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ABOUT TOJDAC
(ISSN: 2146-5193)

TOJDAC aims to publish the original scientific articles of the researchers in line with the principles of
international publishing in order to open up to the world under the guidance of science and to reach the society
it is in, and to lead their changing and developing demands. TOJDAC Journal; It is a peer-reviewed scientific
journal published electronically 4 times a year, in January, April, July and October. In the TOJDAC Journal
based on Social Sciences; Research article, compilation and screening article works and related fields in the
social sciences close to this, works are accepted within the scope of scientific studies. TOJDAC Journal; It is
scanned in international directories such as ULAKBIM, DOAJ (Directory od Open Access Journals), Crossref,
Index Copernicus, Academic Search Ultimate (EBSCOhost), Google Scholar and SOBIAD. For TOJDAC
Journal with open access;

We will accept your original research and review articles to discuss your views on research articles, review and
screening articles and similar social sciences. Please check if the article submission is active. The article
acceptance period can be revised at the initiative of the editors. You need to organize your articles according to
the draft article and send them with the similarity report. Similarity report upper limit is 10%.

The aim of TOJDAC is to create a source for academics and scientists who are doing research in the arts, design
and communication that feature formally well-written quality works. And also create a source that will
contribute and help develop the fields of study.

Accordingly, TOJDAC’s intentions are on publishing articles and scientific works which are guided by a
scientific quality sensibility.

Publisher
Canakkale Onsekiz Mart University

ISSN: 2146-5193

Aim & Scope

Turkish Journal of Design, Art, and Communication (TOJDAC) is an open-access, peer-reviewed, scientific,
and international journal that started to be published in 2011. Our journal, aiming to publish national and
international high-quality research in design, art, and communication; is published four times a year in January,
April, July, and December. Articles submitted for publication in the journal must be scientific and original
works in English or Turkish. Original research articles, review articles, interviews, opinions, translations, and
book reviews in the fields of design, art, and communication that comply with scientific publication
qualifications and publication principles are evaluated.

TOJDAC aims to publish original scientific articles of researchers in line with international publishing
principles to reach the society in which it is located by opening up to the world under the guidance of science
and leading their changing and developing demands. TOJDAC Journal, providing international visibility to its
authors as a journal scanned in international indexes, such as ULAKBIM, DOAJ (Directory of Open Access
Journals), Crossref, Index Copernicus, Academic Search Ultimate (EBSCOhost), Google Scholar, and
SOBIAD.

TOJDAC publishes studies that evaluate many topics such as media studies, communication research, new
media, digital art, virtual reality, digitalization, social media, digital culture, virtual addiction, network society,
digital society, digital minimalism, internet of things, virtual reality, artificial intelligence, digital
communication, internet, and mass media from the perspective of design, art and communication fields.
TOJDAC applies a double-blind peer-review process. The target audience of TOJDAC, which opens to the
world under the guidance of science, consists of academics, higher education students, professionals, and
related corporate enterprises.

Ethical Principles and Publication Policy
Turkish Journal of Design, Art, and Communication (TOJDAC) adopts a scientific publishing approach based on
the principles of transparency. In this direction, the principles under publishing ethics published by the

Committee on Publication Ethics (COPE) constitute the basis of TOJDAC's publication policy. Within this
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framework, in cases of misuse or violation of publication ethics, it refers to the publication ethics flowcharts
(https://publicationethics.org/resources/flowcharts) developed by COPE.

The studies requested to be included in TOJDAC should not have been published in another journal or platform
before and should not have entered the evaluation stage of another journal. TOJDAC performs a double-blind
review process during the evaluation phase of the studies. Accordingly, many factors such as plagiarism,
adopting an unrealistic attitude within the scope of authorship and research, violating copyrights, and concealing
conflicts of interest are considered against ethical principles. In addition, the fact that humans or animals will be
used as data collection tools in any research emphasizes the necessity of obtaining 'Ethics Committee Approval'.
Any study determined to be incompatible with ethical principles may be withdrawn from publication.

TOJDAC pays attention to the highest standards of ethical values within the scope of scientific publishing and
adopts internationally accepted publishing principles. The authors are responsible for ensuring that the articles
comply with ethical rules.

Research Ethics

The journal upholds the highest standards of research ethics and adopts the international principles of research
ethics defined below. It is the responsibility of the authors to ensure that manuscripts comply with ethical
guidelines. The principles of integrity, quality, and transparency must be ensured in the design, review of the
design, and conduct of the research. The research team and participants should be fully informed about the
purpose of the research, its methods its anticipated potential uses, and the requirements and risks, if any, of
participating in the research. Confidentiality of information provided by research participants and confidentiality
of respondents must be ensured. The research should be designed to protect the autonomy and dignity of
participants. Harm to participants must be avoided. The research should be planned in a way that does not put
participants at risk. Research independence must be clear and explicit; any conflict of interest must be stated. In
experimental studies, written informed consent must be obtained from participants who decide to participate in
the research. Consent must be obtained from the legal guardian of children and those under guardianship or those
with confirmed mental illness. If the study will be carried out in any institution or organization, approval must be
obtained from this institution or organization where the study will be conducted.

Ethics Committee Approval

"Ethics Committee Approval” is required for the following research. Approved "Ethics Committee Approval"
must be obtained from the institution where the author of the article is located. Researches that require Ethics
Committee approval are as follows:

All kinds of research conducted with qualitative or quantitative approaches that require data collection from
participants using surveys, interviews, focus group studies, observation, experiment, interview techniques, and
the use of humans and animals (including material/data) for experimental or other scientific purposes, clinical
research on humans, research on animals and retrospective studies by the law on the protection of personal data.

In addition, it should be stated that the "informed consent form™ has been obtained in case presentations,
permission should be obtained from the owners for the use of scales, questionnaires, and photographs belonging
to others, and it should be stated that the copyright legislation is complied with in the intellectual and artistic
works used. In these articles, "Ethics Committee Permission” must be stated in the text. Articles should include a
statement that Research and Publication Ethics are complied with.

Open Access

Within the scope of the open access policy adopted by the Turkish Journal of Design, Art, and Communication,
all issues and content of TOJDAC, published four times a year in January, April, July, and December, are
provided free of charge to the readers. The reader has the right to read, download, and copy the full text of any
work published in TOJDAC. This is by the open access definition of BOAlI (BUDAPEST OPEN ACCESS
INITIATIVE). In addition, it is considered a violation of ethical principles for the reader to use the content for
commercial purposes.
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Publication Policy

The studies to be published in TOJDAC should be appropriate for the purpose and scope of the journal. In this
direction, it is among the important points that the researches have an original value. Plagiarism, duplication,
false authorship/ denied authorship, research/data fabrication, article slicing, slicing and dicing, copyright
infringement, and concealment of conflict of interest are considered unethical behaviors. All studies that do not
comply with accepted ethical standards are removed from publication. The publication of unlawful and/or
unethical studies detected after the publication process is stopped in the same way. The article acceptance period
can be renewed at the discretion of the editors. In the studies submitted to the journal for publication; the name
of any of the authors cannot be deleted from the imprint, a new name cannot be added to the imprint, and the
order of authors cannot be changed without the written permission of all authors. Manuscripts should be edited
according to the draft article and submitted with a similarity report. In addition, the 'Referee Response File' is
requested from our authors for article revision.

Plagiarism Check

The pre-checked studies are scanned using plagiarism software. The iThenticate software is used for studies
applied to the problem of plagiarism, defined as the act of copying the ideas or works of another person or
institution without permission and using them without specifying the source. Authors are informed in line with
the data provided by plagiarism reports. High similarity rates of the studies may be rejected even if they are
accepted due to violating the ethical principles of publishing. Accordingly, the upper limit of the similarity report
is 10%.

Evaluation Process

All submitted articles must be strictly original work. The article should not have an ongoing evaluation process
in another journal. In case of detection of such applications, no other application of the relevant author is
accepted to the journal in any way.

The manuscripts received in the journal management system are pre-evaluated by the editors in the following
criteria within 4 weeks at the latest. The evaluations are made by the following criteria: suitability to the subject
areas of the journal, similarity rate evaluation, compliance with the scientific rules of the journal (APA Rules),
publication language (abstract, adequacy of keywords, structured abstract translation, etc.).

Studies that pass the preliminary evaluation stage by the editors are forwarded to 2 referees who are experts in
their fields according to the nature of the study. After the study is sent to the referee, the referee indicates to the
editorial board whether he/she can evaluate the study within 4 weeks at the latest. Referees who do not indicate
are removed from the study and new referees are appointed. According to the nature of the study, the referees
evaluate the study on the standard evaluation form. In addition, the referees can also submit notes on the full text
indicating their suggestions and opinions to the editorial board if they wish. The period for referee evaluations is
set as 4 weeks. The reviewers' opinions guide the editors in making the final decision. The final decision always
belongs to the editors.

Referees can express their opinions in 4 ways for the study. These opinions are as follows:
- The manuscript can be accepted (Acceptance): It can be accepted for publication after corrections.

-Few corrections are required (Minor Revision): The editorial board checks whether the corrections have been
made and decides.

-Major changes are required in the manuscript (Major Revision): After the corrections, the referee re-evaluates
the manuscript. After the study is received by the authors, it is taken to the 2nd round of evaluation.

- The manuscript is not suitable for publication and cannot be published (Rejection): A 3rd or 4th referee may be
assigned to the study in line with the referee's opinions, this process works in the same way as the above-
mentioned period. After the completion of the evaluation in line with the referees' opinions, the referees'
opinions are reviewed by the Editors within at least two weeks.
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Responsibility for the Editor and Reviewers

Responsibilities of the Author: It is the author's responsibility to ensure that the manuscript conforms to
scientific and ethical standards, so authors must guarantee that the manuscript is original, has not been
previously published elsewhere, and is not under consideration for publication in another language. Copyrights
should be respected and copyrighted material should be used with the necessary permissions. The work of other
authors, contributors, or references cited should be used appropriately and acknowledged in the references. All
authors should directly contribute to the academic and scientific integrity of the manuscript; those who do not
meet the criteria for authorship but have contributed should be acknowledged in the 'acknowledgments' section.
Financial relationships, conflicts of interest, and competition of interest must be declared. In studies involving a
human element, it should be stated that 'informed consent' was obtained from the participants, and ethics
committee approval was obtained. The author should prepare and submit the manuscript strictly according to the
writing rules specified by the journal.

Responsibilities of the Editor: The Editor-in-Chief is responsible for ensuring that manuscripts submitted for
publication are evaluated impartially and treated fairly, regardless of the ethnicity, gender, sexual orientation,
nationality, religious beliefs, and political philosophy of the authors. The editor-in-chief ensures that reviewers
adhere to the principles of impartiality by opposing conflicts of interest. He/she has full authority in the referee
assignment process and is responsible for making the final decision on the articles to be published in the journal.

Responsibilities of Reviewers: Reviewers are expected to adhere to the principles of impartiality. They should
not have any conflicts of interest with the authors or financial supporters of the research and should be impartial
in their evaluations. Reviewers should ensure that all information about submitted manuscripts remains
confidential and report to the editor if they encounter any problems such as copyright infringement or
plagiarism. Care is taken to keep the identity of the referees confidential during the evaluation process and it is
emphasized that the referees should not discuss the articles among the referees.

Copyright

The TOJDAC journal, which adopts the open access philosophy, accepts for review "works that have never been
published anywhere before, have not been accepted for publication, and/or have not been submitted for
consideration to another journal." During the process of submitting the article via DergiPark, authors upload the
Transfer of Copyright Agreement' form, signed, within the system and transfer the publication rights of the work
to TOJDAC, which is licensed under Creative Commons Attribution-NonCommercial-NoDerivatives 4.0
International (CC BY-NC-ND 4.0).

Main Topics of TOJDAC

Media studies, communication research, new media, digital art, virtual reality, digitalization, social media,
digital culture, virtual addiction, network society, digital society, digital minimalism, internet of things, virtual
reality, artificial intelligence, digital communication, user experience, internet, and mass media from the
perspective of design, art and communication fields.

Language of TOJDAC
Turkish and English

Contact

Canakkale - Turkiye

e-mail: tojdac@gmail.com

web: https://dergipark.org.tr/tr/pub/tojdac
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From the Editor

Greetings Dear readers of TOJDAC,

We are happy to announce to you that our Volume 14, Issue 3 has been published.
There are 16 articles from 26 authors published in this current issue.

Dear readers, you can receive further information and send your recommendations
and remarks, or submit articles for consideration, please contact TOJDAC Secretariat
at the below address or e-mail us to tojdac@gmail.com

Hope to stay in touch and meeting in our next Issue.

Editor
Prof. Dr. Deniz YENGIN

Canakkale Onsekiz Mart University
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E-mail: tojdac@gmail.com

URL.: https://dergipark.org.tr/tr/pub/tojdac

Copyright © The Turkish Online Journal of Design, Art and Communication
https://dergipark.org.tr/tr/pub/tojdac


mailto:tojdac@gmail.com
mailto:tojdac@gmail.com
https://dergipark.org.tr/tr/pub/tojdac

The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, July 2024 Volume 14 Issue 3

TABLE OF CONTENTS
July 2024 Volume 14 Issue 3
(10.7456/tojdac)

RESEARCH ARTICLES

CERAMIC CARICATURE AS AN INTERDISCIPLINARY FORM OF EXPRESSION
SERKAN OZER
KAAN CANDURAN 530

META-LUDOLOGICAL NARRATIVE IN DIGITAL GAMES: A STUDY ON ALAN
WAKE I
KAGAN DEPBOYLU 546

EXAMINING THE MORPHOLOGICAL CHANGE OF AKSARAY CITY IN THE
HISTORICAL PROCESS ACCORDING TO UPPER-SCALE INVESTMENT DECISIONS
ZAFER KUYRUKCU

MUCAHIT AKBAS 560

SUITABILITY OF CONTEMPORARY PUBLIC LIBRARY SPACES TO USER NEEDS
AND PURPOSES: A CASE STUDY OF ERZURUM

IREM CANSU YALCIN

SERKAN SIPAHI 577

POLITICAL COMMUNICATION IN THE NEW MEDIA AGE: CANDIDATES USE OF
TWITTER (X) IN THE 2023 PRESIDENTIAL ELECTIONS
MEHMET SUICMEZ 592

EXPLORING USER-PRODUCT INTERACTION IN CAR MODIFICATION PRACTICES
SELEN DEVRIM ULKEBAS 614

DISINFORMATION WITH ARTIFICIAL INTELLIGENCE IN ALGORITHMIC
SOCIETIES:AN ANALYSIS OF POLITICAL LEADERS

BEGUM AYLIN ONDER

NUR EMINE KOC 629

CONCEPTUAL REVIEW OF ARTIFICIAL INTELLIGENCE; DIFFERENCES BETWEEN
HUMAN AND MACHINE LEARNING
BUSRA FADIM SARIKAYA 648

THE IMPACT OF AUGMENTED REALITY APPLICATIONS ON PURCHASING IN
THE DIGITAL MARKETING ERA

SINEM KARACUHA

TOLGA KARA 660
SOCIAL MEDIA CARNIVAL IN THE DIGITAL ERA

MUSTAFA BOYUK

GUVEN NECATI BUYUKBAYKAL 673

Copyright © The Turkish Online Journal of Design, Art and Communication
https://dergipark.org.tr/tr/pub/tojdac



The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, July 2024 Volume 14 Issue 3

NATURE EMULATING GLAZES IN CERAMICS: THE HISTORY OF CRATER
GLAZES, DEVELOPING AND COLORING
SINAN AVINAL 689

STATE'S RECOGNITION OF CITIZENS IN PUBLIC RELATIONS: OPEN DOOR
APPLICATION
GULSUM SIMSEK 700

DRAFT PLAN, DOBBY PLAN, PEDAL-SHAFT MECHANISM OF BELEDI FABRICS IN
OZBEL COLLECTION
EBRU CATALKAYA GOK 719

CONCERNS OF THE PEOPLE IN TURKEY REGARDING THE NATIONAL CONTACT
TRACING MOBILE APPLICATION OF THE COVID-19 PERIOD

U. LACIN YALCINKAYA

CEM S. SUTCU

IHSAN EKEN 735

REVIEW ARTICLES
COLLECTIVE USE OF DIGITAL MEDIA AND TECHNOLOGY
ZUHAL SONMEZER
AYSE CEYDA ILGAZ BUYUKBAYKAL 753
CASE REPORT
A GENERAL OVERVIEW OF PORTRAIT WORKS ON CERAMIC SURFACES

CAN GOKCE
EMRE FEYZOGLU 763

Copyright © The Turkish Online Journal of Design, Art and Communication
https://dergipark.org.tr/tr/pub/tojdac



The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, Temmuz 2024 Cilt 14 Say1 3

ICINDEKILER

Temmuz 2024 Cilt 14 Say1 3
(10.7456/tojdac)

ARASTIRMA MAKALELERI

DiSIPLINLERARASI BIR ANLATIM BICiMi OLARAK SERAMIK KARIKATUR
SERKAN OZER

KAAN CANDURAN 530
DIJITAL OYUNLARDA META-LUDOLOJIK ANLATI: ALAN WAKE II UZERINE BiR
INCELEME

KAGAN DEPBOYLU 546

AKSARAY KENTININ TARIHSEL SURECTE MORFOLOJIK DEGISIMININ UST
OLCEKLI YATIRIM KARARLARINA GORE INCELENMESI

ZAFER KUYRUKCU

MUCAHIT AKBAS 560

CAGDAS HALK KUTUPHANESI MEKANLARININ KULLANICI {HTIYAC VE
AMACLARINA UYGUNLUGU: ERZURUM ORNEGI

IREM CANSU YALCIN

SERKAN SIPAHI 577

YENI MEDYA CAGINDA SIYASAL [LETISIM:2023 CUMHURBASKANLIGI
SECIMLERINDE ADAYLARIN TWITTER (X) KULLANIMI

MEHMET SUICMEZ 592
ARABA MODIFIYESI PRATIKLERINDE URUN-KULLANICI ETKILESIMININ
ARASTIRILMASI

SELEN DEVRIM ULKEBAS 614

ALGORITMIK TOPLUMLARDA YAPAY ZEKA iLE DEZENFORMASYON: SiYASi
LIDERLER UZERINE BiR ANALIZ

BEGUM AYLIN ONDER

NUR EMINE KOC 629

YAPAY ZEKANIN KAVRAMSAL INCELENMESI; INSAN VE MAKINE OGRENIMI
ARASINDAKI FARKLAR
BUSRA FADIM SARIKAYA 648

DIJITAL PAZARLAMA CAGINDA ARTIRILMIS GERCEKLIK UYGULAMALARININ
SATIN ALMA UZERINDEKI ETKISI

SINEM KARACUHA

TOLGA KARA 660
DIJiITAL DONEMDE SOSYAL MEDYA KARNAVALI

MUSTAFA BOYUK

GUVEN NECATI BUYUKBAYKAL 673

Copyright © The Turkish Online Journal of Design, Art and Communication
https://dergipark.org.tr/tr/pub/tojdac



The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, Temmuz 2024 Cilt 14 Say1 3

SERAMIKTE DOGAYA OYKUNEN SIRLAR: KRATER SIRLARIN TARIHI,
GELISTIRILMESI VE RENKLENDIRILMESI
SINAN AVINAL 689

HALKLA ILISKILERDE DEVLETIN VATANDASI TANIMA CALISMASI: ACIK KAPI
UYGULAMASI
GULSUM SIMSEK 700

OZBEL KOLEKSIYONUNDA BULUNAN BELEDI KUMASLARININ TAHAR,
ARMUR, PEDAL-CERCEVE BAGLANTI DUZENI
EBRU CATALKAYA GOK 719

TURKIYE’DE BIREYLERIN COVID-19 DONEMINDE KULLANILAN ULUSAL
TEMAS TAKIP UYGULAMASINA ILISKIN ENDISELERI

U. LACIN YALCINKAYA

CEM S. SUTCU

IHSAN EKEN 735

DERLEME MAKALELERI
DIJITAL MEDYA VE TEKNOLOJININ KOLEKTIF KULLANIMI
ZUHAL SONMEZER
AYSE CEYDA ILGAZ BUYUKBAYKAL 753
OLGU SUNUMU
SERAMIK YUZEYLERDE PORTRE CALISMALARINA GENEL BiR BAKIS

CAN GOKCE
EMRE FEYZOGLU 763

Copyright © The Turkish Online Journal of Design, Art and Communication
https://dergipark.org.tr/tr/pub/tojdac



The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, July 2024 Volume 14 Issue 3

DOI Numbers of TOJDAC
July 2024 Volume 14 Issue 3
(10.7456/tojdac)

RESEARCH ARTICLES

CERAMIC CARICATURE AS AN INTERDISCIPLINARY FORM OF EXPRESSION
SERKAN OZER
KAAN CANDURAN 10.7456/tojdac.1464047

META-LUDOLOGICAL NARRATIVE IN DIGITAL GAMES: A STUDY ON ALAN
WAKE II
KAGAN DEPBOYLU 10.7456/tojdac. 1464059

EXAMINING THE MORPHOLOGICAL CHANGE OF AKSARAY CITY IN THE
HISTORICAL PROCESS ACCORDING TO UPPER-SCALE INVESTMENT DECISIONS
ZAFER KUYRUKCU

MUCAHIT AKBAS 10.7456/tojdac.1464062

SUITABILITY OF CONTEMPORARY PUBLIC LIBRARY SPACES TO USER NEEDS
AND PURPOSES: A CASE STUDY OF ERZURUM

IREM CANSU YALCIN

SERKAN SIPAHI 10.7456/tojdac.1464075

POLITICAL COMMUNICATION IN THE NEW MEDIA AGE: CANDIDATES USE OF
TWITTER (X) IN THE 2023 PRESIDENTIAL ELECTIONS
MEHMET SUICMEZ 10.7456/tojdac.1464177

EXPLORING USER-PRODUCT INTERACTION IN CAR MODIFICATION PRACTICES
SELEN DEVRIM ULKEBAS 10.7456/tojdac.1464196

DISINFORMATION WITH ARTIFICIAL INTELLIGENCE IN ALGORITHMIC
SOCIETIES:AN ANALYSIS OF POLITICAL LEADERS

BEGUM AYLIN ONDER

NUR EMINE KOC 10.7456/tojdac.1464241

CONCEPTUAL REVIEW OF ARTIFICIAL INTELLIGENCE; DIFFERENCES BETWEEN
HUMAN AND MACHINE LEARNING
BUSRA FADIM SARIKAYA 10.7456/tojdac.1464262

THE IMPACT OF AUGMENTED REALITY APPLICATIONS ON PURCHASING IN
THE DIGITAL MARKETING ERA

SINEM KARACUHA

TOLGA KARA 10.7456/tojdac.1464282
SOCIAL MEDIA CARNIVAL IN THE DIGITAL ERA

MUSTAFA BOYUK

GUVEN NECATI BUYUKBAYKAL 10.7456/tojdac.1464348

Copyright © The Turkish Online Journal of Design, Art and Communication
https://dergipark.org.tr/tr/pub/tojdac



The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, July 2024 Volume 14 Issue 3

NATURE EMULATING GLAZES IN CERAMICS: THE HISTORY OF CRATER
GLAZES, DEVELOPING AND COLORING
SINAN AVINAL 10.7456/tojdac.1464754

STATE'S RECOGNITION OF CITIZENS IN PUBLIC RELATIONS: OPEN DOOR
APPLICATION
GULSUM SIMSEK 10.7456/tojdac.1464801

DRAFT PLAN, DOBBY PLAN, PEDAL-SHAFT MECHANISM OF BELEDI FABRICS IN
OZBEL COLLECTION
EBRU CATALKAYA GOK 10.7456/TOJDAC.1465327

CONCERNS OF THE PEOPLE IN TURKEY REGARDING THE NATIONAL CONTACT
TRACING MOBILE APPLICATION OF THE COVID-19 PERIOD
U. LACIN YALCINKAYA

CEM S. SUTCU
IHSAN EKEN 10.7456/TOJDAC.1473413

REVIEW ARTICLES
COLLECTIVE USE OF DIGITAL MEDIA AND TECHNOLOGY
ZUHAL SONMEZER
AYSE CEYDA ILGAZ BUYUKBAYKAL 10.7456/tojdac.1464676
CASE REPORT
A GENERAL OVERVIEW OF PORTRAIT WORKS ON CERAMIC SURFACES

CAN GOKCE
EMRE FEYZOGLU 10.7456/tojdac.1464181

Copyright © The Turkish Online Journal of Design, Art and Communication
https://dergipark.org.tr/tr/pub/tojdac



The Turkish Online Journal of Design, Art and Communication — TOJDAC July 2024 Volume 14 Issue 3, p.530-545

The Turkish Online Journal of Design, Art and Communication r

E-ISSN: 2146-5193

DOI: 10.7456/tojdac

bl

Research Article / Aragtirma Makalesi

DISIPLINLERARASI BIR ANLATIM BICIMI OLARAK SERAMIK

KARIKATUR

CERAMIC CARICATURE AS AN INTERDISCIPLINARY FORM OF EXPRESSION

Serkan OZER!
Kaan CANDURAN?

ORCID: S.0. 0000-0002-2633-0126
K.C. 0000-0003-2170-2119

Corresponding author/Sorumlu yazar:
1 Serkan Ozer

Kastamonu University, Tirkiye
E-mail/E-posta: serkanozer03@gmail.com

2Kaan Canduran

Hacettepe University, Tiirkiye
E-mail/E-posta: kcanduran@gmail.com

Received/Gelis tarihi: 03.04.2024
Benzerlik Orani/Similarity Ratio: %3

Revision Requested/Revizyon talebi:
07.05.2024

Last revision received/Son revizyon teslimi:
11.05.2024

Accepted/Kabul tarihi: 13.05.2024

Etik Kurul izni/ Ethics Committee Permission:
Bu caligma igin etik kurul izni gerekmemektedir.

Citation/Atf: Ozer, S. & Canduran, K. (2024).
Disiplinlerarast Bir Anlatim Bigimi Olarak Seramik
Karikatiir. The Turkish Online Journal of Design
Art and Communication, 14 (3), 530-545.
https://doi.org/10.7456/tojdac. 1464047.

Oz

Gegmigten giiniimiize varlig1 tartigmalar igeren ve postmodernizm ile kabullenilen
disiplinleraras: yaklasim, iki veya daha fazla alanin birbiriyle etkilesim icinde
olmasidir. Edebiyattan sahne sanatlarina, bilimsel alanlardan gorsel sanatlara kadar
bircok alani kapsayabilen disiplinlerarasilik, yeni ¢oziimler, yeni sdylemler
olugmasi konusunda olduk¢a Onemli bir etkendir. Bahsi gegen bu alanlardan
edebiyatta mizah ve gorsel sanatlarda da seramik gibi birbirinden ¢ok farkli
disiplinlerin bir araya gelmesiyle seramik karikatiir ad1 altinda yeni bir anlatim
sekli ortaya ¢cikmaktadir. Arastirmada, oncelikle mizah ve alt tiirlerinden karikatiir
kavramlar1 iizerine tanim ve Orneklere yer verilmistir. Sonrasinda seramik
karikatiiriin ne oldugu, gegmisten giiniimiize kadar nasil ulastig1 ve konuyla ilgili
eserler yapan sanat¢i Ornekleri alt basliklar halinde incelenmistir. Seramik
karikatiiriin gliniimiizdeki durumu ve nasil yeni bir katk: saglanacagi aragtirmanin
amacini olusturmaktadir. Yapilan incelemeler dogrultusunda seramik karikatiiriin,
karikatiiriin seramiklestirilmesi ve seramigin karikatiirlestivilmesi ad1 altinda iki
farkli yontem ile degerlendirilmesi gerektigi Onerilmistir. Aragtirma nitel bir
aragtirma yOntemi olup, literatiir taramasi yapilarak veri toplanmigtir.
Disiplinleraras1 yaklagimin her iki alana da katki sagladigi sonucuna ulasilarak,
yapilan ¢alismanin gelecekteki seramik karikatiir arastirmalarina faydali olmasi
hedeflenmistir.

Anahtar Kelimeler: Disiplinlerarasilik, Seramik, Karikatiir, Seramik Karikatiir, Mizah.

Abstract

The interdisciplinary approach, whose existence has been debated from past to
present and accepted with postmodernism, is the interaction of two or more fields
with each other. Interdisciplinarity, which can cover many areas from literature to
performing arts, from scientific fields to visual arts, is a significant factor in the
formation of new solutions and new discourses. A new form of expression called
ceramic caricature emerges with the combination of very different disciplines, such
as humor in literature and ceramics in visual arts. In the research, first of all,
definitions and examples of the concepts of humor and caricature, one of its sub-
types, are given. Afterward, what ceramic caricature is, how it has reached from the
past to the present, and examples of artists working on the subject are examined
under subheadings. The current status of ceramic caricature and how to make a new
contribution constitute the aim of the research. In line with the examinations made,
it was suggested that ceramic caricature should be evaluated with two different
methods: ceramicization of caricature and caricaturization of ceramic. The
research uses a qualitative method, and data were collected through a literature
review. The interdisciplinary approach contributes to both fields, and the study aims
to be useful for future ceramic caricature research.

Keywords: Interdisciplinarity, Ceramics, Caricature, Ceramic Caricature, Humour.
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GIRiS
Seramik karikatiir, seramik ve karikatiir gibi birbirinden bagimsiz ve bir o kadar da uzak iki disiplinin
bir araya gelerek disiplinlerarasi bir etkilesimle olugsmus bir anlatim tarzidir.

Peki nedir disiplinlerarasilik, ki bodylesine farkl iki tiirii bir araya getirebilmistir?

Postmodernizmle birlikte yeniden yayginlagsan ve gilinlimiizde halen yogun bir sekilde kullanilan
disiplinlerarasilik, edebiyattan miizige, bilimden sanata birbirinden farkli pek ¢ok alanin bir araya
gelerek yeni bir sdylem, yeni bir bir anlatim sekli ortaya ¢ikarilmasidir. Her ne kadar modernizmde
dayatilan saf sanat anlayigina kars1 ortaya ¢ikmus gibi gériinse de disiplinlerarasilik, ok daha d6ncesinde
hayatimizda yer etmistir. Akay’a (2016) gore Antik Donem’de felsefe ile ilgilenen herkes ayn1 zamanda
siyasetten sosyolojiye, edebiyattan stratejiye pek ¢ok alana hakimdir. Fakat modernizm tiim alanlar
birbirinden ayristirarak ayr seyler oldugunu dayatmis, iiniversitelerde dahi ayr birimler olarak yer
etmesini saglamigtir. Sonrasinda postmodern dénemlerle birlikte bu alanlar tekrar bir araya gelerek
‘disiplinlerarasilik’ veya ‘disiplinlerasirilik” seklinde agiklanmaya baglanmistir (Akay, 2016, s. 46).

Birbirinden farkli iki veya daha fazla disiplinin bir araya gelisi sinirlar1 keskin bir sekilde belirlenmis
sanatin ve sanat¢inin ozgilirlesmesini sagladigi soylenebilir. Zira sanat¢ilarin artik neyi, nasil, hangi
malzemeyle yaptiginin aksine ne anlattifi, izleyiciye ne hissettirdigi, nasil bir etki biraktigi énem
kazanmistir (Karayel Gokkaya, 2013, s. 26). Disiplinlerarasiligin sanat ve sanatgida neden oldugu bu
degisimi Coskun Onan soyle 6zetlemistir:

... sanatg¢1 kavrami kokten degismis ve bu degisim, yapitin igerigini de etkilemistir. Artik yasamla
iligkisini giinliik yasamdan sahneleri klasik tasiyici olan tuvalde temsil etmeyi yetersiz bulan
sanatci, cagin getirisi olan tiim teknolojik ve yasamsal verileri yapitina yerlestirmeye baslamistir.
Yapitlar artik, temsil yetenegi ile izleyeni etkilemeyi hedefleyen bir amag degil, izleyene yasami
sorgulatmay1 hedefleyen araglardir. (Coskun Onan, 2020, s. 44-45)

Goriildigi tizere, disiplinlerarasi yaklagim sanatciya gerek diistinsel gerekse bicimsel agidan 6zgiir bir
alan sunmaktadir. Bu noktada seramik gibi kullanim alani genig bir malzemenin sanatsal agidan da
gelenekselden ¢agdas sanata uzanabilen ve farkl disiplinlerle etkilesime kolaylikla girebilen bir yapiya
sahip oldugu sdylenebilir (Tonza Helvacikara & Ayvaz Tung, 2019, s. 1472). Elbette seramik sanatinin
diger gorsel sanatlarla disiplinlerarasi etkilesim saglamasi zor olmayacaktir. Ancak edebiyatta siklikla
kullanilan mizah sanatinin alt dallarindan biri olan karikatiiriin, seramik sanati1 gibi plastik bir yapiya
sahip disiplinle etkilesime girmesi ilk etapta miimkiin goriinmese de, beklenmedik sonuglar ortaya
¢ikarmustir.

Seramik karikatiir, ge¢misten giiniimiize pek ¢ok sanat¢1 ve arastirmaci tarafindan incelenmis ve konu
hakkinda onemli katkilar saglanmistir. Yapilan bu aragtirmayla disiplinlerarast bir yaklasim olan
seramik karikatiiriin kendi i¢cinde de alanlar1 olabilecegi tespit edilerek, giincel orneklerle birlikte
aciklanmasi amaglanmustir.

KARIKATUR SANATI

Karikatiiriin detaylarina deginilmeden 6nce, pek ¢ok tiirii kapsadigi gibi karikatiirii de igine alan mizahi
incelemekte fayda vardir. Kelime kokeni olarak Arapca’da saka, saka yapma anlamlaria gelen mizah,
ayni1 zamanda Fransizca’da humour kelimesine yani “I1. ruh hali, neseli ruh hali, 2. espri, mizah”
anlamlarina karsilik gelmektedir (Etimoloji Tiirkge, t.y.). Tiirk Dil Kurumu’nun giincel sézliigiinde
giilmece kelimesiyle es anlamli olarak yer almasiyla birlikte, “eglendirme, giildiirme ve bir kimsenin
davranisina incitmeden takilma amacini giiden ince alay.” seklinde tanimlanmaktadir (Tirk Dil
Kurumu, t.y.). Elbette mizah gibi genis kapsamli bir kavram tek bir tanimla degil, farkli yorumlarla
anlamaya caligilmalidir. Zira Aziz Nesin’in degindigi gibi mizah; uluslara, siniflara, toplumlara ve hatta
kisilere gore ayriliklar gosteren bir kavram olup pek c¢ok tamimimin yapilmasi da herkesin kendi
anlayacagi mizahi tanimlamasindan kaynaklanmaktadir (Orken, 2010, s. 3). Bu noktada genel bir agidan
bakildiginda “Mizah; gerek hayatta gerekse sanat ve edebiyatta kullanimu itibariyla yasanan gergeklige
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farkl bir bakis acisiyla bakabilen, sorgularken giiliimseten, giiliimsetirken diisiindiiren, diistindiiriirken
farkli noktalara dikkatleri ¢ekebilen bir anlatim tarzidir.” denilebilir (Alay, 2019, s. 22). Mizah
betimlemelerle tammlayan Orken’e gére ise “Mizah hayatin akis hizina ve icinde varolunan yasamsal
siirecin nabzina gére kendi serbetini ayarlayabilen bir anlatim dilidir. Oyle ki mizah, kimi zaman duvar
kadar sert bir tavra biiriiniirken, kimi zaman da toplumsal gerilimlerin siddetini azaltabilecek bir
emniyet valfi olabilmektedir.” (2010, s. 106). Yine Aziz Nesin, mizahin insana hangi oranda ulasirsa
ulagsin, onun saglikl olarak giildiirebilen her sey oldugu yorumunu getirmektedir (Usta, 2005, s. 24).

Peki mizah, Aziz Nesin’in soyledigi gibi giildiirebilen her sey midir ya da mizah ne olursa olsun
giildiirmeli midir? Bu durumla ilgili Ferit Ongdren, mizahin eglenceyle olan iliskisi nedeniyle mizah ile
giilmenin birbiriyle karistirildigini ve her giilmenin mizahi ilgilendirmedigi gibi her mizah iiriiniiniin de
gildirmedigini ifade etmektedir (Usta, 2005, s. 28). Cebeci, benzer diistinceyi su sekilde
desteklemektedir; “... mizahin (humor) genel olarak giilme duygusu uyandirdigi bilinmekle birlikte,
biitiin giilmelerin mizahla baglantili oldugu séylenemez.” (Cebeci, 2016, s. 29). Konuyla ilgili ayn1 fikri
savunan ancak baska bir acidan yaklasan Nieuwendijk, mizahin amacinin sadece bir uyarida bulunmak
degil konuya parmak basmak oldugunu belirtmektedir (Sereli’den aktaran Ozer ve Ozgelik, 2021, s.
2216). Dolayisiyla yapilan her mizahin giildiirme icermek zorunda olmadigi sdylenebilir. Bunun
gerekeesi ise daha dnce belirtildigi gibi mizah, pek ¢ok alt tiirii barindiran ¢ok genis kapsamli bir kavram
olmasindan kaynaklanmaktadir. Bu alt tiirlerin bir kismina deginmek gerekirse Aziz Nesin giilmece ad1
altinda su sekilde siralamigtir:

... giilmece romani, giilmece hikayesi, yergi, taslama, alay, eglenme, saka, giildiiriicii pantomim,
tersinlenme, karikatiir, golge oyunlari, kukla oyunlari, giiliinglestirme (parodi ve argoda tiye
alma), kaba giiliing (grotesk), glildiiriicii ve anekdot fikralar, niikte, ters yansilama (alegori), eski
ve yeni argodaki dalga ge¢me, tefe koyma, maytap gecme, girgir vb. her sey, giilmece i¢inde yer
alir. (Usta, 2005, s. 24)

Goriildigi tizere mizah baghig altinda pek ¢ok farkli ama yine de birbiriyle bagntili anlat1 yontemleri
mevcuttur. Bunlardan arastirma konusu kapsaminda ve de en bilinenlerinden karikatiirii incelemeye
odakli bir yol izlenecektir.

Karikatiir 6ncelikle etimolojik acidan incelendiginde Tiirk¢e’ye Fransizca’da “alay, hiciv” anlamlarina
gelen caricature kelimesinden; Fransizca’ya ise Italyanca’da yine aymi anlama gelen caricatura
sozciigiinden geldigi bilinmektedir (Nisanyan, t.y.). italyanca’da “yiiklemek, abartmak” anlamlaria
carricare kelimesinden gelen carricaturanin, 1646 yilinda Diverse figiire adl kitapta, Mosini tarafindan
Annibale Carracci’nin abartili portrelerini tanimlamak icin ilk kez kullanildig1 kabul edilmektedir
(Topuz, 1997, s. 955).

Degisim ve yeniliklere acik bir yapiya sahip oldugundan karikatiir izerine net bir tanimda bulunmak her
daim zor olmustur. Fakat giiniimiizdeki haliyle genel bir agidan karikatiire en uygun tamim Ustiin
Alsa¢’mn tanimlamasi olabilir; “Karikatiir; insanlarin, varliklarin, olaylarin hatta duygu ve diisiincelerin
dogala ters diigen, olaganla celisen, giiliing yanlarimi yakalayp bunlart kimi zaman da yaziyla
desteklenmig abartili ¢izimlerle bir giilmece anlatinuna doniigtiirme sanatidir.” (Alsag’tan aktaran

Aygiin, 2007, s. 107).

Karikatiirde ilk dikkat ¢eken insan yiiz ve/veya gdvde Olciilerinin normalden biiyiikk ya da kiigiik
cizilerek bir abartma; objeleri, hayvanlar1 insanlastirarak ya da tam tersi insanlari hayvanlara veya
objelere benzetme yontemleri uygulandigidir. Abartili yiiz/gévde yonteminden yola cikilarak ilk
karikatiiriin ne zaman yapildigina dair bir 6nerme Champfleury adindaki bir Fransiz diisiiniiriin, 1866
yilinda yayinlanan Karikatiir Tarihi kitabinda degindigine gore ilk insanlarin magara duvarina ¢izdigi
resimlerin ilk karikatiirler oldugudur (Ceyhun’dan aktaran Senyapili, 2003, s. 69). Elbette bu bir
onermeden ibarettir ve tamamiyla kabul edilebilir sayilmaz, zira karikatiir giildiirme ve diisiindlirme
amaciyla yapilmaktadir. Dolayistyla ilk ¢aglarda insanlarin bu tiir gayeler i¢inde olduguna dair kesin
bilgiler mevcut degildir. Ancak yine de bu diisiince ile yola ¢ikildiginda ilk karikatiirlerden oldugu iddia
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edilebilecek Pompei’nin Gizemler Koskii duvarinda yer alan bir politikacinin antik karikatiirii uygun bir
ornek sayilabilir (Sekil 1 ve 2). Tam olarak ne zaman ¢izildigi heniiz saptanamamig, yiiz hatlar
abartilarak cizilen karikatiirlin iizerinde Bu Rufus anlamina gelen latince Rufus est yazdigi tespit
edilmistir (Dunn & Dunn, 2023).

Sekil 1 ve 2. Duvara ¢izilmis yash adam antik karikatiirii ve karikatiiriin
eskizlestirilmig hali (Dunn & Dunn, 2023).

Baslangicta ¢arpitilarak insan portreleri ve/veya figiirleri yansitilan karikatiirlerde zamanla fiziksel
carpitilmanin yerini kisi ve toplumlarin davranissal ¢arpikliklart konu edinmistir (Senyapili, 2003, s.
45). Bu sayede karikatiir sadece giildiirmeye odaklanmaktan ¢ok, insana, topluma ters diisen kisi ve/veya
olaylara mizahi agidan yaklasarak elestirmeye baslamistir. Bu duruma en eski ve bilinen 6rneklerden
birisi donemin {inlii ressam, heykeltiras ve karikatiiristi Honoré Daumier’in 1831 yilinda La Caricature
adli mizah dergisinde yayinlanan Gargantua adindaki karikatiir oldugu sdylenebilir (Sekil 3).
Karikatiirde Daumier, donemin kral1 Louis Philippe’ye kars1 tutumunu, onu 16. yy. romancist Frangois
Rabelais’in eserinde gecen Gargantua isimli dev karakterine benzeterek oburca para yiyen bir dev
seklinde tasvir etmistir (Armitage, 2022).

Ga wantua
d

Sekil 3. Honoré Daumier, Gargantua, 1831 (Armitage, 2022).

Goriildigii gibi karikatiir sanatinda hizli anlasilir bir ifade sekli ve de ¢izgisel bir dil kullanildig1 gibi
bununla simirli kalmayarak insan, olay veya mekan kullanimi agisindan da 6nemli bir yere sahiptir.
Ustelik boylesine genis gesitlilikle olusabilen karikatiiriin, farkli sanatlarla disiplinlerarasi bir etkilesim
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icinde olmasi kaginilmazdir (Cevikayak, 2022, s. 105). Zira biraz 6nce deginilen 6rnekte de goriildiigii
iizere Daumier, karikatiiriinii edebiyattan yararlanarak disiplinlerarasi bir yaklasim i¢inde olusturmustur.
Sadece edebiyatla olan etkilesimle yetinmeyen karikatiiriin, resim gibi yaygin bir plastik sanat daliyla
da olan iligkisini inceleyen, diinyaca iinlii Witty World karikatiir dergisinin bas editorii Dr. John A. Lent
durumu su sekilde orneklemektedir; “Abartma, parodi, alay, hiimor, ve konusma balonlar: gibi
karikatiiriin (comic art) ozellikleri, aralarimda Daumier, Mogarth, Topffer, Touluse-Lautrec, Goya,
Miro, Picasso ’nunda bulundugu ¢ok sayi iinlii sanat¢umin yapitlarinda da gériiliir.” (Senyapili, 2003, s.
82).

Giildiirii ve elestiriyi bir arada bulunduran ve anlatan karikatiir, sadece edebiyat gibi yazinsal veya resim,
grafik gibi iki boyutlu sanatlarla olan disiplinlerarasi yaklasiminda sinirli kalmamigstir. Karikatiir,
kisa/uzun metrajli ¢izgi filmlerde, aktor ve aktrislerin canlandirdigi filmlerde, tiyatro oyunlarinda, metal,
agac, tag gibi malzemelerin kullanmldig1 heykel sanatinda ve hatta pek ¢ok sekillendirme yontemi
barindiran, plastikligiyle ilgi géren seramik sanatinda dahi disiplinlerarasi bir etkilesim i¢inde olmustur
(Senyapili, 2003, s. 22).

Karikatiirle disiplinlerarasi etkilesimde olan, bahsi gecen alanlardan tiyatro i¢in Turhan Selguk’un
Abdiilcanbaz’min sahnelenmesi; Ahmet Cihat Hazardagli’nin yarattig1 plastipler adli kukla
karakterlerin genellikle siyasileri konu alarak tv ekranlarinda Plastip Show adi altinda yayinlanmasi
onemli drneklerden sayilabilir (Sekil 4) (Senyapili, 1997, s. 22).

|

Sekil 4. Ahmet Cihat Hazardagl, Plastip Show adli programindan bir goriintii, 1993
(32.Giin, 2023).

Heykel karikatiir i¢in de Ornek verilmesi gerekirse bu siiphesiz Fransiz karikatiirist Tim (Louis
Mitelberg)’in heykelleri olacaktir. Ozellikle politik ve portre karikatiirleriyle bilinen Tim; ayni etkiyi,
ayn1 diisiince ve elestiriyi heykel karikatiirde de iletmek igin tasi, tahtay1 veya seramik malzemeleri
kullanarak gesitli biistler yapmaktadir (Sekil 5) (Aygiin, 2007, s. 108).
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L : -
Sekil 5. Tim (Louis Mitelberg), heykel karikatiirleri (Assemblée Nationale, 2023).

SERAMIK KARIKATUR

I1k seramik karikatiirler Erol Atalay’a gore Helenistik Cagda terracotta® figiirinleri olarak yer almaktadir
(Atalay, 1983, s. 6). Ancak karikatiiriin degisken ve yeniliklere agik yapiya sahip bir sanat olmasina
karsin, milattan Oncesi bir zamana kadar uzanmasi bir bakima zor bir ihtimal sayilabilir. Figiirinlerin
viicut yapilarinin abartili yapilmig olmasi ayni zamanda giilmeye yonelik, elestirel bir mizah barindiriyor
muydu sorusunu ydneltmektedir. Ote yandan topluma gore de sekillenebilen karikatiiriin o zamanki
toplumun mizah anlayisina gore olabilecegi de ihtimaller arasindadir. Fakat ihtimal olmayan, bilinen ilk
seramik karikatiirler 1840 dolaylarinda Honoré Daumier tarafindan yapildigidir. Dénemin iinlii
siyasetgi, yazar ve diigiiniirlerini konu alan sanatg1, yaptig1 seramik biistlerle kisilerin yiiz hatlarini ve
mimiklerini abartarak hem mizah hem de elestiri igeren seramik karikatiir agisindan énemli 6rnekler
ortaya koymustur (Sekil 6) (Bolloch vd.’den aktaran Havasi, 2022, s. 183).

Sekil 6. Honoré Daumier, seramik karikatiir biistler, Zimmerli Sanat Miizesi (Fallon, 2022).

! Terracotta: “Topraktan yapilmis ve pisirilerek sertlestirilmis yapitlara RONESANS 'tan bu yana verilen ad. Hemen hemen
biitiin kiiltiirlerde, kolay bicimlendirilen ve yaygin bulunan KIL den kap kacak ve kandil yapimnin yan sira HEYKELCIK
(figiirin), HEYKEL, LAHIT ve mimari 6gelerin yapiminda da yararlanilmistir.” (Kose, 1997, s. 1482).
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Tiirkiye’de ise ilk seramik Kkarikatiirii, 1965 yilinda bu konuya odakli actigi sergiyle Semih
Balcioglu’dur (Senyapili, 2003, s. 190). Cizgisel karikatiirlerinde yalin bir dil kullanan Balcioglu,
seramik karikatiirlerinde de kimi zaman ¢izdigi eserleri ii¢ boyutlu hale getirmis, kimi zaman ise
tamamiyla seramikten yeni karikatiir eserler olusturmustur (Sekil 7, Sekil 8).

Sekil 7. Semih Balcioglu, karikatiir 6rnegi
(Tiirkiye Cumbhuriyeti Kiiltiir Bakanligi, 1994, s. 65).

Sekil 8. Semih Balcioglu, heykel karikatiir 6rnegi
(Tirkiye Cumbhuriyeti Kiiltiir Bakanligi, 1994, s. 26).

Aziz Nesin, Balcioglu’nun seramik karikatiirleri iizerine yaptig1 yorumla da hem karikatiir sanatinin
durumunu hem de disiplinlerarasi bir etkilesimde olabileceklere dair 6nemli konulara deginmistir:

... Karikatiir, firca ve kagit gerecleri iginde kaldike¢a, yeni boyutlar kazanamayacakti. Beri yanda
karikatiire yeni gereclerin karigmasiyla karikatiiriin kendi niteliginden ve degerinden yitirmesi
tehlikesi vardi.

... Ama yine de karikatiiriin, gazete ve dergi sayfalarindan tiyatro, dekor, siisleme, esya gibi
yerlere girerek, yasamin bagka alanlarina da karigmasi gerekir. Kendi degerlerinden yitirmeden
karikatiiriin yagama girmesi, algak tavanini asip yeni boyutlar kazanmasi demekti.
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Karikatiircii Semih Balcioglu’nun seramiklerle yaptig1 karikatiirlerinin yeni sergisi, karikatiiriin
yeni boyutlar ve olanaklar kazanmasi yoniinden bence ¢ok biiyiik basaridir. Dogrusu, sergiye
giderken hig¢ giivenli ve umutlu degildim. Ciinkii igin i¢ine seramik girince, yeni katilan elemanin
karikatiirii ezip yenecegini, plastigin karikatiire egemen olacagin1 sanmigtim. Oysa sergide
gordiim ki, Semih Balcioglu’nun yeni sergisi bu bakimdan ¢ok 6énemlidir. Ciinkii bu, baskalarinin
da yeni buluslar katarak izleyecekleri bir yol olabilir. (Nesin’den aktaran Senyapili, 2003, s. 191-
192)

Nesin’in dile getirdigi gibi karikatiiriin farkli disiplinlerle bulusmasinin elbette tehlikesi olabilecegi gibi
avantajlar1 da vardir. Karikatiiriin seramik ile etkilesimindeki en biiylik avantaji ise tek boyut
seceneginden ¢ikarak, gerek karikatiirdeki karakterleri gerekse mizahi elestirileri ii¢iincii boyuta
tagimasi olmustur. Zira bu durum izleyiciye/okuyucuya hem seramik karikatiire dokunma hem de farkl
acilardan izleme firsat1 tanimistir (Ozer & Ozgelik, 2021, s. 2221).

Seramik karikatiir elbette her iki sanat dalindan da izler tasimaktadir (Havasi, 2022, s. 185). Bunlar
karikatiir sanatindan giildiiriip diisiindiiren elestirme yontemi, seramik sanatindan ise ¢ok boyutlulugun
sagladig1 degisik bakis agilar olarak drneklenebilir. Bu ve benzeri 6zellikler bir araya geldiginde ise
eserin ve mizahin anlamsal yonden de zenginlestigi sdylenebilir. Bununla birlikte seramik karikatiir
halen yeni bir anlatim tarz1 ve bir sekillendirme yontemi oldugundan ve de disiplinleraras1 bir yaklasim
oldugundan dolay1 kendine has 6zellikleri de olugsmustur. Bunlardan en 6nemlisi -ki zamanla ortaya
¢ikan ornekler sayesinde olusan bir 6zellik- iki farkli olusturma yontemi olmasidir. Bu yontemler
Karikatiiriin Seramiklestirilmesi ve Seramigin Karikatiirlestirilmesi olup, alt bagliklar halinde
ornekleriyle birlikte incelenecektir.

Karikatiiriin Seramiklestirilmesi

Bu yontem elbette seramik karikatiiriin ilk olusmasina onciililk eden, halihazirda 6zenle tasarlanmas,
mizahi ve elestirisi yerinde olan karikatiirlerin seramik sanati tiretim yontemleri kullanilarak yapilmasi
seklinde tanimlanabilir. Bu yonteme dair diinyadaki ilk 6rnegin kime veya hangi karikatiire ait olduguna
ulagilamasa da tilkemizdeki ilk Orneklerin Semih Balcioglu'nun seramik karikatiirleri oldugu
sOylenebilir (Sekil 8). Balcioglu sonrasi iilkemizde karikatiiriin seramiklestirilmesinin uzun bir siire
yapilmadigini, ancak 2003 yilinda VitrA Seramik Sanat AtOlyesi Cizgi Kahramanlar Sokakta adli
seramik karikatiir sergisiyle bu sessizligi bozdugu goriilmektedir. 19 Tiirk karikatiirciinlin ¢izgi
kahramanlar1 biiyiik ebatta sekillendirilerek, ii¢ boyutlu seramik karikatiirler halinde istanbul’un gesitli
mekanlarinda sergilenmistir (Sekil 9) (Aygiin, 2007, s. 109).

Sekil 9. VitrA Seramik Sanat Atolyesi, Cizgi Kahramanlar Sokakta, 2003.
(Arkitera, 2022).
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Bu sergiyle goriiliiyor ki seramik karikatiir dogru dlgiilerde yapildiginda dig mekanda da sergilenerek
cok daha fazla izleyiciye/okuyucuya ulasabilmektedir. Zira bilindigi gibi sadece karikatiirii sokakta
sergileme kosullar pek kolay olmamaktadir. Bu durum seramigin karikatiire sergileme ve daha ¢ok
izleyiciye ulasabilmesi agisindan bir katki olarak da goriilebilir.

Karikatiiriin seramiklestirilmesine 2006 yilinda da sanatg1 Sadettin Aygiin ve karikatiirist Atila Ozer
ortak calismas1 kapsaminda; Aygiin’iin o siirecte Anadolu Universitesi'nden egitim verdigi sanat
ogrencileri ile birlikte Seramik Karikatiiv Kahramanlar: Sergisi diizenlenmistir. Onlarca Tirk ve
yabanci karikatiiristlerin karakterlerini {i¢ boyutlu hale getirilmesini ve Eskisehir Egitim Karikatiirleri
Miizesi’nde sergilenmesini saglayan Aygiin, aym zamanda karikatiirist Ozer’in iki farkli eserini de
kendisi seramiklestirmistir. Ozer’in Karsilasma adl1 karikatiiriinii seramik karikatiir olarak yorumlayan
Ayglin, bu eseriyle 2007 yilinda 8. Uluslararast Sanatta Mizah ve Yergi Bienali’inde heykel 6diilii
kazanarak seramik karikatiire 6nemli katkilar saglamistir (Sekil 10, Sekil 11) (Aygiin, 2012, s. 12-13).
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Sekil 10. Atila Ozer, Karsilagma, 1989 (Cartoon Gallery, 2023).

Sekil 11. Sadettin Aygiin, Karsilasma, 2006 (Aygiin, 2012, s. 13).

Eserlerinde mizah unsurunu siklikla barindiran sanatgt  Aziz Baha Orken Kkarikatiiriin
seramiklesmesinde, karikatiirist Turhan Selguk’un eserini seramik plaka iizerine rolyef seklinde
yorumlayarak seramikteki farkli sekillendirme yontemleriyle de seramik Kkarikatiire katki
saglanabilecegi gostermistir (Sekil 12, Sekil 13).
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Sekil 12. Turhan Selguk, karikatiir 6rnegi Sekil 13. A. Baha Orken, Turhan Selcuk karikatiir
(Balcioglu & Ongoren, 1976, s. 270). yorumu, 2010 (Orken, 2010, s. 65).

Serkan Ozer ise giiniimiiz karikatiiristlerinden Yigit Ozgiir’iin yaratmis oldugu ve Hunililer olarak
tanimladigi (Sekil 14 ve 15); sira disi, delice eylemler yaparak mizah igeren eglenceli karakterlerin ortak
fiziksel 6zelliklerini kullanarak karikatiiriin seramiklesmesi tizerine bir 6rnek ortaya ¢ikarmistir (Sekil
16) (Ozgiir, 2019). Bu noktada karikatiir tiplemelerinin seramik ile ii¢ boyutlu hale gelmesiyle hem
karakterin tamaminin izlenebildigi hem karikatiiriin sergi salonu, miize, sokak gibi farkli konumlarda
sergilenmesi ile ¢ok daha fazla izleyiciye/okuyucuya ulasma imkanimin saglanabildigi hem de izleyici
karikatiir ile fotograf ¢gekinme, dokunma gibi etkilesimlere girebilme firsati edinebildigi sdylenebilir. Bu
durum seramik disiplininin karikatiir disiplinine sagladig1 bir katki olarak da gortilebilir.

YATAIS (KIDEN
NASIL DAVSAN
YAPIYOLAR
AKLIAA

ALMIYOR.

Sekil 14 ve 15. Yigit Ozgiir, Hunili karikatiir 6rnekleri (Ozgiir, 2019, s. 88, 28).
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Sekil 16. Serkan Ozer, Hunili seramik karikatiir yorumu, 66x30x33 cm, 2024.
(Serkan Ozer Kisisel Arsiv).

Seramigin Karikatiirlestirilmesi

Seramigi karikatiirlestirme yontemi ise sanatgi, herhangi bir karikatiir, karikatiirist veya karikatiir
tiplemesinden referans almaksizin tamamziyla kendi {islubuyla yarattig1 seramige kendi mizahini katarak
anlatim yapmasi olarak agiklanabilir. Bu noktada karikatiir hem malzeme olarak kagittan hem de tek
boyutluluktan ¢ikarak seramik gibi ¢ok yonlii bir malzemeye doniiserek dayanikliligi artmis, ayni
zamanda ¢ok boyutlu bir hal kazanmig oluyor.

Aygiin, karikatiiristlerin kendi diisiince ve mesajlarin1 aktarabilmek i¢in karakterler yarattigimi ve bu
karakterlerin okuyucuya/izleyiciye ulagsmak i¢in de bir ara¢ oldugunu ifade etmistir (Aygiin, 2007, s.
113). Ayni agidan bakildiginda seramik eserlerine mizah unsuru katan sanatcilar da seramik karikatiirii
bir ara¢ olarak kullandig1 soylenebilir. Tek fark: ise yeni bir anlatim yoluyla mizah yapilmasidir. Bu
diisiinceyi Onur Erman su sekilde pekistirmektedir:

Mizahin anlatim dili giildiiriirken diisiindiirmek, elestirmek, isnat etmek, abartmak, gdzden
gecirmek, kusurlar1 ortaya g¢ikarmak, eglendirmek gibi unsurlart igermektedir. Mizahin bu
ozellikleri seramik malzeme ile birlestiginde ii¢ boyutta farkli bir yorumla yeni bir anlatim dili
kazanir. (Onur Erman, 2012, s. 413)

Seramigin karikatiirlesmesine diinya capinda verilebilecek ilk 6rnekler daha once bahsi gecen
Daumier’in seramik karikatiir biistleri olacaktir (Sekil 6). Giiniimiiz sanatcilarindan ise Patz Fowle’un
illtistratif bir etkiyle ve kullandig1 canli renklerle adeta kagittan ¢ikmis hissi veren seramik karikatiirleri
ornek gosterilebilir. Eserlerinde genellikle bir araca binen/kullanan hayvanat bahgesi hayvanlari ya da
antropomorfik? sekilde tasarlanmis hayvan figiirleri kullanmaktadir (Beul, 2022). Sanat¢i, Fowle
Play..My Big Adventure (Fowle Oyunu...Benim Biiyiik Maceram) adl1 eserinde hem kendisini hem de
cesitli hayvanlar1 karikatiirize etmis bir halde kirmiz1 bir aracta, arkalarinda seramik firin1 ¢ekerek
yolculuk etmekteler (Sekil 17). Burada her ne kadar elestiri, farkindalik yaratma gibi bir amag yer almasa
da figiirlerdeki gergekdisilik ve seramigin plastikligi kullanilarak karikatiir ¢izimi gibi olusu seramigin
karikatiirlesmesi yontemine oldukga uygun bir 6rnek oldugu soylenebilir.

2 Antropomorfik: “Insan biciminde tasarlanmis nesneleri ve sanat yapitlarini niteler.” (Eczacibas1 Sanat Ansiklopedisi,
1997, s. 113).
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Sekil 17. Patz Fowle, Fowle Play..My Big Adventure. (Fowle, 2023).

Eserlerinde insan figiirleri iizerine yogunlasan Buket Aslantepe, yarattigi karakterleri kimi zaman sade
bir dille, kimi zamansa gercekiistii bir anlatimla ortaya ¢ikarmaktadir (Kolekta, 2022). Ozellikle yarattig
tiplemelerin gerek mimiklerini abartarak gerekse onlar1 olagandis1 hallere sokarak, karikatiiriin temel
Ogelerine seramiklerinde fazlasiyla yer vermektedir. Liebe kann erdriicken (Ask ezebilir) isimli eserinde
yliziindeki umursamaz bir ifadeyle domuzuna sarilan kadin, ayn1 zamanda onu sosis haline getirmistir.
Eserinde canli renkler kullanmayi tercih eden Aslantepe, karikatiiriin giildiiriip aym zamanda
diisiindiiren yoniini kullandig1 agik¢a goriilmektedir (Sekil 18).

Sekil 18. Buket Aslantepe, Liebe Kann Erdriicken, 2018 (Aslantepe, 2022).

Karikatiiriin en ¢ok bilinen ¢esitlerinden olan siyasal karikatiirler, Russell Biles sayesinde seramik
karikatiirde de yerini bulmustur. Siyasal konular yaninda sosyal ve dini konular da ele alan sanatci,
mizahin elestiri yoniinii fazlasiyla kullanmaktadir. Biles’a gore mizahi elestiriyle yaklasilan bir diigiince
insanlar tarafindan direkt reddedilmek yerine onlar1 diisiinmeye sevk etmektedir (Ferrin Contemporary,
2023). Final Showdown (Son Hesaplagma) adli eserinde ABD ve Cin arasinda yillardir siiregelen
anlagmazlig1 vahsi bat1 tiplemeleriyle betimlemektedir (Sekil 19).
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Sekil 19. Russell Biles, Final Showdown, 2006. (Biles, 2022).

Karikatiiriin giildiirme yoniiniin aksine diisiindiirme, eglendirme ve dikkat c¢ekme unsurlarina
yogunlagan sanat¢1 Bugra Ozer, insani duygu ve durumlar1 hayvan figiirlerine yansitarak eserler ortaya
koymaktadir. Hayvan figiirlerini fiziksel anlamda gercekei bir sekilde sekillendiren sanatci, hareket
anlaminda karikatiiriin abartma 6zelligini kullanmaktadir (Ozer & Ozgelik, 2021, s. 2220). Training
(Antrenman) isimli eserinde gercekgi bir boga figiiriine ger¢ekte yapamayacagi insansi bir hareketi
yaptirarak seramigin karikatiirlesmesinde farkli ve yeni yorumlar getirilebilecegine dair katki
saglamaktadir (Sekil 20).

Sekil 20. R. Tan Bugra Ozer, Training, 41x21x26 cm, 2017. (Galeri Soyut, 2023).
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SONUC

Varligt Antik Donem’e kadar uzanan, ancak modernizm zamaninda yok sayilan, sonrasinda
postmodernizmle birlikte anka kusu misali tekrar kiillerinden dogan disiplinlerarasilik yaklagimi
giiniimiizde pek ¢ok alanda etkisini gdstermektedir. Ozellikle birbirinden olduk¢a bagimsiz gériinen
edebiyat ve gorsel sanatlar alanlarinda farkli disiplinlerin bir araya geldigine taniklik edilmektedir.
Edebiyatta 6nemli bir yere sahip ve ironi, hiciv, fikra, parodi vb. pek ¢ok alt alan1 kapsayan mizah, gerek
sahne sanatlar1 olsun gerekse gorsel sanatlar olsun birgok alanda disiplinlerarasi etkilesimlerle kendini
gostermektedir. Bu alanlardan birbirinden olduk¢a farkli ancak bir o kadar da uyum saglamis
disiplinleraras1 6rnegi de seramik karikatiir’diir.

Gerek seramik sanat1 gerekse karikatiir sanati olsun, her iki disiplinin de varliginin ¢ok eski zamanlara
dayandig1 bilinmektedir. Ancak bu iki alanin birlestigi kayit altindaki 6rnegi daha 6nce bahsedildigi gibi
1800°1i1 yillarda goriilmektedir. Her ne kadar bu iki alanin bir araya gelmesi ge¢ olsa da giiniimiize kadar
gelen 6nemli drnekler sayesinde varhigini siirdiirmiistiir. Ozellikle iilkemizde Semih Balcioglu’nun
onderligini yaptig1 seramik karikatiir yontemi pek cok sanatci sayesinde yeni yorumlarla gelismis ve
halen gelismektedir.

[Ik yapilan seramik karikatiirler incelendiginde genellikle bir karikatiir ve/veya karikatiir tiplemesi
secilerek {i¢ boyutlu formlar haline getirildigi goriilmektedir. Ustelik seramik olarak yapilan bu karikatiir
ve/veya tiplemelerin biiylik bir ¢ogunlugunun da yazili bir metni veya konusma baloncugu olmayan
karikatiirler oldugu soylenebilir. Burada tercih edilen karikatiiriin igeriginin sadece gorsel bir anlatimla
okuyucunun mizah anlayisina birakilmasiyla, plastik sanatlarda yaratilan eserin anlaminin izleyicinin
yorumuna birakilmasi durumlar1 6zdeslesmektedir. Dolayisiyla tek boyutlu izlenen bir eseri seramik
karikatiir vasitasiyla ¢cok boyutlu izlemek, izleyiciye yeni deneyimler ve yorumlar kazandirmaktadir. Bu
tiir, karikatiirii seramik ile sekillendirilerek yapilan seramik karikatiirlerin bir yontem olarak karikatiiriin
seramiklestirilmesi seklinde tanimlanmasi 6nerilmektedir.

Seramigin karikatiirlestirilmesi olarak onerilen bir diger seramik karikatiir yonteminde ise herhangi bir
karikatiir ve/veya tiplemeden faydalanilmadan veya kullanilmaksizin sanat¢inin kendi karikatiir ve/veya
tiplemesini tamamen seramikten olusturulmasi seklinde tanimlanmasi Onerilmektedir. Seramik
karikatiirtin bu sekilde iki ayr1 yontem altinda degerlendirilmesinin gerekliligi ise karikatiiriin
seramiklesmesinde kullanilan karikatiiriin ve karikatiiristin korunmasini saglamaktir. Bu durum elbette
sadece yontemsel anlamda isimlendirilerek degil, ayrica seramik karikatiiriin sergilenmesi esnasinda
orijinal karikatiirii ile sergilenerek de korunabilir. Bir diger etken ise seramigin karikatiirlestirilmesi
yontemi her ne kadar tamamiyla seramik bir eser olsa da, karikatiir sanatinin bir alt alan1 olarak da
degerlendirilebilir olmasidir.

Genel bir gergeveden bakildiginda ise seramik sanati ve karikatiir sanatinin disiplinlerarasi etkilesimiyle
ortaya ¢ikmis olan seramik karikatiir; karikatiiriin seramik sayesinde hem ¢ok boyutluluk kazanmasinm
hem agik olsun kapali olsun farkli ortamlarda sergilenebilmesini hem de dayanikli yapisi sayesinde uzun
yillar boyunca saglam kalabilmesini saglamistir. Ayni zamanda seramik de karikatiir sayesinde mizah
gibi edebi bir dili kullanma firsat1 edinmis, kendi alaninda yeni bir anlatim diline sahip olmustur. Bu
noktada seramik sanatinin, karikatiiriin sinirlarim1 genislettigi gibi karikatiir sanatinin da ayn1 zamanda
seramigin smirlarin1  genislettigi  goriilmektedir. Dolayisiyla disiplinlerarasilik  yaklagiminin
disiplinlerde karsilikl1 kazang sagladigini da soylemek miimkiindiir. Her iki disiplinin birbirine sagladigi
kazanglarla, seramik karikatiiriin halen ilgi ¢ekici ve bir o kadar da gelismeye acik bir yontem, bir
anlatim dili oldugu yadsinamazdir. Yapilan bu galismayla da seramik karikatiir lizerine gelecekte
yapilacak arastirmalara katki saglanacagi diiginiilmektedir.
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Abstract

This study, examining the innovative perspectives and opportunities video games
offer to narratology, particularly through the game Alan Wake I, scrutinizes the
potential of digital games to develop new narrative forms and techniques beyond
traditional narrative frameworks. Alan Wake 11 stands at the convergence of meta-
fiction, meta-narrative, and meta-linear cinematic narration, adding new layers of
meaning to the narrative through player interactions. It expands the boundaries of
storytelling by employing methods such as creating stories within stories,
transitioning between characters and fictional universes. This interactive
storytelling grants players the freedom to explore different layers of the story while
also allowing for deep inquiries into the structure of the narrative, fictionality, and
reality. The layered structure of the narrative in Alan Wake Il and the intertextual
and intermedial integration of numerous story elements emphasize the meta-linear
cinematic narrative, giving the player an active role in assembling the story.
Through synthesizing traditional narrative methods with the techniques used in the
analysis of digital games, this study opens a discussion on how video games can
form a meta-ludological narrative form. It provides a comprehensive evaluation of
the contributions of the structure formed by the combination of ludic and narrative
elements to narratology, demonstrating how metaleptic transitions between
different fictional planes on various layers can be integrated into gameplay.

Keywords: Narratology, Digital Games, Meta-narrative, Meta-ludological Narrative.

Oz

Video oyunlarinmn anlati bilimine sundugu yenilik¢i perspektifleri ve imkanlari,
ozellikle Alan Wake 1l oyunu iizerinden inceleyen bu ¢alisma ile dijital oyunlarin
geleneksel anlati formlarinin Gtesine gecebilecek yeni anlati bigimlerini ve
teknikleri gelistirmekteki potansiyeli mercek altina alimmigtir. Alan Wake 11, meta-
kurgu, meta-anlat1 ve meta-lineer sinematik anlatinin kesistigi noktada, oyuncularin
hikaye tzerindeki etkilesimleri araciligryla anlatiya yeni anlam katmanlariin
eklendigi bir yap1 sunarken, hikdye i¢inde hikaye olusturma, karakterler ve kurgusal
evrenler arasinda gecis yapma gibi yontemlerle anlatinin sinirlarint genisletir. Bu
etkilesimli hikdye anlatimi, oyunculara hikayenin farkli katmanlarini kesfetme
Ozglirliigii verirken ayn1 zamanda anlatinin yapisina, kurgusalliga ve gergeklige dair
derin sorgulamalar yapma imkani tanir. Alan Wake 1l'de anlatinin katmanl yapisi
ve cok sayida hikaye parcasinin metinlerarasi ve medyalararasi entegrasyonu, meta-
lineer sinematik anlatiyr vurgulayarak oyuncuya hikdyeyi bir araya getirme
stirecinde aktif bir rol verir Bu ¢alismayla geleneksel anlati metotlar1 ile dijital
oyunlarin analizinde kullanilan yontemlerin bir sentezi araciligiyla, video
oyunlarmin meta-ludolojik anlati bigimini nasil olusturabilecegi tartismaya
actlmistir. Oyunun ludik ve anlatisal §gelerinin birlesiminden olusan yapinin anlat
bilimine katkilarinin kapsamli bir degerlendirilmesi sunulurken, farkli katmanlarda
yer alan kurgusal diizlemler arasindaki metaleptik gecislerin oynanig ile
biitiinlestirilebilecegi ortaya koyulmustur.

Anahtar Kelimeler: Naratoloji, Dijital Oyun, Meta-anlati, Meta-Ludolojik Anlati.
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INTRODUCTION

The development of media entertainment technologies, spanning a spectrum from radio to digital games,
has transformed narrative forms in parallel with this evolution. The linear structure of cinema and
television facilitates the presentation of a story from beginning to end to the audience, while video games
have introduced more dynamic and layered narrative structures where users can interact and shape the
story flow according to their preferences. The multilayered nature and the amalgamation of various art
forms within digital games complicate their examination solely through the research methodologies of
a single discipline. For this reason, as an academic field of study, video games have been enriched with
theories developed across diverse areas such as cinema studies, literature, psychology, philosophy,
ludology, and narratology, securing their place in the research and application domains of these
disciplines (Bostan, 2022, s. 19). The interaction between video games and cinema represents a complex
topic within media studies. The concept of cinematic games is defined by the integration of cinema's
aesthetic and technical elements into video games, a process that also brings the challenge of directly
applying film theories to this medium due to the unique dynamics of video games (King & Krzywinska,
2002, s. 143). On the other hand, the fields of video games and cinema have drawn closer through the
popularization of cinematic narrative forms in video games, the participation of well-known figures
from the silver screen within the medium, and the involvement of film directors in the development
processes. As a result, video games have expanded their capacity to offer cinematic depth and narrative-
based experiences, dispelling existing prejudices about the insufficiency of this interactive new form of
expression. With this evolving cinematic aspect, video games have become a space open to intermedial
interaction, evolving into a medium capable of accommodating various genres and forms of expression
(Meskin & Robson, 2010; Lebowitz & Klug, 2011). Within this evolutionary process, video game
studies and the field of cinema have found many common grounds in terms of narrative density and
diversity.

Similar to the narrative evolution in cinema, video games now offer interactive narrative models that
challenge the boundaries of their own medium. The interactive nature of digital games, providing users
with freedom of choice and the potential to contain multilayered story structures, has sparked new
debates and theoretical approaches in narrative studies. Game designers continue to seek new ways to
create dynamic and flexible narrative structures that transform how players experience, perceive, and
interact with stories. Ultimately, video games have evolved to a point where players' decisions and
actions can significantly alter the course and outcome of the story. This transformation allows the
narrative to be perceived as a unique and personalized structure by individuals experiencing the game,
enabling the emergence of new perspectives within narratology. Games like Alan Wake 1l demonstrate
that video games can possess a meta-narrative that not only tells traditional stories but also questions its
structure and medium. In this context, video games should be considered an evolving media form that
necessitates a reevaluation of narrative techniques and theories.

This study, tracing meta-narratives in the realm of video games with a focus on Alan Wake I, examines
the game within the framework of concepts related to narratology and discusses the new possibilities
that video games offer for narratological studies. Accordingly, the relationship between digital games
and narrative was initially explored, followed by an examination of concepts related to meta-narrative,
such as meta-fiction, self-reflection, self-awareness, metalepsis, and meta-cinematic narrative, and their
various applications. Due to the intersection of the concept of meta-linear cinematic narrative, as
proposed by Brooks (1999), with the concept of meta-narrative specifically in Alan Wake 11, these
phenomena were examined separately to identify their reflections within the game and to contemplate
the possibility of a new form of meta-narrative unique to the video game medium.

The methodological framework of this study is established on the basis of a ludonarrative-focused
approach that combines unique methodologies used in the analysis of semiotic, visual-auditory, and
interactive narratives, in addition to narrative-centered methods as proposed by Nufiez and Remesal
(2021). This synthesis, which brings together methods used in the analysis of digital games and
paradigms proposed from traditional narrative methods, demonstrates that games with complex
narratives like Alan Wake 1l can be analyzed within the context of approaches emerging in the fields of
digital games and new media, in addition to narratology. Koenitz's (2015) work on interactive narrative
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analysis forms an essential part of this multidimensional methodological framework. This framework
addresses the problem that traditional narrative theories do not fully encompass the uniqueness of the
digital environment and provides the necessary tools to analyze the specific dynamics of interactive
digital narratives such as digital games, which include user interaction and narrative design elements.
In this direction, in addition to the story, all elements supporting the narrative related to gameplay,
visuals, and interface have been considered up to the section containing the game's analysis, within the
framework of concepts that are part of the study area of narratology. While tracing the traces of meta-
narrative and meta-fiction within game design, the reflections of meta-linear cinematic narrative have
also been revealed.

THE RELATIONSHIP BETWEEN VIDEO GAMES AND NARRATIVE

The academic examination of video games divides into two fundamental disciplines that each focus on
different aspects of the gaming experience: ludology and narratology. Ludology investigates video
games as a mechanism of play and interaction, emphasizing the player's actions, game mechanics, and
rules, while narratology considers video games as storytelling tools, highlighting how narrative plays a
central role in the player's experience. Gameplay refers to the actions taken by the player to achieve in-
game objectives, whereas narrative serves as the transmitter of events within the game's fictional
universe (Lindley, 2002, s. 204). This distinction between ludology and narratology creates a
fundamental dichotomy in the study of video games. Ludologists argue that the essence of video games
lies in the challenges faced by the player and the methods to overcome these challenges, while
narratologists claim that the stories and characters presented by video games enrich the gaming
experience and strengthen the connection between the player and the game world (Kokonis, 2014).

In the ongoing debate about digital games' focus on narrative, industry figures like Aarseth (1997) and
Juul (1998) argue that video games' multidimensional nature transcends just narrative elements, offering
a broader perspective. Jenkins (2004) highlights that video games develop unique narrative properties,
such as environmental storytelling, positioning them as a privileged narrative form. This points to the
dynamic interaction between player exploration and narrative elements within game spaces, affecting
both game mechanics and story. The three-layered narrative model by Carlquist (2003) and the ludus
versus paidea distinction by Frasca (2003) shed light on the complex structure of video games, showing
they encompass not only rules and interactions but also rich narrative worlds for an in-depth narrative
experience.

The interplay between narrative and gameplay is vital in understanding and evaluating video games.
Games that weave their narratives and rules together aim to provide a unique, participatory experience
(Martin-Nufiez & Navarro-Remesal, 2021, s. 17). However, when narrative and mechanics are
misaligned, it leads to “ludonarrative dissonance” detracting from the game experience by creating
inconsistencies between the player's actions and the ongoing story (Hocking, 2007). Therefore,
integrating ludological and narratological aspects throughout the development and analysis phases of
video games will foster a more comprehensive understanding of this dynamic medium.

The inherent narrative and ludological essence of digital games enable a gaming experience that is much
more layered and interactive compared to the experiences of watching or reading. Leveraging
algorithms, digital games complicate story structures, engaging players in the narrative process, as Mittel
(2006) suggests. Early text-based adventure games like Colossal Cave Adventure blurred the lines
between gaming and narrative, engaging players directly in the story. Over time, video games have
inspired modern visual-auditory media strategies, contributing to the evolution of narrative forms
(Martin-Nufiez & Navarro-Remesal, 2021, s. 14). Currently, games like Baldur’s Gate 3, Disco Elysium,
and Elden Ring, alongside meta-fictional works like Alan Wake 11, continue to push narrative boundaries,
blending fictional worlds across various layers through gameplay mechanics and setting the stage for a
broader discussion on meta-fiction, meta-narrative, and meta-linear cinematic narrative.
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Video Games as the Intersection of Meta-Fiction, Meta-Narrative, and Meta-Linear Cinematic
Narrative

The concepts of meta-narrative and meta-fiction are intertwined, often used interchangeably, yet with
crucial distinctions. Neuman and Niinning (2015) clarify these distinctions, categorizing self-reflection
as a broader term that encompasses both. Meta-narrative, which reflects on its own creation and engages
the audience in the artistic and creative process, creates a layer of self-awareness about the narrative's
construction and the narrator's thoughts and interpretations (Munson, 2001, s. 21). Meta-fiction, in
contrast, focuses on the work's fictional nature and structure, including its self-referential aspects,
narratives within narratives, and characters' awareness of their fictional existence (Neumann & Niinning,
2015, s. 344).

Self-reflection and self-awareness are pivotal in literature and visual arts, highlighted by references
within the work to itself and its creator. This not only emphasizes the work's artificiality but also
encourages the audience to engage with the underlying meanings and structures. Italo Calvino's If on a
Winter's Night a Traveler and the visual works of Salvador Dali and Duchamp serve as exemplars of
self-reflection, while cinema offers instances through direct inclusion of the director's voice or thoughts
conveyed by characters (Kovacs, 2007; Escribano, 2018; Khanh, 2020). Films like The Truman Show
and The Edge of Heaven use characters and narrative techniques to blur the lines between reality and
fiction, showcasing meta-narrative elements. On the other hand, situations where characters directly
address the audience or are aware of their own fictional existence break the fourth wall. Productions like
The Truman Show question the boundaries between reality and fiction, while films like The Edge of
Heaven display a cinematic example of self-reflection through characters reflecting the director's
mindset, offering an instance of meta-narrative (Onal, 2010, s. 43). In examples such as Inception, Cloud
Atlas, and The Matrix Resurrections, metalepsis serves as the foundational element of meta-narrative.

Metalepsis, explored by Genette (1980) and expanded upon by narratologists like Wolf (2005),
represents a narrative leap across different fictional or reality levels. This technique violates the
boundaries between narrative levels, offering a creative tool that enriches the narrative's impact and
engages the audience more deeply. It finds extensive application in genres like fantasy and horror, where
it enhances the story's magical elements and reinforces the illusion of reality, thereby deepening
audience immersion (Klimmek, 2009; Bhadury, 2013; Fuchs, 2013). Through these techniques,
narratives and media invite deeper reflection on their construction and consumption, underscoring
metalepsis's role in modern narratology and its potential to disrupt and enrich narrative experiences.
Thus, metalepsis emerges as a multifaceted phenomenon in narrative and media studies.

Ryan (2006) considers metalepsis in two dimensions: rhetorical metalepsis and ontological metalepsis.
Rhetorical metalepsis allows for brief excursions through temporary gaps between levels but typically
does not involve communication between the author's characters within the fictional universe. In
ontological metalepsis, fictional worlds across different levels can interweave, and figures within these
planes can interact. This can manifest in ways such as characters in a narrative organizing to kill their
author, as seen in Alan Wake Il, exemplifying the profound impact and diverse manifestations of
metalepsis in narrative structures.

Fludernik (2003) builds on Genette’s propositions to identify four dimensions of metalepsis. The first
dimension, termed authorial metalepsis, features the author emerging as the narrator of the story. The
second form of metalepsis involves the interaction between different fictional levels within the narrative
and the effects of this interaction on the narrative. In this case, the narrator steps into another, deeper
diegetic level within the story, or a character transfers themselves to a more internal level of the story
(Pier, 2016, s. 331). The use of this technique in postmodern works encourages deep reflection on how
narratives are structured, how fictional worlds are interconnected, and the reader's perceptions and
interpretations in the face of this structural complexity (Derviscemaloglu, 2019, s. 146). This approach
demonstrates the ability to navigate within the narrative structure, showing how narrative universes can
interlace and how these transitions can contribute to the overall work. The third dimension involves a
fictional reader within the story or positions the protagonist as a reader within a broader narrative
discourse, blurring the lines between narrative layers and reevaluating character-reader relationships.
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This ontological metalepsis, as Ryan (2006) terms it, or narrative and reader metalepsis in Fludernik's
(2003) classification, enriches the narrative by reflecting on the roles of characters and real readers
within the story. Lastly, the fourth type, rhetorical metalepsis, manipulates narrative time, fostering a
seamless blend of reality and fiction. It often employs narrative pauses for background exposition,
allowing the narrator to momentarily enter the reader's realm, thereby merging narrative and reality
(Pier, 2016, s. 331). This dimension emphasizes the intricate interplay between the narrator and reader,
adding depth to the narrative structure.

One conceptual tool used alongside metalepsis to examine the layered structure and intertwined elements
of narratives and artworks is mise en abyme (Dervigcemaloglu, 2019). This phenomenon, characterized
by the presence of smaller elements within an art piece that contain or reflect the work itself or its
elements, becomes pronounced in fictional narratives when a story embedded within the main story
shares thematic or structural similarities with it. This structure indicates an infinite recursive loop within
the narrative (Cohn & Gleich, 2012, s. 110). Exploring the relationship between metalepsis and mise en
abyme, Derviscemaloglu (2019) reveals that positioning characters in fictional works as readers or
viewers can lead to the paradox where real readers and viewers might also be considered fictional. This
situation blurs the boundaries within and outside the narrative, prompting readers and viewers to
guestion their own existential positions.

Meta-cinema is defined as a genre that encompasses metalepsis, self-reflection, self-awareness, and self-
reference, encouraging the audience to question the nature of the work they are experiencing
(Ghazouani, 2012; Canet, 2014). The roots of meta-cinema stretch back to the inception of cinema
history, with this practice becoming more pronounced, especially in the postmodern era. Meta-cinema
creates a narrative by referring to itself, questioning its own existence, and commenting on its narrative
processes, thereby explaining how the fiction is constructed. This allows meta-cinema to address its
structural and narrative properties, similar to a writing style that highlights its fictional nature by
commenting on its own activities (Ott & Walter, 2000). Cinema looks into a mirror to better understand
itself and reassess its language, aesthetics, and narrative strategies. Although this process is observed in
other art forms like literature and painting, cinema differentiates itself through its unique use of visual
and auditory tools to interrogate its essence. Meta-cinema can be seen as a manifestation of cinematic
postmodernity; the art of cinema rediscovers a text that includes examples of self-reflection and self-
reference through its language and structural features (Canet, 2014). This narrative form also involves
the audience in the process. Viewers evaluate the film not just as a story but as a study examining a
narrative structure, the language of cinema, and the filmmaking processes. Meta-cinema transforms into
a rich and layered dialogue that questions and brings new perspectives to the inner dynamics of cinema,
its narrative techniques, and aesthetic values. This process serves as a tool to deepen the expressive
power and meaning of cinema for both creators and audiences.

Meta-cinema, while increasing the audience's awareness of the work's structure, complicates the
narrative further with characteristics such as postmodern cinema's adoption of a narcissistic discourse
about subjects and the blurring of boundaries between reality and fiction (Onal, 2010, s. 47). In this
process, the director's works reflect personal interests centered around themes like death, while the self-
consciousness of the work and its creator offers the audience a new perception of reality (Maule, 2008,
s. 150). Moreover, postmodern meta-cinema employs techniques such as narratives within narratives,
references to the past, and inversion of the protagonist's position to invite the audience not only into the
inner world of the work but also to draw attention to their perception of reality. Such techniques,
especially in video games like Alan Wake 11, enhance the capacity for awareness of the game and the
characters' fictional structure and question the interactive nature of this fictionality.

Alan Wake II’s metanarrative practices, akin to filmic examples like Adaptation, where characters
understand their fictional creation, offer insight into the creative process in both games and films. This
reflection on a screenwriter’s internal conflicts serves as a direct link to the creative journey, highlighting
metanarrative’s role in bridging various media forms. Video games, as interactive platforms, push the
boundaries of narrative fiction and its analysis, inviting a reevaluation of traditional narratological
theories to embrace the medium’s interactivity. Adapting narratological concepts for video games
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enriches the field by providing a nuanced understanding of the medium’s layered nature, incorporating
its aesthetic, narrative, and interactive elements. The unique structure of video games distinguishes them
from traditional narrative media, with their algorithmic base enabling complex narrative experiences.
Incorporating intertextuality and intermediality into their analysis not only expands their narrative
capabilities but also offers a comprehensive framework for examining video games from both new
media and traditional narratological perspectives, facilitating a deeper exploration of diverse narrative
structures.

The phenomenon described by Brooks (1999) as meta-linear cinematic narrative is a technology-based
narrative form that allows for the integration of multiple stories and perspectives in a web-like structure.
This is achieved by storing story elements in a semantic network and reorganizing these elements to
form various linear narratives. The fundamental feature of meta-linear cinematic narrative is its potential
to create and tell a story in different ways, offering flexibility and versatility to both the narrator and the
reader. Brooks' projects such as Agent Stories demonstrate how this innovative narrative form can be
applied; it makes decisions about how to sequence story elements using software agents, thereby
dynamically reconfiguring the narrative.

The transformative power of hypermedia and hypertext concepts in digital narrative forms is particularly
evident in the evolution of video games and the development of meta-linear cinematic narratives. These
relatively new media forms amalgamate various types of media such as text, sound, image, and video,
enriched with electronic cross-references that allow users to navigate agilely between pieces of
information. This not only enables users to explore information but also allows them to interactively
create their own narratives (Millard, 2020). However, the development of these interactive narratives
requires careful planning in the organization and presentation of narratives; authors and developers must
harmonize story elements and game mechanics to ensure narrative coherence.

Meta-linear cinematic narrative is an innovative model that represents the author's intent through a multi-
layered system of connections. Brooks (1999, s. 87) emphasizes that he does not fully equate meta-linear
cinematic narrative with video games per se, but rather views video games as a conduit for meta-linear
cinematic narrative. This is related to the inherently interactive and multi-layered nature of video games;
the decisions players make in the game world directly affect the flow and outcomes of the story. This
interactivity naturally offers the ability to establish dynamic connections between story elements and
explore various narrative paths, which is one of the fundamental features of the meta-linear narrative.
For example, a video game can direct a player along different story paths based on their decisions or
offer players the opportunity to explore the game's world and characters in depth, independent of the
story's progression. This grants players the flexibility to derive multiple stories from the same narrative
material, exactly as the meta-linear narrative model intends. Thus, video games have the potential to
effectively express the author's or game designer's intent through the actions and choices of players.
Furthermore, the visual and auditory elements provided by video games present the connections between
narrative elements in a more intuitive and impactful manner. This enriches the navigation between story
elements and the exploration of different layers of the narrative.

ALAN WAKE II: ADETECTIVE AND HORROR STORY IN A METALEPTIC SPIRAL

The narrative of Alan Wake is centered on the themes of words' power and creativity, following the
story of a thriller novelist whose life intertwines with his fiction in a mysterious journey. In the first
game, Alan suffering from writer's block, visits Bright Falls on his wife Alice's suggestion, hoping to
find creative inspiration. However, his stay turns into more than he bargained for, leading to his
disappearance by the game's end. The sequel introduces a dual narrative, continuing Alan's story while
introducing Saga Anderson, who investigates cult murders in the Couldron Lake area, revealing Alan's
unexpected return. The investigation into the Couldron Lake murders and the discovery of screenplay
fragments hint at metaleptic elements within the story, with Saga's encounter with Alan marking a key
metaleptic moment. Research indicates that the detective genre's epistemological structure significantly
influences the functionality of metalepsis. Alan Wake's narrative, through Saga's detective work, finds
a balance between metalepsis's fantastical aspects and the detective genre's rational and logical approach,
integrating rationality, logic, and mystery resolution with metalepsis's unpredictability. In Alan Wake
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I1, the detective story's focus on unraveling mysteries tends to overshadow the metaleptic twists, aligning
with the detective genre's emphasis on solving puzzles over surprising developments.

“Let me guess, Alan Wake?

Figure 1. Reflections of the blurring and metaleptic transition between narrative layers in the game

On the other hand, the possibility of Saga and Alex Casey being part of Alan Wake's fictional world
creates a metaleptic transition space within the game's own plane, while the narrative's reinforcement
through live-action format interludes, featuring the director's own participation in these scenes, causes
a spillover from fictionality into the real world. Moreover, the developer Remedy expands the metaleptic
jumping spaces by building bridges between its other games, Max Payne and Control, and the Alan
Wake series through what they call the Remedy Connected Universe. References to Max Payne and
scenes highlighting the character of Alex Casey, narrated in monologues by the actor who voices Max
Payne, exhibit metalepsis occurring across numerous planes, aligning with Ryan’s (2006) definition of
ontological metalepsis. Furthermore, this blurring and overlapping between layers is reflected in the
game's visual narrative style (see Figure 1.). With its layered narrative structure, Alan Wake Il contains
many stories within a story, extending beyond its fundamental story plane through references to other
games tied to the fictional universe, alongside the precursor game, and simultaneously transitions its
main character -through the mechanisms of the Scratch and Zane characters- from a protagonist to an
antagonist position, closely mirroring the narrative form of postmodern meta-cinema at numerous
points.

The phenomenon of four-dimensional metalepsis defined by Fludernik (2003) is functional for
elucidating in detail the metaleptic features within the game's narrative structure and their effects on
player experience. Alan Wake's assumption of the narrator's role while simultaneously becoming
trapped within his own written story aligns with Fludernik's defined dimensions of authorial metalepsis
and narrative metalepsis. This aspect of the game encompasses Alan Wake's efforts to alter reality by
making additions at certain points in the story and manipulating the narrative through the Writer's Room.
This situation reveals potential transitions between the narrative dimensions and serves as an example
of how existing fictional worlds can interweave. Saga's analysis of collected evidence in a mental space
called Mind Place unveils another layer of metaleptic depth in the game's narrative. This feature points
to the dimension of narrative metalepsis, reflecting the interaction between different fictional levels
within the narrative and the impact of this interaction on the narrative. In Alan Wake 1, the hubs
representing the mindscapes of both main characters (see Figure 2.) create an illusion that may lead
players to believe they are controlling the flow of the story through these intermediaries.
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Figure 2. Images of Writer's Room and Mind Place that reflect the layers of the characters'
mindscapes

In certain sequences where Alan Wake is under the player's control, this interactivity transforms into a
form of participation in the author's creative process for the player. To escape the reality he is trapped
in, Alan Wake must complete the missing pieces of the story he has created. When the player finds these
missing pieces, they gain the ability to make additions to the story, altering the game space. This situation
grants functional significance to the narrative and aesthetics in terms of game mechanics. The evidence
compiled by Saga, another playable character, in the Mind Place acquires an intertextual functionality,
enabling the connection of different story elements and the continuation of the narrative (see Figure 3.).
The fiction created through the evidence uncovers the profiles of the culprits, and this profiling process
exhibits an intermedial characteristic by being revealed through moving images.
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Figure 3. Example of supporting the narrative with game mechanics that enable intertextuality and
intermediality

The introduction of Mr. Door as a narrator, adding a new layer to the story in sequences where Alan
Wake, the game's natural narrator, loses his own role, indicates the presence of reader metalepsis and
rhetorical metalepsis dimensions. Through these sequences of the game, a simultaneous impression
between reality and fiction is created. This structure, interwoven with live-action cinematics, further
blurs the boundaries between reality and fiction (see Figure 4.). Mr. Door, emerging as the main figure
in these sequences where Alan Wake steps into a different narrative plane, possesses characteristics
highly reminiscent of the mysterious figure G-Man from the Half-Life series, who can travel between
dimensions. The naming of this character as Mr. Door, who plays roles behind doors that open to
different planes and whom another fictional character within the game, Tim Baker, attempts to unravel
the mystery of, is no coincidence. Moreover, the presence of Mr. Door grants Alan Wake an intradiegetic
self-reflective capability as the author and narrator of the story.

So, Alan, as thecreatorof the character how do you feel about

this?
D)

Figure 4. Visual of characters (Sam Lake, Alan Wake, Mr. Door), each belonging to different layers
of reality, meeting on the same fictional plane.
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The transitions between in-game cinematics and live-action cinematic scenes are not limited to these
characters alone. The main characters controlled by the player, Alan Wake and Saga, transition several
times to the world as we know it in its original physical form during the flow of the story. Unlike the
example seen with Alex Casey-Sam Lake, these transitions do not subject the characters to a fictional
transformation. On the other hand, the presence of Sam Lake in the game under his own name but in a
different role highlights a form of self-reflection and acts as a factor that distorts the perception of the
story's fictionality, serving as a trigger for questioning the existing fictional status of other characters.
Furthermore, Alan Wake's emergence as a character with the power to transform all reality within the
current scenario implies a paradoxical situation where the rest of the story's elements could be considered
a fiction within fiction. This paradoxical situation, containing self-awareness, is emphasized several
times. This becomes even more apparent in the first sequence where Alan Wake finds himself as a guest
on Mr. Door’s talk show (see Figure 5.). The game does not hesitate to openly declare itself as a meta-
narrative while referencing its genre and themes it addresses.

A horror story? A postmodern detective story?

Very meta, indeed.

(T

Figure 5. An example of self-awareness as one of the salient elements of meta-narrative formation.

Alan Wake's ability to alter the game's reality highlights metalepsis not just as a narrative device but as
an integral part of the game's design and gameplay mechanics. Safe rooms and the flashlight mechanic,
where players use light to transform the game environment, exemplify how action elements serve both
gameplay and narrative purposes. This manipulation of light not only affects the game space but also
enhances environmental storytelling, blending game mechanics with narrative and aesthetics. According
to Ryan (2005), this interplay enriches the narrative discourse, while Wolf (2005) views such mechanics
as making metalepsis a normalized aspect of the game's universe, especially in fantasy and horror genres.
The flashlight deemed an Object of Power within the Remedy Connected Universe, alongside the
explanation of supernatural events as Altered World Events, strengthens the player's connection to the
game world. Additionally, Alan Wake's self-awareness and its integration into the game's design further
engage players, allowing narrative and mechanics to coalesce, thus enchanting players' perceptions of
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reality in alignment with the game's narrative.

The sequences featuring Mr. Door particularly stand out with the use of mise en abyme. The cyclical
narrative in these sequences is perpetuated through the player's interaction with a television screen
within the game. The scene displayed on this television screen, where Alan Wake is positioned,
sometimes allows for a transition directly into another phase of gameplay, while at other times it serves
as a bridge to live-action cinematic scenes. Moreover, throughout the game, numerous instances of
similar uses of mise en abyme can be encountered (see Figure 6.) The video diary entry that opens after
inserting a relevant video cassette found in Wake's ex-wife's apartment into the video player, story
elements that appear when approached from the correct angle within the game space, posters related to
films starring another fictional character of the game Alex Casey, and various screens throughout the
game featuring images of Alan Wake, can be cited as examples of the intermedial use of mise en abyme.

Figure 6. Examples of the use of Mise en abyme

In Alan Wake I1, while creating the illusion of events occurring in chronological order, the story diverges
into two different branches set to reconvene. At this juncture, the player is free to choose which storyline
of the playable characters, Alan Wake and Saga, to follow. Knowing there is another narrative thread to
pursue disrupts this illusion, creating the impression of a non-fixed plot. Regardless of which path the
story takes, players encounter numerous temporal gaps, inconsistent characterizations, unresolved
tragedies, and situations that seem inexplicable and without conclusion. Although the game is replete
with references to the Hero's Journey and presents its narrative within this dramatic structure, this form
fragments within the game’s complex narrative.

Saga, at first glance, appears to represent a hero embarking on a new journey, yet the naming of her
segments as Return is not coincidental. As Alan Wake's written story affects the entire town of Bright
Falls, Saga returns to the town in the dual role of exploring the narrative and as a mother who has
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experienced the great tragedy of losing her daughter. However, viewed through the classic Hero's
Journey arc, Saga's story, beginning at this phase, ironically ends in the Writer’s Room. This suggests
that Saga, in the final stage, returns to Wake's mind, reinforcing suspicions that the character is a subject
within a fiction inside the fiction. Alan Wake, in line with the naming of his segments, is in the initiation
phase throughout the game. This stage opens the door for a sequel to carry Alan Wake's story forward.
Wake completes his initiation process at the game's finale through his creation of a Deus Ex Machina.
Saga, victorious in her battle against the Dark Presence, needs only to illuminate Alan Wake's mind,
clarifying all events. This metaphorical enlightenment ultimately reveals that the main protagonist is not
trapped in a loop as presumed but is instead moving towards an exit along a spiral. From a broader
perspective, this narrative, with its form and the metaphorical elements it employs, the intended
emotional engagement from the player's side, thematic setup, and the presentation of intermedial and
intertextual characteristics, demonstrates how the amalgamation of meta-fiction, meta-narrative, and
meta-linear cinematic narrative can be uniquely delivered within the video game medium.

CONCLUSION

Video games offer a medium that enables the development of new forms and techniques of narrative,
transcending the limitations presented by traditional narrative forms. The potential of digital games to
integrate narrative and gameplay, thereby incorporating players' interactions with the story into the
narrative itself, is among the primary reasons for this situation. From this perspective, video games stand
out not only as a medium for conveying narrative but also as a medium that uses the narrative itself as a
tool to open new layers of meaning for players. In Alan Wake |1, the narrative's layered structure and the
game's hosting of numerous story pieces in an intertextual and intermedial manner highlight the meta-
linear cinematic narrative structure, giving the player an active role in the process of piecing together
the story. This interactive storytelling is particularly manifested in Alan Wake I1 through the combination
of meta-narrative and meta-fiction concepts. The game expands the boundaries of narrative by creating
stories within stories and facilitating transitions between characters, and even across different fictional
universes. This situation offers players not just a rich narrative experience but also prompts inquiries
into the structure of the narrative, fictionality, and reality. Alan Wake Il provides players with the
freedom to explore different layers and paths of the story, presenting the game's unique narrative in an
integrated manner with gameplay mechanics. With these prominent features, the game sheds light on
the potential innovations that video games can bring to the narrative side, raising new questions about
how players can form deeper and more meaningful connections with interactive stories.

This study aims to explore the new perspectives and opportunities that the video game medium can offer
to narratology by identifying the intersections of meta-fiction, meta-narrative, and meta-linear cinematic
narrative concepts within video games. It has been discovered that metaleptic transitions between
fictional planes across different layers can be reinforced and integrated with gameplay through
interaction. Alan Wake Il, by encompassing all these features, indicates the possibility of a meta-
narrative form distinct from other traditional narrative tools, opening up the discussion on the capability
of video games to form a meta-ludological narrative. In this context, a meta-ludological narrative refers
to a structure where the ludic (gameplay-based) and narrative elements are intertwined, allowing game
mechanics and player choices to shape the story's development and the player's experience,
encompassing features related to meta-fiction, meta-narrative, and meta-linear narrative. Moreover,
examining other examples involving meta-narrative and meta-fiction within the framework of the
interactive freedoms and design components they offer to users is crucial for a clear classification of the
elements that constitute this narrative form. Additionally, the findings from Alan Wake Il invite
comparisons with other media, particularly how cinematic techniques are adapted and transformed
within video games to achieve a similar or even enhanced narrative effect. Future studies could explore
the integration of these techniques across different genres of video games and their impact on narrative
delivery and player engagement. This could potentially lead to a deeper understanding of the modalities
and efficiencies of storytelling across various interactive environments. By examining these aspects,
researchers can contribute to a more nuanced understanding of the symbiotic relationship between
narrative and gameplay, which could inform the design of future digital games and potentially other
interactive media forms.
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Abstract

This study aims to analyze the changes in the urban morphology of Aksaray according to upper-
scale investment decisions. The research determined three investments that caused recent
morphological development and change for Aksaray as breaking points. These are the opening of
the Mercedes Factory in 1986, the establishment of Aksaray University in 2006, and the
relocation of Aksaray State Hospital in 2018. According to these three investment decisions, the
morphological change of the city was investigated on an urban scale and periodically from an
observer’s perspective. Development plans and aerial photographs were used to reveal the
periodic differences between these three investments that impact the morphological structure of
the city. The morphological change in the city form in three different periods, 1986-2006, 2006-
2018, and 2018-2024, was examined through the city perimeter and building blocks. The
examination determined that with the increasing population in Aksaray, industry, health,
education, and management functions moved out of the city. From the opening of the Mercedes
Truck Factory in 1986 to 2006, urban growth generally took place in the north-south direction.
Although the city’s orientation was towards the southwest after establishing Aksaray University
in 2006, there was no intense interaction between the university and the city until 2018. Since
2018, with the New Hospital’s opening and the New Municipality’s construction, the city’s
influence area has completely shifted to the west. The city’s development is anticipated to
continue in 2024 and beyond, depending on the newly constructed municipality service building.

Keywords: Morphological Analysis, Urban Growth, Historical Change, Urban Morphology.

Oz

Bu ¢alismada Aksaray’in kent morfolojisinde yasanan degisimlerin iist dlgekli yatirim
kararlarina gore analiz edilmesi amaglanmistir. Bu dogrultuda yapilan arastirma ile
Aksaray kenti i¢in morfolojik agidan yakin donemde gelisime ve degisime neden olan
t¢ farkli yatirim, kirilma noktasi olarak belirlenmistir. Bunlar sirasiyla 1986 yilinda
Mercedes Fabrikasi’nin agilmasi, 2006 yilinda Aksaray Universitesi’nin kurulmasi ve
Aksaray Devlet Hastanesi’nin 2018 yilinda yer degistirmesidir. Bu ii¢ yatirim kararina
gore kentin morfolojik degisimi kentsel 6lgekte ve donemsel olarak gozlemci bakis
acistyla arastirilmgtir. Sehrin morfolojik yapisina etki eden bu ii¢ yatirimm donemsel
farkliliklarin1  ortaya koyabilmek igin imar planlart ve hava fotograflarindan
yararlanilmistir. 1986-2006, 2006-2018 ve 2018-2024 olmak iizere ii¢ farkli donemin
kent formundaki morfolojik degisimi, kent ¢eperi ve yapi bloklari {izerinden
incelenmistir. Yapilan inceleme ile Aksaray kentinde artan niifus ile sanayi, saglik,
egitim ve yonetim islevlerin kentin dismma tastigi ve bunun sonucunda kent
morfolojisinde degisimler oldugu tespit edilmistir. 1986 yilinda Mercedes Kamyon
Fabrikasi’nin agilmasindan 2006 yilina kadar olan siire zarfinda kentsel biiyiime
genellikle kuzey-giiney dogrultusunda gergeklesmistir. 2006 yilinda Aksaray
Universitesi’nin kurulmasindan sonra kentin ydnelimi giineybatiya dogru olsa da 2018
yilina kadar liniversite-kent arasinda yogun bir etkilesim yasanmamustir. 2018 yilindan
itibaren Yeni Hastane’nin agilmast ve Yeni Belediye Binasi’nin yapilmaya
baglanmasiyla kentin etki alani tamamen bati yoniine kaymustir. 2024 yili ve
sonrasinda ise kentin gelisiminin yeni yapilan belediye hizmet binasina bagl olarak
devam edecegi ongoriilmektedir.

Anahtar Kelimeler: Morfolojik Analiz, Kentsel Biiytime, Tarihsel Degisim, Kentsel Morfoloji.
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INTRODUCTION

Cities have always had strategic importance with their location in their geography. Cities, one of the
most important spatial formations of the contemporary world, express the way an age is formed. Cities
will inevitably experience some change and transformation processes because of the regulations in the
zoning plans, geographical factors, demands and needs of the people over time. This change is
continuing with the increase of places that aim to enable the population to move comfortably within
the city and respond to its many needs. This transformation, which cities undergo with their formal
and structural features, is examined with urban morphology studies (Sakar & Unlii, 2019). Urban
morphology is a branch of science that examines the dynamic structure of cities in the historical
process; history, geography, architecture, urban planning, landscape architecture, etc. It emerges as a
field of study that encompasses disciplines (Boz & Kubat, 2018).

In its most general definition, urban morphology is the study of the change in the physical texture of
the urban form and the actors and processes that cause this change (Jones & Larham, 1991). The urban
form covers the urban patterns created by the street, parcel, and buildings, which are the basic physical
components of the city (Oliveira, 2016). He emphasizes that urban morphological research aims to
develop an explanation of how the urban pattern is formed and transformed and how the components
that make up the urban pattern relate to each other (Kropt, 2014).

Numerous studies have been conducted in urban morphology to understand the effects of physical
changes in urban space on human behavior and urbanization. Urban morphology studies are generally
concentrated in Central Europe, England and North America (Sinmaz & Ozdemir, 2016). The studies
on this subject have been shaped in English, French and Italian schools. As a result of the studies
carried out in these schools, it has been accepted that the city form consists of buildings, parcels and
streets and can only be understood historically due to its continuous transformation (Kii¢iik & Kubat,
2015).

Aksaray, which has hosted many civilizations, is located on a historical commercial axis and has been
following a continuous development due to all these, is a city where we can see morphological
changes over time. The city of Aksaray has experienced both socio-economic and physical changes
throughout history. This study aims to reveal the morphological changes experienced in the city form
in the historical process after Aksaray became a province, to determine the reasons for the change in
the city form, and to provide a basis for the morphological changes of the city in future periods. In this
direction, the study first aims to identify and present the upper-scale investment decisions that have
affected the spatial distribution of Aksaray City in the recent period. These upper-scale investments
impacted the morphology of the city. The first stage was the establishment of the Mercedes Truck
Factory in 1986, the second was opening Aksaray University in 2006, and the third was relocating
Aksaray State Hospital in 2018. According to these investment decisions determined within the scope
of the study, the historical analysis of the city of Aksaray was made using zoning plans, written and
visual sources, and aerial photographs.

MATERIAL AND METHOD

Urban planning decisions implemented throughout the history of Aksaray, which is in a central
location in Turkey and the physical change it has undergone are emphasized. In this context, how the
selected breaking points are affected by urban planning decisions throughout the historical
development process was examined through morphological analysis. In this study, the morphological
change of the urban form according to the determined breaking points was investigated from an
observer point of view on an urban scale and periodically by overlapping zoning plans and aerial
photographs. Three different periodic changes 1986-2006, 2006-2018, and 2018-2024 were analyzed
comparatively, and morphological changes in urban form were interpreted over these three periods.
This morphological analysis was carried out on the urban fringe and building blocks.

First, in the study; The macro form of Aksaray, which changes over the years, has been analyzed and
the comprehensibility of the context of the symbolic regions selected through historical plans and
aerial photographs in the city has been emphasized. Afterward, the regions with the selected breaking

This work is licensed under Creative Commons Attribution-NonCommercial 4.0 International License



The Turkish Online Journal of Design, Art and Communication — TOJDAC July 2024 Volume 14 Issue 3, p.560-576

points were analyzed as separate periodic studies. For each period, regions heavily affected in social,
historical, and morphological contexts were identified. The morphological analysis process for the
study area is under the urban planning analysis; It was planned as the analysis of historical maps, the
analysis of the current situation and the analysis of visual images of the historical change process, and
the change of each urban element was analyzed and tabulated. Three different periods examined
during the morphological analysis phase were evaluated together because of the study, and inferences
were made about the historical change process of Aksaray with periodic comparisons.

AKSARAY CITY WITH HISTORICAL AND URBAN DEVELOPMENT PROCESS

Thanks to the archaeological excavations carried out around Asikli Hoylik and Acem Hoyiik, it has
been revealed that Aksaray has been home to settled life since prehistoric times (Giilgur, 1999).
Aksaray, which has a history of ten thousand years, hosted civilizations such as Hittite, Persian,
Hellenistic Period, Rome and Byzantium before being dominated by the Turks (Eskin & Doganay,
2018). After the victory of Manzikert in 1071, Aksaray and its surroundings fell into the hands of the
Turks with the conquest of Cappadocia by Danishmend Ahmet Gazi. It joined the Seljuk lands during
the reign of the Anatolian Seljuks Sultan Mesut |. Aksaray experienced its golden age during the
Seljuk period. After Konya became the capital, Aksaray became the most important settlement and
military base established on the road to the east. Aksaray, under the rule of the Eretnians after the
Anatolian Seljuks and then the Karamanogullari, came under the control of the Ottoman Empire
during the reign of Fatih Sultan Mehmet. During this period, the people of the city were forced to
migrate to Istanbul. As a result, the city became empty and lost its former glory (Erdal, 2014).
Aksaray district of Istanbul was established by families who migrated from this city on time (Baylak
& Tas, 2021).

It is mentioned that there is a castle that forms the core of the city in the Aksaray district, which has
hosted many civilizations. The city likely had fortifications surrounding it, as it was at the crossroads
of significant commercial, military, and religious routes. Although it is not known exactly by whom
and when the castle, a very small part of which has survived to the present day, is not known exactly,
according to historical sources, the existence of the castle dates to the early ages (Agir, 2021).
Although Aksaray Castle was destroyed today, it continued to be the center of the city and the city
form developed around this castle (Table 1).

Table 1. Historical development of Aksaray Castle (City Center)

=
= %

Aerial view of Aksaray, 1954 (Agir, 2021) Aerial view of Aksaray, 2024 (Google Earth
software was used)
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Aksaray, founded on the lands watered by Melendiz Stream (Uluirmak), has gained the opportunity to
develop thanks to its position on historical trade routes. Since it was established as a portless city
because of its geographical location, the city is restricted by a certain growth limit (Aytekin, 2018).
During the Seljuk period, which provided the security and stability required for trade by dominating
Central Anatolia, the shortest route of the Konya-Kayseri-Sivas connection, which were important
cities in terms of population and trade, passed through Aksaray (Figure 1). The Silk Road, which was
branching out in Anatolia, also included Aksaray. When it came to the Ottoman period, Aksaray
entered a process of relative decline. Aksaray, which remained a sanjak of Konya until the Republican
period, was connected to Nigde as a district in 1933. Aksaray, which gained the status of a province on
June 15, 1989, has developed since the second half of the 20th century, and by 2024, it has gained a
city structure focused on agriculture, trade, and industry.

KARA DENIZ

AK DENiz

Figure 1. Historical Trade Routes (Topal, 2006).

Located in the Middle Kizilirmak Division of the Central Anatolia Region, Aksaray, the east-west is
on the E-90 highway, at the junction of the main connecting roads of the southern-north. It is
bordered by Nevsehir to the east, Nigde to the southeast, Konya to the west, Ankara to the north, and
Kirgehir to the northeast (Figure 2). Although it is located on the main connecting roads, no railway
network exists. The nearest airport in the area is Nevsehir Cappadocia Airport, 75 km away.
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Figure 2. Physical Map of Aksaray (Harita Genel Midirligii, 2024).
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According to the results of the 2023 Address Based Population Registration System, the population of
Aksaray was 438,504 people. In the central district of Aksaray, 321,160 people live (TUIK, 2024).
Today, there are 48 neighborhoods in the central district, and the settlement boundaries of these
neighborhoods are shown in Figure 3.
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Figure 3. Settlement boundaries of the neighborhoods that make up the central district of Aksaray
(Aksaray Belediyesi, 2024).

While the hilly areas to the east of Aksaray adversely affect the urban settlement and development, the
Melendiz Stream, which passes through the city, divides the city into two parts, north and south. While
the swampy areas in the city’s southwest limited the settlement, the Aksaray plain (Figure 4)
extending to the west provided a suitable environment for the city’s development other than
agriculture (Aribas, 2008).

Land Cover Classes 2006

Land Cover Classes 1987 3

. Civy Pasture [l Wooded [ Agriculture W city Pasture M Wooded (] Agriculture
o Saltwatediill Swamp B Soil Highway B swamp B Soil ~= Highway

Figure 4. Land cover of Aksaray City changing according to years (Yilmaz, Reis, & Atasoy, 2007).
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PLANNING STUDIES IN AKSARAY CITY

When the high-scale planning studies carried out in Aksaray from the past to the present were
examined; it was determined that the zoning plans were carried out in 1939, 1948, 1972, 1983, and
2003.

* Architect Seyfi Arkan Plan (1939-1948 period)

It is estimated that Architect Seyfi Arkan was the one who carried out the first zoning plan study for
Aksaray in 1939. However, no drawings related to this study could be found. Therefore, it could not be
determined what kind of work was carried out in which field.

¢ Celal Esat Arseven Plan (1948-1972 Period)
The zoning plan prepared by C. Esat Arseven covers only the city center. Drawings of this plan could
not be reached.

e Iller Bank Plan (1972-1983 Period)

With the industrialization process that started after the 1950s, the urban population started to increase.
Thus, in 1967, there was a need to make a new plan for the city of Aksaray. The zoning plan, which
was approved in 1972, was prepared by lller Bank. In this plan, the current center of the city was
generally created. Drawings of this plan could not be reached.

* Biilent Berksan - Mehmet Ali Topaloglu Plan (1983-2003 Period)

It is the first zoning plan for the city of Aksaray, the drawings of which can be accessed today (Figure
5). Prepared by Biilent Berksan and Mehmet Ali Topaloglu. The existing cadastral situation was used
in the preparation of this plan. The size of the construction and the number of floors of the residential
areas and development areas are defined without leaving them to the regulations. As a result of
Aksaray’s transition to provincial status in 1989, increasing population growth and urbanization, and
the inadequacy of the existing zoned areas and their inability to meet the needs, additional zoning
plans came to the fore (Balta, 2022). In this direction, an additional zoning plan of 15 plots was made
in 1992. The total planning area consists of 5646 hectares.

Figure 5. Biilent Berksan - Mehmet Ali Topaloglu Zoning Plan, 1983 (Dogukan imar, 2012).
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* Seleuk University City and Regional Planning Department Plan (2003-2024 Period)

The zoning plan prepared by the Department of City and Regional Planning of Sel¢uk University in
2003 continues the 1983 zoning plan. In the southern part of the city, residential areas protect the
agricultural structure, and the northern region is planned as a development area. The total area of the
initially planned area is approximately 8335 hectares (Figure 6). In 2012, there was a need for a
revision of the zoning plan due to the closure of the Aratol and Hamidiye municipalities and their
connection to the Aksaray Municipality and the areas joined by the Saglik Municipality. As a result of
the revision of the zoning plan made by Dogukan imar, the planning area has reached 10460 hectares
(Figure 7). With the revised zoning plan, 15 planning zones were created, including 6 main regions.

Planning Zones v 2012 Zoning Plan

Figure 7. Planning Zones, and Revision Zoning Plan, 2012 (Dogukan Imar, 2012).
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MORPHOLOGICAL CHANGE OF AKSARAY CITY ACCORDING TO INVESTMENT
DECISIONS

To analyze the morphological change of the city of Aksaray in the historical process more
systematically, high-scale investments affecting the urban form in the recent period have been
determined within the scope of the study. According to these investment decisions, the morphological
change in the urban form of three different periods was examined in terms of the urban fringe and
building blocks, and the situations that led to these investments were evaluated on an urban scale.

Morphological Analysis of Aksaray Between 1986-2006

In this section, the morphological change of the urban form from the establishment of the Mercedes
Aksaray Truck Factory in 1986 and the establishment of Aksaray University in 2006 after Aksaray
became a province in 1989 was analyzed.

Aksaray Truck Factory was established in 1986 at the intersection of Konya-Aksaray and Ankara-
Adana highway, west of the city center and about 6 km away (Figure 8). Today, it has a closed area of
690,000 m? on a land of 140,000 m?. In 1986, the factory employed 290 people; today, with more than
1,600 employees, Aksaray is one of the largest employers (Anonim, 2024). The establishment of such
a large investment in a relatively small-scale city will directly affect the spatial development of the
city. For this reason, the Mercedes Truck Factory, which was established in 1986 to read more clearly
the changes in the city form, was determined as the first breaking point in the scope of the study.

< SV E

Figure 8. Urban location of the Mercedes Truck Factory, 2023 (Produced from maps downloaded
from the Google Earth software).

While there was no settlement area around the factory at the beginning, the number and width of the
roads increased in parallel with the construction on the north and east sides of the factory. Still, no
significant change was observed in terms of subdivision in the zoning plan. The city form of Aksaray,
which started with the establishment of Mercedes Aksaray Truck Factory in 1986 and continued until
Aksaray University in 2000, has expanded considerably. According to a study by (Aribas, 2008), in
1987, urban areas with 1223 hectares reached 2006 to 4795 hectares. This shows that the city has
grown approximately four times. This is also supported by an analysis of aerial photographs (Table 2).
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There is a significant increase in the number of constructions until 2006. While the total number of
licenses issued before Aksaray gained provincial status was 4548, this figure reached 9742 between
1989 and 2003 (Atasoy vd., 2007). The increase in demand at this rate has brought positive and
negative results in terms of urban morphology. Aratol, located on the periphery of the city, where the
Saglik, Hamidiye Alaca, and Mercedes Truck Factory are located, was connected to the center during
this period.

Establishment of a small industrial site on the E-90 highway in the northwest of the city, outside the
residential areas, in 1984, and the start of education at Selguk University Vocational School in 1986,
in a location close to the Aksaray Truck Factory, between Aksaray city center and Aksaray Truck
Factory, In 2000, the development of the city in the western direction was supported by the opening of
the Aksaray Municipality Intercity Bus Terminal on the highway connecting Aksaray city center and
Aksaray Truck Factory. However, until 2006, the development of the city perimeter and buildings was
predominantly towards the north and south, and with the increase in facilities serving those using
intercity roads in the west, the construction only increased along the highway. It is supported by maps
that there is a higher density of settlements, especially in the area bordered by the Ankara-Adana Road
in the west and the Aksaray-Nevsehir Road in the north, and to the north of the Melendiz Stream,
which extends east and west and divides the city into two.

Table 2. Morphological change of Aksaray between 1986-2006 (Prepared with the interpretation of
the maps downloaded from the Google Earth software and taken from the Aksaray Development
Directorate)

’
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Morphological Analysis of Aksaray between 2006-2018
In this section, the morphological change of the city form was analyzed from the establishment of
Aksaray University in 2006 to the relocation of Aksaray State Hospital in 2018.

Before the establishment of Aksaray University, the first steps regarding higher education were taken
in 1986. In this direction, education was started as a Vocational School affiliated to Selguk University.
Considering the city’s development at that time, it was deemed appropriate for this college to be in the
west of the city, close to the Aksaray Mercedes Truck Factory. With Nigde University, which was
established in 1992, all existing units are connected to this university. The city of Aksaray has also
benefited from the policy of opening ‘one university for each province,” which started in 2006 and was
completed in 2008. A new university was established in 2006 under the name of Aksaray University,
and all units in Aksaray affiliated with Nigde University were transferred to this university. As a
result, the necessity of planning all the units that make up the university together came to the fore, and
a location was chosen for Aksaray University in the southwest of the city, on the Ankara-Adana
highway, approximately 8 km from the city center (Figure 9). Because the area where the site was
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selected was swampy, construction was carried out after the ground improvement works. The general
understanding in this period is that the establishment of universities outside the city center will
contribute to the morphological development of the city in the historical process.
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Figure 9. Urban Location of Aksaray University, 2023 (Produced from maps downloaded from the
Google Earth software)

At the time the campus was opened, there was no obvious zoning activity and building texture around
it. In the process that started in 2006 and continued until 2018, industrial and recreational facilities on
the Ankara-Adana highway started to increase. The most important reason for this increase is that
Aksaray Mercedes Truck Factory and Aksaray University Campus are located close to each other, and
these two settlements are located on the Ankara-Adana highway (Figure 10). During this period, it is
seen from satellite photographs that alternative roads were opened as a solution to the transportation
problem between the university and the city center and that the city grew in a limited way in terms of
space toward the university. In this period, the university-city relationship could not be adequately
provided in terms of space, and the interaction of the people living in the city with the university in
terms of transportation remained weak.

The city of Aksaray continued to grow in the north, south, and west directions (Table 3). In the north,
urban development has spread to the other side of the Aksaray-Nevsehir highway new neighborhoods
consisting mainly of detached and garden-style houses have started to form. Residential areas were
observed in the west opposite the Aksaray Mercedes Truck Factory and in the north of the Konya-
Aksaray highway, and the construction increased in the area between the Aksaray Mercedes Truck
Factory and the city center. However, on the Konya highway route of Aksaray, just east of the
Aksaray Mercedes Truck Factory, a large building group consisting of different functional units such
as a bus station, wholesalers, gallery owners, private hospital, fruit and vegetable market, educational
facilities have prevented the development of the city to the west. In the south of the city, although new
urban areas have started to develop outside Alparslan Tiirkes Boulevard, which is an urban threshold,
the swampy area in the southwest of the boulevard has slowed down the development rate of this
region compared to the north of the city.
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Table 3. Morphological change of Aksaray between 2006-2018 (Prepared with the interpretation of
the maps downloaded from the Google Earth software and taken from the Aksaray Development
Directorate)

Morphological Change of Aksaray Between 2018-2024
In this section, the morphological change of the urban form from the relocation of Aksaray State
Hospital in 2018 to the present day has been analyzed.

The location of the State Hospital, which was in the north of the city center, was changed and moved
to 4 km northwest of the city (Figure 10). This decision showed that the hospital structure was
obsolete and insufficient for the increasing urban population. As a result, the construction of a new
hospital with 400 beds was started in 2015, and its construction was completed and put into service in
2018. The absence of an urban texture surrounding the new hospital and the fact that there are
generally agricultural lands around it made it necessary to build new roads to reach the hospital. Road
routes have been created to provide a direct connection from the city center and via the Konya-

Aksaray highway.

Figure 10. Urban location of New State Hospital, 2023 (Produced from maps downloaded from the
Google Earth software).
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The presence of an industrial site dating back to 1984 as the closest urban function to the hospital has
been questioned. As a result of the city’s growth, it was decided to move this industrial plant out of the
city because it caused both image pollution and traffic problems. In this direction, a new industrial
project has been started on the Ankara-Adana highway in the southwest of the city, close to Aksaray
University. The old industrial site was evacuated entirely in 2022, and the trades were moved to the
new industrial site.

Urban investment continued during this period. Aksaray Municipality Service Building in the city’s
center, a new Aksaray Municipality has been required at a different point in the city for reasons such
as insufficient, causing traffic intensity, and losing usefulness. In 2021, it started to be built on the
Konya-Aksaray highway route in the parcel adjacent to the intercity bus terminal (Figure 11).
Construction work is ongoing. The city’s development is anticipated to continue in 2024 and beyond,
depending on the newly constructed municipality service building.

Figure 11. Urban location of the New Municipal Service Building, 2023 (Produced from maps
downloaded from the Google Earth software).

With these developments in the city, it is seen that the units that will affect the morphology of the city,
especially industry, health, management, and education, are located outside the city center. It is
expected that the burden of the city will be eased, and new centers of attraction will be created in these
areas. Such spatial movements impact the morphology of the city on a building basis. Although there
were significant changes in the zoning plan in the southwestern and northeastern parts of the city, the
building density was not seen in these areas (Table 4). The population of the city center, which was
295,351 in 2018, increased to 321,160 by 2024. Population growth was observed more in the western
neighborhoods of the city center rather than the population increase in the central neighborhoods. The
proximity of Tacin and Hacilar Harmani1 neighborhoods, which are among these neighborhoods, to
both the new hospital structure and the municipal service building under construction has brought
about a significant increase in structural and population density and will continue to do so.

Although Mercedes Truck Factory has been in operation for more than 30 years, a limited increase has
been observed in commercial units, listening facilities, residential buildings and building density
around the factory compared to other periods. The existing urban texture on the north side of the
factory has maintained its continuity and there has been no significant increase in this region. Today, it
has become difficult for people in the city to settle in this region since Aratol Neighborhood, where the
Mercedes Truck Factory is located, is far from industry, hospitals, university, and administrative units.
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The opening of roads that will establish a direct connection between the Aksaray University campus
and the city continued. In this direction, the connection of a road that provides access to the campus
from the southwest of the city without using the Ankara-Adana highway has been completed. There
has been no intense increase in construction around the campus except for the new industrial zone that
opened in 2022 on the south side of the Ankara-Adana highway. One of the reasons for this is that the
ground structure of the region is unsuitable, and the water channel between the city and the university,
extending in the north-south direction, acts as a natural threshold. In addition, the lack of development
of transportation connections to the city center has made the campus a more closed and disconnected
settlement from the city center.

Table 4. Morphological change of Aksaray between 2018-2024 (Prepared with the interpretation of
the maps downloaded from the Google Earth software and taken from the Aksaray Development
Directorate)

2024
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Periodic Comparison of Morphological Change of Aksaray According to Investment Decisions
The city of Aksaray developed around the settlement nucleus described as Aksaray Castle until the
1990s. Since the 1980s, it is seen that urban areas have grown with investments such as the opening of
the Mercedes Truck Factory and gaining provincial status in 1989. Until 2006, urban growth was
generally in a north-south direction. During this time, because of the city’s fourfold growth, the urban
form developed in four different directions.

This change was seen in the Ciftlik Neighborhood in the north, the Yavuz Sultan Selim and Hiirriyet
Neighborhoods in the south, the Aratol Neighborhood in the west, and the Kanlar Neighborhood in the
east. Although the city’s orientation was towards the southwest after establishing Aksaray University
in 2006, there was no intense change and development between the university and the city until 2018.

Since 2018, efforts have been underway to shift the building density in the city center to the west of
the city (Figure 12). This can be seen in zoning plans (Figure 13). According to satellite photographs,
because of the new hospital, the new industrial site and the roads built around Aksaray University and
the facilitation of transportation to the west of the city, the building communities in these regions have
increased, and the urban fringe has expanded. To relieve the transportation problem to the hospital and
the traffic density, three different road routes were opened from the city center, from the Konya-
Aksaray and Aksaray-Nevsehir highways. With the opening of new roads, it is seen that the building
density in the old industrial zone is moving towards the hospital area (Table 5).

The construction of a new boulevard connecting the newly constructed municipality service building,
starting from the intersection points of Hiirriyet and Istiklal neighborhoods, the starting point of the
Aksaray adjacent area, continues. These initiatives support that the roads shaped according to the
city’s morphology will develop in the western direction in the coming years.
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Table 5. Comparison with urban planning analysis by year (Google Earth software was used)
1986 2006 2018 2024

To reveal the morphological change of the city of Aksaray, it is seen that there are differences between
the developments in the zoning plans and the structural changes examined from satellite photographs
according to the determined periods. Between 1986 and 2006, while the city periphery expanded
because of the structural increase mainly in the north and south of the city, there was no such
development in the zoning plans. After 2006, this situation continued in the west of the city, and there
was also a development in the western direction of the city in the zoning plans. Since 2018, with the
importance of intercity roads, the development in the west and southwest directions has become more
dominant in the city. During these years, construction has also increased, such as parcels around the
university. Between 2018 and 2024, new subdivision areas were created for the urban form. The
change in the zoning plan seen in the south of the Mercedes Factory and the northeast of the city
center has not yet been reflected in the building density. Construction is predicted to increase in the
coming years as these regions gain importance (Figure 12).
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As a result of the analysis, it was observed that while there was a morphological increase in the zoning
plans, the total building area increased less than the parcel area. The reason for this is that although the
scope and width of the roads have increased on intercity and urban roads, the transportation
connection to the parcels remains weak because of infrastructure deficiencies (Figure 13).

Figure 13. The change of Aksaray city center zoning plans by years

It is seen in satellite photographs that the neighborhoods located in the south and southwest of the city
are not sufficiently developed in terms of construction based on the zoning plans. This situation shows
the lack of studies in the region and forms a morphological structure detached from the center in these
areas.

CONCLUSIONS AND SUGGESTIONS

Aksaray, a Seljuk city, was founded on fertile lands for agriculture, watered by Uluirmak. Therefore,
for many years, a large part of the economy of Aksaray has been based on agriculture. Efficient and
extensive farmland, meadows and pastures cover many of the provincial boundaries. Aksaray, the
feature of being an agricultural city has continued to the present day. With production capacity and
employment opportunities, Mercedes Truck Factory, one of the biggest investments in the province,
has entered a rapid urbanization process with its opening in 1986 and becoming a province in 1989.
This urbanization process has led to the development of agriculture as well as trade, industry, and
service sectors. Thus, several changes and development processes started to take place in the form of
the city. With this study, changes in the urban morphology of Aksaray have been analyzed since 1986.

During the 19862024 period of 38 years of change and development of the Aksaray, the overflow of
industrial, health, education and management functions outside the city caused the neighborhoods to
shift to the city’s periphery. However, because the most intense commercial life in Aksaray continues
to take place around Aksaray Castle, where the first settlement was located, there was no change in the
central position of the city despite the growth and development experienced in the city. Although the
city has progressed to the west gradually since the establishment of the Mercedes Truck Factory in
1986, we cannot say that this connection has been strongly established. Since the departure of Aksaray
University from the University of Nigde in 2006 and its direct connection with the city has been
provided through a single route and the surrounding structuring has progressed more slowly than on-
campus construction. Since 2018, with the opening of the New Hospital and the construction of the
New Town Hall, the city’s area of influence has shifted completely to the west. The new municipal
service building and the density of buildings and housing in the city will be concentrated in this
region. The city’s new headquarters will be based in the City Hall, State Hospital and Mercedes Truck
Factory area. The presence of the bus terminal in this area will increase the intensity of people and
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traffic. This development in the city, if not controlled and planned, these areas, which are complex and
intertwined, will bring both traffic density and environmental problems like the city center of today.

The increasing urban population of Aksaray has led to the re-functioning of urban units such as
hospitals, industry, and administration. Although more than 30 years have passed since it became a
province, there are also residential areas where there are concerns with the changes in the urban
morphology. When the city form of Aksaray was examined in terms of zoning plans and aerial
photographs, it was concluded that there was no integrated urban planning. In the city of Aksaray,
which provides most of its economy from agriculture and animal husbandry, every part of the fertile
land is extremely important. For this reason, the interaction of interrelated sectors should be observed
in the urban setup of Aksaray, which is in the process of change and development, and the planning of
urban parts should be carried out in an integrated manner.
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Abstract

The library is a societal institution that hosts printed and electronic information sources
and facilitates access to these resources when needed. Public libraries serve as places
where individuals, regardless of age and level, can benefit from library services that
are free of charge, can borrow and read books, and can serve as venues for various
social, cultural activities such as conferences and exhibitions. In this regard, why
public libraries are preferred by users has been a subject of curiosity. The aim of study
was to determine the current purpose of using public libraries by identifying the
purpose of using such libraries. In this context, the Erzurum Ismail Saib Sencer
Provincial Public Library and the Kazim Karabekir Public Library in the Yakutiye
district of Erzurum were selected as the study areas. A face-to-face survey was
conducted with a total of 110 library users in two libraries, and 100 surveys were
evaluated. The survey form was prepared with multiple-choice and Likert scale
questions. The data obtained from the survey were analysed using the SPSS 23
program. The frequency, percentage distribution, and arithmetic mean were used to
evaluate the data. In light of the obtained data, the relationship between the areas
occupied by library sections within the building and the purposes of use by the public
was analysed. As a result of the evaluation, recommendations were made on which
areas of the library should be developed and in which areas the public should be
directed more based on the needs of the users.

Keywords: Library, Public Library, Erzurum, User Needs.

Oz

Kiitliphane, basili ve elektronik bilgi kaynaklarma ev sahipligi yapan ve gerektiginde
bu kaynaklardan yararlanilmasini saglayan toplumsal bir kurumdur. Halk
kiitiiphaneleri, insanlarin yas ve seviyeleri fark etmeksizin kiitiiphane hizmetlerinden
iicretsiz yararlandigi, kitaplarin okunup 6diing alindigi yerler olmasinin yaninda
konferans ve sergi gibi farkli sosyal, kiiltiirel etkinliklerin de diizenlendigi yerlerdir.
Bu anlamda halk kiitiiphanelerinin kullanicilar tarafindan neden tercih edildigi merak
konusu olmustur. Calismanin amaci giliniimiizde halk kiitiiphanelerinin kullanim
amagclarini tespit ederek kiitiiphanelerin mevcut durumlarinin kullanim amaglarina
uygunlugunun belirlenmesidir. Bu kapsamda Erzurum’un Yakutiye il¢esinde bulunan
“Erzurum Ismail Saib Sencer il Halk Kiitiiphanesi” ve “Kazim Karabekir Halk
Kiitiiphanesi” ¢alisma alam olarak belirlenmistir. Iki kiitiiphanede toplam 110
kitiiphane kullanicist ile yliz yiize anket calismasi yapilmig olup 100 anket
degerlendirmeye almmustir. Anket formu ¢oktan segmeli ve likert 6lgekli sorularla
hazirlanmistir.  Anket sonucunda wulasilan veriler SPSS 23  programi ile
degerlendirilmistir. Veriler degerlendirilirken frekans, yiizdelik dagilim ve aritmetik
ortalama degerleri kullanilmustir. Elde edilen veriler dogrultusunda kiitiiphane
boliimlerinin bina igerisinde kapladiklari alan ve halkin kullanim amaglar arasindaki
iligki analiz edilmistir. Yapilan degerlendirme sonucunda kiitiiphane boliimlerinin halk
kiitiiphanesi icerisinde gelistirilmesi gerektigi ve halkin hangi alanlarda kiitiiphaneye
daha fazla yonlendirilmesi gerektigi izerine 6neriler sunulmustur.

Anahtar Kelimeler: Kiitiiphane, Halk Kiitiiphanesi, Erzurum, Kullanic1 Thtiyaglar1
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INTRODUCTION

The library is defined by the Turkish Language Association (TDK, 2005, p. 1288) as an institution that
collects, organizes, and provides access to various forms of intellectual and artistic products such as
books, films, and records for interested readers. Hasol (2010, p. 294) defines a library as a bookcase. A
bookcase, in turn, is defined as a room or building dedicated to reading books, also known as a library:
a public library or a university library (Hasol, 2010, p. 271). According to Baysal (1991, p. 7), a
library is an institution where written, printed, visual, auditory, and linear publications of all kinds are
collected for the benefit of a specific and limited community or for everyone, organized, and made
available to others through appropriate tools and methods to create a suitable utilization environment.

The library has three main functions: collection (acquisition), organization, and provision of use.
Libraries generally serve as carriers of human knowledge and thoughts, representing products created
by humans. Throughout history, various sources, such as clay tablets, manuscripts, contemporary
books, periodicals, photographs, records, maps, plans, and similar resources, have been of interest to
libraries. These collected carriers are stored so that they can be easily found when needed, placed on
shelves, and organized by preparing various catalysts. From bound catalogues used in the past to card
catalogues, computer records are currently used. Libraries can serve a limited target audience, such as
university students and faculty members, workplace researchers, or club members, or they can be open
to readers from all walks of life, such as public libraries (Baysal, 1991, pp. 8-9).

Public libraries aim to contribute to the cultural, social, and technical development of regions by
allowing every reader, regardless of gender, age, level, or profession, to freely benefit from works of
thought and art on every subject (Baysal, 1991, p. 13). The goals of public libraries in the UNESCO
Public Library Manifesto include contributing to universal education; helping to evaluate humanity's
achievements in culture and science; being a source where records of human thoughts and ideas and
products of creative imagination are freely available to everyone; providing books and other
communication tools for relaxation and entertainment; assisting students; and preparing and presenting
technical, scientific, and sociological current information (UNESCO, 1972, as cited in International
Federation of Library Associations and Institutions-IFLAa, 1987, p. 11). In summary, the main
purpose of public libraries is to provide services and resources in various environments to meet the
personal development, education, and knowledge needs of individuals and groups while also making
use of leisure time (IFLAb, 2004, p. 22).

“Historically, the first libraries were found in mosques, madrasahs, and tekkes (Alikilig, 2002, p. 341).
While the schools of Islamic sciences first became mosques and masjids, they later became libraries
and madrasahs (Candan, 2013, p. 119). In mosques, books are stored in compartments such as
cabinets, and the first steps of establishing a library institution are taken. The use of mosques as places
of education and teaching in the Turkish-Islamic tradition has been adopted from the beginning and
has continued to be implemented (Alikili¢, 2002, p. 341). With the acceptance of Islam, education
began to be provided for the first time in a planned and regular formal education institution called
madrasah. As intellectual life developed during the Seljuk period, libraries serving as formal and non-
formal educational institutions also increased in number and were enriched with many new works
produced during that period. A library was built in every madrasah and public libraries were built in
the cities. Anatolian Seljuks and Principalities also continued this tradition. The Ottomans, who
brought unity and solidarity to Anatolia, further developed the library heritage in Turkish culture that
they inherited from the Seljuks. Especially during and after the Fatih period, libraries became an
integral part of other scientific and educational institutions. While these libraries ensure the
socialization of information for the general public, they also contribute to the education of many
scholars and the production of new information (Candan, 2013, p. 119).

The importance given to libraries and educational buildings in the Seljuk and Ottoman states is also
seen in the city of Erzurum, which is located on the trade routes, as in all important cities of these
states.

In Erzurum, during the Ottoman Empire period, the Golden Age of Libraries and Librarianship was
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experienced, but this process took time. Various institutions were established to meet the needs of the
people in new neighborhoods as the population of the city increased. Among these, the lodging, while
increasing the population of the city, also increased the level of culture (Kiigiik 1995, p. 324, as cited
in Alikilic & Yilmaz, 2018, p. 709). Over time, small mosque and madrasah libraries with small
collections began to be established in the city (Alikili¢ & Yilmaz, 2018, p. 709).

Before the Turkish Republic era, according to some records, there were twelve libraries in Erzurum
with names such as "Seyhler, Cennetzade, Ibrahim Pasa, Zeynal, Fevziye, Ali Pasa, Dersane (next to
Murat Paga Mosque), Sultaniye, Customs Mosque, Giircii Mahmut Pasa, Muid Efendi, Yegen Aga"
(Salname-i Maarif, 1318: 1016 as cited in Alikili¢ & Yilmaz, 2018, p. 709). There is no information
available as to whether these libraries were independent buildings or whether they were libraries in the
form of a shelf, cabinet, or cell within the structures in which they were located (Alikili¢ & Yilmaz,
2018, p. 710). The map of the city of Erzurum in the Ottoman period prepared by the ERSA (Erzurum
City Archive) shows that some madrasahs had libraries (ERSA 2017, as cited in Alikilic & Yilmaz,
2018, p. 710).

During the Republican era, the "Halkevi Library" was established in 1940 under the name of the
Erzurum General Library (Erzurum Provincial Yearbook, 1967), as cited in (Alikilig, 2002). The
library, which continued its service as a public library after 1952, was later named the Provincial
Public Library. The library, which has been affiliated with the Ministry of Culture Libraries General
Directorate since 1979, has continued its services in its building in the Yoncalik neighborhood
(Erzurum '98], as cited in (Alikilig, 2002, p. 346). The construction of the new building of the
Provincial Public Library, located in the Omer Nasuhi Bilmen neighborhood, began in late August
2018 and was completed in October 2019. As of January 1, 2020, it started accepting readers. The
library is described as the largest library in Turkey in terms of its area (Almaz, 2022)With the opening
of this building, the building in Yoncalik became obsolete.

There are a total of 23 libraries in Erzurum affiliated with the Ministry of Culture Libraries General
Directorate. In the Yakutiye district, there are four libraries: Atatiirk Cultural Center Library, Erzurum
Ismail Saib Sencer Provincial Public Library, Erzurumlu Emrah Literature Museum Library, and
Kazim Karabekir Public Library. Research shows that the Atatiirk Cultural Center Library is
temporarily closed (EArchive, 2022).

In the literature, existing studies on libraries in Erzurum have generally focused on the history of the
libraries in Erzurum (Alikilig,, 2002; Alikilig¢ & Yilmaz, 2018), specifically on the Erzurumlu Emrah
Literature Museum Library (Ibrahimhakkioglu, 2013) and, specifically, on the Erzurum Manuscript
Library (Kotan, 2017; Cakmak, 2021). However, no study has been conducted on the new building of
the provincial public library, specifically on the provincial public library and Kazim Karabekir public
library. With this study, the purpose of today's public libraries, specifically the "Erzurum Ismail Saib
Sencer Provincial Public Library" and "Kazim Karabekir Public Library," has been determined, and
the adequacy of the existing usage areas has been discussed.

MATERIALS AND METHODS

This study aimed to uncover the reasons for the use of public libraries and was conducted in three
steps: identification, survey, and analysis. The steps of the study are provided in Table 1.
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Table 1. Steps of the Study

Step Methot Made works
e Determining the study area
I e  Selection of the sample group

Step 1 Identification e  Providing general information about the structures
e  Creating the floor plan of the buildings

Step 2 Survey e  Conducting surveys with users of the selected buildings
e Entering survey data into the SPSS program

Step 3 Analysis e  Generating frequency tables for the data

e Analysis of the obtained data

The first step consisted of a reconnaissance study to determine the study area and the sample group.
Due to its accessibility, Erzurum Province was selected as the sample area. Erzurum Province has a
total of 20 districts, with three central districts: Yakutiye, Palandoken, and Aziziye (MCT, 2022).
According to the Address-Based Population Registration System Results for 2021 by the Turkish
Statistical Institute (TUIK), Yakutiye is the most populous district of Erzurum Province, with a
population of 187,249 (TUIK, 2021). Through a literature review of scientific publications and
internet sources, libraries located in the Yakutiye district of Erzurum that are currently in use were
identified and listed (Table 2). When compiling the list, libraries located within the premises of any
institutional building in room form were excluded, and only structures with standalone library
functions were considered.

Table 2. List of Libraries in Yakutiye District, Erzurum

Num. Name Institution affiliated with

1 Erzurum fsmail Saib Sencer Provincial Public Ministry of Culture and Tourism
Library (EArchive, 2022)

2 Kazim Karabekir Public Library (EArchive, 2022) Ministry of Culture and Tourism

3 Erzurumlu Emrah Literature Museum Library Ministry of Culture and Tourism
(EArchive, 2022)

4 Erzurum Manuscript Library (Alikih¢ & Yilmaz, Turkey Presidency of Manuscripts
2018, p. 714) Association

5 Habib Baba Central Library (Erzurum Metropolitan Erzurum metropolitan municipality
Municipality-EMM, 2022)

6 Mehmet Dogan City Library (Anonymous, 2022) Erzurum metropolitan municipality

Atatiirk University Central Library (Alikilic &  Atatiirk University
Yilmaz, 2018, p. 714)

8 Erzurum Technical University Library (Alikilig & Erzurum Technical University
Yilmaz, 2018, p. 714)

This study focused on public libraries, with Erzurum Ismail Saib Sencer Provincial Public Library and
Kazim Karabekir District Public Library were selected as the sample areas. The general identity
information of these libraries is provided in Table 3.
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Table 3. Identity Information of the Erzurum Ismail Saib Sencer Provincial Public Library and Kazim
Karabekir District Public Library

Title Information Photograph
Provincial Public Library

Name of Erzurum Ismail Saib
Sencer
Omer Nasuhi Mah.

Aless Somuoglu Cad.

No:1Yakutiye/Erzurum
(EArchive, 2022)

Opening Date 2020 (Almaz, 2022)

Total Indoor Area 9.750 m?2 (Almaz, 2022)

Provincial Public Library

Mgl of Kazim Karabekir

Kavakkap1 Semti Barbaros
Adress Hayrettin Paga Mah.
Yakutiye/Erzurum

2005 (Cnar, Personal

Opening Date Interview, 5 August 2022)

2.256 m?(Cinar, Personal

Ve (e Eerr ATER Interview, 5 August 2022)

(Yalgin, 2022)

The areas of the buildings were recalculated based on the floor plans, and the floor plans were
schematized (Table 4). When calculating the square meters, the interior walls were considered
boundaries. While the Erzurum Ismail Saib Sencer Provincial Public Library is 9,750 m2 (Almaz,
2022), calculations within the scope of the study resulted in 8,130 m2; the Kazim Karabekir District
Public Library is 2,256 m2 (Cinar, Personal Interview, August 5, 2022), while it was calculated as
2,147 m2 within the scope of the study. The floor plans of the Erzurum Ismail Saib Sencer Provincial
Public Library were obtained from the authorized personnel of the designing firm, while the floor
plans of the Kazim Karabekir District Public Library were obtained from the data archive of the
Provincial Public Library. Although the digital plans of the Erzurum Ismail Saib Sencer Provincial
Public Library were accessible, the digital archive of the Kazim Karabekir District Public Library
could not be accessed. For this library, the project was approximately transferred to digital media
based on a known measurement from a previously drawn sketch. The names of the spaces in the plan
were updated according to their current uses through on-site observation techniques.
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Table 4. Floor Plans of the Erzurum Ismail Saib Sencer Provincial Public Library and Kazim
Karabekir District Public Library

Erzurum Ismail Saib Sencer Provincial Public
Library

Kazim Karabekir District Public
Library

B Event Areas
Children's Areas
I Reading Areas
. Management and Personnel
[l Technical Units
B Wet areas
B Horizontal Circulation
B Vertical Circulation

Basement Floor Plans

6-12 Children's
Reading Scction
175,30 m*

I Reading Areas
B Working places

Children's Areas
B Internet Domains
B Areas for Disabled
 Management and Personnel
B Food and Beverage Areas
B Wet areas
B Horizontal Circulation
B Vertical Circulation

Ground Floor Plans
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Erzurum Ismail Saib Sencer Provincial Public
Library

Kazim Karabekir District Public
Library

[ Reading Areas

[ Working places

[ Internet Domains

| Management and Personnel
[l Technical Units

B Wet areas

I Horizontal Circulation

B Vertical Circulation

B Masjid

First Floor Plans

[ Reading Areas

B Internet Domains

[ Workshop Areas

B Event Areas

B Training Classes

B Food and Beverage Areas
| Management and Personnel
B Wet areas

B Horizontal Circulation
B Vertical Circulation

Bl Masjid

Second Floor Plans

The spaces in the two selected libraries were categorized, and the sizes of the spaces were examined
categorically (Table 4 and Table 5). The Erzurum Ismail Saib Sencer Provincial Public Library has
larger and more diverse spaces than the Kazim Karabekir District Public Library in terms of space size
and variety. While there is no specific space designated for individual or group study in the Kazim
Karabekir District Public Library, it was observed that reading areas are used for this purpose.
Additionally, it was observed that the second floor of the same library is used for educational courses

by a woman's cooperative.

This wark is licensed under Crestive Commons Attribution-NonCommercial 4.0 International License




The Turkish Online Journal of Design, Art and Communication — TOJDAC July 2024 Volume 14 Issue 3, p.577-591
Table 5. Space Dimensions of the Erzurum Ismail Saib Sencer Provincial Public Library and Kazim
Karabekir District Public Library

Erzurum Ismail . .
Kazim Karabekir

Spaces Sajb $encer _ Percentage to District Public Percentage to
Proylnmal Public Total Area " Total Area
Library- m? Y
Reading Areas 1670,75 20,55 235,40 10,97
Working places 335,75 4,13 - 0,00
Children's Areas 532,65 6,55 216,60 10,09
Areas for Disabled 0,73 0,00
Individuals 59,00 )
Internet Domains 167,70 2,07 95,50 4,45
Workshop Areas 135,35 1,67 - 0,00
Event Areas 922,20 11,35 - 0,00
Training Classes 78,95 0,98 222,2 10,34
Zc;g:sand Beverage 239,60 2,95 216,70 10,09
Management and 7,46 4,63
Persor?nel Areas 606,60 9.4
Technical Units 462,20 5,68 407,80 18,99
Wet areas 340,60 4,18 134,70 6,27
Horizontal Circulation 1888,40 23,22 364,1 16,95
Vertical Circulation 633,90 7,79 126 5,87
Masjid 56,40 0,69 29 1,35
Total area 8130,05 100 2147 100

The second step consists of a survey conducted with library users. The survey comprises two sections:
user profile and library usage habits. In the user profile section, age, gender, educational background,
and occupation are queried, while the library usage habits section investigates the frequency of library
visits and the purposes of library usage. A five-point Likert scale was used to assess the purpose of
library usage. With a five-point Likert scale, the survey is structured as follows: (1) never, (2) rarely,
(3) occasionally, (4) frequently, and (5) always (Ozdemir, 2018, pp. 60-68). The purposes of library
usage were listed based on a literature review and considering the spaces in the two sampled buildings
(Table 6). Participants were instructed to evaluate their general library usage and not to focus solely on
the library they were in at the time of the survey. Since it is presumed that during the academic year,
library users predominantly consist of students, the survey was conducted between August 28, 2022,
and September 12, 2022, aiming for diversity in the participant profiles.

Table 6. Library Usage Purposes Considered in the Study

Sources Intended uses

To borrow resources (books, magazines, etc.)
To research for assignments

To read books

To read newspapers

To read magazines

To gain knowledge on cultural subjects

(Kurulgan & Cekerol, 2008, s. 249)

To spend leisure time

(Al & Soydal, 2014) e To make photocopies

(Alaca, 2015: 254) e To participate in organized cultural events

e To socialize with friends

(Cevher, 2015) e To use the internet/computer
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To study individually

To study in groups

For socializing

For meetings and conferences

(Erkan, 2017: 92)

To use the café area

To play games

For workshop activities

For maker workshops

To attend provided trainings
For my child to read books
For children's cinema

These options were added by the authors
because there are areas in library spaces that
serve these functions.

In the third step, the survey data obtained in the study were analysed. The frequency, percentage
distribution, and arithmetic mean were used to evaluate the data.

RESULTS AND DISCUSSION

The ethics committee document required for the study was received by Atatiirk University, Science
and Engineering Sciences Ethics Committee, with the number E-60665420-000-2400195018. The
ethics committee has unanimously decided that there is no harm in conducting the study in terms of
scientific ethics in the context of the document. A survey was conducted with a total of 110 users,
including 65 individuals from the Erzurum Ismail Saib Sencer Provincial Public Library and 45
individuals from the Kazim Karabekir Public Library, who were selected as the sample group for the
study. Due to some options being left blank or multiple responses given in the surveys, 5 surveys from
each library were considered invalid. For ease of expression, the Erzurum Ismail Saib Sencer
Provincial Public Library is referred to as "Library A", and the Kazim Karabekir Public Library is
referred to as "Library B". The demographic information of the participants in the survey is presented
in Table 7.

Table 7. Demographic Information of Users

Library A Library B Total
Demographic Properties Frequency Percentage Frequency Percentage Frequency Percentage
() (%) () (%) () (%)
Gender Woman 26 43,3 29 72,5 55 55,0
Man 34 56,7 11 275 45 45,0
10-19 15 25,0 26 65,0 41 41,0
20-29 30 50,0 7 17,5 37 37,0
Agerange  30-39 11 18,3 2 50 13 13,0
40-49 3 5,0 3 7,5 6 6,0
50-59 1 1,7 2 5,0 3 3,0
Primary
School - - 9 22,5 9 9,0
BT 3 5,0 12 30,0 15 15,0
Scool
. High Scool 14 23,3 11 27,5 25 25,0
Education Bechelor
34 56,7 7 17,5 41 41,0
Degree
Master
Degree and 9 15,0 1 2,5 10 10,0
above
Officer 14 23,3 - - 14 14,0
Employee - - 7 17,5 7 7,0
Occupation  “C- 6 10,0 - . 6 6,0
employment
Student 29 48,3 29 72,5 58 58,0
Not working 11 18,3 4 10,0 15 15,0
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As shown in Table 8, the sample group consists of a total of 100 individuals, with 55 being female and
45 being male. The age distribution of the participants was as follows: 41 individuals were in the age
range of 10-19, 37 individuals were in the age range of 20-29, 13 individuals were in the age range of
30-39, 6 individuals were in the age range of 40-49, and 3 individuals were in the age range of 50-59.
Regarding their educational backgrounds, 9 individuals had primary school education, 15 individuals
had secondary school education, 25 individuals had high school education, 41 individuals had
university education, and 10 individuals had postgraduate education. The distribution of occupations
varies, with 14 individuals working as civil servants, 7 individuals as workers, 6 individuals as self-
employed, 58 individuals as students, and 15 individuals as unemployed.

Table 8. Frequency of library usage by users

Library A Library B Total
Frequency of Use Frequency Percentage Frequency Frequency Percentage Frequency
() (%) () ) (%) ()
This is my first visit 1 1,7 3 7,5 4 4,0
Every day 26 43,3 6 15,0 32 32,0
Several times a week 20 33,3 19 47,5 39 39,0
2 Once every two weeks 8 13,3 2 5,0 10 10,0
& Once amonth 2 3,3 5 12,5 7 7,0
g Once every three 1 17 - - 1 1,0
L months ’
Once in six months 1 1,7 1 2,5 2 2,0
Once a year - - 3 7,5 3 3,0
Other 1 1,7 1 2,5 2 2,0

When examining the frequency of library usage (Table 8), 4 individuals stated, "this is my first visit",
32 individuals visited every day, 39 individuals visited several times a week, 10 individuals visited
every two weeks, 7 individuals visited monthly, 1 individual visited every three months, 2 individuals
visited every six months, and 3 individuals visited once a year.

In the analysis of the data obtained from the Likert scale questions within the scope of the study, the
arithmetic mean was considered. The arithmetic mean was evaluated as the frequency level of the
guestion of which purpose the library was used for and how often. The boundaries of each level in the
five-point Likert scale used to determine what level of frequency the obtained average scores
represented were calculated (Ozdemir, 2018). The intervals in the scale were determined as equal
intervals according to the formula "5-1=4, 4/5=0.80" (Dursun & Saracaloglu, 2017, p. 104). According
to the formula, the levels are as follows: never for 1.00-1.79; rarely for 1.80-2.59; occasionally for
2.60-3.39; frequently for 3.40-4.19; and always for 4.20-5.00. Participants were asked whether they
had brought their children, siblings, or nephews to the library, and they were asked to respond
accordingly. There were 13 individuals who responded in this way in the A library and 7 in the B
library, for a total of 20 individuals.

Table 9. Users' Purposes for Library Usage

Purposes of Use Library A Library B Total
To borrow resources (books, magazines, etc.) 2,43 3 2,66
For individual study 4,15 3,42 3,86
To study as a group 2,1 2,07 2,09
To research the homework topic 2,08 2,56 2,27
To read books 2,14 3,2 2,57
To read newspaper 1,2 1,2 1,20
To read magazines 1,28 1,31 1,29
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To make a photocopy 1,27 1,52 1,37
To be informed about cultural issues 2,07 2,38 2,19
To participate in organized cultural events 1,5 1,75 1,60
To socialize 1,97 2,03 1,99
To attend meetings and conferences 1,3 1,4 1,34
To spend free time 1,37 1,9 1,58
To be with my friends 1,6 1,8 1,68
To use the internet/computer 19 2,05 1,96
To use the cafe area 1,22 1,28 1,24
To avoid playing games 1,17 1,15 1,16
To do a workshop 1,17 1,43 1,27
To hold a maker workshop 1,13 1,3 1,20
To participate in the training provided 1,23 1,64 1,39
For my child to read books 3,23 3,33 3,26
For children's cinema 1,15 1,29 1,20
To do a workshop with my child 1,92 1,43 1,75
To do a maker workshop with my child 1,77 1,29 1,60
For play/activity area with my child 2,92 1,29 2,35

Table 9 presents the frequency of users' library usage. According to the responses of the participants,
the "never" level range appears, indicating that the purposes of reading newspapers, reading
magazines, making photocopies, attending organized cultural events, attending meetings and
conferences, using the café area, playing games, participating in workshops, participating in maker
workshops, attending training sessions, children's cinema, and using the library for maker workshops
with their child are rarely used or used very little. Additionally, the average value generally tends to be
greater for the B library than for the A library, with users of the A library showing greater usage for
playing games and participating in maker workshops with their child than do users of the B library.
Furthermore, users of library A tend to use the library for leisure and socializing with friends, while
users of library B tend to use it for workshops with their child and for children's play/activity area,
with the "never" level appearing.

According to the responses, the frequency of using libraries for group study, researching homework
topics, gaining cultural knowledge, socializing, and using the internet/computer was within the
"rarely"” range. The average is predominantly greater for the B library than for the A library, with users
of the A library showing greater usage for group studies than users of the B library. Additionally, users
of library A tend to use the library for borrowing resources (books, magazines, etc.), reading books,
and conducting workshops with their child, while users of library B tend to use it for leisure and
socializing with friends, with the "rarely" level appearing.

According to the responses, the frequency of using the libraries for their child to read books is in the
"occasionally" range. The average was greater for the B library than for the A library. Additionally,
users of library A tend to use the library for children's play/activity area, while users of library B tend
to use it for borrowing resources (books, magazines, etc.) and reading books, with the "occasionally"
level appearing.

According to the responses of the participants, the frequency of using the libraries for individual
studies was in the "frequently"” range. The average value in the A library was greater than that in the B
library. According to the responses, there is no usage purpose that consistently appears at the "always"
level in library usage.
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To borrow resources (DOOKS, MAgAZINeS, ETC. ) |y
For individual study

To study as a group

To research the homework topic

To read books

To read newspaper

To read magazines

To make a photocopy

To be informed about cultural issues
To participate in organized cultural events
To socialize

To attend meetings and conferences

To spend free time

To be with my friends

To use the internet/computer

To use the cafe area

For playing game

To do a workshop

To hold a maker workshop

To participate in the training provided
For my child to read books

For children's cinema

To do a workshop with my child

To do a maker workshop with my child
For play/activity area with my child

o

1 2
Library A ®Library B ®Total
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Figure 1. Users' Purposes of Library Usage

According to the demographic information, the majority of library users are under 40 years of age, and
generally, individuals with a high school education or above tend to use the library. Therefore,
libraries need to be made more attractive to older individuals with lower educational levels. Figure 1
shows that usage purposes are parallel except for the use of children's play activity areas.

When looking at the percentages of areas allocated for children's play areas (Figure 2), it is observed
that users prefer libraries with smaller children's areas. While showing parallels in other activities
related to children, the preference for the A library in the play activity area implies that the play
activity area in the B library is insufficient compared to that in the A library. Therefore, considering
that the children's section of the B library is physically larger, it can be said that the development of
the play activity area is necessary.

When examining the areas allocated for children in both libraries, it is observed that they have a lower
percentage compared to other areas, with 6.55% and 10.09%, respectively. Libraries are used for
various purposes related to children, primarily for reading books. Considering that the purpose of
children's reading ranks second after individual study sessions in terms of library usage purposes, it
becomes more apparent how inadequate the space allocated for children is. Therefore, it can be said
that enlarging the areas allocated for children in both libraries is necessary.
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Library A
7,79 0,69
= Reading Areas
= Working places
Children's Areas
A 4,13 = Areas for Disabled Individuals
6,55 = Internet Domains
/ 073 Workshop Areas
= Event Areas
4,18 \ 507 = Training Classes
5,68 11,35 ’ = Food and Beverage Areas
7,46 1,67 = Management and Personnel Areas
2,95 098
Library B
5,87 1,35

= Food and Beverage Areas
Management and Personnel Areas
= Technical Units
= Wet areas
10,09 = Horizontal Circulation
4,63 = Vertical Circulation

6,2

= Reading Areas
‘ 10,09 = Children's Areas
Internet Domains
445 = Training Classes
7 I

Figure 2. Percentage distribution of space sizes in libraries relative to total area
Among the usage purposes of libraries, individual study ranks highest, followed by research for
assignments and group work, indicating a significant usage of libraries for these purposes. Therefore,
it is necessary to create study areas within libraries, in addition to reading rooms, with space allocation
comparable to that of reading areas. However, upon examining the two existing libraries in Erzurum, it
was found that the allocated space for the study areas was insufficient in the A Library (4.13%) or
nonexistent in the B Library.

With respect to usage purposes, individuals who preferred libraries for internet/computer usage
purposes had significantly lower rates than did those who used libraries for study, research, and group
work purposes. Moreover, it is notable that the internet areas within the libraries occupy a considerable
amount of space (A Library: 20.55%, B Library: 16.95%). Therefore, to increase the presence of study
areas within libraries, where space allocation is currently limited or nonexistent, the allocation of space
for internet areas could be reduced.

CONCLUSION

This study compared the usage purposes of library structures and the spaces they offer to users through
the Erzurum Ismail Saib Sencer Library and Kazim Karabekir District Library in Erzurum. User
preferences and usage purposes in library spaces were identified based on the libraries in Erzurum, and
the relationship between the current planning of libraries and user preferences was examined.

The data obtained indicated that libraries are predominantly used for studying, children's spaces, and
social-cultural purposes. However, due to the excess allocation of space for internet/computer usage
within the current layout of libraries, spaces for these purposes are insufficient. Therefore, it is
suggested that spatial arrangements in libraries should be modified to reduce internet/computer areas
and increase spaces for studying, children, and social-cultural activities.

Moreover, libraries need to be appealing to individuals with low educational levels and those above 40
years old. To enhance the cultural level of society, library structures that appeal to all age groups and
educational levels should be established. Libraries that cater to every age group and educational level
and are used by all segments of society will contribute to raising Turkish society to the level of
contemporary civilizations.
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As technology evolves and user preferences change, adjustments should be made to library structures,
similar to other types of buildings. Failure to make these adjustments will render the structures
obsolete and unable to meet user needs.

In conclusion, increasing the spaces for studying, children, and social-cultural activities in libraries
according to user preferences, particularly in Erzurum, will prevent libraries from becoming obsolete
and ensure that they adapt to current conditions. The development and evolution of libraries
throughout history will continue to guide humanity toward progress and development on a global
scale.
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Abstract

The new media era marks a period that profoundly affects political communication
with the rapid development of digital technologies. This study aims to examine the
political communication strategies of Recep Tayyip Erdogan and Kemal
Kiligdaroglu on the Twitter (X) platform between 30 April 2023 and 14 May 2023
during the first round of Presidential elections held on 14 May 2023. The study was
carried out with the content analysis technique, one of the qualitative research
methods, in terms of data collection and analysis. The data was obtained by
retrospectively scanning the candidates' Twitter (X) addresses. In order to examine
the candidates' posts on the Twitter (X) platform in terms of message content and
statistical distribution, a coding table was prepared in Microsoft Excel and the data
in the coding table was transferred to the SPSS-24 data analysis program. Then,
frequency tables and graphs were created to give the numbers and percentages for
each variable as descriptive statistics of the data obtained from the categories. The
results show that Erdogan prefers to reach large masses and emphasize leadership,
while Kilicdaroglu prefers to focus within the party. While Erdogan's
communication is more formal and populist, Kiligdaroglu adopts a critical
approach. While Erdogan's posts emphasize rallies and current debates,
Kiligdaroglu encourages solidarity within the party and criticizes rival candidates.
Although Erdogan's number of followers and interactions are high, Kiligdaroglu's
number of interactions is higher.

Keywords: Political Communication, Twitter, Presidential Election, Content Analysis.

Oz

Yeni medya ¢agi, dijital teknolojilerin hizla gelismesiyle birlikte siyasal iletisimi
derinden etkileyen bir donemi isaret etmektedir. Bu ¢alisma Recep Tayyip Erdogan
ve Kemal Kiligdaroglu'nun 14 Mayis 2023 tarihinde yapilan Cumhurbagkanligi
birinci tur segimleri doneminde 30 Nisan 2023 ile 14 Mayis 2023 tarihleri arasinda
Twitter (X) platformunda gerceklestirdikleri siyasal iletisim stratejilerini
incelemeyi amaglamaktadir. Calisma veri toplama ve analizi agisindan nitel
arastirma yontemlerinden igerik analizi teknigi ile gergeklestirilmigtir. Veriler
adaylarin Twitter (X) adreslerinden geriye doniik tarama yapilarak elde edilmistir.
Adaylarin Twitter (X) platformunda gergeklestirdikleri paylagimlar mesaj icerigi
ve istatistiksel dagilim agisindan incelenmek amaciyla Microsoft Excel ortaminda
kodlama cetveli hazirlanmig ve kodlama cetvelinde yer alan veriler SPSS-24 veri
analiz programina aktarilmistir. Daha sonra kategorilerden elde edilen verilerin
tanimlayict istatistikleri olarak her bir degiskene iliskin say1 ve yiizdeleri verecek
sekilde frekans tablolar1 ve grafikler olusturulmustur. Sonuglar, Erdogan'in genis
kitlelere ulagsmay1 ve liderlik vurgusu yapmayi, Kilicdaroglu'nun ise parti ici
odaklanmay1 tercih ettigini gostermektedir. Erdogan'in iletisimi daha resmi ve
popiilistken, Kiligdaroglu elestirel bir yaklagim benimsemektedir. Erdogan'in
paylasimlarinda mitinglere ve giincel tartigmalara vurgu yapilirken, Kiligdaroglu
parti i¢i dayanigmayi tesvik etmekte ve rakip adaylar elestirmektedir. Erdogan'm
takipci sayis1 ve etkilesimi yiiksek olsa da Kiligdaroglu'nun etkilesim sayisi daha
fazladir.

Anahtar Kelimeler: Siyasal iletisim, Twitter, Cumhurbaskanlig1 Se¢imi, Igerik Analizi.
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INTRODUCTION

While digital equipment permeates every sphere of life in the globalized world, technological
transformation is also shifting personal and institutional communications to the digital level. In this
context, the phenomenon of new media, which encompasses not only the mentioned digital devices but
also the current stages of communication, effectively comes to the forefront. It integrates with various
fields such as health, education, finance, and the economy, becoming seamlessly intertwined with new
media (Yiksel, 2022, p. 68). Social media stands out as the most prominent and effective among these
new media tools. Social media, which is the focal point for the younger generation, is increasingly
gaining attention across all age groups as its areas expand. Therefore, nowadays, social media is widely
utilized in every sphere as it encompasses various personal and community needs, including
communication, information acquisition, entertainment, and socialization of individuals. Social media
has also become attractive in the political sphere due to its easy accessibility and appeal to a broad
audience (Dagl1, 2019, p. 243). The development of communication technologies has impacted not only
the political sphere but also every level of individual and societal life. The emergence and development
of new communication tools have prompted political actors to assess the evolving communication
environment. Political actors conduct their political communication activities on the expansive
communication platforms offered by digital technologies, primarily through social media applications,
striving to maximize the benefits derived from this environment (Yasar, 2022, p. 15).

Political parties, by their nature, strive to communicate with and persuade the masses because a political
party is established to come to power and endeavors to achieve this goal (Kislali, 2016, p. 261). These
efforts are aimed at gaining the support and persuasion of current and future voters (Herman and
Chomsky, 2006, p. 60). Mass support is considered a fundamental element of a democratic society. In
this context, communication activities with voters form a crucial foundation for political communication
research (Lilleker, 2013, p. 12). Since the 1990s, when the internet began to gain popularity, the
connection between the political communication and internet has consistently been a subtopic in various
analyses. Lutz and others (2014), who systematically examine the relationship between the internet and
democracy, generally mention the existence of three approaches: optimistic, pessimistic, and realistic.
Authors in the optimistic category argue that the internet encourages the political participation of a large
part of the population and strengthens democracy. They attribute this approach to the studies of
Rheingold (1994, p. 11) and Turkle (1997, p. 13). Some pessimistic thinkers who criticize the internet
from various perspectives believe that it replaces the time allocated for political participation (Putnam,
2000, p. 10), while others argue that internet participation may not be equal, leading to a digital divide
and even deepening all forms of inequality (Norris, 2001, p. 52). According to realistic researchers like
Bimber (2001, p. 53), the internet is shaped by its users, and someone who is not participatory offline
will also not be online. Since the 2000s, as social media has become widely prevalent, the discourse
surrounding the correlation between the internet and democracy predominantly revolves around the
intersection of social networks and political communication (Dasli, 2019; Lutz et al., 2014; Yasar, 2022).
Highlighting the positive aspects of the internet's development and the opportunities presented by social
media in politics, Devran (2003) notes that political parties strive to strengthen their communication
with voters by creating pages for themselves and utilizing various possibilities offered by social media.
As the opportunities offered by the use of the internet and social media in every aspect of politics become
increasingly attractive and their appeal grows day by day, reaching hundreds or even thousands of people
with a single message to communicate with voters has become a unique space for politicians where time
and space are not limited (Dasli, 2019, p. 243). As can be seen, the advent of internet technologies
introduced social networks into our lives, enabling significant transformations in the field of political
communication. The advantages of social media, such as interaction, content creation, and low cost
compared to traditional media, contribute significantly to political communication. Therefore, in today's
election campaigns, all politicians strive to use social media very effectively (Kocaaga and Lokmanoglu,
2024, p. 87). In this context, studies conducted in Turkey have analyzed the role of social media
platforms in election processes and their impact on political communication. A 2014 study by Kilig
examines the important role of social media in political communication. According to the study, social
media not only serves as a bridge between politicians and voters, but has also become a platform that
affects voters' political party preferences and attitudes. Therefore, it is stated that the impact of social
media on voters should not be underestimated (Kilig, 2014, p. 179-180). Bayraktutan et al. (2014, p. 59)
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conducted a study to examine how social media environments are used by candidates and party
supporters during election periods. The study analyzed the accounts of party supporters and party leaders
on Twitter during the 2011 General Elections in Turkey. Within the scope of this analysis, a content
analysis was conducted on the Twitter accounts of candidates and party supporters and the tweets on
these accounts. The study revealed important findings in order to understand the role of social media
environments in electoral communication and to evaluate how these environments are used by political
actors. The results of the study highlight the AKP's prominent visibility on social media and suggest that
this is in line with its level of representation in the Parliament. Furthermore, parties with successful
social media strategies generally invested in new media technologies and directed their youth branches
to these platforms. The findings also revealed that platforms that enable two-way communication, such
as Twitter, are often used as one-way bulletin boards and interaction remains low. Parties such as the
Peace and Democracy Party (BDP) and the Democracy and Freedom Bloc (EDOB) adopted Twitter as
an alternative communication platform for those who could not gain visibility in mainstream media and
followed a different communication strategy (Bayraktutan et al., 2014, p. 88-89). The study conducted
by Akyol (2015, p. 98) aims to examine the use of Facebook by Recep Tayyip Erdogan and Ekmeleddin
Ihsanoglu during the 2014 Turkish presidential elections. This study analyzed the content shared by the
candidates on their official Facebook pages in terms of information content, interactivity level and
audio/visual elements. The research provides an important resource to understand how Facebook was
used during the election campaign and to evaluate the candidates' digital communication strategies.
Akyol's study analyzed the messages, posts and interaction levels of candidates on their Facebook pages
in detail. These analyses reveal candidates' methods of reaching and interacting with voters and identify
innovative practices in digital communication. Giiz et al. (2019, p. 1461) aimed to examine the use of
social networking platforms such as Twitter by political parties and candidates for propaganda purposes
prior to the Turkish Presidential and Parliamentary elections held on June 24, 2018. From the date when
the Supreme Electoral Council officially announced the presidential candidates until the election day,
the posts on the official Twitter accounts of the candidates and political parties were analyzed. The
results of the study reveal the structural characteristics of political parties’ and candidates' use of social
networks and the relationships between these characteristics and their post-election political success. It
provides important findings on how propaganda is shaped in the digital age and what role it plays in
political communication. The study by Barlas (2021, p. 269) aims to examine how developments in
today's communication and information technologies have led to a transformation in political
communication and propaganda methods. The focus of the study is to determine the effects of social
media use on political attitudes and behaviors. In this context, the Twitter usage of Y1 Party candidate
Meral Aksener and Justice and Development Party candidate Recep Tayyip Erdogan was analyzed in
the run-up to the Turkish presidential elections on June 24, 2018. In the study, the functions, types and
content of the tweets shared by the candidates on Twitter were subjected to a quantitative analysis.
Aksener and FErdogan's digital communication strategies and performances were evaluated
comparatively through graphical data. This analysis provides an important example for understanding
the effects of social media on political communication and election campaigns.

In Turkey, the most recent example of this situation occurred during the 2023 Presidential elections.
Based on the assumption that social media has become an integral part of political campaigns, in line
with the aforementioned, this study focuses on the messages conveyed by Recep Tayyip Erdogan, the
candidate of the People's Alliance, and Kemal Kiligdaroglu, the candidate of the Nation Alliance, on
Twitter (X) during the first round of the Presidential elections held on May 14, 2023. The research aims
to investigate the answer of the question how Recep Tayyip Erdogan and Kemal Kiligdaroglu utilized
Twitter (X) in terms of political communication during the first round of the Presidential elections on
May 14, 2023. Based on this main objective, the study seeks answers to the following questions:

How do Recep Tayyip Erdogan and Kemal Kiligdaroglu's Twitter (X) usage practices differ statistically?

How is the distribution in terms of Type of Sharing?
How is the number of likes distributed?

How is the number of comments distributed?

How is the number of views distributed?
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e How is the number of shares distributed?
e How is the total number of Interactions distributed?
e How is the Interaction Rate distributed?

How do Recep Tayyip Erdogan and Kemal Kiligdaroglu's Twitter (X) usage practices differ in terms of
message content?

e How do they differ in terms of the type of political communication?
e How do they differ in terms of the subject of political communication?
o How is it distributed in terms of the target audience addressed?

Examining the Twitter (X) usage of Recep Tayyip Erdogan and Kemal Kilicdaroglu, this study has the
potential to offer valuable insights into several crucial areas such as political communication, voter
behaviors, communication strategies, and democratic processes. Research of this nature can contribute
to democratic processes and public discourse. The results of the study are expected to provide important
insights into political communication strategies, the impact of social media on political processes, and
the communication styles of leaders. Additionally, evaluating the influence of leaders' social media use
during election periods on democratic processes is crucial for providing guidance for future election
campaigns. The study's findings may prove instrumental in understanding and shaping the role of social
media in political landscapes, ultimately enriching democratic dialogues and decision-making processes.

CONCEPTUAL FRAMEWORK

Political Communication Concept

Throughout history, the relationship between rulers and the ruled has been central to societies, forming
the foundation of politics. Therefore, politics has always been a topic of enduring significance in the
history of humanity. The conceptual definition of politics has been made in various ways over time.
Nowadays, politics is frequently considered in conjunction with communication studies. Efforts to
merge politics with communication have contributed to the development and emergence of the concept
of political communication.

According to Aziz (2014), political communication is a communication activity in which politicians try
different communication types and techniques in order to adopt their ideological goals and policies to
certain circles, masses or countries and sometimes to turn them into action (Aziz, 2014, p. 3). Political
communication is an interdisciplinary field that encompasses studies from various disciplines,
contributing significantly to both the fields of communication and politics. According to Mutlu (1994),
political communication is an interdisciplinary field of study that addresses the connections between
political processes and communication processes, consisting of research content (Mutlu, 1994, p. 199).
When it is evaluated from a broad perspective, the concept of political communication not only
encompasses the race for power but also the entirety of politics. While it is not merely perceived as
convincing voters to cast their votes, its definition is quite comprehensive. All activities in election
campaigns are considered part of political communication (Aktas, 2004, p. 12). Since communication
is a field that encompasses the entire society therefore it holds great importance in politics. Politics
cannot be separated from the concept of communication because it aims to reach large masses of people.
The political institution requires the support of the public for legitimacy, and to gain this legitimacy, it
must engage in communication with the public. The need for communication for the success of politics
necessitates the professional execution of efforts, contributing to the development of political
communication as a discipline.

Political communication is the communication work done by political actors to persuade the target
audience. The origins of this concept date back to Ancient Greek and Roman times. Throughout history,
leaders have utilized political communication to promote themselves in national and international arenas
and to get ahead of their rivals (Lilleker, 2013, p. 15). In Ancient Greece, due to the small population,
leaders would gather people in squares such as the agora, communicate with them face-to-face and try
to convince them to act in line with their beliefs.
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Political communication emerges at the point where politics and communication studies converge. In
this field, it is often associated with the concepts of sovereignty, governance, and ruling. Political
communication is utilized to persuade the target audience and is crucial for achieving the desired
outcome. In the persuasion process, the individuals involved in politics implement the use of the
established ideological language together with their surroundings. After determining the ideological
language, various communication methods are employed to reach the target audience (Kiligaslan, 2008,
p. 9). The primary goal in political communication is to maintain the existing power and attract
supporters to one's side. Therefore, the execution of communication, including the discourse, techniques,
and methods to be used, must be carefully planned. In this context, political communication is often
defined as a service that contributes to the formation of public opinion.

New Media as a Political Communication Tool

Developments in technology have led to innovations in communication tools, impacting individual and
social life in various ways, and directly influencing the political sphere. Political actors have made
radical changes in the way they do politics by prioritizing the development process of digitalization and
new communication tools. In parallel with these developments, politicians utilizing the opportunities of
digitization have increasingly started to use social media applications in political communication
studies. According to Yavasgel (2004), the political environment has undergone a transformation with
the emergence and widespread adoption of new technologies. While the political organization of empires
or countries in the past was shaped according to the transportation conditions of those countries, in this
era, political activities are determined by new communication conditions (Yavasgel, 2004, p. 311-312).

Politicians can increase their visibility and learn about positive or negative thoughts regarding
themselves by reaching a large number of voters through social media platforms. Thanks to social media,
politicians can connect with millions of people. While social media enhances political participation, it
also contributes to the development process of democracy (Caglar and Koklii, 2017, p. 152). The profile
of politicians who choose traditional methods by going to the squares and reaching their voters through
city and village tours, organizing rallies, is undergoing changes every day. Social media has led to
differences in political communication methods. Instead of reaching the new voters by going to the
squares, political actors now attempt to reach them through social media. This way, political actors can
reach a number that cannot be reached with traditional media through new media tools.

Digitization has rapidly established itself in the field of communication, as in many other areas, leading
to diversification of communication. Diversity is most evident in new media tools that make the most
of the opportunities provided by the internet. New media communication has primarily focused on text
and later incorporated visual and auditory elements into its environment. Individuals attempt to meet
their desires, such as self-presentation, expression, approval, and expanding their social circles, with the
opportunities offered by the new media environment. Innovations resulting from developments have led
to a change in the perspective of communication. In recent times, the political institution has taken into
account these developments and communicates its political messages to voters through social media to
influence them. According to Karli (2015), many people have shown more interest in this environment
with the developments on social media. Various analysts express that new media provides a democratic
space. In this era, many political actors communicate with their voters through social media accounts
on the internet (Karli, 2015, p. 37).

As communication forms in political communication were changed, politicians mostly convey their
ideas and thoughts on current issues through social media. Politicians are moving away from traditional
media methods and by using social media to communicate with supporters, rivals, and the public
(Bostanci, 2014, p. 88). Political communication messages presented by parties can reach the voters not
only through traditional media but also through the parties' institutional new media accounts. Thanks to
the features of new media such as accessibility, permanence, access, and usage, the voter base can access
these messages anytime and watch videos. This advantageous situation has increased the impact of the
messages that parties want to convey to their target audiences.
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Delivering messages to the voter base has become simpler through the internet and social networks.
Political parties can quickly convey their messages to young voters through new communication
technologies. Individuals on social networks express many thoughts about political events. People on
social media express their opinions by commenting or debating, and can even find supporters who
endorse their views (Fidan, 2016, p. 116-117). Political actors can engage in discussions on different
political topics with young people. Young voters who follow the news on social networks express their
opinions on a topic in these environments. Political actors who use these networks can engage in
exchange of views with young people through new communication technologies in election campaigns.
As a result, politicians who are more present on social networks can become recognized figures among
young voters.

The first politician to use social media in election campaigns worldwide, former President of the United
States, Barack Obama, has set an example for subsequent political actors. Managing his campaign
through social media, Obama pursued an extensive strategy on this platform. During the 2008 U.S.
presidential elections, Obama's campaign included a mailing list of 13 million voters, numerous Twitter
(X) and Facebook posts, creatively designed websites, 3 million online donors, and his dominance on
social media contributed to his success. Throughout the campaign, he raised an average of 50 million
dollars in donations. Thanks to social networks, Obama conveyed his political messages to 30% of the
American population (Avci, 2014, p. 193). Obama's campaign received significant attention from young
people. His social media strategy was supported by 66% of the population under 30 years old in the
United States.

For many small parties unable to make their voices heard through traditional media channels, therefore
social media presents an opportunity for them. The affordability of social media, its minimal constraints,
its capacity for interaction, and its ability to facilitate more intimate and equal conditions for political
communication with voters are decisive factors in its preference. In this context, social media is
increasingly gaining importance in the design of political campaigns.

Digital Propaganda and Use Cases

Technological advances have also revolutionized the field of communication, providing rule-makers
with new opportunities to make themselves and their ideas heard and adopted by the public. These
developments paved the way for the emergence of mass media and brought with it the potential to
dominate societies or individuals, to dominate certain views and to spread their own ideas by providing
psychological superiority. Changes in mass media have transformed propaganda into an art and a
contest. While traditional methods used to be preferred in the past, today, more accessible and
uncontrolled environments such as the internet and social media have accelerated access to information
and paved the way for more widespread use of propaganda. This has led to the development of
propaganda tools and techniques (Karakus, 2021, p. 464). It has led to the development of digital
propaganda. Digital propaganda refers to the realization of propaganda activities through digital
platforms. Among these platforms, social networks and the internet are particularly prominent.
Platforms such as Facebook and Twitter are very attractive environments for digital propaganda due to
their mass, speed and interactivity.

Today, individuals are mostly active on social networks and carry out many political, cultural and social
interactions through these platforms. This significantly increases the impact and potential of digital
propaganda (Giiz et al., 2019, p. 1467). Digital propaganda is the application of new techniques on
digital platforms in addition to traditional propaganda techniques. This type of propaganda refers to the
use of new communication technologies to interact with people or run a campaign through the internet,
computers and mobile devices, as well as human users, aiming to consciously manipulate the public
during crises or elections (Neyazi, 2020, p. 1).

Today, propaganda activities have become unthinkable without mass media. Because today's
propaganda activities have become activities that reach all over the world, can affect billions of people
and can be effective in a city, a country, and sometimes even a whole continent in a short time. In this
process, especially mass communication tools such as the internet have enabled the impact and scope of
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propaganda to expand as never before (Caki, 2018, p. 33). Digital propaganda has become more
effective in the world with the spread of new communication technologies. Politicians use these
platforms for propaganda by taking advantage of the power of social media to set the agenda and shape
public opinion. One of the first names that comes to mind in the field of digital propaganda is Barack
Obama, former President of the United States of America. After Obama's election victory, propaganda
activities on digital platforms gained great importance and attracted wide attention (Giiz et al., 2019, p.
1467). Obama's success in the 2008 election campaign is a striking example of how powerful a tool
digital media can be in political campaigns. In his 2008 election campaign, Barack Obama managed to
outmaneuver his opponents by skillfully using the internet and digital media. He deployed ten times
more staff than his opponents on digital platforms, reaching five times more followers on Facebook and
four times more followers on YouTube. This success was instrumental in shaping Obama's post-election
management strategies. For example, the change.gov website, where more than 5,000 people shared
their views on health reforms and received more than 2 million visitors in the month of its launch,
enabled citizens to share their views and suggestions on the administration. Health teams encouraged
many people by reaching them by e-mail and announced that public opinion would be solicited for 5
days before making decisions on non-urgent issues (Dogu et al., 2014, p. 43-44).

The success of Obama and his team in their election campaigns was based on knowing and analyzing
their voters correctly. The data obtained as a result of surveys and extensive interviews not only reached
the voters, but also identified the characteristics of the target audience using various algorithms and
determined the right strategies for digital campaigns by creating the necessary database. Based on this
data, messages with specific content were created and delivered for target groups categorized according
to their characteristics. This approach is recognized as an important strategy that demonstrates the
success of Obama's digital campaign team (Saydan Sanver, 2013, p. 30-31). It is known that new media-
based propaganda activities were also carried out for Hillary Clinton in the past US presidential
elections. Today, many political actors and parties intensively use social media platforms - especially
Facebook and Twitter - for their propaganda activities. This so-called “network propaganda”,
propaganda through social media, should be considered as an important issue in terms of its structure
and effects, as it allows for interaction and rapidly becomes massive. An important feature of network
propaganda is the repetition of claims and statements, which increases the recognition and recall of
messages (Faris et al., 2017, p. 123).

When we look at the issue in the context of Turkey, we see that since 2004, when political parties opened
online accounts and carried out small-scale activities, the work in this field gained momentum with the
2011 General Elections. In this case, we can say that the 2008 US presidential elections proved to the
world the power of social media in political communication. Two years before the 2011 elections, in
2009, it was observed that the parties, party leaders and candidates who were to run in the elections
intensively opened social media accounts. It is stated that the two parties that came to power and the
main opposition party after the elections had more than 500 accounts on Facebook alone in those years.
It was also observed that all parties participating in the elections during this period actively used social
media tools (Toprak et al., 2009, p. 2004-206).

Three years after the 2011 General Elections, Turkey held its first presidential election in its political
history and Recep Tayyip Erdogan became the first elected President of the Republic of Turkey, leaving
his rivals Ekmeleddin Mehmet ihsanoglu and Selahattin Demirtas behind. During this election process,
all candidates used social media tools effectively. Recep Tayyip Erdogan made efforts to reach out to
voters through the websites named “nationadami.com” and “erdogangonullusu.com”, and highlighted
the website named ‘“seninleyizerdogan.com” as the website where he established the most effective
connection with voters. One can log in to this website as a member or guest, share photos taken at rallies
and meetings and tag themselves. In addition, all social media tools were actively used to strengthen the
bond between voters and the leader (Taydas, 2018, p. 172). After the Gezi Events in 2013, the AK Party
paid more attention to social media tools and managed to become the political party that could organize
the fastest on social media by reading social media in the most successful way. In the June 24, 2018
presidential election, candidates continued their propaganda activities on social media. In this election,
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one of the candidates, Meral Aksener, conducted her 2018 presidential election campaign on popular
social media platforms such as Twitter.

Using Twitter (X) in Political Communication Studies

Twitter (X) stands out as one of the significant political communication tools of today, owing to its easy
accessibility for individuals and lower costs. Twitter (X) is utilized for political communication to gain
public support and influence society. Political actors on Twitter (X) can personalize the campaign
determined by their parties and create their communication plans (Merig, 2015, p. 41). It is the most
preferred social media platform for political purposes. Compared to other social media applications,
Twitter (X) is a social network where individuals, political parties, candidates, and leaders share more
politically oriented messages. Political actors and citizens express their political preferences on Twitter
(X). It is an environment where politicians conduct campaign activities to change voters' preferences in
their favor.

Twitter (X) was launched by Jack Dorsey in 2006. Since June 25, 2011, Twitter (X) has been available
in the Turkish language, providing its users with a platform for communication. Political actors not only
use Twitter (X) to persuade voters but also leverage this social network for political marketing. A
concrete example of this is the sharing of political advertisements and brochures by parties and
candidates on their social media accounts during the election period. Since Twitter (X) allows instant
access from mobile devices, politicians can quickly share their political posts through this platform.

Twitter (X), a microblogging platform that allows the sending and reading of short messages, called
tweets, with a maximum length of 280 characters, has gained prominence in political communication.
Established in 2006, Twitter (X) has attracted over 321 million active users for more than a decade.
According to official reports, over 500 million tweets are generated on Twitter (X). Strengthening the
connection between users and their followers, Twitter (X) enables individuals to make their voices heard
with every tweet. Widely used by politicians both in our country and abroad, Twitter (X) stands out as
a modern tool in political communication (Irak, 2022, p. 209-210).

In the 21st century, Twitter (X) has provided a conducive environment for journalism practices, agenda-
setting, and agenda-building activities in the political communication process, which has the potential
to completely change the course of politics. Due to its decisive impact on political, social, and economic
environments, Twitter (X) is more functional compared to other social media tools (Hiiliir and Yasin,
2019, p. 9). Being a fast and interactive channel, Twitter (X) allows reaching more people in terms of
numbers with a single tweet than gathering crowds at rally venues. Tweets can be referenced in
television or newspapers to create news and shape the agenda. Due to these features, Twitter (X) has
become a popular application in political communication studies.

Users on Twitter (X) can share videos, images, and short texts, as well as post links. In addition to these,
they can follow and view the content shared by their followers on the social network. Twitter (X) has
revolutionized communication by enabling instant messaging to reach millions of people. Currently,
Twitter (X) takes the lead among social media networks where we can follow and share developments
both in Turkey and worldwide (Ozkasike1, 2012, p. 66). Twitter (X) is not just a place for individuals to
communicate with each other; it also provides access to information in various fields such as sports,
arts, and entertainment. Although sometimes leading to the spread of false news due to the speed of
communication, Twitter (X) is a preferred social network for individuals to access news, especially
during major social events and natural disasters, instead of traditional media.

METHOD

This study aims to examine the political communication strategies employed by Recep Tayyip Erdogan
and Kemal Kiligdaroglu on the Twitter (X) platform between April 30, 2023, and May 14, 2023. The
research utilizes qualitative research methods, specifically the content analysis technique, for data
collection and analysis. The primary objective of the content analysis process is to identify relationships
and concepts that can explain the collected data. The descriptive analysis phase interprets and
summarizes the data, while the content analysis process delves deeper into the analysis. Consequently,
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themes and concepts that may have gone unnoticed during the descriptive approach can be discovered
(Selguk et al., 2014 , p. 433).

At this point, it can be stated that content analysis is a research approach that enables the systematic and
reliable analysis of qualitative data collected during a study, allowing the researcher to make
generalizations about the categories of interest (Ata & Cakir, 2023, p. 348). The data to be subjected to
content analysis were obtained by retrospectively scanning the candidates' Twitter (X) accounts. The
Twitter (X) platform serves as an interactive environment where political parties convey their messages
to various segments of society, including voters, as well as national and international actors. In this
context, this study focuses on the candidates' use of Twitter (X) (Yasar, 2022, p. 15).

All the statistics included in this analysis have been compiled from publicly available data shared by X.
Only posts shared by the accounts have been evaluated, and messages sent to the page by users have not
been included in the study. For the analysis of the posts made by the candidates on the Twitter (X)
platform between April 30, 2023, and May 14, 2023, a coding sheet was prepared in Microsoft Excel to
examine message content and statistical distribution. The coding sheet consists of two sections. The first
section examines the message content characteristics in the posts.

The first section includes the type of political communication, the subject of political communication,
and the target audience. The second section of the coding sheet examines the statistical distribution
characteristics of the candidates' posts. The second section includes the type of post, the number of likes,
the number of comments, the number of views, the number of shares, the total interaction count, and the
interaction rate.

The political communication type category was used to identify the types of content shared. In this
category, messages were categorized under certain headings such as text-based tweets, tweets with
images or photos, and tweets with video content. The category of political communication topic was
used to determine which topics the messages addressed. In this category, messages were classified under
specific headings such as election promises, party program, economic policies, foreign policy, and social
issues. The target audience category was used to determine which audiences or groups the messages
were aimed at. For example, young voters, women, workers, civil servants, etc. were categorized as
specific demographic groups or voter segments. The category of number of likes indicates the number
of times candidates' posts were liked, while the category of number of comments refers to the total
number of comments on candidates' posts. On the other hand, the number of views refers to the number
of times posts containing videos were viewed. The number of shares category shows the number of
times candidates' posts were re-shared by other users. The total number of interactions refers to the sum
of different types of interactions, such as the number of likes, comments, views and shares. Finally,
engagement rate is the total number of interactions divided by the number of impressions (usually per
1000 impressions). These categories are used to measure candidates' engagement with social media.

The posts were evaluated by using the content analysis method with the coding sheet. During content
analysis, the data from the coding sheet were transferred to the SPSS-24 data analysis program.
Afterwards, frequency tables and graphs were created to provide numbers and percentages for each
variable as descriptive statistics of the data obtained from the categories. The resulting tables were
compared and evaluated against the information in the conceptual framework.

RESULTS

Statistical Distribution of Twitter (X) Usage Practices of Recep Tayyip Erdogan and Kemal
Kiligdaroglu

The research initially focuses on the Twitter (X) profile appearances and the statistical distribution of
usage practices of Recep Tayyip Erdogan and Kemal Kiligdaroglu. Figure 1 shows the Twitter (X)
profile appearances of Recep Tayyip Erdogan and Kemal Kiligdaroglu.
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Figure 1. Profile views of candidates. Kemal Kiligdaroglu (A) and Recep Tayyip Erdogan (B).

In Kemal Kiligdaroglu's Twitter (X) profile appearance, there is an image where he is posing in front of
an image of Atatiirk and the Turkish flag. From a political communication perspective, this image
emphasizes Kiligdaroglu's commitment to Turkish national values and Atatiirk's principles and
revolutions. These visuals aim to establish an emotional and symbolic connection with Kiligdaroglu's
supporters by highlighting his political identity and ideology (Figure 1A).

Recep Tayyip Erdogan's Twitter profile appearance, on the other hand, focuses on symbols of leadership
and power. In Recep Tayyip Erdogan's profile picture, there is an official photo where he wears
sunglasses and has the insignia of the air force command on his attire. From a political communication
perspective, this picture makes a reference to Erdogan's role as the commander-in-chief, emphasizing
his leadership qualities. The presence of the Presidential seal with the inscription "Recep Tayyip
Erdogan" in his profile indicates that he is the President of the Republic of Turkey. These visual and
written elements in his profile aim to support Erdogan's messages of leadership and determination,
highlighting his strong leadership characteristics (Figure 2B).

The Twitter profiles of both leaders aim to reflect their political communication strategies and establish
a connection with their supporters to convey political messages. While Kiligdaroglu's profile image
focuses more on nationalism and Kemalism, Erdogan's profile is centered around leadership and power.
These differences reflect the communication strategies that both leaders employ to emphasize their
political identities and priorities through the communication tools they use. The general profile
information for Recep Tayyip Erdogan and Kemal Kiligdaroglu's Twitter (X) accounts is shown in Table
1.

Table 1. General Profile Information of Candidates

Account Number of Number of Total
Candiate Address Beginning accounts
Followers Tweets
Year followed
Recep Tayyip Erdogan ~ @RTErdogan 2009 21.3 million 120 12.585
Kemal Kiligdaroglu @kilicdarogluk 2010 10.6 million 4 6.698

Table 1 includes the general Twitter (X) profile information for two prominent political figures in
Turkey, Recep Tayyip Erdogan and Kemal Kiligdaroglu. The table provides details such as the starting
year of the accounts, the number of followers, the number of accounts they follow, and the total number
of tweets.

Recep Tayyip Erdogan opened his Twitter account in 2009 and has 21.3 million followers. He follows
120 accounts and has tweeted a total of 12,585 times. Kemal Kiligdaroglu, on the other hand, opened

O
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his Twitter account in 2010 and has 10.6 million followers. However, he only follows 4 accounts and
has tweeted a total of 6,698 times. When looking at these data, it can be observed that Recep Tayyip
Erdogan has more followers and has tweeted more compared to Kemal Kiligdaroglu. However, it is
noteworthy that the number of accounts Kemal Kiligdaroglu follows is quite low. These data indicate
that both political figures have a significant presence on Twitter and are attempting to reach audiences
through social media.

As part of the first sub-problem of the study, secondly, the statistical distribution of the overall Twitter
(X) usage practices of Recep Tayyip Erdogan and Kemal Kiligdaroglu between April 30, 2023, and May
14, 2023, is examined. In this context, the daily distribution of the posts made by both candidates
between April 30, 2023, and May 14, 2023, is presented in Figure 2.
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Figure 2. Daily Distribution of Candidates' Posts between April 30, 2023 and May 14, 2023

Figure 2 shows the daily distribution of the posts made by Recep Tayyip Erdogan and Kemal
Kiligdaroglu on Twitter between April 30, 2023, and May 14, 2023. It can be seen from the figure that
the number of posts by Recep Tayyip Erdogan is generally higher compared to Kemal Kiligdaroglu.
However, on some days, number of posts made by Kiligdaroglu exceeds the number of posts made by
Erdogan. On May 4, 2023, Erdogan made 22 posts, which is the highest daily post count during this
period. This indicates that Erdogan was more active on that day compared to other days. May 5 and May
12, 2023, are busy days for both politicians. On May 5, Kilicdaroglu made 12 posts, while Erdogan
made 13 posts. Similarly, on May 12, Kiligdaroglu made 8 posts, and Erdogan made 17 posts. This
graph provides important information to understand the political communication strategies of Recep
Tayyip Erdogan and Kemal Kiligdaroglu. Overall, the number of posts by both politicians varies over
time. This can be associated with changes in the political agenda, events, or changes in communication
strategies targeting specific audiences. Indeed, the higher number of tweets shared by Recep Tayyip
Erdogan both daily and overall is due to his travels to different cities, meetings with different audiences
(women, youth, drivers, provincial leaders, etc.), and sharing a high number of messages related to the
events during those dates. In Figure 3, an example Twitter (X) post from the meeting held by Recep
Tayyip Erdogan in Ordu is shown.
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Figure 1. Tweet Shared by Recep Tayyip Erdogan About the Rally Held in Ordu

Despite the difference in daily posts between the two candidates, both candidates seem to use social
media platforms like Twitter directly as a tool to communicate with their target audience. This can be
considered an effective strategy to convey their political messages to their target audiences and engage
with them. The visual elements used by the candidates in the posts made during the first round of the
presidential election process between April 30, 2023, and May 14, 2023, are shown in Table 2.

Table 2. Visual Elements Used by Candidates in Their Posts

Visual elements Recep Tayyip Erdogan Kemal Kili¢daroglu
Text 17 20
Photographs 77 4
Link 66 51
Video 42 28

When examining the distribution of visual elements used by Recep Tayyip Erdogan and Kemal
Kiligdaroglu in their posts between April 30, 2023, and May 14, 2023, it is observed that visual elements
are used more by Erdogan. On the other hand, the use of photos is significantly more prevalent in the
posts shared by Recep Tayyip Erdogan. Photos can be an effective tool for shaping the image of political
figures, establishing emotional connections, and conveying messages to the target audience. The
intensity of Erdogan's use of photos may indicate a strategy to emphasize his personal image and
leadership qualities. In Kemal Kiligdaroglu's posts, text and links are used more frequently. Texts play
an important role in directly expressing political messages and conveying clear messages to the target
audience. Links can be used to provide additional information, cite sources, or access supporting content.
Kiligdaroglu's text and link-focused strategy may indicate an attempt to strengthen his political platform
with supporting information. Both candidates use video content, but Erdogan's use of video is slightly
more extensive. Video content is an effective tool for dynamically conveying messages, creating
emotional interaction, and explaining complex issues. The increasing use of video by the candidates
may reflect the importance and impact of digital media and social platforms.
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The distribution of the Like, Comment, View, Share, and Total Interaction numbers of the posts made
by the candidates during the first round of the Presidential election process between April 30, 2023, and
May 14, 2023, is presented in table 3.

Table 1. Distribution of Likes, Comments, Views, Shares, Total Interactions of Candidates

Candidates Likes Comments  Views Shares Total Interactions
Recep Tayyip g 76459  492.951 1.562.290.365 209.7781 11.467.191
Erdogan

Kemal 14.051.100 529.750 1.562,290,00  1.750.224 163.310,74
Kiligdaroglu

In Table 3, the interactions such as likes, comments, views, and shares of the posts made by Recep
Tayyip Erdogan and Kemal Kiligdaroglu between April 30, 2023, and May 14, 2023, are examined, and
the social media interactions of both candidates are compared. The total interaction count received by
Kemal Kiligdaroglu is higher than the total interaction count received by Recep Tayyip Erdogan. This
indicates that the social media accounts of Kiligcdaroglu receive more interactions and he is more actively
engaged with his followers. The post with the highest interaction for Kemal Kiligdaroglu is the one
shared on May 14, 2023 (Figure 4).

b Kemal Kiligdaroglu W
En gaared

Al
14 Mayis 2023 19:53

Ondeyiz.

Goéruntilenme 113.849.383
Begeni 1.249.030
Yorum 85.165 [J
Retweet 178.122 1
Etkilesim Orani %2046 X1

Figure 2. The Most Interacted Post of Kemal Kiligdaroglu

Kemal Kiligdaroglu's post on May 14, 2023, featuring the expression "We are in the lead,” has been
viewed 113,849,383 times. This post has received 1,249,030 likes and became Kiligdaroglu's most
interacted post with a 20% interaction rate.

Although Kemal Kiligdaroglu has a higher overall interaction count, the view count of Recep Tayyip
Erdogan is higher compared to the view count of Kiligdaroglu. This indicates that the contents of
Erdogan reaches a broader audience and is viewed more. Both candidates' like and comment counts
appear to be similar. However, Kemal Kiligdaroglu's post count is higher than Erdogan's, indicating that
Kiligdaroglu's content is shared more and, therefore, reaches a larger audience. In conclusion, both
candidates use their social media accounts as a significant tool for political communication, however
there are specific differences in the types and quantities of interactions. These differences may reflect
variations in the social media strategies and dynamics of their follower bases.

Distribution of Message Content in the Twitter (X) Usage Practices of Recep Tayyip Erdogan and
Kemal Kiligdaroglu

Within the scope of the second sub-problem of the study, the differentiation in the Twitter (X) usage
practices of Recep Tayyip Erdogan and Kemal Kiligdaroglu in terms of message content is examined.
In this context, firstly, the posts of Recep Tayyip Erdogan and Kemal Kiligdaroglu were considered in
terms of political communication type (Figure 5).
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RECEP TAYYIP ERDOGAN KEMAL KILICDAROGLU
B Announcement B Announcement
M Celebration W Celebration

Press release Press release

Condolences/Commemoration Condolences/Commemoration
m Others m Others

Figure 3. Distribution of the Posts made by Recep Tayyip Erdogan and Kemal Kiligdaroglu in Terms
of Political Communication Type

Figure 5 illustrates the distribution of Recep Tayyip Erdogan and Kemal Kiligdaroglu's Twitter (X)
messages according to different types of political communication. Accordingly, Recep Tayyip Erdogan
categorizes his posts into four different types of political communication during the first round of the
Presidential elections between April 30, 2023, and May 14, 2023: Announcement, press release,
celebration, and condolences/commemoration. Additionally, messages specified under the "other"
category are also present. The highest category is press releases, constituting 36% of Erdogan's
messages. This indicates the use of Twitter for official policy announcements and taking an official
position on specific issues. In Recep Tayyip Erdogan's posts during the first round of the Presidential
elections between April 30, 2023, and May 14, 2023, the announcement category ranks second and 32%
of the posts fall into this category. These posts primarily consist of announcements before and after
meeting and announcements related to election promises. This reflects Erdogan's frequent use of Twitter
to announce policy decisions, events, or other official matters. This also reflects the government's efforts
to communicate important steps in the policy development and implementation processes to the public.
Celebration and condolences/commemoration categories have lower numbers, but they are still
important. These categories reflect Erdogan's strategies to showcase leadership qualities and establish
an emotional connection with citizens. In particular, condolences/commemoration messages reflect the
government's efforts to show sensitivity to sad events experienced by citizens. The "other" category
includes unspecified or more specifically defined communication types. These communications
generally cover special or exceptional situations and may include the leader's personal or official
messages. In conclusion, the figures in Figure 5 show the diversity and balanced approach in Recep
Tayyip Erdogan's political communication strategy. This strategy supports various objectives such as
making policy announcements, taking official positions, showing sensitivity to societal events, and
establishing an emotional connection with citizens.

When examining how often Kemal Kiligdaroglu uses different types of political communication, it is
observed, focusing on the category with the highest number, that Kiligdaroglu predominantly shares
announcement messages. Announcement category consists 43% of Kemal Kiligdaroglu's messages. This
indicates that Kiligdaroglu frequently uses his Twitter account to inform the public about policy
decisions, events, or other important issues. It also reflects Kiligdaroglu's strategy of using Twitter as an
effective tool to introduce and support party policies and activities. The second-highest category is
celebration messages, constituting 36% of Kemal Kiligdaroglu's messages. This shows that Kiligdaroglu
uses Twitter to celebrate opportunities such as national holidays, special days, or achievements. Such
messages can be used to motivate party members and supporters and emphasize social unity and
solidarity. The press release category has a lower number but is still important. The press release
category constitutes 8% of Kemal Kiligdaroglu's messages. This category indicates that Kilicdaroglu
uses Twitter less frequently to make official policy announcements and take an official position on
specific issues.
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Figure 5, when evaluated together, reveals that Recep Tayyip Erdogan generally follows a more active
communication strategy on Twitter (X). Erdogan sends a high number of messages in the announcement
and press statement categories, reflecting his focus on announcing official policy decisions and
informing the public. Although there is a certain activity in the celebration and
condolences/commemoration categories, the number of messages in these categories is lower compared
to other categories. This indicates that Erdogan's communication strategy is more focused on official
policies and government activities. On the other hand, Kemal Kilicdaroglu's communication strategy
exhibits a different profile. While Kilicdaroglu actively communicates in the announcement,
celebration, and "other" categories, he has published fewer messages in the press statement and
condolences/commemoration categories. This may indicate that Kiligdaroglu tends to celebrate special
days more and show emotional reactions to specific events. In this case, the differences in the political
communication strategies of both leaders reflect their different political and personal priorities. While
Erdogan focuses on official policies and government activities, Kilicdaroglu tends to show more
emotional reactions to societal events. These strategic differences reflect the political identities and
communication styles of the leaders and can have different effects on public opinion.

On the other hand, the distribution of Recep Tayyip Erdogan and Kemal Kilicdaroglu's posts according
to political communication is shown in Figure 6.

RECEP TAYYIP ERDOGAN KEMAL KILICDAROGLU
B Current Debates B Current Debates
W Meeting W Meeting
m Foreign Policy m Foreign Policy
Economy Economy

Figure 4. Distribution of the Posts by Recep Tayyip Erdogan and Kemal Kiligdaroglu in Terms of
Political Communication Subject

When examining the distribution of posts by Recep Tayyip Erdogan and Kemal Kiligdaroglu in terms
of political communication, it stands out that "meeting" is a headline with a 55% share in Erdogan's
posts. This percentage is quite high, indicating that Erdogan heavily emphasizes rallies on Twitter and
uses this platform to encourage participation in meeting announcements and events. In Erdogan's posts,
there is a 32% share in the "Current Debates" category. This indicates that Erdogan communicates
relatively high on Twitter about current topics. There is a 12% share in the "Economy" category of
Erdogan's posts. This rate shows that Erdogan attracts a certain level of attention to economic issues on
Twitter, but less emphasis compared to other topics. Finally, in the "Foreign Policy" category, there is
only a 1% share. This rate indicates that Erdogan emphasizes foreign policy issues less on Twitter and
is less active in this regard. Looking at Kemal Kiligdaroglu, 49% of Kilicdaroglu's posts on Twitter fall
into the "Meeting" category. This rate shows that Kiligdaroglu attaches great importance to meetings
and effectively uses his Twitter account to announce meetings and encourage participation. There is a
33% share in the "Current Debates"” category. This indicates that Kiligdaroglu actively communicates
on Twitter about current topics and debates. It can be seen that there is a 3% share in the "Foreign
Policy" category. This rate indicates that Kiligdaroglu emphasizes foreign policy issues less on Twitter
and is less active in this area. Finally, there is a 15% share in the "Economy" category. This rate shows
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that Kiligdaroglu also attaches importance to economic issues and regularly communicates on these
issues through his Twitter account. Overall, Erdogan's high percentages in current debates and meetings
reflect an intense political communication strategy. This shows that Erdogan is making efforts to
respond quickly to current issues and introduce his political agenda to the public. Meetings play an
important role as part of Erdogan's strategy to reach the masses directly and increase their support.
Lower percentages in foreign policy and economy categories indicate that Erdogan emphasizes these
issues less. This situation may suggest that his political communication strategy focuses more on
domestic political issues and populist discourse. Kiligdaroglu's percentages in current debates and
meetings are lower. This may indicate that Kiligdaroglu follows a more limited political communication
strategy and is less active in these areas. However, the relatively higher message rates in the foreign
policy and economy categories indicate that Kiligdaroglu is trying to draw attention to these issues and
convey political positions to the public. In this case, it can be said that both leaders have different focal
points in their political communication strategies and shape their communication strategies according
to their own political agendas and target audiences.

Finally, the distribution of posts by Recep Tayyip Erdogan and Kemal Kiligdaroglu according to the
target audience is shown in Figure 7.

RECEP TAYYIP ERDOGAN KEMAL KILICDAROGLU

W Party members and supporters B Party members and supporters
M Youth M Youth
m Women m Women

Professional groups Professional groups
M International community M International community

People with disabilities People with disabilities
m Rival parties/politicians m Rival parties/politicians

Figure 5. Distribution of Recep Tayyip Erdogan and Kemal Kiligdaroglu's Posts by Target Audience

When examining the distribution of the Twitter messages of Recep Tayyip Erdogan in terms of target
audience, it is observed that the majority of the posts made from Erdogan's Twitter account are directed
towards party members and supporters (56%). This indicates that Erdogan focuses on issues related to
his own party and places importance on informing and motivating his party's base. In addition, messages
directed towards youth (12%) and women (6%) are proportionally lower. This suggests that Erdogan's
communication strategy does not have a specific emphasis on these demographic groups or that he
focuses less on these segments. On the other hand, it is noteworthy that messages directed towards the
international community (11%) and professional groups (7%) also hold a significant place. This
indicates that Erdogan also prioritizes communication on international relations and the demands and
expectations of different professional groups. The percentages allocated for people with disabilities (1%)
and rival parties/politicians (7%) are quite low. This suggests that Erdogan plays a more limited role in
communication with these groups and places less importance on communication with these segments
compared to other groups.

When examining the distribution of Kemal Kilicdaroglu's Twitter messages in terms of different target
audiences, it is observed that the majority of the posts made from Kiligdaroglu's Twitter account are
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directed towards his party's CHP (Republican People's Party) members and supporters (69%). This
indicates that Kilicdaroglu uses the Twitter platform effectively to promote unity and solidarity within
his party, strengthen the party's base, and improve intra-party communication. In addition, messages
directed towards youth (12%) and professional groups (11%) also hold a significant place. This suggests
that Kiligdaroglu pays attention to attracting the attention of young people and different professional
groups and communicates with them. On the other hand, the percentages allocated for women, the
international community, and people with disabilities are lower (3%, 2%, and 2%, respectively). This
indicates that Kiligdaroglu places less emphasis on communication with these segments or needs to
focus more on communication strategies in these areas. Finally, the percentage allocated for rival parties
and politicians is quite low (1%), reflecting that Kilicdaroglu is less active in direct communication with
his competitors and places less importance on this issue. Overall, it can be seen that both leaders have
different emphases in their political communication strategies. While Erdogan aims to reach a wider
audience, Kiligdaroglu adopts a more focused approach.

CONCLUSIONS AND RECOMMENDATIONS

Social media platforms play a particularly important role in political communication and propaganda.
Platforms such as Twitter are seen as an effective communication and propaganda tool for political
actors. The features offered by these platforms are effective in shaping political communication
strategies. The dialogic communication features of Twitter allow political actors to interact directly with
their supporters and receive feedback. Platforms such as Twitter also offer the opportunity to reach a
wide audience and have rapidly gained popularity, which has played a role in political actors' and parties'
preference for these platforms. The most recent example of this in Turkey was the 2023 presidential
elections.

This study aims to examine the political communication strategies employed by Recep Tayyip Erdogan
and Kemal Kilicdaroglu on the Twitter (X) platform during the period of the first round of the
presidential elections held on May 14, 2023, from April 30 to May 14, 2023. The research, by analyzing
the general Twitter (X) profile information of the candidates, reveals that Kiligdaroglu and Erdogan aim
to reflect their political communication strategies and establish an emotional and symbolic connection
with their supporters. This finding is consistent with the general characteristics of political
communication through social media. As stated by Bagcan et al. (2016, p. 1076), political
communication through social media aims to provide a more personal and emotional interaction with
voters and to make a favorable impression of candidates on voters and gain their support. Therefore,
social media platforms are considered an important tool in political communication because candidates
can directly reach voters and influence their emotional side.

In terms of the candidates' profile views, the results show that the emphases in the social media profiles
of Kemal Kiligdaroglu and Recep Tayyip Erdogan reflect different political strategies. Kiligdaroglu's
focus on the values of nationalism and Kemalism in his profile view emphasizes his commitment to
Turkish national identity and his strong attachment to the ideals of the Republic. These emphases define
his political identity and ideology and convey a clear message to his supporters. On the other hand, the
profile image of Recep Tayyip Erdogan emphasizes symbols of leadership and power. This aims to
create an image of a strong leader by emphasizing his leadership qualities and determination. These
highlights in his profile show that Erdogan pursues a strategy focusing on his leadership and
management capacity and aims to present himself as a leader to his voters. This shows that candidates'
social media messages and campaigns generally aim to portray a profile that coincides with the ideology
they represent. This result is also supported by previous research. According to the findings of G6kmen
and Parim's (2022, p. 138) study, leaders' posts contain the propaganda of their parties and reflect their
efforts to reconstruct national identity within an ideological framework. While Kemal Kiligdaroglu
emphasizes Atatiirk, Recep Tayyip Erdogan makes posts that emphasize nationalist sentiments.
Similarly, Goksu (2019, p. 1071) states that there is an intensification of nationalist discourse in Recep
Tayyip Erdogan's posts, especially after 2014. According to Karli and Degirmecioglu (2012, p. 152),
social media platforms are an important tool for political party representatives in terms of strengthening
the perception of leadership and creating a positive image. Therefore, the emphasis on Kiligdaroglu and
Erdogan's social media profiles can be considered as the product of a conscious strategy to strengthen
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the political identities of these leaders. Both leaders' profile strategies aim to leave certain impressions
on voters and emphasize their leadership styles.

When examining the start years of the candidates' accounts, the number of followers, the number of
accounts they follow, and the total tweet counts, it is observed that Recep Tayyip Erdogan has more
followers and a higher tweet count compared to Kemal Kilicdaroglu. Erdogan opened his Twitter
account in 2009 and reached 21.3 million followers, while Kilicdaroglu, who opened his account in
2010, has 10.6 million followers. While Erdogan follows 120 people, Kiligdaroglu follows only 4
individuals. It is evident that both leaders are active on Twitter and are attempting to reach the masses.
Erdogan's larger follower base and higher tweet count indicate a more effective presence on Twitter.
The significantly lower number of people Kiligdaroglu follows stands out as a notable difference. These
data indicate that both political figures are leveraging the power of social media to strengthen their
political communication strategies. A study examining the tweets made by the candidates who advanced
to the second round of the Presidential election on Twitter during the second-round process also shows
that Erdogan is a more active presence on Twitter (Tiiyliioglu, 2023). The analysis of tweets made by
the candidates who advanced to the second round of the Presidential election on Twitter during the
second-round process showing Erdogan's more effective presence can be interpreted as consistent with
the previously mentioned data. This situation may arise from Erdogan not only having a wider follower
base and higher interaction levels on Twitter but also from having tweeted more frequently.

The second aspect of the first sub-problem of the research involves the statistical distribution of the
Twitter usage practices of Recep Tayyip Erdogan and Kemal Kiligdaroglu between April 30, 2023, and
May 14, 2023. Overall, Recep Tayyip Erdogan's number of tweets is higher than that of Kemal
Kiligdaroglu. However, on some days, Kiligdaroglu's number of tweets exceeds Erdogan's. For instance,
on May 4, 2023, Erdogan made 22 tweets, which is the highest daily tweet count during this period,
indicating that Erdogan is more active on certain days. Recep Tayyip Erdogan's higher daily and overall
tweet count can be attributed to his extensive tweeting about rallies held in various cities, meetings with
different audiences, and high-level messages related to events. This phenomenon may be evaluated as a
reflection of changes in political communication strategies or adjustments based on events in the
political agenda or targeted audience modifications. Bayraktutan et al. (2019) also found that leaders'
use of social media is generally limited to announcement posts.

When analyzing the use of visual elements in the posts made by Recep Tayyip Erdogan and Kemal
Kiligdaroglu between April 30, 2023, and May 14, 2023, it is evident that both candidates effectively
utilized social media platforms such as Twitter to communicate directly with their target audiences.
During this period, both candidates were observed to employ various strategies to convey their political
messages to their target audiences and engage with them. It was determined that visual elements were
more frequently used in Recep Tayyip Erdogan's posts, with a notable emphasis on the use of
photographs. The density of photo usage is particularly striking. Photos are employed as an effective
tool to shape the political figures' image, establish an emotional connection, and convey messages to the
target audience. This could indicate Erdogan's strategy of emphasizing his personal image and
leadership qualities. Previous research findings also indicate a preference for content that combines
visual and auditory elements by political actors (Giidekli, 2016; Kocaaga and Lokmanoglu, 2024; Yasar,
2022). On the other hand, a study examining the posts made by the candidates who advanced to the
second round of the Presidential election on Twitter during the second-round process also demonstrated
that candidates predominantly used visual elements (Akyol, 2015, p. 108-110). The significant use of
visual elements in the posts made during the second-round process of the Presidential election may
indicate a specific preference and emphasis in the communication strategies of the candidates. The
intensive use of visual elements could be a conscious choice to convey the candidates' messages more
effectively and present them to the audience in a more attractive and impactful manner.

Within the scope of the first sub-problem of the study, the social media interactions of Recep Tayyip
Erdogan and Kemal Kiligdaroglu during the first round of the Presidential election, from April 30,2023,
to May 14, 2023, were examined and compared, by focusing on interaction types such as likes,
comments, views, and shares. As a consequent of this evaluation, it was determined that the total number
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of interactions received by Kemal Kiligdaroglu was higher than that of Recep Tayyip Erdogan. This
finding indicates that Kiligdaroglu's social media accounts received more interactions, showcasing a
more active engagement with followers. A similar finding emerged in the 2014 elections. In the 2014
Turkish presidential elections, a study to determine how social media was used by candidates in the
political campaign process found that Recep Tayyip Erdogan received less interaction than his rival
(Akyol, 2015, p. 110).

Within the scope of the second sub-problem of the study, the communication strategies of Recep Tayyip
Erdogan and Kemal Kiligdaroglu on Twitter were examined in terms of political communication types.
Recep Tayyip Erdogan's communication strategy focuses particularly on the categories of
announcements and press releases. These categories reflect the intention to announce official policy
decisions, explain government activities, and inform the public. Additionally, there is a certain level of
activity in the celebration and condolences / commemoration categories, but the message numbers in
these categories are lower compared to others. Erdogan's communication strategy is seen to be centered
around official policies and government activities. In a study that supports this conclusion, the use of
Tweeter by candidates during the 2011 General Elections was analyzed and it was found that the
majority of the posts were announcements (Bayraktutan et al., 2014, p. 76). In another study, the ratio
of Erdogan's press releases in his tweets during the second round was found to be 3% (Kocaaga and
Lokmanoglu, 2024). The higher prevalence of press releases in Erdogan's tweets during the first round
could have been used as an emphasis in the initial stages of the election process when candidates tend
to focus on making comprehensive policy statements and announcing election promises. However, in
the second round, candidates may shift their focus towards content that voters can emotionally connect
with on a more personal level. In fact, Tiylioglu (2023) found that 12% of Erdogan's tweets during the
second round were messages that mobilized voters. On the other hand, Kemal Kiligdaroglu's
communication strategy exhibits a different profile. While Kiligdaroglu actively communicates in the
categories of "announcement,”" "celebration," and "other," he has published fewer messages in the
categories of press releases and condolences/commemoration. This suggests that Kiligdaroglu tends to
focus more on celebrating special days, expressing emotional reactions to specific events, and
introducing and supporting party policies. In a study examining the tweets of candidates who advanced
to the second round of the Presidential election, Kiligdaroglu's tweets in the categories of press releases
and announcements are prominent (Kocaaga and Lokmanoglu, 2024).

The second sub-problem of the study focused on analyzing the communication strategies of Recep
Tayyip Erdogan and Kemal Kiligdaroglu on Twitter in terms of political communication and target
audience. Distinct emphases were identified in the political communication strategies of Recep Tayyip
Erdogan and Kemal Kiligdaroglu on Twitter. Erdogan's communication strategy involves reaching a
wider audience and focusing on populist rhetoric, while Kiligdaroglu's strategy adopts a more focused
approach. Erdogan's emphasis on rallies and current debates in his posts indicates a greater focus on
domestic political issues and populist rhetoric. On the other hand, Kiligdaroglu's communication
strategy involves promoting unity and solidarity by focusing on his party members and supporters and
giving more importance to young people and professional groups. Analyzing Erdogan's target audience
distribution, there is a tendency to focus on party members and supporters, but he appears to be less
active in communicating with young people and women. In contrast, Kiligdaroglu's tendency to focus
on CHP members and supporters is more pronounced, and he places greater importance on
communicating with young people and professional groups. Additionally, Kilicdaroglu makes more
critical posts regarding rival candidates. In a study examining the tweets of candidates who advanced to
the second round of the Presidential election, Kiligdaroglu's posts about rival candidates were found to
be more prominent in the second round. Based on the above data, the following recommendations can
be made to policymakers and future researchers:

o Recognize the significant role of social media platforms in political communication and utilize
these platforms effectively.

o Develop a comprehensive social media strategy that includes different political communication
types tailored to different target audiences.
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e Use textual content effectively alongside visual and auditory elements.

e Increase interaction with followers on social media platforms and be open to their feedback.
Take necessary steps to combat disinformation and propaganda on social media platforms.

e Conduct comparative studies analyzing the social media usage of different political parties and
leaders.
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Abstract

This study aims to fill a gap in the field of material culture by addressing car
modification as a creative activity, an often-overlooked aspect of automobile
ownership and usage. It provides insight into the dynamic interaction between
material qualities of cars and the experiences, relationships, and meanings
generated through material appropriation of cars. The study investigates car
modification communities in Istanbul, Turkey. The findings are structured into two
main sections: The Driver, which focuses on car owners' experiences derived from
in-depth qualitative interviews, and The Car, which explores the material aspects
of cars through the analysis of modifications. The study revealed that car
modification transcends mere material reproduction. Rather, it unveils a complex
interplay where cars are shaped by their owners, while simultaneously shaping their
owners in diverse ways. By altering the materiality of their cars, individuals not
only forge material relationships but also cultivate new amalgamations of sensual
and social relations and experiences. Through altering the materiality of their cars,
car owners tailor the experience of driving and give a concrete form to their social
and personal identities.

Keywords: Car Modification, Material Appropriation, Automobility, Car Culture.

Oz

Bu ¢alisma, otomobil sahipligi ve kullaniminin genellikle géz ard1 edilen bir yonii
olan yaratic1 bir faaliyet olarak araba modifiyesini ele alarak maddi kiiltiir alaninda
bir boslugu doldurmay1 amaglamaktadir. Calisma, arabalarin maddi nitelikleri ve
arabalarin maddi olarak sahiplenilmesi ile iiretilen deneyimler, iligkiler ve anlamlar
arasindaki dinamik etkilesime 151k tutmaktadir. Calisma, Istanbul, Tiirkiye'deki
otomobil modifiyesi topluluklarini odagina almaktadir. Bulgular, iki ana boliime
ele alinmistir: Modifiye araba sahipleriyle yapilan derinlemesine nitel goriismelerin
analizine dayal arag sahiplerinin deneyimlerinin ortaya konuldugu Stiriicii boliimi
ve arabalarda yapilan modifiyelerin analizi {izerinden arabalarin maddi yonlerinin
ortaya konuldugu Araba boliimii. Calisma, araba modifiyesi pratiginin arabanin
maddi yeniden iiretimin Otesine gectigini, arabalarin sahipleri tarafindan maddi
olarak sekillendirilirken ayni zaman arabalarin sahiplerini ¢esitli yonlerde
sekillendirdigi karmagik bir etkilesimi ortaya koymustur. Bireyler, arabalarmin
maddeselligini degistirerek ayni zamanda yeni duyusal, sosyal iliskiler ve
deneyimler gelistirmektedirler. Araba sahipleri, arabalarinin maddeselligini
degistirerek siiriis deneyiminlerini sekillendirirken, sosyal ve bireysel kimliklerine
somut bir bigim vermektedir.

Anahtar Kelimeler: Araba Modifiyesi, Maddi Sahiplenme, Otomobilite, Araba Kiiltiiri.
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INTRODUCTION

Michel de Certeau (1984) characterizes consumers as migrants who engage in a “silent production”
(xxi) within a vast system that exceeds their ownership yet ensnares them in its web. In this silent
production, consumption is itself is a creative process where consumers utilize the resources of the
system, appropriating objects from their mundane contexts, and reconfiguring them into alternative
forms and engendering novel meanings that resonate with their purposes.

Arjun Appadurai (1986) argues that objects possess a social life intricately woven into human
interactions and cultural dynamics. The flux in their value signifies their agency and liveliness within
social contexts. Similarly, Douglas and Isherwood (1996) assert that objects participate in social
processes. Individuals use the same object with diverse significances, engendering variegated
interpretations and value attributions (Featherstone, 1987). Thus, within the realm of consumption,
neither consumer nor objects remain passive entities.

This study explores the dynamic processes of consumption through one of the iconic objects of modern
life: cars. Henri Lefebvre (1971) notes the car as “the epitome of objects, the Leading-Object” (100),
which has a profound impact on modern societies and continues to shape civilization in various ways
(Dant & Martin, 2001; Miller, 2001). Despite numerous studies exploring the experiences and practices
associated with automobile usage from various perspectives, there remains a need for further research
to deepen our understanding of this pioneering object.

This study investigates a less explored aspect of automobile usage: the practice of car modification. As
a mass-produced commaodity, cars are equipped with standard features. However, users who are not
satisfied with such features take over control of the making process of their cars. Car owners tailor this
designed artefact to make them their own (Bengry-Howell & Griffin, 2007). Car modification entails
changing both the physical appearance and technical aspects of commercially produced cars to align
with individual preferences and requirements (Doeden & Vranas, 2008; Lumsden, 2015; Warren &
Gibson, 2011).

This study serves as a gateway to understanding the dynamic interaction between the creative act of car
modification, the material qualities of cars and the experiences, relationships, and meanings that
generated in and through the material appropriation of cars. This study contributes to material culture
studies by offering a nuanced understanding of the interplay between humans and objects in
contemporary consumption practices, highlighting the active role of consumers in shaping the material
world and the significance of objects in shaping social practices and experiences.

Adopting a grounded theory approach, the research focuses on car modification communities in Istanbul,
Turkey. Istanbul is chosen as it hosts both amateur enthusiasts and professional modifiers, providing
valuable insights into Turkish car modification culture. Through in-depth qualitative interviews with
modification enthusiasts, the study explores their motivations, practices, and experiences. Additionally,
it analyses the material aspects of cars through the analysis of modifications.

CAR USE AS AN EXPERIENCE

Linda Steg (2005) classifies motivations for private car usage into three primary categories:
instrumental, symbolic, and affective. Instrumental motives stem from the practical benefits of cars,
including attributes like active, autonomous, independent, and comfortable transportation. Affective
motives relate to the emotions felt while driving. Symbolic motives centre on the social dimensions of
car usage, providing individuals with opportunities for social expression.

Within the physical interaction facilitated by the material dimension of driving, car becomes a physical
extension of the driver's body, and in that way, the driver's actions are reflected in the car's movements
(Dant & Martin, 2001). Through the embodied actions, the driver and the car merge into a hybrid,
intertwined entity, forming an assemblage shaped by their physical interaction (Dant, 2004; Katz, 1999;
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Randell, 2017; Sheller, 2004; Sheller & Urry, 2000; Urry, 2006). Indeed, this physical interaction
extends beyond the relationship between car and driver, encompassing spaces, objects, technologies,
and bodies which shape varied sensory experiences and social relations which is called automobility
(Sheller & Urry, 2000; Thrift, 2004; Urry, 2004).

Within this “steel skin” (Urry, 2004, p. 31) as an extension of the human body which “we feel through
and with, ” (Sheller, 2004, p. 228) motion and emotions are kinaesthetically intertwined. This heightened
sensory engagement transforms driving into a remarkable, dynamic, and even sublime event. The
emotions elicited while driving encompass intricate layers of interaction, constituting “profoundly
embodied and sensuous experiences” (Thrift, 2004, p. 80). Being in a “fast-moving object in a restricted
space with other fast-moving objects” (Dant, 2004, p. 72) forms a "suspension of existence"
(Baudrillard, 1996, p. 66). This alteration in perception and cognition, along with the mastery over time
and space, engenders a profound sense of satisfaction rooted in the perception of power (Sheller, 2004;
Urry, 1999).

In this way, the relationship between driver and vehicle extends beyond the physical realm to encompass
social dynamics (Husband et al., 2014). Driver and car are also socially intertwined. The car-driver
assemblage, as described by Tim Dant (2004), is form of social being that generates various social
actions tied to the car. This fusion of human and machine blurs conventional boundaries, resulting in
what Jack Katz (1999) describes as a "person-thing, a humanized car, or alternatively, an automobilized
person” (p. 33). Taking a Goffmanian perspective of the car-driver assemblage, Richard Randell (2017)
posits the car-driver assemblage as a self that transcends reduction to either the driver's self or the
material properties of the car. It is a hybrid of human and machine self: autoself constructed through
routine, everyday social interactions.

The sociality of automobility is formed through the balance of two complementary but oppositional
dynamic forces: differentiation and integration (Csikszentmihalyi & Rochberg-Halton, 1981).
Differentiation emphasizes a person's individuality, which distinguishes him or her from the social
context. On the other hand, integration expresses a way of merging with the given social context. In this
dual role, the car flattens and homogenizes identity while also adding nuance and individuality to it
(Husband et al., 2014). Here the car becomes a “second skin”’ (Belk, 1988, p. 151) through which others
perceive us and we experience our surroundings through it.

Social relations are shaped as a collective open process in automobility (Collin-Lange, 2013). This
collective socialisation finds expression in practices and rituals—cruising, racing, joy riding, car
modification, parking area gatherings, and car exhibitions. These mobile and embodied practices of
mobilities play a pivotal role in how drivers collectively experience the world. While the car conveys
individuality, it simultaneously acts as an instrument of social bonding, fostering "mobile sociability”
(Carrabine & Longhurst, 2002, p. 194) among enthusiasts. This collectivity extends beyond car users to
individuals outside the car and other groups as well (Collin-Lange, 2013). The construction of
individuality and social identity through the car transcends personal narratives, representing power
rooted in social relations (Béhm et al., 2006; Creswell, 2010; Husband et al., 2014; Sack, 1986). The
social relations within automobility can be viewed as “a regime, ” (Bohm et al., 2006, p. 6) where social
interactions are sometimes hierarchized among different actors (Collin-Lange, 2013). Within these
socialization streets becomes a stage for drivers to present themselves and exhibit their power (Collin-
Lange, 2013), with rituals revolving around the "totemic material object” (Lumsden, 2015, p. 38) of the
car.

PRACTICE OF CAR MODIFICATION

Car modification can be traced back to the late 1920s and the Great Depression of the 1930s in southern
California (Ganahl, 1995). People who could not afford new cars during this time began to improve their
old ones. While car modification initially stemmed from practical concerns, it quickly gained popularity
and evolved into an entertainment-based cultural activity known as Hot Rod. Hot Rod began as modified
car races on the dry lakebeds of southern California in the late 1930s.
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The focus of these modifications was strictly on performance, aimed at making cars go faster during
races. After a few years of pause during World War I, Hot Rod culture regained popularity and spread
across the United States during the post-war prosperity (Franz, 2005). Eventually, Hot Rod races
transformed into a worldwide cultural phenomenon. This popularity led to Hot Rod losing its racing
background and evolving into a lifestyle representation.

Hot Rodders embraced appearance-based modifications (Warren & Gibson, 2011). Along with
modifying their cars, enthusiasts also crafted their cultural identities, creating distinct clothing styles
and slang. Car modification enabled enthusiasts to redesign the car and re-negotiate their cultural
identities (Franz, 2005). Since then, the representation of lifestyles has become an integral part of car
modification interest. Several American modification styles and subcultures emerged in the following
years. These subcultures became a source of individuality within automobility (Gartman, 2004).

The decline of the American car industry during the 1970s, prompted by the oil crises, shifted the focus
of car manufacturing and modification culture to new hubs, notably Germany and Japan. German and
Japanese manufacturers introduced lighter, more affordable, and modification-friendly models, such as
Volkswagen's Beetle, Minivan, and Golf, as well as the Honda Civic, supplanting bulky and fuel-
inefficient American cars.

From the 1980s onward, globalization has profoundly influenced car culture and modification trends,
facilitated by the exchange of information and products across borders. Mass culture elements, including
movies like The Fast and the Furious series and car-themed video games, have played a significant role
in popularizing car modification. The availability of cost-effective aftermarket products from the
Japanese automotive industry has further fuelled the popularity of Japanese cars, solidifying Japan's
position as a major centre of car modification culture.

Car modification encompasses changes to both the performance and appearance of a stock car -original
factory configuration-. Alterations to the physical appearance involve exterior and interior
modifications. Exterior changes often include body modifications targeting improvement of
aerodynamic features, such as bumpers, spoilers, wings, fenders, and hoods. Other exterior
modifications include adjustments to lighting, wheels, tires, and various accessories-based modification.

In-car modifications are geared towards enhancing driving comfort, often encompassing both accessory-
based enhancements and upgrades to in-car entertainment systems. Accessory-based modifications may
include dash kits and covers, seats and seat covers, steering wheels and covers, gauges, handbrake, gear
shift knobs, pedals, supplemental lighting. Meanwhile, modifications to in-car entertainment systems
typically involve upgrades to stereos, speakers, amplifiers, subwoofers, monitors, cameras for driver
safety, multimedia players, navigation systems, and other related components.

Performance-oriented modifications focus on enhancing various components that contribute to power
increase and management. These may include engine modifications, adjustments to handling such as
suspension upgrades, coil overs, and wheel alignment, enhancements to braking systems with upgraded
brake discs and pads, modifications to the transmission such as gearboxes and pedals, improvements to
intake and exhaust systems, upgrades to cooling and fuel systems, installation of turbochargers or
superchargers, enhancements to ignition systems, installation of performance chips, and more.

METHODOLOGY

Data Collection

In the initial phase of the study, an exploratory approach was adopted to delve into the culture of car
modification, given the limited existing literature on the subject. To comprehensively explore this
domain, 22 open-ended semi-structured interviews were conducted (Figure 1). Additionally, two
monthly car modification magazines based in Turkey were examined over a six-month period.
Furthermore, 12 online social networking platforms dedicated to car modification, both international
and Turkey-based was monitored, recognizing the increasing importance of online platforms in
facilitating social interaction and information exchange within the car modification community.
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Figure 1: Data collection methods

Following an initial understanding of car modification culture, an ethnographic study was conducted
within car modification communities in Istanbul, Turkey. This study covered various contexts, with a
particular focus on gatherings as central rituals within the car modification practice. The research
extended beyond gatherings to include events, cruises and shows. During these activities, observations
were made of modified car owners, and informal interviews were conducted with them. These
interactions provided valuable insights into how participants integrate modification practices into their
daily lives and offered glimpses into their life histories. Importantly, they facilitated open
communication between the predominantly young male members of these communities and the female
author of this research, establishing trust and rapport.

After establishing trust, face-to-face semi-structured qualitative interviews were conducted with owners
of modified cars over the course of the fieldwork. The interviews were conducted beside the modified
cars to enhance participant engagement and comfort. The interviews are structured in a flexible and open
manner, allowing concepts to emerge freely without imposing preconceived perceptions or opinions on
the participants (Charmaz, 2001; Goulding, 2002). Face to face interviews lasted between 32-63 minutes
and audio recorded.

Data Analysis

Grounded theory was employed for the analysis of qualitative interviews as it allows for an exploration
of how individuals perceive events and phenomena, and how they attribute meanings to these
experiences (Denscombe, 2007; Goulding, 2002). This approach is well-suited for this study since it
offers an understanding of practical situations in the real world, particularly useful for investigating new
areas or phenomena that have not been fully explored (Denscombe, 2007).

In grounded theory, both data collection and analysis are conducted flexibly, allowing for simultaneous
analysis during collection, providing researchers with control to focus, structure, and organize data
effectively (Charmaz, 2001). This approach employs a non-linear analysis process, with each coded data
continually compared with existing ones throughout the analysis, fostering a dynamic analytical process
until no new codes emerge, reaching a state known as theoretical saturation (Glaser & Strauss, 1967).
Likewise, interview data was analysed simultaneously and constantly compared with each other from
the early stages of this research.

Additionally, modifications were analysed to understand the structure of material reproduction of cars
through the photos of cars. The visual data underwent qualitative content analysis, a method that
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quantifies qualitative material by identifying patterns according to certain codes (Schreier, 2012). To
facilitate this process, the 'sticky notes' feature of the Miro digital collaboration platform was utilized
for coding. This tool allows for data categorization through colour and tags, with colour coding used to
distinguish car parts targeted for modification. Modifications were grouped into categories such as body,
interior, wheels, lighting, entertainment systems, and accessories, drawing from classifications used by
aftermarket product sellers. Specific modification types within these categories were further coded using
Miro's tag feature. After coding, clusters of colour and tag-based codes were formed using Miro's
clustering tool. These clusters were then exported to MS Excel for frequency analysis and visualization.
In total, 14 cars were analysed, with one participant's car being excluded due to servicing before the
interviews.

This study is derived from the doctoral dissertation titled ‘User-Product Interaction within The Context
of Usage Practices: Automobile Modification in Turkey’, which was conducted under the supervision
of Prof. Dr. Nigan Bayazit and defended on 25.06.2012. On the relevant date, the Istanbul Technical
University Institute of Science and Technology did not request an Ethics Committee Report in the
context of the study subject and research sample.

Participants

In the grounded theory approach, the sampling strategy is determined by theoretical sampling, wherein
the researcher repeatedly decides on the next source of data after each data collection and analysis
process (Glaser & Strauss, 1967). The researcher seeks sources of data that will provide information-
rich data (Charmaz, 2001). To gain access to modified automobile owners, two different channels were
utilized: face-to-face meetings with modified automobile owners at gatherings and events, and through
automobile workshops and equipment dealers who invited their clients. This initial pool of participants
later invited their peers, facilitating access to a broader range of participants. This sampling method
proved beneficial for reaching a hidden population that is often difficult to access. In accordance with
the theoretical saturation approach of grounded theory, the sample size was determined based on the
point at which the analysis of constantly compared data reached saturation, indicating that no new data
sets were emerging.

Table 1 displays the demographic information of participants. The majority of the participants are under
30 years old, come from a low-income working-class background, and are single males with no children.
Only one of the participants is over 30 years old and is married with one child.

Table 1. Participants and their cars

Participant  Age Gender  Marital Status  Occupation Car
1 23 Male Single Student Dodge Neon
2 18 Male Single Student Peugeot 206
3 27 Male Single Sales Representative Ford Mondeo
4 27 Male Single Auto Repair Worker BMW E46
5 22 Male Single Student Ford Fiesta
6 39 Male Married/1 Child | Domestic Appliance Technician Fiat Palio
7 29 Male Single Bodyguard Nissan 200 SX
8 21 Male Single Student Peugeot 106
9 29 Male Single Automobile Products Retailer Nissan 200 SX
10 23 Male Single Auto Cleaning Worker Ford Focus
11 21 Male Single Medical Personnel Ford Focus
12 27 Male Single Window Company Worker Mitsubishi Carisma
13 22 Male Single Sales Representative Chevrolet Aveo
14 22 Male Single Sales Representative Honda Civic
15 22 Male Single Printing House Technician Renault Megan
FINDINGS

The findings are structured into two main sections: The Driver which explores themes derived from
qualitative interviews, highlighting the experiences and behaviours of car owners, and The Car which
examines the material aspects of modification through analysis of the modifications made.
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The Driver

“We Are Not Ordinary People, So Why Drive an Ordinary Car?”

The desire to be unique serves as a significant motivation for participants in modifying their cars. They
aim not just to be different but rather unique in every aspect, viewing stock cars as commonplace and
lacking distinction. By transforming their vehicles into something nobody has, participants seek
exclusivity and individuality, distancing themselves from the ordinary.

Emotional experiences while driving also drive their desire for uniqueness. Modified cars evoke feelings
of individuality, whereas stock cars leave them feeling like normal, ordinary individuals, leading to a
sense of disappointment and unfulfillment. This emotional contrast motivates participants to modify
their cars continually, viewing modification as an ongoing, never-ending pursuit. In this sense,
modification is an insane activity with no definitive endpoint. All participants have modified at least
two cars before. When they believe that they can no longer differentiate their cars, they sell them and
start over again with a new stock car.

Furthermore, participants endeavour to set themselves apart from other modified car owners. To
differentiate themselves further, participants avoid commonly used modification products or styles,
preferring to improve and renovate their cars continuously. Additionally, some opt for less common
vehicles for modification, choosing models that are rare in Turkey or not typically selected for
modification, further setting themselves apart from other modified car owners.

“All That Matters Is to Catch That Look”

The desire for visibility serves as another key motivation for car modification among participants. They
seek to attract attention and stand out with their uniquely modified vehicles. This visibility not only
satisfies their desire to be noticed but also contributes to their sense of uniqueness and specialness. For
some participants, driving stock cars is unpleasant because they feel unnoticed and overlooked by others.

The significance of grabbing people's attention with modified cars that everybody looks at is invaluable
to participants. They highlight the reactions of others to their cars, describing feelings akin to being
celebrities when people gaze at them. Positive responses, such as receiving thumbs up and applause
from children, further fuel their desire for acknowledgment and admiration. Conversely, negative
reactions, like complaints about loud exhaust noise, also fuel their desire for attention.

While participants appreciate both positive and negative reactions to their modified cars, they emphasize
that these responses do not influence their decisions regarding further modifications. However, the
viewpoints of other modified car owners carry substantial weight in their modification choices.
Participants perceive car modification not only as a hobby but as a passion and lifestyle, considering
themselves part of a community. Thus, while they appreciate validation from others, they prioritize
feedback and comments from fellow modified car owners, whom they regard as part of their extended
family.

Socializing and exchanging information with fellow modification enthusiasts at gatherings and events
play a vital role in modification culture. Enthusiasts often gather in public spaces like shopping mall
parking lots, where they showcase their cars side by side. Additionally, online platforms and social
networks dedicated to car modifications serve as crucial mediums for enthusiasts to connect and interact.
Displaying their cars at both real-life gatherings and virtual spaces is highly valued by participants, as it
can lead to recognition and admiration within the community. Furthermore, some participants' tendency
to disregard regulations and the risks associated with their modifications sets them apart and fuels their
desire for visibility.

Form Follows Intentions

The participants' main drivers for car modification, namely the desire to be visible and the desire for
uniqueness, significantly influence their modification preferences. They tend to prioritize appearance-
based modifications, as they are the part that other people see, often considering them as the ostentatious
or showy aspects of their vehicles.

This work is licensed under Creative Commaons Attribution-NonCommercial 4.0 International License @
v e



The Turkish Online Journal of Design, Art and Communication — TOJDAC July 2024 Volume 14 Issue 3, p.614-628

The participants' inclination towards appearance-based modifications is evident in their preference for
certain elements, notably modifications targeting body and wheels. These components are considered
pivotal as they contribute significantly to the overall aesthetic appeal of the car. For instance, wheels are
often regarded as the first noticeable parts of a car, while body modifications such as front bumpers, rear
bumpers, fender skirts, hoods, and spoilers are likened to the face of the car. Participants typically avoid
preferring performance and in-car modifications, as they are merely seen and, therefore, less impactful
in fulfilling their desire for uniqueness and visibility. For them, what matters is how the car is seen from
the outside.

Lowering the vehicle, achieved through adjustments to shock absorbers and springs to bring the car
closer to the ground, is a widespread modification among all participants. They appreciate the aesthetic
appeal of a lowered car, resembling high-performance vehicles. However, instead of opting for
aftermarket products, many participants prefer the more affordable option of cutting stock springs,
despite its technical drawbacks. They express discomfort with the potential damage to their vehicles
caused by this practice, particularly due to the poor road infrastructure in Turkey. Consequently, they
prefer to use their vehicles solely for modification activities rather than daily driving.

Likewise, although they are not visible from the outside, exhaust system and in-car entertainment
modifications are common because they enable a different type of noticeability based on sound.
Participants exemplify this kind of visuality in the sense that everyone in the neighbourhood knows that
they are coming, other drivers give way to them, and it annoys people. Such loud exhaust systems make
the drivers more noticeable and hence make them visible. Moreover, such modifications produce a
feeling of pleasure as they create a sound of power and a sound that makes you feel alive.

Inexpressible Experience of Modified Car

The pleasure of driving a modified car is a unique, inexpressible experience for the participants, stems
from a sense of satisfaction through the control of speed and power. These cars enable them to feel like
going to a race every day. For many, driving modified cars becomes an addiction, a daily necessity for
their mental well-being. They feel depressed when they can't spend time with their cars.

For some participants, driving their cars brings a sense of pride as they are content with their self-
designed and built vehicles. Modified cars hold significant emotional value, often seen as extensions of
themselves and reflections of their personalities. They justify their modification choices based on their
own traits and sometimes even adopt the same nickname as their cars, blurring the line between
themselves and their vehicles.

Because of that feeling of belonging, participants expressed a sense of devotion to their cars. They form
deep emotional bonds with their vehicles, referring to them as lovers, girlfriends, or children, and
prioritizing their care and protection above all else. When their cars get damaged, they feel as if they or
a loved one had gotten hurt. Even minor damage to their cars evokes strong emotional responses, with
some participants expressing a desire to confront those responsible. Both financial and emotional
investments in their cars are substantial, with many dedicating a significant portion of their income and
time to modifications, sometimes leading to family problems.

For most of the participants, parting ways with their cars is especially challenging due to these financial
and emotional dedications. Participants are unwilling to sell their cars because they value them more
than the other things in their lives. The thought of parting with their cars elicits feelings of misery and
bitterness, leading some to track their former vehicles and advise new owners on their care.

The Car

Participants frequently incorporate various modification elements into their cars, mostly opting for body,
wheel and tire, performance modifications. These are followed by in-car entertainment, lighting and
accessory-based modifications. Engine and management systems modifications are the least preferred
type modifications. Figure 2 displays the individual modification type preferences of the participants.
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Figure 2. Modification preferences of the participants

Most preferred body modifications include front bumpers, spoilers, and wing applications (Figure 3),
commonly found in high-performance vehicles. These features serve aerodynamic purposes, regulating
airflow and creating downforce to improve stability at high speeds. Additionally, hood and side vents,
along with carbon fibre body applications, are popular among participants. Hood and side vents aid in
directing airflow to cool the engine during high-speed driving, while carbon fibre body applications
offer lightweight properties typical of high-performance vehicles. However, due to cost considerations,
participants often opt for carbon fibre imitations. However, it's worth noting that most participants' cars
lack the high power associated with such features, except for a few.

front bumper and side ventilation modifications

P1- Dodge Neon

P2- Peugeot 206

P4-BMW E46 o P6- Fiat Palio ; P10-Ford Focus

spoiler and wing modifications

P12-Mitsubishi Carisma  P7- Nissan 200 SX P6- Fiat Palio

Figure 3. Body modifications

Wheel and tire modifications are the top choice for most participants (Figure 4). Wheel modification is
popular due to its cost-effectiveness compared to other options. Nearly all participants, except one, opt
for offset wheels to increase the thickness of the wheel, favouring deeper offsets for better road grip.
Some also choose wheel camber adjustments and calipers. Wheel camber alterations improve cornering
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grip at high speeds by adjusting the angle between the wheel and vehicle axes. Calipers, part of the
braking system, contain brake pads that engage the rotor to facilitate braking.

wheel offset and wheel cover modifications

P5-Ford Fiesta P9- Nissan 200 SX P10-Ford Focus P1-Dodge Neon

| =
P14- Honda Civic

wheel camber and caliper modifications

P11-Ford Focus P12-Mitsubishi Carisma P1-Dodge Neon P7- Nissan 200 SX P14-Honda Civic
Figure 4. Wheel and tire modifications

Only three own cars classified as high-performance vehicles, with two of them actively engaging in car
racing. These individuals have implemented engine and management system modifications to boost
vehicle performance. However, most performance enhancements among participants involve exhaust
and suspension modifications (Figure 5). Specifically, suspension spring adjustments, such as using
firmer springs to lower the car's stance, were popular among almost all participants except one.
Lowering the vehicle's centre of gravity through suspension modifications optimizes traction and grip,
particularly during high-speed cornering and acceleration, leading to better performance on the
racetrack. However, instead of choosing aftermarket suspension springs, most participants preferred
modifying their suspension systems by cutting the springs, which can pose safety risks.

suspension springs (car lowering) modifications

e

P2- Peugeot 206 P7-Nissan 200SX ~ P4-BMWE46

Figure 5. Suspension springs (car lowering) modifications

In-car entertainment systems, particularly audio setups, rank among the top modifications favoured by
participants (Figure 6). These systems combine entertainment and informational features, enhancing the
overall in-car experience. Many participants chose to upgrade their stock speaker systems with high-
guality audio setups. Amplifiers were also commonly installed to increase the power output of the sound
systems, while subwoofers were added to enhance bass frequencies, resulting in a more immersive audio
experience with rich sound quality. However, these entertainment systems often take up considerable
space in the boot and rear passenger compartment, which goes against the lightweight characteristics of
high-performance cars.
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in-car entertaintment modifications

W\

P10-

' P6- Fiat Palio P13- Chevrolet Aveo  P12-Mitsubishi Carisma P2- uééot 206

Figure 6. In-car entertainment modifications

Despite participants expressing in interviews that they didn't prioritize in-car modifications since they
were only visible to themselves, analysis of their cars revealed that in-car modifications are among
preferred type of modification (Figure 7). The most favoured in-car modifications, such as leather
upholstery, carbon fibre dashboard covers, and steering wheel modifications, mirror features commonly
found in luxury segment sports cars. Exterior accessories and lighting group modifications are among
the least favoured, but within exterior accessory modifications, window tinting and debadging stand out
as particularly popular choices among participants. Window tinting involves applying a thin film,
typically made from a polyester base to the interior surface of car windows. It not only enhances privacy
by making it difficult to see inside the vehicle but also enhances the car's aesthetic appeal. On the other
hand, debadging refers to the act of removing the manufacturer's emblems or badges from a vehicle.

accessory-based modifications
\‘14& A 7!}_ 1 NS TR ——

1 Dodge eon
(paint job)

P6- Fiat Palio P2- Peugeot 206
(pedal sets, shift and handbrake knobs)

A Dy S
P2- Peugeot 206 P8- Peugeot 106 P1- Dodge Neon
(debadging) (imitation carbon fiber cover)

P1- Dodge Neon

Figure 7. Accessory-based modifications

DISCUSSIONS

Car modification aims to customize the original features of a stock car to suit the preferences of its
owner. Initially rooted in car racing, modifications focused on enhancing engine systems and
aerodynamic performance. However, the focus has shifted towards lifestyle representation, leading to a
predominance of appearance-based modifications over performance enhancements. Similarly, the study
found that enthusiasts primarily focus on appearance-based modifications to achieve uniqueness and
visibility. Despite mimicking features of high-performance cars, these modifications often don't enhance
actual performance, leading to safety concerns. As a result, owners reserve their modified cars for special
occasions, like gatherings, where they can engage with fellow enthusiasts.

The motivations driving car modification, notably the desire for uniqueness and visibility, are intricately
woven into the social dynamics of automobility, characterized by both differentiation and integration.
Enthusiasts aim to distinguish themselves both within society and among their community of fellow car
modifiers, while also seeking integration within the collective group affiliation of like-minded
enthusiasts (Csikszentmihalyi & Rochberg-Halton, 1981; Husband et al., 2014).

These motivations lead participants to prioritize appearance-based modifications, enabling them to
customize their cars beyond standard factory options. Common preferences include body modifications
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and upgrades to wheels and tires, which give their cars a unique aesthetic. However, performance-
enhancing modifications, particularly those that are not visible, receive less attention. Suspension
modifications are an exception, as they provide tangible indicators of high-performance cars and are
favoured by most participants. In-car modifications are limited but often mimic the appearance of high-
performance or luxury segment cars, such as artificial leather seat upholstery and imitation carbon fibre
dashboard covers. Additionally, the practice of debagging, or removing the manufacturer's emblem,
aims to eliminate any information about the car's origin that might contradict its high-performance
appearance, emphasizing the uniqueness of the car over mass-market design.

Enthusiasts' desire to be visible and attract attention through their modified cars extends beyond positive
reactions, encompassing even negative responses. In this way, any form of attention, whether positive
or negative, serves to reinforce their sense of uniqueness and distinction. Additionally, enthusiasts value
intangible forms of visibility, such as the distinctive sound of their exhaust systems and in-car
entertainment systems, which serve as another means of visibility.

As they seek to distinguish themselves not only from mainstream car owners, but also from fellow
modifiers. They actively avoid common modification products or styles, opting instead to continuously
customize their cars for a unique aesthetic. This pursuit of individuality not only sets them apart but also
integrates them into a broader community of like-minded enthusiasts. By sharing a passion for
distinctiveness and uniqueness, they forge bonds with fellow modifiers, forming a collective group
affiliation (Husband et al., 2014). Therefore, they place greater importance on the feedback and
comments from fellow modified car owners, whom they see as part of their extended family.

Social relations within car modification culture are not confined to the material production of cars but
extend into everyday practices and rituals. Activities like cruising, racing, gatherings, exhibitions, and
competitions serve as platforms for enthusiasts to cultivate individual and collective social relations
(Brownlie et al., 2007; Carrabine & Longhurst, 2002; Collin-Lange, 2013; Randell, 2017). Moreover,
online platforms play a vital role in connecting enthusiasts, facilitating the exchange of information,
mentorship between experienced and novice modifiers, and discussions on broader aspects of car
modification culture. These interactions strengthen social bonds within the community while also
allowing individuals to showcase their uniqueness and individuality within the collective.

In gatherings and events, enthusiasts engage in a form of competition to gain recognition and assert
dominance within the community. These interactions reflect power dynamics rooted in social relations,
often structured hierarchically among participants (Bohm et al., 2006; Creswell, 2010; Collin-Lange,
2013; Husband et al., 2014; Sack, 1986). These practices serve as platforms for drivers to assert
themselves and demonstrate their power. In this regard, as noted by Redshaw (2007), the car embodies
and facilitates aspects of Western culture characterized by individualism and assertive advancement.
These practices and rituals exemplify how presence and co-presence shape the social dynamics of car
modification culture (Collin-Lange, 2013).

The materiality of their cars serves as a symbolic extension of enthusiasts, shaping how they are
perceived by others and influencing their experiences within their surroundings (Belk, 1988; Sheller,
2004; Urry, 2004). By viewing their cars as extensions of themselves, they mould their cars to align with
their personalities. This intimate connection often leads to the car and owner being referred to
interchangeably, emphasizing the inseparable bond between them. This fusion of driver and car forms
the basis of social interaction (Dant, 2004; Husband et al., 2014; Katz, 1999; Randell, 2017).

The pursuit of uniqueness and superiority within the social dynamics of car modification intersects with
power relations at the individual level, often reflecting “patriarchal constructions of masculinity”
(Paterson, 2007, p. 47). Enthusiasts often anthropomorphize their cars, viewing them as female
companions, lovers, or even children under their control. This emotional attachment to their ‘ownership’
fosters a deep sense of belonging and dedication, leading enthusiasts to care for their cars meticulously,
like the attention lavished on a loved one. As an extension of their masculinity, enthusiasts often see
themselves as providers, investing a significant portion of their income and time into their cars. Parting
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ways with their cars proves to be an especially challenging task. This emotional attachment highlights
the profound significance that these cars hold in their lives, surpassing the value of other possessions.

The physical interaction facilitated by the material dimension of modified cars not only shapes the social
relations, but also elicits diverse sensory experiences and emotions (Sheller, 2004; Urry, 2004). The
experience of driving a modified car brings excessive pleasure, primarily stemming from the sense of
power and control. For some, driving a modified car is akin to addiction, resulting in an urge to drive it
every day and feelings of depression when unable to do so. These emotions vary across several
embodied practices related to modification, leading enthusiasts to continuously modify and renovate
their cars until they can no longer differentiate them. Some even sell their modified cars and start over
again with a new stock car, perpetuating the cycle of modification.

CONCLUSION

As modified cars represent more than just material possessions, the practice of car modification extends
beyond material production. Through car modification, these craft-consumers engage in experimenting
with their cars' materiality, resulting in the creation of new experiences, relationships, and meanings
from the interaction of a wider system encompassing materialities, entities, and spatial, infrastructural,
cultural, political, economic, and social contexts.

Modified cars are at the centre of these young men's lives who are mostly from working-class
backgrounds. They aim to express their existence by differentiating themselves from others through
their possessions. As Mike Featherstone (2005) notes, cars have held “high visibility in the social
landscape and cultural imaginary over the last century ” (p. 1). Similarly, car modification enthusiasts
seek to materialize their desire to attract attention and stand out by making their cars unique, different,
and visible within the context of both individuality and collectivity. Although modified automobiles
possess signs of real, they primarily serve as representations of the real. Their desire to be noticed by
others is fulfilled by engaging in predominantly superficial appearance-based modifications that mimic
the indicators of high-performance cars from upper segments. These modifications serve as symbols of
the social and economic status that these individuals aspire to achieve.

However, as they re-shape how others see them, their creations, in turn, shape how they experience the
world. Even though material production of modified cars is grounded in simulacra, the automobility of
these vehicles constructs a sense of reality. Sociality and emotions are forged with the notions of
uniqueness, passion, power, pleasure, superiority, excitement, belonging and pride within the realm of
car modification culture.
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Abstract

This study analyses the propaganda visuals produced by governments and extremist
groups with artificial intelligence, big data, and algorithms in the propaganda
activities of algorithmic societies, especially during election periods when social
turmoil plays a leading role. The study focuses on the contribution of these visual
models to disinformation processes. In this context, there are two samples of the
study: First one is: Disinformative images and videos produced with artificial
intelligence image models for Donald Trump, the former President of the United
States of America. The second one is: Disinformative images and videos produced
for Kemal Kiligdaroglu, former leader of the Republican People's Party (CHP), a
left-centred political party in Turkey, and circulated on social media. The visual
contents produced in question were analyzed by the researchers with descriptive
analysis method and these artificial intelligence-supported visuals were evaluated
in terms of ethics and privacy by determining “the accuracy” of these visuals. The
study aims to understand how the visuals produced with artificial intelligence
impact the selection processes and to reveal the benefits and harms of these
technologies.

Keywords: Algorithmic Society, Artificial Intelligence, Disinformation, Visual Design,
Ethics.

Oz

Bu c¢alismada, toplumsal calkantilarin basrol oynadigi se¢im donemlerinde
algoritmik toplumlarin propaganda faaliyetlerinde, hiikiimetlerin ve agirilik yanlis
gruplarin yapay zeka, biiyiik veri ve algoritmalarla {irettikleri propaganda gorselleri
analiz edilmigtir. Calismanin odak noktasi bu gorsel modellerin dezenformasyon
siireclerine katkisidir. Bu baglamda ¢alismada iki Orneklem baz alinmigtir:
Birincisi, Amerika Birlesik Devletleri eski Bagkan1 Donald Trump i¢in yapay zeka
goriintii modelleri ile iiretilen dezenformatif gorsel ve videolar. ikincisi ise
Tiirkiye'de merkez sol siyasi yelpazede yer alan Cumhuriyet Halk Partisi'nin (CHP)
eski lideri Kemal Kiligdaroglu igin {iretilen ve sosyal medyada yayilan
dezenformatif gorsel ve videolardir. Uretilen gorsel icerikler arastirmacilar
tarafindan betimsel analiz yontemi ile irdelenmis ve yapay zeka destekli bu
gorsellerin “gergekligi” etik ve mahremiyet acisindan degerlendirilmistir. Calisma,
yapay zeka ile liretilen gorsellerin se¢im siireglerini nasil etkiledigini anlamay1 ve
bu teknolojilerin fayda ve zararlarini ortaya koymay1 amaglamaktadir.

Anahtar Kelimeler: Algoritmik Toplum, Yapay Zeka, Dezenformasyon, Gorsel Tasarim,
Etik.
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INTRODUCTION

Digitalization

Digitalization, complicated and controversial issue, basically; means transferring analog signals such as
color, size, and tone into binary codes that can be processed by computers. The tendency of technology
always changes the individual and his/her relationship with his/her environment. Transformation from
economic to social life is evident in the ubiquity of communication and information technologies with
multiple devices at the same time and the unstoppable progress in the field of techno-science. “The
possibility of convergence and convergence offered by digital technologies has driven all technical
changes in media and communication” (Gere, 2018, p. 16). Digitalization is not a concept that covers
only the field of informatics but has a multifaceted characteristic that can find a place in all areas of
social life. The scope of digitalization, related to the conversion of information from physical to digital
format, and all the consequences that arise from it should be evaluated from a holistic perspective.
“From a societal perspective, digitalization refers to a fundamental change driven by digital
technologies and encompassing all areas of social life” (Kergel and Hedikamp-Kergel, 2020, p. 39-40).
Digitalization, the concept, that has successes and failures at its roots, has a history of narratives,
inventions, and predictions. “To speak of the digital is to metonymically invoke the full depths of virtual
simulacra, instantaneous communication, ubiquitous media, and global connectivity that make up much
of our contemporary experience” (Gere, 2018, p. 17). When discussing the concept of techno-based
digitalization, considered synonymous with the communication revolution, what needs to be emphasized
is that communication and communication culture have different sociological effects that can have
different consequences. In this regard, Postman says, “Our media are our metaphors. Our metaphors
create the content of our culture” (2010, p. 19, 24). According to him, the most fundamental basis for
studying a culture is the observation of the tools of the culture under study. Indeed, in addition to the
production of concrete messages, the media makes visible the metaphors that allow the installation of
special/fake definitions of reality. Network communities formed at this point create a different cultural
dynamic.

Algorithm and Algorithmic Society

Artificial intelligence, enabling human beings to think like machine computers, is an artificial
communication system that can exhibit cognitive functions and/or autonomous behaviors such as
perception, learning, establishing relationships between different concepts, thinking, reasoning,
communicating, and inferring solutions to a problem in a subject. Augmented Reality, in which Brett
King in his book examines the development of artificial intelligence technologies from a historical
perspective. He categorizes the production of the computer brain under three main headings. In the first
phase, which he calls machine intelligence, cognition is at the forefront, and in this context, basic
machine intelligence is mentioned. King defines this intelligence as “neural networks or algorithms that
can make human-like decisions on highly specific functions and outperform humans based on
comparative evaluation” (King, 2016, p. 103). Artificial intelligence, which King defines as a
mechanism with the decision-making ability of a human being, this intelligence is a picture of a machine
with emotional qualities, including details such as tone of voice and facial expression. The concept King
defines in his third phase is hyperintelligence. According to King, this stage is machines that understand
concepts beyond human beings. King defines these machines as “a sum of machine intelligence or
machine intelligence that exceeds human intelligence, individually or collectively, to perform
operations”’. The aim of artificial intelligence, known as computer systems that “think like humans,
behave like humans, think rationally and behave rationally” (Balaban and Kartal, 2015, p. 16) and can
engage in human behavior, is to make machines more useful. For this purpose, machine learning and
deep learning, considered sub-branches of artificial intelligence, are among the phases of artificial
intelligence.

Machine learning is an important part of the field of artificial intelligence and enables machines to
improve their tasks using experience-based techniques and refers to artificial intelligence technology
that allows computers to act and think like humans. With this technology, cognition is improved through
the data and information processed by the system. Likewise, since behavioral patterns are detected with
this technology, it becomes possible to make intelligent decisions without human involvement after a
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while. Deep learning, which plays an important role in artificial intelligence, is a sub-branch of machine
learning. This method involves a learning approach based on artificial neural networks, which are
complex structures with multiple inputs, outputs, and hidden layers. Based on decades of research, deep
learning was initially a slow-moving field due to the limitations of highly complex datasets and the
significant cost of implementation methods. However, with the improvement of conditions in the last
two decades, it has become commercially viable. Machine learning involves classification and
recommendation systems from structured pattern data. Deep learning, on the other hand, is “an artificial
intelligence method that uses multilayer artificial neural networks in areas such as object recognition,
speech recognition, natural language processing and is one of the types of machine learning” (Y1lmaz
and Kaya, 2022, p. 1). Algorithms, capable of revolutionizing the cognitive comprehension of machines,
are only possible through mass data processing and programming applications. Algorithms, as logical
and control-based components, have become a techno-sociological subject with the advancement of
artificial intelligence. Algorithms enable the processing and transformation of this data and play the role
of determining what individuals will see during the day, what they will buy, what kind of information
they will consume. They have shaping and determining effects on daily life practices. Data is a general
term, based on research, and observation, and this information is obtained from many different
environments such as the internet, social media, and sensors. “There are many definitions of big data,
defined as data sets that cannot be captured, managed, and processed by general computers within an
acceptable scope” (Apache Hadoop, 2010). “The common component of these definitions is the 3Vs
model, in which the distinctive features of big data are revealed. The 3Vs model consists of volume,
variety, and velocity” (Chen et al., 2012; Laney 2001; Zikopoulos et al., 2012). Volume refers to the
aggregation of data masses ranging from terabytes to petabytes, and velocity refers to the timing for
maximizing the commercial value of big data. The last concept of this model, variety, includes structured
or semi-structured data (audio, video, web pages, text, etc.) and traditional structured data. In addition
to this model, big data dimensions include other important concepts. “These dimensions are veracity,
variability and complexity, and value”” (Gandomi and Haider, 2014). Algorithms are complex computer-
based epistemic procedures that vary depending on the context. These procedures are shaped by
mathematics, logic, and statistical applications. In this way, “the discourse around algorithmic
governance often overlaps and intersects with discussions on data validation and artificial intelligence”
(Katzenbach and Ulbricht, 2019, p. 2). An important detail, that constitutes the basic assumption of this
study, is that the techno-centered approach in such research dismisses a discriminatory perspective and
social categorization that ignores the human factor training the algorithms and, accordingly, the social,
political, and cultural conditions. The impact of algorithms is increasing in decision-making processes
today and is becoming widespread in many critical areas of social life such as health, banking, security,
electronic commerce, and information access. Artificial intelligence technologies are present in every
aspect of business models and daily life. However, it also has negative effects in some cases like other
technologies.

Some of them are:

-Increase in unemployment: Since the basis of artificial intelligence systems are technologies based on
deep machine learning, it has revealed the risks of people becoming unemployed because it makes the
jobs that people can do shorter, faster, and solution-oriented.

-Security issues: Artificial intelligence systems, when trained by malicious people, may not provide
accurate and reliable results, and may cause effects that can directly cause outrage on individuals and
societies.

- Individual privacy: The ability of artificial intelligence systems to rapidly store and analyze data may
lead to the violation of the privacy rights of individual's private information,

- Social imbalance: Considering the ownership of artificial intelligence systems, the advantage of some
groups over others in accessing this technology may cause a numerical gap, which may lead to numerical
inequality.

- Ethical issues: Due to the ability of artificial intelligence technologies to store, analyze, and use all
kinds of data, it may cause ethical problems for individuals, societies, and states.
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Misinformation and disinformation

“Misinformation has been used very broadly to refer to misinformation and information distortion”
(Oxford English Dictionary, 2020). “Misinformation is currently used to describe misleading
information that is created or shared without manipulative or malicious intent” (Ireton and Posetti,
2018). “Disinformation is defined as the deliberate dissemination of false information, including that
provided by official institutions to a foreign power or the media, with the intent to influence the
recipient's policy or opinion” (Oxford English Dictionary, 2020). Disinformation, according to the US
State Department, “is defined as the deliberate dissemination of false information intended to mislead
or cause harm, which is broadly consistent with other definitions of disinformation” (Nemr and
Gangware, 2019). “Fake news is defined as news that conveys or contains false, fabricated or

intentionally misleading information, or is characterized or read as such” (Oxford English Dictionary,
2020).

Manipulation

Manipulation is a type of psychological and social influence that aims to change the perception or
behavior of others through inefficient, deceptive, or even abusive strategies. “Manipulation is a situation
in which one person influences, consciously directs, and forces another person to behave against their
will” (Chapaux-Morelli & Couderc, 2017, p. 8-9).

Deepfake and Cheapfake

Deepfake and cheapfake, meaning digital face masking methods, have been very popular in new media
platforms recently. Deepfake and cheapfake, a digital face masking method that emerged with the
advancement of artificial intelligence, have attracted people's attention for a while. With this technique,
in animated animations prepared with visual data sets taken from the faces of famous figures who died
years ago, we can watch them talking, laughing, or crying on the screen, as if they are alive.

%
¥ . How CGI made Cody and Caleb as PAUL ... (Y ~» o
& Daha sonr... Paylag  Bilgi

\' "' V 4
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» o 044/157 B % Youlube 5] ©

Figure 1. Paul Walker’s facial made with deepfake and CGI technology (YouTube, 2019).

However, these deepfake and cheap fake techniques can sometimes be instruments open to abuse, like
other technological innovations. It is possible that these digital masking methods can be used for political
reputation assassination, blackmail, smear policy, or as a joke. For example, deepfake videos of former
US Presidents Donald Trump and Barack Obama, prepared as a joke, were widely shared on social
media, and even became the subject of news bulletins. Deepfake, as the name suggests, is a deeper and
more effective way of masking. A person cannot understand that the images in question are fake unless
he examines them carefully. However, some deepfake videos are so professionally prepared that
sometimes it becomes almost impossible to distinguish them from the real thing. It cannot be understood
unless it is confirmed by the person who is the subject of the video.
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Figure 2. Cheapfake example of children with Tumo impressions (YouTube, 2020).

On the other hand, cheap fakes are images prepared with a relatively simple masking technique. It is not
necessary to focus seriously on the images to understand that these types of videos are fake. One can
‘easily’ understand these videos at first glance without any need for expertise. For example, this absurd
vimage, in which Donald Trump's face was used on children, is an example of a cheap fake. Although
it is not always easy to understand such digital tricks, they can be detected as fake with some techniques.
To do this, first of all, it is necessary to focus on the movements and facial expressions of the person in
the video, the harmony of the mouth, nose, and eyes, the skin tone, in short, how much it resembles a
'natural human face'. Considering that the video was produced for a completely different purpose, far
from reality, and therefore it had to be re-voiced, the fictional voice in the video should be exactly like
the person's real voice. Artificial intelligence is not yet as skilled at imitating the human voice as it is at
animating the human face. Therefore, the face in the video must flow in sync with the sound, but this
usually does not produce successful results. Attention should be paid to the harmony between the mouth
and nose. If the mouth of the person speaking in the video moves artificially without facial expressions,
it can be said that there is a high probability that his face will be masked later.

The artificiality of the pose is also one of the details that give away a typical masking video. The fact
that the person in the video remains ‘fixed' with his body turned in one direction while his head and face
are moving may give a clue that the video is not real. Situations such as eyes focusing in an irrelevant
direction or not blinking at all are also suspicious points that should be taken into consideration. The
voice is personalized and 'natural’. A vague (robotic) tone of voice also increases the possibility that the
video is fake.

METHODOLOGY OF THE STUDY

Purpose, Method and Questions of the Study

This study aims to examine the role of visual content used for false, misleading, and targeted
manipulation in propaganda activities, circulated in different environments through all kinds of mass
media produced by the ruling and extremist groups with the help of artificial intelligence, big data, and
algorithms. The study also aims to reveal the benefits of the artificial agenda created with artificial
intelligence technologies through societies, especially in terms of raising awareness among voters
against disinformative and manipulative information pollution, especially during election periods. As a
branch of science that examines signs and proposes semiotic analysis is an important method of
interpretation. Semiotics is actively practiced not only in literature but also in most branches of art and
in almost all areas of life. “Since semiotics means the science of sign strings, the concept of sign is, in
principle, the foundation of this science” (Guiraud, 2016, p. 8). The meanings created by the images
containing propaganda manifestations rich in visual imagery used in the US Federal Election
Commission 2024 Elections, May 14th, 2023, Turkish General Election periods were analyzed by
semiotic analysis method through designs. In the study, these images, served with more, algorithms, big
data, and artificial intelligence technologies and exhibit propaganda features, are also evaluated in terms
of privacy and ethics. In this context, the researchers conducted an in-depth interview with an expert
from Marmara University, one of Turkey's prestigious universities, to prevent the study from remaining
speculative.
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Based on these reasons, the study questions were determined as follows;

Q1: “How do still and moving image models produced with artificial intelligence and algorithms within
the framework of election and propaganda activities shape voter perception?”

Q2: “What kind of damages can still and moving image models produced with artificial intelligence and
algorithms within the framework of election and propaganda activities cause in terms of privacy and
ethics?”

In this context, it can be said that the research aims to create a discussion on how and in what direction
still and moving image models produced with artificial intelligence and algorithms can affect voter
perception within the framework of propaganda activities carried out during election periods.

Universe, Sample and Limitations

The universe of the study consists of moving still images produced by big data, algorithms, and artificial
intelligence by sovereign powers or extremist groups as a result of the overflow of propaganda activities
into cyberspace during election periods when social conflicts are experienced.

In this context, given the size of the population in this study, due to the impossibility of reaching all the
data in terms of time, the sample of the study consists of visual image models used in the US Federal
Election Commission 2024 Elections and May 14, 2023, Turkish General Elections. The limitations
determined within the scope of the study are as follows.

1- The research is limited to the US Federal Election Commission 2024 Elections and May 14th, 2023,
Turkish General Election periods and the visual elements with rich content and background events and
facts produced by the dominant power or extremist groups during these periods using artificial
intelligence technology, big data, and algorithms, and with a random selection, provided that they are
distributed equally by the researchers.

2- Due to the impossibility of reaching the entire main mass in terms of time and the foresight that there
are many similar production and disinformation content circulated within the scope of new media tools,
the sample of the research was determined by the selective method, the USA and Turkey, having
different geography, culture, beliefs, etc., and the propaganda image models, served within the
framework of election propaganda activities that took place in different periods and have misleading
propaganda qualities were analyzed.

3- The variables addressed in the study are limited to the reliability and validity periods of the
measurement tools used in the application. The limitation arising from the fact that not all of the research
conducted in the field of social sciences has an experimental structure is also valid for this study.

Findings

Analysis of Images Produced with Al on the Arrest of Former US President Donald Trump
Artificial intelligence technologies, which provide great advantages in reaching voters with low costs,
are frequently preferred in propaganda activities, especially during election periods. However, artificial
intelligence technologies, which have recently been used by political actors and extremist groups, make
it possible for chaos to occur in voter demographics. In this context, during the 2024 US Presidential
election period, images of former US President Donald Trump produced using artificial intelligence
technology were served through mass media. These images, which created a shock effect on the masses
in a short period following the service, were circulated by social media users in a short time. Thus, the
artificial agenda created was shared unconsciously by users, leading to the spread of a false perception
of reality. However, when we look at the background of the incident in question, on March 19th, 2023,
the announcement that Trump would be arrested via his social media account dropped like a bomb on
the agenda and this announcement caused a debate between Republican congressmen and Democrats in
Washington.
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Donald J. Trump £
@realDonaldTrump - 6m

Page 2: NOW ILLEGAL LEAKS FROM A CORRUPT &
HIGHLY POLITICAL MANHATTAN DISTRICT
ATTORNEYS OFFICE, WHICH HAS ALLOWED NEW
RECORDS TO BE SET IN VIOLENT CRIME & WHOSE
LEADER IS FUNDED BY GEORGE SOROS, INDICATE
THAT, WITH NO CRIME BEING ABLE TO BE PROVEN, &
BASED ON AN OLD & FULLY DEBUNKED (BY
NUMEROUS OTHER PROSECUTORS!) FAIRYTALE, THE
FAR & AWAY LEADING REPUBLICAN CANDIDATE &
FORMER PRESIDENT OF THE UNITED STATES OF
AMERICA, WILL BE ARRESTED ON TUESDAY OF NEXT
WEEK. PROTEST, TAKE OUR NATION BACK!

Figure 3. Screenshot of former US President Donald Trump’s social media post on March 19, 2023
that the Manhattan District Attorney’s Office in New York could arrest him on Tuesday (Reuters,
2023).

When former US President Donald Trump announced that he might be arrested in connection with the
Manhattan District Attorney's investigation, social media platforms, particularly X, shared photos
allegedly showing the moment of Trump's arrest by New York Police Department officers.

Figure 4. Former President Donald Trump being gang-banged by New York City police officers in
riot gear (X, 2023a).
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Table 1. Semiotic analysis of Donald Trump's visuals

Sign Signifier Signified

Figure Donald Trump, Law enforcement, | The arrest of Donald Trump,

Melania Trump
Melania Trump's emotional

reaction,

Law enforcement doing its job.

Object Coat of arms, uniform, weapon, gun, | Strength, weakness, power,
baton, clothing, outfit, car helplessness.

Nature and architecture Trees, roads and buildings, interior | Although it is conveyed that
space the incident took place publicly

in front of the eyes of the
public, it is shown that the
incident took place in outer
space. What is intended to be
conveyed with the interior

space is helplessness,

surrender, captivity.

Images of Donald Trump's arrest, produced with photorealistic artificial intelligence using Midjourney
V5, were circulated on digital platforms and reached more than 4 million views in a short time. The
hyper-real images of the visuals resemble staged artistic shots rather than snapshots. In these dramatic
images, former President Donald Trump is portrayed as a criminal through the use of force by the state's
repressive apparatus, and his reputation is damaged both in American society and in world public
opinion. About the images, a leader who has marked an era is taken out of the system. The leader was
pushed around, forced to kneel by force, and made ordinary. Moreover, Trump, known to be a
Republican, therefore puts the audience with that view in an ordinary, helpless, powerless, guilty
position. A series of photorealistic artificial intelligence images of Donald Trump's arrest went viral on
the internet. These highly realistic images show the ingenuity of technology and its dangers at the same
time. The dramatic footage shows the former president being pushed and shoved by a group of police
officers before being taken to jail. The footage was shared after Trump was accused of allegedly paying
hush money to a porn actress and quickly reached 4 million views.

Figure 5. Determining the accuracy of artificial intelligence generated images of Donald Trump.

When the images of former US President Donald Trump given above are examined in detail, as can be
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understood from the detail numbered with 1, it is seen that the design of the regions containing text is
unsuccessful in the images produced with artificial intelligence. In addition to this, the failure of artificial
intelligence to produce emblems and logos that have real-world equivalents can be seen in the uniforms
of police officers and the emblems on their caps in this image. When the images numbered 1 and 8 are
taken into consideration, it is not possible to read and understand the expressions written on the coats of
arms. In image number 2, Trump's hair appears soft, and it is physically seen that the hair is intact.

The distance from the natural appearance where her hair starts as well as the smoothness of her face
gives a clue that the image was produced with artificial intelligence. At the same time, in image humber
11, the exaggerated expression and smoothness on Melania Trump's face draw attention.

Moreover, in these images produced with artificial intelligence, the disproportion in the person's body
and body movements and the unnaturalness of the movement are also noticeable in image number 10.
Trump is shown as if he has three legs. In the images numbered 4 and 5, it is noteworthy that the hands
are of a different size than natural, blurred and the joint movements of the fingers are unnatural. As can
be understood from the general visuals, since the visuals choose US President Trump as the focal point,
there are more flaws in objects and figures other than him. In image number 6, when the detail of the
police officer's glasses is examined, it is seen that the face of the police officer blends into the glasses.
When detail numbered 7 is examined, it is seen that Donald Trump has a gun belt belonging to the police
on his waist.

Making pictures of Trump getting arrested while waiting for Trump's
arrest.

Figure 6. All of the images shared were made by Eliot Higgins using Midjourney v5, screenshot
shared on Higging's X platform on March 21, 2023 (X, 2023a).

The fake images of Donald Trump circulated on March 21st, 2023 by Eliot Higgins, founder of the
Netherlands-based investigative journalism group Bellingcat, quickly became a hot topic on social
media. Higgins' statement that he produced the images using Midjourney came a day later. During this
time, disinformative information was widely shared by users around the world.

.ﬁg‘ Eliot Higgins @ ¢
o]
W

Apparently doing a viral thread about Donald Trump using Midjourney

images is enough to get you banned from Midjourney, oops.

10748

Figure 7. Eliot Higgins, founder of the Netherlands-based investigative journalism group Bellingcat,
said he created the photos using the artificial intelligence image-making program Midjourney and that
they were fake (X, 2023b).
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“3 Buttcrack Sports . B ¢ 2 erén

-
Donald Trump has been arrested downtown Washington DC

BREAKING: Donald Trump was just arrested

by New York law enforcement.

Figure 8. Screenshot of X users’ comments on the claim that it shows the moment of Trump’s arrest.

Many users retweeted the images and circulated them on different social media platforms. When it
became clear that the images were produced by artificial intelligence, users continued to talk about this
situation and reproduced the discourse. Therefore, the fact that these technologies started to be on the
agenda through the aforementioned image reveals how disinformative information can spread in a short
time and can be used as an effective propaganda weapon in directing the masses. During the election
period, a company called Lokum Film produced parody videos of Recep Tayyip Erdogan, the
presidential candidate of the People's Alliance, and Kiligdaroglu, the presidential candidate of the
National Alliance, using artificial intelligence technologies, which were brought to the agenda again
during the election period and caused great debates on social media.

&
Figure 9. Screenshot of Kemal Kiligdaroglu's video produced by Lokum Film with artificial
intelligence technology (TikTok, 2023).

Table 2. Semiotic analysis of the video of Kemal Kiligdaroglu

Sign Signifier Signified

Figure Kemal Kiligdaroglu Presidential candidate speech

Object - Mustafa Kemal Atatiirk portrait on the | Loyalty to the CHP Party and the
back founder of the Republic of Turkey.
- Suit - Formality, nobility.

Although the entire video takes place in the same space, Kemal Kiligdaroglu appears as the Presidential
Candidate of the National Alliance. In the video, which is assumed to be in the interior space,
Kiligdaroglu is shown in the chest plan. In this respect, an interaction between the audience is intended
to be created with the help of gestures, mimics, and body movements. It is noteworthy that the
presidential candidate frequently follows the discourse by using his hands. The fact that the presidential
candidate closes his palms together can be interpreted as a sign of self-confidence. In the case of the
artificial intelligence video showing Kiligdaroglu, it is seen that the gestures, lip movements, and body
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movements of the presidential candidate are not natural. Likewise, skin tones appear different from the
interior lighting. In such videos produced with artificial intelligence, the model used for the fake video
produced by the algorithms preserves the lighting of the spaces. For this reason, the lighting is usually
a poor match in the generated video. Moreover, there is no glare in the candidate's glasses and there is
no indication of the natural physics of reflection in the glasses. Likewise, as indicated in detail numbered
2, it can be seen that the filter shifts in the movements in the candidate's neck area while the candidate
continues his hand gestures. When the candidate speaks, the hair is different from the natural appearance
of life. As a matter of fact, as in detail numbered 3, the hair does not move in any way while the head
movements continue. In the relevant video, the candidate is also dubbed with a deepfake voice by the
Turkish delight movie simultaneously with his hands, and the hand and body synchronization is quite
weak, as in the details numbered 1 and 4, the blurring of the hands is noticeable. The fact that this video
was circulated earlier, but the video was re-circulated during the election period is an indication of the
reproduction of surreal images on social media channels. Moreover, it can be said that the images are
very important in terms of showing the potential dangers of deepfake images. In addition, since such
videos and photos produced with artificial intelligence technologies are at a level to convince voters
who are not paying attention, it is possible to say that these technologies have the potential to deceive
more voters in the future as a result of the continuous development of these technologies. In the 2023
Turkish Presidential Elections, the topics of artificial intelligence and deepfake were frequently
mentioned by the candidates. On May 1st, 2023, it was shared by an X account (@ytc06). In the post,
the user stated that he was experimenting to learn artificial intelligence tools and pretended to explain
Kiligdaroglu's candidacy in English in the video in which he announced his candidacy in Turkish.

&
yeni Glanni dgrenebilmek sirekli denemeler yapryorum. kemal
ni yapay zekaya tan daroglu'nun adaylidni

nin inglizce versiyor sesinden

agikladsd si
seslendirttim. bagka bir yapay zekaya da altyazilan yazdirdim

3Retweets  1Quote 1 1 Bookmark

Figure 10. Screenshot of the statement made by user X named ytc06 on his account (Archive.md,
2023).

&1 chpvekili  TakipEt |

can #128 - 2g 6nce

13th President of the Republic of Tiirkiye@kemalkilicdaroglu

J1 can #128 - orijinal ses - can #128

@ sk @ nw 00060 »

Baglantiyr kopyala

~

& can #128 - icerik Ureticisi

videodaki konusma kilicdaroglu'nun adayligi
aciklandigi gece yaptigr konusmanin bir kisminin
ingilizce halidir. videoyu yapay zeka
seslendirmektedir

Figure 11. Screenshot of a TikTok user named chpvekili confirming that the video was produced by
artificial intelligence with an annotated post on his account (TikTok, ty.).
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However, on May 2nd, 2023, this video was re-shared on TikTok by a user named chpvekili with the
caption “13th President of the Republic of Turkey @kemalkilicdaroglu”. Other users assumed that
Kemal Kiligdaroglu was speaking English in the video and that this video was original. It was later
revealed that the owner of these statements, which were different on TikTok and X platforms, was the
same person. The user posted on the X platform, “I am constantly experimenting to learn new Al tools.
I introduced Kemal Kiligdaroglu's voice to the Al T had the English version of Kiligdaroglu's speech
announcing his candidacy dubbed by his voice. I had another Al add subtitles”. Although the user stated
in the post that he had designed this with artificial intelligence, other users shared the videos without
investigating the accuracy of the information. This reproduced the disinformation produced through
manipulation.

" e
Ingilizcesi de British

T o Tk

UNITING ALT™™

@' zeyneprolmanty m
Figure 12. Example screenshot of a deepfake video produced by TikTok user named chpvekili with
artificial intelligence and re-shared by voters (TikTok, ty.).

An analysis of this deepfake video, which received thousands of shares, shows that Kemal Kiligdaroglu's
voice was imitated by artificial intelligence and that the images used in the videos were made using
footage from the night Kiligdaroglu announced his candidacy.

Artificial intelligence-supported chatbots, which have gradually become visible in propaganda
activities, have been used in these processes for a long time. Chatbots are mainly used by corporate
companies or non-governmental organizations to transfer information to the target. The first of the
chatbots, having two main models, is a rule-based model that has been around for about 25 years, where
a certain number of questions and answers can be uploaded; the second is a natural language processing
(Neuro-Linguistic Programming, NLP) based artificial intelligence supported chatbot with algorithms
that can understand any free-format text written by users. Rule-based chatbots are simple but provide
limited results. Used by banks, companies, or government agencies to provide information, they do not
have answers outside the pre-planned flow. However, the most prominent feature of the second model
is that chatbots such as ChatGPT and Bard are trained against possible questions, know how to answer,
and can categorize questions and answers. Despite their handicaps such as variability and inconsistency,
they have become a phenomenon that can be used for many purposes in the last five years.

The use of chatbots in political campaign processes is generally preferred by politicians to convey their
thoughts and promises to voters. The aim here is to ensure that the answers are under control. For this
reason, politicians prefer to control chatbots as a priority. However, the voters may perceive the lack of
interaction in these chat rooms negatively. It is possible to say that these robots are quite functional,
whether they are rule-based or artificial intelligence-supported chatbots in the secondary model. This is
because both models allow politicians to stay connected with voters. From providing information about
events to answering voter questions, from reminding voters where to vote to collecting information
about what issues voters care about, thus allowing data such as potential voters and the success of
political campaigns to be obtained. These robots were first used in the US Presidential Elections in 2020.
On May 14th, 2023, a similar allegation came to the fore in the Turkish Presidential Elections. As a
result of the statement made by Kemal Kiligdaroglu, the Presidential candidate of the Millet Alliance,
on May 2nd, 2023, on his account on the X platform, Cambridge Analytica became a hot topic again.

This work iz licenzed under Creative Commons Attribution-MonCommercial 4.0 International License @ @'



The Turkish Online Journal of Design, Art and Communication — TOJDAC July 2024 VVolume 14 Issue 3, p.629-647

"@ Kemal Kiligdaroglu &

Son 10 giine 2 giin kaldi. Ben son uyanmi yapayim. Fahrettin Altun,
Serhat ve ekip arkadaglan Gagatay ile Evren; anlagmaya galigtiginiz dark
web dlinyas, sizi yabanci istihbaratin eline diigiiriir. Cambridge
Analytica'cilik oynamak sizin kapasitenizi asar gocuklar. SON
UYARIMDIR!

25,2 Mn

Figure 13. Screenshot of the post made by Kemal Kiligdaroglu, Presidential Candidate of the People's
Alliance, on his X account (X, 2023c).

Translation of the image: “2 days left to the last 10 days. Let me give my last warning. Fahrettin Altun,
Serhat and his teammates Cagatay and Evren; the darkweb world you are trying to deal with will put
you in the hands of foreign intelligence. Playing Cambridge Analytics is beyond your capacity, guys.
This is my last warning!”

On May 2nd, 2018, Cambridge Analytica, a data analytics company, abused personal data by improperly
using voter data collected without permission to influence the political preferences of voters in critical
political elections in the UK and the US, ceased operations. The company was again on the agenda
during the 2023 Turkish presidential elections. In a post on his X account, Kiligdaroglu pointed to
Fahrettin Altun, the Presidential Communications Director, and said that he and his team were associated
with the dark web and accused of “playing Cambridge Analytica is beyond your capacity”. Fahrettin
Altun, the head of communication at the time, rejected Kiligdaroglu's allegations and made the following
statement on his X account regarding these baseless allegations.

Figure 14. Screenshot of the post made by Fahettin Altun, Head of Communications of the Republic
of Turkey, on his X account (X, 2023d).

“It is understandable that the agency that wrote Kiligdaroglu's tweets sees no harm in openly
targeting public officials of the Republic of Turkey. However, it is unacceptable for a politician
who has internalized democracy to resort to the politics of gossip and slander, and to target
public officials of the state by mentioning them by name.” Mr. Kiligdaroglu, I would like to
remind you that the responsibility at this point belongs to you personally, not to your agency
from outside the country. It is the responsibility of not only the government but also the
opposition to protect the best interests of our state and nation. Moreover, the fact that Mr.
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Kiligdaroglu is uncomfortable with our Communications Directorate, which has made the fight
against disinformation a priority, is an indication that we are on the right track. The fact that
Mr. Kiligdaroglu targeted our organization from the beginning to the end of his election
campaign shows that the “professionals” around him do not have a strategy and cannot
produce politics. We must also say this. We know very well for what purpose you made this
statement and what you are trying to prevent. In order to protect democracy and the public
interest and to strengthen the culture of negotiation, we will continue to frustrate the troll
networks on social media and the methods of manipulating social media with enslaved accounts.
We are at the disposal of our nation. The will of the nation is sacred to us. We trust our leader,
our President Recep Tayyip Erdogan. We are working for the ideal of the Turkish Century. We
fight against disinformation, which we see as one of the biggest enemies of democracy, and
inform national and international public opinion accurately, quickly and transparently. We will
continue to serve our nation with a sense of responsibility. Our sublime nation has the right”
(Altun, 2023).

Acrtificial intelligence-supported systems can produce content that causes manipulative disinformation
as well as deep fake images, can harm personal privacy by storing personal data without permission,
and can not only influence election processes in this way but can be used as political discourse in another
election process even 7 years after 2016, as seen in the Turkish General Elections. Of course, this
situation may also allow for the creation of perceptions on the electorate. Henry Ajder, an expert on this
subject, has evaluated the current artificial intelligence tools “If you can fill internet platforms with
sophisticated and very human-sounding discourses using bot accounts, this can play a role in taking
over a field” (Elgi, 2023). Even if the quality of the images produced is low, they carry the risk of having
an impact on voters.

Examination of Artificial Intelligence Supported Visual Communication Tools in the Sample in
Terms of Privacy and Ethics

The concept of privacy and intimacy, a semantically difficult concept, has been used with different
meanings throughout history and has been referred to with different meanings depending on the context.
In everyday language, the concept of privacy is not only an abstract expression but also refers to
individual space in different forms. When we look at the social definition of the concept, unlike the
peace of private life, it is not a case of seeking its justification only in individual (as opposed to
collective) interests (Lokke, 2020, p. 24). One of the most important elements of privacy can be listed
as the ability to control personal data and to decide how and in what way this information will be used,
as much as possible by the person himself/herself, and to decide how much of his/her information will
be known by others. “The negative consequences that may arise from the deviation of data from the
purposes for which it was collected or the purposes for which it was collected, i.e. the possibility of
misuse of personal data or the situation that increases surveillance, carries the risk of causing a
potential struggle for humanity” (Eytipoglu et al., 2017, p. 179). In this context, the possibility of the
risks of big data harming privacy is one of the issues discussed in the literature. When we look at the
research, it is revealed that big data is focused on the possibility of harming others, and if this possibility
is realized and causes direct or indirect damage to the person, it is unclear who will be held responsible
for the damage. Similarly, personal data, which appears as a pile of data, may have the opportunity to
expand the field of fraud. Today, “information has a capital value, but the rights of data owners should
be taken into consideration in the face of the possibility of such acquisition and use of information for
other purposes” (Eroglu, 2018, p. 134-135). The traditionally known understanding of ethics is
insufficient due to the structure of big data that causes possible privacy violations.

In today's world, where the exposure of objective reality to virtual reality intervention in patterned vital
activities is deeply felt, technology-based outputs cause an increase in uncertainties between the fake
and the real. The use of artificial intelligence and computer systems together drives the individual
towards the direction he/she perceives thanks to that data among the large data sets in the search for the
truth. Thanks to these technologies, the objective life culture, which talks about reality based on seeing
and watching, can direct individuals toward the content they constantly see in virtual worlds. At this
point, the lure of access and speed of virtual spaces leads to the emergence of deep falsities based on the
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search for reality. These falsities can affect millions of people at the same time thanks to the ability to
reach large masses quickly due to the widespread use of digitalization and can compel their followers
to give their consent. In our world where the use of artificial intelligence and algorithms is increasing
day by day, issues such as privacy of personal data, manipulation, disinformation, disinformation, and
misinformation can be encountered widely, especially in chaotic environments such as elections. In this
respect, since ethical concerns about the use of artificial intelligence and algorithms have the power to
overshadow the fairness and transparency of elections, it is necessary to address the issues of privacy
and ethics within the scope of the study. In this respect, while evaluating artificial intelligence-supported
images in the context of privacy and ethics in line with the findings obtained from the study, the risk of
the research remaining speculative was tried to be minimized by taking the opinions of a communication
expert working as a faculty member at Marmara University within the scope of the study. A semi-
structured questionnaire was prepared by the researchers and a timetable that was convenient for the
expert was determined. The questions were transferred to a Word document numbered from 1 to 7 and
sent to the relevant expert via WhatsApp. The expert answered the relevant questions on the same
document in a short time and sent them to the researchers again via the same application. The questions
asked by the researchers to the communication expert are as indicated in the table below.

Table 3. Question Form Prepared to be Used in the In-depth Interview Technique to Obtain Expert
Opinion

NO | QUESTION

Q1. | Considering the propaganda visuals (videos, photos, etc.) produced using artificial intelligence
technology, how do they direct the masses in the context of the reproduction of reality? What are your
views on the subject?

Q2. | Do you think productive Al-enabled propaganda activities pose a threat to the democratic process and
public discourse?

Q3. | Does Al reproduction of factual information, currently used by both state-sponsored actors and
extremist groups, lead to a change in voter attitudes? Does it erode belief in objective truth?

Q4. | In this context, what would be your assessment on the ethical and moral dimensions of the issue?In
this context, what would be your assessment on the ethical and moral dimensions of the issue?

Q5. | How do you evaluate the editing and dissemination of deepfake images of political actors in terms of
ethics, data surveillance and privacy?

Q6. | Is it possible to prevent disinformation generated by Al? How can governments and the public have
access to accurate information on such content, especially in politics? What are your suggestions on
this issue?

Q7. | Do propaganda activities produced with Al technologies harm democracy?

Regarding question numbered 1 in the questionnaire, the expert communicator responded as follows;
“Propaganda visuals produced using artificial intelligence technology have important implications for
how they manipulate the masses in the context of the reproduction of reality. This technology can shake
the perception of reality with its ability to quickly edit and manipulate. When videos and photos are
faked, people can be misled and make decisions based on misinformation. This could create an
environment where questioning reality becomes commonplace in political processes and public
discourse.” In this context, it is concluded that reality can be bent and twisted by artificial intelligence
and algorithms, causing different perception environments on individuals and ultimately on the masses
based on the service of false and misleading content. Regarding question number 2 in the questionnaire,
the expert communicator responded as follows: “I think that generative AI-generated propaganda
activities pose a threat to the democratic process and public discourse. Such propaganda can
manipulate public opinion and make it difficult for democratic processes to function in a fair and
informed manner.” Regarding question number 3 in the questionnaire, the expert communicator stated
that “fake information generated by artificial intelligence can cause changes in voter attitudes and erode
belief in objective truth. Such manipulations can influence people's political views and damage
democratic processes”. Regarding question number 7 in the questionnaire, the expert communicator
gave a similar response.

The expert communicator concluded that “propaganda activities generated by artificial intelligence
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technologies can harm democracy. Fake information and manipulative content can make it difficult for
society to be informed in an informed and healthy way. This can disrupt the functioning of democratic
processes and lead to distrust in society. Therefore, serious measures should be taken against such
threats.” In this context, it is emphasized that artificial intelligence-supported propaganda activities are
a threat to democratic processes. Propaganda activities are one of the main effects of manipulating the
emotions of the masses and arousing feelings such as fear and fear. It can be concluded that all kinds of
content prepared within the scope of these activities can undermine trust in individuals and institutions,
as well as have the potential to enable polarization among the masses. 4th and 5th questions in the
guestionnaire, the expert communicator was asked for his/her opinions on the evaluation of the use of
artificial intelligence in terms of ethics and privacy, and the expert's response to question 4 was “The
use of artificial intelligence technology in political campaigns can lead to ethical and moral problems.
Misuse of this technology can lead to information manipulation, and privacy violations and jeopardize
democratic values. Therefore, it is important to establish and implement ethical and moral guidelines.”
Similarly, in Question 5, the expert stated, “The editing and dissemination of deepfake images of
political actors is a major problem in terms of ethics, data surveillance and privacy. Such manipulations
can jeopardize the reputation and privacy of individuals and create distrust in society.” In this context,
based on the view that images produced with artificial intelligence may lead to ethical problems that
could jeopardize democracy, it is necessary to accelerate studies on the measures that can be taken in
this field.

Regarding question number 7 in the questionnaire, the expert communicator stated that it is very difficult
to prevent artificial intelligence-mediated disinformation today, but it is possible. The expert
communicator listed a series of measures to ensure that the political power and the public have access
to accurate information. These are; “Media literacy training: Increasing the public's media literacy can
help them recognize fake news and access accurate information.

Digital security measures: Technical measures can be taken to prevent the production and dissemination
of fake content. Protection of freedom of expression: In combating fake information, fundamental
human rights must be respected. Responsibility of internet platforms: Social media and other online
platforms should take more responsibility to control and prevent the spread of fake content.” In this
respect, the importance of media literacy is once again emphasized.

CONCLUSION

The development of Al-enabled technologies and the fact that they can be used by everyone has led to
the emergence of several risks. Who should control access to these technologies and what kind of risks
they pose is the subject of another study. The aim of this study focuses on the effects of propaganda
activities carried out by politicians and extremist groups using artificial intelligence technologies on
public opinion, especially during chaotic periods such as elections. When it comes to the examinations
made, it has been tried to reveal the threats that propaganda can pose to society by using artificial
intelligence. Within the framework of the findings obtained, it has been revealed that such content,
whether the images produced with artificial intelligence are parody content, whether they are produced
by any user for testing purposes, or whether they are produced by politicians or extremist groups, such
content causes misperception in society. As a result of the analysis, it was revealed that content such as
disinformation, manipulation, and misinformation spread faster and are accepted, especially in
cyberspace. Although the study is due diligence on propaganda, considering the content produced in the
long term, it leads to the transformation of perception and targeted manipulation of individuals and
societies. Revealing that such content is not true with proof and evidence increases the awareness of
individuals. Moreover, this awareness of the individual allows users to be more resistant to propaganda
by questioning the authenticity of the real and the fake. This situation is thought to encourage the
elimination of the negative effects of artificial intelligence technologies, transparency, accountability,
and critical approach. In this way, the user contributes to approaching the content with a media literate
awareness by not believing everything they see and questioning its accuracy.

When the study is evaluated in the context of sustainability, the following conclusions can be reached.
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1- In this century where reality and simulation are intertwined, the individual has to learn digital literacy.
In this context, starting from the preschool period, the individual will act with the perception of digital
literacy he/she has learned, will be able to approach events and phenomena critically, and will be able
to make decisions with this awareness. Therefore, in the long run, digital platforms will be able to turn
into a tool that serves humanity, rather than a purpose that directs people's perception.

2- The individual who gains digital literacy will be able to protect the integrity of the information
ecosystem by being conscious of the content produced with artificial intelligence.

3- Printed materials used in propaganda activities carried out by politicians during election processes
harm nature and thus the ecosystem. The utilitarian use of artificial intelligence-supported technologies
reduces carbon emissions.

4- The use of images and statements of individuals with the help of algorithms carries legal risks.
Therefore, fundamentally, artificial intelligence is not only a matter of economics and technology. The
legal and even sociological risks of these technologies can cause serious harm to the individual and
society. Unauthorized use of individuals' data without their consent may cause the individual to be
subjected to offensive and derogatory behavior in the eyes of the public. This situation is an attack on
the human rights and privacy of the person. At this point, the awareness to be created among users will
increase the awareness of individuals and ensure the sustainability of phenomena such as ethics and
human rights, thus enabling the formation of a more civilized digital society.
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Abstract

Machine learning and artificial intelligence produce algorithms that appear to make
"intelligent" decisions akin to humans but operate differently from human thought
processes. Understanding the background of these recommendations is crucial for
humans to make decisions based on machine suggestions. Since humans are oriented
towards understanding human intelligence, it is not yet fully understood whether they
can truly comprehend the "thinking" generated by machine learning or merely project
human-like cognitive processes onto machines. In everyday life, systems designed to
assist human tasks and decisions based on smart algorithms are increasingly
encountered. These algorithms predominantly rely on machine learning technologies,
enabling the discovery of previously unknown correlations by analyzing large amounts
of data. The analysis of thousands of X-ray images of both healthy and diseased
individuals by machines can be demonstrated. Making this system operational, it is
necessary to determine the patterns distinguishing "healthy" images from those labeled
as "diseased" and to find an algorithm defining the latter. Algorithms trained in this
manner are utilized in various applications, such as in preselection for job applications
or in communication via voice assistants. After the conceptual explanation of artificial
intelligence in the first part of the study, the concepts of weak and strong artificial
intelligence will be examined. Subsequently, after describing the subcategories of
artificial intelligence, distinctions between human learning and machine learning will be
addressed. The potential risks and opportunities created by machine learning will be
discussed in the conclusion section.

Anahtar Kelimeler: Yapa Zeka, Makine Ogrenimi, {letigim, Ekilesim, Sanal Ortam.

Oz

Makine 6grenimi ve yapay zeka, insanlarinkine benzer "akilli” Kararlar verebiliyor gibi
gdriinen, ancak insan diigiincesinden farkli isleyen algoritmalar iiretmektedir. Insanlarin
makine Onerilerine dayali kararlar verebilmesi i¢in bu oOnerilerin arka planini
anlayabilmesi onem arz etmektedir. Insanlar, insan zekasmi anlamaya y&nelik
olduklarindan, makine 6grenimi tarafindan yaratilan "diisiinmeyi"” gergekten anlayip
anlayamayacaklar1 ya da yalnizca insan benzeri bilissel siiregleri makinelere yansitip
yansitmadiklari heniiz tam anlagilmamistir. Ayrica yapay zekanin medya temsilleri,
yapay zekay1 gergekte sahip oldugundan daha yiiksek yetenekler ve insan benzerligi
varmig gibi lanse etmektedir. Giinlik hayatta, akilli algoritmalar temelinde insan
gorevlerini ve kararlarini kolaylastirmak i¢in tasarlanmig yardim sistemleriyle giderek
daha fazla kargilagilmaktadir. Bu algoritmalar agirlikli olarak, bityiik miktarda veriyi
analiz ederek onceden bilinmeyen korelasyonlart kesfetmeyi miimkiin kilan makine
6grenimi teknolojilerine dayanmaktadir. Ornek olarak, hasta ve saglikli insanlara ait
binlerce rontgen goriintiisiiniin makine tarafindan analiz edilmesi gosterilebilmektedir.
Bu sistemi c¢alisir hale getirmek igin, "saglikli” olarak not diisiilen goriintiilerin hangi
kaliplarla "hasta" olarak not diisiilenlerden ayirt edilebilecegini belirlemek ve ikincisini
tanimlayan bir algoritma bulmak gerekmektedir. Bu sekilde olusturulan "egitilmis"
algoritmalar, yalnizca tibbi teshisler icin degil, ayn1 zamanda bir is ilan1 igin
bagvuranlarin 6n se¢iminde veya iletisimde de sesli asistanlar yardimiyla olmak iizere
cesitli uygulama alanlarinda kullanilmaktadir. Caligmanin ilk bdliimiinde yapay zeka
kavramsal olarak agiklandiktan sonra, zayif ve giiclii yapay zekd kavramlar
irdelenecektir. Daha sonra, yapay zekanin alt kategorileri agiklandiktan sonra, insan
ogrenmesi ve makine 6grenmesi arasindaki ayrimlar ele alinacaktir. Makine 6grenmesi
ve derin 6grenme kavramlarinin incelenmesinin ardindan, sonug¢ bolimiinde makine
O0grenmesinin yarattig1 potansiyel riskler ve firsatlar tartigilacaktir.

Keywords: Artificial Intelligence, Machine Learning, Communication, Interaction, Virtuality.
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INTRODUCTION

The genesis of Al traces back to the seminal works of pioneers such as Alan Turing and John McCarthy,
who laid the theoretical groundwork for the development of intelligent systems. At its core, Al
encompasses the endeavor to imbue machines with the capacity to perceive, reason, and act
autonomously, thus mirroring the cognitive faculties of human beings. This pursuit has given rise to a
spectrum of Al manifestations, ranging from rudimentary rule-based systems to sophisticated neural
networks capable of complex pattern recognition (Turing, 1950; McCarthy, 1955). Alan Turing's
seminal paper “Computing Machinery and Intelligence ” published in 1950, proposed the famous Turing
Test as a criterion for determining a machine's intelligence (Turing, 1950). John McCarthy, in his 1955
paper “Proposal for the Dartmouth Summer Research Project on Artificial Intelligence” coined the
term “artificial intelligence” and outlined the goals and scope of the field, thereby catalyzing its
development (McCarthy, 1955). At its essence, Al constitutes the pursuit of endowing machines with
the ability to perceive, reason, and act autonomously, thereby emulating the cognitive capacities inherent
to human beings (Russell & Norvig, 2016). This endeavor has precipitated a diverse spectrum of Al
applications, ranging from rudimentary rule-based systems to sophisticated neural networks capable of
intricate pattern recognition (LeCun et al., 2015; Goodfellow et al., 2016). At its essence, Al constitutes
the pursuit of endowing machines with the ability to perceive, reason, and act autonomously, thereby
emulating the cognitive capacities inherent to human beings (Russell & Norvig, 2016). This endeavor
has precipitated a diverse spectrum of Al applications, ranging from rudimentary rule-based systems to
sophisticated neural networks capable of intricate pattern recognition (LeCun et al., 2015; Goodfellow
etal., 2016).

In the era of digital transformation, enterprises are amassing substantial volumes of novel data,
commonly referred to as "big data." This data is characterized by its vast scale, diverse formats, and
dynamic nature, undergoing constant changes. Traditional methods of data evaluation prove inadequate
in harnessing its potential insights. Consequently, there is a growing reliance on artificial intelligence
(Al) methods as elucidated by Fenske, Gutschmidt, and Grunert (2020). Al methodologies are
recognized as pivotal tools for enhancing services, products and fostering innovations. This paper delves
into the essence of Al, elucidating its significance when confronted with intricate data evaluation
challenges. Unlike conventional programming paradigms, Al relinquishes the conventional approach
wherein developers explicitly instruct each step of the data evaluation process. Instead, developers guide
computer programs on how to autonomously discern processing rules from the data. The ensuing
discourse provides a comprehensive examination of the term Al, with particular emphasis on the
dichotomy between weak and strong Al.

In the discourse surrounding artificial intelligence (Al), scholars often draw a fundamental distinction
between strong and weak Al, as articulated by Fenske et al. (2020). This categorization is pivotal in
understanding the diverse manifestations of Al and its applications in contemporary society.

Weak And Strong Artificial Intelligence

Weak Al, as expounded by Fenske et al., finds ubiquitous application in various facets of daily life.
Distinguished by its specialization in solving singular, well-defined problems, weak Al is prevalent in
commonplace scenarios. Prominent examples include virtual assistant systems such as Apple's Siri or
Amazon's Alexa or ChatGpt, which demonstrate proficiency in comprehending user inputs, particularly
voice commands or text messages, and responding appropriately. Fenske et al. emphasize the imperative
for these systems to accurately interpret and execute user instructions, underscoring the specificity
inherent in weak Al applications. Weak Al does not act on its own initiative, but rather in order to solve
a task set by humans using predetermined human solutions. Its ability to develop is correspondingly
limited (Neuhofer, 2023, p. 23).

Beyond personal assistants, weak Al manifests itself in the realm of vehicular technology, ranging from
lane departure warning systems to fully autonomous driving. In these instances, automobiles are
expected to navigate through road traffic independently, employing artificial intelligence
methodologies. Moreover, within the framework of Industry 4.0, weak Al is actively employed in
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quality monitoring during production processes and machinery maintenance. Recommendation systems,
encompassing diverse domains such as music or product suggestions, further exemplify the application
of weak Al. It is crucial to note that weak Al consistently revolves around tailored solutions for specific
applications, as elucidated by Fenske et al (2020).

On the other hand, strong artificial intelligence (Al) transcends the limitations inherent in solving
isolated problems and aspires to possess a multifaceted cognitive prowess. Strong Al is the term used to
describe Al systems that develop new possible solutions beyond pre-programmability (Scherk et al.,
2017). The attributes characterizing strong Al extend beyond mere problem-solving, encompassing
logical reasoning, strategic application, puzzle resolution, decision-making in uncertain contexts,
knowledge representation, planning, learning capabilities, and proficiency in natural language
communication. A defining feature of strong Al, as posited by Schneider (2019), is the attainment of
consciousness. The ongoing discourse among scientists revolves around the timeline for the potential
realization of strong Al, with divergent views on whether such a milestone is attainable (ibid.). Presently,
discussions about Al in practical applications predominantly pertain to weak Al. However, a huanced
understanding acknowledges that the classification of Al technologies extends beyond the binary
categorization of strong or weak; instead, diverse sub-categories delineate the nuanced spectrum of Al
technologies.

Subfields of Artificial Intelligence
Sub-fields of Al include machine learning as well as symbolic and probabilistic Al (Fenske et al., 2020).
The differences and similarities of these fields are explained in more detail by Fenske et al. as follows:

1. Machine Learning
Acrtificial intelligence is often equated with machine learning. Although very important, machine
learning is only a sub-field of Al. The essence of machine learning is that computer programs learn
processing instructions based on data or training examples. In general, there are three different types of
machine learning:

a. Supervised Learning

Supervised learning, constitutes a foundational paradigm within artificial intelligence (Al). This
methodology necessitates the provision of training data to the Al, wherein the data includes predefined
solutions, such as categories relevant to subsequent data processing tasks. For instance, when tasked
with discerning customer loyalty or predicting the potential transition to another manufacturer, the Al
requires training data comprising exemplars of historical customer behavior, such as data about prior
purchases, as delineated by Fenske et al.. However, beyond mere examples, it is imperative to furnish
information indicating the fidelity of these customers to the company. Through exposure to this
comprehensive training dataset, the Al discerns decision rules, facilitating the subsequent resolution of
analogous challenges presented by new datasets.

Supervised learning encompasses classical techniques, with classification and regression being primary
exemplars. In classification, distinct categories are assigned to datasets, thereby enabling the
differentiation between, for instance, loyal and churning customers. Conversely, regression within
supervised learning entails the estimation of metric variables, such as weight, price, or time, for novel
datasets (ibid.). This dichotomy of supervised learning encapsulates a methodical approach pivotal in
enhancing the cognitive capabilities of Al systems, particularly in scenarios necessitating the
classification or estimation of diverse data parameters.

b. Unsupervised Learning
Unsupervised learning represents a distinct paradigm within the realm of artificial intelligence,
juxtaposed against the structured framework of supervised learning. A defining feature of unsupervised
learning, articulated by Fenske et al., lies in the absence of predefined solution patterns within the
dataset. In contrast to supervised learning, where training data includes explicit solutions, unsupervised
learning is characterized by the pursuit of latent patterns inherent in the data, imperceptible to direct
observation.
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Various techniques constitute the arsenal of unsupervised learning, each tailored to unveil latent
structures within datasets Fenske et al., 2020). Notably, association analysis stands out as a prominent
method employed in diverse domains, exemplified by its application in shopping cart analysis. This
technique endeavors to unveil patterns regarding which products are frequently purchased together,
thereby providing insights into consumer behavior (ibid.). Additionally, clustering, another significant
facet of unsupervised learning, is instrumental in delineating customer segments from voluminous
datasets. This segmentation process is crucial for discerning inherent patterns and relationships within
the data, contributing to a more nuanced understanding of complex datasets. The dynamic nature of
unsupervised learning positions it as a pivotal tool in scenarios where the emphasis is on discovering
intrinsic patterns and structures absent explicit guidance, thereby underscoring its indispensable role in
contemporary artificial intelligence applications.

c. Reinforcement learning

According to Fenske et al., unlike supervised and unsupervised machine learning, reinforcement
learning does not require an explicit data set to learn or extract new knowledge. Instead, Al learns
through trial and error. It is at this stage that Al is expected to learn, through rewards and punishments,
which behavior is desirable or undesirable in which situation. In other words, the Al generates
experience values on its own and is then expected to use them productively. Furthermore, there are often
so-called sequential problems that need to be learned or solved. This means that the individual steps to
solve such a problem have a temporal relationship or dependency on each other. These are often referred
to as sequential problems that need to be learned or solved (Fenske et al., 2020).

There are many different methods in the field of machine learning. One of the most prominent methods
at the moment is (artificial) neural networks. Their name comes from the fact that they are based on the
way biological neural networks work. Artificial neural networks can be used for many different
problems. These include supervised, unsupervised, and reinforcement learning methods (Fenske et al.,
2020). Applications of neural networks range from speech and video/image processing to the analysis
of biological and chemical data sets. When these neural networks are particularly large or "deep"”, they
are referred to as deep learning (ibid.). Especially deep neural networks are often not understandable to
humans, which can limit trust in Al.

DIFFERENCES BETWEEN HUMAN AND MACHINE LEARNING

An essential facet of Al pertains to the process of learning, a fundamental mechanism underpinning
adaptive behavior and intelligence (Russell & Norvig, 2016). Human learning, characterized by its
capacity for abstraction, generalization, and creative synthesis (Kolb, 1984), stands in stark contrast to
mechanized learning algorithms. While humans effortlessly assimilate knowledge from diverse sensory
inputs and experiential interactions (Siegler, 1998), machines rely on meticulously crafted algorithms
and vast datasets to discern patterns and derive insights (Bishop, 2006). Understanding the disparities
between human and machine learning is paramount for delineating the capabilities and limitations of Al
systems (Nilsson, 1998), as well as charting the trajectory of future advancements in artificial
intelligence (Mitchell, 1997).

Harald Lesch's claim that, certainly, Al will not replace humans seems strange at first, since Al research
was initially aimed at replicating human intelligence (Lesch, Schwartz, 2020). Moreover, Al was often
used precisely where human thinking and decision-making needed to be supplemented, enhanced, or
replaced. The term Al is as multifaceted as the term human intelligence. For example in psychology, Al
is not uniformly defined and encompasses a wide range of cognitive abilities (thinking, problem-solving,
speech, computation) that are defined and operationalized in different ways in different psychological
approaches (Asendorpf, 2004).

Developers of earlier forms of artificial intelligence worked on from the 1960s onwards were aware that
the technologies used would never succeed in replicating human intelligence exactly. However, major
attempts, such as neural networks (artificial neuron networks as a sub-form of Al), turned towards the
functioning of human intelligence and tried to simulate it using various methods such as learning
systems or formalized cognitive models (Minsky, Papert, 1969, Boden, 2006). The latter aimed at
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guantifying and specifying the mechanisms and processes of human intelligence. Based on this
description, the models were then intended to be reproduced in computer programs. However, the
massive availability of a wide variety of data provided, for example, by social media and increasing
computing capacities have made another form of data-based Al possible (ibid.). Machine learning is not
based on the application of assumed mechanisms and models of human cognitive processes (Michie &
Spiegelhalter, 1994). Therefore, what and how the machine learns remains unclear to outsiders, and in
many cases even to those who program it.

On the other hand, a typical example from the field of visual learning can be considered as follows: An
algorithm has been developed that can distinguish between bottles and glasses in pictures and label them
correctly. For this purpose, the machine is given a dataset “graded” by humans as a starting point for
learning (Michie & Spiegelhalter, 1994). Pictures of glasses and pictures of bottles are labeled in this
way so that the algorithm starts with human input and learns based on human categorizations. These
include, for example, that shapes tapering towards the top are more likely to be bottles, while shapes
expanding towards the top are more likely to be cups. According to Michie and Spiegelhalter, there are
always borderline cases, making it necessary to relearn by correcting the machine classification and
optimizing the learning outcome.

At this point, it remains an open question whether the machine makes (correct) classifications based on
features similar to humans or otherwise. Furthermore, it can be ruled out that it has succeeded in labeling
bottles and glasses correctly because the Al will not understand the linguistic meaning of “upward
tapering shapes" or "upward expanding shapes" since it has no such understanding (Michie,
Spiegelhalter, 1994). Therefore, what the machine has learned, if it has learned to sort the bottles and
glasses correctly, remains unclear and the machine cannot express it descriptively. This is because the
machine does not have the semantic vocabulary to say what the meaning of the criteria mentioned and
used is. Moreover, even in tasks that are supposed to be so simple, an algorithm typically makes far
more mistakes than a human - an indication that artificial systems are often not as intelligent as society
assumes, according to scientists. This is particularly evident in the algorithms circulating on the internet
that humans can easily solve, such as distinguishing between a dog's head and a cake, and how difficult
they are for Al machines to solve (see Figure 1).

o

Figure 1. The image of a dog ‘and a cdpcake that Artificial Intelligence cannot yet distinguish from
each other.

Many bot tests exploit this weakness of algorithms. These bot tests are designed to prevent Al machines
from accessing online banking and personal data sites. Until now, Al machines have not been able to
recognize these tests because they do not yet have cognitive thinking, and as a result, they have been
blocked from accessing such sites. The fact that the abilities learned by machines are significantly
different from what goes on in the human mind when recognizing objects has been demonstrated by the
so-called Adversarial Examples (Gilpin, Bau, Yuan et al., 2018). This phenomenon explains that even
changing individual image pixels can cause images to be misclassified, despite not affecting human
semantically controlled perception and object recognition. For human perception, even if only one pixel
is changed in a picture of an elephant, the elephant in the picture remains an elephant; whereas for an
algorithm, even a small pixel change in a picture of an elephant can transform the elephant into a
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completely different and even unrecognizable object. Studies on street sign recognition show that small
changes that humans do not see can lead to a completely different - and objectively incorrect -
classification for the machine (see Figure 2).

Figure 2. Different perceptions of street signs by humans and machines.

Machine Learning and Deep Learning

Today, smart solutions are mostly programmed manually. A smartphone, for example, contains more
than ten million lines of code. Current developments in artificial intelligence point to a paradigm shift:
instead of manually coding process steps, the ability to learn programs them. With the help of machine
learning, Al can learn patterns from a large number of example situations and transfer them to new,
similar situations. The greatest Al achievements are currently based on deep neural networks (deep
learning), where a large number of artificial neurons process input information in several layers and
provide the result in the output (Kersting, Tresp, 2019). Even with machine learning, humans still have
to do programming, with one difference: ready-made solutions are no longer programmed by humans.
Instead, artificial intelligence develops programs that learn the solution based on training data.

Deep learning, a sub-discipline of machine learning, has recently made significant breakthroughs in
many fields (ibid.). According to Kersting and Tresp, these advances underpin many of the achievements
in these application areas. For example, modern translation and image recognition systems are
unthinkable without deep learning. Neural networks have a high expressive power, in simple terms the
ability to approximate any continuous function with arbitrary accuracy. At the same time, however, it is
often possible to adapt a network that has been extensively trained for a specific task to a new task with
little effort (Kersting & Tresp, 2019).

As a result of the studies, it is claimed that the understanding of the theoretical foundations of deep
learning is still partially incomplete (ibid.). In addition, optimal solutions imply a process of trial and
error based on experience and heuristics. The terms artificial intelligence, machine learning, and deep
learning are often used interchangeably (Kersting & Tresp, 2019). Artificial intelligence identifies
challenges to be solved and develops solutions. Machine learning focuses on learning solutions. Deep
learning currently offers some of the most powerful approaches to machine learning (see Figure 3).

Figure 3. Relationship between Artificial Intelligence, Machine Learning, and Deep Learning.
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Possibilities and Limits of Utilizing Machine Thinking

In light of all these findings, it is understood that human and machine thinking operate differently from
each other. The question of to what extent humans are aware of this difference and to what extent they
need to understand the algorithmic procedure sufficiently is important at this point. Regarding the
second question, it can be argued that a certain understanding may be a prerequisite for acceptance and
intention to use. Algorithms are used in decision support systems where human decisions are prepared
by machine recommendations - for example, a pre-selection of suitable candidates in the context of
filling a position, or a diagnostic recommendation based on the analysis of radiological data - or these
decisions are made directly by the algorithm itself. In addition, however, to be able to trust the system
and its recommendations, it is necessary, at best, to have some idea of how the system processes data
and on what basis it makes decisions.

When interacting with other people, several innate mechanisms, referred to in various psychological
sub-disciplines as common ground (Clark, 1996), mentalizing (Frith & Frith, 2006), or perspective-
taking (Fussell & Krauss, 1992), allow us to understand the other person. Thanks to these mechanisms,
which despite their different names ultimately function in a similar way, people can predict what others
are thinking, how they feel, and how they will behave in many situations. These constructs describe how
people can put themselves in others' shoes and understand what others know and how they come to their
conclusions based on thinking patterns and brain structures that are similar in all people (Fussel &
Krauss, 1992).

In particular, the Theory of Mind construct explains that people have an intuitive understanding of what
others perceive, know, believe, and experience (Premack & Premack, 1995). On the one hand, this is
made possible by the fact that we form theories and assumptions about other people's emotions through
experience and socialization. On the other hand, people can simulate other people's experiences, i.e.
directly imagine how other people feel (ibid.). This allows for a meaningful understanding of other
people's behavior or decisions. For example, a person who goes into every room of the house several
times in a row and goes to different corners is not considered to be crazy, but rather someone who is
looking for something. But this kind of understanding relies heavily on the assumption that the other
person's functioning is similar to one's own. In a non-human decision-making system, however, this is
not the case. How a talking robot “feels” cannot be understood, and it is more difficult to attribute
behavior patterns to potential causes.

There are two possibilities when interacting with a technical system (Ngo et al., 2020). Either existing
basic assumptions about human thinking are transferred to the machine - which may necessarily lead to
erroneous results, or one informs oneself about how an algorithm works and in this respect deviates
from human processing mechanisms. However, many people seem to have only a vague idea of how
intelligent algorithms work. Early studies show that some people have only developed a rudimentary
understanding and know that a system only works based on collected data (Ngo, Kunkel, Ziegler, 2020).
Other studies show that a wide range of ideas prevails, but these are mostly derived from media reports
(DeVito, Birnholtz, Hancock et al., 2018).

However, a study by Horstmann and Krdmer shows that information from the media can lead to serious
misconceptions about artificial systems and algorithms (Horstmann & Krémer, 2019). According to this
study, especially fictional media content leads to high expectations about the capabilities of social
robots. A quantitative survey revealed that the depiction of robots in movies leads to a belief that the
first robots also have high capabilities in real life. However, non-fiction media contributions can also
convey false impressions, as anecdotal examples show. For example, the human-looking robot Sofia
(Hanson Robotics) is regularly shown on talk shows interacting with an interlocutor without any
explanation that the dialogue is predetermined and scripted. Conversations with Sofia are therefore by
no means as autonomous as the presentation suggests.

Social cues are also a powerful influencing factor that can lead to incorrect assessments of an Al's
intelligence. These include, for example, a human-like appearance, a similar language, the ability to
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interact, the assumption of familiar roles in interpersonal communication, and other behavioral elements.
If an Al is embodied in a human-like form or uses a human-like language (communicating robots, virtual
assistants, voice assistants such as Alexa or Siri), people behave in a human-like manner in interaction.
This has been extensively described and researched by Reeves and Nass (1996) within the framework
of the so-called media equation assumptions ( “media equals real life ) (Reeves, Nass, 1996). Numerous
studies have shown that when social cues are present, people unconsciously and automatically execute
social scripts (e.g. polite behavior, self-presentation) that are otherwise only practiced in interaction with
humans (Nass, Moon, 2000; Kramer, 2008.). This is true even if there is also a conscious level of denial
that the artificial interaction partner requires social treatment.

Therefore, these unconscious mechanisms of interaction with a perceived human-like interaction partner
can also lead to the intelligence of this partner being overestimated or falsely perceived as human-like.
One way to counter this is through the efforts of the explainable Al community (Voosen, 2017). This
community aims to open the black box, that is, to solve the riddle of the processes within Al. To do this,
it is necessary to translate what learning algorithms produce in terms of contexts and decision patterns
into a language that humans can understand. Explainable Al is aimed at developers themselves, who
often cannot understand how systems learn. On the other hand, explainable Al is addressed to the end-
users of technologies, so that they too can understand what inputs the system relies on during use and
how it arrives at its outputs and recommendations (ibid.). For example, the counterfactual method is
used in this sense for both groups of interlocutors. Here, relevant input data (language, text, or images)
are systematically changed and it is observed how the output result changes as a result (Beck, Riggs &
Burns, 2011). In this way, it is possible - even for laypeople - to understand how the system works, for
example in the automatic calculation of insurance fees.

Disparities and Implications in the Distinctive Attributes of Human and Machine Intelligence
Substantial distinctions exist between human intelligence and artificial intelligence grounded in machine
learning. These distinctions are often underestimated by human users in three distinct manners. Initially,
influenced by media portrayals, individuals are prone to erroneously deduce that artificial systems
possess elevated levels of intelligence and a more human-like cognitive capacity than is accurate.
Secondly, due to evolutionary psychological predispositions, humans inherently tend to conceptualize
intelligence in a human-like manner. Thirdly, based on social cues, there is a tendency to ascribe a level
of human-like intelligence to intelligent systems in direct interaction, surpassing what may be deemed
contextually appropriate.

What ramifications arise from the distinctiveness of machine intelligence and humans' constrained
capacity to perceive beyond this distinctiveness? The implications of the inherent otherness of machine
intelligence, coupled with the constrained human ability to surpass this otherness, warrant thorough
examination. Primarily, the presumption of human resemblance to machine intelligence engenders
heightened expectations regarding the capabilities of algorithmic systems. This elevation in expectations
may evoke heightened apprehension, but, upon a discerning evaluation of reality, it can also lead to
disillusionment, as discussed by Horstmann and Kramer (2019). Nevertheless, of greater significance is
the observation that artificial intelligence (Al) often remains inscrutable to the majority of users, akin to
the incomprehensibility attributed to the intelligence of extraterrestrial entities. This lack of
comprehension assumes heightened significance, as it has the potential to pose risks. Specifically, the
incomprehensibility of Al systems may render users unable to fathom the underlying principles guiding
decisions affecting them or discern the extent to which their data is being collected, stored, and processed
by the system. Concerning the initial consideration, recommendations provided by systems must possess
transparency to enable users to assess the reliability of the recommendation. This issue is notably
scrutinized in domains such as the medical field, where machine learning plays an expanding role in
formulating radiological diagnoses (refer to Nensa et al., 2019). In this context, diagnosticians must
enhance their comprehension of the system's underlying processes, either through augmenting their
digital literacy or acquiring proficiency in artificial intelligence literacy. Alternatively, a system could
elucidate its methodology by employing explainable Al principles. Enhanced comprehension of the
underlying data processed by Al systems could contribute to a more elucidated perspective on the second
aspect elucidated earlier. This understanding becomes imperative when users recognize that numerous
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systems utilizing algorithms for intelligent decision-making store and assess their data. Such awareness
empowers users to safeguard themselves as necessary. Consequently, while the prospective
augmentation of Al holds manifold advantages—such as expeditious decision preparation and more
dependable recommendations due to the rapid analysis of extensive datasets—there persists an
unresolved question about the level of trust users can place in Al recommendations, and whether
adherence to such recommendations genuinely results in improved decision outcomes.

The establishment of trust in artificial intelligence (Al) among individuals is deemed crucial. On one
hand, this approach aids users in achieving a better understanding of the foundational principles of the
system. Alternatively, trust in Al can be reinforced through other means, such as the formal testing and
certification of systems. Examples enumerated, such as medical applications, not only underscore the
facilitative role of intelligent algorithms and Al in our daily lives, rendering occupational tasks more
reliable but also emphasize that greater acceptance of these procedures is contingent upon their
comprehensibility. Proficiency in understanding the behaviors of others, as experienced in interpersonal
interactions, is contingent upon possessing a robust skill set.

RISKS AND OPPORTUNITIES OF MACHINE LEARNING AND CONCLUSION

As with any technological advancement, there exist not only risks but also numerous opportunities.
Technological developments create opportunities and possibilities in various categories, including daily
life, the creative sector, learning skills, and the well-being of children and youth. For instance, chatbots
like ChatGPT provide low-threshold access to a free and comprehensive tool that operates on all devices,
catering to children, youth, and adults. Many obstacles encountered in daily life can be more easily
overcome with technical support through such applications. For instance, individuals with dyslexia, a
language-based learning disorder, can independently correct their written texts using these artificial
intelligence applications. Additionally, artificial intelligence applications can be utilized for the
completion of various petitions or official documents. Many children and young individuals exhibit
reluctance to personally visit counseling services, possibly due to associated barriers such as shame,
time constraints, or travel expenses (Sindermann, Albrich, 2023). In such instances, chatbots enhanced
with artificial intelligence technologies can serve individuals with an anonymous, free, and time-
efficient privilege. Leveraging data collected from real counseling services, these chatbots provide
recommendations and thereby encourage those seeking advice to benefit from their services.
Simultaneously, artificial intelligence technologies serve as a significant facilitator in overcoming
language barriers. For example, with the assistance of Google Translate Al, even printed texts can now
be translated in real-time using a smartphone camera with high reliability. Moreover, individuals with
disabilities can potentially benefit from artificial intelligence technologies in the long term. Speech and
text recognition Al systems, for instance, continue to improve in converting texts to speech or vice versa,
enhancing accessibility. Consequently, it is conceivable that in the future, Al could translate spoken
language into sign language.

On the other hand, anything adhering to clear and undisputed rules can be efficiently processed by
artificial intelligence (Al) and consequently reproduced flawlessly. Evolving technologies and Al
applications not only encourage independent learning but also create new opportunities for educators.
For instance, Al can significantly streamline the creation of instructional materials. Whether it be textual
exercises in mathematics, assignments encompassing science courses, or worksheets for art and physical
education, everything can be generated within a matter of seconds. Admittedly, some editing and
adaptation of outputs are necessary, but in any case, the information and documents produced by Al
serve as a foundation—or at least a catalyst for individual ideas. Additionally, newly acquired
competencies can later be utilized, for example, in the development of innovative didactic approaches.
In the context of academic studies, Al technologies can provide benefits in the research phase of
generating scientific studies. At this juncture, a crucial question arises: If Al can accomplish so much
for users, does it foster creativity or hinder its development when it is still in its nascent stages?

This question needs to be further evaluated in the context of different research endeavors and, of course,
in terms of different purposes for which artificial intelligence (Al) technologies are utilized. However,
one undeniable fact is that users can swiftly produce results in their tasks with these technologies without
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overly contemplating the process. Nevertheless, “While machine creativity may not replace human
creativity, the future will be about creative collaboration between humans and artificial intelligence.
Encouraging creativity is imperative for the healthy progression of this man-machine collaboration,
necessitating the development of applications that promote creativity. In addition to representatives
from the business and scientific realms, the involvement of stakeholders from education, culture, art,
and civil society becomes even more crucial for this collaborative endeavor, emphasizing the
importance of developing practical application examples ” (Scharf & Todte, 2020).

As with all the gains brought about by digitalization, individuals inevitably become concerned with the
question of how the targeted use will evolve. The central inquiry here revolves around how media
literacy, participation and inclusion, and media education processes can be initiated, thereby ensuring
self-sufficiency. According to Dieter Baacke's concept of media education in the 1970s, there has been
a profound shift in the pedagogical approach to media, as it previously predominantly focused on the
idea of protection and the negative impacts of media. Baacke's approach views media users as active
and self-influencing actors. According to Baacke, media literacy consists of four sub-domains: media
criticism, media literacy, media usage, and media design; all of which can be similarly applied to the
field of artificial intelligence (see Gross & Rollecke, 2022).

Media criticism refers to an individual’s ability to reflect on and scrutinize his own knowledge about
the media (ibid.). For this reason, the positioning of any content generated by artificial intelligence
should be examined within the context of artificial intelligence. In particular, the potential risks and
dangers of artificial intelligence for children and young individuals should not be underestimated.
Specifically, in the context of cyberbullying, Deepfakes, created by artificial intelligence, can elevate
cyberbullying to a new level by attacking individuals and producing demeaning expressions in
artificially generated videos.

While the mentioned risks may appear distant at the moment, the potential of artificial intelligence is far
from exhausted. Furthermore, children and young individuals need to be critical and sensitive to data
protection when exposing their data. The amalgamation of big data and machine learning poses risks for
children and young people if they disclose their data without critically considering the implications.
From a media criticism perspective, young individuals should not only critically question their own
media behaviors but also engage in discussions about the purpose of content published on the internet
and the goals pursued with it.

However, to be able to be critical, one first needs media literacy, which involves knowledge about
various systems, media, and technologies (ibid.). This can be challenging when it comes to artificial
intelligence because it is not always clearly discernible whether a tool in question utilizes artificial
intelligence. Looking at the legislative aspect, the European Commission called for the establishment of
a legal framework last June for labeling and making the content of artificial intelligence explicitly
understandable to consumers (see Krempl, 2023). From a media criticism perspective, such labeling
requirements could be beneficial as this information may encourage young individuals to think critically.

Active media usage is another subdomain of Baacke's media literacy model, defining the active
utilization of media (Baacke, 1998). There is a need for secure and educational spaces where children
and young individuals can experiment with artificial intelligence and interact with it. To dispel the
mysteries of these domains and acquire their own experiences in these areas, they require the guidance
and support of expert media education personnel.

This is followed by the fourth domain of the media literacy model: Media design. Children and young
individuals can use creative and innovative approaches to create new things and enhance their skills in
the process. The focus here is not just on pure usage but on creating innovative content based on their
interests. At this point, media education still faces challenges. Potential dangers, methods of use, and
issues of social appropriateness hinder the creativity of media education. In this regard, different media
pedagogical approaches need to be brought together and harmonized with each other (see Siiss et al.,
2010).
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When intersected with action-oriented media education as seen in artificial intelligence, educational
media protection for children and young individuals has the potential to bring forth concepts, impulses,
and ethical foundations that inspire both worlds. Ultimately, artificial intelligence is now an integral part
of daily life and should be profitably addressed in educational endeavors to empower children and young
individuals for the future.
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Oz

Web teknolojilerindeki gelismeler internet kullanicilarma pek ¢ok farkli alanda
yenilik ve ayricaliklar sunmaktadir. Dijital pazarlama, web teknolojileri 6zelindeki
gelismelerin - gozlemlenebildigi ve markalarin bu baglamda yeni stratejiler
geligtirebildigi alanlar arasinda yer almaktadir. Son donemin dikkat g¢eken
uygulamalarindan biri olan Artirilmis Gergeklik, duyular yoluyla deneyimlenebilen
nesnelerin bilgisayarlar araciligiyla dijital hale getirilerek ve ses, goriintii, grafik ve
GPS verileriyle zenginlestirilerek kullanicilara sanal deneme ayricaligi sundugu
teknolojiler biitiintidiir. Artirilmis Gergeklik Uygulamalari kullanilarak gelistirilen,
deneyim alanin1 genisleterek iiriin/hizmet bilgisi alabilmeyi merkeze koyan dijital
pazarlama stratejileri; bahsi gegen iiriin veya hizmete en hizli ve pratik bigimde
ulasabilmeyi hedefleyen giiniimiiz tiikketicilerinin satin alma davranigi ve kararlari
iizerinde etkili olabilmektedir. 50 katilimci ile bireysel goriisme yapilan bu
calismada Artirilmis Gergeklik Uygulamalarinin tiiketicilerin satin alma ilisleri
iizerindeki etkisi incelenmistir. Caligmada, katilimcilarin yalnizca satin alma
davraniglarin1 degil bahsi gecen uygulamalara olan yaklasim ve giivenlerini de
incelemeye olanak taniyacak yapilandirilmis goriisme tekniginden yararlanilmigtir.
Arastirmadan elde edilen sonuglara gore Artirilmis Gergeklik Uygulamalarinin
kimi tiiketicilerin satin alma davranigini sekillendirerek kararlarinda etkili oldugu
kimi tiiketicileri ise fiziksel deneyimi terk etme konusunda ikna edemedigi ve sanal
deneyim baglaminda bir giiven teskil edemedigi goriilmiistiir.

Anahtar Kelimeler: Dijital Pazarlama, Artirilmig Gergeklik Uygulamalari, Satin Alma,
Tiiketici Davraniglari.

Abstract

Developments in web technologies offer internet users innovations and privileges
in many different areas. Digital marketing is one of the areas where these
technological developments can be observed and brand owners can develop new
strategies in this context. Augmented Reality, one of the most striking applications
of recent times, is a set of technologies that offer users the privilege of virtual
experimentation by digitizing objects that can be experienced through the senses.
Digital marketing strategies developed using AR applications can have an impact
on the purchasing decisions of today's consumers who aim to access a product or
service in the fastest and most practical way. 50 participants were interviewed
individually and the impact of AR Applications on purchasing was analyzed in this
study. In the study, a structured interview technique was used to examine not only
the purchasing behavior of the participants but also their approach and trust in the
mentioned applications. According to the results obtained from the research, it was
seen that AR applications were effective in the purchasing decisions of some
consumers, while they could not convince some consumers to leave the physical
experience.

Keywords: Digital Marketing, Augmented Reality Applications, Purchasing, Consumer
Behavior.
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GIRIS

Markalarin dijital pazarlama kapsaminda tiiketicilerine sundugu yeniliklerden biri olarak degerlendirilen
Artirilmis Gergeklik Uygulamalari fiziksel deneyimi ortadan kaldirarak sanal deneyim 6zelinde bir {iriin
veya hizmeti incelemeyi miimkiin kilmaktadir. Artirilmis Gergeklik, yasadigimiz ger¢ek diinyanin ve
bu diinyaya ait nesnelerin dijitalize edilen, asillarina birebir benzeyen; grafik ve ses gibi pek ¢cok duyusal
etmen ile zenginlestirilen goriiniimleridir. Bir diger deyisle, gergek diinyaya ait nesnelerin bilgisayarlar
tarafindan iretilen dijital formlar ile gergekliginin artirilmasi teknolojileri Artirilmis Gergeklik
Uygulamalarin1 kapsamaktadir. Bilgisayarlar tarafindan iiretilerek gercek ortam iizerine yerlestirilen,
ses, gortintii ve his gibi duyular1 harekete gegirebilecek nitelige sahip ti¢ boyutlu sanal imgeler, insan
yasamimin etkin oldugu pek ¢ok alanda kendine yer edinebilmektedir. 21. ylizyilin 6nemli
diisiiniirlerinden ve sanal ile gerceklik arasindaki iliskiyi Simiilakrlar ve Simiilasyon teorisi altinda
inceleyen Jean Baudrillard (2012, s. 23) “Imgenin maruz kaldigi en son siddet bicimi sayisal hesap ve
bilgisayar araciligiyla yoktan var edilen sentetik imgedir. Insanin artik imge, imgenin yol actigi hayati
oneme sahip illiizyon duygusu diye bir sey diislemesi bile olanaksizdir, ¢iinkii sentetik fotograf iiretme
islemi sirasinda referans gorevi yapan bir sey olmadigr icin gercgegin var olmasina da gerek
kalmamakta, imge bir sanal gerceklik seklinde itiretilmektedir.” ifadesiyle, iiretilen sanal imgelerin
zaman iginde gergekligi ortadan kaldiracagini belirtmektedir.

Basta bilim ve askeri alanda kullanilmak tizere gelistirilen, zaman ilerledik¢e ve teknoloji biiyiik bir
hizla gelistikge kendine ¢ok cesitli deneyim alani bulabilen Artirilmis Gergeklik Uygulamalari,
giiniimiiziin dijital pazarlama stratejileri arasinda yer almaktadir. Artirilmig Gergeklik Uygulamalarinin
kullanim alanlar1 arasinda egitim, saglik, turizm, oyun-eglence, arkeoloji, tarih ve mimariyi 6rnek olarak
gostermek miimkiindiir. Bu uygulamalarin ayn1 zamanda trafik ve yonlendirme, spor, engelli bireylerin
yasamini kolaylastirma, cihaz kurulumu ve tamiri gibi dinamiklere de entegre edildigini belirtmek
gerekir. Kullanicilara sundugu sanal imge deneyimi sayesinde fiziksel olarak gerceklestirilmesi zor
eylemleri ii¢ boyutlu sayisal varyasyonlari ile gergeklestirmeyi miimkiin kilan bu uygulamalar
kullanicilarin {irlin veya hizmet deneyimine yeni bir soluk getirmistir. Dijital pazarlama dinamikleri
kapsaminda kullanicilara yeni ve sanal bir deneyim alani sunan Artiridlmis Gergeklik Uygulamalar
tiketicilerin satin alma dinamikleri tizerinde de etkili olmaktadir. Bu ¢aligma kapsaminda, Artirilmis
Gergeklik Uygulamalart ve bu uygulamalardan yararlanilarak gelistirilen dijital pazarlama stratejileri ile
Artirillmig Gergeklik Uygulamalarindan etkilenen kullanicilarin satin alma iligkileri incelenmistir.
Calismadaki bulgular, Artiritlmis Gergeklik Uygulamalarinin tiiketici satin alma iligkisine etkisi 6zelinde
incelenmeye uygun olacagi diisiiniilen ve bu uygulamalar1 kullanarak online aligveris yaptigini beyan
eden 50 katilimei ile gergeklestirilen bireysel goriismelere dayanmaktadir. Katilimeilarin yalnizea satin
alma davranislarini degil bahsi gegen uygulamalara olan yaklasim ve giivenlerini de incelemeye olanak
taniyacak yapilandirilmis goriisme tekniginden yararlanilmistir.

DIJITAL PAZARLAMA KAVRAMI VE KAPSAMI

Isletmelerin miisteri olma potansiyeli gordiikleri hedef kitlelere ulasmasinda, hedef kitlelerin potansiyel
olma durumunu ortadan kaldirarak esas miisteriler haline getirmesinde ve hedef kitlelerini pek ¢ok
temellendirmeyle korumaya almasinda yardimina bagvurduklan dijital teknolojiler, dijital pazarlamanin
zeminini olusturmaktadir. Dijital pazarlama, {iriin ya da hizmetin bir hedef dogrultusunda, 6lgiilebilir ve
etkilesimli bicimde tiiketiciye sunulabilme prensibine dayanmaktadir (Keskin ve Kurtuldu, 2018, s.
118).

Internet teknolojilerinin kullanimimi saglayan akilli telefon, tablet ve bilgisayarlarin yayginlagmas,
tiiketicilerin hemen her alanda bahsi gegen cihazlar1 kullaniyor olmasi isletmeleri dijital pazarlama
stratejileri hususunda yeni dinamikler denemeye mecbur kilmaktadir. Isletmeler, geleneksel
pazarlamada goriilen tek yonlii iletisimin aksine kullanicilarla devamli irtibatta kalmay1 saglayan, ¢ok
yonlii iletisime sahip dijital pazarlamada, hedef kitlelerine ulasabilmek i¢in web siteleri, sosyal medya
uygulamalari, e-posta gibi pek ¢ok kanaldan yararlanabilmektedir (Kurum, 2020, s. 12).

Iginde bulundugumuz anm yasam dinamikleri arasinda yadsinamaz bir giice sahip olan teknoloji ve
internet baglantili cihazlar, isletmeler ile hedef kitleler arasinda iletisimin olmazsa olmazlar1 arasinda
yer almaktadir. Akilli telefon, bilgisayar, tablet ve televizyon gibi cihazlar 6zelinde ele alinan ekran
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bagimlilig1 seviyesi her gecen giin artmaktadir. Dijital pazarlama dinamiklerini iiretim stratejilerinin
merkezine koyan isletmeler ise bu bagimliliktan faydalanarak iirin ve hizmetlerini tanitabilmek i¢in
internet teknolojilerinden yararlanmaktadir.

Dijital pazarlamada kullanilan internet teknolojileri tiiketicilerin ihtiya¢ duydugu veya arzu ettigi bir
tiriine/hizmete istedigi an, istedigi yerde ulasabilmesine, satin alacagi iiriin ya da hizmeti hangi
tireticiden tercih edebilecegi konusunda karar verebilmesine olanak tanimaktadir. Dijital pazarlama
dinamiklerine sahip tiim igletmeler herhangi bir zaman kisitlamasi olmaksizin her an satis yapabilme
olanagina sahiptir. Boylelikle tiiketiciler de bir {iriin satin alirken ya da hizmet talep ederken diledigi her
an eyleme gecebilmektedir. Isletmelerin {iriin ya da hizmet fiyatmi seffaf bicimde tiiketicileriyle
paylasabiliyor olmasi, tiiketicilerin bahsi gecen {iriin veya hizmeti fiziksel olarak deneyimlemeden
aninda satin alabilmelerini miimkiin kilmaktadir (Todor, 2016, s. 52-53).

Cevrimigi kullanicilar diledikleri her an gerek {iretici gerekse tiiketicilerle iletisim kurabilme imkéanina
sahiptir. Biiylik kiiciik demeden pek cok isletmeye satis yapma alani taniyan internet teknolojileri
tilketicilerin sayisiz iirline ulasabilirligini miimkiin kilmaktadir. Tiim bunlarin yani sira dijital
teknolojilerin yardimi sayesinde hem iireticilerin hem de tiiketicilerin {irlin veya hizmet bazinda ne
derece etki elde ettigini olgiimleyebilme durumu da bulunmaktadir (Kurum, 2020, s. 15-17). Dijital
pazarlamanin tiiketici ve markalara sundugu avantajlar bir tiriin veya hizmete ulasma hizi, ¢ift yonlii
iletisimin getirdigi etkilesim hali, 6zellikle iireticilerin bir iirlin veya hizmeti 6zellikle ilgili hedef kitleye
ulastirma imkani, ¢evrimigi kullanicilarin iiriin veya hizmete ne tepki verdigini dl¢iimleyebilme, diisiik
maliyet ve optimizasyon cercevesinde degerlendirilebilmektedir.

Dijital pazarlama isletmeler agisindan pek ¢ok avantaj saglamaktadir ancak bu baglamda karsilasilabilen
birtakim sorunlardan da s6z etmek miimkiindiir. Stratejik bazda karsilasilan sorunlara ek olarak internet
teknolojilerinin yaygin kullaniliyor olmasi biiyiik ya da kiigiik 6lgekli fark etmeksizin tiim isletmeleri
dijital diizlemde olmaya zorunlu kilabilmektedir. Sanal magazaya ya da internet teknolojilerinin
sundugu uygulama profillerine sahip olmayan, internetten satis opsiyonu sunmayan, fiziksel deneyim
tizerinden devam eden isletmelerin varliklarini uzun vadede siirdiirebilmeleri zor olabilir.

Dijital pazarlamanin tiiketiciler agisindan da karsilagilabilen birtakim sorunlart yer almaktadir. Bu
sorunlardan ilki tiiketicilerin internet erisim hizinin yavas ve bulunduklar1 ortamlarin internet erisimini
saglayan alt yap1 bakimindan yetersiz olmasidir. Bir iiriinii satin alma veya bir hizmetten yararlanma
sirasinda karsilagilabilecek internet erisimi sorunlari satin alma isleminin gergeklesememesine neden
olabilmektedir. Dijital pazarlamanin, 6zellikle hayatinin bir doneminde yalnizca fiziksel deneyime
dayali aligveris yapmis dolayisiyla sanal tiiketime temkinli yaklagan tiiketicilere yasattigi bir diger sorun
fiziksel deneyimin ortadan kaldirilmasidir. Tiiketiciler bir {irlin satin almadan 6nce onu fiziksel olarak
deneyimleyememektedir. Bu durum ¢ogu zaman bir iiriinden memnun kalmamaya, olumsuz doéniiglerde
bulunmaya ve basarisiz deneyimler elde etmeye sebebiyet verebilmektedir. Pek ¢ok tiiketicinin tekinsiz
promosyon ve dolandiricilik 6rnekleri nedeniyle internet lizerinden gerceklestirilen satislara ve dijital
pazarlama dinamiklerine karsi giivensizligi olabilmektedir. Bu durum bazi tiiketicilerin ¢evrimigi
aligveris imkanlarindan yararlanamamasina sebep olmaktadir (Kogak Alan vd., 2018, s. 496-497).

Artirllmis Gergeklik Kavram ve Uygulamalar

Artinlmis Gergeklik, bilgisayarlar tarafindan tiretilen ii¢ boyutlu sanal imgelerin ger¢ek zamanl olarak
fiziksel ortamlarda deneyimlenmesi pratigini karsilayan bir kavramdir. Artirillmis Gergeklik sayesinde
duyular tarafindan algilanan somut gergeklik Ogeleri dijitalize edilmekte ve bireylerin deneyim
perspektifi zenginlestirilmektedir (Aylan ve Aylan, 2020).

Giiniimiiziin, 6zellikle sanal ve sayisal teknolojilerindeki gelisim hiz1 géz 6niinde bulunduruldugunda
Artirillmig  Gergeklik Uygulamalar gibi dijital deneyimleri zenginlestiren kullanimlarin fiziksel
deneyimleri doniistirmeye devam edecegini sdylemek miimkiindiir. Bireyleri senaryo temelli
toplumlarin bir pargasi olarak goren, toplumlarin etrafin1 saran “gercekligi” ise “benzerlikler biitiini”
bigiminde nitelendiren, simiilasyon kuraminin yaraticis1 Jean Baudrillard, Simiilakrlar ve Simiilasyon
adli eserinde “Zihinsel bir simiilakr diizeni ve cevremizi saran ozel efektlerden olusan bir masal
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diinyasinda yasamaya mahkim bizim gibi insanlar icin ‘hologram’ bundan béyle yazgisal bir par¢a
haline gelmigstir.” (Baudrillard, 2021, s. 157) ve “Ger¢egin tamami kalintilagnmistir ve kalintilasan her
sey sonsuza kadar hayal diizeyinde yinelenmekten baska bir sey yapamaz.” (Baudrillard, 2021, s. 203)
ifadelerini kullanmigtir. Bu iki ifadeden de yola ¢ikarak gergek — ile sanal arasindaki ¢izginin giinden
giine seffaflastigini, her biri ayn1 zamanda bir tiiketici olan bireylerin deneyimlerini bahsi gegen seffaf
cizgi sarmalinda gergeklestirmeye dogru evrildiklerini sdylemek miimkiindiir.

Bilgisayarlar tarafindan iiretilen ve Artiritlmig Gergeklik teknolojilerinden yararlanilarak deneyimlenen
i¢ boyutlu sanal imgeler, tipki Sanal Gergeklikte (Virtual Reality) oldugu gibi somut olanin dijital hale
getirilmesi temel prensibine dayanmaktadir. Bu baglamda artirilmis gerceklik uygulamalari i¢in Sanal
Gergekligin bir varyasyonudur denebilir (Azuma, 1997). Bu iki teknoloji her ne kadar benzer temel
prensibe dayansalar da uygulama bakimindan farkliliklar gostermektedir. Sanal Gergeklik, bireye salt
sanal imge deneyimine dayali bir kullanim kazandirmaktadir. Artirtlmis Gergeklik teknolojilerinde ise
dijitalize edilen ii¢ boyutlu sanal imgelerin fiziksel ortamlarda deneyimlenebilmesi dinamigi
bulunmaktadir; dolayisiyla Artirillmis Gergeklik Uygulamalari, tiim duyulara hitap edebilen kullanimi
bireylerle bir araya getirmektedir (Brown ve Hua, 2006, s. 64).

Artirilmis Gergeklik deneyimlerinin gerceklesebilmesi i¢in hem donanim hem de yazilim altyapilarinin
saglanmas1 gerekmektedir. Temelde birbirinden farkli teknolojilerin calisma pratiklerine gore
deneyimlenen Artirilmis Gergeklik uygulamalarinda kamera araciligiyla herhangi bir nesnenin
aktarilmak istenen nitelikleri ti¢ boyutlu olarak goriintiilenebilmekte veya bahsi gecen nesnelerin konum
tabanli dinamikler kullanilarak gercek zamanli takibi yapilabilmektedir. Bunlarla birlikte Artirilmis
Gergeklik Uygulamalarindan yararlanilarak, Artirilmis Gergeklik teknolojilerini destekleyen ekranlar
araciligiyla, ii¢ boyutlu sanal imgeler herhangi bir nesne iizerine yerlestirilebilmektedir (Chen vd., 2019,
S. 2).

Bir Dijital Pazarlama Unsuru Olarak Artirilmis Gergeklik Uygulamalari

Kullanici deneyimini iist diizey teknolojilerle bulusturan, fiziksel deneyimi ii¢ boyutlu sanal imgelerle
harmanlayarak yeni deneyimlerin kapilarini aralayan ve tiim bunlart kullanici dostu kolay arayiizlere
sahip mobil cihazlar ve giyilebilir teknolojiler yardimiyla gerceklestiren Artirilmis Gergeklik
teknolojileri, son donemin ilgi ¢geken pazarlama dinamikleri arasinda yer almaktadir. Minimum maliyet
ve maksimum etki dengesini gozeten biitiinlesik pazarlama dinamikleriyle uyumlu yeni pazarlama
dinamikleri Artiritlmig Gergeklik teknolojileri gibi deneyim alani genis uygulamalar sayesinde ¢ok daha
genis tiiketici kitlelerine ulasabilmektedir. Isletmeler gerek sosyal medya hesaplarma gerek web
sitelerine entegre edebildikleri ve kullanicilarin mobil cihazlar yardimiyla kullanabildikleri Artirilmis
Gergeklik Uygulamalar sayesinde iiriin deneyimine yenilikler katabilmektedir. Uriin deneyimlerinde
goriilen yenilikler tiiketicilerin istek ve arzularimi beslemekte, 6ncelik siralamalarini etkilemekte ve
isletmeler i¢cin marka bilinirligi yaratmada etkili olmaktadir.

Cevrimigi aligverig dinamiklerinde kullanilan Artirilmig Gergeklik Uygulamalari, yalnizea gorsel algiya
degil ayn1 zamanda diger duyular1 da harekete gecgirebilen bir prensip sundugu igin tiiketicilerin satin
alma davranislan iizerinde etkin rol oynayabilmektedir. Bir {iriin veya hizmeti satin alma niyeti tastyan
tiiketici, lic boyutlu sanal imgelerle desteklenen ¢oklu deneyim olanagi karsisinda iiriin veya hizmeti
satin almaya kolayca karar verebilmektedir. Artirilmis Gergeklik teknolojileri  sayesinde
deneyimlenebilen Gi¢ boyutlu sanal imgeler bir iiriin veya hizmet hakkinda detaylica bilgi verebilmenin
disinda bahsi gegen iiriin veya hizmeti ¢ok daha ilgi ¢ekici hale getirebilmektedir. Tiiketicilere deneyim
konusunda birden fazla alternatif sunan Artirilmis Gergeklik teknolojileri, tiiketicilerin yalnizca
ihtiyaglarina degil arzularina da hitap edebilmekte ve onlar1 satin almaya yonlendiren hazlar
besleyebilmektedir (Dag vd., 2022, s. 771-773).

Cevrimigi aligveriste kullanilan Artirillmis Gergeklik teknolojilerine iliskin giines gozligii ve optik
cerceve saticisi Atasun Optik’in sanal deneyim calismast Sekil 1’de yer almaktadir. Atasun Optik,
Artirnllmis Gergeklik teknolojileri temelli sundugu gevrimigi aligveris olanagi sayesinde kullanicilarina
online deneme pratigi kazandirmaktadir.
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Sekil 1. Cevrimigi aligveriste artirilmis gerceklik uygulamalari, Atasun Optik 6rnegi

Artirillmis Gerceklik Uygulamalari ve Sanal Deneyime Olan Giiven

Artirllmis Gergeklik Uygulamalar sayesinde deneyim perspektifini yalnizca fiziksel etmenlerle kisith
tutmayan, diledigi her ortamda bu uygulamalardan yardim alarak ii¢ boyutlu sanal imge temelli
deneyimler yasayan bireyler, gercekligi yeniden yorumlayabilmekte ve yorumladiklari, yasam pratigini
kolaylastirmaya yonelik bu yeni gercekligi ilgi alanlarina entegre edebilmektedir. Dijitale doniistiiriilen
ve bilgisayarlar yardimiyla elde edilen ti¢ boyutlu sanal imgeler, taklit edildigi ger¢eklik disinda baska
bir seyin karsiligi niteligi tasimamaktadir. Ancak Artirilmis Gergeklik Uygulamalari, zamandan
tasarrufun ve fiziksel ¢aba gerektiren deneyimleri minimize etmenin yollarindan biri sayilarak basta
pazarlama olmak tizere pek ¢cok dinamigi beslemektedir (Robins, 2020, s. 78-86).

Bir {irlin veya hizmet Ozelinde elde edilmek istenen deneyimin ii¢ boyutlu sanal imgelerce
gerceklestirilmesi prensibi  Artirllmis Gergeklik Uygulamalart ve sanal deneyime olan giiveni
etkileyebilmektedir. Cevrimici kullanicilar {i¢ boyutlu sanal imgelerin bir gercek deneyim olarak
degerlendirilip degerlendirilmeyecegi konusunda ikilemde kalabilmektedir. Kimi kullanicilar Artirilmig
Gergeklik Uygulamalarini kullanarak yararlanabildigi sanal deneyime giivenerek bu deneyim sonucu
bir satin alma dinamigi gelistirebilirken, kimi kullanicilar Artirilmis Gergeklik Uygulamalarinin
sundugu sanal deneyime giivenmeyebilmektedir. Bahsi gegen giivensizligin sebebi olarak fiziksel
deneyimin ¢ok daha ikna edici bir satin alma tetikleyicisi olabilecegi gosterilebilmektedir.

Tiiketici Davramislart Baglaminda Satin Alma Davramsi ve Tiiketici Davramislarim Etkileyen
Faktorler

Tiiketim, temel gereksinimlerden kisisel arzulara degin, insanlarin yasam dinamiklerinin yap1 tast olan
her alanda var olan bir eylemdir. Mevcudiyetini en temel esaslara dayandiran bu eylem, her bir bireyin
tiikketici olarak ele alinmasina, tiilketime giden yolda gosterdigi tutum ve davraniglara gore kategorize
edilmesine zemin hazirlamaktadir (Bauman, 2021, s. 88).

Satin alma davranisi, markalarin arzu ve ihtiyaglar perspektifinde sekillenen ya da bu iki temel kavrami
yaratabilmeye yonelik mal/hizmet liretimine dair stratejiler gelistirdigi, mal veya hizmetlerin nerede, ne
zaman, ne miktarda, nasil ve hangi kanallar araciligiyla kar elde edebilecegi bicimde satilmasina karar
verdigi; tiiketicilerin ise arzu ve ihtiyaclar1 temelinde bir iirlin veya hizmete marka, iiretim ve pazarlama
dinamikleri araciligryla ulasip belli bashi dinamikler sonucu karara vararak eyleme gectigi etkilesimler
biitiiniidiir. Satin alma davranisi ve satin alma davramigini gekillendiren dinamikler, tiiketicilerin
potansiyel tasiyan miisteri profillerini genisletmelerinde, hali hazirda kendilerinden aligveris yapan
miisterilerin ise sadakatini kazanmada; tiiketicilerinse bir {iriin veya hizmete kars1 ilgi gostermeden dnce
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arzu ve ihtiya¢ Onceligini belirlemelerinde, tilketim devamliligin1 saglayabilecekleri markalara karsi
sadakat beslemelerinde ya da yeni deneyimler kesfedebilmelerinde belirleyici temel etmenler arasinda
yer almaktadir (Ercis vd., 2007, s. 282-283).

Tiiketici davranisi, bireylerin satin alma siireclerine 151k tutan hem kendi arzu ve ihtiyaglart hem de
tilkketime tesvik edici uyaranlar dogrultusunda bir karar verme devinimine girdigi, bu devinim dahilinde
de nasil hareket ettigine iliskin dinamikleri kapsamaktadir. Tiiketici davraniglarim belirleyen temel
etmenler bireyin yalnizca 6z arzu ve ihtiyaglar1 degil ailesi ve sevdiklerinin beklentilerini, istek ve
gereksinimlerini karsilamaya yonelik olabilmektedir. Arzu ve ihtiyaclarin giderilmesine yonelik
gelistirilen tiiketici davranislart i¢in bireyler fiziksel veya sanal deneyime bagvurabilmektedir (Koger,
2021, s. 2).

Tiiketicilerin bir {irlin veya hizmeti istek ve ihtiyaclar1 dogrultusunda satin almasi, sonrasinda o {irlin
veya hizmetten hedefledikleri maksimum faydayi elde etmeleri tiiketici davranisi kapsaminda ele
almmasi gereken bir olgudur. Bir tiiketim siirecini tiiketici davranisi olarak degerlendirebilmek i¢in
tiiketicinin yalnizca {iriinii/hizmeti satin almas1 gerekmez. Oncesinde satin alip almamaya karar verme
siireci ve sonrasinda ise fayda saglayip saglayamama durumunu irdelemek onemlidir. Markalarin
tilketici satin alma iliskileri tizerinde etki edebilmeleri ve bu dogrultuda basarili dijital pazarlama
stratejileri gelistirebilmeleri i¢in marka bilinirligi ve miisteri degeri yaratmalari esastir (Gedik, 2020, s.
24-25).

Tiiketici davranislarini etkileyen temel faktorler arasinda ailesi ve gevresiyle kurdugu, kiiltiirel
dinamiklerden beslenen sosyo kiiltiirel faktorler yer almaktadir. Kisilerin satin alma perspektifi 6zelinde
gelistirdikleri aligkanliklar g¢evre temelli dis degiskenlere gore sekil alabilmektedir. Sosyo kiiltiirel
faktorler olarak degerlendirilen bu belirleyici temel degiskenler aile, sosyal statii, kiiltiir ve alt kiiltiirdiir
(Varinli ve Cakir, 1999, s. 93).

Bireylerin satin alma, bir olay, durum ya da tutum karsisinda karar verme, eyleme gecme siireglerini
kapsayan olgulardan biri psikolojik dinamiklerdir. Psikolojik faktorlerin tiiketici davraniglar iizerindeki
tezahiirleri ihtiyag ve arzu dnceligi yaratmaya calismaktir. Ozellikle beslenme ve barinma gibi temel
gereksinimler etrafinda sekillendirilen ihtiyag dncelikleri dogrudan bireylerin satin alma davraniglarini
sekillendirmeye yoneliktir. Bireylerin tiiketici davranislar {izerinde etkili olan psikolojik faktorler dort
temel perspektifte ele alinmaktadir. Bunlar; giidiilenme, algilama, 6grenme, inang ve tutumlardir
(Yiikselen, 2013, s. 118).

Bir {irlin veya hizmeti satin almak i¢in dncesinde birtakim siireglerden gecebilmek miimkiindiir. Baz1
durumlarda ise herhangi bir karar verme siireci olmaksizin, aniden gerceklesen satin alma durumlari
vardir. Bu durumlar ihtiyaglara yanit verebilme, ¢ok daha rahat bir zemin istegini kargilama nedeniyle
gergeklesebilmektedir. Durumsal faktorler tiiketicilerin satin alma davranislarimi  dogrudan
etkileyebilmektedir. Bu etkileri genel bir ger¢eve etrafinda degerlendirmek gerekirse: Ortam, zaman,
satin alma neden, maddi ve manevi yeterlilikten s6z etmek mimkiindir (Sahin ve Akballi, 2019, s. 50-
51).

Bireylerin satin alma ve tiiketici davranisi gelistirme dinamikleri iginde gerek yakin gevrelerinden gerek
tanimadiklar diger kullanicilardan etkilenebildikleri bilinmektedir. Tim bu etkilerin yani sira bireysel
faktorlerin de tiiketici satin alma davraniglar1 {izerinde etkileri bulunmaktadir. Satin alma ve tiiketici
davranislar1 tizerindeki bireysel faktorleri yas, meslek, hayat tarzi ve benlikler iizerinden ele
alinabilmektedir (Gajjar, 2013, s. 12).

ARTIRILMIS GERCEKLIK UYGULAMALARININ SATIN ALMAYA ETKIiSi UZERINE
BiR ARASTIRMA

Arastirmanin Amaci ve Kapsami
Markalarin ve tiiketicilerin farkli deneyim alanlari 6zelinde kullanabildikleri Artirilmis Gergeklik
Uygulamalarim dijital pazarlama c¢ag1 ekseninde ele alan bu aragtirma bahsi gegen uygulamalarin
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tilketicilerin satin alma iliskileri {izerindeki etkisini kapsamaktadir. Arastirma siiresince yiiriitiilen
caligmada tiiketicilerin Artirtlmis Gergeklik uygulamalarini deneyimleyip deneyimlemedigi, Artirilmig
Gergeklik uygulamalarina ve bu uygulamalar ile elde edilen sanal deneyime olan giiveni, sanal deneyim
Ozelligi sunan markalara karsi bakis acilarmin ne oldugu, Artirilmis Gergeklik uygulamalarinin
kullanim1 sonucu bir iiriin veya hizmeti satin alip almadig1, sanal ile fiziksel deneyim arasindaki fark
konusunda neler diigiindiigii hakkindaki sorular1 cevaplandirmak; cevaplar ekseninde ise Artirtlmig
Gergeklik uygulamalarinin tiiketici satin alma dinamikleri itizerindeki etkilerini degerlendirmek
amagclanmustir.

Arastirmanin Orneklemi ve Simrhiliklar

Belli sayida katilimer ile gergeklestirilen bu ¢alismada grup veya bireylerin bir olay/durum karsisinda
gelistirdigi eylemlerin nedenini sorgulamaya yonelik yoOntemler sunan niteliksel arastirmaya
bagvurulmustur. Bu ¢aligmada algi, duyu ve deneyimler merkezinde ¢alisma yapmaya olanak taniyan
Niteliksel Arastirma Yontemlerindeki Olasiliksiz Yontemden, bu yontem ozelinde ise Gelisigiizel
Orneklem Yonteminden yararlanilmustir.

Bu calisma kapsaminda, her biri farkli demografik 6zelliklere sahip kartopu yontemiyle ulasilan 50
katilime1 aragtirma evreninden segilerek 6rneklem grubu olarak belirlenmistir.

Bu arastirmanin sinirhiliklarindan biri kisith sayida segilen katilimcilardir. Oldukga biiyiik bir katilimel
agina sahip arastirma evreni i¢inden bu ¢alisma 6zelinde yalnizca 50 katilimci ile hareket edilmistir.
Arastirma simurliliklarindan bir digeri katilimcilarla gerceklestirilen goriismelerin  yontemleridir.
Katilimeilarin farkli demografik 6zelliklere sahip olmasi ¢aligma saatlerini degisken kildigindan yiiz
yiize ve online goriismede zorluk yasanmistir. Katilimer goriismeleri mail araciligiyla yazili bi¢imde
gergeklestirilmistir. Katilimcilara mail olarak iletilen arastirma sorularinin yanitlar1 yine mail
araciligryla alinmigtir. Arastirma sorular1 gonderilmeden dnce katilimcilarla arastirmanin konusu ve
dinamikleri hakkinda bilgi vermek amaciyla telefon goriismeleri gergeklestirilmistir.

Arastirmanin Yontemi

Bu c¢alismadaki bulgular, Artirllmis Gergeklik Uygulamalarinin tiiketici satin alma iligkisine etkisi
0zelinde incelenmeye uygun olacag diisiiniilen ve bu uygulamalar1 kullanarak online aligveris yaptigini
beyan eden 50 katilimer ile gergeklestirilen bireysel gériismelere dayanmaktadir. Katilimcilarin yalnizca
satin alma davraniglarin1 degil bahsi gegen uygulamalara olan yaklasim ve giivenlerini de incelemeye
olanak taniyacak yapilandirilmig goriisme tekniginden yararlanmilmistir. Yapilandirilmig goriisme,
onceden hazirlanmig ayn1 bigim ve siradaki sorularin, aragtirma kapsaminda yer alan her bir katilimciya
soruldugu bir goriisme ¢esididir. Sorularin 6nceden hazirlanmasi ve belli bir siraya gore sorulmasi
katilimcilara esnek hareket edebilecekleri bir alan tanimamaktadir. Yapilandirilmis goriisme teknigi
birden fazla katilimciyla gerceklestirilen arastirmalar igin uygun bir teknik olarak degerlendirilebilir
(Akman Dombekgi ve Erisen, 2022, s. 144-145). Bu baglamda her biri farkli demografik 6zelliklere
sahip ve kartopu yontemiyle belirlenmis katilimcilara Aritilmis Gergeklik kullanimi, bu uygulamalara
olan giiven, uygulamalarin kullanimi, kullanim sonucu herhangi bir triin/hizmet satin alinip
alinmadigim saptamaya yardime1 olacak 16 soru iletilmistir. Yapilandirilmis teknikle ve yazili olarak
gerceklestirilen goriigmeler 14 Haziran 2023 ile 7 Agustos 2023 arasim kapsamaktadir. Gorligmeler,
aragtirma sorularinin mail olarak katilimcilara gonderilmesi ve yanitlarin katilimeilardan mail
araciliiryla alinmasi seklinde ilerlemistir. Arastirma sorularina verilen yanitlar katilimcilari mail adresi
bilgileri de yer alacak sekilde saklanmistir. Arastirma sorularina verilen yanitlar Artirllmis Gergeklik
uygulamalarinin kullanimi, Artirilmig Gergeklik uygulamalarina olan giiven, markalarin sanal deneyim
sunabiliyor olmasina iligkin goriis, Artirilmis Gergeklik uygulamalari kullanarak iiriin satin alma, sanal
ve fiziksel deneyim arasindaki fark alt bagliklariyla yorumlanarak ele alinmistir. Calisma, Sinem
Karaguha’nin Prof. Dr. Tolga Kara danismanhiginda siirdiirdiigi ve 25.09.2023 tarihinde savunulan
“Dijital Pazarlama Caginda Artirilmis Gergeklik Uygulamalarimn Satin Alma Uzerindeki Etkisi”
baslikl1 yiiksek lisans tezinden iiretilmistir. {lgili tarihte Marmara Universitesi Sosyal Bilimler Enstitiisii
caligma konusu ve arastirma 6rneklemi baglaminda Etik Kurul Raporu talep etmemistir.
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Arastirmanin Bulgular: ve Verilerin Degerlendirilmesi

Artirillmig Gergeklik uygulamalari, her gecen giin biiyiik bir hizla gelisen teknolojinin hem tiiketicilere
hem de markalara kolay kullanim ayricaligi sunan dinamiklerinden biridir. Mobil cihaz ve mobil internet
kullanimi her sene yukar1 yonlii bir deger sundugundan markalarim Artirilmig Gergeklik Uygulamalart
gibi dijital pazarlama dinamikleri g¢ercevesinde sunduklari ayricaliklar tiiketicilerin satin alma
davraniglarim etkilemektedir. Bu nedenle kullanicilara 6ncelikle teknolojideki gelismelerin satin alma
davraniglar iizerinde etkili olup olmadig1 sorulmustur. Dijital pazarlama stratejileri internet aligverisini
dogrudan etkileyen ve satin alma davraniglarini sekillendiren dinamiklerden biri oldugu igin
katilimecilara bir iiriinii satin almadan dnce markanin kendi web sitesini mi yoksa pek ¢ok markay1 tek
cat1 altinda birlestiren online aligveris sitelerini mi tercih ettikleri; Artirilmig Gergeklik uygulamalar
dijital pazarlama dinamiklerinden biri olarak kullanilabildigi i¢in katilimcilara markalarin dijital
pazarlama stratejilerinden etkilenip etkilenmedikleri sorulmustur. Devaminda katilimcilarin Artirilmis
Gergeklik uygulamalart hakkinda neler bildiklerini, Artirilmis Gergeklik uygulamalarini kullanip
kullanmadiklarini, bu uygulamalara ne derece gilivenip giivenmediklerini, sanal deneyim ile fiziksel
deneyim arasinda ne gibi farkliliklar deneyimlediklerini, Artirilmis Gergeklik uygulamalari kullanilarak
herhangi bir iirlin satin alip almadiklarini gorebilecek sorular iletilmistir. Grafik 1°de, arastirma
kapsaminda goriisiilen katilimcilarin %54’ inliin Artirtlmis Gergeklik Uygulamalarini kullanmadigi,
%46’s11n ise bu uygulamalar1 deneyimledigi goriilmiistir.

ARTIRILMIS GERCEKLIK UYGULAMALARININ
KULLANIMI

mKullandi mKullanmadi

Sekil 2. Artirnillmis gergeklik uygulamalarinin kullanimi

Bir {irlin veya hizmeti internet iizerinden satin almaya karar veren tiiketicilerin en temel endigelerinden
biri satin alinan iiriin veya hizmete ve deneyime giivenmektir. Kullanicilar sanal deneyim olmaksizin
bir iiriin satin almadan 6nce dahi o iiriin kendilerine ulagana kadar kosulsuz bir gliven hissedemeyebilir.
Kullanicilarin bir tiriin veya hizmete giiven duyabilmesi i¢in o iiriin veya hizmeti daha dnce satin aldigi
markalardan temin etmesi gerekmektedir. Artirllmis Gergeklik Uygulamalar1 gibi fiziksel deneyimi
ortadan kaldirarak sanal deneyimler iizerinden bir {irlinii degerlendirmeyi miimkiin kilan teknolojiler,
kullanicilarin bu teknolojileri kullanarak iiriin satin alma durumundaki giiveni degisken hale
getirebilmektedir. Ornegin bir kullanici daha 6nce fiziksel olarak deneyemedigi herhangi bir kozmetik
driiniinii Artirillmis  Gergeklik uygulamalarindan yararlanarak {izerinde deneyimleyebilmekte, bu
deneyim 6zelinde giiven gelistirerek iirlinii satin alip almamaya karar verebilmektedir. Katilimcilara
yoneltilen ve Artirillmis Gergeklik Uygulamalart sayesinde elde edebildikleri sanal deneyim ile {iriin
satin almanin giivenilir olup olmadigina iliskin veriler Sekil 3’te yer almaktadir.
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Artirillmis Gergeklik Uygulamalarina Giiven

HEvet EHayrr mKararsiz

Sekil 3. Artirilmis gergeklik uygulamalarma giiven

Tiiketicileri bir iiriin veya hizmet 6zelinde memnun etmek, marka bilinci arttirmak ve miisteri sadakati
kazanmak i¢in markalarin basvurdugu pek c¢ok strateji vardir. Online aligveris Ozelinde
degerlendirildiginde, tiiketiciler i¢in birer ayricalik olarak degerlendirilen bu stratejiler markalarin
yiikksek rekabet ortaminda ayakta durabilmelerini saglamaktadir. Dijital pazarlama stratejileri
kapsaminda atilan her bir adim markalarin potansiyel tasiyan tiiketicileri sadik birer miisteri haline
getirmede en biiylik yardimcilarindan biri olarak degerlendirilebilmektedir. Artirilmis Gergeklik
Uygulamalar dijitalize edilen imgeler sayesinde kullanicilara sanal deneyim ayricaligi sunmaktadir.
Kullanicilarin bir iiriin veya hizmeti satin almandan once sarf edecegi ¢abayr minimuma indirgeyen bu
uygulamalar satin alma kararlari tizerinde etkili olabilmektedir. Markalarin sundugu pek ¢ok ayricalik
kullanicilarin kendilerine olan yaklasimini etkileyebilmektedir. Bu nedenle markalarm kullanicilarina
sanal deneyim ayricaligi sunuyor olmasi marka degerini etkileyebilmekte ve satin alma davranislarini
sekillendirebilmektedir. Ancak sanal deneyim yoluyla bir iiriin veya hizmeti denemenin fiziksel
deneyime kiyasla giivenilir olmadigini diistinen kullanicilar markalarin  Artirllmis  Gergeklik
Uygulamalar1 6zelinde sundugu ayricaliklari etkileyici bulmamaktadir.

Artirlmis Gergeklik Uygulamalar1 ile sunulan sanal deneyim ayricalifi tiiketicilerin satin alma
davraniglan tlizerinde etkilidir. Kullanicilarin bir kism1 sanal imgeler araciligiyla deneyimledikleri
iiriinleri satin almaya karar verirken diger kismi ise sanal deneyimin iiriin satin almada yeterli giice sahip
olmadigim diistinmektedir. Kullanicilarin bir kismi ise Artirilmis Gergeklik Uygulamalarini belli bash
sebeplerle kullanmay1 tercih etmediginden herhangi bir satin alma davranisinda bulunmamaktadir. Bu
aragtirma kapsaminda goriigiilen katilimeilarin %26’siin - Artirtlmis  Gergeklik  Uygulamalarini
kullanarak {irtin satin aldig1, %74 iinilin ise herhangi bir satin alma eyleminde bulunmadig1 gériilmiistiir.
Katilimeilarin iiriin satin alma ve almama 6zelindeki yiizde degerleri Sekil 4’te yer almaktadir.
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Uriin Satin Alma ve Almama Yiizdesi
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Sekil 4. Uriin satin alma ve almama yiizdesi
Artirllmis  Gergeklik Uygulamalariin kullanimi ve satin alma/almama arasindaki iliskiye dair

katilimeilar dikkate alinarak hazirlanan, ne kadar katilimcinin {iriin satin alip almadigini gosteren bilgiler
Sekil 5’tedir.

Katihmer Sayisina Gore Artirilnus Gerceklik Uygulamalarim
Kullanarak Uriin Satin Alma ve Almama

AG Uygulamalanm Kullanmad ve Urun Satin
Almadi

AG Uygulamalanm Kullandi ve Urun Satin
Almadi

AG Uygulamlanm Kullandi ve Urtin Satin Ald

(=]
wn
=5
(=
-

1

20 25

Sekil 5. Katilimer sayisina gore artirilmig gergeklik uygulamalarini kullanarak iiriin satin alma ve
almama

Sekil 5’te yer alan bilgilere gore, arastirma kapsaminda goriisiilen 50 katilimcinin 13’4 Artirilmig
Gergeklik Uygulamalarini kullanarak tirin satin aldigini, 14’4 Artirtlmis Gergeklik Uygulamalarimni
kullanmasina ragmen iiriin satin almadigini, 23’i ise bu uygulamalar1 kullanmadigim ve iiriin satin
almadigim ifade etmistir.

Artirilmis Gergeklik Uygulamalarimi kullanan, bir tiriin veya hizmet O6zelinde deneyim kazanan
sonrasinda ise deneyimledigi {irlini satin alan kullanicilar sanal ile fiziksel deneyim arasindaki
farkliliklara iliskin farkli goriislere sahiptir. Kullanicilarin bir kismi sanal olarak deneyimlenen iiriiniin
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fiziksel deneyime kiyasla giiven vermedigini, iiriin hakkinda yaniltic bilgiler icerebilecegini ve satin
alma kararinin basarisiz sonuglanacagini diisiinmektedir.

Katilmeilarin bir kismi, sanal deneyimin belli basl noktalarda, 6regin renk, boyut ve doku gibi,
farkliliklar igerse de kullanicilara kolayliklar sundugu, fiziksel deneyimi ortadan kaldirabilecegi ve sanal
deneyim yolu ile iiriin satin almanin fayda saglayacagi yoniinde diisiinmektedir. Katilimcilarin bir kismi
ise sanal ile fiziksel deneyim arasinda herhangi bir fark gormediklerini, Artirilmis Gergeklik
Uygulamalar1 sayesinde ¢ok kolay ve pratik bicimde iiriin/hizmet satin alabildiklerini, bu durumun satin
alma kararlar1 tizerinde son derece etkili oldugunu ifade etmektedir. Arastirma baglaminda her birine
sorular iletilen 50 katilime1 arasindan Artirilmis Gergeklik Uygulamalarini kullanarak tiriin satin alan
katilimcilarin sanal ile fiziksel deneyim arasindaki farka iliskin veriler Sekil 6’da yer almaktadir.

Sanal ve Fiziksel Deneyim Arasindaki Fark*

Farklilk yok, olumlu deneyim

Farklilik var, olumsuz deneyim

o
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N
w
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v
(<)}
~

Sekil 6. Sanal ve fiziksel deneyim arasindaki fark

*50 katilimer arasindan Artirilmis Gergeklik Uygulamalarin kullanarak {iriin/hizmet satin alan 13
katilime1 baz alinmistir.

SONUC

Gergek ile sanal imge arasindaki farkliligi doniistiiren, kullanicilara fiziksel alanlarda
deneyimleyebilecekleri, bilgisayarlar tarafindan {iretilen sayisal imgeleri kullanma ayricaligi sunan
Artirllmis Gergeklik Uygulamalar, dijital pazarlama dinamikleri arasinda degerlendirilebilmektedir.
Diger dijital pazarlama dinamiklerinde oldugu gibi Artirilmig Gergeklik Uygulamalar1 da tiiketicilerin
satin alma kararlar1 lizerinde etkiye sahiptir.

Artirilmig Gergeklik Uygulamalari, gergek diinyaya ait 6gelerin bilgisayarlardan yardim aliarak sayisal
imgeler haline doniistiirilmesine olanak tamiyan teknolojiler biitiniidiir. Artirilmis Gergeklik
Uygulamalari tasariminda kamera bulunan ve internet baglantis1 gergeklestirilebilen akilli telefon, tablet
gibi cihazlarda rahatca kullanilabilmektedir. Son derece kolay bir kullanim ayricaligi sunan Artirilmig
Gergeklik  Uygulamalar1t  farkli  demografik  ozelliklere  sahip  kullanicilar  tarafindan
deneyimlenebilmektedir. Dijitalize edilen ve ii¢c boyutlu formla kullanicilarin kullanimina sunulan
imgeler fiziksel ortamlara adapte edilebilmektedir; bu sayede deneyimi zor pek ¢ok nesne dijital formu
sayesinde daha rahat kullanilabilmektedir. Bu teknoloji kullanicilara sanal imgeler araciligiyla iiriin
deneme olanag sunan dijital pazarlama basta olmak iizere, egitim, saglik, spor, turizm, mimari gibi pek
¢ok alanda kullanilmaktadir.

Diinya geleninde yasam pratiklerini biiyiik dl¢ciide doniistiiren ve bireyleri minimum c¢aba ile pek ¢ok
eylemi gergeklestirebilmeye mecbur birakan Covid-19 pandemisi satin alma dinamiklerini de
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degistirmistir. Bir liriin veya hizmeti satildig1 magazaya gidip denemek ve sonrasinda satin almak yerine
farkli deneyim alanlan inceleyen tiiketiciler Artirtlmis Gergeklik Uygulamalarini deneme olanagi
bulmustur. Pandemi doénemi 6ncesinde de kullanicilarin dikkatini ¢eken bu uygulamalar bu dénem
sonras1 ¢ok daha sik kullanilmaya baglamigtir. Markalarin {iriin deneyimleme prensibine sanal imge
ayricaligt kazandirtyor olmasi kimi kullanicilar i¢in dikkate deger goriilmiis ve bu durum satin alma
kararlari lizerinde etkili olmustur. Artirllmig Gergeklik Uygulamalarini kullanmay: tercih etmeyen ya da
bu uygulamalar hakkinda bir bilgisi olmayan kullanicilar bulundugu gibi, Artirilmis Gergeklik
Uygulamalari ile sunulan sanal deneyimi fiziksel deneyim kadar etkili gormeyen kullanicilar da vardir.
Bu kullanicilar iiriin satin almadan once sanal imgeler aracilifiyla edinilen deneyimin yaniltici
olabilecegini diisiinerek tercihini fiziksel deneyimden yana yapmaktadir.

Artirilmis Gergeklik Uygulamalarinin satin alma tizerindeki etkilerini dijital pazarlama ¢ag1 kapsaminda
inceleyen bu arastirma hem tiiketiciler hem de markalar i¢in belli bagli sonuglar igermektedir. Markalar,
kullanicilarina fiziksel deneyimin yani sira akilli cihazlar araciligiyla sanal deneyim sunabilmekte, bir
iirlin veya hizmeti fiziksel olarak deneme imkani bulmayan miisterilerine sanal deneme ile ulagabilmekte
ve satig gerceklestirebilmektedir. Tiiketiciler ise bir {iriin veya hizmeti kolay kullanim ayricaliklarina
sahip Artirilmis Gergeklik Uygulamalari ile rahatga deneyebilmekte, satin alip almama konusunda
diledikleri gibi karar verebilmektedir.

Teknolojide goriilen pek ¢ok gelismede oldugu gibi Artirilmig Gergeklik Uygulamalarinin da her biri
aslinda birer tiiketici olan bireyler iizerinde etkileri bulunmaktadir. Bu uygulamalar hakkinda heniiz bilgi
sahibi olmayan kullanicilarin disinda, bu uygulamalar: bir satin alma deneyimi olarak yaniltict bulan
kullanicilarin bir iirlin veya hizmet satin almasa dahi Artirilmis Gergeklik teknolojilerini kullandiklari
goriilmistiir. Sanal deneyimin fiziksel deneyim kadar satin alma {izerinde etkili oldugunu diislinen
kullanicilar ise markalarin Artirilmis Gergeklik Uygulamalar1 destekli tiriin deneme ayricaliklarini son
derece degeri buldugu sonucuna ulagilmstir.
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Oz

Bu aragtirma, giiniimiizde sosyal medyanin ortaya ¢ikardigi karnavalesk igeriklerin
incelenmesini hedeflemektedir. Sosyal medyanm hizli yayilmasi, iletisim
paradigmasini koklii bir sekilde degistirmis ve toplumsal etkilesim bigimlerini
derinden etkilemistir. Bu ¢alisma, sosyal medyanin karnavalesk atmosferindeki
isleyisi ve bu platformlarin  kullanicilar  {izerindeki etkileri iizerine
odaklanmaktadir. Diinya c¢apmmda en yaygin kullanilan sosyal medya
platformlarindan Twitter (X), Facebook, Instagram, YouTube ve TikTok iizerinden
secilen karnavalesk paylagimlar igerik analizine tabi tutulmustur. Karnavalesk
icerikler, mizah, ironi ve sosyal elestiri unsurlarni igeren paylagimlar
kapsamaktadir ve sosyal medya ortaminda genis bir yelpazede yayilmaktadir. Bu
calisma, rastgele segilen karnavalesk paylasimlarin analizi yoluyla iceriklerin
toplumsal ve kiiltlirel 6nemini derinlemesine anlamay1 amaglamaktadir. Elde edilen
bulgular, sosyal medyanin yalnizca bir iletisim arac1 olmaktan &te kiiltiirel ifade ve
toplumsal etkilesimde dnemli bir rol oynadigini vurgulamaktadir.

Anahtar Kelimeler: Sosyal Medya, Karnaval, Karnavalesk Kuram, Dijital Medya, Mikhail
Bakhtin.

Abstract

This research aims to examine the carnivalesque content generated by social media
today. The rapid spread of social media has radically changed the communication
paradigm and profoundly influenced the forms of social interaction. This study
focuses on the functioning of social media in a carnivalesque atmosphere and the
effects of these platforms on users. Carnivalesque posts on Twitter (X), Facebook,
Instagram, YouTube and TikTok, selected from the most widely used social media
platforms worldwide, were subjected to content analysis. Carnivalesque content
includes posts with elements of humor, irony and social criticism and is widely
spread in the social media environment. This study aims to gain an in-depth
understanding of the social and cultural significance of carnivalesque content
through the analysis of randomly selected carnivalesque posts. The findings
emphasize that social media is not only a communication tool but also plays an
important role in cultural expression and social interaction.

Keywords: Social Media, Carnival, Carnivalesque Theory, Digital Media, Mikhail Bakhtin

* Bu calisma, birinci yazarm ikinci yazar danigmanliginda Istanbul Universitesi Sosyal
Bilimler Enstitiisii Gazetecilik Anabilim Dalinda hazirladigy “Dijital Karnaval Ortami
Olarak Sosyal Paylagim Aglarinda Mahremiyet Algist” isimli doktora tezinden {iretilmistir.
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GIRIS

Gilinlimiizde dijital teknolojilerin hizli bir sekilde yayilmasi, iletisim paradigmasini koklil bir sekilde
degistirmekte ve sosyal etkilesimleri onemli dlgiide etkilemektedir. Bu degisimin en goze g¢arpan
sonuclarindan biri, sosyal medya platformlarinin yiikselisi ve hizla artan etkisidir. Sosyal medya artik
sadece bireyler arasindaki iletisim araci olmaktan Gte, ayn1 zamanda bilgi aligverisi, ticari faaliyetler,
eglence ve toplumsal etkilesimlerin sekillenmesinde belirleyici bir rol oynamaktadir. Bu baglamda
calismada, sosyal medyanin karmasik ve ¢ok yonlii dinamiklerinin incelenmesi amag¢lanmistir.

Sosyal medyanin etkisi ve yayginligi, giin gegtikce derinlesmekte ve genislemektedir. Bireyler, giinliik
yasamlarinin énemli bir kismini bu dijital platformlarda gegirerek, dijital kimliklerini insa etmekte ve
sosyal baglarinmi giliclendirmektedirler. Ancak, sosyal medyanin etkisi sadece bireysel diizeyde sinirli
degildir; aksine, politik, kiiltiirel, ekonomik ve psikolojik alanlarda da 6nemli etkilere sahiptir. Bu
calismada, sosyal medyanin karnaval benzeri atmosferdeki isleyisi incelenecek ve platformlarin
kullanicilar tizerindeki etkileri ele alinacaktir.

Gilinlimiizde dijital teknolojilerin hizli bir sekilde yayilmasi, iletisim paradigmasini kokli bir sekilde
degistirmekte ve sosyal etkilesimleri onemli 6lgiide etkilemektedir. Sosyal medya platformlarinin
yiikselisi ve hizla artan etkisi, bu doniisiimiin en belirgin sonuglarindan biridir. Sosyal medya bireyler
arasindaki iletisimi saglamanin Otesinde bilgi aligverisi, ticari faaliyetler, eglence ve toplumsal
etkilesimlerin sekillenmesinde de belirleyici bir rol oynamaktadir. Bu baglamda sosyal medyanin
karmasik ve ¢ok yonlii dinamiklerinin incelenmesi, giiniimiiz toplumsal yapisini anlamak i¢in dnemlidir.

Sosyal medyanin toplumsal etkileri iizerine yapilan arastirmalar, bu platformlarin bireysel kimlik ingasi
ve sosyal baglari giiclendirmedeki roliinii vurgulamaktadir. Ellison, Steinfield, & Lampe (2007)
tarafindan yapilan bir arastirma sosyal medya platformlarinin 6zellikle Facebook'un bireylerin sosyal
sermayesini artirdigini ve mevcut sosyal baglarini gii¢lendirdigini gostermektedir. Ayrica Boyd &
Ellison (2007), sosyal medya platformlarinin bireyler arasinda yeni iletisim bi¢imleri olusturan sosyal
iligkileri derinlestirdigini ve genislettigini ifade etmektedirler.

Sosyal medyanm politik, kiiltlirel, ekonomik ve psikolojik etkileri de literatiirde genis bir yer
tutmaktadir. Ornegin Papacharissi (2015), sosyal medyanin kamusal alani déniistiirme potansiyelini ve
dijital aglar araciligryla politik katilimin nasil tesvik edildigini incelemektedir. Sosyal medyanin kiiltiirel
ifadeye etkisi lizerine yapilan ¢calismalar, 6zellikle gengler arasinda kiiltiirel kimlik ve ifade bigimlerinin
sosyal medya araciligiyla nasil sekillendigini gostermektedir (Turkle, 2011).

Caligma ayrica sosyal medyanin giindelik yasamin merkezine yerlestigi dijital ¢agin karmasik ve
heyecan verici dinamiklerini anlamak i¢in bir adim olarak kabul edilmelidir. Sosyal medyanin karnaval
benzeri atmosferindeki rolil ve etkisi, ilerleyen teknolojik gelismelerle birlikte daha da karmasik hale
gelecektir. Bu nedenle ¢alisma, sosyal medyanin 6nemli yonlerini anlamak ve gelecekteki arastirmalar
icin bir temel olusturmak amaciyla yapilmistir.

Diinya ¢apinda en etkin kullanilan sosyal medya platformlarindan Twitter (X), Facebook, Instagram,
YouTube ve TikTok {izerinden segilen karnavalesk igerik drnekleri ayrintili bir sekilde incelenmistir.
Karnavalesk kuramin unsurlar1 olan karnaval giiliisii, grotesk, diyalojizm, tepetaklak diinya, pazar yeri
dili ve pazar meydani temel alinarak rastgele se¢ilen paylasimlara dair igerik analizi yapilmistir. Dijital
karnaval, siirekli olarak gerceklesmekte ve katilim karari kisiye aittir. Karnavalin belirli bir zaman
araligina veya mekéana bagli olmamasi, giinlik yasamin bir parcasi haline gelmesini saglamistir. Bu
noktada dijital karnavalin zamansizligindan yola c¢ikilarak incelemede belirli bir tarih aralig
gdzetilmemistir. inceleme, s6z konusu igeriklerin sosyal medya kullanicilar iizerindeki etkilerini ve bu
tiir paylagimlarin toplumsal anlam ve 6nemini derinlemesine anlagilmasina olanak taniyacaktir.

Sosyal medya gilintimiizde iletisim, kiiltiirel ifade ve toplumsal etkilesim agisindan 6nemli bir platform
haline gelmistir. Bu baglamda sosyal medyanin islevleri ve etkileri lizerine yapilan arastirmalarin
artmasi onemlidir. Karnavalesk igerikler 6zellikle mizah, ironi ve sosyal elestiri unsurlarini igeren
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paylagimlar olarak tanimlanabilir ve sosyal medya lizerinde olduk¢a yaygindir. Calismada rastgele
secilen karnavalesk paylagim 6rneklerinin incelenmesi, iceriklerin hangi tiir mizahi veya elestirel 6geler
icerdiginin belirlenmesi ve bu &gelerin sosyal medya kullanicilar {izerindeki etkilerinin analizi
yapilmustir.

Arastirma, sosyal medyanin karnaval benzeri atmosferdeki isleyisini ve kullanicilar tizerindeki etkilerini
ele alarak mevcut literatiire katki saglamayr amaglamaktadir. Literatiirdeki bir¢ok calisma sosyal
medyanin toplumsal etkilerini genel olarak ele alirken, bu arastirma sosyal medyadaki karnavalesk
iceriklere odaklanarak mizah, ironi ve sosyal elestirinin bu platformlar izerindeki yansimalarini detayli
bir sekilde incelemektedir. Ayrica ¢aligmada rastgele secilen karnavalesk paylasim drnekleri iizerinden
icerik analizi yapilmasi sosyal medyanin giinliik yasamin bir parcasi haline gelen karnaval benzeri
atmosferini anlamak i¢in derinlemesine bir bakis acist sunmaktadir. Bu yoniiyle arastirma sosyal
medyanin kiiltirel ve toplumsal baglamdaki roliinii daha genis bir perspektifle ele almakta ve
gelecekteki calismalar i¢in 6nemli bir temel olusturmaktadir. Yapilan analizler, sosyal medyanin sadece
kisisel iletisim araci olmanin 6tesinde kiiltiirel ifade ve toplumsal etkilesimde dnemli bir rol oynadigini
gostererek platformlarin derinlemesine anlayigini sunmay1 amaglamaktadir.

MEDYANIN DiJITALLESMESI VE DONUSUMU

Medyanin dijitallesmesi ve doniisiimii, modern ¢agin belirleyici unsurlarindan biri haline gelmistir.
Ortam anlamima gelen ve kokeni Ingilizce ‘medium’ kelimesine dayanan medya, 6zellikle 1990’11
yillarda internet teknolojisinin yayginlagsmasiyla hiz kazanmistir. Kisith alanlarda kullanilan internet,
milenyum doénemiyle evrensel anlamda kullanim alamina ulasmistir. Internetin yayginlagmasi,
geleneksel medya yapilarinin ve igerik iiretim bigimlerinin koklii bir donilisim gegirmesine neden
olmustur. Bu doniisiim siireci basta geleneksel medyanin internetle entegre c¢aligma sistemleri
olusturmasiyla baslamis ardindan gelisen teknolojiyle yeni iletisim araglarini biinyesinde barindiran
dijital bir medya ortaminin ortaya ¢ikmasina yol agmistir (Toérenli, 2005, s. 88).

Medyanin bu doniisiim siireci, teknolojik yeniliklerin siirekliligi g6z 6niinde bulunduruldugunda yeni
medya kavraminin siirekli bir doniisiim i¢inde oldugunu gostermektedir. Yeni kavrami teknolojik
gelismelerin durmaksizin devam eden yapisi nedeniyle hedeflenen anlam ifadesini yitirmistir. Bu
yiizden medyanin doniisiim siirecinde ve ortaya ¢ikan yeni medyay1 teknolojik unsurlara bagl olarak
gelisim gostermesi hasebiyle dijital medya olarak isimlendirmek daha dogru bir yaklasim olacaktir.

Medyanin ge¢misine bakildiginda zaman igerisinde degisimler gegirmesine ragmen bir kitleye mesaj
iletmek, bilgileri saklamak ve kiiltiirel pratikleri giincellestirmek gibi temel islevlerini korudugu goriiliir
(Lavenir & Barbier, 2001, s. 9). Bilgi tiretimi ve sembollerle mesajlari ¢eviren toplumlar, iletisimde
kullanilan jestlerin ve dilin ilk hallerinden giiniimiizdeki teknolojik déneme kadar bilgi ve sembollerin
tiretimini, depolanmasi ve yaymlanmasini toplumsal hayatin merkezine konumlandirmistir. Teknoloji
ile medyanin entegrasyonu iiretim, depolama ve yayimn agisindan medya alaninda déniisiimlere yol
agcmustir (Thompson, 2008, s. 25). Medya alaninda gergeklesen bu teknik alandaki gelismeler medyanin
icerigini de etkilemistir. Yaymlarin gelisimi ve medyanin doniisiimii fikri anlamda kitlelere yansimas,
bu durum toplumlarda yeni davranis bi¢imlerinin gelismesine zemin hazirlamistir.

Basili medya unsurlariin ardindan ortaya ¢ikan gorsel medya araci olan televizyon medya alanina
yenilikler getirmistir. Ancak bu yenilikler ge¢misi gliniimiizde dahi yok etmemistir. Televizyonun
ardindan ortaya ¢ikan internet ve sosyal medya, ge¢misi silmemis aksine medyanin ¢oklu platformlarda
varligini gii¢lendirmistir. internet caginda yasamamiza ragmen asirlar 6ncesine ait el yazmasi eserler
gibi geleneksel medya unsurlari da glintimiizde hala 6nemini korumaktadir. Bu durum medyanin siirekli
geligim gosteren ve yapisal degisimler gésteren ancak temel iglevini daimi olarak koruyan bir sistem
oldugunu ortaya koymaktadir (Briggs & Burke, 2004, s. 13).

Internet teknolojisinin gelisimi Web 1.0°dan baglayarak Web 2.0 dénemi, Web 3.0 dénemi olarak
adlandirilan donemlere ayrilmistir. Web 1.0 donemi, bireylerin internet sayfalarinda sunulan igeriklere
erigtigi ancak aktif bir katilim saglamadig1 bir donemi ifade eder. Kullanicilar, bu dénemde internet
sayfalarinin sundugu igeriklere erigebilir ancak icerik olusturma veya degistirme konusunda etkin bir
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durumda bulunmazlardi. Web 2.0 dénemi kullanicilarin igeriksel anlamda {iretici konumuna geldigi,
karsilikli etkilesimde bulundugu ve sosyal aglarin gelistigi bir donemi temsil etmektedir. Bu donemde
kullanicilar internet tizerinden kendi igeriklerini olusturabilir, bagkalarinin igeriklerine yorum yapabilir
ve sosyal aglar lizerinden genis bir iletisim ag1 olusturabilirler. Web 3.0 ise igeriklerin tamamen
cevrimici olarak olusturuldugu, nesnelerin interneti ve kullanicilarin daha aktif katilim sagladigi bir
donemi ifade eder. Bu donemde internet teknolojisi kullanicilarin etkilesimini daha da derinlestirerek
cevrimici ortamlarda daha zengin ve ¢ok yonlii bir igerik ve etkilesim deneyimi sunmaktadir.

Bu dénemler internet teknolojisinin nasil ¢esitli teknik ve teorik degisimler gecirdigini ve temel olarak
kullanic1 odakli ve sosyallesen bir yapiya doniistiiglinii gostermektedir. Web 1.0’dan baslayan ve
sirastyla Web 2.0, Web 3.0 olarak devam eden gelisim, kullanicilarin internet {izerindeki roliinii ve
etkisini 6nemli dlgiide degistirmistir. ilk donemlerde daha pasif bir rol iistlenen kullanicilar, zamanla
daha aktif ve etkili bir hale gelmistir. Bu degisim medyanin ve iletisimin dogasini temelden etkileyerek
yeni iletisim bigimleri, igerik tiirleri ve kullanici etkilesimleri ortaya ¢ikarmistir.

Medyanin bu dijitallesme siireci sadece teknik bir gelisim siireci degil ayn1 zamanda toplumsal ve
kiiltiirel bir evrimi de temsil etmektedir. Dijital medya, geleneksel medyanin iglevlerini genisletmis ve
yeni iletisim bigimleri, icerik tiirleri ve kullanici etkilesimleri sunmustur. Bu doniisiim medya
arastirmalarinda ve iletisim teorilerinde yeni perspektiflerin ve sorusturmalarin ortaya ¢ikmasina neden
olmus, medyanin toplumsal yap1 iizerindeki etkilerini yeniden degerlendirmeyi gerektirmistir.

Ozellikle sosyal medya platformlarmin yiikselisi, medyanin dijitallesmesinde énemli bir rol oynamustir.
Facebook, Twitter (X), Instagram ve YouTube gibi platformlar kullanicilarin kendi igeriklerini
olusturmasina, paylagsmasina ve diinya ¢apinda bir kitleyle etkilesimde bulunmasina olanak tanimustir.
Bu platformlar medyanin sadece bilgi aktarimi ve eglence amach bir ara¢ olmaktan ¢ikip kullanicilarin
sosyal etkilesimlerini, kisisel ifadelerini ve toplumsal hareketlerini sekillendiren bir alan haline
gelmesini saglamistir.

Teknolojik yenilikler medyanin igerigini ve etkilesim bi¢imlerini degistirmenin yani sira medya tiikketimi
aligkanliklarinda da doniisiimlere yol a¢mustir. Dijital medya, kullanicilara siirekli erisilebilir,
kisisellestirilmis ve etkilesimli bir igerik sunarak geleneksel medyanin tek yonlii ve sabit yayin
formatlarindan ayrilmistir. Bu degisim kullanicilarin medya icerigini tiiketme sekillerini derinden
etkilemis ve daha aktif katilimc1 bir medya tiikketimi modeline gegise yol agmuistir.

Dijital medya kiiresellesmenin etkisiyle diinya ¢apinda farkl kiiltiirler arasinda bilgi ve igerik
paylagimini hizlandirmistir. Bu durum kiiltiirel sinirlart asan bir iletisim ve anlayisin gelismesine katkida
bulunmus, farkli toplumlarin ve kiiltiirlerin birbirleriyle daha yakindan etkilesimde bulunmasim
saglamigtir. Dijital medyanin bu kiiresel etkilesimi toplumsal ve kiiltiirel degisimlere de zemin
hazirlamistir. Dijital medyanin evrimi, medya okuryazarlig1 ve elestirel diisiinme yeteneklerinin 6nemini
biiyiik dlciide yiikseltmistir. Artik kullanicilar, sadece igerikleri tiiketmekle kalmayip, aym zamanda
icerik yaraticilar1 ve yorumculari olarak da faaliyet gostermektedirler. Bu durum, medya iceriklerinin
degerlendirilmesi ve analiz edilmesi agisindan kullanicilara daha fazla sorumluluk yiiklemistir. Medya
okuryazarligi dijital ¢agda bilgiyi degerlendirme, dogru kaynaklar1 se¢me ve yaniltici veya yanlig
bilgilerden kaginma becerilerini icermektedir.

Ote yandan dijital medyanin yayginlasmasi, veri gizliligi ve giivenligi konusundaki endiseleri de
artirmigtir. Kullanicr verilerinin toplanmasi, iglenmesi ve paylagilmasi dijital medya platformlarinin is
modellerinin temel bir pargasi haline gelmistir. Bu durum, kullanicilarim kigisel verilerinin korunmasi
ve gizlilik haklarinin nasil saglanacagi konusunda ciddi tartigmalar1 beraberinde getirmistir.

Sonug olarak, medyanin dijitallesmesi ve doniisimil teknolojinin ilerlemesiyle birlikte toplumsal,
kiiltiirel ve ekonomik yapilari1 derinden etkileyen bir siirectir. Dijital medya geleneksel medya formlarini
doniistiirmiis, kullanicilarin medya igerigiyle etkilesim bi¢imlerini yeniden sekillendirmis ve kiiresel
iletisim aglarini genisletmistir. Bu doniisiim hem firsatlar hem de zorluklar sunmakta olup gelecekteki
medya arastirmalar ve politikalari i¢in 6nemli bir konu olmaya devam edecektir.
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KARNAVALESK KURAMI

Mikhail Bakhtin'in karnavalesk kurami, kiiltiirel ve toplumsal analizlerde kullanilan zengin ve g¢ok
boyutlu bir teorik gercevedir. Bu kuram, geleneksel toplumsal diizenlerin karsisina normlarin gegici
olarak tersine cevrildigi, mizah ve alaymm egemen oldugu bir karnavalesk diizen koyarak sosyal
degisimin ve normlarin sorgulanmasinin yani sira mizahin doniistiiriicii giictinii de vurgulamaktadir.
Karnavalesk diizen, resmiyetin ziddi1 olarak giinliik hayatin monotonlugundan koparak toplumsal
sinirlar1 ve tabulari agan bir alan olusturmaktadir. Bakhtin, karnavalesk diizenin toplumun alt diinyasin
temsil ettigini ve bu diizenin geleneksel hiyerarsilerin ve normlarin gegici olarak bozuldugu bir tersine
¢evirme donemini yansittigini iddia etmektedir (Bakhtin, Rabelais and His World, 1984, s. 10).

Bakhtin'in karnavalesk kurami, ilk olarak 1965'te yayimlanan Rabelais ve Diinyasi adl1 eserinde detayli
bir sekilde ele alinmistir. Bu eserde, grotesk anlatimin toplumsal normlar1 ve tabulari nasil sorguladig
ve degerleri yeniden yapilandirdigi incelenmektedir. Bakhtin, grotesk anlatimin beden, cinsellik, yemek
ve diger tabular1 asan temalar iizerinden toplumsal degerlerin yikimin1 ve yeniden insasini yansittigini
savunmaktadir (Bakhtin, Rabelais and His World, 1984, s. 19).

Karnavalesk kuramin giliniimiizdeki uygulamalar1 popiiler kiiltiir ve medya aracilifiyla giderek daha
belirginlesmektedir. Televizyon programlari, internet memleri ve sosyal medya platformlari karnavalesk
diizenin modern yansimalarini tagiyarak geleneksel normlar sorgulayan ve gii¢ yapilarinit mizah yoluyla
elestiren icerikler iretmektedir. Bu igerikler Bakhtin'in teorisinin giiniimiiz toplumlarindaki gecerliligini
ve etkisini pekistirmektedir.

Ortacag donemi karnavallar1 ve Ozelliklerini igeren karnavalesk kuram; grotesk anlatim, karnaval
giliisti, diyaloji, pazar yeri, pazar yeri dili ve tepetaklak diinya olmak iizere alti temel boyuttan
olugmaktadir. Bu boyutlar, glindelik yasamin sinirlarin1 zorlayan ve toplumsal diizenin gegici olarak
degistirilmesine olanak taniyan bir donilisiim siirecini tanimlamaktadir. Grotesk anlatim, toplumsal
sinirlarin  6tesine gegerek sinirlart zorlamaktadir. Karnaval giiliisli, glic yapilarini alaya alan bir
mekanizma olarak islev gormektedir. Diyaloji, ¢coksesliligi ve farkli bakis agilarinin 6zgiir ifadesini
tesvik etmektedir. Pazar yeri ve pazar yeri dili, toplumsal degisimin ve ticaretin kesistigi bir bulugsma
noktasi olarak 6ne ¢ikmaktadir. Tepetaklak diinya ise normlar1 ve beklentileri altiist eden bir deneyim
sunmaktadir.

Bakhtin'in karnavalesk kurami toplumsal degisim, mizahin giicii ve normlarin doniistimii gibi temalar1
ele alan zengin bir teorik yaklasimdir. Karnaval eski diizeni gegici olarak yikarak, bireylerin alternatif
rolleri ve kimlikleri deneyimlemesine olanak tanimaktadir. Ancak s6z konusu bu doniisiim gecicidir ve
karnaval sona erdiginde normatif sosyal diizen yeniden tesis edilmektedir. Gegici doniisiim siireci
toplumlarin normatif sinirlarimi sorgulayan ve toplumsal degisim igin zengin bir kaynak sunmaktadir.
Karnavalesk kuram, sosyal bilimlerin ¢esitli disiplinlerinde kullanilmaya devam ederken giincel popiiler
kiiltiir ve medya analizlerinde de vazgegilmez bir arag olarak kabul edilmektedir. Bu kuram, baskic1 ve
stkict  giindelik diizenin gecici olarak sarsilmasini  ve toplumsal dinamiklerin yeniden
degerlendirilmesini saglayan bir ara¢ olarak islev géormektedir. Karnavalesk kuram, toplumlarin ve
kiiltiirlerin dinamiklerini anlamada ve degisen toplumsal yapilari yorumlamada yardimet olan, giincel
kalmaya devam eden bir teorik gerceve saglamaktadir.

KARNAVALESK BiR ALAN OLARAK SOSYAL MEDYA

Karnaval ve karnavalesk gelenekler, postmodern kiiltiirel teorinin anahtar kavramlarindan biri olarak
kabul edilmektedir. Bu kavramlar, toplumsal normlara ve hiyerarsilere meydan okuyan ge¢ici bir diizen
bozucu olarak iglev géren tarihsel pratiklerdir. Bakhtin'in Rabelais and His World adli eserinde (1965)
derinlemesine incelenen karnavalesk kavrami, giinliik yasamin resmiyetini ve otoritesini alaya alan bir
kutlama bigimi olarak tanimlanir. Bu baglamda karnaval; bastirilmis unsurlar1 ifade etme, geleneksel
hiyerarsiyi tersine ¢evirme ve alayct mizah anlayisi ile toplumsal elestiriyi birlestirme O6zelligi
gostermektedir. Karnavalesk boylece bir toplumsal doniisiim aract olarak islev gormektedir.

20. ylizyilin sonlaria dogru internetin yayginlagsmastyla birlikte karnavalesk anlayist dijital ortamda
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yeni bir boyut kazanmistir. Bu dénemde sosyal medya platformlari, bireylerin kamusal veya yari-
kamusal profiller olusturabildigi, diger kullanicilarla etkilesimde bulunabildigi ve yabancilarla tanisma
firsat1 buldugu ortamlar olarak tamimlanmaktadir (Boyd & Ellison, 2007, s. 211). Bu platformlar
karnavalin sundugu 6zgiirliik ve doniisiim anlayisini dijital diinyada yeniden canlandirir. Bdylece sosyal
medya, cagdas bir karnavalesk mekan haline gelmistir.

Sosyal medya farkli kiiltiirel, dilsel ve inangsal arka planlardan gelen insanlar1 bir araya getirerek
karnavalesk bir diyalojik alan olusturmaktadir. Dijital karnavallar kullanicilarina kisitlamalarin
olmadigl, resmi kiiltiiriin normlarindan bagimsiz bir iletisim ortami saglayarak bireysel ifade
Ozgiirliigiine genis imkanlar sunmaktadir. Facebook, Instagram, TikTok gibi platformlar milyonlarca
insan1 bir araya getirerek giinliik rutinlerin parcasi haline gelmis ve yeni bir kiiltiirel olgu olusturmustur.
Bu sosyal medya platformlari, teknolojik kolayliklar ve genis ilgi alanlar1 sayesinde kullanicilarin ilgi
alanlarini, politik goriislerini ve aktivitelerini paylagmalarina imkan tanimaktadir.

Dijital ortam, ortagag karnavallarinin sundugu ikinci hayat imkanini ¢agdas bir baglamda sunmaktadir.
Sosyal paylasim aglari, kullanicilarina zamansal ve mekéansal sinirlamalar olmaksizin etkilesimde
bulunma firsati1 vermektedir. Bu platformlar sayesinde resmi kiiltiiriin baskilarindan bagimsiz, 6zgiir ve
katilimer bir iletisim ortami olusmaktadir. Sosyal medyanin bu karnavalesk nitelikleri insanlarin farkl
kimliklerle ifade bulmalarina, doniisiimler yasamalarina ve c¢esitli kiiltiirel ve sosyal deneyimler
kazanmalarina olanak tanimaktadir.

Karnavalesk gelenek ve sosyal medya platformlar1 arasindaki benzerlikler, modern toplumlarin iletisim
ve etkilesim bi¢imlerini anlamada kritik bir rol oynamaktadir. Karnaval ve sosyal medya toplumsal
sinirlart asan, 6zgiirliik¢li ve donistiiriicii etkilesim alanlart olarak hem tarihsel hem de ¢agdas anlamda
onemli bir yer tutmaktadir. Bu baglamda karnavalesk anlay1s, giiniimiiz dijital diinyasinda hala gecerli
ve etkili bir metafor olarak kalmaya devam etmektedir. Bu 6zgiirliik¢ii ve doniistiiriicii etkilesim sosyal
medyanin temel yapi taglarindan biri olarak kabul edilebilir. Karnavalin toplumsal elestiri ve mizah
anlayisi dijital medyanin da temel unsurlarindan biri haline gelmistir. Bu acidan karnavalesk ve dijital
medya arasindaki paralellikler, modern toplumlarin sosyal ve kiiltiirel dinamiklerini anlamak i¢in 6nemli
bir aractir. Karnavalesk geleneklerin dijital medya ortaminda nasil yeniden canlandigi, bu ortamin
bireylerin ifade 6zgiirliigii hakkini ve toplumsal etkilesimini nasil etkiledigi gelecek c¢alismalar icin
zengin bir arastirma alan1 sunmaktadir.

Internet saglayicilar1 tarafindan 1990'arda gelistirilen platformlar, kullanicilarin interaktif olarak
etkilesimde bulunabilecekleri yeni sitelerin dogusunu isaret etmistir. Sixdegrees.com, 1997'de
kullanima sunulan ve kullanicilara profil olusturma, arkadas listeleme ve mesaj gonderme imkani
saglayan ilk dikkat g¢ekici sosyal ag olarak kabul edilmektedir. Sixdegrees.com'un kapanigt (2000),
sosyal medya tarihinin baglangici olarak goriilmektedir. Bu kapanisin ardindan LiveJournal (1999),
Friendster (2002), MySpace (2003), Facebook (2004) ve Twitter (2006) gibi platformlar ortaya
cikmistir. Bu gelismeler dijital medya tarihinde sosyal aglarin evriminin ve geniglemesinin bir pargasi
olarak yer almaktadir (Lusted, 2011).

Internetin ortaya cikistyla birlikte siber uzay giderek daha anarsist, oyunbaz ve karnavalesk bir karakter
kazanmaya baslamistir. Siber uzay, bedensel varligin yoklugunda radikal bir varolus bi¢imi olarak
belirsiz bir alan haline gelmistir. Bu yeni ve kiiltiirel olarak heniiz kesfedilmemis alan, karnaval
zamanlarinda giyilen sira dis1 kiyafetlerin ardina gizlenme gelenegi ile benzerlik gostermektedir. Sosyal
medya platformlari, kullanicilarin kimliklerini gizlemelerine ve doniistiirmelerine olanak taniyarak
karnavalesk ozellikler sergilemektedir. Nicknameler veya rumuzlar ¢evrimi¢i ortamda maske islevi
gormektedir.

Brenda Danet'in ¢aligmalari, dijital ortamlarda nicknamelerin ve gorsel imajlarin yeni kimliklerin
olusturulmasinda nasil kritik bir rol oynadigini ortaya koymaktadir (Danet, 2001, s. 32). Kullanicilar,
bu yeni kimlikleri 6zenle sectikleri nickname ve gorsel imajlar araciligiyla insa etmektedir. Bu siire¢
kullanicilarin dijital ortamda kendilerini ifade etme bigimlerini yansitmaktadir. Bir sanatginin sahne adi
secmesi gibi, kullanicilar da bu dijital aligveris ortaminda kendilerini sahneye koymakta ve bir ¢esit
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performans sergilemektedir. Ayrica bu siire¢ gercek kimliklerin arka plana itilmesine ve yeni hayali
kimliklerin 6ne ¢ikmasina olanak tanidigini da ifade etmektedir (Seargeant & Tagg, 2014, s. 45).

Hegemonya, Marksist teorinin temel diigiincelerinden biridir ve yeni medyanin yapilanmasi bu kavramin
bir yansimasi olarak goriilmektedir. Yeni medya teknolojileri, toplumsal gii¢ dinamiklerini hem iceriden
hem de disaridan etkileyerek kabul ve red davraniglarini diizenlemektedir. Bu baglamda yeni medya,
mubhalif hareketler i¢in bir alan sunarken toplumsal kontrol mekanizmalarini da yeniden
sekillendirmektedir (Furry, 2009, s. 143).

Sonug olarak sosyal medyanin tarihi ve kiiltiirel evrimi modern toplumlarin iletisim bigimlerini anlamak
icin 6nemli bir analiz alanidir. Sosyal aglar, bireylerin 6zgiirce ifade etme, yeni kimlikler insa etme ve
kiiresel topluluklarla etkilesim kurma imkanlar1 sunmaktadir. Bu baglamda sosyal medyanin erken
donem gelismeleri ve platformlarin toplumsal etkilesimlere olan katkisi ¢agdas toplumlari anlamak igin
zengin bir aragtirma konusu olusturmaktadir.

Dil, kamusal alanin insast ve toplumsal etkilesimin anahtari olarak kabul edilmektedir. Jiirgen
Habermas'in The Structural Transformation of the Public Sphere adli eserinde kamusal alan, bireylerin
toplumsal ve politik konular hakkinda tartigmalar yiiriittiikleri, bilgi alisverisinde bulunduklar1 bir
platform olarak tanimlanmaktadir. Habermas, kamusal alanin bireylerin bilgi ve fikirlerini serbestce
paylasabildikleri bir mekan olarak islev gordiigiinii vurgulamaktadir (Habermas, 1991). Bu alanda dilin
kullanimi ve etkilesimi farkli seslerin ve bakis agilarinin bir araya gelerek dialogik bir etkilesimde
bulunmasini saglamaktadir.

Teknolojik gelismeler ve yeni iletisim bigimleri, kamusal alanin yapisini ve isleyisini biiyiik olciide
doniistiirmiistiir. Internet ve sosyal medya platformlari, geleneksel kamusal alanin sinirlarini asarak dilin
kullanimin1 ve etkilesim bicimlerini degistirmistir. Bu yeni medya ortamlari, Habermas'in tanimladigi
geleneksel kamusal alanlarin modern versiyonlarini temsil ederek dilin kullamiminda yeni dialogik
siirecler ve etkilesim bigimleri sunar.

Mikhail Bakhtin'in The Dialogic Imagination (1981) adli eserinde dilin gesitliligi ve ¢ok sesliligi
(heteroglossia) tizerinde durulmustur. Bakhtin, farkli seslerin ve perspektiflerin bir arada var oldugu ve
birbirleriyle etkilesimde bulundugu bir kamusal alanin toplumun kiiltiirel ve sosyal dokusunu nasil
zenginlestirdigini vurgulamaktadir (Bakhtin, 1981, s. 263). Bu perspektif kamusal alanin yapisini ve
isleyisini anlamada kritik bir 6neme sahiptir.

Dijital ¢agda sosyal medya platformlar1 ve bloglar gibi araglar, Bakhtin'in karnavalesk kavrami ile analiz
edilebilir. Bakhtin, karnavali hiyerarsik olmayan, normatif sinirlamalardan uzak ve herkesin katilimina
acik bir alan olarak tanimlamaktadir. Bu da sosyal medya platformlariin sundugu etkilesim bigimlerine
benzemektedir (Bakhtin, 1981, s. 7). Bloglar ve forumlar gibi dijital platformlar, kullanicilarm farkl
seslerle ve bakis agilartyla etkilesimde bulunmalarina olanak tanir ve boylece kamusal alanin yeni bir
yorumunu sunmaktadir.

Sonug olarak dilin kamusal alanin ingasindaki rolii ve sosyal medyanin bu alanin doniisiimiindeki etkisi,
modern toplumlarin iletisim ve kiiltiirel etkilesim bi¢imlerini anlamak i¢in 6nemlidir. Bu baglamda
sosyal medyanin kamusal alana katkis1 ve Bakhtin'in karnavalesk teorisi dilbilim ve kdiltiirel caligmalar
alaninda zengin bir tartisma konusu sunmaktadir. Dijital kamusal alanin yapisim ve igleyisini anlamak
dil ve iletisim galismalarinin 6nemli bir parcasi haline gelmistir.

Cokdillilik, dijital cagin kamusal alaninin ve iletisimin evriminde énemli bir rol oynamaktadir. Dijital
platformlarda dilin kullanimi, geleneksel yazim ve imla kurallarinin 6tesine gecgerek yaratici ve orijinal
ifade bi¢imlerine yer agmaktadir. Bu yeni dil kullanimi, Mikhail Bakhtin'in Rabelais and His World
(1965) eserinde tanimlanan karnavalesk ruh ile paralellik gostermektedir. Bakhtin, karnavalesk ruhun
toplumsal normlara meydan okuyan ve geleneksel dil yapilarim altiist eden bir 6zgiirliik alan1 sundugunu
vurgulamaktadir. Sosyal medya platformlarindaki dil kullanimi Bakhtin'in bu teorisinin modern bir
yansimasi olarak goriilebilir.
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Cevrimici ortamlarda dilsel soytariligin ve eglencenin bir parcasi olan dijital yazim tarzlari,
kullanicilarin kendilerini ifade etme bigimlerini yansitmaktadir. Seargeant ve Tagg'in The Language of
Social Media adl1 ¢alismalarinda belirtildigi gibi sosyal medya platformlarindaki yazim bigimleri, dilin
duygusal fonksiyonunu ve kullanicilarin sosyal etkilesimlerindeki roliinii 6n plana ¢ikarmaktadir
(Seargeant & Tagg, 2014, s. 35-36).

Kent ve Taylor ise Dialogic Communication Theory adli ¢aligmalarinda kurumlar ile hedef kitleleri
arasindaki iligkiler ile diislincelerin miizakere edilerek degis tokusu yoluyla nasil gelistigini
detaylandirmaktadir. Bu teori, sosyal medya platformlarinin ve web sitelerinin kullanicilarla etkilesim
kurma yontemlerine 151k tutmaktadir. Bu platformlar, kurumlarin ve markalarin hedef kitleleriyle
dogrudan iletisim kurmalarini saglamaktadir. Bu sayede daha dinamik ve iki yonlii bir iletisim siireci
olusturmaktadir (Kent & Taylor, 1998).

Cokdillilik ve dijital kamusal alanin insas1, giiniimiiziin iletisim pratiklerini ve sosyal etkilesimlerini
anlamak icin 6nemli bir ¢cerceve sunmaktadir. Bu baglamda sosyal medya platformlarinin dil kullanimi
ve etkilesim bigimleri, dilbilim ve iletisim ¢aligmalarinda zengin bir tartisma konusu olusturmaktadir.

DiJIiTAL KARNAVAL ORTAMI OLARAK SOSYAL PAYLASIM AGLARI UZERINE
INCELEME

Bu arastirma, We Are Social’in (2023) yaymladigi Digital 2023 listesinde yer alan ve giinliimiiz dijital
iletisim ortaminin 6ncii sosyal medya platformlari olarak kabul edilen Twitter (X), Facebook, Instagram,
YouTube ve TikTok'u mercek altina alarak, bu platformlarin sosyal paylasim agi ozelliklerini ve
toplumsal etkilesimlerdeki rollerini analiz etmeyi hedeflemektedir. Bu platformlar, sosyal medya
ekosistemindeki baskin rolii, genis kullanici tabani ve etkilesim dinamikleri nedeniyle 6zel bir 6neme
sahiptir.

Arastirmada ele alinan bu bes platform, kullanicilar1 olan bireylere genis kitlelere icerik sunma,
etkilesimde bulunma ve topluluk olusturma kapasiteleri agisindan sosyal paylagim aginin temel
ozelliklerini tasimaktadirlar. Facebook, Instagram ve Twitter (X) kullanicilarin hem bireysel hem de
topluluk bazinda etkilesime girebildikleri, gonderiler paylasabildikleri ve bilgi aligverisinde
bulunabildikleri platformlar olarak 6ne ¢ikmaktadir. YouTube, igerik olusturucularin ve izleyicilerin
etkilesime girebildigi, egitimden eglenceye kadar genis bir yelpazede video i¢erik sunan bir platformdur.
TikTok ise kisa video formatiyla 6zellikle geng kullanicilar arasinda popiilerlik kazanmig hizla biiyliyen
bir sosyal medya uygulamasidir.

Bu calismada Digital 2023 listesinde yer almayan ve sosyal paylasim agi 6zelligini tam anlamiyla
tasimayan diger platformlar ele alinmamustir (We Are Social, 2023). Ornegin WhatsApp ve LinkedIn
gibi platformlar, bu ¢aligmanin odak noktasi olan sosyal etkilesim ve igerik paylagimi agisindan farkli
islevlere sahiptir. WhatsApp, daha ¢ok birebir iletisim ve kiigiik grup etkilesimlerine odaklanan bir anlik
mesajlagma servisi iken LinkedIn, profesyonel ag olusturma ve kariyer odakli igeriklerle
ilgilenmektedir. Bu sebeple soz konusu diger platformlar, arastirmanin amaci ve kapsami diginda
kalmaktadir.

Bu arastirma, sosyal medya platformlarinin toplumsal etkilesim ve dijital kiiltiir izerindeki etkilerini
derinlemesine incelemeyi amaglamakta olup bu amag¢ dogrultusunda Facebook, Instagram, Twitter,
YouTube ve TikTok gibi genis kitlelere hitap eden ve sosyal paylagim aginin temel 6zelliklerini tagiyan
platformlar1 ele almaktadir. Bu platformlarin, dijital iletisim alanindaki etkilerini anlamak ve
kullanicilarin bu platformlar {izerindeki etkilesim bigimlerini degerlendirmek ¢agimizin dijital iletisim
dinamiklerini anlamak igin kritik 6nem tasimaktadir.

Bu ¢galisma, birinci yazarin ikinci yazar danismanliginda Istanbul Universitesi Sosyal Bilimler Enstitiisii

Gazetecilik Anabilim Dalinda hazirladig1 “Dijital Karnaval Ortami Olarak Sosyal Paylasim Aglarinda
Mahremiyet Algis1” isimli doktora tezinden tiretilmistir.
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Calismanin evrenini Tiirkiye geneli sosyal medya kullanicilar1 olusmaktadir. Arastirmada karnavalesk
kuramin unsurlar1 olan karnaval giiliisti, grotesk, diyalojizm, tepetaklak diinya, pazar yeri dili ve pazar
meydan1 temel alinarak rastgele ornekleme ile segilen paylasimlara dair igerik analizi yapilmistir.
Caligmada bu paylagimlarin sosyal medya kullanicilan tizerindeki etkileri ve bu tiir paylasimlarin
toplumsal anlam ve 6nemi tartigilacaktir. Boylece sosyal medyanin sadece bilgi paylasimi ve iletisim
aract olmanin Otesinde kiiltiirel ve toplumsal ifadenin zengin ve c¢esitli bir alani olarak nasil islev
gordiigiine dair derinlemesine bir anlayis elde edilecektir.

- (2
ﬂ Q) = + 0 8
Tokatca Caps = P o>
@tokatcacaps

Toki ilk taksit Toki son taksit

£ v h Karadeniz Muzikleri
17 Eylil 2022 - @

Son taksitte kralsin

(s PN} 283 Q@ 248 b

d> Begen () Yorum Yap > Paylas v

Sekil 1. Tepetaklak Diinya olarak Facebook 6rnegi

Facebook’ta paylasilan resimdeki karsilastirma, Ingiltere Krali Charles'in genglik halini ve kral olarak
tahtta oturmus halini yan yana getirerek zamanin gegisi ile yasamin dongiisii lizerine mizahi bir yorum
yapmaktadir. Toki ilk taksit ile Toki son taksit ifadeleri arasindaki karsitlik, bireyin yasami boyunca
gecirdigi doniisiimii ve sosyal statiideki yiikselisi abartili bir bigimde ifade etmektedir.

Tepetaklak diinya, toplumsal hiyerarsilerin ve statiilerin alasagi edilmesini ve giinlik yasamin
paradokslarin1 vurgulayan bir karnavalesk kuram 6gesidir. Resimdeki mizahi yorum, zaman iginde
yasanan sosyal doniisiimii ozellikle de yiiksek bir sosyal statii kazanmanin uzun ve cetrefilli bir
yolculugunu temsil etmektedir. Kraliyetin satafati ve gérkemi, siradan bir bireyin hayatindaki finansal
ylukiimliiliiklerle kiyaslanarak giic ve prestijin zaman i¢inde nasil kazanilabilecegi iizerine bir mizah
unsuru olarak sunulmaktadir.

Resimdeki igerik, insan yasamindaki degisimleri 6zellikle de toplum igindeki statii degisikliklerini
kraliyet gibi gli¢lii sosyal simgeler lizerinden ele almakta ve bu simgeleri halkin giinliikk deneyimleriyle
iliskilendirerek karnavalesk bir elestiri sunmaktadir. Resim, toplumsal statii ve kisisel kimliklerin
zamanla nasil evrildigini ve bu evrimin toplumsal beklentilerle nasil ¢elistigini yansitan bir 6rnektir. Bu
tir mizahi icerikler, kraliyetin ve sosyal statiiniin toplum tarafindan nasil algilandigina ve
degerlendirildigine dair toplumsal tutumlari sorgulama firsat1 sunmaktadir.
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@Sefamuzik

#Cocuklar Duymasin Dizisi efsane oyunculari(
yillar icindeki degisimi)

Sekil 2. Karnaval Giiliisii yapisiyla YouTube 6rnegi

YouTube’da yapilan video paylasimina ait gorselde Cocuklar Duymasin dizisi oyuncularinin zaman
igindeki degisimi gosteren iki ayri fotografin iist iiste yerlestirilmis bir kollaji gériilmektedir. Ustteki
fotograf dizideki aile tiyelerinin daha geng¢ versiyonlarim icerirken, alttaki fotograf onlarin zaman
icindeki evrimini yansitmaktadir. Bu gorsel, karnavalesk kuramin karnaval giiliisii kavramina uygun bir
sekilde zamanin gegisini ve kisisel degisimi mizahi bir bi¢imde kutlayan bir génderidir.

Karnaval giiliisii sinirlar1 agan, geleneksel otoriteyi ve normlart alaya alan bir ifade bi¢imidir. Bu
gorselde zamanin kacginilmaz gegisinin ve yaslanmanin gergekligi karsisinda mizahin kullanimu,
yaglanma siirecinin kaginilmazlig1 ve insan hayatindaki degisimin dogal bir pargasi oldugu gercegiyle
ylizlestirirken ayni zamanda bu siirece karsi neseli bir tutum sergilenmesini 6nermektedir. Karnavalesk
kuramin alt boyutlarindan olan karnaval giiliigii burada hayatin zorluklar1 ve degisimleri karsisinda
mizahin rahatlatici ve bagislayici giiciinii vurgulamaktadir.,

Gonderi, ayn1 zamanda popiiler bir televizyon dizisinin oyuncularini icermektedir. Béylece gonderi,
poptler kiiltir ve nostalji ile i¢ ice gegmis toplumsal hafizada 6zel yere sahip bir aniy1r da
canlandirmaktadir. Insanlarmn yillar icinde fiziksel olarak nasil degisebilecegini gdstermekle kalmaz
ayni zamanda bu degisimi olumlayarak onu kabul etme ve hatta onunla gururlanma fikrini de
sunmaktadir. Bu tiir bir gorsel, gegmisin giizelliklerini ve gelecegin olasiliklarini nese ve kabullenme ile
karsilamamuiz i¢in bizi cesaretlendirir.
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Sekil 3. Grotesk yapisiyla Instagram 6rnegi

Bu gorseldeki aslan figiirii, grotesk realizmin 6gelerini kullanarak futbolun ve 6zellikle Galatasaray Spor
Kuliibii'nlin simgesel anlatisin1 canlandirmaktadir. Mikhail Bakhtin’in karnavalesk teorisinde grotesk,
genellikle olagan dis1 veya normlari alt Gist eden imgelerle ilgilidir. Aslan, Galatasaray’in takim sembolii
olarak gii¢ ve cesareti temsil etmektedir. Burada bir insan gibi giyinmis ve insan davraniglarini
sergileyen aslan, Galatasaray’in futbol diinyasindaki prestijli ve saygin yerini, karnavalesk bir
yaklagimla yeniden yorumlamaktadir.

Aslanin diisiinceli ifadesi ve kahve fincaninin yaninda gazete okurken betimlenmesi bir kafe ortaminda
medeniyet ve diisiinceyi temsil ederken bu asil hayvanin spor diinyasindaki rekabetci dogasini da
insanilestirmektedir. Bu durum, grotesk realizmin sinirlar1 zorlayarak takimin spor sahnesindeki roliinii
ve futbolun diisiince iizerindeki etkisini vurgulamaktadir. Ayn1 zamanda bu tiir bir betimleme, sosyal
rollerin ve statiilerin ne kadar keyfi ve degisken olduguna dair bir yorum getirmektedir.

Gorselin altinda yer alan Aslan, Parken'de son 16 hesabinda ifadesi ise Galatasaray’in Avrupa futbol
arenasindaki stratejik ve hesaph varligin1 sembolize etmektedir. Boylece gonderi, karnavalesk estetigin
giinliik spor yorumculuguna nasil sira dis1 bir katki saglayabilecegini gostermektedir. Bu durum
Galatasaray’in futbol oyununu taraftarlarin ve medyanin bakis acgisim1 ve futbolun kendine &zgii
kiiltiiriinii hem grotesk hem de karnavalesk bir bicimde ifade etmektedir.
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Sekil 4. Pazar Meydani olarak TikTok 6rnegi

Karnavalesk kuramin pazar meydani boyutu, genellikle toplumun farkli katmanlarindan insanlarin bir
araya gelerek etkilesimde bulunduklari, sinirlarin ve hiyerarsilerin gegici olarak kalktigi canli ve
dinamik bir sosyal alani ifade etmektedir. Mikhail Bakhtin'in kavramsallastirdigi bu teori, halkin sesinin
duyuldugu ve sosyal normlarin tersine gevrilebildigi bir alan olarak diisiiniilmektedir.

Gonderide yer alan durum, bir aile liyesinin Besiktas'ta actig1 butik kafenin miisteri eksikliginden dolay1
yasadig1 hayal kirikligimi paylasan bir sosyal medya kullanicisini konu almaktadir. Pazar meydani
boyutuna gére bu durum sadece ticari bir mesele olarak degil ayn1 zamanda topluluk destekli bir girisimi
ve mahalle kiiltiiriiniin bir par¢asini olusturan sosyal bir etkilesim olarak ele alinmaktadir.

Bu gonderi, modern pazar meydanlarimin dijital versiyonlar1 olarak nitelendirilen sosyal medya
platformlarinda nasil tezahiir ettigini gostermektedir. Bir yandan kullanici ticari bir faaliyetin tanitimini
yaparken diger yandan topluluk i¢indeki dayanismay1 ve sosyal destegi tesvik etmektedir. Bu durum,
pazar meydaninin geleneksel roliinii toplumsal iliskileri ve ekonomik etkilesimleri canlandiran bir
mekan olarak yansitmaktadir.

Yakin zamanda agilan kafe, pazar meydaninin dinamizmini ve ekonomik g¢esitliligini yansitan modern
bir 6rnek olarak ele alinmistir. Bu paylasim, toplulugun destegiyle kiiciik isletmelerin nasil tesvik
edilebilecegini ve sosyal medyanin bu siiregteki roliinii vurgulamaktadir. Gonderi ayn1 zamanda ticaretin
ve toplumsal dayanigmanin birlestigi bir alana doniisen sosyal medyanin, pazar meydaninin ruhunu nasil
canli tuttugunu gostermektedir.
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Sekil 5. Diyalojizm yapisiyla Twitter (X) 6rnegi

Resimdeki igerik, Google Tiirkiye'nin sosyal medya {iizerinde bir dizi ile ilgili yaptig1 paylasimi
gostermektedir. Bu baglamda, Bakhtin'in diyalojizm kavramini kullanarak, Google'n bu etkilesime
dahil olmasryla ilgili akademik bir yorum yapmak miimkiindiir.

Diyalojizm, metinler arasi iletisim ve anlam iiretimi siireclerinde, ¢ok sayida bagimsiz sesin karsilikli
etkilesimini vurgulamaktadir. Bakhtin, her bir sesin birbirinden farkli ve 6zerk oldugunu, kendi baglam
ve degerleriyle var oldugunu ve metinlerin bu ¢ok sesliligi igerdigini belirtmektedir. Diyalojizm, bu
seslerin birbirleriyle karsilikli etkilesiminde yeni anlam katmanlarimin ortaya ¢iktigin1 savunmaktadir.
Google'in sosyal medyada bir diziyi tanitan bir paylasima yonelik yaptigi karsi paylagimi, diyalojizmin
modern bir 6rnegidir. Google, bu etkilesimde hem teknolojik bir aract hem de kiiltiirel bir katilimer
olarak islev gormektedir. Bir arama motoru olarak Google, kullanicilarin sorgularina cevap vererek ve
popiiler kiiltiirel icerikleri 6ne ¢ikararak gokseslilige katkida bulunmaktadir. Google'in bu paylasima,
kullanicilarin ilgi alanlarina ve aramalarina dayali olarak belirli bir igerigi dne ¢ikarmasi, onun kendi
sesini diger sesler arasina ekledigini gostermektedir.

Bu etkilesimde Google'm sesi, dizinin yazarlari, oyunculari, izleyicileri ve elestirmenleri gibi diger
seslerle yan yana gelir ve birbirleriyle diyalojik bir iliski kurmaktadir. Izleyicilerin yorumlarr ve
Google'in verileri aracilifiyla toplanan popiilerlik metrikleri, dizinin kiiltiirel etkisini ve anlamini
sekillendirmede etkili bir rol oynamaktadir. Diyalojik siire¢, bu farkli seslerin etkilesimi sayesinde
siirekli olarak evrilen bir anlam agin1 olusturmaktadir.

Sonug olarak Google'in bu tiir paylagimlari, kiiltiirel anlatilara katkida bulunan ve toplumsal diyalogu
zenginlestiren goksesliligin bir pargasidir. internetin diyalojik yapisi, bu ¢ok sesliligin daha genis bir
kitleye ulagmasini ve daha hizli bir sekilde yayilmasini saglamaktadir. Bu durum, modern iletisim
ortamlarinda Bakhtin'in diyalojizminin nasil isledigine dair bir 6rnek teskil etmektedir.
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Sekil 6. Pazar Meydani Dili yapistyla Twitter (X) 6rnegi

Paylasilan gorselde, bir sosyal medya kullanicisinin taninmig bir dizi oyuncusunun yeni projedeki
gorliniimiine iligkin bir yorumunu igeren bir metin bulunmaktadir. Bu tiir yorumlar, Mikhail Bakhtin'in
karnavalesk kuramimin bir alt boyutu olan pazar meydam dilinin giincel bir tezahiirii olarak
degerlendirilebilir. Pazar meydan1 dili, toplumun ¢esitli kesimlerinin bir araya gelip serbestge iletisim
kurdugu, resmiyetin ve otoritenin sorgulandigi, halkin sesinin ve popiiler kiiltiiriin yankilandig1 bir
alandir.

Bakhtin'in pazar meydan1 kavrami, popiiler kiiltiirdeki iinliilerin ve medya figiirlerinin resmi ve ciddi
portrelerinin yani sira onlara dair halkin algilarini ve tepkilerini de kapsamaktadir. Bu durum, halkin bu
figiirler hakkinda serbestce saka yapma, elestiri getirme ve mizah yoluyla yorum yapma 6zgiirliigiinii
icermektedir. Gorseldeki metin, oyuncunun goriintimiindeki degisiklige dair bir yorumla bu diyalojik
iletisim pratigine katkida bulunmakta ve popiiler bir figiir hakkinda halk arasinda paylasilan bir mizah
anlayigimi sergilemektedir.

Gonderide yer alan felfenayim’ ifadesi, pazar meydani dilinin tipik bir unsuru olarak giindelik konusma
dili iginde yaratic1 bir kelime oyunu ve neseli bir ifade bigimi sunmaktadir. Bakhtin’in karnavalesk
teorisinde pazar meydani, toplumun farkli kesimlerinin bir araya geldigi, hiyerarsilerin gecici olarak
askiya alindig1 ve her tiirlii resmiyete meydan okuyan bir alandir. Bu tiir bir dil kullanimi, halkin kendi
arasinda yaratici ve esprili bir iletisim tarzi gelistirdigini yansitmakta ve gilindelik hayatta karsilastiklart
durumlar eglenceli bir sekilde aktarmalarini saglamaktadir.

‘Felfenayim’ kelimesi, oyuncunun yeni projedeki goriinlimiine karst duyulan sagskinligi ve hayranligi
abartil1 bir sekilde ifade eden bir nese ve mizah ani olusturmak i¢in kullanilmistir. Pazar meydani dili,
bu tiir abartili ifadelerle popiiler kiiltiir figiirlerine ve onlarin hayatlarindaki degisikliklere toplumsal bir
reaksiyon gosterme egilimindedir. Bu yaratici dil ayn1 zamanda, halkin bu figiirlerle kurdugu kisisel ve
duygusal bag1 yansitmakta ve bu bagin giinliik dilde yer etmesine olanak tanimaktadir.

Boylece felfenayim’ gibi uydurulmus ve neseli bir kelime, popiiler kiiltliriin ve medya figiirlerinin
toplum {zerindeki etkisini ve bu etkinin halk arasinda nasil yankilandigini gosteren bir GSrnek
olusturmaktadir. Bakhtin’in pazar meydan dili, bu tiir yaratici ifadelerle toplumun {inlii figiirler ve
popiiler medya olaylarina yonelik tutumlarin1 giinlik konugma diline dahil ederek toplumsal
hiyerarsileri ve otoriteleri mizahi bir dille sorgulamaktadir.

SONUC
Karnavalesk kavrami, genellikle geleneksel hiyerarsileri ve toplumsal normlar altiist eden, oyunbaz ve
mizahi unsurlari igeren bir kiiltlirel pratik olarak tanimlanir. Bu tiir i¢erikler, sosyal medya kullanicilar
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tarafindan genis Ol¢iide benimsenmekte ve yaygin bir sekilde paylasilmaktadir. S6z konusu bes
platform, kullanicilarina kendilerini ifade etme ve topluluklarla etkilesim kurma konusunda genis
imkanlar sunmaktadir. Bu baglamda Facebook, Instagram, Twitter (X), YouTube ve TikTok'ta yer alan
karnavalesk unsurlar, sadece eglence ve mizah degil ayn1 zamanda toplumsal elestiri ve yaraticiligin bir
araci olarak da islev gdrmektedir.

Bu ¢ercevede Facebook, YouTube, Instagram, TikTok ve Twitter (X) platformlarindaki karnavalesk
igeriklerin analizi, bu platformlarin kullanicilarina kendilerini ifade etme ve topluluklarla etkilesim
kurma konusunda 6nemli imkanlar sundugunu ortaya koymustur. Facebook, kullanicilarin kisisel ve
topluluk bazinda etkilesime girebildikleri, gonderiler paylasabildikleri ve bilgi aligverisinde
bulunabildikleri bir sosyal ag olarak dikkat cekerken; Instagram, gorsel ve estetik acidan zengin bir
karnavalesk ifade alan1 sunmaktadir. Twitter (X), giiniimiizde yasanan olaylar ve popiiler kiiltiir izerine
mizahi ve ironik yorumlar i¢in ideal bir platform olarak one ¢ikmistir. YouTube, kullanicilara igerik
olusturma ve paylasma konusunda genis bir yelpaze sunarken, TikTok kisa video formatiyla 6zellikle
geng kullanicilarin dikkatini ¢ekmistir.

Sosyal medya {iizerindeki karnavalesk igerikler, toplumsal normlara meydan okuyan, geleneksel
hiyerarsileri tersine ¢eviren ve kullanicilarin giinliik rutinlerinden kacis saglayan birer arag olarak iglev
gormektedir. Ozellikle geng kullanicilar arasinda bu tiir igeriklerin viral olma potansiyeli yiiksektir.
Karnavalesk icerikler, sadece bir eglence bigimi olmanin 6tesinde kullanicilarin toplumsal elestirilerini,
siyasi goriislerini ve kiiltiirel yorumlarini ifade etmeleri i¢in de bir platform haline gelmistir.

Bu platformlarda paylasilan videolar, gorseller ve metinler kullanicilarin giinliik yasam deneyimlerini,
toplumsal olaylari ve kiiltiirel trendleri yansitan zengin bir igerik havuzunu olusturmaktadir. S6z konusu
platformlarda paylasilan igerikleri su sekilde siniflandirilabilir;

» Facebook'ta kullanicilar genellikle karnavalesk unsurlart igeren durum giincellemeleri,
fotograflar ve videolar paylagsmaktadir.

» Instagram'da estetik ve yaratici fotograflar ve hikayeler araciligiyla benzer bir karnavalesk

ifade bicimi gozlemlenmektedir.

Twitter (X), gilincel olaylar ve popiiler kiiltlir lizerine mizahi ve ironik yorumlar i¢in ideal

bir platformdur.

YouTube, icerik olusturucularin mizahi skecler, parodiler ve komik videolar araciligiyla

genis kitlelere ulagsmalarini saglamaktadir.

TikTok ise kisa ve etkileyici video igerikleriyle kullanicilarin yaraticiliklarini

sergilemelerine ve geng kitleler arasinda viral olmaya uygun mizahi igerikler liretmelerine

olanak tanimaktadir.

vV V V

Sosyal medya platformlari, kullanicilarin etkilesim kurduklari, bilgi ve igerik paylastiklari, topluluklar
olusturduklar1 ve toplumsal olaylara tepki gosterdikleri ¢ok katmanli ve dinamik ortamlardir. Bu
caligma, sosyal medya platformlarinda kullanicilarin kendilerini ifade etmelerine nasil olanak tanidigini,
sosyal etkilesimleri nasil sekillendirdigini ve karnavalesk igeriklerin toplumsal anlamda nasil bir rol
uistlendigini detayl bir sekilde incelemistir. Arastirma bulgulari, sosyal medyanin kiiltiirel ve toplumsal
ifade bigimlerinin zengin ve gesitli bir yelpazesini sunan bir alan oldugunu gostermektedir.

Sosyal paylasim aglarinin dijital karnaval ortami olarak, bireylerin kendilerini 6zgiirce ifade etmeleri,
toplumsal olaylar ve kiiltiirel akimlar hakkinda goriislerini paylagsmalar1 ve topluluklarla etkilesimde
bulunmalari igin genis imkanlar sunmaktadir. Sosyal medya, bilgi ve iletisim araci olmanin 6tesinde,
bireylerin kendilerini ifade etmeleri, topluluklar olusturmalar1 ve kiiltiirel ve toplumsal meseleler
hakkinda tartismalar yiiriitmeleri i¢in dinamik bir alan saglamaktadir.

Aragtirmanmn  bulgularina dayanarak, sosyal medya platformlariin  kullanici  deneyimini
zenginlestirmek ve toplumsal etkilesimi desteklemek i¢in su onerilerde bulunulabilir:
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» Sosyal medya platformlarinin kullanicilarina sundugu igerik olusturma araglarinin gesitliligi ve
erigilebilirligi artirllmalidir. Bu durum, kullanicilarin yaraticiliklarint daha 6zgiirce ifade
etmelerini ve karnavalesk igeriklerin daha genis bir kitle tarafindan paylasiimasim tesvik
edecektir.

» Egitimciler ve toplum liderleri, sosyal medya platformlarinin sundugu etkilesim ve ifade
Ozgurliigi firsatlarint genglere tanitmali ve onlarin bu ortamlarda sorumlu bir sekilde hareket
etmeleri i¢in rehberlik etmelidirler.

» Sosyal medya platformlar, kullanicilarin igerikleri hakkinda daha fazla kontrol sahibi
olmalarin1 saglayacak politika ve araclar gelistirmeli, 6zellikle 6zel bilgilerin ve hassas
iceriklerin paylagimi konusunda giivenlik dnlemlerini artirmalidir.

Sonug olarak sosyal medya platformlari, dijital karnaval ortami olarak bireylerin kendilerini 6zgiirce
ifade etmeleri, toplumsal olaylar ve kiiltlirel akimlar hakkinda goriiglerini paylagsmalari ve topluluklarla
etkilesimde bulunmalar i¢in genis imkanlar sunmaktadir. Bu ¢aligma, sosyal medyanin bu gesitliligini
ve etkilesim oOzelligini gozler Oniline sermekte ve gelecekteki arastirmalara yol gosterici olma
potansiyelini tagimaktadir.
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Abstract

Glazes applied to the surfaces of ceramic bodies sometimes provide functional
benefits and sometimes make aesthetic contributions. The factor that creates this
diversity is the production purpose of ceramics. While the glazes used in the
production of industrial ceramics provide functional contributions, the artistic
glazes used in art ceramics are basically the result of visual effects that are
accepted as errors in glaze technology, making ceramic forms aesthetically richer
and more interesting with the color and texture diversity they create. In this sense,
artists who have mastered the technology of ceramics can produce glazes with
their own recipes and use them as a personal language in their works of art. This
possibility of creating an identity that the material gives to the artist has paved the
way for the production of endless variations of glazes with organic and inorganic
additives over time. Crater glazes, named after the term "“crater” that emerges as a
result of natural formations on the earth due to the similarity of its textural
appearance, can be produced by adding silicon carbide (SiC), an inorganic
substance, to the glaze. Silicon carbide, which creates a blistering effect, which is
accepted as a defect in the glaze, shows that a defect can also make an aesthetic
contribution with the crater image that appears when it is prescribed in appropriate
proportions. In this article, the historical background of crater glazes is
investigated, glossy and matte crater glazes are discussed and experimental
applications are carried out with coloring alternatives. As a result of the
experiments, it was revealed that the textural glaze surfaces obtained created
positive effects by providing formal richness in art ceramics.

Keywords: Ceramics, Glaze, Crater, Lava, Silicon Carbide.

Oz

Seramik biinyelerin yiizeylerine uygulanan sirlar kimi zaman fonksiyonel fayda saglarken
kimi zaman da estetik katki saglamaktadir. Bu gesitliligi yaratan temel unsur seramigin
tiretim amacidir. Endiistriyel seramik {retiminde kullanilan sirlar fonksiyonel katkilar
saglarken, sanat seramiklerinde kullanilan artistik sirlar ise sir teknolojisinde hata olarak
kabul edilen gorsel etkilerin sonucunda ortaya ¢ikarak, yaratmig oldugu renk ve doku
cesitliligi ile seramik formlarn estetik olarak daha zengin ve daha ilgi g¢ekici hale
getirmektedir. Bu anlamda seramigin teknolojisine hakim sanatgilar kendi regeteleriyle
sirlar tireterek bunu sanat eserlerinde kisisel bir dil olarak kullanabilmektedir. Malzemenin
sanatgtya tanidigr bu kimlik yaratma olanagi zaman igerisinde organik ve inorganik katki
maddeleriyle sonsuz varyasyonda sir iiretiminin yolunu agmustir. Ismini dokusal
goriintiistiniin benzerligi sebebiyle yeryiiziindeki dogal olusumlarin sonucunda ortaya ¢ikan
“krater” teriminden alan krater sirlar, inorganik bir madde olan silisyum karbiir (SiC)
katkismnin sira eklenmesi ile iiretilebilmektedir. Sirda bir hata olarak kabul edilen kabarma
etkisi yaratan silisyum karbiir, uygun oranlarda regetelendiginde ortaya gikan krater
gortntiistiyle bir kusurun ayni1 zamanda estetik katki da saglayabilecegini gostermektedir.
Bu makalede krater sirlarm tarihsel siiregteki gelisimleri arastirilmig, parlak ve mat krater
sirlar ele alinarak renklendirme alternatifleriyle deneysel uygulamalar gerceklestirilmistir.
Deneylerin sonucunda elde edilen dokusal sir yiizeylerinin sanat seramiklerinde bigimsel
zenginlik saglayarak olumlu etkiler yarattig1 ortaya koyulmustur.

Anahtar Kelimeler: Seramik, Sir, Krater, Lav, Silisyum Karbiir.
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INTRODUCTION

The attitude of emulating nature, which exists in all branches of art, can also be achieved in art
ceramics with textural surface effects created by glaze diversity as well as form. Glaze, which is one of
the most important means of expression of artists using ceramic materials, appears as a plastic element
in art ceramics by including the concepts of color and surface texture (Kaplan, 2023, p. 15). While the
development of glazes that emulate nature requires a strong command of ceramic technology, it also
reveals that some visual effects known as defects can actually turn into an aesthetic value in art
ceramics. Crater glazes serve precisely this function, creating interesting and aesthetic effects on
ceramics with their swelling, flowing and perforated glaze formations, just like crater images in nature.
When the literature on crater glazes was searched in the field of ceramics, very few publications were
found. For this reason, it is thought that research on this subject will contribute to the field.

Crater glazes, also known as volcanic glazes, appear as the crater image formed on the surface as a
result of the silicon carbide (SiC) additive creating air pressure under the glaze layer. When the glaze
softens and starts to melt, the gas outflows that occur create pressure under the glaze layer and create
cavities in the form of a crater image. Accordingly, when glazes containing silicon carbide reach the
melting point, the silicon (Si) element in the glaze bonds with oxygen (O2) in the furnace atmosphere
to form the SiO, compound. This reaction is followed by carbon (C) taking the oxygen in the
atmosphere and forming the compound carbon dioxide (CO;). The pressure created by the gases
released as a result of these reactions causes foaming and bubbles to form on the glaze surface
(Bloomfield, 2020, p. 125).

In the first part of the research, an introduction to the subject was made and in the second main title of
the research, the history of crater glazes and examples of artists were examined. In the third main title
of the study, the formation of crater glazes was revealed through experimental studies. The coloring
experiments of the successful results obtained were also applied in this section and their visual effects
were evaluated. In the fourth main title, the colored glazes obtained within the scope of the research
were supported with personal applications.

HISTORY OF CRATER GLAZES AND ARTIST EXAMPLES

The mass production methods that emerged with the industrial revolution have led to the
simplification of decorative ceramic objects in order to reduce production costs. The monotonous lines
of fabricated ceramic objects, especially in Europe, led people to search for something different. In this
process, the interest in handicrafts in relation to the Arts&Craft movement in England with its revival
thanks to Bernard Leach, ceramics in Europe has been recognized to as a studio art or as part of the
fine arts.

Founded in 1903 in Austria, the Wiener Werkstitte (Vienna Workshop), modelled on the British Arts
& Crafts movement, aimed to strengthen the relationship between craft and art and to revalue
handicrafts as a collective community of artists. The Wiener Werkstitte, together with the Bauhaus
School, which had a strong influence in the neighboring region, caused the aesthetic understanding in
the region to change. The colorful and decorative influence of the Wiener Werkstétte and the elegant
simplicity of the Bauhaus were reflected in the production practices of German and Austrian
ceramicists. The ceramic works produced in this period reflect the unadorned forms of modernism as
well as an awareness of the importance of craftsmanship. Although this production approach
continued until the 1950s, different searches emerged in the following period (Roberts, p. 5). In this
period, when production techniques that create randomly variable effects by giving ceramics
"uniqueness" came to the fore, the effect of swelling in the glaze, which is considered a defect in
ceramic technology, but which makes monotonous mass production ceramics more interesting created
a new trend called "fette- lava™ in West Germany. Recognized as the origin of crater glazes, fette-lava
is a German term for glazes that flow and swell. "Fette-lava™ has been translated into English as "fat-
lava™ and has reached today. “Fat-lava” is originally meant as “thick lava” because the glaze swells
to a level that creates depth on the body.

According to the British writer Mark Hill, the fette-lava movement was “a product of the
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Wirtschafterswunder, Germany's economic miracle after the Second World War” (Hill, 2006, p. 8).
As Hill emphasizes, the economic recovery in the post-war period created an optimistic atmosphere
for the German public, while at the same time creating a financial freedom that encouraged the public
to pursue aesthetics and to buy fat-lava's brightly colored and decorative ceramics in large quantities.

On the other hand, when we look at the origins of fat-lava ceramics, we see that their foundations were
laid about ten years before the Wirtschafterswunder. In 1938 Lucie Rie, a studio potter of Austrian
descent who fled the repressive regime, produced decorative objects and artifacts in London, while
Gertrud and Otto Natzler, also of Austrian descent, produced decorative objects and artefacts by
skillfully using crater glazes in Los Angeles. Lucie Rie's artifacts with crater glazes are particularly
noteworthy for their color transitions and her ability to overlap layers of glaze in blue and pink tones
and produce them with precision (Figure 1). Rie produced crater glazes mostly later in her artistic
career, in the 1960s and early 70s. As Hill emphasizes, the added value of fette-lava as a glaze
technique in the German industry is striking, but it is also clear that a similar effect was seen in art
ceramics.

Figure 1. Lucie Rie, Pink and Grey Crater Glazed Stoneware Bowl, Middlesbrough Institute Of
Modern Art, 1989.

Gertrud and Otto Natzler, who used crater glazes as a distinctive language in their production
practices, were self-taught, although they had no academic training in ceramics. Gertrud's immense
skill in shaping with the potter's wheel and the elegant eggshell-thin forms she produced were
complemented by the innovative crater glazes developed by Otto Natzler (Figure 2) (Oller, 2022, p. 9).
The forms they produced in sizes that can be held between two palms are mostly functional. Especially
forms such as bowls, vases, bottles and goblets reflect the absolute mastery of material and technique
and the perfect harmony between the glaze and the form (Natzler, 1973, p. 11).

Figure 2. Gertrud ve Otto Natzler, Green Crater Glazed Ceramic, Los Angeles, 1955.
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Otto Natzler explains the emergence of crater glazes as follows; "Instead of trying to obtain a smooth
surface, | tried to make the pits, holes and craters more prominent and to get away from those bright
colors by increasing the bubbles” (Roberts, p. 5). With these words, Natzler introduced geological
terms such as "lava™ and "crater" into the ceramic literature. Otto and Gertrud Natzler not only
contributed greatly to the shaping of the emerging ceramic identity of California, located on the west
coast of the United States, but also influenced the young artist James Lovera, another pioneer of crater
glazes (Natzler, 1973, p. 107). On the other hand, around the same time, Lucie Rie, with her eventual
business partner Hans Coper in London, contributed to the movement of ceramics from the
countryside to the city center. In this sense, Rie and Otto-Gertrud Natzler, the pioneers of crater glazes,
also made social contributions to the cities they migrated to.

When contemporary art ceramics are analyzed, it is seen that many artists from different geographies
prefer glazes that create a crater effect. Akiko Hirai is perhaps the most well-known contemporary
ceramic artist using crater glazes. Any ceramicist who searches for recipes to apply crater glazes to
their own work will inevitably come across Akiko Hirai's publicly shared recipe, "Akiko's Crater
Glazes". With her sharing attitude, Hirai influenced many artists and made crater glazes widespread.
Although born in Japan, Hirai studied ceramics formally at the University of Westminster and Central
St Martins in England, earning a bachelor's degree in the field. Hirai later established his workshop in
London, where he still lives and works (Whiting, 2023).

Figure 3. Akiko Hirai, Poppy Vase. Figure 4. Akiko Hirai, Round Poppy Vase.

Michael Hamlin, another artist who uses crater glazes in his works, reveals the suitability of crater
glazes for coloring by preferring vivid colors. The artist's well-known forms are crater glazed vases in
various sizes, shaped by the slab method. Hamlin uses multiple firings to create movement and motion
in his ceramics. Thus, he obtains multi-layered ceramics with a flowing effect. Figure 5 shows a group
of his works produced with this method.

Figure 5. Michael Hamlin, Crater Glazed Vases.
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On the other hand, South Korean artist Jane Yang-D'Haene creates forms inspired by traditional
ceramic forms known as "dalhangari" or "moon jar". She makes experimental shaping on the surfaces
of her works that refer to Korean cultural heritage. Instead of mirroring the smooth white exterior of
the original moon jar vessels, D'Haene uses crater glazes to create changes in texture, movement and
tone. The resulting works take on a sculptural quality with both the effect created by the brush strokes
during the glazing phase and the relief effect created by the crater glaze (Figure 6).
(https://www.janeyangdhaene.com/about, 2024)

Figure 6. Jane Yang-D’Haene, Crater Glazed Moon Jar.

DEVELOPMENT AND COLORING OF CRATER GLAZES

Crater glazes are usually produced by adding silicon carbide to a base glaze. During melting, silicon
absorbs the available oxygen to form silicon dioxide (SiO2), while carbon combines with oxygen to
form carbon dioxide (CO,), which creates bubbles on the glaze surfaces (Hansen, 2024). During firing,
when the glaze is in the melting phase, the gas bubbles burst and form craters. At the stull chart in
Figure 7, it is emphasized that crater glazes with an ideal appearance are formed in the diagram range
where semi-matting takes place. It is shown that both glossy and matte crater glazes are located on or
near the aluminum oxide: silicon dioxide line in a ratio of 1 to 5. In the chart, firing temperature and
gloss increase as one moves to the right along the SiO; line (Bloomfield, 2020, p. 126).

09
08
07
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05

Molecules ALD,

04

03
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06 12 18 24 30 86 42 48 54 60 66 72
Molecules SiO,

Figure 7. Stull Chart (Alumina-Silica Relationship) (Bloomfield, 2020, p. 127).

Crater glazes can also be applied as a second layer over or under a different matte glaze. Crater effects
can also be achieved by applying a matte glaze on a ceramic or slip containing silicon carbide.
Although crater-like bubbles can be created with cryolite, lepidolite (both of which release toxic
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fluorine gas) and vanadium pentoxide (slightly soluble and toxic) additives, the high toxicity and
difficult accessibility of these materials have led most ceramicists working with crater glazes to use
silicon carbide (Bloomfield, 2020, p. 127).

The experimental part of the study started with the bright 1200°C glaze recipe in Table 1. The most
suitable additive ratio was tried to be determined by adding silicon carbide additive at increasing rates
to the recipe used as a base. Silicon carbide additive was added to the prepared glaze at the rates of
0.1%-0.4%-0.7%-1%-3%-5%-7% and 10%. The prepared added glazes were applied on the tiles
produced for glaze tests to form a thick layer to increase the swelling effect.

Table 1.
Glossy Glaze Recipe (+) Silicon Carbide Additive
%%
1.';[]003(3 %01 | %04 | %07 | %1 | %3 | %5 | %7 | %10
16 Ulexite . ) . . .
5 Lead Oxide (Silicon carbide (SiC) was added in 100 Mesh-149 Micron
33 Sodium Feldspar grain size.)
22 Potassium Feldspar
12 Kaolin
12 Quartz
100
Table 2. Silicon Carbide (SiC) Additive Glossy Glaze Tests, 1200°C.
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+%3 SiC +%7 SiC +%10 SiC

The applied tests were fired at 1200°C and the results were observed. Accordingly, in the first tests of
silicon carbide-added glossy glazes, it was observed that there were gradually increasing amounts of
swelling and the gaps that provide the crater appearance remained under the glaze layer. In other
words, the silicon carbide added into the glossy glaze causes the glaze surface to cover the crater
cavities invisibly. When the surface of the blistered glaze layer is engraved, the crater cavities are
revealed (Figure 9). When the rate of silicon carbide increases above 1%, the crater voids increase and
the blistering becomes evident. It has been observed that glaze tests with silicon carbide additives
between 1 and 3% have an ideal appearance, however, very high swelling occurs at rates between 3%
and 10%. Silicon carbide added in high rate changes the attribute of the glaze from being a surface
coating and creates effects that create deep relief and even transform into a form (Figure 9). In
addition, the surface appearance of the fired glaze tests became matte the silicon carbide content
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increased, while at the same time dark grey tones were obtained at increasing values.

Figure 9. a) Blistering image of 7% SiC added glaze b) Crater image revealed by engraving the top
surface of 7% SiC added glaze.

The second stage of the research continued with matte glaze applications. The matte glaze recipe in
Table 2 was inspired by the recipe shared by Japanese artist Akiko Hirai as public access. Silicon
carbide was added to this high temperature (1200°C) matte glaze at varying rates and the effect of
crater at matte glazes was observed.

Table 3.
Matte Glaze Recipe (+) Silicon Carbide Additive
(%)

1200°C % 1 % 2 %3 %4 %8
60 Nepheline Syenite
18 Barium Carbonate N ] ] ] ]
10 Kaolin (Silicon carbide (SiC) was added in 100 Mesh-149 Micron
10 Quartz grain size.)
2 Titan Dioxide
100

Table 4. Matte Crater Glaze Tests.

+%1 SiC +%2 SiC +%4 SiC +%8 SiC

According to the results of the first tests, it was determined that the best crater effect in matte glazes
appeared with 2% silicon carbide additive. However, in the case of adding silicon carbide to matte
glazes, it was determined that the crater image appeared to form a texture on the entire surface of the
glaze layer, contrary to the effect obtained in the glossy glaze. In the coloring experiments carried out
in the continuation of the study, the silicon carbide ratio in the glaze content was kept constant at 2%
and coloring experiments of matte crater glazes were carried out by adding mason stains and coloring
oxides at variable rates.
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Table 5. Crater Glaze Color Tests with Cobalt Oxide.

%0,5 CoO %]I1 CoO %2 CoO %3 CoO

Since cobalt oxide (CoO), one of the coloring oxides, has a stronger coloring ability than the other
oxides tested, four different color shades were tested in the range of 0.5% to 3%. It was observed that

the results obtained were positive.

Table 6. Crater Glaze Coloring Tests with Copper Carbonate, Copper Oxide, Chromium Oxide,
Manganese Carbonate, Manganese Oxide, Iron Oxide and Red Mason Stain

%3

%1 %2

CuCO:3

CuO

Cr203

MnC03
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MnO

F6203

Red Mason Stain

Apart from cobalt oxide, other color-giving oxides such as copper oxide (CuO), copper carbonate
(CuCO0:s), chromium oxide (Cr,O3), manganese carbonate (MnCQOs3), manganese oxide (MnO) and iron
oxide (Fe,O3) were added to the matte crater glaze at the rates of 1%, 2% and 3%. As a result of the
tests, different shades of turquoise, green, brown and cream colors were obtained. Especially with
copper oxide, very striking turquoise color tones were obtained.

On the other hand, glaze coloring experiment with red mason stain was also carried out in this study.
Three different shades from pink to saturated red were obtained in the tests with 5%, 10% and 20%
mason stain addition. This also shows that crater glazes can also be colored with mason stains.

PERSONAL ARTWORKS

The matte crater glaze colored with 2% cobalt oxide (CoO) produced within the scope of the study
was applied on the vase form with a brush to form a thick layer. Then, the uncolored matte crater glaze
was applied by flowing as the second glaze layer on the form. Crater efects consisting of cobalt blue
and cream colors were observed on the surface of the vase fired at 1200°C.

Figure 10. Crater Glazed Cobalt Blue Vase
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On the other hand, as a second work, a matte crater glaze colored with 2% copper oxide (CuO) was
applied on another vase form with a brush to form two thick layers. When the vase fired at 1200°C
was examined, it was observed that the glaze layer on the vase concealed the formal features of the
form with the effect of swelling. Although this may be perceived as a negative effect, it should not be
forgotten that it can also hide defects such as cracks and deformations that may exist on the biscuit
form.

Figure 11. Crater glazed turquoise blue vase.

CONCLUSION

In this article, high grade matte and glossy glaze tests prepared by adding silicon carbide additives at
variable rates were fired at 1200°C. It was observed that the silicon carbide added to the glossy glaze
created a blistering effect on the glaze surface as a result of firing, but the formation of the crater
image remained under the glaze layer. When the top surface of the glaze in these tests is engraved, the
crater image appears.

However, matte and semi-matte glazes were found to be more favorable than glossy glazes in terms of
creating a crater appearance. The crater texture created by silicon carbide can be clearly seen on the
surface appearance of these glazes.

In all glaze tests, it was found that silicon carbide additions between 1% and 10% created an
increasing swelling effect, however, silicon carbide additions in the range of 2-3% gave the best visual
results. It was observed that silicon carbide added at 5% and higher rates caused excessive swelling in
the glaze. This swelling creates effects that transform the glaze from a surface coating into a form.
While the excessive swelling of the glaze covers the formal features of the ceramic form, it also hides
the faults in the form. In this respect, it is thought that glazes with 5% or more silicon carbide
additives can also be preferred in art ceramics. When considered in this context, crater glaze
applications directly affect the shaping process of the form. Such applications lead to a semantic
transformation of glaze. Although glaze is generally defined as a glassy layer covering and covering
the surface, crater glazes evolve to become a tool that plays an active role in the shaping process of the
ceramic form.

The increase in the rate of silicon carbide in the glaze also causes the appearance of grey tones even
though no coloring agent is added. Especially these glazes with dark grey tones are very difficult to be
colored with coloring oxides or mason stains. As a result of this observation, it was determined that
the use of maximum 3% silicon carbide in the production of colored crater glazes will not reduce the
effect of the colorants to be added.

Highly successful results were obtained with mason stains and coloring oxides used as colorants. It is

thought that the textural glaze surfaces obtained as a result of the tests will create positive effects by
creating formal richness in art ceramics.
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Oz

Bu ¢alismanin amaci, Grunig ve Hunt’in 4’lii halkla iligkiler modeli baglaminda
devletin halki tanima araci olarak Acgik Kapi1 uygulamasini nasil kullandigini
tespit etmeyi ve Acik Kapi’nin vatandasi bilgilendirme, yonlendirme ve yonetime
katilim konusundaki roliinii betimlemeyi amaglamaktadir. Aragtirmanin problemi,
kamu yo6netiminde devletin halki tanima araci olarak Ag¢ik Kap1 uygulamasi nasil
kullandigini tespit etmektir. Caligmanin kuramsal kisminda halkla iligkilerde
tanima, Grunig ve Hunt’in 4’li modeli ile Tiirkiye’de devletin halki tanima
araglarma yer verilmistir. Arastirma Osmaniye Valiligi A¢ik Kap1 Uygulamasi ile
sinirhdir.  Calismanin yéntem boliimii iki kisimdan olusmaktadir. Oncelikle
Osmaniye Valiligi A¢ik Kap1 birimiyle ilgili betimsel verilere yer verilmistir.
Ikinci asamada da Osmaniye Valiligi Acik Kapi sube miidiirii ve calisanlartyla
yar1 yapilandirilmig goriigmeler gergeklestirilmistir. Elde edilen veriler Grunig ve
Hunt’in 4 iletisim modeli kapsaminda analiz edilmistir. Nitel arastirma yontemleri
kullanilarak elde edilen bulgular kuramsal g¢ercevede anlati analiz teknigi ile
aktartlmistir. Arastirma neticesinde Ac¢ik Kapi uygulamasmim tanitim odakl
olmaktan ziyade halki tanima odakli hizmet verdigi gézlemlenmistir.

Anahtar Kelimeler: Halkla iliskiler, 4’lii Hakla iliskiler Modeli, Tanima, Acik Kapi
Uygulamasi, Halk.

Abstract

The aim of this study is to determine the way the state uses the Open Door as a
tool to get to know the public in the context of Grunig and Hunt’s 4-point public
relations model and to describe the role of Open Door in informing, guiding and
participating in governance. The problem of the research is to determine how the
state utilizes the Open-Door application as a means of getting to know the public
in public administration. In the theoretical part of the study, the recognition in
public relations, Grunig and Hunt’s 4-point model and the state’s means of public
recognition in Turkey are discussed. The research is limited to the Osmaniye
Governorship Open-Door Application. The methodology section of the study
consists of two parts. First of all, descriptive data on the Osmaniye Governorship
Open Door unit are included. In the second stage, semi-structured interviews with
Osmaniye Governorship Open Door branch manager and staff were conducted.
The obtained data were analyzed within the scope of Grunig and Hunt’s 4
communication models. The findings obtained by qualitative research methods
were conveyed with the narrative analysis technique within the theoretical
framework. As a result of the research, it has been observed that the Open-Door
application provides services focused on understanding the public rather than
publicity-oriented activities.

Keywords: Public Relations, 4-Point Model of Public Relations, Recognition, Open Door
Practice, Public.
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GIRIS

Kiiresellesme ve modernlesmeyle birlikte degisen sosyal, ekonomik ve teknolojik gelismeler otoritenin
vatandasin yonetim seklini de degisime tabi tutmustur. Vatandas gilinlimiizde pasif konumdan farkli
ara¢ ve yontemlerle yonetime katilan aktif vatandasa doniigmiistiir. Ayn1 zamanda idari yonetimler
vatandas1 paydas olarak gormektedir. Bu siirecte de otoriteler vatandasi yonetimsel siireglere dahil
etmektedir. Vatandasin istek ve beklentilerini 6grenmek icin onlara e-devlet, mobil cihazlardaki
uygulamalar, yiiz yiize iletisim vb. araglarla yonetime katilim imkan1 sunmaktadir.

Bu aragtirmada devletle vatandags arasindaki iletisim ve giiven ortamini olusturan ve bir hakla iliskiler
faaliyeti olarak Icisleri Bakanlig1 Strateji Daire Baskanlig1 tarafindan yonetilen “A¢ik Kapi Halkin
Kapis1” uygulamasi ele alinmaktadir. Kamu otoritesinin vatandasla siirdiiriilebilir iletisim kurabilmesi,
vatandasla arasindaki karsilikli iletisim vatandasin yonetime katilim1 agisindan 6nemlidir (Durmusoglu
& Genel, 2022, s. 72). Kamu kurumlarinin vatandasi yonetime nasil dahil ettigi, onlarla kurdugu
iletisim sekli son derece onemlidir. Grunig ve Hunt’in halkla iligkilerde 4’1 iletisim modeli kamu
kurumlarinin vatandasla iletisim kurma seklini betimlemesi ag¢isindan O6nem arz etmektedir.
Dolayisiyla ¢alismanin temel aragtirma sorusu, halkla iligskilerde Grunig ve Hunt’un 4’li modeli
baglaminda devletin halki tanima arac1 olarak Ac¢ik Kap1 uygulamasini nasil kullandigini tespit etmeyi
ve Acik Kap1 uygulamasinin vatandagi bilgilendirme, yonlendirme ve yonetime katilim konusundaki
roliinii betimlemeye ¢aligmaktir. Arastirma kapsaminda Osmaniye’deki Acik Kapi ile ilgili betimsel
verilere yer verilmistir. Ikinci asamada da Osmaniye Valiligi A¢ik Kap1 sube miidiirii ve ¢alisanlariyla
yari yapilandirilmig goriismeler gerceklestirilmistir. Elde edilen veriler Grunig ve Hunt’in 4 iletisim
modeli kapsaminda analiz edilmektedir. Arastirmada nitel arastirma yontemleri kullanilarak elde
edilen bulgular kuramsal ¢er¢evede anlati analiz teknigi kullanilarak aktarilmistir.

GRUNIG VE HUNT’IN 4 HALKLA iLiSKiLER MODELI

Amerika’da halkla iliskilerin gelisim seyrine istinaden Grunig ve Hunt (1984) tarafindan olusturulan
halkla iligkilerin 4°lii modeli akademik disiplinde 6nemli bir yere sahiptir. Bu model halkla iligkilerin
gelisim agsamalarimi ve uygulama sekillerini tanimlamaktadir. Model asimetrik ve simetrik sekilde ¢ift
yonlii ve tek yonlii olmak iizere ikiye ayrilmistir.

Yiz yili agkin gegmisi olan halkla iligkiler disiplinin uygulama alanlar1 genis bir yelpazeye
yayilmaktadir. Kurum igi iletigim, kriz, itibar, imaj, sorun, etkinlik, sosyal medya yonetimi, medyayla
iligkiler, sponsorluk, sosyal sorumluluk vb. halkla iligkilerin uygulama alanlari iginde yer almaktadir
(Balta Peltekoglu, 2016). Bu uygulama alanlar1 icra edilirken halkla iligkilerin iki temel sa¢ ayagi
ortaya cikmaktadir “fanima ve tanmitim”. Tanmima kamunun isteklerini 6grenme g¢abasi, tanitma da
kamunun bilgi eksikliklerinin telafi edilip, onlar1 baglayan kararlarin agiklanmasidir (Kazanci, 2016, s.
89, 156). Grunig ve Hunt 4’11 halkla iliskiler modeli ile halkla iligkilerin iki 6nemli boyutunu “tanima
ve tamitim” kurumsal bir ¢ercevede ele almigtir. Halkla iligkilerin iki 6nemli boyutu olan “tanima ve
tanitim” Grunig ve Hunt’1n 4°li modelinde can bulmustur.

Halkla iligkiler etkinlikleri tarih boyunca gerceklesmekle birlikte modern anlamda halkla iligkiler
etkinligi on dokuzuncu yilizyillin ortalarinda basm ajanslarmin ortaya ¢ikmasiyla baglamistir. Bu
modelin temsilcisi P.T. Barnum’dur (Grunig & Grunig, 2005, s. 309). Ciinkii bu dénemde sanayi,
telgraf hizmetleri ve demir yollar1 ¢ok gelismistir. Ancak sanayiciler halka 6nem vermemekteydi. Bu
da orgiitler ile halkin arasmi agnustir. Orgiitler halkin kendilerine olan negatif durusunu bozmak icin
iiriinlerini tanitmiglardir. Bunu yaparken de basin ajansi tekniklerini kullanmislardir (Grunig & Hunt,
1984, s. 27-30). Bu modelde dogruluk énemli degildir.

1990’Ih yillarmn basindan itibaren sanayi devrimiyle birlikte ABD’nin zenginligi artmistir ancak
orgiitler saglik sorunlarini ve sosyal haklar1 arka plana atmislardir bu da onlart medyanin elestirilerine
maruz birakarak yasal diizenlemelerin 6niinii agmustir. Halkla iliskilerde bu dénemde “kamuoyunu
bilgilendirme” 6n plana ¢ikmistir. Modelin temsilcisi de Ivy Lee’dir. Halka gercekler anlatilarak halk
aydinlatilmalhidir. Halkin bilgilendirme arac1 da basin araciligiyla yapilmistir. Ivy Lee’nin Antrasit
Koémiir Grevinde agikladigi “Ilkeler Deklarasyonu” halkla iliskilerin doniim noktas1 olarak kabul
edilmektedir (Balta Peltekoglu, 2016, s. 102-107).
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Tablo 1. 4’1t modelin genel nitelikleri (Grunig & Hunt, 1984, s. 22).

Dortlii Modelin Karakteristik Ozellikleri

Tiirti Basm Tanitim Kamuoyu Bilgilendirme iki Yonlii Asimetrik Iki Yonlii Simetrik
/Tanitim-1850-1900 1900-1920 1920-1960 1960-Su an
Amag Duyuru Bilgilendirme Bilimsel ikna Kargilikli anlayis
Kurumun Amact Kontrol, hakimiyet Uyum, is birligi Kontrol, hakimiyet Uyum
Iletisimin Dogast Tek yonlii, tam Tek yonli, gergeklik Cift yonli, dengesiz Cift yonlii, dengeli etki.
olarak gergeklik 6nemli etki.
O6nemli degil
Iletisim Modeli Kaynaktan aliciya Kaynaktan aliciya Kaynaktan aliciya Gruptan gruba
Arastirmanin Cok onemli degil Cok onemli degil Bigimlendirici Bigimlendirici
Dogas1 davranisin anlayigin
degerlendirilmesi degerlendirilmesi
Tarihsel Pt. Barnum. lvy Lee Edwad L. Bernays Bernays, egitimci,
Temsilciler profesyonel lider.
Giliniimiizde Spor, tiyatro, {iriin, Hiiktimet, kar amaci Rekabet piyasasi Sosyal amaci olan i
Uygulandigi promosyon, glitmeyen kurumlar, ajanslari diinyasi ajanslari
Alanlar dernekler, ig diinyasi

Ikinci diinya savasmin golgesinde ortaya ¢ikan iki yonlii asimetrik modelin temsilcisi Edward L.
Bernays’dir. Bernays hakla iliskilerde propagandadan ziyade halkin kendi ¢ikarlar1 dogrultusunda en
iyi seyin yapilabileceginin bilincindeydi. Iki yonlii asimetrik modele gore hakla iliskiler ¢aligmalarinda
orgiit lehine dogrudan kamuyunu ikna etmeden 6nce halkin hangi deger ve tutumlar1 benimsedigini
tespit edip orgiitii halktan aldigi geri doniisler neticesinde ayni deger ve tutumlar baglaminda 6n plana
¢ikarmistir. Bu model is diinyasinda kabul gormiistiir (Grunig ve Hunt, 1984, s. 38-41).

Dortlii modelin son halkast olan iki yonlii simetrik model diger modellerin aksine hedef kitleyi
yonlendirme ve ikna etme disinda anlama ve iletisim kurma iistiine insa edilmigtir. Temel amag hedef
kitleyi anlamaktir, ikna etmek degildir (Grunig & L., 2005, s. 310). ki yonlii simetrik modelin en
onemli Ogesi “karsiliklilik” ilkesidir. Uzlagsma ve miizakereye dayali siirecte alici ve vericilerden
karsilikli tavizlerin verilmesi beklenir. Isteklerin bir kismindan vazgecilerek daha fazla seye sahip
olunabilir (Grunig ve White, 2005, s. 52-61).

Halkla iligkilerin iki 6nemli boyutunun “tanima ve tanitim” bir arada yer aldig1 4’li model hakkinda
ilgili literatiirde gesitli tartismalar yer almaktadir. Halkla iligkiler tanitimdan daha zor bir istir. Bu
ylizden Cutlip ve Center halkla iliskilerin tanimin1 da kamuyu tanima odakli degistirmistir. Onlara
gore halkla iliskiler “Bir orgiit ile orgiitiin basar: ya da basarisizliginin bagli oldugu cesitli kamular
arasindaki karsilikly yarara dayal iliskilerin kurulmast ve siirdiiriilmesi gibi asli goérevi olan yonetim
islevidir.” Burada da cift yonlii asimetrik ve ¢ift yonlii simetrik modeller 6n plana ¢ikmaktadir. Cilinkii
cift tarafli halkla iligkiler modelleri, arastirma odakli, stratejik kamularla karsilikli anlayist iyilestirip
catismay1 yonetmek amaciyla iletisimden yararlanmaktadir (1985, s. 4’ten akt. Ehling, 2005, s. 484).
Aym zamanda Kazanci (2016, s. 157-159) da halkla iligkilerde iki yonlii iletisimin dnemini ortaya
koymaktadir. Ciinkii tanima ile orgiitler kamunun istek ve beklentilerini 6grenebilirler. Kamularin
bilgi istek ve beklentilerini telafi etmek, orgiitlin aldig1 kararlarda sorumlulugu pay etmek, kurumlarin
aldig1 kararlarda yol gosterici olmasi, Orgiit ve kamu arasindaki ahenk tanima calismalariyla
miimkiindiir. Orgiitiin hitap ettigi hedef kitlelerin tamam &rgiitlii bir yaptya sahip degildir. Bu yiizden
oOrgiitsiiz kamu ya da paydaslarin yani ilgili vatandasin istek ve beklentileri 6nemlidir. Burada halkla
iliskilerin tanima boyutu 6n plana ¢ikmaktadir. ilgili vatandasin istek ve beklentilerinin cesitli ara¢ ve
yontemlerle kuruma iletilerek sorunlarin kurum nazarinda degerlendirilmesi kurumsal etkinligi
yiikseltmektedir (Yagmurlu, 2011, s. 5). Kamu ve paydaslarin taninmasimi saglayarak iki yonli
iletisimi ve geri beslemeyi aktif hale getiren ara¢ ve yontemler sunlardir: kamuoyu arastirmalari, pazar
arastirmalari, toplanti, yiliz ylize goriisme (Goksel ve Basok Yurdakul, 2016, s. 167-180), bilgi edinme,
istek ve sikayet hatti, kurumsal e posta ve telefon numarasidir (Tarhan, 2007, s. 81).
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Tiirkiye’de Kamu Yénetiminde Halkla iliskiler

Halkla iliskilerin ortaya cikis1 ve gelisimi diinyada c¢ok eski tarihlere dayandirilsa da Okay ve Okay
(2007, s. 1-11) modern halkla iliskiler uygulamalarinin 20. ylizyilin baglarindan itibaren Ivy Lee ve L.
Bernays’in tekniklerinin kullanilmasiyla basladigini belirtmektedir. Tiirkiye’de ise halkla iligkiler
caligmalar1 1960’11 yillardan itibaren oncelikle kamuda baglamistir. 1961°de DPT’de Yayin ve Temsil
subesi kurulmustur, 1962°de MEHTAP projesi ile devlet kurumlarinin karar alim agamalarinda halkla
yakin iligki kurulmasi amaglanmistir. Kamu kurumlarinda kararlar verilmeden Once halkla temas ve
onu dinleme temel islevidir MEHTAP projesinin. 1964’te niifus planlamasinin topluma kabul
ettirilmesi amaciyla kampanya yapilmistir. Niifus Planlamasi1 Genel Miidiirliigii kurularak biinyesinde
Tanitma ve Halk egitim subesi olusturulmustur. 1967°de TODAI kapsaminda Idari Danisma Merkezi
kurulmustur. Bu kurumun temel amaci halkin devlet kurumlariyla ilgili sorunlarin1 cevaplamak ve
vatandaslarin bagvurularim kolaylastirmak icin bilgileri telefonla iletmekti. 1971°de Idari Reform
Danisma Kurulu olusturulmustur. Kurumun amaci, halk: idari etkinlikler hususunda bilgilendirme ve
yonetilenlerin tepkilerini idareye iletmektir. 1984’te yayinlanan Kanun Hiikmiinde Kararname ile
bakanliklarda bulunan ve farkli adlar altinda halkla iligkiler gérevini yerine getiren birimler “Basin ve
Halkla Iliskiler Miisavirligi” ne doniistiiriilmiistiir (Balta Peltekoglu, 2016, s. 137-139; Aktas
Yamanoglu, Gengtiirk Hizal, ve Ozdemir, 2013, s. 25-26).

Tiirkiye’de kamu yonetiminde halkla iliskiler uygulamalar1 1960’11 yillardan bu yana devlet ve halk
arasindaki iletisimi aglamak, devlet politikalarini halka benimsetmek ve halkin da istek ve sikayetlerini
devlete iletebilmesi amaciyla c¢ok sayida caba sarfedilmistir. Bu siirecte geleneksel devlet
anlayisindaki pasif vatandas, biirokratik denetim, dikey hiyerarsi, tek yonli iletisim, kapali devlet
yerini e-devlet anlayisi ile etkin vatandaslhigin oldugu yatay ag teskilatina, diistik maliyetlere, karsilikli
iletisime ve esnek hiyerarsik yapilanmaya birakmistir (Tarhan, 2010, s. 72). Devlet vatandagina hizmet
sunarken ayni zamanda vatandaslar da devletten etkinlik, verimlilik ve etkililik talep etmektedir. Bu
talepleri geleneksel kamu yonetimi cevap veremedigi i¢in devlet de vatandasla iletisimde yeni
arayislar i¢ine girmistir. Kiiresellesme kapsaminda meydana gelen teknolojik gelismeler bilgi ve
iletisim alaninda da degisimi saglayarak devlet de kamusal hizmetinde bu teknolojik gelismelerden
yararlanmaya baslamistir. Internet ve bilgisayar alanindaki gelismeler neticesinde e-devlet,
Cumhurbaskanhg: iletisim Merkezi (CIMER) ve Acik Kapi uygulamasi gibi yontemler ortaya
¢ikmistir. Online ortamdaki kamusal hizmetler hiz, etkinlik ve verimliligi artirirken kirtasiyeciligi de
azaltmistir (Celiksoy, 2020, s. 709-710). Kiiresellesme, bilgi teknolojilerindeki gelismeler, vatandasin
beklentilerinin degmesi ve devletin hizmet sunumunda degisim gereksinimi gibi etmenler (Tarhan,
2010, s. 64) devletin vatandasa elektronik ortamda hizmet sunmasini saglamistir. E-devlet, CIMER ve
Acik Kapi uygulamasinin yani sira Kamu Denetciligi Kurumu ve Kamu Denetgiligi Etik Kurumu da
halktan gelen sikayetleri devlet kurumlarina iletmekte, sorunlarin ¢oéziimii hususunda yardimci
olmaktadir.

4982 sayil Bilgi Edinme Kanunu Tiirkiye’de halkla iligkilerin 6énemli doniim noktalar1 arasinda yer
almaktadir. 9 Ekim 2003’te kabul edilen Bilgi Edinme Kanunu’nun temel amaci, “Demokratik ve
seffaf yonetimin geregi olan esitlik, tarafsizlik ve agiklik ilkelerine uygun olarak kisilerin bilgi edinme
hakkini  kullanmalarina iliskin esas ve usulleri diizenlemektir.” (Mevzuat, 2023). Kanun ile
vatandaglarin devletten bilgi edinme hakki yasal olarak belirtilmis, devletin kapali yapisindan
kaynaklanan gizlilik sorununun ¢6ziime kavusturulmasi amaglanmistir (Celiksoy, 2020, s. 720-721).
Bilgi Edinme Kanunu ayni zamanda devlet yonetiminde hem vatandaslara devleti denetleme yetkisi
vermekte hem de devletin halkla iliskiler uygulamas1 yapmasimi elzem hale getirmektedir (Candz,
2008, s. 151). Vatandaslara bilgi edinme hakki taninarak gizlilik yerini agikliga birakmis, medya ve
STK’larmn yani sira vatandagin bireysel bilgi edinme hakki ile kamu yonetimindeki denetim artmis ve
cesitlenmistir. Bu da kamu yonetiminde yanlis uygulamalarin perde arkasi edilmesini engellemistir
(Al, 2005, s. 244).

Halkin kamu yoOnetimine katilimini saglayan ve temelleri 1982 Anayasasina dayanan Kamu
Denetciligi Kurumu (Ombudsmanlik) halkin sikayetlerini ilettigi Orglitlerden bir tanesidir. 1982
Anayasasinin 74. maddesinde bulunan “Tiirkiye Biiyiik Millet Meclisi Baskanligina bagh olarak
kurulan Kamu Denetciligi Kurumu idarenin isleyisiyle ilgili sikdyetleri inceler.” hilkkmiine dayanarak
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29 Haziran 2012°de 6328 sayili, Kurumu Kanunu (Ombudsmanlik) yaymlanmistir. Kanun amaci
“kamu hizmetlerinin isleyisinde bagimsiz ve etkin bir sikdyet mekanizmast olusturmak suretiyle,
idarenin her tiirlii eylem ve islemleri ile tutum ve davramslarimi; insan haklarina dayali adalet
anlaywst icinde, hukuka ve hakkaniyete uygunluk yonlerinden incelemek, arastirmak ve onerilerde
bulunmak iizere” Kamu Denetciligi Kurumu olusturulmustur (Kamu Denetgiligi Kurumu, 2023;
Istanbul Bilgi Universitesi, 2023).

Kamu Gorevlileri Etik Kurulu 25.5.2004°te 5176 sayili Kanun ile kurulmustur. Kurumun temel hedefi,
kamu gorevlilerinin uymasi gereken seffaflik, tarafsizlik, toplum yarar1 gozetme, hesap verebilme ve
diiriistliik gibi ilkeleri yonetmeliklerle netlestirerek uygulanmasimi saglamaktadir. Etik ilkeleri ihlal
edildigi on goriildiigiinde yapilan basvuru, inceleme ve arastirmalarin neticesini ilgili mevkilere
bildirmek, kamuda etik kiiltiirtinti yerlestirmek, gerekli goriildiigii takdirde kamu gorevlilerinin mal
bildirimlerinin incelenmesi Kamu Gorevlileri Etik Kurulunun gorevleri arasinda yer almaktadir
(KGEK, 2023).

Modern kamu yoOnetimi argiimanlar1 i¢inde yer alan diger unsur e-Devlet’tir. e-Devlet, devlet
tarafindan vatandaslara elektronik ortamda hizmet sunumudur. e-Devlet ile vatandaslar devletten talep
ettikleri hizmeti kaliteli, hizli, kesintisiz ve giivenli bigimde alabilmektedir. e-Devlet platformu
vatandas ve kurumlar arasinda kesintisiz sekilde baglantiyr kurmaktadir (e-Devlet, 2023). CIMER
halkin yonetime katilimim saglayan Tiirkiye’de uygulanan modern devlet araglar arasinda yer
almaktadir. Vatandas ve devlet arasindaki bagin giiclendirilmesi amaciyla olusturulan CIMER,
vatandasin “istek, neri ve sikayetlerini” hizli ve kolay bigimde ilgili kurumlara yonlendiren elektronik
bir sistemdir. Iki yonlii bilgi akisi bulunmaktadir. CIMER hem vatandasin bilgi edinme hakkin
cer¢evesinde dilekgelerini almakta hem de kurumlarin politikalarini vatandaslarin talep ve istekleri
dogrultusunda degistirmesini saglamaktadir. Bu da vatandasin yonetime katilim seviyesini
arttirmaktadir. CIMER, dogrudan Cumhurbaskanligi’na bagli, vatandasin istek ve onerilerini alarak
vatandag1 ¢Oziime ortak eden ve onlarim kamu yonetiminden sikayetlerini sone erdiren kopriidiir.
CIMER araciligiyla kamu yonetiminin faaliyetleri iistiindeki demokratik denetim mekanizmalari
giiclenmektedir (CIMER, 2023, s. 9).

Kamu Denetciligi, CIMER, e-Devlet ve Ag¢ik Kapi gibi vatandasin istek ve sikayetlerini kamu
kurumlarina iletip onlarin da yonetim politikalarini degistirmeye 6n ayak olan bir iletisim ¢aligmasidir.
Ayni zamanda bu uygulamalar sayesinde halk yonetime bireysel olarak katilabilmektedir. Siire¢ hizl
sekilde iglerken, kirtasiye masraflari en az diizeye inip biirokratik engeller de azalmaktadir. Ancak ¢ok
sayida islevi, uygulama alani olan ve stratejik iletisim yonetimi olarak tanimlanan halkla iliskilerin bu
uygulamalar vesilesiyle kamu-paydas ve devlet arasinda ¢ift yonlii iletisim gorevine odaklandigi
sOyleyebiliriz. Buna en giizel 6rnek yerel bazda belediyelerin Alo Mavi Masa 153, Konya Biiyiiksehir
Belediyesi Acik Kap1 vb. sekillerdeki yapilanmalaridir. Bu yapilanmalarin mevcut oldugu il ve ilge
belediyelerinin kendi biinyelerinde halkla iliskiler faaliyetlerini yerine getiren birimlerdir. Ayni
zamanda bu birimler sadece vatandasin istek ve sikayetlerini alip belediyenin kendi i¢indeki birimlere
yoOnlendirip yine vatandasa doniis yapmaktadir. Belediyelerin biinyesindeki Mavi Masa, A¢ik Kap1 vb.
birimler gérev tanimi olarak vatandas ve belediye arasindaki ¢ift tarafli iletisimi saglamakla birlikte
kurumsal olarak da yine ilgili belediyelerin halkla iliskiler birimlerine baglidirlar.

Acik Kap1 Milletin Kapisi

Orgiitlerde Agik Kapi uygulamasmin halk ve vatandas arasindaki iletisimi saglayan bir proje
olmasinin yani sira kurumlarda Ac¢ik Kapi uygulamasi, temelde calisanlarin yoneticilerinin ve
yonetimdeki diger yetkililerin odalarina kendileriyle ilgili herhangi bir hususta goriigmek amaciyla
gelebilmelerini saglayan bir politikadir (Davis, 1994, s. 5). Giinlimiizde teknolojik gelismelerle birlikte
yOnetim anlayiginin ve iletisim araglarinin degismesi nedeniyle kamu otoritesi Ag¢ik Kapi
uygulamasini tiim vatandaslara hitap edecek sekilde agirlikli olarak elektronik ortama tagimustir.

Agik Kapi Projesi (Milletin Kapisi), Igisleri Bakanlig tarafindan 2017°de 180 Giinliik Hiikiimet Eylem
Plan1 dogrultusunda baslatilmistir. Projesinin hedefi, vatandasla en iyi sekilde iletisim kurularak
talepleri etkili ve hizh sekilde alarak takip edilmesi ve sonuglandirilmasidir. Agik Kapi projesi ile
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devlet vatandasin sorunlarini, istek ve taleplerini bagvuru yapilan yerde ¢éziime kavusturarak hizl,
etkili ve verimli devlet anlayisini 6n plana ¢ikarmaktadir. 2020°’de Resmi Gazetede “Valilik ve
Kaymakamhik Birimleri Teskilat, Gorev ve Calisma Yonetmeliginde Degisiklik Yapilmasina Dair
Yonetmelik” yaymlanan yonetmelige istinaden Ag¢ik Kapir Sube Midiirliigli, sadece Bakanlik
tarafindan onaylanan ilge kaymakamliklarinda ve wvaliliklerde hizmet vermektedir. Ag¢ik Kapi
uygulamas1 CIMER’ den farkli olarak yerel bir dzellik tasimaktadir. Vatandaslar ikamet ettikleri sehir
ya da il¢elerde Acgik Kapi1 Sube miidiirliikleri vasitasiyla istek, sikdyet ve Onerilerini devlete rahatlikla
iletebilmektedir. Uygulamanin temel amaci devlet ve vatandas arasinda karsilikli olarak iletisim
araciligiyla giiveni arttirp bagi saglamlastirmaktir (igisleri Bakanligi, 2023).

Acik Kapt ile vatandasin talep, istek ve sikayetleri 17 baslik ve 322 kategori halinde siralanan talepler
elektronik zeminde kaydedilip siire¢ takip edilmekte ve sonuclandirilmaktadir. Bu talepler yiiz yiize,
internet iizerinden ve mobil cihazlardaki Ag¢ik Kapi uygulamasindan yapilabilmektedir. Basvurular
elektronik sisteme kaydedildikten sonra, Ac¢ik Kapi biriminde calisan personel tarafindan ilgili
birimlere yonlendirilmekte, vatandasa siirecin basladigina dair cep telefonu mesaj1 gelmektedir. 7 is
glini icinde talep sonuclandirilarak siirecin  her asamasinda vatandas konuyla ilgili
bilgilendirilmektedir. Bu stirecler ilgili personelle dogrudan vali yardimcisi ve vali, ilgelerde ise
kaymakam tarafindan takip edilmektedir. Ayn1 zamanda Icisleri Bakanlig1 tarafindan da illere yapilan
bagvurularin siiregleri takip edilebilmektedir. Boylelikle yerel ve merkezi diizeyde sorunlu konular
belirlenip yonetim politikalarinin ve hizmet sunum tekniklerinin gelistirilmesi hedeflenmektedir. Agik
Kap1 projesi, vatandasla devlet arasindaki iletisim ve giiveni karsilikli olarak yiikseltmek, siireci hizli
sekilde yoneterek vatandas memnuniyetini arttirmak, vatandasin istek-sikdyet ve beklentileri
hususunda kamu politikalarin1 yonlendirmeyi amaglamaktadir.

Acik Kapi projesinin temel amaci vatandas ve devlet arasinda iletisim ve giiveni arttirmak, basvurulari
hizli sekilde sonuglandirarak vatandas memnuniyetini arttirmak, siirekli tekrar eden sorunlara ¢éziim
sunmak, vatandastan gelen talep, sikdyet ve beklentiler neticesinde kamu politikalarin
sekillendirmektir (Icisleri Bakanlhigi, 2023). Dolayisiyla Agik Kapi Projesi araciligiyla vatandasla
iletisim kurularak kurum politikalarinin iyilestirilmesi saglanmaktadir. Bu da 7 giin gibi son derece
hizli bir sekilde gerceklesmektedir. Devlet ve vatandas arasinda iletigimi saglayan, hem vatandasin
talep ve sikayetlerine cevap verip kurumlarin hizmetlerini iyilestirmesini amaglamakta hem de bu talep
ve sikayetler dogrultusuna kurumlarin yonetim politikalarin1 kamu ve paydaslar lehine
yapilandirmaktadir.  Ote yandan Agik Kapi’nin yerel ydnetimlere hitap etmektedir. Dogrudan
valilikler ve kaymakamliklara yapilan sikayetler dogrultusunda vatandagsin taleplerine daha kisa siirede
cevap verilmektedir. Boylelikle CIMER’in is yiikiinii de hafifletmektedir.

Kamu Denetciligi, CIMER, e-Devlet ve A¢ik Kapi gibi devlet ile vatandas arasindaki iletisimi
saglayan bir ara¢ olarak yer almaktadir. Ancak uygulama alani son derece genis olan halkla iligkiler
disiplininde Ag¢ik Kapi, CIMER, e-Devlet vb. kurumlarin sadece devlet ve vatandas arasindaki
iletisimi sagladigi, sosyal sorumluluk, medya ile iliskiler, itibar, kriz, imaj, sorun vb. yonetimi gibi
uygulama alanlarmin arka planda kaldigi goriilmektedir. Bu uygulamalar halkla iliskilerin goérev
alanindaki vazifelerden sadece bir tanesini yerine getirdigini gostermektedir. Her ne kadar A¢ik Kapi,
CIMER, e-Devlet vb. uygulamalar halkla iligkileri sponsorluk, kriz yonetimi, sosyal sorumluluk,
lobicilik vb. faaliyetlerini yerine getirmese de vatandas ve devlet arasindaki iletisimi saglayarak,
vatandasin ¢ok c¢esitli kanallar1 kullanarak devlete istek, sikdyet ve beklentilerini iletmesini
kolaylastirmigtir. Yine devletin bakis acisindan degerlendirildiginde bu uygulamalar sayesinde
vatandasla kolaylikla iletisim kurulabilmekte, gelen sikayet, beklenti ve istekler neticesinde devlet
politikalarina yon verilmektedir.

Bir Halkla iliskiler Uygulamasi1 Olarak Acik Kapr Uzerine Alan Arastirmasi

Amag

Bu c¢alisma, halkla iligkilerde Grunig ve Hunt’un 4’lii modeli baglaminda devletin halki tanima araci
olarak Acik Kapi uygulamasini nasil kullandigini tespit etmeyi ve Agik Kapi uygulamasinin vatandasi
bilgilendirme, yonlendirme ve yonetime katilimi1 konusundaki roliinii betimlemeyi amaglamaktadir.
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Arastirma Sorusu
Kamu yonetiminde halki tanima arac1 olarak Ag¢ik Kap1 uygulamasi nasil kullanilmaktadir?

Acik Kap1 uygulamasinin vatandast bilgilendirme, yonlendirme ve yonetime katilim konusundaki rolii
nedir?

Acik Kapi uygulamast Grunig ve Hunt’'in 4’li modelindeki hangi iletisim boyutlarina uyum
saglamaktadir?

Yontem

Aragtirmada niteliksel arastirma yontemlerinden anlati (Oykiileyici) arastirma yontemi kullanilmastir.
Anlat1 aragtirmalar1 ile bireylerin bir konu veya olguya dair yasadiklar1 hikayeler incelenir.
Aragtirmact verileri sahadan toplarken katilimcilarin deneyimlerine atfettikleri anlamlar ele alir
(Ankara Universitesi Acik Ders Malzemeleri, 2023). Olmus ve sona ermis olaylar ifade edilir. Anlatan
bireyin olaya bakis agisi her seyi etkiler (Sonmez ve Fiisun, 2014, s. 83). Arastirmaya katilan
arastirmacilardan Acik Kapi ‘ya dair elde edilen veriler 4’1ii modelde yer alan iletisimin akis yoni ve
asimetrik-simetrik temalar altinda niteliksel icerik analizi dahilinde degerlendirilmistir. Arastirmada
amagli orneklem veri toplama yontemi olarak secilmistir. Arastirma kapsaminda bireylerden yari
yapilandirilmis miilakat teknigi ile yiiz ylize ve telefonla bilgiler elde edilmistir.

Smirhhk

Acik Kap1 uygulamasi T.C Igisleri Bakanlig: tarafindan biitiin Tiirkiye’de uygulanan bir projedir. Caik
Kap1, Tiirkiye’de biitiin illerde ve biiylik ilgelerde uygulanan bir projedir. Ancak yerel olmakla birlikte
proje oziinde Icisleri Bakanhig1 tarafindan yonetilen merkezi bir yapiya sahiptir. Biitiin yerlesim
yerlerinde gerceklestirilen uygulamalar standarttir. Evrenin de c¢ok biiylikk olmasit nedeniyle
aragtirmanin yiiksek maliyet ve genis bir zaman dilimine neden olacagi gerekgesiyle, arastirma
kapsaminda sadece Osmaniye Valiligi A¢ik Kap1 Sube Miidiirliigi’niin uygulamalarinin arastirilmasi
Oon gorilmiistir. Bu nedenle sadece Osmaniye Valiligi'nin Ac¢ik Kapi1 Sube Midiirliigiiniin
uygulamalar1 mercek altina alinmistir. Bélgenin demografik, sosyal, ekonomik, kiiltiirel yapis1 ayrica
bir sinurlilik teskil etmektedir.

Aragtirma kapsaminda Osmaniye Valiligi A¢ik Kapi sube miidiirii ve ii¢ birim ¢alisaniyla yliz ylize ve
telefonla yar1 yapilandirilmis goriisme yapilmistir. Calismanin aragtirmasit 22 Mayis 2023°te
gergeklestirilmistir.

Uygulama

Oncelikle aragtirmanin sahada uygulanabilmesi i¢in Osmaniye Korkut Ata Universitesinden “Sosyal
Bilimler Bilimsel Arastirma ve Yayin Etigi Kurulu Karari/ -2023/6/9” alinmistir. Etik kurul belgesi
alindiktan sonra arastirma sorulart Osmaniye Valiligi A¢ik Kapi sube miidiirii ve ¢alisanlar tizerinde
uygulanmugtir. Sorular agik u¢ludur ve yonlendirme bulunmayan ifadelerle olusturulmustur.

Acik Kap1 uygulamasina dair literatiirde son derece sinirli sayida ¢alisma bulunmaktadir. Yilmaz ve
Sahyar Akdemir (2019) A¢ik Kap1 uygulamasini “iyi idare” baglaminda ele almis, Giiler ve Yilmaz
(2019) “Bir Yonetisim Reformu Olarak Devietin Giilen Yiizii: -A¢ik Kapi- Uygulamasi” ¢alismasinda
Acik Kapiyt CIMER ile karsilagtirmis, uygulamanin isleyisini, pozitif ve negatif yonlerini
degerlendirmislerdir. Bu yayinlar disinda Ac¢ik Kap1 uygulamasina dair herhangi bir akademik ¢alisma
bulunmamaktadir. Mevcut arastirmalarda kuramsal bir bakis acisindan ziyade betimsel bir yaklagim
benimsenmigtir. Halkla iligkiler baglaminda calisma hi¢ degerlendirilmemistir. Bu noksanliga
istinaden Ac¢ik Kap1 ¢aligmasi halkla iliskilerde 6nemli bir konuma sahip olan 4’1ii model baglaminda
ele alinmistir. Devlet ve vatandas arasinda iletisimi saglayan énemli bir hakla iligkiler uygulamasi olan
Acik Kapt bu arastirmada Grunig’in 4’lii halkla iligkiler modeli kapsaminda niteliksel olarak
incelenmistir.
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22 Mayis 2023°te Osmaniye Valiligi Acik Kap1 Sube Miidiirliiglinde gerceklestirilen arastirma, Agik
Kap1’nin iletisim amaci, bigimi ve uygulamada paydaslarin doniisiimii ortaya konulmustur.

Arastirma kapsaminda verilerin analizinde niteliksel analiz kisminda dort katilimciya propaganda-
tanitim, kamuoyu bilgilendirme, asimetrik ve simetrik (tanima ve tanitim) cergevesinde dort farkl
kategoride on dort soru sorulmustur. Bu sorular:

Propaganda-tanitim:
Acik Kap1 amaclarina ulagmak icin halka dogru olmayan bilgiler sunar mi1?

Acik Kapi i¢in seffaflik ve dogruluk 6n planda midir?

Kamuoyu bilgilendirme:
Acik Kap1’nin temel amaci nedir?
Bagvurular agirlikli olarak hangi yontemle (bilgisayar, telefon, yiliz yiize vb.) yapilmaktadir.
Basvuru yontemlerinin telefon, e devlet, yiiz yiize hangi islem siire¢lerinden gegmektedir?
Vatandas Agik Kapi ’ya herhangi bir sekilde bagvurdugunda sisteme erisim saglandigi anda
bilgi edinme, sikayet, Oneri ve talepleri haklarmi nasil kullanabilecegine dair basit

yonlendirmeler bulunmakta midir?

Asimetrik iletigim
Vatandaglardan ¢esitli ara¢ ve yontemlerle bilgi topluyor musunuz?

Paydas ve kamularinizi kategorilere ayirtyor musunuz?
Onlar hakkinda arastirma yapiyor musunuz, bagvuranlarin bilgi envanterini tutuyor musunuz?

Simetrik iletisim
Cesitli iletisim araglariyla (telefon, sosyal medya, ¢ posta) basvuranlar ile diyalojik iletisim
kuruyor musunuz?

Vatandaslarin istek, sikayet ve beklentileri neticesinde vatandasin dile getirdigi kurumun
isleyisini iyilestiriyor musunuz?

Bagvuranlarin bilgilerini toplayip onlarla miizakere ediyor musunuz?
Agik Kap1’nin kurumlara ve vatandasa saglandigi faydalar nedir?
Agik Kapi birimi olarak kendinizi de denetliyor musunuz?

Arastirma Bulgulari

Arastirma kapsaminda oncelikle Osmaniye Valiligi A¢ik Kapt Subesine dair betimsel bilgilere yer
verilmistir. Ikinci asamada 4’1lii model baglaminda Osmaniye Valiligi Ac¢ik Kapr Sube Miidiirliigii ile
goriisiilmis ve Acik Kapi’nin amaci, ¢alismalari ve halkin yonetime katilimindaki roliiniin ortaya
konulmasi hedeflenmistir. Osmaniye Valiligi Ac¢ik Kap1 Sube Miidiirliigii iistiinde yapilan aragtirma
esnasinda goriisme yapilan kisilerin isimleri Verileri Koruma Kanununa ve arastirma kapsaminda veri
toplanan kisilerden gelen talep ilizerine dogrudan galismaya yazilmamistir. Calisma kapsaminda
Osmaniye Valiliginde c¢alisan sube miidiirii ve birimde galisan ii¢ personel ile yar1 yapilandirilmig
goriisme yapilmistir. Personeller de makalede (P1, P2 ve P3) seklinde kodlanmustir.
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Icisleri Bakanlig1 Strateji Gelistirme Daire Baskanligi'min web sayfasinda yer alan Agik Kapi
sayfasinda uygulamayla ilgili memnuniyet anketi yer almaktadir. Anket sonuglarina gore basvuran
kisiler yiiksek oranda uygulamadan memnun goriinmektedir. Ancak anket verileri 15 pilot ili
kapsamaktadir ve yapildig1 yil beyan edilmemistir. Yine uygulamaya dair 2018’de yapilan ikinci bir
istatistiki verileri bulunmaktadir. Bu verilerde 81 ilin toplam basvuru sayisi ve bagvuru tarzlar
“olumlu, olumsuz, kismen” bulunmaktadir. Oncelikle kapsamli sekilde gerceklestirilen onemli
uygulamanin verileri gilincel degildir. Ayrica, bagvuru sekillerini gosteren verilerdeki ifadeler son
derece muglaktir. Olumlu, olumsuz ve kismen segenekleri altindaki bagvurularin icerikleri net sekilde
ifade edilmemistir. KVKK nedeniyle Tiirkiye genelinde hangi konuda, yas, cinsiyet, cografi konum,
sosyal-ekonomik durum, egitim vb. sartlar dahilinde sehirlerden gelen verilerin karsilagtirildig
verilere ulagilamamuistir.

04.04.2018 iTIBARIYLE SiISTEME GIiRILEN BASVURU DURUMLARI e

Sekil. 1. Agik Kap1 bagvurularinin istatistiki verileri (Igisleri Bakanligi, 2023).

Biitiin bu veriler 1518inda vatandas odakli yaklasimla vatandaglarin taleplerine hizli, dogru ve yerinde
cozlimler iireterek kroniklesmis sorunlara son vermeye c¢alisarak vatandag memnuniyetini artirmayi
hedefleyen ve son derece onemli bir uygulama olan Acik Kapi uygulamasmin web sayfasi Icisleri
Bakanlhigimin Strateji  Gelistirme Daire Bagkanligi sayfasi iginde bir bdliimde yer aldigi
gozlemlenmektedir. Yerel bazda devlet ve vatandas arasinda iletisim aracilifiyla giiveni arttirmayi
amaglayan CIMER’in yiikiinii hafifleten bu 6nemli uygulamayla ilgili KVKK kapsaminda yine Igisleri
Bakanligina bagli ancak daha bagimsiz, giincel ve ayrintili bilgilerin oldugu web sayfasi tasarlanabilir.
Boylelikle A¢ik Kapi kendini vatandasa daha iyi tamitabilir, bilgi verebilir ve seffaf bir hizmet
sunabilir.

Osmaniye Valiligi kapsaminda Ag¢ik Kapi Sube miidiirliigii 2018’de vatandasa hizmet vermeye
baglamistir. Osmaniye’de Agik Kapi hizmeti yalnizca valilik binasinda verilmektedir. Diger
kaymakamliklarda seflik ve subeler bulunmamaktadir. Web ortamina bakildiginda Osmaniye Agik
Kap1 subesinin de bagimsiz bir web sayfasi bulunmamaktadir. Osmaniye valiliginin web sitesi i¢inde
yer alan “A¢ik Kaptr Sube Miidiirliigii” sayfasinda da sadece sube midiirliigiiniin gorev ve yetkilerine
yer verilmektedir. Onun disinda uygulamay1 yerel bazda vatandasa tanitan ve bilgi veren sade bir
icerik bulunmamaktadir. Ancak sayfada yer alan “A¢ik Kap: Kullamim Kilavuzu” ile vatandaglarin
uygulamay1 nasil kullanacagina dair bilgiler verilmektedir.

Osmaniye Valiligi Acik Kap1 Sube Miidiirliigii Hakkinda Betimsel Bilgiler

Osmaniye Valiligi kapsaminda Ac¢ik Kapt Sube Miidiirliigii 2018’de vatandasa hizmet vermeye
baglamistir. Osmaniye’de Agik Kapi hizmeti yalnizca wvalilik binasinda verilmektedir. Diger
kaymakamliklarda seflik ve subeler bulunmamaktadir. Web ortamima bakildiginda Osmaniye Agcik
Kap1 subesinin de bagimsiz bir web sayfasi bulunmamaktadir. Osmaniye valiliginin web sitesi iginde
yer alan “A¢ik Kaptr Sube Miidiirliigii” sayfasinda da sadece sube midiirliigiiniin gérev ve yetkilerine
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yer verilmektedir. Onun disinda uygulamay1 yerel bazda vatandasa tanitan ve bilgi veren sade bir
icerik bulunmamaktadir. Ancak sayfada yer alan “A¢ik Kapr Kullanim Kilavuzu” ile vatandaslarin
uygulamayi1 nasil kullanacagina dair bilgiler verilmektedir.

Osmaniye Valiligi A¢ik Kapr Sube Miidiirliigliniin 2022 Ocak-Temmuz dénemine ait bagvurularin
istatistiki verileri incelenmistir. Veriler yorumlandiginda Ac¢ik Kapiyla ilgili cesitli betimsel bilgiler
ortaya ¢gikmigtir.

Osmaniye Valiligi A¢ik Kap1 Sube Miidiirliiglinden alinan verilere gore 2022 yilinin ilk altt aylik
doneminde toplam 5024 bagvuruda bulunulmustur. Bu bagvurularin 3348’1 kadin, 1676’s1 ise erkeklere
aittir. Bu dogrultuda kadinlarin erkeklere kiyasla yaklasik olarak iki kat daha fazla Ag¢ik Kapi’y1
kullandiklar1 goriilmektedir.

Tablo 2. Cinsiyet verileri (Osmaniye Valiligi A¢ik Kap1 Sube Miidiirligi, 2023)

Cinsiyet Basvuru sayisi
Kadn 3348
Erkek 1676

Toplam 5024

2022’nin ilk alt1 aylik doneminde subeye bagvuranlarin yas dagilim ortalamasina bakildiginda 1647
kisi ile en fazla 30-40 yas araliginin, ikinci olarak 1469 kisi ile 20-30 yas aralifinin ve ii¢lincii olarak
1210 kisi ile 40-50 yas araliginin Ag¢ik Kapi ’ya bagvurdugu gozlemlenmektedir. Uygulamaya en az
bagvuranlar ise yas ortalamasi 10-20 diisiik ve 80-90 yiiksek olan kisilerdir. Buna istinaden Agik Kapi
‘ya en fazla ¢aligma hayatinda aktif olarak yer alan geng ve eriskin yas grubu bagvurmustur.

Tablo 3. Yas araligi (Osmaniye Valiligi A¢ik Kapi Sube Miidiirliigi, 2023)

Yas arahgi Basvuru sayisi

0-10 1
10-20 52
20-30 1469
30-40 1647
40-50 1210
50-60 388
60-70 185
70-80 57
80-90 14
90-100 1

Toplam 5024

Osmaniye Agik Kapi sube miidiirliigiine 2022’nin ilk alt1 ayinda bagvuran vatandaslar bagvuru araci
olarak vatandaslarin %87,5’si yiiksek oranda E-Devlet’i kullanmistir. ikinci olarak %6,5 ile internet
bagvurusu ve {lglincii olarak da %4, 37 ile yiiz ylize basvuru gergeklestirilmistir. Mobil basvuru ise en
diisikk %1,49’luk oranla en diisiik bagvuru aracidir. Vatandaslarin Acik Kapi ‘ya istek, talep ve
sikayetlerini belirtmek i¢cin online ortamin 6zellikle de yine bir online halkla iliskiler uygulamasi olan
e-Devlet’i kullandiklar1 goériillmektedir. Bu da teknolojik iletisim araglarinin vatandaslar tarafindan
yogun sekilde kullanildigini ortaya koymaktadir.
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Tablo 4. Bagvuru sekli (Osmaniye Valiligi A¢ik Kapi Sube Mudiirliigii, 2023)

Yiiz yiize internet Mobil basvuru E-Devlet Toplam
basvuru basvurusu Basvuru
220 331 75 4398 5024
% 4,37 % 6,5 % 1,49 %87,5 %100

Osmaniye A¢ik Kap1 sube miidiirliigiine basgvuran vatandaslarin egitim durumlari incelendiginde 1322
kisi sayisiyla en fazla lise mezunlarinin oldugu, ikinci sirada 1144 basvuruyla ortaokul mezunlarinin,
344 basvuru ile okuryazar olmayan kisilerin oldugu tespit edilmistir. Ote yandan kuruma basvuran 369
kisinin 6n lisans, 226’sinin lisans ve 10°’nun doktora mezunu oldugu goriilmektedir. Dolayisiyla egitim
seviyesi ile Acik Kapi’ ya bagvuranlarin arasinda dogru orantt oldugu sdylenebilir. Egitim seviyesi
yiikseldik¢e kuruma bagvuran sayisi da biiyiik oranda diigmektedir. Egitim seviyesine gore bireylerin
devletle olan iliskileri bakimindan farkli kaynaklardan beslendigi Ongoriilebilir. Uygulamaya
bagvuranlarin ¢ok yiiksek bir orani ilkokul, ortaokul ve lise mezunu oldugu goriilmektedir. Dolayisiyla
Acik Kapr’nin verdigi hizmet ile egitim seviyesi ilkogretim diizeyinde olan vatandaslarin istek, ihtiyag
ve beklentilerini yiiksek diizeyde karsiladig1 sdylenebilir.

Tablo 5. Egitim seviyesi (Osmaniye Valiligi A¢ik Kap1 Sube Midiirligi, 2023)

Okur yazar | Ilkokul Ortaokul Lise Lisans On lisans | Yiiksek Doktora | Toplam
degil lisans
344 1608 1144 1322 369 226 10 1 5024

Osmaniye’de Agik Kapi’ ya bagvuruda bulunan vatandaglarin agirlikli olarak hangi konularda hizmet
talebinde bulunduklarina dair 2022’nin ilk alt1 aylik istatistiki bilgileri ele alindiginda 3553 kisi en
fazla sosyal hizmetler kategorisine bagvuruda bulunuldugu tespit edilmistir. Sosyal hizmetler ihtiyag
sahibi kadm, erkek, engelli, yasli vb. vatandaglara koruyucu, Onleyici, destekleyici hizmet ve
danigmanlik hizmeti vermektedir. “Diger” hizmetler adi altinda yer alan bagvuru kalemi bagvuru orani
olarak ikinci sirada yer almaktadir. Korunmaya muhtag yasl ve engelli vatandaglara hizmet veren vefa
masas1 ikinci olarak en fazla basvuruda bulunulan hizmet kalemidir. Valilik hizmetleri {igiincii,
calisma ve sosyal giivenlikle ilgili konular dérdiincii sirada en ¢ok bagvurulan alanlardir. Istatistiki
bilgilere gore agirlikli olarak sosyal hizmetlere bagvurmak isteyen vatandaslarin ve yash ve engelli
bireylere destek veren valilik ve kaymakamlik hizmeti olan vefa masasindan yardim istenildigi
goriilmektedir.

Tablo 6. Bagvurulan alanlar (Osmaniye Valiligi A¢ik Kap1 Sube Miidiirliigii, 2023)

Sosyal Valilik Calisma sos. | Vefa masasi Diger Toplam
hizmetler hizmeti Giiv.
3533 336 120 454 581 5024

Osmaniye’nin merkezi hari¢ toplam alt1 igesi bulunmaktadir. Agik Kap1’ ya en fazla bagvurulan yer
merkezdir. ikinci sirada biiyiik merkezinden sonra Osmaniye’nin en yogun niifuslu ilgesi Kadirli
gelmektedir. Osmaniye’de en diisiik niifuslu ilge Hasanbeyli’dir. A¢ik Kap1 ‘ya yapilan miiracaatlarin
icinde en diisiik orana sahip olan da yine Hasanbeyli il¢esidir. 2022’nin ilk alt1 aylik verilerine gore
Acik Kap1 ’ya basvurma orani ile yerlesim biriminin niifus oran1 arasinda dogru orant1 bulunmaktadir.
Yerlesim biriminin niifusu arttik¢a basvurularin sayisi artmakta, azaldikca da basvurularin sayisi
azalmaktadir.
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Tablo 7. Bagvurularin yapildigi yerler (Osmaniye Valiligi Agik Kap1 Sube Miidiirligii, 2023)

ilge adi Basvuru sayisi
Bahge 118
Diizigi 324
Hasanbeyli 22
Kadirli 858
Sumbas 52
Toprakkale 145
Merkez 30505
Toplam 5024

Osmaniye Valiligi A¢ik Kap1 Sube Miidirliigiinden elde edilen 2022 yilina ait Ocak-Temmuz verileri
bize Agik Kap1’ ya dair Tiirkiye genelinde ve Osmaniye bazinda genel ¢ikarimlarda bulunmamiz i¢in
yeterli degildir. Ancak kisitlh imkanlar altinda elde edilen bu veriler bize yine de Acik Kapi ve
vatandasin hizmet beklentisi, basvuranlarin kullanim amaci, sosyal, demografik ve egitim yapisi
hakkinda bilgi sahibi olmamizi saglamaktadir. 2022 nin ilk alt1 aylik verileri bize 6zetle A¢ik Kap1® y1
agirhikli olarak bagvuranlarin kadinlar oldugunu, yas araligi bakimindan geng eriskin ve yetiskin
kisilerin daha fazla bagvurdugunu, bagvurularin yiiksek bir oranla e-Devlet iizerinden yapildigi, egitim
diizeyi ilkogretim seviyesinde olan kisilerin daha fazla bagvuruda bulundugu, genellikle sosyal
hizmetlerden yararlanmak i¢in bu uygulamanin kullanildigi ve yerlesim biriminin niifus orani arttik¢a
bagvuru sayisinin da arttig1 tespit edilmistir. Bu veriler disinda Osmaniye Valiliginin Ag¢ik Kapi sube
miidiiriinden alinan bilgilere gore basvurularin zaman dilimlemesi olarak dénemsel sekilde farklilik
gostermektedir. Ozellikle dini bayramlar ve egitim-dgretim yili yaklastigi zamanlarda sosyal yardim
talepleri artmaktadir. Giinliik 20-50, haftalik, 140-350 ve aylik olarak da 420-1050 bagvuru Acik Kap1r®
ya yapilmaktadir.

Acik Kaprmin Kamuoyunu Bilgilendirmese Ac¢isindan Osmaniye Valiligi Acik Kapr Sube
Miidiirliigii’ne iliskin Niteliksel Veriler

Arastirmada niteliksel veriler baglig1 altinda elde edilen bilgiler Grunig ve Hunt’un 4’1ii modelinde yer
alan kategoriler altinda asimetrik ve simetrik veriler 1s1g81nda temalar halinde ele alinmustir.

Propaganda-Tamitim-Basin Ajansi

Propaganda modeli vericiden aliciya dogru veri akiginin oldugu modeldir. Amag en kisa zamanda
hedef kitlenin davraniglarimi orgiit lehine degistirmektir. Ancak dogrularin alic1 ve verici igin dnemi
yoktur (Okay ve Okay, 2007, 112-113). Arastirma kapsaminda Osmaniye Valiligi A¢ik Kapi sube
miidiiriine yoneltilen “A¢ik Kapr amaglarina ulasmak i¢in halka dogru olmayan bilgiler sunar mi?”
sorusuna istinaden:

“Agik Kapida temel politikamiz vatandasa dogru, giivenilir, acik bilgiler sunmaktir. Temel
hedefimiz devlet yonetiminde ve diger kurumlarin isleyisinde seffafliktir. Birimimiz i¢in halki dogru
olmayan bilgilerle yaniltmak soz konusu bile degildir” (Sube Miidiirti, kisisel gorlisme, 22 Mayis,
2023).

P3 de “A¢ik Kapr icin seffaflik ve dogruluk én planda midir?” sorusuna istinaden:

“Acik Kapr diger kurumlar, devlet ve vatandas arasinda képrii vazifesi gormektedir. Vatandasin
ulasamadigi ya da tamnmadigt durumlarda vatandas adina devlet araya girmekte ve dogru,
giivenilir bilgilere ulasip bilgi kirliliginin oniine gegerek giiveni saglamaktadir. Seffaflik ve
dogruluk bizim pusulamizdir” (Personel 2, kisisel goriisme, 22 Mayis, 2023).
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Arastirma katilimcilarinin beyanlari dogrultusunda vatandast dogru bilgilendirmeyen propaganda
modelinin islemedigi goriilmektedir. Aksine A¢ik Kapi’nin temel politikasinin “dogruluk ve seffaflik”
oldugu ifade edilmistir.

Acik Kapr’min Kamuoyunu Bilgilendirmesi

Kamuoyu bilgilendirme modeli, 20. ylizyihin baglarinda orgiitlerin topluma, dogaya vb.
sorumluluklarini yerine getirmemesi neticesinde orgiitlere bir tepki olarak ortaya ¢ikmustir. Orgiitler
kendilerini savunmak i¢in “halkin aydinlatilmasini”, kamuoyuna gercegin anlatilmasini temel alan
yeni bir halkla iligskiler anlayisint benimsemislerdir. Bu model halkla iliskilerin tanitim odakl
yaklagimidir (Balta Peltekoglu, 2016, s. 102-106).

Osmaniye Valiligi Acik Kapi biriminin etkinlikleri ve faaliyet alan1 kamuoyu bilgilendirme modeli
baglaminda ele alinmigtir. Osmaniye Valiligi web sitesinde yer alan Ac¢ik Kap1 sayfasinda yalnizca
“A¢cik Kapr yonergesi, Acik Kapt kilavuzu ve A¢itk Kapi online basvuru” baglantilari bulunmaktadir
(Osmaniye Valiligi Ac¢ik Kap1 Sube Midiirliigii, 2023). Bu baglantilarin i¢inde Ag¢ik Kapi’nin ¢alisma
yonergesi, amaci, basvuru sekli ve paydaslarin online bagvuruda bulunmasi icin Igisleri Bakanligmin
sayfasi yer almaktadir. Caligma yerel olmakla birlikte bagvurulan baglanti adresi yerel degil ulusaldir.
Icisleri bakanliginin sayfasindan A¢ik Kap1 ‘ya bagvuruda bulunuldugunda veriler havuza girmekte ve
havuzdan ilgili birimlere dagitilmaktadir. “Vatandas Acik Kapt ‘ya herhangi bir sekilde
basvurdugunda sisteme erisim saglandigi anda bilgi edinme, sikdyet, oneri ve talepleri haklarini nasil
kullanabilecegine dair basit yonlendirmeler bulunmakta midir?” sorusuna cevaben Acik Kapi’nin
internet sitesinde vatandasi kolay ve basit sekilde yonlendiren iceriklerin mevcut oldugu goriilmiistir.
Acik Kapr’ nin temel amacinin ne oldugu, devlet ve vatandas arasindaki iletisim siirecindeki roliine
dair sube miidiirii sunlan dile getirmistir:

“Vatandaslarimiza hizli, etkin ve etkili bir hizmet sunmak, vatandaslarimizin kamu hizmetlerine
erigimini kolaylastirarak oneri, talep ve sikayetlerini igiren basvuranlarim en kisa siirede
sonuglandirmak, kamu hiizmelerinin  sunumunda memnuniyeti ve devletle vatandaslarimiz
arasindaki karsilikli iletisim ve giiveni artirmak Atk Kapi'nin temel amacidir” (Sube Miidiird,
kisisel gorlisme, 22 Mayis, 2023).

Acik Kap1 bu amaci ile hiz ve etkililik iistiine hizmet anlayisin1 kuran ve devletle vatandasin arasinda
koprii vazifesi goren giivenli baglamma kendisini konumlandirmaktadir. Vatandastaki giiven de
alicidan talep edilen seffaf ve dogru bilgilendirme ile dogru orantili olan bir durumdur.

Acik Kapr’ ya basvuran vatandaglar istek ve sikayetleri sisteme girdigi zaman belirli siiregleri takip
etmektedir. P2’ye “basvurular agirlikli olarak hangi yontem ve aragla (bilgisayar, telefon, yiiz yiize
vb.) yapimaktadir; basvuru yontemlerinin telefon, e devlet, yiiz yiize hangi islem siireglerinden
gecmektedir?” sorularma istinaden siirecin takip ettigi asamalar1 ciddi sekilde sistem tarafindan ele
alindigimni belirtmigtir.

“A¢ik Kapt’ ya yapilan bagvurular genel olarak internet iistiinden alinmakta ve A¢ik Kapt yazilim
sistemindeki havuzda toplanmaktadir. Vatandasin basvurusu Agik Kapr sorumlusu tarafindan
alinip sisteme girildiginde vatandasa kisa mesajla bilgi gitmektedir. Verilen sorguma numarasi ile
istek ve sikayetin takibi yapilabilmektedir. Sisteme girilen istek veya sikayet hakkinda en fazla 7 is
giinii iginde cevap verilmektedir. Vatandas basvurular: elektronik yazilim alt yapisi ile A¢ik Kapi
sorumlusu tarafindan kurumlarda belirlenen Kurum Yetkililerine iletilmektediv. Kurum yetkilileri
tarafindan sistem devaml kontrol edilmektediv. Kurum yetkililerine iletilen basvurular ile ilgili
hi¢chir gecikme olmamasi, hizli bir sekilde cevaplandirilmas: bizzat kurum amirlerinin
sorumlulugundadir” (Personel 2, kisisel goriisme, 22 Mayis, 2023).

Acik Kap1 bu amaci ile hiz ve etkililik iistiine hizmet anlayisini kuran ve devletle vatandasin arasinda
koprii vazifesi goren giivenli baglamma kendisini konumlandirmaktadir. Vatandastaki giliven de
alicidan talep edilen seffaf ve dogru bilgilendirme ile dogru orantili olan bir durumdur.
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Acik Kapr’ ya basvuran vatandaglar istek ve sikayetleri sisteme girdigi zaman belirli siiregleri takip
etmektedir. P2’ye “basvurular agirlikli olarak hangi yontem ve aracgla (bilgisayar, telefon, yiiz yiize
vb.) yapimaktadir; basvuru yontemlerinin telefon, e devlet, yiiz yiize hangi islem siireclerinden
gecmektedir?” sorularia istinaden siirecin takip ettigi asamalar1 ciddi sekilde sistem tarafindan ele
alindigim belirtmistir.

Ac¢tk Kapt’ ya yapilan basvurular genel olarak internet iistiinden alinmakta ve A¢tk Kapt yazilim
sistemindeki havuzda toplanmaktadir. Vatandasin basvurusu Ac¢itk Kapi sorumlusu tarafindan
alimip sisteme girildiginde vatandasa kisa mesajla bilgi gitmektedir. Verilen sorguma numarasi ile
istek ve sikayetin takibi yapilabilmektedir. Sisteme girilen istek veya sikayet hakkinda en fazla 7 is
giinii i¢inde cevap verilmektedir. Vatandas basvurulari elektronik yazilim alt yapist ile A¢ik Kapi
sorumlusu tarafindan kurumlarda belirlenen Kurum Yetkililerine iletilmektedir. Kurum yetkilileri
tarafindan sistem devamli kontrol edilmektedir. Kurum yetkililerine iletilen basvurular ile ilgili
hi¢chir gecikme olmamasi, hizli bir sekilde cevaplandirilmas: bizzat kurum amirlerinin
sorumlulugundadir (Personel 2, kisisel goriisme, 22 Mayis, 2023).

Siirecin hizini, vatandagla iletisim seklini calisma dahilinde kontrol etmek amaciyla Acgik Kapi
Osmaniye subesine 25 Mayis 2023°te Osmaniye’deki basit bos sokak kopekleri hakkinda sikayette
bulunuldu. Sikayetin sisteme girdigine dair Osmaniye Valiligi tarafindan kisa mesaj olarak telefona
“777....” yedi haneden olusan takip numarasi gelmistir. Ilgili sikdyetin A¢ik Kap1 uygulamasina gore
7 is giinii i¢inde sonug¢landirilmasi gerekiyordu. Ancak “777...” Sikayetin cevabi 23 Ekim 2023’ de
yaklasik olarak sikdyet sisteme girdikten bes ay sonra gelmistir. Sikdyetin ¢oziimiinde sorumlu olan
birimin verdigi yanit yine yedi haneden olusan takip numarasi ile e-Devlet iizerinden goriilmektedir.
Sikayete yanit verildigi de kisa mesaj olarak telefona iletilmistir. Bagvuru siirecinin A¢ik Kapi’ da
belirtildigi gibi isledigi ancak 7 is ginii gibi kisa bir siirede sikdyetin sonug¢landirilmadigi
gozlemlenmektedir. Sikayetin verilen siireler dahilinde sonuglandirilmamasinin sorumlulugu Acik
Kap1’ nin degildir. Ancak Ac¢ik Kapi vatandasin sorununun ¢éziimii geciktiginde yine ilgili kuruma
soruna dair resmi girisimde bulunmaktadir. Sorunlarin cevaplanma siiresi ilgili merciye ait olmakla
birlikte zamani1 yoneten taraf A¢ik Kapi’dir.

ACIK
KAPI

Bagvuru Konusu

Osmaniye Fakiugag Mahallesindeki sokak kopeklerinden son derece rahatsizim, saldirma tegebblsinde bulunmaktadirlar. Cocuklarimla sokakta ylriyemiyorum. Sokak
kapekleri ayni zamanda Osmaniye Korkut Ata Universitesi kampisinde de yogun sekilde bulunmaktadirlar. Belediye sokak kdpekleri konusunda hig bir sey yapmamaktadir,
Bu konuda belediyeyi uyarmanizi rica ediyorum.

Sonug

Sayin GULSUM SIMSEK;

Acik Kapi BUrosu' na 25.05.2023 tarihinde yaprmis oldugunuz 777 10" lu bagvuru sonuclanmistir.

Basvurunuz Osmaniye Belediyesi Veteriner Igleri MUdurlagune ilietilmis olup gelen cevabi yazida ; Fakiusag mahallesi ve sehrimizin diger mahallelerinde dizenli
olarak cevreye rahatsizlik veren ve hasta olan sokak hayvanlarini belirli araliklarla barinagimiza almaktayiz. Cevre il ve ilcelerden gece sokaklanmiza kopek
birakmaktalar. Bunun sonucunda sokaklarimizda kdpek sayimiz fazlalasmakta ve cocuklanimiza , vatandaslanimiza rahatsizlik vermektedir. Bunun icin ¢alismalarimiz

devam etmektedir seklinde degerlendirilmistir .

Acik Kapl Blirosu' na bagvurdugunuz igin tegekkir eder, iyi giinler dileriz.

OSMANIYE VALILIGI

Sekil 2. Bagvurunun teyidi.

Yukarida olumsuz bir iletisim Ornegi goriilse de Ag¢ik Kapi’nin kullanim yogunlugu onun
vatandaslarca, sorunlarmin ¢6ziimii acisindan 6nemli bir kanal oldugunu gostermektedir. Agik
Kapi’'nin vatandasa sagladigi diger bir yarar ise kurum ve birimler tarafindan vatandasa Gnem
verilmesi ve sorunlarinin daha kisa silirede ¢oziilmesidir. P1 Ag¢ik Kap1® ya degil de sikayetin veya
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istegin yapilacagi ilgili kuruma vatandas bire bir gittigi zaman vatandasla gereken ciddi diizeyde
iletisim kurulmadigi, istegine dair doniis yapilmadigini belirtmektedir. Ancak ayni sorunla Acik Kap1’®
ya bagvuran vatandasin sikayeti yine resmi bir birim tarafindan ilgili kuruma iletildiginde kurumun
vatandasa Agik Kapi {izerinden cevap verme yiikiimliiliigli bulunmaktadir. Burada Agik Kapi gercek
anlamda vatandasin kapisi olup yine vatandasin hakkini kurumlara karsi savunmaktadir. Bu da devlet
yapisini daha agik, seffaf ve giivenilir hale getirmektedir.

Acik Kapr’min Vatandasla Iki Yonlii Asimetrik fletigimi

Halkla iliskilerde iki yonlii asimetrik iletisim paydas ve kamularla kurulmadan 6nce 6rgiit tarafindan
hedef kitle iizerinde aragtirma yapilmaktadir. Bu arastirmalar neticesinde orgiit hedef kitlelerini ikna
edebilmek icin onlardan topladig: bilgileri drgiit politikalar1 dogrultusunda kullanmaktadir. Cift tarafli
faydadan ziyade oOrgiit hedeflerine ulasabilmek i¢in hedef kitlerin rizasim1 almak icin iknasina
odaklanmaktadir (Okay ve Okay, 2007, s. 148-151).

Osmaniye Valiligi A¢ik Kap1 sube miidiirii vatandaslardan bilgi toplamak i¢in uygulama kapsaminda
cesitli ara¢c ve yontemlerin kullanildigini belirtmistir. “Vatandaslardan ¢esitli ara¢ ve yontemlerle
bilgi topluyor musunuz?” sorusuna cevaben:

“A¢ik Kapi’ ya basvurular agirlikli olarak e-Devlet iistiinden yapilmaktadir. Bunun yani sira yiiz
yiize ve telefonla da sikayetler alinmaktadir. Fakat basvuran kiginin kimlik ve iletisim bilgilerinin
dogru, giivenilir olmast ve ilgili kisiye doniis yapilabilmesi i¢in bizler de e-Devlet iizerinden
basvuruda bulunulmasi hususunda insanlara salik veriyoruz. Bu yiizden telefonla yapilan basvuru
sayist diisiik seviyededir” (Sube Midiir, kisisel goriisme, 22 Mayis, 2023).

Gilintimiizde sosyal medya araclari da kamu ve 6zel kurumlarin iletilerini, duyurularini, etkinliklerini
paylastiklar1 6nemli araglardan bir tanesidir. Ancak Ac¢ik Kapit hem Bakanlik biinyesinde hem de
Osmaniye Valiligi ¢er¢evesinde Facebook, Instagram gibi sosyal medya araglarini kullanmamaktadir.
Birim ¢aligsan1 P.1:

“Valilik kapsaminda verdigimiz hizmetleri sosyal medya hesaplarindan duyurmuyoruz. Birime
dair sosyal medya hesaplarimiz bulunmuyor. Sosyal medya hesabinin a¢ilmast hususunda da karar
verici merci Igisleri Bakanhgidir. Oziinde yerel hizmete hitap eden bir uygulama olsak da
yapilanma itibariyle merkeziyiz. Icisleri Bakanhgimin talimat ve yasal yonlendirmelerine
dayanarak gorevimizi icra ederiz” (Personel 1, kisisel goriisme, 22 Mayis, 2023).

Osmaniye Valiliginin A¢ik Kap1 web sayfasi incelendiginde sayfanin iist kismida sosyal medya
paylagim aglar1 ikonlarinin bulundugu goriilmektedir. Ancak sosyal medya ikonlarma tiklanildigi
zaman Igisleri Bakanligmin ya da Valiligin Ac¢ik Kap1 hesabina baglanilmadig sadece ilgili sayfanin
bireyin kendi sosyal medya hesabindan paylasabildigi gozlemlenmistir. Sosyal medya araglarinin
iletisim kurmak i¢in énemli platformlar arasinda yer aldig: kiiresel ¢agda hem vatandaslara daha fazla
ulasabilmek hem de tanitim ve bilgilendirme faaliyetlerini gergeklestirmek i¢in uygulamanin sosyal
medya hesaplari ilgili kurumlar tarafindan etkin sekilde kullanilabilir.

Hakla iliskilerde ozellikle stratejik yoOnetim safhasinda Orgiitin paydaslarina dair arastirma
yontemlerini kullanarak tarama yapmasi ve onlarn siniflandirmasi1 énem arz etmektedir. Boylelikle
paydaslarin rontgenini cekip, aktif ya da pasif oldugunu tespit edebilir. Bu 6ngdrii neticesinde de
krizlerin ¢ikmasi ve paydaslarin kamulara donlismesi engellenebilmektedir. “Paydas ve kamularinizi
kategorilere ayiriyor musunuz, onlar hakkinda arastirma yapiyor musunuz, basvuranlarin bilgi
envanterini tutuyor musunuz?” sube miidiriiniin bu paydaslarm smiflandirilmas1 konusundaki
ifadeleri sunlardir:
“I¢ paydagslarimizi Sosyal Yardimlar, Valilik Hizmetleri, Calisma ve Sosyal Giivenlik vb. guruplara
ayirirken vatandagslart da egitim, yas, cinsiyet gibi kategorilere ayiriyoruz. Bakanlik tarafindan “Is
Zekas1” uygulamasiyla bu veriler istenilen zaman araliginda ulasilabilmektedir. Ancak sahaya
¢tkmadan oénce paydaslar hakkinda arastirma yapmiyoruz. Herhangi bir arastirma ydntemi de
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kullanmuiyoruz. Biz sadece bize bagvuran vatandaglarin verilerini isliyor, onlari kategorilestirip
istatistiki bilgilerle raporlastirtyoruz. Ote yandan sisteme basvuran kisilerin daha énce basvuruda
bulunup bulunmadigi ve neden bagvuruda bulunduguna dair de verilerimizin envanterini tutuyoruz.
Boylelikle daha sagliklt hizmet verebilmek imkdnimiz bulunmaktadir” (Sube Miudiri, kisisel
goriisme, 22 Mayis, 2023).

Osmaniye Acik Kapi biriminin halkla iligkiler yonetiminde énemli bir konumu bulunan paydas ve
kamularin siniflandirilmasi hususunda 6n calisma yapmadigi sadece birime bagvuranlarin genel
ozelliklerini kategoriler halinde ayirdiklar1 goézlemlenmektedir. Oysaki niceliksel ve niteliksel
aragtirma yontemleri kullanilarak hedef kitlelerden veri toplanmakta ve onlarin konular ya da orgiit
hakkindaki alg1 seviyesi Olgiimlenmektedir. Bu da risk, sorun, konu yonetimi basarili sekilde
yonetilerek krizlerin ¢ikmasinin oniine gecilmektedir. Ayn1 zamanda paydaslardan toplanan veriler
orgiit politikalarina da yon vermektedir (Simsek, 2023, s. 197).

Acik Kapr’min Vatandasla iki Yénlii Simetrik Iletisimi

Halkla iligkilerde dortlii modelin son halkasi olan iki yonlii simetrik iletisim karsilikli anlayis ve
miizakereye dayanmaktadir. ki yonlii simetrik iletisim kapsaminda sahadan toplanan veriler
degerlendirilmistir.

Vatandagla en iyi seviyede iletisim kurarak onlarin taleplerini etkili ve hizli sekilde alip ¢oziime
ulastirmay1 amaglayan Agik Kapi’nin vatandasa karsi ¢esitli gorevleri bulunmaktadir. “Cesitli iletisim
araglayla (telefon, sosyal media, e posta) basvuranlar ile diyalojik iletisim kuruyor musunuz?”
sorusuna cevaben Sube miidiirii:

“Vatandas talep ve sikdyette bulundugunda, A¢itk Kapr sorumlulari devletin giiler yiiziinii
gostermekte, vatandasa kendi evindeymis gibi hissetmesini saglayarak goriismeler yapmaktadir.
Vatandasa devletin, milletimizin hizmetinde oldugunu gésterilmektedir. Ayrica uygulamaya birden
fazla basvuru yontemi oldugu icin vatandas agisindan kdagit ve zamandan tasarruf saglanmaktadr”
(Sube Miidiirii, kisisel gorlisme, 22 Mayis, 2023).

Devlet vatandasla A¢ik Kapi sayesinde bire bir iletisim kurabilmektedir. Orgiitlii yapilardan ziyade
vatandas bireysel olarak sorunun ¢éziimii i¢in devletin kapisina gelmekte ve ¢alisanlarin giiler yiizlii
samimi durusuyla kendisini arz etmektedir. O an i¢in sorunun giderilmesi amaciyla bire bir vatandasin
sikayette ya da talepte bulundugu kurum karsisinda olmasa da vatandasin hakkini savunan kurumsal
kamu hizmetiyle vatandasa hizmet sunmaktadir. Diger bir deyisle Ac¢ik Kapi diger kamu ve &zel
orgiitlere kars1 vatandagin avukati olmaktadir.

“Vatandaglarin istek, sikayet ve beklentileri neticesinde vatandasin dile getirdigi kurumun isleyisini
iyilestiriyor musunuz?” sorusuna istinaden sube miidiirii Bagvurulardan elde edilen bilgiler sentezlenip,
istatistiki bilgiler dahilinde raporlastirtlip diger kurumlarla paylagildigini belirtmistir.

“I¢isleri Bakanhg Strateji Daire Baskanhigin 31.10.2019 tarih ve 3788 sayili yazisi geregince;
Acik Kapr biirolarmmin isleyigine yonelik konularla ilgili Vali Yardimcist Baskanliginda A¢ik Kapr il
ve ilce koordinatorlerinin katilimiyla yilda iki defa “Ocak ve Temmuz” toplanti yapilmasi ve
toplanti sonucunun rapor halinde Bakanligimiza bildirilmesi talep edilmistir. Bu nedenle yapilan
toplantilarda vatandasa daha iyi hizmet verebilmek adina gerektiginde veriler sentezlenerek kamu
kurumlariyla paylasimaktadir. Paylasilan veriler her zaman vatandas lehine karar vermede etkili
olmaktadir” (Sube Miidiiri, kisisel gériisme, 22 Maysis, 2023).

Halkla iliskilerde iki yonlii simetrik iletisimde &rgiit ve paydas-kamular kargilikli miizakere sonucunda
birbirlerinden verdikleri tavizler neticesinde uzlasmaya varmaktadirlar. Burada vatandasi yonlendirme
ve ikna etme disinda anlama ve iletisim kurma on plandadir (Grunig ve Grunig, 2005, s. 310).
Dolayisiyla vatandas ve ilgili kamu, 6zel orgiitler arasinda Ag¢ik Kapi vesilesiyle dogrudan miizakere
ortami olugsmamaktadir. Bunun yerine Acik Kapi vatandas ve ilgili kamu, 6zel orgiitler arasinda
dolayli olarak olusturulan kurumsal bag islevini gormektedir. Igisleri Bakanlhig: tarafindan

715

This work is licensed under Creative Commaons Attribution-MonCaommercial 4.0 International Licenze @ @



The Turkish Online Journal of Design, Art and Communication — TOJDAC July 2024 VVolume 14 Issue 3, p.700-718

gergeklestirilen bir uygulama olmasi nedeniyle Ag¢ik Kapi’nin vatandas ve devlet arasinda baglanti
gorevi goérmesi onemlidir. Acik Kap1 yardimiyla vatandas ilgili orgiite istek-sikayetinde bulunurken
hem kendi bilgi ihtiyacin karsilamakta hem de ilgili 6rgiit vatandastan gelen veriler neticesinde yine
vatandas lehine yonetim politikalarini iyilestirmektedir. Ayrica A¢ik Kapi’nin énemli 6zelliklerinden
bir tanesi de vatandasla iki yonlii iletisim kurarak dezenformasyonu engellemektir. Bilgiler devlet
eliyle kaynaginda ve en giivenilir konumdan temin edilmektedir.

“Basvuranlarin bilgilerini toplayp onlarla miizakere ediyor musunuz, A¢itk Kapi’'mn kurumlara ve
vatandasa saglandig1 faydalar nedir, A¢ik Kapi birimi olarak kendinizi de denetliyor musunuz?”
sorusuna karsilik arastirma verileri neticesinde iki yonlii simetrik iletisim cercevesinde Igisleri
Bakanliginin Ac¢ik Kapi’ ya bagvuran vatandaslari telefonla arayip, aldiklar1 hizmet karsiliginda
memnuniyet derecelerin Sl¢tiigii ortaya ¢ikmustir. P3:

“Icisleri Bakanhg tarafindan uygulamay: kullanan vatandaslar telefonla araniyor ve memnuniyet
anketi yapiliyor. Béylelikle siire¢ aktif bir sekilde takip ediliyor, tikanmalar varsa tespit edilip
¢oziilmesi icin girisimde bulunuluyor. Bu siireci de hem Bakanlik hem de Valilik bire bir takip
ediyor. CIMER’ in bu sekilde bir uygulamas: bulunmamaktadir. Ayrica CIMER vatandasa 15 giin
icinde doniis yaparken Acik Kapt 7 is giinii icinde doniis yapiyor. Dolayisiyla A¢tk Kapt CIMER e
kiyasla hem daha hizli ¢alisiyor hem de vatandaslardan gelen geri beslemelerle kendisini
yeniliyor” (Personel 3, kigisel goriisme, 22 Mayis, 2023).

Memnuniyet anketleriyle I¢isleri Bakanlig1 ve valilik Ac¢ik Kap1 hizmetini ilgili yerel birimin gerektigi
gibi yerine getirip getirmedigini hem de Ag¢ik Kapi’nin hizmet anlayisinda iyilestirilmesi gereken
kisimlarin tespitini yapmaktadir. Memnuniyet anketleri aracilifiyla vatandas, Ac¢ik Kap1 ve kamu-6zel
kurumlar: farkli acilardan fayda saglamaktadir. Halkla iligkilerin stratejik iletisim yonetiminde ortam
taramas1 araclarindan bir tanesi olan anketlerin Ag¢ik Kapi tarafindan etkili sekilde kullanilmasi
uygulamanin iki yonlii iletisimine katkida bulunmaktadir.

SONUC

Acik Kapi calismasi Grunig ve Hunt’un 4°li modeli baglaminda incelendiginde, projenin halka
kendisini tanitmaktan ziyade halki tanima odakli ¢alistig1 soylenebilir. Sahadan toplanan verilere gore
4’li modelin propaganda-tanitim kismina bire bir uyan, halki dogru olmayan beyanlarda bulunulan
herhangi bir faaliyetine rastlanmamustir. Ote yandan temel hedefi devlet ve vatandas arasinda etkin ve
giivenilir iletisim kurma {stiine insa edilen Ag¢ik Kapi kamuoyunun bilgilendirilmesine son derece
onem vermektedir. Ancak Ag¢ik Kapi kamuoyunu bilgilendirirken i¢cinde sade, agik ve net bilgilerin
oldugu icisleri Bakanlig1 ve valiligin web sayfalarindan bagimsiz web sayfasi, kiiresel iletisim ¢aginda
vatandagin bilgilendirildigi ve tanitimda siklikla kullanilan sosyal medya hesaplari bulunmamaktadir.

Vatandag1 tanima hususunda Agik Kapi vatandagtan gelen istek ve sikayetleri telefon, yiiz ylize
iletisim, internet uygulamalar1 ve e-Devlet uygulamalariyla almaktadir. Siireci miimkiin oldugu kadar
hizli bir sekilde gerceklestirmeye oOnem vermektedir. Bununla birlikte uygulamayi kullanan
vatandaglara telefonla memnuniyet anketi yaparak siirecteki tikanmalar1 degerlendirmekte ve geri
doniisler neticesinde ilgili kurumlarin isleyisini iyilestirmekle birlikte verdigi hizmeti denetlemektedir.
Vatandastan gelen bilgiler cinsiyet, bagvurulan kurumlar, egitim, basvurulan cografi konum olarak
siniflandirilmakta ve istatistiki bilgilere doniistiiriilmektedir. Bunlar da yine Igisleri Bakanligi ve
valilik tarafindan incelenerek vatandasa verilen hizmetlerin iyilestirilmesi saglanmaktadir. Devlet bu
uygulamalariyla Kazanci’ nin (2016, s. 89) da belirttigi gibi kamunun isteklerini 6grenme ¢abasinda
bulunmaktadir. Dolayisiyla halkla iligkiler tanitimdan ¢ok daha mesakkatli bir istir. Clnkii hakla
iligkiler gliniimiizde oOrgiitiin basaris1 kamulariyla arasindaki karsilikli yarara dayali iligkilerin
kurulmasi ve siirdiiriilmesine dayalidir. Bu nedenle tanima odakli halkla iliskilerde ¢ift yonlii asimetrik
ve ¢ift yonlii simetrik modeller énemli hale gelmektedir (Ehling, 2005, s. 484). Ote yandan orgiitiin
hedef kitleler nezdinde giiven ve anlayis saglamasi i¢in onlara karsi seffaf, acik ve net olmalidir. Hedef
kitlelerin bilgi ihtiyacim1 karsilamalidir. Burada da kamuoyunun bilgilendirilmesi 6n plana
¢ctkmaktadir.
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Orgiitiin paydaslarinin tamami kendilerini daha iyi ifade edebilecekleri 6rgiitlii gruplara (STK, sendika
vb.) iiye olmadiklar1 i¢in vatandasin bireysel istek ve sikayetleri orgiit i¢in 6nemlidir (Kazanci, 2016,
s. 157-159). Orgiitiin tanima sorunu 6n plana ¢cikmaktadir. Orgiite istek ve sikyet taleplerini belirtmek
icin bireysel olarak cesitli ara¢ ve yontemlerle bagvuran vuran vatandasin sorunlarinin érgiit nazarinda
degerlendirilmesi orgiitsel etkinligi arttirmaktadir (Yagmurlu, 2011, s. 5). Farkl iletisim araglariyla
Acik Kapr birimleri vatandasin istek ve taleplerini ele almaktadir. Bu talep ve sikayetler ilgili
kurumlara yonlendirilerek vatandas adina o kurumlardan cevap alinmaktadir. Valilik ve Icisleri
Bakanlig1 diizenli araliklara sikayet ve isteklerin istatistiki bilgilerini degerlendirerek kurumlardaki
sorunlart gérmekte hizmetlerini iyilestirmektedir.

Osmaniye Valiligi A¢ik Kap1 Sube Miidiirliigiinden alinan alt1 aylik istatistiki betimsel verilere gore
uygulamaya en ¢ok kadinlarin bagvurdugu, yas ortalamasi olarak geng eriskinlerin daha fazla oldugu,
bagvurularin agirlikli olarak e-Devlet iistiinden yapildigi, egitim seviyesinin agirlikli olarak ilkdgretim
seviyesinde oldugu, dini bayramlar, 6zel giinlerde bagvuru sayilariin arttigi, genellikle devletin
sundugu sosyal hizmetlerden faydalanmak i¢in uygulamaya bagvuruldugu ve yerlesim biriminin niifus
yogunluguyla basvuru sayisinin dogru orantida oldugu goriilmiistiir. Veriler her ne kadar kisa bir
zaman dilimine ait olsa da Ag¢ik Kapr’min kullanim amaci, bagvuranlarin sosyal, demografik ve
ekonomik ozelliklerini betimlemektedir.

Arastirmanin temel problemine odaklandiginda “Kamu yénetiminde devletin halki tanima araci olarak
A¢tk Kapr uygulamast nasil kullanilmaktadir.” sorusuna cevaben arastirma neticesinde Acik Kapi
uygulamasinin cesitli arag ve yontemlerle kendini tanitmaktan ziyade vatandasi tanima girisiminde
bulundugu seklinde oldugu tespit edilmistir. Ancak Aragtirmanin sorulari arasinda yer alan “A¢ik Kapt
uygulamast Grunig ve Hunt'in 4’lii modelindeki hangi iletisim boyutlarina uyum saglamaktadir?”
soruya istinaden elde edilen bulgular neticesinde Osmaniye Valiligi Ac¢ik Kapt uygulamasinin
propaganda modeli hi¢ uygulamadigi, agirlikli olarak da hedef kitlelerin aragtirilmasini 6n planda tutan
asimetrik iletisim ve kamuoyu bilgilendirme modeline uyum sagladigi gdzlemlenmistir.

Oyle ki uygulama da iletisim araciligiyla vatandas ve devlet arasinda anlayzs, etkililik hiz ve giivene
dayali iletisim {istline insa edilmistir. Temel amag vatandasa seffaf devlet anlayisi ile hizmet etmektir.
Ayni zamanda uygulamanin her asamasinda vatandasin mahremiyetini korumak i¢in KVKK’ya son
derece Onem verilmektedir. Ag¢ik Kapi, vatandasin istek ve sikayetlerini devlet adina ilgili
kurumlardan talep eden ve yine kamu-ozel orgiitlerin isleyisini iyilestirmektedir. Vatandas ve devlet
arasinda resmi, kurumsal, gii¢lii, giivenilir, etkin ve hizli bir képrii vazifesi goéren énemli bir halkla
iligkiler etkinligidir. Veriler 1s1ginda arastirmanin ikinci sorunsalina “A¢ik Kapr wuygulamasinin
vatandast bilgilendirme, yonlendirme ve yonetime katilim konusundaki rolii nedir?” dayanarak Acik
Kapi’nin vatandagi hizli ve giivenilir sekilde, seffaf devlet anlayisi ile bilgilendirdigi, devlet ve
vatandag arasinda koprii vazifesi olusturarak vatandasi dolayli olarak yonetime dahil ettigi tespit
edilmistir.
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Oz

Cift kath bir kumasg ¢esidi olan Beledi kumaslari 20.yiizy1ilin ikinci yarisindan beri
Siileymaniye nakisi olarak isimlendirilen tahar, armiir, pedal-gerceve baglanti
diizeni ile halen Izmir/Tire’de dokunmaktadir. Fakat bu nakis ile alanyazinda yer
alan eski Ornekler dokunamamaktadir. Tahar, armiir, pedal-gerceve baglanti
diizeni gelistirmeyi bilen ustalar hayatta olmadig1 igin, eski Orneklerin Beledi
tezgahinda tekrar nasil dokunabilecegi ile ilgili bir bilgi eksikligi bulunmaktadir.
Bahsedilen 6rneklerin 24 g¢ergeveli Beledi tezgahinda tekrar dokunabilmesi igin
ilk iiretime ait teknik bilgilerin argivlenerek koruma altina alinmasi aragtirmanin
problemini olusturmaktadir. Calismada tarama ve betimleme ydntemi
kullanilmugtir. Arastirmanin evrenini Kenan Ozbel Koleksiyonunda bulunan
Beledi dokumalari, érneklemini ise AHBV Ulker Muncuk Miizesinde yer alan
Kenan Ozbel koleksiyonuna ait 7 adet Beledi Kumasi olusturmaktadir.
Arastirmanin ilk asamasinda Beledi kumaslarinin hakkinda genel bilgi verilmistir.
Calismanin ikinci asamasinda, aragtirma kapsaminda ele alinan 6rneklerin en-boy,
cm’deki kalite, hammadde, iplik numarasi ile ilgili gerekli hesaplamalar yapilarak
gizelgeler halinde sunulmustur. Yedi adet Ornegin tahar, armiir planlart
yapildiktan sonra tekrar dokunabilmeleri i¢in Beledi tezgahinin diizenek planina
uygun pedal-gerceve baglanti diizeni olusturulmus ve pedal basis raporlari
¢ikartilmistir. Ulagilan veriler degerlendirme ve sonug baslig altinda tartigilmistir.

Anahtar Kelimeler: Beledi dokumalari, Tahar, Armiir, Pedal ¢erceve baglanti diizenegi,
Pedal basig raporu.

Abstract

Beledi fabrics, which are a double-layered fabric type, have been woven in
Izmir/Tire since the second half of the 20th century with the draft plan, dobby
plan, pedal-shaft mechanism called Suleymaniye embroidery. However, the old
examples in the literature cannot be woven with this embroidery. Since the old
generation craftsmans who know how to develop draft plan, dobby plan, pedal-
shaft mechanism aren't alive, there is a lack of information on how old samples
can be re-woven on the Beledi loom. The problem of the research is to archive
and protect the technical information of the first production so that the mentioned
samples can be woven again on the 24 shafts Beledi loom. Scanning and
description methods were used in the study. In the research, the population
consists of Beledi fabrics in the Kenan Ozbel Collection, and the sample consists
of 7 Beledi fabrics belonging to the Kenan Ozbel collection in AHBV Ulker
Muncuk Museum. In the first stage of the research, general information about
Beledi fabrics was given. In the second stage of the study, the necessary
calculations were made regarding the width, length, weave, quality in centimetre,
raw material, yarn count of the samples examined within the scope of the
research, and they were presented in tables. After taking out draft and dobby plan
are made for re-weaving of seven examples a pedal-shaft mechanism was created
in accordance with the mechanism plan of the Beledi loom and pedal reports were
composed.

Keywords: Beledi weavings, Draft plan, Dobby plan, Pedal-shaft mechanism, Pedal report.
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GIRIS

Geleneksel Tiirk kumasglar1 arasinda dokuma teknigi 6zelligi ile diger kumaslardan ayrilan Beledi
dokumalarinin 16. yiizyilda Tire’de, daha sonra ise Bursa’da goriildiigiinden bahsedilmektedir (Ozbel
K., 1949, s. 3) “Belediciyan tayfas1” olarak, biikiim, boya gibi ayr1 is kollarini bir arada barindiran
Beledi dokumalarinin gelismesi ¢aginin hem kiiltiirel hem de teknolojik 6zelliklerini yansitmasi
bakimindan 6nemlidir (Dalsar, 1960, s. 315); (Hekimoglu, 1980, s. I). Artan, Tire’de 20. yiizyilin
baginda 550°den fazla tezgah oldugundan bahsetmektedir (1964, s. 3367). Giiniimiizde ise 3 tanesi
Tire Beledi dokuma atdlyesinde (aktif), 2 tanesi Tire Belediyesinde (aktif), 1 tanesi merhum dokuma
ustast Ethem Tipirdik’in evinde (pasif) olmak {izere toplam 6 Beledi tezgahi bulunmaktadir. Bu
tezgahlardan aktif olan 5 tanesi ile dokuma yapilmaya devam edilmektedir.

Beledi dokumalar1 2020 yilinda 6769 sayili Smai Miilkiyet Kanunu kapsaminda “Tire Beledi
Dokumas1” ismi ile korunmak tizere tescil edilmistir. Sicil belgesinde Siileymaniye nakisi olarak
isimlendirilen tahar, armiir ve pedal basig raporunun yaklasik son 50 yildir degismediginden sadece
sinirl1 sayida desenin dokunabildigini, eski motiflerin kullanilmadig1 s6z edilmektedir (Tiirkpatent,
2020). Kenan Ozbel koleksiyonunda bahsedilen bu eski &rneklere rastlanmaktadir. Alanyazin
taramalar1 sonucunda ise Ozbel koleksiyonunda bulunan drneklerin gérselleri disinda, tahar, armiir
raporlarmin yer almadigi, dolayisiyla bugiin bu eski kumas 6rneklerinin nasil dokunacagina yonelik
bir c¢alismamn yapimadigi goriilmiistir. Bu konudaki eksikligin giderilebilmesi igin Ozbel
koleksiyonunda yer alan 6rneklerinin incelenmesi planlanmistir. Bu baglamda ulagilabilen 6rneklerin
tekrar dokunabilmesi i¢in gerekli olan tahar, armiir ve pedal basig raporlarinin belirlenmesi ¢alismanin
problemini olusturmaktadir.

Calismanin genel amaci Ulker Muncuk Miizesinde bulunan Kenan Ozbel koleksiyonuna ait Beledi
kumasinin teknik analizlerinin yapilarak belgelenmesidir. Bu isi bilen eski kusak Beledi ustalar1 vefat
etmis olduklarindan bu o6rnekler gilinlimiizde dokunamamaktadir. Bu nedenle ele alinan 6rneklerin
tekrar dokunabilmesi i¢in ilk iiretime ait teknik analizlerinin yapilarak koruma altina alinmasi1 ¢ok
onemlidir. Calismada tarama ve betimleme yontemi kullamlmistir. Arastirmanin evrenini Kenan Ozbel
Koleksiyonunda bulunan Beledi dokumalari, drneklemini ise Ankara Hacit Bayram Veli Universitesi
Ulker Muncuk Miizesinde yer alan 697 envanter numarali Kenan Ozbel koleksiyonuna ait 7 adet
Beledi Kumasi (S.36; 0.103-104, S.39; 0.109-110, S.41; 0O.113-115) olusturmaktadir. Ozbel
koleksiyonunda olan esnaf bayraklar1 daha fazla cergeveye sahip Beledi tezgahinda dokundugu
diisiiniildiigii i¢in aragtirma kapsami1 diginda birakilmigtir.

Ozbel koleksiyonunda bulunan 6rnekler incelenmis ve teknik veriler gizelgeler halinde sunulmustur.
Calisma kapsaminda ele alinan 7 6rnek dokuma orgiisii, iplik kursu, tarak disinden gegen tel adedi,
iplik cinsi, kalitesi, iplik numarasi Olciileri bakimindan ele alinarak kumas kimlik bilgileri
olusturulmustur. Beledi kumaslarin en-boy tayininde TS EN 1773 numarali standardinda (Anonim,
Tekstil-Kumaslar-Genisligi ve Uzunlunun Tayini, 1998) belirtilen metot, atki ve ¢ozgii sikliklari
tayininde TS 250 EN 1049-2 numarali standardinda (Anonim, Tekstil-Dokunmus Kumaslar Yap1
Analiz Metotlar1-Kisim 2- Birim Uzunluktaki iplik Sayismin Tayini, 1996) belirtilen metot esas
almmustir. Toplanan veriler 6lgiilii makro ¢ekimleri ile birlikte bilgi formuna iglenmistir. Tahar, armiir
planlant yapildiktan sonra tekrar dokunabilmeleri i¢in gerekli olan pedal-cerceve baglanti diizeni
olusturulmus ve pedal basis raporlar1 ¢ikartilmistir. Ulasilan veriler degerlendirme ve sonug basligi
altinda tartisilmistir.

BELEDI KUMASI

Beledi’nin Anlamm

Beledi / Beledi / Veledi olarak yazili kaynaklarda yer alan bu kelime Arapga “wab ™ kelimesinden
gelmektedir (Toparh, 2000, s. 130). Beledi kumaslar hammaddesi pamuk olan kalin bir kumas
cesididir. Beledi kelimesinin yazili kaynaklardaki tanimlarina bakilacak olunursa, Lehce-i Osmani
sozliigiinde Beledi; “yerli kumas ve ¢it bezi”! (Toparli, 2000, s. 48), Misalli Sozliik’te Beledi; “yerli
dokuma, bir cins pamuklu kalin kumas, ¢it bezi” (Ayverdi, 2011, s. 130), El Sanatlar1 III Eski Tirk

! Cit Bezi: Pamuklu basma kumas olarak bilinmektedir (Dolen, 1992, s. 550)
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Kumaslar1 kitabinda Beledi; “Dokuma malzemesi tamamiyla pamuktur” (Ozbel K. , 1948, s. 19),
Kamis-1 Turki sozligiinde Beledi; “yerli kumas, ¢it bezi” (Sami, 2017, s. 237), Tarih dergisinde
yaymlayan Kumas adlar1 makalede Beledi; “Pamuklu bir cins kumas” (Ozen, 1982, s. 304), Tekstil
terimleri sozliigiinde “motiften baglantili, ¢ift kat orgiilii en eski pamuklu dokumanin adi” (Ergiir,
2002, s. 25).

Alanyazindan goriildiigii lizere Beledi kumaglarin en belirgin 6zelligi pamuklu ¢ift kath, yerli bir
kumas olmasidir. Bazi kaynaklarda Cit bezi' seklinde de tamimlandigi goriilmektedir. Yurt
Ansiklopedisinde izmir’de Basmahane’nin kurulmasi ile “Cit-Cember-Posu” gibi giinliik giyimdeki
ortiilerin tahta kaliplar ile siislenmesinden bahsedilmektedir (Anonim, 1982, s. 4423). Teknik olarak
birbirinden farkli olmalarina ragmen, sadece hammadde ve kalitesinden (1 cm’deki iplik sayisi)
kaynakl ¢it bezi seklinde tanimlandig: diigiiniilmektedir.

Analizi yapilan kumaglardan ve alanyazindaki sdylemlerden yola ¢ikarak Beledi kumas; ¢ozgii ve atki
ipliginin yer degistirmesi ile elde edilen degisen yiizlii dokuma teknigi ile dokunan, ¢6zgiisii ve atkisi
pamuk ya da ipek olan, geometrik ve Ma’kili yaz1 motifli, ¢ift katli dayanikli bir kumas ¢esidi seklinde
tamimlanabilir. Ust ve alt drgiisiiniin bezayag1 olmast, iplik kursunun ¢dzgiide ve atkida 1:1 olmast, bir
tarak disinden 4 ¢ozgii (2 list +2 alt) ipliginin gegmesi gibi ozellikleri tasimasi ise Beledi kumaginin
yapisal unsurlaridir.

Beledi Cesitleri
Osmanli tereke, giimriik, narh defterleri, Bursa salnamesi ve diger aragtirmalarda gegen Beledi
kumagini siniflamak gerekirse;

a-Dokundugu yerlere gore; istanbul Beledi, Urla Beledi, Tire Beledi, Bursa Beledi Manisa Beledi,
Konya Velidi, diger bolgeler Karacaoglan dimisi, Merzifon Beledi alaca yastik, Diyarbakir Beledi
(Chafarcani), Denizli/Yalvag, Nazilli, Halep dosemelik kumas (Kiitiikoglu, 1983, s. 172-177); (Yiicel,
1982, s. 42); (Oz, 1951, s. 54); (Giirgay, 1969, s. 57); (inalcik, 2008, s. 81); (Tezcan, 2017, s. 116);
(Tezcan, 1993, s. 159); (Quataert, 2011, s. 165).

b-Kullanim yerine gore; perde, sedir ortiisii, désemelik, yorgan, yastik yiizii, minder ve esnaf bayragi
(Salman, 2011, s. 201).

c-Desene gore; Kutulu, yildizli, aynali, goguslu, kol, sik yildiz, seyrek yildiz, Tireis, celebis, nadsli,
akrep yildiz, oglak yildiz, evsat, alti parmak, diizbasti (Ozen, 1982, s. 304); (Tiirkpatent, 2020),
(Artan, 1964, s. 3367); (Ulkii, 1946, s. ).

d-Tahar ve armiir planina gore; Siileymaniye, bademli, kelebekli, habib (Go6k, 2021, s. 95),
e-Kalitesine gore; ala (en iyi kalite) ve edna (diisiik kalite) (Ozbel K. , 1949, s. 3)

Geleneksel Tirk kumaslarinda ala hammaddesi ipek olan iyi kaliteli kumas, ednéd ise hammaddesi
pamuk olan diisiik kaliteli kumas olarak bilinmektedir. Ulkii, 1946 yillarinda Beledi dokumalarinin alt

atki ipliklerinde ipek kullanildigindan bahsetmektedir (1946, s. 8). Gorsel Orneklerine ise Vedat
Nedim Tér Miizesi’nde bulunan Kenan Ozbel koleksiyonunda rastlanmaktadir (Sekil 1).

a A , FERRRRCRRRRS | ' .
Sekil 1. Ozbel koleksiyonunda ait Beledi Kumas Ornekleri a. (Tezcan, 1993, s. 159), b. (Tezcan, 1993,
s. 160), c. (Tezcan, 1993, s. 163), d. (Tezcan, 1993, s. 242).
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Alanyazinda Sekil 1’deki a., b., c. 6rneklerinin Halep désemelik kumas, d. drneginin ise ipek, futa
(Glineydogu Anadolu Bolgesi) seklinde yer aldigi goriilmektedir (Tezcan, 1993, s. 159, 163, 242).
Orneklerde desen tekrar sistemi yatay ve dikey nokta tekrari ile saglanmaktadir. Ancak birim raporlar
tekrarlanirken kumaslar ylizeyinde sinir ¢izgileri olusmaktadir. Bu acidan giiniimiizde dokunmaya
devam eden Beledi dokuma &rnekleri ile ayn1 6zelligi tasimaktadirlar. Bahsedilen kaynakta 6rneklerin
kumas isminden ziyade kullamim alami ile kaydedildigi anlasilmaktadir. Ornegin, Fita veya Futa
hamamlarda kullanilan bir ¢esit pestamaldir (Dalsar, 1960, s. 41). Aymi zamanda eskiden
dokumacilikta kalfa, usta olarak yetisen kisilerin beline futa (pestamal) baglanarak merasimle ustalig1
kabul edildigi bilinmektedir (Yagan, 1978, s. 94). Beledi esnafi tarafindan da sevilerek uygulanan bu
gelenekten (Giirgay, 1969, s. 58) dolayr Sekil 1d’ye futa olarak yer verilmis olabilecegi
diisiiniilmektedir. Ciinkii dort kumas motif, kompozisyon, renk, hammadde ve teknik ozellikleri
(cozgii ve atki ipliginin yer degistirmesi ile elde edilen degisen yiizlii dokuma teknigi) ile karakteristik
Beledi kumasidir.

Her desene gore tezgah diizenin (tahar, armiir, cergeve-pedal baglanti diizeni) degistirilmesi Beledi
dokumalarma 6zgii bir 6zelliktir. Ustalar hazirladiklar1 desen, diger bir ifade ile tezgah diizeni ile
taninmig ve bu diizene verilen isim ile anilmiglardir (Siirtir, 1983, s. 14). Beledi dokuma tezgahlarinin
pedal-gergeve baglant1 diizenlerinde ilk dort pedal iist ve alt kumasin bezayagi orgii ile dokunabilmesi
icin sabit tutulmustur. Kumas yiizeyinde farkli desenler olusturulmak istendiginde ise her bir hareket
icin biri Ust, digeri alt orgiler i¢in toplam 2 farkli pedal gerekmektedir. Dolayisiyla Beledi
dokumalarinda tasarlanan desenler armiir plani ile orantili olarak degisiklik gdstermektedir. Degisen
ylizlii dokuma teknigi ile dokunan Beledi dokumalarinda desen olusumu iki iplik (iist ve alt) grubunun
yer degismesi ile saglandigindan desen analizi fotografa bakilarak bile yapilabilmektedir. Buna gore
Sekil 1°de yer alan kumaglarin tahar planlarina bakildigi zaman a. igin 12 gergeve, b. i¢in 20 ¢ergeve,
c. ve d. i¢in 24 ¢erceve gerekirken, armiir planlarina bakildiginda ise a. i¢in 9 pedal ve b i¢in 12 pedal,
c ve d i¢in 20 pedal i¢in gerekmektedir. Dort kumasta en fazla 24 ¢ergeve gerektirdigi i¢in glinlimiizde
Izmir/Tire’de mevcut olan dokuma tezgahinda tahar, armiir, pedal-gerceve baglanti planlari
uygulanarak dokunabilir.

£ i»’_‘
a. e Y

Sekil 2. Ozbel koleksiyonunda ait Beledi Kumas

2017, s. 132), d. (Tezcan, 2013, s. 101)

Sekil 1’deki 6rnekler disinda desen tekrar sistemi yatay ve dikey nokta tekrari ile saglanan ancak ¢izgi
sinir1 olmayan Beledi 6rnekleri de bulunmaktadir. Bu 6rneklerde rapor tekrarlandigi zaman desende
bir kesinti olmamakta ve desenler birbirlerini tamamlamaktadir. Sekil 2a’da yer alan kumas Mimar
Sinan Giizel Sanatlar Universitesi Kiitiiphanesi Kenan Ozbel Koleksiyonunda ve Sekil 2b, 2¢ ve 2d’de
yer alan kumas Ornekleri ise Bursa’da Uftade Hazretlerinin dergahinda bulunmaktadir. Beledi
orneklerinin tahar planlarina bakildigi zaman ise Sekil 2a. i¢in 32 gerceve, 2b. igin 24 ¢ergeve, 2¢. i¢in
20 gergeve, 2d. i¢in 44 cerceve gerekirken, armiir planlarina bakildiginda ise a. i¢in 20 pedal, 2b igin
16 pedal, 2c i¢in 14 pedal, 2d icin 26 pedal gerekmektedir. Sekil 2b ve 2c’de yer alan 6rneklerde
yukarida bahsedildigi sekilde Izmir/Tire’de bulunan tezgahta dokunabilir. Ancak Sekil 2a ve 2d
24’den daha fazla cerceve gerektirdigi i¢in Izmir/Tire’de bulunan tezgahta dokunmasi miimkiin
degildir. Bu iki 6rnek en az 44 gergeveyi galistiracak bir maymuncuk? sisteminin kurulu oldugu farkli
bir Beledi tezgahinda dokunmustur. Fakat bu maymuncuk sistemi giiniimiize kadar ulasmamustir.

2 Maymuncuk: Beledi tezgahlarinda 24 ¢ergevenin pedallar ile baglantisini saglayan terazi.
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Prof. Ulker Muncuk Miizesinde Yer Alan Ozbel Koleksiyonunda Bulunan Beledi Kumas
Analizleri

Alanyazinda eski Beledi dokuma 6rneklerinin Konya Miizesi, Vedat Nedim Tor Miizesi ve Mimar
Sinan Giizel Sanatlar Universitesi Kiitiiphanesi’nde bulunan Kenan Ozbel koleksiyonunda yer aldig
goriilmektedir (Sekil 1-2). Ancak bunlar disinda AHBV Prof. Ulker Muncuk Miizesi'ndeki 697
envanter numarali Ozbel koleksiyonunda da 7 adet Beledi 6rnegi (Sekil 3) bulunmaktadir. Arastirma
kapsaminda ele alinan kumasglardan bazilart diger miizelerdeki 6rnekler ile benzerlik gdstermektedir
(Sekil 10).

Sekil 3. Kenan Ozbel Koleksiyonunda bulunan 7 adet Beledi kumas 6rnegi

Tahar, armiir, pedal-gergeve baglant1 plan1 olarak ele alinmamais bu 6rneklerin dokuma teknigi ile ilgili
“cift yiizlli, iki tarafli, iki katli” gibi ¢esitli tanimlamalara rastlanilmaktadir. Atalayer, bu tanimlarin
“tek katli kendinden takviyeli, ¢c6zgii ya da atki takviyeli, ¢6zgii ya da atki ¢ift yiizlii kumas yapilarint”
ifade ettigini, bunun yerine “motiften baglantili ¢ift kat/kesismeli ¢ift kat” seklinde tanimlamanin daha
dogru olacagindan bahsetmektedir (1993, s. 69). Cozgi ve atki ipliginin yer degistirmesi ile elde
edilen degisen yiizlii dokumalarda zemin ve motif renkleri tamamen yer degistirmektedir. Dolayisiyla
iki kumas kat1 arasindaki baglantiy1 yer degistiren yiizeyler saglamaktadir (Basaran, 2020, s. 141);
(Ozkalencik, 1947, s. 232). Sekil 12’ de &rgii raporunun altinda yer alan +——+— siyah renkteki
kilavuz ¢izgileri iist kumagi temsil ederken, —+——+ kirmizi renkteki kilavuz gizgileri ise alt kumasi
temsil etmektedir. Yani [. Boliimdeki siyah kisim Sekil 7a’deki mavi zeminin, II. Bolimdeki kirmizi
kisim ise Sekil 7a’deki mavi zemin iizerinde yer alan beyaz desenlerin olusumu i¢in kullanilmaktadir.
Teknik olarak I. Boliimde iist kumasa ait iplik gruplan istte, alt kumas grubuna ait iplik gruplar
alttayken, II. Bolimde ise {ist kumasa ait iplik gruplan altta, alt kumas grubuna ait iplik gruplar
iisttedir. Buna bagl olarak I. Boliimde alt atki iplikleri atilirken {ist ¢6zgii ipliklerinin yukarida olmasi
gerektiginden st Orgilerin alt atki iplikleri ile kesisim noktalarinda (/) kaldirma isaretleri
yerlestirilmelidir. 1I. Boliimde ise st atki iplikleri atilirken alt ¢6zgii iplikleri yukarida olmasi
gerektiginden alt ¢ozgii ipliklerinin {ist atki iplikleri ile kesisim noktalarina alt ¢ozgii ipligi renginde
kaldirma isareti (/) konulmalidir. Ust ve alt kumaslarda iki farkli renkten olustugu icin 2 farkli mekik
kullanilmaktadir. Bu teknik bilgiler 1s1ginda 7 kumas Orneginin analizleri yapilarak tahar, armiir
planlar1 ¢ikartilmistir. Orgiileri incelenen kumaslarin tahar raporlari Sekil 12-14’te, armiir ve pedal
basis raporlart Sekil 15-18de, pedal-gergeve baglant1 diizenleri Tablo 8-9’da yer almaktadir.
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I. Boliim 1L.B6liim

Ust Orgii: B 1/1 (Bezayag1)
2
1
1 2
Alt Orgii: B 1/1 (Bezayag1)
2
1
1 2

= =

Cozgii Iplik Kursu 1:1
Atki Iplik Kursu 1:1

U= Ust Orgii
A= Alt Orgii
Sekil 4. Cozgii ve atki ipliginin yer degismesi ile elde edilen degisen yiizlii dokumalarin 6rgii
yerlegimi

Ayrica arastirma kapsaminda ele alinan orneklerin (Sekil 5-11) teknik o&zellikleri, hesaplamalar
sonunda elde edilen bulgularla bir araya getirilerek cizelgeler halinde sunulmustur (Tablo 1-7).

Ornek 1
a. b.
Sekil 5. a. Ornek 1’in 6n yiizii, b. Ornek 1’in arka yiizii
Tablo 1. Ornek 1’in bilgi formu
Miize : AHBV Ulker Muncuk Miizesi
Envanter no : 697 —s.41, 6.115 (Kenan Ozbel Koleksiyonu)
Eser adi ve cinsi  : Beledi Dokuma
Cag1 : XX. Yiizyil
Dokuma Orgiisii  : U: B 1/1, A: B 1/1
Iplik Kursu : Cozgii iplik kursu 1:1, Atk1 iplik kursu 1:1
Tarak Disinden Gegen Tel Adedi : 4
Iplik Cinsi : Cozgii: Pamuk, Atki: Pamuk
Kalitesi (1 cm’deki iplik adedi) : Cozgii U: = 11 tel, Cozgii A: 10 tel,
Atk U: = 15 tel, Atkt A: = 12 tel
Iplik Numaras1 : Cozgii U: = Ne 18, Cozgii A: = Ne 18,
Atk U: =Ne 6 Atki A: =Ne 6
Olgiileri : En: 12 cm, Boy: 9,5 cm
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Ornek 2
a. b.
Sekil 6. a. Ornek 2’nin 6n yiizii, b. Ornek 2’nin arka yiizii
Tablo 2. Ornek 2’nin bilgi formu
Miize : AHBV Ulker Muncuk Miizesi
Envanter no : 697 —s.41, 6.113 (Kenan Ozbel Koleksiyonu)
Eser ad1 ve cinsi  : Beledi Dokuma
Cag1 : XX Yiizyil
Dokuma Orgiisiit : U: B 1/1, A: B 1/1
Iplik Kursu : Cézgii iplik kursu 1:1, Atk1 iplik kursu 1:1
Tarak Disinden Gegen Tel Adedi : 4
Iplik Cinsi  : Cozgii: Pamuk, Atk1: Pamuk
Kalitesi (1 cm’deki iplik adedi) : Cozgii U: = 10 tel, Cozgii A: 10 tel,
Atk U: = 14 tel, Atki A: = 14 tel
Iplik Numaras1 : Cozgii U: = Ne 18, Cozgii A: = Ne 18,
Atk U: =Ne 6 Atki A: =Ne 6
Olgiileri : En: 28 cm, Boy: 11 cm
Ornek 3
© ©
< &=

b

Sekil 7. a. Ornek 3’iin &n yiizii, b. Ornek 3’iin arka yiizii

Tablo 3. Ornek 3’iin bilgi formu

Miize

Envanter no

Eser adi ve cinsi

Cag1

Dokuma Orgiisii

Iplik Kursu

Tarak Disinden Gecen Tel Adedi

: AHBV Ulker Muncuk Miizesi

: 697 —5.36, 6.103 (Kenan Ozbel Koleksiyonu)
: Beledi Dokuma

1 XX. Yiizyil

:U:BU/1,A: B /1

: Cozgii iplik kursu 1:1, Atk iplik kursu 1:1

14
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Iplik Cinsi
Kalitesi (1 cm’deki iplik adedi)

: Cozgii: Pamuk, Atki: Pamuk
: Cozgii U: = 12 tel, Cozgii A: = 12 tel,

Atk1 U: = 11 tel, Atk1 A: = 10 tel

Iplik Numaras1 : Cozgii U: = Ne 7, Cozgii A: = Ne 20,
Atki U: =Ne 7 Atk1 A: =Ne 20
Olgiileri : En: 12,8 cm, Boy: 26 cm
Ornek 4
a. b.
Sekil 8. a. Ornek 4’iin 6n yiizii, b. Ornek 4’{in arka yiizii
Tablo 4. Ornek 4’iin bilgi formu
Miize : AHBV Ulker Muncuk Miizesi
Envanter no : 697 —s.39, 6.109 (Kenan Ozbel Koleksiyonu)
Eser ad1 ve cinsi  : Beledi Dokuma
Cag1 : XX. Yiizyll
Dokuma Orgiisii : U: B 1/1, A: B 1/1
Iplik Kursu : Cozgii iplik kursu 1:1, Atk iplik kursu 1:1
Tarak Disinden Gegen Tel Adedi : 4
Iplik Cinsi : Cozgii: Pamuk, Atki: Pamuk
Kalitesi (1 cm’deki iplik adedi) : Cozgii U: = 10 tel, Cozgii A: = 10 tel,
Atki U: =16 tel, Atk1 A: = 8 tel
Iplik Numaras1 : Cozgii U: = Ne 16, Cozgii A: = Ne 16,
Atk1 U: =Ne 11 Atki A: =Ne 16:
Olgiileri : En: 14,4 cm, Boy: 18,7 cm
Ornek 5
o
&~
<
o~
""i"' = I’l'|'|'|‘|‘]l:.l"'llff"i""l""[|’i'|’|‘|‘i‘|'1'-‘:'$
2 3 0 1 2 3 4 5 6
a. b

Sekil 9. a. Ornek 5’in 6n yiizii, b. Omek 5’in arka yiizii

726
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Tablo 5. Ornek 5’in bilgi formu

Miize
Envanter no
Eser ad1 ve cinsi

- AHBV Ulker Muncuk Miizesi
: 697 — .39, 6.110 (Kenan Ozbel Koleksiyonu)
: Beledi Dokuma

Cagi : XX Yiizyil
Dokuma Orgiisii : U: B 1/1, A: B 1/1
Iplik Kursu : Cozgii iplik kursu 1:1, Atk iplik kursu 1:1
Tarak Disinden Gegen Tel Adedi : 4
Iplik Cinsi : Cozgii: Pamuk, Atk1: Pamuk
Kalitesi (1 cm’deki iplik adedi) : Cozgii U: = 10 tel, Cozgii A: = 10 tel,
Atk U: =22 tel, Atk1 A: = 13 tel
Iplik Numaras1 : Cozgii U: = Ne 16, Cozgii A: = Ne 11,
Atk1 U: =Ne 4, Atki A: =Ne 11
Olgiileri : En: 15,4 cm, Boy: 19,3 cm
Ornek 6
= ;”5 'V }z
a. .
Sekil 10. a. Ornek 6’nin 6n yiizii, b. Ornek 6’nin arka yiizii
Tablo 6. Ornek 6’nin bilgi formu
Miize : AHBV Ulker Muncuk Miizesi
Envanter no : 697 —s.41, 6.114 (Kenan Ozbel Koleksiyonu)
Eser adi ve cinsi  : Beledi Dokuma
Cagr : XX. Yiizy1l
Dokuma Orgiisii  : U: B 1/1, A: B 1/1
Iplik Kursu : Cézgii iplik kursu 1:1, Atk iplik kursu 1:1
Tarak Disinden Gegen Tel Adedi : 4
Iplik Cinsi : Cozgii: Pamuk, Atki: Pamuk
Kalitesi (1 cm’deki iplik adedi) : Cozgii U: =11, Cozgii A: = 10 tel,
Atki U: ®Mavi 9 tel, kirmizi 20 tel, Atkt A: = 10 tel
Iplik Numarast : Cozgii U: =<Ne20, Cozgii A: = Ne 11
Atk1 U: = Mavi Ne 6, Ne Kirmizi Ne 15 Atki A: ~Ne 11
Olgiileri : En: 12,7 cm, Boy: 12,7 cm
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Ornek 7

4 6
a. b.
Sekil 11. a. Ornek 7°nin 6n yiizii, b. Ornek 7°nin arka yiizii

Tahar Raporlan

Tahar, kumasg dokumada kullanilan toplam c¢erceve sayisim ve ¢ozgii ipliklerinin hangi sira ile
giiciilerden gegirilecegini gdsteren bir plandir. Tahar planinda enine yonde tekrar hareketleri ile 6rgii
plam genisletilerek farkli desenler olusturabilmek miimkiindiir. Calisma kapsaminda ele alman Ornek
1-7’nin (Sekil 5-11) tahar raporlar1 (Sekil 12-14) toplam 24 cerceve gerektigini gostermektedir.
Dolayisiyla giiniimiizdeki mevcut 24 g¢erceveli Beledi tezgahlarinda bu Ornekleri tekrar dokumak
miimkiindiir. Ornek 1, 2 (Sekil 12) ve Ornek 3, 4, 5, 6 (Sekil 13) ayn1 tahar raporu ile dokunmustur.
Ornek 7’nin tahar raporu (Sekil 14) ise Sekil 13 ile benzerlik gostermektedir. Bu drnegin dokuma
hazirlik islemleri swrasinda (taharlamada) yapilan bir yanlistan dolayr farklihik gosterdigi
diistiniilmektedir. Hem giiniimiizdeki hem de eski Beledi 6rneklerinde (Sekil 1-2) dikey eksende bir
simetri s6z konusudur. Ornek 7°de (Sekil 11) ise dikey eksendeki simetrinin bozuldugu gériilmektedir.
Birden ¢ok iplik sistemi gerektiren ¢ok katli kumaslarda genellikle boliinmiis tahar tercih edilirken,
Beledi 6rneklerinde grup tahar kullanilmistir.
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Sekil 12. Ornek 1 ve 2 i¢cin Gerekli olan Tahar Raporu

|

T I T
1 LIt It LT

Sekil 13. Ornek 3,4,5,6 icin Gerekli olan Tahar Raporu
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Sekil 14. Ornek 7 i¢in Gerekli olan Tahar Raporu

This work is licensed under Creative Commons Attribution-NonCommercial 4.0 International License




Atkilar

The Turkish Online Journal of Design, Art and Communication — TOJDAC July 2024 Volume 14 Issue 3, p.719-734

Armiir Planlar1 ve Pedal Basis Raporlan

Armiir, hangi atki sirasinda hangi ¢ercevelerin asag1 ya da yukar1 hareket ederek agizlik olusturacagini
gosteren planlardir. Ornek 1-7’nin (Sekil 5-11) tahar planlarina bagl kalmarak (Sekil 12-14) armiir
planlar1 cikartilmistir (Sekil 15-18). Ornek 1 ve Ornek 2’nin armiir planlarinda desenli kisimlar
aynidir. Sadece Sekil 15a’daki desensiz kisim tekrarlar1 16 ve 26 iken, Sekil 15b’deki desensiz kisim
tekrarlart 12 ve 64’tiir. Tahar planlar1 aym olan Ornek 3-6’nin armiir planlar1 da (Sekil 16-18)
benzerlik gostermektedir. Armiir planlarinda uygulanan oOrgililer farkli tekrar hareketleriyle
genisletilebilmektedir. Bu 6rneklerde de desenli ve desensiz kisimlarda orgii gruplari gogaltilarak ve
azaltilarak uygulanmistir. Desenli kisimlar i¢in Sekil 16a’da 100, Sekil 16b’de 68, Sekil 17a’da 84,
Sekil 18a’da 28 atki hareketi gerekmektedir. Desensiz kisimlar ise Sekil 16a’da 64 (16 tekrar x 4),
Sekil 16b’de 72 (18 tekrar x 4), Sekil 17a’da 88 (22 tekrar x 4), Sekil 18’de 96 (24 tekrar x 4) atki
hareketinden olusmaktadir. Tahar plani diger 6rneklerden farkli olan Ornek 7’nin (Sekil 11) armiir
raporunda (Sekil 17b) biiyiik desenli kisim i¢in 88 ve kiiciik desenli kisim igin 12 atki hareketi
gerekirken, desensiz kisimlar i¢in 52 (13 tekrar x 4) atki hareketi gerekmektedir. Armiir planlarinin
hemen yanma calisan pedallarda Sekil 15-18°de sunulmustur. Ornegin Sekil 15a’da yer alan Ornek
I’in besinci atki sirasinda ¢alisan pedal olarak “1 ve 6” numaralara basildig1 zaman 1-5-9-13-17-18-
20-21-22-24 numarali ¢erceveler agagiya inmekte ve agizlik olugsmaktadir (Sekil 15a).

Caligan
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Desenti kisim

Atkilar

1] Desensiz kisam

1 X 24 sekrar

. Cerzeveler
Sekil 18. Ornek 6 icin gerekli olan armiir plani ve pedal basis raporu

Pedal-Cergeve Baglant1 Diizenleri

El dokuma tezgahlarinda pedallara bagl olan cergeveler iki ayak ile kontrol edilmektedir. Pedallarin
gergeveye baglanma sekline gore yukar: kalkmakta ya da asagi inmektedir. Beledi tezgahlarinda ise
gergeveler yukarida maymuncuk denilen bir teraziye baglidir. Pedallara basildiginda gergeveler asagi
inmekte ve agizlik agcilmaktadir.

24 cergeveli bir dokuma tezgahinda basit desenli bir dokuma yapilmak istenildiginde her bir ¢ergeve
ayr1 bir desen hareketi verilebilirken, degisen yiizlii dokuma tekniginde her bir desen i¢in en az 4
cergeveye ihtiya¢ vardir. Dolayisiyla 24 ¢erceveli Beledi tezgahinda en fazla 6 farkli desen hareketi
yapilabilmektedir. Bununla iliskili olarak c¢ergevelere hareket veren pedallar tizerine 6 delik
bulunmaktadir. Bu deliklerin her birine (Tablo 8- Delik no), ¢cerceveler armiir planina gore ayarlanarak
baglanmaktadir. Boylelikle en az 6, en fazla 18 gerceve calisabilmektedir. Ornek 1-7’nin (Sekil 5-11)
armiir planlaria (Sekil 15-18) baglh olarak tezgah icin gereken pedal-gergeve baglanti diizenleri tablo
halinde hazirlanmistir (Tablo 8-9).

Giircay, Beledi tezgahlarimin eskiden 15 pedalli 6rnekleri oldugundan bahsetmektedir (1969, s. 60).
Armiir raporu cikartilan Ornek 1-2’nin (Sekil 5-6) pedal-gergeve baglant1 planma (Tablo 8) gére 15
pedal gerektirdigi gorilmiistiir. Dolayisiyla bu 6rneklerin bahsi gecen 15 pedalli tezgahta dokunmug
olabilecegi sdylenebilir.

Tablo 8. Orek 1 ve Ornek 2 i¢in Gerekli Olan Pedal-Cergeve Baglant1 Diizeni

Pedal no Delik Delik Delik Delik Delik Delik
no:1 no:2 no:3 no:4 no:5 no:6

1 1 5 9 13 17 21
2 2 6 10 14 18 22
3 3 7 11 15 19 23
4 4 8 12 16 20 24
5 1-3 5-7 9-11 13-15 17-19 21-23
6 18-20 22-24
7 1-3 5-7 9-11 13-15
8 14-16 22-24
9 1-3 5-7 9-11 17-19
10 10-12 18-20
11 1-3 5-7 13-15 21-23
12 6-8 14-16
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13 1-3 9-11 17-19 21-23
14 6-8 10-12
15 1-3 13-15 17-19 21-23

Bir bagka kaynakta ise gilinlimiizdeki Beledi tezgahinin normalde 17 pedalli oldugundan ve zaman
icerisinde 4 pedalinin iptal edildiginden bahsedilmektedir (Oztiirk & Kavci, 2000, s. 38). Bu baglamda
armiir raporlar1 ¢ikartilan Ornek 3-7’nin (Sekil 7-11) pedal-gerceve baglant1 planlara gore (Tablo 9)
17 pedal gerektirdigi tespit edilmistir. Bu Orneklerin bahsedilen tezgahta dokunmus olabilecegi
diistiniilebilir.

Tablo 9. Ornek 3, Ornek 4, Ornek 5, Ornek 6 ve Ornek 7 I¢in Gerekli Olan Pedal-Cergeve Baglant:

Diizeni
Pedal no Delik Delik Delik Delik Delik Delik
no:1 no:2 no:3 no:4 no:5 no:6

1 1 5 9 13 17 21
2 2 6 10 14 18 22
3 3 7 11 15 19 23
4 4 8 12 16 20 24
5 22-24
6 1-3 5-7 9-11 13-15 17-19
7 2-4 6-8 10-12 14-16
8 17-19 21-23
9 10-12 18-20
10 1-3 5-7 13-15 21-23
11 6-8 18-20
12 1-3 9-11 13-15 21-23
13 2-4 18-20
14 5-7 9-11 13-15 21-23
15 14-16 18-20
16 1-3 5-7 9-11 21-23
17 1-3 5-7 9-11 13-15 17-19 21-23

SONUC

Dokuma teknigi ile diger Tiirk kumaslarindan ayrilan Beledi kumaglarinin eski ornekleri
incelendiginde birgok farkli tahar, armiir, pedal-gerceve baglanti diizenleri ile dokunduklari
anlagilmaktadir (Sekil 1-2). Ancak giiniimiize sadece en son gelistirilen armiir, tahar, pedal-cergeve
baglant1 diizeni (Siileymaniye nakisi) ulasabilmistir. Ahi teskilatinin ge¢miste bu meslegin belirli
kimseler arasinda kalarak yayginlagmasini engellemek istedikleri bilinmektedir. Dolayisiyla bu
diizenlerin nasil gelistirilecegi gizli tutulmus ve yenileri gelistirilememistir. Tahar, armiir, pedal-
cerceve baglant1 diizeni gelistirmeyi bilen ustalar hayatta olmadigindan, kusaklararasi bu bilgi aktarimi
da saglanamamustir. Raporlara bagli olan diizenin nasil ¢ikartilacagi bilinmediginden, glinlimiizde eski
ornekler dokunamamaktadir. Alandaki bu eksikligi gidermek amaciyla 7 eski 6rnegin kumas analizleri
yapilarak ilk tiretim bilgileri tespit edilmistir. Yapilan incelemeler sonucunda ele alinan kumas grubu;
hammadde, renk, motif ve kompozisyon ozellikleri, teknik Ozellikleri, kalitesi, tahar, armiir, pedal
basis raporlar1 ve pedal-¢erceve baglanti sistemi agisindan su sekilde degerlendirilmistir:

Hammadde agisindan; analizi yapilan Orneklerde list-alt ¢ozgli ve {iist-alt atki ipliklerinde pamuk
kullanildig1 goriilmiistiir (Tablo 1-7). Ancak alanyazin taramasi sonucunda alt atki ipliklerinde ipek,
iist ¢ozgii ve atkilarinda pamuk ipliginin kullanildigi bahsedilmek ile birlikte, gorsel drnekleri de
bulunmaktadir.

Renk bakimindan; st ¢6zgii ipliklerinde mavi, bej, siyah renkler, {ist atki ipliklerinde ayni renkler ile
birlikte kirmizi, alt atki ipliklerinde beyaz, alt ¢ozgii ipliklerinde beyaz ve bazi 6rneklerinde yer yer
serit seklinde mavi renkler kullanilmistir (Sekil 5b,6b,9b,10b,11b).
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Teknik 6zelligi bakimindan; Beledi dokumalari ¢6zgii ve atki ipliginin yer degistirmesi ile elde edilen
degisen yiizlii dokuma teknigi ile dokunmaktadir. Ust ve alt 6rgiileri bezayag, ¢ozgii ve atkida iplik
kurslari ise 1:1 seklindedir. Bir tarak disinden 4 ¢6zgii ipligi (2iist+2alt) gegcmektedir.

Motif ve kompozisyon 6zelligi bakimindan; dokunduklar1 teknik nedeniyle Beledi kumaslarinda her
bir motif i¢in 4 ¢erceve (iist kumas icin 2, alt kumas icin 2) gerekmektedir. Analizi yapilan kumaslarin
armiir ve tahar planlarindan 24 gerceve ile dokunduklari anlagilmaktadir. Buna gore 24 cergeveli
Beledi tezgahlarinda en fazla 6 farkli desen hareketine imkan veren geometrik ve Ma’kili yazilar
dokunabilmektedir. Bununla birlikte 24 ¢erceveden daha fazla cergeveye sahip Beledi tezgahlarinda
gergeve sayist 4’lin kat1 ile orantili sekilde degismektedir. Desen hareketi sayisi ise gergeve sayisinin
4’e boliimii ile bulunmaktadir. Ornegin Sekil 2d’deki 44 gerceve gerektiren kumasta her bir desen igin
11 farkli desen hareketi yapilabilmektedir.

Kaliteleri acisindan; analizi yapilan kumasglarin 1 cm’deki ¢ozgii ve atki sikliklarina bakildiginda
ipekli Tirk kumaglara (sevai, abani, ¢itari, kutnu vb.) oranla daha kalin bir kumas yapisina sahip
olduklar goriilmektedir.

Tahar, armiir, Pedal-cerceve baglantilar1 pedal basis raporlari agisindan; analizleri yapilan 7 6rnegin
glinlimiizdeki Siileymaniye nakisi ile (tahar, armiir, pedal-cerceve baglanti diizeni ile) dokunmadigi
saptanmistir. Buna gore 3 farkli tahar raporu ¢ikartilarak belgelenmistir. Ayrica her bir kumasin farkl
armiir raporu ile dokundugu goriilmiistiir. Buna bagli olarak 2 adet pedal-gerceve baglanti diizeni
gelistirilmis ve pedal basis raporlar1 sunulmustur.

Sonug olarak, ¢alismada sunulan bulgular, cografi isaret ile tescillenmis olan desenler disinda eski
orneklerin mevcut 24 cerceveli Beledi tezgahinda tekrar dokunabilmesine olanak saglamaktadir.
Bunun igin, istenilen eski 6rnegin tahar (Sekil 12- 14) ve pedal-cer¢eve baglanti diizenine (Tablo 8- 9)
gore tezgah hazirlanmasi ve sonrasinda (Sekil 15-18)’de sunulan pedal basig sirasinin takip edilmesi
yeterlidir. Boylece somut olmayan kiiltiirel miraslarimizdan biri olan eski Beledi kumaslarinin analiz
bilgileri kayit altina alinarak gelecek kusaklarin bilgisine sunulmustur.
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Abstract

Contact tracing mobile applications (CTMAS) were used by many governments
worldwide within their COVID-19 response strategies. They were also being
debated widely since they pose risks regarding personal data privacy. The
Republic of Turkey Ministry of Health deployed a CTMA called the HES app, to
complement the manual contact tracing efforts. However, since its release, it has
garnered significant criticism from experts advocating data privacy and human
rights. By reviewing the available literature, we designed a quantitative research
to explore if the individuals living in Turkey also have the concerns expressed by
the experts regarding the HES application. Due to lockdown measures, we
collected the data through an online survey, which we developed based on the
main points of concern voiced globally about the concept of CTMA from 457
participants who gave informed consent. According to our findings, worries
regarding the HES application do exist and are prevalent among individuals living
in Turkey, independent of their socio-economic status. The concerns can be
grouped under two main categories, namely, having concerns about invasive
digital surveillance, and the lack of belief in the legitimacy of the HES
application. Therefore, we suggest that the application’s architecture be
reorganized in a decentralized, transparent, auditable, privacy-preserving manner
for future health crises to better serve public health.

Keywords: Contact tracing mobile applications, digital surveillance, data privacy, COVID-19.

Oz

Temas takip uygulamalar;, COVID-19 salginiyla miicadele amaciyla diinyanin
birgok iilkesinde kullamlmustir. Ancak bu uygulamalarin mesruiyeti, veri
mahremiyeti adina tagidiklar: riskler sebebiyle, genis gevrelerce tartigilmistir. S6z
konusu doénemde, Tiirkiye Cumhuriyeti Saglik Bakanligi da Hayat Eve Sigar
(HES) adli uygulamay1 kullanima sunmustur. Ancak uygulama, veri gizliligi ve
insan haklar alanlarinda ¢aligan uzmanlardan yaygin sekilde elestiri toplamistir.
Calisma kapsaminda, uzmanlar tarafindan dile getirilen endiselerin, uygulamanin
kullanicilar1 tarafindan taginip taginmadiklarinin anlagilmasi amaciyla nicel bir
aragtirma tasarlanmistir.  Arastirmanin  verisi; goniilli onam vermis 457
katilimcidan, temas takip uygulamalarina iligkin diinya ¢apinda dile getirilen
endigelerden hareketle yapilandirilmis bir 6lgek kullanilarak - dénemin karantina
kosullart uyarinca - gevrimicgi sekilde toplanmistir. Bulgularimiz Tirkiye’de
yasayan bireylerin, sosyoekonomik durumlarindan bagimsiz olarak, HES
uygulamasina iliskin endiseler tagidiklarimi gostermektedir. S6z konusu endiseler
artan dijital gozetim korkusu ve HES uygulamasmin mesruluguna duyulan
giivensizlik olmak {izere iki ana kategori altinda toplanmaktadir. Sonuglardan
hareketle, gelecekte karsilagilabilecek saglik  krizlerinde temas takip
uygulamalarindan alinan faydanin artirilabilmesi igin; uygulama mimarisinin
bireylerin veri mahretmiyetine saygili, merkezi olmayan, seffaf ve denetlenebilir
bir yapida yeniden diizenlenmesini 6neriyoruz.

Anahtar Kelimeler: Temas Takip Uygulamalari, Dijital Gozetim, Veri Mahremiyeti, COVID-19.
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INTRODUCTION

During the COVID-19 pandemic, measures taken by the public health authorities (PHAS) to control
the spread of the virus may have been seen as the most crucial part of fighting the disease. Considering
the high contagiousness of the virus, the PHAs placed utmost importance on utilizing
nonpharmaceutical measures, such as case isolation, household quarantine, closure of schools and
workplaces, and travel restrictions (Ekong et al., 2020).

In the event of a pandemic, it is widely accepted that indiscriminate lockdowns can cause severe
economic consequences (Loayza, 2020; Whitelaw et al., 2020). Thus, discriminatory measures, such
as mandatory self-isolation applied only to the infected individuals to prevent them from spreading the
virus further, are highly important. This is where the dilemma comes into play: Several studies
presented evidence that asymptomatic and presymptomatic transmission played a significant part in
the rapid spread of COVID-19 (Ferretti et al., 2020; Gandhi et al., 2020; Oran & Topol, 2020). Then,
the question is: How can the potential virus spreaders be determined and be demanded to self-isolate if
they do not show any symptoms? Considering the scarcity of test kits in the early phases of the
pandemic (Cho et al., 2020; Ekong et al., 2020), this very question made the contact tracing efforts,
whether the traced individual is confirmed to be infected or not, into a critical component of
containing the disease.

Known as a well-accepted disease control practice (Clarke, 1998; Donnelly et al., 2003), contact
tracing is a form of disease surveillance mainly focusing on determining potential new cases (Eames &
Keeling, 2003). According to the World Health Organization (WHO), it breaks the chains of
interpersonal transmission by identifying the individuals who had contact with confirmed cases,
quarantining them, following them up to ensure timely isolation, and proceeding with testing and
treatment if necessary (2020a). Thanks to the digital capacity built by the network society (see Dijk,
2020), contact tracing is even more effective and convenient with the help of digital instruments.

Indeed, countries with a lower COVID-19 mortality rate seem to have used digital technologies
extensively in their pandemic response toolkits (Whitelaw et al., 2020). In South Korea, for instance,
PHAs utilized digital technologies to back-track the movements of positive cases in the country by
using innovative as well as aggressive methods since the early days of the pandemic: Credit card
transactions, mobile location records, and security camera appearances of the patients were inspected,
and the extracted data shared with the public in detail in the forms of web-based maps and smartphone
applications (Sharon, 2020). Especially on contact tracing, it is argued that conventional practices,
which require an army of detectives (Sun et al., 2020) to work manually, are time-consuming efforts
which are inefficient alone (Almagor & Picascia, 2020; Levy & Stewart, 2020) On the other hand,
digital technologies promise to complement the traditional approach by automating this laborious
process (Whitelaw et al., 2020; WHO, 2020a). As digital technologies reduce the amount of labor
required for manual contact tracing to a great extent, they let the PHAs use human resources more
efficiently in their COVID-19 response, which may be seen as an invaluable contribution throughout a
pandemic. Hence, global attention has turned to smartphones and mobile applications, a promising duo
that may easily trace an individual’s contacts (Hsiao et al., 2020; Levy & Stewart, 2020). So, we can
say that our study has three main topics to discuss.

1. The Role of Technology in Public Health: Our study explores the ways in which technology can
promote public health. This could include a discussion of various apps and other technological tools
that have been used to track and contain the spread of diseases like COVID-19. Additionally, our
study discusses the potential benefits and drawbacks of relying on technology for public health
initiatives.

2. The Ethics and Implications of Using Contact Tracing Apps: This study also explores the ethical
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implications of using contact tracing apps like Hayat Eve Sigar'(HES) in Turkey. Additionally, it
discusses the potential benefits and drawbacks of using these apps to track and contain the spread of
COVID-19. Finally, it suggests ways in which privacy concerns could be addressed while still using
these apps.

3. The Impact of Public Perception on the Effectiveness of Contact Tracing Apps: This study explores
how public perception of contact tracing apps like HES can influence their effectiveness. Additionally,
it discusses the ways in which public health authorities and private organizations can work to improve
public trust in these apps. Finally, it suggests ways in which contact tracing apps could be designed to
better address public concerns.

LITERATURE REVIEW

In this part, we will first evaluate the technical aspects of different contact tracing mobile applications
and then ethical considerations and privacy concerns revolving around these apps. After that, we will
give brief information about the HES application and the critics garnered around it.

Contact Tracing Mobile Applications

Contact tracing mobile applications (CTMAS) [Also referred to as, but not limited to, proximity
tracing/tracking tools (Abuhammad et al., 2020; WHO, 2020a), participatory disease surveillance
systems (Genevieve et al., 2019; Karimuribo et al., 2017), mobile contact tracing applications
(Bedogni et al., 2020; Zeinalipour-Yazti & Claramunt, 2020), digital contact tracing (Anglemyer et al.,
2020; Ryan, 2020)] are digital instruments developed to probe the proximity of the app users in an
automatized way to see if they were exposed to the virus through close-range physical proximity to a
COVID-19 positive person.

CTMAs may be developed either by PHAS or private organizations (Levy & Stewart, 2020). In some
countries, CTMAs were developed by efforts of national PHAs without using externally available
frameworks. Others are the applications developed by adopting the existing frameworks for building
contact tracing applications, such as the Exposure Notification application programming interface
(API) developed in collaboration by Google and Apple, Decentralized Privacy-Preserving Proximity
Tracing (DP-3T) developed collectively by an international consortium of technologists, legal experts,
engineers and epidemiologists, and BlueTrace developed by Singapore Government Digital Services.

The Government of Singapore was the first to release a CTMA - as early as March 20, 2020 (Koh,
2020), only nine days after WHO declared COVID-19 as a pandemic (WHO, 2020b) - which is called
the TraceTogether app. After that, a frantic flow of mobile applications for contact tracing began.
Some examples are the Aarogya Setu of India, the COVIDSafe app of Australia, the NHS COVID-19
app of the United Kingdom (UK), the HaMagen 2.0 of Israel, and the HES app of Turkey.

Operational Differences: Sources of Data

Even though the CTMAs may operate in different ways according to the frameworks they adopt, all of
them achieve the objective of tracing the contacts of their users by utilizing one or more of the
following assets: Rich sensors and features of smartphones such as Bluetooth technology, a global
positioning system (GPS), microphone, and camera (Azad et al., 2020), records of cellular base
stations and logs of Wi-Fi signals that a smartphone encountered with (Ahmed et al., 2020). For
instance, the NHS COVID-19 app, which has operated through the framework developed by
Google/Apple, and the applications TraceTogether & COVIDSafe, which has adopted the BlueTrace
framework, had relied on Bluetooth technology (Bay et al., 2020; Google/Apple, 2020a). In both
frameworks, smartphones of the app users were constantly transmitting anonymized signals via
Bluetooth while collecting the signals transmitted by the users in their vicinity. If, at some point, they
get informed - again, anonymously - that the owner of a signal they received was reported positive
diagnosis for COVID-19, they could get themselves tested and self-isolated to break the chain of

! Hayat Eve Sigar, which may be translated as Life Fits Home, was also the motto that was frequently used by
PHAs in Turkey within the efforts of pandemic management.
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transmission.

On the other hand, CTMAs like Aarogya Setu and HaMagen, operating based on the frameworks
developed by their national PHAS, utilized Bluetooth technology combined with GPS (MyGov India,
2020; Sokol & Staff, 2020). Using GPS for contact tracing involves the data of the specific location of
the app users, whereas solely taking advantage of Bluetooth technology only gives the information on
the proximity of the devices. The apps that used Bluetooth-based technology could not collect and
process the location data (Google/Apple, 2020b; Sun et al., 2020). Therefore, Bluetooth-based
solutions are considered more privacy-preserving (Zhang et al., 2020). In the case of the HES app,
which operated through the framework developed by the Ministry of Health of the Turkish Republic,
both Bluetooth technology and GPS were known to be used for contact tracing.

Data Storage Approaches

In terms of software architecture, there are two main categories that each CTMA falls under, namely,
centralized design and decentralized design (Dar et al., 2020). If a CTMA is centralized by design, that
means all the users are connected to a single point of authority with whom they share data regarding
their health and location, whereas, in the case of a decentralized design, there is no single authority
that can access to all the user data. There were argued to be 120 CTMAs available in 71 countries
(Woodhams, 2020). At least 63 CTMASs that were in use in 38 countries adopted the Exposure
Notification APl (Rahman, 2020), which is a decentralized framework that uses privacy-preserving
technologies that operate without collecting the location data of the users (Google/Apple, 2020b).
Thus, the CTMASs which adopted it as their core framework are decentralized apps. It is essential to
point out that if a user of a decentralized CTMA such as the NHS COVID-19 app tests positive for
COVID-19, it is up to them to share this information with their recent contacts that were collected in
their device (NHS, n.d.). Moreover, when a user reported that they tested positive, the PHAS were not
able to identify the users who had physical contact with the infected user, since the contacts stored in
the user’s device (Raskar et al., 2020).

The HaMagen app and the CTMASs that adopted the BlueTrace framework, such as TraceTogether and
COVIDSafe, also stored the received Bluetooth signals in users’ devices. However, they matched the
contacts on a centralized server (Levy & Stewart, 2020). Thus, they can be considered partially
decentralized. Finally, examples such as Aarogya Setu and the HES app were collecting and
processing the data in a centralized manner, which, by far, is the least preferable approach among the
options in terms of data security (Ahmed et al., 2020; Cho et al., 2020; Leins et al., 2020; Sun et al.,
2020).

As the CTMASs promised significant benefits for public health, they came with the price of risking the
personal data of individuals since the collected data had to contain sensitive personal information of
the users by its nature. Thus, since the early days of the COVID-19 pandemic, there has been an
ongoing debate on CTMAs.

Ethical Considerations & Privacy Concerns Regarding the Contact Tracing Mobile Applications
As Zeinalipour-Yazti and Claramunt put it, the question has been whether the CTMAS should be
considered as a digital vaccine or a privacy demolition (2020). Naturally, this question has received a
sizeable amount of attention from a broad set of critical voices, including influential scholars (e.g.,
Harari, 2020; Morozov, 2020), journalists (e.g., Ellis-Petersen, 2020; Shevlane et al., 2020; Singer,
2020), international & intergovernmental organizations (e.g., WHO, 2020c), and non-governmental
organizations (NGOs) focused on defending human rights (e.g., Future of Privacy Forum, 2020;
Human Rights Watch, 2020; Privacy International, 2020). At different levels, all these parties drew
attention to - and warned against - the data privacy risks and antidemocratic processes that might arise
from the improper use of the CTMAs.

Meanwhile, the digital vaccine side of the spectrum mainly consists of government officials

worldwide (e.g., AAP, 2020; Busvine et al., 2020a; Koca, 2020). Even though the effectiveness of the
CTMAs was backed up with scientific evidence (Ferretti et al., 2020), the above-summarized flow of
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information was bearing the risk of shaping public opinion regarding the CTMAs towards a direction
in which public health is at stake.

By using an algorithm they developed, a group of researchers from the University of Oxford found
that, in the case of the UK, the COVID-19 pandemic could be suppressed technically if 56% of the
population - or 80% of the smartphone users - actively used a CTMA (Hinch et al., 2020). The
suggested adoption rates should be higher for developing and underdeveloped countries, where
internet penetration and smartphone ownership levels are lower than in the UK. One of the
fundamental necessities for PHASs to achieve such high adoption rates of CTMAs is establishing public
trust regarding the legitimacy and safety of the applications (Ranisch et al., 2020). Thus, for a CTMA
to contribute to the fight against a pandemic, the citizens’ concerns should be considered by PHAs.

Many attempts have been made within academia to discuss and determine the ethical guidelines to be
followed by private organizations and PHAs to develop a rights-based, privacy-preserving, and
effective CTMA (e.g., Abuhammad et al., 2020; Gasser et al., 2020; Levy & Stewart, 2020; Lo & Sim,
2020; Morley et al., 2020; Ranisch et al., 2020). These attempts have jointly considered specific
technical capabilities and attributes obligatory for an ethically designed CTMA.

One of the first things advocated in the mentioned guidelines is that a CTMA should be open-sourced,
i.e., the app’s code must be publicly available for inspection for transparency and security reasons.
Among the CTMAs and contact tracing framework examples discussed above, all but the HES app
was known to be open-sourced.

Another issue commonly pointed out is that the app should anonymize the data collected from users of
a CTMA for the sake of personal data privacy. According to the information available on their
websites, the NHS COVID-19 app, TraceTogether, and HaMagen 2.0 claimed that they collect and
process the personal data of their users with varying degrees of anonymization. However, the concept
of anonymity in the digital sphere is known to be a tricky issue (Culnane & Leins, 2020; Sun et al.,
2020) since it is proven that the anonymized data can be de-anonymized with the help of specific
techniques (Xue et al., 2016; Dar et al., 2020; Leins et al., 2020). Thus, to minimize the privacy risk in
a data leak, CTMAs should have collected and processed the minimum possible amount of data,
especially if they operate based on a centralized framework (Dumbrava, 2020). On the other hand, as
the most data-hungry CTMA among the mentioned examples throughout the research, the HES
application did not refer to anonymity in its terms-of-use document?.

Voluntariness is also a critical point in all the guidelines mentioned above, which defend the necessity
of explicit user consent for data collection and processing by a CTMA. European Union Agency For
Fundamental Rights (2020) also underlined that downloading and using a CTMA must be the free
choice of individuals, thus calling the EU member states to act accordingly. Using the app was
voluntary in NHS COVID-19, COVIDSafe, TraceTogether, HaMagen 2.0, and HES applications.
Aarogya Setu, on the other hand, was made mandatory with an official guideline on May 1, 2020, by
the government of India to the employees of both public and private institutions; later in the same
month, the word mandatory dropped from the guideline (The Wire, 2020). However, citizens must be
informed in advance regarding the app’s data policy to decide whether to download the app. A
citizen’s consent for collecting, for instance, location data cannot be considered valid and voluntary
unless the citizen is informed in detail about how their location data will be used. Thus, the HES
application was criticized by many, including legal experts, because the privacy policy and the user
agreement of the app were not detailed enough (Cayir, 2020a).

Another critical aspect of the concept of voluntariness is the consistency of the conditions that lead to
consent that is given. In the case of TraceTogether, even though they assured the citizens earlier that
their data would be used only for pandemic management purposes, months after the Government of

2 Terms-of-use document: https://hayatevesigar.saglik.gov.tr/gizlilik_politikasi_index_V2.html (Accessed on 17
January 2024)
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Singapore admitted that the police department might also use the data collected through the CTMA for
criminal investigations (Illmer, 2021). Thus, the conditions of the voluntary decision made by more
than 70% of the population of Singapore had changed. However, the data collected from the citizens
before were still available for the use of the police forces.

The HES Application and the Critical Perspectives

Released on April 17, 2020, the HES application was a CTMA in which the app users - among many
side-features (see Cayir, 2020a, p.32-33) - mainly could monitor their status regarding COVID-19, get
notified if they were exposed to COVID-19, see the heat maps in which they could see the intensity of
the COVID-19 positive cases in a particular area in Turkey. Users could also obtain a HES code
through the application, a ten-character combination of random letters and numbers linked to the
owner's national identity number. In Turkey, getting a HES code was obligatory during the COVID-19
pandemic for traveling in the country and entering public service buildings, universities, and,
occasionally, workplaces. The code could be obtained via the HES application, SMS, or e-Government
Gateway.

The features listed above required giving specific permissions to the HES application. For instance,
users must have shared their GPS-based location data with the application to see the heat maps. Users
must have authorized the application to manage Bluetooth connections to be notified if they had
contact with a COVID-19-positive case. Moreover, the app requires the user’s national identity
number and mobile phone number to start operating. Thus, the application could technically use the
cellular base station records for contact tracing. Yet it cannot be known since neither a white paper
was available to the public that explains the framework, nor a public announcement was made
regarding the issue (Caywr, 2020a). The HES application also required access to the camera,
microphone, media gallery, contacts, internal storage, Wi-Fi connections, full network access, and
Google service configurations of the device (T.C. Saglik Bakanligi, n.d.) to run specific tasks. Thus, it
did not comply with the principle of minimum data collection. Also, it was operating through a
centralized framework developed by the Ministry of Health of Turkey, which does not anonymize its
users (Cayir, 2020a).

In the light of the discussion carried out so far, the CTMAS mentioned previously can be positioned as
shown in Figure 1 according to the risks they bear on data privacy. Since it is closed-sourced,
centralized, and collecting location data from its users by utilizing GPS, the HES application is
positioned in the least privacy-preserving spot.

Closed-source Open-source
7
% ,,,,, ey e L
¥ Aarogya Setu
= T,
] 3 E
= - HaMagen 2.0
= o o " ey
=
= . TraceTogether |
g
=}
é’é ~ COVIDSafe | NHSCOVID-19
Centralized Decentralized Centralized Decentralized

Figure 1. Positioning the contact tracing mobile applications according to their designs
Note. The most privacy-preserving area of the chart is considered to be the lower right corner.
Privacy-preservation level decreases as one goes to left and/or up on the chart.
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The HES app, downloaded by 40 million citizens as of December 13, 2020 (Hayat Eve Sigar, 2020),
has drawn significant criticism since it was published. Several articles, such as those written by Tezcan
(2020) and Alan (2020) on digital news outlets like Gazete Duvar, criticized the app. The report from
Kasapoglu (2020) on BBC News Turkish criticized how the HES app operated and drew attention to
the danger of the normalized invasive digital surveillance practices. Referring to the concept of
surveillance for making sense of the COVID-19 crisis was also popular among academics such as
Polat (2020), Tokgoz (2020), and Konak & Ertan (2020), who pointed out the risks associated with
surveillance technologies that are being used within the COVID-19 response toolkit of the
Government of Turkey. Alternative Informatics Association (AIA) - an NGO in Turkey that mainly
focuses on subjects such as digital rights, free web, and mass surveillance - published two e-books (see
Cayir, 2020a, 2020b) explaining that the HES app was not following a privacy-preserving approach.
Therefore, it should be rearranged in a transparent and auditable manner (Cayir, 2020a, p.45).

A joint statement, which was signed by more than one hundred organizations around the world,
including AIA, was published on April 2, 2020, urging governments to respect human rights while
adopting digital technologies to fight the pandemic (Cayir, 2020c; Human Rights Watch, 2020). The
declaration defended eight principles that a government or a private organization should meet while
developing digital tools to fight the pandemic. According to the report, ethically appropriate pandemic
response technologies:

1) Are lawful, necessary and proportionate, transparent, and justified by legitimate public health
objectives; 2) Are time-bound and only continue for as long as necessary to address the
pandemic; 3) Are limited in scope and purpose, used only to respond to the pandemic; 4) Ensure
sufficient security of any personal data that is collected; 5) Mitigate any risk of enabling
discrimination or other rights abuses against marginalized populations; 6) Are transparent about
any data-sharing agreements with other public or private sector entities; 7) Incorporate
protections and safeguards against abusive surveillance, and give people access to effective
remedies; and 8) Provide for free, active, and meaningful participation of relevant stakeholders
in data collection efforts. (Human Rights Watch, 2020)

The principles listed above can be found in the frameworks of most CTMAs. However, in the case of
the HES app, since there is neither an open-sourced framework, an illustrative public announcement,
nor a detailed privacy policy that explains how the data was collected from the users, it was impossible
to assess how ethically appropriate it is.

RESEARCH

We aimed to discover whether the individuals living in Turkey bear the concerns about the concept of
contact tracing mobile applications discussed above regarding the HES application released by
Turkey's Ministry of Health as a part of their COVID-19 response. While conducting the research, we
also tried to understand the relations between the concerns of the individuals associated with the
pandemic and their concerns regarding the HES application. Furthermore, we aimed to explore the
connections between these concerns and how individuals interacted with the HES application. Thus,
we designed an online survey to answer the following research questions:

RQ: Were the users of the HES application having concerns about it?
Sub-RQ1: Were the users of the HES application having concerns about invasive digital surveillance?
Sub-RQ2: Were the users of the HES application having lack of belief in application’s legitimacy?

Additionally, we wanted to test the following hypotheses to present a comprehensive understanding of
the concerns regarding the HES app and the outcomes of those concerns, which may affect the benefits
of the CTMASs on public health:

H1: Individuals’ who were more concerned regarding the COVID-19 pandemic were carrying less

belief in the legitimacy of HES application.
H2: Individuals’ concerns regarding the COVID-19 pandemic were positively correlated with their
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concerns about invasive digital surveillance.

H3: Lower levels of belief in the legitimacy of the HES application and the concerns about invasive
digital surveillance were positively correlated.

H4: Carrying less belief in the legitimacy of the HES application negatively affected the individuals’
decision to download it.

HS5: Concerns about invasive digital surveillance negatively affected the individual’s decision to
download the HES application.

H6: Lower levels of belief in the legitimacy of the HES application caused less frequent use of it.

H7: Concerns about invasive digital surveillance caused less frequent use of the HES application.

H8: Individuals who were more skeptical of the legitimacy of the HES application were more likely to
refuse its authorization requests.

H9: Individuals who were more concerned about invasive digital surveillance were more likely to
refuse the authorization requests of the HES application.

Sampling

As we previously mentioned, the HES application has downloaded by 40 million citizens as of
December 13, 2020 (Hayat Eve Sigar, 2020). Our research focuses on the concerns of individuals
living in Turkey about the HES application, which requires a smartphone and a mobile internet access
to operate. Hence, the number of mobile internet users in Turkey can also be considered as the
population of this research, which was nearly 58 million in 2020 (We Are Social & Hootsuite, 2020,
p.25). According to Krejcie and Morgan (1970), to conduct research on a population of this size with a
confidence level of 95% and with a margin of error of 5%, the required sample size is at least 384
participants. Initially, 517 individuals participated in our research. We eliminated 60 surveys due to
missing data. Thus, our sample consisted of 457 participants. We used simple random sampling
method to determine the participants to collect data from. Hence, the research sample may not be as
diverse as the user base of HES app, which should be noted as a limitation of our research.

Instrument

We designed an online survey using Google Forms. Using the initial questionnnaire, we conducted a
pilot research on thirteen individuals with different demographic characteristics and updated the
questions according to the feedback we received. Istanbul Medipol University, Ethical Committee for
Scientific Research in Social Sciences granted permission on 22/04/2024 (issue number: 54) to the
finalized version of the questionnaire to be used for the purposes of our research. Then, we posted the
survey link to various accounts, profiles, groups, and pages on Twitter, Facebook, and LinkedIn. The
participants answered the questionnaire between December 13 and December 24, 2020. They were
presented with a participation consent page before the questionnaire, which clearly explained that the
participation is voluntary, and the data collected through the survey will be used only for research
purposes and analyzed anonymously. Thus, we collected the data only from the participants who gave
informed consent. The survey consisted of two main sections — The first part included 16 questions on
demographics, motivations for downloading and using the HES application, permissions given by the
participant to it, and the overall level of concern of the participant regarding the pandemic. The second
part consisted of twelve Likert-style questions on a five-point scale to explore the opinions and
attitudes of the individuals regarding the HES application.

Research Design

The joint statement mentioned above was our starting point. We prepared survey questions for each of
the eight principles in this declaration. While designing this experimental scale, we aimed to explore
whether the concerns raised by data privacy experts, law professionals, academics, journalists, NGOs,
and international and intergovernmental organizations regarding CTMAs were also perceived by the
participants. Hence, our research is a causal, cross-sectional, and quantitative one.

FINDINGS

In this section, we initially introduced the findings of the descriptive analysis of the demographics and
the data collected through the survey's Likert-style questions. Then, we presented the findings of the
inferential statistic
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Most of the sample comprised of female participants (n=279/457). One participant declared their
gender as non-binary. Nearly three-quarters of the participants (n=339) were between 21 and 39.
73.1% of the participants were employed or students (n=334). 89.9% of the participants have had a
Bachelor’s degree or above.

Regarding the financial status, 27.8% of the respondents were earning less than 1501% per month, and
58% of the respondents had 2501-11000% income per month. As Girgin & Sahin (2020) reported,
Turkey's minimum monthly wage in 2020 was 2324%.

Among the participants, 58.6% (n=268) chose the answer worried among the options not worried,
worried, and too worried regarding the COVID-19 pandemic. 25.6% of the participants (n=117) chose
the answer too worried, whereas 15.8% (n=72) chose the answer not worried.

The participants were then asked why and when they downloaded the HES application. 11.6% of
participants (n=53) declared they had never downloaded it. Answers from the rest of the participants
are listed in Table 1.

Table 1. Downloading the HES application: Why & when?

n %
...to see the intensity of the disease through the heat maps. 222 55
...out of curiosity. 157 38.9
...to get an HES code. 131 324
...because it was mandatory for traveling. 115 28.5
...to get informed if [ was potentially exposed to COVID-19. 49 121
.. to ease my anxiety regarding the pandemic. 28 6.9
...upon the recommendations of my family and/or friends. 24 5.9
| downloaded | ...because it is mandatory in my workplace. 16 4
the HES app... | ...after I tested positive for COVID-19. 11 2.7
...after discovering that | had contact with a positive case. 8 2
...in April, 2020 75 16.4
...in May, 2020 122 26.7
...in June, July, or August, 2020 92 20.1
...in September or October, 2020 63 13.8
...in November or December, 2020 31 6.8
Do not remember 21 4.6

The participants who downloaded the HES application (n=404) were then asked whether they still had
it on their devices. 80.4% (n=325) of them responded that they still have it, while 15.1% (n=61) of
them answered that they uninstalled it by stating that they did not find it necessary, and 4.5% (n=18)
of them said that they uninstalled it because they did not want to continue sharing their data.

Then, they were asked how often they used it. The findings are as follows: 6.8% (n=22) were using it
every day, 37.8% (n=123) were using it a couple of times a week, 53.9% (n=175) were using it a
couple of times a month, and 1.5% (n=5) were not using it at all.

Twelve Likert-style questions that all the participants (n=457) answered are shown in Table 2. All

twelve questions' internal consistency (Cronbach’s alpha) was 0.914 on our sample, indicating a high
level of reliability since it exceeds the recommended minimum of 0.70 (Hair et al., 2014). Moreover,
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the Cronbach's Alpha value does not increase with the removal of any items.

In terms of explained variance, our model exhibits considerable explanatory power. Factor 1: Belief in
the Legitimacy of the HES Application (40%) and Factor 2: Concerns about invasive digital
surveillance (20.4%) explain more than 60% of the variance in the sample.

Table 2. The items of the Likert-style part of the survey and the factors
Note. (1) strongly agree, (2) agree, (3) not sure, (4) disagree, (5) strongly disagree

1) (2) (3 4) (5)
Factors Items % % % % %
V1. | think that disease surveillance activities, such as contact
tracking carried out via collecting data from users of the HES 127 | 328 | 352 | 116 | 7.7
app, are legal.
V2. | think that disease surveillance activities such as contact
tracking, carried out by collecting data from users of the HES 112 | 313 | 315 | 144 | 116
app, aim only to protect and improve public health.
V3. I think the HES app was developed by taking the opinions of
S representatives from non-governmental organizations, 5 18.6 | 405 | 21.7 | 142
kS universities, and the private sector.
§ V4. | think the purpose of collecting data from users of the HES
a app and how that data will be used be shared with the citizens 5 14.7 | 26.5 28 25.8
T
o clearly.
%’ V5. | think the authorities do everything necessary to keep the
> personal data collected from the users of the HES application 35 | 151 | 33.7 | 228 | 249
g safe.
:15; V6. | think the personal data records collected from users of the
E) HES app will be deleted by the authorities when the disease risk 35 7 278 | 21.4 | 403
E ends.
-
= V7. I think the HES application has significantly contributed to 12.9 40 28 114 | 77
a the efforts to combat the pandemic.
—
L
V8. | like the HES application. 6.3 | 32.6 35 182 | 7.9
V9. Poverty-stricken individuals and foreigners living in Turkey
also benefit from activities to protect public health through the 3.1 15.1 | 304 | 28.4 23
HES app.
V10. Considering the HES application, I can say that | would
proceed confidently to the new disease surveillance applications 6.1 21 442 | 151 | 136
to be developed by the authorities for a future pandemic.
s V11. I am concerned that the pandemic period will be used as an
8= X for indefini rveillance th vernmen n
S £ g g cuse for indefinite su _e ance that go e_z ents ca 23 326 | 267 | 136 | 42
255 implement through surveillance technologies, such as street
03 © | cameras, smartphone apps, and sensors.
S 'G5 2
O @ =
o > > . . .
o E [ V1_2. | think the HES a_pphcatmn can access some personal data 77| 326 | 339 | 129 28
L of its users without their consent.
Concern Trust
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We used colors in Table 2 to better explain the relation of the findings with our research questions: In
both belief in the legitimacy of the HES application and concerns about invasive digital surveillance,
the level of concern the research sample exhibited regarding the HES application increases from green
(ultimate trust in the HES application) to red (ultimate concern regarding the HES application).

We can say that even though they reported their concerns to some degree for all the items in this part
of the survey, participants expressed relatively higher levels of concern for issues mentioned in items
V3, V4, V5, V6, V9, V11, and V12.

Table 3. Users’ attitudes toward the authorization requests of the HES application
Note. F1: Belief in the legitimacy of the HES app; F2: Concerns about invasive digital surveillance

Mo, I did not find (Mo, I did not want

The authorization Yes Mot sure :
ts of the HES it necessary to share mvyv data P-value
;EE’T::Z;SH ® .. | MeanRank | . [MeanRank | ,, | MeanRank | , | Mean Rank
P T F L [F2 || Ft [Fr2 | "|F1 [F2|"|Fl [F2 |FlL][EF2
V1. Location (GPS) | 71 | 152 [152 | 10| 170 [ 173 | 2@ | 160 | 179 | 10 | 241 | 217 | .000 | .002
V2. Bluetooth 43 | 145 | 151 |13 | 162 | 170 | 26 | 169 | 152 | 13 | 200 | 212 | 001 | 001
V3. Camera 15 [ 127 [ 160 |22 | 120 | 173 | 37 | 148 | 145 |20 | 195 | 184 | .000 | 034

V4 Media Gallery | 8 | 108 [ 163 | 32 [ 179 | 172 | 34 | 145 [ 141 | 26 | 183 | 182 ([ .000 | .014
V5. Microphone 7| 116 | 135 | 34 | 175 [ 167 | 34 | 143 | 136 | 23 | 189 [ 196 | .000 | .000
[V6. Contacts 11 | 120 [ 160 |37 [ 168 | 158 | 28 | 148 | 145 | 24 | 187 | 194 | .005 | .004

La

When the participants who still had the HES application installed on their device (n=325) were asked
to provide information regarding the authorization requests of the app that they accepted: Most of the
participants expressed that they had been sharing their location data with the HES application
(n=233/325). 139 participants stated that they gave authorization to the application for accessing
Bluetooth connections of their device.

However, significant opposition to the authorization requests of the application is observed besides
GPS and Bluetooth access: More than half of the participants stated that they did not accept the
authorization requests of the HES app regarding the last four variables; camera, media gallery,
microphone, and contacts (see Table 3).

In addition to expressing their acceptance or refusal of each request, participants were given the
opportunity to provide reasons for refusing any of the authorization requests made by the HES
application. On average, around one of every ten participants indicated that they did not accept the
application’s requests to access their GPS and Bluetooth connections for data privacy reasons. When it
comes to the authorization requests of the app for accesing the camera, media gallery, microphone,
and contacts of the user’s device, the refusal rate for privacy reasons climbs to nearly a quarter of the
research sample. On the other hand, as presented in the Table 3, the portion of the participants who are
not sure whether the HES application can access these four functions on their device is considerably
higher than the ones who made clear that they did not want to share their data.

According to the results of the One-Sample Kolmogorov-Smirnov Test, the distribution of responses
given by participants for all items did not conform to a normal distribution (p=0,000). Thus, we made
non-parametric Kruskal-Wallis tests to see whether there is a significant difference among groups of
respondents based on their chosen options for each authorization request of the HES application.
Specifically, we investigated whether this difference correlates with the level of concern they exhibit
in terms of both F1 (belief in the legitimacy of the HES application) and F2 (concerns about invasive
digital surveillance).

According to the test results, there is a significant difference between users’ attitudes towards the
authorization requests of the HES application in relation to the level of concern they have for both
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factors. Respondents who said, No, | did not want to share my data, had significantly the highest
degree of disagreement regarding belief in the legitimacy of the HES application, as well as the highest
degree of having concerns about invasive digital surveillance among all (p<0.05). In conclusion, the
results indicate that the participants who were concerned more about the HES application were less
willing to accept its authorization requests, prioritizing the protection of their data privacy.

Analyses of the Hypotheses of the Research
The relations between the variables are illustrated in Figure 2, which indicates different levels of
significant correlations.
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Figure 2. Analysis results of the research model
Note. *: p<0.05, **: p<0.01

Correlations observed in H4 (rho=,117; p<0,05) and H5 (rho=,160; p<0,01) explain the relationship
between the level of concern of the individuals and the month they downloaded the HES app; the
individuals who were more concerned regarding the app tended to download it in a later month.

Regarding H6 (rho=-,257; p<0,01) and H7 (rho=-,142; p<0,01), the correlations shown in Figure 2
indicate that a higher level of concern resulted in less frequent use of HES application. Additionally,
we found a very significant difference between the individuals who uninstalled the application, i.e.,
not using it anymore (Mean Rank=233,16) and those who did not (Mean Rank=195,05) in terms of the
belief in the legitimacy of the HES application (Mann-Whitney U=10415,5; p<0.01), which further
supports hypothesis 6 by pointing out that individuals who had lower levels of belief in the legitimacy
of the HES application tend to uninstall it.

Regarding H8 and H9, we observed statistically significant difference between the users who approved
the authorizations requested by the HES application and those who did not because of privacy reasons
in terms of both factors; belief in the legitimacy of the HES apllication, and concerns about invasive
digital surveillance (see Table 3).
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We tested five control variables, namely, gender, age, occupation, education, and monthly income.
According to our findings, gender, monthly income, and education had no significant relationships
with any of the factors. Age, however, had a very significant positive correlation with the lower

of belief in the legitimacy of the HES application (rho=,136; p<0.01), meaning that older peoplc vveiv
more skeptical regarding the app. Age had no significant relationship with having concerns about
digital invasive surveillance. On the other hand, participants showed statistically significant
differences in their belief in the legitimacy of the HES application according to their occupations. Both
retired people and unemployed individuals were more concerned about the HES application (Factor 1
H=15927, p<0.01, Factor 2 H=12067, p<0.05) compared to the other three occupation groups. In other
words, retired people and unemployed individuals had less belief in the legitimacy of the HES
application. They also had more concern about invasive digital surveillance. In light of the analyses we
carried out, it can be stated that all 9 of our hypotheses were accepted with evidence.

Discussion

Our research findings indicate that individuals living in Turkey had concerns regarding the HES
application. The concerns about invasive digital surveillance practices that the state authorities can
enforce through HES or HES-like applications was much more prevalent than the disbelief in the
legitimacy of the HES application. Thus, both our research question (were the users of the HES
application having concerns about it?), and sub-questions (were the users of the HES application
having concerns about invasive digital surveillance? & having lack of belief in application’s
legitimacy?) were answered positively.

Furthermore, our findings suggest that the concerned individuals were not simply members of a
particular social stratum, meaning that the concerns regarding the HES application were prevalent
throughout society. On average, only three out of 10 participants (see the green and bright green
columns in Table 2) expressed that they are somewhat comfortable with the HES application.

The findings also exhibit the most important reasons underlying the concerns of individuals regarding
the HES application as lack of transparency (V3, V4), risks regarding the security of personal data
(V5), mistrust for the time limit of the collected personal data (V6), discrimination against people
living in poverty and the foreigners (V9), increased surveillance powers of the state (V11), and
suspicion that the application has unauthorized access to devices (V12). These concerns directly
related with the principles listed in the joint statement declared by NGOs worldwide, demanding
governments to act ethically when responding to the COVID-19 pandemic with digital technologies.
Hence, most participants did not seem to think the HES application was ethically designed or respects
human rights.

The concerns regarding the HES application posed many negative consequences for its adoption.
According to our findings, individuals who were more concerned tend to either not download the
application or postpone downloading it for a long time. Upon downloading, concerned individuals
have avoided approving the authorization demands of the application (see Table 3), preventing the
HES application from properly functioning to trace contacts. Also, concerned individuals used the
application considerably less often or even deleted it altogether. Thus, by arousing concerns in the
individuals, the HES application made it difficult for PHAs to achieve their objectives of contributing
to public health by using a CTMA.

Even though individuals had concerns with the HES application, around 70% of the mobile internet
users living in Turkey downloaded it, according to the official numbers declared by Turkey's PHAs.
Our findings indicate that the two most prevalent reasons (see Table 1) behind this massive adoption
rate were mainly related to seeing heat maps (55%) or out of curiosity (38.9%) rather than personal
health benefits, public health benefits, or compulsory circumstances. The third most prevalent reason
is getting an HES code (32%), was particularly interesting because using the HES application was not
the only way to obtain an HES code. This finding may be pointing out to the insufficient awareness of
the participants on data privacy.
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CONCLUSION

In this study, we wanted to explore the concerns of people in Turkey regarding the HES appl
through a critical as well as utilitarian perspective. The results of our research indicate that despite Its
high adoption rate, the HES application is far from being a service that the public trusts without
guestion. The majority of the citizens who were using the application throughout the COVID-19
pandemic were using it with various degrees of concern. Therefore, we suggest that health crises
should not be used as excuses for the increased implementation of digital surveillance technologies on
citizens without consensus being reached through civic engagement. Health crises should not be used
as a legitimizing tool for restricting individual rights and breaching data privacy.

According to our results, a large percentage of the individuals expressed that they were in a state of
indecision concerning the legitimacy of the HES application, meaning that they neither agreed nor
disagreed that the HES application was legitimate. We evaluate and interpret this result in connection
with the occurrence of a pandemic and the concerns it aroused among individuals. When a highly
contagious, deadly virus hit the world, it got more complicated for the citizens to decide which
intervention was legitimate and which was not. Thus, digital technologies for a pandemic response
should not force individuals to choose between two fundamental human rights: Their right to live a
healthy life and their right to privacy.

We argue that the use of technology in the form of CTMAs might promote public health. This could
include various apps and other technological tools that have been used to track and contain the spread
of diseases like COVID-19. Besides its certain benefits, there are obvious drawbacks of relying on
technology for public health initiatives. Our study revealed with evidence that people in Turkey had
concerns about the ethical implications of using contact tracing apps, such as the HES application.
Similar studies conducted in the United Kingdom, Germany, Italy (Altmann et al., 2021), the United
States, France, and Australia (Chan & Sagib, 2021), also presented similar findings and identified
concerns regarding cyber security & data privacy, and lack of belief in the authorities, as among the
most important barriers that may hinder the adoption of such applications by citizens. These concerns
seem to have negatively impacted citizen’s trust in the CTMASs worldwide, and consequently limited
its potential benefits. To eliminate the portrayed negative public perception, public health authorities
and private organizations must work to improve public trust in these applications. In line with the
literature, we also argue that the PHAs in Turkey should revise the application’s architecture and
reorganize it in a decentralized, transparent, auditable, privacy-preserving manner for possible future
health crises to serve the public health better.

While our study presents valuable insights regarding the perspectives of the citizens of Turkey about
digital surveillance technologies through the lens of HES application, it has limitations. The diversity
of the research sample was not as desired, since the data of our research was collected with online
tools due to lockdown measures that were effective back in the time of data collection. Hence, it may
limit the generalizability of our findings. For future research, we suggest having a more diverse sample
to enhance the representative capacity of the results.

Finally, personal data privacy in the digital sphere is not just a problem specific to times of the
COVID-19 pandemic but also concerns the future. It is crucial to provide individuals with the
necessary information, education, and tools that would help them maintain their data privacy.
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Walter Lippmann’a gore gazete herkesin her giin okudugu tek kitaptir. Dijitallesme
ile birlikte herkesin ve uzmanlik alani olmasi fark etmeksizin her kesimin hem
ireten hem de tiiketen pozisyonda oldugu, giinlik degil anlik bilgiye erisimi
saglayan yeni bir medya; Lippmann ‘in ifadesiyle yeni okuma aligkanliklart
kazanildigimi sdylemek miimkiindiir. Teknolojinin sahsiligini adeta kolektif bir
bicime doniistiiren dijital mecralar tarihgesi ve kullanim sartlar1 bakimidan da
geleneksel kitle iletisimini sayisal ifadelerle tanimlamay1 zorunlu kilmistir. Bu
baglamda dijital medya ve geleneksel medya arasindaki benzerlik ve farkliliklart
incelemek gerekmektedir. Calismanin amaci giincel teknolojik gelismeleri tarihsel
arka planin 151¢8mda analiz etmek ve bu yonde yapilan arastirmalari yeni konu
basliklariyla tartigmaya dahil etmektir. Caligmada derleme arastirmalarda bilginin
kesinligini ortaya koyan meta-analiz teknigi kullanilmigtir. Meta analiz sistematik
analizin bir alt kolu olmakla birlikte ilgili arastirma konusunda yapilan kaynak
tarama yonteminde daha kesin ve dogru verileri ortaya koymasi bakimindan
onemlidir. Bu minvalde ¢aligmanin ilk bdliimiinde teknolojinin tarihgesi ve web
kronolojisi bagliginda Web 7.0’a uzanan gelismeler aktarilmustir. Tlgili ¢alismanin
ikinci boliimiinde kolektif akil ve dijital imalat bagliginda dijital medyanin ayn
zamanda kolektif bir talebin {iriinii olmasi ve dolayisiyla dijital iiriin ve hizmetlerin
imal edilmesini kolaylastiran ekonomi politik okumas: degerlendirilmistir.
Calismanin  son bolimi kitlesizlestirme odaginda teknolojik farkliliklar
anlatmaktadir. Bu boliimde kitleleri postmodern bir anlayisla Kkitlesizlestiren
teknolojik gelismelere deginilmistir.

Anahtar Kelimeler: Dijital Medya, Geleneksel Medya, Metaverse, Web 6.0, Web 7.0

Abstract

According to Walter Lippmann, the newspaper is the only book that everyone reads
every day. With digitalization, a new media provides access to instant, not daily,
information, where everyone, regardless of their field of expertise, is in the position
of both producing and consuming; In Lippmann's words, it is possible to say that
new reading habits are gained. Digital media, which transform the personality of
technology into a collective form, have made it necessary to define traditional mass
communication with digital expressions in terms of their history and terms of use.
In this context, it is necessary to examine the similarities and differences between
digital media and traditional media. The aim of the study is to analyze current
technological developments in the light of historical background and to include
research in this direction in the discussion with new topics. In the study, the meta-
analysis technique, which reveals the accuracy of information in compilation
research, has been used. Although meta-analysis is a sub-branch of systematic
analysis, it is important in terms of presenting more accurate and precise data in the
method of source scanning related to the research topic. In this regard, in the first
part of the study, the developments leading to Web 7.0 are explained under the title
of history of technology and web chronology. In the second part of the relevant
study, under the title of collective mind and digital manufacturing, the political
economy reading of digital media, which is also the product of a collective demand
and thus facilitates the production of digital products and services, was evaluated.
The last part of the study explains the technological differences in the focus of
demassification. In this section, technological developments that demassify the
masses with a postmodern understanding are mentioned.

Keywords: Digital Media, Traditional Media, Metaverse, Web 6.0, Web 7.0.
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GIRIS

[letisim en basit anlamiyla ileti aligverisidir. Kendini ifade etmek igin temsillere ihtiya¢ duyan insan
isaret, sembol, beden dili, sozlii dil gibi evrelerden sonra yazili bigimlerde iletiler aktarmaya baglamistir.
Yazili bi¢imin yansimasi zaman iginde basili eserlere doniismils ve basin anlayisi ortaya ¢ikmus;
ardindan haber verme isinin gazeteler araciligiyla profesyonel olarak icrasinin isitsel, gorsel ve videolar
boyutuna erismesiyle radyo ve televizyon kesfedilmis; tiim iletisim big¢imleri medya catisi altinda
toplanmaya baslamistir.

Ayni zamanda geleneksel medya olarak da tanimlanan gazete, radyo ve televizyon medyasi, bilgi ve
internet teknolojilerinin gelismesiyle dijital medya alansaliyla rekabet etmeye baslamistir. Zamani ve
mekani anlik ve nesneden bagimsiz hale getiren internet teknolojileri giinlimiizde de ilerlemeler
kaydetmektedir. Iinsanlar artik dijital medya araclariyla anlik, hizl1 ve neredeyse maliyetsiz bilgi ve haber
igeriklerine ulagsmaktadir. Son teknolojik gelismeler, siirliikleyici sanal deneyimler ve Metaverse gibi
yeni sanal ortamlarda tiretilen i¢eriklerin bizatihi iginde bulunan kitleleri isaret etmektedir. Yapay zeka
ve robotik uygulamalar hat sathaya ulasmis ¢alismalardir. Teknoloji adina yaganan en son gelisme ise
30 Ocak 2024 tarihinde Neuralink sirketi sahibi Elon Musk tarafindan agiklanan ¢ipli insan beyni
tasarimi olmustur. Musk, ilk kez bir insanin beynine ¢ip yerlestirildigini bu vasitayla insan beyni ile
bilgisayar baglantisin1 deneyimleyeceklerini beyan etmistir.

Ozellikle son teknolojik gelismeler itibariyle ele alindiginda dijitallesme ve dijitallesmeye gotiiren
sebepler ve sonuclar dnem teskil etmektedir. Ilgili ¢aligma, teknolojik deneyimlerin en iist perdesine
ulasan medyay1 gelenekselden ayiran temeller ve bu temellerin olusturdugu yeni hedefler baglaminda
analiz etmektedir.

TEKNOLOJININ TARIHCESI VE WORLD WIDE WEB
Antik Yunanca’ da anlami yapmak, iiretmek seklinde olan ‘“tekhne” kelimesine, logos ifadesinin
eklenmesiyle olusan teknoloji sézcligli bir seyi iiretmenin, yapmanin toplumsallagsmasi seklinde
tanimlanmaktadir. Teknik ile teknoloji arasindaki fark; iiretim bilgisinin toplumsallagsmasi anlamindan
kaynaklanmaktadir. Teknoloji toplumsal bir konudur ve dijital medyay1 da i¢ine alan tiim toplumsal
analizlerde 6nemli bir yer tutmaktadir (Boschele, 2023, s. 64).

Ayni zamanda igletme mantiginda bir teknolojiden de s6z edilmekte; ancak 6zne her konumda insan
olarak konumlanmaktadir. Bu bakimdan teknolojinin insana yakin bir merkezden hareket etmesi; erigim
ve maliyetin yagsam standartlarina uygun olmasi gerekmektedir.

Giliniimiiz iletisim teknolojilerini anlamlandirmak i¢in modern iletisim olgusunun tarihi perspektifine
bakmak 6nem arz etmektedir. Web teknolojilerini 6ncelikli olarak nesiller baglaminda ele almak iletigim
teknolojilerini anlamanin yami sira degisen iletisim olgusunu da agiklamaktadir. Bu baglamda
sayisallasmanin gilindelik yasama etkileri web kavramimin ortaya c¢ikisiyla baglamistir. Dijital
teknolojinin kose tagi olan World Wide Web teknolojisi (www) 1989 yilinda Tim Berners-Lee
tarafindan sunulmustur. Zamanla biiyiik ilerlemeler kaydeden web teknolojilerini Web 1.0, Web 2.0,
Web 3.0, Web 4.0, Web 5.0, Web 6.0 ve Web 7.0 olarak siniflandirmak miimkiindiir (Quinn, 2007).

Web teknolojilerini siniflandirirken onlari bagka kavramlarla ele almak gerekmektedir. Web
teknolojilerinin atas1 olan Web 1.0 bir bilgi ag1 veya alg1 ag1 seklinde tasarlanmistir. Web 2.0°1
sozellestirme ag1 olarak tanimlanirken Web 3.0°1 ise baglant1 ag1 olarak ifade edilmektedir. Entegrasyon
ag1 olarak konumladigi Web 4.0 ve merkeziyetsiz baglantiyr miimkiin kilan akilli kullanict ag1 olarak
da Web 5.0 teknolojisinden bahsetmek miimkiindiir (Erséz, 2020, s. 59). Web 6.0 teknolojisi 2023
itibariyle konusulmaya baglanmistir ve siiriikkleyici sanal deneyimler yaratmak i¢in olusturulmus yeni
nesil web teknolojilerini tanimlamak igin kullanilmaktadir (Quora, 2023). Web 7.0 teknolojisi ise yine
2023 yil1 sonunda ortaya ¢ikan, ancak uygulama alani itibariyle isletim sistemi mantiginda goriilen en
son teknolojidir (Github, 2023).

Web teknolojilerinin baslangici olarak kabul edilen Web 1.0,1990°11 yillarda toplu olarak kullanimina
baglanan ilk internet tecriibesidir. Web 1.0 sadece bilgi arama ve okumaya izin veren statik birinci nesil
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web sayfalari olarak tasarlanmistir. Kullanicinin etkilesim ve igerik iiretimine en diisiik diizeyde miidahil
oldugu bir web sistemidir. Web 1.0 teknolojisinde temel amacin bilginin kiiresel dagilimini ¢evrimigi
bir sekilde gergeklestirmek oldugunu sdylemek miimkiindiir. Bu anlamda kaotik bir yap1 sergiledigini
ve coklu bilgi kiimelerinden olustugunu belirtmek gerekmektedir. Dolayisiyla Web 1.0 daha
demokratiktir. Ciinkii ilerleyen web teknolojileri ile web sisteminde tekellesme baglamistir.

Web 1.0’1n karakteristik 6zellikleri ve simirlamalarina bakildiginda ilk olarak sadece igerige erisme ve
kullanma bakimindan 6nemli oldugu goriilmektedir. Bu anlamda kullanim biiyiik oranda okumaya
yoneliktir. Icerikler zaman ve mekandan bagimsiz bir sekilde okunabilmektedir. Hipermetin isaretleme
dilinin kullanildigi web sayfalarinin tasarim becerisinden yoksun olmasi statik olusunun en biiylik
gostergesi olmaktadir. Web 1.0 yapi itibariyle makine uyumlu bir icerik tasimamakta, bu bakimdan
yapay zeka teknolojisinden uzak olusuyla dikkat cekmektedir. Sadece insanlarin okuyabildigi bir
icerikler biitiiniidiir. Web 1.0 ayn1 zamanda monolog iletisim yapisina sahip bir sistemdir. Bu bakimdan
tim giincelleme ve denetim sadece web yoneticisinin sorumlulugunda olup, geribildirime kapali bir
doénemi isaret etmektedir (Cevher & Yasa, 2022, s. 12).

Web 2.0 ile internet kullanimi 2000’lerle birlikte giindeme gelmistir. Etkilesimi miimkiin kilan bu
teknoloji ile kullanicinin da iletisime dahil oldugu bir sisteme giris yapilmistir. Web 2.0 teknolojisinin
katihm ve etkilesime doniik yapisi buglin internet teknolojileriyle erigilen hizmet ve uygulamalari
kapsayan bir sistem bakimindan degerlendirildiginde, temel teskil etmektedir. Bu bakimdan sosyal
medya ortamlarinin olusumunda 6nemli bir rol iistlendigini sdylemek dogru olacaktir.

Kavram olarak Web 2.0 teriminin “Parcalanmig Gelecek” isimli makalesiyle Darcy DiNucci tarafindan
kullanildig1 goriilmektedir. DiNucci Web 2.0 terimini kullanirken, statik bir ruha sahip olan mevcut
teknoloji Web 1.0°1 gelmek iizere olan yeni web yapisinin embriyosu seklinde aciklamaktadir. Web
2.0’1n ses getiren ¢ikisi bu yorumunu destekler nitelikte olmustur. Tim O’Reilly ise 1999 yilinda katilmig
oldugu bir konferansta Web 2.0 teknolojisinden bahsetmis, bu yeni web yapisinin ¢ok yonlii
ozelliklerinin sinyalini vermistir (Cevher & Yasa, 2022, s. 13).

Web 2.0 teknolojileri kullanicinin igerik liretimine, igerik paylagimina izin veren; igerikler lizerinde
yorum yapma gibi kullanicinin igerik siirecinin her anina aktif katilimini miimkiin kilan bir yapidadir.
Bu yeni teknoloji ile anlik olarak mesajlagma, internet telefonu ve sosyal aglar gibi yenilikler meydana
gelmistir. Diger yandan kullanicinin Web 1.0 déneminin tersine temel diizeyde teknoloji ve okuryazarlik
bilgilerine sahip olmalar1 yeterlidir. Bu da kullanici agisindan internet teknolojilerinde biiyiik ivme
yaratan 6nemli bir sonu¢ olmustur.

Web 3.0 teknolojileri Semantik/Anlamsal Web olarak tanimlanmaktadir. Web ’in mimari olan Tim-
Berners Lee tarafindan 2001 yilinda yayinlanan bir makalede ad1 gecen Web 3.0, Web 2.0’1n bir ileri
adimi olarak akilli veya anlamsal web olarak tasarlanmistir. Bu teknolojiler biiyiik veri, baglantili veri,
bulut bilisim, 3D gorsellestirme ve artirllmig gerceklik ve sanal gergeklik seklinde ifade edilen tiim
teknolojileri kapsamaktadir. Web 3.0, yapay zekd ve otomatik etiketleme gibi 6zellikleri ile sanal
kullanimlarda goriilmektedir. Bu web teknolojisi ile insandan insana ve makineden insana olan
iletisimden daha Otesi 6ngoriilmiistiir. Bilgisayarlar ya da teknolojik aletlerin birbirleriyle iletisimine
imkan saglayan Web 3.0 ile birokratik ve giindelik hayata dair tiim islemlerde yapilacak
degerlendirmelerden, alinacak nihai kararlara kadar, nesnelerin son mercii olacagi yine ongdriiler
arasinda yer almaktadir (Cevher & Yasa, 2022, s. 15).

Web 3.0 teknolojisini merkeziyetsiz iletisime olanak saglamasi 6ngoriilen en son iletisim teknolojisi
olarak Metaverse etrafinda konuslandirmak miimkiindiir. Ciinkii Metaverse verileri gesitli sekillerde
entegre ederek depolayan akilli bir teknoloji olarak goériilmektedir. Olasiliklar, fazla uygulamayi da i¢ine
alan Web 3.0 teknolojisinin semantik ¢dziimlemelerle farkli anlam ifadelerinde ortaklik kurabilecegini
de gostermektedir. Giindelik yasama uyarlandiginda Web 3.0 teknolojisinin mevcut bilgiye yiikledigi
anlamlarla insanlarin hayatin1 kolaylastirip kolektif bir anlayistan hareket ettigini soylemek de olasidir.

Web 4.0 teknolojisi ¢coklu modeller olarak ifade edilmektedir. 2017 yilinda ortaya ¢ikan bu teknolojide
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kullanicinin pasifize bir hale geldigi goriilmektedir. Cilinkii artik nihai karari makineler alacaktir.
Makineler yani bilgisayar ya da akilli tiim cihazlar insanlarin yerine ve insanlar i¢in en dogru karari
verecek ve uygulanmasini saglayacaktir. Dolayisiyla makineler web sitelerinin igerigini okuma
konusunda akilli hareket ederek, ¢ok daha hizli ve maksimum kalitede yiiklemede bulunacaktir. Ara
ylizlere de miidahale edebilecek olan bu sistem ile ilk dnce neyin 6n plana ¢ikmasi gerektigi, hangi
icerigin oncelikli olarak servis edilmesi gerektigi konusundaki karar, makinanin insiyatifinde olacaktir
(Cevher & Yasa, 2022, s. 16).

Web 4.0 teknolojisi yapay zekanin hakimiyetinde bir internet deneyimini isaret etmektedir. Bu anlamda
giyilebilir teknoloji, nesnelerin interneti, artirilmis gergeklik ve sanal gerceklik gibi teknolojileri
kapsarken; ekonomi yoniinden de bir doniisiim olan sermaye yapisinin sanallastigi goriilmektedir.
Bunun en iyi 6rnegi dijital para birimleri seklinde konusulan NFT, Blockchain ve kripto para gibi sanal
mevduata yonelik bir sistem yapisi olusturmasinda belirgindir. Web 4.0 teknolojisinin heniiz kiigiik
adimlar seklinde yol aldigimi sdylemek dogru olacaktir.

Web 5.0 teknolojileri 2016 yili itibariyle Japonya’da temellendirilen “insan odakli teknoloji” seklinde
de tamimlanan bir sistemi agiklamaktadir. Web sistemlerinin tiimiinii insan hayatim1 tehdit eden bir
sekilde ele alan bu yaklasim, diisiinsel boyuttan duygusal boyuta gecen bir teknolojiyi resmetmesi
bakimindan ilgi ¢ekicidir. Bu teknolojide nesnelerin insanlarla duygusal bir bag kurma diizeyinin oldugu
ve dolayisiyla ultra iist seviyede akilli robotlar ile kurgulanan bir diinya tasavvur edildigini sdylemek
olasidir (Cevher & Yasa, 2022, s. 18).

Web 5.0 teknolojisinde gdze ¢arpan ayrint1 insani temel alan, insani tehdit eden teknolojik determinizmi
karsisina alan bir yaklasim gibi ortaya atilirken, yapay zeka ve akilli robotlarin duygu sistemine de sahip
olacaklar1 6ngdriisiiyle, aslinda insanligin sonunu getirecegi konusunda siiphe duyulmasi bakimindan
Oonem tagimaktadir. Bir bagka agidan bakildiginda ise toplumlar arasi ve kiiresel diizende insanlarla is
birligi halindeki teknolojinin faydali olabilecegi anlaminda da ele alinabilmektedir. Bu teknoloji
hakkindaki yorumlar ve gelismeler ise mevcut teknolojilerdeki birtakim problemler sebebiyle sinirh
kalmaktadir.

Web 6.0 teknolojisi yeni nesil web teknolojilerinde siiriikleyici dijital tecriibeler i¢in konumlanmis yeni
bir web tiiriidiir. Kullanicilar i¢cin dinamik, etkilesimli ve kisisellestirilmis alanlar ve eylemler
olusturmak i¢in tasarlanmistir. Web 6.0'in arkasindaki fikir, kullanict deneyimini daha dogal, sezgisel
ve ilgi ¢ekici hale getirmektir. Bu, kisisellestirilmis igerik olusturmak i¢in yapay zeka (Al) kullanilarak,
sanal diinyalar yaratmak icin sanal gerceklik (VR) kullanilarak ve giivenli iglemler saglamak ig¢in
blockchain gibi teknolojilerden yararlanilarak basarilabilecektir. Web 6.0 ayni zamanda cihazlar ve
platformlar arasinda kesintisiz bir deneyim yaratmaya da odaklanacak ve kullanicilarin verilere
istedikleri herhangi bir cihaz veya platformdan erismesine olanak taniyacaktir. Sonucgta Web 6.0, webi
onu kullanan herkes i¢in daha erisilebilir, verimli ve eglenceli hale getirmeyi amaglamaktadir (Quora,
2023).

Web 7.0 teknolojisi Portable Trust Library (PTL), Tiirk¢eye ¢evirisi Tagmabilir Giiven Kitapligt olan
birden ¢ok isletim sistemi ortaminda Web 7.0 Giivenilir Kisisel Aracilar1 (ve destekleyici bilesenleri)
gelistirmek icin gereken tiim giiven islemlerini desteklemek igin kullanilmaktadir. PTL, Web 7.0'in
“merkezi olmayan sistemleri sizin icin anlasiimast ve uygulanmasimi kolaylagtirmak” hedefini
destekleyen bir teknoloji olarak bildirilmistir. En yeni teknoloji olarak sadece isletme mantiginda anlam
ifade ettigini soylemek miimkiindiir (Github, 2023).

Bilgi ve iletisim teknolojilerinde web siralamasini kronolojik olarak vermek, internete dair
edinilebilecek bilgileri derinlestirmek agisindan 6nemlidir. Bilgisayarlarin ¢ikist web teknolojisini
miimkiin kilarken web teknolojisinin dogru bir sekilde agiklanmasi ilk bilgisayarlardan bugiine gelinen
asamanin anlagilmasini daha kolay bir hale getirmektedir.

KOLEKTIF AKIL VE DIJITAL IMALAT
Bilgisayarlarin kullanimimin yayginlagmasi ile birlikte 6nce tek yonlii olan iletisimin, gelisen bilgi ve
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internet teknolojileri ile birlikte interaktif bir nitelik kazandigini ve bu baglamda yeni anlamlar tiretmeyi
hedefleyen karmasik bir siirece girdigini soylemek olasidir. Geleneksel medya alansallarinda gazete,
dergi, radyo ve televizyon gibi daha yerel ya da ulusal olan iletisim zinciri, dijitallesme ile birlikte kitle
olarak tabir edilen ve toplumsal olarak farkli cografyalarda bulunmasina ragmen igeriklere erisebilen
gruplara, es zamanl olarak bilgi ve haber ileten konumuna evrilmistir. Dijitallesme, iletisimde koklii
degisikliklere sebep olurken kitle iletisiminde adeta ¢i1g1r agmistir.

Medya her dénem ve her sekilde insan hayatinda belirleyici bir rol oynamustir. Imparatorluk
donemlerinde ulak aracilifiyla farkli cografyalara ulastirilan bilgilerden glintimiiziin Twitter sosyal
medyasi iizerinden devlet baskanlarimin yaptig1 agiklamalarin uzak iilkelere ulagmasina kadar gegen
siire, iletisimin nemini vurgular niteliktedir. Ozellikle dijital medya araclarmin giindeme gelmesi bu
siirecte etki ve tepki oraninda artislara ve yayilmalara sebep olurken, yeni iletigsim teknolojileri sosyal
hayatin vazge¢ilmez unsuru halini almigtir (Celik, 2022, s. 55).

Dijital medyanin yayginlasmasi aynit zamanda bu teknolojiye yonelik olarak yaratilan sosyal beklenti
ile ilgilidir. Her yeni gelen teknolojide, bu yeni teknolojinin saglayicilari ya da sermayedarlar gelecekle
ilgili 6ngoriilerde bulunurken, yeni {irettikleri teknolojinin toplum tarafindan benimsenmesinde uygun
stratejiler belirleyip yatirim ve alt yapi1 kararlari ile ¢ok daha genis bir alan ¢alismas1 yapmaktadir. Bu
baglamda firetilen her yeni teknolojinin ne kadarimin ne sekilde kabul gorecegi ile ilgili tahminde
bulunmak kolay olmamaktadir. Bu konuyla ilgili Claude Fisher’in telefonun Amerika’da ¢ok gabuk
yayginlagmasi ile ilgili detayli galismasi ve g¢aligmanin sonucu ilgi ¢ekicidir. (Bager, 2010, s. 48)
Fischer’a gore telefon Amerikan yasam tarzini degistirmemistir. Amerikan halki kendi yasam tarzlarini
yaratmanin pesinde olmustur. Bu anlamda aligkanliklarin kullanilan alet ve teknolojiden ziyade dnceki
aligskanliklarla iligkisi oldugu yoniinde yorum yapmak miimkiindiir. S6z konusu teknolojilerin kullanim1
da yasam tarzlarina uygunlugu 6l¢iisiinde artmakta ve gelismektedir.

Geleneksel alanlar bertaraf edecek olan dijital medya 1980’ler itibariyle, temeline sayisal olma
0zelligini alan bir sistem sayesinde olusmaya baslamistir. Buradaki temel parametre ise dijital mecralara
has birtakim nitelikler ile konuslanan iletisim yapilagsmalaridir. Bu yapilasmalar geleneksel medya ile
dijital medya arasindaki farkliliklar1 ortaya koymasi bakimindan biiylik 6nem arz etmektedir (Kilig,
2019, s. 230). Medya ve toplum arasindaki iliskilerden medyanin kullanim bigimlerine, tretim
siirecinden toplumsallagsma stirecine kadar yol alan niteliksel degisim ve doniisiimlerde dijitallesmenin
etkisi yadsinamaz bir gergeklik olmustur.

Dijitallesmenin etkisini kolektif akil terimi ile agiklayan Pierre Levy ag topluluklarinda ortaya ¢ikan
genis ¢apli bilgi toplama ve bilgileri isleme gibi asamalarin ortak paydalara ihtiya¢ duydugunu
belirtmektedir. Bu anlamda internet ortamlarinda paylasilan icerikler bireysel uzmanliklarin tiriintidiir.
Levy’nin 6zellikle ticari medya ve kolektif akil vurgusu ile gdstermek istedigi sey reklam ve pazarlama
teknikleri ile cergevelenen iletilerin ortak duygu ve diisiince diinyalarini resmetmesi ve bu bakimdan
ekonomik hedeflerin gergeklesmesine yoneliktir. Jenkins ’in yaklagimi ise daha fazla kamu odaklidir.
Ticari medya ve kolektif akil vurgusunu kamunun paylastig1 medya iletileri agisindan yorumlamaistir.
Ona gore verilecek mesaj, iletilecek kitle tarafindan dile getirilirse kolektif akil tamamlanacaktir.
Boylece dijitallesme vasitasiyla insan iligkilerinin ticari hayata entegresi miimkiin olacak ve ticari medya
kar marjin1 artirabilecektir (Jenkins, 2021, s. 35-36).

Dijitallesmeye dair gelismeler 2023 y1l1 itibariyle Web 6.0 ve Web 7.0 ile teknolojileri ile yolculuguna
devam etmektedir. Bu baglamda Jenkins ’in ifade ettigi kolektif aklin bir nevi dijital imalata yol agtigini
s0ylemek miimkiin olmaktadir. Dijitallesmede dijital giiclerin sektorel boyutuna bakildiginda 6zellikle
Web 7.0 teknolojisinin araliksiz siiren teknolojik devrimlerde isletme sistemlerinin kar odakli anlayisini
maksimize etmenin yan1 sira ¢ok daha fazla veriyi daha da fazla yogun tedbirlerle elde etmek ve kontrol
altinda tutmak amacina doniistiigii goriilmektedir. Bu nedenlerden dolay1 teknolojiyi ekonomi politik
sekilde okumak anlamlidir. Diger yandan teknolojinin sayisallasmast onu “yeni medya” tabirinden
giderek uzaklastirmaya baslamistir.

Kavramsal olarak dijital medyanin “yeni medya” ya da “dijital yeni medya” olarak da kullanildig
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goriilmektedir. Ancak teknolojik gelismeler birbirini takip ederek yenilenmekte ve her yeni ¢ikan
teknoloji tirlinii yeni medya olarak adlandirilmaktadir. Lev Manovich’e gore dijital medya kendisine her
zaman kolaylikla yeni 6zellikler eklenebildigi i¢in yeni olarak ifade edilmektedir (Boschele, 2023: 80).
Dolayisiyla i¢inde bulundugumuz bilgi ve internet teknolojilerini kullandiklari sistem ile ifade etmek
daha dogru olmaktadir. Bu baglamda dijital medya terimi, igeriklere ulasmay1 dijital sistem araciligiyla
sagladig1 icin en kapsayici ifade olarak tercih edilmektedir. Ozellikle sosyal paylasim aglar1 olarak
tanimlanan sosyal medya platformlarinin ¢ikisi dijital medya alansali i¢in biiyiik 6neme sahiptir.

Sosyal medya baslangicindan bu yana insanlik {izerinde derin bir etkiye sahip olmustur. ABD’deki
yetiskinlerin %72’si sosyal medya sitelerini kullanmaktadir. 2000°1i yillar itibariyle gegen yirmi yilda
milyonlarca kullaniciya ulasan web siteleri yer almaktadir (Finley, 2021).

Web siteleri arasinda hem kisisel hem de is diizeyinde bir kullanim alanina sahip olan platformlarda
Wifi baglantisi ile kisiler arasi elektronik iletisim saglanmakta, fikri igerik tiretimi yapilmakta, kigisel
mesajlar ile diinyadaki herhangi birine video ve resimli igerikler gonderilebilmektedir. Sosyal medya
dijital medya igerisinde adeta yeni bir kesif alan1 halini almistir.

Dijital medya tanimlamalarina bakildiginda bazi bilim insanlarinin bu yeni mecralar1 teknolojik agidan
ele alan tanimlamalar yaptiklarini, bazilarmin ise geleneksel medya baglaminda bir ¢ergeve cizdikleri
goriilmektedir. Negroponte, yeni medyanin sayisal tabanli olusunun altin1 ¢izerken, Pavlik medya
tiikketicisine odaklanmistir. Ona gore yeni ve eski medya arasindaki temel fark kullanicilar tarafindan
daha fazla kontrol ve se¢cim yapilmasi yoniindedir. Bu farklilik ile birlikte etkilesim, kitlesizlestirme,
icerik, yonesme ve asenkron Ozellikleri ortaya ¢ikan dijital alansallarin, genel anlam tizerinden ve
geleneksel mecralarla karsilagtirilmak suretiyle agiklanmasi yerinde ve uygun olacaktir (Aktas, 2007, s.
3-5).

KIiTLESIiZLESTIRME ODAGINDA TEKNOLOJIiK FARKLILIKLAR

[letisimde arag kullanimu ilk insandan bugiine cesitlenerek artmistir. fletisim dogas1 geregi karsiliklilik
esasina dayanmakta; bu anlamda yerlesik hayata degin gecen siire¢ icinde once kiiciik gruplar sonra
topluluklar ve en nihayetinde toplum olma kabiliyetini kazanan insanlik bugiin kitleler seklinde bir
temsil ile ifade edilmektedir. Iletisim araglarinda “yeni” kavrami bir dnceki arag iizerinde eski olma
Ozelligini atfetmekte; her yeni gelenin bir 6ncekini eski kilmasi sebebiyle medyanin geldigi son evrenin
“dijital medya” seklinde tanimlanmasi daha uygun goriilmektedir. Geleneksel kitle iletisim araglari
olarak tanimlanan bir dnceki teknoloji ise giiniin kosullarinda kullanimina devam edilen bir iletisim
siirecidir. Dolayisiyla geleneksel ve dijital medya ayrimini yaparken bu farki ortaya koymak; diger
yandan da insanin gecirdigi tarihsel siireci kitlelere ve bu anlamda elestirilen yeni teknolojiler esliginde
“kitlesizlestirme” odaginda sorgulamak gerekmektedir.

Iletisim olgusu, iceriklerin iletilmesi ve bu baglamda iletiler iizerinden ele alindiginda eski iletisim
modelinde, geleneksel medyanin dolayimindan ve kurgusundan gegen, tek yonlii aktarilan iletilerin
kitlelere ulastigini sdylemek olasidir. Geleneksel medyanin iletisim akisinda tek giic oldugu bu
donemde, kitlelerin payina diisen misyon enformasyon tiiketicisi olmakti. Dijitallesmeyle birlikte, hedef
kitlenin enformasyon iiretim/aktarim siirecindeki etkisi ve katkis1 tamamen degismistir. Interaktif
iletisim biciminin gelisimiyle birlikte, geleneksel medyanin enformasyon iiretim/aktarim siirecindeki
tekeli kirllmigtir (Caglar, 2017, s. 10).

Dijitallesmeyle birlikte etkilesim kavrami on plana ¢ikmustir. Etkilesim tek yonlii olan iletisimin ¢ift
tarafli bir mekanizmaya biiriinmiis halidir. Dijital kitle iletisim araglar1 boylece karsilikli etkilesimi
mimkiin kilmas1 bakimindan geleneksel medya anlayisindan ayrilmaktadir. Dijital donanimlar ile
birlikte pasif olan kullanici aktif hale gelmistir ve kullanicinin igerik tiiketicisi olmasinin yaninda ayni
zamanda igerik {ireticisi olmasi miimkiin olmustur.

Geleneksel medyanin mesaj1 belli bir kitleyi hedef alirken, dijital medyanin kitlenin yam sira biiyiik bir
kullanic1 gruba hitap ettigi goriilmektedir. Bu baglamda bakildiginda genis bir alansal gibi goriinen
dijital mecralarin, grubun iiyesi olan her bir bireye 6zel olarak iletim aktarimi yapabilme 6zelligi de
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bulunmaktadir. Bagka bir deyisle genis kitlelere odaklanmis dijital medyanin bir o kadar daha 6zele
inerek kitleyi devre dis1 birakmak suretiyle kitlesizlestirme yaptigini sdylemek olasidir (Kilig, 2019, s.
231).

Dijital medyay1 geleneksel medya ile keskin bir bicimde ayiran bir diger 6zellik ise icerik bakimindan
gorilmektedir. Geleneksel medya ortaminda olusturulan igeriklerde esik bekgisi sorumlulugu vardir.
Igeriklerin se¢imi ve hedef kitleye uygunlugu, aym zamanda geleneksel medya organminin bakis agisini
da resmetmektedir. Dijital medyada ise iceriklerin kontrolii biiylik oranda kullanic1 hakimiyetindedir.
Kullanict hem tiiketen hem {ireten olarak medya iceriginde birincil konumda bulunmaktadir. Yine
giincel medya igeriginin hizli bir bicimde sunulmasi dijitallesmenin getirdigi 6nemli bir yenilik olarak
goriilmektedir.

Dijital medya ile geleneksel medyanin arasinda belirgin farklilik olmasinin yani sira ayni zamanda eski
ve yeninin biitiinlesmesi olarak yonesme, énemli bir 6zelliktir. Yonesme ile kitle iletisimi, verilerin
iletisimi ve telekomiinikasyon birleserek tek bir ¢ati altinda toplanmistir. Bu perspektif sayisallagsma ile
saglanirken internet aglar1 yonesme icin ¢ok dnemli bir 6rnek olarak gosterilmektedir. Boylece sayisal
olarak kodlanmis veriler bilgi teknolojileri ile islemden gegirilmekte, aym veri farkli medyalarda
kullanilabilir hale getirilmektedir (Aktas, 2007, s. 5).

Dijital medyanin diger bir 6nemli 6zelligi ise kullanicilarin istemleri dahilinde mesaj alma ve génderme
olanagini bulduklar1 asenkron 6zelligidir. Bu 6zellik i¢in elektronik posta kullanim1 uygun bir 6rnek
olmaktadir. Kullanict bu 6zellik ile zamanlama ve iletisim siirecinde etkin olma rolii kazanmustir.
Geleneksel mecralarin tek yonlii iletisim ¢izgisinde boyle bir kazanimin olmasi ise miimkiin degildir
(Aktas, 2007, s. 5).

Teknolojik gelismelerin bir ¢iktis1 olarak dijitallesen medya, ilk kullanim alani olarak dar bir ¢cergevede
ele almabilecek olan ilk bilgisayar iiretimine dayanmaktadir. “Personal Computer” adi verilen bu
bilgisayarlar 1960 yilinda kullanilmaya baslanmistir. Kisisel bilgisayarlarin kullanimi igin ise isaret
edilen tarih 1976 yilidir. Ozellikle 20. yiizyilin son dénemi ise bilisim alanindaki gelismeler bakimindan
dijital tabanli kullanimlar igin belirleyici olmaktadir. Bu anlamda dijital medya iiriinlerinin hizli bir
yiikselis gosterdigi goriilmektedir (Kirtk & Orkan, 2016, s. 18).

Dijital mecralarin konumlandig1 yerler sanal ortamlar olmaktadir. Bu bakimdan bireylerin gevrimigi
platformlarda iletisim halinde olduklar1 diger birey ya da gruplar ile iligkilerinde gosterdikleri kimlik
Oonem tagimaktadir. Sanal ortamlar sayisal tabanli teknoloji ile birlikte kodlama seklinde ifa edilse de
iletisimler gercek zamanlidir. Ticaret ve egitim basta olmak {izere sanal ortamlarin yayginlastig: dijital
mecralar gercek oldugu kadar kurgulanmis profillere de ev sahipligi yapmasi bakimindan nem arz
etmektedir. Geleneksel imkanlarla saglanan iletisim dongiisiine tezat bir yap1 olmasi itibariyle, bu dijital
mecralarda olusan kullanici profillerinin duygu ve diisiincelerindeki kolektif ya da muhalif tavirlar da
farklilik gostermektedir. Tiim bunlar 1s181nda olusan dijital kimlik ve bu kimligin boyutlar yeni iletisim
teknolojilerinin etkilerini ortaya koymasi bakimindan anlamli olmaktadir.

Dijital kimlik teknoloji ile entegre edilmis tutum ve davraniglardan olugsmaktadir. Bu kimlik ile dijital
ortamlarda ayni zamanda ahlaki ve iginde bulundugu sartlara uygun olarak hareket etmek
gerekmektedir. Dolayisiyla dijital kimligi olan kullanicidan bu sanal aglarda etik bir tutum
beklenmektedir. Boyutlar agisindan dijital kimlik olgusunu dijital ticaret ve iletisim unsurlariyla ele
almak yeterli ve donaniml bir teknolojik alt yapi ile paralel olmaktadir. interaktif iletisime imkan
saglayan bu sanal mecralar ticaret ahlaki ve etigi ile islerlik kazanmaktadir. Bu baglamda dijital etik
kavrami Onem teskil etmektedir. Dijital etik de tipki reel hayattaki etik gibi standardize bir yapida
olmalidir. Bir baskasinin hak ve c¢ikarlarina aykir1 hareket etmemek, siber zorbalik, hakaret ve
tirevlerinde tiim olumsuzluklar dijital kimlik ile izlenebilmektedir. Kullanicinin dijital kimlige uygun
hareket etmesi biiyilkk Ooneme sahiptir. Yasal diizenlemeler hak ve sorumluluklar beraberinde
getirmektedir. Kisiler internet aglarinda kendilerini 6zgiirce ifade etme hakkina sahiptir ve dijital kimlik
ile bu hakkimi kullanabilmektedir. Dijital kimlik sahibinin saglik konusunda da bilgili olmasi
gerekmektedir. Ruhsal ya da bedensel acidan kigilerin saghigini olumsuz etkileyecek igerikler
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olusturmamak ve bu sekildeki igerikleri dijital ortamlarda tespit ettiginde, bu iceriklerle ilgili taleplerini
iletecegi makamlar1 bilmek de yine dijital kimlik sahibinin sorumlulugundadir. Giivenlik bakimindan
ele alindiginda dijital kimlik sahibinin dijital medya kullaniminda sifre bilgilerinin kisiye o6zgii
oldugunun bilincinde ve kullaniciya ait 6zel bilgilerinin paylagiminin ilgili kullanicinin tekelinde olmasi
ve bu alana miidahil olabilecek paylasimlarla giivenlik ihlaline sebep olacak igeriklerin tespiti 6nem arz
etmektedir (Gliindiiz & Engin, 2016, s. 51-52).

Dijital kimlik olusturulmasi kullanicinin reel hayatta kendisini bir baskasina karsi tanitmasi gibi sanal
ortamlarda da kendini ifade etme bigimidir. Baska birilerinin gercek kullanicinin yerine gegmesini
onleyen bir kimlik olgusudur. Dijital kimlik e-posta hesaplar1 ile dogrulanmasi bakimindan da
kullaniciya giivenlik ve konfor alan1 saglamaktadir. Teknolojinin gelismesine paralel olarak isleyen kotii
amagl kullanimlara kars1 korunma mekanizmasi saglamaktadir.

Dijital kimlik ayn1 zamanda iyi bir medya okuryazari olmay1 da gerektirmektedir. Medya okuryazarligi
kavraminin dijital olanaklarla birlikte daha genis bir ¢gerceveden ele alinmasi mecburi bir hal almustir.
Ciinkii internet anlik ve hizli igerik sirkiilasyonu ile dogru ve yanlis arasindaki farkliliklar1 ¢cogu kez
anlagilir bir sekilde vermeyebilmektedir. Bu anlamsal bozukluk bilerek ya da bilmeyerek yapilsin, dijital
medya okuryazarhigmin dijital kimlik sahibi kisinin yetkinlikleri arasinda olmasi zaruri bir durumdur.
Ciinkii dijital kimlik sahibinin ileri seviyede bir medya okuryazari olmasi 6n goriilmektedir. Ileri seviye
medya okuryazarliginda asil olan ise internet ve bilgi teknolojilerinin kullanimindaki amaglar
noktasinda kendisini gostermektedir. Tamamen faydali igerige odakli bir anlam ifade eden bu tiir bir
dijital kullanim, sunulan igeriklerin kaynagini sorgulamaya yonelirken, genel olarak kaynaktan yola
ctkmak suretiyle iceriklere erisimi miimkiin kilmaktadir. Ozetle dijital kimlik, icinde bulunulan
teknolojik ¢ag itibariyle ¢ok biiyiik nem arz etmektedir (Wang & Wang, 2023).

Gilintimiizde dijital medya web ortamlari, sosyal paylasim siteleri ve mobil sanal ger¢eklik platformlari
ile gelismeye devam etmektedir. Uzmanlar 2020 y1ili itibariyle ortaya atilan, artirilmis sanal gergeklik
ortamlari olarak dijital piyasalara sunulan Metaverse platformlarini tartismaktadir.

Web ortamlari, haber portallari, bloglar ve hareketli infografik gibi bilgi ve haber igeriklerinin servis
edildigi alansallardir. Ancak bunun disinda dijitallesme ticari web siteleri ile de kendini gostermektedir.
Bankacilik, perakende ya da toptan alisverise haiz aligveris siteleri, kiiltiir sanat siteleri ve reel hayatta
yer alan birgok rutin iglemler web siteleri araciligiyla sanal ortamlara taginmistir. Bunlar geleneksel
iletisim ortamlarindan ayiran en 6nemli detayin siireklilik gosteren reklam yayinlar1 ve pazarlama
teknikleri oldugu goriilmektedir. Bu baglamda sanal ortamlarda dijital bir ekonominin varlig1 kendini
ciddi bir sekilde desifre etmektedir.

Mobil sanal gergeklik platformlar denildiginde ise akla ilk gelen yapilagsmalarin bilgisayar oyunlar
oldugu goriilmektedir. Oyun alansallar1 da ciddi ticari hedefler ile anilmistir ve son teknolojik gelisme
olarak da ifade edilen Metaverse ortamlarina zemin hazirlamistir. Metaverse, meta(evren) ve verse (6te)
seklinde tanimlanmaktadir. Kullanicilarmma giiniimiiziin sosyal medya platformlarmin disinda
merkeziyetsiz bir sekilde sanal ortama baglanmay1 vaat etmektedir (Biiylikbaykal Ilgaz & Sonmezer,
2022, s. 141).

Artirillmis gerceklik ile kurgulanan bu yeni dijital mecralar i¢in sosyal, ekonomik ve siyasal olarak
yapilacak yorumlar iitopik olmakla beraber, yatirimlar bazinda ele alindiginda ciddi rakamlarla telaffuz
edilen mecralar olmasi1 6nemlidir. Ancak dijital medya denildiginde akla ilk gelen ortamlar sosyal medya
platformlaridir.

Onceligi sosyallesmek olan ve eglence vaat eden sosyal medya platformlarmin, ekonomik ve politik
bakimdan etkileri ile degerlendirilmesi sosyal medyanin sinirlt bir olgu olmadigin1 géstermektedir. Son
yillarin 6nemli bir teknolojisi olarak dijital medya kavramindan s6z edildiginde akla cihazin kendisi
gelmektedir. Oysa 6nemli olan cihaz olma niteliginden ¢ok islevi, kullanim pratigi ve kullanim
protokolleri olarak goriilmelidir (Saka, 2012, s. 36).

Yakinsama baglaminda ele alindiginda teknolojik determinizm olarak da gozlemlenen dijital medya,
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kendi ortamina bagli bir sekilde yapilanmay1 gerekli kilmaktadir. Geleneksel medya araglarindaki
sinirlarin bu platformlarda ortadan kalktig1 asikardir. Habercilik anlaminda bakildiginda geleneksel
anlamda basil1 bir gazetenin internet uzantisindaki haber sitesi, haberin birebir kopyasint yapmamalidir.
Internet mecrasinin kullanim bigimi ve haberin aktarilis bi¢imi bu anlamda degiskendir. Multimedyatik
hale getirilmis ve web metinlerine gore tasarlanmis bir haber icerigi dijital medya i¢in uygun olan
bigimseldir.

Dijital medyanin gazetecilige hem genel hem de spesifik alanlarda etkisi oldugu gériilmektedir. Ornegin
ekonomik ve siyasi olarak pasif olan Afrika tilkelerindeki olumlu gelismeler ile Bulgaristan’da futbol
tizerinden gazetecilik otoritesinin yeniden tamimlanmasi dijitallesmeyle aciklanabilmektedir. Bu
baglamda bloglar ve yurttas gazeteciligi kavramsallarinin olusumuna imkan saglayan dijital medyanin
gazetecilige yeni bir soluk getirdigini sdylemek miimkiin olabilmektedir (Saka, 2012, s. 39).

Dijital medyanin bloglar ile haberciligi gosteren yiizii, aslinda gazetecilik pratiklerine benzeyen manget
ve kisa fakat 6zli iceriklerle dolu yapist 6nemlidir. Bloglama ve gazetecilik faaliyetlerini ayn1 anda
yapma imkan1 sunan bloglar ile hem haber icerigi hem de bu igerikle ilgili yorumlarla fikir edinmeyi 6n
goren bir gazetecilik tiirli olusmustur. Dijital aracin yapisiyla 6zdes bir metin ve infografik sistemiyle
bloglar, dijital medya araglarin1 gelenekselden farkli kilmaktadir.

Yurttag gazeteciligi olarak adlandirilan ve 6ziinde profesyonel gazetecilerden ziyade siradan kisilerin
haber pratiklerine rastlanan yeni tiir bir gazetecilik deneyiminin dijital medyada olusmasi énemli bir
ayrmti olarak ele alinmaktadir. Yine yurttas gazeteciliginin yapilanma bigimleri yurttaglarin var olan
haberlere yorumu, bloglama, fotograf ve video ekleyerek katkida bulunmalari, bagimsiz haber ve
enformasyon siteleri agmalari, kolektif haber iiretimine sahip yapilagsmalar ve kisisel yaym yapilan
siteler kurmalari miimkiin hale gelmistir. Bunlarin dogrudan sosyal medya platformlar1 araciligiyla
uygulandig goriilmektedir (Saka, 2012, s. 41).

Sosyal medya platformlari ile gazeteci olmayan kisilerin haber yapmalarina imkan taniyan sayisal taban,
gazetecilik ilke ve etik kapsaminda degerlendirildiginde meslegin itibarin1 ve kamunun goéziinde
giivenini zedeleyecek haberlerin yapildigr goriilmekte, bu bakimdan yurttag gazeteciligi dnemli tartigma
konulariin baginda yer almaktadir. Bu gazetecilik tiiriinde temel gazetecilik pratiklerinden olan
objektiflik, igeriklerin nitelik bakimindan eksikligi ve hukuki perspektif bakimindan sorunlar
saptanmaktadir. Dolayisiyla internet tizerinden yapilan habercilikte profesyonel meslek uzmanlarina
ihtiya¢ oldugu goriilmektedir.

Sosyal medya ve geleneksel medyanin cogu kez birbirinden beslenen igerikleri aslinda iki mecranin
disinda olusmas1 muhtemel yeni kullanim pratikleriyle zengin olacaktir. Ancak en son kullanim pratigi
olarak sosyal medya etkin platformlar olarak goriilmektedir. Bu baglamda sosyal medyanin amaci,
niteligi ve giicli sorgulanmay1 gerektirmektedir. Ciinkii sosyal medya platformlarina istatistik, kullanim
oranlar1 ve ekonomik degerleri agisindan giiclii bir yapilagmanin iiriinii olarak bakilmasi gerekmektedir.
Sosyal medya platformlari ayn1 zamanda oyunlar, portallar, web siteleri, gazeteler ve igeriklerindeki tiim
yorumlar da dahil olmak iizere 6nem arz etmektedir (Yan, 2021).

Dijital tablo biiyiik gii¢ olarak sosyal medyay1 gosterirken propagandadan dezenformasyona, ¢ikar ve
baski gruplarindan orgiitlenmelere kadar genis bir alansaldan séz edilmektedir. Bu bakimdan sosyal
medya kavramsalinin analizinde, misyonu basta olmak tizere niteligi ve etkinlik alani ile ilgili tespitlerde
bulunmak; hem dijital medyanin hem de sosyal medyanin igeriklerinde neyi, nasil ve neden iirettigi gibi
sorularla giiciinii ortaya koymay1 miimkiin kilabilecektir.

SONUC

Web 1.0°dan Web 7.0’a yasanan tiim teknolojik gelismeler yaklasik 20 yillik bir zaman dilimini
gostermektedir. Web teknolojilerindeki kirilma noktasi ise 2 yil gibi ¢ok kisa bir siiregte gelisen Web
2.0 noktasinda manidardir. Bugiine degin yasanan teknolojik gelismelerin asil mimar interaktif iletigimi
miimkiin kilan; izler okur kullanici kitleyi igerigin salt tiiketicisi olmak yerine lireticisi haline de getiren
Web 2.0 teknolojisi olmustur. Gilinlimiiziin sanal ortamlarla ilgili gercekleri 2000 yilinda 6ngériilenin
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Otesi bir duruma evrilmistir. Kitle olgusu kitlesiz kitleler ile konusulmaya baslanmstir.

Dijital medya geleneksel medyanin yontem ve tekniklerini, bilgi ve haber igeriklerini sanal ortamlara
tagimistir. Fiziksel argivler sanal veri depolarina doniigmiistiir. Bu anlamda gelenekselden beslenen bir
dijital ortamdan bahsetmek olasidir. Ancak geleneksel imkanlar ile yapilamayan pek ¢ok faaliyet, erisim
imkanlari, nitelikli igerik, zamani1 ve mekan elastiki bir bigim ile ters diiz etme gibi eylemseller dijital
medyay1 geleneksel medyadan biiyiik dlgiide farklilagtirmistir. Bunlarin yani sira kisisel veri kavramina
tahakkiim, kisilik hakk: ihlali, nefret sdylemi, propaganda, dezenformasyon, manipiilasyon ve ayrica
kimligi belirsiz/anonim/sahte/troll kullanicilar dijital medyada konuslanmistir. Olumsuzluklar ve
dijitale doniik yetersiz kanun ve diizenlemeler bu yeni sanal ortamlar tartismay1 gerektirmektedir.
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Abstract

Throughout history, the primary purpose of ceramic production has been to meet
human needs. However, ceramics have also emerged as a means of expression, like
developments in painting and sculpture. We frequently see portraits of important
figures in ceramic works, just as we do in coins, paintings, and sculptures. While the
evolution of portraiture has been conveyed throughout history, the perspectives of
ceramic artists on portraiture have gained significant importance in recent times.
Portraits have been used to capture an individual's inner journey, as well as to draw
attention to political or war-related issues. Technological advancements have enabled
technical and decorative innovations in the design process. Furthermore, artists' unique
production methods, facilitated by technology, have contributed to this diversity. In
addition to printing techniques, scraping, and traditional methods, numerous unique
production methods are being employed. The variety of techniques used is constantly
expanding, incorporating computer-aided digital applications and traditional
decoration methods. Photocopy transfer, mono print, sgraffito, serigraphy, and many
other techniques are among those used in these productions. The use of portraits on
ceramic surfaces allows for the integration of human expressions, with a focus on
conveying emotions through the portraiture. This article serves as a reference
document for the works of eleven contemporary Turkish ceramic artists who interpret
portraiture, aiming to contribute to the generation of new ideas and perspectives. The
artists' works were analyzed through individual interviews or interpretations from their
exhibition manifestos.

Keywords:  Ceramics,Portraiture  In  Ceramics, Portraiture, Decoration In Ceramics,
Contemporary Art.

Oz

Seramik, insanlarin ihtiyaglarini karsilamak iizerine ortaya ¢ikmig, yillar igerisinde
kiiltiirlerin gelisimi ile 6zglin bir anlatimi ortaya koymaktadir. Resim, heykel gibi
sanatin diger dallarindaki gelismeler seramik sanatinda da olmustur. Onemli kisilerin
para, resim “ve” heykellerde gordiiglimiiz portrelerini seramik eserlerde de ¢okga
gormekteyiz. Bu aragtirmada gliniimiize kadar gelen portre kavramu siireci aktarilirken,
seramik sanat¢ilarinin bakis agilar1 da 6nemli bir yere sahiptir. Kimi zaman igsel bir
yolculuk, kimi zaman da siyasi ya da savas etkenleri ile sanatseverlerin dikkatini
¢ekmek igin portre kullanilmistir. Teknolojinin de hizla gelismesi ile tasarim kisminda
teknik ve dekor anlaminda farkliliklar saglanmistir. Yine teknoloji ile sanatgilarin
Ozgiin iiretim yontemleri bu gesitliligi arttirmaktadir. Baski teknikleri, kazima ya da
geleneksel yontemlerin yani sira birgok 6zgiin iiretime de rastlanmaktadir. Bilgisayar
ortaminda hazirlanan dijital uygulamalar ve geleneksel dekor yontemleri ile gesitlilik
giinden giine artmaktadir. Fotokopi transfer, mono print, sgraffito, serigrafi ve daha
birgok teknik uygulama bu iretimlerin bir kismini olusturmaktadir. Seramik
ylizeylerde portre kullanimi ile insan ifadelerinin bir biitiin olmast saglanmaktadir.
Portre ile duygu aktariminin 6n planda oldugu goézlemlenmektedir. Bu makale ile
sanatgilarin seramik eserlerindeki yenilik¢i bakis agilart ve uyguladiklar teknikler
irdelenirken, galigmalarinda portre kullanimlari ve 6znel bakis agilari incelenmistir.
Sanatcilarin eserleri igin birebir goriismeler yapilmis ya da sergi manifestolarindaki
aciklamalari ile yorumlanmasi saglanmustir.

Anahtar Kelimeler: Seramik, Seramikte Portre, Portre, Seramikte Dekor, Cagdas Sanat.
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INTRODUCTION

Portrait is a realistic depiction of the human face. It can also be said that the instant appearance exists
in the work of art as a painting or sculpture. Here, the artist's design and perspective create the
imagination in the viewer. “Portrait is a picture of a certain person made with sculptural material,
paint, graphics or patterns, and is a picture that completely reflects the character and expression of
that person. Portraits are made in various sizes, including head, chest, and knee length, as well as
full-length and family portraits” (Turani, 1993, p. 117). Portrait has been widely used in both western
and eastern art. Although it is thought to come to the fore especially in western art, it has survived to
the present day with its own rules or styles in every culture. Art historians cite the cave paintings in
Lascoux, France, as the first example of portraiture. Portraits can be seen in paintings, sculptures and
ceramic works, as well as on coins. In Greek art, portraits were made to represent the values and
powers of society, not the characteristics of individuals. For this reason, portraits appear
expressionless. In the Roman Period, portraits were produced for expression and representation
purposes. The busts of rulers, wealthy people and prominent people of society were made in
accordance with reality. Likewise, we can show the works created in Fayum as examples of portraits
symbolizing the status differences of the society. Although these portrait examples that emerged in
Egypt are not as developed as the examples in Rome, they are important works for the history of art.

John Berger says; There is another reason why portraits of Fayum are talked about today. As has been
pointed out many times, this century is the century of forced and voluntary migrations. In other words,
it is a century of endless separations, a century haunted by the memories of these separations. ... It's
flawed because it's obviously handmade. It is more valuable because the painted look is completely
focused on the life that he knows he will lose one day (Berger, 2021, p. 34). While these portrait works
made on wood depict deceased people, their eyes are depicted as larger, representing immortality.
Here, the artist tries to convey the reality he sees as much as possible. Of course, with the
enlightenment in Western art, the development of portraiture also changed dimensions. A
psychological expression can be seen in the portrait in the seventeenth century (Figure 1). With a
realistic expression, it can be observed that the person is not conveyed with aesthetic concerns. When
we came to the eighteenth century, idealistic-looking portrait works emerged with a concern for
beauty. Unlike the seventeenth century, an attempt was made to convey the ideal sense of beauty
beyond the actual appearance of the person depicted here. Baroque and Rococo periods represent the
search for pure beauty.

Figure 1. Maria Teresa of Spain, 1652-53, Oil on canvas, 127x98,5cm, Diego Velazquez (Velazquez,
1652-53).

During the Ottoman period, with the interest of the sultans and the support of Italian painters, portraits
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were made, which were a complete transition point of both eastern and western influence. The sultans
who followed the European process also wanted their portraits to be permanent. The approach shown
with miniature art is completely different. In miniature art, this situation is depicted with limited
patterns due to stricter rules. In terms of form and form, the main thing here is to convey all stages of
an event or process, rather than the portrait.

In Eastern art, there are different combinations of Central Asian portraiture with Chinese and Japanese
arts. While images transform a social reflection into composition in Central Asia, more mathematical
formulas emerge in Japanese and Chinese culture. Indian culture also forms part of this approach.
Further east, depictions are very limited. It has a portrait structure that resembles archaic period works
with the influence of its beliefs. It can be seen that it has different aesthetics and visual expressions
compared to the West.

Figure 2. Marilyn Diptych, 1962, Acrylic on canvas, 205x144cm, Andy Warhol (Warhol, 1962).

The understanding of portraiture has changed a lot since the nineteenth century with the invention of
photography. However, due to high costs, not everyone had access to portrait photography. Nowadays,
with the decrease in costs, portraits have become a part of life. While portraits of important people
were transferred to coins, sculptures, ceramics and canvas throughout the historical process, today all
processes of life can be preserved with photography. Of course, after the 20th century, this technology
became a very important tool for artists.

In the historical process of portraiture, the process is similar in ceramic works as in paintings. There
are examples of portraits in palace art or folk art that describe the period and its characteristics.
Although portraits of important leaders were initially transferred to ceramics, later examples limited to
eastern influence were encountered with simple drawings reflecting the period.

Figure 3. Glazed Seljuk wall tile from the sult’s summer residence at Kubadabat, near Beysehir,
1220-1236, Anonymous (Anonymous, 1220-1236).
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Beyond being a useful item, ceramics are widely used today as a means of artistic expression. Ceramic
surfaces are enriched by applying many different techniques. Although the ceramic bodies used are
low grade and high grade, porcelain and earthenware surfaces are generally preferred.

Throughout the history of ceramics, portrait applications have been made in many works. Painting
portraits of people's facial expressions and emotions with ceramics has always fascinated art lovers.
The main thing here is to reflect the period, create a document and present it to the art lovers of the
period. Different technologies used in contemporary arts create different effects. For this reason, the
use of portraits in ceramics has gained much more meaning than an object or a utility item. Here,
unlike painting, the works created with the unique effects of ceramics can be much more impressive.
The artists mentioned are presented with the most original and different examples of the
Contemporary Turkish Ceramics process.

Elif Aydogdu AGATEKIN

The artist, who left her mark as a designer in the leading companies of the ceramics industry over the
years, decided to turn her career to the academic world in 2007. While working in the academic world,
she transfers her knowledge and experiences to new generations. In her artistic production, she
preferred to give new life to past objects, broken pieces and industrial waste. The works she created
with these extraordinary materials have met with audiences at many events with their conceptual and
political content, and have been presented to art lovers by being included in private and public
collections as well as different museum collections. She currently serves as Professor and Head of
Department at Bilecik Seyh Edebali University, Faculty of Fine Arts and Design, Department of
Ceramics and Glass Design.

She produces new compositions with waste materials, just like the collage technique. In 2016, he
presented his original approach to art lovers with the portraits he prepared for her personal exhibition.
In the text of the artist's work; “The waste of ceramics lies in the pieces hidden in garbage dumps,
thrown away, broken, cracked, no longer valuable to anyone, broken in body but still of high quality in
spirit... If all these pieces can turn into a trace of escaping from the hostage of wasted lives, one day,
such cruelty will not have been lived in vain... ” (Agatekin, Elif Aydogdu Agatekin, 2020). statements
are included. The random effect of the ceramic material was intended to convey to the audience the
feeling that the portraits he used in the Gaza series could not capture the effect of any other material
(Figure 4). The mastery of the Raku technique and the originality of the effect created in the portrait
are presented to the viewer.

Figure 4. All Pieces (Portraits series), 2016, Waste refractories and Raku, Elif Aydogdu Agatekin
(Agatekin, Portraits, 2016).
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Figure 5. Ridan (Detail from Portraits series), 2016, Waste refractories and Raku, 20,8x14,9x6cm,
Elif Aydogdu Agatekin (Agatekin, Portraits, 2016).

Perihan San ASLAN

Ceramic Artist and Academician Perihan San Aslan also uses portrait and figurative elements to
complement the portrait in her works. In these works, the artist touches on the theme of a childhood
that remains distant as if it belonged to someone else. Glazed-eyed portraits of unknown children look
directly at the viewer. These children, whose lives are unknown, cling tightly to their childhood and
toys, which they do not want to end. While some live their lives in an imaginary place and time, others
give the viewer the feeling of being stuck between the concepts of forgetting and remembering with an
uncanny feeling (Figure 6).

The teddy bear held by the portrait of a child with a teddy bear (Oyuncak Ayilr Cocuk) used in the
work is designed as a three-dimensional replica of a real teddy bear. In this way, a comment was made
on the concepts of image, object, copy (imitation) and representation. The work is an arrangement
consisting of two parts. The piece containing the portrait was shaped by the plaster mold casting
method, the portrait was printed on the ceramic surface with the mono printing technique, and the
portrait was colored with red primer. This piece was glazed with transparent glaze after bisque firing.
The porcelain piece was shaped by dipping the real object into porcelain casting mud, and after bisque
firing, it was glazed with a high-grade pink glaze (San Aslan, 2022). In her other works, internalized
emotions, expressions and childhood emphasis are at the forefront (Figure 7).
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Figure 6. Oyuncak Ayili Cocuk, 2016, clay-porcelain, mixed technique, 1000°C and 1300°C,
60x70x25cm, Perihan San Aslan (San Aslan, Oyuncak Ayili Cocuk, 2016).

Figure 7. Unnamed, 2016, Slipcasting, monoprint, 1000°C, gold lustre 800°C, each 30x30x3cm,
Perihan San Aslan (San Aslan, Perihan).

Olgu Siimengen BERKER

Ceramic artist Olgu Stimengen Berker, who continues her studies in Germany, received the title of
associate professor in 2017. In addition to figurative works, she carries out her work process from a
different perspective in portrait applications.

While the artist produced figurative works and applied printing techniques, she started to use portraits.
She wanted to experience this effect and see if the process met her wishes. During this period, instead
of focusing on social issues, the artist experienced a kind of introspection and was interested in her
own world and perspective. Therefore, during this period of introspection, she was most interested in
her family and immediate environment (Figure 8). She started experimenting with printing techniques
on flat surfaces, especially by studying portraits of her family members and close circle and made
various experiments and internalized what each of them meant to her. In this process, she had to solve
technical problems; first of all, she had to overhaul all the photographs she took, edit them digitally,
and convert them completely to black and white. At the same time, doing the printing process with the
portraits of her loved ones was enjoyable and meaningful for the artist. Again, during that period of
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introspection, the artist wanted to reach things related to how she perceived her environment and the
environment she was in, and she tried to do this by making new connections to portrait practices. She
also edited the portraits and landscape photographs she took simultaneously. It can be said that the
artist's view of the portrait forms both her view of her close circle and family, her perspective on the
environment and her relationship with places as a whole.

Figure 8. Nehir Portrait, 2020, Stoneware plate, overglaze gold gilding, 27cm, Olgu Siimengen
Berker (Siimengen Berker, 2020).

Figure 9. Self-portrait, 2020, Black stoneware, overglaze gold gilding, 11,5x16,5cm (15,5x20,5cm
framed), Olgu Stimengen Berker (Siimengen Berker, 2020).

Kiibra BOY
Kiibra Boy was born in Sakarya in 1990, got her bachelor degree in 2017 at Mimar Sinan Fine Arts
University, Department of Traditional Turkish Arts Tile Department.

The artist, whose main artistic practice is traditional tile, also applied tile motifs in her relief and
sculpture works, which he produced using different materials other than tile panels. In his works, the
artist examines the relationship between humans and nature. In this context, based on the fact that
although different societies and civilizations have admired the unique qualities of animals for
centuries, they have tried to establish hegemony over them, she uses details on her works that attribute
the pain experienced to humans and enable the audience to connect and confront it. The artist
continues her work in her workshop in Kadikdy.

The artist, who interprets traditional Turkish tile art from a contemporary perspective, can be defined
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as a storyteller who masterfully reflects the traces of modern interaction with nature in her works,
beyond a multidisciplinary production. Through the fragile material structure of the tile, Boy skillfully
emphasizes not only the cultural ties but also the sensitivity of the subject he deals with. This emphasis
not only provides the viewer with an aesthetic experience, but also encourages them to question the
relationship between humans and nature and raise awareness of the fragility of this relationship.
Aiming to leave an emotional and intellectual impact on her audience through her art, the artist
carefully produces new works every day to improve her art, make new discoveries and push the limits
of artistic expression.
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Figure 10. Oh, My Hearts, 2023, Underglazed brush work, 930°¢, 100x80cm, Kiibra Boy (Curtesy of
Kiibra Boy).

The self-portrait work seen in Figure 10 is a form of expression that the artist handles with emotional
depth, in a period when modern man's ties with nature are gradually weakening and internal conflicts
are increasing. The artist embarks on a journey of rediscovering herself, in a sense, by reflecting her
own greatest fear and inner conflicts with a shamanic feeling. While the garden surrounded by barbed
wire represents the complexity and introversion of the modern world, it also points to the artist's
creative process and intellectual atelier. In this atelier, the artist processes her thoughts about the
existential problems of modern society and their negligence towards nature. The waste cables
spreading from her heart to the space embody the consumption frenzy of modern society and the
damage it causes to the environment, while also becoming the expression of the artist's inner world.

Choosing tile art represents the artist's commitment to cultural heritage and her bridge to the past. It
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can be said that this work, beyond being just a self-portrait, reflects the spirit of a period and a society.

Faruk ERTEKIN ve Ertugrul GUNGOR

The art story of Ertugrul Giingor and Faruk Ertekin is based on a common past and passion. The duo
met during their secondary school years and while they were growing up together in Kiitahya, their
interest in graffiti led them to make sketches on the walls. These passions bring them together and
create a strong bond between them. However, when they are caught painting a public building, this
bond is jeopardized. Their families prevent them from seeing each other, and this situation continues
until their high school years. During this separation period, the duo started studying at the painting
department, continued their education, and gained knowledge in different disciplines such as graphics
and ceramics. Reunited with their master's degree and workshops, Giingér and Ertekin decide to
combine these two disciplines. This decision forms the basis of art practices and bears the traces of
Kiitahya. They create works that reinterpret the cultural memory of the city at the intersection of the
traditional and the modern.

Acrtists reflect the spirit of the period they live in by blending the traditional and the contemporary in
their works. The rise of contemporary art is manifested by the change in the traditional understanding
of art and the fact that this change creates innovation and difference with each new movement and
formation. This also shows that aesthetic perception has changed. The value of a work of art is
determined not by the perception of beauty or ugliness, but by its ability to reflect the period in which
it was produced.

In this context, traditional motifs in tile art serve as a safe haven for artists and offer them the
opportunity to produce works in a field they know and master. However, the duo Ertugrul Giingdr and
Faruk Ertekin abandon this traditional harbor and exhibit a more modern and contemporary approach
in their works. For them, art is a journey of discovery shaped by the desire to transcend traditional
boundaries. In this journey, tradition leaves a trace stretching back to the past, and many artists follow
this trace and develop their own unique artistic languages (Figure 11).

ST

Figure 11. The Ocean Ensemble, 2024, Underglazed brush work, 930°¢, 160x112x2,5cm (Left); The
Ocean Ensemble2, 2024, Underglazed brush work, 930°¢, 160x112x2,5¢cm (Right), (Curtesy of Faruk
Ertekin &Ertugrul Giingor).

While the duo's works interact with traditional art motifs, they also establish a mental dialogue with
the viewer through contemporary portraits. While traditional patterns create new layers of meaning
and interpretation on the surface of the works, modern figures invite the viewer to an intellectual
exploration that pushes the boundaries of traditional art.
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Sercan FiLiZ

The artist, who has received awards in many international and national exhibitions, directs his work
through his own inner journey. The process of portrait works, in which optical illusion is skillfully
used, goes through the adventure of life.

The artist describes the production process as follows; “Since my childhood, the objects around me
have always reminded me of something. This association has sometimes been a game for me and
sometimes a tool to discover different things. Among the dots, lines and spots that come side by side
where my eyes wander, the ones that | most liken and attract my attention are human faces and
portraits. The most attractive result of this search was human faces and portraits” (Filiz, 2024).

The artist defends the view that no two of the billions of people populating the world are the same, that
each face carries a unique identity, which makes human faces the most distinctive element that
distinguishes them. As if each face is a mirror that reflects the soul of its owner, the perspective can
be perceived in the artist's orientation in his works.

During the process, Filiz searches for answers to the following questions; “So, how does this miracle
happen? Two eyes, one nose, two eyebrows and one mouth... How can these simple organs, which we
all have, create such infinite diversity? How do so many independent combinations come together in
this small space? The answer to these questions is hidden in the mysterious language of portraits. A
story waiting to be told, a world waiting to be discovered... Decoding this language is like a key to
delving into the depths of the human soul” (Filiz, 2024).

Using Raku and Naked Raku firing techniques since 2007, the artist began to discover portraits hidden
in random stains resulting from firing. This discovery led the artist to write his master's thesis titled
Reducing Unglazed Ceramics with the Masking Method and to create portraits with pictorial effects on
ceramic surfaces with smoke by controlling random effects (Figure 12). In his works, the artist
juxtaposes thin and thick lines in a controlled manner, taking advantage of the space and color contrast
between these lines. These works, which consist of only lines when viewed closely, are perceived as
portraits as they are viewed further away, creating an illusion in the mind. This situation is similar to
our quest to see and perceive different things in the objects around us as children. Portraits hidden in
ceramic works can be perceived more clearly when viewed with tools that relegate the human eye,
such as a camera or a mobile phone camera. This illusion invites the viewer to interact with the work
and makes him think about the way he looks and sees.

Figure 12. T R.K.N.S.R.Y, 2021, Raku firing, 30x30x3cm, Sercan Filiz (Courtesy of Sercan Filiz).
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Figure 13. ATATURK, 2021, Raku firing, 30x30x3cm, Sercan Filiz (Courtesy of Sercan Filiz)

Figure 14. M.R.L.Y.N.M.N.R., 2021, Raku firing, 40x40x3cm, Sercan Filiz (Courtesy of Sercan Filiz)

T. Emre Feyzoglu

Prof. Emre Feyzoglu, one of the representatives of ceramic art with the topics and approaches he
touches on in terms of artistic production uses various portraits in his artistic works (Figure 15). He
explains his portrait approach in his works as follows; “I try to make the most personifications in my
works. | try to capture different forms of expression, sometimes with figurative approaches and
sometimes with spatial emphasis. In the second half of the 90s and the 2000s, | made works consisting
of personifications inspired by the nature of Cappadocia. Then, | turned to more figurative forms and
tried to deal with human states and self-questions in the series titled Ilisiktekiler and Tamamen
ben’siz. In the Oz and Altn Sehrin Insanlar: series, I tried to establish more ceramic-painting
relationships and explain people through portraits. In the last series, | also linked our private living
spaces with cities made of gold by making references to the spaces we live in, doors, windows, rooms,
and secret areas of life. Especially in this series, I tried to depict Altin Sehirler and Altin Insanlar with
different luster techniques” (Baskaya, 2023).
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Figure 15. Sehrin Altin Insani, 2019, Underglaze luster and paste luster, 30x45x3cm, T. Emre
Feyzoglu (Courtesy of T. Emre Feyzoglu).

The main purpose of the artist's portraits is to capture people's instant reactions. While doing this, he
uses a look, a gesture or an expression as a tool to convey the emotion. Portraits, on the other hand,
immortalize the emotion of that moment and make it permanent. The portraits the artist works on are
generally selected from photographs of people around him or those who are not well known. The
reason why these photographs are preferred is the strong instant expressions they contain. The artist
obtains different images by filtering the portraits he has chosen in a computer environment and
transfers them to both leather-hard mud and fired surfaces using the transfer technique he developed.
The artist, who transfers the portrait to ceramics by applying different drawings and coloring
applications on these surfaces, then carries out the first firing and then reaches the result by using
firing techniques appropriate to the structure of the work. These techniques include in-glaze luster,
paste luster, raku, etc., which the artist has worked on a lot. They are mostly firing applications based
on a reducing environment. The unearthed ceramic portraits are achieved using different framing
methods. The artist sometimes puts his work on display by using colored plaster materials and
sometimes by using the frame's own mat.

Aysel GUNES

Giines, who interprets traditional tile designs with a contemporary understanding in her works,
basically uses low-grade earthenware infrastructure. She still continues her work in Izmir in the
workshop she opened under her own name. In her works, she conveys the portrait with an original and
contemporary interpretation by using underglaze decoration and mono print (Figure 16).
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Figure 16. Cocuk, 2017-2018, underglaze decoration and mono print, 38x38 cm, Aysel Giines (Giines,
2017-2018).

The artist's approach can be interpreted as follows; the human desire to leave a mark is fed by the need
to know oneself, define oneself and belong. This desire has turned into a language of expression over
time, and printing techniques have developed in a wide range from cave walls to digital printing.
Aysel Giines applies the printing technique on the ceramic surface with a unique and different
interpretation. In her works, she applied transfer printing and collage techniques on Seljuk and
Ottoman motifs. Her works carry a feeling that invites today's people, who act with the voice of the
majority and cannot feel their essence, to hear themselves. In the applied technique, decoration is made
with underglaze tile paints on the bisque and the work is completed by applying mono print technique
stages according to need. These application processes may vary each time depending on the impact to
be reflected (Figure 17).

Figure 17. Sahmaran, 2017-2018, underglaze decoration and mono print, 31x31 cm, Aysel Giines
(Giines, 2017-2018).

Giingor GUNER

One of the important female ceramic artists trained by the Republic of Turkey is Prof. Giingér Giiner
is coming. It is normal to come across many different techniques in a life devoted to this art for more
than fifty years. In her works, she used pouring, masking, slip scraping and photocopy transfer
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methods on wet body, apart from this, she often applied brush decoration on raw glaze and underglaze
brush decoration technique on first fired bodies (Figure 18-19).

She shared many memories using the mono print technique on works without bisque firing. Thus, he
created his work called Fotokopi Cagi (The Age of Photocopy). The artist made the following
statement about this work: “In addition to the fact that people are increasingly seen as identical (their
clothes, their diet, their attitudes...), it was intended to leave a document for future generations by
carrying this age of photocopy on a fired clay tablet” (Giiner, 2. Uluslararasi Golciik Seramik
Sempozyumu, 2012).

Figure 18. Unnamed, 2012, Monoprint on wheelthrown pots, in various sizes, Giingér Giiner (Gtiner,
Uluslararas1 Golciik Sempozyumu 2012, 2012).

Figure 19. Self-portrait, 2012, Monoprint on handbuilt ceramic, 28x28x3cm, Giingér Giiner (Courtesy
of Giingdr Giiner, 2013).

Leman KALAY

Experienced ceramic artist Leman Kalay has been using laser printing and monoprint techniques in her
works for many years. Her approach in her works is open to interpretation as follows; she uses various
visual and symbolic elements to effectively convey the concept and message of the works in ceramic
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art. In this context, photographs and facial representations that the artist frequently uses in her ceramic
works play an important role in deeply reflecting the original concept of the works. While photographs
represent a concrete reality and a historical moment, faces are the embodiment of individual and
collective emotions, experiences and stories.

From a technical perspective, laser printing method is used to transfer these visual elements to the
ceramic surface. Laser printing ensures that details and nuances are transferred to the surface in high
resolution and sharply without being lost, making photographs and facial representations appear more
vivid and impressive (Figure 20-21).

Figure 20-21. Minnet (details), 2023, Stoneware, laser-print, 1280°C, in various sizes, Leman Kalay
(Courtesy of Leman Kalay).

The artist's ceramic work, in which she uses photographs of Atatiirk, reflects the deep respect and
gratitude felt for the founder of the Republic of Turkey. The work emphasizes the values and historical
importance that Atatiirk brought to the nation and symbolizes the legacy that his vision and leadership
brought to us.

In the study titled Where is Home?, the tragic stories of refugees who had to leave their homes during
the migration wave from Syria are discussed. The facial and photographic representations used in the
work embody the sense of homelessness, loss and longing experienced by refugees. The power of
visual elements was used to make sense of the difficulties and emotional traumas faced by immigrants
(Kalay, 2023) (Figure 22).

Figure 22. Where is Home?, 2023, Paperclay porcelain slipware, laser-print, 60x30x27cm, 1250°C,
Leman Kalay (Courtesy of Leman Kalay).
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In this context, Leman Kalay's use of photographs and facial representations in her works ensures that
the theme and message are presented to the audience in a more impressive and meaningful way. These
elements expand the boundaries of artistic expression by increasing the depth, richness and emotional
charge of the works.

Mehmet KUTLU

After his thirties, he left mechanical engineering and became acquainted with ceramic art in different
workshops in Istanbul. He entered Mimar Sinan University Ceramics Department in 1994 and
graduated as the top student of the Faculty of Fine Arts in 1998. He completed his master's degree at
Hacettepe University Fine Arts Institute. He states that he sees himself as a researcher, as he describes
it. He continues to work by combining his engineer-based education with ceramics.

He worked on the portraits of nine artists who added value to Turkish art, which he used in the Yeni
Hikayeler (New Stories) exhibition. This work, which started with the idea that the lives of artists and
silkworms are similar, was created from the portraits of Yasar Kemal, Genco Erkal, Giilriz Sururi,
Tiirkan Soray, Ziilfii Livaneli, Sezen Aksu, Fazil Say, Ayla Algan and Ferzan Ozpetek (Figure 23).
Using a different technique, the artist creates new images with the knitted layers of two different
works interlocked on top of each other. He says that he uses different clays colored with pigments or
oxides using the screen printing technique on the porcelain body. He says that he uses colours, light,
contrasts in life, magnificent forms existing in nature and the unique excitement of his childhood in his
works.

Figure 23. Yasar Kemal, 2011, 220x145cm, Mehmet Kutlu (Kutlu, Mehmet Kutlu Studio, 2011)

Mehmet Kutlu experimented with adding objects such as foam, thread and wool to give a strong
expression to his artistic compositions, and this experience led him to use cotton in clay. Cotton
blended clay, which has all the features and advantages of paper clay, has opened new horizons for the
artist with its unique textural structure. Kutlu observed that cotton blended clay has two main
differences from other clays and paper clay: visual and structural differences. The fibrous structure of
cotton gives clay different thicknesses. It is also possible to obtain a smooth surface. The most
distinctive structural feature of cotton blended clay is that clays with different shrinkage rates can be
used together. Kutlu breaks the cotton into small pieces and gradually mixes it with clay. If the
mixture is used immediately after preparation, the result will be a fibrous surface. If left for a few
days, a smooth surface is obtained. The ratio of this mixture depends entirely on the characteristics of
the project. According to the artist, one of the most important aspects of ceramic art is the longevity of
the work, or in the artist's words, its chance of survival. Therefore, it emphasizes the concept of
robustness. Instead of producing three-dimensional works, he focused on works that could be mounted
on walls and stated that he could apply all kinds of cooking techniques according to the work
produced. He says that sometimes he makes bisque firing at 1200°C and sometimes he makes glaze
firing at 1040°C. By calculating the effect of the underlying fibrous texture on the glaze, different
glaze thicknesses give many different color effects. Kutlu shapes his works quickly by shaping them
by hand on a plaster mold and applying pressure to absorb the moisture of the clay by the moisture of
the plaster mold (Feyzoglu, 2011).
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Figure 24. Sezen Aksu, 2011, 145x145cm, Mehmet Kutlu (Kutlu, Yeni Hikayeler, 2011).

Hakan OCEL

Ocel, an artist from Usak, was born in 1991. He started his education at Usak University, Faculty of
Fine Arts, Department of Ceramics and graduated with first place in 2014. His passion for art
encouraged him to progress in this field, and in 2018, he completed the Master's Program in Ceramics,
Usak University Institute of Social Sciences. Ocel demonstrated his artistic talent even during his
student years and won four awards in the field of ceramics. He currently works as a lecturer at Kocaeli
University, Degirmendere Ali Ozbay Vocational School, Department of Handicrafts. He continues to
contribute to art not only with the works he produces, but also by transferring his knowledge and skills
to new generations.

The artist creates original works by blending traditional pottery techniques with modern applications.
Applying the photocopy transfer technique on forms shaped with a potter's lathe, Ocel produces new
forms by combining traditional ceramic art with modern technology. He creates works that reflect his
feelings, thoughts and stories through these forms.

Figure 25. Unnamed, 2022, Photocopy transfer on pottgry, 1000 °C, earthenware, 33x32x23cm
(Courtesy of Hakan Ocel).
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Figure 26. Unnamed, 2021, Photocopy transfer on pottery, 1000 °C, earthenware, 33x32x24cm
(Courtesy of Hakan Ocel)

Ceyda SIKI

The artist graduated from Eskisehir Anadolu University Faculty of Fine Arts, Department of Ceramics
in 2014, and from Dokuz Eyliil University Ceramics and Glass Design Master's Program in 2018. In
the same vyear, she started her Proficiency in Art education at Hacettepe University Ceramics
Department and continues her education at the thesis stage. Throughout her career, she worked as
Design Manager at Serano Dekor Seramik, Design Manager at Yiksel Seramik, and Designer and
Product Manager at Esmaltes Turkey. At the same time, she has been working as a Lecturer at Usak
University Leather Textile and Ceramic Design Application and Research Center since May 2019.

In addition to her professional career, the artist refers to cultural heritage in her works by using
symbols, patterns and colors that represent values from the past and the richness of the society she
lives in. These motifs offer a unique identity and a personal story as part of a portrait designed for
display. By applying the digital printing technique to ceramic surfaces, traditional and modern
techniques are blended, thus adding depth to the texture of the work and providing the viewer with
both a visual and emotional experience. The main purpose of the work is to explore the balance
between traditional and modern and the universality of personal identity.

At the same time, the artist makes use of non-contact printing, one of the advanced technological
systems, and the digital printing technique used in the ceramic industry, and completes her
applications by firing at 1050 °C for 45 minutes (Figure 27).

Figure 27. Self-portrait 1 (Left), Self-portrait 2 (Right) 2021, Digital (Inkjet) print on Industrial
Ceramic Tile, 1050 °C, (Courtesy of Ceyda Siki).
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Hasan SAHBAZ

Hasan Sahbaz, who has an important place among Turkish ceramic artists, continues his search and
production process by developing different techniques. In addition to producing innovative and
original works in his work, he has many awards and represents our country abroad. There are also
examples of portraits and self-portraits in the technique he developed while producing figurative
abstract works in 2017-2018.

The artist, who has created a fiction by combining modular plaster pieces in recent years and produced
his works by making new experiments each time within that fiction, developed his work titled Mustafa

Kemal Atatiirk Portrait with the technique he developed in the figurative abstract period (Figure 28-
29).

.

Figure 28. Mustafa Kemal Atatiirk Portrait (production details), 2019, Colored slipcasting,
33,3x25,5x5,5cm, 1200°C, Hasan Sahbaz (Courtesy of Hasan Sahbaz).

Figure 29. Mustafa Kemal Atatiirk Portrait, 2019, Colored slipcasting, 33,3x25,5x5,5cm, 1200°C,
Hasan Sahbaz (Courtesy of Hasan Sahbaz).

While introducing his series, which he calls figurative abstractions, the artist states that he brings
together the figure, the oldest and basic element of art, with a brand new language, and that these
sculptures, which whisper a different story from every angle, invite the viewer to a mysterious
discovery. According to the artist's statement, it is stated that in this series, inspired by the mysterious
language of nature, plaster molds and casting technique enable horizontal forms to be presented
vertically. In addition, the cellular patterns on the bodies of the sculptures offer a changing view from
every angle, while the play of light and shadow is thought to create a mysterious atmosphere. Abstract
forms create different meanings and stories. Stating that his portraits are designed not only to look at
from the front, but also to walk around and discover a new form, a new story from every angle, the
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artist encourages the viewer to actively participate while pushing the boundaries of art in his
Figurative Abstractions series. While cellular patterns and dynamic structures present a different view
from every angle, the variability of light and shadow creates a mysterious atmosphere. Organic forms
inspired by nature come to life with plaster molds and casting technique.

Ersoy YILMAZ

Ersoy Yilmaz was born in Ankara in 1977. He graduated from Anadolu University, Faculty of Fine
Arts, Department of Ceramics in 1999. He currently works at Cankir1 Karatekin University, Faculty of
Art, Design and Architecture, Department of Ceramics. Yilmaz's works consist of works called
ceramic decoration, which stand out with the intense use of the underglaze technique. In this
technique, the transparent glaze layer protects the dyestuff by covering it like an armor. Inspired by
traditional tile art, Yilmaz adopted a pictorial style in his works that includes subtle tone transitions
and watercolor-like effects.

Aiming to create as realistic an effect as possible by paying attention to brushwork, the artist
reproduces popular culture elements in different and contradictory contexts in his series. These works
present multi-layered narratives based on a linear understanding of time and the denial of the sense of
belonging to a place/culture.

Figure 30. Fane Dunaway, 2016, Underglazed brushwork on traditional tile, 930°C, 60x30cm
(Courtesy of Ersoy Yilmaz).
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Figure 31. Miitebessim, 2014, Underglazed brushwork on traditional tile, 930°C, @40cm (Courtesy of
Ersoy Yilmaz).

The artist continues this questioning by underlining that the question of what the definition and criteria
of the concept of beauty are is as old as human history. In addition to various interpretations of the
concept, the artist argues that the concept of beauty is close to women and continues her work within
this framework. In this context, the artist has been painting especially female figures since 2010 and
continues to paint these figures using underglaze techniques.

Yilmaz, who creates a body and/or face by using the difficulties of this technique such as subtle tonal
transitions and creating a pastel look, was created in 2013 by Italian curator Adelinda Allegretti, in
Milan, from Ornella Muti to Monica Belluci... A Tribute to Italian Beauty. He was invited to open a
personal exhibition and produce works accordingly. The artist gladly accepted this offer and had the
chance to focus on names such as Muti, Belluci and Cardinale through the exhibition.

The artist argues that form and content are like two sides of a sword. If there is a form (a human
figure, a tree, a leaf or an abstract stain), there is definitely a corresponding content (meaning). In this
regard, the identities, stances, looks and/or the space surrounding them of the artist's female figures
inevitably create a meaning. However, the artist has always avoided making statements about this
content dimension.

CONCLUSION

The artists included in this research were chosen because they transferred their innovative and original
works to their processes in the field of portraiture, which has many examples as it is an element that
has left a mark and is indispensable throughout the history of art. When different decor techniques and
the expression of the portrait are used together on the ceramic surface, the emotions conveyed present
the perspectives of today's works. It seems that what is intended to be conveyed in portraits in
ceramics is sometimes the feelings of people who have guided life or the family members that the
individual encounters in his inner journey, and sometimes the transfer of the rich visual and technical
understanding offered by ceramics.

When the production methods, decorations, techniques and materials used of the ceramics included in
the research are examined, it is thought that the artists who create the works will engage in very
different formal searches in the future. In parallel with technological developments, visual aesthetics
and diversity of expression have increased in ceramics produced using different decor techniques.
Each artist's effort to create their own form of expression also reveals today's contemporary
interpretation of a traditional technique.

Apart from just the transfer of a child's gaze or a loved one or an important person onto the ceramic
surface, the process of formation of actual emotions, expressions and images has also been interpreted
by artists. In this way, the viewer experiences the experiences of his own life and the effort to compare
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and establish a connection while watching the work. The effort to understand the work enables the
individual to better understand the emotions in his or her own life.

In addition, even if the artistically presented persona does not mean anything to the individual viewer,
the technical visual effect ensures that the masterfully created work is unique and an aesthetic
phenomenon takes place in the visual memory. It is seen that people reveal some of their own
memories in their momentary glances and gestures while looking at the portraits. This shows that
portraiture will remain an indispensable topic in art from past to present. It is thought that this bond
between the work and the viewer will continue and very different effects will emerge with
innovations.

REFERENCES

Anonymous. (1220-1236). Wall tile from redicence of Alaaddin Keykubad |I.
https://en.wikipedia.org/wiki/Kubadabad_Palace#/media/File:Konya_Karatay Ceramics_Mus
eum Kubad Abad Palace find 2378.jpg adresinden alind1

Agatekin, E. (2016). Portraits. Bilecik.

Agatekin, E. (2020). Elif Aydogdu Agatekin. Afyon. https://aku.edu.tr/akusergi/elif-aydogdu-agatekin/
adresinden alindi

Bagkaya, M. (2023). Seramik Sonsuz Bir Alan. Seramik Tiirkiye(32).
https://www.seramikturkiye.org/post/serami-k-sonsuz-bi-r-alan adresinden alind

Konferansi (s. 70-82). Istanbul: TOJDAC.

Feyzoglu, E. T. (2011). Cotton Blended Ceramics. Ceramics-Technical(32), 79-81.

Filiz, S. (2024). Portreler Serisi. (C. Gokce, Roportaj Yapan)

Giines, A. (2017-2018). Cocuk. The Letter Art Gallery. 2024 tarihinde
https://theletterartgallery.com/urun/aysel-gunes-cocuk-2017-2018-siralti-dekor-ve-transfer-
baski-teknigi-her-biri-38x38-cm-cerceveli/ adresinden alindi

Giiner, G. (2012). 2. Uluslararas1 Golciik Seramik Sempozyumu. 2. Uluslararasi Golciik Seramik
Sempozyumu. Kocaeli: Kocaeli Universitesi, Degirmendere Ali Ozbay MYO.

Giiner, G. (2012). Uluslararas1 Golciik Sempozyumu 2012. Seramik sanatgilar: Golciik
Degirmendere’de bulusuyor. Kocaeli Universitesi.
https://golcukseramiksempozyumu.wordpress.com/2012/05/08/prof-gungor-g-2/ adresinden
alindi

Kalay, L. (2023, October 31). (C. Gokge, Roportaj Yapan)

Kutlu, M. (2011). Mehmet Kutlu Studio.
https://www.facebook.com/photo.php?fbid=390611969866044&set=a.390611939866047&typ
e=3&paipv=0&eav=Afby5DGtq7GONwIF4-
sHvzpQ9Sp8hXndk yAJDIJFHY4IohZSwYheLQZlgXqgubw4bl& rdr adresinden alindi

Kutlu, M. (2011). Yeni Hikayeler. Rezan Has Miizesi.

Siimengen Berker, O. (2020). Nehir Portrait. https://www.olguarts.com/product/nehir-portrait/
adresinden alind1

San Aslan, P. (2016). Oyuncak Ayili Cocuk. Daugavpils Mark Rothko Art Centre, Latvia.

San Aslan, P. (2022, November 3). (C. Gokge, Roportaj Yapan)

Velazquez, D. (1652-53). Maria Teresa of Spain. Austria. https://www.artchive.com/artwork/maria-
teresa-of-spain-with-two-watches-diego-velazquez-1652-53/ adresinden alindi

Warhol, A. (1962). Marylin Diptych. Tate Museum, London. https://smarthistory.org/warhol-marilyn-
diptych/ adresinden alind1

! This article is presented from "Isik Gegiren Ozellikli Seramik Biinyelerde Portre Uygulamalari", Proficiency in Art, Art Study Report at
Hacettepe University Fine Arts Institute Ceramics Department. Research and Publication Ethics were complied with in the article.

This work iz licenzed under Crestive Commonsz Attribution-NonCommercial 4.0 Internationzl License @ @
(T



The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, July 2024 Volume 14 Issue 3

ACCEPTANCE CONDITIONS FOR ARTICLES

*The title of the article must be written in, bold and big letters, 14 font size, times new roman font and
centered.

*The name of the writer(s) should be centered and written in times new roman font and 11 font size.

*The title of the writer(s), the institutional information, and email addresses should be centered and
written in arial font and 11 font size (the information should be listed under the name of the writer(s)).

*The abstract should be written in Turkish and in English. It should be between 200-300 words,
written in times new roman font, 11 font size with a 1 line spacing, and the paragraph justified.

*The English and Turkish articles should mention the aim and method of the study. The articles which
do not mention these will not be evaluated.

*There should be a maximum of five key words listed under the abstracts.
Download article format:
E-mail your manuscripts to:

tojdac@gmail.com

MAKALE YAZIM KURALLARI*

ONEMLI: Liitfen Dergipark ana sayfamizda yer alan makale yazim sablonunu dikkate
aliniz.

Yazim kurallari, American Psychological Association (APA) 7. baskist gozetilerek hazirlanmistir.

Yapilan 6n incelemede yazim kurallarina uymadig: tespit edilen makaleler reddedilir. Reddedilen makaleler
diizeltilmis dahi olsa tekrar 6nerilmesi durumunda kabul edilmez.

1. Makale sablonu: Makale 6nerileri mutlaka derginin web sitesi (Dergipark > TOJDAC > Yazim
Kurallar1 > Makale Sablonu ya da https://dergipark.org.tr/tr/pub/tojdac) tizerinden https://bit.ly/4bagbCE dosyas1
indirilerek hazirlanmalidir. Makale sablonu makale formati ile ilgili her tiirlii ayrintinin (baslik, yazar adi, adresi,
0z, altbagliklar, tablo, sekil, kaynakga, font tipi, biytkligi vs.) hangi bigimde yazilacagini agiklamaktadir.
Yazarlar makalelerini bu sablonun i¢ine sablona uygun bigimde yazarak farkli isim ve dosya tiirii (.docx) olarak
kaydetmeli ve sisteme yiiklemelidir.

2. Oz/Abstract: 150-250 kelimelik Tiirkce 6z ve ingilizce abstract yazilmaldir. Oz iginde,
yararlanilan kaynaklara, sekil ve ¢izelge numaralarina atif yapilmamali ve dipnot kullanilmamalidir.

3. Anahtar sozciikler/Keywords: Tirkce ve ingilizce 6zetlerin altinda 3-9 sézciikten olusan anahtar
sozciikler (keywords) verilmelidir.

4. Ana Metin: Makaleler 6z, abstract, sekil ve tablo yazilar1 ve kaynakga dahil 3.500---7.000 kelime arasinda
olmalidir. Metin iginde vurgulanmasi gereken kisimlar i¢in koyu font (bold) veya ¢ift tirnak () kullanilmamali
bunun yerine egik harfler kullamlmalidir. Nokta/Virgiil, ¢ift tirnak bitiginin i¢inde; diger noktalama isaretleri (iki
nokta, noktali virgil...vb.) disinda yer almalidir. Metinde hem tirnak isareti hem de egik harfler gibi gifte
vurgulamalara yer verilmemelidir. Metnin genel kullaniminda noktadan sonra, parantezden 6nce bosluk
konularak climleye devam edilmelidir. Yazi tipi Times New Roman ve 11 punto olmalidir. Ana baglik 14 punto
olmalidir.

Copyright © The Turkish Online Journal of Design, Art and Communication
https://dergipark.org.tr/tr/pub/tojdac


mailto:tojdac@gmail.com?subject=
https://bit.ly/4bagbCE

The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, July 2024 Volume 14 Issue 3

5. Tablolar: Tablolarin numarasi ve bashgi bulunmalidir. Tablolar sira sayisi verilerek numaralandirilir.
Makalede yer alan tiim tablolara metin iginde referans verilmelidir (Tablo 1).

Tablonun {istiine tablo numarasi (bold) yazilir, tablo numarasmin yanimna ilk kelimenin bag harfi biiyiik olmak
iizere tablo adi/agiklamasi yazilir.

Tablo 1. fletisimin alt disiplinleri (Bayrak, 2022, s, 36)

6. Sekiller: Kaynak olarak kullanilacak gorsellerin telif haklarindan, kalitesinden ve yayimlanip
yayimlanmamasindan yazar sorumludur.

Makalede resim, fotograf, nota ya da 6zel ¢izimler varsa bu belgeler kisa kenart 10 cm olacak sekilde 300
PPI (300 pixels per inch) kalitesinde taranmalidir. Sekiller ayr1 ayri sira sayisi verilerek numaralandirilmali
ve makalede yer alan tiim sekillere metin i¢inde referans verilmelidir.

Makaledeki gorseller igin kullanilan kaynaklar (basilt veya g¢evirimigi resim, fotograf, grafik, sekil, nota vb.)
gorselin altinda verilmelidir ve Online Kaynaklar, Gorseller, Resimler, Nota vs. gibi ayri1 bagliklar
kullanilmamahdir.

Ayrica tiim gorseller i¢in hem metin i¢inde atifta hem de gorselin altindaki baglikta sadece Sekil (Figure) ifadesi
kullanilmalidir. Resim, fotograf, grafik, sekil, nota vb. gorseller icin resim, fotograf, grafik, sekil, nota vb.
ifadeler kullanilmamahdir. Sekilin altina numarasi (bold) yazilir, sekil numarasinin yanma ilk kelimenin bag
harfi biiylik olmak iizere (italik) sekil ismi, gerekirse yanina notlar (eser, yazar, yil, sayfa, telif hakki..vb.) yazilir.

7. Dipnot: Dipnot kaynak gostermek icin kullanilmamali, dipnot kullanimia yalnizca agiklayici ek bilgileri
icin bagvurulmali ve otomatik numaralandirma yoluna gidilmelidir. Dipnotlarda kaynak gostermek igin, metin igi
kaynak gosterme yontemleri kullanilmalidir. Dipnot kelime uzunlugu 60 kelime sayisindan daha az olmalidir.
Atiflar icin dipnot kullanilmamalidir.

8. Alintilar: Yazar dogrudan ya da dolayl olarak yaptig1 tiim alntilara atifta bulunmalidir. Dogrudan alinti

yaparken eger alintilanan bolim 40 kelimeyi gecerse blok alinti olarak yazilmahdir. Blok alintida ¢ift tirnak
kullnilmamali, ek bir girintiyle alinti verilmemeli ve kapanis parantezinden &nce nokta eklenmelidir (bkz.
https://bit.ly/3vKyZgx).

Orn:

~Researchers have studied how people talk to themselves:

Inner speech is a paradoxical phenomenon. It is an experience that is central to many people’s everyday lives,
and yet it presents considerable challenges to any effort to study it scientifically. Nevertheless, a wide range of
methodologies and approaches have combined to shed light on the subjective experience of inner speech and its
cognitive and neural underpinnings. (Alderson-Day & Fernyhough, 2015, s, 957)

40 kelimeden az ise bu alinti metinde ¢ift tirnak icinde verilir. Alintitya metnin ortasindaki ciimlelerde yer
verilmisse, alint1 yapilan kisim ¢ift tirnak i¢inde verildikten hemen sonra parantez i¢inde kaynaga gonderme

(at1f) yapilir.

bbkz. https://bit.ly/3KLQHhD

9. Metin i¢i atiflar:
~Tum gondermeler parantez i¢inde ve asagidaki bicimde yazilmalidir.
Tek yazarli ¢calismaya genel géndermelerde;
Tunali (1996), ....; Tunali’ya (1996) gére.....; (Tunali, 1996). Tek yazarli ¢alismanin alinti yapilan

belirli bir yerine gondermelerde;
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(Artun 2003, s, 11).
-Iki yazarl gondermelerde yazar soyadlar: arasinda ‘ve’ Ingilizce metinler igin ise ‘and/&’ kullaniimalidar.
Iki yazarh calismalara gondermelerde; (Al ve Soydal, 2014, s, 290).

-Ug ve daha fazla yazarl: gsndermelerde yalnizca ilk yazarm soyad: ve “vd.” ya da “et al.” ifadesi kullanilir (ilk
kullanimdan itibaren):

(Hargreaves vd., 2003).

-- Aymi parantez igerisinde yapilan ¢oklu géndermelerde, ilk yazarmn soyadma gore alfabetik sirada; aym yazar
ise gecmisten giincele yil sirastyla belirtilmelidir:

(Akbulut ve Dogan, 2013; Sencan, 2003; Tonta, 2010)

(Dogan, 2000, 2004, basim agamasinda)

-Yayim tarihi olmayan yapitlarda ve yazmalarda yalnizca yazarlarin adi; (Seyd?)

~Yazart belirtilmeyen ansiklopedi vb. yapitlarda ise kaynagin ismi, varsa cilt ve sayfa numarasi
yazilmalidir. (Britannica 8, 2010, s, 189)

-Ikincil kaynaktan yapilan alintilarda yalnizca ikincil kaynak esas kaynakca listesinde gosterilir. Birincil kaynak
sadece yazar adi ve kaynak tipi (kitap, makale, giinliik vs.) bahsedildikten sonra, ikincil kaynak “aktaran”
seklinde belirtilir.

Elestirmen Laverdant’in ifade ettigi gibi “........ ” (aktaran Artun 2003,s, 11).
veya
s ” (Laverdant’tan aktaran, Artun 2003,s, 11).

- Kisisel goriismeler, metin ic¢inde soyadi ve tarih belirtilerek gosterilmeli; kaynaklarda (ek/arsiv kismiyla
belirtilmedigi miiddetge) belirtilmemelidir.

“Gerekirse kaset alip ¢alistyoruz. Miisteriye kars1 yok, yok” (K. Uriin, kisisel goriisme, 15 Temmuz,
1997).

~Cok nadir olarak yazar soyad: ve tarih bilgisinin ikisi de parantezsiz ve metnin bir pargas: seklinde
kullanilabilir.

Konuyla ilgili olarak Edzan’in 2008 yilinda gergeklestirmis oldugu calisma 6rnek gosterilebilir.

~Kigisel goriisme disindaki kiinyeler, yil ve ay bilgisini birlikte iceriyor olsa bile, gondermede sadece yil bilgisi
kullanilmalidir.

-- Yayin yili tam olarak bilinmeyen klasik eserler i¢in yayin yili kisminda ¢ev. kisaltmasi ile birlikte ¢eviri yili
ya da sir. kisaltmas: ile birlikte kullanilan siirimiin (versiyonun) yili verilir. Klasik eserin orijinal tarihi
biliniyorsa o da génderme i¢inde kullanilir.

(Aristotle, ¢ev. 1931)
(Balzac, 1836, ¢ev. 1941)

--- Yazar olarak bir grup/tiizel kisi (dernekler, sirketler, devlet kurumlar1 ve diger ¢alisma gruplar gibi) ifade
ediliyorsa bu gruba iligkin ad bilgisi metin igindeki gondermede oldukga agik ve anlasilir bigimde verilmelidir.
Grup adi bazi durumlarda kisaltilabilir. Eger grup adi uzunsa, kisaltma herkesce anlasilir oluyorsa veya ada
yonelik zaten bilinen bir kisaltma var ise ilk kullanimda hem agik hali hem kisaltma hali kullanilip, sonraki
kullanimlarda ise sadece kisaltma kullanilabilir. Eger grup adi kisa ise veya kisaltmasi herkesce anlasilir
olmuyorsa tiim gondermelerde adin agik hali yazilir.

(Ciimlenin sonunda) flk génderme:
(Tiirkiye Bilimsel ve Teknolojik Arastirma Kurumu [TUBITAK], 2013) (Ciimlenin sonunda) ikinci ve
sonraki gondermeler
(TUBITAK, 2013)
(Ciimlenin igerisinde) Tk gonderme
Tiirkiye Bilimsel ve Teknolojik Arastirma Kurumu (TUBITAK, 2013) (Ciimlenin icerisinde) Ikinci ve
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sonraki gondermeler
TUBITAK (2013)

-Parantez iginde yapilacak bir agiklama esnasinda géonderme yapilmas: gerekirse tarih icin koseli parantez degil,
virgiil kullanilmalidir. (Bu konuda daha ayrintili bilgi i¢in bkz. Dogan, 2010)

10. Kaynakca

Kaynak¢a metnin sonunda, yazarlarin soyadina gore alfabetik olarak asagidaki orneklere gore yazilmalidir.
Kaynaklar1 gostermek i¢in Kaynake¢a disinda hicbir bashik (URL, Internet kaynaklari, Gorseller, Resimler,
Fotograflar vb.) kullanilmamalidir. Basliktaki ve alt bashktaki ilk kelimenin ilk harfi ve eger varsa ozel adlarin
Wk harfleri biiyiik, digerleri kiiciik yazilmalidir. Kaynaklar, bir yazarin birden fazla yaymi olmasi halinde,
yaymmlanis tarihine gore siralanmali; bir yazara ait ayni yilda basilmis yayinlar ise (1980a, 1980b) seklinde
gosterilmelidir. Cevrimig¢i kaynak gosterilmesi durumunda “DOI:”, “Erisim adresi:” ifadeleri yerine dogrudan
link yazilmali; “Erisim adresi” ifadesi yalnizca erigsim tarihi verilmesi gereken durumlarda kullanilmalidir.

Kitaplarin gosterilmesi

Eser basligi 6zel harfler disinda kiigiik harf kullanilarak, italik yazilmalidir.

bkz. https://bit.ly/39Frs3G

Yazar, A. A. (Y1l). Eserin basligi. Yayinci.
Yazar, A. A. (Y1l). Eserin bashigi.

http://Www. XXXXXXXXXXX Yazar, A. A. (Y1l). Eserin

Ozer, Y. (2002). Miizik etnografisi. Dokuz Eyliil

Yayinlar1.(Ozer, 2002)

Foucault, M. (2007). Cinselligin tarihi (H. U. Tanriéver, Cev.). Ayrintt
Yayinlart. (Foucault, 2007)

Saygun, A. A. (1936). Tiirk halk musikisinde pentatonism. Numune
Matbaasi.(Saygun, 1936)

Saygun, A. A. (1937). Rize Artvin ve Kars havalisi tiirkii, saz ve halk oyunlar: hakkinda bazi
maliimat. Niimune Matbaasi.

(Saygun, 1937)

~20 ye kadar tim yazarlar yazilir, yazar sayisi 21 ve daha fazla oldugunda ise ilk 19 yazarin soyad: ve ad: yazilip
ti¢ nokta eklenir ve son yazarin adi ile yazar kismi kapatilir.

Soyadi, A.A., Soyadi. B.B., Soyadi, C.C., Soyadi, D.D., Soyadi, E.E., Soyadi, F.F., Soyadi, G.G., Soyadi, H.H.,
Soyadi,

LI, Soyadi, J.J., Soyadi, K.K., Soyadi, L.L., Soyadi, M.M. , Soyadi, N.N., Soyadi, O.0., Soyadi, P.P., Soyadi,
Q.Q.,Soyadi, R.R., Soyadi, S.S.,. . . Soyadi, W.W.

-Basili kitabin elektronik stiriimii:

“Erigim adresi:” ifadesi olmadan, dogrudan link vererek (hyperlink) yazilmalidir, “Erisim adresi” ifadesi
yalnizcaerigim tarihi verilmesi gereken durumlarda kullanilmalidir:

Morville, P. ve Rosenfeld, L. (2006). Information architecture for the World Wide Web (3. bs.). [Adobe
DigitalEditions stiriimii]. http://shop.oreilly.com/home.do

~Sadece elektronik siiriimii olan Kkitap:

O’Keefe, E. (ty.). Egoism & the crisis in Western values. http://www.onlineoriginals.com/
showitem.asp?itemID=135

Cocuk kitaplarimin gosterilmesi

bkz. https://bit.ly/3KNtcVn
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~{llustratériiyle yazar: ayn1 olma durumunda:

Yazar S, A. (Yil). Kitap ismi (Yazar/Cizer ismi, lllus.). Yayinci.

Crimi, C. (2019). Kigiikk garip robotlar (C. Luyken, Illus.).
Candlewick Press.(Crimi, 2019)

Pitman, G. E. (2016). This day in June (K. Litten, Illus.).
Magination Press. (Pitman, 2016)

~{llustratdriiyle yazar: farkli olma durumunda:

Yazar S, A. (Yil). Kitap ismi (Cizer ismi, lllus.). Yayinci.

Beaton, K. (2016). Kral bebek (K. Beaton, Illus.). Arthur A.
Levine Books.(Beaton, 2016)

~Dizinin pargas1 olma durumunda (Seri/Dizi baslig1 kitap basligina eklenmemelidir):

Yazar S, A. (Yil). Kitap ismi (Cizer ismi, Illus.). Yayinci.

O’Connor, J. (2017). Nancy Clancy, late-breaking news! (R. Preiss Glasser, Illus.). HarperCollins
Publishers.

(O'Connor, 2017)

~Yeniden basilmas: durumunda:

Yazar S, A. (Yil). Kitap ismi (varsa 6zel baski bilgileri) (Cizer ismi, lllus.). Yayinci. (Orjinal galisma yayin tarihi
bilgisi)

Numeroff, LJ. (2007). Fareye bir ¢erez verirseniz (varsa 6zel baski bilgileri) (F. Bond, Illus.). Laura Geringer
Books. (Orijinal ¢alisma 1985'te yayinlanmistir)

(Numeroff, 1985/2007)

Dini eserlerin referans gosterilmesi

| bkz. https://bit.ly/3LQRLSO |

Kitap formatindaysa kitaplarin gosterimine; websitesi formatindaysa web kaynaklar1 gosterimine uygun
yapilir. Yazari bilinmeyen eser baghigindaki formata uygun gosterilebilir.

The Bhagavad Gita (E. Easwaran, Trans.; 2nd ed.). (2007). The Blue Mountain Center of
Meditation.(The Bhagavad Gita, 2007)

King James Bible. (2017). King James Bible Online. https://www.kingjamesbibleonline.org/ (Original
workpublished 1769)

(King James Bible, 1769/2017)

~Aciklamali dini eser:

Kaiser, W. C., Jr., & Garrett, D. (Eds.). (2006). NIV archeological study bible: An illustrated walk through
biblicalhistory and culture. Zondervan.

Sozliiklerin gosterilmesi

bkz. https://bit.ly/3vKc52k

~Cevrimigi sozliik

Cevrimigi sozliikler giincellendigi ve arsivlenmedigi igin tarih bilgisi eklenmelidir:
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American Psychological Association. (n.d.). Just-world hypothesis. In APA dictionary of psychology.
Retrieved January 18, 2020, from https://dictionary.apa.org/just-world-hypothesis

(American Psychological Association, n.d.)

Merriam-Webster. (n.d.). Semantics. In Merriam-Webster.com dictionary. Retrieved January 4, 2020,
from https://www.merriam-
-webster.com/dictionary/semantics (Merriam-Webster, n.d.)

~Basil1 s6zlitk

American Psychological Association. (2015). Mood induction. In APA dictionary of psychology
(2nd ed.: 667).

(American Psychological Association, 2015)
Merriam-Webster. (2003). Litmus test. In Merriam-Webster’s collegiate dictionary (11th ed.:
727). (Merriam-Webster, 2003)

~Wikipedia (Vikipedi)

Yagh boya. (2019, 8 Aralik). Wikipedia iginde.
https://en.wikipedia.org/w/index.php?title=0il_painting&oldid=92980
2398

("Yagl Boya," 2019)

Editorlii kitaplarin gosterilmesi

-Kitabin tamam: icin:

bkz. https://apastyle.apa.org/style-grammar-guidelines/references/examples/book-references#2

- Editor (Ed.). (Y1l). Eserin basligi (S. XXX-XXX). Yay1inct.
- Edit6r (Ed.). (Yil). Eserin baslgi (s. xxx-xxx). Yayinci. http://Www.XXXXXXXXXXX

- Editor (Ed.). (Yil). Eserin baslidi (s. xxx-xxx). YayIncl. XXXXXXXXXXXX

Kesharwani, P. (Ed.). (2020). Nanotechnology based approaches for tuberculosis treatment.
AcademicPress.

(Kesharwani, 2020)

Torino, G. C., Rivera, D. P., Capodilupo, C. M., Nadal, K. L., & Sue, D. W. (Eds.). (2019).
Microaggression  theory: Influence and implications. John Wiley & Sons.
https://doi.org/10.1002/9781119466642

(Torino et al., 2019)

-Kitap ici boliim gosterilecekse:

bkz. https://bit.ly/3LIE2gC

--Yazar, A. A. ve Yazar, B. B. (Yil). Bélim ya da giris basligi. A. Editor, B. Editor ve C. Editor (Ed.), Kitap bashdi (s.
xXxx-xxx) i¢inde. Yayinci.

- Yazar, A. A. ve Yazar, B. B. (Yil). B6lum ya da giris basligi. A. Editor ve B. Editér (Ed.), Kitap bashigi (s. Xxx-XXX)
icinde. http://WWW.XXXXXXXXXXX

-- Yazar, A. A. ve Yazar, B. B. (Yil). B6lim ya da giris basligi. A. Editor, B. Editor ve C. Editor (Ed.), Kitap bashdi (s.
XXX-XXX) icinde. XXXXXXXXXXXX
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(Sayfa numaras1 yoksa kitap ismi yeterlidir.)

Aron, L., Botella, M., & Lubart, T. (2019). Culinary arts: Talent and their development. In R. F.
Subotnik,

P. Olszewski-Kubilius, & F. C. Worrell (Eds.), The psychology of high performance: Developing
human potential into domain-specific talent (pp. 345-359). American Psychological
Association. https://doi.org/10.1037/0000120-016

(Aron et al., 2019)

~Yeniden basimi yapilmis editorli kitap 6rnegi:

Bronfenbrenner, U. (2005). The social ecology of human development: A retrospective conclusion. In
U. Bronfenbrenner (Ed.), Making human beings human: Bioecological perspectives on human
development (pp. 27-40). SAGE Publications. (Reprinted from Brain and intelligence: The
ecology of child development, pp. 113-123, by F. Richardson, Ed., 1973, National Educational
Press)

Ders/Kurs Materyallerinin gosterilmesi

Editorll kitap bigimiyle yapilir:

(bkz. https://bit.ly/3kFsDIQ)

-~Yazari belli olan materyaller igin:

Elders, M. (2019). Neighborhood watch: Social media in the community. In M. Elders (Ed.), POL
241:Politics and activism in the 21st century (pp. 34—41). American University.

(Elders, 2019)
~Yazar belli olmayan materyaller igin:

Diagram of the tibia—basitarsis joint in Apis melifera. (2015). In B. Haave (Ed.), NEU 451:
Movementand perception (pp. 44—45). St. Ambrose University.

(“Diagram of the Tibia—Basitarsis Joint in Apis melifera,” 2015)

Makalelerin gosterilmesi (Dergi)

Eser baglig1 6zel harfler disinda kiigiik harf kullanilarak, regular fontla; dergi adi biiyiik harf ve italik fontla
yazilmalidir.

|(bkz. https://bit.ly/3wpEudt |
https://www.scribbr.com/apa-examples/journal-article/

--- 3’ten fazla yazari olan Kitap/derginin metin igi atiflarinda ilk kullanimdan itibaren “ilk yazar vd., y1I” ya
da “ilk yazar et al., y1l “ifadesi kullanilabilir.

Yayinlanmisg, yayinlanmak tizere génderilmis ya da baskidaki makale yazimlar1 genel olarak su sekildedir:

Last name, Initials. (Year). Article title. Journal Name, Volume (issue), page range. https://doi.org/xxxx
Last name, Initials. (Year). Article title [Unpublished article]. Department Name, University Name.

Last name, Initials. (in press). Article title. Journal Name.

McAdams, S., Winsberg, S., Donnadieu, S., De Soete, G., and Krimphoff, J. (1995). Perceptual
scaling ofsynthesized musical timbres: Common dimensions, specificities, and latent subject classes.
Psychological Research, 58, 177-

-192. (McAdams vd., 1995)
Nattiez, J.J. (1983). Some aspects of Inuit vocal games. Ethnomusicology, 27 (3), 457
-475. (Nattiez, 1983)

-Ingilizce ¢alismalarda Tiirkge bir kaynaga génderme yapiliyorsa ve yerine and ifadesi, Tiirkce bir
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calismada Ingilizce bir kaynaga gonderme yapiliyorsa and yerine ve ifadesi kullanilmalidir:

Nielsen, B. G. ve Borlund, P. (2011). Information literacy, learning, and the public library: A
study of Danish high school students. Journal of Librarianship and Information Science, 43, 106
-119.

10.1177/0961000611408643
(Nielsen ve Borlund, 2011: 110)

- Ingilizce caligmalarda orijinal dili Tiirkge olan bir makaleye atif yapiliyorsa makale adi gibi bilgilerin
koseli parantez iginde Ingilizce karsilig ile birlikte verilmesi gerekir:

Al, U., & Tonta, Y. (2004). Auf analizi: Hacettepe Universitesi Kiitiiphanecilik Boliimii tezlerinde
atifyapilan kaynaklar [Citation analysis: Sources cited in dissertations completed at Hacettepe
University Department of Librarianship]. Bilgi Diinyast, 5, 19-47. Retrieved from http://bd.org.tr/
(Al & Tonta, 2004: 20)

- Bir dergideki 6zel say1 kapsaminda yayinlanan makale:

Last name, Initials. (Ed. or Eds.) (Year). Title of issue [Special issue]. Journal Name, Issue (Volume).

-- Chen, H. (Ed.). (2005). Intelligence and security informatics [Ozel sayi]. Journal of the
American Society for Information Science and Technology, 56(3).

DOI numarasi olan elektronik makaleler
“DOL:” ifadesi kullanilmadan dogrudan link vererek (hyperlink) yazilmalidir.

Chan, H. F., Guillot, M., Page, L. ve Torgler, B. (2015). The inner quality of an article: Will time tell?
Scientometrics, 104: 19-41. 10.1007/s11192-015-1581-y

(Chan vd., 2015)
DOI numarasi olmayan elektronik makaleler

Al, U. ve Soydal, 1. (2014). Kiitiiphan-e Tiirkiye Projesi: Halk kiitiiphanesi kullanim arastirmasi. Tiirk
Kiitiiphaneciligi, 28, 288-307. http://www.tk.org.tr/index.php/TK

(Al ve Soydal, 2014)

Cinar, M., Dogan, D. ve Seferoglu, S. S. (2015, Subat). Egitimde dijital araglar: Google sinif
uygulamas: iizerine bir degerlendirme [Oz]. Akademik Bilisim Konferansinda sunulan bildiri,
Anadolu Universitesi,

Eskisehir. http://ab2015.anadolu.edu.tr /index.php?menu=5

&submenu=27(Cinar vd., 2015)
Al U., Sezen, U. ve Soydal, I. (2012). Tiirkiye’nin bilimsel yayinlarinin sosyal ag analizi yontemiyle

degerlendirilmesi (Proje No. SOBAG 110K044).
http://uvt.ulakbim.gov.tr/uvt/index.php?cwid=9&vtadi=TPRJ&an0=148763_5bfd45f7¢c15921f84h92a
17425cbb301
(Al vd., 2012)

~Kaynak zaman iginde degisime ugramadikga erisim tarihi eklenmez.
Bilgi mimarisi. (2014, 20 Aralik). Vikipedi i¢inde. Erisim adresi (8
Mayis 2015):http://tr.wikipedia.org/wiki/Bilgi_mimarisi
Teknik raporlar ve arastirma raporlari
Yazar, A. A. (1998). Calismanin bashig: (Rapor No. xxx). Yayinct.

T.C. Kalkinma Bakanligi, Bilgi Toplumu Dairesi. (2015). 2015-2018 Bilgi toplumu stratejisi ve
eylem plami (Yaym No. 2939). http://www.kalkinma.gov.tr/Lists/Yaynlar/Attachments/ 649/2015-
2018%20Bilgi%20Toplumu%?20Stratejisi%20ve%20Eylem%20Plan%C4%B 1.pdf

Tiirkiye Bilisim Dernegi, Bilisim Kentleri Calisma Grubu. (2013). Bilisim kentleri kilavuzu
(5. siirtim). http://www.thd.org.tr/usr_img/raporlar/BK-KILAVUZ -SON.pdf
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Farmer, L. ve Stricevic, I. (2011). Using research to promote literacy and reading in libraries:
Guidelines for librarians (IFLA Professional Report No0.125). http://www.ifla.org/files/assets/
hg/publications/professionalreport/125.pdf

Aslan, D., Vefikuluay, D., Zeyneloglu, S., Erdost, T ve Temel, F. (2008). Ankara’da iki hemsirelik
yliksekokulunun birinci ve dordiincii smiflarinda okuyan 6grencilerinin flort siddetine maruz kalma, flort
iligkilerinde siddet uygulama durumlarinin ve bu konudaki goriiglerinin saptanmasi arastirmasi (Teknik rapor).
http://www.huksam.hacettepe.edu.tr/Turkce/Sayfa Dosya/flort_siddeti.pdf

-Brosiir:

Cedars-Sinai. (2015). Human papillomavirus (HPV) and oropharyngeal cancer [Brochure].
https://www.cedars-sinai.org/content/dam/cedars-sinai/cancer/sub-clinical-areas/head-
neck/documents/hpv-throat-cancer-brochure.pdf

(Cedars-Sinai, 2015)
-Basin biilteni:

U.S. Food and Drug Administration. (2019, November 15). FDA approves first contact lens
indicated to slow the progression of nearsightedness in children [Press release].
https://www.fda.gov/news- events/press-announcements/fda-approves-first-contact-lens-indicated-
-slow--progression-nearsightedness-children

(U.S. Food and Drug Administration, 2019)

Veri Seti Referanslarinin Gosterimi:

| (bkz. https://bit.ly/3ylo6xb)

Acik kaynaklarda argivlenmis verilerin ikincil analizlerini yapmak veya mevcut ¢alismada sunulacak kendi
veriarsivinizin alintilari i¢in kullanilabilir:

O’Donohue, W. (2017). Content analysis of undergraduate psychology textbooks (ICPSR 21600;
VersionV1) [Data set]. ICPSR. https://doi.org/10.3886/ICPSR36966.v1

(O’Donohue, 2017)

Tanmilama Klavuzlarimin Kullanimi:

| (bkz. https://bit.ly/3ycnV7f)

American Psychiatric Association. (1980). Diagnostic and statistical manual of mental disorders
(3rded.).

(American Psychiatric Association, 1980)

World Health Organization. (2016). International statistical classification of diseases and related
healthproblems (10th ed.). https://icd.who.int/browse10/2016/en

(World Health Organization, 2016)

Tiizel yazarh ya da yazari1 olmayan ¢ahsmalar

Yazart kurulus, kurum, dernek gibi bir grup olan ¢aligmalar i¢in yazar kisminda kurulus/kurum/dernek adinin
kisaltmasi degil agik adi kullanilmalidir.

TKD. (2014). > degil > Tiirk Kiitiiphaneciler Dernegi. (2014).
OECD. (2010). > degil > Organisation for Economic Co-operation and Development. (2010).

Bilimsel toplant1 ve sempozyumlar
(bkz. https://bit.ly/3LIG4gK)
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Sunum, baghktan sonra koseli parantez icinde “[Konferans oturumu], [Bildiri sunumu], [Poster
oturumu]...vb”tanimlarinin biriyle agiklanabilir.
Evans, A. C., Jr., Garbarino, J., Bocanegra, E., Kinscherff, R. T., & Marquez-Greene, N. (2019,
August 8- 11). Gun violence: An event on the power of community [Conference presentation]. APA
2019 Convention, Chicago, IL, United States. https://convention.apa.org/2019-video

(Evans et al., 2019)

Elektronik 6zet:

Cinar, M., Dogan, D. ve Seferoglu, S. S. (2015, Subat). Egitimde dijital araglar: Google sinif
uygulamast iizerine bir degerlendirme [Oz]. Akademik Bilisim Konferansinda sunulan bildiri,
Anadolu Universitesi,

Eskisehir. http://ab2015.anadolu.edu.tr /index.php?menu=5&submenu=27

(Cmar vd., 2015)

Cacioppo, S. (2019, April 25-28). Evolutionary theory of social connections: Past, present, and
future [Conference presentation abstract]. Ninety-ninth annual convention of the Western
Psychological Association, Pasadena, CA, United States. https://westernpsych.org/wp-
content/uploads/2019/04/WPA-Program-2019-Final-2.pdf

(Cacioppo, 2019)

Dergide/Kitapta yayinlanmis bildiri:

Dergi makaleleri ve editorli kitaplarla ayni formatla yazilmalidir:

Duckworth, A. L., Quirk, A., Gallop, R., Hoyle, R. H., Kelly, D. R., & Matthews, M. D. (2019).
Cognitive and noncognitive predictors of success. Proceedings of the National Academy of
Sciences, USA, 116(47), 23499-23504. https://doi.org/10.1073/pnas.1910510116

(Duckworth vd., 2019)

Kushilevitz, E. ve Malkin, T. (Eds.). (2016). Bilgisayar bilimlerinde ders notlari: Cilt. 9562.
Kriptografiteorisi. Springer. https://doi.org/10.1007/978--3-662-49096-9

(Kushilevitz ve Malkin, 2016)
~Kitap bolumi:

Bedenel, A.-L., Jourdan, L., & Biernacki, C. (2019). Probability estimation by an adapted genetic
algorithm in web insurance. In R. Battiti, M. Brunato, I. Kotsireas, & P. Pardalos (Eds.), Lecture
notes in computer science: Vol. 11353. Learning and intelligent optimization (pp. 225-240). Springer.
https://doi.org/10.1007/978-3-030-05348-2_21

(Bedenel et al., 2019)

Tezlerin gosterilmesi
(bkz. https://bit.ly/3MOoNCY)

Kiigiikebe, M. (2008). Bat: ve Tiirk miizigi tisluplarinda anlam iiretme aract olarak kemanin sonolojik
analizi (Tez No. 1235) [Yayinlanmamus yiiksek lisans tezi, Dokuz Eyliil Universitesi. Ulusal Tez

Merkezi].(Kiigiikebe, 2008)

Kabir, J. M. (2016). Factors influencing customer satisfaction at a fast-food hamburger chain: The
relationship between customer satisfaction and customer loyalty (Publication No. 10169573)
[Doctoraldissertation, Wilmington University]. ProQuest Dissertations & Theses Global.

(Kabir, 2016)

Miranda, C. (2019). Exploring the lived experiences of foster youth who obtained graduate level
degrees: Self-efficacy, resilience, and the impact on identity development (Publication No.
27542827) [Doctoral dissertation, Pepperdine University]. PQDT Open.
https://pgdtopen.proquest.com/doc/2309521814.htmI?FMT=AI

(Miranda, 2019)
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Yazan belli olan gazete ve dergi yazilar icin

(bkz. https://bit.ly/3KEfMRO)

Bruni, F. (2003, 26 Aralik). Pope pleads for end to terrorism and war. New York
Times:21.(Bruni, 2003)
Schwartz, J. (1993, September 30). Obesity affects economic, social status. The Washington Post.

Schwartz, F., & McBride, C. (2019, November 18). Trump administration says Israeli settlements
aren’t illegal. The Wall Street Journal. https://www.wsj.com/articles/trump-administration-to-say-israeli:
-settlements-arent-illegal-11574104691

Yalnizca internet yayini yapan gazeteler i¢in asagidaki web sitesi kullanim bi¢imi kullanilir:

Ahmad, J., & Shalizi, H. (2019, November 19). U.S., Australian hostages freed by Afghan
Taliban in swap. Reuters. https://www.reuters.com/article/us-afghanistan-taliban/u-s-australian-
-hostages-freed-by--afghan-taliban-in-swap-idUSKBN1XTOGF

Yazan belli olmayan gazete ve dergi yazilari
The United States and the Americas: One History in Two Halves. (2003, 13 Aralik). Economist,
36.(United States and the Americas, 2003)
Strong afterchocks continiue in California. (2003, 26 Aralik). New York Times [Ulusal Basku.].
s.23.(Strong aftershocks, 2003)

Web Sitesi

~Yazar ve tarihi belli olan elektronik gazete ve dergi yazilan
Artun, A. (2013, 10 Eyliil). Sanat tarihinin ilk kitab1. e-skop sanat tarihi elestiri.
http://www.e-skop.com/skopbulten/sanat-tarihinin-ilk-
-Kitabi/1477 (Artun, 2013)

Giovanetti, F. (2019, November 16). Why we are so obsessed with personality types. Medium.
https://medium.com/the-business-of-wellness/why-we-are-so-obsessed-with-personality-
-types-577450f9aee9

World Health Organization. (2018, May 24). The top 10 causes of death.
https://www.who.int/news-room/fact-sheets/detail/the-top-10-causes-of-death
~-Yazar belli olmayan elektronik gazete makaleleri

Bu acilar1 gordiikten sonra, neleri kafaya takmisiz diye giiliyorum. (2012, 18 Mart). Milliyet
Gazetesi.

http://www.milliyet.com.tr/pazar/bu-acilari-gordukten-sonra-neleri-kafaya-takmisiz-diye:
-guluyorum-1516722

(“Bu acilar1 gordiikten sonra”, 2012)

Australia fires: ‘Catastrophic’ alerts in South Australia and Victoria. (2019,
November 11).https://www.bbc.com/?news/?world--australia--50483410

(“Australia fires,” 2019)
~Yazar ve tarihi belli olmayan internet kaynaklari
Hacettepe Universitesi. (t.y.). Misyon, vizyon ve degerler.
http://hacettepe.edu.tr/hakkinda/misyonvizyondegerler
(Hacettepe Universitesi, t.y.)

U.S. Census Bureau. (n.d.). U.S. and world population clock. U.S. Department of Commerce.
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RetrievedJanuary 9, 2020, from https://www.census.gov/popclock/
-Kisisel goriisme(roportaj)

Arsivlenen gazete/web sitesinde yayinlandiysa yukaridaki bigimler kullanilabilir, bunun digindaki kisisel
goriismelerde (yliz yiize, e-posta..vb.) asagidaki bigcim o6rnekleriyle kullanilabilir (kaynakgada
belirtilmesine gerek yoktur):

Another researcher stated that the results so far looked “very promising” (A. Smith,
personalcommunication, July 15, 2015).

When contacted for comment, Johnson stated that the controversy was “absurd” (H. Johnson, email,
March 5, 2019).

Members of the online community followed the controversy closely, with one user referring to it as a “media
circus” (G. Richards, comment in a private Facebook group, April 25, 2018).

-Internet mesaj panolari, elektronik mesajlasma listeleri ve diger cevrimici topluluklar

| (bkz. https://bit.ly/37gueeK)

| Yazar, A. A. (Y1, Giin Ay). Postanin baslhig: [Bigim tanimi]. http://Xxxx

Oztiirk, O. (2015, 29 Mayis). Yanmit: Bilgi ve Belge Yonetimi Boliimii’nii tercih edecek
Ogrenciler igin genel bilgiler [Haber grubu yorumu].
http://www.bbyhaber.com/bby/2012/07/22/ bilgi-vebelge- yonetimi-bolumunu-tercih-edecek:
-ogrenciler-icin-genel-bilgiler/#comment-15752

Yilmaz, D. (2010, 16 Mart). Intihal su¢ mu? [Blog yazsi].
http://bilkentasistan.blogspot.com.tr/2010/03/intihal-suc-
-mu.html

Madran, O. (2015, 16 Nisan). BBY262 Web tasarimi dersi uygulamasi
[Video].https://www.youtube.com/watch?v=rfsQHHIi3tPE

Facebook

News From Science. (2019, June 21). Are you a fan of astronomy? Enjoy reading about what
scientists have discovered in our solar system—and beyond? This [Image attached] [Status

update]. Facebook.
https://www.facebook.com/ScienceNOW/photos/a.117532185107/10156268057260108/?type=3&th
eater

National Park Service. (n.d.). Home [Facebook page]. Facebook. Retrieved January 12,
2020, fromhttps://www.facebook.com/nationalparkservice/

Instagram

Philadelphia Museum of Art [@philamuseum]. (2019, December 3). “It’s always wonderful to
walk inand see my work in a collection where it’s loved, and where people are [Photograph].
Instagram. https://www.instagram.com/p/B50DnnNhOt4/

National Geographic [@natgeo]. (n.d.). IGTV [Instagram profile]. Instagram. Retrieved December
8,2019, from https://www.instagram.com/natgeo/channel/

LinkedIn
American Psychological Association. (2019, December 9). Last month, APA joined more than 40national
and international psychology organizations to explore ways to collaborate and use psychological
[Thumbnail with link attached] [Post]. LinkedIn. https://www.linkedin.com/posts/american-
-psychological-association_how-psychologists-are- combating-climate-change-activity:
-6609801161937612800-GvdC

John Tyler Community College. (n.d.). Home [LinkedIin page]. LinkedIn. Retrieved
January 9, 2020, from https://www.linkedin.com/school/john-tyler-community-
-college/
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Online Forum (eksi sozlik, reddit...vb.)

Little, J. [j450n_l]. (2018, December 12). I'm the first person in the world with a neural-enabled
prosthetic hand. Using an specialized prosthetic and a device implanted [Online forum post].
Reddit.
https://www.reddit.com/rfAMA/comments/a5jxbe/im_the_first_person_in_the_world_with_a/

(Little, 2018)

haffy-1223. (2018, September 12). What do you think while on the launchpad about to launch?
[Comment on the online forum post I'm NASA astronaut Scott Tingle. Ask me anything about
adjusting to being back on Earth after my first spaceflight!]. Reddit.
https://www.reddit.com/r/IAmA/comments/9fagqy/im_nasa_astronaut_scott_tingle_ask_me_anythi
ng/e5v0027/

Tiktok

Cook, P. [@chemteacherphil]. (2019, November 19). Alkali salts get lit. #chemistry
#chemteacherphil #scienceexperiments #foryou #jobforme #trend #featurethis #science
#vibecheck [Video]. TikTok. https://vm.tiktok.com/xP1rim

(Cook, 2019)

Witherspoon, R. [@officialreesetiktok]. (n.d.). vsco mom [TikTok profile]. TikTok. Retrieved January
12,2020, from https://vm.tiktok.com/xS3B86

(Witherspoon, n.d.)

Twitter

APA Databases [@ APA_Databases]. (2019, September 5). Help students avoid plagiarism and
researchers navigate the publication process. More details available in the 7th edition
@APA_Style table [Image attached] [Tweet]. Twitter.
https://twitter.com/APA_Databases/status/1169644365452578823

Jordan, M. B. [@michaelb4jordan]. (n.d.). Tweets & replies [Twitter profile]. Twitter. Retrieved
January9, 2020, from https://twitter.com/michaelb4jordan/with_replies

Resmi Gazete

|Ba§I|k. (Y1l, Gin Ay). Resmi Gazete (Sayi: xxx). http://xxxx|

Olaganiistii Hal Kapsaminda Bazi Tedbirler Alinmas1 Hakkinda Kanun Hitkmiinde Kararname
(2017, 6 Ocak). Resmi Gazete (Say1: 29940 (Miikerrer)).
http://www.resmigazete.gov.tr/eskiler/2017/01/20170106 M 1--1.htm

(Olagantistii Hal Kapsaminda Baz1 Tedbirler, 2017)
Popiiler dergi yazisi

Semercioglu, C. (2015, Haziran). Siradanligin rayihasi. Sabit Fikir, 52, 38-39.
Cevrimigi popiiler dergi yazisi

Dempsey, L. (2006, Nisan). Libraries and the long tail: Some thoughts about libraries in a
network age.D-Lib Magazine, 12(4). http://www.dlib.org/dlib.html

Degerlendirme ve elestiriler

Degerlendiren, A. A. (2000). Degerlendirme yazisinin baslhigi [... baslikli, A. A. Yazar kitabin degerlendirmesi].
Dergi adl, XX, XXX-XXX.

Degerlendirilen materyal tiirii (Kitap, televizyon programi, sinema filmi vb.) koseli parantez igerisinde
belirtilir.
Schaefer, J. C. (2015). Must we burn Hitchcock? (Re)viewing trauma and effecting solidarity with
theBirds (1963) [A. Hitchcock’un yapimecisi ve yonetmeni oldugu Birds filminin degerlendirmesi,
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1963]. Quarterly Review of Film and Video, 32, 329-343. 10.1080/10509208.2015.999220

Stapleton, D. (2015, 21 Temmuz). Turning south [Telltale Games tarafindan piyasaya siiriilen
Game of  Thrones: Episode 5 adli video oyununun degerlendirmesi].
http://www.ign.com/games/game-of-thrones-episode-5/pc-20028656

Sokolova, 1. V. (2004). The power of gender biases [I. V. Sokolova tarafindan “Why women
are more susceptible to depression: An explanation for gender differences” baglikli makaleye
yapilan elestiri]. http://www.personalityresearch.org/papers/mule.html#sokolova

Meta-analizde kullanilan kaynaklarin gosterimi

Bir meta-analizde kullanilan yayin sayis1 50 ve daha az ise kaynak¢ada verilir. Ancak bunun meta-analiz igin
kullanilan bir makale oldugunu belirtmek i¢in basina “*” isareti konur; atiflarda “*” isareti kullanilmaya gerek
yoktur.

*Yilmaz, A. (2009). Public policies and public library-emergent literacy relationship in the USA. Bilgi
Diinyasi, 10, 80-94. http://www.bd.org.tr/

(Yilmaz, 2009)

Genel yazim kurali asagidaki gibidir:
Author name. (Year). Image title [Format]. Retrieved from URL or Museum, Location.
Eser sahibi soyadi, Adinin ilk harfi. (Yil). Eser ismi [Eser turu]. Hyperlink... /Miize ismi, Yer.

Bkz. https://www.scribbr.com/apa-citation-generator/new/image/

11. Metin dis1 materyaller

Kullandiginiz gorseller hakkinda asagidaki temel bilgiler dahil olmak {izere miimkiin oldugunca fazla bilgi
verilmelidir:

e  Yaraticinin ad1 (yazar, sanatgi, fotografci vb.),

e (Caligmanin yayimlandigi veya olusturuldugu tarih,

e Isin bashig,

e  Yayin yeri,

e  Yayimci,

e  Malzeme tiiri (fotograflar, ¢izelgeler, ¢evrimigi goriintiiler igin),

e \Web sitesi adresi ve erisim tarihi,

e  Eserin bulundugu kurum veya miizenin adi (sanat eserleri ve miize sergileri igin),
e Isin boyutlar: (sanat eserleri icin)

11.1. Gorsellere metin icinde atif

Sekil yazilarinda eserin 6zgiin dildeki adini yaziniz.

Basili kaynaktaki (kitap, dergi...vb.) gorsele anf

Asagidaki ornekte sekil alti yazisi (caption) sanat eserinin reprodiiksiyonuna dair bilgiyi igermektedir.
Kitaptaki sekil alti yazisi eser adini, sanat¢iyr ve firetildigi tarihi vermektedir (kitapta tiretim tarihi
1794/1824 olarak verilmesinin nedeni eserin 1794’te iretilmesi ve 1824’te sanat¢i tarafindan revize
edilmis olmasi nedeniyledir). Sekil alt1 yazisinin sonunda ilgili gérselin alindig: kitaba atif yapilir.
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Bu teknik The Ancient of Days eserinde goriilebilir (bkz. Sekil 1).

Sekil 1. The Ancient of Days, W. Blake, 1794/1842 (Bell, 2007: 305)

(Miizede, galeride...vb.) Sahsen goriilen bir gorsele atif
Bosch, H. [c. 1482]. The last judgement [Triptych]. Brugge, Belgika: Groeningemuseum.
Sanatci bilinmediginde gorsele atif

Eger ele alinan eserin sanatgisi bilinmiyorsa, bu bilgiye sekil alt1 yazisinda yer vermeyin. Sekil alt1 yazisinin
sonunda ilgili gérselin alindig1 kitaba atif yapilir.

Bu teknik Menkaure ve Khamerenebty kraliyet heykeli eserinde goriilebilir (bkz. Sekil 2).

Sekil 2. Menkaure ve Khamerenebty kraliyet heykeli, c. 2470 BCE (Bell, 2007: 42)

Eser ismi/tarihi bilinmediginde gorsele atif
Tarih bilinmiyorsa “n.d./t.y.” ifadeleri; eser ismi bilinmiyorsa eser ismi yazilacak yere koseli parantez
i¢inde aciklama eklenebilir:

Google. (n.d.). [Google Maps map of Utrecht city center]. Retrieved January 10, 2020, from
https://goo.gl/maps/keKNQZHZTS7ticwh8
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Bir web sitesindeki gorsele atif

Siradaki 6rnekte metin i¢i atifta gorselin alindig1 web sitesine referans verilir.

Thompson, M. (2020). Canyon wren [Photograph]. Flickr. https:/flic.kr/p/2icfzq4 Bu teknik Androgyny’de
gorilebilir (bkz. Sekil 3).

Sekil 3. Androgyny, N. Burson, 1982.

Sokak sanatindaki gorsellere atif

Metin i¢i atifta gorselin alindig1 kaynaga (6rn. web sitesi) referans verilir. Grafiti 6rnegi olarak Sleeping Man’e
bakilabilir (bkz. Sekil 4).

18t )
o 7
o -
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B3 R
NE

Sekil 4. Sleeping Man, Blek Le Rat, 2008.
Sanatgist bilinmeyen bir web sitesindeki gorsele anf

Siradaki 6rnekte hem sanat¢i bilinmedigi hem de web sitesinde sayfa olmadigi i¢in metin igi atifta bu iki bilgi
verilmez.

Bu teknik Chair of Reniseneb’te goriilebilir (bkz. Sekil 5).
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Sekil 5. Chair of Reniseneb, ca. 1450 B.C.

11.2. Gorsellerin kaynakc¢ada gosterimi

Miize ya da sergi alamindaki Ozgiin Cizim/Resim/Heykel/Fotograf/vb. Yapitlar

| (bkz. https://bit.ly/3vYuTtK)

Sanat¢1 bilinmiyorsa eser adi ile baglayin. Yil bilinmiyorsa tarih yok ibaresi icin (t.y./n.d.) kisaltmasini

kullanin. Miize:

| Sanatgl. (Yil). Eser Adi [Malzemenin tanimi]. Kurum, Miize veya Koleksiyon, Sehir, kisaltilmis il/Eyalet.

Pratt, C. (1965). Young girl with seashells [Tuval iizerine yagliboya]. Memorial University Art
GalleryPermanent Collection, Corner Brook, NL.

van Gogh, V. (1889). The starry night [Painting]. The Museum of Modern Art, New York, NY,
United States. https://www.moma.org/learn/moma_learning/vincent-van-gogh-the-starry--night:
-1889/

(van Gogh,
1889)Sanat Sergisi:

Design for eternity: Architectural models from the ancient Americas [Exhibition]. (2015-2016).
The Met Fifth Avenue, New York, NY, United States.
https://www.metmuseum.org/exhibitions/listings/2015/design-for-eternity

(Design for Eternity, 2015-2016)

Martinez, J.-L., & Douar, F. (2018-2019). Archaeology goes graphic [Exhibition]. The Louvre, Paris,
France. https://www.louvre.fr/en/expositions/archaeology-goes-graphic

(Martinez & Douar, 2018-2019)
Bilgilendirici miize plakasi:

[Plaque with background information about American Gothic]. (n.d.). Art Institute Chicago, Chicago,
IL,United States.
Bir Sanat Veritabaninda (6rn. Artstor) yer alan gorsel

APA’da genel olarak kaynak¢ada dogrudan web adresi kullanilmaz. Bu nedenle veritaban1 adi veya
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veritabanininweb adresi ancak su sekilde verilmelidir:

Landing of atlantic cable in Newfoundland, 1866 [Transparency, collodion on glass]. (1900). George
Eastman House, Rochester, NY. ARTstor.

Bir Kitaptaki reprodiiksiyon

Sanatgl. (Kitabin basim yih). Eser Adi [Malzemenin tanimi]. Kurum, Mize veya Koleksiyon, Sehir,
kisaltilmis Sehir. Yazar/Editér adi icinde. Kitap Adi (sf. #). Yayinci (Ozgiin eserin yih).

Jacque, H. (2010). Labrador black duck [Clay tile]. Lawrence O'Brien Auditorium, Goose Bay,
NL. In D. Brown, Uncommon clay: The labradoria mural (p. 18). St. John's, NL: Creative
Publishing. (Original work 2009).

Basihi bir dergideki reprodiiksiyon

Sanatgl. (Yil). Eser Adi [Malzemenin tanimi]. Kurum, Muize veya Koleksiyon, Sehir, kisaltiimis Sehir.
Yazar adi iginde. (Yil). Makale adi, Dergi adi, cilt # (say! #), sayfa #.

Carr, E. (1935). Scorned as timber, beloved of the sky [Oil on canvas]. Vancouver Art Gallery,
Emily CarrTrust, Vancouver, BC. In S. R. Udall. Georgia O'Keeffe and Emily Carr. Health, nature
and the creative process. Women's Art Journal, 27(1), 23.

Cevrimigi bir dergideki reprodiiksiyon

DOI numarasini vermek yeterlidir. DOl numaras1 yoksa derginin web adresi verilir.

Sanatgl. (Yil). Eser Adi [Malzemenin tanimi]. Kurum, Miize veya Koleksiyon, Sehir, kisaltiimis Sehir.
Yazar adi iginde. (Yil). Makale adi, Dergi adi, cilt # (say #), sayfa #. Hyperlink...

Sherman, C. (1980, July/August). Untitled film still #56 [Photograph]. Collection of M. Harron. In
C. Townsend. Art as commodity as art. Art Monthly (368), 2. Retrieved from:
http://www.artmonthly.co.uk

Bir web sitesindeki reprodiiksiyon

Eger web sitesi icin tarih bilgisi yoksa tarih yok ibaresi igin (t.y.) kisaltmasini kullanin. Yazar bilgisi yoksa
eseradiyla baslayin ve ardindan tarihi verin.

Sanatgl. (Yil). Eser Adi [Malzemenin tanimi]. Kurum, Miize veya Koleksiyon, Sehir, kisaltiimis il/Eyalet.
Web sayfasi/dékiiman Yazar. (Yil, Ay giin). Web sayfasi /dokiiman adi. Hyperlink...

Shepherd, H. P. (1962). Sunday morning [Oil]. Collection of Memorial University of Newfoundland,
St.John’s, NL. The rooms. (n.d.). Retrieved from: http://www.therooms.ca/artgallery/shepherds.asp

Burson, N. (1982). Androgyny [Gelatin silver print]. J. Paul Getty Museum, Malibu, CA. Retrieved
from: http://www.getty.edu/art/collection/objects/296434/nancy-burson-androgyny-american-1982/

Bir sokaktaki gorseller

Sokak sanatina dair gorseller de diger gorseller gibi Kaynakga’da su sekilde verilmelidir:

Sanatgl. (Yil). Eser Adi [Malzemenin tanimi]. Kurum, Miize veya Koleksiyon, Sehir, kisaltilmis il/Eyalet.

Graffitiler i¢in boyandig1 sokak ve sehir ismi veriniz.

Blek Le Rat. (2008). Sleeping Man [Grafiti]. Leake street, London.
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https://upload.wikimedia.org/wikipedia/commons/4/4c/Blek_le_Rat_-_Sleeping_man.jpg

11.3. Miizik notasi: Kaynak¢a gosterimi ve metin icinde atif

Temel olarak miizik notasi kitaba benzerdir ve asagidaki bi¢imde gosterilir:

Besteci Soyadi, A. (Tarih). Eser adi. Yayincl.

Hangi tiir notanin (6rn. vokal part veya orkestra parti1) kullanildigini belirtmek i¢in parantez i¢inde daha
fazlabilgi verilir:

Picker, T. (Composer), and McClatchy, J. D. (Librettist). (1995). Emmeline: An opera in two acts
[Scoreand parts]. Mainz, Germany: Schott Helicon.

Metin i¢inde: (Picker ve McClatchy, 1995)

Eger eski bir notanin yeniden basimi s6z konusuysa 6zgiin yayinct hakkinda bilgi verilmesine gerek yoktur
ancak6zgiin basim tarihi verilmelidir:

Haydn, F. J. (2001). The creation. Mineola, Dover. (Original work
published 1798)Metin iginde: (Haydn, 1798/2001)
Bazi bestecilerin eserleri katalog numaralar1 vardir ve bu numaralarda verilmelidir:

Mozart, W. A. (1970). Die Zauberflote [The magic flute], K. 620 [Vocal score].
BeckscheVerlagsbuchhandlung. (Original work published 1791)

Metin i¢inde: (Mozart, 1791/1970)

11.4. Gorsel-isitsel kaynaklar: Kaynakg¢a gosterimi ve metin icinde atif

| (bkz. https://bit.ly/384Avuw)

Televizyon programi

Serling, R. (Executive Producer). (1959-1964). The twilight zone [TV series]. Cayuga Productions; CBS
Productions.

(Serling, 1959-1964)

Film

Alfredson, T. (Director). (2008). Ldt den rdtte komma in [Let the right one in] [Film]. Magnolia.
(Alfredson, 2008)

Bir televizyon dizisinden tek bir béoliim

Favreau, J. (Writer), & Filoni, D. (Director). (2019, November 12). Chapter 1 (Season 1, Episode
1) [TVseries episode]. In J. Favreau, D. Filoni, K. Kennedy, & C. Wilson (Executive Producers),
The Mandalorian. Lucasfilm; Golem Creations.

Video
Akan, T. (Yonetmen). (2011). Kdy enstitiileri/Bir me¢hul 6gretmen [DVD]. Tedarik edilebilecegi
adres:http://www.dr.com.tr/
Cuddy, A. (2012, June). Your body language may shape who you are [Video]. TED Conferences.
https://www.ted.com/talks/amy_cuddy_your_body_language shapes_who_you_are

Youtube

TED. (2019, November 13). The danger of Al is weirder than you think | Janelle Shane [Video].
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YouTube. https://www.youtube.com/watch?v=0hCzX0iLnOc
Harvard University. (2019, August 28). Soft robotic gripper for jellyfish [Video].
YouTube.https://www.youtube.com/watch?v=guRoWTYfxMs

APA Publishing Training. (n.d.). Home [YouTube channel]. Retrieved February 20, 2020, from
https://www.youtube.com/user/PsycINFO/

Miizik kaydi

Writer, A (Telif yili). Parga adi [Sanatgi tarafindan kaydedilmistir]. Albim adi iginde [Kayit ortami: CD, plak,
kaset, vb.] Yer: Sirket adi. (Kayit tarihi)

lang, K.D. (2008). Shadow and the frame. On Watershed [CD]. Nonesuch Records. Metin iginde:
"Shadow and the Frame" (lang, 2008, track 10).

Gorsel-isitsel Transkript (Konusma-Radyo-Poscast metin desifreleri):
(bkz. https://bit ly/3MXCtMd) |

Konusma
Bryan, W. J. (2010). Against imperialism [Speech transcript]. American Rhetoric.
http://www.americanrhetoric.com/speeches/PDFFiles/William%?20Jennings%20Bryan
%20-%20Imperialism.pdf (Original work published 1900)

Podcast
Cornish, A. (Host). (2017, May 17). This simple puzzle test sealed the fate of immigrants at Ellis
Island [Audio podcast transcript]. In All things considered. NPR.
http://www.npr.org/templates/transcript/transcript.php?story1d=528813842

Radyo

Mottram, L. (2020, January 8). Hazard reduction burning is not a panacea to bushfire risk: Expert
[Radio broadcast transcript]. ABC. https://www.abc.net.au/radio/programs/pm/thinned-forests-can-
-be-more-prone-to-fire,-expert-says/11853280

Online Ders

|(bkz. https://apastyle.apa.org/style-grammar-guidelines/references/examples/online-course-references ) |

Jackson, M. O., Leyton-Brown, K., & Shoham, Y. (n.d.). Game theory [MOOC]. Coursera.
https://www.coursera.org/learn/game-theory-1 (Jackson et al., n.d.)

Bolim:
Tangen, J. (2016). Episode 2: | heard a tapping somewhat louder than before [MOOC
lecture]. In E.MacKenzie, J. Tangen, & M. Thompson, The science of everyday thinking.
edX. https://www.edx.org/course/the-science-of-everyday-thinking
(Tangen, 2016)

Slayt:

Jones, J. (2016, March 23). Guided reading: Making the most of it [PowerPoint slides]. SlideShare.
https://www.slideshare.net/hellojenjones/guided-reading-making-the-most-of-it

Belirli bir sinifin websitesinden slayt (Sakai, Canvas...vb. ile):

Mack, R., & Spake, G. (2018). Citing open source images and formatting references for
presentations
[PowerPoint slides]. Canvas@FNU. https://fnu.onelogin.com/login

Podcast /Radyo yayini
Radyo ODTU (Yapimer). (2015, 13 Nisan). Modern sabahlar
[Podcast].http://www.radyoodtu.com.tr/
Mottram, L. (2020, January 8). Hazard reduction burning is not a panacea to bushfire risk:
Expert [Radio broadcast]. ABC. https://www.abc.net.au/radio/programs/pm/thinned-forests-can-
-be-more-prone-to-fire,-expert-says/11853280

Copyright © The Turkish Online Journal of Design, Art and Communication
https://dergipark.org.tr/tr/pub/tojdac


http://www.youtube.com/watch?v=OhCzX0iLnOc
http://www.youtube.com/watch?v=guRoWTYfxMs
http://www.youtube.com/user/PsycINFO/
http://www.americanrhetoric.com/speeches/PDFFiles/William%20Jennings%20Bryan%20-
http://www.americanrhetoric.com/speeches/PDFFiles/William%20Jennings%20Bryan%20-
http://www.npr.org/templates/transcript/transcript.php?storyId=528813842
http://www.abc.net.au/radio/programs/pm/thinned-
http://www.coursera.org/learn/game-
http://www.edx.org/course/the-
http://www.slideshare.net/hellojenjones/guided-
https://fnu.onelogin.com/login
http://www.radyoodtu.com.tr/
http://www.abc.net.au/radio/programs/pm/thinned-

The Turkish Online Journal of Design, Art and Communication - TOJDAC
ISSN: 2146-5193, July 2024 Volume 14 Issue 3

12. Kaynakca ile gondermelerin uyumu

Metin igerisinde gonderme yapilan her kaynak kaynakg¢ada yer almali, kaynak¢ada yer alan her kaynaga da
metin igerisinde mutlaka génderme yapilmis olmalidir.

Gondermedeki yazar adi ve tarih bilgisi kaynakgadaki yazar adi ve tarih bilgisi ile birebir ayni olmalidir.

Incil ve Kur’an gibi klasik yapitlara ve kisisel iletisimlere metin igerisinde génderme yapilmasi yeterlidir,
ayrica kaynakcada belirtmeye gerek yoktur.

13. Sayfa diizeni

Ust2,5cm/Alt2,5cm/ Sol 2,5 cm / Sag 2,5 cm / Cilt Pay1 0 cm olmalidir.
Sayfa Aralig1 Once 0 nk / Sonra 0 nk / Satir Aralig1 Tek olmalidir.
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