Digital Labour in Social Media:

Expropriation of Leisure Time,

Commercialization of Creative
Activity and the Problem of Alienation’

Yesim Akmeraner

Abstract

The relation between digital labour and exploitation has been widely discussed. A
significant branch of analyses focuses on Internet companies, advertising (companies) and
user-generated content. Italian autonomist thought is just attached to the body of this
argument via the concepts of “social factory”, “immaterial labour” and “general intellect”.
However, the focus of autonomist thought which is capital’s diffusion into subjectivities of
labour is frequently overlooked. The aim of this paper is to articulate audience commodity
and digital labour debate with Italian autonomist thought on the basis of exploitation of
social, communicative and creative capabilities of labour. Within this context,
expropriation of leisure time and commercialization of creative activity is handled in an
attempt to underline exploitation of subjectivities of digital labour with an autonomist
emphasis. Besides, alienation in social media has been predominantly argued around users’
lack of/limited control over the means, processes, and results of their production.
However, with reference to Franco Berardi, this paper discusses the matter of alienation in
social media via the concept of estrangement to indicate an “intentional” estrangement
from digital work in parallel with the autonomist offer of “refusal of work”. Thus,
estrangement from digital work through which subjectivities of labour are subsumed
under capital is emphasized so as to attract attention to refusal of digital work against
sublation of alienation via enhancing users’ control over their content and digital
platforms.
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Sosyal Medyada Dijital Emek: Serbest
Zamanin Gaspi, Yaratici Etkinligin
Ticarilestirilmesi ve Yabancilasma Sorunu’
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Dijital emek ve somiru arasindaki iliski cokea tartisilmistir. Yapilan calismalarin 6nemli
bir kismi internet sirketleri, reklam (sirketleri) ve kullanicilar tarafindan olusturan icerige
odaklanmaktadir. Italyan otonomist dusiince de “toplumsal fabrika”, “maddi olmayan
emek” ve “genel zeka” gibi kavramlar araciligiyla bu tartisma govdesine ilistirilmektedir.
Ancak otonomist distincenin 6nemli bir odak noktasi olan sermayenin emegin
oznelliklerine nufuz etmesi siklikla goz ardi edilmektedir. Bu ¢calismanin amact izleyici
metast ve dijital emek tartismalarini Italyan otonomist disiince ile emegin sosyal,
iletisimsel ve yaratici ozelliklerinin somurtilmesi baglaminda eklemlemektir. Bu
dogrultuda sermaye tarafindan serbest zamana el konulmasi ve yaratic1 etkinligin
ticarilestirilmesi, dijital emegin 6znelliklerinin somurtlmesi baglaminda otonomist bir
vurguyla tartisilmaktadir. Konunun 6nemli bir uzantisi olan sosyal medyada yabancilasma
ise cogunlukla kullanicilarin tiretim araclari, sturecleri ve tiretimlerinin sonuclarini kontrol
edememeleri veya bunlar tizerinde sinirh bir kontrole sahip olmalar temelinde
tartisilmaktadir. Bu makale sosyal medyada yabancilasma meselesini, otonomistlerin “isin
reddi” vurgusuna paralel olarak kullanicilarin dijital isi “maksath yadirgamasina” isaret
etmek amaciyla Franco Berardi ve onun “yadirgama” kavramina referansla tartismaktadir.
Boylece dijital emegin urettigi icerik ve dijital platformlar tizerindeki kontrolunun artmasi
yoluyla yabancilasmanin asilmasi degil, sermayenin emegin 6znelliklerini kendine tabi
kilmasina neden olan ve deger uretimine hasredilen dijital isin yadirganmasi
vurgulanmistir. Yabancilasmaya ickin olan tartisma, yadirgama kavrami vasitasiyla dijital
isin reddine vurgu yapan bir eksene ¢ekilmistir.
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