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Siyasal katilma, c¢evredeki kit kaynaklarin ve degerlerin dagitimindaki karar alma
dinamiklerini etkileme ve sorumluluk alma eylemi olarak tanimlanabilir. Katilim,
modernlesme seviyelerinin kurumsallagma ve merkezilesme siirecleri ile beraber ilerler.
Toplum bu sayede merkezi siyaseti yonlendirir ve siirdiiriilebilirligine katki saglar.
Huntington’un “’siyasal modernlesme’’ olarak adlandirdigi bu siireg, geleneksel ve modern
toplumlart birbirinden ayiran katilimin yogunlugundaki degisimlerle olgiilir. Katilim
alanindaki yogunlugun genislemesi, siyasalin demokratiklesmesine ve modernlesmesine
imkan tanir. Demokratik siyasetin Onciillerinden olan siyasal katilim davranisi iktidarin
mesrulugunun temelini olusturur. Iktidar bu temel ile siyasal alan1 genisleterek toplumun
tiim kesimlerine ulagsmanin yollarini arar. Bu dongiisel mekanizma iktidar ve toplum/segmen
arasinda  siireklilik dogurarak siyasal egilimlerin yoniinii belirler. Egilimlerin
resmilesmesinin yolu da se¢imlerin gergeklesmesi ile viicut bulur. Bu arastirma, 1991-2023
yillar1 arasinda gergeklesen genel secimleri ve Malatya segmeninin bu se¢imlerdeki siyasal
katilim davraniglarin1 ve egilimlerini Huntington’un siyasal modernlesme yaklagimiyla
degerlendirmeyi amaglamstir. Caligmada nitel arastirma yontemi gatis1 altinda dokiiman
analizi yapilarak, TUIK ’ten alman resmi oranlar icerik analizine tabi tutulmustur. Malatya
siyasetinde sag/muhafazakar egilimin yogun oldugu goriilmiis ve siyasal aktorlerin
segimlerdeki yonelimini etkilemistir. Ote yandan sol yonelimin Malatya yerelinde nispeten
daha az taraftar buldugu gézlemlenmistir. Ildeki secim sonuglarinin genel secimler ile yillara
gore benzerlik/farklilik gosterdigi ve siyasal modernlesme diizeylerinin siyasal katilimin
diisiik seviyede seyretmesi, siyasal parti sayisinin gorece azlig1 vb. sebeplerle heniiz yeterli
bir seviyede olmadig1 goriilmiistiir.
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ABSTRACT

Political participation can be defined as the act of influencing decision-making dynamics
and taking responsibility in the distribution of scarce resources and values in the
environment. Participation progresses with the institutionalization and centralization
processes of modernization levels. In this way, the society directs the central politics and
contributes to its sustainability. It is thought that the most important feature that distinguishes
traditional and modern societies from each other is the changes in the intensity of
participation. The expansion of the density in the field of participation allows the
democratization and modernization of the political. The behavior of political participation,
which is one of the predecessors of democratic politics, forms the basis of the legitimacy of
power. With this basis, the government seeks ways to reach all segments of society by
expanding the political field. This cyclical mechanism creates continuity between power and
society/voters and determines the direction of political tendencies. The way of formalization
of trends is embodied by the realization of elections. This research aims to evaluate the
political participation behaviors and tendencies of Malatya voters in these elections with the
political modernization process by examining the general elections that took place between
the years 1991-2023. In the study, document analysis was carried out under the umbrella of
qualitative research method, and the official rates received from TUIK were subjected to
content analysis. It has been seen that the right/conservative tendency is intense in Malatya
politics and it has affected the orientation of the political actors in the elections. On the other
hand, it has been observed that the leftist orientation finds relatively fewer supporters in
Malatya. It has been observed that the election results in the province show
similarities/differences with the general elections and that the level of political
modernisation is not yet at a sufficient level due to the low level of political participation,
the relatively small number of political parties, etc.

Atif / Citation: Yildirak. K. (2024). Huntington’un Siyasal Modernlesme Yaklagimi Baglaminda 1991-2023 Yillar
Arasinda Gergeklesen Genel Segimlerin Analizi Ve Malatya’nin Bu Segimlerdeki Tercihlerinin Degerlendirilmesi.
Malatya Turgut Ozal Universitesi Isletme ve Yonetim Bilimleri Dergisi, 5(2), 124-149.

1. GIRiS

Toplumun yasayis bigimi ve drgiitlenme anlayis1 devlet mekanizmasi igerisinde viicut bulmakta
ve toplumsal gelisimin Onii agilmaktadir. Bu dongii igerisinde siyasal olan, toplum ve devlet
arasindaki alig-verisin belirlenmesinde rol oynamaktadir. Toplum taleplerini siyasallagan bir
anlayisla iletirken, devlet ise bu iletim karsisinda kaynaklar ve hizmetler iiretmektedir.
Dolayisiyla karsilikli gelisen bu ¢gember icerisinde, “Siyaset, en sert levhalara biiyiik bir giicle ve
yavas yavas delik a¢ilmasi” anlamina gelmektedir (Wallerstein, 2013b:73-87).

Ontolojik perspektifte siyaset, diizenin kurallar, kurumlar ve toplumdan alinan geri doniiglerle
canlandirildigr bir kavrami ifade etmektedir. Poggi bu canlandirmayr ‘’Modern Devlet’in
Gelisimi” kitabinda David Easton ve Carl Schmitt’in siyaset tanimlamalariyla ifade etmektedir.
Siyaseti bir kaynak ve deger dagitimi olarak géren Easton, yenilik¢i olmayan geleneksel yapi, her
iki tarafin esit oldugunu ve gli¢liiniin tahakkiim kurdugunu ifade ettigi degis-tokus anlayisi ve bir
merkezi “’emir” ile kaynaklarin ve degerlerin dagitilabilecegini one siirmektedir. Ote yandan
siyaseti dost ve diisman ayrimui olarak nitelendiren Schmitt, toplum dahilinde ¢izilen sinirlarin ve
bu sinirlarin korunmasinin 6nemini vurgular. Dost ve diismanin belirlenmesiyle, toplumlararasi
sinirlarin - olgunlastirilmas1 hedeflenmektedir. Nitekim toplumun siirekliliginin buna bagh
oldugunu vurgulamaktadir (Poggi, 2019:15-23). Siyasetin varligr bu anlamda birey ve onun
olustugu toplum nezdinde devlet, iktidar lizerinden yeniden sekillenmekte ve yorumlanmaktadir.
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Devlet, olusturdugu kurallar1 ve kurumlari toplumdan aldigi geri doniislerle (vergi vb.)
desteklemekte ve siyaseti bu destekleri korumak/diizenlemek igin kullanmaktadir. Buradaki
temel nokta, bireyin/toplumun zamanla olusan ihtiyaclarin1 karsilamaktir. Nitekim ihtiyaglarin
varlig1 siyaset mekanizmasinin siirdiiriilebilir olmasina imkan tanimaktadir. Bireyin/toplumun
kollektif tarihinin verdigi ekonomik, sosyolojik, psikolojik ve politik kiiltiir ihtiyaglar
belirlemekte ve talep etme egilimini arttirmaktadir. Talepler siyaset mekanizmasi igerisinde
iktidara ulagmakta ve hizmetler olarak geri doniis saglanmaktadir. Ortaya ¢ikan bu sistematik
diizen bireyin/toplumun siyasete katilmalariyla giic kazanmaktadir.

Siyasal katilim, kimin karar alacagini/ydnetecegini veya hangi kararlarin alinacagini etkilemek
icin girisilen faaliyet olarak tamimlanmaktadir (Taskin, 2021:229). Bu tanim toplumsal
faaliyetlerin tiimiinii kapsayan ve igerisinde oy verme davranigindan 6te, eylemlere/protestolara
katilmay1, boykot ya da alinan bir karart mahkemeye tasimay1 barindirmaktadir. Katilim stiregleri
kurumsallagmis yapilardan, bireyin 6zelliklerinden ve sosyal mobilizasyon saglayan siyasal
orgiitlerden (siyasal parti, sendika, dernek vb.) kaynaklanan itici kuvvetlerden olugsmaktadir. Bu
kuvvetler, en temelde bireyi ve onun kiiltiirel, ekonomik, siyasal, sosyolojik ve psikolojik
yasaminin sagladigi yapi taslarindan meydana gelmektedir. Egitim, yas, cinsiyet, sosyoekonomik
birikim, zaman, motivasyon gibi bagimsiz degiskenler katilim diizeylerini etkilemektedir. Ote
yandan parti ve aday orgiitleri, dernek ve sendikalar, aile ve arkadas ¢evreleri gibi sosyal aglar,
kiiltiirel/dini cemaatler vs. bireyleri sosyal mobilizasyon icerisinde harekete gecirerek, bireylerin
siyasal  slirece  katilimlarin1  saglamaktadir.  Nitekim bu  ¢ergevenin  zamanla
genislemesi/yogunlagsmasi siyasal atmosferin de giiclenmesine yol ag¢maktadir. Dolayisiyla
siyasal siirece katilimin toplumun tiim kesimlerinde yer bulmast modern/gelismis bir siyasal
toplumun insasini hizlandirmaktadir.

Geleneksel toplum ile modern toplum arasindaki en dnemli fark, katilimin yogunlugundaki
diizeyde gergeklesmektedir. Katilim bu diizeyde toplumun tiim kesimlerine yayilarak etki alanini
arttirmaktadir. Alan icerisinde zamanla bireyler kiiciik gruplar halinde orgiitlenerek ideolojik bir
bakis agis1 gelistirmektedir. Boylece siyasal alanlar olugsmus ve taleplerin/desteklerin gozetildigi
somut kurumlar (siyasal partiler, sendikalar, dernekler vs.) dogmustur. Dolayisiyla siyasal
katilimin genislemesi siyasal alanlarin artmasina, siyasal alanlarin yiikselisi ise siyasal katilimin
yogunlagmasina sebep olmaktadir. Nitekim bu c¢ergeve siyasal partilerin kurumsallasma
diizeyleri, demokratik bir toplum diizeni ve zamanin simnavindan ge¢mis bir siyasal kiiltiir bu
dongii de 6nemli bir rol oynamaktadir. Tiim bunlarin tamami modernlesme seviyelerine ulagmig
ya da ulagmakta olan toplumlar i¢in séylenmektedir.

Toplumun her kesiminin katildig1 bir demokratik yapi, mesru bir alan igerisinde siyasallagmis
kurumlarin iktidar yarisi ve bu yarigsi sonuglandiran se¢im sistemlerinin varligi modern
toplumlarin olusumundaki en &nemli nitelikleri meydana getirmektedir. Ozelde segimler temsili
demokrasinin en 6énemli kosulu olarak goriilmektedir. Siyasal olarak demokratik bir toplumun
insa edilmesi i¢in, halkin kendisini yonetecek siyasallasmis bireyler ya da orgiitler hakkinda hiir
iradeye sahip olmasi gerekmektedir. Dolayisiyla demokratik bir se¢im yarisi ile toplumun
modernlesme seviyelerinin yiikselmesi beklenmektedir. Bu anlamda bir se¢im icin Oncelikle
demokratik temsilin gergeklesebilmesine hizmet etmesi gerekir, yani yurttaslarin demokratik
kararlarin tiretilmesine aktif ve belirleyici bir bigimde katilabilmeleri i¢in, se¢im sisteminin genis
ve dar anlamlartyla, farkli bakis acilarinin varligina yani ¢ogulcu olusumlara izin vermesi
gerekmektedir (Koker, 2006). Boylece secimlerin ortaya ¢ikardigi sonuglar, bir toplumun
demokratik ve modernlesme seviyelerini, siyasal egilimlerini ve degisimlerinin/déniisiimlerinin
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goriilebilmesin de 6nemli bir rol oynamaktadir. Tiim bu c¢er¢eveyi hem ulusal hem de yerel
diizeyde degerlendirebilmek 6nemli bir kazanim saglamaktadir.

Ulusal ve yerel anlamda siyasal dinamikler karsilikli bir iligkisel aga dayanmaktadir. Nitekim
yerel ve yerel iistii 6lgekler arasindaki karsilikli iliski nedeniyle, yerel siyaset de yalnizca yerelin
kosullar1 i¢inde belirlenmez (Sengiil, vd., 2016:76). Ulusal diizeyde gergeklesen katilimci siyasal
anlayis ve onun dogurdugu demokratik sonug, yerelde de etkilerini ortaya ¢ikarmistir. Tiirkiye nin
genelinde olusan siyasal atmosfer, Malatya diizeyinde de paralellik gostermektedir (Sayin &
Yildirak, 2023:207).

Malatya Paleolitik ¢aga kadar giden bir tarihe sahiptir. Malatya bolgesinde Hititler, Medler,
Persler ve Romalilar hiikiim siirdiikten sonra 656 yilinda Islam hiikiimranhigina ge¢mistir.
Selguklular ve Osmanlilar doneminde 6nemli yerlesim merkezinden biri olarak varligini
strdiirmiistiir (Sayin & Yildirak, 2023:207-208). Cumhuriyet ile birlikte 1924 yilinda il olan
Malatya’nin 2022 genel niifus sayimina gore niifusu 812.580°dir. Niifusun %49.7’°si kadin,
%50.2’si ise erkektir (TUIK). Malatya’nin se¢gmen sayis1 562.216°dir. 2019 yerel segimlerinde
Biiyiiksehir Belediye Baskanligin1 AK Parti kazanirken; 8 ilgeyi AK Parti, 3 ilgeyi CHP, 1 ilgeyi
MHP, 1 ilgeyi ise bagimsiz belediye baskani kazanmistir. Se¢imlerde siyasal partilerin aldiklar
oylara gdre, kentin siyasal egilimlerinde muhafazakar, demokrat, milliyet¢i ve sosyal demokrat
egilimler 6ne ¢ikmaktadir (Dogan & Batar, 2019:932)

Ismet Inonii ve Turgut Ozal’1 merkez siyasete Cumhurbaskani olarak génderen Malatya’da
siyasete aktif katilan seckinlerin yerel diizeyde temsil ettigi ve destegini aldiklari toplumsal
gruplar ve geleneksel dokularin yerel modernlesme siireglerinde ¢oziilmesi ilgiye degerdir.
Malatya’ya 0zgii toplumsal degiskenlerin siyasal siireglere etkisinin siyasal modernlesme
sireclerini ne oranda etkiledigi, Malatya 6zelinde Tiirkiye’de yerel modernlesmenin hangi
asamalara eristigi sorulari ilin incelenmesini degerli kilmaktadir.

Aragtirma, 1991-2023 yillar1 arasinda yapilan genel se¢imleri inceleyerek, Malatya se¢meninin
bu secimlerdeki katilim davranisini ve siyasal egilimlerini siyasal modernlesme gercevesinde
degerlendirmeye c¢alismistir. Genel diizeyde uluslararasi alanda Soguk Savas’in bitmesi ve
Tirkiye’deki yankilari, i¢ siyasetteki istikrarsiz koalisyon hiikiimetleri, giivenlik ve ekonomik
krizlerin yarattig1 toplumsal ve psikolojik etkenlerin yaninda 6zelde ise muhalefetin (6zellikle
Dogru Yol Partisi ve Sosyal demokrat Halk¢1 Parti) yiikselmesi, ¢ok partili demokrasi i¢in yeni
bir dengenin ingasi, etnik siyasetin 6n plana ¢ikmasi ve sosyal demokrat partilerin merkez sag
cogunluga kars1 bu se¢imlerden giiclii ¢itkmasi gibi siirecler 90’lar donemini 6nemli kilmaktadir.
Devam eden 2002 secimlerinde ise dnceden siirekli giindeme gelen ekonomik krizlerin siyasal
degisim ile sonuglanmasi, siyasetin énemli partilerinin bu segimlerle zayifladigi, siyasal Islam
kavraminin yiikselisi, siiregte sivil siyasetin daha fazla 6n plana ¢iktigi, koalisyon hiikiimetlerinin
yerini tek parti iktidarmin aldigi, kiiresel ekonomik alana entegrasyonun olustugu, rejim
degisikliklerinin (Cumhurbaskanligi Hiikiimet Sistemi) gergeklestigi goriilmiis ve 2023°¢ kadar
gelen bu siireglerin toplumsal yansimalarinin se¢imler nezdinde tespit edilebilmesi degerli
bulunmustur. Bu nedenle 1991-2023 yillar1 aras1 genel se¢im sonuglari incelenmis ve hem ulusal
hem de yerel gostergeler izlenmistir. Calisma, Samuel P. Huntington'un siyasal modernlesme
kuramina yaklagimi referans alarak, Tirkiye'de 1991-2023 yillar1 arasindaki genel se¢imleri ve
Malatya’nin bu se¢imlerdeki sonuglarinin incelenmesi amaglamaktadir. Bu ¢ercevede, belirlenen
araliklarda yapilan genel secimlerden yola cikilarak Tiirkiye'nin siyasal modernlesme
yaklasimiyla se¢im sonuglarini analiz edebilmek hedeflemektedir. Ayn1 zamanda, Malatya'nin
yerel secim sonuglart ile iilkenin genel se¢cim sonuclar1 karsilagtirilarak modernlesme siireci ile
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nasil bir iligkisinin olduguna ve benzerliklere/farkliliklara ulagsmak hedeflenmistir. Yani sira
siyasal modernlesme yaklasiminin Tiirkiye’de siyasal istikrar ve katilim {izerindeki etkilerinin
goriilebilmesi hedeflenmektedir.

Arastirmada, Huntington'un siyasal modernlesmeye yaklasimi, Tirkiyemin 1991-2023 yillar
arasindaki genel secim sonuglarini agiklamakta ne kadar etkilidir?, Segcmenlerin parti tercihleri ve
secimlere katilim yogunlugu Siyasal modernlesme yaklasimi ile nasil aciklanabilir?, Malatya
yerel se¢imleri, Huntington'un modernlesme kuraminin 6ngdrdiigi siyasal degisikliklerle nasil
bir uyum igindedir?, Malatya yerel secim sonuglart ve ulusal secim sonuglari arasindaki
benzerlikler ve farkliliklar nelerdir? sorularina cevap aranmaktadir. Calismada nitel bir arastirma
cergevesinde dokiiman analizi yapilarak icerikler degerlendirilmistir.

2. SAMUEL PHILiPS HUNTINGTON’UN SiYASAL MODERNLESME TEORISINE
YAKLASIMI

Gegmiste yasamis insanlarin olusturdugu kurallarin zamanin sinavindan gegerek yeni insanlar
tarafindan degistirilmeden kullanilmas1 geleneksel toplumlarin en Onemli 6zelligini
olusturmaktadir. Bu toplumlar1 tahmin etmek ve nasil bir siyasal davranis sergileyecegini
ongdrmek basit bir muhakemeyi gerektirmektedir. Buna karsin modern toplumlar ise daha
karmasik bir yap1 ve kurumlardan meydana gelmektedir. Yap1 ve kurumlar farkli sosyoekonomik
alanlarda gesitli kurallar ve yontemler gelistirerek, kompleks bir toplumsal diizen dogurmaktadir.
Meydana gelen bu diizen politik, sosyolojik, ekonomik, psikolojik vb. araglarin tarihsel
gelisimine/doniisiimiine maruz kalarak, sanayilesen, egitim olanaklarini arttiran, meslek
cesitliligini yiikselten vs. bir toplum halini almaktadir. Dolayisiyla modern toplum igerisinde
degisim, doniisiim ve gelisim kacinilmaz olarak degerlendirilmektedir. Bu toplumlarda
sosyoekonomik temeller bireyin/toplumun giindelik hayatin1 ve ayni zamanda siyasal
bakigini/davraniglarini derinden etkilemektedir. Bdylece bireyin/toplumun siyasal siirece katilma
dinamiklerini etkileyen bir¢ok parametre burada devreye girmektedir.

Modern ve geleneksel toplumu birbirinden ayiran en Onemli olgu siyasal katilimin
yogunlagmasidir. Modern toplumlarda katilimin geniglemesi, toplumun tiim tabanina yayilmasini
ve yeni fikir, diislince, talep ve desteklerin ortaya ¢ikmasini saglamaktadir. Tabana yayilan katilim
hareketleri, fikir ve diisiince birligi saglayan ideolojik kiimeler dogurarak siyasal partilerin
hareket alanin1 genisletmektedir. Bu sayede partiler iktidar olabilme amaciyla, bu kiimelerin talep
ve desteklerini karsilayacak adimlar atmaktadir. Ortaya ¢ikan bu atmosfer hem yerel hem de
ulusal iktidar iizerinden yiiriitiilmektedir. Siyaset ulusal iktidarin gii¢ iliskileri neticesinde
merkezileserek, toplum tarafindan gelen istek ve arzulari ¢iktilara doniistiirecek ve kendisine
mesru bir zemin olusturacaktir (Yildirak, 2023). Nitekim bu tablo, katilimdaki yogunlugun yerel
modernlesmeyi ve oradan da merkezilesen siyasetin dinamiklerini nasil etkilediginin altini
¢izmektedir.

Modernlesme mekanizmasi sistematik bir toplumsal alt yap1 ve sosyoekonomik bir sekillenme ile
yogrulmaktadir. Dolayisiyla iktidar ve toplum arasindaki iletisimde modern ya da geleneksel
yonetim anlayis1 stirdiiriilebilir veya doniistliriilebilir kilinmaktadir. Bu nedenle geleneksel bir
cergevede merkezi biirokratik imparatorluklarla yonetilen toplumlarin, modernlesme
asamalarinda merkezi totaliter veya otoriter rejimlerce yonetilmesi miimkiin goziikmektedir. Ote
yandan geleneksel asamada feodalizmin egemen oldugu toplumlarda ise, modernlestikge
demokratik ve pliiralist siyasal bir yonetim ile karsilasilmaktadir (Apter, 1965:81-123;
Huntington, 1968: 91-140). Dolayisiyla bu anlayisa gore, modernlesme kademelerinin ne dlciide
demokratiklesecegi ya da toplumun modern diinyada ne kadar gelistigi degil, geleneksel
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boyuttayken modernlesmek icin nereden basladigi 6nemli goriilmektedir. Nitekim ulusal
biitiinliiglin saglanmasi, yekpare bir toplum yapisi, pozitif yonlii bir ekonomik gelisme,
demokratik siireclere uygun sekiiler bir altyapi, yiiksek bir egitim diizeyi, bireye/topluma sosyal
mobilizasyon saglayan alanlarin ¢ok sayida olmasi, istikrarli ve seffaf siyasal partilerin ve
hiikiimetlerin varlig1 ve hareket alanini canli tutan sivil toplum kuruluslar geleneksel toplumlarin
hedefine almas1 gereken faktorleri olusturmaktadir. Tiim bu atmosferin siyasal, ekonomik, askeri,
sosyolojik, psikolojik vb. alanlarda 6nemli bir etki dogurdugu diisiiniilmektedir.

Modernlesme siiregleri, siyasetin gelisimini ve birey-devlet iliskilerini tayin eden siyasal kiiltir,
siyasal katilma, siyasal partiler ve kurumsallagma diizeylerinden olugmaktadir. Bu etkenler
toplumu adim adim demokratiklesmeye gotiirmektedir. insanlarm kollektif tarihinin bir iiriinii
olan siyasal kiltiir, bireylerin ve onun olusturdugu toplumun ulasmasi gereken ilk
demokratiklesme aract konumunda yer almaktadir. Bireyin/toplumun, siyaset mekanizmasinin
giindelik hayatin ve gelecegin belirlenmesinde rol oynadigi bilincine sahip olmasi gerektigi
diistiniilmektedir. Bu sayede siyasal siirece entegre olma ve dolayisiyla siyasal katilmanin
yogunlugunu arttirma eylemi kolaylagmaktadir. Siyasal siirece katilan modern toplumlarda farkl
fikirlerin/diigiincelerin insa ettigi Orgiitler ortaya ¢ikmaktadir. Bu Orgiitler, bireyin/toplumun
ihtiyaglarini karsilamak ve iktidar olmak amaciyla faaliyetlerini siirdiirmektedir. Siyasal partiler
bu orgiitler igerisinde, bireylerin siyasal katilim davranislarini mesru kilan alanlardan birini
olusturmaktadir (Saymn & Yildirak, 2023). Bu durum siyasal gelismeyi ve dolayisiyla
modernlesme seviyelerini yiikseltmektedir.
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Modernlesme diizeyleri kurumsallagma, siyasal katilimin yogunlugu ve siyasal parti sisteminin
giiclii karakteri ile dl¢climlenmektedir (Sayin & Cirakoglu, 2019). Bu sayede katilim gosteren
birey ve onun olusturdugu toplum giiclii bir siyasal parti ile karsilasirken, siyasal partinin de bir
kisi, statii ya da patron-yanasma iliskilerinin olmadig1 kurumsallagsmis bir yap1 da olmasi
beklenmektedir. Dolayisiyla bu tablo, siyasal modernlesmenin gergeklesmesi ve hem ulusal hem
de yerel siyasetteki gelisimin olugmasini saglamaktadir.

Yukarida ifade ettigimiz siyasal modernlesme cercevesi, 0zelde modernlesmenin bireyden
otoriteye kadar olan siiregteki temel yapi taslarini meydana getirmektedir. Bunlar modernlesmeyi
gerekeelendiren ve onun islevselligini giiclendiren bir mekanizmay1 olusturmaktadir. Genelde ise
modernlesme iktidarin toplanmasi ve genisletilmesi ile sekillendirilmektedir. Buradaki iktidar
anlayis1 yonetim kavramu ile i¢ ice gegmektedir. Y Onetimi toplamak siyaseti merkezilestirmeyi ve
genisletmek ise tabana yayilmay1 ifade etmektedir. Tek bir merkezden belirlenen kurallarin, yine
bu merkezden yonetilen kurumlarin varligi biirokratik kadrolarin ve buna bagl olarak siyasal
alanlarin (siyasal partiler, sendikalar, dernekler vs.) giliglenmesini saglamaktadir. Bu durum
ekonomik, askeri, sosyolojik ve psikolojik tiim alanlarda hakimiyetini korumaktadir. iktidarin
toplanmasi olarak goriilen bu tablo, modernlesmenin en dnemli tarafim olusturmaktadir. Iktidar
bu sayede toplumun tiim kesimlerine ulasarak, onlarin ihtiyaclarini karsilama girisimlerinde
bulunmaktadir. Nitekim toplum ihtiyaclarini zamanla iktidara ulastirabilen istek ve arzulara
donistiirmekte ve bu doniisiimii bir araya gelerek giiclendirmektedir. Bu noktada toplum/birey
siyasal katilim davranisi gelistirerek, talep ve desteklerini iktidara iletmektedir. Dolayisiyla
katilimin genislemesi, modern toplumlarin kendini ifade etmedeki yeteneklerini arttirmaktadir.
Siyasal partiler ve sivil toplum kuruluslar1 bu yetenekleri besleyen kurumlar olarak karsimiza
¢ikmaktadir.

Kurumsal sistemindeki giiclii hareket alani, iktidarin mesrulugunu saglayan ve biirokratik
kadrolarin topluma hizmetlerini kuvvetlendiren bir iligkisel ag olusturmaktadir. Ag igerisinde,
siyasal partiler katilimin yogunlugu ile sayisimi arttirmakta ve toplumun tiim kesimlerinin
kendilerini ifade edebilecek siyasal alanlara ulagsma imkanini kolaylastirmaktadir. Nitekim
iktidarin genisleme sathasi bu sekilde viicut bulmaktadir.

Siyasal modernlesme bir degisim/doniisiim meselesinden meydana gelmektedir. Yeni orgiitlerin
olusumu, buna bagl olarak farkli fikir ve diislincelerin (ideolojilerin) giin yiiziine ¢ikmast,
sistemin sirali bir mekanizmayr harekete gecirmesi, siyasal elitlerin ve liderlerin
degerleri/becerileri, siyasal katilmanin yogunlagmasiyla siyasal kurumlarin gelismesi arasindaki
iliski ve tiim bunlar siyasal degisimin ve déniisiimiin habercisi konumunda yer almaktadir. Ote
yandan toplumsal ve yonetsel yapi igerisinde modernlesme, siyasetin en temel degisken olarak
siyasal hayata dokundugunu gostermektedir (Adelman & Morris, 1967).

3. VERILERIN TOPLANMASI, ANALIiZi VE LITERATUR TARAMASI

Calisma, 1991-2023 yillar1 arasinda gerceklesen genel se¢imleri ve Malatya ozelindeki genel
secim sonuglarini incelemeyi ve siyasal egilimi tespit edebilmeyi amaglamaktadir. Glivenilir
sonuglara erisebilmek adina Tiirkiye Istatistik Kurumu (TUIK) ve Yiiksek Se¢im Kurumu (Y SK)
verilerine bagvurulmustur.

Aragtirmada 1991, 1995, 1999, 2002, 2007, 2011, 2015 Haziran ve Kasim aylari, 2018 ve 2023
genel secimleri incelenmis ve bu se¢im sonuglarina gore siyasal egilimler, farkli ideolojik bakis
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acilarina sahip siyasal partiler ve modernlesme seviyeleri goriilmeye calisilmigtir. Yani sira
Malatya’nin genel se¢imlerdeki tercihleri ele alinmis, yonelimleri belirlenmis, siyasal katilimin
yogunlugu analiz edilmis ve siyasal modernlesme icindeki yeri irdelenmistir. Huntington’un
siyasal modernlesme kuraminin 6ngérdiigli siyasal gelisim agamalar1 ile Tirkiye’nin se¢im
dinamikleri arasindaki iligkiler incelenmeye c¢abalanmigs ve Malatyanin bu segimlerdeki
sonuclari, Tirkiye genel secimleri ile karsilastirilarak farkliliklar ve benzerlikler ortaya
konulmustur.

Ulasilan veriler, genel secim ve Malatya’nin bu se¢imlerdeki tercihlerinin sonuglar1 nezdinde
tablolara doniistiiriilmiistiir. Tablolarda 2023 yilindan 6nce belirlenmis olan %10 ve daha sonra
%7’ ye diisen se¢im barajina binaen siyasal partiler dikkate alinmigtir. Varsa bagimsiz oy oranlart
da eklenmisti. Bununla birlikte, ilk defa 2018 ve 2023 yillarinda gerceklestirilen
Cumbhurbaskanlig1 secimine de yer verilmistir. Bu veri, lider kiiltii ve bagl oldugu siyasal parti
arasindaki oy farklar1 temelinde degerlendirilmis ve modernlesme seviyeleri tespit edilmeye
calisilmustir.

Secimler, esasen toplumun kendisini nasil yonetecegini tercih ettigi bir alan olarak diigiiniilmekte
ve demokratik siireclerin ana hatti olarak goriilmektedir. Bu hat, toplumun tamamina niifuz eden
rasyonel bir iktidarla ve siyasal katilimdaki genislemeyle iliskilendirilebilmektedir. Bir bagka
deyisle kaynak ve deger dagitimini elinde bulunduran bir iktidarin insa siireci siyasal katilim
gosteren genis kitlelerle baglantilandirilmaktadir. Buradan hareketle Tiirkiye’de gergeklesen
genel segimler medya/sosyal medya, cinsiyet, sosyoekonomik taban, siyasal parti program ve
kampanyalari, belirli tarih araliklar1 veya kentler 6zelinde siyasal egilimleri goérme seklinde
degerlendirilmistir (Aydogan, 2022; Balci, 2007; Balc1 & Bal, 2007; Eroglu,2023; Sahin, 2022;
Yigit, 2018; Kan, 2023; Kaya,2018; Dogan & Tokgoz, 2022; Unal, 2020; Sahin, 2022; Zeynel &
Savut; Zarig, 2021). Ulusal diizeyde ger¢eklesen se¢imlerin bir iz diisiimii olan yerel se¢imler,
kentin, ilgenin veya daha kiigiik bir yerlesimin -genel siyaseti etkileyebilecek bigimde- siyasal
egilimleri ve ideolojik farkindaligini yansitmaktadir. Bu anlamda her kent gibi Malatya’nin
siyasal ¢ehresi onemli goriilmekte ve siyasal yonelimlerini, genel siyasetteki yerini, politik
duygularini, siyasal anlamda bolgesel veya yerel tercihlerini ele alan birgok ¢aligma
yapilagelmistir (Sengiil vd., 2016; Sevilay, 2020; Yilmaz, 2021; Dogan & Aydin; 2023; Giiven,
2018; Nergiz, 2020). Nitekim bu ¢aligmalar genel anlamda secimleri igerik, sdylem, tanimlayict
yontemlerle ele almis ve secgimlerin toplumsal, iktisadi, iletisim, kimlik boyutuna agirlik
vermistir. Yaptigimiz bu ¢aligsma ise, -yine bu yontemlere bagvurarak- yukarida ifade edilen tiim
parametreleri bir faktor olarak géren Huntington’un siyasal modernlesme yaklasimini referans
almig ve bu referans ile genel secimleri, Malatya ilinin bu se¢imlerdeki egilimini simbiyotik bir
gozle degerlendirmistir. Yan1 sira arastirmada modernlesme siireclerinin énemli noktalarindan
olan siyasal katilimin genislemesi/daralmasi, kurumsallasmanin insasi, siyasal partilesmenin
artmasi/azalmast veya demokratiklesme egilimlerinin giiclenmesi/zayiflamas1 segimlerin
sonuglari baglaminda degerlendirilmis ve ilgili alana sinirli/kiiglik bir katki sunulmak istenmistir.
Ote yandan calismada, segimler, siyasal modernlesme gergevesinde degerlendirilerek simirh
sonuclar elde etmekte ve farkli caligmalarla bu sonuglarin yanlislanabilirli§inin veya
cesitlendirilebileceginin de alt1 ¢izilmektedir. Yam sira ulusal veya yerel anlamda siyasal
partilerin toplumsal talepleri karsilama bigimlerine, siyasal tercihler dogrultusunda karar verici
otoritelere, kanaat 6nderlerine veya se¢menlere fayda saglayabilecegi diisiiniilmektedir.
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4. BULGULAR VE DEGERLENDIRME

Bu baglikla 1991-2023 yillar1 arasinda gergeklesen genel segimleri ve Malatya’nin bu
secimlerdeki oy dagilimi degerlendirilmistir. Sonuglar temelinde Malatya’da siyasal egilimler,
siyasal katilimin yogunlugu, yerel modernlesme gibi olgularin degerlendirilmesi hedeflenmistir.

4.1. 1991 Genel Secim Sonuclari

1991 secimlerinde katilim %83.9 olarak gerceklesmistir. Bu se¢imlerde %10 barajini toplamda
bes parti gegmistir. Genel segimlerde birinci siray1 %27 ile DYP almistir. Devaminda %24 ile
ANAP, %20,8 ile SHP, %16,9 ile RP ve %10,8 ile de DSP gelmektedir. Sonuglarin birbirine yakin
oldugu goriilmekte ve ¢ok seslilik egiliminin (demokratiklesme) belirginlestigi diisiiniilmektedir.
Nitekim demokratiklesme egilimi olan bir siyasal donem, iktidar olabilme rekabetinin yogun
oldugu (siyasal katilma diizeyinin yogunlugu) ve iktidarin dagildigint gdstermektedir
(Huntington, 1965: 62). Bu durum siyasal yarisin artmasina ve ¢ok partili bir diizenin olusmasina
imkén taniyarak se¢gmenin daha talepkar olma yonelimini arttirmaktadir. Buradan hareketle 1991
secimleri Tiirkiye’de ¢ok partili sistemin kuvvet kazandigi bir donem olarak dikkat ¢ekmektedir.
Ozellikle 1980 askeri darbesi sonrasi baslayan demokratiklesme siirecleriyle 1991 segimleri
Tiirkiye’de siyasi yarisin 6n plana ¢iktig1 bir donem olarak goriilmektedir. Esas olarak ANAP,
DYP ve SHP ii¢cgenindeki yogun rekabet bu duruma isaret ederek, Tiirkiye’de siyasal alanin
cesitlendigini ve siyasal modernlesmenin 6ngordiigii rekabete dayali demokrasinin olusumunu
destekledigini gostermektedir. Ote yandan toplumun genel olarak kendi fikir ve diisiincelerini
ifade edebildigi bir siyasal alana ulagmasi modern toplumlarin belirleyicisi konumunda yer
almaktadir.

Tablo-1: 1991 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya ilinde Aldiklar1
Oy Oranlarina Gére Dagilimi

Siyasal Partiler 1991 Tiirkiye Geneli Se¢cim 1991 Malatya ili Genel Se¢im
Sonuglari (%) Sonuglari (%)

DYP 27 6.6
ANAP 24 41.1
SHP 20,8 26.2

RP 16,9 22.8

DSP 10,8 29

SP 0,4 0.4

Malatya’da bu se¢imlere segmen niifusunun %79’u katilim gdstermistir. Genel segimlere gore
daha zay1f bir katilim orani oldugu goriilmektedir. Malatya’da oy verme dagilimi ve genel secim
sonuglari arasinda farkliliklarm oldugu goriilmektedir. Ulke genelinde DYP (Dogru Yol Partisi)
birinci parti olarak ¢ikarken, Malatya’da 9%20.4 farkla dordiincii parti olmustur. Malatya, esasen
ANAP ve DYP gibi merkez sag partiler arasinda bir cekismeye sahne olmustur. iI’de oy
dagiliminin sag partiler arasinda bir gegiskenlik gosterdigi diistiniilebili. ANAP (Anavatan
Partisi) %41.1 oranla birinci parti olurken, RP (Refah Partisi) genel segimlere gore %5.9 farkla
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Malatya’da ii¢lincii parti konumuna yiikselmistir. Sosyal demokrat kanatta ise SHP'nin varligi
dikkate degerdir, ancak kentin muhafazakar yapisi nedeniyle sol partiler Malatya’da beklenen
etkiyi yaratamadi denilebilir. Siyasal modernlesme siireclerinde gerceklesen toplumsal
dinamikler, sosyoekonomik kalkinma ve siyasal katilimdaki artis tarihsel siirecte paralellik
gostermektedir (Huntington, 1965: 44). Buna gore 1991 sec¢imleri, Huntington’un 6ne siirdiigii
bu paralellige gore Ilde, sehirlesme egilimlerinin de bir sonucu olarak kirsal bolgelerden kent
merkezine yapilan gogiin yogunlugu ve tarim ekonomisi beraberinde sanayinin de gelismeye
baslamasi siyasal tercihlerin {izerinde etkili oldugu diisiiniilebilir.

4.2. 1995 Genel Secim Sonuclari

Tiirk siyasetinde onemli bir yere sahip olan bu segimlerde 12 siyasal parti ve bagimsiz adaylar
secim yarisina girmislerdir. Bes siyasal parti %10’luk secim barajim1 gegmis ve meclise
taginmistir. Genel segimlere katilim oran1 %85.2 olarak kayda ge¢mistir. Bu se¢imlerin partiler
bazindaki belki de en 6nemli sonucu, muhafazakar sagin efsanevi lideri Prof. Dr. Necmettin
Erbakan ve Refah Partisi’nin se¢imlerden galip ¢ikmasidir (Arslan vd., 2015:50).

Bir 6nceki se¢cimlerde dordiincii sirada yer alan RP, bu se¢imlerde %21.4 oranla genel secimleri
birinci tamamlamistir. Onu %19.6 oranla ANAP, %19.2 oranla DYP ve %14.6 oranla DSP
(Demokratik Sol Parti) takip etmektedir. Tiirkiye se¢meni genel olarak sag/muhafazakar bir
egilim gostermektedir. Bir 6nceki se¢imlerde yer almayan CHP (Cumhuriyet Halk Partisi) %10.7,
MHP (Milliyet¢i Hareket Partisi) %8.2 ve HADEP (Halkin Demokrasi Partisi) %4.2 ile secim
yarigina katilmigtir. Siyasal modernlesme modern katilmaci siyasal kurumlarin gelismesine yol
actigindan daha hizl olarak siyasal katilmay1 arttirmaktadir (Huntington, 1965: 62). Bu se¢imler,
Tiirkiye’de tabana genis kesimlerinden gelen farkli toplumsal taleplerin daha belirginlestigi bir
donemi temsil etmektedir. RP’nin bu se¢imlerdeki basarisinin esas itibariyle iktisadi esitlik,
miitedeyyin kimlik ve sosyal adalet vurgusu ve buna olan taleplerle bigimlendigi
diisiiniilmektedir. Ote yandan ANAP ve DYP gibi merkez sag partiler ve CHP, DSP gibi merkez
sol partiler farkli toplumsal arzular1 yansitan aktorler olarak 6n plana ¢ikmaktadir. Bu tablo
siyasal modernlesme yaklasimi temelinde ideolojik goriislerin yogunlagmasina ve bu goriislerle
yeni rekabetei siyasal katilma alaninin dogmasina yol acabilmektedir.

Tablo-2: 1995 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya ilinde Aldiklar
Oy Oranlarina Gore Dagilim

Siyasal Partiler 1995 Tiirkiye Geneli Se¢cim 1995 Malatya ili Genel Secim
Sonuglari (%) Sonuglari (%)
RP 214 372
ANAP 19,6 23
DYP 19,2 8.1
DSP 14,6 39
CHP 10,7 14
MHP 8,2 8.3
HADEP 42 2.9
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Malatya ilindeki se¢imlere katilim orant %79,9 oraninda ger¢eklesmistir. Bu oranla bir 6nceki
secimlere gore bir artisin oldugu goriiliirken, %5.3 oranla genel segimlerin gerisinde kalmistir.
[1’deki oy oranlarinin geneldeki sonuglar ile gérece benzerlik gosterdigi goriilmektedir. RP %37.2
oranla se¢imin galibi olmustur ve muhafazakar/dini temelli siyasal anlayis giiclenmistir yorumu
yapilabilir. Bu secimlerde RP’nin giiclii performans sergilemesi hem Tiirkiye geneli siyasal Islam
yapisinin bir parcasi hem de yerel anlamda sosyokiiltiirel dinamiklerin bir neticesi olarak
goriilebilir. RP’nin basar1 saglamasi, esasen sosyoekonomik gelisimle birlikte yiikselen
beklentilere iktidarin yeterli diizeyde yanit verememesiyle ilintilendirilebilir. Yani sira geleneksel
degerlerin agirlikli olarak iistiinde duran RP, modernlesme ile gelen kimlik cesitliligine bir
alternatif oldugu diisiiniilebilir ve bu nedenle Malatya gibi muhafazakar temelli bolgelerde yogun
destek kazandigi ifade edilebilir. Dolayisiyla siyasal modernlesme gercevesinde bu durum, yeni
guruplarin siyasal sisteme girigleri ve bunun bicimi, siyasal elitlerin degerleri, siyasal liderlerin
becerileri, siyasal katilmanin genislemesiyle siyasal kurumlarin gelismesi arasindaki iliskiyle
acgiklanmaktadir (Huntington, 1965: 16). Bu baglamda toplumsal taleplerin 6zellikle dini ve
kiiltiirel kimlik {izerinden sekillendigi diisiiniilebilir. Ote yandan Necmettin Erbakan’la gelen lider
kiiltii anlayisinin etkili oldugu diisiiniilmektedir. Nitekim benzer ¢alismalar bu degerlendirmeyi
desteklemektedir (Sayimn, 1995; Yildirak, 2023). Ote yandan Malatya’da iiciincii parti olarak
CHP’nin yiikseldigi goriilmekte ve sol/sosyal demokrat yelpazesindeki partilerin bu anlamda
etkinliklerini arttirdig1 s6ylenebilir.

4.3. 1999 Genel Secim Sonuclari

1999 genel segimleri Tiirkiye’nin 2000°1i yillara gegisindeki son se¢im olmustur. Bu se¢im
sonunda olusan koalisyon iktidarinda Tiirkiye’yi derinden etkileyen ekonomik krizler meydana
gelmis ve iilkenin son koalisyon yonetimi olmustur. Genel se¢imlerde toplamda 5 siyasal parti
%10’luk baraji agmis ve mecliste temsiliyetini kazanmigtir. Katilim orani bu segimlerde %87
olarak kayda geg¢mistir. Katilim oran 1995 secimlerine gore %1.8 artmis ve bu artis katilim
genislemesine sebep olmustur. Bir dnceki secimlerden farkl olarak %22,2 oranla DSP en yiiksek
oy oranina ulasan parti konumdadir. %12 oranla DYP ve %13,2 oranla ANAP bu se¢imlerde oy
kaybetmistir. Buna karsin Fazilet Partisi (FP) %15.4 ve MHP %18 oranla oylarini arttirmis ve
etkin bir konuma yiikselmistir. Bu durumda bir sol partinin birinci parti olmasi, milliyetci
ideolojideki MHP’nin uzun zamandir parlamentoda yer alamamasina ragmen bu se¢imlerden
ikinci parti olarak ¢ikmasi, Onceki segimlerin galibi RP’nin kapatilmasinin ardindan, devami
niteligindeki FP’nin oylarinin diisiik olmasi ve ANAP ve DYP ile temsil edilen merkez sagin
giicliikle se¢im barajin1 agsmasi, bu secimleri digerlerinden farkli kilmistir (Giiven, 2019). Bu
cerceve Tiirkiye’de her gegen giin siyasal yarisin (demokratiklesme egilimin) artmasina yol agmig
olsa da siyasal parti gibi kurumlarin istikrarsiz donemeglere girmesini engelleyememektedir
(Huntington, 1965: 63). Buradan hareketle secimlerle birlikte gelen DSP, MHP ve ANAP arasinda
kurulan koalisyon hiikiimeti Tiirkiye’nin siyasal siirekliliginde &nemli bir doniim noktasi
olabilmekte ve giivenlik sorunlari, ekonomik bozulmalar, hiikiimet krizleri gibi konjonktiirel
stirecler siyasal partilerin kuramsallagamama sonuclarini dogurdugu soylenebilmektedir. Bu
durum Huntington’un siyasal modernlesme yaklasimina gore, siyasal partilerin toplumsal uyumu
siirdliremedigi goriisii burada ifade edilebilmektedir.
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Tablo-3: 1999 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya ilinde Aldiklari
Oy Oranlarina Gére Dagilim

Siyasal Partiler 1999 Tiirkiye Geneli Se¢cim 1999 Malatya ili Genel Secim
Sonuglari (%) Sonuglari (%)
DSP 222 59
MHP 18 19.8
FP 15,4 253
ANAP 13,2 72
DYP 12 6
CHP 8,7 14.3
HADEP 4,7 2.3
BBP 1.5 2.6
BGMSZ 0.9 13.5

Malatya yerel se¢imlerinde katilim oran1 %83.5 olarak kayda ge¢mistir. Bir 6nceki se¢imlere gore
bir artis s6z konusudur. Malatya, genel se¢imlerin aksine farkli bir tablo ile sonug¢lanmistir. Genel
secimlerde DSP birinci siraya otururken, Malatya %35.9 oranla yedinci parti konumunda kalmustir.
CHP ve MHP oy oranlarmi yiikseltirken, ANAP ve DYP’nin oylar1 gerileme goriilmiistiir.
ANAP’1n oy oranlarinda diisiis goriilse de ilin hemsehrisi Turgut Ozal’1n etkisinin devam ettigi
disiiniilmektedir (Yildirak, 2023). RP’nin devami niteliginde olan FP ise %25.3 oranla
Malatya’da en fazla oy oranina ulasan parti olmustur. Temsiliyet bakimindan ilin siyasal tercihleri
sag/muhafazakar ideolojide agirlik kazanmaktadir. DSP, CHP gibi sol partilerin ildeki agirliklar
sag partilere gore daha zayiftir. Bu se¢imi degerlendirecek olursak, daha Once yaptigimiz
yorumlarda Huntington’un siyasal modernlesme yaklagimi bazi diger se¢im ddonemleriyle
eslesirken bu dénemin se¢im sonuglariyla agiklanamamaktadir.

4.4. 2002 Genel Seg¢im Sonuglari

Ekonomik krizlerin ve koalisyon hiikiimetlerinin getirdigi zayif bir ydnetimin sonucunda 3 Kasim
2002’de erken bir genel se¢im yapilmistir. Bu segimlerde katilim orani bir 6nceki segime gore %8
diiserek, %79’a gerilemistir. Nitekim katilimin yogunlugu diismiis ve sosyal mobilizasyon
azalmistir. Ote yandan, konjonktiirel olarak 90’lardaki ekonomik kriz, koalisyon dénemleri vb.
sorunlar toplum siyasal egilimlerinin degisimine/doniisiimiine yol agmistir. Bu nedenle 2002
secimleri demokratiklesme siirecleri icinde oldukg¢a &nemli bir rol oynamaktadir. Toplum
gecmisteki ideolojik boliinmelerin yerine sosyoekonomik anlamda hizmeti merkezilesme
vurgusuyla gelen bir siyasal partiyi segerek ve yeni bir demokratik tercih yaparak, modernlestirici
reformlarin istikrarli bir hiikiimet ile sekillenmesine destek saglayabilmektedir (Huntington,
1965: 68). Tirkiye’de yapilan bu 14’iincii genel se¢cim Onemli degisikleri de beraberinde
getirmistir. Bu tarihe kadar ANAP, DYP, DSP, SP (Saadet Partisi) gibi siyasal partiler %10’luk
secim barajinin altinda kalarak secim tarihine ge¢mistir. Bunun aksine RP ¢izgisinden gelen ve
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Recep Tayyip Erdogan tarafindan kurulan Adalet ve Kalkinma Partisi (AK Parti) dnemli bir oy
orani ile tek basina iktidar olabilmeyi basarmistir. Buna goére geleneksel kurum ve uygulamalari
tyilestirmeyi, otorite sistemini rasyonellestirmeyi, etkin ve kurumsal bir biirokrasi olusturmay1 ve
devletin niifuz etkisini arttirmak onemli goriilmiistiir (Huntinnton, 1965: 68). Bir baska agidan
bakildiginda, bu se¢imlerde AK Partinin zaferi, Tiirkiye'de dnceki hiikiimetlerin bagarisizliklari,
ekonomik kriz, koalisyonlarin istikrarsizligi ve yeni bir siyasi degisim arayisiyla agiklanabilir.
Ote yandan Deniz Baykal’m bagkanligimi yaptigi CHP ise ana muhalefet partisi olarak siyaset
sahnesinde yerini almistir ve koalisyon donemleri sona ererek Tiirkiye’de yeni bir siyasal donem
basladig diistiniilmektedir. Dolayisiyla Huntington’un siyasal modernlesme yaklasimi temelinde
bu se¢imlerde, modernlesme siirecinin arttirilmasinin ve beklentiler 1s181inda siyasal degisimler
ortaya konulmasinin 6nii agildig: ifade edilebilir.

Tablo-4: 2002 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya ilinde Aldiklar1
Oy Oranlarina Gére Dagilimi

Siyasal Partiler 2002 Tiirkiye Geneli Se¢cim 2002 Malatya ili Genel Secim
Sonuglari (%) Sonuglari (%)
AK Parti 343 50.6
CHP 19,4 18.1
DYP 9,5 7.2
GP 7,2 24
MHP 8,4 6
DEHAP 6,2 4.2
ANAP 52 2.6
DIGER 5,1 45
SP 2,5 3.8
DSP 1,2 0.6

Malatya ili katilim orami bir Onceki segimlere gore diisiis gostererek %72.7 oraninda
gerceklesmistir. Modernlesme gerekceleri katilimin genislemesini 6ngoérdiigli icin bu diisiis
negatif yonlii olarak degerlendirilebilmektedir. Genelde olusan siyasi durumun yerele ayni sekilde
yansidigi ve oransal olarak genele yakin sonuglar verdigi goriilmiistiir. Malatya’da ilk defa bir
siyasal parti %50.6 oranina ulagmistir. Sag/muhafazakar RP ve FP’nin i¢inden ¢ikarak kurulan
AK Parti, merkez sag/muhafazakar bir siyaset anlayisi benimsemis ve yerel se¢imlerde birinci
siraya yerlesmistir. AK Parti’nin iktidar olmasinda basta ekonomik krizler olmak iizere ¢esitli
sosyolojik, giivenlik vs. problemlerin itici kuvvet oldugu diisiiniilmektedir. Ote yandan MHP daha
onceki seg¢ime gore %13.8 oraminda bir gerileme yasayarak ildeki agirhigmnin zayifladig
goriilmektedir. 90’1 yillarin giiglii partileri ANAP bu se¢im itibari ile %2.6’ya ve DSP ise %0.6
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seviyelerine diismiis ve etkilerini kaybetmistir. Bir sol/sosyal demokrat parti olarak CHP bu
secimde oylarint %3.8 arttirmis ve ikinci sirada konumlanmigtir. Malatya’da segmenin egilimi
sag/muhafazakar partiler {izerinde yogunlasmaktadir. Ote yandan Malatya’nin demokratik siyasal
tercihinin -ulusal diizeyde oldugu gibi- hizmeti esas alan merkezi bir siyasal partiye yonelmesi,
modernist toplumsal bir egilimin agirliginin arttigini géstermekte ve genel secimlerden hareketle
siyasal ilgi ve mobilizasyon diizeyindeki artislarin aynmi sekilde yerelde de hissedildigi
gbzlemlenmistir.

4.5. 2007 Genel Secim Sonuglari

2007 genel segimlerine katilim orami 9%84.2°ye yiikselerek, bir Onceki segimleri geride
birakmistir. Bu durum katilimin genislemesi bakimindan olumlu bir durumdur. Tiirkiye geneli
secim sonuglar1 yine %46,6 oranla AK Parti lehine sonuglanmistir. AK Parti bir 6nceki segimlere
gore oylarini arttirmis ve ikinci kez se¢gmenin tevecciihiinii kazanmistir. Bu sonugta Recep Tayyip
Erdogan’in -lider kiiltli ¢cergevesinde- onemli bir agirliginin oldugu diistiniilmektedir (Yildirak,
2023). 9%20,8 oranla CHP ikinci parti olurken, %14,2 oranla MHP {i¢iincii sirada yerini almstir.
Secime bagimsiz adaylarla katilan ve terorle iliskili sdylemleriyle tepki g¢eken Demokratik
Toplum Partisi (DTP) de grup kurmay1 basarmistir (Balc1 ve Bal, 2008:12). Muhalefet partilerinin
yiizdesel olarak iktidar partisine gore daha geri bir noktada kaldig1 goriilmektedir. Ote yandan bu
secimler Tiirkiye’de, kimlik siyasetinin ve bireysel/toplumsal isteklerin 6nemli oldugu bir dénemi
temsil ettigi disiiniilebilmektedir. AK Parti iktidariyla birlikte olusan muhafazakar demokrat
kimliginin kitleleri birlestirdigi ve 6nemli bir segmen kitlesi dogurdugu belirtilebilmekte ve
siyasal katilimin yogunlastigi goriilebilmektedir. Siyasal modernlesme baglaminda kimlik
siyaseti ve bunun olusturdugu katilm yogunlugu kurumsallasma, karmasiklagsma ve
demokratiklesme gibi modern siyasal araclarin gelismesinin de Oniinii acabilmektedir
(Huntington, 1965: 69).

Tablo-5: 2007 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya ilinde Aldiklar
Oy Oranlarina Gore Dagilim

Siyasal Partiler 2007 Tiirkiye Geneli Secim 2007 Malatya ili Genel Secim
Sonuclari (%) Sonugclari (%)

Ak Parti 46,6 66.7
CHP 20,9 18.9
MHP 14,3 7.6

DP 5,4 1.3

GP 3 0.7

SP 2,3 1.6

Malatya’da secime katilim orami bir Onceki secimlere gore yiikselerek %78.6 oranla
gerceklesmistir. Bu oran genel se¢cim oraninin altinda kalmistir. Yerel anlamda siyasal katilimin
genisledigi goriilmektedir. Yerel siyasette etkin olmanin agirliginin bu segimlerle yiikselmeye
basladig1 diisiiniilmektedir. 11 genel se¢im bulgular1 Tiirkiye geneli ile benzer sonuglar
vermektedir. AK Parti bu se¢imlerde oylarini %16.1 arttirarak birinci parti konumda kalmay1
stirdiirmiistiir. CHP ve MHP bir 6nceki segimlere gore oy oranlarimi yiikseltmeyi basarmistir.
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Malatyali olan Oguzhan Asiltiirk’iin mensubu oldugu Saadet Partisi (SP)’nin bu sec¢imlerle
birlikte oy oranlarinda istikrarli bir gerileme yasanmaktadir. Se¢gmenin Milli Gorilis olarak
adlandirilan bu ¢izgiden uzaklasmaya basladig1 diistiniilmektedir. Malatya’da siyasal egilimin
sag/muhafazakar partiler iizerinde yogunlastig1 goriilmektedir. Ulusal anlamda toplum etkileyen
tiim siyasal atmosferin Malatya’da da gecerli oldugu degerlendirilmekte ve siyasal modernlesme
baglaminda bu durumun agiklanamadig1 goriilmektedir. Bu secimi degerlendirecek olursak, daha
once yaptigimiz yorumlarda Huntington’un siyasal modernlesme yaklasimi bazi diger se¢im
donemleriyle eslesirken bu donemin se¢im sonuglariyla agiklanamamaktadir.

4.6. 2011 Genel Secim Sonuclari

Geleneksel toplum katilmaci olmayan, modern toplum ise katilmaci olandir (Huntington, 1965:
43). 2011 secimleri %83.2 oraninda sonuglanmis ve bu oranin bir dnceki se¢imlere gére daha
diisiik oldugu ve bu sayede katilimin daraldigi goriilmiistiir. Tiirkiye secim tarihinde 6zellikle
2000’11 yillardan once, bir siyasal partinin istikrarli bir bi¢imde iktidarda kaldig1 veya oylarini
arttirdig1 gézlemlenmemistir. Tiirkiye 12 Haziran 2011 sec¢imleriyle birlikte bu durumu tecriibe
etmeye baglamistir. AK Parti bir 6nceki se¢imlerde aldigi oy oraninin istiine g¢ikarak, ti¢lincii
donemde de iktidarini siirdiirmiistiir. Tiirkiye’nin siyasal devamlilik ve ekonomik programlardaki
istikrar bakimindan bu se¢imler 6nemli goriilebilir. Zira, sosyoekonomik istikrarin saglanabilmesi
modernlesme siire¢lerinin de siirdiiriilebilirligine olumlu bir etki yaratmaktadir (Huntinton, 1965:
43). CHP ve MHP dogrudan, Baris ve Demokrasi Partisi (BDP) ise destekledigi bagimsiz adaylar
araciligl ile mecliste yer bulmustur. Se¢ime katilan diger partiler, SP hari¢, %1’in iizerine
¢ikamamustir (Bulut, 2011:1).

Tablo-6: 2011 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya Ilinde Aldiklar
Oy Oranlarina Gore Dagilim

Siyasal Partiler 2011 Tiirkiye Geneli Secim 2011 Malatya ili Genel Secim
Sonuglari (%) Sonugclari (%)

AK Parti 49,8 68

CHP 26 19.8

MHP 13 8.1

BGMSZ 6,6 1.3
DIGER 2,5 1

SP 1,3 0.8
HASP. 0,8 1

2011 se¢iminde Malatya se¢menin %87.1°1 katilim gdstermistir. Bu oran bir 6nceki genel ve yerel
secime gore yliksek bir sonug ortaya ¢gikarmaktadir. Siyasal katilimin bu orana gore genisledigi
goriilmektedir. ilde elde edilen sonuglar, genel secimlerin bulgulariyla benzerlik gdstermektedir.
Oy oranlarini %1.3 daha arttiran AK Parti il de birinci sirada kalmaya devam ederken, CHP %19.8
ve MHP %8.1 oranla siralamada ikinci ve lgiincii olmustur. AK Parti’nin 2011 segimleri ile
birlikte hem ulusal hem de yerel siyasette etkili oldugu goriilmektedir. Bu durumla iktidarda
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istikrarin saglandigi ve bu sayede siyasal mekanizmanin merkezilesme egilimi gosterdigi
diisiiniilmektedir (Huntington, 1965: 9). CHP ve MHP’nin de son ii¢ genel segimde oy oranlarini
arttirdig1 goriilmektedir. lde bu partilerin potansiyelinin gorece yiikseldigi ve toplumsal tabaninin
genisledigi diigiiniilmektedir.

4.7. 7 Haziran 2015 Genel Secim Sonuclari

7 Haziran 2015 se¢imlerine katilim oran1 %83.9 olarak gerceklesmis ve bir onceki se¢ime gore
yiiksek sonu¢lanmistir. Bu se¢imde AK Parti ve CHP’nin oy oranlarinda 6nemli bir diisiis
meydana gelmistir. Birinci olmay1 bu se¢imlerde de basarmis olan AK Parti %8.9 oraninda oy
kaybederken, CHP ise %]l oy kaybina ugramisti. Bu oylarin MHP, HDP ve SP gibi
sag/muhafazakar/milliyetci/sosyal demokrat partiler arasinda dagildig: diistintilmektedir. Nitekim
daha 6nce farkli isimler (HADEP, DEP, DTP) altinda siyasal rekabet siirdiiren HDP ilk defa baraji
gecerek, aldig1 %13,1’lik oy oraniyla mecliste 80 milletvekili kazanmistir. Ote yandan, bu
secimler Tiirkiye’de siyasi istikrarin sorgulandigi ve koalisyon tartismalarinin tekrar yapildig: bir
donemi temsil etmektedir. Her ne kadar AK Parti iktidar1 aldig1 oy oraniyla birinciligini siirdiirse
de 13 yildir devam eden bir tek parti yonetimini kaybetmis ve koalisyon yonetiminin kurulma
zorunlulugu dogmustur. Dolayistyla bu durum Huntington’un siyasal modernlesme kapsaminda
ele aldig1 giiclii ve istikrarli iktidar vurgusuna ters diisen bir durumu dogurmaktadir. Nitekim
istikrar, temel siyasal degerler, kiiltiir ve siyasetin temel kurumsal (veya anayasal) yapis1 gibi,
siyasal sistemin temelinde yatan ana unsurlarda nisbi bir siirekliligi ve degismezligi ifade
etmektedir (Huntington, 1965:9).

Tablo-7: 7 Haziran 2015 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya ilinde
Aldiklar1 Oy Oranlarina Gore Dagilim

Siyasal Partiler 7 Haziran 2015 Tiirkiye Geneli 7 Haziran 2015 Malatya Genel
Secim Sonuglar: (%) Secim Sonuglari (%)

AK Parti 40,9 58,4
CHP 25 16,6
MHP 16,3 11,4
HDP 13,1 82
SP 2,1 1.8
DIGER 1,5 0.9
BAGMSZ 1,1 2.5

flde katihmi oram %84.3 olarak gerceklesmis ve bir 6nceki segime gore katilim oraninda bir
diisiis meydana gelmistir. Elde edilen sonuglar genel se¢im sonuglari ile benzerlik gdstermektedir.
AK Parti yine %9.6 oy kaybi ile birinci, CHP %3.2 oy diislisiiyle ikinci ve MHP 9%3.3 artisla
ficiincii parti olmustur. Iktidar partisindeki diisiisin MHP, SP ve HDP arasinda geciskenlik
gosterdigi diisiiniilmektedir. Nitekim siyasetin solunda yer alan partilerin oy oranlari, sag siyasette
rol alan partilere gére nispeten zayif bir konumda yer almaktadir. ildeki secmenler siyasal
yonelimini yine sag/muhafazakar bir siyasal parti iizerinden belirlemistir Bu seg¢imi
degerlendirecek olursak, daha 6nce yaptigimiz yorumlarda Huntington’un siyasal modernlesme
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yaklasimi bazi1 diger se¢im donemleriyle eslesirken bu donemin se¢im sonuglariyla
aciklanamamaktadir.

4.8. 1 Kasim 2015 Genel Secim Sonuclari

Bir onceki secimde tek basina iktidar olabilmeyi basarabilen bir parti ¢ikmamistir. 2002-2011
secimleri arasinda kesintisiz iktidar olan AK Parti bu secimlerde oy kaybi yasamistir. Boylece
koalisyon hiikiimetleri tekrar giindeme gelmistir. Yapilan goriismelerde koalisyon hiikiimeti
kurulamamis ve 1 Kasim 2015 secimleriyle iilke yeniden sandik basina giderek AK Parti’yi
yeniden birinci parti yapmustir. 1 Kasim se¢imlerinde katilim oran1 %85.2 olarak kayda ge¢mistir.
Bir 6nceki se¢ime gore katilim oraninda %1.3’liikk bir artis meydana gelmistir. Katilim oranin
artmas1 Tirkiye’de demokratiklesme siireglerine olan inancin giiclenmesiyle paralellik
gosterebilmektedir. Zira daha modern bir toplumda katilmanin temelleri toplumun
sosyoekonomik talepleriyle sekillenmektedir (Huntington, 1965: 57). Nitekim AK Parti’nin bu
donemde %49,5 oranla yeniden iktidara gelmesi toplumun siyasi ve ekonomik istikrar
beklentisiyle dogru orantili olabilmektedir. Bu sayede partinin birinci bitirme gelenegi devam
etmistir. Ote yandan CHP %25.3 ile ikinci parti olurken, MHP ise %11.9 oy oranu ile iigiincii parti
konumda yer almigtir. HDP ise bir 6nceki se¢imlerde aldigi oy oranina gore, %10.8’e diismiis ve
kil pay1 baraji agmustir. Nitekim hem Haziran hem de Kasim segimleri birbirine yakin sonuglarla
noktalanmakta ve Tiirkiye'de modernlesme siirecinin toplumsal talepleri ve siyasal katilimi nasil
sekillendigi goriilmektedir.

Tablo-8: 1 Kasim 2015 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya ilinde
Aldiklar1 Oy Oranlarina Gore Dagilimi

Siyasal Partiler 1 Kasim 2015 Tiirkiye Geneli 1 Kasim 2015 Malatya Yerel
Secim Sonuclari (%) Secim Sonuclar1 (%)
AK Parti 49,5 67,6
CHP 253 15,4
MHP 11,9 9,2
HDP 10,8 6
DIGER 1,3 0,7
SP 0,7 0,6
BBP 0,5 0,5

flde secime katilma orani bir dnceki secimlere gore yiikselmis ve %86.3 olarak gerceklesmistir. 1
Kasim 2015°te yapilan genel se¢imleri sonuglar1 sonrast olusan durum, Malatya segmenin siyasi
egiliminin ve Malatya genel se¢im sonuglarinin, Tirkiye geneli se¢im sonuglartyla benzerlikler
gosterdigini ortaya koymaktadir (Giiven, 2019). Daha 6nceki secimde oylarimi biiyiik oranda
kaybeden AK Parti, bu segimler %67,6 oy alarak birinci parti olma unvanini siirdiirmiistiir. Bunun
yant sira CHP, MHP ve HDP’nin oy oranlarinda bir gerileme yasanmustir. Bu seg¢imi
degerlendirecek olursak, daha dnce yaptigimiz yorumlarda Huntington’un siyasal modernlesme
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yaklasimi bazi1 diger se¢im donemleriyle eslesirken bu donemin secim sonuglariyla
aciklanamamaktadir.

4.9. 2018 Genel Se¢cim Sonuclari

2018 genel secimleri Tiirkiye icin kritik bir noktada yer almaktadir. Tiirkiye bu se¢imlere ilk defa
farkli bir sistem ile girmistir. AK Parti’nin dnciiliik ettigi ve 2017°de referandumla halkin onay
verdigi ’Cumhurbaskanligi Hiikiimet Sistemi’’ segimlerin gidisatin1 belirlemede énemli bir rol
oynamistir. Modernlestirici bir reform olarak tanimlanan bu durum iktidarin merkezilesmesi ile
sonu¢lanmaktadir (Huntington, 1965: 68). Merkezilesme kararlarin daha net ve hizli alinmasina
ve toplumun taleplerinin istenilen dlgiide kargilanabilmesine yol agabilmektedir. Devam eden
siirecte siyasal partiler bir araya gelerek ittifaklar kurmus (Cumhur ve Millet Ittifaklarr) ve bu
sekilde secim yarisina girmistir. ittifaklarin kurulmas1 katilma yogunlugunun azalisma yol
acabilecegi ve katilmay1 orgiitlendirmek iizere var olan siyasal partilerin sayisina olumsuz etki
dogurabilecegi diisiiniilmektedir (Huntington, 1965: 65). Dolayisiyla bu degisim/doniisiim
Tiirkiye’de siyasal modernlesme siireclerinde siyasal istikrarin korunmasi ile karar alma
mekanizmasinin otoriterlesmesi arasindaki gerilimi yansitabilmektedir. 2018 se¢imlerinde
katilim orani gérece %86.2 olarak kaydedilmis ve bir 6nceki segimlere gore katilimin yogunlugu
yiikselmigtir. Siyasal partilerin ittifaklar halinde se¢imlere girmesi nedeniyle se¢im barajini
gecememe sorunu yasanmamuisgtir. 2015°ten bu yana oy oranlarinda dalgalanmalar yasayan AK
Parti’nin, bu se¢imlerde de oylarinin bir kismini1 kaybettigi goriilmektedir. Buna karsin aldig
%42.6 oranla birinci parti olma unvanini da korumaktadir. Ote yandan bir énceki secimlere gore
%11.1 ile MHP’nin ve %22.6 ile CHP’nin oylarinda bir azalis oldugu gozlemlenirken, %11.7
oranla HDP’nin ve %1.3 oranla SP’nin oylarmin yiikseldigi goriilmiistir. MHP’nin iginden
ayrilan vekillerin kurdugu IY1 Parti ise girdigi ilk secimlerde %10 oy oranina ulasarak baraji kil
pay1 yakalamistir. Ulusal anlamda se¢men tercihleri sag/muhafazakar/milliyetci bir siyasal egilim
gostermektedir.

2018 segimleri Cumhurbagkani’nin halk tarafindan secildigi bir yil olmustur. Bu se¢imlerde
Recep Tayyip Erdogan (AK Parti) %52.6, Muharrem Ince (CHP) %30.6, Selahattin Demirtas
(HDP) %8.4, Meral Aksener (1Y1 Parti) %7.3, Temel Karamollaoglu (SP) %0.9 ve Dogu Peringek
(Vatan Partisi) ise %0.2 oy oranma ulagmistir. Erdogan bu seg¢imlerde Cumhurbaskanligi
koltugunu elde etmistir. Burada siyasal ittifaklarin etkili oldugu diistiniilmektedir. MHP, BBP gibi
sag/milliyetci partilerin destegin yogun oldugu goriilmektedir. Erdogan burada mensup oldugu
partiden daha yiiksek oy oranina kavugmustur. Bu durum lider kiiltiinii 6n plana ¢ikarmis ve
siyasal parti sistemini zayiflatmistir (Katilmis, 2024; Yildirak, 2024; Akinc1 & Akin, 2013; Yolcu,
2019; Giiven, 2016; ipek, 2021). Dolayisiyla modern toplumlardan beklenen kurumsallasma
pratiklerinin geriledigi ve parti programi, ideoloji gibi kavramlarin etkisinin azaldigi
degerlendirilebilmektedir (Yildirak, 2023).

Tablo-9: 2018 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya ilinde Aldiklari
Oy Oranlarina Gore Dagilim

Siyasal Partiler 2018 Tiirkiye Geneli Secim 2018 Malatya ili Se¢im
Sonuglari (%) Sonuglari (%)
AK Parti 42,6 539
CHP 22,6 16,7
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HDP 11,7 7

MHP 11,1 16.1

IYiP. 10 4.3
SP 1,3 1.5

Malatya’da se¢ime katilim oran1 %87.7 olarak gerceklesmis ve 1991 segimlerinden bu zamana
kadar genel se¢imlerdeki en yiiksek katilim oranina ulasmistir. Malatya se¢meninin siyasal
egilimleri ve ilin secim sonugclari, Tiirkiye geneli secim sonuglari ile benzerlik gdstermektedir. Bu
secimlerde AK Parti, dnceki segimlere gore %13.7 oraninda oy diisiisli yasamis ve birinci parti
olma unvanini korumustur. Se¢imlerde CHP %16.7 ve MHP %16.1 oranla oylarin1 yiikseltmeyi
basarmustir. Se¢im yarisina ilk kez giren 1YI Parti ise %4.3 oy oranina ulasmustir. Sonuglar,
toplumun siyasal modernlesme siirecinde muhafazakar degerleri tercih ettigini géstermekte ve
siyasal sistemdeki degisikliklere/doniisiimlere (Cumhurbaskanligi Hiikiimet Sistemi) uyum
sagladig1 diistiniilmektedir. AK Parti ve MHP nin yiiksek oy oranlari, Huntington’in geleneksel
yapilarin modernlesme siireglerinde hald giiclii oldugunu 6ngoren tezini dogrular niteliktedir
(Huntington, 1965: 9). Malatya’da se¢men tutumu, siyasal modernlesme baglaminda toplumdaki
geleneksel degerleri korudugu soylenebilmektedir. Ote yandan, Huntington’un vurguladig
“katilimin yogunlasmasi” tezine gore (Huntington, 1965: 42-43), Malatya’da daha fazla
katilimc1 unsurlarin devreye girdigi bir siyasal alan yerine, belirgin bir bi¢imde yerlesik siyasal
partilerin egemen oldugu bir sonug ortaya ¢iktig1 sdylenebilir.

Cumhurbaskanligi segimlerinde Malatya’da R.T.Erdogan %69.2, M. ince %22.9, M. Aksener
%4.4, S. Demirtas % 2.2 ve Temel Karamollaoglu ise %1.1 oy oranina ulasmistir. Genel
secimlerde goriilen lider kiiltiiniin burada da etkili oldugu diisiiniilmektedir.

4.10. 2023 Genel Secim Sonuglari

2023 secimleri Tirkiye igin bir doniim noktasi olmustur. Diinya’da yayilim gdsteren koronaviriis
ve son lU¢ senede Tirkiye’de meydana gelen biiylik capli depremlerin dogurdugu politik,
ekonomik, sosyolojik ve psikolojik etmenler secimlerin gidisatin1 biiyiik oranda etkisi altina
almistir. Bu vesile ile, 2002 se¢iminden beri tim se¢imlerde iktidar olabilmeyi bagsaran AK
Parti’nin bu segimlerdeki birinci olma hedefi risk altina girmistir. Muhalefet ise 2018
secimlerinde kurdugu siyasal ittifaklar1 genisletmis ve toplumun tiim kesimlerine ulagsmaya
calismistir. Samuel Huntington'un siyasal modernlesme kuramina gore, siyasal sistemler
modernlestik¢e sosyoekonomik degisimler kaginilmaz olarak siyasal gerilimleri artirir
(Huntington, 1965: 47). Modernlesmenin getirdigi ekonomik, sosyal ve teknolojik gelismeler,
siyasi katilim talebini artirmig ve yeni muhalefet unsurlarmin ortaya c¢ikmasma zemin
hazirlamustir.

2023 genel segimlerine katilim orani1 %87 olarak gerceklesmistir. AK Parti son se¢ime gore %7
oraninda bir oy kayb1 yasamis ve buna ragmen birinci parti olma unvanini korumustur. CHP ise
oylarim %2.7 arttirarak genel segimleri ikinci tamamlanustir. Ote yandan MHP %1 ve {Y1 Parti
ise %0.3 oraninda oylar1 diismiistiir. Oy oranlarinin ittifaklar igerisinde gegiskenlik gdsterdigi
diisiiniilmektedir. Nitekim bu se¢imlerde YRP (Yeniden Refah Partisi) ilk kez %2.8 ve BBP ise
%1 oy oranina ulagmistir. Sag/muhafazakar oylarin AK Partinin oy kaybi ile bu partilere
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yoneldigi degerlendirilmektedir. Ik kez secim yarisina katilan ZP (Zafer Partisi) %2.2 ve MP
(Memleket Partisi) ise %0.9 oy orani ile secimleri tamamlamistir. Genel itibari ile sag parti ve
ideolojilerin segmen davranist olarak daha desteklenebilir oldugu diistiniilmektedir (Demirkol,
2023). Ittifak icindeki parti sayilarinin arttig1 ve bu artisin ittifaklar arasindaki se¢im rekabetini
koriikledigi goriilmektedir. Dolayisiyla ittifaklar arasinda yogun veya siirekli gerilimler
grup/ittifak  bilincini giiclendirmis ve siirekli siyasal katilma Oriintiileri olusturmustur
(Huntington, 1965:48). Nitekim bu secimlerde siyasal parti sayisinin yiikseldigi ve buna binaen
katilimin yogunlastig1 goriilebilir.

2023 secimlerinde halk cumhurbagkanini da se¢mek igin sandiklara gitmigtir. Buna gore
R.T.Erdogan %49.5, Kemal Kilicdaroglu %44.9, Sinan Ogan %5.2 ve M. Ince ise %0.4 oy oranina
ulagmistir. Se¢im sonuglarina gore AK Parti genel bagskani R.T.Erdogan ve K. Kiligdaroglu
partisinden daha fazla oy alarak se¢im yarisini tamamlamigtir. Bu durum siyasal partilerin bir lider
etrafinda kiimelendigini ve lider kiiltiiniin katilimi etkileyen en onemli faktér oldugunu
gostermektedir. Burada toplumsal tercihin konjonktiirel siireclerle ilerledigi diisiiniilebilir.
Gecmisteki secimlerden de hareketler siyasetin 6ziinde kiiltiir, giiclii bir siyasal parti sistemi ya
da kurumsallasma egiliminin yetersizligi, bu se¢imle birlikte agiklanabilen gecici bir degiskenlige
isaret edebilir. 14 Mayis’ta ger¢eklesen bu se¢imlerde %50+1 oy oranina ulagsan kimse olmadigi
icin cumhurbagkani segilememistir. 28 Mayis’ta tekrarlanan seg¢imlerinde Erdogan en yakin
rakibine %4.4 fark atarak Cumhurbaskani se¢ilmistir.

Tablo-10: 2023 Genel Secimlerinde Siyasal Partilerin Tiirkiye ve Malatya ilinde Aldiklar
Oy Oranlarina Gore Dagilim

Siyasal Partiler 2023 Tiirkiye Geneli Secim 2023 Malatya Yerel Secim
Sonuclari (%) Sonuclari (%)

AK Parti 35.6 452

CHP 253 21.6

MHP 10.1 12.9
1YI Parti 9.7 3.9
YSP 8.8 3.2
YRP 2.8 9.2
BBP 1 1.3
zp 2.2 1.1
MP 0.9 0.5

Malatya, geleneksel bigimde AK Parti ve demokrat muhafazakar/muhafazakar partilerin kuvvetli
oldugu kentler arasinda yer almaktadir. AK Partinin ve Cumhur Ittifakinin bu anlamda gorece
basari elde ettigi goriilmektedir. Ote yandan iktidar partisinin oylari ilde yiiksek olmasina ragmen,
genel secimlerle paralel olarak oy kaybi yasamakta ve bu kayip deprem sonrasi yonetim,
ekonomik kriz ve gen¢ se¢menlerin farkli tercihlere yonelmesi gibi unsurlara baglanabilir.
Nitekim siyasal modernlesme baglaminda sosyoekonomik hasarin segmenler iizerinde olumsuz
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etki dogurabilecegi diisiiniilmektedir (Huntington, 1965: 47). Ilin genel secimlerdeki sonuglar1 da
bu anlamda degerlendirilebilmektedir. Buna gore geleneksel olarak muhafazakar segmenin 6n
planda oldugu bir boélgede, modernlesme egilimlerin dogurdugu sosyoekonomik gelismeler
degisimlere ugramis ve iilke genelindeki siyasal gerilimli durumlara ragmen muhafazakar partiler
biiyiik dl¢iide giiciinii korumustur. Malatya’da se¢ime katilim orani bir 6nceki segimlere gore
diisiis gostermis ve %82.2 oraninda gerceklesmistir. Genel secimlerden farkli olarak katilimdaki
yogunlugun azaldigr goriilmektedir. AK Parti bu se¢imlerde ilden %45.2 oy oranina ulasarak
birinci parti olarak kalmayi siirdiirmiistiir. Bir dnceki secimlere gére MHP, IY1 Parti ve YSP’nin
oy oranlarinda gerilemenin oldugu goriilmiistiir. Genel segimlerde oldugu gibi yerelde de
katilimin belirlenmesinde lider kiiltiiniin etkili oldugu diisiiniilebilir. Buna goére Erdogan
Malatya’da %72 oy oranina ulasarak, baskanligini yaptigi partisinden daha yiiksek bir oy
potansiyeline kavusmustur.

5. SONUC

Demokratik sistem igerisinde olduk¢a 6nemli bir yere sahip olan siyasal katilim davranislari,
birey ve toplumun kaynak ve deger dagitimindaki rol alma isteginden dogmaktadir. Birey/toplum
bu sayede otoriteye ulagsmakta ve siyasal mekanizmalar1 yonlendirmektedir. Bu tablo, bireyin ait
oldugu ailesi, ¢evresi, fikir ve diisiincesi ya da ekonomik, askeri, sosyolojik, psikolojik renklerle
cizilmektedir. Toplumun tiim kesimlerinde farkli temalarda yanki bulan bu renkler, demokratik
bir siyasal parti sisteminin gliglenmesine imkan tanimaktadir. Dolayisiyla bireyin/toplum siyasali
etkileme cabalar1 bir siyasal partiye {iye olmak, mitinglere/eylemlere katilmak ya da oy verme
davranisinda bulunarak viicut bulmaktadir. Burada oy verme davranisi etkilendigi tiim faktorler
(Cinsiyet, yas, 6grenim diizeyi vs.) araciligryla, demokrasinin isletilmesini ve buna bagl olarak
iktidarin gelecegini tayin etmektedir. Bu dongiiyii isletmenin en 6nemli yani ise gli¢lii bir se¢im
sisteminden ge¢cmektedir. Secimler toplumun hem siyasal yoneliminin hem de demokratiklesme
seviyelerinin tespit edilmesini saglamaktadir. Nitekim bu sistemle demokratiklesme seviyeleri,
geleneksel ya da modern toplumlar arasinda farklilik gostermektedir. Modern toplumlar daha ¢ok
katilime1 olurken, geleneksel toplumlarin daha az katilimc1 oldugu disiiniilmektedir. Dolayisiyla
modern bir toplumun insasi siyasalin kurumsallagsmasina, katilimin genislemesine, siyasal bir
kiiltiire ve giiglii bir siyasal parti sistemine baglanmaktadir.

Yukarida ifade ettigimiz gerceve igerisinde siyasal modernlesmenin insasi se¢im sistemlerinin
kuvvetlendirilmesiyle 6l¢giilebilmektedir. Bu nedenle se¢im sonuglart -hem ulusal hem de yerel
anlamda- bir toplumun ge¢mis ve gelecegi arasinda koprii olusturmaktadir.

1991-2023 yillar arasinda gergeklestirilen Tiirkiye genel se¢im sonuglar1 degerlendirilmis ve
Malatya se¢menin bu se¢imlerdeki davranislari tespit edilmeye calisilmistir. Burada hem ulusal
hem de yerel seviyede katilim, demokratiklesme, kurumsallasma ve siyasal yoOnelimler
degerlendirilmistir. Tiim bu tablo, nihai olarak, genelde Tiirkiye ve 6zelde Malatya’nin son geyrek
yiizyildaki siyasal modernlesme diizeylerini ortaya g¢ikarmayi hedeflemektedir. Tiirk siyasi
tarihinin 6nemli isimlerine (Ismet Inénii, Turgut Ozal) ev sahipligi yapan Malatya, kazandirdig1
cumhurbagkani, basbakan ve bakanlar vasitasiyla Tiirkiye’nin siyasal mekanizmalarin
etkilemistir. Bu siireglerin  ildeki se¢men davranislarinda miithim bir etkisi oldugu
diisiiniilmektedir.

1991-2023 genel se¢im sonuglar1 ve Malatya’daki se¢im oranlar1 bir¢ok siyasal, ekonomik,
kiiltiirel, askeri vb. faktérlerden etkilenmistir. Konjonktiir i¢erisinde koalisyon hiikiimetlerinin ve
ekonomik krizlerin varligi, siyasal yasamdan c¢ekilen siyasal liderler, kapanan siyasal partiler,
degisen siyasal sistemler, teknolojik gelismeler, giivenlik kapsamindaki ilerlemeler segmenin
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siyasal davraniglarini yonlendirmistir. Toplumun yasanan bu gelismeler neticesinde sinif, etnik
koken, din, ideoloji, ekonomik diizey vb. agidan siyasal davraniglarinin etkilendigi
degerlendirilmektedir. Bu sonuglar Huntington’un, ’sosyoekonomik/demografik gelisimlerin
siyasal tutumlar iizerinde etkilidir” gorisii ile drtiismektedir. Siyasal partiler bu noktada toplumun
olumlu ya da olumsuz tiim ihtiyaglarin1 -kendi ideolojik perspektifinde- gidermek igin secim
yarigina girmis ve kimi partiler iktidar olabilmeyi basarirken kimileri basarisizlik gostermistir.
Tiirkiye secim sonuglari nezdinde genel egilimin 2000°1i yillara kadar degistigi goriillmektedir.
RP, DYP, ANAP gibi sag/merkez sag partilerin koalisyon hiikiimetleri ile iktidar oldugu ya da
DSP, SHP gibi sol/sosyal demokrat partilerin bu koalisyonlarla siyasal yasamda yer buldugu
goriilmektedir. Nitekim ulusal anlamda siyasal egilimin sag ve sol partiler 6zelinde dalgalanmalar
yasadig1 diistiniilmektedir.

1991-2023 yili se¢imleri arasinda hem Tiirkiye geneli hem de Malatya segmenlerinin tercih
edebilecegi siyasal parti sayis1 donemlere gore artis veya azalig gostermistir. Burada toplum kendi
ideolojik bakis acisini yansitabilecek siyasal partiyi takip etme egilimindedir. Donemlere gore
siyasal katilimin yogunlugunda yiikselis ve diisiislerin oldugu izlenmistir. Huntington un siyasal
modernlesme yaklagimiyla bu durum, 6zellikle siyasal partilerin uyguladig: politik siiregler, iilke
genelinde gerceklesen sosyoekonomik dalgalanmalar vb. vasitasiyla etkilenmis olabilir. 2002
secimlerinden sonra koalisyon hiikiimetlerinin geride kalmasi ulusal anlamda merkezilesme
egilimlerinin arttig1 sdylenebilir ve bu baglamda gelencksellesmis bir yonetim anlayisinin yerini
istikrarli bir yonetim alabilmigtir. Olusan bu atmosferde siyasal modernlesme yaklasimi istikrar
ve toplumsal taleplere gore kararlar ¢ercevesinde degerlendirilebilinir. 2002-2023 genel se¢imleri
arasinda — her ne kadar sol gelenekteki siyasal partilerin nispeten az tercih edilmesi neticesiyle-
toplumun siyasal egilimleri sag/muhafazakar bir ¢izgide ilerleyebilmistir. Nitekim Malatya’da da
bu durumun boyle oldugu goriilmiistiir.

2018 yilina gelindiginde parlamenter sistemin yerini AK Parti’nin 6nciiliigiinii yaptig1 ve halkin
referandumla kabul ettigi ’Cumhurbaskanligi Hikiimet Sistemi” almistir. Bu sistemle halk iki
kez sandiga gitmis ve hem milletvekillerini hem de cumhurbaskanini se¢mistir. 2018 ve 2023
yilinda cumhurbagkant R.T. Erdogan kendi partisi olan AK Parti’den daha fazla oy oranina
ulagmis ve cumhurbagkani secilmistir. Nitekim bu durum diger parti liderleri (Meral Aksener,
Kemal Kiligdaroglu gibi) iginde gegerlidir. Siyasal partilerin bir lider vasitasiyla on plana ¢iktig1
goriilebilir ve modernlesme siireglerinin bu durumla nispeten olumlu bir iligki kuramayacagi
disiiniilebilir. Malatya’daki se¢im sonuglari ayn1 diizlemde degerlendirilebilir.

Malatya’da segmenlerin genel secimlere katilim oranlar1 gelisen siyasal, ekonomik, psikolojik,
sosyolojik faktdrlere bagh olarak yillara gore benzerlik/farkliliklar gdstermektedir. i1’de katilim
oranlarinin 2011 yilina kadar genel se¢im oranlarinin altinda kaldig1 goriilmektedir. Buna karsin
2011-2018 yillarinda ise ildeki katilim oran1 genel se¢imlere katilim oraninin iistiinde ilerlemistir.
Nitekim 2023 yilina gelindiginde ildeki katilim oranmi tekrar genel secimlere gore diislis
gostermigtir. Huntington’a goére modern toplumlar siyasal katilimdaki yogunluga gore
sekillenmektedir. Buradan bakildiginda se¢imlerdeki katilim oranlar1 konjonktiirel degisimlerle
genislemeyi veya daralmayi gosterebilir. Bu nedenle siyasal modernlesme seviyeleri sabit bir
yaklasimla 6l¢iilememistir. Ote yandan 1991-2023 yillar1 arasindaki siyasal yapilanmalarda
benzerlikler gbzlemlenmistir. Ayn1 dénemler igerisinde siyasal partilerin ideolojik temelden ¢ok
toplum ihtiyaglar1 dogrultusunda bir siyasal egilime yonlendigi ve geleneksel yapinin korundugu
goriilmiistiir.
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Secim sonuglarinda, genel olarak donemlere gore sosyal mobilizasyonda, siyasal parti
dagilimindaki oransal gostergelerde, siyasal katilimda meydana gelen artis veya inislerde
degisimlerin oldugu goézlemlenmis ve buna gore Huntington’un siyasal modernlesme
yaklasimiyla Tiirkiye’de gerceklesen 1991-2023 yillar1 genel segimleri agiklanabilmistir.
Se¢menlerin ve kentin sosyoekonomik durumu, siyasal partilerin kendilerini se¢menlere gore
uyarlayabilmesi ve bir ittifak sistemine girmeden 6zerk hareket edebilmesi gibi olgular hem
genelde hem de yerel diizeyde se¢menlerin parti tercihlerini ve buna bagli olarak siyasal
katilimdaki yogunlugu siyasal modernlesme yaklagimi ile degerlendirilebilmistir. Huntington’un
ongordiigii yiikksek katilim orani, kurumsal siyasal partiler ve demokratiklesme egilimleri -
donemsel olarak- Malatya’nin genel secim sonuglarina gore farklilik géstermektedir. Bu farklilik
doneme gore siyasal modernlesme siiregleriyle uyum gostermekte ya da gostermemektedir. Genel
secimler ve Malatya’nin bu se¢imlerdeki sonuglari arasinda yerel ve ulusal dinamikler g6z 6niine
alindig1 benzerlik veya farkliliklardan bahsetmek miimkiindiir. Bu baglamda genel secimlerde
birinci ¢ikan bir siyasal partinin Malatya yerelinde iki veya ii¢ilincii sirada oldugu goriilmiistiir.
Yani sira segmen davraniglarinin da dénemsel olarak degistigi gézlemlenmis ve 6rnegin 1991
secimlerinin olusturdugu siyasal tercihlerle 2002 se¢imlerinde olusan siyasal tutum ve davraniglar
farkli saiklerle islendigi goriilmiistiir. Tim bunlar donemsel olarak, Huntington’un siyasal
modernlesme  yaklagimiyla agiklanabilirken/agiklanamayabilirken, ayni zamanda bu
aciklama/agiklayamama segimlerin analizini ortaya koyabilecek birgok yaklasimdan sadece biri
durumundadir.
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ABSTRACT

Management accounting is of vital importance in strategic decisions that managers will make
on behalf of their businesses. This study was conducted to conduct a bibliometric review of
publications published in the field of management accounting in the Web of Science.
Comprehensive searches were conducted with the keywords management accounting,
business management accounting and strategic management accounting. Articles published
between the years 2000-2023 and proceeding articles were selected for the study, and a total
of 463 publications were evaluated. It was determined that the highest number of
publications were made in 2022 (n=12578), and the publications were mostly related to
business management accounting, management and economics. The highest number of
publications were published in English (n=255). The University of South Australia is the
institution with the highest number of publications (n=43). WOS. SSCI is ranked first in the
publication index. The country with the highest number of publications is Australia (n=99).
The branch of science that studies management accounting the most is business economics.
In addition, the publications covering sustainable development goals are 56 in the field of
industrial innovation and infrastructure, 3 in the field of decent work and economic growth,
2 in the field of ending poverty and reducing inequality, and 1 in the field of quality
education. It is thought that this study conducted in the field of management accounting will
contribute to future studies in this direction in the literature.
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oz

Yonetim muhasebesi, yoneticilerin isletmeleri adina alacag stratejik kararlarda hayati dnem
tagimaktadir. Bu calisma Web of Science’de yonetim muhasebesi alaninda yaymlanan
yayimnlarin bibliyometrik incelemesini gerceklestirmek amactyla yapilmistir. Yonetim
muhasebesi, isletme yoOnetimi muhasebesi ve stratejik yonetim muhasebesi anahtar
kelimeleri ile kapsamli aramalar yapilmistir. Arastirmaya 2000-2023 yillari arasinda
yayinlanmig makaleler ile proceeding makaleler secilmis, toplamda 463 yaym
degerlendirilmistir. En fazla yayinin 2022 (n=12578) yilinda yapildig: tespit edilmis olup
yayinlarin ¢ogunlukla isletme yonetim muhasebesi, yonetim, ekonomi ile ilgili oldugu tespit
edilmistir. En fazla yaym Ingilizce dilinde (n=255) yaymlanmistir. Giiney Avustralya
Universitesi en fazla yaym (n=43) yapan kurum olarak karsimiza ¢ikmaktadir. Yayn
endeksinde WOS. SSCI ilk siradadir. En fazla yaym yapan iilke ise Avustralya’dir (n=99).
Yonetim muhasebesini en fazla inceleyen bilim dali ise isletme ekonomisidir. Ayrica
stirdiiriilebilir kalkinma hedeflerini kapsayan yayinlar 56 tane endiistriyel yenilik ve altyapi,
3 tane insana yakisir is ve ekonomik biiyiime, 2 yoksulluga son ve esitsizligin azaltilmast, 1
kaliteli egitim alanindadir. Yonetim muhasebesi alaninda yapilan bu ¢aligmanin gelecekte
literatiirde bu yonde yapilacak ¢alismalara katki sunacagi diisiiniilmektedir.
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1. INTRODUCTION

Globalization technological changes and advances, fierce competition, various uncertainties in
the world, changes in consumer behavior, and many similar factors affect businesses. Businesses
benefit from multiple information systems to earn above-normal profits, continue their activities,
and gain a competitive advantage. These are general accounting, cost accounting, and
management accounting. While general accounting and cost accounting are retrospective,
management accounting is future-oriented. Management accounting, which plays an active role
in the realization of business management functions, enables business managers to make more
rational decisions.

The concept of accounting has been defined as the process of identifying, measuring and
transferring economic information. Accounting experts think that economic information has an
impact on decision-making with the emergence of the accounting concept (Bhimani, 2020: 9).
Business managers manage the business using general accounting, cost accounting and
management accounting. They make plans in line with this data and manage the business by
making decisions within the framework of these plans. While financial accounting and cost
accounting consist of historical data, management accounting is future-oriented. In management
accounting, future decisions are made plans are created, budgets are prepared and strategic plans
are made by using the historical data of the business (Cil Kogyigit, 2020: 22).

Managers who focus on historical financial data and internal events in the business can benefit
from a narrow scope. These data guide their decisions in predictable situations and routine tasks.
However it is management accounting that is future-oriented, takes into account internal and
external conditions and provides comprehensive financial and non-financial information. This is
effective for managers in perceiving the changing environment, developing strategies, evaluating
the current strategy, comparing the costs of alternative decisions, making non-routine managerial
decisions, evaluating performance and determining requirements for improvement (Ozer and
Dogru, 2021: 697-698).

Today the use of advanced production technologies, the development of information systems, the
increase in global competition and crises in economies, etc. for these reasons, the importance of
management accounting practices has emerged for managers to find solutions to problems (Halag
Yiicel, 2023: 176). To maintain sustainability in businesses whose main objectives are to provide
maximum profit, businesses must be sensitive to the environment with which they have a constant
and intense relationship (Kiligaslan and Of, 2019: 37).

The concept of bibliometrics was introduced by Pritchard in 1969. It is used to determine the
profiles of publications such as journals, books, theses, and documents (Dertli and Belli, 2023:
3). Bibliometrics is defined as performing mathematical and statistical analysis using data such
as author, citation, source, subject, country, university and year of publications written on a field
or subject. Bibliometric analysis is the name of a general process required for science mapping,
field analysis and visualization (Chen, 2017: 3). Bibliometric analysis has played an important
role in providing information about the content and scope of studies. This information contributed
to revealing the research profile by identifying deficiencies in the literature (Turan and Dolgun,
2021: 77-78).

The importance of the bibliometric analysis method is increasing day by day, thanks to its
contribution to revealing the depth, prevalence and general appearance of the subject. Therefore,
the main purpose of this study is to contribute to the literature by examining studies on
management accounting with the bibliometric analysis method. This research is an original study
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in the field of accounting and business. It is thought that this aspect of the research will contribute
academically by guiding researchers who will study business and accounting.

2. MANAGEMENT ACCOUNTING

The competitive environment and digital and economic developments in which businesses
operate closely concern the management practices of businesses. Accounting information systems
and management accounting in businesses are affected by these developments. Management
accounting became a separate area of specialization in the accounting profession after the 1960s
(Kose and Agdeniz, 2018: 519-520).

The development of both information systems and information technologies along with the
digitalization of societies and economies, offers various opportunities provided by the current
global information environment. The e-commerce trend which is rapidly increasing with the
internet means that businesses' need for information produced by their accounting departments is
increasing day by day (Spilnyk et al., 2022: 216).

Accounting; It is a branch of science that records, classifies, summarizes, analyzes and reports
the financial events of businesses (Ozdemir et al., 2018: 143). Management accounting is; It can
be defined as the branch of accounting that provides information to employees working in various
positions in businesses to assist them in planning, controlling and making decisions regarding the
business (Silva and Beuren, 2015: 81). Management accounting has a more important role within
the business in introducing new forms of accounting and reporting to support business decision-
making processes.

In the social, political, economic and structural changes of countries, the commercial activities of
enterprises are affected by such changes. In particular, management accounting systems in
businesses are in a particularly sensitive position against the effects of these changes (Zyznarska-
Dworczak, 2018: 1).

Bibliometrics was first conceptually explained by a scientist named Pritchard as "the application
of mathematical and statistical methods by science" (Pritchard, 1969: 348).

If we define bibliometric analysis; It can be defined as a systematic study of the scientific literature
to explain the patterns, trends, and impact in a particular field. The main steps that can be used in
bibliometric analysis are; It can be explained as collecting data from relevant databases,
distinguishing the data and producing meaningful information as a result of subjecting the data to
various bibliometric methods. This type of analysis appears as a more popular and comprehensive
technique for examining large amounts of scientific data which has been increasingly used in
research in recent years (Passas, 2024: 1014).

Bibliometric analysis; It means the application of statistical and mathematical methods designed
to describe the nature and development of scientific disciplines together with written
communication processes through the reuse of analysis techniques. These applied methods can
be of great benefit to researchers and offer advantages for future studies.

When literature studies in the field of management accounting are examined; In the study
conducted by Porporato and Werbin (2024), a bibliometric study was conducted by mapping a
total of 2560 publication keywords from Web of Science between 2000 and 2020. As a result of
the study, it was determined that there were only 28 articles in the field of management accounting
among Latin American countries, despite the increase in citations and publications. In addition, it
has been concluded that there are very few publications in international academic journals in the
field of management accounting among Latin American countries (Porporato and Werbin, 2024:
105).
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Lazea et al. (2024) examined the bibliometric analysis of cryptocurrency accounting within the
field of management accounting. As a result of the study, it was revealed that researchers are most
interested in this subject in the fields of financial accounting, management accounting and
auditing. Additionally, Rutgers University and Masaryk Universities come to the fore in terms of
publications (Lazea et al.; 2024: 31-32).

In the joint study of Chetanraj and Kumar (2023), historical data between 1976 and 2022
regarding environmental management accounting, one of the branches of management
accounting, were examined. The study comprehensively analyzed 1075 documents using the
scientific mapping method along with performance analysis in the Scopus database. In the
performance analysis, it was determined that Burritt RL was the best author based on the h-index
and the Journal of Cleaner Production was the most productive journal (Chetanraj and Kumar,
2023: 2235).

In the study conducted by Iyibildiren (2022), a bibliometric analysis of academic studies
published under the title of management accounting was made. In the study, data were taken from
the Web of Science database under the title of management accounting and analyzed using
VOSviewer software. 988 publications were considered in the study and as a result of the study,
it was determined that the highest number of publications belonged to 2020 and the field with the
most publications was in the fields of business finance and management. When universities in
England are compared on a country basis, it turns out that the University of South Australia and
Mara Technology University are in a leading position (Iyibildiren, 2022: 26).

In the study conducted by Olusanmi et al. (2021), water management accounting which provides
information for the improvement of water resources used by businesses within the field of
management accounting was examined. The data in the study were taken from the Scopus
database between 2000 and 2018. As a result of the study, it was argued that researchers in the
field of water management accounting produced a very low level of publications and that this
field should be developed (Olusanmi et al.; 2021: 1).

In Endenich et al. (2021) joint study, 273 management accounting articles were examined among
German-speaking countries between 2005 and 2018. In the study, it was determined that most of
the articles published in the journals were published in international journals and the majority
were published in EAR, JMAR and MAR journals (Endenich et al.; 2021: 530-531).

In the study conducted by Balstad and Berg (2020), journals published in the field of management
accounting and which sources were most cited in these journals were analyzed. Study data were
taken from Web of Science and Scopus. As a result of the study, it was determined that the most
cited journals in the field of management accounting are AOS and MAR (Balstad and Berg, 2020:
357).

In the study conducted by Silva and Beuren (2015), bibliometric analyses of studies in the field
of management accounting in public hospitals between 1950 and 2011 were conducted. The study
collected data from 434 articles indexed in Scopus. When the data in the study was analyzed, it
was revealed that publications on management accounting were published more frequently in
journals in the field of health than in the field of accounting and that the United States had the
most publications among the countries (Silva and Beuren, 2015: 80).

153



MTU - JBMS

Malatya Turgut Ozal Universitesi Isletme ve Yonetim Bilimleri Dergisi

Malatya Turgut Ozal University Journal of Business and Management Sciences

ISSN: 2717-7890
Cilt'Volume:5, Sayi/Issue:2, Yil/Year:2024, Sayfa/Page:150-165, ISSN: 2717-7890

3. METHOD

In the method section of the research, the purpose of the research, the way the data was collected,
the date the data was obtained, the analysis methods used, the research model and the research
questions are explained.

3.1 Purpose of the Research

Effective and efficient management of businesses depends on the application of management
accounting. This study includes publication years, country, author, university and journal
productivity, weak and strong research areas, literature gaps, collaboration networks, and potential
opportunities and It reveals the widespread effects of outputs produced in a field.

3.2 Method

On 30.07.2024, a search was made from the Web of Science database with the keyword
management accounting for 169407 publications reached. Management Accounting
+BusinessManagement Accounting+Strategic Management Accounting 155131 publications
were reached between 2000-2023. Articlet+Proceeding Article was selected and the number
became 140933. Looking at Researches Profiles the number was 3222. When the Business
Finance+Business, management, and Economics fields were selected, the number became 463.
An evaluation was made based on this number.

3.3.Research Model

As aresult of a detailed literature review, the research model in Figure 1 was created.

Management Accounting n=169,407

Management Accounting + BusinessManagement Accounting +
Strategic Management Accounting 2000-2023 n= 155,131

Article+ Proceeding Article=140,933

|
‘ Researches Profiles=3,222
"

Business Finance+ Business, management,economics n=463

[

‘ Analysis
’ Result
4

Figure 1. Research Model
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3.4. Research Questions
The research answers the following questions.

Question 1. In which years were publications about management accounting published in the
Web of Science database?

Question 2. Which citation topic meso is management accounting in the Web of Science
database?

Question 3. Which citation topics micro related to management accounting in the Web of Science
database?

Question 4. What is the index of publications related to management accounting in the Web of
Science database?

Question 5. What is the writing language of publications on management accounting in the Web
of Science database?

Question 6. What are the affiliations of publications related to management accounting in the
Web of Science database?

Question 7. What is the affiliation with the department of publications on management
accounting in the Web of Science database?

Question 8. What are the countries of publications on management accounting in the Web of
Science database?

Question 9. What is the research area of publications written in the stream of publications on
management accounting in the Web of Science database?

Question 10. Refine by sustainable development goals publications on management accounting
in the Web of Science database.

3.5. Keywords of the Research

A search was made with the keywords Management Accounting, Management Accounting and
Strategic Management Accounting and 155131 publications were found. The keywords are shown
with a word cloud in Figure 2.

Business Management Accounting
Strategic Management Accounting

® Management Accounting

=-Management Accounting--

Business Management Accounting

=By siness Management Accounting™
Management Accounting

Strategic Management Accounting

Figure 2. Keywords of the Research
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Figure 2 shows the keywords of the research. The most available is management accounting, this
was followed by business management accounting and strategic management accounting.

4. FINDING

In this section, there are answers to the 10 research questions. The research questions are given
as subheadings.

4.1. Number of Management Accounting by Year

The research covers management accounting-related publications published in Web of Science
between 2000 and 2023.

14000 100%

90%
12000
80%

10000 70%

0,
8000 60%
50%
6000
40%

4000 30%

20%

2000
10%

0%
2022 2023 2018 2016 2014 2012 2010 2008 2006 2004 2002 2000
2021 2020 2019 2017 2015 2013 2011 2009 2007 2005 2003 2001

Chart 1. Number of Management Accounting by Year ( Web of Science, 2024)

Chart 1 shows the number of management accounting publications between 2000 and 2023. While
the number of publications was 374 in 2000, it reached 5174 in 2010. It varied between 374 and
5147 between 2000 and 2010. Between 2010 and 2018 it was 5147-10410. After 2018, it rapidly
increased and reached 10,000. The maximum number was 12578 in 2022.

4.2. Citation Topics Meso of Management Accounting Publications

A large portion of publications written in the field of management accounting relate to business
finance, business, management and economics.
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Table 1. Citation Topics Meso (Web of Science, 2024)

Web of Science Categories Record Count % of 463
Business Finance 377 81.425%
Business 95 20.518%
Management 90 19.438%
Economics 14 3.024%

As seen in Table 1, the majority of publications related to management accounting were published
in 377 (81.425%) business finance, 95 (20,518%) business, 90 (19,438%) management and 14
(3.024%) economics.

4.3. Citation Topics Micro
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Chart 2. Citation Topics Micro ( Web of Science, 2024)
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Graph 2 shows the citation topics micro of management accounting. The most written by the
corporate government is 153. This was followed by social movements with 131 and intellectual
capital with 80.

4.4. Grafik Web of Science Index

Web of Science publications are published in various indexes
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100 40%
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50 20%

1 10%
5 4

WOS.SSCI  WOS.ESCI WOS.ISSHP WOS.BHCI WOS.BSCI WOS.ISTP

Chart 3. Web of Science Index (Web of Science, 2024)

Chart 3 shows the indices in which management accounting publications are published.
Publications, at most 231 of them have been published in the WOS. SSCI index. This was
followed by 196 WOS. ESCI and 31 WOS. ISSHP.

4.5. Writing Language of Publications
Table 2. Writing Language of Publications (Web of Science, 2024)

Language Frekans %
English 255 98,8
Spanish 2 0,8
Portuguese 1 0.4

As seen in Table 2, the majority of the publications written in the field of management accounting
255 of them, were written in 98.8% English, 2 of them were written in 0,8 % Spanish, and 1 of
them were written in 0.4% Portuguese.
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4.6. Affiliation
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Chart 4. Affiliation of Publications Written In The Management Accounting (Web of Science,

2024)

Graph 4 shows the 20 universities with the most publications among 200 universities. The
University of South Australia had the highest number of publications with 43 research studies.
This was followed by Macquarie University with 30 and the University of Houston and the

University of Houston System with 30.
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Publication Titles

Count

Accounting Auditing Accountability Journal
British Accounting Review

Journal of Accounting and Organizational Change

Meditari Accountancy Research

Critical Perspectives On Accounting
Journal Of Risk And Financial Management

Qualitative Research in Accounting And Management

Accounting And Finance

Journal Of Intellectual Capital

Australian Accounting Review

34

14

12

11

6

Table 3 shows links to 10 publications on management accounting. The highest number was
Accounting Auditing Accountability Journal with 34. This was followed by the British
Accounting Review with 14 and the Journal of Accounting and Organizational Change with 12.

4.8. Countries of Publications Written in The Stream Management Accounting

Publications on management accounting have been published in 49 countries.
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Chart 5. Countries of Publications Written in The Stream Management Accounting (Web of
Science, 2024)

Chart 5 shows the countries that publish on management accounting. The 20 countries with the
most broadcasts out of a total of 49 countries are shown in the chart. The most broadcast is
Australia 99. This was followed by England with 46 and New Zealand with 41.

4.9. Research Area of Publications Written in The Stream Management
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Chart 6. Research Area of Publications Written in The Stream Management (Web of Science,
2024)

Graph 5 shows publications related to management accounting. At most 258 were published on
business economics, 10 on environmental and 8 on public administration.

4.10. Refine by Sustainable Development Goals
Table 4. Refine by Sustainable Development Goals (Web of Science, 2024)

Sustainable Development Goals Count
Industry Innovation and Infrastructure 56
Decent Work and Economic Growth 3

No Poverty 2
Reduced Inequality 2
Quality Education 1
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Table 4 shows sustainable development goals publications related to management accounting,
The maximum number was 56 Industry Innovation and Infrastructure, 3 Decent Work and
Economic Growth, 2 No Poverty and Reduced Inequality and 1 Quality Education.

5. CONCLUSION

Globalization, technological advances and economic and social changes in the world have deeply
affected businesses. Especially with the influence of increasing competition in business life,
businesses have turned to various pursuits to keep up with these changes and gain superiority
among companies. For the business to make a profit and continue its existence, management
accounting must be given importance. Management accounting is vital in the long-term, that is
strategic, comprehensive decisions that the manager will make on behalf of the business. The
manager needs financial and non-financial data from the internal and external environment of the
business, compiled and reported by the management accounting function, for the decisions he
will make. With the help of this data, the organization's strategy is established by creating plans.
With its position, management accounting is understood to be the greatest aid in the decisions to
be made by the manager and in the control of the service of these decisions to the goals.

This study was planned to conduct a bibliometric analysis of publications published in Web of
Science. Bibliometric research is conducted to reveal the country, author, university and journal
productivity of outputs produced in a field, weak and strong research areas, literature gaps,
collaboration networks, potential opportunities and widespread effects. In this study, the most
studied themes in the field of management accounting current and developing themes are
determined and bibliometric information and summary statistics are presented to new researchers
and practitioners who want to work in the field.

According to the study result, Management accounting bibliometric results; Between 2000 and
2023 a search was made from the Web of Science database with the keywords management
accounting, business management accounting and strategic management accounting. Among
them, Article and Proceeding Article were selected. 463 articles with Business Finance+ Business,
management, and economics as the subject were evaluated. The most publications were made in
2022. A large portion of the publications written in the field of management accounting are related
to business finance, business, management and economics. Micro-citation topics of management
accounting Corporate management was the most cited with 153 articles, followed by social
movements with 131 articles and intellectual capital with 80 articles. Most of them were published
in English. The University of South Australia was the university with the most publications with
43 research studies. This was followed by Macquarie University with 30 points, the University of
Houston and the University of Houston System with 30 points. When we look at the publication
indexes at most 231 of them were published in WOS. SSCI index. This was followed by 196
WOS. ESCI and 31 WOS. ISSHP. Among the links related to management accounting the
Accounting Auditing Accountability Journal ranks first with 34. This was followed by the British
Accounting Review with 14 and the Journal of Accounting and Organizational Change with 12.
The countries with the most broadcasts are Australia with 99, England with 46 and New Zealand
with 41. The branches of science where management accounting is applied are the most 258 in
business economics, 10 in environment and 8 in public administration. Most of the publications
published on the Web of Science serve the sustainable Development Goals. Of these, 56 were for
industrial innovation and infrastructure, 3 for decent work and economic growth, 2 for ending
poverty and reducing inequality and 1 for quality education.

Many bibliometric studies have been conducted in the field of accounting. For example, Akgiin
and Karatas, (2017). He conducted a bibliometric analysis of articles published in the accounting
and auditing journal. Yesil and Akyiiz, (2018). He conducted a bibliometric analysis of national
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doctoral theses in the field of accounting. Kuyumcu and Bayri, (2024) conducted a bibliometric

analysis of articles published in the field of government accounting in Turkey between 2000 and
2022.

Some of the bibliometric studies on management accounting are Kogyigit and Altsoy (2021). He
conducted a bibliometric analysis study in the field of management accounting in health services.
Iyibildiren, M. (2022). He conducted a Bibliometric Analysis of Academic Studies Published
Under the Title of Management Accounting. Glimrah, A. (2020). He examined the theses prepared
on management accounting in Tiirkiye using the bibliometric analysis method.

This study aims to determine the importance of management accounting which plays a role in
businesses' ability to achieve global sustainability to reveal the current situation to determine the
general trends of the existing literatiire to determine the most relevant journals, institutions,
countries, preferred keywords, the most studied themes in the field and the current and need-to-
develop themes. It was made to guide new researchers and practitioners who want to work in the
field. This study only includes reference articles and prosecuting articles related to management
accounting in the Web of Science database. It is recommended that future researchers examine
publications in other databases and other books, book chapters, etc. Studies in the field of
management accounting are quite limited. This study will fill an important gap in the field of
management accounting and shed light on future research. Bibliometric studies are also used for
preliminary research on a specific topic and since they reveal the current trend the deficiencies in
the literature can be filled by future researchers.
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oz

Indirimli satis reklamlarmin hukuka uygun ve dogru bilgilendirici sekilde yapilmasi,
tiiketicilerin korunmasini, haksiz rekabetin 6nlenmesini ve rekabet piyasasinin iyi islemesini
saglar. Bu nedenle indirimli satiglara yonelik reklamlar, Tiirk Ticaret Kanunu bakimindan
haksiz rekabeti Onleme amaciyla ve tiiketici mevzuati bakimindan tiiketiciyi koruma
amaciyla denetlenmektedir. Ticari Reklam Yo6netmeligi’'nde, indirimli satis reklamlarinda
“indirimden onceki fiyat, indirimli satisin baslangi¢ ve bitis tarihleri ile indirimli olarak
satisa sunulan mal veya hizmetin miktart sinirli ise bu miktarin” belirtilmesinin zorunlu
oldugu ve tiiketicileri yaniltici ifadelere yer verilemeyecegi diizenlenmistir. Sadakat
programiyla satiga sunulan mal veya hizmetlere yonelik reklamlarda, indirimli satis izlenimi
yaratacak ifadeler kullanilamaz. Bu kosullara uymayan reklamlar, Reklam Kurulu tarafindan
denetlenerek idari yaptirim uygulanacaktir. Indirimli satis reklami, aldatici veya yamltici
nitelikteyse haksiz rekabet teskil eder ve haksiz rekabete yonelik yaptirimlar uygulanir. Bu
calismada indirimli satis reklamlari, yasal diizenlemeler ile Reklam Kurulu ve Yiiksek
Mahkeme kararlar1 g¢ergevesinde haksiz rekabet ve tiiketicinin korunmasi bakimindan
incelenmistir.
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ABSTRACT

Advertising of discount sales in accordance with the law and in an informative manner ensures
the protection of consumers, the prevention of unfair competition and the good functioning of
the competition market. For this reason, discount sale advertisements are regulated to prevent
unfair competition under the Turkish Commercial Code and to protect consumers under
consumer legislation. The Regulation on Commercial Advertising stipulates that discount sale
advertisements must specify “the price before the discount, the start and end dates of the
discounted sale, and if the quantity of the goods or services offered for sale at a discount is
limited, this quantity” and cannot contain misleading statements. In advertisements for goods
or services offered for sale through a loyalty program, expressions that create the impression
of discounted sales cannot be used. Advertisements that do not comply with these conditions
will be inspected by the Advertising Board and administrative sanctions will be imposed. If
the discount sale advertisement is deceptive or misleading, it constitutes unfair competition
and sanctions for unfair competition are applied. In this study, discount sale advertisements
are analyzed in terms of unfair competition and consumer protection in line with the legal
regulations and the decisions of the Advertising Board and the Supreme Court.
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1. GIRIS

6502 sayili Tiiketicinin Korunmasi Hakkinda Kanun’un® (TKHK) 61. maddesinde ticari
reklamlarin tanimi ve hukuka uygunluk kosullari, 62. maddesinde haksiz ticari uygulamalar
diizenlenmistir. Bu Kanun’a dayanilarak hazirlanan Ticari Reklam ve Haks1z Ticari Uygulamalar
Yonetmeligi’nde? (Reklam Yonetmeligi), tiiketicilerin korunmasi amaciyla tiiketiciye yonelik
ticari reklam ve ticari uygulamalarda uyulmas: gereken ilkeler diizenlenmis ve Reklam
Kurulunun inceleme esaslar1 belirlenmistir. Reklam Yonetmeligi'nin ikinci kisminda 5-27.
maddelerinde ticari reklamlara iligkin genel esaslar ve ilkeler, iiclinci kisminda 28-31.
maddelerinde haksiz ticari uygulamalar diizenlenmistir. Reklam Yonetmeligi’nin 5. maddesinde
ticari reklamlara iliskin temel ilkeler, 6. maddesinde reklamlarin ayirt edici olmasi ve 7.
maddesinde reklamlarda dogruluk ve diiriistliik ilkesi agiklanmistir. Reklam Yonetmeligi’nin 13.
maddesinde fiyat bilgisi igeren reklamlara iliskin hiikiimler ve 14. maddesinde indirimli satig
reklamlarina iligkin hiikiimler diizenlenmistir.

Ticari reklamlar, mallarin veya hizmetlerin tanitilmasi ve tiiketicilerin bunlara yonlendirilmesi
amaciyla sekil ve yontemleri cesitlendirilerek yaygin olarak kullanilmaktadir. Fiyat en etkili
rekabet araci oldugu i¢in igletmeler, siirlimlerini ve pazar paylarini arttirmak i¢in fiyat rekabeti
politikalarinda indirimli satislara y&nelmektedir. Indirimli satislar, tiiketicilerin alima
yonlendirilmesi i¢in ¢ok Onemli bir pazarlama aracidir. Dogru ve diiriist sekilde uygulanan
indirim sistemleri, tiiketicilerin mal veya hizmetleri daha uygun fiyata alabilmeleri, seceneklerin
artmasi ve ireticilerin liretimi arttirmasi yoniinden hem tiiketicilere hem de piyasanin isleyisine
olumlu Katkilar saglar. Isletmeler, indirim kampanyalarmi reklamlarla duyurarak mal veya
hizmetlerini tanitmayi ve siiriimlerini arttirmayr amacglamaktadirlar. Reklam yontemleri gibi
indirimli satis yontemleri de cesitli sekillerde uygulanmaktadir. indirimli satis reklamlarinin
tiikketicileri yaniltmamasi ve haksiz rekabet teskil etmemesi i¢in hukuka uygunluk bakimindan
denetlenmektedir. Indirimli satiglara yonelik reklamlar, 6102 sayili Tiirk Ticaret Kanunu®
bakimindan haksiz rekabeti 6nleme amaciyla ve tiiketici mevzuati bakimindan tiiketiciyi koruma
amaciyla denetlenmektedir.

Ticari reklamlarin hem tiiketicinin korunmasi, hem haksiz rekabet hem de 6z denetim yonii s6z
konusudur. Bu ¢alismada ticari reklam hakkinda genel bilgiler agiklandiktan sonra indirimli satig
reklamlari, haksiz rekabet ve tiiketicinin korunmasi yoniinden incelenecektir. Bu ¢alismada,
tiikketici mevzuati, Reklam Yo6netmeligi, Reklam Kurulunun 2022 yilinda hazirlayip 2024 yilinda
giincelledigi ve sadakat programu ile satis reklamlarimi ekledigi “Fiyat Bilgisi iceren Reklamlar
ile Indirimli Satis Reklamlari ve Ticari Uygulamalar1 Hakkinda Kilavuz” hiikiimleri ile haksiz
rekabet acisindan TTK’nin 54-63. maddeleri incelenecektir. Konuya iliskin Yiiksek Mahkeme
kararlari ile Reklam Kurulu kararlar ve istatistikleri incelenerek degerlendirmeler yapilacaktir.

2. INDIRIMLI SATIS REKLAMI KAVRAMI
2.1. Ticari Reklamin Tanim

Isletmeler mallarim1 veya hizmetlerini tanitmak, alicilari bunlara yoneltmek, olumlu marka
izlenimi yaratmak, rakiplerine gore iistiinliik saglamak, bilgilendirmek, bilinir olmak, rekabeti
desteklemek ve siirlimlerini arttirmak i¢in reklamlardan faydalanirlar (Giirbliz Glingér, 2021: 23;
Aslan, 2021: 32-37). Reklam Yo6netmeligi’'nin 4. maddesinin 1. fikrasinin m) bendindeki reklam
verenin taniminda, tanitim, satisi arttirma ve marka algisini giiglendirme amaci yer almaktadir.
Reklamlarin kitlesi oncelikle tiiketicilerdir ve onlar agisindan bilgilendirme amaci tasirlar.

! RG, 28.11.2013, 28835
2RG, 10.01.2015, 29232
3RG, 14.02.2011, 27846
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Reklamlar hukuka uygun, dogru ve diiriist yapildig1 zaman, hedef kitlenin dogru bilgilenmesini
ve tercihini ona gore yapmasini saglar. Reklamlar cogunlukla kitle iletisim araglariyla yapilir ve
bu sayede alicilara ulagir. Rekabetin artmasiyla birlikte reklamlarin yapilis tarzi ve yayimlanma
araclar gesitlilik kazanmis ve dnemli bir rekabet araci haline gelmistir.

Reklamlar nitelikleri bakimindan sosyal, siyasal ve ticari reklamlar olarak ayrilir. Reklamlar
nitelikleri yaninda gergeklestirildikleri bigim ve yayimlandiklar1 mecra bakimindan da tiirlere
ayrilir. Reklam Yonetmeligi’nde mecranin “reklam ve tanitim mesajini ileten ve o mesaji alma
durumunda olan kisi, grup ya da toplulugun bulustugu yeri ve ortami; televizyon, her tiirlii yazili
basin, internet, telefon, radyo, sinema gibi iletisim kanallari ile a¢ik hava, basili materyal gibi
iletisim araglarint” ifade ettigi diizenlenmistir (m. 4/1.1). Gliniimiizde radyo, televizyon, gazete,
dergi, billboard gibi geleneksel reklam mecralari konumunu korurken internet, telefon, sanal
ortam gibi yeni mecralar gesitlenerek artmakta ve yeni reklam yontemlerini de ortaya
cikarmaktadir (Aslan, 2021: 2). Reklamlarin niteliklerine ve yayimlandiklart mecralara gore
bircok kanunda veya yonetmelikte tanimi yapilmis ve hukuka uygunlugunun kosullari
belirtilmistir. Reklamin niteligi ve yayimlandigi mecraya gore diizenlendikleri mevzuat
cercevesinde hukuka uygunlugunun denetlenmesi gerekir.

6502 sayil1 TKHK nin 61. maddesinin 1. fikrasinda ve bu Kanun’a dayanarak hazirlanan Reklam
Yonetmeligi'nin 4. maddesinin 1. fikrasinin n) bendinde ticari reklam, “ficaret, is, zanaat veya
bir meslekle baglantili olarak; bir mal veya hizmetin satisint ya da kiralanmasini saglamak, hedef
kitleyi olusturanlart bilgilendirmek veya ikna etmek amacryla reklam verenler tarafindan
herhangi bir mecrada yazili, gorsel, isitsel ve benzeri yollarla gerceklestirilen pazarlama iletisimi
niteligindeki duyurular” olarak tanimlanmistir. Kanuni tanimda, ticari reklamin iki 6nemli iglevi
olan siirlimii arttirmak ve hedef kitleyi bilgilendirmek yer almaktadir. Bu tanimda, ticari reklamin
yayimlandigi mecra bakimindan bir sinirlama getirilmemistir.

195 sayili Basin Ilan Kurumu Teskiline Dair Kanun’un* 40. maddesinin 2. fikrasinda “Sats:
artirmak gibi ticari gayelerle veya bir seye veya bir fikre ragbet saglamak gibi maddi veya manevi
bir menfaat temini maksadiyla gazete ve dergilerde yazi, resim veya ¢izgilerle yapilan ilanlar,
reklam sayrliv.” hilkmii yer almaktadir. Bu kanuni tanim yalnizca ticari reklamlar1 kapsamadigi
igin ticari amacli tanitim yaninda bir seye veya fikre ragbet saglanmasi amaciyla yapilan
duyurular da tanima dahil edilmistir. 195 say1li Basin {lan Kurumu Teskiline Dair Kanun’a dayali
olarak hazirlanan Resmi Ilan ve Reklam Y&netmeligi’nin® resmi reklamlar baslikli 6. maddesinin
1. fikrasinda “Bir seye veya bir fikre ragbet saglamak gibi maddi veya manevi bir menfaat temini
icin ya da tanmitim maksadiyla siirveli yayinlarda gorsel, isitsel veya yazili olarak yayimlatilan
icerik reklam sayilir.”” diizenlemesi yer almaktadir.

Radyo ve televizyonlarda yapilan reklamlar kendi mevzuatinda tanimlanmis ve hukuka uygunluk
esaslart diizenlenmigtir. 6112 sayili Radyo ve Televizyonlarin Kurulus ve Yayin Hizmetleri
Hakkinda Kanun’da® radyo ve televizyon reklamlari ile bu reklamlar1 da kapsayan ticari iletisim
tanimlanmigtir. Kanun’un 3. maddesinin 1. fikrasinin §) bendinde radyo ve televizyon reklami,
“tasinmazlar, hak ve yiikiimliiliikler dahil olmak iizere mal veya hizmetlerin teminini tesvik etmek,
bir amag veya diisiinceyi yaymak veya baska etkileri olusturmak amaciyla ticaret, is, zanaat veya
bir meslekle baglantili gercek ve tiizel kisi tarafindan, bir iicret veya benzeri bir karsiliklia yapilan
her tirlii duyuru veya 6z tamitim yaymi” z) bendinde ticari iletisim “radyo ve televizyon
reklamlari, program desteklemesi, tele-aligveris ve iiriin yerlestirmeyi de kapsamak iizere,
ekonomik bir faaliyette bulunan gercek veya tiizel kisinin, iiriin, hizmet veya imajini, dogrudan

4RG, 09.01.1961/10702
5RG, 01.02.2023/ 32091
® RG, 03.03.2011/27863
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veya dolayl olarak tanitmak amaciyla tasarlanms sesli veya sessiz goriintiilerin bir iicret veya
benzeri bir karsilikla ya da oz tanitim amaciyla bir programla birlikte ya da bir program igine
yerlestirilerek verilmesi” olarak tanimlanmistir’. Radyo ve televizyon reklaminin taniminda, mal
ve hizmetlerin tanitimi1 yaninda bir diisiinceyi yaymak gibi amaclarla yapilan duyurular ve 6z
tanitim da kapsama dahil edilmistir. Bu tanim, Avrupa Birliginin 2006/114 sayil1 Aldatic1 ve
Karsilastirmali Reklam Yonergesi® madde 2/1.a ile 2007/65 sayili Televizyon Yaymciligi
Y 6nergesi® madde 1/1.i hikkmiindeki tanimla benzerdir. Avrupa Birliginin 2006/114 say1l1 Aldatici
ve Karsilastirmali Reklam Y6nergesi’nin 2. maddesinin 1. fikrasinin a) bendinde reklam, “ticaret,
is, zanaat veya meslekle baglantili olarak tasinmaz miilkiyeti, haklar ve yiikiimliiliikler de dahil
olmak tizere mal veya hizmetlerin saglanmasini tegvik etmek amaciyla her tiirlii tanitim ” olarak
tanimlanmugtir.

Tiirkiye Radyo ve Televizyon Kanunu’nda reklam tanimlanmamistir. Bu Kanun’a dayanilarak
hazirlanan Tiirkiye Radyo ve Televizyon Kurumu Reklam Yonetmeligi’nin®® 3. maddesinin 1.
fikrasinin f) bendinde reklam “bir iiriiniin, hizmetin, faaliyetin, kurumsal kimligin sesli, goriintiilii
veya yazili olarak tanitimi” olarak tanimlanmistir.

Milletleraras1 Ticaret Odasmin (MTO) “Reklamcilik ve Pazarlama Iletisimi Uygulama Esaslar1”
reklamlar1 diizenlemis ve tanimlamustir. Milletlerarasi Ticaret Odasi (ICC-International Chamber
of Commerce) 1919 yilinda kurulmus ve ilk “Reklamcilik Uygulama Esaslar1” 1937 yilinda kabul
edilip yaymmlanmistir. Sonrasinda yapilan giincellemeler sonucunda 2018 yilinda son sekli
diizenlenmistir (ICC, 2018:2). Diizenlenen bu ilkeler, reklamcilik, medya ve pazarlama
sektoriindeki isletmelerin yasal yiikiimliiliikklerinin iistiinde etik ilkeler dogrultusunda reklam ve
pazarlama faaliyetlerini yiiriitmesini saglama, 6zdenetim yapma ve tiiketicilere giiven verme
islevini amaglamaktadir (Giirbiiz Giingdr, 2021: 32). MTO Kurallari, pazarlama iletisimi
uygulamalari i¢in 6z denetime esas olacak mesleki kurallar1 belirlemek i¢in diizenlenmistir ve
biitiin iilkelerde kendi mevzuatlarinin yaninda uygulanmasi tavsiye edilmistir (ICC, 2018: 3).
Mevzuatimizdaki Reklam Yonetmeligi, bu kurallar1 esas alarak diizenlenmistir.  “Reklam
cogunlukla iicret veya benzeri bir bedel karsiiginda medya kuruluslar: araciligryla
gerceklestirilen her tiirlii pazarlama iletisimi” olarak tanimlanmistir (ICC, 2018: 8). Pazarlama
iletisimi “reklamin yani sira satis promosyonu, sponsorluk ve dogrudan pazarlama ve dijital
pazarlama iletisimi gibi dogrudan veya reklam verenler adina iiriinleri tanitmak veya tiiketicilerin
davramglarim etkilemek icin yapilan her tiirlii iletisim yontemi” olarak tamimlanmistir (ICC,
2018: 8).

Ticari reklamin unsurlari, malin veya hizmetin veya isletmenin tanitimi, bu tanitimin ticari amagla
yapilmasi, tanitimin yayimlanmasi ve reklam verenin agiklanmasidir. 6112 sayili Kanun’da radyo
ve televizyon reklamimin taniminda, {icret veya benzeri bedel unsuru yer alirken Reklam
Yonetmeligi’nde licret unsuruna yer verilmemistir. Reklam veren isletmenin ticari amagla
herhangi bir mecrada yaptig1 tanitim, ticari reklam olarak kabul edilir; licret zorunlu unsur degildir
(Ozdemir, 2004: 66; Aslan, 2021: 21). Internet kanallar1 ve sosyal medyanin yayginlagmasiyla,
isletmeler {icret 6demeden veya diisiik maliyetle reklam yapabilmektedir (Glingiines Sahin, 2024:

7 Aym tamimlar, Yaym Hizmetleri Usul ve Esaslari Hakkinda Yonetmelik madde 4 hiikmiinde yer almaktadir (RG,
02.11.2011, 28103).

8 Directive 2006/114/EC of the European Parliament and of the Council of 12 December 2006 Concerning Misleading
and Comparative Advertising, OJ L 376, 27.12.2006, p. 21-27. https://eur-lex.europa.eu

9 Directive 2007/65/EC of the European Parliament and of the Council of 11 December 2007 amending Council
Directive 89/552/EEC on the Coordination of Certain Provisions Laid Down by Law, Regulation or Administrative
Action in Member States Concerning the Pursuit of Television Broadcasting Activities, OJ L 332, 18.12.2007, p. 27—
45. https://eur-lex.europa.eu

10 RG, 26.08.2009/ 27331
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52). Giiniimiizde, hedef kitleye kolay ulagma, 6l¢iilebilme, esnek yapida olma, daha etkili olma
ve diisiik maliyeti nedeniyle internet reklamcilig1 ¢cok yayginlagmistir (Kaplan, 2020: 112-113).

2.2. indirimli Satis Reklaminin Tanimi

Indirimli satis reklaminin odaginda fiyat indirimi yer almaktadir. Mal veya hizmetlerin
fiyatlarinin, saticilar veya saglayicilar tarafindan dogrudan ya da dolayl yollarla, kosullu veya
kosulsuz seklinde diisiiriilmesine fiyat indirimi denilmektedir (Kocabas, 2008: 5). Indirimli satis,
Fiyat Etiketi Y6netmeligi’nin'! 4. maddesinin 1. fikrasinin d) bendinde “mevsim degismeleri, mal
stoklarimin eritilmesi, isletmenin agilmasi, kapanmasi, devredilmesi, tasfiyesi, igyeri adresi veya
faaliyet konusu degisikligi ve benzeri nedenlerle indirim yapildigimi gosteren bir ibare ile
gerceklestirilen satis ” olarak tanimlanmistir. Tanimda, indirim yapilmasinin sebepleri érnekleyici
olarak sayilmis ve indirim yapildifima dair ibare kosulu diizenlenmistir. Isletmeler fiyat
indirimlerini gesitli sebeplerle yaparlar. En énemli sebebi, miisterileri alima yoneltmektir. Isletme,
faaliyetini sona erdiriyorsa indirimin tek amaci mallarin satilmasidir. Faaliyeti devam eden
isletmelerde bu amacin yaninda isletmenin ve mal veya hizmetlerinin tanitimi amaci da yer alir.
Indirimli satiglar, isletmelerin miisteri ve pazar pay1 saglamak igin yaptiklar1 rekabetin bir
parcasidir (Giiven, 2011: 51).

TKHK’nin 54. maddesinin 3. fikrasinda indirimli satisa konu mal veya hizmetlerin tarife ve fiyat
listesi ile etiketlerinde bulunmasi gereken unsurlar olarak “indirimli satis fiyati, indirimden 6nceki
fiyat1” diizenlenmistirr. TKHK’deki indirimli satiglarla ilgili diger bir diizenleme mesafeli
sozlesmeleri diizenleyen 48. maddede yer almaktadir. Kanun’un 48. maddesinin 6. fikrasinin e)
bendinde araci hizmet saglayicilarin aracilik ettikleri mesafeli sézlesmelerde, ‘“safict veya
saglayict onayr olmaksizin diizenledikleri kampanyali, promosyonlu veya indirimli satislarda,
sozlesmenin hi¢ ya da geregi gibi ifa edilmemesinden’ sorumlu olduklar1 diizenlenmistir.

Perakende Ticaretin Diizenlenmesi Hakkinda Kanun’un'? 9. maddesinde “kampanyali satis ve
aligveris festivali”, 10. maddesinde “siirekli indirimli satiglar” diizenlenmistir. 9. maddeye gore
isletmeler baslangi¢ ve bitis siirelerini belirterek ve tiiketici mevzuatindaki hiikiimlere uyarak
indirimli veya promosyonlu satis kampanyalar1 diizenleyebilir. Bu tiir kampanyalar, isyeri agilisi,
kapanisi, devri gibi sebeplerle yapiliyorsa ii¢ ay1, sirket tasfiyesi sebebiyle yapiliyorsa alti ay1
gecemez. Kanun’un 10. maddesine gore siirekli indirimli satis yapan isletmeler, magazalarinda
bu satis tiiriinii belirten ibareler kullanmakla yiikiimliidiir.

Mevzuatta, indirimli satisa ve ticari reklama iligkin tanimlar yer almaktadir. Reklam
Yonetmeligi’nin 14. maddesinin 1. fikrasinda indirimli satis reklamlarinda bulunmasi zorunlu
hususlar belirtilirken “bir mal veya hizmete iliskin indirim yapildigint gosteren yazili, sesli veya
gorsel herhangi bir ibarenin yer aldigi reklamlarda” ifadesi kullanilarak indirimli satig reklami
sifat fiil yoluyla dolayl olarak tanimlanmistir. Boylece indirim yapildigini gosteren herhangi bir
ibarenin yer aldig1 reklamlar, indirimli satis reklami olarak kabul edilmistir. Indirimli satis ve
ticari reklamin tanimin1 géz Oniinde tutarak indirimli satig reklamini, bir isletmenin mal veya
hizmetlerinde uyguladig1 fiyatlar iizerinden indirim yaptigin1 bildirmek ve satisimi1 saglamak
amaciyla herhangi mecrada gerceklestirdigi pazarlama iletisimi niteligindeki duyurular olarak
tanmimlayabiliriz.

11 RG, 28.06.2014/ 29044
12RG, 29.01.2015/ 29251
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3. HAKSIZ REKABET HUKUMLERI ACISINDAN INDiRIMLI SATIS REKLAMLARI
3. 1. Genel Olarak

Ticari faaliyetlerin ylriitiilmesinde rekabetin, isletmelerin verimliligini ve iirettikleri mal veya
hizmetlerin kalitesini arttirici, fiyatlar1 diizenleyici islev ve etkileri vardir. Rekabetin yararl
sonuglarinin ortaya ¢ikmasi igin diiriistlilk kurallarina uygun yapilmasi, kétiiye kullanilmamasi,
diirlist ve bozulmamis rekabet amacinin gozetilmesi gerekir (Giiven, 2011: 37 vd.). Rekabet,
kisilerin kendi ¢abalarina dayanmalidir; bagkasinin faaliyetlerini kdtiilemek, baskasinin ¢abasiyla
elde ettigi itibarindan yararlanmaya caligmak, kendi faaliyetlerinde yaniltic1 bilgiler vermek
yoluyla rekabet yapilmasi haksiz rekabet sayilir.

Reklam faaliyetinde diiriistliige, hukuka ve etik rekabet kurallarina aykiri davranildiginda,
reklamlar tiiketiciyi bilgilendirmek yerine yaniltmaya doniisiir ve rakip isletmelere de zarar
vererek rekabet diizeninin bozulmasina yol acar (Aslan, 2021: 4). Bu nedenle reklamlarin,
tiikketicinin korunmas1 yaninda rekabetin korunmasi ve haksiz rekabetin 6nlenmesi yoniinden de
denetlenmesi gerekir.

Indirimli satislar ve indirim sistemleri rekabeti tesvik edici nitelikteyse olumlu sonuglar1 vardur.
Rekabeti bozucu nitelikte uygulanirsa hem tiiketicilere ve rakip isletmelere hem de piyasa
yapisina zarar verir (Kocabas, 2008: 2). Rekabet hukukunda rekabetin korunmasi bakimindan
indirim sistemlerine, hakim durumdaki isletmelerin indirim sistemi uygulayarak piyasadaki
miisterileri kendine baglamasi ve rakiplerini diglamasi veya indirim sistemi araciligiyla alicilar
arasinda ayrimcilik yapilarak alt pazarlarda rekabetin bozulmasi ihtimali nedeniyle miidahale
edilmektedir (Kocabasg, 2008: 87).

6102 sayilih TTK’nin 1. kitab1 olan ticari isletme boliimiiniin dordiincii kisminda 54-63.
maddelerinde haksiz rekabet diizenlenmistir. TTK ’nin 54. maddesinde haksiz rekabetin amaci ile
ilkeleri belirtilmis ve 55. maddesinde haksiz rekabet halleri 6rnekleyici olarak alti ana baslik
altinda diizenlenmistir. Satis ve reklam yontemlerinin siirekli gelismesi ve degismesi, haksiz
rekabet sayilacak yeni durumlarin ortaya g¢ikmasina yol agmustir. Haksiz rekabete iliskin
hiikiimlerin amaci, biitiin katilanlarin menfaatini gozetecek sekilde diiriist ve bozulmamis
rekabetin saglanmasidir (TTK m. 54/1). “Rakipler arasinda veya tedarik edenlerle miisteriler
arasindaki iliskileri etkileyen aldatict veya diiriistliik kuralina diger sekillerdeki aykin
davramslar ile ticari uygulamalar haksiz ve hukuka aykiridir” (TTK m. 54/2). Haksiz rekabetin
iic unsuru olarak rekabet unsuru, aldatici veya diiriistliikk kuralina aykir1 davranis, nedensellik bagi
yer almaktadir.

TTK’nin 55. maddesinin 1. fikrasinin a) bendinde “diiriistliik kuralina aykir1 reklamlar ve satis
yontemleri ile diger hukuka aykiri davraniglar” alt basliklar halinde belirtilmistir. Dogrudan
indirimli satis reklamlarina iligskin bir hiikiim bulunmamaktadir. Ancak indirimli satig reklamlari,
maddede belirtilen nitelikte hukuka aykirilik tasiyorsa haksiz rekabet olusturur. Indirimli satis
reklamlari, fiyat bilgisi iceren agiklama ve reklam niteligi tasidigr icin TTK deki fiyat bilgisi
igeren haksiz rekabet halleri ve reklamlara iliskin haksiz rekabet halleri yoniinden incelenmesi
gerekir.

TTK’nin 55. maddesinde reklamin tanimi yapilmamstir. Haks1z rekabete neden olacak reklamlar,
yaniltici agiklamalarla kotiileme icerikli reklamlar (TTK m. 55/1.a.1), aldatic1 reklamlar (TTK m.
55/1.a.2), karsilastirmali reklamlar (TTK m. 55/1.a.5) ve ig sartlarina uymayan reklamlardir (TTK
m. 55/1.e).

TTK’de fiyat bilgisi igeren haksiz rekabet halleri, fiyatlar1 yaniltici agiklamalarla kotiilemek
(TTK m. 55/1.a.1), fiyatlara, kampanyali satislara, indirimli satiglara yonelik aldatic1 agiklamalar
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ve reklamlar yapmak (TTK m. 55/1.a.2), fiyatlar lizerinden karsilagtirma yapmak (TTK m.
55/1.a.5), tedarik fiyati altinda satisa sunup reklamlarinda vurgulamak (TTK m. 55/1.a.6), ek
edimlerle sunumun gercek degeri hakkinda yaniltmak (TTK m. 55/1.a.7), ilanlarda fiyat ve
giderlere yonelik eksik agiklamalar yapmak (TTK m. 55/1.a.10-12) ve fiyat tarifesi gibi kurallar
igeren is sartlarina uymamaktir (TTK m. 55/1.¢).

Indirimli satis reklamlarim, gercek dis1 veya yaniltici agiklamalar iceren reklamlar (aldatict
reklamlar) ve is sartlarina uymama yoluyla haksiz rekabet yapilmasi yoniinden inceleyecegiz.

3.2. Aldatic1 Indirimli Satis Reklamlar

TTK’nin 55. maddesinin 1. fikrasinin a.2. bendinde, “Kendisi, ticari isletmesi, isletme isaretleri,
mallar, is tirtinleri, faaliyetleri, fiyatlari, stoklari, satis kampanyalarinin bigimi ve is iliskileri
hakkinda gercek disi veya yamiltici agiklamalarda bulunmak veya aym yollarila iigiincii kisiyi
rekabette dne gecirmek” haksiz rekabet hallerinden birisi olarak diizenlenmistir.

Indirimli satis reklamlarinda, fiyatlar, indirim orani, stoklar, yararlanma kosullar, siireler,
kampanya bi¢imi hakkinda yaniltici agiklamalar varsa TTK m. 55/1.a.2 hiikmii geregince haksiz
rekabet olarak kabul edilir. Satici, iiretici veya saglayicilar reklamlarinda, 6zel bir indirim
yaptiklarim1 acgiklamigsa bu indirimin gercekten yapilmis olmasi gerekir. Indirim yapildig
belirtilen reklamda, mal veya hizmetin cari fiyat1 yiiksek gosterilip indirim yapilmis izlenimi
birakilirsa veya fiyat degisimi olmadan varmig gibi gosterilirse aldatici reklam sayilir (Goéle,
1983: 91-92; Erytirek, 2021: 109). Fiyat degisiklikleri tiiketicinin tercihini etkileyen sebeplerden
oldugu icin tiiketici, mal veya hizmetin fiyatinda indirim ve kampanya yapildigin1 sanarak
isletmenin mal veya hizmetini alma yolunu segecektir.

Fiyat bilgisi igceren reklamlarda en sik goriilen haksiz rekabet hali, reklamin aldaticiligi
konusundadir. Yargitay’in onayladig: bir kararda, Mahkeme ulagim firmasinin yaptigi kampanya
kapsamindaki reklamlarinda belirli bir hattaki bilet fiyatlarinin 1 TL oldugu belirtilip tiim
biletlerin herhangi bir sinirlama olmaksizin bu fiyata satildigi izlenimi uyandirdigi i¢in TTK m.
55/1.a.2 geregince yaniltict reklam yapmak suretiyle haksiz rekabet olarak kabul etmistir.
Davanin kabulii ile haksiz rekabetin O6nlenmesine ve zarar goren davaciya maddi tazminat
ddenmesine karar verilmistir®®,

Reklamin aldatici nitelikte kabul edilmesi i¢in bu reklamin yanlis veya yaniltici bilgi igermesi,
reklamin hedef kitlesinin aldatilmasi veya aldatilma ihtimalinin bulunmasi ve reklamin igeriginin
miigterinin karar vermesini etkileyecek nitelikte olmasi gerekir (Giingiines Sahin, 2024: 69 vd.;
Baysal ve Inal, 2008: 72). Indirimli sat1s reklaminda bu unsurlar varsa aldatic1 reklam olarak kabul
edilir. TTK madde 55/1.a.2 hiikmiinde, eksik agiklamada bulunmaya yonelik diizenleme yer
almamaktadir. Indirimli satis reklaminin Reklam Y&netmeligi’nin 14. maddesindeki zorunlu
unsurlara sahip olmamasi, reklami dogrudan aldatic1 veya yamltict yapmaz. Ornegin mal veya
hizmette gergekten indirim yapilmasina karsilik oOnceki fiyat belirtilmemigse Reklam
Yonetmeligi'nin 14. maddesine aykiridir, yaniltici nitelik tagimayabilir. Ancak zorunlu unsurlarin
olmamasi, reklamin hedef kitlesini yaniltict sonuglara yol agacaksa aldatici nitelikte olmasina
sebep verir. Reklamin iceriginde, miisterinin karar vermesinde etkili olacak 6nemli ve gerekli bir
bilginin verilmemesi, aldaticilik sonucunu dogurur. Ornegin indirimin uygulanmasi kosullara
bagliysa bunlarin belirtilmemesi, uygulamaya engel istisnai durumlar varsa agiklanmamasi, ¢ok
diisiik bir indirim yapilip oraninin agiklanmamasi yaniltici niteliktedir.

Indirimli satis reklamindaki ifadelerin yaniltic1 veya aldatici nitelikte olup olmadig1 hedefkitlenin
ortalama goriisii dikkate alinarak belirlenmelidir. Hedef kitle, reklam konusu mesajin yoneldigi

18 Yargitay 11. HD, 6532/9094, 14.12.2022
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ve potansiyel miisteri olarak ikna edilmek istenen toplum kesimidir (Aslan, 2021: 59). Hedef
kitlesi meslek sahipleri veya uzmanlar olan reklamlar i¢in bu kisilerin algisi, tiiketicilere yonelik
reklamlarda ise tiiketicilerin algis1 dikkate alimmalidir (Aslan, 2021: 60-61). Tiiketiciler, ¢cok
dikkatli, bilgili ve bilingli olabilecegi gibi tamamen bilgisiz de olabilirler. Reklam
Yonetmeligi’nde bir¢ok aykiriligin belirlenmesinde ortalama tiiketici esas alinmig ve “ticari veya
mesleki olmayan amaglarla hareket eden, tiiketici islemi ya da tiiketiciye yonelik uygulamalarin
her asamasinda makul diizeyde bilgiye sahip olan gercek veya tiizel kisi” olarak tanimlanmigtir
(m. 4/1.j). Bu nedenle tiiketicilere yonelik reklamlarda, ortalama tiiketicinin dikkat ve bilgisi esas
almmalidir. Cocuklara, belli yas grubundakilere, belli nitelikte olanlara yonelik reklamlarda bu
kisilerin bilgi ve tecriibesi goz oniinde tutulmalhdir. Ozellikle cocuklara yonelik reklamlarda
yanilticilik unsuru daha dikkatli incelenmelidir.

Secilmis bazi mallar, is iiriinlerini veya faaliyetleri tedarik fiyatinin altinda satigsa sunup bunu
reklamlarinda vurgulayarak miisterilerini yaniltmak, TTK m. 55/1.a.6°da diizenlenen bir haksiz
rekabet halidir. Bu hiikiim geregince haksiz rekabet olarak kabul edilmesi i¢in, belirli mal veya
hizmetler tedarik fiyati altinda birden ¢ok kere satilip reklamlar yoluyla vurgulanmali ve
miisterileri yaniltici etki gostermelidir. Bu diizenleme, indirimli satis yapildigina dair aldatici veya
yaniltic1 agiklamalar yapmak yoluyla haksiz rekabetten farkli bir durumdur. Her iki hiikiimde
miisterilerin yaniltilmas1 diizenlenmistir. indirimli satis reklamlarinda indirim yapildig1 konusu
vurgulanarak yaniltma yapilirken tedarik fiyati altinda satiglarda, iiriin fiyatlarinin tedarik fiyati
altinda oldugu vurgulanarak miisteriler isletmenin fiyatlar1 konusunda yaniltilmaktadir (Eryiirek,
2021: 132).

Isletmeler, belirli mal veya hizmetlerini tedarik fiyati altinda satip buna yénelik reklamlarini
“indirimli sat1is” vurgusuyla da yapabilirler. indirim yapildigina dair agiklama aldatici ise aldatic
aciklama kapsaminda haksiz rekabet olarak kabul edilir. Isletmeler, indirimli satis yaptiklari
iddiasi ile miisterileri kendisine ¢ekmelerine karsilik mal veya hizmetleri piyasa degerinde veya
iistiinde satmalar “gdstermelik ile aldatma” nedeniyle haksiz rekabet kabul edilir (Pinar, 2012:
136; Teymen, 2020: 63). Indirimli satis ibaresi kullanilmadan tedarik fiyat1 altindaki satislar
rakam ile gosterilmigse gdstermelik satis kapsaminda haksiz rekabet olarak kabul edilmelidir
(Erytirek, 2021: 141).

Mal veya hizmetin fiyatina yonelik agiklama iceren reklamin indirimli satis reklami olarak
degerlendirilmesi igin, fiyatta indirim yapildigina dair bir agiklama icermesi gerekir. Isletmelerin
en iyi, en uygun veya en avantajli fiyata sahip olduklarina yonelik acgiklamalar1 veya fiyat
iizerinden baska isletmelerle karsilastirma yapan aciklamalar1 veya fiyatlarini yanlis bildirmeleri,
indirimli satig reklami olarak kabul edilmez. Bu tiir agiklamalar igeren reklamlarda yanilticilik
unsuru varsa veya hukuka aykiri karsilagtirma yapilmigsa fiyat tizerinden aldatici reklamlar veya
karsilastirmali reklamlar gercevesinde degerlendirilmesi gerekir (Aslan, 2021: 206 vd.). Indirimli
satig reklamlarinda, indirimle birlikte karsilastirma yapilmasi da s6z konusu olabilir. Bu durumda
TTK’nin madde 55/1.a.5 hiikmiindeki karsilastirmali agiklamalara yonelik hiikmiiyle birlikte
degerlendirme yapilmalidir. Isletme kisa siireligine yaptigi indirimli satis kampanyasi
cercevesinde, fiyatlarini diger isletmelerin fiyatlariyla yaniltici, kotiileyici veya gergege aykirt
sekilde karsilastirma yaparsa bu hiikiim g¢ercevesinde incelenmelidir. Ancak indirimli satisla
birlikte fiyat karsilastirmasi da igeren reklaminda, biitiin bilgileri dogru olarak agiklamigsa ve
rakibinin taninmishgindan gereksiz yere yararlanma soz konusu degilse bu reklam hukuka
uygundur. Fiyat karsilagtirmas1 yapilan reklamlarda, objektif karsilastirma i¢in reklam anindaki
fiyatlarin karsilastirilmis olmas gerekir (Aslan, 2021: 209). Indirimli satislarda, fiyat belirli siire
gecerli olacagl i¢in yaniltict olmamasi bakimindan, agiklamada bu hususun da belirtilmesi
gerekir.
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Yargitay reklam kampanyasinda kullanilan yazim sekli nedeniyle reklamlarin yaniltici olabilecegi
ve haksiz rekabete yol acacagina karar vermistir. Davaci akaryakit isletmesi, bagka bir akaryakit
isletmesinin panolarinda yaptigi "yakitta %7'ye varan indirim" seklindeki reklamlarinda “ye
varan” ibaresinin ¢ok kiiciikk yazilmasi nedeniyle tiiketicilerde tiim iiriinlerde bu indirimin
yapildig1 yoniinde algi olusturup yaniltici reklam suretiyle haksiz rekabet olusturdugunu ileri
siirerek haksiz rekabetin 6nlenmesi ve kararin ilanina karar verilmesini talep etmistir. Mahkeme,
biiyilik panoda iiriinlerin fiyatinin belirtildigi ve fiyat panosunun yanindaki biiyiik bir maskotun
elindeki yazida %7 ibaresinin daha biiyiikk, “ye varan indirimler” ibaresinin daha kii¢iik
yazilmasina karsilik okunabildigi ve yapilan indirimlerin %7’ye ulastig1 gerekgesiyle davanin
reddine karar vermistir. Kararin temyizi {izerine Yargitay, indirim oraninin belirgin sekilde biiyiik
puntolarla yazilmis olmasina ragmen “ye varan” kisminin kii¢iik puntolarla ve dikkat cekmeyecek
sekilde yazilmig oldugu reklamda, ilk géze ¢arpan kismin “%?7 indirim” yazili kisim oldugu ve
bu sekilde reklamin araci ile seyir halindeki kisiler i¢in yaniltici ve aldatici nitelikte oldugu,
iyiniyet kurallarina aykir1 bu durumun haksiz rekabet teskil edecegini belirterek karar1 bozmustur
ve karar bu haliyle kesinlesmistir’*. Reklam Yonetmeligi'nin 18. maddesinde, reklamlarda
tiikketicilerin kararini etkileyecek nitelikteki bilgilere iligskin yazilarin agik, okunabilir ve anlagilir
sekilde olmasi gerektigi, 19. ve 20. maddelerinde yazilarin boyutlarina ve sekillerine iliskin
kurallar diizenlenmistir.

Yargitay, internet yoluyla satiglarda iiriin fiyatinin yanls girilmesinin indirimli satig olarak
degerlendirilemeyecegine, Tiirk Bor¢lar Kanunu’nun 30. maddesine gore esasli yanilma olarak
kabul edilip satici tarafindan sézlesme ile bagli olmayacaginin bildirilebilecegine karar vermistir.
Internette satisa sunulan iiriiniin fiyatinin 5.999 TL yerine 6 TL olarak yazildig: ve iiriiniin satin
almmasi iizerine isletmenin islemi iptal ettigi olayda Tiiketici Hakem Heyeti ve Tiiketici
Mahkemesi, mesafeli satislarda malin reklam edilen fiyattan temin edilememesi durumunda
satigin iptalinin degil {irlinlin satisa sunulan fiyattan tedarik edilmesi gerektigine karar vermistir.
Yargitay ise karar1 bozarak TBK 'nin 30. maddesinin uygulanmasi gerektigini belirtmistir'®.

Alman Haksiz Rekabet Kanunu’nun'® aldatici ticari uygulamalar bashikli 5. maddesinin 5.
fikrasinda indirimli satislarda haksiz rekabet diizenlenmistir. Bu diizenlemeye gore indirimli
fiyata yonelik reklam yapilmasi halinde, reklamda belirtilen fiyat makul olmayan kisa bir siire
icin uygulanmigsa bu reklam yaniltici olarak kabul edilir. Belirtilen fiyatin uygulanip
uygulanmadigi veya hangi siire i¢inde uygulandigi konusunda anlasmazlik olursa ispat yiikii
indirimli fiyat ilanim veren kisiye aittir. Kanun’un 5. maddesinin 2. fikrasinin 1. ve 2. bentlerine
gore mal veya hizmetin bulunabilirligi, fiyat avantajinin varligi, fiyat veya hesaplama sekli
konusunda yanlig veya yaniltici bilgiler igeren uygulamalar yaniltict kabul edilir. Kanun’un
ekinde yer alan “aldatici ticari islemler” listesinin 5. maddesinde stok miktarinin yetersizligini
dikkate almadan cazip teklifler sunulmas: yer almaktadir. indirimli satislarda ve buna yonelik
reklamlarda aldaticilik unsuruna ¢ok sik rastlanildigi icin Kanun’da 6zel olarak diizenlenmesi ve
kosullarinin belirtilmesi dogru bir uygulama olmustur.

3.3. Indirimli Satis Reklamlarinda Is Sartlarina Uymama

Ticari faaliyetlerin yiirlitiilmesinde giliven ortaminin ve diizenin olusmasi i¢in genel kurallar
yaninda meslek dallarma 6zgii ve baglayici olup uyulmasi zorunlu kurallar konulmaktadir. Bu
kurallara uyulmamasi, rekabetin diizgiin islemesine engel olur. Kurallara uymayan isletme,
yiikiimliiliklere uymadigi i¢in diger isletmelere nazaran rekabette 6ne ¢ikar. TTK’nin 55.

4 Yargitay 11. HD, 1273/421, 15.01.2015; Yargitay 11. HD, 7020/2994, 17.03.2016

15 Yargitay 3. HD, 6303/11808, 22.11.2021

16 Gesetz gegen den unlauteren Wettbewerb vom 03.07.2004 (BGBI. | S. 1414) in der Fassung der Bekanntmachung
vom 3. Mirz 2010 (BGBI. I S. 254) https://www.gesetze-im-internet.de/uwg_2004/
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maddesinin 1. fikrasinin ¢) bendinde “is sartlarina uymamak; 6zellikle kanun veya sozlesmeyle,
rakiplere de yiiklenmis olan veya bir meslek dalinda veya ¢evrede olagan olan is sartlarina
uymayanlar diiriistliige aykirt davranmig olur.” hilkmii haksiz rekabet hali olarak diizenlenmistir.
Bu hiikmiin uygulanmasi i¢in, kanundan veya sozlesmeden veya meslek dalindan dogan bir is
sart1 bulunmali, bu sart rakipler bakimindan da baglayici olmali ve is sartina uyulmamis olmalidir
(Yildiz, 2023: 259-265).

Indirimli satis reklamlarinda is sartlarma uyulup uyulmadigi incelenirken reklamm yapilan
indirimli satisin is sartlarina uygunlugu da incelemeye tabi tutulmalidir. indirimli satislara yonelik
mesleki kuruluslarin veya mevzuatin diizenledigi kurallar varsa bunlara uyulmas1 gerekir. Bir
meslek kurulusunun karar1 veya yapilan anlasma olmasina ragmen indirimli satisa yonelik
kurallara veya belirlenen zamana uymaksizin satig yapilmasi, is sartlarina uymama nedeniyle
haksiz rekabet teskil eder (Arkan, 2015: 329). Meslek kuruluglarinin belirledigi fiyat tarifelerine
aykir1 indirimli satiglar ve buna yonelik reklamlar da is sartlarina uymama nedeniyle haksiz
rekabettir.

Perakende ticareti diizenleyen mevzuata uygun davranmamak da is sartlarma aykiriliktir
(Eryiirek, 2021: 164). Perakende Ticaretin Diizenlenmesi Hakkinda Kanun’un 9. maddesinde
indirimli, kampanyali, promosyonlu satiglarin yapilmasina iligkin kosullar, 10. maddesinde
stirekli indirimli satiglarin kosullar1 diizenlenmistir. Perakende isletmeler, stirekli indirimli satig
yapiyorlarsa magazalarinda bu satis tiriinii  belirtmeleri  gerekir. Perakende Ticaret
Yonetmeligi’nin 4. maddesinin 2. fikrasinin b) bendinde, tedarik zincirinde “kampanya
maliyetini, kampanyali satis yapmak istemeyen tarafa yansitmak” haksiz ticari uygulama olarak
diizenlenmistir. Perakende igletmesinin iiretici veya tedarik¢inin liriinlerinde indirimli kampanyali
satis yapmas1 da bu kapsamdadur. Isletmeler indirimli satiglarinda ve buna yénelik reklamlarinda,
bu Kanun ve Kanun’a dayanilarak hazirlanan Yonetmelik’te belirtilen kosullara uymak
zorundadir. Bu hiikiimlere aykir1 davraniglari, is sartlarina aykirilik nedeniyle haksiz rekabet
teskil eder.

4. TUKETICININ KORUNMASI ACISINDAN INDiRiMLi SATIS REKLAMLARI

Ticari reklam ve haksiz ticari uygulamalarin diger yonii de tiiketicilerin korunmasidir. TTK 'nin
haksiz rekabeti diizenleyen kurallari, tiim katilanlarin menfaatine rekabetin korunmasini
amagladigi i¢in tiikketicilerin korunmasi amacini da igerir. Tiiketicinin korunmasina yonelik ilk
kanun olan 4077 sayili TKHKY, 6502 sayili TKHK ile yiiriirliikten kaldirilmis ve daha kapsamh
bir tiiketici mevzuat1 yiiriirlige girmistir.

6502 sayili TKHK, tiiketicilerin ¢ikarlarini koruma, zararlarini tazmin etme, bilinglendirme ve
bilgilendirilme haklarimi diizenleme amaciyla kabul edilmistir (TKHK m. 1). Tiiketicilerin
bilgilendirilme haklar1 ve ekonomik ¢ikarlarinin korunmasi bakimindan ticari reklamlarin
diizenlenmesi 6nemlidir. TKHK nin 6. kisminda “ticari reklam ve haksiz ticari uygulamalar”
diizenlenmistir. “Ticari reklam” basliklt 61. maddede, ticari reklam tanimlanmis ve ticari
reklamlara iligkin ilkeler, esaslar ile yasaklar diizenlenmistir.

TKHK’nin 61. maddesinin 2. fikrasina gore ticari reklamlarin “Reklam Kurulunca belirlenen
ilkelere, genel ahlaka, kamu diizenine, kisilik haklarina uygun, dogru ve diiriist olmalart” gerekir.
Kanun’un 61. maddesinin 3. fikrasinda “tiketiciyi aldatici veya onun tecriibe ve bilgi
noksanliklarint istismar edici” ticari reklam yapilamayacagi diizenlenmistir. TKHK nin 61.
maddesinin 6. fikrasma gore “Reklam verenler ticari reklamlarinda yer alan iddialarin
dogrulugunu ispatla yiikiimliidiir” Kanun’da indirimli satis reklamlarina iliskin 6zel bir
diizenleme olmamakla birlikte, reklamlarin Reklam Kurulunun ilkelerine uygun olmasi, dogru ve

7RG, 08.03.1995, 22221
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diirtist sekilde yapilmasi, tiiketicileri aldatici nitelikte olmamasi, reklamlardaki bilgi ve iddialarin
dogrulugunun ispatlanmasina iligkin hiikiimler, indirimli satig reklamlari bakimindan da
uygulanir.

TKHK’ye dayanilarak hazirlanan 2015 tarihli Reklam Yonetmeligi, “reklam veren, reklam
ajanslary, mecra kuruluslar: ve reklamcilik ile ilgili tiim kisi, kurum ve kuruluslar ile ticari
uygulamada bulunanlarin uymasi gereken ilkeleri ve bu ilkeler ¢ergevesinde yapilacak inceleme
esaslarint belirlemek ve haksiz ticari uygulamalara karsi tiiketicileri korumak” amactyla
¢ikarilmistir. Reklam Yonetmeligi’nin 1. maddesinde bu amag diizenlenmistir.

Reklamin en 6nemli amaglarindan birisi tiiketicilerin ilgisini ¢ekerek siiriimiin arttirilmasi oldugu
icin indirimli satis reklamlarina ¢ok sik rastlanmaktadir. Bir mal veya hizmette indirim yapilmasi
tilketicileri o mal veya hizmete yoneltmekte ¢ok Onemli bir etkendir. Reklamlarin kotiiye
kullanilmas1 veya yaniltict bilgiler icermesi halinde tiiketicilerin kendi iradesiyle dogru karar
almasim da engellemektedir. indirimli satis reklamlar tiiketicinin satin alma kararin1 dogrudan
etkileyerek heniiz ihtiyaci olmayan mal veya hizmetlere de yonlendirebilir (Yoriik, 2020: 97).
Tiiketicilerin satin alma davranisini dogrudan etkilemesi nedeniyle isletmeler de indirimli satis
yontemlerine c¢ok sik bagvurmakta ve cesitli kampanyalarla farkli indirim yontemleri
uygulamaktadir. Bunlar1 duyurma yontemi olarak reklamlara bagvurduklari i¢in bu reklamlarin
dogru ve diiriist sekilde yapilmasi, tiiketicileri dogru bilgilendirmesi 6nemlidir. Bu nedenle
indirimli satig reklamlari, Reklam Y6netmeligi’nin 14. maddesinde 6zel olarak diizenlenmis ve
hukuka uygunluk kosullar1 belirtilmistir.

4.1. Ticari Reklam ve flan Esaslarina iliskin Yonetmelik Hiikiimlerine Gore indirimli Satig
Reklamlar

Reklam Yonetmeligi’nin 1-4. maddelerinde YoOnetmeligin amaci, kapsami, tanimlar, 5-27.
maddelerinde ticari reklamlara iligkin temel ilkeler, reklam tiirlerine gore uyulmasi gereken
kurallar ve ticari reklamlara yonelik yasaklar diizenlenmistir.

Reklam Yonetmeligi’nin 13. maddesinde fiyat bilgisi iceren reklamlar diizenlenmistir.
Reklamlarda mal veya hizmetin fiyatina yer verilmesi durumunda, hangi unsurlara yer verilmesi
gerektigi, tiiketicilerin bilgilendirilmesi gerekli hususlar, kisisellestirilmis fiyat uygulanmasinin
kosullari, belirli kosullara veya siireye bagli olarak sunulan fiyat veya bedelsiz satig varsa
kosullarin belirtilmesi zorunluluguna iliskin hiikiimler diizenlenmistir.

Reklam Yonetmeligi’nin 14. maddesinde indirimli satis reklamlar1 {i¢ fikra halinde
diizenlenmistir. Birinci fikradaki diizenlemede indirimli satis reklamlarinda bulunmasi zorunlu
unsurlar belirtilmistir: “Bir mal veya hizmete iligkin indirim yapildigint gosteren yazili, sesli veya
gorsel herhangi bir ibarenin yer aldigi reklamlarda; indirimden énceki fiyat, indirimli satigin
baglangi¢ ve bitig tarihleri ile indirimli olarak satisa sunulan mal veya hizmetin miktart sumirly ise
bu miktarin acik ve anlasithir bir bicimde belirtilmesi zorunludur.” Reklam Yonetmeligi’nde
“indirimden onceki fiyat” ibaresi mevzuat degisikligi ile eklenmistir ve 01.03.2022 tarihinde
yiiriirliige girmistir®®,

Reklam Y&netmeligi’nin 14. maddesinin 2. fikras1 su sekildedir: “Indirimli satis reklamlarinda,
hangi mal veya hizmetlerin indirimli satisa konu edilecegi veya ne kadar indirim uygulanacagi
hususlarinda anlam karisikligina yol agarak tiiketicileri yamltabilecek veya gergekte oldugundan
daha fazla indirim uygulaniyyormus izlenimi olusturacak ifade veya goriintiilere yer verilemez. ”
Boylece indirimli satis reklamlarinda bulunmasi zorunlu unsurlar yaninda yaniltici ifadelerin yer
alamayacag diizenlenmistir.

18 RG, 01.02.2022/ 31737
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Reklam Yonetmeligi’nde yapilan degisiklikle 01.03.2022 tarihinde yiiriirliige girmek iizere 4.
fikra hiikkmii yiirtirlitkkten kaldirilmis ve 3. fikra hitkmii su sekilde degistirilmistir: “Bir mal veya
hizmetin indirimden onceki satiy fiyatimin tespitinde indirimin uygulandig tarihten onceki otuz
giin icinde uygulanan en diisiik fiyat esas alinir. Meyve ve sebze gibi ¢abuk bozulabilen mallara
iliskin reklamlarda indirimin miktari veya orani hesaplanirken, indirimli fiyattan bir onceki fiyat
esas alinir. Bu hususlara iliskin ispat kiilfeti reklam verene aittir.” Degisiklikten 6nceki 3. ve 4.
fikra hiikiimleri su sekilde idi: “Yapilan indirimin miktar: veya oranmi hesaplanirken, indirimli
fivattan bir énceki fiyat esas alimr. Indirimli satisa konu edilen mal veya hizmetlerin indirimden
onceki fiyattan daha diisiik fiyatla satisa sunuldugunun ispati reklam verene aittir.”” Degisiklikle,
indirim miktar1 hesabinda bir 6nceki fiyatin esas alinmasi kurali, sadece ¢abuk bozulan mallar
icin kabul edilmistir. indirimden dnceki satis fiyat: tespitinde, énceki 30 giin icindeki en diisiik
fiyatinin esas alinmasi kurali getirilmistir.

Ticaret Bakanligi Reklam Kurulu 12.04.2022 tarihli ve 320 sayili Karari’na dayanarak “Fiyat
Bilgisi Igeren Reklamlar ile Indirimli Satis Reklamlar1 ve Ticari Uygulamalar1 Hakkinda Kilavuz”
kabul etmis ve 09.01.2024 tarihli 341 sayili Karar ile bu kilavuzda degisiklikler yapmigtir'®.
Yapilan degisiklik ile indirimli satis reklamlarini diizenleyen 7. maddeye sadakat programi ile
satiga sunulan mal ve hizmetlere yonelik reklamlarla ilgili diizenleme eklenmistir. Kilavuz’un 1.
maddesine gore amaci, “fiyat bilgisi iceren reklamlar ile indirvimli satis reklamlart ve ticari
uygulamalar hakkinda reklam veren, reklam ajanslari, mecra kuruluslar: satici, saglayici, arac
hizmet saglayicilar ve reklamcilik ile ilgili tiim kisi, kurum ve kuruluslara yol géstermektir.” On
maddeden olusan Kilavuz’da, reklam verenlere ve yetkili kuruluslara yol gostermek amaciyla
ayrintili agiklamalar yapilmis ve uygulamada en sik goriilen ihlaller 6rnekleriyle gosterilerek fiyat
bilgisi iceren veya indirimli satis reklamlarinin hukuka uygun yapilabilmesinin kosullari
belirtilmigtir. Reklam Kurulu, Kilavuz’u hazirlarken simdiye kadar inceleme yaptigi
reklamlardaki olumsuzlart g6z Oniinde tutarak uygulamadaki birgok ihlal durumunu
diizenlemistir.

Reklam Yonetmeligi’nin 2015 yilinda kabul edilmesi {izerine bir meslek birligi tarafindan,
Yonetmeligin 13. maddesinin 2. ve 9. fikralarinin, 14. maddesinin 3. fikrasinin, 19. maddesinin
2. fikrasi ile 32. maddesinin iptali talebiyle Danistaya iptal davasi agilmistir. Danistay tarafindan
bu talep, ilgili hiikiimlerde Kanun’a ve hukuka aykirilik olmadig1 gerekcesiyle reddedilmis ve
karar kesinlesmistir®®. Davaci meslek birliginin Yénetmeligin 14. maddesinin 3. fikrasina iliskin
olarak itiraz gerekgeleri, turizm sektoriinde erken rezervasyon uygulamasinda talep miktart
ongoriilemeyecegi i¢in reklamlarda fiyat miktariin ve net indirim miktarinin belirtilmesinin
miimkiin olmadigy, fiyatlarin tiiketici taleplerine gore belirlendigi, bagvurulan tarihe gore fiyatlar
degisecegi i¢in tiiketicilere farkli indirim oranlarinin uygulandigi, turizm sektdriinde “indirimli
fiyattan bir Onceki fiyat" tespitinin miimkiin olmadigi, Yonetmeligin dava konusu diger
kurallarinin da turizm sektoriinde uygulanma olanagi bulunmadigi yoniindedir. Danistay
kararinda 13. maddeye iligkin gerekcesi su sekildedir: “Reklamun, tiiketicinin satin alma kararim
etkileyen onemli araglardan birisi oldugu, dava konusu diizenleme ile tiiketicinin hukuki islem
gerceklestirmeden once bilingli bir sekilde karar verebilmesi saglanarak haksiz reklam ve ticari
uygulamalardan korunmasimin amaglandigi, boylece tiiketicinin irade 6zerkliginin temin edilmesi
amaciyla kendini yanhs yénlendirebilecek her tiirlii reklam ve haksiz ticari uygulama
yvasaklanarak reklam verenlere diiriist rekabet ilkelerine wuyma, tiiketiciyi yamiltmama

19 Reklam Yénetmeligi’nin Ek 1. maddesi ile Reklam Kuruluna kilavuz hazirlama yetkisi verilmistir (RG, 01.02.2022,
31737). “Reklam Kurulu tarafindan ticari reklam ve haksiz ticari uygulamalara kars1 tiiketiciyi korumaya yonelik
kilavuzlar hazirlanir ve Ticaret Bakanliginin internet sitesinde yaymlanir. Yaymlanan kilavuz hiikiimleri, bu
Yonetmelik ile birlikte uygulanir.”

2 Danistay 10. Dairesi, 7014/8579, 22.11.2019; Danistay Idari Dava Daireleri Kurulu, 2665/254, 11.02.2021
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”»

yiikiimliiliigii  getirilmektedir.” Damnigtay kararinda madde 14/3°¢ iliskin gerekgesinde su
aciklamay1 belirtmistir:  “Dava konusu diizenlemede anilan Kanun hiikmiine aykirilik
bulunmadigr gibi, diizenleme ile tiiketicinin indirimli satiglarda indirim konusunda dogru
bilgilendirilmesinin, mal veya hizmetin ¢ok eski fiyatlari ya da piyasaya ilk girdigi fiyat iizerinden
yapilan sozde indirimlerden korunmasinmin amacglandigi, Yonetmeligin 14. maddesinin 3.
fikrasinda hukuka aykirdik bulunmamaktadir.” Goriildiigii gibi Danistay kararinda, indirimden
onceki fiyatin belirtilmesinin tiiketicilerin bilgilendirilmesi ve yaniltilmamas1 bakimindan énemli
oldugu vurgulanmistir. Reklam Kurulu Kilavuzu’nda, erken rezervasyon kapsaminda satiglarda
da indirim uygulanan tarihten 6nceki 30 giin i¢indeki en diisiik fiyatin gosterilmesi gerektigi
belirtilmistir (Kilavuz, 2024: 4, m. 7/3).

4.2. indirimli Satis Reklamlarinda Bulunmasi Gereken Unsurlar

Indirimli satis reklamlarinda bulunmas: gereken unsurlar, Reklam Y®&netmeligi’nin 14.
maddesinin 1. fikrasinda “indirimden onceki fiyat, indirimli satisin baslangi¢ ve bitis tarihleri ile
indirimli olarak satisa sunulan mal veya hizmetin miktar1” olarak belirtilmistir. Indirimli satis
reklamlari, fiyat bilgisi igeren reklam niteligi de tasidigi i¢in Reklam Yonetmeligi’nin 13.
maddesindeki unsurlar1 da tagimali ve indirimli satis fiyatin1 ya da indirim oranini da icermelidir.

4.2.1. indirimli Satis Fiyat1

Indirimli satis reklaminda, dogrudan indirimli satis fiyat1 veya indirim orani/miktariyla birlikte
indirimli satis fiyat1 belirtilmelidir. indirimli satis fiyat1, Reklam Y&netmeligi’nin 14. maddesinde
acikca belirtilmemekle birlikte 13. madde geregince belirtilmek zorundadir. Reklam
Yonetmeligi'nin 13. maddesinin 2. fikrasina gore “Reklamlarda tiiketicilerin bilgisine sunulan
fivat, mal veya hizmetin tiim vergiler dahil toplam satis fiyati olmalidir.” Reklamda verilen fiyat
bilgilerinin, reklami yapilan mal veya hizmetle ilgili olmast ve eksik veya yaniltici ifadeler
icermemesi gerekir (Yonetmelik m. 13/1).

4.2.2. indirimden Onceki Fiyat

Indirimli satis reklaminda, indirimden &nceki fiyatin belirtilmesi zorunludur ve bu fiyatin
belirlenmesinde, indirimin uygulandig: tarihten onceki otuz giin i¢cinde uygulanan en diisiik
fiyatin esas alinacagi ve ispat yiikiinliin reklam verene ait oldugu belirtilmistir (Reklam
Yonetmeligi m. 14/3). Eger mal veya hizmetin satisa sunulma tarihi 30 giinden kisa ise yani yeni
satiga sunulmussa bu durumda indirim ilan ile satisa sunulma tarihi arasindaki en diisiik fiyat
esas alinir (Kilavuz, 2024: 6, m.7/12). Cabuk bozulabilen mallara iliskin indirim reklamlarinda,
indirimin miktar1 veya orani hesaplanirken indirimli fiyattan bir 6nceki fiyatin esas alinacagi
diizenlenmistir (Reklam Y onetmeligi m. 14/3). Cabuk bozulabilen mal, iiretim tarihinden itibaren
30 giin i¢inde bozulabilen tarim ve gida mallar1 olarak tanimlanmistir (Kilavuz, 2024: m. 4/1.b).
Perakende Ticarette Uygulanacak Ilke ve Kurallar Hakkinda Yonetmeligin?* 3. maddesinin 1.
fikrasinin v. bendinde “otuz giin iginde bozulabilen tarim ve gida iiriini” tanimlanmis ve
ornekleyici olarak sayilmistir.

Mal veya hizmete belirli araliklarla kampanyalar diizenlenip indirimli satig yapilirsa her yapilan
indirimde, indirimden 6nceki fiyat olarak yapilan indirimin uygulandig tarihten 6nceki otuz giin
i¢inde uygulanan en diisiik fiyat esas alinmalidir. Ornegin son otuz giindiir 100 TL olan bir {iriine
ii¢ glin boyunca indirim uygulanip 50 TL ye satildiginda indirimden dnceki fiyat olarak 100 TL
gosterilebilir. Ayni iiriin i¢in tekrar kampanya yapilip indirim uygulandiginda, 6nceki 30 giin
icindeki en diisiik fiyat esas alinmak zorundadir. Yani indirimden 6nceki fiyat olarak 100 TL degil
50 TL gosterilmelidir (Kilavuz, 2024: 3-4, m.7/3). Meyve, sebze, ekmek, siit {iriinleri gibi cabuk

21 RG, 06.08.2016/ 29793
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bozulabilen mallarda, indirim miktar1 i¢in dnceki otuz giindeki en ucuz fiyat degil tirliniin bir
onceki fiyati esas alinir.

Indirimli satis reklam, ileride sunulacak bir hizmete iliskin olsa da hizmetin sunulacag tarih degil
indirimin uygulandig tarihten dnceki otuz giin igindeki en diisiik fiyat uygulanir. Ornegin erken
rezervasyonlu konaklama hizmeti i¢in indirimli satig reklamm yapilirsa sezon dénemindeki fiyat
degil indirimin uygulandig1 tarih esas alinir (Kilavuz, 2024: 4, m. 7/3). Sezonlara gore fiyati
degisen mal veya hizmetler i¢in bu kuralin kabul edilmesi, tiiketicilerin fiyat indirimi konusunda
yaniltilmamasi bakimindan dnemlidir.

Kilavuzda toplu kampanyalar ile ilgili 6rnek de verilmistir. “Bir mal veya hizmete iliskin indirim
yapildigini  gésteren reklamlarda fiyat indirimi izlenimi wyandiran ‘“sahane/muhtesem

’

kasim/cuma teklifleri”, “dev firsatlar”, “yildizli giinler” ifadeleri veya genel fiyat indirimi
niteligindeki “Bugiin tiim tirtinlerde % 20 indirim”, “Bugiin tiim tirtinlerde 10 TL indirim” ya da
“Bu hafta tiim kartasiye iiriinlerinde % 20 indirim” ifadeleri kullamlabilir.” Bu tiir reklamlarda
her bir iiriiniin 6nceki fiyatinin belirtilmesine gerek olmadigi, ancak ilgili mal ve hizmetlerin her
birine iliskin kendi duyurularinda 6nceki en diisiik fiyatin veya bozulacak tiriinlerdense bir dnceki
fiyatin belirtilmesinin zorunlu oldugu belirtilmistir (Kilavuz, 2024: 5, m. 7/5). Sonug olarak, genel
ilanda belirtilmese de her bir mal veya hizmetin indirim duyusunda indirimden onceki fiyat

belirtilmelidir.

Indirimden &nceki fiyatin belirlenmesinde, ilgili fiyatin daha &nce aym satis kanalinda
uygulanmis olmasi1 gerekir. Farkli e-ticaret platformlarinda veya mecralarda satiga sunulan mal
veya hizmetlerin satig fiyatinin belirlenmesinde farkli mecradaki fiyat, indirimden 6nceki fiyat
olarak esas alinamaz (Kilavuz, 2024: 5, m. 7/7). Tavsiye edilen satig fiyat1 veya sezon fiyati da
indirimden onceki fiyat olarak duyurulamaz (Kilavuz, 2024: 7/8). Sonug olarak bir 6nceki fiyat
veya son 30 giin i¢indeki en diisiik fiyatin belirlenmesinde, ayni satis kanalinda daha dnce
uygulanmis fiyat esas alinmalidir.

4.2.3. Indirimli Satisin Baslangic ve Bitis Tarihleri

Reklam Yonetmeligi’nin 14. maddesinde, indirimli satisin baglangic ve bitis tarihlerinin
belirtilmesinin zorunlu oldugu diizenlenmis ve indirimli satisin siiresine iliskin bir sinirlama
getirilmemigtir. 6585 sayili Perakende Ticaretin Diizenlenmesi Hakkinda Kanun’un 9.
maddesinin 1. fikrasina ve Fiyat Etiketi Yonetmeligi’nin 11. maddesinin 3. fikrasina gore bir
igsletmenin, a¢ilmasi, devredilmesi, isyeri adresi veya faaliyet konusu degisikligi nedeniyle
yapacag1 indirimli satislarin siiresi {ic ay1 gecemeyecektir. Isletme, sirket tasfiyesi durumunda ise
indirimli satislarin siiresi alt1 ay1 gecemez. 6585 sayili Kanun’un 9. maddesinin 1. fikrasinda,
perakende isletmelerin baslangic ve bitis siiresi belli olmayan indirimler yapamayacagi
diizenlenmistir.

Perakende Ticarette Uygulanacak Ilke ve Kurallar Hakkinda Yonetmeligin 7-10. maddelerinde,
kampanyali ve indirimli satiglara yonelik diizenlemeler yapilmigtir. Bu Yonetmeligin 7.
maddesinin 6. fikrasinda, perakende isletmelerin indirimli veya promosyonlu satis
kampanyalarimi ilan etmeleri durumunda, tarih araligimi acgik sekilde yazmalari gerektigi
belirtilmistir.

Reklam verenler indirimli satis reklaminda, indirimin siiresi olarak belirttikleri donem boyunca,
indirimin bagladigi ilk tarihten 6nceki son 30 giin igerisindeki en diisiik fiyat1 dnceki fiyat olarak
gosterebileceklerdir (Kilavuz, 2024: 4, m. 7/3). Yani kampanyanin ve indirimin siiresi 30 giinii
gecse de reklamlarda, indirimden onceki fiyat olarak gosterilebilir. Ancak kampanya bittikten
sonra tekrar indirimli satis reklami yapilmak istendiginde, dnceki 30 giin i¢indeki en diisiik fiyat
esas alinmalidir.
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4.2.4. Indirimli Satiga Sunulan Mal veya Hizmetin Miktar1 Simirliysa Belirtilmesi

Reklam Yonetmeligi'nin indirimli satis reklamlarimi diizenleyen 14. maddesinin 1. fikrasinda
“indirimli olarak satisa sunulan mal veya hizmetin miktart sinirl ise bu miktarin” belirtilmesi
zorunlu kilinmistir. Yonetmeligin fiyat bilgisi iceren reklamlara iliskin 13. maddesinin 9.
fikrasinda, fiyatin uygulanacagi siire veya stok smir1 varsa bunlarm da reklamlarda acikca
belirtilmesi gerektigi diizenlenmistir. Bu tiir sinirlamalarin belirtilmemesi, tiiketiciler bakimindan
yaniltict sonuclara yol agar.

4.3. Indirimli Satis Reklamlarinda Bulunmas1 Zorunlu Unsurlara iliskin Reklam Kurulu
Karar Ornekleri

TKHK’nin 63. maddesinde Reklam Kurulunun goérev ve yetkileri diizenlenmistir. Kurulun
kararlarn Ticaret Bakanligi tarafindan yerine getirilir. Reklam Kurulunun ticari reklamlar ile
haksiz ticari uygulamalarin hukuka uygunlugu konusunda inceleme ve denetleme yapma, yaptigi
incelemeler sonucunda hukuka aykir ticari reklamlar ile haksiz ticari uygulamalart “durdurma
veya ayni yontemle diizeltme veya idari para cezasi veya gerekli goriilen hdllerde de ii¢ aya kadar
tedbiren durdurma cezasi ya da igerigin ¢ikarilmasi ve/veya erisimin engellenmesi karar:” verme
yetkisi vardir??. Belirtilen idari yaptirim kararlarim verme yetkisi Reklam Kuruluna aittir (TKHK
m. 78/1). Idari para cezalarinin miktari, TKHK ’nin 77. maddesinin 12. fikrasinda diizenlenmistir
ve yaptirim kararlarinin birlikte veya ayri1 ayri verilebilecegi diizenlenmistir. Reklam Kurulunun
calisma usul ve esaslart Reklam Kurulu Yonetmeligi’nde? diizenlenmistir. Reklam Kurulunun
her ay en az bir defa toplanip verdigi kararlar1 Ticaret Bakanlig1 tarafindan duyurulur (Reklam
Kurulu Yonetmeligi m. 9, 14). Reklam Kurulunun verdigi idari yaptirim kararlarina karsi islemin
tebliginden itibaren otuz giin iginde idari yargi yoluna bagvurulabilir (TKHK m. 78/2).

Reklam Kurulunun indirimli satis reklamlarini inceledigi ve yaptirim uyguladigi ¢ok sayida karari
vardir. Kararlarda en ¢ok goriilen ihlal tiirleri, indirimli satis reklaminda belirtilmesi zorunlu
unsurlarin yer almamasi, indirimden Onceki fiyatin yanlis gosterilmesi ve indirimli satig
reklaminin aldatic1 veya yaniltici ifadeler igermesidir.

Reklam Kurulunun 2024/2486 dosya numarali kararinda, internet sitesinde ¢esitli lirlinlere iligkin
olarak "son 14 giiniin en diislik fiyati" ve "son 7 giiniin en diisiik fiyat1" seklindeki tanitimlarda,
Reklam Yonetmeligi m. 14/3 geregince otuz giinden kisa siire 0nce satisa sunulan mal veya
hizmet degilse indirimden Onceki otuz giin i¢inde uygulanan en diisiik fiyatin esas alinmasi
gerektigi belirtilmistir. Bu nedenle "Son 30 Giin" ifadesinin indirim &ncesi fiyat basta olmak iizere
indirimli satig mevzuatinda yer verilen diger hiikiimleri de icerecek sekilde kullanilmasinin uygun
olacagi ve bu haliyle tiiketicileri aldatic1 ve yaniltici nitelikte oldugu belirtilerek Reklam
Yonetmeligi'nin 14. maddesinin 1, 2 ve 3. fikralari ile 7, 9, 13, 32. maddeleri geregince idari para
cezast ve reklam durdurma cezasi verilmistir (Ticaret Bakanligi Reklam Kurulu Basin Biilteni,
13.08.2024).

Reklam Kurulunun 2024/3328 dosya numarali kararinda, internet sitesinde ‘“Avantajli
Donem/Fiyat” bagligi altinda gergeklestirilen tanitimlarda, sinirli say1 ile satisa sunulan biletlerin
stok bilgileri ile satis doneminin siiresine yer verilmemis olmasi nedeniyle Reklam
Yonetmeligi’nin 13/9. maddesine gore reklam durdurma cezas1 verilmistir. Indirimli fiyat olarak
belirtilmedigi i¢in indirimli satis reklamlarina iliskin ihlal incelenmemistir (Ticaret Bakanligi
Reklam Kurulu Basin Biilteni, 16.05.2024).

22 23.05.2024 tarihli 7511 sayili Kanun’un 18. maddesi ile “ya da igerigin ¢ikarilmasi ve/veya erisimin engellenmesi
karar1” diizenlemesi eklenmistir.
2 RG, 03.07.2014, 29049
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Reklam Kurulunun 2024/467 dosya numarali kararinda, internette iiretici ve satict isgletmenin
sosyal medya hesabinda yaptigi “Ramazana 6zel 119 TL indirim” seklindeki reklaminda,
kampanyay1 belirli il ve ilgelerle sinirli tutmasina karsilik bunun belirtilmedigi ve indirimden
onceki fiyat ile indirimin gegerli oldugu tarih araligi konusunda tiiketicilerin bilgilendirilmedigi
gerekeesiyle Reklam Yonetmeligi’nin 14. maddesinin 1. fikrasi ile 7, 9, 18, 32. maddeleri
geregince reklam veren isletme hakkinda idari para cezasi ve reklam durdurma cezasi verilmesine
karar verilmistir (Ticaret Bakanligi Reklam Kurulu Basin Biilteni, 09.07.2024).

Reklam Kurulunun 2024/4306 dosya numarali kararinda, mobilya magazasinin brosiirlerinde
"Biiyiik Sonbahar Indirimi, 25. Yilimiza Ozel Her Sey Yar1 Fiyatina" ifadesinin yer aldig
incelemede, brosiirde tanitimi yapilan kampanyanin baslangi¢ ve bitis tarihleri ile indirimli olarak
satisa sunulan iriinlere iliskin stok adetlerine yer verilmedigi, satisa sunulan {irlinlerin yar1
fiyatina satildigi konusunun ispatlanamadigi belirlenerek Reklam Yonetmeligi’nin 14.
maddesinin 1, 2 ve 3. fikralar ile 7, 9, 32. maddeleri geregince reklamlari durdurma cezasi
verilmistir (Ticaret Bakanlig1 Reklam Kurulu Basin Biilteni, 13.08.2024).

Reklam Kurulunun 2024/3507 dosya numarali kararinda, internet sitesindeki “%40’a Varan
Indirim” baslikl1 reklamda, stok adetleri ve indirimin baslangig ve bitis tarihleri belirtilmedigi igin
Reklam Yonetmeligi’nin 14. maddesinin 1. ve 2. fikrasi ile 7, 9, 32. maddelerine aykirilik
nedeniyle reklam durdurma cezasi verilmistir. Kampanya kapsamindaki iriinlerin siirekli
degistigi, bir¢ok iirlinii kapsayan indirim duyurularinda Reklam Yonetmeligi hiikiimlerine
uyulmas1 gerektigi ve belirsiz acgiklamalarin tiiketicileri yaniltacagi belirtilmistir (Ticaret

Bakanligi Reklam Kurulu Basin Biilteni, 16.05.2024).

Reklam Kurulunun 2024/2793 dosya numarali kararinda, perakende igletmesinin “Net %50
Indirim” ifadesini kullandig1 internet sitesindeki reklaminda, satisa sunulan mallarda indirim
oOncesi fiyat, indirimli fiyat ve sepette uygulanan fiyat seklindeki iiclii fiyat gosteriminin indirimli
satig reklamlarinda bulunmasi gereken unsurlara uygun olmadig ve tiiketicileri yaniltici nitelikte
oldugu gerekgesiyle Reklam Yonetmeligi’nin 14. maddesinin 1, 2 ve 3. fikralar ile 7, 9, 32.
maddeleri geregince idari para ve reklamlart durdurma cezasi verilmistir. Kararda, mal veya
hizmetin indirim Oncesi fiyatinin ayni satis kanalindaki fiyat gegmisine gore belirlenmesi
gerektigi, internetten yapilan satislarda fiziki magaza fiyatinin esas alinamayacagi belirtilmistir
(Ticaret Bakanligi Reklam Kurulu Basin Biilteni, 09.01.2024).

4.4. Indirimli Satis Reklamlarinda Yamltic1 ifade ve Gériintiilerin Bulunmasi Yasag

Reklam Yonetmeligi’nin 14. maddesinin 1. fikrasinda indirimli satis reklamlarinda bulunmasi
zorunlu unsurlar diizenmis ve 2. fikrasinda tiiketicileri yaniltabilecek, anlam karigikligina yol
acabilecek, gercekte olandan fazla indirim yapildig1 izlenimi doguracak ifade ve goriintiilere yer
verilemeyecegi diizenlenmistir.

Reklam Kurulu Kilavuzu’nda yaniltici sayilabilecek ifadelere drnekler verilmistir. Indirimli satis
reklami, magazadaki veya belirli kategorideki tiim mal veya hizmetler icin gecerli olmadik¢a
“timii” veya “her sey” gibi ifadeler kullanilamaz (Kilavuz, 2024: 2, m. 5/3). Farkli kategorilerde
farkli indirimler yapilan indirimli satis reklamlarinda, hem mal veya hizmet kategorilerinin hem
de indirimlerin agikca belirtilmesi gerekir (Kilavuz, 2024: 2, m. 5/4). Kampanya kapsaminda
belirli marka tirtinlerde veya 6nceki sezon iiriinlerinde veya isaretli lirlinlerde indirim yapiliyorsa
reklamlarda tiiketicinin anlayacagi sekilde agik¢a belirtilmelidir.

9

Indirimli satis kampanyalarina iliskin reklamlarda “...e varan”, “...den itibaren” gibi ifadeler
kullaniliyorsa okunabilir biiyiikliikte yer verilmeli ve indirimli satis olarak duyurulan mallarin
kapsamu tiiketicinin beklentisini karsilayacak diizeyde olmalidir (Kilavuz, 2024, 2, m. 5/5).

181



MTU - JBMS

Malatya Turgut Ozal Universitesi Isletme ve Yonetim Bilimleri Dergisi

Malatya Turgut Ozal University Journal of Business and Management Sciences

ISSN: 2717-7890
Cilt/Volume:5, SayvIssue:2, Yil/Year:2024, Sayfa/Page:166-187, ISSN: 2717-7890

Yalnizca birkag iiriinde yiliksek oranda indirim yapilip kapsami daha biiylikmiis gibi gdsterilmesi
tiiketicileri yaniltici niteliktedir.

Satict veya saglayict indirimli satis reklaminda, indirimin tiim satis kanallarinda/satis
noktalarinda gecerli oldugunu belirtmesine karsilik yalnizca bazilarinda gecgerliyse bu reklamlar
da yaniltict niteliktedir (Kilavuz, 2024: 5, m. 7/10). Satict ve saglayicilar baz1 magaza veya
bolgelerde gegerli indirimler yapabilirler. Bu durumda indirimli satis reklaminda bunu agikca
belirtmeleri, reklamda bulunmasi zorunlu fiyat bilgilerini de ilgili magaza veya bolgedeki
fiyatlara gore agiklamalan gerekir (Kilavuz, 2024: 5, m. 7/11).

Reklam Kurulunun 2024/3922 dosya numarali kararinda, internet sitesinde yapilan reklamda,
iiriiniin 28.990 TL iizerinden %90 indirimle 2.999 TL ye satisa sunuldugu belirtilmistir. Kurul’un
yaptig1 incelemede, iirliniin higbir zaman 28.990 TL’ye satilmadigi, reklam tarihinden 6nceki 30
giin i¢indeki en diisiik fiyatin bu rakam olmadigi, indirimin gercegi yansitmadigi, reklamlarin
tiikketiciyi aldatici ve yaniltict oldugu tespit edilerek Reklam Yonetmeligi’'nin 14. maddesinin 1, 2
ve 3. fikralar ile 7, 9, 32. maddeleri geregince reklam durdurma cezasi verilmistir (Ticaret
Bakanligi Reklam Kurulu Basin Biilteni, 09.07.2024).

Reklam Kurulunun 2024/3693 dosya numarali kararinda, arama motorunda perakende
isletmesinin tiriiniiniin fiyatinin diisiik gosterilip ilgili internet sitesine girildiginde yiiksek fiyatin
¢iktig1 tanitimin incelenmesi neticesinde, indirimli fiyatin igletmenin magaza karti ile uygulandigi
tespit edilmistir. Konuya iliskin tiiketicilere herhangi bir bildirimde bulunmadan {iriin fiyatinin
indirimli oldugunun tanitimi yapilarak isletmeye ait internet sitesine yonlendirme yapildigi, s6z
konusu tamtimlarin tiiketicileri yamiltici ve aldatici nitelikte olmasi nedeniyle Reklam
Yonetmeligi’nin 14. maddesinin 1, 2 ve 3. fikralar ile 7, 9, 32. maddeleri geregince reklamlari
durdurma cezas1 verilmistir (Ticaret Bakanligi Reklam Kurulu Basin Biilteni, 13.08.2024).

4.5. Sadakat Programlh Satis Reklamlari

“Fiyat Bilgisi Iceren Reklamlar ile Indirimli Satis Reklamlar1 ve Ticari Uygulamalar1 Hakkinda
Kilavuz”da Reklam Kurulunun 09.01.2024 tarihli ve 341 sayili Karar ile yapilan degisiklikle
indirimli satis reklamlarin1 diizenleyen 7. maddeye sadakat programi ile satisa sunulan mal ve
hizmetlere yonelik reklamlarla ilgili diizenleme eklenmistir. Sadakat programlari, tiiketicilere
fiyatta indirim hakki, sonraki satiglarda kullanmak iizere puan biriktirme, ¢ekilis hakki, hediye
verme gibi avantajlar saglayan kart veya uygulamalar igeren iiyelik programlaridir. Reklam
Kurulu, sadakat programlarini indirimli satig kapsaminda degerlendirmemesine karsilik zaman
i¢inde indirimli satis uygulamasina doniismesi ve bu programlara tiiketicilerin katiliminin kolay
olmasi nedeniyle yayginlagsmasi {izerine tiiketicilerde gercek dist indirim algisinin olugmasini ve
tiikketicilerin yaniltilmasini 6nlemek amaciyla bu diizenlemeyi yapmistir (Ticaret Bakanligt
Reklam Kurulu Basin Biilteni, 09.01.2024: 178).

Reklam Kurulunun diizenledigi ilke karari su sekildedir: “Sadakat program ile satisa sunulan
mal veya hizmetlere iliskin reklamlarda, “indirim”, “tasarruf”, “XY karta/iiyelere ozel
indirim/firsat”, “indirim oncesi fiyat” gibi ibareler yahut tistii ¢izili fiyat veya asagi yonlii trend
grafigi gibi gorseller kullamilarak dogrudan ya da dolayli olarak indirim yapildigina iligkin
izlenim olusturulamaz.” (Kilavuz, 2024: 6, m. 7/14). Liste fiyat1 yiiksek gosterilip ve sadakat
programima 6zel indirim oldugu belirtilip bu fiyat iizerinden indirim yapilmis gibi gosterilmesi
durumunda, son 30 giin i¢inde uygulanan en diisiik fiyatin bir dnceki fiyat olarak gosterilmesi
kuralina uyulmadig1 ve gergek¢i olmayan liste fiyat1 belirlenerek indirim algisiyla tiiketicilerin
yanltildig1 kabul edilmelidir (Kilavuz, 2024: 6, m.7/14).

Sadakat programina 6zel indirimli satig reklami yapildiginda, tiim bilgilere dogru sekilde yer
verildiyse ve yanilticilik yoksa hukuka uygundur. Reklam Kurulunun 2024/2791 dosya numarali
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kararinda, internette yapilan kedi mamasina 6zel indirimli satis reklaminda perakende satig
magazasi kartina 6zel olarak indirimli fiyat, indirim oran1 ve 6nceki fiyat dogru olarak belirtildigi
ve yanilticilik olmadigr i¢in hukuka aykirilik bulunmamustir (Ticaret Bakanligr Reklam Kurulu
Basin Biilteni, 11.06.2024).

Indirimli satis reklaminda, indirim ibaresi kullanilip gerekli bilgilere yer verilmemisse hukuka
aykiridir. Reklam Kurulunun 2024/3239 dosya numarali kararinda, perakende satis magazasinin
yaptig1 reklamda, belirtilen tarihler arasinda magaza kartina 6zel “cikolatalarda %25 indirim” ve
“ekmeklerde aynmi irlinlin ikincisi %50 indirimli” seklindeki ag¢iklamalarin incelenmesi
sonucunda, sadakat program ile fiyat uygulamasi yapilmasina karsilik “indirim” ibaresi
kullanilarak indirim yapildigina yonelik izlenim olusturmanin tiiketicileri yaniltict ve mevzuata
aykir1 oldugu degerlendirilerek Reklam Ydnetmeligi’nin 14. maddesinin 2. fikrasi ile 7. maddesi
geregince reklamlart durdurma cezasi verilmistir (Ticaret Bakanligi Reklam Kurulu Basin
Biilteni, 16.05.2024).

4.6. indirimli Satis Reklanm Sayilmayan Haller

Reklam Kurulu Kilavuzu’nda, indirimli satis olarak degerlendirilmeyen haller sayilmistir. Bu tiir
satiglarda, hedeflenen fiyat avantajinin Reklam Yonetmeligi’nin 9. maddesinde diizenlenen ispat
kiilfeti hitkmiine gore kanitlanmas1 gereklidir (Kilavuz, 2024: 6, m. 7/13).

a) Belirli sayida veya belirli bedelin iistiinde iiriin veya hizmet alindiginda belirli miktar veya
oranda indirim uygulanacagina iligkin kosullu satislar,

b) Satici ve saglayicilarin indirim ibaresi kullanmadan “en iyi/en diisiik fiyat” gibi ifadelerle fiyat
karsilastirmasini esas alan reklamlari,

¢) Hediye ¢eki veya indirim kuponu saglanmasina yonelik uygulamalar,

d) Havayolu tagimaciligindaki esnek ve hizli fiyat degisimine yonelik “dinamik” veya “gercek
zamanli” fiyatlandirma uygulamalari,

e) Fiyat indirimi belirtilmeden kigisellestirilmis fiyat indirimleri, indirimli satig reklami sayilmaz.
Kisisellestirilmis fiyata iliskin kosullar, Reklam Y&netmeligi’nin 13. maddesinin 10. fikrasinda
diizenlenmistir.

Indirimli satis reklam1 sayilmayan diger bir durum da isletmenin fiyat belirleyerek reklaminda
tanitmasidir. Satic1 veya saglayici, belirli bir indirim oran1 veya miktar1 belirtmeksizin fiyat
belirleyebilir ve boyle bir durum yeniden fiyat belirleme olarak degerlendirilir. Indirimli fiyat
reklam1 olarak kabul edilmedigi icin Reklam Yoénetmeligi’nin 14. maddesindeki kosullara
uyulmas: gerekmez (Kilavuz, 2024: 4, m.7/3). Ornegin bir isletme iiriiniinii 100 TL’ye satarken
yeniden fiyatin1 90 TL olarak belirlediginde, indirim yaptigina yonelik bir ifade olmayan reklam
indirimli satis reklam1 olarak degerlendirilmez.

5. INDIRIMLI SATIS REKLAMLARINDA SORUMLULUK

TKHK’nin 61. maddesine gore reklam verenler, reklam ajanslari ile mecra kuruluglari reklamlarin
hukuka uygun olarak sunulmasi bakimmdan konulan kurallara uymakla yiikiimlidiir. Hukuka
aykiri reklamlarda sorumluluk, yiikiimliiliikklere aykir1 hareket eden reklam veren kisiler, reklam
ajanslari ile mecra kuruluglarina aittir ve sorumlular hakkinda Kanun’da belirtilen yaptirimlar
uygulanir (TKHK m. 77/12). Herhangi bir mecrada yayimlanan fiyat gosterimleri, stok
bildirimleri, indirimli satis duyurular1 ve ticari uygulamalardan reklam verenler sorumludur
(Kilavuz, 2024: 7, m. 8). Kendi liriinii veya hizmetine iligkin indirimli satis duyurusunu kendi e-
ticaret sitesi lizerinden yapan isletme reklam veren olarak sorumludur. Araci hizmet saglayicilar,
olusturduklari sistem tlizerinden satic1 veya saglayicilarin mal veya hizmetlerine yonelik indirimli
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satis duyurusu yapmislarsa, aract hizmet saglayicilar reklam veren olarak sorumludur (Kilavuz,
2024: 7, m. 8).

Reklam Kurulu ihlalin niteligine gore yaptirim kararlarini ayr1 veya birlikte verebilir. Ornegin
sadece reklamin durdurulmasi karari verebilecegi gibi bunun yaninda idari para cezasi da
verebilir. Reklam Yonetmeligi’nin 32. maddesine gére mevzuata aykirt reklamin sonradan
diizeltilmesi veya telafi edilmesi reklam verenin sorumlulugunu ortadan kaldirmamaktadir.

Reklamlarin idari denetimini yapan kuruluslarin baginda Reklam Kurulu gelmektedir. Radyo ve
televizyon yayin hizmetleri ve reklamlari, Radyo ve Televizyon Ust Kurulu tarafindan yaym
hizmeti ilkeleri bakimindan denetlenmektedir (6112 sayili Kanun m. 37, Yayin Hizmetleri Usul
ve Esaslar1 Hakkinda Yonetmelik). Hukuka aykiri olarak indirimli satis reklami yapan kisi
hakkinda Reklam Kurulu tarafindan re’sen veya sikayet iizerine yapilan inceleme sonucunda
ihlalin niteligine bagli olarak TKHK’nin 63. maddesinde ve 77. maddesinin 12. fikrasinda
diizenlenen yaptirimlar uygulanabilir. indirimli satis reklamindan zarar géren tiiketiciler, Tiiketici
Hakem Heyeti ve Tiiketici Mahkemelerine bagvurarak zararlarinin tazminine veya diger haklarina
yonelik talepte bulunabilirler.

Indirimli satis reklami haksiz rekabet teskil ediyorsa TTK *nin 56. maddesinde diizenlenen hukuki
sorumluluga yonelik davalar, haksiz rekabet sebebiyle zarar géren veya gorme tehlikesi olan
kisiler, miisteriler veya mesleki ve ekonomik birlikler tarafindan agilabilir. Mesleki ve ekonomik
birlikler tazminat davasi agamazlar. Haksiz rekabet nedeniyle sorumluluk, hukuka aykir1 olarak
indirimli satis reklami veren kisi veya kurulusa aittir. Ticari reklam, basin, yaym, iletisim
kuruluslarimin mecralarinda yayimlanmigsa haksiz rekabet davalari, TTK’ nin 58. maddesinde
sayilan istisnalar disinda reklam veren kisi veya kuruluslar aleyhine agilabilir.

6. SONUC

Isletmeler mallarin1 veya hizmetlerini tanitmak, alicilar1 bilgilendirerek alimi tesvik etmek ve
stirlimlerini arttirmak i¢in reklamlardan faydalanmaktadirlar. Reklamlarin hukuka uygun ve dogru
bilgilendirici sekilde yapilmasi, tiiketicilerin korunmasini, haksiz rekabetin Onlenmesini ve
rekabet piyasasinin iyi islemesini saglar. Reklamlar, TTK’de haksiz rekabet bakimindan,
TKHK’de ve Reklam Yo6netmeligi’nde tiiketicinin korunmasi bakimindan diizenlenmistir.

Reklamlar nitelikleri ve yayimlandiklari mecralar bakimindan bir¢ok mevzuatta diizenlenmistir.
TKHK’ye dayanarak hazirlanan Reklam Yonetmeligi’nde ticari reklam tanimlanmis ve hukuka
uygunluk kosullart ve yasaklar diizenlenmistir. Reklam Yonetmeligi’nin 14. maddesinin 1.
fikrasinda “bir mal veya hizmete iligkin indirim yapildigini gésteren yazili, sesli veya gorsel
herhangi bir ibarenin yer aldigi reklamlar” ibaresi kullanilarak indirimli satig reklami sayilacak
durumlar belirtilmistir. Indirimli satis reklamu, bir isletmenin mal veya hizmetlerinde uyguladig
fiyatlar iizerinde indirim yaptigin1 bildirmek ve satisin1 saglamak amaciyla herhangi mecrada
gerceklestirdigi pazarlama iletisimi niteligindeki duyurulardir.

Reklam Yonetmeligi'nin 14. maddesinde indirimli satis reklamlar1 {i¢ fikra halinde
diizenlenmistir. Indirimli satis reklamlarinda “indirimden énceki fiyat, indirimli satisin baslangic
ve bitig tarihleri ile indirimli olarak satisa sunulan mal veya hizmetin miktar: sinirlt ise bu
miktarin” belirtilmesinin zorunlu oldugu ve tiiketicileri yaniltic1 ifadelere yer verilemeyecegi
diizenlenmistir. Indirimli satis reklam1 bu kosullara uygun degilse sikayet iizerine veya re’sen
Reklam Kurulu tarafindan incelenir ve ihlalin niteligine gore “durdurma veya aymi yontemle
diizeltme veya idari para cezasi veya gerekli goriilen hallerde de ii¢ aya kadar tedbiren durdurma
cezasi ya da icerigin ¢ikariimasi ve/veya erisimin engellenmesi karari” verilebilir.
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Indirimli satis reklaminda mal veya hizmetin indirimden 6nceki fiyatinin belirtilmesi zorunludur.
Bu fiyatin belirlenmesinde, indirimin uygulandig tarihten 6nceki otuz giin i¢inde uygulanan en
diisiik fiyatin esas alinacagi ve ispat yiikiiniin reklam verene ait oldugu belirtilmistir. Satict veya
saglayicilar, belirli donemlerde indirimler yaptiginda her seferinde son indirimden 6nceki otuz
giin i¢inde uygulanan en diisiik fiyat1 esas almalidirlar.

Ticaret Bakanlig1 Reklam Kurulu karari ile 12.04.2022 tarihinde “Fiyat Bilgisi igeren Reklamlar
ile Indirimli Satis Reklamlar1 ve Ticari Uygulamalar1 Hakkinda Kilavuz” kabul edilmis ve
09.01.2024 tarihli Karar ile bu kilavuzda degisiklikler yapilmistir. Reklam Kurulu, 1995 tarihli
4077 sayili TKHK donemi ve devaminda 6502 sayili TKHK déneminde reklamlara yonelik
inceledigi dosyalardan edindigi tecriibeye dayanarak bu Kilavuz’da fiyat bilgisi iceren ve
indirimli satis reklamlar1 konusunda uygulamada goriilen hukuka aykiri reklam tiirlerini
orneklerle agiklayarak reklam verenlere yol gostermistir.

Reklam Kurulu, Kilavuz’da 09.01.2024 tarihli Karar1 ile yaptig1 degisiklik ile sadakat programi
ile satisa sunulan mal ve hizmetlere yonelik reklamlarla ilgili diizenlemeyi eklemistir. Sadakat
programlari ile yapilan satiglar, indirimli satig kapsaminda kabul edilmemekle birlikte zaman
icinde tiiketicileri yaniltici indirimli satis uygulamalarina doniismesi sebebiyle bu diizenleme
yapilmistir. Yapilan diizenlemeye gore sadakat programi ile satisa sunulan mal veya hizmetlere
iligkin reklamlarda, indirim yapildigina iliskin izlenim olusturulamaz. Sadakat programiyla
indirim yapmak isteyen igletmeler reklam verirken indirimli satis reklamlarinda bulunmasi
zorunlu unsurlara yer vermelidir.

TTK’nin 54. maddesinde haksiz rekabet tanimlanmig ve 55. maddenin 1. fikrasinin a) bendinde
“diiriistliik kuralina aykir1 reklamlar ve satig yontemleri ile diger hukuka aykir1 davraniglar” alt
basliklar halinde diizenlenmistir. Haksiz rekabeti diizenleyen maddelerde dogrudan indirimli satis
reklamlarina iligkin bir hiikiim bulunmamaktadir. indirimli satis reklamlar1 aldatic1 veya yaniltici
aciklamalar iceriyorsa veya indirim ilaninda is sartlaria uyulmamigsa haksiz rekabet olusturur.
Indirimli satis yapmadan yapmis gibi agiklanmasi veya indirim miktarmin yanlis agiklanmast,
aldatic1 ve yaniltict reklam olarak kabul edilir. Indirimli satisin yapilmasina veya zamanina iliskin
meslek kurulusunun kararina veya anlagmaya aykiri indirimli satig yapilmasi veya perakende
ticaret kurallarina aykir1 indirim yapilmasi da is sartlaria aykirilik nedeniyle haksiz rekabet teskil
eder. Uygulamada indirimli satislarda ve buna yonelik reklamlarda aldaticilik ve yamlticilik
unsuruna ¢ok sik rastlanildigi icin Alman Haksiz Rekabet Kanunu’nun 5. maddesindeki
diizenlemeye benzer sekilde, TTK 'nin haksiz rekabet hiikiimlerinde indirimli satis reklamlarinin
diizenlenmesi ve kosullarinin belirtilmesi uygun olur.

Bu calismay1 yaparken konuya iliskin Yargitay kararlari ile Reklam Kurulu kararlarini inceledik.
Indirimli satis reklamlartyla ilgili en fazla rastlanan haksiz rekabet hali, reklamin igeriginin
aldatic1 veya yaniltici olmasidir. Reklam Kurulunun indirimli satislara yonelik ¢ok sayida karari
vardir ve bu kararlar inceledigimizde indirimli satis reklaminda bulunmasi zorunlu unsurlara
uyulmamasi, indirimden onceki fiyatin yanlis yazilmasi ve reklamlarda yaniltici ifadelerin yer
almasi, en fazla inceleme konusu yapilan ihlal tiirleri olarak goriilmektedir.

Ticaret Bakanlig1 istatistiklerini inceledigimizde, Reklam Kurulunun faaliyete bagladigi 1996
yilindan itibaren her yil daha fazla ticari reklami denetledigi goriilmektedir. 2020 yilinda 21.278
sorusturmada 6.790 dosyay1 incelemeye almis ve 1.078 ihlal karar1 vermistir. 2021 yilinda 25.369
sorusturmada 1.917 dosyay1 incelemeye almis ve 1.693 ihlal karar1 vermistir. 2022 yilinda 21.199
sorusturmada 1.957 dosyayi incelemeye almig ve 1.708 ihlal karar1 vermistir. 2023 yilinda 19.606
sorusturmada 2.007 dosyayr incelemeye almis ve 1.762 ihlal karar1 vermistir
(https://tuketici.ticaret.gov.tr). Reklam Kurulu, 2024’iin ilk sekiz ayinda toplam 88 indirimli satis
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reklamina iliskin dosyada Reklam Yo6netmeligi’nin 14. maddesi geregince ihlal karar1 vermistir
(2024 Y1li Reklam Kurulu Basin Biiltenleri, https://ticaret.gov.tr).

Indirimli satis reklamlarinda dogru bilgilerin yer almasi ve tiiketicilerin yaniltilmamasi,
tiikketicilerin korunmasi ve haksiz rekabetin 6nlenmesi bakimindan 6nemlidir. Fiyatlarda indirim
ve kampanyalar yapilarak bunun reklamlar yoluyla duyurulmasi, pazarlama yontemleri
bakimindan ¢ok bagvurulan bir yoldur. isletmeler fiyat indirimlerini, satislar1 arttirmak, stoklar
bitirmek, tiiketicilere mal veya hizmetlerini tanitmak, rekabette 6ne ¢ikmak gibi sebeplerle
uygularlar. Pazarlama yontemlerinin ¢esitleri ve uygulama bigimi degismekte ve yeni kampanya
yontemleri ile bunlar1 duyurmaya yénelik reklam ydntemleri ortaya ¢ikmaktadir. indirimli satis
reklamlar1 da zaman iginde bu dinamik degisime ugramaktadir. Ozellikle internet uygulamasi ve
sosyal medyanin yayginlagmasiyla birlikte, reklamlarin denetlenmesine yonelik kurallarin yeni
kosullara gore giincellenmesi 6nem tasimaktadir. Isletmelerin reklamlarini dogru sekilde
sunmalart bakimindan hukuki denetim ve yaptirimlarin uygulanmasi her zaman gereklidir.
Reklamlarin hukuka uygunlugunda 6zdenetim ve bilingli tiiketicilerin konuya yonelik ilgileri de
onemlidir. Indirimli satis reklamlari, isletmeler bakimindan énemli bir pazarlama araci olmaya
devam edecektir. Bu nedenle reklamlarin denetimi ve yeni uygulamalara karst giincel
diizenlemeler yoluyla hukuka uygunlugu saglanabilir.
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Bu ¢alisma ile iiniversite 6gretim elemanlarinda mutluluk ve bireysel yenilikgilik diizeyleri
arasindaki iliskileri incelenmek amagclanmaktadir. iliskisel tarama modeli bu arastirmada
kullanilmigtir. Arastirmanin ¢alisma grubunu bir devlet {iniversitesinde farkli birimlerde
gbrev yapan 175 dgretim elemam olusturmustur. Arastirmada Bireysel Yenilikgilik Olgegi,
Oxford Mutluluk Olgegi kullanilmistir. Bu galismadan elde edilen sonuglara gore bireysel
yenilik¢ilik ve mutluluk arasinda pozitif bir iliski bulunmustur. Mutlulugun bireysel
yenilik¢iligi olumlu etkiledigi sonucuna ulagilmistir. Bireysel yenilik¢ilik ve mutluluk
seviyelerinin cinsiyet ve yasa gore anlamli bir sekilde farklilasmadigi goriilmiistiir.
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ABSTRACT

The purpose of this study was to examine the relationships between happiness and levels of
individual innovativeness among university instructors. The relational screening model was
used in this research. The study group consisted of 175 university instructors working in
different units at a state university. The Individual Innovativeness Scale and the Oxford
Happiness Scale were used in this study. According to the results of this study, a positive
relationship was found between individual innovativeness and happiness. It was concluded
that happiness has a positive effect on individual innovativeness. It was observed that
individual innovativeness and happiness levels did not differ significantly according to
gender and age.

Atif/ Citation: Kaya. A. & Karahan. T.F. (2024). Universite Ogretim Elemanlarinda Bireysel Yenilikgilik ve Mutluluk
Diizeyleri Arasindaki iliskilerin incelenmesi. Malatya Turgut Ozal Universitesi Isletme ve Yonetim Bilimleri

Dergisi, 5(2), 188-201.
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1. GIRiS

Hem bireyler hem de isletmeler i¢in bireysel yenilik¢ilik ve de mutluluk kavramlar oldukga
onemli bir hale gelmistir. Kimi insanlar dogalar1 geregi bir yeniligi deneme riskini almada daha
istekli davranirlar. Bu insanlarin aksine bazi insanlar ise yeni bir diisiinceye karsi slipheci
yaklasirlar ve mevcut uygulamalarim degistirmede tereddiit ederler. Onceden belirlenmis bireysel
farkliliklar, birden fazla teknolojiye karst degismez olabilir ve teknolojinin spesifik
Ozelliklerinden bagimsiz olarak, benimseme kararlar1 iizerinde siirekli etkiler yaratabilir (Yi,
Fiedler ve Park, 2006). Calisanlarin isteyken yenilik yapma nedenlerinin en basta gelenlerinden
birisinin performans kazanimlarim1 saglamak oldugu ifade edilmektedir (Yuan ve Woodman,
2010). Mutluluk ise birgok tanima ve bilesene sahip olan, nese, canlilik ve seving gibi es anmalart
olan bir kavram olarak karsimiza ¢ikmaktadir (Tamannaeifar ve Panah, 2019). Mutluluk kavrami
pozitif psikolojinin temel konulari arasinda bulunmaktadir (Sapmaz ve Dogan, 2012). Giin
gectikce daha da 6nemli bir hale gelen, insanin duydugunda dahi zevk aldig1 bir kavram olan
mutlulugun insanoglunun yasadigi siirece en ¢ok sahip olup, yasamak istedigi duygu oldugu
vurgulanmaktadir. Birgok insan, mutluluk seviyesini yukarilara tasiyarak mutluluk anahtarim
elinde tutmay1 arzulamaktadir (Ates ve Koksal, 2021). Aristotles ve Socrates gibi filozoflar
kisinin erdemli bir hayatin pesi sira gitmesi ile mutluluk kavramina ulasabilecegini savunmaktadir
(Keser, 2018).

Alanyazin incelendiginde {iniversite 0gretim elemanlarinda; bireysel yenilik¢ilik (Bayraktar,
2012; Akgiin, 2017; Sezgin, 2018) ve mutluluk (Akgakanat vd., 2018; Ates ve Kdoksal, 2021)
konularinda yapilmis bazi arastirmalar gézlenmektedir.

Ancak yurt icinde Ogretim elemanlarinda bireysel yenilik¢ilik, mutluluk, cinsiyet ve yas
degiskenlerinin birlikte incelendigi herhangi bir arastirmaya rastlanmamustir.

Bu aragtirmanin; 6gretim elemanlarinda bireysel yenilik¢ilik, mutluluk arasindaki korelasyona
dikkat gekecegi ve literatiire ve ayn1 zamanda bu konularla ilgili galisma yapacak arastirmacilara
fayda sunacag diisiiniilmektedir.

2. BIREYSEL YENILIKCILIK

Bugiiniin diinyasindan adindan siklikla sz ettiren yenilik olgusu birgok alanda incelemeye tabi
tutulmus, hakkinda aragtirmalar yapilmistir (Kiliger ve Odabasi, 2010).

Giincel Tiirkge Sozliigli'ne gore “yeni olma hali” yenilik kavramina; “yenilikten taraf olan”
yenilik¢i kavramina ve “yenilik¢i olma hali” yenilikgilik kavramina karsilik gelmektedir (TDK,
2024). Yenilik¢ilik kavrami Hurt ve digerleri (1977) tarafindan “degisime isteklilik olarak
yorumlanabilecek, normal dagilimli bir temel kisilik yapis1” olarak tanimlamaktadir.

Yeniligin yayilmasi teorisine (Rogers, 1995) dayanan bireysel yenilik¢ilik kavrami Rogers’a
(1995) gore, bir kisginin yeni olan fikirleri bir sosyal sisteme {iye olan bagkaca kisilere kiyasla daha
erken benimseme derecesi olarak tanimlanmaktadir (Rogers, 1995°ten akt. Akar, 2019).

Rogers (1995) tarafindan ortaya konulan yeniliklerin yayilmasi modelinde “Benimseme
asamalari, benimseyen kisilerin temel rolleri ve ikisi arasinda bulunan ve gézleme imkaninin
oldugu tepkiler” seklinde ii¢ temel bilesen mevcuttur. Yine Rogers (1995) yenilik¢ilik noktasinda
kisileri, bes kategoriye ayirmaktadir. S6z konusu bu kategoriler; gelenekgiler, yenilikgiler,
sorgulayicilar, onciiler ve kuskucular seklindedir (Rogers, 1995’ten akt. Kiliger ve Odabasi,
2010).
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Yenilik¢i kavrami ile birlikte ele alinabilecek bir diger kavram olan “degisime direng”
iizerinde kisaca durmanin faydali olacagi diisiiniilmektedir. Kogel (2005), degisime karsi bir
direng gostermeyi; mevcut durumun korunmasini bozmasi, bildik olandan uzaklasmay1
gerektirmesi, aligildik olandan caymayi dngdrmesi sebebiyle rahatsiz eden bir olay oldugunu
aktarmaktadir. Yine Kogel (2005), degisime iliskin negatif tutum sergilemenin, direng
gostermenin bazi kisisel (psikolojik) sebeplerini su sekilde siralamaktadir:

Bilinmeyene iliskin duyulan korku
Giivenlik gereksinimi
Aligkanliklardan cayma giicliigii
Degisime dair bilgi yoksunlugu
Basarisiz olma kaygisi

Menfaat kaybi

Yeni seylere dair 6grenme giigliigii
Dar bir goriis agisina sahip olma
Eski bireysel deneyimler

Ozgiiven eksikligi

Teknoloji kullanma niyetlerini etkileyen kisisel, psikolojik ve duygusal degiskenleri ortaya
koymay1 amaglayan bir caligmada, motivasyon ve teknoloji kullanimi ile iligkili olan
yenilik¢iligin iliskiler iizerinde cesitli diizenleyici etkileri ortaya ¢ikarilmistir (Sahin ve Sahin,
2022).

Dijital teknolojinin hizli bir bigimde gelistigi giiniimiizde kisilerin dijital ortamlarda
yenilikg¢iliklerini nasil kullandiklari ve bunu dijital vatandaslik becerileriyle nasil
iligkilendirdiklerinin 6nemli bir konu oldugunun aktarildig1 bir ¢aligmada dijital vatandaslik
degiskenin alt boyutlar1 ile bireysel yenilik¢ilik seviyesi arasinda iligkiler oldugu bulgusu elde
edilmistir (Ustiin ve Engin, 2024).

Bireysel yenilikgilik ile psikolojik iyi olus arasindaki iliskinin konu edildigi baska bir ¢calismada
psikolojik iyi olus ile bireysel yenilikg¢ilik arasinda anlamli, olumlu bir iligki tespit edilmistir.
Ayrica bu ¢aligmada degisime direng gostermenin psikolojik iyi olus lizerinde olumsuz bir etki
yarattig1 bulgusuna ulasilmistir. S6z konusu bu ¢alismada yenilik¢i bir birey olmanin ve yeni olani
deneme noktasinda istek gostermenin bireyin ruh sagligi i¢in faydali olacagi seklinde bir yorum
yapilmistir (Ikiz ve Asici, 2017).

3. MUTLULUK

Mutlulugun zaman icinde evrimlesen karmagsik ve tartigmali bir kavram oldugu ve cesitli
belirleyicilerle iliskilendirilmis oldugu aktarilmaktadir (Usai vd., 2020).

Bazi arastirmacilarin yerine 6znel iyi olug kavramini kullandig1r mutluluk sdzciigiiniin, Latince’de
refah ve bolluk (felicita), Yunanca’da biiyiik zenginlik (eudaimonia), Fransizca’da bolluk ve
kazang (bonheur), Ingilizce’de zengin olma (happiness), Almanca’da ise bolluk ve refah (gliick)
kavramlarindan tiiretildigi aktarilmaktadir. Degisik dillerde bu sozciikten tiiremis olan hemen
hemen biitiin kavramlar gii¢lii, basarili ve zengin olma anlamina gelmektedir (Kog, 2020).

Giincel Tiirkge Sozliigli'ne gore mutluluk asagidaki anlamlara gelmektedir (TDK, 2024):

e  Mutlu olma hali,
e Bahtiyarlik, kut, saadet,
e Bir anda meydana gelen bir duruma iligkin olarak yasanan seving ya da zevk alma hali
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Cambridge sozliigiine bakildiginda ise mutluluk kavraminin “mutlu olma hissi” olarak agiklandigi
goriilmektedir (Cambridge Dictionary, 2024).

Pryce-Jones (2010) iste mutlu olan kisilerin avantajli, mutlu olmayanlarin ise dezavantajli bir
durumda olduklarini vurgulamaktadir ve iste mutlu olmanin faydalarini su sekilde siralamaktadir:

Iste mutlu olan kisi daha hizli terfi eder.

Iste mutlu olan kisi daha fazla destek alir.

Iste mutlu olan kisi daha ¢ok kazanir

Calisma arkadaglar1 ve isverenle daha iyi etkilesim kurar.
Ustiin degerlendirmeler alir.

Iste mutlu olan kisi daha iyi ve yaratici fikirler iiretir.
Iste mutlu olan kisi hedeflerine daha hizl1 ulasir.

Daha biiyiik basarilar elde eder.

Daha sagliklidir.

Daha fazla 6grenir.

Mutluluk iizerinde etkisi olan etmenlerin bazilari su sekilde siralanabilmektedir (Tiirkoz, 2022):

Cinsiyet
Yas
Evlilik
Inang
Egitim

TUIK Yasam Memnuniyeti Arastirmasina (2023) gére mutluluk kaynag olan degerler; saglik,
sevgi, basari, para, is ve diger seklinde siralanmaktadir. Ilgili arastirmaya gore kendilerini mutlu
olarak tanmimlayan kisilerin (18 yas ve iizeri) oram1 %52,7 olarak tespit edilmistir. Arastirmada
kendilerini mutsuz olarak tanimlayan kisilerin oran1 ise %13,7 olarak bulunmustur. 2023 yilinda
gerceklestirilen arastirmadan elde edilen diger bulgular su sekildedir (TUIK, 2023):

e  Mutlu oldugunu ifade etme orani erkeklere kiyasla kadinlarda daha yiiksek bulunmustur.

e Mutlu oldugunu ifade etme oranit evli olmayanlara kiyasla evlilerde daha yiiksek
bulunmustur.

e  Mutluluk oraninda meydana gelen en yiiksek artis 18-24 yag araliginda olmustur.

e Arastirmaya katilan kisilerin %69,9’u kendilerini en ¢ok ailelerinin mutlu ettigini
belirtmistir.

e  Mutluluk kaynagi olan degerler agisindan incelendiginde, kisilerin %69,5’1 kendilerini en
cok mutlu eden seyin saglik oldugunu beyan etmistir.

Asagida yer alan Tablo 1 ve Tablo 2°de TUIK Yasam Memnuniyeti Arastirmasina (2023) gore
mutluluk kaynagi olan kisilere ve mutluluk kaynagi olan degerlere iliskin bilgiler bulunmaktadir.

Tablo 1: Mutluluk Kaynagi Olan Kisiler

2023 yili (%)
Tiim aile-Whole family 69,9
Cocuklar-Children 15,0
Es-Spouse 3,8
Anne/baba-Parents 2,9
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Kendisi-Himself/herself 54
Torunlar-Grandchildren 1,8
Diger-Other 1,3

Kaynak: TUIK, 2023
Tablo 2: Mutluluk Kaynagi Olan Degerler

2023 yih (%)
Saghk-Health 69,5
Sevgi-Love 13,2
Basari-Success 9,2
Para-Money 5,3
Is-Job 2,6
Diger-Other 0,2

Kaynak: TUIK, 2023

Mutluluk olgusu orgiitler i¢in de 6nemlidir. Calisanlarin iyi oluglarinin siirdiiriilebilir performans
tizerinde pozitif bir etkiye sahip oldugu bulgusuna ulasilan bir ¢aligma, konunun énemini ortaya
koymaktadir (Martinez-Falcé vd., 2024). Akademisyenlere yonelik yapilan bir ¢aligmada ¢aligan
mutlulugu ile isten ayrilma niyetleri arasinda anlamli ve negatif bir iliskinin oldugu bulgusuna
ulagtlmistir. Caligmada ayrica c¢alisan mutlulugunun yonetsel liderlik ile isten ayrilma niyeti
arasindaki iligkiye aracilik ettigi gbzlemlenmistir (Kaur ve Kaur, 2024).

4. MUTLULUK VE BIiREYSEL YENILIKCIiLiK

Mutluluk ve yenilikgilik konularini ele alan ¢aligmalarin bazilarina bakildiginda mutluluk ve
yenilikgiligin birbiriyle iliskili oldugu goriilmektedir. Iyi olus kelimesi mutluluk, saglikli yasam,
yasam memnuniyeti gibi bir dizi kavrami kapsayan bir semsiye terim olarak ele alinabilmektedir
(Elsamani vd., 2023).

Honkaniemi ve arkadaglar1 konu ile ilgili yapilan ¢aligmalardan hareketle, iyi olusun yenilik¢ilige
yol agtigin1 aktarmaktadirlar (Honkaniemi vd., 2015).

Tan ve Majid (2011) alan yazinindan yola ¢ikarak, olumlu duygularin farkli diisiince kaliplarini
desteklediginden Gtiirti olumlu duygulari tecriibe etmenin yaraticiligi arttiracagini ve hayat boyu
yaratici bir zihniyeti destekleyebilecegini aktarmaktadir.

Sosyal degisim teorisinin rehber ¢ergeve olarak kullanildig: bir ¢aligmada calisanlarin psikolojik
giiclendirmesinin yenilik¢i calisma davranmisini arttirdigi ve yenilik¢i ¢alisma davranisinin da
firmalarin inovasyon kabiliyetlerini arttirdigi bulgulari elde edilmistir (Al Daboub vd., 2024).

Calisanlarin temel ihtiyaglarinin karsilandigi durumlarda c¢alisanlarin yenilik¢i ve yaratict
bicimlerde performans sergilemeye daha fazla motive oldugu varsaymmimin yapildig1 baska bir
calismada hedonik mutluluk ile eudaimonik mutlulugun ¢alisan yenilikgiligini pozitif bir sekilde
etkiledigi sonucuna varilmstir (Bibi vd., 2022).

Calisanlarin igyerinde inovasyona katilim motivasyonuna odaklanan bir ¢aligmada, diisiik iyi
olusun yenilik¢iligi azalttigi belirtilmektedir (Honkaniemi vd., 2015). Yapilan bagka bir
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calismada, Ozellikle iizgiin ruh hallerinin liretken diisiinceyi azalttigi, ¢iinkii kisilerin yeni

secenekleri kesfetmelerinde kisitlama ve engellenmis hissetmelerine sebep oldugu ifade
edilmektedir (Gasper, 2004).

Murray, Sujan, Hirt ve Sujan'a (1990) gore, mutlu ruh hali i¢indeki bireyler, {izglin veya nétr ruh
hali igindekilere kiyasla nesneler arasindaki baglantilar1 beyin firtinasi yoluyla bulmada daha
basarilidir (Akt. Gasper, 2004).

5. ARASTIRMANIN AMACI

Daha once yapilan agiklamalara dayali olarak bu arastirmada Oncelikle iiniversite Ogretim
elemanlarinda bireysel yenilik¢ilik ve mutluluk diizeyleri arasindaki iligkilerin incelenmesi
amaglanmistir. Bu baglamda asagida mevcut olan sorulara yanit aranmustir:

1. Bireysel yenilik¢ilik ve mutluluk seviyeleri {niversite Ogretim elemanlarinin
cinsiyetlerine ve yaslarina gore anlamli bir sekilde farklilagmakta midir?

2. Ogretim elemanlarinda; bireysel yenilik¢ilik ve mutluluk diizeyleri arasinda anlamli bir
korelasyon mevcut mudur?

3. Ogretim elemanlarinda; mutluluk bireysel yenilikgiligi anlamli bir sekilde etkilemekte
midir?
6. YONTEM
6.1. Arastirmanin Modeli
Iliskisel tarama modeli bu arastirmada kullanilmistar.
6. 2. Cahisma Grubu

Arastirmada, bir devlet {iniversitesinde gorev yapan 6gretim elemanlar1 ¢alisma grubu olarak
secilmistir. Caligma grubu toplam 175 katilimcidan olusmaktadir. Katilimeilarin %34,9’u
(n=61) kadin ve %65,1’i (n=114) erkektir. Katilimcilarin %70,9’u (124) evli ve %29,1’1 (51)
bekardir. Katilimeilarin %69,7’si (n=122) 40 yas ve alt1 bir yasta iken katilimcilarin %30,3’1
(n=53) 41 yas ve iistiinde bir yastadir. Katilmcilarin %34,9’u (n=61) 0-5 yildir; %22,9’u
(n=40) 6-10 yildir; %30,9’u (n=54) 11-15 yildir ve %6,3’1 (n=11) 16-20 yildir akademisyen
olarak caligtiklarini beyan etmislerdir. 21 yil ve iistii bir siiredir akademisyen olarak calistigini
ifade eden akademisyen orani ise %35,1’°dir (n=9). Katilimcilarin arastirmaya goniillii olarak
katilmalar1 saglanmistir.

6.3. Verilerin Toplanmasi
Bu aragtirma i¢in Ardahan Universitesi

Aragtirma ve Yaym Etik Kurulu’nun izni alinmistir (Sayi: E-67796128-000-2200017501).
Verilerin toplanmas1 maksadi ile arastirmada kullanilan 6lgekleri uyarlayan arastirmacilardan e-
posta yolu ile dlgekleri kullanmak i¢in gerekli izinler alinmustir.

6.4. Veri Toplama Araclari

Bu arastirmada veriler toplamirken; Bireysel Yenilik¢ilik Olcegi ve Oxford Mutluluk Olgegi
kullanilmistir. Ayrica katilimcilarin demografik bilgilerini tespit etmek i¢in sorular sorulmustur.

6.4.1. Bireysel Yenilik¢ilik Olcegi

Bireysel yenilikgilik 6lcegi bireylerin genel anlamda yenilikgilik diizeylerini, degisime olan
istekliliklerini 6lgme amaciyla Hurt ve arkadaslari (1977) tarafindan gelistirilmis ve 6l¢egin
Tiirkgeye uyarlamasi Kilicer ve Odabasi (2010) tarafindan yapilmistir. Bireysel yenilikgilik
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dlgeginde toplam 20 madde bulunmaktadir. Olgek besli Likert tipindedir. Yanitlama diizenegi;
Kesinlikle katilmiyorum (1), Kesinlikle katiliyorum (5) bigiminde olusturulmustur. Bireysel
yenilikgilik dlgeginde tersten puanlanan maddeler bulunmaktadir. Olgekten alinabilecek puanlar
14-94 arasinda degismektedir. Olgek ifadelerinden 12 tanesi olumlu geri kalanlari ise olumsuzdur.

Bu arastirmada Bireysel Yenilik¢ilik Olceginin i¢ tutarlilik katsayis1 0,879 olarak hesaplanmistir.
6.4.2. Oxford Mutluluk Olcegi
Oxford Mutluluk Olgeginin orijinal formu Hills ve Argyle (2002) tarafindan gelistirilmistir.

Oxford Mutluluk Olgeginin Tiirkgeye uyarlamasi Dogan ve Sapmaz (2012) tarafindan
gerceklestirilmistir.

Orijjinalinde toplam 29 ifade bulunan dl¢ek, Tirk¢e uyarlamasi sonucunda 28 madde ve tek
faktorden olugmustur. Olgekte ters kodlu ifadeler mevcuttur. Oxford mutluluk 6l¢eginden yiiksek
puan alinmast mutluluk seviyesinin yiliksekligine isaret etmektedir.

Hills ve Argyle (2002), dlcegin giivenirlik katsayisini 0.91 seklinde bulmuslardir. Bu arastirmada
Oxford Mutluluk Olgeginin i¢ tutarlilik katsayis1 0,900 olarak hesaplanmustr.

6.4.3. Demografik Veri Formu

Aragtirmada katilimeilarin cinsiyet, medeni durum, yas ve meslekte kag yil calistiklarini tespit
etmeye iligkin olarak sorular sorulmustur.

6.5. Verilerin Analizi
6.5.1. Bireysel Yenilikcilik ve Oxford Mutluluk Olceklerinin Giivenirlikleri

Bireysel Yenilik¢ilik ve Oxford Mutluluk Olgegine iliskin Giivenirlik Katsayilar1 Tablo 3’te yer
almaktadir.

Tablo 3: Ol¢eklerin Giivenirlik Katsayilar:

Olcek ifade Sayilan Cronbach's

Alpha

Bireysel Yenilikcilik Olcegi Genel 20 0,879

Bireysel Yenilikeilik Olgesi 8 0,816

Degisime Diren¢ Alt Boyutu

Bireysel Yenilikcilik Olcegi Fikir 5 0,839

Onderligi Alt Boyutu

Bireysel Yenilikgilik Olcegi 5 0,865

Deneyime Aciklik Alt Boyutu

Bireysel Yenilikcilik Olcegi Risk 2 0,651

Alma Alt Boyutu

Oxford Mutluluk Olgegi 28 0,900

Yapilan analiz neticesinde, Tablo 3’te goriilecegi lizere Bireysel Yenilik¢ilik (Genel) ve Oxford
Mutluluk o6lceklerinin giivenirlik katsayilarinin sirasiyla 0,879 ve 0,900 oldugu sonucu elde
edilmistir ve bu da dlgeklerin yiiksek derecede giivenirlige sahip olduguna isaret etmektedir
(Uzunsakal ve Yildiz, 2018).

6.5.2. Ol¢ek Puanlarina iliskin Tanimlayic istatistikler

Bireysel Yenilikgilik ve Oxford Mutluluk Olgeklerine dair betimleyici istatistikler Tablo 4’te yer
almaktadir.

194



MTU - JBMS

Malatya Turgut Ozal Universitesi Isletme ve Yonetim Bilimleri Dergisi

Malatya Turgut Ozal University Journal of Business and Management Sciences

ISSN: 2717-7890
Cilt/Volume:5, Sayv/Issue:2, Yil/Year:2024, Sayfa/Page:188-201, ISSN: 2717-7890

Tablo 4: Bireysel Yenilikcilik ve Oxford Mutluluk Olceklerine Dair Betimleyici

Istatistikler
Ort. ss Carpikhk Basikhik
Bireysel Yenilik¢ilik (Genel) 3,78 0,542 -0,622 0,897
Oxford Mutluluk 4,22 0,639 -0,272 -0,170

Bireysel Yenilik¢ilik ve Oxford Mutluluk Olgek puanlarmin normal dagilima uygunlugunu
saptayabilmek icin ¢arpiklik ve basiklik degerleri incelenmistir. Tablo 4’ten de goriildiigii iizere
Bireysel Yenilik¢ilik ve Oxford Mutluluk 6l¢eklerinden elde edilen carpilik ve basikliga iligkin
degerler -1 ile +1 arasindadir ve bu durum elde edilmis puanlarin normal bir dagilimdan kayda
deger bir sapma gostermedigi biciminde yorumlanabilmektedir. (Biyiikoztlirk, 2012). Verilerin
analizinde arastirmanin birinci sorusuna yonelik olarak; Ogretim elemanlarmin bireysel
yenilik¢ilik ve mutluluk 6l¢ek puanlarinin cinsiyet ve yasa gore anlamli bir sekilde farklilagip
farklilasmadigini test etme amaciyla Bagimsiz Orneklem t Testi yapilmustir.

Aragtirmanin ikinci sorusuna yonelik olarak; 6gretim elemanlarinin bireysel yenilik¢ilik ve
mutluluk seviyeleri arasindaki iligkinin ortaya konulmasi maksadiyla Korelasyon Analizi
yapilmistir. Arastirmanin {iglincii sorusuna yonelik olarak; 6gretim elemanlarinda, mutlulugun
bireysel yenilik¢iligi yordama diizeyini saptama amaciyla Basit Dogrusal Regresyon Analizi
yapilmigtir. SPSS 22.0 programi bu arastirmada veriler analiz edilirken kullanilmigtir.

7. BULGULAR
7.1. Yas ve Cinsiyete Gore Bagimsiz Orneklem t Testi Sonuglar

Tablo 5: Bireysel Yenilik¢ilik ve Mutluluk Seviyelerinin Cinsiyet ve Yasa Gore T- Testi

N X ss t p
Bireysel Cinsiyet Kadin 61 3,78 0,540 0,141 0,888
Yenilikgilik
Erkek 114 3,77 0,545
Yas 40 Yas ve Alti 122 3,75 0,561 -0,859 0,391
41 Yas ve Ustii 53 3,83 0,496
Mutluluk Cinsiyet Kadin 61 4,18 0,590 -0,547 0,585
Erkek 114 4,24 0,665
Yas 40 Yas ve Alti 122 4,18 0,636 -1,249 0,213
41 Yas ve Ustii 53 4,31 0,641

Yapilan analiz neticesinde Tablo 5’ten de goriilecegdi iizere bireysel yenilikgilik ve mutluluk
seviyelerinin cinsiyet ve yasa gore anlamli bir sekilde farklilasmadigi tespit edilmistir.
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7.2. Bireysel Yenilikcilik ve Mutluluk Arasindaki Iliski
Tablo 6: Bireysel Yenilikcilik ve Mutluluk Arasindaki iliski

Bireysel

Yenilikeilik Mutluluk
Bireysel Yenilikeilik 1 0,292%*
1reysel Yenuikcil b 0’000
0,292%* ]
Mutluluk
p 0,000

#%p<0,01 *p<0,05

Bireysel yenilik¢ilik ve mutluluk arasindaki iliskinin test edilmesi amaci ile gerceklestirilen
korelasyon testine dair sonuglar Tablo 6’da bulunmaktadir.

Korelasyon analizi sonuglarina gore bireysel yenilik¢ilik ve mutluluk arasinda pozitif yonlii bir
iliski bulunmaktadir (r=0,292; p<0,01).

7.3. Mutlulugun Bireysel Yenilikcilik Uzerindeki Etkisinin Analiz Edilmesi
Tablo 7: Mutlulugun Bireysel Yenilik¢ilik Uzerindeki Etkisi

Bagimlh Degisken Bagimsiz Degisken F p Beta t p R’
Bireysel Yenilikcilik Mutluluk 16,153 ,000 ,292 4,019 ,000* ,085

*p<0,05=Etki mevcuttur; p>0,05=Etki mevcut degildir; R: 0,292; AR2: 0,080; DW:1,934

Mutlulugun bireysel yenilikeilik iizerindeki etkisini ortaya koymak maksadi ile yapilan
Regresyon Analizine dair sonug degerleri Tablo 7°de mevcuttur. Tablo 7°den de goriilecegi lizere
model istatistiksel olarak anlamlidir (p<0,05).

Mutlulugun bireysel yenilik¢ilik {izerindeki etkisini ortaya koymak maksadi ile yapilan
Regresyon Analizine dair sonug¢ degerlerine gore mutluluk bireysel yenilik¢iligi pozitif olarak
etkilemektedir (p<0,05 Beta=,292). Bireysel yenilikgilikteki degisimin %38,5’1 mutluluk
tarafindan agiklanmaktadir.

8. SONUC

Gliniimiiz dinyasinda orgiitlerin en degerli varliklarinin yenilik¢i ¢alisanlar olmasi siirpriz
degildir ve orgiitlerin biinyelerinde bulundurduklari ¢alisanlarin yenilikgilik seviyelerini nasil
yukarilara ¢ikartacagi ve siirdiirecegi konusu hem arastirmacilarin hem de yoneticilerin basa
cikmaya calistigi temel bir konu niteligindedir (Elsamani vd., 2023). Calisanlarin mutlu olmast
orgiitler i¢in bir diger 6nemli husustur. Mutlulugun iiretkenlik tizerinde olumlu bir etkisi oldugu
aktarilmaktadir (Bellet vd., 2019). Pozitif duygularin eksik oldugu durumlarda bireyler
kendilerini sikigmis ve hareketsiz hissederler. Ancak olumlu duygularin bol oldugu durumlarda
insanlar harekete geger ve yaratici, iiretken bireyler haline gelirler. Ayn1 zamanda olumlu
duygular, yeni ve yaratici eylemlerin, diisiincelerin ve sosyal baglarmm kesfini destekler.
(Fredricson, 2004).

Bu ¢aligmada ¢aligan (6gretim eleman1) mutlulugu ile calisanlarin (6gretim elemanlari) bireysel
yenilikgiligi arasindaki iliski ve mutluluk ile bireysel yenilikgiligin yas ve cinsiyete gore anlamli
bir sekilde farklilasip farklilasmadigi konusu ele alinmistir. Bu ¢alismadan elde edilen sonuglar,
mutluluk ile bireysel yenilik¢ilik arasinda olumlu bir iliskiyi ve mutlulugun bireysel yenilik¢iligi
olumlu etkiledigini gdstermektedir. Bu sonuglar literatiirde bu konuya iligkin yapilmis bazi
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caligsmalarin sonuglari ile tutarhilik gostermektedir. Malezya'da yapilan ve calisanlar arasinda ig
kurumsal sosyal sorumluluk uygulamalari, ¢alisan mutlulugu ve calisan yenilikgiligi arasindaki
karsilikl1 iliskiyi inceleyen bir arastirmada calisan mutlulugu ile ¢alisan yenilike¢iligi arasinda
anlaml1 pozitif bir iliski bulunmustur (Addi Muqit, 2022). Yine Malezya’da yapilan baska bir
calismada igyeri mutlulugunun bazi boyutlarinin ¢alisanlarin yenilik¢iligi iizerinde olumlu bir
etkiye sahip oldugu sonucuna ulasilmistir. Arastirmada calismanin katilimcilart  olan
Ogretmenlerin huzurlu ve mutlu olduklarinda daha yaratict ve yenilik¢i calisacaklart
vurgulanmaktadir (Abdullah vd., 2016). Universitedeki akademisyenlere yonelik yapilan bir diger
calismanin sonuglari, isyerinde mutlulugun, galisanlarin yenilik¢i ¢alisma davraniglarini, orgiitsel
vatandaslik davranisinin araciligi ve orgiitsel yenilikci kiiltiiriin diizenleyici etkisiyle olumlu ve
onemli dlciide etkiledigini gostermektedir (Al-Shami vd., 2023). Ic  kurumsal sosyal
sorumluluk uygulamalar ile ¢alisanlarin yenilikgiligi arasindaki iliskide ¢alisgan mutlulugunun
aracilik etkisini incelemeyi amaglayan bir diger calismada ise arastirmanin cergevesinin
olusturulmasi i¢in sosyal degisim teorisi kullanilmistir. Arastirmada g¢alisan mutlulugunun
aracilik roliine sahip oldugu bulgusu elde edilmistir. Aragtirmada kurum i¢i kurumsal sosyal
sorumluluk (KSS) ile yenilikgilik arasindaki baglantida 6nemli bir arac1 faktor olarak ¢alisanlarin
mutlulugunun, yenilikg¢iligi artirmaya hizmet ettiginin alt1 ¢izilmektedir (Hoo vd., 2024).

Bu c¢alismada katilimcilarin bireysel yenilik¢ilik seviyelerinin katilimcilarin cinsiyetlerine ve
yaslara gore anlaml bir farklilik gostermedigi tespit edilmistir. Cinsiyet degiskenine gore
bireysel yenilik¢ilik diizeylerinin anlamli bir farklilik gostermedigi sonucu alanyazindaki bazi
calismalarin sonuglari ile tutarlilik géstermektedir (Akgiin, 2017; Kip Kayabas ve Aydin, 2019;
Kose, 2023). Bireysel yenilik¢ilik diizeylerinin yasa gore anlamli bir farklilik gdstermedigi
sonucu, alanyazindaki bazi ¢alismalarin sonuglar ile tutarlilik géstermektedir (Kip Kayabas ve
Aydin, 2019; Ucar 2024).

Bu c¢aligmada cinsiyete ve yas degiskenlerine gore katilimcilarin mutluluk seviyelerinin anlamli
bir farklilik gostermedigi tespit edilmistir. Cinsiyet degiskenine gore katilimcilarim mutluluk
seviyelerinin anlamli bir farklilik gostermedigi sonucu yazindaki bazi ¢alismalarin sonuglar ile
tutarlilik gostermektedir (Akyiiz vd., 2017; Can ve Cantez, 2018). Mutluluk diizeylerinin yasa
gore anlamli bir farklilik géstermedigi sonucu yazindaki bazi ¢aligmalarin sonuglari ile tutarlilik
gostermektedir (Aydemir, 2008; Tingaz ve Hazar, 2014; S6nmez, 2016).

Yapilan bir ¢alismada kuruluslarin ¢alisan mutlulugunu artirmak igin; yeterli isyeri gesitliligine,
calisanlarin giigclendirilmesine, saglikli bir ig-yagsam dengesine, temiz bir ¢alisma ortamina ve
beceri gelistirmeye 6ncelik verilmesi gerektigi vurgulanmaktadir (Addi Mugqit, 2022). Yapilan bir
diger calismada, is ¢esitliliginin ¢alisan adanmishig: iizerinde pozitif bir etkiye sahip oldugu ve
bunun da ¢alisan mutluluguna yol agtigi bulgulari elde edilmistir (Hafeez vd., 2024).

Bir bagka calismada ise calisanlarin yenilik¢i davranis sergilemesinin, islerine fayda
saglayacagina inanmalarina bagli oldugu aktarilmaktadir. Bu baglamda yonetim kademesinin
yenilik¢i davranig ile i performansi arasinda gii¢lii bir iligki kurmasi 6nerilmektedir (Yuan ve
Woodman, 2010).

Universite 6gretim elemanlarinin  daha iiretken olmalari, mensubu olduklar1 &rgiite ve
ogrencilerine faydali olabilmeleri onlarin islerinden ve kurumlarindan memnun olmalarina ve
mutluluk duymalarina baghdir. Bu yiizden gerek yonetime ve gerekse akademik ve idari
calisanlara pozitif duygu ve davranislarin gelisebilmesi adina birtakim sorumluluklar diismektedir
(Alparslan, 2014).

Bu arastirmanin sonuglarinin alan yazinina katki saglayacagi; yoneticilere, aragtirmacilara ve
konuya iligkin bundan sonra yapilacak ¢aligmalara faydali olacagi diisiiniilmektedir. Zaman ve
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maliyet bu aragtirmanin kisitlarini olusturmaktadir. Bu aragtirmanin uygulama kismi bir devlet
iiniversitesinde c¢aligan Ogretim elemanlar1 ile simirlandirilmigtir. Bundan sonra yapilacak
calismalarda konuya iliskin iiniversiteler arasi bir karsilastirma yapilabilir. Universitelerde ¢alisan
akademik ve idari personel arasinda bir karsilagtirma da séz konusu olabilir. Bu aragtirmada
unvanlar arasi farkliliga bakilamamigtir. Bundan sonraki caligmalarda bu husus ta dikkate
almabilir. Yine baska degiskenler, Ozellikle kar amaci giiden isletmelerin oldugu farkli
sektorlerden secilmis Orneklemlerle yapilacak calismalar konunun daha da kapsamli ele
alinmasina yol agacaktir.
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ABSTRACT

Intellectual capital is defined as using all kinds of knowledge, expertise, experience, and
intellectual property to create value in businesses. Therefore, intellectual capital is
considered one of the critical drivers for competition and value creation among firms in
today's conditions, where the knowledge economy dominates. Measuring every asset that
generates value within the business and analyzing its impact on financial performance has
become one of the essential issues. This study examines the effect of intellectual capital on
firm performance and the relationship between innovation investments and firm
performance. The primary aim of this study is to comprehensively analyze how innovation
capital affects the relationship between intellectual capital and firm performance. The
research examined the effects of intellectual capital components on firm performance while
evaluating how innovation capital alters and strengthens this relationship. In the scope of the
research, the intellectual capital performance of information technology firms operating in
Turkey between 2010-2022, listed on Borsa Istanbul (BIST), and including research and
development expenditures in their financial reports, was measured using the Value Added
Intellectual Coefficient (VAIC) method."According to the study results, the efficiency of
physical capital, human capital, structural capital, and innovation capital positively affected
return on assets (ROA). It was determined that the efficiency of physical capital, human
capital, and innovation capital positively impacted return on equity (ROE). Additionally, it
was found that the efficiency of physical capital, human capital, and innovation capital
positively influenced earnings per share (EPS), while structural capital efficiency negatively
affected it. Finally, it was determined that the efficiency of human capital and innovation
capital positively impacted the price-to-book (P/B) ratio, and the efficiency of structural
capital positively affected asset turnover (ACS) and value-added (VA).
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0z

Entelektiiel sermaye isletmelerde deger ortaya ¢ikarabilmek i¢in kullanilan her tiirlii bilgi,
bilgi birikimi, deneyim ve fikri miilkiyetin kullanimi olarak ifade edilmektedir. Bu sebeple,
entelektiiel sermaye, bilgi ekonomisinin hakim oldugu giiniimiiz kosullarinda firmalar arasi
rekabet ve deger ortaya cikarilmasi i¢in Snemli itici giiglerden biri olarak goriilmektedir.
Isletmede deger ortaya koyan her varligin l¢iilmesi ve finansal performansa etkisinin analiz
edilmesi 6nem arz eden konulardan biri olmustur. Calismada entelektiiel sermayenin firma
performansi lizerindeki etkisi ve inovasyon yatirimlarinin firma performansi arasindaki iligki
incelenmistir. Bu calismanin temel amaci, inovasyon sermayesinin entelektiiel sermaye ile
firma performansi arasindaki iligkiyi nasil etkiledigini kapsamli bir sekilde incelenmesidir.
Arastirmada, entelektiie]l sermaye bilesenlerinin firma performans: iizerindeki etkileri
degerlendirilirken, inovasyon sermayesinin bu iliskiyi nasil degistirdigi ve giiclendirdigi
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analiz edilmistir. Arastirma kapsaminda 2010-2022 yillar1 arasinda Tiirkiye’de faaliyet
gdsteren, Borsa Istanbul (BIST)’da islem goren ve finansal raporlarinda arastirma gelistirme
giderlerine yer veren bilisim firmalarinin entelektiiel sermaye performans: Entelektiiel
Katma Deger Katsayis1 (VAIC) yontemiyle Olgiilmiistiir. Arastirmanin sonuglarima gore;
maddi sermaye, insan sermayesi, yapisal sermaye ve inovasyon sermayesi etkinliklerinin
aktif karliligimi (ROA) pozitif yonde etkiledigi goriilmiistir. Maddi sermaye, insan
sermayesi ve inovasyon sermayesi etkinliklerinin 6zsermaye karliligini (ROE) pozitif yonde
etkiledigi tespit edilmistir. Maddi sermaye, insan sermayesi ve inovasyon sermayesi
etkinliklerinin hisse basina kar1 (EPS) pozitif yonde etkiledigi, yapisal sermaye etkinligini
negatif yonde etkiledigi goriilmiistiir. Insan sermayesi ve inovasyon sermayesi
etkinliklerinin piyasa degeri/defter degeri oranin1 (P/B) pozitif yonde etkiledigi son olarak
yapisal sermaye etkinliginin aktif devir hizi (ACS) ve katma degeri (VA) pozitif yonde
etkiledigi tespit edilmistir.

Atf / Citation: Erdogan. S. & Arslan C. M. (2024). Measuring The Impact of Intellectual Capital on Firm Performance In The
Information Technology Sector: The Importance of Innovation Capital. Malatya Turgut Ozal University Journal of Business and
Management Sciences, 5(2) 202-242.

1. INTRODUCTION

During the transition from an agricultural economy to an industrial economy and from an
industrial economy to a knowledge economy, various significant changes have occurred,
especially concerning production factors and financial performance indicators. In the past, land
and capital were seen as the most important sources of wealth, but today, producing knowledge
has become one of the essential sources of wealth. Information technologies, influenced by
competition and globalization, have spread worldwide. While businesses' financial indicators in
the past consisted of raw materials, capital, and machinery, today they are composed of brand,
intellectual capital, customer loyalty, skills, knowledge productivity, technology, information,
intangible assets, virtuality, and innovation. Therefore, firms have opted to reduce their physical
components and expand their intellectual components (Stewart, 1997: 48-49; Yildiz, 2010: 3-4;
Karacan, 2007: 2). While some of the assets created by firms are included in financial statements,
others are reported as invisible information assets due to their non-financial nature. Every piece
of knowledge, invention, and innovation generates value. This value, in turn, enhances the firm's
financial performance, thus increasing the importance of intellectual capital.

Information technology is among the sectors where knowledge is most intensively used.
Knowledge only produces financial outcomes when it is transformed into a sellable value.
Therefore, the financial statements of firms operating in the information technology sector include
more intangible assets than tangible ones. Although intellectual capital is continuously researched
in Turkey and globally, studies investigating its effects and contributions to the IT sector are
limited. It is predicted that measuring the impact of intellectual capital elements and innovation
capital on the financial performance of firms in the IT sector, where knowledge is most produced,
and innovative work is highly conducted, will provide significant contributions to the firms and
researchers in this sector.

This study addresses the concept of intellectual capital, its elements, a literature review, and the
measurement and interpretation of intellectual capital based on the Value-Added Intellectual
Coefficient (VAIC) method. Including innovation capital in the variables used in the VAIC
method calculations is essential for demonstrating how research and development investments
affect the financial performance of firms operating in the IT sector, thus contributing to the
literature. The research involves panel regression data analysis using data from the financial
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statements of IT firms in Turkey, listed on Borsa Istanbul (BIST), and reporting research and
development expenditures in their financial reports between 2010 and 2022. The most commonly
used financial performance metrics in the literature, such as Return on Assets (ROA), Return on
Equity (ROE), Earnings per Share (EPS), Price-to-Book Ratio (P/B), Asset Turnover (ACS), and
Value Added (VA), were employed. To test the hypotheses set out in line with the research
objective, leverage ratio, firm size, and physical capital intensity were also included as control
variables in the models.

2. INTELLECTUAL CAPITAL, ITS COMPONENTS AND MEASUREMENT

Intellectual capital is a critical topic for firms because it offers a competitive advantage in the
market, increases market value, enhances financial performance, enables the achievement of long-
term plans and strategic goals, fosters customer loyalty, provides funding for the business, offers
promotion and career opportunities, increases sales while reducing costs, and contributes to
countries' gross domestic product (GDP) by influencing the market overall. Additionally, it helps
uncover new knowledge supported by empirical arguments.

With the rise of technology, innovation, and globalization, competitiveness has become one of
the most critical issues for firms to ensure their survival. Researchers such as Hall (1992), Stewart
(1998), and Pablos (2003) frequently emphasize the necessity of producing high-value-added
products, improving intangible assets, and strengthening intellectual capital. The literature
provides various definitions of intellectual capital. Table 1 below presents the definitions related
to intellectual capital.

Table 1: Definitions of Intellectual Capital
Author Term Concept Definition

itami (1991) Invisible Assets Intangible assets; these are invisible assets that include
a variety of activities such as technology, consumer
trust, brand image, corporate culture, and management
skills.

Hall (1992) Intangible Assets Intangible assets are forces that contribute to the
formation of value, transforming productive resources
into value-added assets.

Smith (1994) Intellectual Property Intangible assets are all the elements of a business's
working capital and fixed assets. These elements
contribute to the company's ability to generate income
and are primarily responsible for the company's
profitability. Their presence is linked to the existence or
expectations of profits.

Brooking Intellectual Capital Market assets, human-centered assets, intellectual
(1997) property assets, and infrastructure assets.

Edvinsson ve Intellectual Capital and Intangible assets are non-physical but valuable to the
Malone (1997) Intangible Assets company.
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Sveiby (1997) Intangible Values Intellectual capital has three dimensions: employee
competence, internal structure, and external structure.
Nahapiet ve Intellectual Capital The organization is described as the knowledge and

Ghoshal (1998)

ability to know, social integration like intellectual
community or professional practice.

Stewart (1998) Intellectual Capital Intellectual capital is intellectual material, knowledge,
know-how, intellectual property, experience, and
collective brainpower that can be used to generate
wealth.

Granstrand Intellectual Property Intellectual Property is a characteristic directly related

(1999) to a person's knowledge creation and identity.

Brennan ve Intellectual Capital It is the knowledge-based equity of a company.

Connell (2000)

Harrison ve
Sullivan (2000)

Intellectual Capital

Information that can be converted into profit.

Sullivan (2000)

Intellectual Capital

Information that can be converted into profit.

Heisig ve dig. Intellectual Capital Intellectual Capital is valuable but invisible.

(2001

Lev (2001) Intangible Fixed Assets Intangible fixed assets are future benefits that have no
physical or financial (such as stocks or bonds)
representation.

Gu ve Lev Intangible Assets Intangible fixed assets are defined by research and

(2001 development, information technologies, and human
resources practices.

FASB (2001) Intangible Assets Intangible assets are non-financial rights with no
physical or financial maturity that provide benefits.

Petty ve Intellectual Capital Intellectual capital refers to the economic value of two

Guthrie (2000) categories of a company's intangible assets:

organizational and human capital.

Pablos (2003)

Intellectual Capital

Intellectual capital, according to its broad definition, is
the difference between a company's market value and
book value. Knowledge-based resources that contribute
to a firm's sustainable competitive advantage form
intellectual capital

Rastogi (2003)

Intellectual Capital

Intellectual Capital can be seen as a holistic or meta-
level ability to coordinate, organize, and distribute
knowledge resources to generate value for a company's
future vision.
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Mouritsen ve Intellectual Capital Intellectual capital activates things like employees,

dig. (2004) customers, information technologies, managerial work,
and knowledge. Intellectual capital alone does not mean
anything; it provides a mechanism allowing various
assets to come together in the company's production
process.

IASB (2004) Intangible Fixed Assets Intangible fixed assets are defined as non-monetary
assets without physical substance that are held for
production, supply of goods or services, renting to
others, or for administrative purposes

Source: (Choong, 2008: 610-611)

Since the early 1990s, various concepts and elements have defined intellectual capital. Based on
these definitions, researchers categorize these assets as intangible fixed assets. Researchers, such
as Pablos (2003), who define intellectual capital as the difference between market value and book
value, emphasize the concept of value creation. They argue businesses will create added value
and gain a competitive advantage by utilizing knowledge-based resources. Brennan and Connell
(2000) and Harrison and Sullivan (2000), who build on the value creation perspective, define
intellectual capital as the sum of the knowledge used in the value creation process. They argue
that businesses that increase their intellectual capital will also see an increase in their profits.
Other researchers, such as Itami (1991), Hall (1992), Edvinsson and Malone (1997), Sveiby
(1997), Lev (2001), and Gu and Lev (2001), use terms like intangible fixed assets and invisible
assets instead of intellectual capital. A common characteristic of these researchers is that they
define intellectual capital by breaking it down into its components. Although there are differences
among researchers who categorize intellectual capital, it is generally divided into human capital,
structural capital, and customer capital. In conclusion, the definitions made by researchers vary
due to the disciplines they work in (accounting, economics, finance, etc.) and the methods they
choose to measure or report intellectual capital.

2.1. Components of Intellectual Capital

Intellectual capital can consist of various components such as human capital, structural capital,
relational capital, customer capital, competitive capital, supply source capital, social capital,
community capital, agreement capital, and regulatory capital. This diversity stems from the
orientations and perspectives of researchers who classify intellectual capital differently, as seen
in the various definitions of intellectual capital made by different researchers (Ercan et al., 2003:
110). Although the components of intellectual capital are classified differently in the literature,
they fundamentally consist of human capital, structural capital, and customer capital.

Human Capital: Despite continuous advancements in technology and innovation, the need for
human power will always remain. In its simplest form, human capital consists of concepts such
as knowledge, education, talent, and experience created by employees in a business (Castro and
Verde, 2012: 46; Karacan, 2007: 27). The knowledge produced by an individual working in a
business can leave with that person when they leave the company. Therefore, human capital has
the characteristics of being both acquired and renewable. Since human capital is directly
composed of the human element, businesses cannot possess infinite human capital. As a result,
companies are in the position of merely renting human capital. Growth-oriented enterprises do
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not only employ intelligent people but also organize continuous training to develop their
employees, aiming to maximize their performance (Y1ldiz, 2010: 59-60).

Human capital is described as the source of invention and the fountain of understanding. Through
the knowledge they produce, humans create many innovations that facilitate social life. Even
though an innovation may become outdated after a while, it is often further developed through
new studies, leading to even more critical innovations. Thus, although machines usually
outperform humans in productivity, they cannot invent. In a business, human capital is
inventiveness that emerges through new product and service development and the improvement
of business processes. Human capital is created and utilized when employees direct their time and
talents toward innovative activities (Stewart, 1997: 134-135).

Structural Capital: This refers to the firm's ability to convert the values created by human capital
produced by employees into the company's property. In other words, structural capital will emerge
if the idea that the knowledge produced belongs to the business can be ingrained. A company with
highly knowledgeable employees cannot demonstrate its human capital unless it has a strong
structure (Yildiz, 2010: 67; Karacan, 2007: 29). From this perspective, human capital and
structural capital nurture each other. Stewart (1997) compares human capital to the sap running
under the bark of a tree (the essence that enables renewal and growth) and structural capital to the
solid wood that grows. Therefore, the role of company management is to absorb knowledge into
the company, retain it, and turn it into company property. Unlike other intellectual capital
components, structural capital does not emerge as new knowledge but instead connects the
various components of intellectual capital.

The knowledge that doesn’t leave the office at night is referred to as structural capital (Stewart,
1997: 161). Therefore, structural capital belongs to the firm as a whole. Structural capital is
renewable, shareable, securable, and sellable. Elements of structural capital include patents,
copyrights, design rights, trade secrets, and trademarks.

Customer Capital: Every company that has customers also has customer capital. Customer
capital is defined as the value of the company's reputation and its ongoing relationships with
people and organizations to whom it sells. Customer capital is the most visible of the three
components of intellectual capital. After all, the people who pay the bills are the company’s
customers. Because it is easier to track indicators such as market share, customer retention and
churn rates, and profitability per customer, which reflect customer capital, it is customer capital
that leaves the most traces in financial reporting (Stewart, 1997: 203).

Customer capital is considered one of the critical elements providing a competitive advantage in
the knowledge economy. Customer capital represents the value of a business's relationships,
contributing to current and future income. Therefore, maintaining solid customer relationships
and continually offering products and services that meet their needs are crucial for the company's
sustainability and growth. Customer capital components include brands, partnerships, licensing
agreements, customer satisfaction, customer loyalty, image, business name, and distribution
channels (Yildiz, 2010: 79; Karacan, 2007: 34).
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2.2. Methods of Measuring Intellectual Capital

As the impact of intellectual capital on value creation has increased, researchers have accelerated
their efforts to measure this type of capital. In 1980, Itami investigated the reason for the
performance differences observed in Japanese firms and linked these differences to intangible
assets. In a book published in 1986 by Karl-Eric Sveiby, Itami's examinations of the impact of
intangible assets were included. In the same year, David Teece, in his article titled "Profiting from
Technological Innovation," examined the effects of technological innovations on value creation.
By 1991, intellectual capital, whose importance was recognized by companies, ceased to be
merely an area of individual research and became one of the significant management areas for
businesses. In 1991, Skandia established an intellectual capital department under the leadership
of Leif Edvinnson. In 1993, The Chemical Company formed an intellectual asset management
department aimed at generating ideas for revenue creation and monetizing these ideas.
Additionally, two articles published by Stewart in 1991 and 1994 emphasized the concept of
"brainpower" and discussed the effects of intellectual capital management on profitability and
growth (Ercan et al., 2003: 120-121).

Intellectual capital measurement has provided significant advantages over time, such as
performance evaluation and business competitive advantage. Companies that recognize the
importance of measuring intellectual assets have developed measurement methods suitable for
their business processes. Since measuring, evaluating, and reporting intellectual capital is a
relatively new field, and companies in different sectors have developed their unique measurement
methods, there is no universal measurement method (Kizil, 2010: 58; Yildiz, 2010: 101). The
literature has two main approaches to measuring intellectual capital: one that measures intellectual
capital as a whole and another that measures intellectual capital based on its components. The
summary of these two basic approaches is to measure intellectual capital using financial and non-
financial measurement methods (Tan et al., 2007: 78).

According to methods that measure intellectual capital from a financial perspective, the share of
intellectual capital within the company's market value is presented as uncertain results. The
general limitation of these methods is their inability to reveal the impact of intellectual capital
components on value (Ercan et al., 2003: 128). Methods that measure intellectual capital
(financial measurement methods) include the Market Value/Book Value Method, the Tobin Q
Ratio Method, the Calculated Intangible Value Method, and the Economic Value-Added Method
(Tan et al., 2007: 78).

Methods that measure intellectual capital based on components are developed using financial
data, identifying intellectual capital components and tracking their development over time. The
components of intellectual capital are determined according to the business's operational areas.
After selecting the components, criteria suitable for the characteristics of those components are
used (Ercan et al., 2003: 134). Researchers who measure intellectual capital based on components
using financial data include those mentioned below. Edvinsson, a key researcher, introduced the
term "Skandia Navigator" and developed a new and pioneering measurement model in this field.
The 1994 report titled "Visualizing Intellectual Capital at Skandia" by Skandia, a company
operating in the insurance and finance sectors in Sweden, set an example for many firms in
managing and reporting intellectual capital. Following this, many consultancy firms and
researchers have worked on new measurement and valuation models. Some of these include the
Balanced Scorecard by Kaplan and Norton in 1996, the Technology Broker by Brooking in the
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same year, the Intangible Assets Monitor by Sveiby in 1997, the MERITUM Guidelines in 2001,
and the Danish Intellectual Capital Statements Guide in 2003.

This study used the Value-Added Intellectual Coefficient (VAIC) method, developed by Ante
Pulic in 1997. This method measures intellectual capital based on its components. The VAIC
method was preferred in this research because it allows access to desired values from company
balance sheets without extensive research, takes the concept of value-added into account, and
provides an opportunity for comparable analysis. Details about the VAIC method are included in
the methodology section of the study.

3. LITERATURE

Numerous national and international studies concerning intellectual capital components,
measurement, accounting, and reporting are in the literature. This research examines studies
measuring and reporting intellectual capital within the study's purpose and method. In line with
the methodology used in the survey, summaries of the work of researchers who utilized the VAIC
model to measure intellectual capital are provided below.

Oztiirk and Demirgiines (1997): In their study, they used the financial data of 30 manufacturing
firms listed on the Istanbul Stock Exchange between 2000-2002 and applied the VAIC method to
conduct multiple regression analysis to determine the impact of intellectual capital on firm value.
The study found that the independent variables affecting profitability, efficiency, and market
value were capital efficiency and structural capital efficiency. In contrast, human capital only
influences firms' market value/book value ratio.

Ercan et al. (2003): Their study examined the 2002 data of 9 banks operating in Turkey using
the VAIC method and correlation analysis. The results showed no strong relationship between
value-added efficiency and the banks' profitability. However, they found a positive relationship
between value-added efficiency derived from structural capital and profitability. In contrast, a
negative relationship was found between value-added efficiency derived from employed capital
and human capital and profitability. Banks that used their physical assets more effectively to
generate revenue had higher market values. They concluded that banks in Turkey give more
importance to tangible assets than intellectual capital assets.

Bontis (2004): Bontis developed a National Intellectual Capital Index (NICI) based on the
conceptual framework of Skandia Navigator. NICI aims to reveal and manage a nation's
intangible wealth in five key areas. The NICI model links market capital, renewal capital, process
capital, and human capital to explore a nation's intellectual wealth. Based on his model, Bontis
compared different Arab countries, concluding that national intellectual capital in Arab countries
constitutes 20% of their financial wealth.

Goh (2005): In his study, Goh measured the intellectual capital performance of 16 commercial
banks operating in Malaysia between 2001-2003 using the VAIC model. The study found that,
overall, the human capital efficiency of all banks was higher than structural and capital efficiency.
Local banks were generally found to be less efficient compared to foreign banks.

Huang and Liu (2005): Their study sought answers to the questions, "Is there a non-linear
relationship between investments in innovation capital and information technology (IT) capital
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and firm performance?" and "Does the interaction between innovation capital and IT capital have
a synergistic effect on firm performance?" The study used multiple regression models, with key
findings showing that investments in innovation capital positively impacted performance. Still,
when these investments exceeded optimal levels, they hurt performance. IT capital had no
significant impact on firm performance. However, after evaluating the interaction between
innovation capital and IT capital, it positively affected firm performance.

Ng W. A. (2006): Ng examined the interrelationships between the components of intellectual
capital in wireless technology companies based in Canada from a resource-based perspective and
analyzed the gaps in financial reporting related to intellectual capital through case studies. As a
result, a reciprocal relationship between intellectual capital components and firms' growth
performance was confirmed.

Tan et al. (2007): In their study, Tan et al. explained the relationship between firms' intellectual
capital (IC) and their financial performance using the Partial Least Squares (PLS) method with
data from 150 companies listed on the Singapore Stock Exchange between 2000-2002. They
concluded that there is a positive relationship between intellectual capital and company
performance, that intellectual capital is related to future company performance, that a company's
intellectual capital growth rate is positively associated with company performance, and that the
contribution of intellectual capital to company performance may vary by industry.

Kayal et al. (2007): In their study, they used the VAIC model to investigate the effects of
intellectual capital on firm valuation for nine technology firms listed on the Istanbul Stock
Exchange using correlation and multiple regression analysis. The results of the correlation
analysis showed that only human capital had a positive and robust effect on the efficiency of
technology firms. In contrast, the effect decreased as capital costs increased. No statistically
significant effect was found in the multiple regression analysis. As a result, it was stated that
technology firms in Turkey do not give enough importance to intellectual capital.

Using correlation and multiple regression analysis, Yoriik and Erdem (2008) used the VAIC
model to examine the performance of 12 automotive firms listed on the Istanbul Stock Exchange.
The study concluded that while automotive firms in Turkey made efforts to emphasize intellectual
capital components, financial assets remained the primary indicators affecting firm performance.

Gruian (2011): In his study, Gruian examined the impact of intellectual capital on firm
performance using the VAIC model and regression analysis on 41 Romanian firms traded on the
Bucharest Stock Exchange between 2007-2009. The results indicated a significant relationship
between intellectual capital and business performance. The use of capital to generate added value
effectively influenced firm performance, but when looking at individual components of
intellectual capital, human and structural capital was not very effective for firms in Romania.

Chang and Hsieh (2011): Their study explored the role of innovation capital in creating value for
business organizations. Using a modified version of the Value Added Intellectual Coefficient
(VAIC) for 367 electronics firms in Taiwan between 2000-2008, they found that physical capital
efficiency positively affected operational performance, and innovation capital impacted financial
and market performance. The study also highlighted the significant role of intellectual property
rights in value creation, emphasizing their importance for competitive advantages.
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Kendirli and Konak (2015): Their research investigated the impact of intellectual capital on firm
performance among 12 companies registered in the BIST information index using market and
accounting data from 2008-2012 analyzed through the Value-Added Intellectual Coefficient
(VAIC) method with panel data analysis technique. The results showed a statistically significant
and positive relationship between firm performance and efficiency variables and the used
customer and human capital. Structural capital efficiency only significantly impacted the firms'
asset turnover rates.

Verde, Castro, and Salvado (2016): Their research analyzed the link between intellectual capital
and radical innovation in 251 mid-to-high technology firms operating in Spain through a survey.
The findings indicated a linear relationship between human capital and radical innovation.

Kandil Goker (2017): The study investigated the impact of 11 IT firms' nine-year intellectual
capital on their financial performance in Turkey using the Intellectual Capital Value Added
Coefficient Method. Panel Data analysis was utilized to explore the effect of intellectual capital
on firm performance. The results revealed that intellectual capital positively affected firms' asset
profitability and equity returns. Additionally, the primary components of intellectual capital,
human capital, and employed capital had a significant and positive effect on financial performance
indicators. The study highlighted that intellectual capital positively influenced profitability in the
IT sector.

Amin and Aslam (2017): Their research on pharmaceutical companies traded on the London Stock
Exchange found that innovation capital was related to capital efficiency and significantly
impacted the firm's financial performance.

Odabasioglu (2018): His study used the intellectual capital value-added coefficient method to
examine the financial performance indicators of 23 airline companies through panel data analysis.
The results showed a statistically positive and meaningful relationship between dependent
variables and components of intellectual capital. The analysis across all models suggested that
physical capital was airline companies' most effective intellectual capital component.

Bayraktaroglu, Calisir, and Baskak (2019): Their study, using the VAIC model with additional
new IC components (innovation capital and customer capital), investigated the effect of
intellectual capital on firm performance in 400 manufacturing companies operating in the Turkish
economy from 2003-2013 using multiple regression analysis. The adjusted VAIC value performed
better on dependent variables, indicating that while innovation capital efficiency had no direct
effect, structural capital efficiency (SCE) moderately impacted the relationship with dependent
variables. The study also mentioned the direct effects of innovation capital efficiency on the total
income to total assets book value ratio (ATO), a third financial performance indicator included in
the study.

Xu and Li (2019): In their study, they used data from 116 high-tech SMEs and 380 non-high-
tech SMEs listed on the Shenzhen Stock Exchange from 2012 to 2016 to test the effects of the
four intellectual capital components—physical capital, human capital, structural capital, and
relational capital—on financial performance using an extended Value-Added Intellectual
Coefficient (MVVAIC) model and multiple regression analysis. A significant difference in MVAIC
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was observed between high-tech and non-high-tech SMEs. Additionally, a positive relationship
was found between investment capital and financial performance in high-tech and non-high-tech
SMEs. Specifically, intellectual capital was positively correlated with earnings, profitability, and
business efficiency. Furthermore, capital employed efficiency, human capital efficiency, and
structural capital efficiency were SMEs' most effective value drivers. In contrast, relational capital
efficiency was found to be less critical.

Nancy, Sulistiawan, and Rudiawarni (2020): Their study analyzed the effect of intellectual
capital components on firm performance for 552 firms operating in various sectors listed on the
Indonesian Stock Exchange from 2014-2016 using regression analysis and the VAIC model. The
study found that intellectual capital components positively impacted the five dimensions of firm
performance: asset profitability, equity profitability, revenue growth, employee productivity, and
market/book value. Intellectual capital was also found to affect future asset profitability
positively. While the impact of human capital on asset profitability was very high in large-scale
firms, it was lower in small-scale firms. R&D was more critical for small firms regarding
intellectual capital than intangible assets.

Xu and Liu (2020): In their study, they added new IC components (innovation capital and
relational capital) to the VAIC model and examined the effects of intellectual capital on the
performance of 415 companies in the manufacturing sector of the South Korean economy from
2013 to 2018 using regression analysis. The study found that human capital was the IC component
that most influenced profitability and efficiency. Structural capital did not significantly affect firm
performance, while innovation and relational capital negatively affected firm profitability. The
adjusted VAIC model performed better than the original VAIC model.

Innayah et al. (2021): Their study examined the effect of intellectual capital on bank performance
using VAIC and panel regression analysis for 29 banks operating in Indonesia from 2014 to 2018.
They also analyzed whether the presence of female managers strengthened the effect of
intellectual capital on bank performance. The results showed efficient and effective use of
intellectual capital led to higher bank performance. Additionally, it was found that female
managers could enhance the impact of intellectual capital on performance.

Githaiga (2022): In his study, Githaiga examined the relationship between income diversification
(generating income from multiple sources) and intellectual capital and bank performance for 53
East African banks from 2010 to 2018 using the VAIC method and panel data analysis. The study
found that income diversification reduced the impact of intellectual capital efficiency on bank
performance. However, different results were obtained for intellectual capital components. It was
noted that income diversification increased the effect of structural capital efficiency on bank
performance but decreased the impact of human capital efficiency.

Akgiin and Tiirkoglu (2023): Their study aimed to determine how much the financial
performance success of 683 European firms that performed well during the global economic crisis
depended on intellectual capital investments. The study used the VAIC method and panel data
analysis. The research results indicated a positive relationship between intellectual capital, firm
performance, and return on assets before the financial crisis but no return on equity and firm
performance contribution to intellectual capital before and after the crisis.

Badri Shah and Ja’afar (2024): Their study analyzed the 2019-2021 data of 11 healthcare
companies operating in Malaysia during the COVID-19 pandemic using the VAIC method and
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panel data analysis. The research found that value-added human capital and employed value-
added capital had a significant and positive relationship with the dependent variable of return on
equity. Human capital and employed capital were concluded to be the most efficient sources for
generating profits and were vital components in the Malaysian healthcare sector's fight against
the COVID-19 pandemic.

When the literature is reviewed, it is observed that researchers use similar and different variables
to measure the relationship between intellectual capital and firm performance, conduct research
in other sectors, and make comparisons by selecting firms from the same industry in different
countries. Some studies have found positive and negative relationships between intellectual
capital and firm performance. Researchers have also conducted studies based on intellectual
capital components and obtained different results for each element. This study aims to examine
the relationship between intellectual capital and firm performance by including innovation capital
in the VAIC model. There are studies in the literature that have expanded the VAIC model by
considering various influencing variables. However, this study will contribute to the literature by
analyzing technology firms that use innovation capital extensively.

4. PURPOSE AND METHOD OF THE RESEARCH

This study aims to investigate the impact of intellectual capital on firm performance and
determine how effectively IT firms utilize their intellectual capital through innovation
investments. This section provides details on the data set and sample selection, the method used,
and the variables that are in line with the purpose of the research.

4.1. Purpose of the Research

The purpose of this study is to re-evaluate the impact of firms' intellectual capital in the
information technology sector listed on BIST on firm performance by including innovation
capital. The study examines the contributions of the main components of intellectual capital—
human capital, structural capital, and customer capital—to firm performance. Additionally, the
intermediary role of innovation capital in this relationship, as well as how this capital alters and
strengthens the interaction between intellectual capital and firm performance, has been analyzed.
The study contributes to the existing literature by incorporating innovation capital. Moreover, it
is significant in understanding the dynamics between intellectual capital and firm performance.
The strategic importance of intellectual capital and innovation capital for sustaining the
competitive advantage of firms in the information technology sector has also been emphasized.

4.2. Data Set and Sample of the Research

This study examined the financial data of three IT companies operating in Turkey whose stocks
are traded on BIST. These three companies' accounting and economic data from 2010 to 2022
were used. Although 27 companies were listed in the technology index during the 12 years, only
three companies were included due to the first limitation of the study: their financial statements
provide information about innovation investments. The second limitation is that personnel
expenses are considered a cost element rather than an investment in Turkey, and companies do
not include personnel expenses in their balance sheets. The third limitation is that no companies
from other countries were included in the study. If a study is conducted without including
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innovation investments in the model, more firms can be included in the analysis. Additionally, the
number of firms included in the research can be increased by selecting firms operating in the
information technology sector from different countries. The data for the companies were obtained
from https://borsaistanbul.com/tr/ and https://www.kap.org.tr/en .In line with the limitations of
the research, the following companies were included in the analysis:

e Netas Bilisim Teknolojileri A.S.
e Alcatel Lucent Teletas Telekomunikasyon A.S.
o Karel Elektronik Sanayi ve Ticaret A.S.

4.3. Research Method

After the importance of intellectual capital for companies was demonstrated, managers and
researchers conducted various studies to express intellectual capital numerically. The first person
to advocate that intellectual capital can be measured and included in companies' annual reports
was L. Edvinson (Samiloglu, 2002:161). The fact that the elements of intellectual capital consist
of intangible assets makes it difficult to express them monetarily. Despite the difficulty in
measuring intangible assets, methods have been developed that express intellectual capital in
monetary terms. One is the value-added intellectual coefficient (VAIC) method, developed by
Ante Pulic in 1997. The fact that it is a method based on the financial data of companies, that it
is based on concrete information that can be obtained without the need for detailed research and
analysis, and that it helps determine the economic value of the intangible assets owned by
companies and compare their investment performance with competitors constitute essential
advantages of the VAIC method (Bayraktaroglu et al., 2017:409; Oztiirk and Demirgiines, 1997:
62).

According to Pulic (2000), using accounting-based figures, the VAIC method measures and tracks
the efficiency of value creation within a company. The better a company's resources (physical and
intellectual capital) are utilized, the higher the efficiency of the company’s value creation (human
capital). This, on the one hand, leads to an increase in value-added, while on the other hand, it
helps determine the company's market value. Since VAIC uses accounting data, it focuses not on
a company's costs but on the efficiency of the resources that create its value. The results are more
comprehensive and reliable because VAIC is calculated based on information gathered from
financial statements such as balance sheets and income statements (Pulic, 2000: 702). VAIC is
composed of the sum of three capital efficiencies based on a company's financial statements:
human capital efficiency (HCE), structural capital efficiency (SCE), and capital employed
efficiency (CEE), and is represented as follows

VAIC = HCE + SCE + CEE

To calculate the efficiency levels of these three elements, the value-added (VA) created by the
company must first be calculated. Value-added is defined as the difference between output and
input. Here, output refers to the “total revenue obtained from all products and services sold in the
market,” while input refers to “all expenses incurred by the company, excluding personnel costs.”
The critical point of the method is that personnel expenses are not considered a cost because
human capital plays an active role in the value-added creation process (Pulic, 2000: 706).
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VALUE ADDED (VA) = INPUT (S) - OUTPUT B)=W + 1+ T+ DP + NI
S: Net sales revenue

B: Cost of goods sold

W: Wages and salaries

I: Interest expenses

T: Taxes

DP: Depreciation

NI: Net profit after tax

Value-added can also be calculated using the following simplified equation (Ekim, 2017: 225):
VA=OP+EC+D+A

OP: Operating profit

EC: Employee costs

D: Depreciation expenses (for tangible assets)

A: Depletion and amortization (for intangible assets)

The next step in calculating added value is human capital efficiency (HCE). It is expressed as the
ratio of value-added to human capital.

HCE = Value Added (VA) / Human Capital (HC)
HC: The total wages and salaries paid to the company’s employees.

The third step is calculating Structural Capital Efficiency (SCE), obtained by subtracting human
capital from value added.

Structural Capital (SC) = Value Added (VA) — Human Capital (HC)

The fourth step is to calculate Capital Employed Efficiency (CEE). It is expressed as the ratio of
value-added to physical capital.

CEE = Value Added (VA) / Capital Employed (HC)
HC: The book value of the company’s financial and physical resources.

In line with the research’s objective, the fifth step is to include innovation capital as a variable in
the VAIC calculation. In this context, Innovation Capital Efficiency (ICE) is calculated as
follows. ICE is expressed by dividing research and development expenses by value-added.

ICE = R&D Expenses / Value Added (VA)

The extended VAIC is:

Extended VAIC = CEE + HCE + SCE + ICE

Finally, these four indicators constitute a company's intellectual capital competence (VAIC).
Furthermore, a high VAIC value indicates a high company’s intellectual capital performance
(Pulic, Kolakovic, 2003:119).
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4.3.1 Extended VAIC Model

In the literature, empirical evidence suggests that specific components considered to have been
neglected by Pulic in the VAIC model should be included. In their study, Edvinsson and Malone
(1997) included innovation capital and process capital; Bontis (2004) included innovation capital
and process capital; Chen et al. (2005) included relational and innovation capital; Chang (2007)
included capital and intellectual property capital; Huang and Liu (2005) included innovation
capital; Chang and Hsieh (2011) included innovation capital; Bayraktaroglu et al. (2019) included
innovation and relational capital; Xu and Li (2019) included relational capital; Phusavat et al.
(2011) included innovation capital; Ulum et al. (2014) included relational capital; and
Nimtrakoon (2015) included relational capital. As seen from these studies, researchers have often
included innovation and relational capital in the original VAIC model.

One of the main objectives of this research is to measure the investment in innovation by
technology companies, which are managed to produce new products, improve existing products,
develop new marketing strategies, establish new business models, and analyze their performance
improvements. Therefore, innovation capital has been included in the VAIC model due to this
study's selection of technology companies. Based on the studies above, the definition, calculation,
and interpretation of innovation capital have been made.

Innovation capital is the ability to generate new knowledge based on previous knowledge. It
represents the capital necessary to transform structural capital into value within the enterprise. In
other words, a company must raise its R&D expenditures to the desired level to highlight the
products, services, and technologies it produces. Companies focusing on R&D expenses can
create value by utilizing structural capital knowledge (Bayraktaroglu et al., 2019: 413; Xu and
Liu, 2020: 162).

4.4, Research Hypotheses

Upon reviewing the literature, it has been found that there are numerous studies investigating the
impact of intellectual capital on firm performance. The findings obtained by researchers generally
suggest a positive relationship between intellectual capital and firm performance (Chen et al.,
2005; Goh, 2005; Tan et al., 2007; Chu et al., 2011; Clarke et al., 2011; Rahman, 2012; Vishnu
and Gupta, 2014; Nimtrakoon, 2015; Celenza and Rossi, 2014; Kendirli and Konak, 2015; Kandil
Goker, 2017; Amin and Aslam, 2017; Odabasoglu, 2018; Xu and Li, 2019; Nancy, Sulistiawan,
and Rudiawarni, 2020). Stewart (1997) also defined intellectual capital as an element that creates
value for companies. Intellectual capital is seen as a strategic resource used by firms to gain a
competitive advantage and enhance their financial performance (Chen et al., 2005; Goh, 2005;
Clarke et al., 2011). Therefore, in the first group of hypotheses, the effectiveness of VAIC was
investigated to determine whether there is a relationship between intellectual capital and firm
performance.

When the literature was reviewed, many studies were found to have been conducted based on the
components of intellectual capital. For example, HCE was found to have a significant impact on
improving firm performance (Chan, 2009; Chen et al., 2005; Gan and Saleh, 2008; Maditinos et
al., 2011; Tan et al., 2007), while SCE was found to have no significant relationship with firm
performance (Clarke et al., 2011). Moreover, CEE was found to be positively related to firm
performance (Chen et al., 2005; Clarke et al., 2011; Vishnu and Gupta, 2014; Zeghal and Maaloul,
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2010; Joshi et al., 2013; Chu et al., 2011). Therefore, the second part of the study aims to
investigate the effects of firm performance based on the components of intellectual capital

Intellectual capital is essential in improving a company's performance and other assets. In
particular, in the information technology sector, which produces knowledge and technology-
intensive products and services and contains more intellectual assets than financial and physical
capital, intellectual capital can be seen as a strategic resource to enhance a company's performance
and gain a competitive advantage. When examining studies conducted on information technology
and technology companies in the literature, critical empirical studies such as Wang and Chang
(2005), Huang and Liu (2005), Ng W. A. (2006), Kayal1 et al. (2007), Kendirli and Konak (2015),
Verde, Castro, and Salvado (2016), Kandil Goker (2017), and Xu and Li (2019) can be found.
These studies have identified positive effects regarding companies' efficiency and intellectual
capital elements.

The hypotheses of this study, which analyzes the effects of intellectual capital efficiency and
intellectual capital components on firm performance based on analyses derived from companies'
financial statements, are as follows:

a) Hypotheses Regarding Intellectual Capital Efficiency

H1: There is a relationship between return on assets (ROA) and intellectual capital efficiency.
ROA = 0y +B*VAICT i+, *SIZE,+B,*LEV e, B, *PCre;, (1)

H2: There is a relati,f)ﬁship between return on equity (ROE) and intellectual capital efficiency.
ROE;= (xl-tJrBl*VAIC it+B2*SIZEit+Bg*LEI/it+8it+B4*PC+8it 2

H3: There is a relaq%wship between earnings per share (EPS) and intellectual capital efficiency.
EPS;= a;+B,*VAIC +B,*SIZE; +B,*LEV; +e;,+B,*PCtey; (3)

H4: There is a relat};i(/r[\ship between price-to-book ratio (P/B) and intellectual capital efficiency.
P/Bjt= o +B,*VAIC 1 +B,*SIZE;;+B,*LEV; +&;,+B, *PCe;, (4)
H5: There is a relatilc)l\r/lship between asset turnover ratio (ACS) and intellectual capital efficiency.
ACSitz (Xl't+B1*VAIC it+B2*SIZEit+B3*LEVit+8it+B4*PC+8it (5)

H6: There is a rﬂﬂtionship between value-added (VA) and intellectual capital efficiency.
VA= (xl-t+[31*VAIC it+Bz*SIZEit+B3*LEVit+3it+B4*PC+5it (6)

b) Hypotheses Regarding the Efficiency of Intellectual Capital Components

H7: There is a relationship between return on assets (ROA) and the components of intellectual
capital.

ROA= ait+Bl*HCEit+Bz*SCEit+B3*CEEit+B4*ICEit+B5*SIZEit+[36*LEVit+8it+B7*PC+8it )
H8: There is a relationship between return on equity (ROE) and the components of intellectual

capital.
ROE;= ait"'Bl*HCEit"'Bz*SCEit+B3*CEEit+B4*ICEit+[35*SIZEit+B6*LEVit+8it+B7*PC+8it (8)
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H9: There is a relationship between earnings per share (EPS) and the components of intellectual
capital.

EPS;t= 0t +B,*HCE;+B,*SCE;+B,*CEE +B ,*ICE; +B *SIZE; +B *LEV +ei+B,*PCeye (9)

H10: There is a relationship between the price-to-book ratio (P/B) and the components of
intellectual capital.

P/B;= ait+[31*HCEit+Bz*SCEit+B3*CEEit+B4*ICEit+[35*SIZEit+B6*LEVit+3it+B7*PC+3it (10)

H11: The asset turnover ratio (ACS) and the components of intellectual capital are related.
ACS;= 0y +B, *HCE; +B,*SCE +B,*CEE; +B, *ICE; +B *SIZE;;+B J*LEV; +&;, +B,*PCte;, (11)

H12: There is a relationship between value-added (VA) and the components of intellectual
capital.

VA= 0y +B,*HCE; +B,*SCE+B*CEE; +B, *ICE; +B*SIZE; +B *LEViy +e;,+B, *PCe;e (12)
4.5. Dependent, Independent, and Control Variables

In this study, which investigates the explanation of the relationship level between intellectual
capital and firm performance, the dependent variables were examined in terms of profitability,
efficiency, and market valuation dimensions according to the VAIC method (Firer and Williams,
2003:351-352). For this reason, the most commonly used metrics in determining firm
performance are Return on Assets (ROA), Return on Equity (ROE), Earnings Per Share (EPS),
Market Value/Book Value Ratio (P/B), Asset Turnover (ACS), and Value Added (VA). The
calculations for these ratios used to measure firm performance, were obtained from the financial
statements published by the companies on the Public Disclosure Platform (PDP). The independent
variables in the study consist of the VAIC method's components, representing intellectual capital's
performance (Pulic, 1998). In line with the purpose of the study, Innovation Capital was added to
the model alongside Human Capital, Structural Capital, and Customer Capital. Additionally, to
isolate the contribution of intellectual capital to firms' financial performance and to minimize the
effect of unknown variables, Financial Leverage Ratio, Firm Size, and Physical Capital Intensity
were included in the model as control variables (Ekim, 2017, p. 227). All the variables included
in the model are shown in Table 2.

Table 2: Dependent, Independent, and Control Variables

Variables Definition Calculation Literature

Dependent Variables

ROA Return on Assets Net Profit / Total Assets (Oztiirk and Demirgiines 1997;
Firer and Williams, 2003;
Demirgiines, 2004; Huang,
2005; Kayali et al 2007;
Kendirli, 2015; Ekim, 2017;
Kandil Goker, 2017;
Bayraktaroglu et al, 2018;
Sulistiawan and Rudiawarni,
2020)
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ROE

Return on Equity

Net Profit / Total Equity

(Tan et al. (2007); Kendirli,
2015; Ekim, 2017; Kandil
Goker, 2017; Bayraktaroglu et
al, 20180dabasoglu, 2018;
Sulistiawan and Rudiawarni,
2020)

EPS

Earnings Per Share

(Tan et al. (2007); Ekim, 2017)

P/B

Price-to-Book Ratio

Market Value / Book Value

(Oztiirk and Demirgiines 1997;
Firer and Williams, 2003;
Demirgiines, 2004; Kayali et al
2007; Kendirli, 2015;
Bayraktaroglu et al, 2018;
Sulistiawan and Rudiawarni,
2020)

ACS

Asset Turnover Ratio

Revenue / Total Assets

(Oztiirk and Demirgiines 1997;
Firer and Williams, 2003;
Demirgiines, 2004; Kayali et al
2007; Kendirli, 2015;
Bayraktaroglu et al, 2018;
Odabasoglu, 2018)

VA

Value Added

Interest Expenses + Depreciation +
Dividends + Affiliate Earnings +
Corporate Tax + Retained Earnings +
Personnel Costs

(Demirgiines, 2004; Goh,
2005)

Control Variables

LEV

Financial Leverage Ratio

Total Liabilities / Total Assets

(Oztiirk and Demirgiines 1997;
Firer and Williams, 2003;
Demirgiines, 2004; Kayali et al
2007; Kendirli, 2015; Kandil
Goker, 2017; Ekim, 2017,
Odabasoglu, 2018; Sulistiawan
and Rudiawarni, 2020)

SiZE

Firm Size

Natural Logarithm of the Firm's
Market Value

(Oztiirk ve Demirgiines 1997;
Firer and Williams, 2003;
Demirgiines, 2004; Huang,
2005; Kayali et al 2007;
Kendirli, 2015; Verde et al,
2015; Ekim, 2017; Odabasoglu,
2018; Sulistiawan and
Rudiawarni, 2020)

PC

Physical Capital Intensity

Fixed Assets / Total Assets

Ekim, 2017

Independent Variables

CEE

Capital Employed
Efficiency

Value Added / Book Value of Assets

(Pulic, 1998)

HCE

Human Capital
Efficiency

Value Added / Total Personnel Costs

(Pulic, 1998)

SCE

Structural Capital
Efficiency

(Value Added - Human Capital
Efficiency) / Value Added

(Pulic, 1998)
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ICE Innovation Capital Research and Development Expenses  (Huang, 2005; Chang, 2011,
Efficiency / Value Added Verde et al, 2015;
Bayraktaroglu et al, 2018)
VAIC Intellectual Capital CEE + HCE + SCE + ICE (Pulic, 1998; Bayraktaroglu et

Efficiency al, 2018)

5. FINDINGS OF THE STUDY

The relationship between intellectual capital efficiency, the components of intellectual capital,
and the impact on firm performance was tested using panel data regression analysis. The study's
empirical results were obtained using the Stata 14 software package.

5.1. Evaluation of Dependent and Control Variables in Terms of Intellectual Capital
Efficiency

In panel data analysis, the regression model established was used to test for the presence of unit
and time effects (F-test), to test the validity of the fixed effects model (LR test), and to test the
validity of the random effects model (LM test) (Yerdelen Tataloglu, 2018:35). According to the
test results for the presence of unit and time effects, the HO hypothesis could not be rejected for
the ROE, EPS, and PB dependent variables, meaning that there were no unit and time effects.
Therefore, the classical model will be preferred for these three regression models. For the ROA,
ACS, and VA dependent variables, the HO hypothesis was rejected in terms of unit effect but not
rejected in terms of time effect. As a result, since the unit effect is present but the time effect is
not, it was determined that the model is one-way and unit-effect-based.

Table 3: F, LR, and LM Unit and Time Effect Test Results

ROA ROE EPS PB ACS VA
F P: P: P: P: 0.0348** P:0.0000*** P: 0.0050***
*kk Kk **k
B, A g'_og%% 0.0049 0.0073 P: 0.5076 P: 0.9628 P: 0.2475
T P: 0.0480 P: 0.4396
LR P: P: 0.0551* P:0.0863* P:1.0000 P: 0.0000*** P:0.0235**
0.0013*** ) ] ) ) )
P:0.2219 P: 1.0000 P: 1.0000 P: 1.0000 P: 0.4492
P: 1.0000
LM  P:1.0000 P: 1.0000 P:1.0000 P: 1.0000 P: 1.0000 P: 1.0000
P: 1.0000 P: 0.2523 P: 1.0000 P: 1.0000 P: 1.0000 P: 0.4541
Conclusion Unit Effects No Unit No Unit No Unit Unit Effects Unit Effects
Present Effects Effects Effects Present Present
No Time No Time No Time No Time No Time No Time
Effects Effects Effects Effects Effects Effects
Model One-Way Classical Classical Classical One-Way One-Way
Effects Effects Effects

10%%*, 5%** and 1%*** indicate the significance level.
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The Hausman, Hausman sigmamore, and rHausman tests were used to choose between fixed and
random effects for the dependent variables ROA, ACS, and VA, where a one-way unit effect is
observed. The test results are provided below.

Table 4: Hausman, Sigmamore and rHausman Test Results

ROA ACS VA
hausman 0.0000 0.9381 0.2574
B, A h.sigmamore 0.0007 0.0001 0.0083
rhausman 0.0552 0.1203 0.3719
Conclusion Fixed Effects Random Effects Random Effects
Enabled Active Active

Before proceeding with regression analysis for dependent variables regarding intellectual capital
effectiveness, it is necessary to check for deviations from assumptions after determining the panel
data model. Deviations from assumptions in panel data models are listed as follows (Yerdelen
Tatoglu, 2018: 211-245):

e Deviation due to omitted variables (should not be a specification error)
e Normal distribution test (error terms should be normally distributed)

e Reduction of multicollinearity issues

e Error terms should be free from autocorrelation

¢ No heteroskedasticity problems

e Error terms should not be independent across units

Table 5: Results Regarding Deviations from Assumptions

ROA ROE EPS PB ACS VA
RESET Y Reset L Reset L Reset L Reset L Reset L Reset L
RESET L ResetS Reset S Reset S Reset S Reset S Reset S
RESET S
P- P-Value > P-Value > P-Value > P-Value > P-Value >
Value > %5 %5 %5 %5 %5
%5
Jarque-Bera .2559 .2559 .2559 .2559 0.1516 0.1262
skewness and
kurtosis
VIF 1.14 1.14 1.14 1.14 1.14 1.14
Durbin D-W = W:0.2211 W:0.2467 W:0.7098 D-W= D-W =
Watson ve 1.1187 1.1278 1.817
Baltagi LBI 3 Baltagi LBI Baltagi LBI
Baltag =1.369 =2.016
Wooldridge’n '1‘2; a
in (KM) '
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Modified W: .0019 W: 8.7e-04 W:3.8e-04 WO0:0.100 WO0: 0.100
Wald (SE) MW: W50: 0.147  WH50: 0.147
0.0011 W10: 0.145  W10: 0.145
Levene
Brown ve
Forsythe (TE)
White (KM)
Pesaran 0.2552 - - - 0.6230 0.3682
Friedman 0.0073 - - - 0.0255 0.0009
Frees Table - - - Table Table
value:0 value:0.2620 value:0.262
.2620 0
Calculated
Calcula value:0.109 Calculated
ted value:-0.180
value:0
713

Deviation due to omitted variables causes a correlation between the error term and the dependent
variables. According to the results of the Regression Specification Error Tests (RESET) conducted
for the dependent variables ROA, ROE, EPS, PB, ACS, and VA, there is no correlation between
the error terms and the dependent variables, based on all RESET L and RESET S test results.

Since non-normal distribution of error terms can lead to inconsistent estimates, Jarque-Bera,
skewness, and kurtosis tests were used to check if the error terms are normally distributed. The
test results for the dependent variables ROA, ROE, EPS, PB, ACS, and VA indicate that the error
terms are normally distributed.

Multicollinearity is the absence of relationships among the dependent variables in a regression
model. It is measured by calculating the Variance Inflation Factor (VIF). A VIF value less than 5
indicates no relationship among the dependent variables. According to the VIF test results for the
dependent variables ROA, ROE, EPS, PB, ACS, and VA, the VIF values are 1.14 < 5, indicating
no multicollinearity.

Autocorrelation occurs when the terms are related to other periods' errors (Yerdelen Tatoglu,
2018: 222-225). The presence of autocorrelation with fixed effects was tested using the Durbin-
Watson and Baltagi-Wu tests. For the dependent variable ROA, the test statistic values shown in
Table 3 are less than 2, indicating the presence of autocorrelation. Autocorrelation with random
effects was tested using the Durbin-Watson and Baltagi-Wu tests. For the dependent variables
ACS and VA, the test statistic values in Table 3 are less than 2, indicating the presence of
autocorrelation. For the classical model, autocorrelation was tested using the Wooldridge test.
Wooldridge proposed an autocorrelation test for panel data models with the null hypothesis HO:
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"no first-order autocorrelation" (Yerdelen Tatoglu, 2018: 218). According to the test statistics for
the dependent variables ROE and EPS in Table 3, which are less than 0.5, autocorrelation is
present. For the dependent variable PB, the test statistics in Table 3 are more significant than 0.5,
indicating no autocorrelation.

Heteroskedasticity refers to the assumption that the error term has a constant variance across all
observations (Siimer, 2006: 18). The presence of heteroskedasticity with fixed effects was tested
using the Modified Wald test. For the dependent variable ROA, the test statistic value in Table 3
is less than the 5% significance level, indicating heteroskedasticity. Thus, the null hypothesis HO
is rejected, and it is determined that the variance changes by unit. The presence of
heteroskedasticity with random effects was tested using the Levene, Brown, and Forsythe tests.
For the dependent variables ACS and VA, the test statistic values in Table 3 are more significant
than the 5% significance level, indicating no heteroskedasticity. For the classical model, the test
statistic values for the dependent variables ROE, EPS, and PB in Table 3 are less than 0.05,
indicating the presence of heteroskedasticity.

One of the assumptions in the panel data model is that the error terms depend on the units. Pesaran,
Friedman, and Frees tests were used to test inter-unit correlation. According to the Pesaran test,
the test statistic values for the dependent variables ROA, ACS, and VA in Table 3 are more
significant than the 5% significance level, indicating no inter-unit correlation. However,
according to the Friedman and Frees test results, there is an inter-unit correlation based on the test
statistic values in Table 3.

Based on the test results for deviations from assumptions for the dependent variables ROA, ROE,
EPS, PB, ACS, and VA:

e There is no specification error.
e The error terms are normally distributed.
e There is no multicollinearity.

While heteroskedasticity exists for the dependent variables ROA, ROE, EPS, and PB, it is absent
for ACS and VA. There is an autocorrelation issue for the dependent variables ROA, ROE, EPS,
ACS, and VA. Inter-unit correlation is observed for the variables ROA, ACS, and VA. According
to the results, if there is at least one of the issues of heteroskedasticity, autocorrelation, or inter-
unit correlation in the model, either standard errors should be corrected without affecting

parameter estimates, or appropriate methods should be used to make predictions in their presence
(Yerdelen Tatoglu, 2018: 251-252).

Table 6: Estimation Results for Final Models in Terms of Intellectual Capital Efficiency

ROA ROE EPS PB ACS VA
ldvaic ~ Prob 0.064* 0.055* 0.026** 0.913 0.813 0.111
Coef. .0534 .603 .847 482 .0067 -6.89
llev Prob 0.005%**  0.010** 0.004** 0.013** 0.777 0.001***
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Coef. 02182 1.285 1.425 -23.42 -.0072 -1.46

Isize Prob 0.005%**  0.570 0.460 0.332 0.036** 0.000%**
Coef. .0702 2.429 1.705 16.503 -.2123 1.09

Ipc Prob 0.513 0.177 0.840 0.640 0.034** 0.705
Coef. .0062 -0.695 -.085 59356 -.21417 1.63

cons Prob 0.005%**  0.446 0.349 0.064* 0.009%*x* 0.002%**
F 0.0000***  0.0070***  0.0005*** 0.0000*%**  0.0004***  0.0000%***
R? 0.4753 0.3321 0.4334 0.6641 0.3992 0.6959

10%%*, 5%** and 1%*** indicate the significance level.

33% and 89%. The model with the highest R? value is where VA is the dependent variable, with
an R? of 69%. This model explains 69% of the variability in the VA dependent variable with the
dependent and control variables included in the model.

Table 7 provides an interpretation of the analysis results obtained in Table 6. It is observed that
there is a positive relationship between firms' intellectual capital effectiveness and their return on
assets, return on equity, and earnings per share. However, no relationship was found between
intellectual capital effectiveness and market value/book value, asset turnover, and value-added.

According to the initial hypothesis, a relationship between return on assets and intellectual capital
effectiveness was found. Hypothesis H1 is accepted. A positive relationship between firms' return
on equity and intellectual capital effectiveness was identified. Hypothesis H2 is accepted. A
positive relationship was observed between firms' earnings per share and intellectual capital
effectiveness. Hypothesis H3 is accepted. No relationship was found between intellectual capital
effectiveness and market value/book value, asset turnover, and value-added. Therefore,
hypotheses H4, H5, and H6 are rejected.

Table 7: Intellectual Capital Efficiency and Firm Performance Results

e A 1% increase in firms' intellectual capital effectiveness results in a 0.053 unit
increase in their return on assets.

e A 1% increase in firms' size and financial leverage results in a 0.021 and 0.070 unit

ROA increase in return on assets, respectively.

¢ No statistically significant relationship was observed between firms' physical capital
intensity and return on assets.

e A 1% increase in firms' intellectual capital effectiveness results in a 0.603 unit
increase in their return on equity.

e A 1% increase in firms' financial leverage results in a 1.285 unit increase in return

ROE on equity.

e No statistically significant relationship was observed between firms' size and
physical capital intensity and return on equity.
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e A 1% increase in firms' intellectual capital effectiveness results in a 0.847 unit
increase in earnings per share.
e A 1l1% increase in firms' financial leverage results in a 1.425 unit increase in earnings
EPS per share.
o No statistically significant relationship was observed between firms' size and
physical capital intensity and earnings per share.
e No statistically significant relationship was observed between firms' intellectual
capital effectiveness and market value/book value.
e A 1% increase in firms' financial leverage results in a 23.42 unit decrease in market
PB value/book value.
e No statistically significant relationship was observed between firms' size and
physical capital intensity and market value/book value.
o No statistically significant relationship was observed between firms' intellectual
capital effectiveness and asset turnover.
e No statistically significant relationship was observed between firms' financial
ACS leverage and asset turnover.
o A l%increase in firms' size results in a 0.21 unit decrease in asset turnover.
e A 1% increase in firms' physical capital intensity results in a 0.21 unit decrease in
asset turnover.
o No statistically significant relationship was observed between firms' intellectual
capital effectiveness and value-added.
e A 1% increase in firms' financial leverage results in a 1.46 unit decrease in value-
added.
o A l%increase in firms' size results in a 1.09 unit increase in value-added.
VA o No statistically significant relationship was observed between firms' physical capital
intensity and value-added.

5.2. Evaluation of Dependent and Control Variables in Terms of Intellectual Capital
Elements

This section of the study analyzes the effects of changes in intellectual capital elements on
dependent and control variables. Initially, unit root and time effect tests were conducted for the
variables in the study. Based on the results of these tests, the analysis includes tests for
determining panel data models and examining deviations from assumptions.

Table 8: F, LR, and LM Unit and Time Effect Test Results

ROA ROE EPS PB ACS VA
F | P. 00001 |P:0.0049 | P:00457 | P:0.0027 | P:0.0000 | P:0.0010
w A P-0.9707 1 b.03080 | P:0.8039 | P:0.2016 | P:0.9098 | P:0.0002
LR | P:00003 | P:0.2787 |P:0.3190 | P:0.0169 | P:0.0000 | P:0.0030
P:1.0000 | P:0.2391 | P:1.0000 | P:1.0000 | P:1.0000 | P:0.1311
LM | P:1.0000 | P: 1.0000 | P:1.0000 | P:1.0000 | P:1.0000 | P: 1.0000
P:1.0000 | P:1.0000 | P:1.0000 | P:1.0000 |P:1.0000 | P:1.0000
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Unit Effects | No  Unit | No Unit | Unit Unit Effects | Unit Effects
Present Effects Effects Effects Present Present
Conclusion | No  Time | No Time | No Time Present No Time | No Time
Effects Effects Effects No Time | Effects Effects
Effects
Model One-Way Classical Classical | One-Way | One-Way One-Way
Effects Effects Effects Effects

10%%*, 5%** and 1%*** indicate the significance level.

The Hausman test, Hausman sigmamore test, and rHausman tests were used to choose
between fixed effects and random effects for the dependent variables ROA, PB, ACS,
and VA, where a one-way unit effect is observed. The test results are provided below.

Table 9: Hausman, Sigmamore and Rhausman Test Results

ROA PB ACS VA
hausman 0.0000 0.0092 0.0000 0.0000
W, A | h.sigmamore 0.0007 0.0056 0.0001 0.0029
rhausman 0.1230 0.0445 0.1212 0.0256
Conclusion Fixed Effects | Fixed Effects | Fixed Effects | Fixed Effects
Enabled Enabled Enabled Enabled

According to the Hausman test results, it was found that a fixed effects panel data model should
be used for the dependent variables ROA, PB, ACS, and VA. Detailed information on checking
deviations from assumptions before proceeding with regression analysis is discussed in the
section above on analyzing intellectual capital effectiveness. Results related to deviations from
assumptions regarding intellectual capital elements are presented in Table 10.

Table 10: Results Re

arding Deviations from Assumptions

ROA ROE EPS PB ACS VA
Reset L
Reset L Reset L Reset L Reset L Reset L Reset S
ese
RESET Y Reset S Reset S Reset S Reset S Reset S
RESET L
P-Value >
RESETS | p-value> | P-vValue> | P-Value> | P-Value> | P-Value>9%5 %5
%05 %05 %5 %05
Jarque-Bera
Szel‘("’ ness 5895 5895 5895
and kurtosis 5895 . 5895 5895
1.64 1.64 1.64 1.64 1.64 1.64
VIF
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Durbin D-W =
Watson ve 1 594_ D-W = D-W=1.668 D-W =1.910
Baltagi LB 2017 | Baltagi LBI = | Baltagi LBI =
Baltag LBI 1867 2122
=1.704 W:0.005 | W:0.0375 | Baltag LBI : :
Wooldridge =2.333
"nin (KM)
Modified
Wald (SE) MW: WW-
0.6806 | w: 2949 W: .2949 : WW:7867 WW:0.028
0.0000
White (KM)
Pesaran 0.1303 - - 0.1388 0.8931 0.8787
Friedman 0.0272 - - 0.0001 0.0007 0.0118
Table Table . .
value:0.023 value:0.537 Tab(l)eo\gaslue.- Tab:)eo\/:gue.-
Frees - -
Calculated Calculated
) : Calculated Calculated
Va'”e(')o'%z Va'”e(')o'%z value:0.2620 | value:0.2620

Due to the exclusion, which leads to correlations between dependent variables, the Regression
Specification Error Tests (RESET) results for the dependent variables ROA, ROE, EPS, PB, ACS,
and VA show no correlation between error terms and dependent variables based on all RESET L
and RESET S test results.

Since the non-normality of error terms can lead to inconsistent predictions, the normality of error
terms was checked using the Jarque-Bera, skewness, and kurtosis tests. The test results indicated
that the error terms are normally distributed for the dependent variables ROA, ROE, EPS, PB,
ACS, and VA.

Multicollinearity in a regression model means no correlation among the dependent variables. It is
measured by calculating the Variance Inflation Factor (VIF). A VIF value less than 5 indicates no
correlation among the dependent variables. For the dependent variables ROA, ROE, EPS, PB,
ACS, and VA, VIF test results show that VIF values are 1.64 < 5, indicating no multicollinearity.

When error terms are related to error terms from other periods, autocorrelation is present
(Yerdelen Tatoglu, 2018: 222-225). Autocorrelation presence according to fixed effects was tested
using Durbin-Watson and Baltagi-Wu tests. For the dependent variables ROA, ACS, and VA, the
test statistics values in Table 10 are less than 2, indicating the presence of autocorrelation. For the
dependent variable PB, the test statistics values in Table 10 are more significant than 2, indicating
no autocorrelation. According to the classical model, autocorrelation was tested using the
Wooldridge test. Wooldridge proposed an autocorrelation test with the null hypothesis HO, stating
"no first-order autocorrelation" for panel data models (Yerdelen Tatoglu, 2018: 218). For the
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dependent variables ROE and EPS, the test statistics values in Table 10 are less than 0.5,
indicating the presence of autocorrelation.

Heteroscedasticity assumes that the error term has a constant variance for all observations (Stimer,
2006:18). The presence of heteroscedasticity according to fixed effects was tested using the
Modified Wald test. For the dependent variables ROA and ACS, the test statistics values in Table
10 are more significant than the 5% significance level, indicating no heteroscedasticity. For the
dependent variables PB and VA, the test statistics values in Table 10 are less than the 5%
significance level, indicating the presence of heteroscedasticity. According to the classical model,
for the dependent variables ROE and EPS, the test statistics values in Table 3 are more significant
than 0.05, indicating no heteroscedasticity.

Pesaran, Friedman, and Fress tests were used to test for inter-unit correlation. According to the
Pesaran test, for the dependent variables ROA, PB, ACS, and VA, the test statistics values in Table
10 are more significant than the 5% significance level, indicating no inter-unit correlation.
However, according to the Friedman and Fress test results, inter-unit correlation was found based
on the test statistics values in Table 10.

Based on the test results for deviations from assumptions for the dependent variables ROA, ROE,
EPS, PB, ACS, and VA:

e There is no specification error.
e Error terms are normally distributed.
e There is no multicollinearity.

Heteroscedasticity is present for the dependent variables ROA, ROE, EPS, ACS, and VA, whereas
not for the PB dependent variable. There is an autocorrelation issue for the dependent variables
ROA, ROE, EPS, ACS, and VA. There is an inter-unit correlation issue for the dependent variables
ROA, PB, ACS, and VA. According to the results, if there is at least one heteroscedasticity,
autocorrelation, or inter-unit correlation problem in the model, either standard errors should be
adjusted without altering parameter estimates or appropriate methods should be used for
predictions if they are present (Yerdelen Tatoglu, 2018: 251-252).

Table 11: Estimation Results for Final Models in Terms of Effectiveness of Intellectual

Capital Elements
ROA ROE EPS PB ACS VA
cee Prob 0.000***  0.033** 0.000***  0.620 0.111 0.266
Coef. .0025 .1149 .0630 -.0594 -.002 2361985
hce Prob 0.001%**  0.041** 0.000***  0.089* 0.271 0.217
Coef. .0037 1127 2107 .5906 -.0061 -6714261
sce Prob 0.024** 0.407 0.064* 0.198 0.000%** 0.010%*
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Coef. 1734 -1.916 -3.465 40.39 .6910 7.26e+08
ice Prob 0.022%** 0.099* 0.084* 0.005%** 0.116 0.842
Coef. .00025 .0074 .00897 .1475 .0005 175593.7
llev Prob 0.003***  0.013** 0.037** 0.000%** 0.114 0.000%**
Coef. 0221 1.233 1.424 -25.96 -.0350 -1.61e+08
Isize Prob 0.946 0.683 0.128 0.003#** 0.115 0.001***
Coef. .0027 .6651 2.165 27.139 -.1907 9.11e+08
Ipc Prob 0.012** 0.021** 0.123 0.616 0.002%** 0.579
Coef. -.0153 -.5225 -.369 1.848 -.1201 -1.81e+07
cons Prob 0.035** 0.211 0.204 0.002** 0.050** 0.000%**
F 0.0000%** 0.0000***  0.0000*** 0.0000***  0.0000%**  0.0000%***
R? 0.6555 0.7099 0.6517 0.7709 0.5775 0.7697

10%%*, 5%** and 1%*** indicate the significance level.

The F-test indicates that all models are statistically significant. The R? values range from 57% to
77%. The model with the highest R? value has PB as the dependent variable, at 77%. For this
model, the independent and control variables explain 77% of the variability in the PB dependent
variable.

Table 12 provides an interpretation of the analysis results obtained in Table 11. Significant results
have been found between intellectual capital components and firm performance.

A positive relationship exists between firms' physical capital, human capital, structural capital,
and innovation capital efficiency levels and their active profitability. Hypothesis H7 has been
accepted. A positive relationship exists between firms' physical capital, human capital, innovation
capital efficiency levels, and their return on equity, but no relationship has been found with
structural capital. Hypothesis H8 has been accepted except for the structural capital efficiency
level. A positive relationship exists between firms' physical capital, human capital, innovation
capital efficiency levels, and earnings per share, but a negative relationship exists with structural
capital. Hypothesis H9 has been accepted. There is a positive relationship between firms' human
capital and innovation capital efficiency levels and their market-to-book value ratio but no
relationship between physical and structural capital efficiency levels. Hypothesis H10 has been
partially accepted. A positive relationship exists between firms' structural capital efficiency levels
and asset turnover ratios but no relationship with physical capital, human capital, and innovation
capital efficiency levels. Hypothesis H11 has been accepted concerning the structural capital
efficiency level. There is no relationship between firms' physical, human, structural, and
innovation capital efficiency levels and value creation. Hypothesis H12 has been rejected.
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Table:12 Intellectual Capital Elements and Firm Performance Results

ROA

A 1% increase in firms' physical capital efficiency levels leads to a 0.025 unit increase in their
active profitability. This result is similar to the findings of Phusavat et al. (2011).

A 1% increase in firms' human capital efficiency levels leads to a 0.0037 unit increase in their
active profitability. This result is similar to the findings of Xu and Li (2019), Xu and Liu
(2020), Ahman and Sohn (2020), and Phusavat et al. (2011).

A 1% increase in firms' structural capital efficiency levels leads to a 0.1734 unit increase in
their active profitability. This result is similar to the findings of Chang and Hsieh (2011), Xu
and Li (2019), and Xu and Liu (2020).

A 1% increase in firms' innovation capital efficiency levels leads to a 0.00025 unit increase in
their active profitability. This result is similar to the findings of Chang and Hsieh (2011) and
Amin and Aslam (2017).

A 1% increase in firms' financial leverage results in a 1.233 unit increase in their active
profitability.

No statistically significant relationship was observed between firms' size and active
profitability.

A 1% increase in firms' physical capital intensity leads to a 0.0153 unit decrease in their active
profitability.

ROE

A 1% increase in firms' physical capital efficiency levels leads to a 0.1149 unit increase in
their return on equity. This result is similar to the findings of Phusavat et al. (2011) and Chang
and Hsieh (2011).

A 1% increase in firms' human capital efficiency levels leads to a 0.1127 unit increase in their
return on equity. This result is similar to the findings of Phusavat et al. (2011) and Xu and Liu
(2020).

No statistically significant relationship was found between firms' structural capital efficiency
levels and return on equity. This result is similar to the findings of Phusavat et al. (2011).

A 1% increase in firms' innovation capital efficiency levels leads to a 0.0074 unit increase in
their return on equity. This result is similar to the findings of Chang and Hsieh (2011) and
Amin and Aslam (2017).

A 1% increase in firms' financial leverage results in a 1.285 unit increase in return on equity.
No statistically significant relationship was observed between firms' size and return on equity.
A 1% increase in firms' physical capital intensity leads to a 0.5225 unit decrease in their return
on equity.

EPS

A 1% increase in firms' physical capital efficiency levels leads to a 0.0630 unit increase in
earnings per share. This result is similar to the findings of Chang and Hsieh (2011).

A 1% increase in firms' human capital efficiency levels leads to a 0.2107 unit increase in
earnings per share.

A 1% increase in firms' structural capital efficiency levels leads to a 3.465 unit decrease in
earnings per share. This result is similar to the findings of Chang and Hsieh (2011).

A 1% increase in firms' innovation capital efficiency levels leads to a 0.00897 unit increase in
earnings per share. This result is similar to the findings of Chang and Hsieh (2011).

A 1% increase in firms' financial leverage results in a 1.424 unit increase in earnings per share.
No statistically significant relationship was observed between firms' size and physical capital
intensity with earnings per share.

PB

No statistically significant relationship was found between firms' physical capital efficiency
levels and market-to-book value ratio.

A 1% increase in firms' human capital efficiency levels leads to a 0.5906 unit increase in
market-to-book value ratio. This result is similar to the findings of Chen et al. (2005).

No statistically significant relationship was observed between firms' structural capital
efficiency levels and market-to-book value ratio.

A 1% increase in firms' innovation capital efficiency levels leads to a 0.1475 unit increase in
market-to-book value ratio. This result is similar to the findings of Sohn and Ahman (2020)
and Amin and Aslam (2017).

A 1% increase in firms' financial leverage results in a 25.96 unit decrease in market-to-book
value ratio.

A 1% increase in firms' size leads to a 27.139 unit increase in market-to-book value ratio.
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e No statistically significant relationship was observed between firms' physical capital intensity
and market-to-book value ratio.

e No statistically significant relationship was observed between firms' physical capital efficiency
levels and asset turnover ratio. This result is similar to the findings of Sohn and Ahman (2020).

e No statistically significant relationship was observed between firms' human capital efficiency

ACS levels and asset turnover ratio.

e A 1% increase in firms' structural capital efficiency levels leads to a 0.6910 unit increase in
asset turnover ratio.

e No statistically significant relationship was observed between firms' innovation capital
efficiency levels and asset turnover ratio.

e No statistically significant relationship was observed between firms' financial leverage and
asset turnover ratio.

e No statistically significant relationship was observed between firms' size and asset turnover
ratio.

e A 1% increase in firms' physical capital intensity leads to a 0.1201 unit decrease in asset
turnover ratio.

o No statistically significant relationship was observed between firms' physical capital efficiency
levels and value added.

e  No statistically significant relationship was observed between firms' human capital efficiency
levels and value added.

VA e No statistically significant relationship was observed between firms' structural capital

efficiency levels and value added.

e No statistically significant relationship was observed between firms' innovation capital
efficiency levels and value added.

e Al%increase in firms' financial leverage leads to a 1.61 unit decrease in value added.

e Al%increase in firms' size leads to a 9.11 unit increase in value added.

e No statistically significant relationship was observed between firms' physical capital intensity
and value added.

6. DISCUSSION

In this section of the study, the findings obtained as a result of the study are evaluated by
comparing them with the research results conducted by researchers in the literature.

Table: 13 Comparison of Research Findings with Literature

Model and Method Used: Extended VAIC, Panel regression
Source/Sample: Financial data of technology firms listed on BIST between 2010-2022

Research Findings: It has been observed that intellectual capital has an impact on firm value in terms of ROA, ROE,
and EPS variables. The variables CEE, SCE, HCE, and ICE were found to positively affect ROA. The variables CEE,
HCE, and ICE were observed to positively affect ROE.

CEE, HCE, and ICE were found to positively affect EPS, while SCE was found to negatively affect EPS. HCE and ICE
were found to positively affect PB. SCE was observed to positively affect ACS and VA.

Exchange (ISE)

on firm value. A positive
effect was found between
the ROA and P/B variables
and the CEE, SCE, and

Author(s) / Mggil);rb(ied Source / Sample Research Findings Comparison

Year

. VAIC; Coklu 30 manufacturing It has been observed that Different sectors were
Oztirk and | paqrecyon firms listed onthe | intellectual capital isnota | considered. While the study
?lzfg;r)g““es Analizi Istanbul Stock sufficiently influential factor | identified a relationship

between intellectual capital
and firm performance, Oztiirk
and Demirgiines (1997)
found the opposite result. In
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Period: 2000-2002

HCE variables. No effect
was found between the ACS
variable and the CEE, SCE,
and HCE variables. Among
the control variables, Size
and Lev positively affected
the PB values of the
examined businesses, while
ROE had a negative effect.
It was observed that CEE
and SCE negatively
impacted the PB values of
businesses, while HCE had
a positive impact.

both studies, a positive effect
was observed between the
ROA variable and the CEE,
SCE, and HCE variables.

. VAIC; OLS 75 publicly traded Positive relationship While Firer and Williams
Firer and Model Using companies from between SCE and ROA. (2003) included companies
Williams Cross- different sectors in Positive relationship from different sectors in their
(2003) Sectional Data | South Africa between CEE and PB. analysis, this study only

(banking, Negative relationship analyzed the information
electricity, between CEE and ACS. technology sector.
information Negative relationship In Firer and Williams (2003),
technology, between HCE and ACS. only the relationship between
services) SCE and ROA was observed,
whereas in this study, all
components were found to be
related.
Firer and Williams (2003)
found a positive relationship
between CEE and PB,
whereas no such relationship
was observed in this study.
VAIC; Pooled | 4254 firms from They examined VAIC This study found similar
é%%r;;’t al. OLS Model various sectors components both as a whole | results to Chen et al. (2005),
listed on the Taiwan | and by individual variables. | showing a positive effect of
Stock Exchange It was found that intellectual | intellectual capital on firm
were analyzed. capital had a positive effect | value. Similar results were
on firm value. Innovation also obtained concerning
capital investments were innovation capital
found to have a positive investments.
impact on firm value and
profitability. There is a
positive relationship
between CEE, SCE, HCE
variables, and P/B.

Gosh (2005) VAIC and 16 (domestic and All banks performed better In Gosh (2005)’s study, HCE
OLS model foreign) in terms of human capital was found to be the most
using cross- commercial banks efficiency compared to effective on firm value.
sectional data in Malaysia during | structural and employed However, in this study, all
analysis. the 2001-2003 capital efficiencies. Local VAIC components were

period. banks were generally found | found to be effective on firm
to be less efficient than performance.
foreign banks.
VAIC; Pooled | 150 companies There is a positive The result of this study is
z-zago';t) al. OLS Model listed on the relationship between VAIC | similar to that of Tan et al.

Singapore Stock
Exchange between
2000-2002.

and firm performance.

(2007), which also found a
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positive relationship between
VAIC and firm performance.
Gan and \éfécngg:w 89 technology- It was concluded that VAIC ;I:c:z;e;r?;?;?lzietg [[?1;2;5
Saleh (2008) intensive com_panies explgins profitability and selected in Gan and Saleh
(MESDAQ) I|§ted eff|C|e_ncy, but not market (2008)’s research sample. In
on the Malaysian | valuation both studies, the profitability
Bursa stock components were found to
exchange. explain VAIC. However, this
study differs by showing that
the HCE and ICE
components positively affect
PB.
VAIC; Pooled | All companies No evidence was found to While this study found a
Chan (2009) OLS Model listed in the Hang support a definitive positive relationship between
Seng Index of the relationship between VAIC and firm performance,
Hong Kong Stock intellectual capital, as such a relationship was not
Exchange between measured by VAIC, and found in Chan (2009)’s
2001-2005. firm performance. Only a research.
moderate relationship was
found between intellectual
capital and profitability
metrics. There is a positive
relationship between CEE
and market value, as well as
firm performance.
Zeghal and . . . .
Maaloul VAIC; Pooled | 300 UK companies VA_I(_: and CEE sh_ow a This result is similar to that of
(2010) OLS Model from 2005 positive relationship with Zeghal and Maaloul (2010),
(technology, ROA and PB which also found a positive
traditional, and relationship between VAIC
service sectors). and firm performance.
Maditinos et \éﬁécngglled 96 companies (from | It was found that there is a Maditinos et al. (2011) found
al. (2011) four different statistically significant a relationship only between
sectors) listed on relationship between human | HCE and firm performance,
the Athens Stock capital efficiency and whereas in this study, all
Exchange between financial performance. VAIC components were
2006-2008. found to have a positive
impact on firm performance.
Chu et \éﬁécngglled All companies It was found that intellectual '(I'zhoelrle)suslrt];\?vlfrr:g ?éé?tl:vit al.
al.(2011) listed in the Hang capital, as measured by relati oﬁship between
Seng Index of the VAIC, showed a positive intellectual capital and
Hong Kong Stock relationship with companies' TP
- profitability, is similar to the
Exchange between profitability. Structural findings of this study. In this
2001-2009. papital was fou_nd to play an study, SCE positively
important role in enhancing affected ROA. but had no
corporate profitability. The effect on ROIé, while in Chu
VAIC components etal. (2011), SCE positively
positively affgcted the affected both ROA and ROE.
;r)ertéjfri?aﬁﬂiislcgigglgf) and In this study, CEE positively
. g . ff ROA and ROE,
Capital efficiency (CEE) Svhflceteu?m cﬁu e?aclj. (2?)11),
positively impacted ROA, CEE positively affected
ROE, ACS, and PB. ROA, ROE, ACS, and PB.
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Clarke et \O/ﬁécl\’/lzg(ejll ed 2004-2008, 2.161 A positive relationship was | The result of this study is
al.(2011) companies from found between VAIC and similar to that of Clarke et al.
various sectors firm performance. It was (2011), which also found a
operating in concluded that among the positive relationship between
Australia. VAIC components, HCE VAIC and firm performance.
showed a stronger
relationship, while CEE
showed a weaker
relationship, and SCE
showed a very weak
relationship.
Celenzaand | VAIC; Pooled | 23 companies listed | They concluded that there is | While this study found that
Rossi OLS Model in the Italian stock | a positive relationship intellectual capital impacts
(2014) market between between changes in market firm value in terms of ROA,
equity weights A positive relationship was Celenza and Rossi (2014)
ranging from also found between VAIC found a positive rglationship
33.87% 10 41.38%. and the dependent variables Bgmezﬂgzigﬁe;r}r:n\itfé
ROE (Return on Equity), g '
ROS (Return on Sales), and
ROI (Return on
Investment).
\éLshnu and VAIC; Pooled | 22 pharmaceutical VAIC shows a positive In Vishnu and Gupta (2014)'s
pta Lo - ) A study, the VAIC model was
(2014) OLS Model companies in India | relationship V\_/lth all extended as in this study.
between 2005-2021. | measures of firm _ While Vishnu and Gupta
performance. While a_II (2014) included relational
components of th? ?dJUStEd capital in their model, this
VAI.C sho_w a positive study included innovation
relat!onsh!p with ROA, ho capital in the model.
relationship was found with The result of this study is
SCE. similar to that of Vishnu and
Gupta (2014), which also
found a positive relationship
between VAIC and firm
performance.
ﬁgrs}g;(rll and VAIC and 12 information CEE and HCE positively The sectors chosen in this
(2015) panel technology affected ROA and ROE, study are the same as those
regression companies listed on | while SCE positively selected by Kendirli and
analysis BIST between affected ACS. Konak (2015). The results of
2008-2012. this study, showing that CEE
and HCE positively affected
ROA and ROE and that SCE
positively affected ACS, are
similar to those of Kendirli
and Konak (2015).
Kandil . . A
Goker (2017) VAIC and 11 information It was concluded that VAIC | The sectors selected in this )
panel technology positively affected ROA and | study are the same as those in
regression companies listed on | ROE. It was also found that | Vishnu and Goker (2017).
analysis BIST between HCE and CEE positively The result of this study,
2008-2016. affected firm performance. showing a positive
relationship between VAIC
and firm performance (ROE),
is similar to that of Goker
(2017).
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ﬁmln and VAIC: 207 pharmaceutical | It was concluded that This result is similar to that of

slam L . . . ;

(2017) Struct_ural companies listed on | intellectual capital and its Amln and Aslam (2017_),_
Equation the London Stock components have a positive | which also found a positive
Modeling Exchange between and significant effect on relationship between VAIC

2012-2014. innovation and firms' and firm performance.

financial performance. In this study, a positive

Additionally, innovation relationship was found

was also found to have a between innovation capital

significant impact on firms' | and ROA, ROE, EPS, and

financial performance. PB. Amin and Aslam (2017)
also concluded that
innovation had a significant
impact on firms' financial
performance.

Odabasoglu . - . <

(2018) VAIC; Pooled | 23 alrllqe It was found thqt_there isa In the study by Odabagoglu
OLS Model companies statistically positive and (2018), only ACS was one of

evaluated by significant relationship the dependent variables
Skytrax between between the dependent included in this study to
2007-2014. variables and the measure firm performance. In

components of intellectual this study, structural capital

capital. The analysis results | was found to positively affect

for all the models ACS.

established in the study

concluded that the most

effective intellectual capital

component in airline

companies is physical

capital.

Bayraktarogl . . -

u, Caligir, VAIC and 400 mar]ufacturmg The_y added_relatlor_lal Bayraktaroglu, Calisir, and
panel companies capital and innovation Bagkak (2019) used the

and Bagkak . L . - .

(2019) regression operating in Turkey cap_ltal as independent extgnded VAIC model in
analysis between 2003-2013. | variables to the VAIC their study, as was done in

model. Innovation capital this study. In both studies,
efficiency (SCE) has a innovation capital showed a
moderating effect on the positive relationship with
relationship between ROA ROA and ROE.

and ROE. SCE and CEE

have a positive moderating

effect on the relationship

with profitability.

Xu and Li . . .

(2019) VAI_C and 116 high-tech The_y added r_elatlonal Xu and Li (2019) used Fhe
multiple SMEs and 380 non- | capital as an independent extended VAIC model in
regression high-tech SMEs variable to the VAIC model. | their study, as was done in
analysis listed on the Intellectual capital is this study. In both studies, a

Shenzhen Stock positively related to firms' positive relationship was

Exchange between earnings, profitability, and found between VAIC

2012-2016. operational efficiency. components and ROA and
ROE.

Nancy, . . -

Sulistiawan VAIC and 552 companies The study concluded that In both studies, a positive

and panel _ operating in various Fhe components of effect was found petween

Rudiawarni regression sectors and listed on | intellectual capital VAIC and the variables
analysis the Indonesia Stock | positively impacted five ROA, ROE, and PB.

(2020) : - :

Exchange between dimensions of firm
2014-2016. performance (return on
assets, return on equity,
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revenue growth, employee
productivity, and
market/book value).
élégg;j L VAIC and 415 companies They added relational Xu and Liu (2020) used the
panel operating in the capital and innovation extended VAIC model in
regression manufacturing capital as independent their study, as was done in
analysis sector in South variables to the VAIC this study. While this study
Korea between model. It was found that found a positive relationship
2013-2018. HCE was the most between ICE and the
influential variable on variables ROA, ROE, and
VAIC. Innovation capital PB, Xu and Liu (2020) found
and relational capital were a negative relationship.
found to have a negative
impact on firm profitability.
Akgiin and . .
Tiirkoglu VAIC and 683 sucgess:ful It was found _that there was a T_he periods of thl_s study
(2023) panel companies in positive relationship differ from those in the study
regression Europe during the between intellectual capital | by Akgiin and Tiirkoglu
analysis global financial and firm performance, as (2023)..
crisis. well as return on assets
before the financial crisis.
However, it was also found
that return on equity and
firm performance did not
contribute to intellectual
capital before or after the
crisis.
ng rJIa‘,ngzf: VAIC and Data from 11 It was stated that yalue- ICnEtE)wesr??éisﬁ dHth (?sni?ively
panel healthcare added human capital and
(2024) . . affect ROE.
regression companies value-added employed
analysis operating in capital had a significant and
Malaysia during the | positive relationship with
Covid-19 pandemic | the dependent variable,
(2019-2021). return on equity (ROE).
7. CONCLUSION

Measuring the financial performance of businesses and determining their value has always been
a significant concern for managers, investors, and financial institutions. As analyses of tangible
assets alone were found to reflect the actual state of firms inadequately, there has been a shift
toward including intangible assets in these analyses. With the transition from an industrial society
to an information society, intellectual capital has become crucial for businesses. Especially in
sectors reliant on information and technology, intangible assets have become more prominent than
tangible ones. This indicates that the significant source of value for firms today is their intellectual
capital, which includes knowledge, intellectual property, company culture, and customer
relationships.

This study aims to determine the impact of intellectual capital and its components on firm
performance. It selected firms in the information technology sector that report innovation
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investments in their financial statements and included innovation capital as a component of
intellectual capital. To identify firm performance, 12 models were created with dependent
variables ROA, ROE, EPS, P/B, ACS, and VA, including intellectual capital and its components,
as well as control variables LEV, SIZE, and PC.

The financial performance of three information technology firms listed on BIST, which reported
innovation capital investments in their financial statements between 2010-2022, was analyzed
using panel data analysis with the VAIC method developed by Ante Pulic. The final models were
analyzed following selecting predictors and tests for deviation from assumptions. The study found
that intellectual capital efficiency positively affects ROA, ROE, and EPS. Specific findings
include:

e Physical capital efficiency, human capital efficiency, structural capital efficiency, and
innovation capital efficiency positively impact ROA.

e Physical capital efficiency, human capital efficiency, and innovation capital efficiency
positively impact ROE.

e Physical capital efficiency, human capital efficiency, and innovation capital efficiency
positively affect EPS, while structural capital efficiency negatively impacts EPS.

e Human capital efficiency and innovation capital efficiency positively affect P/B.

o Structural capital efficiency positively affects ACS and VA.

According to the models established, the impact of return on assets, return on equity, and earnings
per share on intellectual capital efficiency levels supports the hypothesis that intellectual capital
leads to financial performance. This result is evidence that companies that can manage their
resources effectively and efficiently and invest in their intellectual capital can achieve competitive
advantage and create added value. In the analyses conducted on the components of intellectual
capital, the positive impact, especially of human capital and innovation capital, on all dependent
variables except ACS and VA aligns with the theory.

The limitations of the research include the inability to make economic comparisons due to the
data set being obtained from a single country and the inclusion of only three companies in the
analysis because many IT firms operating in the IT sector on BIST did not report R&D expenses.
For future studies, it is recommended to include companies from different countries and to follow
methods that allow comparisons between companies that prioritize R&D activities and those that
do not, in order to reach more definitive results. Despite the mentioned limitations, significant
findings have been obtained according to the research results. When the literature is reviewed, it
is observed that the companies included in the scope of the research generally operate in
developing countries. In the next study, analyzing companies operating in developed countries is
anticipated to provide evidence in terms of making comparisons and revealing the power of the
VAIC model to reflect the value of intellectual capital.

In conclusion, due to globalization, rapid technological advancements, and the information-based
nature of the IT sector, intellectual capital investments are a crucial strategic factor for efficient
and profitable operations. To achieve sustainable competitive advantage internationally, firms
should transform into knowledge-intensive organizations, prioritize R&D activities, accelerate
process renewal efforts, and focus on initiatives encouraging intellectual capital development.
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Ana metal sanayi basta demir ve ¢elik olmak tizere, degerli metaller, bakir, krom, ¢inko
kursun gibi metallerin {retimini gergeklestirmektedir. Bu metaller ve tlirevleri ise
giiniimiizde kullanilan hemen hemen her tiirlii esyanin iiretilmesinde baglica hammaddedir.
Tirkiye’nin imalat ve ihracatinda da onemli bir konumdadir. Bu sektdr 2021 ve 2022
yillarinda satig degerine gore en yiiksek paya sahip birinci sektdr iken 2023 yilinda ikinci
sektér olmustur. Dolayisiyla ana metal sanayi sektorii hemen hemen her sektore girdi
saglamaktadir. Bu da sektoriin onemini ve degerini arttirmaktadir. Sektoriin 6neminden
dolay1 sirketlerin finansal durumlarinin sitirekli gozden gegirilmesi gerekmektedir.

Caligmada BIST ana metal sanayi sektoriinde faaliyet gosteren 18 sirketin iflas riskleri analiz
edilmistir. Sirketlerin iflas risklerini tahmin etmek amaciyla iki asamali bir analiz
uygulanmstir. Birinci asamada sektdrde faaliyet gosteren 28 sirketin likidite ve borg¢luluk
durumlarin1 gosteren cari oran, asit test orani, kaldirag orani, kisa vadeli borglar/ pasifler
toplami ve uzun vadeli borglar/pasifler toplami oranlari kullanilarak sektoriin ortalamasi
2023 yili verileri kullanilarak tespit edilmistir. En az iki orami sektdriin gerisinde olan
sirketlerden 2019-2023 verilerine tam olarak erisilebilen 15 sirket ve sektor ortalamasinin
tizerinde finansal orana sahip 3 sirketin riskleri Altman Z-Skor Modeli kullanilarak analiz
edilmistir. Analiz sonucunda oranlar1 sektdr ortalamasinin altinda olan sirket grubundan
AYES, SARKY ve BURVA en basarili sirketler iken, TUCLK, DOKTA ve CELHA en
riskli sirketler olarak belirlenmistir. Oranlar1 sekt6r ortalamasmin iizerinde olan sirket
grubundan da en risksiz sirketin CEMTS oldugu tespit edilmistir.
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ABSTRACT

The basic metal industry produces metals such as iron and steel, precious metals, copper,
chromium, zinc and lead. Today, these metals and their derivatives are the main raw
materials in the production of almost all kinds of goods. It is also an important part of
Turkey's manufacturing and exports. While this sector was the first sector with the highest
share by sales value in 2021 and 2022, it became the second sector in 2023. Therefore, the
basic metal industry sector provides input to almost every sector. This situation increases the
importance and value of the sector. Due to the importance of the sector, the financial
situation of the companies should be constantly reviewed.

In this study, the bankruptcy risks of 18 companies operating in the BIST basic metal
industry sector are analyzed. A two-stage analysis was applied to estimate the bankruptcy
risks of the companies. In the first stage, the current ratio, acid test ratio, leverage ratio, short-
term debt/total liabilities and long-term debt/total liabilities ratios, which show the liquidity
and indebtedness of 28 companies in the sector with 2023 data, and the average of the sector
were determined. Among the companies with at least two ratios below the sector average,
the bankruptcy risks of 15 companies with fully available 2019-2023 data and 3 companies
with financial ratios above the sector average were analyzed using the Altman Z-Score
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Model. As a result of the analysis, AYES, SARKY and BURVA are the most successful
companies among the group of companies with ratios below the sector average, while
TUCLK, DOKTA and CELHA are the most risky companies. Among the group of
companies with ratios above the sector average, CEMTS was found to be the lowest risky
company.

Atif/ Citation: Uslu. A. (2024). Borsa Istanbul Ana Metal Sanayi Sektoriindeki Sirketlerin Finansal Risklerinin Altman
Z-Skor Modeli Ile Tahmini. Malatya Turgut Ozal Universitesi Isletme ve Yonetim Bilimleri Dergisi, 5(2), 243-257.

1. GIRIS

Muhasebenin temel kavramlar1 arasinda yer alan siireklilik, isletmelerin faaliyetlerinin belirli bir
stireye bagli olmaksizin devam edecegi, isletmenin, ortaklar1 sahipleri, yoneticileri veya diger
ilgili kisilerin 6miirleriyle baglantili olmadig1 anlaminda kullanilmaktadir. Ancak faaliyet siireci
icinde yanlis yonetim, yanlis politikalar ve mali kararlar sonucu ortaya ¢ikan uygulamalar ile
sirketler finansal darbogaza girebileceklerdir. Bir sirketin mali sikintiya diigmesi sektoérdeki
paydaslar1 panikleterek sektorii de olumsuz etkileyebilecektir. Bu da iilke ekonomisinin
kirilganligini arttirabilecek hatta bolgesel ve kiiresel bir krize dahi sebep olabilecektir. Dolayistyla
sirketlerin finansal durumlarinin ve performanslarinin gézetim ve denetim altinda tutulmasi 6nem
arz etmektedir. 6102 sayil1 Tiirk Ticaret Kanunu’nun (TTK) 378. maddesinde sirketlerin varligini,
gelisimini ve devamliliginin saglanmasi ve tehlikelerin erken teshisi ve riskin yonetilmesi i¢in
uzman bir ekibin ve sistemin kurulup gelistirilmesinden bahsetmekte olup, riskin erken belirlenip
yonetilmesine iligkin hiikiimler igermektedir. Ayrica TTK nin 376. maddesine gore bir sirketin
iflas etmis olmasi faaliyetlerini tamamen durdurmasi anlamina gelmemekte olup, bu durum
asagidaki gibi aciklanmaktadir;

- Son yil bilangosundaki sermaye ve yedek akgeler toplaminin yarisi girketin zarar1 nedeniyle
karsiliksiz kalmig ise yonetim kurulu genel kurulu acilen toplantiya ¢agirarak durumun
diizeltilmesi i¢in yapilmasi gereken eylemleri agiklar.

- Son yil bilancosundaki zarar nedeniyle sermaye ve yedek akgeler toplaminin 2/3’iiniin
karsiliksiz kalmasi durumunda acilen toplanan genel kurul sermayenin 1/3°1 ile faaliyetlere
devam edilmesi yada sermayenin eski seviyelerine yiikseltilmesi yoniinde bir karar almaz ise
sirket kendiliginden sona ermis olacaktir.

- Sirketin borca batik olduguna dair siiphe uyandiran emareler mevcut ise, giincel durumu
gosteren bir ara bilango hazirlanir. Bilangodaki varliklar toplami yiikiimliiliikkleri karsilayacak
tutarda degil ise yonetim kurulu durumu Asliye Ticaret Mahkemesi’ne bildirir ve sirketin iflasini
talep eder.

Hukiimleri yer almaktadir. Bu hiikiimlerin ortaya ¢ikmasi durumunda, sirket faaliyetlerini
siirdiirse bile teknik olarak iflas etmis olabilmektedir.

Ana metal sanayi cesitli maden cevherlerini isleyerek basta demir-gelik sanayisi olmak iizere
degerli metaller, bakir, kursun, ¢inko gibi metallerin Uretimini gergeklestirmektedir. Sektor
Tiirkiye’nin gelisiminde 6nemli bir konumdadir. insaat, bilisim, savunma sanayi, metal esya,
ziynet esyasi, kimya, otomotiv, enerji basta olmak iizere kullanilan hemen hemen tiim mallarda
bu sektdr tarafindan iiretilen mallar hammadde olarak kullanilmaktadir. Dolayisiyla hemen hemen
tiim imalat sanayisinin ve ihracatin dogrudan veya dolayli olarak itici giliciidiir. Ana metal
sanayiinde ortaya c¢ikan bir kriz diger sektorleri de olumsuz etkileyebilecektir. Ayrica diger
sektorlerdeki olumlu veya olumsuz gelismeler de ana metal sanayini ayn1 yonde
etkileyebilecektir.
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2023 y1l1 ISO 500 listesinde 74 adet, ilk 10°da 2 adet ve ilk 50°de 14 adet ana metal sanayi sirketi
yer almaktadir. Ayrica bu sektor ilk 10 iginde yer alan 5 adet otomotiv ve beyaz esya iiretim
sirketlerine girdi tedarikinde bulunmaktadir. (is0500.0rg.tr).
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Grafik 1: Satis Degerine Gore En Yiiksek Paya Sahip ilk Bes Imalat Sektorii (%)
Kaynak: (TUIK, 2024)

Yukaridaki grafik 1’e gore ana metal sanayi sektorii 2021 ve 2022 yillarinda satis degerine gore
%1 ve %12,7’lik pay ile oransal olarak en yliksek paya sahip sektdr olmustur. 2023 yilinda ise 2.

siraya gerilemis olsa da yukarida verilen grafikteki veriler dikkate alindiginda 1. veya 2. siralarda
olacagi kuvvetle muhtemeldir (data.tuik.gov.tr).

—— Uretim
GO - ——Yeni Siparigler
y Yeni |hracat Siparisleri

50
40
30

Tem.22 Oca.23 Tem.23 Oca. 24 Tem.24

Grafik 2: ISO Ana Metal Sektorii PMI Endeksi

Kaynak: ekonomi isbank.com.tr
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Yukaridaki grafik 2°de Istanbul Sanayi Odasi tarafindan yayimlanan PMI (Purchasing Managers
Index) endeksine gbre ana metal sanayi sektoriindeki iiretim ve alinan siparigler 2024 yilinda
diisiis gdstermesine ragmen Haziran-Temmuz doneminde biraz toparlanma egilimine girmistir.
Esik deger olan 50 puani asan ihracata iliskin yeni siparisler sektérde umut verici bir goriiniim
gostermektedir (ekonomi.isbank.com.tr).

Calismada BIST te islem goren imalat sektoriiniin alt sektorii olan ana metal sanayi sektoriinde
islem goren 18 sirketin 2019-2023 yillar1 finansal verileri kullanilarak iflas riskleri iki agamali
olarak incelenmistir. Ilk asamada BIST Ana Metal Sanayi Sektorii’'nde faaliyet gdsteren 28
sirketin 2023 yil1 likidite ve bor¢luluk durumlarin1 gosteren cari oran, asit test orani, kaldirag
orani, kisa vadeli borglar/pasifler toplami ve uzun vadeli borg¢lar/pasifler toplami oranlari
kullanilarak sektoriin ortalamasi tespit edilmistir. Daha sonra cari ve asit test oranlari sektor
ortalamasiin altinda kalan ve diger oranlar ise sektor ortalamasinin {lizerinde olan sirketler
belirlenmistir. Bu sirketlerden en az iki orani sektor ortalamasinin altinda veya iizerinde olan 15
sirket Altman Z-Skor modeli ile analiz edilmistir. Sektor ortalamalarina gére belirlenen oranlari
daha iyi olan 3 sirketin de kendi aralarinda Altman Z-Skorlar1 degerlendirilmistir. Boylece oran
analizi sonucu sektdriin gerisinde olan sirketlerin durumlarinin gercekten sikintili olup olmadigi
iki agamal1 bir yontemle tespit edilmis olacaktir.

2. LITERATUR TARAMASI

Gerantonis vd. (2009), Atina Borsasi’da 2002-2008 yillarinda islem goren sirketlerin 1999-2006
yillar1 verileri kullanilarak Altman Z-skor modeli ile risklerini degerlendirmislerdir. Sirketlerden
45’1 iflas etmis veya hisse senetleri isleme kapatilmis sirketler iken 328 sirket faaliyetine devam
eden sirketler arasindadir. Modelin tahmin giiciinii bir y1l éncesinden %57, iki y1l 6ncesinden
%061, ti¢ y1l 6ncesinden %64 ve dort yil 6ncesinden %69 oldugu sonucuna ulasmislardir. 1999
yilinda riskli ve risksiz girketlerin puanlar1 yiiksek iken puanlar ileriki donemlerde diiserek 2005
yilinda en diisiik seviyelere geldigini tespit etmislerdir.

Kulali (2016), Altman Z modelini 2000-2013 yillar1 arasinda BIST’e kote olup sonradan iflas
eden 19 sirkete uygulamistir. Modelin dogruluk payimin bir y1l 6ncesinden %95, iki y1l 6ncesinden
%90 oldugu sonucuna ulagmistir.

Tirk ve Kirkli (2017), BIST’te 7 farkli sektdrde islem goren 166 sirketin finansal
basarisizliklarim1 Altman Z ve Springate S modelleri ile analize tabi tutmuslardir. Sirketlerin
basaris1 her iki modelde farkli oranlarda ¢ikmis olup, Altman Z-Skor modelinde sirketlerin %69‘u
basarili iken Springate S-Skor modelinde bu oranin %57 oldugunu ve yillar itibari ile analiz
yapildiginda benzer sonuglar elde edildigi sonucuna ulagsmiglardir.

Giimiis vd., (2017), BIST te yer alan 4 ¢imento sirketinin 2011-2015 yillar1 verileri Altman Z-
skor modeli kullanilarak analiz edilmistir. Afyon Cimento’nun 2015 yilinda 1,22 skor ile ve
Cimsa’nin ise 2012 yilinda 1,22 skor ile iflas riskinin oldugu bodlgede yer aldigini; Konya
Cimento’nun tiim donemler boyunca giivenli bolgede yer aldig1 sonucuna ulasmislardir.

Celik (2018), BIST-30 endeksine kayitli olan ve imalat sektoriinde yer alan 6 isletmeyi 2015-2017
donemi verileri ile Altman Z-skor modeli kullanarak analizi yapilmigtir. Analiz sonucunda 2 sirket
belirsiz bolgede yer alir iken 4 sirketin ise giivenli bolgede yer aldig tespit edilmistir.

Toly vd. (2019), Endonezya’da faaliyet gosteren halka agik 139 sirketin 2016-2018 donemi
finansal riskini Altman Z-Skor ile degerlendirmislerdir. Sonug olarak 2016 ve 2017 yillarinda 55
sirketin 2018 yilinda ise 56 sirketin finansal olarak sorunlar barindirdigina ulagmislardir. Ayrica
finansal oranlarin finansal sikintiyr nasil etkilediginin tespiti i¢in SPSS programi ile lojistik
regresyon testi uygulamiglar ve Altman Z Modelindeki dort oranin 6zellikle de dagitilmamig
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Karlar/Toplam Varliklar ve Faiz ve Vergi Oncesi Karlar/Toplam Varliklar oranlarinin finansal
sikintiy1 olumlu yonde etkiledigini tespit etmislerdir.

Giilenger ve Hazar (2020), BIST’te islem goren 16 teknoloji sirketinin 2019 yili finansal
basarisizlik riskini Altman Z Skoru ile belirlemislerdir. Ayrica ilgili y1l basi ve sonu hisse
fiyatlarmin degisimini de incelemislerdir. Indes firmasmin 2,29 puan ile gri bolgede, diger
firmalar1 2,6 Z skorun {lizerinde puan ile finansal agidan basarili olarak tespit etmislerdir.

Erol Fidan (2021), calismasinda BIST tekstil giyim esyas1 ve deri sektdriindeki 22 sirketin 2017-
2019 donemindeki finansal basarisizlik risklerini Altman Z Modeli ile arastirilarak bagimsiz
denetim raporlarindaki kilit denetim konular1 ve denetim goriisleri agisindan da karsilagtirilmastir.
2017 yilinda 19 isletmenin 2018 yilinda 16 isletmenin 2019 yilinda 17 isletmenin Z skorunun
sorunlu bolgede oldugunu tespit etmistir.

Giiglii (2021), BIST Katilim 50 endeksindeki 14 sirketin 2016-2020 yillarim kapsayan dénemi ve
bu yillarda en az bir donem endekste yer alan sirketleri Altman Z ve Springate S modelleri ile
incelenmistir. Analiz sonucu 13 sirketin saglikli bir finansal yapiya sahip oldugu sonucuna
ulastlmistir.

Kendirli ve Citak (2022), BIST Orman Kagit ve Basim endeksinde islem goren 15 sirketin 2016-
2020 yillarin1 kapsayan donemde Altman Z-Skor Modeli kullanilarak iflas riski belirlenmeye
calistlmustir. {lgili yillarda 7 sirketin iflas riskinin yiiksek oldugu, 5’inin risk barindirmadig,
3“{iniin ise belirsiz bolgede oldugu sonug olarak tespit edilmistir.

Altinbas Tutar ve Medetoglu (2022), BIST Spor Endeksindeki dort isletmenin 2017-2020 yillari
finansal risklerini Altman Z Modeli ile analize tabi tutmuslar ve BIKAS’1n 2020 yilinda belirsiz,
FENER’in 2017 ve 2020 yillarinda sorunlu, TSPOR’un ise 2020 yilinda sorunlu bolgede
oldugunu tespit etmislerdir.

Gyawali (2023), Nepal’deki 16 adet 6zel sermayeli ticari bankanin 2019 ve 2020 yillar1 risklerini
Altman Z-Skor Modeli ile arastirdig1 ¢alismasinda 6 bankanin sorunlu bdlgede 10 bankanin ise
kararsizlig1 gosteren gri bolgede oldugunu tespit etmis olup, Z skor modelinin finansal riski
tahmin etmede yetersiz oldugu sonucuna ulagmustir.

Aksoylu vd. (2024), BIST tekstil giyim esyas1 ve deri sektoriindeki 22 sirketin 2017-2022
donemindeki finansal basarisizlik risklerini Altman Z-Skor Modeli ile performanslarini ise
VIKOR yontemi ile belirlemislerdir. Altman Z-Skor modeline gére 2017 yilinda 12; 2018 yilinda
10; 2019, 2020 ve 2021 yillarinda 13; 2022 yilinda 7 sirketin finansal basarisizlik riskinin
bulundugunu tespit etmislerdir. VIKOR ydntemine gore en yliksek performansa sahip sirketler
2017 yilinda Megap, 2018 ve 2019 yillarinda Dagi, 2020 yilinda Blcyt ve Ateks 2021 yilinda
Snpam ve Blcyt 2022 yilinda Snpam olmustur. En diisiik performansa sahip isletmeler de 2017
yilinda Sktas A19, 2018 ve 2019 yillarinda Brmen; 2020, 2021 ve 2022 yillarinda Sktas olarak
tespit edilmistir.

Ahamed ve Ahammed (2024), Hindistan Ulusal Borsasi’ndaki 41 lojistik sirketinin finansal
riskini Altman Z-Skor modeli ile degerlendirmislerdir. Ayrica 2019-2023 yillarin1 kapsayan
donemde lojistik regresyon analizi yapmislardir. Sonug olarak %96,6’lik dogruluk orani ile
Altman Z modelinin sirketlerin finansal kriz derecelerini 6l¢mek icin faydali bir ara¢ oldugu ve
tatmin edici bir giivenilirlige sahip oldugu kanaatine ulagmislardir.

Ibrahim vd. (2024), 2018-2022 yillarim1 kapsayan donemde Malezya, Suudi Arabistan,
Endonezya, Tiirkiye, Birlesik Arap Emirlikleri (BAE), Bahreyn ve Pakistan’daki Sukuk ihrag
eden Islami Bankalarin finansal durumlarin1 Altman Z-Skor modeli ile analiz etmislerdir. BAE,
Endonezya ve Suudi Arabistan Bankalarinin sorunlu boélgede; Tiirkiye, Bahreyn ve Pakistan
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Bankalariin gri bolgede oldugunu ve bazi oranlarda iyilestirmeye ihtiya¢ duyduklarini ve sadece
Malezya Bankalarinin giivenli bolgede oldugunu tespit etmiglerdir.

3. ALTMAN Z-SKOR MODELI

Sirketlerin yiikiimliiliiklerini karsilamak ve finansal sikintilar ile karsilasip karsilasmayacaklarina
yonelik tahminlerde bulunmak amaciyla Fulmer H skor, Beneish M model, Altman Z-Skor,
Springate S skor, Ohlson S skor, Beawer, VIKOR, ZETA, oran analizi gibi farkli yontemler
gelistirilmistir. Bu yontemler arasinda Altman Z-Skor modeli hesaplanmas1 kolay anlagilir ve
yiiksek derecede iyi sonuglar veren bir analiz teknigidir. Bu yontem sirketlerin iflas durumlarina
iliskin tahminler yiiriitmek amaciyla gelistirilmis olsa da sirketlerin finansal durumlarinin tespiti,
kredi ve bor¢ verenler ile yatirimcilara kararlarinda yardimcei olabilecek bir teknik olarak kabul
edilmektedir (Yildiz, 2014: 76)

Oran analizi ile sirketlerin finansal sorunlar Oncesindeki performansi ve gelecege yonelik
tahminlerde 6nemli genellemeler olusturulsa da iflas potansiyelinin degerlendirilmesinde hem
teorik hem de pratik olarak kullanilmasi tartismali sonuglar icermektedir. Baskin metodolojinin
(oran analizi) tek degiskenli olmasi, oran bazinda bireysel sinyaller vermesi hatali yorumlara ve
potansiyel olarak kafa karisikliklarina neden olabilmektedir. (Altman vd, 2014; 133). Ornegin
diisiik karlilik veya yiikiimliiliiklerini karsilamada problemleri olan sirketler potansiyel olarak
iflas edecekmis gibi gériinse de ortalamanin iizerinde bir likiditeye sahip olmasi nedeniyle sirketin
cari durumu “kotii” olarak kabul edilmeyebilecektir (Altman, 1968; 591). Altman gelistirdigi
modelde oran analizini kotiilemeyip aksine oran analizine dikkat ¢ekerek oran analizi iizerine insa
edilebilecek uygun bir uzanti ile birden fazla Olgiitin anlamli bir tahmin modelinde
birlestirilmesini &nermistir. Onemli olan konu, iflas riskini belirlemede en 6nemli oranlarin neler
oldugu ve oran agirliklarinin nesnel olarak nasil belirlenecegidir. Bunun i¢in ¢oklu diskriminant
analizi secilmistir. Bu analiz bir gozlemde gézlemlerin bireysel 6zelliklerine bagli olarak birkag
gruptan birisine siniflandirmak i¢in kullanilan istatistiksel bir tekniktir. Esas itibariyle bagiml
degiskenin nitel olarak goriindiigii problemlerde (6rnegin erkek veya kadin, iflas etmis veya iflas
etmemis) siniflandirma yapmak ve/veya tahminlerde bulunmak amaciyla kullanilmaktadir.
(Altman, 1968; 591-592) (Altman vd, 2014; 133).

Altman, gruplar1 olusturup, firmalar1 belirledikten sonra bilango ve gelir tablolarindan verileri
toplamistir. Model i¢in kurumsal sorunlarin 6nemli bir gostergesi olarak ¢ok fazla degisken
icinden potansiyel olarak faydali gordiigli 22 degisken (oran) belirlemistir. Degiskenleri likidite,
karlilik, kaldirag, 6deme giicii ve faaliyet oranlari olmak tizere bes kategoride siniflandirmustir.
22 oran iginden birlikte en iyi sonug veren 5 oran se¢ilmistir (Altman, 2000; 11).

Asagidaki adimlar kullanarak halka ac¢ik imalat sirketleri icin, Altman Z-Skor modeli
olusturmustur (Altman, 2014; 134):

1) Her bir bagimsiz degiskenin goreceli katkilarinin belirlenmesi de dahil olmak iizere cesitli
alternatif fonksiyonlarin istatistiksel anlamliliginin gézlemlenmesi,

2) llgili degiskenler arasindaki korelasyonlarin degerlendirilmesi,
3) Cesitli profillerin tahmin dogrulugunun gézlemlenmesi,
4) Analistin fikirleri

Altman (1968) tarafindan olusturulan ve zaman i¢inde daha uygun bir kombinasyonu gelistirilen
diskriminant fonksiyonu asagidaki gibidir. Formiilasyondaki ilk dort degisken i¢in daha yaygin
olarak kullanilan yiizdeyi 6rnegin % 10 i¢in 0,10 eklemekte ve son katsay1 1’e yuvarlanmaktadir.
(Altman, 2000;14):
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Z =1,2X1+ 1,4X>+ 3,3X3+ 0.06 X4+ 1,0X5

Z= Genel Skor

Xi= Net Calisma Sermayesi / Aktif Toplam1

X>= Dagitilmamis Karlar / Aktif Toplami

X;= Faiz ve Vergi Oncesi Karlar (FAVOK) / Aktif Toplami

X,4= Ozkaynagin Piyasa Degeri / Toplam Borglarin Defter Degeri
Xs=Toplam Satislar / Aktif Toplam1

Finansal Veriler

Z<1.81 1.81 <7 <2.99 Z>2.99
iflas Riski Yiiksek Stipheli Durum iflas Riski Duistik

Sekil 1: Altman Z-Skor iflas Risk Dereceleri

Genel skoru (Z) 1,81’in altinda olan sirketler son derece riskli ve iflas olasiliklar1 yiiksek sirketleri
temsil etmektedir (kirmizi bolge). Z puani 2,99°dan yiiksek sirketler risksiz ve glivenli olarak tabir
edilebilir bolgede(yesil bolge) yer almaktadir. Z puani bu iki deger arasinda olan sirketlerin
durumlarinin belirlenmesi zor oldugu ancak 2,67 degerinin sinir olarak kabul edilip basarili ve
basarisiz sirketlerin ayrisma noktast oldugu kabul edilmektedir. Puani 1,81 ile 2,99 arasinda olan
sirketler 2,67 skoru dikkate alindiginda belirsiz ve giivenli olarak ifade edilebilir (Gri bolge)
(Karasioglu ve Kinali, 2022; 204).

4. ARASTIRMAVYA iLiSKiN VERI, YONTEM VE BULGULAR

Calismanin ana amaci BIST imalat sektdrii ana metal sanayiinde islem goren sirketlerin 2019-
2023 yillar1 finansal verileri kullanilarak iflas risklerinin Altman Z-Skor modeli ile tespit
edilmesidir. Bu baglamda ana metal sanayi sektoriinde islem gore 28 sirketin likidite ve bor¢luluk
durumlarint gosteren Cari Oran, Asit Test Orani, Kaldirag Orani, Kisa Vadeli Borglar/ Pasifler
Toplam1 ve Uzun Vadeli Borglar/Pasifler Toplami oranlar1 kullanilarak sektor ortalamasi tespit
edilmistir. Daha sonra cari ve asit test oranlar1 sektor ortalamasinin altinda kalan ve diger oranlar
ise sektor ortalamasinin iizerinde olan sirketler belirlenmistir. Bu sirketlerden en az iki orani
sektor ortalamasinin altinda veya iizerinde olan ve verilerine tam olarak erisilebilen 15 sirket
Altman Z-Skor modeli ile analiz edilmistir. Sektor ortalamalarina gore belirlenen oranlari daha
iyi olan 3 sirket de kendi aralarinda Altman Z-Skorlar1 degerlendirilmistir. Veriler Kamuyu
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Aydinlatma Platformu, sirketlerin internet siteleri, Matrix Gold 7.4.2 veri terminali ve
www.investing.com adresinden temin edilmistir.

Tablo 1: Analize Dahil Edilen Sirketler

Sirket Unvam BIST Kodu

AYES CELIK HASIR VE CIT SANAYI A S. AYES

BORUSAN BIRLESIK BORU FABR. SAN. VE TiC A S. BRSAN
BURCELIK BURSA CELIK DOKUM SANAYII A.S. BURCE
BURCELIK VANA SANAYI VE TICARET A.S. BURVA
CELIK HALAT VE TEL SANAYII A S. CELHA
CEMAS DOKUM SANAYI A.S. CEMAS
CEMTAS CELIK MAKINA SANAYI VE TICARET A.S. CEMTS
CUHADAROGLU METAL SANAYI VE PAZARLAMA A.S. CUSAN
DEMISAS DOKUM EMAYE MAMULLERI SANAYI A.S. DMSAS
DOKTAS DOKUMCULUK TICARET VE SANAYI A S. DOKTA
ERBOSAN ERCIYAS BORU SANAYI VE TICARET A.S. ERBOS
EREGLI DEMIR VE CELIK FABRIKALARI T.A.S. EREGL
ISKENDERUN DEMIR VE CELIK A.S. ISDMR
[ZMIR DEMIR CELIK SANAYI A.S. 1IZMDC
KARDEMIR KARABUK DEMIR CELIK SAN. VE TIC. A.S. KRDMD
SARKUYSAN ELEKTROLITIK BAKIR SAN. VE TIC. A.S. SARKY
TUGCELIK ALUMINYUM VE METAL MAM. SAN. VE TIC. A.S. TUCLK
YUKSELEN CELIK A.S. YKSLN

Arastirmaya BIST e kayitl 28 sirket ierisinden yukaridaki tabloda da goriilecegi iizere 18 sirket
dahil edilebilmistir. Diger 10 sirketin kisa bir siire dncesinde halka arz olmasi sebebiyle inceleme
donemlerini igeren finansal verilerine ulasilamamasi nedeniyle arastirma kapsami disinda
birakilmistir.

Arastirma
B kapsamindaki
sirketler

B Kapsam disi sirketler

Grafik 3: Arastirmaya Dahil Olan ve Olmayan Sirketlerin Yiizdesi

Sektordeki sirketlerin yaklasik % 64°{i analize tabi tutulmustur. Analiz konusu sirketler biiyiikliik
ve taninirlik agisindan sektore yon verebilecek konumda olan sirketler olmalari nedeniyle hem
kendi hem de sektdriin i¢inde bulundugu finansal durumu temsil edebilecek kapasitede oldugu
kanaatine varilmustir.
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Tablo 2: Sirketlerin Yillar Itibari ile Altman Z-Skorlar1 ve Kategorileri

%él;it 2019 2020 2021 2022 2023
AYES 3,78 5,38 5,99 6,82 3,87
BRSAN 2,85
BURCE 2,15 2 2,29
BURVA 19,1 9,53 2,8 3,06 3,88
CELHA 3,28

CUSAN 2,62 3,14 3,01 2,09

DMSAS 2,17 2,15 2,13

DOKTA

EREGL 2,34 2,81 3,06 3,31 1,91
ISDMR

Yukaridaki tabloda kirmizi alanlar riskli yillari, gri alanlar belirsiz veya durumun siipheli oldugu
yillar1 ve yesil alanlar da basarili yillar1 gostemektedir. ilgili donemlerde AYES, SARKY ve
BURVA en basarili sirketler iken, TUCLK, DOKTA ve CELHA en riskli sirketler olarak
belirlenmistir. BRSAN 2022 yilina kadar risk tasir iken 2023 yilinda 2,67 sinirin1 gegerek nispeten
risksiz sirketler arasina girebilmistir. IZMDC, risk icermekteyken 2022 yilinda gri bolgeye
gecebilmis ancak sonraki donem diisiis gostererek tiim donemlerde hala risk tagimaktadir. 2019
ve 2020 yillarinda risk tagimakta olan BURCE ve KRDMD sonraki donemler igin gri bolgeye
gecebilmisler 6zellikle BURCE skorunu arttirma egilimine girmisti. KRDMD son 3 yilda
duragan bir seyir izlemektedir. BURVA 2021 yilinda gri bolgede olmasina ragmen esik degerin
(2,67) tizerindeki skoruyla da tiim donemlerde bagarili bir sirket olarak goriinmektedir. 2021
yilinda hisse senedi fiyatinin 2020 dénemsonu kapanig fiyatina gore % 66 oraninda diismesiyle
sirketin piyasa degerinde yasanan diisiis gri bolgede yer almasina sebep olabilir. CELHA 2019
yilindaki risksiz ve basarili yapisin1 koruyamayip riskli goriiniimiine devam etmektedir. DMSAS
2022 yilindan itibaren riskli sirketler grubuna dahil olmugtur. DMSAS’mn kisa vadeli
yiikiimliiliiklerindeki yaklasik 5 kat artis likidite durumunu olumsuz etkileyerek skorunda diisiise
sebep olmustur. DOKTA, tiim donemler boyunca KVYK’larin donen varligini asmas: ile yeterli
olmayan calisma sermayesi ve karliligin diisik olmasi sebepleriyle riskli seviyelerden
kurtulamanmisti. EREGL, 2019 yilindan itibaren yakaladigi yiikselis trendini 2023 yilinda
siirdliremeyip son donemde riski artmistir. 2023 yilinda KVYK’larindaki artig donen varlik
artisindan daha fazla olmasi ve hisse senedinin 2023 yilinda iyi bir performans gosterememesi
gibi sebeplerle risk derecesi artis gostermistir. [SDMR, 2019-2022 doneminde risksiz sirketler
icinde yer alamakta iken 2023 yilinda vergi oncesi karinda diisiis ve KVYK’larindaki artis ile
riskliligi yiikselmis ve gri kategoriye gerilemistir. YKSLN, son 2 dénemde gerileyerek riskini
arttirmistir. Caligma sermayesi ve karliligindaki diistikliik riskinin artmasina sebep olmustur.
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Grafik 4 : 2019-2023 Yillar1 Sirketlerin Basar1 Profili (%)

2019 yilinda sirketlerin ¢ogunlugu riskli kategoride yer alirken %33’i basarili olarak tespit
edilmistir. 2019 yilindan sonraki 2020 ve 2021 yillarinda risksiz sirketlerde artis meydana gelmis
ancak 2023 yilma gelindiginde risksiz sirketlerin oran1 % 20’ye gerilemistir. 2023 yilinin sektor
agisindan zor bir yil oldugunu séyleyebilriz. Cilinkii basarili sirket sayis1 azalmis, riskli sirket
sayist artmustir. Sektor sirketlerininson ii¢ yilda {igte birinin durumu hala belirsiz olarak
goriinmektedir.

Analizin ilk agamasi olan oran analizi ile sirketlerin likidite ve bor¢luluk durumlarinin tespitinde
3 sirketin oranlar1 sektor ortalamalarindan daha iyi durumda olan CEMAS, CEMTS ve ERBOS’a
ait Altmaz Z-Skor puanlar1 ve agiklamalar1 agsagida verilmistir.

Tablo 3 : Oran Analizine Gére Finansal Durumu Iyi Olan Sirketlerin Altman Z-Skorlar

Sirket

Kodu 2019 |2020 2021 2022 2023
cevias . 0] el o =
CEMTS 4,26 6,23 4,97 4,44 7,07
ERBOS 3,55 5,23 5,92 5,26 3,58

Analizin ilk asamasinda finansal olarak iyi goriinen sirketlerden CEMAS 2019 yilinda risk
igerirken diger donemlerde basarili bir seyir izleyererk risksiz sirketler kategorisinde yerini
korumustur. CEMTS ii¢ sirket i¢inde en iyi performans gosteren sirket olarak skorunu 2023
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yilinda zirveye tasimistir. ERBOS ise iyi bir performans sergilemesine ragmen 2023 yilinda 2019
yil1 seviyesine gerilemis ancak hala risksiz olarak goriinmektedir.

8
7
: PN
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3
2
1
0
2019 2020 2021 2022 2023
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Grafik 5: Sirketlerin Bagar1 Egilimleri

CEMAS 2019 yilinda riskli olarak goriinen tek sirket iken 2021 yilinna kadar skorunu
stirekli arttirarak en yiiksek Altman Z-Skoruna ulagmis ancak 2022 yilindan itibaren
karliligindaki diisiis ve bor¢lulugun artmasiyla 6zkaynagin piyasa degeri / toplam borcun
defter degeri oranmin diismesi sonucu skorunda gerileme yasanmistir. Bu donemdeki
gerileyiste Covid-19 pandemisinin de etkilerinin oldugunu unutmamak gerekmektedir.
Yine de risksiz sirket olarak faaliyetine devam etmektedir.

CEMTS, sirketin 2021-2022 yillar1 piyasa degerindeki artis orani toplam borg artis
oraninin gerisinde kalmasi nedeniyle Covid-19 donemindeki diisiigiinii 2023 yilinda
sonlandirarak incelenen tiim sirketler igerisinde 2023 yilin1 en yliksek Altman Z-Skoru
ile kapatmuigtir.

ERBOS, 2019-2021 doneminde istikrarl yiikselisini siirdiiremeyip, bor¢larindaki artis ve
calisma sermayesindeki diisiis ile birlikte 2022-2023 yillarinda Z-skoru gerilemis ancak,
hala risksiz bir sirket olarak faaliyetlerini siirdiirmektedir.

3. SONUC

Sirketlerin temel amaci kar elde ederek stirekliliklerini devam ettirmektir. Ancak i¢inde
bulunulan sektor, iilke ve diinyada yasanan sosyal ve ekonomik gelismelerden olumlu
veya olumsuz etkilenebileceklerdir. Ortaya ¢ikan olumsuz bir durumda iiretim ve
satiglarda azalis olacagindan gelirlerde diislis olacak ve bu da karliligi olumsuz
etkileyebilecektir. Yeterli bir sermayeye sahip olmayan borglu isletmelerin riskleri kisa
ve orta vadede artarak iflas olasiliklarinda artig gortilebilecektir.

Calismada BIST imalat alt sektorii olan ana metal sanayi sektdriinde faaliyet gdsteren 18
sirketin iflas riskleri analiz edilmistir. Sirketlerin iflas risklerini tahmin etmek amaciyla 2
asamal1 bir analiz uygulanmistir. Birinci asamada sektorde faaliyet gosteren 28 sirketin
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likidite ve borg¢luluk durumlarint gésteren Cari Oran, Asit Test Orani, Kaldirag Orani,
Kisa Vadeli Borglar/ Pasifler Toplam1 ve Uzun Vadeli Borg¢lar/Pasifler Toplam1 oranlari
kullanilarak sektdriin ortalamasi 2023 yil1 verileri kullanilarak tespit edilmistir. En az iki
orani sektoriin gerisinde olan sirketlerden 2019-2023 verilerine tam olarak erisilebilen 15
sirket ve sektor ortalamasinin iizerinde finansal oran ortalamasina sahip 3 sirketin riskleri
Altman Z-Skor Modeli kullanilarak analiz edilmistir.

Analiz sonucu oranlar1 sektdr ortalamasinin gerisinde olan sirket grubundan AYES,
SARKY ve BURVA en basarili sirketler iken, TUCLK, DOKTA ve CELHA en riskli
sirketler olarak belirlenmistir. BRSAN riskli bir girket kategorisinde yer almakta iken risk
seviyesini 2023 yilinda diisiirmiis gri seviyeye ylikselmistir. 2019 ve 2020 yillarinda risk
tasimakta olan BURCE ve KRDMD sonraki donemler i¢in gri bolgeye gecebilmislerdir
ancak hala risk tasimaktadirlar.

CELHA 2019 yilindaki risksiz yapisini koruyamayip riskli goriinimiine devam
etmektedir. DMSAS 2022 yilindan itibaren biiyiik bir gerileme ile riskli sirketler grubuna
dahil olmustur. Kisa vadeli yiikiimliiliklerindeki yaklasik 5 kat artis likidite durumunu
olumsuz etkileyerek skorunda diisiise sebep olmustur. DOKTA, tiim dénemler boyunca
KVYK’larin donen varligini asmasi ile yeterli olmayan calisma sermayesi ve karliligin
diisiik olmasi1 sebepleriyle riskli seviyelerden kurtulamamisti. EREGL, 2019 yilindan
itibaren yakaladig1 yiikselis trendini 2023 yilinda siirdiiremeyip son donemde riski
artmistir. 2023 yilinda KVYK’larindaki artis donen varlik artisindan daha fazla olmasi ve
hisse senedinin 2023 yilinda iyi bir performans gosterememesi gibi sebeplerle risk
derecesi artis gostermistir. ISDMR, 2019-2022 déneminde risksiz sirketler i¢inde yer
almakta iken 2023 yilinda vergi oncesi karinda diisiis ve KVYK’larindaki artig ile
riskliligi yiikselmis ve gri kategoriye gerilemistir. YKSLN, son 2 dénemde gerileyerek
riskini arttirmistir. Calisma sermayesi ve karliligindaki diistikliik riskinin artmasina sebep
olmustur. 2019 yilinda risksiz sirketlerin oran1 %33, riskli sirketlerin oran1 %40 iken 2023
yilinda risksiz sirketlerin oran1 % 20’ye gerilemis, riskli sirketlerin oran1 da % 47’ye
yiikselmistir.

Genel olarak sirketlerin likidite oranlar1 hem sektoriin hem de genel kabul gormiis
oranlarin altinda seyretmektedir. Ayrica analize dahil edilen 18 sirketten 11’inin kaldirag
oraninin yuksekligi varliklarin biiytik bir kisminin yabanci kaynaklarla finanse edildigini
ve O0zsermayenin yetersiz oldugunu gostermektedir. Bu da sirket faaliyetleri ile nakit
tiretiminde sorun oldugunu sermaye artiginin mevcut ortaklarla yada yeni ortak alinmasi
veya borclanma ile karsilanmasi gerekliligini ortaya c¢ikarmaktadir. Diger taraftan
isletmelerin varliklarindaki artiglar yiikiimliiliikklerindeki artisin gerisinde kalmasi net
calisma sermayesinin yetersizligine neden olmakta bu da skorlarinda diisiise sebep
olmaktadir. Calisma sermayesinin yetersizligi kisa vadede yiikiimliiliikklerin yerine
getirilememesi gibi bir durum doguracagindan iflas riskini de arttirmaktadir. Kisa vadede
yiikiimliiliiklerinin yerine getirilememesi orta ve uzun vadede borg batagina sebep olarak
sermayenin erimesine neden olacabilecektir. Sirket faaliyetlerine devam etse de teknik
olarak iflas etmis durumuna diisebilecektir. Nitekim 6102 sayil1 Tiirk Ticaret Kanunu’nun
376. maddesinde buna iliskin hiikiimler mevcuttur. Gelismis bir ekonomi ve giicli
sirketler istiyor isek kurumsal yonetimi siar edinmis sermaye yapilar giiclii sirketlerin
hayata gecirilmesi gerekmektedir.
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Calisma, Ozdemir (2014), Oztiirk ve Y1lmaz’m (2021), Erol Fidan’mn (2021), Tekin ve
Gor (2022) ve Say (2024) tarafindan yapilan calismalarla benzerlik gdstermektedir.
Yapilan calisma, diger ¢alismalardan farkli olarak iki asamali bir analiz yontemi
uygulanarak (oran analizi ve Altman Z-Skor modeli) sirketlerin giincel finansal
durumlarinin belirlenmesi amaglanmistir. Arastirmaya dahil edilemeyen diger firmalarin
ilk asamadaki verileri sektoriin gerisinde olup bu sirketlerin pek ¢ogunun halka arzlarinin
yakin tarihte olmasi ve ilgili verilerinin agiklanmamis olmasi sebebiyle arastirma
kapsamina dahil edilmesi miimkiin olmamustir. Sadece sektordeki sirketlerin %64 ’iiniin
risk dereceleri belirlenebilmistir. Ilerleyen yillarda bu sirketlerin de verileri kullanilip
arastirma genisletilerek ana metal sanayi sektOriinlin tamami incelenerek sektdriin
durumu ve gelecegi hakkinda daha ayrintili bilgiler edinilebilecektir. Ayrica gelecekte
yapilacak olan calismalarda farkli sektorlerdeki sirketler ile halka a¢ik olmayan veya
hakla agilmayr planlayan girketlerin finansal risk dereceleri degerlendirilerek
yatirimeilara ve topluma bilgiler verilebilecektir. Unutulmamalidir ki sirketin finansal
durumu yoneticilerinin risk istahlart ile de dogru orantilidir. Bir yonetici risk alip
bor¢lulugunu arttirarak bagkasinin sermayesi ile faaliyetlerini silirdlirmeyi tercih
edebilecek iken diger bir yonetici risk almayip mevcut kaynaklarla faaliyetini devam
ettirmeyi tercih edebilecektir. Bu iki yOnetim tarzi sonucu bambagska bir finansal yap1
ortaya cikabilecek ve geri plandaki diisiincenin bilinememesi yanlis veya eksik yorumlara
sebep olabilecektir.
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ABSTRACT

The aim of this study is to determine the effect of person-environment fit on attitude towards
work. The study demonstrates how person-environment fit is understood and measured at
different levels. In particular, how employees' individual adaptations are evaluated in the
work environment and the effects of these adaptations on their attitudes towards work have
been investigated. In addition, it was investigated how person-environment harmony in the
workplace shapes employees' attitudes towards work and its effects on their job performance.
The method section of the research states that 261 employees were reached by convenience
sampling method and various scales were used to understand the relationship between
person-environment fit and attitude towards work. In the research, the elements of person-
environment fit, person-job fit and person-supervisor fit were emphasized, and how these
elements affected the attitude towards work was tested with regression analysis. According
to the analysis results, it was determined that general person-environment fit and especially
person-supervisor fit had a positive effect on attitude towards work, but this effect was low.
These findings highlight the importance of person-environment fit in the workplace,
revealing the potential effects of job attitudes and thus job performance on management
strategies and human resources policies.
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0z

Bu ¢alismanin amaci kisi ¢evre uyumunun igse karsi tutuma etkisinin belirlenmesidir.
Calisma kisi-cevre uyumunun farkli diizeylerde nasil anlasildigimi ve oOlgilildiigiinii
gostermektedir. Ozellikle, is ortaminda ¢alisanlarin  bireysel uyumlarmin nasil
degerlendirildigi ve bu uyumlarin ise karsi tutumlari izerindeki etkileri arastirilmistir. Ayrica
isyerindeki kisi-cevre uyumunun ¢alisanlarin ige karsi tutumlarini nasil sekillendirdigini ve
is performanslarina olan etkileri aragtirilmistir. Aragtirmanin yontem boliimii, 261 caligana
kolayda 6rneklem yontemiyle ulagildigini ve kisi-cevre uyumu ile ise kars1 tutum arasidaki
iligskiyi anlamak i¢in ¢esitli 6lgeklerin kullanildigini belirtmektedir. Aragtirmada, kisi-gevre
uyumu, kisi-is uyumu ve kisi-ydnetici uyumu unsurlari {izerinde durulmus ve bu unsurlarin
ise kars1 tutumu nasil etkiledigi regresyon analizi ile test edilmistir. Analiz sonuglarina gore,
genel kisi-¢cevre uyumu ve 6zellikle kigi-yonetici uyumunun ise karsi tutum {izerinde pozitif
yonde etkili oldugu ancak bu etkinin diisiik oldugu tespit edilmistir. Bu bulgular, isyerinde
kisi-cevre uyumunun Onemini vurgulayarak, ise karsi tutumun ve dolayisiyla is
performansinin yonetim stratejileri ve insan kaynaklari politikalar1 {izerindeki potansiyel
etkilerini agiga ¢ikarmaktadir.

Atif / Citation: Barutgu. M. & Oztirak. M. (2024). A Research on Determining The Effect of Person Environmental
Adaptation on Attitude to Work. Malatya Turgut Ozal University Journal of Business and Management Sciences,
5(2), 258-284

258


mailto:barutcu.mg@gmail.com
mailto:mesut.oztirak@medipol.edu.tr

MTU - JBMS

Malatya Turgut Ozal Universitesi Isletme ve Yonetim Bilimleri Dergisi

Malatya Turgut Ozal University Journal of Business and Management Sciences

ISSN: 2717-7890
Cilt/Volume:5, Sayv/Issue:2, Yil/Year:2024, Sayfa/Page:258-284, ISSN: 2717-7890

1. INTRODUCTION

Person-environment fit theory is used by scientists and practitioners to understand the emotions,
behaviors, and attitudes of employees in the workplace. Person-environment fit is a
comprehensive concept that includes the compatibility of an individual with two or more systems
in a work environment. Person-occupation, person-organization, person-job, person-manager, and
person-group fit types are different types of fit from the perspective of person-environment fit.
Many studies have found that person-environment fit is an effective determinant of major
organizational behavioral variables such as job satisfaction, job performance, and organizational
commitment. Although person-environment fit has a mature theoretical background, few studies
have combined different types of person-environment fit to predict behavioral variables. In today's
conditions, most people are in the business world with various qualifications, titles, and conditions
and work for a significant part of their lives. Employees who spend almost all of their lives
working in the workplace are in constant communication with various levels of the environment
such as work, organizations, work groups, and managers, and are in the field of social behavior
(Law ve Dunbar, 2024). Person-environment harmony refers to the balance that an individual
establishes with the physical and social environment in which they live. This harmony has a
significant effect on the individual's mood and health. While elements such as the physical
environment, green spaces and air quality directly affect the individual's quality of life, the social
environment provides support and solidarity through relationships with family, friends and
society. In addition, spending time in nature reduces stress levels and increases general well-
being. The individual's values and beliefs about the environment are also an important factor
shaping this harmony; adopting a sustainable lifestyle can strengthen the relationship with the
environment. Therefore, it is critical for a person to take conscious steps to improve
environmental harmony, increase interaction with nature and establish healthy social
relationships. In this way, both the individual and their environment can live a healthier and more
balanced life (Zhang vd., 2024). The interaction of individuals with the elements of the work
environment results in satisfaction or dissatisfaction with various needs, thus affecting both
personal and organizational outcomes positively and negatively (Filipovi¢ Hrast vd., 2023). For
adults, the time and energy we spend working spreads to other areas of our lives such as family,
leisure, social activities and sleep, making work life perhaps the most important factor in overall
life satisfaction. For many people, work is not only about earning a living, but also about self-
actualization and personal satisfaction. Employees plan their careers to achieve goals and gain
experiences that will allow them to excel. Therefore, the workplace becomes a growth platform
for modern people. Work environments based on work relationships and regulations that do not
take individual psychological needs into account have no choice but to produce preventive results
at individual, institutional and societal levels. The application of an approach that takes human
behavior and the processes behind it covers many issues from personal and societal well-being to
organizational effectiveness and serves as a determinant of societal progress. The psychological
pressure and tensions that employees who are busy with their work life are exposed to due to their
interactions with various components of the work environment should really be seen as a serious
threat to public health and this importance should be reviewed in all cultures. Because “improving
personal health is one of the methods of building a better life” (Misra VD., 2024; Maslow, 2001:
11). It has been revealed that there are lacking multidimensional and multidimensional studies
that can comprehensively address the issue of person-environment fit and studies on the
mechanisms that explain why fit produces positive results.

In the first part of this study, a preliminary conceptual introduction to person-stage fit is made and
then its brief historical and theoretical background is discussed. Information is provided within
the framework of theories developed for person-environment fit, occupational choice theory, job
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fit theory, person-organization fit model, attraction-selection-separation model. An attempt is
made to conceptualize and define person-environment fit in terms of similarity, complementary
and comprehensive fit approaches. Finally, the individual-environment fit is addressed according
to the individual-job, individual-group, individual-organization and individual-manager levels
(Tesi vd., 2023).

In the second section, the subject of attitude towards work is evaluated in detail. This subject is
addressed within the framework of the components related to the institution, such as the manager,
the content of the job, working conditions, relations with coworkers and wages. The individual-
organization fit is evaluated in terms of attitude towards work and information is provided under
the subtitles of complementary- integrative fit, different dimensions. The measurement of
individual-organization fit is explained under the title of real and perceived fit and finally, the last
section of this section focuses on the studies investigating the person-organization fit and the
research approaches they use and the use of this type of fit in personnel selection and recruitment
processes (Yu vd., 2024, Oztirak ve Gliney, 2022).

In the third section, the purpose of the research to determine the effect of person-environment fit
on attitude towards work, its method, universe and sample, hypotheses to be tested, fictional
model, analyses to be used and limitations are mentioned.

The last section includes frequency and percentage distribution as a result of the analysis applied
to the collected survey data, the difference between person-environment fit and attitude towards
work according to demographic analysis, regression analysis tables and comments.

2. PERSON-ENVIRONMENT ADAPTATION

Person-environment fit is one of the most important research areas in organizational psychology
(Durr II and Tracey, 2009). Person-environment fit refers to the “fit between personal
characteristics and the workplace environment” (Greguras and Diefendorff, 2009: 465).

The fit between people and the environment focuses on the “fit between people and the
environment” (Edwards et al., 2006: 802) and is explained with two main classifications:
similarity and complementary fit (Giirlek, 2019). Similarity fit develops based on the similarity
of values between the individual and the environment, but complementary fit occurs when the
individual compensates for the deficiencies of the environment or when the environment
compensates for the deficiencies of the individual (Muchinsky and Monahan, 1987).

Person-environment fit represents an overarching concept consisting of several subtypes: person-
job, person-organization, person-occupation, person-group and person-manager fit. They are
positively related to each other but represent different aspects of the work environment and
therefore are separate phenomena that have effects on independent variables (Vleugels et al.,
2018). Complementary fit and personal-job fit express the degree to which an individual's
knowledge, skills and abilities match the needs of the organization and the degree to which the
need is completed. There are two types for the nature of a task or the degree to which the resources
required to perform it are met by an organization (Oztirak ve Orak, 2022; Edwards and Shipp,
2007). Person-environment fit refers to how well an individual adapts to their environment or
whether they are in harmony with their environment. This concept is related to the person's
adaptation to their physical, social, cultural and emotional environments.

Person-environment fit includes many factors. These include factors such as the person's values,
beliefs, abilities, skills, attitudes, personality traits, communication skills, stress management
skills and social relationships. At the same time, the balance in the person's interaction with their
environment is an important factor that determines the level of adaptation. A person's fit with the
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environment may vary in various areas. For example, a person may be successful in the work
environment while their social relationships may be weak or vice versa. Each individual's person-
environment fit is different because everyone has different expectations, needs, and abilities
(Aldrich ve Shank, 2024; Oztirak, 2023).

Person-environment fit can affect a person's quality of life. An individual in a harmonious
environment is more likely to live a happier, healthier, and more fulfilling life. Conversely, a
person in a discordant environment may experience problems such as stress, anxiety, low self-
esteem, and dissatisfaction.

Some strategies to increase person-environment fit may include the following (Carkit,2024; Dean
vd., 2024). Edwards, 2008: 168):

* Knowing yourself and determining your values: Understanding your own values and needs can
help you align your environment with these values.

* Developing communication skills: Good communication can help you interact better with your
environment and resolve conflicts.

* Learning stress management skills: The ability to cope with stressful situations can help you
better adapt to challenges in the environment.

 Strengthening social relationships: Establishing supportive social connections can increase
person-environment fit and support psychological well-being.

* Developing yourself: By developing your abilities and skills, you can better evaluate the
opportunities in your environment.

* Developing a positive attitude: A positive attitude can help you adapt and be resilient to the
negativity in your environment. Person-environment fit is a continuous process of balance and
harmony. Individuals must constantly strive to adapt to changes in their environment and to
improve. It is also important to remember that each individual is different and that person-
environment fit may vary for each person. Person-organization fit refers to the similarity of values
between individuals and organizations (Lee et al., 2010). Person-occupation fit is the fit between
a person's individual attributes and their professional interests and job characteristics. Person-
group fit refers to the fit between a person's attributes and values and the values and characteristics
of their peers. Person-manager fit is the fit between a person's attributes and work style and the
attributes of a manager (Kristof-Brown et al., 2005). Person-organization, person-occupation,
person-manager, person-group fit; Similarities are evaluated in terms of compatibility as they
express similarities in values, interests, and goals (van Vianen, 2018).

3. ATTITUDE TOWARDS WORK

The organizational commitment felt by the members of the organization is basically a set of
behaviors that can be called prosocial organizational behaviors and is the set of behaviors
exhibited to ensure peace between individuals, groups and institutions that interact while fulfilling
their roles within the organization. Behaviors that can be defined as positive social behaviors;
These prosocial behaviors exhibited by individuals to ensure the integrity and peace of the people
they work with and to protect this peace can be classified as “undefined role” and “defined role”
behaviors (ilerler and Giilova, 2020).

Undefined role behavior, which falls outside the scope of official role definitions, is qualitatively
accepted as positive social behavior and can characterize individuals as activities for the benefit
of the institution outside the scope assigned to them. Defined role behaviors, on the other hand,
include task behavioral characteristics that are performed as a requirement of the task to be
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performed and can be considered an integral part of that task. Studies conducted in this context
have observed that employees form an emotional commitment to the organization to the extent
that they adopt the values and goals of the institution or organization (Giirkan, 2006: 11).

Organizational commitment can affect job attitudes such as job satisfaction, commitment to work,
and morale. Socioeconomic factors such as age, gender, years of service, and educational
background are seen to be related to variables (Onal and Kavuncu, 2013: 3). In addition, the most
obvious result of organizational commitment is performance and staying in the organization,
while when individual commitment decreases, absenteeism, slowdown, and turnover occur (Onal
and Kavuncu, 2013: 4). It has been shown that employees with high organizational commitment
contribute more to achieving organizational goals. Understanding what triggers high
organizational commitment is very important for organizations trying to control critical
organizational issues such as turnover.

4. METHOD
4.1. Problem

To what extent does the adaptation of private sector employees operating in the information and
communication sector to the organization they work for, the job they are assigned to, the group
they are in and their managers affect their attitudes towards work?

The aim of this study is to reveal the answers to the above question.
4.2. Purpose of the Study

Selection of similar or equivalent personal and environmental characteristics is the basic principle
of fit measurement (Edwards, 1991; Kristof, 1996; Schneider, 2001). Researchers use personal
characteristics (values, needs, personality and abilities) and environmental (occupation,
organization, group or job) characteristics (values, materials, needs) to analyze fit.

The conceptual framework of the study consists of three main sections. In this context, firstly, fit
between human and environment is examined in terms of theoretical structure related to historical
structure. Then, various fit conceptualizations and definitions are explained. However, academic
literature provides information about person-environment fit at different levels. The second
section of the literature review aims to explain the position occupied by self-determination theory
and basic psychological needs in the field of organizational behavior, which is another framework
of the research model.

The third section of the research literature review is examined in order to evaluate the person-
environment fit approaches together, including the effect of fit on individuals and institutions in
working life.

4.3. Importance of the Research

The increase in technology-based organizations along with the developments in technology also
increases the number of project-based tasks and work groups that are common in these
organizations. In project work, coordination/discrepancy between group members can affect the
harmony of group members and group performance. When the types of harmony/discrepancy
between group members are considered, the question of whether complementary harmony based
on differences or harmony based on similarity will be more important, whether the degree of
harmony should be, and whether there is a need for personnel with different competencies in a
competitive position comes to mind. For this reason, it can contribute to the harmony of
individuals with the institutions they belong to, the work they do, work group members and

262



MTU - JBMS

Malatya Turgut Ozal Universitesi Isletme ve Yonetim Bilimleri Dergisi

Malatya Turgut Ozal University Journal of Business and Management Sciences

ISSN: 2717-7890
Cilt/Volume:5, Sayv/Issue:2, Yil/Year:2024, Sayfa/Page:258-284, ISSN: 2717-7890

managers, their loyalty to their institutions, and a positive climate and performance in the
workplace. Association with work groups and group membership (Cigek, 2013; Sarag, 2014;
Yiluzar, 2016; Ezer, 2017).

Individual-work environment fit is defined as the harmony or reciprocity between individual and
environmental variables (Muchinsky and Monahan, 1987; Sekiguchi, 2004). Depending on the
concept defined in environmental factors, various fit classifications have emerged (Kristof, 1996;
Yang et al., 2008, Cicek, 2013) and types of person-environment fit have been examined
according to the size of the environment. The compatibility of individuals and the work
environment; Individual-job fit, individual-organization fit, individual-manager fit, person-group
fit and individual-individual fit are examined as different types of fit (Kristof, 1996; Chuang,
2001; Cigek, 2013).

4.4. Universe and Sample

The ethics committee approval for this research was obtained from the Istanbul Esenyurt
University Ethics Committee. The ethics committee date is 11.07.2024 and the number is
2023/06/06.

The universe of the research consists of 258,746 people working in the information and
communication sector operating throughout Turkey (TUIK, 2022). The study aims to reach 250
employees between 01.05.2023 and 01.06.2023 by using the convenience sampling method. The
sample size was determined as 261 at the end of the data collection through the survey.

4.5. Assumptions

It is assumed that person-environment fit has an effect on attitudes towards work, will be a
precursor to future studies, and will offer suggestions for the individual and organizational
behaviors of private company employees operating in the information and communication sector.

4.6. Limitations

The limitations of the research are that it was conducted only in the private sector in Istanbul, the
shortness of the data collection process, and the small number of samples.

4.7. Data Collection

The purpose and main hypothesis of the research is to determine that person-environment fit
affects attitudes towards work. The survey form consists of three parts. The first part consists of
personal information questions, the second part consists of the “Person-Environment Fit Scale”
and the third part consists of the “Attitude Towards Work Scale”. The person-environment fit
scale was taken from the article published by Tath and Cakmak in 2019, and the attitude towards
work scale was taken from the article published in 2008. The hypotheses to be tested within the
scope of the research are as follows:

H1: Person-environment fit affects attitude towards work.
Hla: Person-job fit affects attitude towards work
H2a: Person-manager fit affects attitude towards work

H2: Person-environment fit shows significant difference according to gender variable.
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H3: Person-environment fit shows significant difference according to age variable.

H4: Person-environment fit shows significant difference according to education level
variable.

HS: Person-environment fit shows significant difference according to working hours
with current manager variable.

H6: Person-environment fit shows significant difference according to working hours in
the institution variable.

H7: Person-job fit shows significant difference according to gender variable.
HS: Person-job fit shows significant difference according to age variable.
H9: Person-job fit shows significant difference according to education level variable.

H10: Person-job fit shows significant difference according to working hours with
current manager variable.

H11: Person-job fit shows significant difference according to working hours in the
institution variable.
H12: Person-manager fit shows significant difference according to gender variable.

H13: Person-manager fit shows significant difference according to age variable.

H14: Person-manager fit shows significant difference according to education level
variable.

H15: Person-manager fit shows significant difference according to working hours with
current manager variable.

H16: Person-manager fit shows significant difference according to working hours in the
institution variable.

H17: Attitude towards work shows significant difference according to gender variable.
H18: Attitude towards work shows significant difference according to age variable.

H19: Attitude towards work shows significant difference according to education level
variable.

H20: Attitude towards work shows significant difference according to working hours
with current manager variable.

H21: Attitude towards work shows significant difference according to working hours in
the institution variable.
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The research model regarding the effect of person-environment fit of private sector employees
on attitude towards work is shown in Figure 6 below.

PERSON-ENVIRONMENT
>0 o ATTITUDE TOWARDS WORK

ADAPTATION

Figure 1. Research Model

4.8. Data Analysis

In the research, frequency and percentage distributions of demographic questions are tested with
frequency analysis, general person-environment fit, person-organization fit, person-group fit,
person-job fit and person-manager fit are tested with One-Way Variance Analysis (ANOVA)
from parametric tests, Independent Group T test, Kruskal Wallis H test from non-parametric tests,
Reliability Analysis to test the reliability of the scales, Kurtosis and skewness analyses to test the
normal distribution of variables, general person-environment fit, its components person-
organization fit, person-manager fit, person-group fit and person-job fit are tested with Linear and
Multiple Regression Analysis.

5. FINDINGS AND COMMENTS
5.1. Frequency Analysis of Demographic Variables

The frequency and percentage distributions of variables such as gender, age, education, length of
time working with the current manager, and length of time working in the institution are shown
in the table and the results are interpreted.

Table 1. Frequency Analysis Results of Personal Information

Frekans (n) Yiizde (%)

Male 61 23,4
Gender Female 200 76,6
Total 261 100,0
18-24 years 230 88,1
Age 25 years and above 31 11,9
Total 261 100,0
High School 16 6,1
Education Associate Degree 9 3.4
Undergraduate 225 86,2
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Postgraduate 11 4,2
Total 261 100,0

) ) ) Less than 2 years 202 77,4
LWe(;rsktlII: fane gggr:vuh Current Manager 2 years and above 59 22,6
Total 261 100,0

Less than 1 years 201 77,0

Working Period in the Institution 1 years and above 60 23,0
Total 261 100,0

The table above shows the frequency and percentage distributions of the participants' personal
information. 76.6% of the participants are female, 88.1% are between the ages of 18-24, 86.2%
are undergraduates, and 77.4% have been working with their current managers for less than 2
years. When the duration of their employment in the institution is evaluated, 77.0% of the
employees have less than 1 year of work experience.

5.2. Reliability Analysis

Reliability analysis is used to determine the reliability of the scale statements. In this way, it is
determined whether the scale to be used is valid for the analysis to be conducted. The consistency
level of the statements is measured with the Cronbach alpha coefficient determined as a result of
the reliability analysis. If the Cronbach alpha coefficient is between 0.600-0.800, the statements
are moderately consistent, if between 0.800-0.900, they are well consistent, and if above 0.900,
they are highly consistent. Table 2 shows the reliability analysis results of the person-environment
fit and its dimensions and the attitude towards work.

Table 2. Reliability Analysis Results

Cronbach's Alpha
Coefficient n
Person-Environment Fit Scale 0,914 9
Person-Job Fit Dimension 0,768 4
Person-Manager Dimension 0,932 5
Attitude Towards Work Scale 0,722 15

In the table above, the general person-environment fit Cronbach's alpha coefficient shows a high
level of consistency with a value of 0.914. One of its dimensions, person-job fit, is moderately
consistent with a Cronbach's alpha value of 0.768, and the other dimension, person-manager fit,
is highly consistent with a value of 0.932. When the consistency of the job attitude scale is
examined, it is seen that it shows moderate consistency with a Cronbach's alpha value of 0.722.

5.3. Mean, Standard Deviation, Kurtosis and Skewness

The mean and standard deviation results of the variables to be used in the analysis are included
in this section. Kurtosis and skewness values are used to interpret whether the variables comply
with the normal distribution condition.
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Table 3. Mean, Standard Deviation, Kurtosis and Skewness Results

.. Skewness Kurtosis
Mean Std.  Deviation Statistics Std. Hata Statistics Std. Error
Person Environment Fit 5,12 1,010 0,055 0,151 -0,641 0,300
Person Job Fit 5,23 1,004 -0,522 0,151 0,411 0,300
Person Manager Fit 5,03 1,167 0,074 0,151 -0,812 0,300
Attitude Towards Work 3,20 0,524 -0,011 0,151 -0,033 0,300

Employees evaluated the person-environment fit as 5.12, person-job fit as 5.23 and person-
manager fit as 5.03 as medium fit. Employees were undecided about their statements about their
attitudes towards work with a value of 3.20. When the skewness and kurtosis values of these
variables were examined, since the statistical values remained between +1, they comply with the
normal distribution condition.

5.4. Difference Analyses

The results regarding whether the average scores of the scale variables differ according to
demographic variables are evaluated in this section. One-Way Variance Analysis, Independent
Group T and Kruskal Wallis H tests are used to test the differences in the average scores of the
variables of general person-environment fit, person-job fit and person-manager fit and attitude
towards work according to personal information such as gender, age, education level, level of
working with the current manager, level of working in the institution.

Table 5 shows the analysis results of the differences between the average scores of the variables
person-environment fit, person-job fit, person-manager fit, and attitude towards work by gender.

Table 4. Analysis Results of the Differences Between the Average Scores of the Variables
Person-Environment Fit, Person-Job Fit, Person-Manager Fit, and Attitude Towards

Work by Gender
Gender | n Mean De\S/;[z(il{ion ' P
Person-Job Fit | 11;/;111; N 26010 2 :gg (1):;‘42‘461 0,931 0,355
Person-Manager Fit 1;/::; N 26010 g :(1)(5) } :(3) ;é 0,811 0,420
Attitude Toxivards Worlf 11;@?1112 o 26010 gﬁg 8:2?2 0,532 0,595
Person-Environment Fit xéiea N 26010 2: 1 ; (1)22 23 0,034 0,973

It was determined that there was no significant difference between person-environment fit,
person-job fit, person-manager fit and job attitude according to the gender of the employees
(p=0.05). Therefore, Hypothesis 2, Hypothesis 7, Hypothesis 12 and Hypothesis 17 are rejected.
Table 6 shows the analysis results of the difference between the average scores of the person-
environment fit, person-job fit, person-manager fit and job attitude variables according to age.
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Table 5. Analysis Results of the Difference Between the Average Scores of Person-
Environment Fit, Person-Job Fit, Person-Manager Fit and Job Attitude Variables

According to Age
Gender N Mean S.td'. P
Deviation

Person-Job Fit 18-24 yas 230 5,20 1,026
25 yas ve 31 ss2 o777 680 0,094
lizeri

Person-Manager Fit 18-24 yas 230 5,04 1,145
25 yas ve 31 495 1337 oL 0674
lizeri

Attitude Towards Work 18-24 yas 230 3,16 0,518

_ %

25 yag ve 31 344 0510 w881 0004
lizeri

Person-Environment Fit 18-24 yas 230 5,11 1,017
25 yas ve 31 520 0965 0408 0640
lizeri

*p<0,01

It was determined that there was no significant difference in person-environment fit, person-job
fit and person-manager fit according to the age of the employees (p>0.05). The fact that the
employees were 25 years old and above indicates that their attitude towards their jobs was also
positive. Therefore, Hypothesis 3, Hypothesis 8, Hypothesis 13 are rejected. Table 7 shows the
analysis results of the difference between the average scores of the variables person-environment
fit, person-job fit, person-manager fit, and attitude towards work according to the level of

education.

Table 6. Analysis Results of the Difference Between the Average Scores of the Variables
Person-Environment Fit, Person-Job Fit, Person-Manager Fit, and Attitude Towards
Work According to the Level of Education

Std. )
n Mean Deviation X P
High School 16 5,05 1,249
Associate
Person-Job Fit Degree ? 5,25 1,875 1437 0.697
Undergraduate 225 5,24 0,940 ’ ’
Postgraduate 11 5,32 1,090
Total 261 5,23 1,004
High School 16 5,21 0,695
Associate
Person-Manager Fit Degree ? 373 1,473 4081 0253
Undergraduate 225 4,97 1,172 ’ ’
Postgraduate 11 5,36 1,213
Total 261 5,03 1,167
Attitude Towards Work ~ High School 16 3,22 0,079 5,493 0,139
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Associate 9 3.02 1,126
Degree
Undergraduate 225 3,19 0,508
Postgraduate 11 3,54 0,442
Total 261 3,20 0,524
High School 16 5,14 0,868
| | gzsg(;;ate 9 552 1,645
Person-Environment Fit Undergraduate 225 5,09 0,984 2,054 0,561
Postgraduate 11 5,34 1,139
Total 261 5,12 1,010

It was determined that there was no significant difference between person-environment fit,
person-job fit, person-manager fit and job attitude according to the education level of the
employees (p>0.05). Therefore, Hypothesis 4, Hypothesis 9, Hypothesis 14 and Hypothesis 19
are rejected. Table 8 shows the analysis results of the difference between the average scores of
the variables person-environment fit, person-job fit, person-manager fit and job attitude according
to the length of service with the current manager.

Table 7. Analysis Results of the Difference Between the Average Scores of the Variables
Person-Environment Fit, Person-Job Fit, Person-Manager Fit and Job Attitude According
to the Length of Service with the Current Manager

Std.

Working Time with Current Manager N Mean . t p
Deviation
Person-Job Fit L::Sthan 2 02 513 Lo1s
}2] ears and -2,956 0,003*
' 59 5,57 0,896
above
Person-Manager Fit L:::Sthan 2 02 5.01 1155
}2] d -0,424 0,672
years an 59 5.0 1215
above
Attitude Towards Work L:::Sthan 2 02 316 0481
}2] ears and -2,015 0,047%*
¢ 59 3,34 0,637
above
Person-Environment Fit L:::Sthan 2 202 5.07 1018
}2] d -1,564 0,119
years an 59 5.30 0.970
above

*p<0,01, **p<0,05

It was determined that there was no significant difference in person-environment fit and person-
manager fit according to the length of time employees worked with the current manager (p=0.05).
It is seen that when employees work with the same manager for more than 2 years, that employee
is more compatible with his/her job and has a positive attitude towards his/her job. Therefore,
Hypothesis 5 and Hypothesis 15 are rejected. Table 9 shows the analysis results of the difference
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between the average scores of the variables person-environment fit, person-job fit, person-
manager fit, and attitude towards work according to the length of time in the organization.

Table 8. Analysis Results of the Difference Between the Average Scores of the
Variables Person-Environment Fit, Person-Job Fit, Person-Manager Fit, and
Attitude Towards Work According to the Length of Time in the Organization

. . ) Std.
Working Time with Current Manager n Mean Deviation p
Person-Job Fit L::rssthan 1 201 5.17 1,033
}1] ears and -1.808 0,072
y 60 5,44 0,877
above
Person-Manager Fit Lesrs than 1 201 5,09 1,159
{ea S q 1,604 0,110
years an 60 4,82 1,178
above
Attitude Towards Work L::rssthan 1 201 3.19 0.500
{ e and 0,385 0,701
y 60 3,22 0,604
above
Person-Environment Fit L::rssthan 1 201 5.13 1,033
{ o and 0231 0,818
y 60 5,09 0,937
above

It was determined that there was no significant difference between person-environment fit,
person-job fit, person-manager fit and job attitude according to the employees' working hours in
the institution (p>0.05). Therefore, Hypothesis 6, Hypothesis 11, Hypothesis 16 and Hypothesis

21 are rejected.

When the tables analyzing the effect of Person-Environment Fit on Attitude Towards
Job are examined in general;

Table 9. Analysis Results of the Differences Between the Average Scores of Person-Environment Fit,
Person-Job Fit, Person-Manager Fit, Attitude Towards Job Variables According to Age

Gender N Mean S.td'. P
Deviation

Person-Job Fit 18-24 years 230 5,20 1,026
25 years and 31 5,52 0.777 -1,680 0,094
above

Person-Manager Fit 18-24 years 230 5,04 1,145
25 years and 3 495 1337 0,421 0,674
above

Attitude Towards Work 18-24 years 230 3,16 0,518

R %

25 years and 31 3,44 0,510 2,881 0,004
above

Person-Environment Fit 18-24 years 230 5,11 1,017
25 years and 3 5.20 0.965 -0,468 0,640
above

*p<0,01
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In Table 6, it was determined that the attitude towards work showed a significant difference
according to the age of the employees (p=0.004<0.01), therefore Hypothesis 18 was accepted,

Table 10. Analysis Results of the Differences Between the Average Scores of Person-
Environment Fit, Person-Job Fit, Person-Manager Fit, Attitude Towards Work Variables
According to the Working Time with the Current Manager

. . ) Std.
Working Time with Current Manager N Mean Deviation t p
Person-Job Fit L:;isthan 2 202 5,13 1,015
Z ears and -2,956 0,003*
y 59 5,57 0,896
above
Person-Manager Fit L:;rssthan 2 202 5.01 1,155
}2] ears and -0,424 0,672
y 59 5,09 1215
above
Attitude Towards Work Less than 2 202 3,16 0.481
years .
2 years and -2,015 0,047
above 59 3,34 0,637
Person-Environment Fit Lee:rssthan 2 200 507 1,018
g d -1,564 0,119
Jedts all 50 530 0970
above

*p<0,01, **p=<0,05

In Table 8, it was determined that there was a significant difference in person-job fit
(p=0.003<0.01) and job attitude (p=0.047<0.05) according to the length of time employees
worked with their current manager, therefore Hypothesis 10 and Hypothesis 20 were accepted.

5.5. Simple Regression Analysis

The results of the impact analysis are evaluated using simple regression analysis that tests the
effects of person-environment, person-job and person-manager fits on job attitude.

Table 11. Simple Regression Analysis Results

Coefficie Coefficients Model ANOVA

nts Summary Test for R?rgersiisr}llon
Variables Model £
B B;t R®* AdjustedR> F p t p
Person Job Fit - Attitude 0,1 0,2 22,3 0,0
Towards Job 47 sp 00800076 ol g 4732 0,000
Person Manager Fit - Attitude 0,1 0,3 37,8 0,0
Towards Job 61 57 0,128 0,124 72 00 6,154 0,000
Person Environment Fit - 0,1 0,3 37,0 0,0
Attitude Towards Job 84 54 0,125 0,122 97 00 6,091 0,000
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It is seen that the ANOVA results of all three models in which the independent variable affects
the dependent variable are significant (First model: F=22.394, second model F=37.872 and third
model: F=34.097). When the regression test results are examined, person-job fit (t=4.732,
p=0.000<0.01), person-manager fit (t=6.154, p=0.000<0.01) and general person-environment fit
(t=6.091, p=0.000<0.01) affect the attitude towards work separately. Each independent variable
affects the dependent variable at a low level.

6. CONCLUSION, DISCUSSION AND SUGGESTIONS

In this part of the study, the hypotheses examined in the study are examined in terms of their
contributions to the relevant literature, the concrete qualities of the relationships that emerged,
and the answers to the basic research questions. In addition, the results that emerged are discussed
and the scientific contributions that can be made to the field with different studies to be conducted
in the future are emphasized.

The main purpose of the study is to determine the extent to which person-environment, person-
job, and person-manager fit affect the attitude towards work. Simple regression analysis is used
to achieve this purpose. The survey method is used in the data collection process. The survey
consists of three parts. The first part includes personal information, the second part includes the
person-environment fit scale, and the third part includes the attitude towards work scale. The
survey was conducted using the convenience sampling method. The survey form was sent to 261
employees of private companies operating in the information and communication sector.

The results of the answers to the personal information questions of the study are as follows: The
distribution is mostly women. The majority of the employees are in the 18-24 age group and have
a bachelor's degree. They have been working with their current managers for less than 2 years and
have less than 1 year of institutional experience.

Reliability Analysis is used to determine the consistency of the scales. As a result of the Reliability
Analysis, the consistency of the variables of person-environment fit, person-job fit, person-
manager fit and attitude towards work is provided according to Cronbach Alpha coefficients.

It was determined that the employees' person-environment fit, person-job fit and person-manager
fit were in medium compatibility according to the answers given, and that they were undecided
in their attitude towards work. The kurtosis and skewness values indicating compliance with the
normal distribution show that all variables are close to the normal distribution.

According to the results of the difference tests, it was determined that gender, education level and
length of service in the institution did not cause any difference in person-environment fit, person-
job fit and person-manager fit and attitude towards work. It was determined that age showed a
difference in attitude towards work, and length of service with the current manager showed a
difference in person-job fit and attitude towards work.

According to the regression analysis results, even if the explanatory power and effect level of the
independent variables of person-job fit, person-manager fit and person-environment fit in the job
attitude model are low, person-job fit, person-manager fit and person-environment fit alone affect
the attitude towards work.

Suggestions

Person-environment fit refers to the degree to which an employee is compatible with the work
environment. Attitude toward work includes an employee's emotional, cognitive, and behavioral
reactions to their job. There can be a strong relationship between person-environment fit and
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attitude toward work. Here are some suggestions to increase the effect of person-environment fit
on attitude toward work:

* Importance should be given to fit assessments during the recruitment process: Appropriate tools
can be used to assess person-environment fit during the recruitment process. Use tools such as
tests, interviews, and assessment centers that evaluate candidates' personality traits, values, and
potential for adapting to the company culture. In this way, the possibility of selecting compatible
candidates can be increased.

» Company culture should be clearly communicated: Ensure that the company culture is clearly
defined and shared with employees in a way that is communicated. A harmonious work
environment can be created by sharing company values, expectations, and company culture with
employees. This can encourage employees to adapt to company values and develop a more
positive attitude toward work.

* Business support and communication should be strengthened: Employees feeling the support of
the business and knowing that communication channels are open can increase person-
environment harmony. Be open to your employees' needs, problems and suggestions. Strengthen
communication and feedback processes within the business. This can strengthen employees' ties
with the business and positively affect their attitudes towards work.

* Training and development opportunities should be provided: Continuously providing employees
with training and development opportunities can increase person-environment harmony. Training
programs should be organized to help employees develop their skills and be successful at work.
In addition, providing career planning and advancement opportunities can increase employees'
motivation and positively affect their attitudes towards work.

» Work-life balance should be emphasized: Employees should be helped to achieve work-life
balance. Applications such as flexible working hours, remote working options and leave policies
should be supported. Employees' ability to establish a balance between their work and personal
lives can increase person-environment harmony and positively affect their attitudes towards work.

These suggestions can help increase the effect of person-environment harmony on attitudes
towards work. However, remember that each employee has individual differences and these
suggestions should be adapted to the needs of the employees of the business.

As aresult, the research can be improved by increasing the number of samples, extending the data
collection period, and applying the survey to more companies and different sectors.
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