimed to introduce
the richness of the source culture to the target reader and make them understand it better. In
this way, he wanted to open the way for other translators and benefit them while translating
the source culture.
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Yeni Medyanin Ozel Amaclar i¢in Kullanimi: Markalarin

Kanaat Onderine Déniistiiriilmesi: Tinkoff Bankasi Ornegi

Halil Ibrahim OZKAY ' Zhazgul Kulenbekova?
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Yeni Medya Ana Bilim Dali, Tiirkiye
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oz

Amag: Bu ¢alismanin amaci, dijital medya ¢aginda halkla iliskilerin evrimini ve markalarin
kanaat onderlerine doniisiim siireclerini daha iyi anlamak ve bu siire¢lerin tiiketici
davramglar1 {izerindeki etkilerini ortaya koymaktir. Ozellikle Tinkoff Bankasi'min dijital
medya stratejilerini ve bu stratejilerin miisteri etkilesimi ile marka sadakati iizerindeki
etkilerini analiz etmektir.

Gere¢c ve Yontemler: Bu calismada literatlir taramasina dayali igerik analizi yontemi
kullanilmistir. Arastirma sorular1 dogrultusunda Tinkoff Bankasi'nin dijital medya stratejileri
incelenmis ve veriler Tinkoff Bankasi’nin web sitesi, dergi yayinlar1 ve banka genel
miidiiriiniin blog yazilarindan toplanmistir. Bu veriler analiz edilerek markanm kanaat
onderine doniisiim siirecindeki rolii ve etkileri degerlendirilmistir.

Bulgular: Arastirma sonucunda, Tinkoff Bankasi'min dijital medya araglarmi etkin bir
sekilde kullanarak kendi markasini bir kanaat 6nderi haline getirdigi tespit edilmistir. Tinkoff
Dergisi araciligiyla yaymlanan makalelerin miisteri etkilesimini artirdig1 ve marka sadakati
olusturdugu goriilmiistiir. Ayrica, dijital medya stratejilerinin misteri geri bildirimleri
iizerinde olumlu etkiler yarattig1 ve yiiksek etkilesim oranlari sagladigi belirlenmistir.

Sonu¢: Markalarin dogru dijital platformlar1 etkili bir bigimde kullanmasinin miisteri
sadakatini arttirarak, markay1 bir kanaat 6nderine doniistiirebilecegi sonucuna varilmstir.

Anahtar Kelimeler: Halkla Iliskiler, Kanaat Onderi, Influencer, Yeni Medya, Tinkoff
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Yeni Medyanin Ozel Amacglar icin Kullanimi: Markalarin Kanaat Onderine Déniistirilmesi: Tinkoff Bankasi Ornegi

Using New Media for Specific Purposes: Transforming

Brands into Opinion Leaders: The Case of Tinkoff Bank

ABSTRACT

Aim: The purpose of this study is to better understand the evolution of public relations in the
age of digital media and the transformation of brands into opinion leaders and to reveal the

effects of these processes on consumer behavior.

In particular, it analyzes Tinkoff Bank's digital media strategies and their impact on customer

engagement and brand loyalty.

Materials and Methods: In this study, content analysis method based on literature review
was used. In line with the research questions, Tinkoff Bank's digital media strategies were
analyzed and data were collected from Tinkoff Bank's website, magazine publications and
the bank's general manager's blog posts. These data were analyzed and the role and effects of

the brand in the process of transformation into an opinion leader were evaluated.

Findings: The study found that Tinkoff Bank effectively used digital media tools to
transform its brand into an opinion leader. Articles published through Tinkoff Magazine were
found to increase customer engagement and build brand loyalty. In addition, digital media

strategies had a positive impact on customer feedback and resulted in high engagement rates.

Conclusion: It is concluded that effective use of the right digital platforms by brands can

increase customer loyalty and transform the brand into an opinion leader.

Keywords: Public Relations, Opinion Leader, Influencer, New Media, Tinkoff
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1. GIRIS

Dijitallesen diinyada geleneksel medya ve eski iletisim araglari yerlerini hizla yeni medya
platformlarma birakmasiyla birlikte, halkla iliskiler ve pazarlama stratejileri koklii bir sekilde
degismistir. Artik markalar, hedef kitleleriyle dogrudan ve etkilesimli bir sekilde iletisim kurabilme
imkanina sahiptir. Bu degisim, markalarin sadece {irlin veya hizmet tanittimi yapmanin 6tesine
gegerek, kendi medya kanallarmi olusturmalarini ve kanaat onderlerine doniismelerini miimkiin

kilmaktadir.

Yeni medya araglarmin etkin kullanimi, markalarin tiiketiciyle olan iliskilerini gii¢clendirmekte ve
giiven insa etmelerinde Onemli bir rol oynamaktadir. Internetin ve sosyal medyanimn
yayginlasmasiyla birlikte, kanaat onderleri ve influencerlar, markalarin hedef kitleler {izerinde
giiven ve etki yaratma konusunda kritik O6neme sahip hale gelmistir. Bu baglamda, dijital
platformlar iizerinden gerceklestirilen halkla iliskiler ve pazarlama stratejileri, geleneksel medya

kanallarinin 6tesine gecerek daha etkili ve kisisellestirilmis iletisim olanaklari sunmaktadir.

Bu ¢alismada, Tinkoff Bankasi 6rnegi lizerinden markalarin nasil kanaat 6nderlerine doniistiigii ve
dijital medya stratejilerinin miisteri etkilesimi ile marka sadakati tizerindeki etkileri incelenecektir.
Tinkoff Bankasi, dijital yayinlar1 araciligiyla miisteri etkilesimi ve marka sadakati olusturma
konusunda 6ncii bir 6rnek teskil ettigi icin konu olarak se¢ilmistir. Bankanin bu doniisiim siirecinde
izledigi yenilik¢i stratejiler ve elde ettigi basarilar, halkla iliskiler ve pazarlama alaninda dijital

medya kullaniminin énemini vurgulamaktadir.

Aragtirmanin amaci, dijital medya caginda halkla iliskilerin evrimini ve markalarin kanaat
onderlerine doniisiim siireclerini daha iyi anlamak ve bu siireglerin tiiketici davraniglart {izerindeki
etkilerini ortaya koymaktir. Bu baglamda, ¢alismanin temel hedefi, dijital platformlarin sundugu
imkanlarin markalar igin nasil stratejik avantajlar sagladigini ve Tinkoff Bankasi'nin bu alandaki
basarili uygulamalarin1 detayli bir sekilde analiz ederek yeni medya teknolojilerinin bu alana

yonelik olumlu etkisine dikkat ¢gekmektir.

2. KAVRAMSAL CERCEVE
2.1. Halkla fliskiler Kavram

Halkla iliskiler (PR), organizasyonlar ile hedef kitleleri arasindaki iletisimi stratejik bir sekilde
yonetme siirecidir. Bu siirecin etkin bir sekilde yiiriitiilebilmesi i¢in belirli teorik ve kavramsal
cercevelerin anlagilmasi gerekmektedir. Halkla iligkiler disiplininin temelinde yer alan kavramlar,
kurumlarin itibarin1 koruma ve giiclendirme, kamuoyu ile olumlu iliskiler kurma ve siirdiiriilebilir
bir iletisim stratejisi gelistirme amacim tasir. Bu boliimde, halkla iliskilerin teorik temelleri ve
modern uygulamalar1 ele almarak, konunun derinlemesine anlagilmasina katki saglayacak

kavramsal bir ¢er¢eve sunulacaktir.
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Gilinimiizde isletmeler, agik sistem anlayisi cercevesinde faaliyet gostermektedir. Bu sistem
icerisinde yer alan isletmeler, dolayisiyla halkla iletisim kurmak durumundadir. Isletmeler artik
sadece iiretim ve satig yapan geleneksel yapilar degil, ayn1 zamanda halka karsi sorumluluk tagiyan
modern kuruluslardir (Sezgin, 2012:3). Halkla iligkiler kavrami “halk” ve “iliski” kavramlarinin
birlesmesinden olugmaktadir. Halk, aym iilke sinirlar iginde yagayan ve ortak g¢ikarlarla birbirine
bagl bireylerin tamam1 olarak tanimlanabilir (Cakirer, 2018:15). iliski kavramu ise, iki veya daha
fazla taraf arasinda gergeklesen, belirli bir amag¢ dogrultusunda kurulan ve siirdiiriilen, bazen
stirekli bazen de gegici olabilen, gerektiginde tekrarlar yapilarak giiclendirilen, farkli yogunluklarda
duygu, diislince, tutum ve inanglar1 igeren bag olarak tanimlanabilir (Erdogan, 2006:16). “Halkla
Iliskiler” ifadesi, Ingilizce'de “Public Relations” ve Fransizca'da “Relations Publiques” olarak
gecmektedir. Bu kelimelerin bas harfleri olan PR, halkla iliskiler sektoriinde yaygin olarak kabul

edilen ve kullanilan bir simgedir (Sabuncuoglu, 2016:3).

Halkla iliskiler, farklt bilim insanlar1 tarafindan cesitli perspektiflerle tanimlanmistir. Halkla

iligkiler ile ilgili baz1 tanimlamalar su sekildedir:

Michel Crozier, halkla iliskileri; "yoneticilerin ve girisimcilerin dis diinyadan sempati ve iyi niyet

kazanmak amaciyla kullandiklar1 tim yontemler" olarak tanimlar (Abadan, 1964:7).

Marshall E. Dimock, halkla iliskileri "halkin giivenini pekistirmek ve kuruma olan ilgiyi artirmak
amaciyla planh bir sekilde ytiriitiilen belirli bir politika dogrultusundaki programin uygulanmas1”

olarak tanimlamistir (Chaumely & Huisman, 1967:6).

Halkla iliskiler, bireylerin, derneklerin, 6zel veya kamu kuruluslarinin is birligi yaptig1 gruplarla

iligkiler kurmas1 ve mevcut iligkileri gelistirmesi i¢in gosterilen ¢abadir (Asna, 2006:17).

Baska bir tanimda ise halkla iliskiler; bir kurum, ister kamu ister 6zel sektérden olsun, hedef
kitlesinden anlayis, empati ve destek saglamak amaciyla siirekli olarak yiiriittigii, planl ve orgiitlii

bir yonetim islemidir (Topsiimer vd., 2009:45).

Halkla iliskiler, hem kamu hem de 6zel sektor kuruluslari igin hayati bir islev gormektedir. itibar
yonetimi, kriz iletisimi, sosyal sorumluluk projeleri ve marka bilinirligi gibi alanlarda etkili olan
halkla iligkiler, organizasyonlarin siirdiiriilebilir basarilarin1 destekler. Halkla iliskiler stratejileri,
kurumlarin hedef kitleleriyle anlamli ve uzun vadeli iliskiler kurmasini saglar. Modern diinyada,
halkla iligkilerin 6nemi giderek artmakta ve bu alanda c¢alisan profesyoneller, organizasyonlarin

basarisinda kritik bir rol oynamaktadir.

Glinlimiizde internetin ve dijital medyanin yayginlagmasi, halkla iliskiler uygulamalarinda da
biiyiik bir déniisiime neden olmustur. internet, halkla iliskiler alaninda yeni firsatlar ve stratejiler
sunarak, kurumlarin daha genis kitlelere ulagmasini ve daha etkili iletisim kurmasini saglamaktadir.
Halkla iligkilerin gelisimi devam eden siirecinin anlagilmasinda internetin halkla iligkiler {izerindeki

etkilerini ve bu alandaki modern uygulamalarini ele almak kilit bir oneme sahiptir.
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2.2. internetin Halkla iliskiler Faaliyetlerinde Kullanimi

Geleneksel olarak halkla iligkiler faaliyetleri; basin biiltenleri, medya iliskileri, etkinlikler,
sponsorluklar ve dogrudan posta gibi araclarla yiriitiiliirdii. Bu yontemler, markalarin hedef
kitlelerine ulagmalarin1 ve kamuoyunda olumlu bir imaj olusturmalarmi saglardi. Ancak bu
yontemler, genellikle zaman alic1 ve maliyetliydi bununla birlikte geri doniislerin dl¢iilmesi zordu.
Ayrica, iletisim tek yonliiydii ve tiiketicilerin geri bildirimde bulunmalari siirliydi. Geleneksel
medya araglari, mesajlarin genis kitlelere ulagmasinda etkili olsa da, etkilesim ve kisisellestirme
imkan1 konusunda zayift1. Internetin hizli gelisimi ve yayginlasmasi, halkla iliskiler (PR) alaninda
koklii degisikliklere yol agmustir. Dijital medya araglar1 ve sosyal aglar, kurumlarmm hedef
kitleleriyle iletisim kurma bigimlerini yeniden tanimlamis ve halkla iliskiler uygulamalarin1 daha
dinamik, erisilebilir ve etkilesimli hale getirmistir. Halkla iligkiler yontemleri, internetin sagladigi
imkénlar sayesinde daha genis kitlelere ulagsma, aninda geri bildirim alma ve kisisellestirilmis

mesajlar olugturma firsatlarryla zenginlesmistir.

Giliniimiizde internetin rolil ve etkisi her alanda giderek artmaktadir. Son yillarda halkla iliskiler
uzmanlar1 da internete daha fazla dnem vermeye baslamis ve geleneksel yontemleri en iyi sekilde
dijital ortama nasil uyarlayabileceklerine odaklanmuslardir. Internetin gelisimiyle birlikte eskiden
iletisim stratejilerinde e-posta, web siteleri, intranet ve extranet gibi araglar1 kullanan kurumlarin,
arttk bloglar, wikiler ve RSS gibi yeni sosyal medya araglarim1 da benimsedikleri
gozlemlenmektedir (Gligdemir, 2015: 85). Halkla iligkiler ¢aligma alani, internetin hizla gelisimine

uyum saglamak ve internet tabanli araclari en etkili sekilde kullanmak zorundadir.

2.3. Intranet ve Halkla Iliskiler

Modern halkla iligkiler stratejilerinde, ¢aliganlar arasinda giiclii bir iletisim ag1 olusturmak kritik bir
oneme sahiptir. Bu baglamda intranet, organizasyon i¢indeki bilgi akisini1 hizlandiran ve igbirligini
destekleyen bir platform olarak o6ne ¢ikar. 1995 yilinda ortaya c¢ikan intranet, yalnizca bir
organizasyonun iiyeleri veya calisanlar1 tarafindan erisilebilen, TCP/IP (Internet) protokolii temelli
bir iletisim agidir. Genel web sitelerinden farkli olarak, intranet siteleri bir giivenlik duvari
(firewall) ile korunur ve bu sayede organizasyon digindaki kullanicilarin erisimi engellenir. Bu
yapi1, Orgiit i¢i bilgi ve iletisimin giivenli bir sekilde saglanmasina olanak tanir (Budak, & Budak
2014). Ayrica, intranet sayesinde calisanlarin geri bildirimleri kolayca toplanabilir ve analiz

edilebilir, bu da kurum igi iletisimi daha dinamik ve etkilesimli hale getirir.

2.4.Extranet ve Halkla iliskiler

Ekstranet, kurumun web sitesine disaridan kullanicilarin kisith erisimine olanak taniyan yeni bir ag
baglantisidir (Akin, 2001; 52). Kurumsal iletisimde, i¢ hedef kitle olan ¢alisanlardan ziyade dis

hedef kitleye yénelik bir iletisim araci olarak kullanilir. Intranet, kurum ¢alisanlari icin nasil dnemli
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bir arag ise, ekstranet de yatirimcilar, distribiitdrler ve miisteriler gibi kurumun diger paydaslarina
hizmet eder (Savas & Kusay 2006: 408). Kisaca ekstranet, kurumlarin dis paydaslariyla daha etkili
ve verimli bir sekilde iletisim kurmalarimi saglayan onemli bir teknolojik aractir. i¢ iletisimde
intranetin oynadiglr hayati rolii dis iletisimde dstlenen ekstranet, yatirnmcilar, dagitimcilar ve
miisteriler gibi kritik paydaglarin bilgiye erisimini kolaylastirarak, is siireglerini optimize eder ve
kurumsal iligkileri giiclendirir. Bu sayede, kurumlar dis hedef kitleleriyle daha giiclii ve siirekli bir

bag kurarak, rekabet avantaji elde edebilirler.

2.5.Sosyal Paylasim Aglar ve Halkla iliskiler

Glintimiiz dijital ¢aginda, sosyal medya aglari, halkla iligkiler (PR) stratejilerinin vazgecilmez bir
pargasit haline gelmistir. Geleneksel medya kanallarinin yani sira, sosyal medya platformlari,
kurumlarin hedef kitleleriyle dogrudan ve etkilesimli bir sekilde iletisim kurmalara olanak
tanimaktadir. Sosyal paylasim aglar1 zaman ve mekan sinir1 olmadan paylasimin esas oldugu bir
iletisim seklidir (Cakirer, 2018:60). Bu dogrultuda, sosyal medya aglarinin halkla iliskilerdeki
onemi giderek artmaktadir. Kurumlar, sosyal medya iizerinden anlik geri bildirimler alarak hedef
kitlelerinin beklenti ve ihtiyaglarini daha hizli ve dogru bir sekilde anlayabilmektedirler. Ayrica
sosyal medya, kriz anlarinda hizli ve etkili bir iletisim kanali olarak da biiyiik bir avantaja sahiptir.
Kriz durumlarinda dogru ve zamaninda yapilan sosyal medya paylasimlari, kurumlarmn itibarini
koruma ve krizden minimum zararla ¢ikma konusunda hayati bir rol oynar. Sosyal medya ayni
zamanda kurumlarin marka imajini giiclendirme ve sadik bir miisteri kitlesi olusturma siireglerinde
de 6nemli bir aragtir. Igerik pazarlamasi, influencer isbirlikleri ve etkilesim odakli kampanyalar
sayesinde markalar hedef kitleleriyle daha derin ve anlamli baglar kurabilirler. Bu baglamda, sosyal
medya stratejilerinin planlanmasi ve uygulanmasi, halkla iliskiler uzmanlari igin bir 6ncelik haline

gelmistir.

2.6. Kanaat Onderligi Kavram

Kanaat onderligi, giiniimiizin bilgi ve iletisim c¢aginda 6nemli bir kavram olarak karsimiza
cikmaktadir. (Katz 1957:73), kanaat onderlerinin ayirt edici 6zelliklerini ii¢ kriter ¢ergevesinde
aciklamustir. 1k olarak,kanaat 6nderlerinin kimler oldugu; bu, belirli degerlerin somutlagmas: ve
kisilik ozellikleriyle birlikte degerlerini icerir. Ikinci olarak, belirli bir konu hakkindaki
uzmanliklari; neyi, nasil ve ne derecede bildikleri dnemlidir. Son olarak, sosyal ¢evreleriyle olan
stratejik konumlari; bireyin toplum icinde veya disinda temas halinde oldugu kisilerle iliskilerini
kapsar. Kanaat onderleri, bu 6zellikleri sayesinde toplumsal ve profesyonel alanlarda énemli bir

etkiye sahip olurlar. Belirli bir konuda derin bilgi birikimine sahip olan bu bireyler, kendi uzmanlik
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alanlarinda giivenilir bilgi kaynaklar1 olarak goriiliirler. Ayrica, sosyal cevreleriyle olan giiclii
baglar1 ve stratejik konumlar1 sayesinde genis kitlelere ulasarak diisiince ve davraniglari
etkileyebilirler. Gilinlimiizde, dijitallesmenin de etkisiyle kanaat onderlerinin rolii daha da kritik
hale gelmistir. Sanal ortamlar ve bu ortamlarda yer alan sosyal medya platformlari, kanaat
onderlerinin seslerini daha genis kitlelere duyurmasina ve takipgileriyle dogrudan etkilesime
ge¢mesine olanak tanir. Bu durum, kanaat onderlerinin yalnizca geleneksel medya kanallarinda
degil, dijital diinyada da etkin olmasini saglamaktadir. Bu ¢alismada Rusya’da faaliyet gdsteren bir
marka olan Tinkoff Bankasi’nin bir kanaat 6nderine doniisiim siireci incelenecektir. Kisisel etki ve
kanaat onderligi iizerine yapilan caligmalar, kanaat onderlerine iliskin ¢esitli nitelikler ortaya

koymustur Bunlar kisaca su sekildedir:

e Kanaat Onderleri her sosyal diizeyde bulunur ve karar alma siireglerinin ¢ogunda ayni

sosyal diizeyden insanlan etkilerler.

e Kanaat onderleri her iki cinsiyette, her meslekte, her sosyal sinifta ve her yas grubunda

bulunur.

e Kanaat Onderleri, cesitli sosyal faaliyetlere ve sosyal orgiitlere daha fazla dahil olma ve

kisisel aglarda merkezi konumlarda yer alma egilimindedir.

e [Kanaat o6nderleri kendi alanlarinda uzman olarak kabul edilirler, ancak bu yakin arkadaslar,

akrabalar, is arkadaglari, meslektaslar ve tanidiklar tarafindan gayri resmi bir tanimdir.

e Kanaat Onderleri, lider olmayanlara kiyasla kitle iletisim araclarina daha fazla maruz

kalmaktadir.
e Kanaat onderleri, etkili olduklar1 alana daha ilgili, ilgili ve giinceldir.

e Kanaat onderleri monomorfik olan egilimindedir: Genellikle tek bir alanda uzmandirlar

ancak nadiren ¢esitli alanlarda uzman olan genelciler (yani polimorf) olabilirler.

e Fikir liderleri belirli bir iletisim davranisi sergilerler: Lider olmayanlara kiyasla resmi ve

resmi kisisel iletisime daha fazla dahil olurlar.

e Kanaat dnderleri genellikle baskalar i¢in bilgi ve etki kaynagi olduklarinin farkindadirlar

(Weimann vd. 2007:176).

Kanaat Onderlerinin toplumsal ve profesyonel alanlarda oynadiklar1 kritik rol, 6zellikle
dijitallesmenin etkisiyle giderek daha da 6nemli hale gelmistir. Tinkoff Bankasi érneginde oldugu
gibi, markalarin bu doniisiim siirecini anlayarak stratejilerini sekillendirmesi, glinlimiiziin bilgi ve
iletisim c¢aginda basar1 i¢in kilit bir faktordiir. Kanaat 6nderleri, derin uzmanliklari, genis sosyal
aglar1 ve etkili iletisim stratejileri sayesinde genis Kkitlelere ulasarak diistince ve davraniglar
yonlendirebilirler. Bu ¢alismada incelenecek olan Tinkoff Bankasi’nin kanaat onderine doniisiim

stireci, markalarin bu alandaki stratejik yaklagimlaria dair 6nemli iggoriiler sunacaktir.
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3. YONTEM
3.1. Arastirmanin Modeli

Yeni medyanin halkla iligkiler, pazarlama, markalasma ve markalagan bazi olusumlarin kanaat
onderine doniisme siirecinin incelendigi literatiir taramasina dayali bu ¢aligmada arastirma yontemi

olarak igerik analizi se¢ilmistir.
3.2 Arastirma Sorulari
Bu ¢alismada asagidaki aragtirma sorulari ele alinmistir:
1. Tinkoff Bankasi, dijital medya araglarin1 kullanarak nasil bir kanaat 6nderine doniismiistiir?

2. Tinkoff Bankasi'nin dijital medya stratejileri, miisteri etkilesimi ve marka sadakati {izerinde

hedef kitlesi/miisterileri tizerindeki etkisi nedir?
3.3. Stmirhliklar

Bu calismada 06ne siiriilen varsayimlarin gecerliligini 6lgmek i¢in ve teorik kisima katki saglamak
amaciyla literatiir taramasinda halkla iligkiler, halkla iligkilerde kullanilan internet teknolojileri ve
kanaat Onderligi gibi konular arastirilarak, makale bu kavramlan icerecek sekilde kavramsal
cergeve ile siirlandirilmistir. Bu ¢aligmada, Tinkoff Bankasi'nin internet teknolojilerini kullanarak
ylrittiigii faaliyetler incelenildigi igin, arastirmanin bir diger sinir cergevesi, yeni iletisim
teknolojilerinden biri olan internet ile ¢izilmistir. Bu sebeple internetin halkla iligkiler ve tanitim
alanindaki 6nemi ele alinmigtir. Calismanin konusuna yonelik uygulama Tinkoff Bankasi'nin dijital
medya stratejileri ile sinirli olup, bu stratejilerin incelemesi derginin yayina basladigi 2015 yilinda
yayimlanan ilk sayilarindaki makaleler ve 2020 yilina kadar olan siirecteki derginin web sayfasinin

tiklanma istatistiklerini kapsayan zaman dilimi ile sinirlandirilmigtir.
3.4. Orneklem

Arastirma konusuna bagl olarak oncelikle konu ile baglantili temel kavramlar ile bir ¢ergeve
¢izilmig, daha sonra analiz igin se¢ilen Tinkoff Bankasi’nin yaymlamis oldugu dergiler, farkli
platformlardaki yayinlari, banka pazarlama ekibinin konuyla ilgili ¢aligmalarina yer verilerek

spesifik olarak yeni medyanin bu siiregteki etkisini anlamak amag¢lanmaistir.
3.5. Verilerin Toplanmasi ve Analizi

Aragtirmada igerik analizi ve literatiir taramasi yoluyla alandaki temel eserler incelenmistir. Tinkoff
Bankasi’nin web sitesi, dergi i¢in olusturdugu veritabani, banka genel miidiiriiniin siireci anlattig1
kisisel blogu iizerinden veriler toplanmustir. ilk olarak literatiir taramasi yapilarak kavramsal
cergeve olusturulmustur. Bu ¢ercevede dijital mecralarin bir markanin kanaat 6nderine doniisiim
stirecindeki rolii incelenmistir. Segilen markanin yeni medya stratejileri ve bu stratejilerin kullanici
tepkileri iizerindeki etkileri detayll bir sekilde analiz edilmistir. Igerik analizi kurumun yaptigi

caligmalar ve alinan geri doniisler izerinden yapilmistir.
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Veriler ilgili literatiir ve medya iceriklerinden derlenmistir. Toplanan veriler arastirma sorularini
yanitlamak {izere diizenlenmis ve tematik olarak smiflandirilmigtir. Bulgular, markanin kanaat

onderi olarak nasil konumlandirildigina dair anlayis gelistirmek i¢in birbirleriyle iliskilendirilmistir.

4. BIR MARKANIN KANAAT ONDERINE DONUSTURULMESI: TINKOFF
BANKASI ORNEGI

Glnlimiziin hizla degisen dijital diinyasinda, markalarin sadece {iriin veya hizmet sunan kuruluslar
olmanin Stesine gecerek kanaat dnderi haline gelmeleri dnemli bir strateji haline gelmistir. iletisim
teknolojilerindeki gelismeler, markalarin kendi medya kanallarmi olusturmalarina ve dogrudan
hedef kitleleriyle etkilesim kurmalarina olanak tanimaktadir. Caligmanin bu kisminda bir markanin
kanaat onderine doniistiiriilmesi siireci, Tinkoff Bankas1 6rnegi iizerinden incelenecektir. Tinkoff
Bankas1 bu doniisiim siirecinde izledigi yenilikg¢i stratejilerle dikkat ¢ceken bir marka olarak 6ne
cikmaktadir. Bu doniisiim, bazi 6nemli sorular1 da beraberinde getirmektedir. Bilindigi iizere, bir
kanaat onderinin sahip olmasi gereken nitelikler arasinda objektiflik ve nesnellik bulunmaktadir.
Kitlenin aklina gelen baslica sorular arasinda, sirketlerin kendisi ile ilgili yaptig1 yaymlarda ne
oOl¢iide tarafsiz ve nesnel bilgi saglayabilecegi yer almaktadir. Hedef kitlenin ilgisini ¢eken temel
nokta da aslinda bu konudur. Bu baglamda sirketin, eksiklikleri ve endiistrinin karmasikliklari
hakkinda diiriistce konugsmaya hazir olmasi bilylik onem tasir. Bu yilizden faaliyetleri elestiriye acik
olan kurumlarin biiyliik degisiklikler yapmadan marka gazeteciligine girismemesi biiyiik 6nem

tasimaktadir.

Markalarin kendilerini kanaat 6nderi olarak konumlandirabilmeleri i¢in sadece is uzmanlig1 yeterli
degildir. Sunulan igerik bir markay1 kendi alaninda etkileyici bir figiire doniistiirmede kritik bir rol
oynamaktadir. Yiiksek kaliteli i¢erik olusturmak, sadece bir metin yazarinin degil, ayn1 zamanda
sitketin diger birimlerinin ve analistlerin, tasarimcilarin ve diger paydaslarin da katilimini
gerektirir. Fakat bu siire¢ yogun emek ve yiiksek maliyet gerektirmektedir. Marka gazeteciliginin
etkisi genellikle uzun vadede goriiliir, ancak baglilik olusturma agisindan oldukga olumlu sonuglar

verdigi gdzlemlenmistir.

Sirketlerin tam tesekkiillii bir medya sirketi ile ¢alismak icin yeterli biitgesi olmasa bile, igerik
pazarlama araglarin1 kullanmalar1 gerekmektedir. Sosyal ag platformlarinin etkin kullanimi, sadece
ylizeysel ve Ozensiz paylagimlar yapmaktan Gte, hedef kitleye alakali ve faydal igerikler sunmay1

gerektirir (ilyahov, 2021).

Yayinct olarak hareket eden markalar fikri yeni bir sey degildir. Halkla iliskiler ve igerik
pazarlamasi1 6rnegin sponsorlu TV ve YouTube programlari seklinde uzun siiredir bulunmaktadir.

Bu alandaki tiim bu stratejiler ise dijital medyanin ortaya ¢ikmasiyla birlikte gelismistir.

International Journal of English for Specific Purposes (JOINESP) 2(1), 22-38, 2024

30



Halil ibrahim OZKAY , Zhazgul Kulenbekova

Yeni Medyanin Ozel Amacglar icin Kullanimi: Markalarin Kanaat Onderine Déniistirilmesi: Tinkoff Bankasi Ornegi

Kitle iletigim araglart iicretli, kazanilmis ve sahip olunan seklinde {i¢ kategoriye ayrilabilir
(Hanimoglu,& Ozturk, 2022:55). Bunlarin kendine ait farkli gelistirme stratejileri bulunmaktadr.

Ancak amag hepsinde aynidir; hedef kitlenin farkindaligini ve ilgisini artirmak ana hedeftir.

Biiyiik sirketler artik yalnizca birbirleriyle degil, ayn1 zamanda inovasyonla da rekabet ettiklerinin
farkindadirlar. Sirketler, farkli alanlarda orijinal bir fikir ve teknolojik platformla herhangi bir
pazara kolayca girip ve atilim yapabilir. Internet teknolojilerinin bankacilik sektoriinde etkin olarak
kullanilmaya baslamadigi donemde, finans piyasasinin temelinin tarih, gelenekler ve giivene
dayandigi kabul ediliyordu. Ancak gelinen noktada teknolojinin gelismesiyle finans kuruluslarinin
seffafliginin izlenebilir olmasiyla her sey daha da kolaylasmistir. Muhafazakar bankacilik
segmentinde bile bu teknolojilerin sundugu imkanlarla sektore yeni katilanlar firmalar bile kolayca
basarili1 olabilmektedir. Giiniimiizde finans sektdrii {iriinlerinin dijitallesmesine biiyiik miktarda
kaynak ayrilmaktadir. Bunun nedeni bankalarin sadece birbirleriyle degil, ayni1 zamanda ¢ok sayida
finans teknolojisi girisimiyle de rekabet etmesidir. Teknolojik yeniliklerin hizla benimsendigi bu
donemde, bankalarin dijital ¢oziimler gelistirmesi kacinilmaz hale gelmistir. Bu yeniliklere oncii
olan kuruluslardan biri olarak Tinkoff Bankasi goriilmektedir. 2006 yilinda Rus girisimci Oleg
Tinkov, az bilinen Moscow Himmashbank'r satin almigtir ve Rusya'da daha once olmayan bir
uzaktan bankacilik sistemi {izerine kurulan Tinkoff Bankasi’ni1 kurmustur. Projenin baglangicinda
yatirim ¢ekme konusunda basarisiz olunmasia ragmen, banka 2008 krizi sirasinda kéarin1 50 kat
artirmustir. Isletmenin basarisi, biiyiik dlciide gelismis bir teknolojik platformun kullanilmasiyla
iligkilendirilmistir. Bankacilik sektorii i¢in standart digi pazarlama ve insan emegi yerine bilgisayar

veri isleme kullanimi ile maliyetleri 6nemli 6lgiide diisiirmeyi basarmistir (Bakunin, 2020).
4.1. Tinkoff Dergisi: Bankacilikta Yeni Medya Stratejileri

Tinkoff Journal (Tinkoff Dergisi), Tinkoff Bankasi tarafindan yayimlanan bir dergidir. Resmi
internet sitesinde yer alan bilgilere gore dergi kendisini; “Rusya’da parayla ilgilenen en biiyiik
dergi” olarak tanimlamakta ve ayda 26 milyon kisinin okudugu para ve hayat konulu bir yayin
oldugunu belirtmektedir. Yayin amacinin, insanlarin daha iyi hayatlar yasamalarina yardimei olmak
oldugunu ifade ederek bu dogrultuda, dncelikle parayla ilgili konularda; kisisel finans, yatirimlar,
ticaret ve krediler hakkinda yazilar sunmakta, yasalari hukuk dilinden giindelik dile ¢evirerek
bunlarin okuyucular1 kisisel olarak nasil etkileyebilecegini agiklamaktadir. Ayrica platformda
finans, teknoloji, is diinyasi ve yasam tarzi gibi cesitli konularda icerikler sunulmaktadir.
Hedeflerinin, okuyucularina hem bankacilik hizmetleri hakkinda bilgi vermek, hem de genel ilgi
alanlarma hitap eden makaleler ve analizler sunmak oldugu belirtilmistir (Tinkoff Journal, t.y.).
Dergi, Tinkoff Bankasi'nin yenilik¢i ve dijital odakli yaklagimim yansitarak, finansal okuryazarligi

artirmak ve miisterilerine deger katmak i¢in hazirlanmistr.

Tinkoff Dergisi, hem ¢evrimi¢i hem de basili olarak erisilebilir olup, genis bir okuyucu kitlesine

hitap etmeyi amaclar. Dergi, finans diinyasindaki son geligsmeleri, bankacilik trendlerini ve Tinkoff
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Bankasi'nin sundugu yenilik¢i ¢ozlimleri takip etmek isteyenler i¢in degerli bir kaynak olarak

goriilmektedir.

Tinkoff Banka’sinin halkla iligkiler miidiirii ve ayn1 zamanda dil bilimi ile ilgili birgok kitabin
yazart Maxim Ilyahov, kendi blogunda Tinkoff dergisin baslatma fikri ile ilgili sunlar1 yazmstir:
“Bankanin pazarlama miidiirii Sergei ve bas yonetici Masha beni bir toplantiya ¢agirdi. Toplantida,
benden Smart Money olarak kategorilendirdigimiz insanlar i¢in, megaplan haber biilteni gibi
konusu yalnizca parayla ilgili bir sey yapmami istediklerini sdylediler. Smart Money, bizim
anlayisimiza gore, Moskova standartlarina gore yiiksek maas alan ve bu parayi iPhone'lar ve
Starbucks gibi seylere harcayan geng bireylerdi. Yapacagimiz yayinlarla, mevduatlara nasil yatirim

yapacaklarini ve yatirimlari nasil yoneteceklerini 6gretmek zorundaydik... ” (ilyahov, 2019).

Haber biiltenlerinin popiilaritesinin diismesi nedeniyle, bir blog olusturma fikri ortaya atilmistir. Bu
blogun amaci, okuyucularin dikkatini ¢ekmek ve onlara faydali bilgiler sunmaktir. Ana karar,
derginin tiim calismalarina rehberlik edecek bir ciimle belirlemek olmustur: "Insanlarin para
kaybetmemelerine yardimci olun." Bu ifadeden anlasilacagi iizere, bankanin {iriinlerini tanitmaktan
veya finansal okuryazarlik 6gretmekten ziyade, okuyuculara para kaybetmeme konusunda rehberlik

etmeye odaklanilmistir.

Blogun kurulumu i¢in WordPress'in kurulmas1 ve bir yazarm ise almmmasi gerektigine karar
verilmistir. Yazarin, bankada siirekli ¢alismasi ve sorunlari yerinde ¢ozmesi istenmistir. Sasha Rai,
bu gereksinimleri kargilayan ilk ve kilit calisan olarak secilmistir. Sasha, ilk WordPress kurulumunu
ve tasarrmi gergeklestirmistir. Ilk iki makaleyi yazarak blogun temelini olusturmustur, bu
makaleler; "Kredi Odeyecek Paran Yoksa Ne Yapmalisin?" ve "Bankalar Nasil Calisir?" Subat
2015'te blog okuyuculara tanitilmistir. Bu baslangig, derginin basarili olmasini saglamis ve

okuyucularn ilgisini ¢ekmistir (Ilyahov, 2019).

Bu forumda (dergide) ana amag¢ banka {iriinlerini gostermek degil, insanlara paray1 nasil diizgiin
yoneteceklerini 6gretmekten once, o paralar1 kaybetmemelerine yardimcr olmaktir. Daha sonra
Tinkoff dergisini kopyalamaya calisan sirketlerin ¢ogu, okuyucunun diinyasinda faydali bir eylem
formiile edememistir. Ciinkii hemen iirlinlerini tanitmak ve kullanicilarin okuryazarligini artirmak
istemiglerdir. Tinkoff ise insanlarin onlara birinin okuryazarligini gelistirmesini istemedigini,
insanlarin daha fazla para istediginin farkindadir. Tinkoff”un igerik pazarlamasinin (kontent

marketing) basarili olmasinin ana nedeni de budur.
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Gorsel 1. Tinkoff Dergisi ilk yaymlarimin goriintiisii

Icerik iiretim ekibi cesitli konular derlemistir. Subat 2015'te dergi resmi yayin hayatina baslamustir.
Bir kismi yukaridaki gorselde de goriildiigii tizere ilk konu bagliklar arasinda; “Kart yurt disinda
bloke olursa ne yapmali”, “Kart ATM'de sikisirsa ne olur” ve “Temassiz 6zelligi olan kartlarin
cebinizdeyken okunabilecegi dogru mu?” gibi bagliklar yer almistir. Bir saat i¢inde yaklasik elli
konu bulunmusg ve bu konularla ilgili igerik hazirlayip yaymlamak icin gerekli izinler alinmigtir.
Daha sonra ise birka¢ makale daha hazirlanmis ve konular kullanicilar tarafindan ilgi ile takip

edilmistir.

Baslangicta yayin plani olusturulmamistir; sadece haftada bir makale yayinlamak amaglanmustir.
Zamanla, haftada basarili olan bir makale yayinlama siireci sonrasinda bu sayiyi ikiye, sonra {ige
cikarmay1 hedeflemislerdir. Yaylar ile ilgili y1llik bir igerik plani hazirlanmamuistir. Baslangigta ilk
makaleleri kag¢ kiginin okudugu en 6nemli degerlendirme faktorlerden biridir. Tinkoff Bankasi’nin
sosyal aglarinda en az 300 bin kisi bulunmakta ve tiim yeni yazilar, makaleler bu insanlara
gosterilmektedir. Boylece dergi sitesinin ilk okuyucu kitlesi olusmus ve biiyiik sayidaki gercek
kullanicilar makaleleri goérmiistiir. Her bir makale aninda 3-5 bin goriintiileme almay1 bagsarmistir.
Insanlarin tepkisinden ¢alismanin iyi oldugu ve devam etmesi gerektigi anlasilmistir (ilyahov,

2019).

Daha sonra, 2020 yilinda, Tinkoff Bankas1 girisimciler i¢in “Business Secrets” adli ikinci dijital
dergisi baslatilmistir. Daha 6nceden Tinkoff'un tek “bilgi projesi” popiiler T-Zh (Tinkoff Dergisi)

bulunmaktadir. Uriin pazarlamasi agisindan, bu yayiin iki dezavantaji vardir. Bunlar;

e (ok genis bir izleyici kitlesinin varligi
e Satis iirlini agilig sayfalara baglantilar da dahil olmak {izere banka tiriinlerinin reklamin1

yasaklayan bagimsiz yayin politikalar1 (Glider Agency, t.y.).
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Sirketin pazarlamacilar1 Business Secrets ile, bir yandan ilging ve faydali igeriklerle girisimcileri

cezbedecek, diger yandan okuyuculari banka miisterisine doniistiirecek bir medya istiyorlardu.

IIk olarak miimkiin oldugunca c¢ok sayida girisimciyi ve sirketi bir araya getirecek bir medya
olusturmaya calisilmistir. Bu durum her seyden oOnce onlari ilgilendiren sorulari yanitlanmasi
gerektigi anlamia gelmektedir. Bu projede, Tinkoff dergisinden farkli olarak, trafigi sosyal medya
yerine SEO makaleleri lizerine kurulmus ve anahtar kelimelerle zenginlestirilmis makalelerle
saglanmigtirMakale konularmi belirlerken hedef kitleninsiklikla aradigi konular1 segmekte
aragtirma sirketlerinin yardimi bulunmaktadir. Daha ¢ok dar konulara odaklanarak site trafigi

cogaltilmustr.

Business Secrets dergisinin dijital pazarlamasini yapan Glider acentasi sitesinde yayimladigi
raporda SEO makaleleri ile 7 ay icerisinde siteye olan ziyaretleri 100 kat biiyiittiigiinii belirlemistir
(Glider Agency, t.y.).

Ik asamada tiim girisimcileri ilgilendiren temel konular ele alinmistir. Sonradan iiriinlere
odaklanmaya ve is hedeflerine gore popiiler konular1 segcmeye baslamistir. Sonuglar, benzersiz
kullanicilarin  hacmine gore degerlendirilmistir. Arttk SEO makaleleri trafigin  %55'ini ve
basyazilar1 %44'inii getirmektedir. Toplam olarak yapilan 76 SEO materyali yayminda arama
motorlarinda goriiniirliik acisindan, biiyilk rekabetci medyayr ve hatta Wikipedia'y1 geride
birakmaktadir.

B secrets.tinkofforu/

E Yandex Mockea Bcs nankm Bce rpynnsl 03.09.2020 — 03.09.2021

P https:#/secrets.tinkoff.ru
® hups://journal.tinkoff.ru

[
||
https=/ru wikipedia.org | ]
hitps:/klerk.ru | |

[

https://nalog.gov.ru

Gorsel 2. (03.09.2020 — 03.09. 2021 tarihleri arasinda Tinkoff internet sitesinin

diger sitelere oranla tiklama istatistikleri)
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[k tahminler makalelerin ilk aylarda minimum trafik getirecegi seklinde yapilmistir. Sonug olarak
ise, ilk ayda sitedeki toplam trafikten SEO makale trafiginin ytlizdesi %10,77 olmustur. Bu sonug
beklentilerin 10 kati bilyiikliigiindedir.

<y Ton100 = CpeaHsn &3 BuammocTe

secrets.tinkoff.ru/: 56.660

Data 17.12.2020
secrets.tinkoff.ru/: 56.66%

BbIBEPITE KOHKYPER —
Gorsel 3. (Yandex arama motorunda Tinkoff Journal internet sitesinin 2020 Aralik

ayt goriintirliik raporu)

Yukarida bahsedilen raporda yeni hedeflerin daha da kiiresel olacagi ve bu nedenle de faydali
icerigin hacminin simdiden on kat artacagi belirtilmistir. Bununla beraber yeni formatlar (sorular ve

cevaplar, derlemeler, sozliik, belge sablonlari, vakalar ve kisiler) denenecegi de belirtilmistir.

Her makalenin performansim takip etmek i¢in analizlerin yapilmasi planlanmistir. Okuyucunun
internet sitesindeki materyal, okumalar, doniisiimler, konumlarla etkilesimini gosterecek ve bu

durum ise, makalelerin sonuglandirilmasina ve giincellenmesine yardimei olacaktir (Glider Agency,
t.y.).

5. BULGULAR
Arastirma sonucunda ulagilan bulgular asagida detayli olarak incelenmistir:

5.1. Tinkoff Bankasi'nin Dijital Medya Stratejileri

Tinkoff Bankasi, dijital medya araglarini etkin bir sekilde kullanarak kendi markasini bir kanaat
onderi haline getirmistir. Bankanin dijital yayinlar1, miisteri etkilesimini artirmak ve marka sadakati
olusturmak igin stratejik bir ara¢ olarak kullanilmistir. Ornegin, Tinkoff Dergisi araciligiyla
yaymlanan makaleler, bankanin hedef kitlesine degerli bilgiler sunmus ve miisteri bagliligin

giiclendirmistir.

5.2. Miisteri Geri Bildirimleri ve Etkilesim

Tinkoff Bankasi'nin dijital medya stratejileri, miisterilerden olumlu geri bildirimler almis ve yliksek
etkilesim oranlar1 saglamigtir. Derginin web sayfasinin tiklanma istatistikleri ciddi rakamlara

ulasmis bu da stratejilerin etkinligini ve kullanicilarin ilgisini ¢ekme konusunda basarili oldugunu
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gostermektedir. Banka, icerik pazarlamasi yoluyla marka bilinirligini artirmis ve miisterilerle daha
giicli baglar kurmay1 basarmistir. Bu sonuglar, Tinkoff Bankasi'nin dijital medya kullanimindaki

basarisini ve yenilik¢i yaklagimlarinin etkisini ortaya koymaktadir.

6. SONUC

Halkla iligkiler araciligiyla kurumlarin hedef kitleleri ile olan iletisim siirecinin yonetilmesi,
kurumlarin mesajlarin1 verirken stratejik olma imkani sunmaktadir. Halkla iligkiler disiplininde
mesajlar iletilirken saygin ve giivenilir {igiincii taraflara bagvurulmasi, kurumlarin savunduklari

politikalar 1g181nda tutum ve davranis degisikligi yaratma amacin giiglendirmistir.

Sonug olarak, bu calisma yeni medya caginda halkla iliskilerin markalar iizerindeki doniistiirticii
etkisini detayli bir sekilde ele almistir. Tinkoff Bankas1 6rnegi, dijital platformlar kullamilarak,
markalarin hedef kitleleriyle dogrudan ve etkili bir sekilde nasil iletisim kurabilecegini gdstermistir.
Yenilik¢i yaklagimlar ve stratejik igerik kullanimi, Tinkoff Bankasi’nin kendi sektdriinde lider bir
kanaat Onderi haline gelmesini saglamistir. Bu durum, geleneksel halkla iliskiler yontemlerinin
Otesine gecerek markalarin tiiketicilerle daha samimi ve etkili bir bag kurmalarma olanak
tanimaktadir. Gelecekte, dijital medya ve igerik pazarlamasinin, markalarin pazarlama
stratejilerinde daha Onemli bir rol oynayacagi ve siirdiiriilebilir rekabet avantajlar1 saglayacagi
ongoriilmektedir. Bu calisma ile halkla iliskiler pratiginde yeni medyanin roliinii anlamak ve
gelecekteki trendleri 6ngdrmek gibi 6nemli hususlara temas edilerek bu amagla izlenen bazi

stratejilerin sonuglar1 degerlendirilmistir.

7. BEYANLAR

7.1. Cikar Catismasi

Bu calismada herhangi bir ¢ikar ¢atigmasi bulunmamaktadir.

7.2. Katkilar

Bu ¢alismada yazarlar esit miktarda katkida bulundugunu belirtmislerdir.
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0z

Bu calismada, yapay zeka tabanli 6lgme ve degerlendirme araglarinin egitim alaninda sagladig:
faydalarin, siiregte yasanan zorluklarin ve bu siiregte Ogretmenlerin roliiniin incelenmesi
amaglanmigtir. Calismada bir nitel arastirma yaklasimi olan derleme calismasi kullanilmugtir.
Arastirmada “Egitimde yapay zeka tabanli dlgme ve degerlendirme arag ve yontemleri nelerdir?”,
“Egitimde yapay zeka tabanl 6lgme ve degerlendirme arag ve yontemleri kullanmanin faydalar1 ve
bunlarin kullanimdaki zorluklar1 nelerdir?” ve “Egitimde yapay zeka tabanli dlgme ve
degerlendirme Ogretmenin rolii nedir?” sorulart c¢ergevesinde literatiir incelenmistir. Caligma
sonucunda, egitimde Ol¢gme ve degerlendirme siirecinde kullanilabilecek araglar; otomatik
notlandirma araglari, tahmine dayali analitik araglar, 6grenme yonetim sistemleri, dgrenim
analitigi araglari, bilgisayar tabanli test platformlari, oyunlagtirma araglari, big¢imlendirici
degerlendirme araglari, dijital portfoyler, veri gorsellestirme araclari ve intihal tespiti araglaridir.
Calismada yapay zeka tabanli 6lgcme ve degerlendirme araglarinin 6grenci ihtiyaglarina daha etkili
ve daha hizli bir sekilde geribildirim saglamasi agisindan 6énemli bir firsat oldugu goériilmiistiir.
Aragtirmada egitim alanindaki &lgme ve degerlendirmede yapay zekd tabanli araglar,
degerlendirme siirecinin dogrulugunu, hizint ve verimliligini artirmak da dahil olmak {izere gesitli
sekillerde faydalarinin oldugu belirlenmistir. Egitim degerlendirmesinde yapay zeka kullanimiyla
ilgili olarak seffaflik eksikligi, onyargi, etik kaygilar, maliyet, mevcut sistemlerle entegrasyon,
teknik zorluklar, degisime kars1 direng gibi ¢esitli zorluklarla karsi karsiya kalindigi goriilmiistiir.
Ogretmenin, yapay zekddan alacagi test ve ddev sorularini, kisa smavlar1 veya etkilesimli ders
icerigini uygun sistemlerle daha sonra kendi ihtiyaclarina goére diizenleyip zamandan tasarruf
saglayabilecegi arastirmada ulasilan sonuglar arasindadir. Bununla birlikte d6gretmenlerin yapay
zekd tabanli degerlendirmelerin etik kullanimini saglama, sonuglari yorumlama, &grencilere
eyleme gecirebilir geri bildirim saglama, O6grencilerin O6grenme ihtiyaglarina gore egitimi
bireysellestirme, elestirel digiinmeyi tesvik etme gibi hususlarda kritik bir role sahip olduklari
belirlenmistir. Geleneksel 6lgme ve degerlendirme, bireylerin hatasindan ve Onyargilarindan
etkilenirken yapay zeka sistemlerinde genellikle bu tarz smirlamalarin = olmadigi
sOylenebilmektedir. Egitimde c¢aga uygun yapay zeka tabanli Olgme ve degerlendirme
ara¢/yontemlerinin kullanimina 6gretmenlerin tesvik edilmeli ve siiregteki zorluklar ilgili kurumlar
tarafindan ortadan kaldirilmalidir.

Anahtar Kelimeler: Egitim, 6l¢gme ve degerlendirme, yapay zeka, derleme.
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ABSTRACT

This study aims to examine the benefits of artificial intelligence-based assessment and evaluation
tools in the field of education, the difficulties experienced in the process and the role of teachers in
this process. A review study, which is a qualitative research approach, was used in the study. In the
study, the literature was examined within the framework of the questions “What are artificial
intelligence-based assessment and evaluation tools and methods in education?”, “What are the
benefits of using artificial intelligence-based assessment and evaluation tools and methods in
education and what are the difficulties in their use?” and “What is the role of teachers in artificial
intelligence-based assessment and evaluation in education?”. As a result of the study, the tools that
can be used in the assessment and evaluation process in education are automatic grading tools,
predictive analytics tools, learning management systems, learning analytics tools, computer-based
testing platforms, gamification tools, formative assessment tools, digital portfolios, data
visualization tools and plagiarism detection tools. In the study, it was seen that artificial
intelligence-based assessment and evaluation tools are an important opportunity to provide more
effective and faster feedback to student needs. In the study, it was determined that Al-based tools
in educational assessment and evaluation have benefits in various ways, including increasing the
accuracy, speed and efficiency of the assessment process. There are various challenges related to
the use of Al in educational assessment, such as lack of transparency, bias, ethical concerns, cost,
integration with existing systems, technical difficulties, and resistance to change. It is among the
results of the research that teachers can save time by organizing the test and homework questions,
quizzes or interactive course content that they will receive from artificial intelligence according to
their own needs later with appropriate systems. In addition, it was determined that teachers have a
critical role in ensuring the ethical use of Al-based assessments, interpreting the results, providing
actionable feedback to students, individualizing education according to students' learning needs,
and encouraging critical thinking. While traditional measurement and evaluation is affected by the
errors and prejudices of individuals, it can be said that artificial intelligence systems generally do
not have such limitations. Teachers should be encouraged to use artificial intelligence-based
measurement and evaluation tools/methods suitable for the age in education and the difficulties in
the process should be eliminated by the relevant institutions.

Keywords: Education, measurement and evaluation, artificial intelligence, review.
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1 Giris

Teknoloji ile birlikte yasanan degisimlerin insan yasamina etkisi giin gegtikce artmis ve teknoloji
bireylerin yasamini kolaylagtirarak pek cok alanda kullanilir hale gelmistir. Bu alanlardan biri de
egitim alanidir. Teknolojinin egitim {izerindeki etkisi diisiiniildiigiinde egitim alaninda bazi yenilikler
yapilmaktadir (Kafadar, 2022). Bu yeniliklerden biri de yapay zekadir. Yapay zeka egitimde
doniistiiriicli bir giic olarak ortaya ¢ikmistir. Yapay zeka, dogal dil isleme, makine 6grenimi ve veri
analitigi gibi 6gretme ve 6grenmede devrim yaratma potansiyeline sahip teknolojileri kapsamaktadir.
Egitimciler, yapay zekanin giiciinden yararlanarak ¢cok miktarda 6grenci verisini analiz edebilmekte,
kaliplar1 ve egilimleri belirleyebilmekte ve bireysel O6grenme ihtiyaclarina iliskin Ongdriiler
saglayabilmektedir. Bu, egitimcilerin &gretimi  kisisellestirmesine, hedefe yonelik miidahaleler
sunmasina ve her Ogrenciyi kendi benzersiz Ogrenme yolculugunda desteklemesine olanak
tanimaktadir (Y1lmaz, 2024).

Egitim-6gretim siirecinin kritik bir pargasi olan 0&lgme ve degerlendirme Stiggins’e gore,
Ogretmenlerin mesleki zamanlarinin neredeyse iicte birini harcadiklar: bir siirectir (2014). Bu durum
ozellikle 6lgme ve degerlendirmenin 6nemine ve dolayisiyla teknolojik gelismelerle birlikte yapay
zekénin Olgme ve degerlendirmede kullaniminin 6gretme ve oOgrenmedeki kritik roliine isaret
etmektedir. Arastirmalar, son derece onemli olmasina ragmen Ogretmenlerin genel olarak dlgme ve
degerlendirmeye mevcuttan daha fazla destege ve egitime, yapay zeka tabanli 6lgme degerlendirmeye
odaklanan yeni nesil Olgme-degerlendirme araglarina/yontemlerine ihtiyag  duyduklarim
gostermektedir (Mede & Atay, 2017; Tsagari, 2011).

Koronaviriis salgin1 nedeniyle neredeyse tiim diinyada uzaktan egitime ani bir gegis yapilmis ve cogu
ders ¢evrimigi ortamlarda uygulanmaya baslanmistir. Bu durum yapay zeka tabanl dijital 6lgme ve
degerlendirme ihtiyacini beraberinde getirerek dgretmenler icin bir zorluk yaratmugtir. Ogretmenler
Olcme ve degerlendirmeyle ilgili kavram ve uygulamalar konusunda yeterli bilgiye sahip olsalar ve
Ogretimi ve Ogrenmeyi gelistirmek i¢in Olgme ve degerlendirmeyi etkili bir sekilde nasil
kullanacaklarini bilseler de bu durum &gretmenlerin dijital ortamda etkili degerlendiriciler oldugu
anlamina gelmemektedir. Bu nedenle Ogretmenler dijital ortamda gergeklestirilen O6lgme ve
degerlendirme uygulamalarina iligkin becerilere sahip olmalar1 kaginilmaz hale gelmistir. Dolayisiyla
egitim-6gretim ortaminda gercgeklestirilen Olgme ve degerlendirme uygulamalarinin yapay zeka
destekli arag ve yontemleriyle belirlenmesi yani ¢aga ayak uydurmak, degerlendirme agisindan
zamandan tasarruf etmek, etkilesimi artirmak, bireysel ve kitlesel degerlendirme yapabilmek agisindan
olduk¢a 6nemlidir.

Tim bu bilgiler 15183inda c¢aligmanin amaci, yapay zekd tabanli Slgme ve degerlendirme
ara¢/yontemlerini, bu ara¢/yontemlerin kullanilmasmin egitim alaninda sagladigi faydalan ve
kullanilmasina iliskin yasanan zorluklar1 ve &gretmenlerin bu siirecteki roliinii incelemektir. Bu
kapsamda aragtirmada su sorulara yanit aranmistir:

1. Egitimde yapay zeka tabanli 6lgme ve degerlendirme arag¢ ve yontemleri nelerdir?

2. Egitimde yapay zeka tabanli 6lgme ve degerlendirme arag ve yontemleri kullanmanin
faydalar1 ve bunlarin kullanimdaki zorluklar1 nelerdir?

3. [Egitimde yapay zeka tabanli 6lgme ve degerlendirmede 6gretmenin rolii nedir?

Literatiir bu arastirma sorular1 gercevesinde ele alinmig ve literatiirde konuyla ilgili yapilmig
caligmalarda bu sorulara yanit aranmustir.
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2 Metodoloji

Calismada bir nitel arastirma yaklasimi olan derleme ¢alismasi aragtirma tasarimi olarak kullanilmustir.
Derleme, ilgili konuda mevcut literatiirii inceleyerek, o konudaki arastirmalarin giincel durumunu
ortaya koyan caligsmalardir. Diger bir ifadeyle, ilgili konu hakkinda diger arastirmacilar veya kurumlar
tarafindan hazirlanmig ¢esitli dokiimanlarin toplanmasi ve incelenmesidir (Tuncer & Gezer-Sen,
2018). Bu kapsamda bu ¢aligmada, egitimde yapay zeka tabanli 6l¢me ve degerlendirme ile ilgili farkl
aragtirmalarda yer alan bilgi, fikir ve yaklasimlar uygun konu basliklar1 seklinde derlenerek anlamli bir
biitlin haline getirilmistir.

3  Literatiir Incelemesi

Arastirmada belirlenen arastirma sorularina uygun olarak literatlir incelenmis ve her bir arastirma
sorusu ayr1 bagliklarda degerlendirilmistir.

3.1 Egitim Alaninda Kullamlan Yapay Zeka Tabanh Olgme ve Degerlendirme Araclar

Yapay zeka son yillarda egitimi doniistiirmektedir. Yapay zekad araglarimin egitimde uygulanmasi,
egitimcilerin ve yoOneticilerin egitimsel ve idari siiregleri iyilestirmelerine ve kurumdaki 6grenme
yolculugunu gelistirmelerine yardimci olur. Yapay zekanin artan 6nemi, cesitli yapay zeka araglarini
siif ortamia dahil etmek igin ¢esitli yontemleri aktif olarak arastiran ¢ok sayida bilim insaninin
ilgisini ¢ekti (Halaweh, 2023; Papapicco, 2020). Verilerin kullanilabilirliginin artmasi ve makine
6grenimi algoritmalarinin karmagikliginin artmasiyla birlikte yapay zeka, 0grenme, Ogretme ve
Ogrenci gelisimini degerlendirme seklimizde devrim yaratma potansiyeline sahiptir. Yapay zekay:
egitimde kullanmanm birgok faydasi ileri diizeydedir. Ornegin Adiguzel ve digerleri (2023)
yoneticiler, 6gretmenler ve 6grenciler igin yapay zeka kullanmanin bazi faydalarini sunmustur. Yapay
zekénin Ogrencileri motive etmede (Lin ve dig. 2021; Xia ve dig. 2022), katihm seviyelerini
yiikseltmede (Huang ve dig. 2023a; Nazari ve dig. 2021), 6grenen etkilesimi (Karsenti, 2019),
kaygmin azaltilmas: (Haves & Arya, 2023; Ren, 2020, 6grencilerin gelecekteki ¢iktilarinin tahmin
edilmesi (Kumar, 2019; Luo, Han & Zhang, 2022), akademik performans (Khan ve dig. 2021),
ogrenmeye ilgi duymada (Hou, Anicetus & He 2022) ¢ok 6nemli bir rol oynadigi bulunmustur.

Yapay zeka sistemleri ayni zamanda egitimcilere destek saglamakta ve miifredata, hedeflere ve
amaglara uygun bir 6lgme ve degerlendirme arag/yontemlerinin belirlenmesi ve tasarlanmasi
konusunda zamandan tasarruf saglamaktadir (Huang ve dig. 2023a; Khan ve dig. 2021). Yapay zeka
araglarmin egitimsel 6lgme ve degerlendirmede nasil kullanilabilecegi literatiirde tartisiimaktadir.
Yapay zekanin egitimsel O6lgme ve degerlendirmede uygulanabilecegi belirli yollar literatiir
kapsaminda su sekilde verilmistir (Cukurova & Luckin, 2018; Holmes, Bialik & Fadel, 2019;
Karsenti, 2019) :

Otomatik notlandirma araclari
Tahmine dayali analitik araclar
Ogrenme yonetim sistemleri
Ogrenim analitigi araglari
Bilgisayar tabanli test platformlar
Oyunlasgtirma araglari
Bigimlendirici degerlendirme araglari
Dijital portfoyler

Veri gorsellestirme araglart

Intihal tespiti

Dijital degerlendirme araglari

Yapay zekad, not verme siirecinin otomatiklestirilmesine yardimci olarak &gretmenlere zaman
kazandirabilir ve Ogrencilere Odevleri hakkinda aninda geri bildirim saglayabilir. Yapay zeka,
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denemeleri, raporlar1 ve diger yazili 6devleri analiz ederek dil bilgisi, yazim ve s6z dizimi hakkinda
geri bildirim saglayabilir. Ogretmenler, otomatik not verme sistemlerini kullanarak ders planlama ve
Ogrencileri destekleme gibi temel goérevlere daha fazla odaklanabilmekle birlikte onemli diizeyde
zamandan da tasarruf saglamaktadir (Adiguzel ve dig. 2023). Bu, 6grencilerin yazma becerilerini
gelistirmelerine yardimei olabilir ve dgretmenlerin is yiikiinii azaltabilmektedir. Ornegin, Turnitin’in
yapay zeka destekli yazilimi, makaleleri analiz etmek ve dilbilgisi, yazim ve s6zdizimi geri bildirimi
saglamak icin dogal dil isleme (NLP) kullanir (Suh & Ahn, 2022). Yazilim ayrica intihali tespit ederek
Ogretmenlerin 6devlere daha verimli ve dogru not vermesine yardimei olabilmektedir.

Yapay zekd, gelecekteki sonuclar1 tahmin etmek icin 6grenci katilimini, baghligini ve performans
verilerini analiz edebilir. Bu bilgiler, ek destege ihtiya¢ duyabilecek 6grencileri belirlemek igin
kullanilabilir ve 6gretmenlerin hedeflenen miidahaleleri saglamasina olanak tanir (isler & Kilig, 2021).
Ogrenme yonetim sistemleri (LMS), egitimcilerin dgrenciler icin 6grenme materyalleri, ddevler, dlgme
ve degerlendirmeler olusturmasina, sunmasina ve yoOnetmesine olanak taniyan platformlardir.
Egitimciler, ¢evrimigi degerlendirmeleri ydnetmek, &grenci ilerlemesini izlemek ve &grenci
performans1 hakkinda geri bildirim saglamak igin LMS platformlarini kullanabilir. Ornekler arasinda
Blackboard, Canvas ve Moodle bulunmaktadir (Owan ve dig. 2023).

Ogrenme analitigi araclar1, 6grenci 6grenme verilerini analiz etmek ve 6grenci performansi, katilima,
ogrenme ve etkilesim hakkinda ongdriiler saglamak ve dgrenme sonuglart i¢in veri madenciligi ve
yapay zeka algoritmalarint kullanir. Egitimciler, 6grencinin ilerlemesini izlemek, risk altindaki
Ogrencileri belirlemek ve 6grenci 6grenme sonuglarini iyilestirmek igin verilere dayali kararlar almak
icin dgrenme analitigi araclarmi kullanabilmektedir (Onder, Oztas & Akcapinar, 2023). Bilgisayar
tabanli test (CBT) platformlar egitimcilerin ¢oktan se¢meli, dogru/yanlis ve deneme sorulart dahil
olmak iizere cevrimi¢i degerlendirmeleri yonetmesine olanak tanir. Egitimciler, 6grenci bilgilerini
degerlendirmek, not vermede zaman kazanmak ve 6grencilere aninda geri bildirim saglamak i¢cin BDT
platformlarini kullanabilir (Bassey ve dig. 2020). Ornekler arasinda ExamSoft, JAMB CBT, UNICAL
Lisanstistii e-siavlar, ProProfs ve Questionmark yer almaktadir.

Bicimlendirici degerlendirme araglari, egitimcilerin dgrencilerin 6grenimini ger¢ek zamanli olarak
izlemesine, geri bildirim saglamasina ve talimatlari performanslarina gore ayarlamasina olanak tanir.
Ornekler arasinda Mentimeter, Nearpod ve Socrative bulunmaktadir. Dijital portfdyler, dgrencilerin
caligmalarini toplayip sergilemelerine, 6grenmeleri iizerinde diistinmelerine ve egitimcilerden ve
akranlarindan geri bildirim almalarina olanak tanir. Ornekler arasinda Google Sites eve WordPress yer
alir. Veri gorsellestirme araglari, egitimcilerin verileri analiz etmelerine ve grafikler ve cizelgeler gibi
gorsel formatlarda sunarak &grenci performansi ve 6grenme ¢iktilar1 hakkinda fikir edinmelerine
olanak tamir (Owan ve dig. 2023). Ornekler arasinda Google Data Studio, Infogram ve Tableau yer
almaktadir.

Oyunlastirma araglari, 6grencileri 6grenme etkinliklerine ve degerlendirmelere motive etmek ve dahil
etmek i¢in oyun tabanli unsurlar1 kullanir. Egitimciler, 6grenci katilimini artirmak, 6grenci 6grenimini
tesvik etmek ve 0grencilere performanslart hakkinda aninda geri bildirim saglamak i¢in oyunlastirma
araclarini kullanabilmektedir (Tiirker, 2023) [30]. Ornekler arasinda Classcraft, Kahoot! ve Quizlet
yer almaktadir. Yapay zeka tabanli intihal tespit yazilimi, 6grenci ¢aligmalarini analiz etmek ve intihal
orneklerini tespit etmek igin NLP algoritmalarmi kullanir. Ornekler arasinda Copyscape, Grammarly
ve Turnitin yer almaktadir. Dijital degerlendirme araclari, egitimcilere 6grenci bilgi ve becerilerini
cesitli sorular1 kullanarak degerlendirme yetenegi saglamaktadir. Coktan se¢meli, kisa cevapl ve
kompozisyon dahil olmak iizere tiirler. Ornekler arasinda Edulastic, ExamView ve Google Forms yer
almaktadir (Owan ve dig. 2023).

Ogretmen, yapay zekadan alacag: test ve ddev sorularini, kisa sinavlar1 veya etkilesimli ders icerigini
uygun sistemlerle daha sonra kendi ihtiya¢larina gore diizenleyip ¢ok fazla zamandan tasarruf saglar.
Geleneksel degerlendirme ve dlgme, bireylerin hatasindan ve dnyargilarindan etkilenirken, yapay zeka
sistemlerinde genellikle bu tarz smirlamalar bulunmamaktadir. Yapay zeka araglari, not verme ve
kisisellestirilmis geri bildirim saglama konusunda oldukga ileri diizeydedir.
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3.2 Egitimde Yapay Zeka Tabanh Ol¢me ve Degerlendirmenin Faydalar: ve Zorluklar

Glinimiizde yapay zeka teknoloji, ekonomi ve politika alanlarinda 6nemli bir degisken haline
gelmistir. Yapay zeka egitimi ve yapay zekaya dayali egitim giin gectikce onem kazanmakta ve
Amerika Birlesik Devletleri, Singapur, Cin, Kore, Avustralya ve Avrupa Birligi iilkeleri de dahil olmak
tizere pek ¢ok iilke, yapay zeka egitimini K-12 miifredatlarina etkili bir sekilde entegre etmenin
yollari arastirmaktadir (Chiu, 2021; Steinbauer ve dig., 2021) 31-34. Yapay zeka cok farkli alanlar
birbirine baglayan ¢ok boyutlu yapisi nedeniyle disiplinler arasi bir bakis agisina sahiptir. Bu nedenle
yapay zeka egitimi sahip oldugu bu yapi itibariyle 6grencilerin elestirel diisiinme, problem ¢dzme,
matematiksel modelleme, akil yiirlitme gibi becerilerinin gelismesine imkan saglamaktadir.

Yapay zekdya dayali araglar ve sistemler, 6grenme deneyimlerini &zellestirme, Ogretmenlerin
verimliligini artirma ve Ogrenci katilimini yiikseltme potansiyeline sahiptir [9]. Yapay zeka,
Ogrencilerin 6grenme ilerlemelerine, giiclii ve zayif yonlerine dayali olarak bireysel dgrenciler i¢in
kisisellestirilmis 6grenme planlari olusturulmasina yardimci olabilmektedir. Yapay zekaya dayali
degerlendirmeler, ev ddevleri ve simnavlar gibi birden fazla kaynaktan gelen verileri analiz ederek
Ogrencilerin 6grenme ihtiyaglarim belirleyebilir ve hedefe yonelik geri bildirim saglayabilir. Yapay
zeka araglari, ders icerikleri ve 6grenme deneyimleri hazirlamanin yani sira bireysellestirilmis 6gretim
icin de kullanilabilmektedir (Adiguzel ve dig. 2023). Bu, dgrencilerin kendi hizlarinda 6grenmelerine
ve daha fazla destege gereksinim duyduklari alanlara yonelmelerine yardimei olabilir. DreamBox ve
Knewton gibi yapay zekd destekli uyarlanabilir 6grenme yazilimlari, 6grencilerin giiclii ve zayif
yonlerine gore kisisellestirilmis grenme planlar1 olusturmak igin veri analizi kullamir. Ornegin,
ogrenciler belirli hedefler ve oOnerilerle kisisellestirilmis bir 6grenme plani olusturan bir 6n
degerlendirme testini tamamlayabilirler (Owan ve dig. 2023).

Yapay zekd destekli 6zel ders sistemleri (ITS) 6grencilere kisisellestirilmis destek ve geri bildirim
saglayabilir. Bu sistemler 6grencilerin 6grenme stillerine uyum saglayabilir ve 6zel egitim ve destek
saglayarak ogrencilerin 6grenme ¢iktilarini iyilestirmelerine yardimer olabilir. Bu sistemler, aninda
geri bildirim saglayarak 6grencilerin motivasyonlarini korumalarina ve 6grenimleriyle ilgilenmelerine
yardimct olabilir. Carnegie Learning’in yapay zeka destekli matematik 6zel ders sistemi, 6grencilerin
giiclii ve zayif yonlerine gore aninda geri bildirim ve 6zellestirilmis 6grenme yollari saglar. Sistem, her
Ogrencinin 0grenme hizina uyum saglar ve etkilesimli egitim ve alistirma problemleri sunar.
Egitimciler ITS’yi bireysellestirilmis 6gretim saglamak, dgrenci ilerlemesini izlemek ve 6grencilerin
ek destege ihtiya¢c duydugu alanlar1 belirlemek igin kullanabilir. Ornekler arasinda ALEKS, Carnegie
Learning ve Knewton bulunmaktadir (Owan ve dig. 2023).

Yapay zekd destekli NLP araglar, dil bilgisi, yazim ve noktalama geri bildirimi saglayarak
Ogrencilerin dil 6grenmelerine ve yazma becerilerini gelistirmelerine yardimci olabilir. Bu araglar
ayrica argiimanlar ve kanitlar analiz edip degerlendirerek 6grencilerin elestirel diisiinme becerilerini
gelistirmelerine yardimci olabilir [35]. Bu araglar ayrica egitimcilerin 6grenci denemeleri, tartismalar
ve sosyal medya gonderileri gibi dogal dil verilerini analiz edip yorumlayarak 6grencilerin 6grenimi
ve katilm hakkinda bilgi edinmelerini saglar. Ornegin, Grammarly’nin NLP destekli yazilimi, dil
bilgisi, noktalama isaretleri ve climle yapisi i¢in Oneriler de dahil olmak {izere yazma konusunda
gercek zamanli geri bildirim saglar. Bu, 6grencilerin yazma becerilerini gelistirmelerine ve daha
kaliteli yazili ¢caligmalar iliretmelerine yardimci olabilir(Owan ve dig. 2023).

Yapay zeka, Ogrencilerin bireysel ihtiyaclarina ve Ogrenme stillerine gore uyarlanmig Ogrenme
materyalleri olusturmaya ve diizenlemeye yardimci olabilir. Yapay zeka, 6grenci davranis verilerini
analiz ederek Ogrencilerin 6grenme tercihleri ve ilgi g¢ekici ve alakali Gzellestirilmis 6grenme
materyalleri olusturmaktadir (Tiirker, 2023). Ornegin, EdTech girisimi Smart Sparrow, dgrencilerin
bireysel ihtiyaclarina gore 6zellestirilmis etkilesimli, uyarlanabilir 6grenme materyalleri olugturmak
icin yapay zekd kullanilmaktadir (Owan ve dig. 2023). Ornegin, bir biyoloji dersi, dgrencilerin
ogrenme ilerlemelerine ve ilgi alanlarma gore farkli laboratuvar senaryolar1 olusturmak icin yapay
zekay1 kullanabilir.
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Yapay zeka destekli sanal asistanlar 6grencilere zamanlama, hatirlaticilar ve gérev yonetimi gibi idari
gorevlerde yardimci olabilir. Bu araglar 6grencilerin diizenli ve odaklanmis kalmalarina yardimet
olarak zamanlarini yonetmelerini ve derslerini daha verimli bir sekilde tamamlamalarini saglar.
Ornegin, Brainly gibi yapay zeka destekli sanal asistanlar dgrencilere aninda destek ve akademik
sorularina yanit sagliyor. Platform, kisisellestirilmis destek saglamak ve G6grencileri 6gretmenlerle
bulusturmak i¢in makine 6grenimini kullanmaktadir.

Yapay zeka tabanli 6l¢cme ve degerlendirme araglart 6gretmenlere 6gretimlerinin etkililigi konusunda
fikir verebilir ve 6gretim stratejilerini ayarlamalar1 gerekebilecek alanlari belirleyebilir. Ayrica yapay
zekd destekli araclar, degerlendirme siirecinin birgok yoniinii otomatiklestirmeye, zamandan tasarruf
etmeye ve dgretmenlerin iizerindeki yiikii azaltmaya yardimei olabilir. Ornegin, yapay zeka destekli
not verme araglar1 6grencilerin makalelerini analiz edebilir ve dilbilgisi, yap1 ve icerik hakkinda geri
bildirim saglayarak 6gretmenlerin ddevlere not verme siiresini kisaltabilir (Huang ve dig. 2023b).

Yapay zeka destekli araglar ayn1 zamanda geride kalma riski tagiyan 6grencilerin belirlenmesine veya
ek yardim veya iyilestirmeden faydalanmalarma da yardimci olabilir (Delgado ve dig. 2020). Bu
araglar, Ogrencilerin test puanlari ve devam kayitlar1 gibi verilerini analiz edebilir ve miidahale
ihtiyacim1 gosterebilecek kaliplar1 belirleyebilir. Bu, 6gretmenlerin en ¢ok ihtiya¢ duyan Ogrencilere
hedefli destek saglamasma yardimci olabilir. Bu nedenle yapay zeka destekli araglarin ve
uygulamalarin gelistirilmesi, egitimcilere Ogrenci performansi, 6grenme sonuglari ve Ogretimin
etkililigi konusunda degerli bilgiler saglayarak egitim alaninda devrim yaratti. Bu teknoloji gelismeye
devam ettikce, Ogrencilere kisisellestirilmis, veriye dayali 6gretim saglayarak ve ogretmenlerin
Ogrenci sonuglarmi iyilestirmek i¢in Ogretim stratejilerini optimize etmelerini saglayarak egitimi
doniistiirme potansiyeline sahiptir (Tirker, 2023). Bununla birlikte yapay zekdnin Ogretme ve
ogrenmede kullanimmin simrlamalar1 vardir. Ornegin, dgrencilerin elestirel analize tabi tutulmadan
kaynaklardan metin kopyalayip yapistirma c¢alismalar1 yapmalari, calismayr orijinal kaynaklara
atfetmeyi ihmal etmeleri ve bunun da intihale yol agmasi endisesi vardir (Halaweh, 2023).

Egitim alanindaki 6lgme ve degerlendirmede yapay zeka tabanli araglar, degerlendirme siirecinin
dogrulugunu, hizin1 ve verimliligini artirmak da dahil olmak iizere c¢esitli sekillerde faydali olabilir.
Bununla birlikte, egitim degerlendirmesinde yapay zeka kullanimiyla ilgili cesitli zorluklar
bulunmaktadir. Bu zorluklardan bazilar1 sunlardir (Holmes, Bialik & Fadel, 2019; Nazari ve dig. 2021;
Karsenti, 2019)

Yapay zeka araglarinin gelistirilmesinde paydaslarin katiliminin olmamast
Seffaflik eksikligi

Onyargi

Insan etkilesimi eksikligi

Sinirli kapsam

Etik kaygilar

Sinirh anlayig

Yetersiz egitim

Mevcut sistemlerle biitiinlesme
Maliyet

Degisime kars1 direng

Ogrenci motivasyonu ve katilimi
Standartlagtirma

Teknik zorluklar

Veri yonetimi

Geri bildirim ve destek

Egitim i¢in yapay zekd araglarmin gelistirilmesinde paydas katiliminin olmamasi, yapay zekanin
benimsenmesinde dnemli bir zorluk olabilmektedir. Yapay zeka araglar1 egitimcilerden, 6grencilerden,
ebeveynlerden ve diger paydaslardan goriis alinmadan gelistirildiginde, ortaya ¢ikan araglar egitim
sisteminin Ozel ihtiyaclarma gore uyarlanamayabilir. Bu durum, smiflarda yapay zeka araclarmnin
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uygunlugunun veya benimsenmesinin eksikligine yol acabilmektedir. Yapay zekd gelistiricileri,
egitimde yapay zekanin son kullanicilar1 olan &gretmenlerin beklentilerini géz ardi etmektedir
(Cukurova & Luckin, 2018). Ogretmenler, yapay zeka tabanli 6gretimde olduk¢a dnemlidir (Seufert,
Guggemos &Sailer, 2021). Bu nedenle, yapay zekanin okullara basarili bir sekilde entegrasyonunu
saglamak icin onlarin goriislerini, gecmis deneyimlerini ve beklentilerini dikkate almak ¢ok onemlidir
(Holmes, Bialik & Fadel, 2019).

Egitim degerlendirmesinde yapay zeka ile ilgili temel zorluklardan biri, karar vermede seffaflik
eksikligidir. Yapay zeka algoritmalarinin sonuglara nasil ulastifini anlamak zor olabilir, bu da
egitimcilerin degerlendirmelerin dogrulugunu ve adilligini degerlendirmesini zorlastirir. Yapay zeka
algoritmalar1 O6nyargili olabilir, bu da yanlis ve adil olmayan degerlendirmelere yol agabilir. Bunun
nedeni, yapay zeka sistemlerinin yalnizca tizerinde egitildikleri veriler kadar iyi olmasidir. Yapay zeka
sistemini egitmek icin kullanilan veriler dnyargiliysa, sistem onyargili sonuglar iiretecektir (Owan ve
dig. 2023).

Egitim degerlendirmesinde yapay zekanin kullanilmasi, degerlendirme siirecinde insan etkilesiminin
eksikligine yol agabilir ve bu da dgrencilerin 6grenme deneyimlerine zarar verebilir. Egitimciler,
yalnizca insan etkilesimi yoluyla tespit edilebilecek énemli ipuglarini ve niianslar1 kagirabilmektedir.
Yapay zeka destekli araclar genellikle alt diizey bilissel yetenekler (bilgi ve kavrama gibi, genellikle
objektif test maddeleriyle Olgiilen) gibi belirli degerlendirme alanlarina odaklanmak iizere
tasarlanmistir. Bu da elestirel diisiinme, yaraticilik ve problem ¢ézme gibi diger 6nemli 6grenme
alanlarin1 degerlendirmek i¢in uygun olmayabilecekleri anlamina gelmektedir (Tiirker, 2023).

Egitim degerlendirmesinde yapay zekanin kullanimi, veri gizliligi ile ilgili konular gibi etik kaygilarin
yani1 sira teknolojinin insan egitimcilerin yerini almak i¢in kullanilmasiyla ilgili kaygilar1 da giindeme
getirmektedir. Egitim degerlendirmesinde yapay zeka destekli araglarin kullanilmasiyla ilgili bir diger
zorluk da egitimcilerin teknolojinin nasil calistigina dair siirli bir anlayisa sahip olabilmeleridir.
Egitimciler, yapay zekd araglarinda kullanilan algoritmalar1 ve bunlarin degerlendirme sonuglarini
nasil etkiledigini tam olarak anlayacak teknik uzmanliktan yoksun olabilirler (Asik ve dig. 2023).

Egitimciler teknolojiyi nasil kullanacaklarin1 anlamak i¢in egitim almali ve sonuglari etkili bir sekilde
yorumlamalidir. Yeterli egitim olmadan, egitimciler araglar etkili bir sekilde kullanamayabilir ve bu
da hatali degerlendirmelere yol acabilir. Yapay zeka destekli degerlendirme araglarmi mevcut
sistemlerle entegre etmek zor olabilmektedir. Egitimciler yeni teknolojilere ve altyapiya yatirim
yapmali ve yeni araglarin mevcut degerlendirme siiregleriyle sorunsuz bir sekilde caligmasini
saglamaldir (Isler & Kilig, 2021). Yapay zeka destekli degerlendirme araglarinin gelistirilmesi ve
uygulanmasi maliyetli olabilir. Baz1 okullar veya egitim kurumlar1 bu teknolojilere yatirim yapacak
mali kaynaklara sahip olmayabilir ve bu da bu araglara erisimde esitsizlige yol acabilir. Yapay zeka
destekli degerlendirme araglarinin benimsenmesi egitimcilerin, 6grencilerin ve velilerin direnciyle
karsilasabilir. Teknolojiye glivenmeyebilir veya geleneksel degerlendirme yontemlerini tercih
edebilirler. Bu yeni aracglarin egitim degerlendirme siirecine dahil edilmesi siireci zorlagtirabilir (Sad &
Goktas, 2013).

Yapay zeka destekli degerlendirme araglari Ogrencilerin motivasyonunu ve ogrenmeye katilimini
etkileyebilir. Ogrenciler degerlendirmeleri kisisel olmayan olarak algilayabilir veya teknolojiye asir1
bagimli hale gelebilir, bu da 6grenmelerinde ¢aba eksikligine yol acabilir. Yapay zeka destekli
degerlendirme araglar1 genellikle G6grencilerin performansini karsilagtirmak igin kullanilabilecek
standartlagtirilmig testler saglamak {izere tasarlanmistir. Ancak standardizasyona odaklanmak,
Ogrencilerin 6grenme deneyimlerinin ve ge¢cmislerinin cesitliligini hesaba katmayabilir ve bu da
egitimde herkese uymayan bir yaklagima yol agabilmektedir (Owan ve dig. 2023).

Yapay zeka destekli degerlendirme araglar istikrarli ve giivenilir bir teknoloji altyapis1 gerektirir.
Elektrik kesintileri, internet kesintileri veya yazilim arizalar1 gibi teknik zorluklar, degerlendirme
siirecini kesintiye ugratarak hatali veya eksik degerlendirmelere yol agabilir. Yapay zeka destekli
degerlendirme araglar1 depolanmasi, yonetilmesi ve analiz edilmesi gereken biiyiikk miktarda veri
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uretir. Egitimciler verilerin dogru, giivenli ve gizlilik diizenlemelerine uygun olmasini saglamalidir.
Yapay zeka destekli degerlendirme araglar1 Ogrencilerin performansi hakkinda hizli geri bildirim
saglayabilir, ancak 6grencilerin 6grenmelerini gelistirmek i¢in ihtiya¢ duyduklart kisisellestirilmis geri
bildirimi ve destegi sunmayabilir. Egitimcilerin, hizli geri bildirimin faydalari ile 6grencilerin 6grenme
ve gelisimini destekleyen anlamli geri bildirim saglamanin 6nemi arasinda denge kurmasi gerekir
(Dillenbourg, 2016).

3.3 Egitimde Yapay Zeka Tabanh Ol¢me ve Degerlendirmede Ogretmenin Rolii

Yapay zeka tabanli degerlendirmeler, 6grenci 6greniminin hizli ve etkili bir sekilde degerlendirilmesini
saglama yetenekleri nedeniyle son yillarda popiilerlik kazanmaktadir. Ancak 6gretmenlerin yapay zeka
temelli degerlendirmelerdeki rolii hala kritiktir ve goz ardi edilemez. Dillenbourg’a (2016) gore
geleneksel egitimden dijital egitime gegis, Ogretmenlerin gelecekte demode olacagi anlamina
gelmemektedir. Hrastinski ve digerleri (2019), yapay zekanin 6gretmenlerin yerini alip almayacagini
tartigmak yerine yapay zekanin faydalarini ve bu faydalarin smiftaki rollerini nasil doniistiirebilecegini
tanimanin daha mantikli olacagini 6ne siirmektedir. Bu nedenle, egitimsel degerlendirmede,
Ogretmenlerin yapay zekanin 6lgme ve degerlendirme amaciyla uygun sekilde kullanilmasi saglama
konusunda hala kritik bir rolii vardir. Bu rollerden bazilari sunlardir (Owan ve dig. 2023):

1. Degerlendirmeyi tasarlama

2. Konu ile ilgili bilgi verme

3. Sonuglart yorumlama

4. Siirekli iyilestirme

5. Etik hususlar

6. Geri bildirim saglama

7. Ogretimin bireysellestirilmesi

8. llerlemenin izlenmesi

9. Elestirel diisiinmeyi tesvik etmek
10. Dogrulugun saglanmasi

Ogretmenler degerlendirmeyi tasarlamaktan ve &grenme hedeflerini belirlemekten sorumludur.
Miifredatt ve Ogrenme ¢iktilarin1 agikg¢a anlarlar ve bu hedeflerle uyumlu degerlendirmeler
tasarlayabilmektedir. Ogretmenler degerlendirme sorularina agiklik getirerek onlart dgrenciler igin
daha ilgili ve anlaml1 hale getirebilir. Bunu yapmak, 6grencilerin degerlendirmeye katilma ve amacini
anlama olasiligimi artirmaktadir. Yapay zeka tabanli degerlendirmeler aninda geri bildirim saglarken,
Ogretmenin rolii sonuglar1 yorumlamak ve 6grencilere eyleme gecirebilir geri bildirim saglamaktir
(Yolcu, 2024). Ogretmenler, 6grenci yanitlarii degerlendirmek ve dgrencilerin giiclii-zayif yonlerine
gore kisisellestirilmis geri bildirim saglamak i¢in yapay zeka tabanli degerlendirme araglarini
kullanabilmektedir (Akyel & Tur, 2024). Ogretmenler, gretim uygulamalarini iyilestirmek igin yapay
zeka tabanli degerlendirmelerden elde edilen sonuglari kullanabilirler. Ogretmenler, verileri analiz
ederek zayif olduklar1 alanlar1 belirleyebilir ve 6grencilerinin ihtiya¢larini daha iyi karsilamak icin
Ogretim stratejilerini uyarlayabilmektedir (Cam ve dig. 2021).

Ogretmenler, yapay zekd tabanli degerlendirmelerin etik kullanimmi saglamada kritik bir rol
oynamaktadir. Ogretmenler yapay zekd kullanarak yaptiklari degerlendirmenin adil, giivenilir ve
gecgerli oldugundan ve &grenci verilerinin korundugundan ve sorumlu bir sekilde kullanildigindan
emin olmalar1 gerekmektedir (Kése, Radif, Baysal & Demirci, 2023). Ogretmenler, yapay zeka tabanli
degerlendirmeler tarafindan olusturulan otomatik geri bildirimlerin otesinde Ogrencilere ek geri
bildirim saglayabilir. Bu geri bildirim daha kisisellestirilmis olabilir ve dgrencilerin giiclii ve zayif
yonlerini daha iyi anlamalarina ve gelisim alanlarini belirlemelerine yardimer olabilmektedir (Lin ve
dig. 2021). Ogretmenler, yapay zeka tabanli degerlendirmelerden elde edilen sonuglari, dgrencilerin
O0grenme ihtiyaglarina gore egitimi bireysellestirmek i¢in kullanabilmektedir (Seyrek ve dig., 2024).
Ornegin, bir dgrenci belirli bir kavramla miicadele ediyorsa, dgretmen ek kaynaklar saglayabilmekte
veya kisisellestirilmis bir 0grenme plami gelistirmek igin Ogrenciyle birlikte g¢aligsabilmektedir.
Ogretmenler, ogrencilerin  zaman icindeki ilerlemesini izlemek icin yapay zekd tabanli
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degerlendirmeleri kullanabilmektedir. Ogretmenler, dgrenci performansini izleyerek egilimleri ve
kaliplar1 belirleyebilir ve 6gretim stratejilerini buna gore ayarlayabilmektedir (Yolcu, 2024).

Yapay zekd tabanli degerlendirmeler 6grenci bilgisini degerlendirmek i¢in tasarlanmis olsa da
ogretmenler bunlar elestirel diisiinme becerilerini gelistirmek icin kullanabilmektedir. Ogrencilerden
yanitlar1 {izerinde diisiinmelerini ve saglanan geri bildirimi analiz etmelerini isteyerek, 6grencilerin
ogrenmeleri hakkinda elestirel diisiinme becerilerini gelistirmelerine yardimci olabilmektedir (Lin ve
dig. 2021). Son olarak, d6gretmenler yapay zeka tabanli degerlendirmelerin dogrulugunu saglamada
cok onemli bir rol oynamaktadir. Verilerin giivenilir ve gecerli oldugundan ve degerlendirmenin
amagladig1 seyi dlgtiigiinden emin olmalidirlar. Ogretmenler ayrica degerlendirme siirecindeki hatalari
veya yanlisliklar1 belirleyebilir ve diizeltebilmektedir (Owan ve dig. 2023). Ogretmenler yapay zeka
ara¢/yontemlerinin 6grenci katilmimi ve siif igi performansini analiz etmesini saglamak ve bu
duruma gore iyilestirme alanlar1 ve yapilabilecek degisiklikler igin Oneriler sunmak i¢in ev 6devi veya
smav puanlarini iceren veri kiimelerini kullanabilirler (Cam ve dig. 2021; Isler & Kilig, 2021; Yolcu,
2024).

4 Sonug ve Tartisma

Bu derleme ¢alismasinda, yapay zeka tabanli 6lgme ve degerlendirme araglari, yapay zeka tabanl
O0lcme ve degerlendirmenin egitime iliskin faydalari, silirecte yasanan zorluklar ve bu siirecte
Ogretmenlerin rolii ele alinmistir. Aragtirma sonucunda yapay zeka tabanli 6lgme ve degerlendirme
araglarmin O0grenci ihtiyaglarma daha etkili ve daha hizli bir sekilde geribildirim saglamasi agisindan
o6nemli bir firsat oldugu goriilmiistiir. Egitim alanindaki 6l¢gme ve degerlendirmede yapay zeka tabanli
araglar, degerlendirme siirecinin giivenilirligini, dogrulugunu, hizin1 ve verimliligini artirmak, 6grenci
katilimini saglamak da dahil olmak iizere gesitli sekillerde faydalari bulunmaktadir. Bununla birlikte,
egitim degerlendirmesinde yapay zeka kullanimiyla ilgili olarak seffaflik eksikligi, onyargi, etik
kaygilar, maliyet, mevcut sistemlerle entegrasyon, teknik zorluklar, 6grenci motivasyonu, degisime
kars1 direng gibi ¢esitli zorluklarla kars1 karsiya kalinabilmektedir.

Ogretmenin, yapay zekidan alacagi test ve ddev sorularini, kisa smavlari veya etkilesimli ders
icerigini uygun sistemlerle daha sonra kendi ihtiyaglarina goére diizenleyip zamandan tasarruf
saglayabilecegi aragtirmada ulasilan sonuglar arasindadir. Bununla birlikte 6gretmenlerin yapay zeka
tabanli degerlendirmelerin etik kullamimini1 saglama, sonuglart yorumlama, O6grencilere eyleme
gecirebilir geri bildirim saglama, 6grencilerin 6grenme ihtiyaglarina gore egitimi bireysellestirme,
elestirel diisiinmeyi tesvik etme gibi hususlarda kritik bir role sahip olduklar1 literatiir ¢cercevesinde
ortaya konmustur. Aragtirma sonucunda dijital ¢cagda 6l¢cme ve degerlendirmenin giiclii, amaca uygun,
gecerli, giivenilir ve dgrenmeyi giiclendirmeye odaklanmasi gerektigi gorilmistiir. Bu da ¢agimizda
yeterli dijital 6lgme ve degerlendirme bilgisine sahip dgretmenlere olan ihtiyaci ortaya ¢ikarmaktadir.
Yapay zekad destekli araclar ve uygulamalar artik 6grencilere ve 6gretmenlere saglanan hizmetlerin
kalitesini artirmak icin egitim de dahil olmak {izere birgok sektorde kullanilmaktadir (Suh & Ahn,
2022). Vasconcelos ve dos Santos (2023), yapay zeka araglarinin, 6grencilerin elestirel ve yansitict
diisiinme becerilerini gelistirmelerine, yaraticiliklarinin tesvik edilmesine, problem ¢ézme becerileri
edinmelerine ve kavramlan etkili bir sekilde kavrayabilmelerine olanak tanidiginmi belirtirken, Huang
(2018) yapay zekénin Ogretime entegrasyonunun, Ogrenci merkezli 6grenmeyi etkili bir sekilde
gerceklestirilmesinde etkili oldugu belirtmistir.

Yapay zekd destekli araclar ve uygulamalar; test etme, dlgme ve degerlendirme dahil olmak iizere
egitimsel olgiimii gelistirmektedir. Bu araglar egitimcilere 6grenci performansi, 6grenme sonuglari ve
ogretimin etkililigi konusunda degerli bilgiler saglayabilmektedir. Ornegin, yapay zeka destekli
degerlendirme araglari, 6grencilerin ddevlere verdigi yanitlari analiz edebilir ve 6grencilerin giiglii ve
zayif  yoOnlerini  belirlemelerine  yardimer  olmak igin  kigisellestirilmis geri  bildirimler
saglayabilmektedir (Nazaretsky ve dig., 2022). Bu siirecte 6gretmenlerin yapay zeka destekli 6lgme ve
degerlendirme ara¢ ve yontemlerine yonelik bakis acilar siire¢ i¢in 6nem arz etmektedir. Geleneksel
O6lcme ve degerlendirme, bireylerin hatasindan ve Onyargilarindan etkilenirken yapay zeka
sistemlerinde genellikle bu tarz sinirlamalarin olmadig1 sdylenebilmektedir.
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Caligma sonucunda egitim ve 0gretimde etkili ve adil bir 6lgme ve degerlendirme yapabilmek i¢in
caga uygun olarak yapay zeka tabanli dlgme ve degerlendirme arag ve yontemler gelistirilmesi ve
uygulanma asamasinin ilgili kurumlar tarafindan diizenlenmesinin gerektigi soylenebilmektedir.
Bununla birlikte 6gretmenlerin yapay zeka tabanli 6lgme ve degerlendirme arag ve yontemlerini
kullanirken karsilagtiklart sorunlar ve ¢oziimlerine yonelik c¢aligmalarin yapilmasi da siirece katki
saglayacaktir. Ogretmenlerin yapay zeka tabanli dlgme ve degerlendirme yontemlerini kullanmalari
icin tesvik edilmeleri ve siirecle ilgili egitim ve seminerler diizenlenmesi de yapay zeka tabanli 6lgme
ve degerlendirmenin egitime entegrasyonunu kolaylastiracaktir.

5. BEYANLAR

5.1. Cikar Catismasi

Bu calismada herhangi bir ¢ikar ¢atigmasi bulunmamaktadir.

International Journal of English for Specific Purposes (JOINESP) 2(1), 39-54, 2024

49



Muhammet Nimet CAVUS

Egitimde Yapay Zeka Tabanh Olcme ve Degerlendirme Uzerine Bir Derleme

Kaynakc¢a

Adiguzel, T., Kaya, M. H., ve Cansu, F. K. (2023). Revolutionizing education with Al: Exploring the
transformative potential of ChatGPT. Contemporary Educational Technology, 15(3),
1-13.

Akyel, Y. ve Tur, E. (2024). Egitim bilimlerinde yapay zekanin potansiyeli ve beklentiler, zorluklar
ve gelecek yonelimleri. Ahi Evran Universitesi Kirsehir Egitim Fakiiltesi Dergisi, 25(1),
645-711.

Arslan, K. (2020). Egitimde yapay zeka ve uygulamalari. Bati Anadolu Egitim Bilimleri Dergisi,
11(1), 71-88.

Asik, F., Yildiz, A., Kiling, S., Aytekin, N., Adali, R., ve Kurnaz, K. (2023). Yapay zekanin egitime
etkileri. International Journal of Social and Humanities Sciences Research, 10(98),
2100-2107.

Bassey, B. A., Owan, V. J,, Ikwen, E. U., and Amanso, E. O. 1. (2020). Teachers' attitudes towards
learners with disability scale (TALDS): construction and psychometric analysis.
Psychometric Analysis, 6(4), 518-530.

Chiu, T. K. (2021). A holistic approach to the design of artificial intelligence (Al) education for K-12
schools. TechTrends, 65(5), 796-807.

Cukurova, M., ve Luckin, R. (2018). Measuring the impact of emerging technologies in education: A
pragmatic approach. In J. Voogt, G. Knezek, R. Christensen, and K. Lai (Eds.), Second
Handbook of Information Technology in Primary and Secondary Education (s. 1-19).
Springer

Cam, M. B., Celik, N., Turan-Giintepe, E., ve Durukan, U. G. (2021). Ogretmen adaylarinin yapa
zeka teknolojileri ile ilgili farkindaliklarinin belirlenmesi. Mustafa Kemal Universitesi
Sosyal Bilimler Enstitiisii Dergisi, 18(48), 263-285.

Delgado, H. O., de Azevedo Fay, A., Sebastiany, M. J., and Silva, A. D. (2020). Artificial
intelligence adaptive learning tools. BELT-Brazilian English Language Teaching
Journal, 11(2).

Dillenbourg, P. (2016). The evolution of research on digital education. International Journal of
Artificial Intelligence in Education, 26(2), 544-560.

Halaweh, M. (2023). ChatGPT in education: strategies. Contemporary Educational Technology,
15(2).

Hawes, D., and Arya, A. (2023). Technology solutions to reduce anxiety and increase cognitive
availability in students. /[EEE Transactions on Learning Technologies, 16(2), 278-291.

Heintz, F. (2021). Three interviews about K-12 Al education in America, Europe, and Singapore.

KI—Kiinstliche Intelligenz, 35(2), 233-237.

International Journal of English for Specific Purposes (JOINESP) 2(1), 39-54, 2024



Muhammet Nimet CAVUS

Egitimde Yapay Zeka Tabanh Olcme ve Degerlendirme Uzerine Bir Derleme

Holmes, W., Bialik, M., and Fadel, C. (2019). Artificial intelligence in education: Promises and
implications for teaching and learning. Boston: Center for Curriculum Redesign.

https://curriculumredesign.org/wp-content/uploads/AIED-Book-Excerpt-CCR.pdf

Hou, G., Anicetus, U., and He, J. (2022). How to design font size for older adults: A systematic
literature review with a mobile device. Frontiers in Psychology, 13(931646), 1-19

Hrastinski, S. O., Arkenback, C., Ekstrom, S., Ericsson, E., Fransson, G., Jaldemark, J., . . .
Utterberg, M. (2019). Critical imaginaries and reflections on artificial intelligence and
robots in post-digital K-12 education. Post-Digital Science and Education, 1(2),
427-445. https://doi.org/10.1007/s42438-019-00046-x

Huang, A. Y., Lu, O. H.,, and Yang, S. J. (2023a). Effects of artificial intelligence-enabled

personalized recommendations on learners’ learning engagement, motivation, and
outcomes in a flipped classroom. Computers & Education, 194(104684). doi:
https://doi.org/10.1016/j.compedu.2022.104684

Huang, S.-P. (2018). Effects of using artificial intelligence teaching system for environmental
education on environmental knowledge and attitude. EURASIA Journal of Mathematics,
Science and Technology Education, 14(7), 3277-3284. doi:
https://doi.org/10.29333/ejmste/91248 0

Huang, X., Zou, D., Cheng, G., Chen, X., and Xie, H. (2023b). Trends, research issues and
applications of artificial intelligence in language education. Educational Technology &
Society, 26(1), 112-131.

Isler, B., and Kilig, M. Y. (2021). Egitimde yapay zeka kullanim1 ve gelisimi. e-Journal of New
Media / Yeni Medya Elektronik Dergi — eJNM, 5(1), 1-11.

Kafadar, T. (2022). Oyunlastirmanin egitimdeki yeri. In T. Kafadar, ve C. A. Asena (Eds.), Egitimde
oyunlastirma, (1-16). Nobel Akademik Yayincilik.

Karsenti, T. (2019). Artificial intelligence in education: The urgent need to prepare teachers for
tomorrow’s. Formation et Profession [Education and Profession], 27(1), 112-116.

Khan, 1., Ahmad, A. R., Jabeur, N., and Mahdi, M. N. (2021). An artificial intelligence approach to
monitor student performance and devise preventive measures. Smart Learning
Environments, 8(1), 1-18.

Kim, J., and Park, N. (2019). Development of a board game-based gamification learning model for
training on the principles of artificial intelligence learning in elementary courses.
Journal of the Korean Association of Information Education, 23(3), 229-235.

Kése, B., Radif, H., Baysal, 1., Demirci, N. (2023). Ogretmen goriislerine gore egitimde yapay
zekanin Onemi, Journal of Social, Humanities and Administrative Sciences,

9(71):4203-4209.

International Journal of English for Specific Purposes (JOINESP) 2(1), 39-54, 2024

51


https://curriculumredesign.org/wp-content/uploads/AIED-Book-Excerpt-CCR.pdf
https://doi.org/10.1007/s42438-019-00046-x
https://doi.org/10.1016/j.compedu.2022.104684
https://doi.org/10.29333/ejmste/91248

Muhammet Nimet CAVUS

Egitimde Yapay Zeka Tabanh Olcme ve Degerlendirme Uzerine Bir Derleme

Kumar, N. S. (2019). Implementation of artificial intelligence in imparting education and evaluating
student performance. Journal of Artificial Intelligence, 1(1), 1-9.

Lin, P. Y., Chai, C. S., Jong, M. S., Dai, Y., Guo, Y., and Qin, J. (2021). Modelling the structural
relationship among primary students’ motivation to learn artificial intelligence.
Computers  and  Education:  Artificial  Intelligence, 2(100006). doi:
https://doi.org/10.1016/j.caeai.2020.100006

Luo, Y., Han, X., and Zhang, C. (2022). Prediction of learning outcomes with a machine learning in
blended courses. Asia Pacific Education Review. doi:

https://doi.ore/10.1007/s12564-022-09-6

Mede, E., ve Atay, D. (2017). English language teachers’ assessment literacy: The Turkish context.
Dil Dergisi, 168(1), 43-60.

Mena-Guacas, A. F., Uruefia Rodriguez, J. A., Santana-Trujillo, D. M., Gémez-Galan, J., and
Lopez-Meneses, E. (2023). Collaborative learning and skill development for educational
growth of artificial intelligence: A systematic review. Contemporary Educational
Technology, 15(3).

Nazaretsky, T., Ariely, M., Cukurova, M., and Alexandron, G. (2022). Teachers’ trust in Al-powered
educational technology and a professional development program to improve it. British

Journal of Educational Technology, 53(4), 914-931. doi:
https://doi.org/10.1111/bjet. 13232

Nazari, N., Shabbir, M. S., and Setiawan, R. (2021). Application of artificial intelligence powered
digital writing assistant in higher education: Randomized controlled trial. Heliyon, 7(5).

Owan, V., Abang, K. B., Idika, D. O., Etta, E. O., and Bassey, B. A. (2023). Exploring the potential
of artificial intelligence tools in educational measurement and assessment. EURASIA
Journal of Mathematics, Science and Technology Education, 19(8).

Onder, A., Oztas, G. S. ve Ak¢apmar, G. (2023). Ogrenme analitigi siirecine yonelik modellere genel
bir bakis: Kavramsal bir ¢erceve Onerisi. A¢ikogretim Uygulamalari ve Arastirmalart
Dergisi, 9(1), 92-117.

Oz, H. (2014). Turkish teachers’ practices of assessment for learning in English as a foreign. Journal
of Language Teaching and Research, 5, 775-785.

Papapicco, C. (2020). Google mini: Italian example of artificial pro-sociality. Online Journal of
Communication and Media Technologies, 10(3).

Ren, X. (2020). Artificial intelligence and depression: How Al powered chatbots in virtual reality
games may reduce anxiety and depression levels. Journal of Artificial Intelligence
Practice, 3(1), 48-58.

Sarioglu, S. (2023). Bilimsel siire¢ becerilerinin yapay zeka ile yordanmasi, ogrenciler ve iistiin

yetenekli 6grencilerdeki etkililigi. Doktora Tezi, Uludag Universitesi, Bursa.

International Journal of English for Specific Purposes (JOINESP) 2(1), 39-54, 2024

52


https://doi.org/10.1016/j.caeai.2020.100006
https://doi.org/10.1007/s12564-022-09749-6
https://doi.org/10.1111/bjet.13232

Muhammet Nimet CAVUS

Egitimde Yapay Zeka Tabanh Olcme ve Degerlendirme Uzerine Bir Derleme

Seufert, S., Guggemos, J., and Sailer, M. (2021). Technology-related knowledge, skills, and situation
and emerging trends. Computers in Human Behavior, 115(106552). doi:
https://doi.org/10.1016/1.chb.2020.106552

Seyrek, M., Yildiz, S., Emeksiz, H., Sahin, A., Tiirkmen, M. T. (2024). Ogretmenlerin egitimde

yapay zeka kullanima yonelik algilari. International Journal of Social and Humanities
Sciences Research (JSHSR), 11(106), 845-856. (Seyrek ve dig., 2024)

Steinbauer, G., Kandlhofer, M., Chklovski, T., Heintz, F., and Koenig, S. (2021). A differentiated
discussion about Al education K-12. Kunstliche Intelligenz, 35(2), 131-137.

Stiggins, R. (2014). Improve assessment literacy outside of schools too. Phi Delta Kappan, 96(2),
67-72.

Suh, W., and Ahn, S. (2022). Development and validation of a scale measuring student attitudes
toward artificial intelligence. Sage Open, 12(2). doi:
https://doi.org/10.1177/21582440221100463

Sad, S. N., ve Goktas, O. (2013). Ogretim elemanlarinin geleneksel ve cagdas dlgme degerlendirme
yaklagimlarinin incelenmesi. Ege Egitim Dergisi, 14(2), 79-105.

Tsagari, D. (2011). Investigating the ‘assessment literacy’ of EFL state school teachers in Greece. In
D. Tsagari, and I. Csépes (eds.), Classroom-based language assessment, (169-190).
Frankfurt am Main: Peter Lang,

Tuncer, M. ve Gezer-Sen, B. (2018). Okul 6ncesi egitimde toplumsal cinsiyet esitligine yonelik
Tiirkiye’de yapilan calismalar. Avrasya Sosyal ve Ekonomi Arastirmalar: Dergisi
(ASEAD), 5(12), 870-882.
Tiirker, O. (2023). Egitim baglaminda yapay zeka yazilimlar. E. Bay ve O. Zahal (eds.), Egitim
Bilimleri Alaminda Akademik Calismalar. Ankara: Gece Kitapligi, 189-205.
Vasconcelos, M. A., and dos Santos, R. P. (2023). Enhancing STEM learning with ChatGPT and
Bing Chat as objects to think with: A case study. EURASIA Journal of Mathematics,
Science and Technology Education, 19(7). doi: https://doi.org/10.29333/ejmste/13313
(Vasconcelos & dos Santos, 2023).

Xia, Q., Chiu, T. K., Lee, M., L., T,, Dai, Y., and Chai, C. S. (2022). A self-determination theory

design approach for inclusive and diverse artificial intelligence (AI) K-12 education.
Computers & Education, 189(104582). doi:
https://doi.org/10.1016/j.compedu.2022.104582

Yilmaz, G. (2024). Disleksi Ogrenciler Igin en etkili yapay zeka uygulamalari ve chrome uzantilari.
Linkedin:
https://tr.linkedin.com/pulse/disleksi-%C3%B6%C4%9Frenciler-i%C3%A 7in-en-etkili-

apay-zeka-ve-chrome-gi%CC%87zem-yilmaz-jscsf?trk=public_post_feed-article-cont

ent

International Journal of English for Specific Purposes (JOINESP) 2(1), 39-54, 2024

53


https://doi.org/10.1016/j.chb.2020.106552
https://doi.org/10.1177/21582440221100463
https://doi.org/10.29333/ejmste/13313
https://doi.org/10.1016/j.compedu.2022.104582
https://tr.linkedin.com/pulse/disleksi-%C3%B6%C4%9Frenciler-i%C3%A7in-en-etkili-yapay-zeka-ve-chrome-gi%CC%87zem-yilmaz-jscsf?trk=public_post_feed-article-content
https://tr.linkedin.com/pulse/disleksi-%C3%B6%C4%9Frenciler-i%C3%A7in-en-etkili-yapay-zeka-ve-chrome-gi%CC%87zem-yilmaz-jscsf?trk=public_post_feed-article-content
https://tr.linkedin.com/pulse/disleksi-%C3%B6%C4%9Frenciler-i%C3%A7in-en-etkili-yapay-zeka-ve-chrome-gi%CC%87zem-yilmaz-jscsf?trk=public_post_feed-article-content

Muhammet Nimet CAVUS

Egitimde Yapay Zeka Tabanh Olcme ve Degerlendirme Uzerine Bir Derleme

Yolcu, H. H. (2024). Yapay genel zeka ¢aginda dgretmen roliiniin yeniden tanimlanmasi: dngoriiler.

Agtkogretim Uygulamalar: ve Arastirmalar: Dergisi, 10(1), 155-167.

® © 2020 by the authors. Submitted for possible open access publication under the terms
@ and conditions of the Creative Commons Attribution (CC BY) license

(http://creativecommons.org/licenses/by/4.0/).

International Journal of English for Specific Purposes (JOINESP) 2(1), 39-54, 2024

54



Research Article

\\/
International Journal of English for Specific Purposes (JOINESP) 2(1), 55-73, 2024 \/
Received: 11-Jun-2024 Accepted: 11-Jun-2024
homepage: https://dergipark.org.tr/en/pub/joinesp
https://dergipark.org.tr/tr/pub/joinesp/issue/82173/1483718

SAKARYA UNIVERSITY
OF APPLIED SCIENCES

Exploring Intercultural Communication Apprehension, Global
Citizenship, and Willingness to Communicate in English among

EFL Learners of Tourism Guidance Department

Giilin ZEYBEK" , Eda GUVEN SARI?

'Yabanci Diller Yiiksekokulu, Isparta Uygulamali Bilimler Universitesi, Tiirkiye,
gulinulusoy(@jisparta.edu.tr

2Yabanci Diller Yiiksekokulu, Isparta Uygulamali Bilimler Universitesi, Tiirkiye,
edasari@isparta.edu.tr

ABSTRACT

This research aimed to investigate the relationship between the Intercultural Communication
Apprehension (ICA), Global Citizenship (GC), and Willingness to Communicate (WCT) in English
of EFL learners who are studying at the Tourism Guidance Department in a public university. A
quantitative research design was adopted in this study, and a questionnaire was implemented,
including demographic questions, the ICA scale, the GC scale, and the WCT in English. A total of
94 students were included in the study who were enrolled in the Department of Tourism Guidance.
The data analysis included t-tests, analysis of variance (ANOVA), and correlation analysis to
examine the relationship among gender, class, and the dependent variables. The findings of this
study revealed that there was no statistically significant effect of gender on WCT in English or on
ICA. However, gender was found to have a significant effect on GC beliefs. Furthermore, the
results revealed that there were significant correlations between ICA and both GC and WCT in
English. However, no significant correlation was found between GC and WCT in English. These
findings offer valuable insights into the dynamics of programmes offered in the tourism guidance
departments of universities.
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Yabanci Dil Olarak Ingilizce Ogrenen Turizm Rehberligi
Boliimii Ogrencilerinin Kiiltiirleraras: Iletisim Kaygilar,
Kiiresel Vatandashk Algilar: ve Ingilizce Dilinde iletisimde
Isteklilikleri

oz

Bu arastirma, bir devlet iiniversitesinde Turizm Rehberligi Boliimiinde 6grenim goren Ingilizce
yabanci dil égrencilerinin Kiiltiirleraras: Iletisim Kaygisi, Kiiresel Vatandashik ve Ingilizce Dilinde
Iletisim Isteklilikleri arasindaki iliskiyi arastirmayr amaglamaktadir. Nicel arastirma deseni
benimsenen bu ¢alismada demografik sorular, Kiiltiirleraras: Iletisim Kaygis1 dlgegi, Kiiresel
Vatandaslik olgegi ve Ingilizce Dilinde Iletisim Istekliligi 6lgegini iceren bir anket uygulandi.
Turizm Rehberligi Boliimiinde kayith olan toplam 94 Ggrenci calismaya dahil edildi. Bu ¢alisma,
veri analizi, cinsiyet, smif ve bagimli degiskenler arasindaki iliskiyi incelemek igin t-testleri,
varyans analizi ve korelasyon analizini icermektedir. Bu ¢alismanin bulgulari, cinsiyetin Ingilizce
Dilinde Iletisimde Isteklilik ve Kiiltiirleraras: iletisim Kaygis1 iizerinde istatistiksel olarak anlamli
bir etkisinin olmadigini ortaya koymustur. Ancak, cinsiyetin Kiiresel Vatandaslik inanglar1 tizerinde
onemli bir etkisi oldugu bulunmustur. Ayrica, sonuglar, Kiiltiirleraras: Iletisim Kaygisi ile hem
Kiiresel Vatandaslik hem de Ingilizce Dilinde Iletisimde Isteklilik arasinda &nemli korelasyonlar
bulundugunu ortaya koymaktadir. Kiiresel Vatandaslik ile Ingilizce Dilinde iletisimde Isteklilik
arasinda anlamli bir korelasyon bulunamamistir. Bu bulgular, {iniversitelerin Turizm Rehberligi
Boliimlerinde sunulan programlarin dinamikleri hakkinda 6ngoriiler sunmaktadir.

Anahtar kelimeler: Kiiltiirleraras1 Iletisim Kaygisi, Kiiresel Vatandaslik, Ingilizce Dilinde
Iletisimde Isteklilik, Turizm Rehberligi.
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1. INTRODUCTION

Recently, the tourism industry has played an important role in enhancing cultural interaction
and exchange globally (Djouhaina, 2022). University students who take courses on tourism
guidance are often presented with opportunities to engage with individuals coming from
various cultural backgrounds. Given that tourism guidance students engage with tourists, local
communities, and colleagues from diverse cultural backgrounds, effective communication
plays a critical role in the tourism industry. The presence of intercultural communication
apprehension (ICA) henceforth can be preventive in effective communication and may lead to
a range of negative outcomes, including misunderstandings, misinterpretations, and conflicts
(Cherdchoopong, 2020).

It is quite significant that individuals from different cultural backgrounds are relatively more
open to accepting other cultures, which also fosters inclusive tourism. According to Sahin
(2012), university students in the Department of Tourism Guidance who possess knowledge
of Intercultural Communication Competence (ICA) are better at understanding the needs and
sensitivities of tourists coming from diverse cultural contexts. Considering the fact that
individuals working in the tourism industry may encounter a range of cross-cultural
challenges, including but not limited to misinterpretations of cultural norms, linguistic
obstacles, and divergent communication approaches (Bozkaya & Erdem Aydin, 2010),
comprehending the concept of ICA can empower these students to anticipate and address such
challenges. Thus, potential intercultural conflicts can be resolved before they grow.

The Tourism Guidance Department students are highly responsible for carrying out ethical
and sustainable tourism practices as prospective members of the tourism sector. By integrating
the principles of global citizenship (GC) henceforth, it is possible to encourage ethical tourism
practices, enhance appreciation for other cultures, and protect natural resources. According to
Akkari and Maleq (2020), recognising and appreciating other cultures and being aware of
human rights are the fundamental elements of GC. Similarly, as echoed by Sahin (2012), it is
important for tourism guidance students to have the necessary skills for comprehending and
appreciating diverse cultures, traditions, and customs. By adopting a global citizenship
mindset, these students can develop cultural sensitivity and promote respect and
understanding among tourists during their interactions. Having a global perspective and an
understanding of worldwide concerns is supported by the concept of global citizenship
(Etzkorn & Reese, 2022). Thus, tourism guidance students can enhance their perspectives as
global citizens in order to communicate proficiently across different cultures and increase the
standards for visitors in intercultural interactions (Sahin, 2012).

The predominant language in the tourism sector is English, since it has global reach. Tourism
guidance students are expected to possess effective communication skills in English to
interact with non-native speakers of English, who constitute a significant proportion of
foreign visitors (Prachanant, 2012). Thus, understanding tourism guidance students’
willingness to communicate (WCT henceforth) in English proficiency can help with language
assistance and instruction, which is the main aim of eliminating any hindrances or challenges
while interacting with English-speaking visitors (Giirbiiz et al., 2022). In this sense, tourism
guidance students are expected to be proficient speakers by carrying out clear and succinct
conversations. Hence, it is important for academic institutions to devise a suitable language
curriculum to enhance the English language proficiency of students and increase their WCT in
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English. Especially considering the fact that the tourism industry places significant
importance on English language proficiency, the university students studying at these
tourism-related departments are expected to have proficient communication skills to engage
better with international visitors, which is also the priority of most employers in the tourism
sector (Mantra et al., 2020). This is also important for other interactions in the tourism sector
because tourist guides are expected to interact with tourism-related stakeholders, including
locals, travel agencies, and business experts (Leung et al., 2018).

Investigating the relationship between ICA and WCT in English can reveal the potential
problems in communication and can help institutions devise better lessons by being more
focused on the need. Thus, the university students’ apprehensions can be reduced, and their
motivation to use English in their interactions can be enhanced. Moreover, examining the
correlation between GC and WC in English proficiency levels can enable instructors to
understand to what extent their students' GC values are manifested in using English.
According to Fang and Baker's (2021) research, an increase in GC values may potentially
enhance students' tendency to interact in English. Thus, the aim of this research is to
understand the relationship among ICA, GC, and WTC in terms of English proficiency to
highlight the necessary competencies and skills required in the tourism industry.

2. LITERATURE REVIEW

2.1. Intercultural Communication Apprehension

Intercultural communication is defined as the exchange of information between individuals
from different cultures (Aririguzoh, 2022). During this type of communication, individuals
develop an awareness and understanding of their environment (Byram, 2020). When
individuals are highly interested in engaging in intercultural conversations and participate
actively in this process, they have the most effective environment for intercultural
communication. Hence, having strong relationships depends heavily on the willingness of
people to pursue conversations (Zeng, 2010). Sometimes, anxiety can be preventive for this
type of pursuit. Anxiety has been defined in various ways by many researchers in the
literature. Basically, it is the state of nervousness, worry, and fear, and this can be mild or
severe (Ma, 2023). Anxiety is not favourable, and individuals can feel uncomfortable (Ma,
2023) during unclear situations, which can hinder the effectiveness of communication (Kim et
al., 2022). People who have different norms and values can experience anxiety during their
conversations with people from other cultures because of cultural differences (Trisasanti et al.,
2020). This is also observable in ICA, as it also refers to feeling worry and fear while
engaging in conversations with people from various cultural backgrounds (Trisasanti et al.,
2020). Sometimes people can have limited knowledge about each other during their first
interactions, and this may lead to uncertainty for these people (Khukhlaev et al., 2020). These
uncertainties may result from the unfamiliarity of cultural differences (Khukhlaev et al.,
2020). If individuals have self-confidence in communication, they are found to be
experiencing less anxiety in intercultural communication (Su, 2021), but individuals with high
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levels of anxiety show avoidance in communicating with others from different cultures (Hu,
2024).

The research (Seyitoglu et al., 2015; Kogak, 2022; Van Essen, 2020) has shown that there is a
significant relationship between the experiences of university students their intercultural
communication and adaptation in different academic environments. The study conducted by
Seyitoglu et al. (2015) aimed to evaluate the degrees of intercultural communication
apprehension and satisfaction among tourism students. The findings revealed that there is a
combination of low and moderate levels of communication anxiety among the participants.
This highlights the possible difficulties encountered by international students, such as
insufficient assistance in locating suitable housing and accessing healthcare facilities. In a
similar vein, Kogak's (2022) research examined the relationship between intercultural
communication willingness and apprehension. This study revealed that anxiety has a negative
effect on individuals' willingness to participate in intercultural communication. In another
study, Van Essen (2020) conducted research on international students in the United States and
found that being fluent in English and having cultural sensitivity are important for adapting to
different cultures. These studies highlight the complex and varied intercultural
communication experiences of university students. They emphasise the need for systematic
support to help them integrate and succeed in diverse educational settings.

2.2. Global Citizenship

Global citizenship is defined as a view that includes belonging, responsibility, and political
activity on a global scale, contrary to the narrow-mindedness and lack of knowledge that are
encouraged by local kinds of citizenship (Hernandez Guzmén & Herniandez Garcia de
Velazco, 2024). According to De Wit (2016), global citizenship involves the training of
individuals to become global citizens, enabling them to effectively function and reside in the
globalised world. Additionally, GC is seen as the state of being aware, caring, and accepting
of cultural diversity while advocating for social justice and sustainability (Akc¢ay et al., 2024).

GC has three key terms that are named similarly with slight differences by various researchers
(Schattle, 2009; Morais & Dogden, 2010). According to Morais and Dogden's (2010) GC, it
includes three interconnected dimensions: social responsibility, global competence, and global
civic participation (see Figure 1).
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Figure 1. Dimensions of GC

Social responsibility can be categorized into three main areas. Firstly, it falls under the
domain of global justice and disparities, where individuals gain knowledge about social issues
and actively engage with examples of global justice and disparities. Secondly, it encompasses
altruism and empathy, where individuals explore various perspectives and develop an ethical
understanding of social service, considering both global and local issues. Lastly, it involves
global interconnectedness and personal responsibility, where individuals uncover the links
between their local actions and the resulting impacts on a global scale. The second
component, global competency, consists of three distinct parts: 1) fostering self-awareness,
where individuals develop an understanding of their own strengths and limitations to engage
in intercultural relations; 2) promoting intercultural communication, where individuals
acquire the essential skills for connecting with people from different cultures; and 3)
providing global knowledge, where individuals learn about global issues and events. Global
civic engagement encompasses three main components. Firstly, it involves individuals
actively participating in volunteer work for global civic organizations. Secondly, it entails
individuals developing their political views based on their global knowledge and engaging in
public actions. Lastly, it includes individuals engaging in local actions that align with global
agendas, thereby enhancing their overall civic engagement (Morais & Dogden, 2010).

Although institutions worldwide have increasingly embraced the concept of GC, the existing
literature on this subject often underestimates the importance of English and fails to provide a
critical analysis of its role in fostering GC (Cavanagh, 2020). The qualitative study conducted
by Cavanagh (2020) revealed that GC is often associated with ability in English fluency and
language learning plays a pivotal function regarding GC. Similarly, in another study by
Bendeck et al. (2023), it was emphasized that language educators should both broaden their
focus on developing linguistic competence and integrate intercultural communication and GC
education in their teaching curriculum. In a study on ELT textbooks, the results revealed that
these textbooks focus on GC awareness, but present limited activities concerning the key
issues like human rights and democracy (Ait-Bouzid, 2020). However, in another study on
ELT reading materials, the results showed sufficient inclusion of topics like intercultural
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awareness and global responsibility (Xu & Knijnik, 2021). These studies showed that there is
no consistency in the integration of GC into English language teaching.

2.3. Willingness to Communicate (WCT)

The term willingness to communicate (WTC) was initially used by McCroskey and Baer in
1985. It refers to "the inclination of individuals to initiate communication when they have the
freedom to do so." WCT is related to an individual's tendency to engage in communication
when they come across other individuals (McCroskey and Richmond, 1990). This readiness
reflects the personality of an individual towards speech, and this is the primary component of
communication (McCroskey and Richmond, 1987). Some individuals have a tendency to only
talk in response to being addressed, or they may choose not to respond even when someone
addresses them. On the other hand, some individuals choose to engage constantly in a
conversation, and some people tend to prefer certain situations and receivers over others to
talk. This variation in speech patterns can be attributed to a personality trait known as
"willingness to communicate" (McCroskey & Bear, 1985). This concept is very similar to
second language anxiety, which is also related to experiencing fear during communication
(Horwitz et al., 1986). It has been discovered that second language anxiety, which refers to the
nervousness felt when speaking in the second language, has a significant effect on WCT.
Many second language learners had an overwhelming sense of fear when they were required
to engage in English communication. This fear significantly hindered their ability to
communicate with the individuals in English. (Dombi, 2013).

It has been noted that modern EFL learners are more involved in English communication
through digital environments due to technological advancements and the widespread use of
English in digital communication (Sockett, 2014). In a study conducted on intervention
programmes, researchers found out that computer-mediated communication, such as digital
games, had a beneficial impact on improving the second language WTC of EFL learners
(Reinders & Wattana, 2015). Apart from these studies, which focus on digital environments,
researchers also investigated WTC in second-language environments. For example,
Ghonsooly et al. (2013) studied the effect of communication confidence and classroom
environment on WTC among Iranian undergraduate EFL students. Their study revealed that
the students showed a moderate level of WTC in English. In another study conducted by
Nagy and Nikolov (2007), the distinction between formal and informal settings in students'
WTC was investigated. According to their study, formal situations tend to generate higher
levels of fear. In a longitudinal study, Cao (2013) found that individual differences among
language learners and the dynamics of the classroom impact WTC over time. Similarly,
motivation was also found to be effective on the WTC of EFL learners (Lahuerta, 2014). In
Youssef's (2016) study, the effects of academic motivation and English use outside the class
were investigated, and the findings suggest that these have moderate levels of effect on WTC
among teacher trainees in Malaysia. Furthermore, in Nagy’s (2005) study, the correlation
among communication apprehension, perceived competence, motivation, and WTC was
investigated. The researcher concluded that they have low anxiety and high motivational
levels to improve intercultural communication. These studies highlight the intricate
relationship among the language learner, his environment, and his motivation, which
altogether affect WTC in English.
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3. METHODOLOGY
3.1. Research Method

A quantitative research design is adopted in this study to understand the relationship between
EFL learners’ intercultural communication apprehension, global citizenship, and their
willingness to communicate in English. There are several reasons for employing a quantitative
research design in this study. According to Amaratunga et al. (2002), it is recommended to
adopt a quantitative design when the aim is to gain accurate and unbiased measurements of
variables. Therefore, since the main aim of this study is to quantitatively evaluate and analyse
the concepts of ICA, GC, and WTC, a quantitative research approach was selected.
Furthermore, the utilisation of quantitative research enables the implementation of statistical
analytic methods in order to investigate the connections, disparities, and correlations between
variables (Bloomfield & Fisher, 2019). The present research utilised t-tests, analysis of
variance (ANOVA), and correlation analysis to ascertain the statistical significance of gender
and class disparities, as well as the correlations among the variables of this study. The use of
statistical analysis in this study offers a methodical and rigorous framework for deriving
meaningful findings from the dataset. In addition, quantitative research is found to be
advantageous in its ability to analyse the correlations between various variables (Bloomfield
& Fisher, 2019). This study examines the relationship between ICA, GC, and WTC. Hence,
the use of a quantitative research approach was deemed appropriate for this study as it was
consistent with the research aims.

3.2. Participants and Context

The study involved a total of 94 students enrolled in the Department of Tourism Guidance at a
certain institution, spanning across several grade levels ranging from English Preparatory
Class to Senior Class. The participants were selected by a convenient sampling method
(Creswell, 2021) due to their accessibility and voluntary participation in the study. The
participants were enrolled in English classes based on their proficiency levels during their
academic program. Table 1 displays the demographic distribution based on gender and grade
levels.

Table 1. Demographic information of the participants

Class
Total
Preparatory Freshman Sophomore Junior Senior
Class
Female 15 15 0 18 6 >4
Gender

Male 9 10 2 13 6 10

Total 24 25 2 31 12 s

Within the framework of this study, it is anticipated that the participants will engage in a
range of English courses spanning many grade levels. In the English preparation class,
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students studying tourism guidance are required to participate in a 20-hour curriculum
focused on English language acquisition. This curriculum encompasses many components,
including grammar and vocabulary, reading, writing, listening, and speaking. During their
first year of college, students often enrol in a total of five credit hours of English courses.
These courses encompass several aspects of the English language, including grammar,
vocabulary, the development of the four language skills (listening, speaking, reading, and
writing), and English instruction at the elementary level. Furthermore, within the English
Tourism Guidance section, 30% of the curriculum is dedicated to English language
instruction. Specifically, students are required to complete a total of 6 hours of English
courses. Of these 6 hours, 2 are allocated to the study of grammar, vocabulary, and the
development of the four language skills. The other 4 hours are focused on enhancing
communication skills, specifically within the context of the tourism industry. In the
curriculum for the sophomore class, students are provided with a total of three hours of
English instruction, which encompasses the pre-intermediate level. Furthermore, under the
English Tourism Guidance department, a total of 30% of the curriculum is dedicated to
English courses. Specifically, students are required to complete 9 hours of English instruction.
Additionally, there are 3 hours allocated to the subject of "International Tourism," another 3
hours dedicated to "Tourist Behaviours," and a further 3 hours focused on "Current Issues in
Tour Guiding." During their third year of study, students are often required to enrol in a
three-hour English course at the intermediate level. In the last year of their academic tenure
within the department, these students are required to enrol in a 3-hour English course titled
"English Communication Skills." In addition to their English coursework, students pursuing a
degree in tourism guidance are required to enrol in elective courses focused on a second
foreign language throughout each year of their academic program. German and Russian
language classes are available, starting at the introductory level and progressing to the
upper-intermediate level. The curriculum for tourism guidance students includes a total of 59
hours dedicated to foreign language classes, specifically 18 hours each for German and
Russian. These language courses are spread out across the duration of their studies within the
department.

From an ethical perspective, all participants provided informed consent by signing consent
forms prior to their participation in the study, affirming their voluntary engagement. In
addition, the students were assured that their involvement in these activities would not impact
their academic evaluations. Furthermore, the study obtained permission from an ethical
council affiliated with a state institution.

3.3. Data Collection Instruments and Process

The researchers employed a questionnaire that had three primary parts pertaining to
intercultural communication apprehension, global citizenship perspective, and willingness to
communicate in English. In addition, the initial part of this questionnaire included inquiries on
demographic factors, such as gender and class.

In the first section, a total of 14 techniques devised by Neuliep and McCroskey (1997) were
employed. The scale utilised in this study to measure intercultural communication
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apprehension is the Personnel Report of Intercultural Communication Apprehension (PRICA)
scale, which has a single item. The researchers developed an applied scale to assess
individuals' communication problems within an intercultural setting. The scale consists of a
S-point distribution with the following descriptors: 'S = strongly agree', '4 = agree', '3 =
undecided', 2 = disagree', 'l = strongly disagree'. The survey instrument is designed in a
Likert scale format. Out of the total 14 statements encompassed under the Intercultural
Communication Apprehension scale, it is seen that 7 statements (namely, statements 2, 4, 6, 8,
11, 13, and 14) are characterised by a negative sentiment, whereas the other 7 statements
(namely, statements 1, 3, 5, 7, 9, 10, and 12) exhibit a positive sentiment. The Cronbach
Alpha value found for this scale in this study 1s.716.

In the second section, the Global Citizenship Scale developed by Morais and Ogden in 2011
was implemented in order to investigate the participants’ global citizenship perceptions. It
was adapted into Turkish by Sahin and Cermik in 2014. The scale is a five-point Likert-type
measurement tool based on self-report. All of the items in the "Social Responsibility"
dimension of the scale are reverse-scored. Exploratory and confirmatory factor analysis was
performed for the validity procedures of the scale, and a three-factor structure was obtained
explaining 51.6% variance in the exploratory factor analysis, and the model fit indices of this
structure were found to be at a good level. In this context, an item pool was created by writing
a total of 30 items: 6 in the dimension of social responsibility, 9 in the dimension of global
competence, and 15 in the dimension of global participation. The Cronbach Alpha value
found for this scale in this study is.842.

In the third section, the researchers assessed the WTC of the participating students by
employing a 12-item WTC scale, which was originally designed by McCroskey (1992) and
had high internal consistency (Cronbach's alpha =.94). The initial scale was established in the
English language. In this investigation, the researchers selected to utilise a Turkish translation
provided by Bektas Cetinkaya (2005) to provide the participants with a measurement
instrument in their mother tongue. The scale utilised in the present investigation demonstrated
a high level of reliability, as evidenced by a reliability coefficient 0f.942. The objective of the
scale is to assess WTC across various communication situations, including but not limited to
meetings, public speaking engagements, interpersonal chats, group discussions, and
interactions with diverse sorts of recipients, such as friends, acquaintances, and strangers. The
participants were instructed to indicate their level of readiness to communicate in various
situations by selecting a numerical score on a scale ranging from 0 to 100. A score of 0
represented a complete lack of WTC, while a score of 100 indicated a strong inclination to
engage in communication.

The survey, consisting of three parts, was distributed electronically to students, who were
subsequently requested to provide their responses using an online platform. The questions
were presented in the students' native language to enhance their comprehension of the
survey's inquiries and objects. The survey items, which were not originally prepared in the
students' native language, were translated into the students' native language, and their validity
was checked using the back translation method.
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3.4. Data Analysis

In the initial stages of the data analysis process, this study used descriptive statistics to
analyse the data collected from the scales. The mean, median, and mode values obtained for
all three scales were very close to each other, indicating a symmetric distribution. In addition
to the skewness and kurtosis coefficients for a normal distribution, the histogram graph was
also examined. The skewness and kurtosis coefficients were all between -2 and +2, as
expected for a normal distribution (Byrne, 2010). The only exception was the kurtosis
coefficient for the Intercultural Communication Apprehension scale, which was slightly above
2. This suggests that the scores for the Intercultural Communication Apprehension scale have
a slightly steeper distribution than the other two scales. Examination of the histogram graph,
however, revealed that the steeper distribution of the Intercultural Communication
Apprehension scale did not significantly affect the overall distribution of the data. Since
T-Test and ANOVA assumptions are robust against violations (especially normal distribution
and type 1 errors), parametric tests are adopted for the Intercultural Communication
Apprehension scale, which is slightly off the limits.

4. RESULTS

This section presents tables derived from various statistical analyses conducted based on
independent variables, namely gender and class. Explanations of the analysis are provided
below each respective analysis table. Finally, the correlation results between the dependent
variables are presented.

Table 2. T-Test Results for dependent variables according to participants’ gender

N X SD df t p

Willingness to Female 54 895.370 206.156 92 910 .365
Communicate in Male 40 844.625 332.847
English
Intercultural Female 54 37.33 4.509 92 424 .673
Communication Male 40 36.87 5.979
Apprehension
Global Citizenship  Female 54 83.42 13.850 92 2.782 .007

Male 40 75.40 13.802

Table 2 presents the outcomes of the t-tests that were done in order to investigate the
relationship between the gender of participants and three distinct dependent variables: WTC,
ICA, and GC. The t-tests were performed individually for female and male participants, with
the corresponding sample sizes (N), means (X), standard deviations (SD), degrees of freedom
(df), t-statistics (t), and p-values (p) reported for each variable.

The findings of the study indicate that there is no statistically significant difference between
female and male participants in terms of their willingness to communicate in English. This
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conclusion is supported by the p-value of.365, which exceeds the conventional significance
level of.05. This finding implies that gender does not have a significant influence on WTC in
English.

In a similar vein, the analysis of ICA reveals that there is no significant difference according
to gender. This result is supported by a p-value of.673. This suggests that the gender of
participants does not have a statistically significant effect on their degrees of ICA.

On the other hand, the findings indicate a significant difference in terms of gender for the
variable GC (p<.05). In particular, it is seen that female participants exhibit a statistically
significant higher mean score in their GC levels in comparison to male students.

Table 3a presents the descriptive statistics regarding the three dependent variables. These
statistics are further analysed based on the participants' class. The results of ANOVA tests for
the dependent variables are presented in Table 3b. These tests evaluate whether there are
statistically significant differences between the class groups.

Table 3a. Descriptive statistics for dependent variables according to participants’ classes

N X SD
Intercultural Communication Preparatory Class 24 36,9583 4,39841
Apprehension Freshman 25 38,0000 4,30116
Sophomore 2 43,0000 1,41421
Junior 31 36,0000 6,11555
Senior 12 37,6667 5,49931
Total 94 37,1383 5,16106
Global Citizenship Preparatory Class 24 82,5833 13,93749
Freshman 25 78,9600 14,11111
Sophomore 2 62,5000 14,84924
Junior 31 82,2581 14,84580
Senior 12 74,1667 12,17922
Total 94 80,0106 14,32232
Willingness to Communicate in English ~ Preparatory Class 24 939,6667 187,67656
Freshman 25 948,5200 208,84147
Sophomore 2 1080,0000 169,70563
Junior 31 762,9677 341,50359
Senior 12 838,1667 218,09749
Total 94 873,7766 267,05109

Table 3b. ANOVA Results for dependent variables according to participants’ class

Sum of Squares __df Mean Square F Sig.

Intercultural Between Groups 131,577 4 32,894 1,248 ,297
Communication Within Groups 2345,625 89 26,355
Apprehension Total 2477,202 93
Global Citizenship Between Groups 1366,094 4 341,523 1,716 ,153

Within Groups 17710,895 89 198,999

Total 19076,989 93
Willingness to Between Groups 724770,101 4 181192,525 2,730 ,034
Communicate in English - Within Groups 5907644,208 89 66378,025

Total 6632414,309 93
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The ANOVA findings indicate that there is no statistically significant variation across the
class groups (Preparatory Class, Freshman, Sophomore, Junior, Senior) in terms of ICA (p
>.05). This finding indicates that the participants' class did not have a statistically significant
effect on their ICA levels.

In the case of GC, the ANOVA findings reveal that there is no statistically significant
difference among the different class groups (p > 0.05). Therefore, the class of participants
does not have a significant effect on participants’ GC levels.

However, the ANOVA results indicate a statistically significant difference among the class
groups in terms of their WTC levels in English (p<.05). Additional post-hoc analyses were
conducted in order to understand which class groups exhibit significant differences. However,
these further analysis results did not reveal any significant differences in the participants'
WTC levels according to their classes.

Table 4 presents the findings of the correlation analysis among the three dependent variables.
The table shows the Pearson correlation coefficients (r) for the relationships between two
variables, along with the corresponding p-values (Sig.) and sample sizes (N).

Table 4. The results of correlation among three dependent variables

Intercultural Global Citizenship Willingness to
Communication Communicate in
Apprehension English
Intercultural Communication  Pearson Correlation 1 ,259° ,458™
Apprehension Sig. (2-tailed) ,012 ,000
N 94 94 94
Global Citizenship Pearson Correlation ,259" 1 ,034
Sig. (2-tailed) ,012 ,748
N 94 94 94
Willingness to Communicate in Pearson Correlation ,458™ ,034 1
English Sig. (2-tailed) ,000 ,748
N 94 94 94

*_ Correlation is significant at the 0.05 level (2-tailed).
**_ Correlation is significant at the 0.01 level (2-tailed).

The correlation results show that there is a statistically significant positive correlation (r
=.259, p < 0.05) between the constructs of ICA and GC. This implies, interestingly, that as
ICA increases, GC levels also increase. Second, a statistically significant positive connection
(r=.458, p <0.01) has been observed between the constructs of ICA and WTC in English.
This finding suggests that those with higher levels of ICA are more willing to engage in
English communication. However, the statistical analysis reveals that there is no significant
correlation (r =.034, p > 0.05) between the constructs of GC and WTC in English.

The findings of this study indicate that there is a positive correlation between ICA and both
GC and WTC in English levels. This suggests that students who experience higher levels of
ICA are more likely to demonstrate stronger GC and have a greater WTC in English.
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5. DISCUSSION AND CONCLUSION

The findings of this study show various facets of ICA, GC, and WTC at the English level
among students who are studying in the Department of Tourism Guidance. The findings of
this study revealed that there was no significant difference in ICA levels among participants
based on gender. This finding is consistent with previous research by Kocak (2022), which
suggests that gender may not be a significant predictor of ICA levels among students.
However, it is worth noting that while gender may not directly influence ICA, other factors
such as cultural background, language proficiency, and past experiences may play a role in
shaping individuals' apprehension towards intercultural communication (Neuliep &
McCroskey, 1997).

Moreover, the findings of this study suggest no significant difference in ICA levels according
to participants’ classes. This suggests that regardless of academic progression, students in the
Tourism Guidance Department may experience similar levels of apprehension when engaging
in intercultural communication. However, it is important to consider that ICA is a dynamic
construct influenced by various factors, including exposure to diverse cultural contexts,
language proficiency, and cultural sensitivity training (Cherdchoopong, 2020). Therefore, it is
recommended in the literature that educational institutions should implement strategies to
decrease ICA and promote effective intercultural communication skills among students, such
as intercultural training programmes and immersive cultural experiences (Bozkaya & Erdem
Aydin, 2010).

The study found a significant difference in GC perceptions between male and female
participants, with female students showing higher levels. Similarly, in Sahin's (2012) study,
females were found to have greater cultural sensitivity and awareness, contributing to their
higher levels of GC perceptions. GC includes recognition and appreciation of cultural
diversity along with human rights awareness (Akkari & Maleq, 2020). Therefore, students
with higher levels of GC perceptions may demonstrate greater acceptance of individuals from
diverse cultural backgrounds. This is also important in practicing inclusive tourism and
developing intercultural understanding (Sahin, 2012).

The correlation analysis results revealed a positive correlation between ICA and GC,
suggesting that individuals who experience higher levels of ICA may perceive themselves as
global citizens more. Although this result may seem paradoxical at first sight, there may be
some potential reasons. Firstly, the students who perceive themselves as global citizens more
may have some concerns about reflecting themselves correctly in intercultural environments.
Thus, this may lead to being afraid of miscommunication. Similarly, GC requires being aware
of cultural diversity and accepting various cultures along with social justice (Akgay et al.,
2024). In this sense, students who identify themselves as global citizens may fear that their
communication may prevent them from having meaningful communication in intercultural
situations in which they want to show their understanding and empathy for other cultures.

Similarly, the correlation analysis showed a positive correlation between ICA and WTC in
English levels. This indicates that students who experience higher levels of ICA may
demonstrate a greater WTC in English. This interesting finding can be interpreted as meaning
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that students who have higher levels of apprehension may be more motivated to overcome
their fears by communicating more in English. Thus, they may show higher WTC in English
in spite of their apprehension. Therefore, educational institutions should provide more English
language courses and interventions to decrease ICA and support students according to their
needs to enhance their WTC in English (Kocak, 2022).

The study revealed a significant difference in WTC in English levels according to
participants’ classes. Students in higher class levels demonstrated higher levels of WTC. This
finding suggests that students’ English proficiency levels may influence their confidence and
ability to communicate effectively in English, which is consistent with previous research
highlighting the importance of English language proficiency in the tourism industry
(Prachanant, 2012). In the context of this study, the participants are expected to take various
levels of English language courses until their graduation. Thus, taking these courses can be
interpreted as being helpful to students at WTC in English levels. Therefore, students should
be supported by various language courses, which may include extracurricular English sessions
to enhance their English communication skills. Hence, they can improve their employability
prospects in the tourism sector (Giirbiiz et al., 2022).

In conclusion, this study provides valuable insights into the complex relationship among
intercultural communication comprehension levels, global citizenship perceptions, and
willingness to communicate in English among students in the tourism guidance department.
By understanding and addressing these factors, educational institutions can prepare their
students in a better way so that they can have successful careers in the tourism industry. This
study is limited to the answers of students who are studying in the Department of Tourism
Guidance at a state school. The school’s location, being in a small district of a small city, may
have had an effect on the results of this study, as some of the students, especially the
sophomore students, were not very willing to study in the department because of its
geographical location. Thus, this led to fewer students studying in the sophomore class and
fewer participants from that class. Also, the number of participants is restricted to one school.
Further studies may include various schools that have the Department of Tourism Guidance.
Also, future research can explore the effectiveness of interventions that aim to reduce ICA
and enhance students' GC values and WTC in English. Additionally, longitudinal studies can
investigate the long-term impact of these interventions on students' professional careers in the
tourism sector. Overall, by fostering intercultural competence, promoting global citizenship
values, and improving English language proficiency, educational institutions can empower
their students to become effective communicators and global citizens in the tourism sector.
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