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Uluslararasi iliskiler ve Diplomasi birbirinden ayrilamaz bir biitiiniin iki
parcasidir. Uluslararas1 Iliskiler disiplini icerisinde yer alan gogu konu
diplomasi 15181nda ele alinmakta, en basta gelen politik, ekonomik konular
uluslararast iligkiler ve diplomasinin birlikte hareket etmesi ile
actklanabilmekte ya da ¢6zlime kavusturulabilmektedir. Bu nedenle derginin
isminin Uluslararas: iliskiler ve Diplomasi olmasina karar verilmistir.
Dergimiz; Uluslararas: {liskiler, Diplomasi, Ekonomi, Temel Bilimler ve
Sosyal Bilimlerin, Siyaset, Ekonomi, Ekonomi-Politik, Diplomasi
uygulamalari, Siyasi Tarih, Uluslararas1 Antlasmalar, Uluslararas1 Orgiitler,
Hukuk, Uluslararast Hukuk gibi alanlari ile alakali olarak bilim diinyasina
onemli katki yapmasi beklenmektedir. Dergide, Tiirkge ve Ingilizce dillerinde
makaleler yayimlanacaktir.

Degerlendirilmek {izere dergimize goénderilen c¢aligmalarin, daha Once
yayimlanmamis, yayimlanmak iizere kabul edilmemis ve yayimlanmak igin
degerlendirilme siirecinde olmamasi gerekir. Degerlendirme siirecinde olan ve
yaymmlanan eserlerin sorumlulugu tiimiiyle yazar(lara) aittir. Sayilarimiz
elektronik olarak yayimlanir. Yayimlanan eserlerin telif haklar1 Uluslararas:
fliskiler ve Diplomasi Dergisi’ne aittir. Yayimlanmasi istenilen caligmalar
dergi yazim kurallar1 ve yayn ilkelerinde belirtilen kosullara uygun sekilde
hazirlanip gonderilmelidir. Dergiye sunulan makaleler oncelikle sekil ve
icerik yoniinden on incelemeye tabi tutulmaktadir. Sekil ve igerik olarak
uygun bulunan makaleler hakem tayin edilmek iizere yayin kuruluna
sunulmaktadir. Degerlendirme siirecine gegildikten sonra hakemlik siireci
ortalama 3 ile 5 hafta arasi siirmektedir. Yaym Kurulu tarafindan incelenen
makaleler uygun bulundugu takdirde en az iki hakem atanmaktadir.
Hakemlerden gelen rapor cergevesinde yazar(lar)dan diizeltme, ek bilgi ve
kisaltma istenmesine veya yayimlanmasina karar verilmektedir. Hakemlerden
bir olumlu ve bir olumsuz rapor verilmesi halinde ilgili ¢alisma Dergi
Editorligii tarafindan uygun goriilmesi halinde tglincli bir hakeme de
gonderilmektedir.




BANDIRMA
ONYEDIi EYLUL
UNIVERSITESI

UiD | Uluslararasi iliskiler ve Diplomasi Dergisi

J|RD Journal of International Relations and Diplomacy

Cilt/Volume: 7 Sayi/Issue: 1 Yil/Year: 2024

NIGERIA-CZECHOSLOVAKIA RELATIONS BEFORE AND AFTER THE SPLIT OF
CZECHOSLOVAKIA IN THE 20TH CENTURY AND BEYOND

20. YUZYILDA VE SONRASINDA CEKOSLOVAKYA'NIN BOLUNMESINDEN ONCE VE SONRA NIJERYA-
CEKOSLOVAKYA ILISKILERI
SUuleiManNYAKUBU...........oeeeeeeeeeeeeeeeeeeeeeeee ettt e e e e e e e e e e e s e e e s e sssssnsnsnnnnsnnnnsnnnn 1-22

31 MART 2024 YEREL SECIMLERINDE ISTANBUL VE ANKARA’DAKI FAVORI BUYUKSEHIR
BELEDIYE BASKAN ADAYLARININ X KULLANIM

AN EVALUATION ON THE X-USE PRACTICES OF THE FAVORITE MAYORAL CANDIDATES IN ISTANBUL
AND ANKARA IN THE 31 MARCH 2024 LOCAL ELECTIONS

Tugba CANBEK, M. Inan¢ OZEKMEKCI ... ................c..ccocoooiiiee e oo 23252

DEMOCRACY PROMOTION AND PUBLIC DIPLOMACY: US EFFORTS TO COMMUNICATE
WITH THE PEOPLES OF THE MIDDLE EAST IN THE EARLY YEARS OF THE 21ST CENTURY
DEMOKRASININ TESVIKi VE KAMU DIPLOMASISI: ABD'NIN 21. YUZYILIN iLK YILLARINDA
ORTA DOGU HALKLARIYLA ILETIiSIM CABALARI

Umut YUKARUQ ............cccoooiieeiee oot e e et e et e et e e et e et e e et e e e v e e e e aveen a0 33269

ULUSLARARASI ILISKILERDE KOZMOPOLITANIZM VE KURESELLESME
COSMOPOLITANISM AND GLOBALIZATION IN INTERNATIONAL RELATIONS

Al FUAT BIROL .............c..c.o oo oo oo et e e e e e e e e e e e e e et et e e e et T0-86

INSAN HAKLARI EGITIMININ UNIVERSITE OGRENCILERI UZERINDEKI
ETKILERI ALGI VE BILINC DUZEYLERI

THE EFFECTS of HUMAN RIGHTS EDUCATION on UNIVERSITY STUDENTS:
PERCEPTION AND CONSCIOUSNESS LEVELS

Osman Miicahid INCE, Aysenur ULUSOY, Ataberk ARMUTLU, Muhammed
Hamdullah CELENK, Berke Taha ATABEK



UID | Uluslararasi lliskiler ve Diplomasi Dergisi
J IRD Journal of International Relations and Diplomacy

Bu Saymmin Hakemleri / Referee Board

1. Prof. Dr. Zeynep YUCEL

2. Dog. Dr. Burak BASKAN

3. Dog. Dr. Bulut GURPINAR

4. Dog. Dr. Kaan DIYARBAKIRLIOGLU
5. Dog. Dr. Bekir GUNDOGMUS

6. Dr. Ogr. Uyesi Cagr1 Emin DEMIRBAS
7. Dr. Ogr. Uyesi Selcen Altinbas UMUT
8. Dr. Ogr. Uyesi Osman SUMER

9. Dr. Ogr. Uyesi Hiiseyin ARAS

10. Dr. Ar. Gér. [brahim HATIPOGLU

11. Dr. Gékhan KAVAK

12. Dr. Philip Muehlenbeck

13. Dr. Ogr. Uyesi Elif Gézler CAMUR

14. Dr. Asiye Giin Giines GULAL




Uluslararast iliskiler ve Diplomasi Dergisi/Journal of International Relations and Dipl y
Cilt/Volume:7 Sayv/Issue:1 Haziran/2024 ss./pp.1-22..
S, YAKUBU, Doi: https://doi.org10.51763/uid. 1416622

NIGERIA-CZECHOSLOVAKIA RELATIONS BEFORE AND AFTER THE SPLIT OF
CZECHOSLOVAKIA IN THE 20™ CENTURY AND BEYOND

Suleiman YAKUBU*
ABSTRACT

Nigeria-Czechoslovakia relations have been very robust and beneficial to both countries. The relations and
interactions between both countries at the beginning of the 20th century were minimal because Nigeria was
still under colonial rule but improved after her independence in 1960. This opened doors to a great deal of
opportunities for developing long-lasting and broad relations in security, politics, economy, and socio-
cultural spheres. With the split of Czechoslovakia into the Czech Republic and Slovakia in 1993, relations
between Nigeria and the Czech Republic intensified in the areas of commerce and trade, military training,
and education, but the relations Nigeria has had with Slovakia over the years have been minimal. This
paper aims at discussing and identifying, while using both primary and secondary sources, the key areas
where both countries have had relations over the decades and how the relations have impacted both

countries in the twentieth century and beyond.

Keywords: Diplomatic Relations, Cooperation, Military, Security, Sports and Trade
Jel Codes: N4, N40, N44, N47

20. YUZYILDA VE SONRASINDA CEKOSLOVAKYA'NIN BOLUNMESINDEN ONCE VE
SONRA NiJERYA-CEKOSLOVAKYA ILISKILERI

OZET

Nijerya-Cekoslovakya iliskileri her iki iilke icin de ¢ok saglam ve faydali bir iliski ihtiva etmektedir.. 20.
yiizythn  basinda Nijerya’min somiirge altinda olmasi nedeniyle iki iilke arasindaki iliskiler asgari

diizeydeydi ancak Nijerya’min 1960'taki bagimsizligindan sonra iliskiler gelisme gosterdi. Bu durum,
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giivenlik, siyaset, ekonomi ve sosyo-kiiltiirel alanlarda uzun siireli ve geniy iliskilerin gelistirilmesi i¢in
bir¢ok firsatin kapisint agti. Cekoslovakya'nmin 1993 yilinda Cek Cumhuriyeti ve Slovakya'ya boliinmesiyle
birlikte Nijerya ile Cek Cumhuriyeti arasindaki iliskiler ticaret, askeri egitim ve ogretim alanlarinda
yogunlasti, ancak Nijerya'min Slovakya ile yillar iginde sahip oldugu iliskiler asgari diizeyde kaldi. . Bu
makale, hem birincil hem de ikincil kaynaklar: kullanarak, her iki iilkenin onlarca yildir iligki i¢inde oldugu
kilit alanlar ve iliskilerin yirminci yiizyil ve sonrasinda her iki iilkeyi nasil etkiledigini tartismay:r ve

tammlamayr amaglamaktadur.

Anahtar Kelimeler: Diplomatik Iliskiler, Isbirligi, Ordu, Giivenlik, Spor ve Ticaret
Jel Kodlari: N4, N40, N44, N47

1. INTRODUCTION

Nigeria and Czechoslovakia have had relations based on mutual benefits over the decades. Both countries
had their first relations based on commerce and trade before the World War II, when the famous shoe
company in the Czech lands, Bat’a, formed the subsidiary, Czechoslovak-Nigerian Export-Import Company
(CNEICO)," as a conduit for its purchase of Nigerian rubber for the soles of its shoes. Czechoslovakia’s
attempt to enter into political diplomatic relations with Nigeria recorded little success because Nigeria was
still under British colonial rule. Both countries later built their diplomatic relations since the former's
independence from British colonial rule from the 1960s. Muehlenbeck explained that Czechoslovakia was
one of the first countries to recognize Nigeria's sovereignty in 1960. Over the decades, the relationship
between both nations had evolved and grown stronger, with a focus on trade, investment, military training,

education, aviation and cultural exchange.

This article will provide an overview of Nigeria-Czechoslovakia relations, highlighting the key
milestones, areas of cooperation, and potentials for future growth. In the early years of Nigeria's
independence Czechoslovakia was one of the first countries to establish diplomatic relations with the
country. In 1960, the Czechoslovakian government sent a delegation to Nigeria to congratulate the country
on its independence. This visit marked the beginning of a strong diplomatic relationship between both
nations (Muehlenbeck, 2016). During the 1970s and 1980s, Nigeria and Czechoslovakia maintained a
cordial relationship, with occasional high-level visits and exchanges in areas such as trade, culture, and
education. However, the split of Czechoslovakia into the Czech Republic and Slovakia in January, 1993 led
to a brief period of uncertainty in the relationship. Following the break of Czechoslovakia, the Czech

Republic continued to maintain strong diplomatic ties with Nigeria. The relations between Nigeria and
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Slovakia have been very insignificant. The article will focus on Nigeria-Czechoslovakia relations before its

dissolution and also Nigeria-Czech Republic relations after the split of Czechoslovakia in 1993.

In the 21st century, Nigeria-Czech Republic relations have experienced significant growth and
modernization. In 2001, the Czech Republic opened an embassy in Abuja, Nigeria's capital city, while Nigeria
established a mission in Prague in 2005 (Rehdk, 2022). These diplomatic missions have facilitated increased
communication and collaboration between both governments and private sectors. Undoubtedly, both nations
have had both good and difficult experiences. This paper is an assessment of kind of relations that have
existed between both nations over the decades and it provides answers to the questions of the desirability and
necessity of strong Nigeria-Czechoslovakia diplomatic ties.

2. Theoretical Framework

The theory used in this research is the traditional diplomatic theory. The theory entails government-
to-government communication. Traditional diplomacy is the interactions of nations through their permanent
ambassadors or specially appointed diplomats. Permanent bilateral representation is the apex of traditional
diplomacy. Traditional diplomacy views nations as actors at the world stage. The theory argues that even
when non-state actors engage in international relations and politics, they do so under the supervision of
states. The top proponents of this theory are likes of Hedley, Basil, and Woodrow Wilson (Stuart, 2006).
Traditional diplomacy takes its roots from history. Traditional diplomacy surfaced in Europe after the
ultimate end of the thirty-year war of religion in 1648. The new state system required a means to resolve
the religious conflict that had consumed Europe, for a long period in the 17" century. Both diplomacy and
state system became prominent. The idea of sovereignty, state representation national interest, and national
security are all components of traditional diplomacy (Popa, 2016). This has been the main aim and desire

of both Nigeria and Czechoslovakia in relating with each other since the independence of Nigeria in 1960.

There are some necessary proponents for traditional diplomacy to function. The first proponent is
that there must be more than one state because only state cannot establish diplomatic relations with itself.
At least two states must be involved. These states must be sovereign and independent countries, able to
exercise ultimate authority over its unit 90 (Hedley, 2012). A second proponent is the presence of shared
values, ideas and interests, which allow states to develop some decent level of interaction and relations
(Richard, 2011). Traditional diplomacy is fundamentally based on one-on-one basis just as Nigeria and

Czechoslovakia relations was mainly centered on state relations as it relates to the theory of the research.
3. Methodology

Most important in this article is the issue of Nigeria-Czechoslovakia relations before and after the
split of Czechoslovakia in 1993. This study adopts a qualitative and a quantitative method approach. The

kind of relations that existed between the two countries encompasses sports, culture, military assistance,

3
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trade and commerce. In all, interviews were conducted with people living in the Czech Republic and
Nigeria. Nigerian Airforce officers were interviewed because they had some knowledge of the military
agreements the Nigerian government and Czech authorities had and these officers were in the Czech

Republic on military training for 12 months at the time of the interviews.

For the quantitative method, data were collected in both Nigeria and Czechoslovakia regarding the
history, culture and economy of both countries. This to a very large extent reveals a clear picture of what
both countries were like during the period of the relations between the two countries. The data collected
also went a long way in broadening the analysis and discussions in the study. For the interviews, the
perceptions of respondents were analyzed in comparison with the information gathered through quantitative

data during this study.

The study employs qualitative research to discover, trace, gather information and establish new
facts regarding Nigeria-Czechoslovakia relations. provides the framework to investigate this phenomenon
in-depth. This research method of analysis is purposive, explanatory, evaluative and comparative.
Secondary sources such as books, articles, published and other unpublished works were consulted to arrive
at historical objectivity. This article, in essence, investigates and identifies the relations that exists between
the two countries, when the relations start and how it was conducted over the years in the twentieth century
till present times.

4. A brief description of Nigeria, Czechoslovakia and Czech Republic Nigeria

Nigeria, officially known as the Federal Republic of Nigeria, is a vast country located in West
Africa. It is the most populous country in Africa and the sixth most populous country in the world, with a
population of over 225 million people. Nigeria is well known for its diverse culture, rich history, and
abundant natural and mineral resources. Nigeria shares international borders with several countries
including Niger at the north, Chad at the northeast, Cameroon at the east, and Benin Republic at the west.
It has a coastline by the Gulf of Guinea at the south. The country covers an area and land mass of
approximately 923,768 square kilometers (356,669 square miles), making it the 32nd largest country in the
world. Nigeria's geography comprises of a variety of landscapes. In Southern Nigeria, there are coastal
plains and mangrove swamps, while the central region consists of plateaus and hills. Northern Nigeria is

dominated by the Sahel savannah and semi-arid regions (Nigeria, Wikipedia).

The climate of Nigeria varies from region to region. The Southern part experiences a tropical
rainforest climate with high rainfall throughout the year. The Central Nigeria has a savannah climate with
distinct wet and dry seasons. The Northern part of Nigeria has a semi-arid climate with very hot
temperature. Nigeria has a rich history that dates back thousands of years. The area that is now Nigeria has

been inhabited since at least 9000 BC by various indigenous peoples. Over time, different kingdoms and

4
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empires rose and fell in different parts of the country. One of the earliest known civilizations in Nigeria is
the Nok culture, which thrived between 1000 BC and 300 AD. The Nok people were skilled in ironworking
and created intricate terracotta sculptures. In later centuries, several powerful empires emerged in Nigeria,
including the Kanem-Bornu Empire, the Hausa Kingdoms, and the Oyo Empire. These empires also
controlled several vast territories and traded with merchants from other parts of Africa and the Arab world.
European established contact with Nigeria in the 15th century when Portuguese explorers arrived on the
coastline. The Portuguese established trade routes and introduced Christianity to the region. In the 19th
century, Great Britain gained control over Nigeria through a series of colonial conquests. Nigeria gained
independence from British colonial rule on 1* October, 1960, becoming a sovereign nation. Since then,
Nigeria has experienced periods of military rule and civilian governments. The country has faced various

challenges including political instability, ethnic tensions, and economic struggles (Falola, 2008).

Nigeria is a soverign nation with a presidential system of government. The Nigerian President is
the Head of State and also the Head of Government. The president is elected into office by a majority vote
and serves as the Chief Executive of the nation. The National Assembly is the legislative arm of government
in Nigeria. It consists of two chambers: the House of Senate and House of Representatives. The members
of both chambers are elected by the Nigerian people. Nigeria operates a multi-party system, with several
political parties competing in elections. The two major political parties in Nigeria are the All Progressive
Congress (APC) and People's Democratic Party (PDP) (Dhikru, 2020). Nigeria has one of the largest and
greatest economies in Africa and is also referred to as the "Giant of Africa." The country has made efforts
to diversify its economy by promoting sectors such as agriculture, manufacturing, and services. Nigeria is
famous for its diverse culture, with over 250 ethnic groups and languages. The three major ethnic groups
in Nigeria are the Hausa-Fulani, Yoruba, and Igbo. Each ethnic group has its own distinct traditions,
languages, and customs. Nigerian culture is influenced by a blend of indigenous traditions, colonial
heritage, and globalization. Traditional Nigerian music includes various genres such as highlife, juju,
afrobeat, and fuji. Nollywood, Nigeria’s film industry, is among the largest in the world. Nigerian cuisine
is diverse and tasty, with popular dishes including jollof rice, egusi soup, suya (grilled meat), and pounded
yam. Traditional clothing varies across ethnic groups but often includes vibrant fabrics and intricate designs

(Obomeghie, 2021).
4.1. Czechoslovakia

Czechoslovakia was a country located in Central Europe that existed from 1918 to 1992. Its history
is marked by significant political, social, and economic developments such as World War II, Communist
period, and Velvet Revolution. This comprehensive overview will delve into the key events and

transformations that shaped Czechoslovakia throughout its existence. Czechoslovakia emerged as an

5
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independent state following the collapse of the Austro-Hungarian Empire at the end of World War 1. On
October 28, 1918, Czechoslovak leaders proclaimed the establishment of an independent republic in
Prague. The new country was named Czechoslovakia and Tomas Garrigue Masaryk was elected the first
president (Rick, 2000). During the interwar period, Czechoslovakia experienced a period of relative
stability and economic growth. The country adopted a democratic political system and implemented
progressive social reforms. The new country was one of the most industrialized nations in Central Europe
and enjoyed a high standard of living compared to its neighbours. However, tensions between ethnic groups
within Czechoslovakia persisted. The country was home to a diverse population consisting of Czechs,
Slovaks, Germans, Hungarians, Ruthenians, Jews, and others. The issue of minority rights became a

significant challenge for the government (Jaroslav and Oldtich, 2018)

In 1938, as Nazi Germany sought to expand its influence in Europe, it demanded the annexation of
the predominantly German-speaking Sudetenland region from Czechoslovakia. Under pressure from
France and Britain, Czechoslovakia reluctantly agreed to cede this territory to Germany in what became
known as the Munich Agreement. The Munich Agreement failed to appease Hitler's ambitions, and in
March of 1939, German soldiers occupied the remaining Czech lands, creating the Protectorate of Bohemia
and Moravia. Slovakia, led by Jozef Tiso, declared independence as a separate state under German
influence. The Czechoslovak government-in-exile, led by President Edvard Benes, operated from London
throughout the war (Jaroslav and Oldfich Panek 2018). After the start of World War II, Czechoslovakia
revolted against Nazi occupation. The Czechoslovak government-in-exile coordinated various acts of
sabotage, espionage and the killing of Reinhard Heydrich, one of the architects of the Holocaust. In 1945,
Soviet and Allied forces liberated Czechoslovakia from German control. The country's borders were
restored, and the government-in-exile returned to Prague. However, the post-war period was marked by

political turmoil and the beginning of Communist influence (Mahoney, 2011).

In February 1948, a Communist coup led by Klement Gottwald resulted in the beginning of a
Communist regime in Czechoslovakia. The country came under Soviet influence and became a satellite
state under the Eastern Bloc. Under Communist rule, Czechoslovakia experienced significant political
repression and economic centralization. Dissent was suppressed, and opposition figures were persecuted.
The economy stagnated due to inefficient central planning. In 1968, Czechoslovakia underwent a short
period of liberalization that is known as the Prague Spring. Led by Alexander Dubcek, the government
introduced reforms aimed at creating "socialism with a human face." These reforms included greater
political freedom, freedom of speech, and economic decentralization. However, fearing the loss of control

over an Eastern Bloc country, the Soviet Union and other Warsaw Pact countries invaded Czechoslovakia
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in August 1968. The invasion crushed the Prague Spring movement and reaffirmed Soviet dominance over

the country (Cottrell, 2005).

In the late 1980s, Czechoslovakia experienced a wave of popular discontent against Communist
rule. The Velvet Revolution, a peaceful mass protest headed shortly after the outset by a respected figure of
the Czech Dissent Vaclav Havel and other dissidents, brought an end to Communist rule in late 1989. The
post-Communist era saw Czechoslovakia transition to a democratic system and embrace market-oriented
reforms. However, tensions between Czechs and Slovaks grew, leading to demands for greater autonomy.
In 1992, negotiations between the leaders of the Czech people and the Slovaks resulted in the agreement to
peacefully divide Czechoslovakia into two independent nations: the Czech Republic and Slovakia. On the
1** of January, 1993, Czechoslovakia was split into the Czech Republic and Slovakia, marking the end of
its 74-year history as a single state (Rick, 2000).

4.2. Czech Republic

The Czech Republic is a nation that is landlocked and it is located in Central Europe. It shares
borders with Slovakia at the east, Germany at the west, Austria at the south, and Poland at the northeast
(Wikipedia, Czech Republic). The Czech Republic has a rich history and cultural heritage, making it a
popular tourist destination. Czechia covers an area and land mass of approximately 78,866 square
kilometers (30,450 m?). It is characterized by diverse landscapes, including mountains, plains, and plateaus.
The highest peak is Sn¢zka, standing at 1,603 meters (5,259 feet) above sea level. The climate in the Czech
Republic is warm during summer and very cold in winter. The average temperature in July, the warmest
month, ranges from 20°C to 22°C (68°F to 72°F), while in January, the coldest month, temperatures range
from -4°C to -7°C (25°F to 19°F) (WorldAtlas, Czech Republic).

The history of today's Czechia dates back to ancient times when Celtic tribes inhabited the region.
In the 9th century AD, the Duchy of Bohemia was established under the rule of the Pfemysl dynasty. Over
the centuries, Bohemia became an important political and cultural center within the Roman Empire. During
the period of Hussite Wars in the 15th century, Czech religious reformer Jan Hus played a significant role
in challenging the authority of the Catholic Church (Mahoney, 2011). The Bohemian Kingdom later fell
under Habsburg rule and was incorporated into the former Austro-Hungarian Empire. In 1918, after the end
of World War I, Czechoslovakia was formed as an independent state. However, during World War II,
Czechoslovakia was taken over by Nazi Germany under the rule of Adolf Hitler. After the war ended in
1945, Czechoslovakia regained its independence and underwent a period of communist rule under the
authority of the former Soviet Union. The Velvet Revolution in 1989 marked the peaceful transition from a

communism nation to a democratic one, leading to the split of Czechoslovakia in 1993. The Czech Republic
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and Slovakia emerged as separate nations after the split (Rick, 2000). The Czech Republic is a parliamentary
democracy with a multi-party system. The President is the head of state, while the Prime Minister is the
head of government. The Parliament consists of two chambers: the Chamber of Deputies and the Senate.
The country is a member of various international organizations, including the United Nations Organisation
(UNO), NATO, and the European Union (EU). However, the Czech Republic does not use the euro as its
currency and but the Czech koruna (CZK) as its national and official currency (Czech Republic, Wikipedia).

Czechia has a developed and industrialized economy. It has a high-income market economy with a
strong focus on exports. Key sectors include automotive manufacturing, machinery, electronics, chemicals,
and services. The country has attracted significant foreign direct investment due to its skilled workforce,
strategic location within Europe, and favorable business environment. Prague, the capital city, is an
important financial hub and a popular destination for international companies (Czech Republic, Britannica).
The Czech culture is diverse and influenced by both Western and Eastern European traditions. It has a rich
artistic heritage, particularly in literature, music, and visual arts. Renowned Czech composers include
Antonin Dvorak and Bedfich Smetana. Czech cuisine is known for its hearty dishes such as goulash,
svickova, marinated beef with creamy sauce. Beer is very vital in Czech culture, with the country being
famous for its breweries and infamous for its beer consumption per capita. Tourism is a big earner for the
Czech economy. Visitors are drawn to historical sites such as Prague Castle, Charles Bridge, and the historic
center of Cesky Krumlov. The country also boasts numerous natural attractions, including national parks,

caves, and spa towns (Czech Republic, World Facebook).

5. Nigeria-Czechoslovakia relations before the split in the twentieth century

The diplomatic relations between Nigeria and Czechoslovakia which spanned from 1918 to 1993,
encompassed political, economic, and cultural interactions. Czechoslovakia, during this period, classified
Nigeria, Congo-Brazzaville, Tanzania, Ghana, Guinea, Mali and the United Arab Republic as countries of
high economic interest and potentials (Zden¢k et al 2016). This period witnessed significant changes in
both countries, including the formation of Czechoslovakia, Nigeria's struggle for independence, and
subsequent political developments. Throughout these years, the relations between Nigeria and
Czechoslovakia experienced fluctuations influenced by global events, ideological shifts, and domestic
policies. The creation of Czechoslovakia in 1918 after the fall of the Austro-Hungarian empire marked the
beginning of formal diplomatic relations between the Czechoslovakia and other independent countries
around the world. However, due to geographical distance, limited interactions and the fact that Nigeria was
still under British colonial rule made the relationship relatively low-key during this period.
Czechoslovakia's primary focus was on consolidating its position in Europe after the first world war, while

Nigeria gradually began to agitate for independence (Obomeghie, 2021).
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Czechoslovakia was very passionate about establishing relations with newly independent nations
of Africa because they knew what they would benefit. The then Czechoslovak Foreign Minister Vaclav
David was quite specific when he explained the basic problems of the newly independent countries in Africa
and how to end the scourge of economic and political domination of colonialism, to strengthen and broaden
their national sovereignty and independence. Czechoslovakia saw its ultimate duty as providing the much
needed assistance to African countries in her efforts to achieving this course within the shortest possible
time. The strategic importance and location of Africa, where Nigeria was also situated, was given much

attention by the Czechoslovaks (Curt, 1963).

Czechoslovakia’s first contacts with Nigeria was established before World War 11, as earlier
explained in the introductory part of this article, was when the Czech shoe company formed the subsidiary,
Czechoslovak-Nigerian Export-Import Company (CNEICO), as a conduit for the purchase of Nigerian
rubber for the soles of its shoes. Bata was a very successful shoe company. By 1929, Bata was the world’s
leading footwear producer and exporter. Before the start of World War 11, the company already had over
100,000 workers, and its shoes were already being sold all over the world, mostly in African countries. The
company established several factories in Africa, as its affordable footwear was very good for the African
market, and Bata was soon known as the “shoes of Africa.” Attempts were made to strengthen these
relations but it yielded little results because it was not comfortable for the British, former colonial master

of Nigeria (Muehlenbeck, 2016).

The idea of starting a Czechoslovak diplomatic representation in Nigeria first emerged in the mid-
1950s when Nigeria was still a British colony. However, due to the Suez Crisis, efforts were delayed. The
initial attempt at diplomatic representation occurred in March 1958, but it was rejected by Great Britain.
Even after Nigeria gained independence, British influence persisted in its political affairs. Initially,
Czechoslovak diplomats faced challenges in obtaining visas. Festus Okotie-Eboh, a former Bata accountant
who had experience in Czechoslovakia, became the Minister of Finance in the newly independent Nigerian
federal government. This presented a promising opportunity to establish relations between the two
countries. Diplomat Emil Keblusek was assigned to initiate negotiations in Nigeria. The goal was to
navigate around the pro-British Nigerian politicians, focusing on negotiations with Eboh and Nnamdi
Azikiwe. In October 1961, diplomatic relations were officially established, and Emil Keblusek was tasked
with setting up the embassy (Sieber, 2002). Political power in independent Nigeria was concentrated among
the Hausa, Fulani, Ibo, and Yoruba tribes. The Yorubas, making up the majority in the western regions,
became the focal point of early violence in independent Nigeria. Czechoslovakia refrained from
involvement in these conflicts, understanding that none of the major political parties had a significant

inclination to align with the communist state. Giving his own experience with the communist domination
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of Czechoslovakia in 1948, he held a strong anti-communist stance. His interest in relations with
Czechoslovakia was primarily economic. In June 1963 Keblusek was made the head, East African
Department of the Czechoslovak Foreign Ministry and was succeeded as head of the embassy by Otakar
Liska (Sieber, 2002).

Despite the rejection of communist states by the main political parties, there were factions
sympathetic to communist ideals. These groups became targets for Communist Czechoslovakia. However,
these parties were deeply divided and did not hesitate to criticize each other to secure support from their
sympathetic electorate. Essentially, these parties were primarily interested in financial aid from
Czechoslovakia, rather than genuine cooperation. As Karel Sieber points out, "the Czechoslovak leadership
wasted money financing and bribing the most questionable figures in African political life without
achieving anything. The loyalty of these individuals to communist Czechoslovakia lasted only as long as

financial support came from Prague." Moreover, these parties were unsuccessful in elections (Sieber, 2002).

In the area of technical skills based on their historical experience in Africa, the Czechoslovaks
emerged important partners for a number of African nations, especially the so-called ‘radical’ ones.
Beginning from the late 1950s, Czechoslovakia began to render military assistance to Guinea, Mali,
Nigeria, and Ghana (Marco, 2018). Nigeria gained independence from British colonial rule in 1960, which
opened up new avenues for international engagement. Czechoslovakia was one of the first countries to
congratulate Nigeria after attaining independence. Czech official missions were sent to attend the
independence celebration. During this period, Czechoslovakia pursued a policy of supporting anti-colonial
movements and newly independent nations as part of its broader foreign policy objectives. As a result,
Czechoslovakia extended diplomatic recognition to Nigeria shortly after its independence (Curt, 1963). The
Cold War dynamics also influenced Nigeria-Czechoslovakia relations during this period. While Nigeria
initially pursued a non-aligned foreign policy stance, it leaned towards socialist ideologies under the regime
of Prime Minister Abubakar Tafawa Balewa. This ideological alignment led to increased cooperation
between Nigeria and Czechoslovakia in areas such as trade, education, and technical assistance (Wapmut,
2011). On 15" January, 1966, the civilian regime in Nigeria collapsed due to a military coup in which top
politicians, including Festus Okotie-Eboh, were assassinated. While the military removed corrupt leaders,
it failed to provide a lasting solution. General John Aguiyi Ironsi briefly assumed the role of head of state.
By July 1966, another coup led by General Jacob Gowon took control. This period saw violent pogroms
against the sizable Igbo community, resulting in the demise of thousands of people. The massacre involved
Hausa soldiers and triggered Igbo retaliation against the small Hausa community in the Eastern of the

country. (Sieber, 2002).
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After Ironsi abolished the federation, the authority of provincial military commanders continued to
expand following Gowon's coup. Consequently, Czechoslovakia shifted its focus to the regional rulers
(Sieber, 2002). Furthermore, in October 1966, a report from the Czechoslovak embassy indicated that the
secession of the Eastern part of the country (Biafra) was still a possibility. Ambassador Vitézslav Wagner
was tasked with understanding the situation in the Nigerian provinces. A visit to the Eastern region,
governed by Col. Chukwuemeka Odumegwu Ojukwu, took place. Col. Ojukwu was one of the first foreign
representatives that informed the Czechoslovak representative that the East intended to separate from
Nigeria. He expressed his plan to seek recognition of diplomatic relations and admission into the United
Nations, along with the introduction of a new currency. Describing the differences between the Eastern and
Northern part of Nigeria as "a contradiction between two different socio-economic formations (feudalism-
bourgeois democracy),”" Ojukwu pledged to do everything possible for the best relations with
Czechoslovakia. Ojukwu even likened the Eastern region secession to the birth of Czechoslovakia, made
possible by the fall of the Habsburg monarchy. He intended to purchase machines for printing of newspapers
and magazines, a steady supply of arms, and the minting of new banknotes in Czechoslovakia. However,
as a satellite state of the USSR, Czechoslovakia had to consult the Soviets about its stance on the emerging
nation. The proposal to mint banknotes in Czechoslovakia was considered not fessible, and Czechoslovak
arms could only be supplied through an intermediary to obscure their origin. Later, during a meeting in
March 1967, there was an emphasis on Czechoslovak commercial interests primarily targeting Lagos and
the North. Omnipol, an enterprise of the Federal Ministry of Foreign Trade, however, took a different stance,
expressing enthusiasm about new potential markets for its arms and equipment. It's important to note that
Czechoslovakia was one of the major suppliers of arms to 'third world countries,' potentially playing a
significant role in the secession and maintenance of independence in the Eastern Nigeria. In March 1967,
Chidi Dike arrived in Prague as a representative of Ojukwu with the aim of negotiating support for the

Ojukwu regime in Czechoslovakia (Sieber, 2002).

In mid-1967, tensions between the central government and the eastern regime escalated, leading to
the outbreak of a civil war. Even during that year, Czechoslovakia did not adopt a definitive position on the
developments in Nigeria. It kept its options open, maintaining relations with both the Gowon and Ojukwu
regimes. Nonetheless, deliveries of arms and equipment to the federal government had already commenced
through an intermediary. While Czechoslovakia had previously exported arms to Africa, this marked the
first time it was exporting arms to a country engulfed in a civil war. The decision seemed purely pragmatic,
with ideology or sympathies playing no apparent role, as the weapons were sent to the feudal and Muslim
north rather than the more progressive south, which might have been considered more advantageous.
However, the Czechoslovak side was cognizant of the risks associated with selling arms through an

intermediary that could end up supplying both warring parties. Additionally, the arms supplies were seen
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as a challenge to the authority of Great Britain, the US, and West Germany. Therefore, the supplies were

independent of a specific political stance and were determined by the Soviet Union (Sieber, 2002)

The Nigerian civil war broke out in July 1967 following a series of inter- ethnic quarrels and armed
confrontations which had begun earlier. The Nigerian government, finding it very difficult to end the
rebellion and unrest in Eastern Nigeria, requested for foreign military assistance from both the Eastern and
Western nations. Soviet Russia and Czechoslovakia were the first countries that honoured the Nigerian
government’s request. Others nations were Poland and former German Democratic Republic. After the
agreement between Nigeria and Soviet Russia in 1967, military weapons began to be transported to Nigeria.
Czechoslovakia did not make a separate agreement relating to arms supplies with the Nigerian Government.
The first military consignment was six L-29 Delfin trainer aircraft, a few hundred crates of Kalashnikov
AK-47 automatic rifles and some heavy mortar guns (Orobator, 1983). The only exception was
Czechoslovakia’s ban on arms supplies to Nigeria in 1968, a policy which was reversed, however, after the
Soviet invasion of Czechoslovakia in August 1968 (Oye, 1976). In January 1968, there was a shift as public
opinion in Czechoslovakia, influenced by the so-called Prague Spring, started to oppose the export of arms
to war devastated Nigeria. By the close of April in 1968, further arms shipments were stopped. Embargo
on exports were swiftly imposed by the Netherlands, Italy, France, and Belgium (Sieber, 2002). Weapons
were once again supplied following the August occupation of Czechoslovakia by Warsaw Pact troops. From
this point onward, the activities of the USSR, which had been exporting arms to Nigeria, were once again

mirrored, with economic gain taking precedence over public opinion for communist officials (Sieber, 2002).

The quality of Czechoslovak aviation engineering was greatly improved in 1961. The L-29 Delfin
planes became regarded as the best jet trainer in the world. L-29 Delfins was exported to Egypt, Ghana,
Guinea, Mali, Nigeria, Uganda, and later to Angola. Also, during the Nigerian Civil War, Czechoslovak
aviation experts made offers Nigeria to train their pilots on to fly the L-29s, a sophisticated fighter Jet at
the time (Muehlenbeck, 2016). Czechoslovakia found the opportunity to displace West German military
aircraft supplies, instructors, and overall influence in this sector attractive. This eventually became a reality
following the killing of a West German team members in a raid, coincidentally carried out by a
Czechoslovak mercenary fighting on the side of Biafra (Sieber, 2002). Czechoslovakia provided Nigeria
with economic aid, technical expertise, and scholarships for several Nigerian students to study in
universities Czechoslovakia.” Additionally, Czechoslovak companies participated in infrastructure projects
in Nigeria, including the construction of roads and industrial facilities. These collaborations contributed to
the development of Nigeria's economy and human capital during its early years as an independent nation.
The political landscape in both Nigeria and Czechoslovakia underwent significant changes after the Civil

War of Nigeria, which impacted on their bilateral relations. In Nigeria, a series of military coups and
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political instability characterized this period. The government's focus shifted towards consolidating power
domestically, leading to a decline in international engagements. Czechoslovakia also experienced some
political changes during and after the Prague Spring in 1968 followed by a period of normalization under
Soviet influence. This shift in Czechoslovakia's foreign policy priorities affected its engagement with

African nations, including Nigeria (Richterova, 2021).

Furthermore, economic challenges faced by both countries also influenced their bilateral relations.
Nigeria experienced an economic downturn due to falling oil prices and mismanagement of resources,
leading to reduced capacity for international cooperation. Similarly, Czechoslovakia faced economic
difficulties as its centrally planned economy struggled to adapt to changing global dynamics. These factors
contributed to a decline in the intensity of Nigeria-Czechoslovakia relations during the later part of 1970s
and 1980s. However, some level of cooperation continued, particularly in areas such as education and
cultural exchanges. Nigeria-Czechoslovakia relations from 1918 to 1993 were characterized by periods of
cooperation and engagement interspersed with challenges influenced by global events, ideological shifts,
and domestic policies. While the early and later years after Nigerian independence witnessed increased
collaboration between both countries, political changes and economic challenges later impacted the
intensity of their interactions. Nonetheless, the diplomatic ties established during this period laid the
foundation for future engagements between Nigeria and Czechoslovakia (Ojo, 1985).

6. Nigeria-Czech Republic relations since 1993

On January 1, 1993, Czechoslovakia was officially split into two independent nations, the Czech
Republic and Slovakia. The separation was carried out peacefully, without any armed conflict or violence.
Both countries became members of the United Nations and other international organizations in their own
right (William, 2011). After the split, the Czech Republic continued to maintain a cordial relationship with
Nigeria and this relation was mutually beneficial to both countries. Over the years, both countries have
engaged in various areas of cooperation, including trade, investment, education, culture, and development

assistance (Obomeghie, 2021).

Political and economic relations between Nigeria and the Czech Republic have been characterized
by diplomatic engagements and cooperation at both bilateral and multilateral levels. High-level visits have
played a significant role in strengthening ties between the two independent countries since 1993. In 2002,
President Olusegun Obasanjo of Nigeria paid an official visit to Czechia, which marked a milestone in
bilateral relations. The visit resulted in the signing of several agreements aimed at enhancing cooperation
in areas such as trade, investment, and cultural exchange. Both countries have maintained regular

diplomatic consultations through their respective embassies. These consultations serve as platforms for
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discussing issues of mutual interest and exploring avenues for further collaboration. The political relations

between both nations have remained stable and have continued to grow stronger over time (Dawood, 2021).

Economic relations between both countries have witnessed significant growth since 1993. Trade
volumes between the both nations have increased steadily, with a focus on sectors such as machinery,
automobiles, chemicals, textiles, and agricultural products. The Czech Republic had also shown interest in
investing in Nigeria's energy sector, particularly in oil and gas exploration. In recent times, there has been
an increase in bilateral trade missions and business forums aimed at promoting economic cooperation.
These initiatives have provided opportunities for Nigerian and Czech businesses to explore potential
partnerships and investment opportunities. Additionally, both countries have signed agreements to avoid
double taxation and promote investment protection. Development cooperation has been an essential aspect
of Nigeria-Czech relations since 1993. The Czech Republic provided development assistance to Nigeria
through various channels, including technical cooperation, capacity building, and humanitarian aid. These
initiatives have focused on areas such as healthcare, education, agriculture, and infrastructure development.
In order emphasize the importance of the Nigerian market for Czech businesses and increase their
commercial opportunities in Nigeria, a new office for Czech - Trade was opened in Lagos, Nigeria in 2017

(Rudincova, 2019).

The Czech Republic supported Nigeria in capacity building programs by offering scholarships to
Nigerian students to study in Czech universities. This has contributed to the human resource development
of Nigeria and strengthened people-to-people ties between both nations. Educational cooperation has been
a vital component of Nigeria-Czech relations. The Czech Republic has offered scholarships to Nigerian
students to pursue undergraduate and postgraduate studies in various fields (Ojo, 1985). This has
contributed to the human capital development of Nigeria while strengthening educational ties between both
nations. Several Nigerian students have attested to the fact that they have either received full or partial
scholarships from the Czech government to study in their universities. Cultural and educational exchanges
have played a significant role in enhancing mutual understanding and friendship between Nigeria and the
Czech Republic. Both countries have organized cultural festivals, exhibitions, and performances to
showcase their rich cultural heritage (Curt, 1963). These events have fostered cultural exchange and

promoted tourism between both nations.

Nigeria and the Czech authorities experienced an unpleasant diplomatic mishap due to the Nigeria
government cancellation of a scheduled trip by the Czech Republic Prime Minister, Petr Fiala and his
delegation, to Nigeria. The cancellation of the scheduled trip took place on November 6, 2023. This
cancellation was not too pleasant to the authorities of the Czech Republic and it generated opinions and

speculations that it was linked to the Czech Republic’s support for Israel in the on-going war between
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Palestine and Israel (Gencturk, 2023). The Nigerian government was able to clear the air on their action by
insisting that the cancelled trip was not in connection with the Czech Republic’s stand on the Palestine-
Israeli war at meeting of the United Nations Organization. A media aid to the Minister of Foreign Affairs
told the media in Nigeria that the Czech government notified the Nigerian authorities only thirteen days
before the scheduled visit and that usual diplomatic procedure was that a one-month notice was supposed
to be given to the Nigerian government in advance for them to adequately prepare to receive the Czech
Prime Minister and his entourage. He further added that Nigeria has always considered the Czech to be a
friendly nation and hope to welcome the Czech Republic Prime Minister to Nigeria at a more convenient

time in line with the established diplomatic procedure in the near future (Afolabi, 2023).
7. The impact of Nigeria-Czechoslovakia and Nigeria-Czech relations since 1918

The bilateral relations between both nations were officially established after Nigeria gained
independence from Britain. Czechoslovakia recognized Nigeria as an independent nation on October 1,
1960. This marked the beginning of diplomatic ties between both countries. This establishment of a
diplomatic relations between both countries marked an important phase in formal and official diplomatic
relations between sovereign states. In the area of commerce and trade, there has been the export of raw
materials from Nigeria. Nigeria has, since independence, exported raw materials such as oil, rubber, and
cocoa to Czechoslovakia, while Czechoslovakia also reciprocated by also exporting machinery, equipment,
and other manufactured goods to Nigeria making both countries benefit immensely form the trade relations

(Ondtej and Rudincova 2012).

Both countries have established joint ventures in various sectors of their economies, including
agriculture, manufacturing, and infrastructure development. In the 1970s and 1980s, Czechoslovakia
invested heavily in Nigeria's agricultural sector, and Nigeria has also invested in Czechoslovakia's
automotive and manufacturing sectors. Making both countries to benefit. The two countries have signed
several economic cooperation agreements, including the Agreement on Trade and Economic Cooperation
in 1974 and the Agreement on Promotion and Protection of Investments in 1993. These agreements have
aimed to promote trade and investment between both countries and provide a framework for economic
cooperation. The global economic trends of the past century, such as the oil price shocks of the 1970s and
the collapse of communism in 1989, have had a significant impact on the trade relations between Nigeria
and Czechoslovakia (Dawood, 2021). The collapse of communism led to the establishment of democratic
governments in East and Central Europe, including the Czech Republic, which has led to increased trade

and investment between the regions (Jaroslav and Oldtich, 2018).

Nigeria and Czechoslovakia and later the Czech Republic have engaged in various educational

exchanges. These exchanges have taken different forms, including student exchanges, academic
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collaborations, scholarships, and training programs. Another key aspect of Nigeria-Czech relations has been
education. Over the years, Nigerian students have been opportuned to study in Czech universities. Nigerian
students studying in Czech universities have benefited from quality education and exposure to a different
academic environment. They have gained knowledge and skills that they can apply back in Nigeria upon
their return. There have also been academic collaborations between Nigerian and Czech institutions and
this has played crucial roles in fostering educational development. These collaborations have involved joint
research projects, faculty exchanges, curriculum development, and sharing of best practices. Through these
academic collaborations, both countries have been able benefit from each other's expertise and resources.
Nigerian institutions have benefited from the knowledge and experience of Czech academics, while Czech
institutions have gained insights into the unique challenges and opportunities in the Nigerian educational

system (Ondfej and Rudincova 2012).

Scholarships and training programs have been instrumental in promoting educational relations
between Nigeria and Czechoslovakia/Czech Republic. The Czech government, through its Ministry of
Education, has offered scholarships to Nigerian students to pursue higher education in Czech universities.
These scholarships have provided opportunities for Nigerian students who may not have had access to
quality education otherwise. Training programs have also been organized by both countries to enhance the
skills of educators and administrators. These programs have focused on areas such as curriculum
development, pedagogy, educational leadership, and management. By investing in the professional
development of educators, Nigeria and Czech Republic have aimed to improve the quality of education in

their respective countries (Obomeghi, 2021).

Since the early 20th century, Czechoslovakia was a major player in the global scientific community,
with many prominent scientists and researchers while Nigeria is just beginning to develop its own scientific
infrastructure and capacity. Over the years, Nigeria and Czechoslovakia, now known as the Czech Republic,
have had collaborations on several scientific and technological initiatives, including agriculture, mining,
and energy. In the 1950s and 1960s, the Czechoslovak Government provided technical assistance to Nigeria
on the development of its agricultural sector, which helped to improve food production and reduce hunger
in the country (Obomeghie, 2021). Nigeria and the Czech Republic signed a memorandum of understanding
(MoU) for technology transfer and assistance to Nigeria. Nigeria’s interest in the partnership deal was
represented by the National Agency for Science and Engineering Infrastructure (NASENI) while Czech
Republic was represented by the Technology Agency of Czech Republic. The Czech Republic was chosen
because it was noted for its advanced technology while Nigeria had the much needed huge population that

the Czech Republic could explore and derive lots of profits and gains (NIPC, 2020).
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In addition, Czechoslovak scientists and researchers have made significant contributions to
Nigeria's scientific development, particularly in the fields of medicine and engineering. For instance, during
the 1970s and 1980s, Czechoslovak doctors and medical researchers worked alongside their Nigerian
counterparts to develop new treatments for diseases such as malaria and tuberculosis. Moreover, the two
countries have also collaborated on a number of joint research projects, including the development of new
technologies for the exploitation of Nigeria's vast mineral resources. These collaborations have not only
helped to improve the scientific capacity of both countries but have also fostered greater understanding and

cooperation between them (Dawood, 2021).

In the sphere of Military technology, training and weapons of warfare, the Nigerian government
has related with the Czech government and benefitted greatly from it. The kind of relationship between
Nigeria and Czechoslovakia in terms of military training and weapons relations can be said to be one of
cooperation and mutual benefit. Over the years, both countries have engaged in various forms of military
collaboration, including training programs, exchange visits, and arms sales (Raji, 2021). One significant
aspect of the Nigeria-Czechoslovakia military relationship has been the provision of military training to
Nigerian personnel. Czechoslovakia offered specialized training programs to Nigerian military officers,
covering a wide range of areas such as infantry tactics, artillery operations, armoured warfare, aviation, and
logistics. These training programs aimed to enhance the professional skills and capabilities of Nigerian
armed forces personnel. The training programs provided by Czechoslovakia have helped to enhance the
professionalism and operational effectiveness of Nigerian armed forces personnel. This has contributed to

the overall readiness and combat capabilities of Nigerian military forces (Abdulmalik, 2021).

One significant aspect of the Nigeria-Czechoslovakia military relationship has been the provision
of military training to Nigerian personnel. Czechoslovakia offered specialized training programs to
Nigerian military officers, especially the Nigerian Airforce, covering a wide range of areas such as infantry
tactics, artillery operations, armored warfare, aviation, and logistics. These training programs aimed to
enhance the professional skills and capabilities of Nigerian armed forces personnel (Abdulmalik, 2021).
The are various kind of training programmes that were organized by the Czech government for the Nigerian
Airforce which range from three to twelve months depending on the kind of arrangement that was made.
Selection of officers for training was based on the performance of the officers. The were training
programmes for both junior and senior officers which was usually paid for by Nigerian authorities (Raji,

2021).

The Czech Republic also sold and rendered after sale services and repairs of Nigerian military
aircrafts and jets. Some of the military jets that are manufactured by the Czech Republic includes Aero L-

39 Albatros, L-159 etc (Nigeria Czech Fighters, 2007). Helicopters were purchased by the Nigerian
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government from the Czech authorities. From time to time, Nigerian Airforce officers are also selected and
sent on training to the Czech Republic to learn how to fly and repair the Helicopters which is also paid for
by the Nigerian government. Aero Vodochody is the name of the Czech Republic owned company that
manufactures and services and sometimes delivers military jets from the Czech Republic to Nigeria after

special arrangements between the governments of both countries (Rojoef, 2022).

Also, cultural influence has also impacted greatly between Nigeria and Czechoslovakia. It can be
observed in various aspects such as arts, music, literature, and sports. Nigerian literature has gained
recognition in Czech literary circles, with translations of Nigerian novels and movies into Czech language
contributing to cultural exchange. Additionally, Nigerian music and dance have found their way into Czech
cultural events and festivals, showcasing the richness and diversity of Nigerian culture. Cultural events such
as exhibitions, film festivals, and art shows have provided platforms for Nigerians and Czechs to appreciate
each other's cultural heritage. These interactions have fostered mutual respect, understanding, and
appreciation for the cultural diversity of both nations. In recent years, Nigeria-Czech cultural relations have
continued to evolve with the creation of cultural centers and organizations promoting cultural exchange
programs. These initiatives aim to deepen the understanding of each other's cultures through language
courses, workshops, seminars, and artistic collaborations (Muehlenbeck, 2016). This to a very extent has

impacted positively on both countries.

lastly, in 2023, the Nigeria Institute of International Affairs (NIIA), and the Czech Republic
embassy in Nigeria partnered to discuss Africa’s global relevance. The NIIA Director General stated that
the Czech Republic has always been an important and notable player in the global space, noting that the
country’s perspectives was very valuable in discussions about Africa’s role in the international scene.
Zdenek Krejci, the Czech Republic ambassador to Nigeria, in his comments appreciated the NIIA for
bringing together academics, scholars and industry leaders together to discuss Africa at the world stage. He
also recommended that Nigeria should invest in quality education to develop its citizen’s capacity and

capabilities to reduce Nigerians’ emigration to other foreign nations (Ileyemi, 2023).
8. Conclusion

In conclusion, this article has brought to light several facts that indicate that Nigeria and
Czechoslovakia had relations before and after the split of Czechoslovakia. The relations, which
encompasses politics, trade and commerce, education, cultural exchange and military assistance, have had
significant impact on both nations. This study also provides a comprehensive overview of the relations
between Nigeria and Czechoslovakia during the period under study. Prior to the split of Czechoslovakia in
1993, Nigeria and Czechoslovakia had established formal diplomatic relations before World War II and in

the early 1960s, shortly after Nigeria gained independence from their colonial masters. During this period,
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both nations focused on building economic and cultural ties, with Czechoslovakia providing technical
assistance and investment in Nigeria's infrastructure and industries, particularly in the areas of agriculture,

transportation, and energy.

In the 1970s and 1980s, Nigeria and Czechoslovakia strengthened their relations through the
signing of several bilateral agreements, including an agreement on trade and economic cooperation, an
agreement on cultural exchange, and on scientific and technical cooperation. These agreements facilitated
the exchange of goods, services, and knowledge between both nations and promoted mutual understanding
and respect. Following the split of Czechoslovakia into the Czech Republic and Slovakia in 1993, Nigeria
continued to maintain strong diplomatic relations with the Czech Republic. The relations continued to
evolve and contribute to the mutual understanding and appreciation of each other's cultures. In the 1990s
and early 2000s, the Czech Republic, after the split, focused on strengthening their economic ties with
Nigeria, particularly in the areas of trade, investment, and technology transfer. In recent years, Nigeria-
Czech Republic relations have continued to evolve, with both countries cooperating in areas such as
education, science, inter marriages, military, and culture. The Czech Republic have also provided technical
assistance and investment in Nigeria's infrastructure and industries, particularly in the areas of military
technology, transportation, energy, and agriculture. Both countries have benefited from these relations and
there is the desire for even more strengthened relations in the future despite all the problems and challenges

that threatens their diplomatic relations.
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31 MART 2024 YEREL SECIMLERINDE iISTANBUL VE ANKARA’DAKI FAVORI
BUYUKSEHIR BELEDIYE BASKAN ADAYLARININ X KULLANIM PRATIKLERI
UZERINE BiR DEGERLENDIRME
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OZET

Calisma;, X sosyal platformu ézelinde se¢im donemlerinde adaylarim sosyal medya kullanim
pratiklerinin, 31 Mart 2024 tarihinde Tiirkiye de diizenlenen yerel segimlerde Istanbul ve Ankara’daki
favori iki adayin X paylasimlar tizerinden analiz edilmesini amaglamaktadir. Bu kapsamda ¢alismada
adaylarin 15-30 Mart tarihleri arasinda segim kampanyalart ¢ergevesinde yaptiklari paylasimlar
konularina ve paylagim tiirlerine gore tasnif edilerek analiz edilmistir. Paylasim konularinin tasnifinde
7 kod kullamimistir: Ziyaret/Etkinlik/Acilis, Secim Propagandasiy/Miting, Icraat, Vaat/Proje, Segim
Giivenligi ve Duyuru/Bilgilendirme.  Paylasim tiirii kategorisi altindaysa adaylarin yaptiklar
paylasimlar once etkilesimli paylasim olup olmadiklarina gore kodlannusg, etkilesimli paylasimlar ise X
sosyal platformumun etkilesim saglama ozellikleri olan hashtag, retweet ve mention kullanimina gore
tasnif edilmistir. Elde edilen verilerden hareketle Istanbul ve Ankara’daki favori belediye baskan
adaylarmmin se¢im kampanya siireci boyunca X kullanim pratikleri karsilastirilarak bir sonuca
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AN EVALUATION ON THE X-USE PRACTICES OF THE FAVORITE MAYORAL
CANDIDATES IN ISTANBUL AND ANKARA IN THE 31 MARCH 2024 LOCAL
ELECTIONS

Abstract

This study aims to analyze the social media usage practices of candidates during election periods on
platform X, specifically focusing on the posts of the two leading candidates in Istanbul and Ankara, the
two largest cities in Turkey, during the local elections held on March 31, 2024. In this study, the posts
made by candidates within the framework of their election campaigns between March 15 and March 30
were categorized and analyzed according to their topics and types. Seven codes were used for
categorizing the topics of the posts: Visits/Events/Opening Ceremonies, Election Propaganda/Rallies,
Achievements, Promises/Projects, Election Security, and Announcements/Information. Under the
category of post types, the candidates’ posts were first coded based on whether they were interactive.
Interactive posts were further categorized according to the interactive features of the X social platform,
including the use of hashtags, retweets, and mentions. Based on the data obtained, the social media
usage practices of the leading mayoral candidates in Istanbul and Ankara during the election campaign

period were compared in order to draw conclusions.
Keywords: Political Communication, Social Media, March 31, 2024 Local Elections, Twitter

Gel Codes: D72, D83, H70

1. GIRiS

Tiim diinyada oldugu gibi Tiirkiye’de de internet kullaniminin yaygilik kazanmasiyla birlikte sosyal
medya platformlarmin gerek siyasetgiler gerekse se¢menler tarafindan son yillarda yogun olarak
kullanilmaya baglanmasi, geleneksel siyasal iletisim siirecindeki aktorler, yontemler ve igerikler
acisindan 6nemli bir doniisiime yol agmistir. Siyasetcilerin temel aktor oldugu tek tarafli siyasal iletisim
pratikleri yerini se¢menlerin de siirece dahil oldugu ve karsilikli etkilesime dayanan yeni iletigim
modellerine birakmaya baglamistir. Sosyal medya platformlarinin en belirgin 6zelliklerinden biri olan
etkilesimli iletisim sayesinde siyasetciler ve yurttaglar arasindaki duvar nispeten ortadan kalkmaya

baglamis ve siyasal iletisim ¢ok yonlii bir siirece dogru evrilmistir (Sinha, 2023).

Facebook, Instagram, X ve Youtube gibi platformlar, siyaset¢ilerin program ve diisiincelerini
kamuoyuna iletmelerine ve se¢menlerin onlarla etkilesime girmelerine olanak tanimaktadir (Raoof,
Zaman, Ahmad ve Al-Qaraghuli, 2013). Sosyal medya kullanimi, se¢gmenlere ulagilmasi ve onlarla
etkilesim kurulmasi potansiyeline ek olarak sagladigi maliyet etkinligi agisindan da se¢im siireclerinde
adaylar acisindan 6nemli bir avantaj saglamaktadir (Haman, 2023). Adaylarin sosyal medya kullanim

sikliklar1, kullanim tarzlari, sahip olduklar1 kullanici hesabinin tiirii, dogrulanmig bir hesap olup
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olmadig1 ve takipgi sayisi gibi faktorler se¢imlere yonelik analizlerde siklikla bagvurulan kriterler haline

gelmistir (Lin, 2017).

Bu caligma se¢im siireclerinde adaylarin sosyal medya kullanim stratejilerinin analiz edilmesi
gereken 6nemli bir faktor oldugu dnermesinden hareket etmektedir. Bu dogrultuda ¢alismada, 31 Mart
2024°te tarihinde gerceklestirilen yerel se¢imlerde Tiirkiye’nin en biiyiik iki sehrindeki yerel se¢im
yariginin favorileri olan iktidar ve ana muhalefet partisi adaylarinin se¢im siirecindeki sosyal medya
kullanim pratikleri X platformu iizerinden karsilastirilmistir. Ankara igin yapilan karsilagtirmada;
(@mansuryavas06 kullanici hesabiyla Subat 2011°den itibaren X kullanicist olan Cumhuriyet Halk
Partisi (CHP) aday1 Mansur Yavas’in ve @turgutaltinok06 kullanici hesabiyla Eyliil 2011°den itibaren
X kullanicist olan Adalet ve Kalkinma Partisi (Ak Parti) aday1r Turgut Altinok’un paylagimlar
incelenmistir. Istanbul i¢in de @ekrem imamoglu kullanici hesabryla Kasim 2011°den bu yana X
kullanicis1 olan CHP adayr Ekrem Imamoglunun ve @murat kurum kullanict hesabiyla Haziran
2013ten bu yana X kullanicis1 olan Ak Parti adayr Murat Kurum’un paylasimlari incelenmistir. Her iki
il icin de yerel secimlere yonelik faaliyetlerin en yogun oldugu diisiiniilen 15 Mart-30 Mart 2024 tarihleri

arasindaki siirecte adaylarin dogrudan yaptiklarn paylasimlar dikkate alinmistir.

Caligmada, ele alinan adaylarin X kullanim pratikleri, {i¢ temel eksende karsilagtirilmigtir.
Bunlardan ilki, adaylarin se¢im donemindeki giinliik ileti paylagim sayilar1 ve bu paylagimlarin konular
tizerinden yapilmustir. Ikinci olarak ise adaylarin paylasimlarinin tiirii iizerinden yani adaylarin kendi
iletilerini paylasirken mention, hashtag ve retweet seklinde etkilesimli paylasim yollarini kullanmalari
iizerinden bir karsilagtirmaya gidilmistir. Son olarak ise adaylarin paylasimlarindan hangilerinin en ¢ok
begeni, retweet, yorum ve goriintiillenme bigiminde karsilik aldig1 yani paylasimin etkilesimi {izerinden
bir karsilastirillmaya gidilmistir. Bu ¢ercevede Ankara’da aday olan Mansur Yavag ve Turgut Altinok
ile Istanbul’da aday olan Ekrem Imamoglu ve Murat Kurum’un yukarida belirtilen tarih araliginda X

platformunda paylastiklari toplam 856 ileti 6rneklem olarak alinmuistir.

Adaylarin  giinliik ileti paylasim sayilart ve bunlarm konularma goére dagiliminin
karsilagtirilmasinda metinsel verilerin gruplandirilmasi yoluyla, elde edilen verilerin birbirileriyle
baglantili ve anlaml olacak bigimde kategorize edildigi; sosyal bilimler aragtirmalarinda da siklikla
tercih edilen bir nitel aragtirma yontemi olan nitel aragtirma yontemlerinden igerik analizi deseni
kullanilmistir (Weber, 1990, Akt. Cakir ve Erkan, 2019). Verilerin kategorizasyonu, aragtirmada yol
haritasinin belirlenerek daha sistematik bir ¢aligma ytiriitiilmesini saglamakta ve veriler arasinda ilk
bakista fark edilmeyen anlamlarin ortaya ¢ikarilmasina imkan tanimaktadir (Metin ve Unal, 2022). Bu
dogrultuda, adaylarin ilgili tarihlerdeki paylasimlari seg¢ime yonelik olanlar ve segime ydnelik
olmayanlar seklinde iki ana temaya ayrilmistir. Adaylarin se¢ime yonelik olmayan paylasimlar
inceleme disinda birakilarak ¢aligma segimle ilgili olan paylasimlarla smirlandirilmigtir. Nitekim
asagida da belirtilecegi gibi adaylarin ilgili tarihler arasinda yaptiklari paylagimlarin %90’ ndan fazlasi

secimlere iliskindir. Daha sonra, se¢imlere yonelik paylagimlar paylasim konular1 ve paylasim tiirleri
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olarak iki kategoriye ayrilmistir. Adaylarin se¢cime yonelik paylasimlar ise paylasimin konusu ve

paylasimin tiirii olmak tizere iki farkl kategoride degerlendirilmistir.

Paylagim konusu kategorisi altinda adaylarin se¢imlere iligkin attig1 her bir ileti belirlenen 7 kod
altinda tasnif edilmistir. Segimlere yonelik paylasimlarda konulara gore olusturulan kodlar sunlardir:
Ziyaret/Etkinlik/A¢ilis, Secim Propagandasy/Miting, Icraat, Vaat/Proje, Secim Giivenligi ve
Duyuru/Bilgilendirme.

Paylagim tiirli kategorisi altindaysa adaylarin yaptiklar1 paylasimlar 6nce etkilesimli paylasim
olup olmadiklarina gore kodlanmuis, etkilesimli paylasimlar ise X sosyal platformumun etkilesim
saglama Ozellikleri olan Hastag, Retweet ve Mention kullanimina gore tasnif edilmistir. Bu dogrultuda

asagida Tablo-1"de gosterilen kod agaci olusturulmustur.

Tablo 1. Kod Agaci

Tema Kategori Kod
Secime Yonelik Paylagim Konusu * Ziyaret/Etkinlik/Acilig
Konularda Paylagim *Secim Propagandasi/

* Miting

* [craat

* Vaat/Proje
* Secim Giivenligi

*Duyuru/Bilgilendirme

Paylagim Turti * Etkilesimli Paylagim
(Hashtag, Retweet, Mention)

* Etkilesimsiz Paylasim

Paylasgimin Etkilesimi * Begeni
* Yorum
* Retweet

* Gorintilenme

Secim Disi  Konularda
Paylasim(Inceleme Dist)

Aragtirmada kullanilan paylasimlar, igerigin ana konusu dikkate alinarak tek bir koda karsilik
gelecek sekilde smiflandirilmistir. Ancak, etkilesimsel ve bigimsel agidan bir paylasimda birden ¢ok

tiiriin kullanilmasi sebebiyle, kullanilan her bir yontem igin degerleme yapilmistir. Ornedin bir
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paylasimda metin, hashtag ve mention 6zelliklerinin hepsinin bir arada kullanilmas1 durumunda, tek bir

paylagim i¢in her bir 6zellik igleme alinmustir.

Bu dogrultuda adaylarin X paylagim konular ve tiirleri kategorilerinde olusturulan kodlarin

kapsamlari agagida Tablo 2’de gdsterilmistir.

Tablo 2. Kodlarim Kapsami

Kod Kapsam

Ziyaret/Etkinlik/Acilis Esnaf ziyaretleri, kamu kurum ve kuruluslan ile STK
ziyaretleri/bulugmalar, iftar programlar, sergi/miize agilislar1 vb.

Secim Propagandasi/Miting  Secim kapsaminda parti baskanlar ile yapilan etkinlikler, rakip
adaylara yonelik elestiriler, aday olunan ilin tanitimina yonelik
icerikler, meydan konusmalari, mitingler, ilge bagkan adaylarinin
tanitim1 vb.

[craat Yol, koprii, kavsak ile metro, otobiis hatt1 gibi ulagim iyilestirmeleri,
park, bahge diizenlemeleri, bakim evleri v.b.

Vaat/Proje Dezavantajli ve gelir diizeyi diisik gruplara yonelik maddi
yardimlar, ulagim hizmetleri, yesil alanlar, deprem riski/ kentlesme
konularma yonelik vaat ve projeler vb.

Se¢im Gilivenligi Secim gorevlilerinin ve ilgili kurumlarin adaletli davranmasi, oy
sayim slireclerine yonelik bilgilendirici ve vatandaglar1 sandiklara
sahip ¢ikmaya ¢agiran paylagimlar vb.

Duyuru/Bilgilendirme Se¢im ¢aligmalar1 kapsaminda adaylarin katilacagi radyo/televizyon
programlarinin duyurulmasi, miting/etkinlik/davet/ziyaret

duyurular1 vb.

Hashtag “#” igareti kullanilarak belirli bir konu iizerinden igerik iiretilmesi.
Retweet Bagka bir kullaniciya ait bir génderinin tekrar paylasilmast.
Mention Diger kullanicilarin “@* isareti ile birlikte icerige dahil edilmesi ve

igerikte farkli kullanicilardan bahsedilmesi.

Begeni Kiigiik bir kalp simgesiyle ifade edilerek iletinin takdir edildiginin
diger kullanicilar tarafindan gosterilmesi.

Yorum Gonderilen iletiye iliskin duygu ve diisiincelerin diger kullanicilar
tarafindan gonderinin altina yazilmasi.

Goriintiilenme Gonderilen iletinin, kullanicilara zaman akisginda veya arama

sonuglarinda kag kere sunuldugunun gosterilmesi.
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Calisma; X sosyal platformu 6zelinde secim donemlerinde adaylarin sosyal medya kullanim
pratiklerinin, 31 Mart 2024 tarihinde Tiirkiye’de diizenlenen yerel se¢imlerdeki en biiytik iki sehrindeki
favori iki adayin X paylasimlar lizerinden analiz edilmesini amaglamaktadir. Calismada diger sosyal
medya platformlarindan ziyade X platformunun secilmesinin nedeni, hem bu platformun giindemi
belirleme kapasitesinin yiiksek olmasi hem de siyaset¢ilerce se¢im donemlerinde aktif bir sekilde
kullanilmasidir. Diger yandan X platformunun kisa ve 6z olusu, aninda paylasim yapilabilme 6zelligiyle
sahip oldugu avantajlar (Hofferberth, 2023), calismanin X platformu {izerinden yiiriitiilmesinde etkili
olmustur. Caligmadan elde edilecek bulgularin, giderek daha fazla arastirmaya konu olan sosyal medya
ve siyaset iliskisine dair bundan sonraki c¢aligmalara katki saglamasi umulmaktadir. Calismada ilk
olarak, sosyal medyanin siyasal iletisim alaninda yiikselen giicii, siyasetcilere sagladigi firsatlar
baglaminda degerlendirilmis akabinde ise eski adiyla Twitter olarak bilinen X platformunun bir siyasal
iletisim araci olarak kullanilmas1 ve se¢im donemlerinde adaylarin X platformu kullanim stratejileri
tartistlmugtir. Ugiincii boliimde ise Ankara ve Istanbul Biiyiiksehir Baskam adaylarinm X kullanim

pratikleri degerlendirilmistir.

2. Sosyal Medyanin Siyasal iletisim Alaninda Yiikselen Giicii

Son yillarda iletisim teknolojilerinde yasanan gelismeler, siyasal iletisim siireclerine de yansimig
ve bu alanda biiyiik bir doniisiime yol a¢mistir. Sozsiiz iletisim faaliyetlerinden baglayarak dil
araciligiyla sozlii iletisime gegilmesi, magara resimlerinden yazinin icadiyla birlikte de yazili iletisime
gegilmesi iletigim tarihinin doniim noktalar1 olarak kabul edilir. Modern sanayi toplumundaysa gazete
ve kitaplarin kamuoyu olusturacak sekilde yayginlik kazanmasii kablolu iletisim faaliyetlerine
gegilerek telgraf ve telefon kullanilmaya baslanmasi izlemis, 20 yiizyildaysa radyo ve televizyonun
icadiyla iletisim alaninda biiytik bir doniisiim yasanmistir. Glinlimiizde ise internet teknolojilerine dayali
iletisim tekniklerinin geligsimi ile iletisim alaninda yeniden biiyiik bir doniigiime tanik olunmaktadir

(Crowley ve Heyer, 2019).

Siyasal iletisim; siyasal aktorlerin kendi ideolojileri ve amaglar1 dogrultusunda hedef kitleyi
etkilemesi, bu kitleye kendi fikirlerini aktarip kabul ettirmesi amaciyla kullanilan iletisim yontemleri
olarak tanimlanmaktadir (Aziz, 2003, Budak, 2018). Demokratik yonetimlerde bu yontemler sadece
secim donemlerinde adaylar ve yurttaglar arasindaki ikna stratejilerinden ibaret degildir. Se¢im
donemleri disindaki siyasal reklam, pazarlama, kamuoyu yoklamalar1 da dahil olmak tizere her tiirlii
iletisimsel faaliyet siyasal iletisimin bir pargasi olarak kabul edilmektedir (Aslan, 2021). Internet
teknolojisinin gelisimiyle birlikte ortaya ¢ikan sosyal medya platformlar ise yeni bir siyasal iletisim

yontemi olarak etkinligini her gegen giin arttirmaktadir.

Sosyal medya, insanlarin bilgi, diisiince, fotograf, video ve hatta canli yaym araciligiyla ne
yaptiklarini internet iizerinden paylagma olanagi saglayan ve karsilikli etkilesim yaratan araglardir

(Dogan, 2019). Sosyal medya yerine sosyal ag siteleri kavramini kullanan Boyd ve Ellison (2008) ise
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bu tiir platformlar1 kullanicilarin profil olusturarak birbirleriyle baglantida olduklar1t ve diger

kullanicilarla iletisim kurmalarim saglayan web temelli aglar olarak tanimlamaktadir.

Sosyal medya platformlarinin kullanici sayilar1 diinya capinda siirekli bir artis egilimi
gostermektedir. “Digital 2023 Global Overview Report” aragtirmasinda, 8,01 milyar kisi olarak tespit
edilen diinya niifusunun % 50’sinden fazlasinin sosyal medya kullanicist oldugu belirtilmektedir (We
Are Social, 2023). Internet kullanicilig1 ve sosyal medya hesabi sahip olma arasindaki bu iliski, internet
kullanicilarinin tek yonlii iletisim sunan internet sayfalari ile yetinmeyerek, icerik iireticisi konumunda
etkilesimli iletisime dayanan sosyal medya platformlarin1 kullanmay tercih ettigini gostermektedir.
Diinya niifusunun yaridan fazlasinin sosyal medya kullanicis1 olmasi, ekonomiden siyasete, sagliktan
egitime, spordan eglenceye hemen her alanda sosyal medyanin milyarlarca insan arasinda yaratabilecegi

etkilesimi gostermesi ve global 6lcekteki giicli agisindan dnemli bir gostergedir.

Giliniimiizde sosyal medya platformlari, siyasi partiler ve siyasetciler agisindan giindem ve
kamuoyu olusturma, propaganda faaliyetleri, bilgilendirme ve reklam ¢aligmalar kapsaminda kullanilan
en etkili iletisim araglarindan biridir (Dar1, 2018). Sosyal medyanin siyasi iletisimdeki artan roli,
akademik caligmalarin giderek daha fazla yogunlastigi bir alan olarak karsimiza ¢ikmaktadir. Bu etkinin
hem olumlu hem de olumsuz yo6nleri bulunmaktadir. Nitekim, sosyal medya platformlar1 bir yandan
siyasal katilimin ve sdylemin dogasini degistirirken, diger yandan siyasal aktorler icin hem firsatlar hem

de zorluklari beraberinde getirmektedir.

Yeni medya olarak da adlandirilan sosyal medya araglari; partiler, siyasetgiler ya da sivil toplum
kuruluslart agisindan bir yenilik olmaktan ¢ikarak, giiniimiizde 6zelikle se¢cim donemlerinde siyasal
iletisim acisindan alternatif demokratik faaliyet alanlarindan biri haline gelmistir (Chen, 2015).
Demokrasinin vazge¢ilmez unsuru olan siyasal katilim konusunda; ekonomik, demografik, sosyal ya da
psikolojik bazi faktdrlerin yaninda gilinlimiizde sosyal medya platformlar1 da kendini gdstermeyi
basarmigtir. Yeni medya araglari, sosyal aglardaki genis kullanici yelpazesi ve cesitlilik nedeniyle
sosyal sinif, statii, egitim, etnik kdken gibi farkliliklara ragmen ¢ok daha fazla sayida vatandasi katilim

stireclerine entegre etmektedir (Sala, 2014).

Ayrica, enformasyona erigim, farkli siyasal aktorler acisindan alternatif katilim olanaklari,
¢evrimici platformlardaki tartigma ortamlarinda ortaya ¢ikan fikir aligverisleri; internetin siyasal iletigim
baglaminda 6zgiirlestirici bir ara¢ olarak goriilmesini saglamaktadir (Driieke, 2012). Sosyal medya,
siyasetgilerin geleneksel medyada maruz kaldiklar kisitlamalardan kurtulmalarina katki saglayarak,
siyasal iletisimde stratejik iletisim kanallariin bir pargast haline gelmistir (Thimm, Einspénner-Pflock,
ve Anastasiadi, 2016). Boylelikle sosyal medya platformlarinin demokratik toplumlarda etkilesimli ve
liberal bir iletisim ag1 olusturdugunu sdylemek yanlis olmayacaktir. Sosyal medya araciligiyla
siyasetciler, kisa siire icerisinde ¢ok genis kitlelere ulagabilmekte, mekan ve zaman kisitlamasi

olmaksizin giliniin her aninda paylasimda bulunarak se¢mene ilk kaynaktan bilgi sunabilmektedir.
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Giiniimiizde 6zellikle gencler arasinda geleneksel kitle iletisim araglar1 birincil haber kaynagi olma
pozisyonundan uzaklasarak, internet ve sosyal medya platformlar1 6n plana ¢ikmakta ve genglerin
siyasetgileri takip ederek bilgi edinmelerini saglamaktadir (Marquart, Ohme ve Mdller, 2020). Bu
durum giiniimiizde bilgi edinme arac1 olarak siklikla tercih edilen sosyal medya platformlarinin siyasal
iletisimdeki roliinii artmaktadir. Sosyal medya sayesinde bilgiye erisimin maliyeti azalirken, siyasal

bilgiye ulagmanin kolaylasmasiyla siyasal katilim da artmaktadir (Aishat vd. 2015).

Sosyal medya platformlarinin siyasal iletisim agisindan tagidigi onemli bir islev de bu tiir
platformlarin siyasetgiler tarafindan propaganda faaliyetlerinde siklikla tercih edilmesidir. Calismalarin
hiz kazandig1 se¢im donemlerinde, sosyal medya platformlari se¢cim propagandasi kapsaminda,
profesyonel ve stratejik kampanya faaliyetlerine entegre bir ara¢ haline doniismektedir (Thimm vd.,
2016). Se¢im donemlerinde bir segim stratejisi olarak se¢men tercihi ve kararlarinda olumlu bir izlenim
birakmak amaciyla adaylarin kisisel yonlerini de 6n plana g¢ikardiklar1 kampanyalar yiiriitiilmektedir
(Russmann, 2022). Bu dogrultuda adaylar, sosyal medya hesaplarindan kisisel ve sosyal yonlerini
gosterebilmekte, “halkin i¢inden biri” imajin1 uyandirabilmekte ve yine kendi hassasiyetleri
dogrultusunda inang, etnik koken, cinsiyet esitligi, hayvan haklar ya da ¢evre konularinda duyarl bir

yaklagim sergileyerek se¢gmenin kafasinda bir aday imaj1 olusmasini saglamaktadirlar.
3. Bir Siyasal Iletisim Arac1 Olarak X ve Siyasetcilerin Kullanmim Stratejileri

Bir mikroblog platformu olan X, 2006 yilinda Twitter adiyla kurulan bir sosyal medya
platformudur. Statista (2023) raporunda diinya genelinde 666 milyon kullanictya sahip oldugu belirtilen
bu platformda kullanicilara bir profil olusturarak kisa ve sik sik igerik paylagmalarina imkan
saglanmaktadir. Twitter; siyasal kampanyalar ve propaganda faaliyetleri acisindan her gegen giin rolii
artan ve siyasilerce de yogun olarak kullanilan bir platformdur. Twitter, siyasal aktorlerce benimsenerek
kabul edilmesi sayesinde, makro Olgekte siyasal iletisim faaliyetlerinin, mikro olgekte ise segim

kampanyalarmin modernlesmesine katki saglamaktadir (Thimm vd., 2016).

X’in siyasi konular iizerindeki etkisinin anlasiimasi; 2009 yilinda Iran’daki segimlere saibe
karigtig1 iddiasinin o zamanki adiyla Twitter ile haber ajanslarindan 6nce diinyaya servis edilmesi ile
baglamistir (Cakir ve Erkan, 2019). Platform, siyasetcilerin kamuoyunun nabzini tutmasinda,
goriiniirliiklerinin arttirnlmasinda, ¢esitli paydaslarla etkilesime gegmelerine ve bilgi yaymalaria olanak
tanimasi bakimindan 6n plana ¢ikmaktadir ve siyasi giindemin olusturulmasi ya da yonlendirilmesinde
ozellikle etkili bir rol oynamaktadir (Paul, Parameswar, Sindhani ve Dhir, 2021; Kelm, 2020).
Siyasetciler, X’i hem geleneksel siyasal iletisimin yerine bir alternatif olarak hem de mensup olduklari
partinin ilettigi genel mesajlar1 giiclendiren bir ara¢ olarak kullanmaktadir. Bu anlamiyla X kullanim
siyasetciler agisindan ister se¢im donemi olsun ister bunun harici donemlerde olsun genel hatlari itibari

ile Frame’in (2015) ifadesiyle bir halkla iligkiler arac1 olarak gortilmektedir.
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Sosyal medyanin siyasal iletisim araci olmasi elbette sadece secim siireciyle smirli degildir.
Ancak secim donemleri, siyasetgilerin vatandaslarla iletisime ve etkilesime girme ugrasinin en sik
gergeklestigi zaman dilimleridir. Bununla birlikte kamuoyunun sosyal medya araciligiyla etkilenmesi
gorlinenden daha zor bir istir ve geleneksel iletisim bilgi ve tecriibesine ilaveten siyaset 6zelinde de bir
takim bilgi ve yetkinlikler gerektirmektedir (Aziz, 2003). Sosyal medyada verilmek istenen mesajin
dogru zamanda dogru yerde uygun ara¢ ve yontem belirlenerek hedef kitleye ulagtirilmasi, siyasal
iletisimin basarisi agisindan onemli bir faktordir (Kilig, 2014 Zhang, Johnson, Seltzer ve Bichard,
2010). Bu agidan adaylarin sosyal medya platformlarindan hangisini ne sekilde kullandigini ifade eden
sosyal medya platformunu kullanim stratejileri siyasetciler agisindan se¢im kampanyalari doneminde

Onem arz etmektedir.

Siyasetcilerin sosyal medya kullanim pratikleri iizerine yapilan arastirmalar, Facebook, Instagram
ya da X gibi platformlarindan hangisinin nasil kullanilacaginin belirlenmesinin ¢esitli faktorlere bagl
oldugunu ortaya koymaktadir. Hoffmann, Suphan, ve Meckel (2016), siyasetcilerin sosyal medya
kullaniminda kendilerinin kullanim motivasyonlarinin belirleyici bir rol oynadigini vurgularken,
Quinlan, Gummer, Rofmann ve Wolf (2018) ise iiye olunan partinin niteligi ve mali kaynaklarin etkisini
on plana ¢ikarmaktadir. Diger yandan Steffan (2020) yaptig1 calismada, adaylarin ideal aday ¢ergevesini
olusturmak icin popiilist kampanya stratejilerini daha fazla kullandiklarin1 ve Instagram'm gorsel 6z-
sunum i¢in tercih edilen platform oldugu sonucuna ulagmistir. Hemsley, Stromer-Galley, Semaan ve
Tanupabrungsun (2018) ise ABD i¢in yerel secimler anlamina gelen valilik se¢cimlerinde X’in 6zellikle
cikis yapmak isteyen iddiali adaylarca goriiniirlik kazanmak ve potansiyel se¢menlerle etkilesim
kurmak i¢in daha sik kullanildigini ifade etmektedir. Yukarida da belirtildigi gibi, sosyal medya
kullaniminin siyasal iletisimdeki giderek yiikselen belirleyiciligine ragmen konuyla ilgili literatiir;
siyasetcilerin sosyal medyay1 giderek daha fazla kullandiklarini ancak se¢menleriyle etkilesimlerinin
diisiik seviyelerde kaldigina yonelik bulgular ortaya koymaktadir. Bu durumun ise, siyaset¢ilerin
secmenlerin olumsuz yorumlariyla daha az muhatap olma ve siyasal mesajlar1 kontrol etme

kaygilarindan kaynaklandig belirtilmektedir. (Lukamto ve Carson, 2016; Larsson 2014),

Bu baglamda, siyasetcilerin X kullanim pratikleri incelendiginde bunlarin da ¢esitlilik arz ettigi
goriilmektedir. Bazi siyasetciler agisindan X platformu agirlikli olarak mesajlarin1 yayinlayarak genis
kitlelere ulagma amaciyla kullanirken, kimileriyse bu platformu daha ¢ok iki yonlii iletisim ve sohbet
arac1 olarak benimsemektedir (Grant, Moon ve Busby Grant, 2010). Ayrica, siyasi partiler de X’i
giindemlerini tanitmak, politik gorlislerini paylagsmak ve kamuoyunu etkilemek i¢in stratejik bir arag
olarak kullanmaktadir (Paul vd., 2021). Bu kullanim, partilerin segmen kitlesiyle dogrudan iletisim
kurmalarina ve politik mesajlarin1 genis kitlelere hizli bir sekilde iletmelerine olanak tanimaktadir.
Dolayisiyla, Twitter'n politik iletisimdeki rolii, sadece bireysel politikacilarin degil, ayn1 zamanda

siyasi partilerin de stratejik iletisim faaliyetlerinde 6nemli bir yer tutmaktadir.
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Elbette X kullaniminin kamuoyu {izerindeki etkisi, kullanicinin bu platformu ne derece etkin
kullandigryla yakindan iligkilidir. Bununla birlikte Conway, Kenski ve Wang’in (2013) ortaya koydugu
gibi yapilan paylasimlarmn sikligi ile bunlarm yarattig1 etki hem her zaman dogru orantili degildir hem
de siyasetgilerin kullanim pratikleri iilkeden iilkeye farklilik arz etmektedir. Siyasetcilerin X kullanim
pratikleri i¢cinde yasadiklar iilkenin kiiltiirel ve siyasal baglamlarindan ayr diisiiniilemeyecegi i¢in bu
pratikler de bu degiskenlere bagli olarak cesitlenmektedir. Ornegin, Graham, Jackson ve Broersma
(2016), Hollandali adaylarin, sosyal medyanin benimsenmesi ve parti disiplini gibi faktorlerden
kaynaklanan farkliliklardan dolayi, Britanyali meslektaglarina kiyasla X platformunu kullanimlarinin
daha aktif ve etkilesimli olduklarini tespit etmistir. Yine farkli iilkelerden siyasetcilerin X kullanim
pratiklerini karsilagtiran Roth, Peters ve Seruga (2014), Almanya'daki politikacilarin Twitter'1 daha az
siklikla ve daha resmi bir tonda kullanirken, ABD'deki politikacilarin daha sik ve samimi bir dil
kullandiklarini1 tespit etmistir. Aharony (2012) de bu bulgularn destekler nitelikte olup, liderlerin
seffaflik ve halkla iliskiler agisindan Twitter'n benimsediklerini, ancak kullanim sikliklarinin ve
yontemlerinin birbirinden farklilik gosterdigini belirtmektedir. Bu farkliliklar, politikacilarin sosyal

medya stratejilerinin ve hedef kitlelerine ulasma yontemlerinin ¢esitliligini ortaya koymaktadir.

Siyasetcilerin X kullanim pratiklerinde, yaptiklar1 paylagim sayilar1 ve bunlarin igerikleri kadar
bu paylasimlarin etkilesimli yani igerisinde bir hashtag, mention ya da retweet olup olmadig1 da
akademik camiada dnemli bir analiz konusu olmaya baglamistir. Nitekim Hanna, Sayre, Bode, Yang ve
Shah’nin (2021) de ifade ettigi gibi 6zellikle secim donemlerinde adaylar ve takipgilerinin kullandiklar
hashtagler ve mentionlar temel alinarak haritalanabilmesi ve bunun {izerinden siyasi egilimlerin ve
iletisim stratejilerinin belirlenmesi miimkiin hale gelmektedir. Diger yandan bu noktada alt1 ¢izilmesi
gereken bir bagka husus da etkilesimli paylasim 6zelligi sayesinde, X platformunun sadece siyasi sdylem
ve bilginin yayilma islevinin 6tesine gegerek ayni zamanda belirli gruplar arasinda etkilesim ve bag
kurma agisindan da siyasal iletisimde 6nemli bir rol oynamaya baglamasidir. Ne var ki Grant vd. (2010)
ve Frame (2015) tarafindan yapilan ¢aligmalar, politikacilarin Twitter'r daha ¢ok tek yonlii bir iletisim
aract olarak gordiiklerini ve etkilesimden ziyade kendi mesajlarin1 yaymaya odaklandiklarim
gostermektedir. Bu durum, sosyal medyanin sagladigi potansiyel etkilesim olanaklarinin tam anlamiyla

kullanilmadigini ortaya koymaktadir.

Ozellikle se¢im dénemlerindeki X paylasimlarindaki hashtag kullanimina iliskin ¢alismalar, bu
sosyal platformun farkli potansiyel kulanim alanlarmi ortaya koymaktadir. Ornegin Enli (2018), X
platformunun takip¢i agmin zayif baglar niteliginde oldugunun altin1 ¢izerek hashtag kullaniminin
gecici kamusalliklar olusturma yani kullanicilar arasinda genis bir kitleye hizli ve etkili bir bigimde
ulagma kapasitesini vurgulamaktadir. Filho, Rosseti ve Viterbo (2017) ve Manchon (2019) ise hashtag
kullaniminin igerigi ve stratejileri lizerine yogunlagmustir. Siyasi kampanyalarda kullanilan hashtaglerin
icerik analizini yiiriiten Filho vd., bu hashtaglerde siklikla adi-soyadi ve kampanya sloganlarinin yer

aldigini ortaya koymaktadir. Bu bulgu, siyasi kampanyalarin kisisellestirilmis ve kolayca hatirlanabilir
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mesajlar lizerinden sekillendirildigini gostermektedir (Filho vd., 2017). Calismasinda siyasal partileri
birer “marka” olarak ele alarak inceleyen Manchon (2019) ise, parti, aday ve marka olmak iizere ii¢ ana
hashtag tiiriinii belirlemistir. Bunlardan markali hashtagler parti ya da adaylarin se¢im kampanyalarimin

genel mesaj ve sloganlarini yansitan hashtag tiirleridir.

X’de adaylarin mention Ozelligini kullanimlarina dair yapilan aragtirmalar, bu ozelligin
kullaniminda farkli mesaj stratejilerinin adaylarca belirlendigini ortaya koymaktadir. Bu baglamda,
mention Ozelliginin stratejik kullanimi, adaylarin belirli mesajlart belirli kitlelere yonlendirmesine
olanak tanirken, ayn1 zamanda siyasi iletisimin dinamiklerini de sekillendirmektedir. Ornegin Hemsley
(2018) ABD'deki eyalet valiligi i¢in aday olanlarin mention 6zelligini stratejik bir hedef kitle belirleme
aracit olarak kullandiklarimi ve bu sayede se¢gmenlerle daha dogrudan bir iletisim kurduklarin
belirtmektedir. Se¢im siireglerinde siyaset¢ilerin mention kullaniminin arttigimi ifade eden Fenoll,
Carcamo-Ulloa ve Saez-Trumper (2018) ise ¢aligmasinda, mention kullaniminin siyasetcilerin mevcut

destekgilerinin goriislerini pekistiren “yanki odalar1” yaratabileceginin altin1 ¢izmektedir.

X platformunda yapilan etkilesimli paylagim tiirlerinden biri olan retweet 6zelligi de adaylarin
secim siireglerinde kullandiklar1 siyasal iletisim yollarindan biridir. Bu 6zelligin, adaylarin seg¢im
kampanyasina iliskin mesajlarin1 daha genis kitlelere ulagtirmalarin1 saglama ve segmenlerle dinamik
bir iletisim kanali olusturma potansiyelinin alt1 ¢izilmektedir. Yine retweet 6zelliginin adaylarin
destekgileriyle olan baglarini giliclendirme ve se¢men katilimini artirma kapasitesine sahip oldugu

belirtilmektedir. (Ruiz Del Olmo, 2018).

Buradan hareketle, siyasetcilerin 6zellikle secim donemlerinde X platformunda mention, hashtag
ve retweet kullanimlarinin gliniimiiz siyasi iletisim pratiklerinde stratejik unsurlar olarak 6ne ¢ikmakta
oldugu ifade edilebilir. Bu stratejilerin incelenmesi, sosyal medyanin se¢im kampanyalar iizerindeki
etkisini ve adaylarm se¢menlerle nasil etkilesimde bulundugunu daha iyi anlamamiza yardimci

olmaktadir.

4. 31 Mart 2024 Yerel Secimlerinde istanbul ve Ankara’da Favori Biiyiiksehir Belediye
Baskan Adaylariin X Kullamim Pratikleri

4.1.Ankara Biiyiiksehir Belediye Baskan Adaylarinin Se¢cim Kampanyasi Doneminde X

Kullanim Pratikleri

Ankara’nin Biiyliksehir Belediye Baskanligi segimlerinin en favori iki aday1 olan iktidar partisi
Ak Parti’nin aday1 Turgut Altinok’un ve CHP aday1 Mansur Yavas’in 27 Nisan 2024 tarihi itibari ile
X profillerinin genel goriiniimii Tablo 3’°te gdsterilmistir. Buna gore Mansur Yavas’in takipg¢i sayisimnin
Turgut Altiok’un takipci sayisi arasinda oldukga biiyiik bir fark bulundugu, fakat adaylarin toplam
paylasim sayilarina bakildiginda Ak Parti adayinin yaklasik 4 kat daha fazla paylasim yaptig

goriilmektedir.
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Tablo 3. Ankara Biiyiiksehir Belediye Baskan Adaylarinin Twitter Hesaplar1 Genel Goriiniimii

Aday Takipgi Sayis1* Takip Sayist* Toplam Paylasim
Sayist*

Mansur Yavas 7.581.282 421 10.596

Turgut Altinok 128.255 540 42.394

Kaynak: https://x.com/mansuryavas06 , https://x.com/turgutaltinok06

Caligmanin giris kisminda belirtildigi gibi her iki adayinda kullanici hesabi agma tarihleri,
neredeyse ayni zamana denk gelmektedir ve adaylarin her ikisi de yaklasik 13 senedir X kullanicisidir.
Her ne kadar adaylarin takipgi sayisi ve paylasim sayilarina iligkin veriler se¢imlerden yaklasik bir ay
sonrasina ait olsa da iki aday arasinda ortaya ¢ikan farkliligin bu zaman diliminde ortaya ¢ikmis olma
ihtimali diisiik géziikmektedir. Mansur Yavag’in bir 6nceki donemde de Ankara Biiyiiksehir Belediye
Bagkanligim yiiriitmesi, buna mukabil Altinok’un 1994 yilindan bu yana Kegcioren Belediye
Bagkanligim yiirtitmesi géz oniline alindiginda takipg¢i sayilar1 arasindaki farki hitap edilen kitlenin
biiyiikliigii iizerinden okumak miimkiin géziikmektir. Ne var ki Mansur Yavas’in takipg¢i sayist Ankara
niifusundan (5,6 milyon) oldukg¢a fazla, Altinok’ un takipgi sayisiysa Kegioren ilgesi niifusuna (923 bin)
gore oldukea diisiiktiir. Dolayisiyla bu noktada adaylarin hem segimlerden dnceki yillarda ulusal siyaset
giindemine etki edebilme kapasitelerinin hem de hedef segmen kitlelerinin X platformu kullanim
durumlarinin takip¢i sayilarindaki farki agiklayabilecegi sdylenebilir. Yine bu cercevede takipgi
sayisinin fazla olmasmin genis kitlelere ulagilabilirlik, sosyal medyada taninirlik, etkilesim ve geri
bildirim a¢isindan Mansur Yavas’a secim siirecinde bir avantaj sagladigi ileri siiriilebilir. Diger yandan
daha az takipg¢i sayisina sahip olmakla birlikte Altinok’un X platformunu daha sik kullanmas1 Conway
vd.’nin (2013), tweetlerin siklig1 ile takip¢i kazanimmin dogru orantili olmadigi tespitini dogrular
niteliktedir. Yine de Altinok’un rakibine oranla bu platformu daha etkin kullanma cabasi i¢inde oldugu

sOylenebilir.

15 Mart-30 Mart tarihleri arasinda Ankara Biiyiiksehir Belediye Bagkan adaylarindan CHP aday1
Mansur Yavas 144, AK Parti aday1 Turgut Altinok ise 222 paylasim yapmistir. Grafik 1’de goriildiigii
iizere; Turgut Altinok ilk iki giin disinda Mansur Yavas’a gore daha fazla paylasimda bulunmustur.
Belirtilen tarih araliinda Turgut Altinok’un giinliik paylagim ortalamasi 13,8 iken Mansur Yavas’in
ortalamasi1 9°dir. Bu agidan AK Parti adaymnin CHP adayina gore X’i secim doneminde de daha sik
kullandig1 anlagilmaktadir. Ne var ki, Yavag’in yaptig1 paylasimlardan 135’1, Altinok’un ise 207’si
dogrudan yerel se¢imlere iligkindir ve secimlere iliskin paylasim yapma oranlarinda ise Yavas %94,

Altinok ise %93 seviyesindedir.
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Grafik 1. Ankara Biiyiiksehir Belediye Baskan Adaylarinin 15-30 Mart 2024 Tarihleri
Arasimdaki Giinliik Paylasim Sayilari
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Secim kampanyalar1 doneminde belirlenen tarihler arasinda adaylarin paylasimlarinin yerel segim
calismalaria yonelik konu dagilimi incelendiginde, Mansur Yavas’in paylasimlarinda ziyaret ve
etkinlik gibi konulara oncelik verdigi, Turgut Altinok’un ise se¢im propagandasi ve mitinglere agirlik
verdigi goriilmektedir. Yine, her iki adayin da ziyaret/etkinlik/agilis, duyuru/bilgilendirme ve segim
giivenligi konularina iliskin paylasim sayilarinin birbirine yakin oldugu goriilmektedir. iki aday
arasinda paylasim konular1 bakimindan esas farklilik secim propagandasi/miting’lere, icraatlarina ve
vaat/projelere iliskin paylasimlarda ortaya ¢ikmaktadir (Grafik-2). icraatlarmna iliskin olarak; Mansur
Yavas 27 (%19) paylasim yaparken, Turgut Altinok 14 (%6) paylasim yapmistir. Adaylarin her ikisinin
de belediye baskanligi gorevlerinde bulunmus olmasina ragmen icraatlarina iliskin yaptiklar
paylasimlarinda beliren bu iki kata yakin farkin altmin ¢izilmesi gerekmektedir. Secim
propagandasi/miting ve vaat/proje konularindaki paylasimlarda ise Turgut Altinok’un belirgin bir
istiinliigii s6z konusudur. Nitekim, se¢im propagandasi/mitinglere iligkin olarak Turgut Altinok 80
paylasim yaparken (%36) Mansur Yavas 35 (%24) paylasimda kalmistir. Benzer sekilde vaat/proje
konusunda AK Parti aday1 Turgut Altinok 49 (%21) paylasim yaparken Mansur Yavas’in bu kategoriye
iligskin paylasim sayis1 sadece 2’dir (%1).
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Grafik 2. Ankara Bilyiiksehir Belediye Baskan Adaylarimin Konularina Gore Paylasim
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Mansur Yavas ve Turgut Altmok’un etkilesimli iletisim baglamimda X kullamim pratikleri
incelendiginde; Tablo-4’te gosterildigi gibi genel olarak Turgut Altinok’un, rakibi Yavas’a oranla
platformun bu 6zelligini daha ¢ok kullandig1 goriilmektedir. Bununla birlikte Mansur Yavas, etkilesimli
iletigim pratiginden mention 6zelligini rakibine gore daha fazla kullandig1 ortaya ¢ikmaktadir. Yavas’in
mention 6zelligini kullanarak yaptig1 26 paylasimdan 24’ partisinin Ankara’nin ilge belediye baskan
adaylarinin mention edildigi ve adaylarin tanitimina destek olacak se¢im propagandasi/ziyaret, etkinlik,
acilis kategorilerine yoneliktir. Mention 6zelligi kullanilan diger iki paylasim ise Ankara Berber ve
Sanatkarlar Odas1 Bagkan1 ve bir sanat¢iya yoneliktir. Turgut Altinok’un mention kullanim pratigine
bakildiginda ise 3 adetle oldukca siirli sayida oldugu goriilmektedir. Bunlardan biri Ankaragiicli Resmi
Twitter Hesabinin mention edildigi ve takimin sosyal tesislerinin yapimi1 ve deplasman maglari i¢in
otobiis tahsis edilecegine dair vaatlerin ifade edildigi video goriintiileriyle paylasilan iletidir. Bir digeri
ise, Ak Parti Ankara il Bagkani’nin mention edildigi “Bize her yer Angara, degil mi Baskanim?” ifadesi
ve kentin yerel oyun havalar1 esliginde paylasilan ve kentin kiiltiirel kimliginin paylasildigi video
goriintiileridir. Uglincii mention ise adayin katilacagi TV programma iliskin duyuru/bilgilendirme

kategorisine giren paylagimdir.

Mansur Yavag’in X platformunun retweet 6zelligini oldukga az kullandig1 goriilmektedir. Adayin
yaptig1 iki retweetten biri Ankara Biiyliksehir Belediyesi hesabindan digeri de Yenimahalle Belediye
Bagkani’nin hesabindan paylasilan duyuru/bilgilendirme kategorilerine giren iletilerdir. Turgut
Altmok’un retweet kullanimi rakibine oranla daha fazla olmakla birlikte bunlardan ikisi haber
platformlari  ve Cumhurbaskanligi  Ozel Kalem Miidiirii’niin  hesaplarmdan  paylasilan
Duyuru/Bilgilendirme kategorilerine giren iletilerdir. Altinok, Cumhurbaskan1 Erdogan’in Ankara’ya

yonelik secim propagandasina iligkin 3, ziyaret/etkinlik/acilis kategorilerine giren 3 paylagimini
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retweetlemistir. Altinok’un retweetledigi 2 ileti ise Ak Parti Ankara il Baskan1 Hakan Han Ozcan’in
paylastig1 miting cagris1 ve Ak Parti Ankara mitinginin video goriintiilerinden olusan iletisidir.
Altinok’un retweetledigi bir bagka ileti de Calisma ve Sosyal Giivenlik Bakan1 Vedat Isikhan’a aittir.
Paylasgim, Tiirkiye genelinde, Sosyal Giivenlik Kurumu’na en borglu 5 belediyenin tamaminin CHP’li
belediyelere ait oldugunu ve Ankara’nin bunlar arasinda en borglu belediye oldugunu ifade etmekte ve
“Devlete prim borglarin1 dahi 6deyemeyen bu belediye baskanlari, millete hizmet borcunu nasil

Odeyecek?" sorusuyla bitmektedir.

Tablo 4. Ankara Biiyiiksehir Belediye Baskan Adaylarinin Etkilesimli Paylasim Sayilar:

Aday Hashtag Retweet Mention
Mansur Yavag 12 2 26
Turgut Altinok 68 10 3

Kaynak: https://x.com/mansuryavas06 , https://x.com/turgutaltinok06

Adaylarm hashtag kullanimlarma bakildiginda Turgut Altinok’un X platformunun bu 6zelligini
rakibine oranla epey fazla kullandii goriilmektedir. Yavas, #AzLafCokls, #OlmazsanOlmaz,
#Y esilinBagskenti hashtagleriyle toplam 12 paylasimda bulunmustur. Bunlardan #Y esilinBagkenti, kendi
doneminde Ankara’ya yonelik icraatlarin aktarildigi bir paylasimken, diger hashtagler agirlikli olarak
ilce mitinglerinin goriintiilerinde kullanilmigtir. Hashtag kullanilan 68 paylagim yapan Altinok’un ise,
bu paylasimlarindan 45’i dogrudan yerel secimlerle ilgili paylagimlardir. Bunlardan
#YashlaraSaygiHaftasi, #AnkaraninTercihiAltinok, #Ger¢ekBelediyecilik ve #AnkaraKazanacak
hashtagleriyle, Vaat/Proje ve Icraat kategorilerine giren 12 paylasim yapilmustir. #AltinokSozii,
#AnkaraKazanacak, #GergekBelediyecilik, #AltinOkGeliyor, #AnkarayaAltinok ve #HizlanmaZamani
hashtagleriyle yapilan 27 paylasim ise se¢im propagandas1 kategorisine girmektedir.

Tablo 5°te Mansur Yavag ve Turgut Altinok’un 15-30 Mart tarihleri arasinda yaptiklar1 segimlere
iligkin paylagimlardan en fazla yorum ve begeni alan, en fazla retweet edilen ile en fazla goriintiilenen

icerikler paylagim konularma gore siniflandirilmistir.

Tablo 5. Sec¢imlere iliskin En Fazla Etkilesim Alan Paylasim

Aday Etkilesim Tiirii Tarih Etkilesim Paylasimin konusu
Sayisi
Mansur Yavas Yorum 28.03.2024 524 Se¢im Propagandasi/Miting
Begeni 28.03.2024 17.000 Se¢im Propagandasi/Miting
Retweet 27.03.2024 883 fcraat
Gorilintiilenme 30.03.2024 402.000 Se¢im Propagandasi/Miting
Turgut Altinok Yorum 15.03.2024 5700 Duyuru/Bilgilendirme
Begeni 20.03.2024 7000 Duyuru/Bilgilendirme
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Retweet 15.03.2024 3000 Duyuru/Bilgilendirme
Goriintiilenme 15.03.2024 10.000.000

Kaynak: https://x.com/mansuryavas06 , https://x.com/turgutaltinok06

Adaylarin en fazla etkilesim aldiklar1 konulara bakildiginda, Mansur Yavas’in agirlikla secim
propagandasi ve miting konularinda yaptig1 paylasimlarin en fazla etkilesimi aldig1 goriilmektedir. Bu
cercevede CHP adayinin 28 Mart 2024 tarihinde halki oy vermeye c¢agiran bir iletiyle paylastig1 kendi
tanitim videosu en ¢ok yorum alan paylasim olurken, yine ayni tarihte “Ankara dedigim” baghgiyla
baskentin O6zelliklerini yiicelterek anlatildigi video ile paylasilan en yiiksek begeni alan paylasim
olmustur. Mansur Yavas’in retweet yoluyla en ¢ok etkilesimde bulunan iletisi ise 27 Mart tarihinde
paylasilan ve belediyeye alinan yeni otobiislerin duyuruldugu paylagimdir. 30 Mart tarihli “Biiyiik
Kecidren mitingi, biiyiik yiirekler” baglikli CHP’nin Kegidren mitinginin fotograflarinin yer aldigi ve
ilce belediye baskan adaymin mentionlanarak desteklendigi paylasim ise Yavag’in se¢im siireci boyunca
en ¢ok goriintiilenen paylasimidir. Bu noktada, Mansur Yavas’in rakibi Turgut Altinok’un Kegioren
eski belediye baskani oldugunun alt1 ¢izilmelidir. Yukarida da belirtildigi gibi Mansur Yavas’in se¢im
doneminde yaptig1 paylasimlarin konularina gore dagiliminda Ziyaret/Etkinlik/Acilis kategorisi
agirhiktadir. Bununla birlikte adayin en ¢ok etkilesim aldiklari, secim propagandasi/miting kategorisine
giren ve hem siyasal sembolik anlamlarin gii¢lii vurgulandigi hem de bunlarin video ya da gorseller

esliginde sunuldugu paylasimlardir.

Ak Parti adayr Turgut Altmok’un en fazla etkilesim aldig1 paylasgimlarin  tamami
duyuru/bilgilendirme kategorisinde toplanan paylasimlardir. Se¢im siireci boyunca rakibi Yavas’in
aksine se¢im propagandasi ve miting kategorilerine giren paylasimlara agirlik verdigi yukarida belirtilen
Altmok’un en ¢ok etkilesim alan paylagimlarinin duyuru/bilgilendirme kategorisinde olmasinin nedeni,
bunlarin kendisinin mal varligina yonelik yaptigi agiklamalar olmasindan ileri gelmektedir. Gerek
konvansiyonel medyada gerekse diger sosyal medya platformlarinda ulusal bir giindeme doniisen adayin
mal varligma iligkin iddialarin kendisinin se¢im ¢aligmalarinin da Oniine gectigi anlasilmaktadir.
Altiok, 15 Mart 2024 tarihinde yaptig1 “Biz diin neredeysek bugiin de oraday1z” baglikli ileti ve ekinde
yer alan mal varligi beyan1 gorseli adayin yorum, retweet ve goriintiilenme etkilesimlerini en fazla alan
paylasimidir. Paylasimin o6zellikle 10 milyon goriintiilenme rakamina ulagsmasi konunun ulusal
giindemde yer alma kapasitesini gosterme agisindan oldukga dikkat ¢ekicidir. Yine 20 Mart tarihinde
paylasilan ve Altmok’un kendi mal varligina iligkin ¢ikan haberlere yonelik su¢ duyurusunda

bulunacagina iligskin paylagimi da 7000 begeni alarak bu kategorideki en yiiksek rakama ulagmustir.

4.2.istanbul Biiyiiksehir Belediye Baskan Adaylarimin Secim Kampanyasi Déneminde X

Kullanim Pratikleri

Istanbul Biiyiiksehir Belediye Baskanlig1 segimlerinin en favori iki aday1 olan iktidar partisi Ak

Parti’nin aday1 Murat Kurum’un ve ana muhalefet partisi CHP nin aday1 Ekrem Imamoglu’nun 27 Nisan
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2024 tarihi itibar1 ile X profillerinin genel goériiniimii Tablo 6’da gosterilmistir. Buna gore Ankara
adaylarma benzer sekilde; Ekrem Imamoglunun takipgi sayistyla Murat Kurum’un takipgi sayist
arasinda oldukg¢a biiylik bir fark bulundugu goriilmektedir. Ancak Ankara’daki adaylarn aksine

Istanbul’da takipgi say1si fazla olan adayin toplam paylasim sayisi da fazladir.

Tablo 6. istanbul Biiyiiksehir Belediye Baskan Adaylarinin Twitter Hesaplar1 Genel Goriiniimii

Aday Takipci Sayis1* Takip Sayisr** Toplam Paylasim
Sayist*

Ekrem imamoglu 9.140.484 786 28.630

Murat Kurum 939.034 318 11.601

Kaynak: https://x.com/ekrem imamoglu, https://x.com/murat kurum,

Her ne kadar adaylarin takipgi sayis1 ve paylasim sayilarina iligkin veriler se¢cimlerden yaklagik
bir ay sonrasina ait olsa da iki aday arasinda ortaya ¢ikan farkliligin bu zaman diliminde ortaya ¢ikmis
olma ihtimali diisiik goziikmektedir. Caligmanin giris kisminda belirtildigi gibi, 2011 yilinda hesabim
agmis olan Imamoglu, 2013 yilinda hesap agan Kurum’a gére daha eski bir X kullanicisidir. Ancak bu
durumun gerek toplam takipci sayisi gerekse yapilan paylagimlardaki fark agisindan belirleyiciligi diisiik
goziikmektedir. Murat Kurum’un adaylik siirecinden onceki gerek yliksek biirokrat gerekse icraci
bakanhik gorevlerinde bulunmasina karsilik, Imamoglu’nun 2014’te 6nce Beylikdiizi, 2019
secimlerinde de Istanbul Biiyiiksehir Belediye baskani olmasmin takipgi sayisindaki iistiinliigiinii
aciklamast muhtemel goéziikkmektedir. Ancak yine bu noktada adaylarin hem se¢imlerden 6nceki
yillarda ulusal siyaset giindemine etki edebilme kapasitelerinin hem de hedef se¢men kitlelerinin X
platformu kullanim durumlarmin takip¢i sayilarindaki farki aciklayabilecegi sdylenebilir. Yine bu
cercevede gerek takipci sayisinin gerekse paylasim sayisinin fazla olmasmin genis kitlelere
ulasilabilirlik, sosyal medyada tanmirlik, etkilesim ve geri bildirim agisindan Ekrem Imamoglu’na segim
stirecinde bir avantaj sagladig ileri siiriilebilir

15 Mart-30 Mart tarihleri arasinda Istanbul Biiyiiksehir Belediye Baskan adaylarindan CHP aday1
Ekrem Imamoglu 203, AK Parti adayr Murat Kurum ise 287 paylasim yapmustir. Grafik 3’te gosterildigi
gibi; Murat Kurum’un giinliik paylasim sayisi rakibine gére daha fazladir. Incelenen tarihlerde Murat
Kurum’un giinliik paylasim ortalamas1 17,9 iken, Ekrem imamoglu nun ortalamasi 12,6’tiir. Bu agidan
AK Parti adaymin CHP adayma gore X’i daha sik kullandigi anlagilmaktadir. Bununla birlikte,
Kurum’un paylasimlarinin 278’i, Imamoglu’nun ise 196’s1 dogrudan yerel segimlere iliskindir ve

secimlere iligkin paylagim yapma orani her iki aday i¢in de %97 seviyesindedir.
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Grafik 3. Istanbul Biiyiiksehir Belediye Baskan Adaylarinin 15-30 Mart 2024 Tarihleri
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Murat Kurum Paylagim Sayisi

Glinliik paylasim sayilar1 agisindan géze ¢arpan bir baska husus, her iki aday i¢in giinliik 10-20

araliginda seyretmekte olan paylasim sayisinin, Murat Kurum’un 23 Mart’ta yaptig1 52 paylasimla pik

yapmis olmasidir. Bunun nedeni bu paylasimlardan 37’sinin “#BirlikteBasaracagiz” hashtagi ile

Istanbul’daki AK Partili ilge belediye baskan adaylarina ait génderilerin paylasiimasidir.

Grafik 4. Istanbul biiyiiksehir Belediye Baskan Adaylarinin Konularina Gére Paylasim
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Belirlenen tarihler arasinda adaylarin Grafik 4’te de gosterilen yerel se¢im ¢alismalarina yonelik

yaptiklar paylasimlarin konu dagilimi incelendiginde, her iki adayin da se¢im propagandasi/mitinglere

iligkin paylagimlara oncellik verdigi anlagilmakla birlikte, Murat Kurum’un bu alanda hem rakibine gore

daha fazla paylasim yaptig1 hem de bu paylagimlarin adayin genel paylasimlari igindeki

paymin (%56)

daha yiiksek oldugu ortaya gikmaktadir. Imamoglu’nun se¢im propagandasi/miting kategorisine giren

paylasimlari adayin toplam paylagimlarinin %37’sini olusturmaktadir. imamoglu’nun

Kurum’a gore
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lizerine daha fazla egildigi kategori ise icraatlardir. Bu kategoride Imamoglu toplam paylasimlarmin
%31.5’ini olusturan 62 paylasim yaparken, Cevre ve Sehircilik eski Bakani olan Kurum bu kategoride,
toplam paylasimlarinin %5’ini olusturan 14 paylasim yapmustir. Ziyaret/Etkinlik/Acilis, Vaat/Proje ve
Duyuru/Bilgilendirme boliimlerine iliskin konularda yapilan paylagimlarda ise Murat Kurum’un
rakibine belirgin bir iistiinligii s6z konusudur. Nitekim, Ziyaret/Etkinlik/A¢ilis kategorisinde Kurum 48
(%16) paylasim yaparken Imamoglu bu kategoride 22 (%11) paylagim yapmustir. Kurum’un Vaat/Proje
kategorisine giren paylasimi 29 (%10) iken Imamoglu’nun bu kategoride paylasimi 15°te (%7) kalmustir.
Her iki aday acisindan vurgulanmasi bir baska husus ise Ankara’daki segimlerin aksine Istanbul’da

secim gilivenligine iligkin paylagimlarin daha fazla olmasidir.

Adaylarin etkilesimli iletisim baglaminda kullanmim pratikleri incelendiginde; Tablo 7’de
gosterildigi gibi Ekrem Imamoglu’nun X’in etkilesimli iletisim &zelliklerinin kullanimi konusunda
rakibinin epey gerisinde oldugu ortaya ¢ikmaktadir. Ekrem Imamoglu’nun hashtag kullanimi yoktur.
AK Parti adayr Murat Kurum’un ise Ozellikle hashtag kullanimina agirlik verdigi goriilmektedir.
Kurum’un kullandig1 125 hastag’in 43’{inii #BirlikteBasaracagiz ifadesi olustururken, bunun da 37
tanesini AK Parti’nin Istanbul diger ilge belediye bagkan adaylarmin tanitimi olugturmaktadir. Kalan 6
tanesi ise adayin dogrudan kendi se¢im propagandasma aittir. Bu hashtagi 21 adetle
#BirlikteKazanacagiz ifadesi izlemistir. Bu hashtagle yapilan paylagimlarin 12 tanesi adayin kendi ilge
mitingleri, 5’1 se¢im propagandasi, 1’i ise ziyaret kategorisine girmektedir. Kurum se¢ime yonelik
vaat/projelerine iliskin hashtag kullanarak 15 paylasim yapmistir. Bu paylasimlarda kullanilan
hashtagler su  sekildedir:  #HerAnindaHepYaninda (5), #HizliveSaglamAdmmlar  (5),
#GelecegeYolculuk(1), #NisanGelecekDertlerBitecek(2), #Sadecelstanbul (1), #YaptikYine Yapariz(1).

Ekrem Imamoglu, Istanbul Géniilliileri kullanict hesabmin Se¢im Giivenligi ve Secim
Propagandasi kategorisine giren 3 paylagimini retweetlemistir. Adayin retweetledigi diger iki paylagim
ise esi Dilek Imamoglu’na aittir. Bunlardan ilki, “Semahat teyzemin ellerinden Spmeye geldim.
Kendisinden hayir duamiz1 aldik” igerigiyle yapilan ve secim propagandasi kategorisine giren video
paylasimidir. Diger ise “Yine sevgi ve yeniden iyilik kazanacak...” icerigiyle se¢gimden bir giin dnce
yapilan ve secim meydanindan verilen bir aile fotografidir. Murat Kurum’un retweetledigi 25
paylasimdan 4’ii kendisinin katilacagi programlara iliskin olarak haber kanallar tarafindan yapilan
bilgilendirme paylagimlaridir. Kurum’un yaptig1 retweetlerde, kendisinin se¢ilmesi halinde dogrudan
devlet biirokrasisinin desteginin arkasinda oldugunu ve bu sekilde kente yonelik katki saglayacagi
mesajint vermek istedigi anlasilmaktadir. Bu c¢er¢evede adayin yaptigi retweetlerden besi
Cumhurbagkan1 Recep Tayyip Erdogan’in hesabindan yapilan paylagimlardir. Bunlardan 3’i
Cumhurbagkan: tarafindan dogrudan istanbul’daki se¢imlere yonelik yapilan ve segim propagandasi
kategorisine giren paylasimlardir. 2 tanesi ise Cumhurbagkani’nin katildig iftar programi ve deprem
konutlar1 teslim térenine iliskin videolardir. Yine Murat Kurum’un retweetledigi iki paylasim Ulagtirma

ve Altyapt Bakan1 Abdiilkadir Uraloglu’nun hesabindan yapilan videolu paylasimlardir. Bunlardan
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birincisi “2019 sonrasinda BB tarafindan gelistirilerek yapim asamasina gegirilen yeni bir rayli sistem
hatti YOKTUR!” igerigiyle paylasilan ve CHP aday1 olan imamoglu déneminde sehrin ulagim sorununa
iligkin bir icraatin olmadiginin altimin ¢izildigi se¢im propagandasi kategorisine giren paylasimdir.
Ulastirma Bakanmin retweetlenen ikinci paylasimi ise #TiirkiyeHizlaniyor hashtag’i ile paylasilan
"Direksiyonda Sn. Murat Kurum ile konforlu, ¢ilesiz ve zamani yonetebildigimiz bir yolculuk yaptik.

B

Istanbul’un direksiyonunda biz olduk¢a Istanbullu rahat edecek...” icerikli secim propagandasi
kategorisine giren paylasimdir. Kurum yine parti teskilatinin kendisini destekledigi paylagimlart
retweetlemistir. Bu cercevede Kurum’un yaptig1 retweetlerden 9’u Ak Partili Istanbul ilce belediye
baskan adaylari, Istanbul milletvekilleri, Parti ve il Teskilat: tarafindan Murat Kurum’u desteklemek
icin yapilan paylagimlardir. Yine, Kurum’un retweet 6zelligini kullandigr {i¢ paylasim adayin, savunma
sanayi alaninda faaliyet gdsteren ve iktidara yakinligi ile bilinen bir holdinge yaptig1 ziyarete iligkindir.
Yine iktidar partisine yakinhig1 ile bilinen bir sivil toplum orgiitiiniin aday: etiketleyerek, “Istanbul
gengligi; Manevi iklimini koruyan, Gergek hizmeti kendilerine sunan, Gelecege emin adimlarla yiiriiyen
bir agabey hak ediyor!istanbul gencligi muradina erecek, hak ettigi giizelliklere kavusacak...” icerigi
ile paylastig1 ileti aday tarafindan retweetlenmistir. Boylelikle Ak Parti adayinin yaptig1 retweetlerde

agirhikli olarak gerek devlet biirokrasisi, gerekse iktidar partisine yakin sivil toplum {iiyeleri gerekse

kendi parti teskilatinin destegini yansitmaya ¢aligtigi anlagilmaktadir.

Tablo 7. Istanbul Biiyiiksehir Belediye Baskan Adaylarimin Etkilesimli Paylasim Sayilari

Aday Hashtag Retweet Mention
Ekrem imamoglu 0 5 25
Murat Kurum 125 25 44

Kaynak: https:/x.com/ekrem_imamoglu, https:/x.com/murat_kurum,

Adaylarin X platformunun etkilesimli paylasim 06zelliklerin mention’t kullanmalarina
bakildiginda, Ekrem Iimamoglu’nun diger etkilesimli paylasim dzelliklerine nazaran bu 6zelligi daha
yogun kullandig1 anlagilmaktadir. imamoglu'nun yaptigi 25 mention’un 21°i CHP’nin Istanbul ilge
belediye baskan adaylaridir. 2 mention ise Iimamoglu’nun baskanlig1 dénemindeki icraatlarina referans
veren Istanbul Otopark Isletmeleri ve Istanbul Ulagim Kartinadir. 1 mention ise esine yonelik yapilmistir
ve ziyaret/etkinlik kategorisine giren igerige sahiptir. Murat Kurum’un mention 6zelligini kullanarak
yaptig1 paylagimlardan 4 tanesi se¢im propagandasi kategorisine giren ve Cumhurbaskani Erdogan’in
da ilgelerde yapilacak olan mitinglere katilacaginin belirtildigi paylasimlardir. Bunun haricinde
Kurum’un mention 6zelligini kullandig1 paylagimlarinin 6nemli bir oranini, aralarinda Cumhurbaskani
Yardimcisiin, Bakanlarin, KKTC Cumhurbaskan1 ve Bagbakaninin gibi devlet erkaninin mention
ozelligiyle one ¢ikarildigi 16 paylasim bulunmaktadir. Bu paylasimlardan 10’u ziyaret/etkinlik

kategorisine giren se¢im ¢aligmalari olusturmaktadir. Etkilesimli paylagimlardan {i¢ tanesi ise Ulastirma
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Bakan1 Abdiilkadir Uraloglu’nun etiketlendigi ve Ulagtirma Bakanlig1 tarafindan yapimi tamamlanan
Istanbul Arnavutkdy-Havaliman1 Metro Hatti’nin agiligina iliskindir. “Biz projelendirdik. Biz sifirdan
basladik. Biz bitirdik. Biz actik” igerigiyle paylasilan iletilerde, secimlerden sonra bu tiirden alt yap1
hizmetlerinin hiikiimetin destegi vasitastyla artacagi vurgulanmis ve Istanbul’daki mevcut metro hatti
uzunlugunun iki katina ¢ikarilacag: vadedilmistir. Benzer sekilde adayin mentionlu paylagimlarindan
biri de, “Tiirkiye’nin en biiyiilk Teknoloji be Girisimcilik Merkezi olarak lanse edilen Terminal
Istanbul’un kurulacagna iliskin vaadine iliskin paylasimidir. Paylasimda Sanayi ve Teknoloji Bakani
Fatih Kagir, Ulagtirma Bakan1 Abdiilkadir Uraloglu ve Baykar Teknoloji Yonetim Kurulu Selguk
Bayraktar’in etiketlenmistir. Bunlarin yani sira Kurum’un mention etkilesimli paylagimlarindan 13
tanesi Ak Parti’nin Istanbul ilce adaylarmin da katildig1 ziyaret/etkinlik ya da secim propagandasi

kategorisine giren paylagimlandir.

Tablo 8’de Murat Kurum ve Ekrem Imamoglu’nun 15-30 Mart tarihleri arasinda yaptiklart
paylasimlarda en fazla yorum ve begeni alan, en fazla retweet edilen ile en fazla goriintiilenen igerikler

paylasim konularina gére smiflandirilmistir.

Tablo 8. En Fazla Etkilesim Alan Paylasimlar

Aday Etkilesim Tiirii Tarih Etkilesim Sayis1  Paylasim

Ekrem imamoglu ~ Yorum 30.03.2024 2.400 Se¢im Propagandasi/Miting
Begeni 30.03.2024 63400 Se¢im Propagandasi/Miting
Retweet 30.03.2024 5800 Se¢im Propagandasi/Miting
Gorilintiilenme 23.03.2024 3.400.000 Se¢im Propagandasi/Miting

Murat Kurum Yorum 26.03.2024 1600 Vaat /Proje
Begeni 26.03.2024 25.300 Se¢im Propagandasi/Miting
Retweet 30.03.2024 6100 Se¢im Propagandasi/Miting
Gorilintiilenme 25.03.2024 4.700.000 Se¢im Propagandasi/Miting

Kaynak: https:/x.com/ekrem_imamoglu, https://x.com/murat_kurum

Adaylarm en fazla etkilesim aldiklar1 konulara bakildiginda gerek Ekrem imamoglu’nun gerekse

Murat Kurum’un en ¢ok etkilesim aldiklar1 paylagimlarin Se¢im Propagandasi/Miting kategorisine giren
paylagimlar oldugu goriilmektedir. Bu ¢ercevede CHP adayimin en fazla goriintiilenen paylasimi, 3.4
milyon goriintiilenmeyle “Cocuklarimizin gelecegi igin oylarimizi birlestiriyoruz. Tam yol ileri!”
baslikli iletisidir. Ileti, istanbul’da yasayan ve dogum yapmaya giden bir kadinin ¢ocugunun sehirdeki
gelecegine dair duydugu kaygilarin yansitildigi bir video klip esliginde paylasilmistir. Ekrem
Imamoglu'nun en ¢ok begeni alan paylasimi ise 63.400 begeni alan “Istanbul gok giizel bir bahara

uyanacak” iletisiyle paylasilan 30 Mart tarihli Sultanbeyli mitingine ait video goriintiileridir. En ¢ok
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yorum alan paylagimsa se¢cimden yine bir glin dnce paylasilan “Yarin hepimiz oyumuzu kullanacak
sonra da oyumuza sahip ¢ikacagiz. Glizel bir giin olacak; iyilik, giizellik, kardeslik ve demokrasi adina
giizel bir glin.” iletisidir. Bu paylasim adayin yaklagik 9 dakika siiren ve se¢imlere yonelik oy verme
cagris1 ve genel degerlendirme yaptig1 bireysel videodan olugmaktadir. Bu paylagim ayn1 zamanda
Imamoglu’nun en ¢ok retweet edilen iletisi olmustur. Daha énce belirtildigi gibi, Ekrem Imamoglu’nun
secim doneminde yaptigi paylasimlarim konularina goére dagiliminda se¢im propagandasi/miting
paylasimlarinin agirlikta olmakla birlikte rakibine oranla icraatlar kategorisine giren paylagimlar
belirgin bir bi¢imde daha fazladir. Bununla birlikte aday icraatlar kategorisine giren paylagimlarinda en
yiiksek etkilesimi alamamistir. Yine bu noktada en ¢ok etkilesim alan paylagimlarin bir video esliginde

paylasilan iletiler oldugu vurgulanmalidir.

Ak Parti adayr Murat Kurum’un en ¢ok goriintiilenen paylasimi “Sandik..” ifadeli metinle bir
video esliginde paylasilan iletisidir. Istanbul’un cesitli sorunlarini dile getiren yurttaslarin mevcut
belediye bagkaninin 6nceki donem vaatlerini yerine getirecegini “sandiklarii” vurgulayan video

~ 9

dogrudan rakip adaya kars1 “oy sandig1” ile sesteslik kurularak kurgulanmistir. Murat Kurum’un en ¢ok
begeni alan paylasimi ise 25.300 begeni alan “Ailem” iletisiyle paylasilan 26 Mart tarihli, adaymn
ailesiyle birlikte se¢im meydanlar1 ve miting karelerinden olusan video goriintiileridir. En ¢ok yorum
alan paylasim ise se¢cimden bir giin 6nce paylasilan "Yarmn sandikta bir tercih yapacagiz. Ya giivenli
evlerimizde huzurla oturacagiz ya da riskli binalarda depremi bekleyecegiz. 31 Mart’ta saglam
Istanbul’dan yana olun” metni ve #YaptikYineYapariz" hashtagi ile yapilan videolu paylasimdir. Iki
buguk dakikalik videoda, Istanbul’daki deprem riskinin alti gizilerek, Murat Kurum’un bakanlig
déneminde Istanbul’da gerceklestirdigi kentsel doniisiim projeleri orneklendirilmis ve kendisinin
secilmesi durumunda giiclii bir hiikkiimet destegiyle kentin depreme hazirlikli hale getirilmesi i¢in gerekli
olan doniisiimlerin yapilmaya devam edilecegi vadedilmistir. Murat Kurum’un en ¢ok retweet alan
paylasimu ise yine segimden bir giin énce "Aydinlik bir Istanbul giiniinde bulusmak iizere." ifadesiyle
paylasilan videodur. Videoda Murat Kurum secim siirecini degerlendirip destekleri i¢in yurttaglara

tesekkdir etmekte ve iradelerini gdsterme ¢agrisini yinelemektedir.
5. Sonu¢ ve Degerlendirme

31Mart 2024 yerel segimlerinde Istanbul ve Ankara’daki iktidar ve ana muhalefet partilerinin
biiyiiksehir belediye baskan adaylarinin segim siirecinde X sosyal medya platformunda yaptiklari
paylasimlar; paylastm yogunlugu, paylasimm tiirii ve ortaya ¢ikan etkilesim baglaminda
karsilastirilmistir. Ancak boylesi bir karsilastirmadan once, adaylarin takipgi sayilar iizerinden bir
mukayeseli Ustlinliiglin olup olmadig1r hususunun bu noktada altinin ¢izilmesi gerekmektedir. Hem
Ankara hem de Istanbul’da CHP adaylarmin takipgi sayilar1 dolayisiyla da sosyal platform {izerinden
dogrudan takipgilerine ulagma kapasitesi baglaminda rakiplerine yonelik ¢ok ciddi bir Gistiinliigii s6z
konusudur. Her ne kadar Mansur Yavas ve Ekrem Imamoglu, halihazirda biiyiiksehir belediye baskani

olduklart sehirlerde yeniden aday gosterilmis olsalar ve her ikisi de daha onceden ilge belediye
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baskanlig1 gérevinde bulunmus olsalar da rakipleriyle aralarindaki takip¢i sayisi farkini bunun tizerinden
aciklayabilmek miimkiin géziikmemektedir. Zira tiim adaylarin X platformu {izerinde hesap agma
tarihleri agag1 yukar1 ayni oldugu gibi Ak Parti’nin Ankara aday1 da dnceden 6nemli bir ilgenin belediye
baskanligmi yiiriitmiis, Istanbul adayr da 6nceden bakanlik gorevinde bulunmus bir isimdir. Bu
noktadan hareketle takipgi sayis1 arasindaki farkin ve dolayisiyla CHP’li adaylarm etki kapasitelerinin
potansiyel olarak daha fazla olusunu bir bagka galigmanin konusunu olusturacak sekilde iki faktor
iizerinden agiklamak miimkiin goziikkmektedir: Adaylarin popiilerlik baglaminda ulusal siyaset {izerinde
etki kapasiteleri ve hedef segmen kitlelerinin internet kullanimi baglaminda niteligi. Bununla birlikte
AK Partili adaylarin CHP’li adaylara gore secim kampanyalar1 doneminde daha fazla giinliik
ortalamayla paylasim yaptiklari, dolayisiyla bu sosyal medya platformunu rakiplerine gore daha fazla
kullanma ¢abas1 iginde olduklar1 ortaya ¢ikmaktadir. Fakat, yapilan paylagimlarin segimlerle ilgili
olmasi1 noktasinda her iki partinin adaylarinin paylagim orani aynidir. Dolayisiyla Ak Partili adaylarin
daha fazla paylasim yapmakla birlikte, paylasim sayisinin fazlaligini se¢imle ilgili daha fazla igerikte

paylasim yapmak seklinde bir avantaja doniistiiremedikleri anlagilmaktadir.

Ele alman tarihler arasinda adaylarin paylagimlar1 konu dagilimi agisindan karsilagtirildiginda,
secim siirecinde yaptig1 ziyaret ve etkinlikleri paylasmaya agirlik veren Mansur Yavas disindaki biitiin
adaylarin X sosyal medya platformunu agirlikla secim propagandasi/miting kategorisine giren
paylasimlar i¢in kullandiklar1 anlagilmaktadir. Bununla birlikte Ak Parti Istanbul adayr Murat Kurum’un
rakibine oranla; rakip adaylara yonelik elestiriler, aday olunan ilin tamitimina yonelik igerikler,
diizenlenen mitingler vb. gibi dogrudan propagandaya yonelik paylagimlara agirlik verdigi tespit
edilmistir. Her iki sehirde AK Partili ve CHP’li adaylar arasinda ortaya ¢ikan dnemli fakat beklenen bir
farklilik, adaylarm vaat ve icraat kategorilerine giren paylasimlarinda ortaya ¢ikmaktadir. Mevcut
belediye baskaniyken yeniden aday gdosterilen bir siyaset¢inin geride birakilan donemde ne gibi
hizmetler sundugunu paylagmasi yani icraatlarin1 kamuoyuna agiklamasi oldukga tabiidir. Benzer
sekilde rakiplerinin de mevcut baskanlarin gegcmis donemlerine iligkin elestirilmesi {izerinden vaatlerini
paylagmasi beklenebilir. Gergekten de her iki sehirde de segime mevcut biiyiiksehir belediye baskant
olarak giren her iki adaym icraat kategorisindeki paylasimlar rakiplerine oranla daha fazlayken,
rakipleri AK Partili adaylarin vaatlere yonelik paylagimlar1 daha ¢oktur. Fakat bu noktada iki hususun
altinin ¢izilmesi gerekmektedir. Bunlardan ilki se¢ime halihazirda Ankara Biiyiiksehir Belediye Bagkan
olarak giren Mansur Yavag’in vaat kategorisindeki paylasimlarinin %1 gibi cok disiik diizeyde
kalmasidir. Ekrem Imamoglu rakibine gére daha az sayida vaatlere iliskin paylasim yapmakla birlikte
yine de rakibinin ¢ok gerisinde kalmamis ve %7.1°lik bir oran yakalamistir. Diger yandan Ak Partinin
her iki sehirdeki adaylarinin da se¢imden once icraci makamlarda bulunmasi géz oniine alindiginda,
Turgut Altinok’un Kegioren Belediye Baskani iken ilge diizeyinde, Murat Kurumun ise Cevre ve
Sehircilik Bakani olarak ulusal diizeyde yaptiklar1 icraatlari 6n plana c¢ikaran paylasimlarla

biiyiliksehirler diizeyinde yapabileceklerini ortaya koyma noktasinda geride kaldiklar1 anlagilmaktadir.
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Adaylarn etkilesimli iletisim baglaminda X kullanim pratiklerine bakildiginda genel olarak biitiin
adaylarin etkilesimli iletisim 6zelliklerini kullanmalarinin zayif diizeyde kaldig1 sdylenebilir. Bununla
birlikte Ak Partili adaylarin bu 6zellikleri, mention 6zelligini daha ¢ok kullanan Mansur Yavag disinda
rakiplerine gore daha ¢ok kullandigi bu noktada belirtilmelidir. Sinirli kullanimlarina ragmen etkili
paylasim oOzelliklerinin kullanimindan adaylar ve partiler diizeyinde bir sonuca varmak miimkiin

goriinmektedir.

Etkili paylasim ozelliklerinden mention kullaniminda CHP adaylar1 Mansur Yavas ve Ekrem
Imamoglu’nun ortak 6zelligi, kendi aday olduklari illerde mensubu bulunduklar partinin ilge belediye
bagkan adaylarmi tanitmak ve desteklemek iizere kullanmig olmalaridir. AK partili adaylar arasinda
diger ilge belediye baskan adaylarinin paylagimlar yoluyla desteklenmesini anlamli bir bigimde yapan
Murat Kurum olmus ve bunun igin ise daha ¢ok hashtag kullanimini tercih etmistir. Bununla birlikte
Kurum, 6zellikle kendisinin de diger ilge belediye baskan adaylariyla birlikte katildig: etkinlik/ziyaret
kategorisine giren paylasimlarinda diger adaylarn etiketleyerek de destegini gostermistir. Kurum’un
mention 0zelligini kullanimimin 6nemli bir kismini, Cumhurbagkani basta olmak {izere ¢esitli devlet
erkanina yonelik oldugu goriilmektedir. Cogunlukla propaganda ve vaat kategorilerine giren bu
paylasimlarin ortak o6zelligi, yerel secim yarisinda hem hiikiimetin giiciiniin kendisinin secilmesi
durumunda arkasinda oldugunun hem de 6zellikle bakanliklar diizeyinde Istanbul igin yapilan
yatirimlarin kendisinin se¢ilmesi halinde hizlanarak devam edecegi mesajini kamuoyuna iletmektir. Bu
acidan mention kullanimimin literatiirde stratejik bir hedef kitle belirleme araci olarak kullanildiginin
altmin gizilmesine karsilik, Ak Parti Istanbul Biiyiiksehir aday1 érneginde daha gok, adayin kendisini
asan parti, lider ya da devlet otoritesine baghlik iizerinden zaten sekillenmis bir kitleyi harekete
gegirmek tizere kullanildig1 anlasilmaktadir. Diger bir ifadeyle Kurum mentionlar ile ulusal diizeydeki
siyasal otoriteleri ve bunlarin popiilerligini yerel se¢cim yarisina dahil etmeye ¢alismaktadir. Daha 6nce
de belirtilen, CHP’nin adaylarinin ulusal politikay1 etkileme kapasitesinin karsisinda Kurum’un bu
stratejisi oldukca rasyonel goziikmektedir. Nitekim CHP adaylariin, kendi parti bagkanlar1 ve orgiitleri

de dahil olmak iizere ulusal diizeydeki aktdrlere yonelik herhangi bir referansi bulunmamaktadir.

X’in etkili paylagim 6zelliklerinden hashtag kullanimina bakildiginda, bu 6zelligin Ak Partili
adaylarca benimsendigi, Ekrem Imamoglu’nun bu 6zelligi hi¢ kullanmadigi, Mansur Yavas’in ise gok
az kullandig1 goriilmektedir. Yukarida da belirtildigi gibi Ak Partili adaylarin hashtag kullanim1 daha
cok kendi partilerinin diger ilge belediye baskan adaylarinin tanitimina yoneliktir. Bu ¢ercevede adaylar
tarafindan  hashtag kullanimi, belirli bir hedef kitleyi ilgilendiren spesifik konularda “gegcici
kamusalliklar” olusturarak mesajin iletilmesi seklinde degil adayin kendi mesajin1 yaymak ya da
kendisini tanitmak amactyla kullanilmaktadir. Filho vd.’nin (2017) siyasetcilerin hashtag kullaniminda
ad-soyad ve kampanya sloganlarmin yayginlikla kullanildig1 tespitinin Ak Partili adaylar i¢in de gegerli

oldugu bulunmustur.
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X’in etkili paylasim 6zelliklerinden retweet 6zelligine bakildiginda, bu 6zelligin CHP’li adaylar
tarafindan ¢ok az, Ak Partili adaylar tarafindan ise ¢ok sinirh diizeyde kullanildigi goriilmektedir. Ak
Partili adaylarin sinirh retweet kullanimlarinda ise temel stratejileri, yukarida Murat Kurum’un mention
kullanma 6zelligine benzer sekilde adaylarin segilmeleri durumunda hiikiimet desteginin arkalarinda

oldugu mesajinin verilmesine yoneliktir.

Adaylarin paylastiklan iletilerin yarattiklarn etkilesim bakimindan karsilastirilmasinda ise ilging
bir tablo ortaya ¢ikmaktadir. Turgut Altinok un duyuru/bilgilendirme kategorisine giren paylasimlarina
gelen yorum, retweet ve paylasiminin goriintiilenmesi agisindan diger biitiin adaylardan ¢ok ileridir.
Yukarida da belirtildigi gibi bunun nedeni kendisinin mal varligina iliskin tartismalarin ulusal giindemde
de yer bulmasidir. Dolayistyla kendisi disinda diger adaylar se¢im propagandasi/miting, vaat/proje ve
icraat kategorilerinde en ¢ok etkilesimi yaratirken Altinok’un yarattig1 etkilesimin kendisi hakkindaki
tartigmalarla simirhi kaldigi ve dogrudan secim propagandasi ya da vaat-icraatlar seklindeki

paylasimlarinin yaratacagi etkilesimin Oniinii kestigi anlasiimaktadir.

Altmok harig tutuldugunda, her iki partinin Istanbul adaylarinin ézellikle en gok gdriintiilenen
paylasim sayilar belirgin bir bigimde fazladir. Bu gergevede gerek CHP gerekse Ak Parti Istanbul
adaylarinin en ¢ok goriintiilenen iletileri, mesajlarin sinematik kurguyla verildigi video-kliplerden
olusmaktadir. Bu videoda Imamoglu gelecek kaygisi olan bir anne kurgusu iizerinden farkli kesimlerin
oylarin1 birlestirme ¢agis1 yaparken; Kurum, rakibinin bir 6nceki secimlerde verdigi sézleri tutmadigina
iligkin yurttaslarin “aldanmisliklarina” vurgu yapan bir kurgu kullanmistir. Bu noktada Mansur Yavas’in
en ¢ok goriintiilenen paylasiminin ise rakibi olan adayin belediye bagkanlig1 yaptig1 ilgede diizenlenen

mitinge iliskin fotograflarla olan paylagimi oldugu vurgulanmalidir.

Adaylarm en ¢ok begeni alarak etkilesim yaratan paylagimlarina bakildiginda, Mansur Yavas
icin en yliksek begeni kent kimligini 6n plana ¢ikardig1 paylasimina gelmistir. Murat Kurum’un en ¢ok
begeni alan paylasimi ailesinin yer aldig1 se¢im ¢alismalar1 videosuyken, Imamoglu’nun en ¢ok begeni
alan paylasimi Sultanbeyli mitingine ait video goriintiileridir. Adaylarin yorumlar iizerinden yarattiklar
etkileseme bakildiginda, segime birkag giin kala yaptiklari paylasimlarin Yavas, Imamoglu ve
Kurum’un yiiksek yorum aldiklar1 paylasimlar olduklar1 goriilmektedir. Burada CHP’li adaylarin halki
oy vermeye ve oylarina sahip ¢ikamaya c¢agirdiklar videolu paylasimlar en ¢ok yorumu alirken, Murat
Kurum’un en gok yorum alan paylasimi Istanbul’daki deprem riskine dikkat geken bir metnin yer aldigi,
hashtag ve video kullaniminin oldugu paylasimdir. Adaylarin en ¢ok retweetlenen mesajlari vasitasiyla
yarattiklari etkilesime bakildiginda, bunun Mansur Yavas i¢in icraat kategorisine giren paylasimi oldugu
goriilmektedir. Imamoglu’nun yukarida belirtilen en ¢ok yorumu alan paylasimi ayn1 zamanda en gok
retweetlenen paylasimidir. Murat Kurum’un en ¢ok retweet alan paylasimi ise segimden bir giin 6nce
"Aydimnlik bir Istanbul giiniinde bulusmak iizere." ifadesiyle paylasilan videodur. Bu cercevede genel

olarak degerlendirildiginde, Turgut Altinok’un istisnai durumu bir kenara birakildiginda adaylarin
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videolu ve dogrudan se¢im propagandasi kategorisine giren paylasimlarinin en ¢ok etkilesimi yarattigi

anlagilmaktadir.

Son tahlilde, yukarida ifade edilenlerin yam sira bu ¢alismada yapilan ve 6rneklem dahilindeki
karsilagtirmalardan ortaya ii¢ 6nemli sonucun ortaya c¢iktigi sdylenebilir. Bunlardan ilki CHP’li
adaylarin se¢im siirecinde sosyal medya kullanimlarinda bireysel kimliklerini daha 6n plana ¢ikaran, Ak
Partili adaylarn ise iktidar partisi olma dzelliklerini 6n plana ¢ikaran paylasim stratejileri izledikleridir.
Ikincisi adaylarm hepsinin etkilesimli paylasim &zelliklerini yeterince kullanmadigi ve bunu
kullandiklar1 zaman ise etkilesim potansiyelini yeterince agiga ¢ikaracak sekilde yapmadiklaridir. Son

olarak ise adaylari video/gorsel kullanarak yaptiklar paylasimlarin daha fazla etkilesim sagladigidir.
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