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Oz

Bu calisma, kuresellesme, kapitalizm ve kent arasindaki diyalektigi, yerel bir deneyim
alani, Ankara alisveris merkezleri tizerinden okumay1 amaclamistir. Kapitalizmin etki
alaninin gundelik yasam pratiklerine, ozellikle titketim kultirtne dogru genislemesiyle
birlikte, iki 6nemli isleve es zamanl olarak sahip olan alisveris merkezleri bir yandan
kapitalizmi ve g iliskilerini yeniden uretirken, diger yandan kiiresel ve yerel arasinda
kamusal alanin donusiminun anlamli bir ugrag: olarak konumlanmaktadir. Calisma
kendi icerisinde birbirini 6nemli 6l¢tide tamamlayan iki ana kisima ayrilmaktadir.
Mekanin yansiz ve verili olmaktan daha ¢ok ideolojik bir insa olarak kurulduguna dair
kuramsal tartismanin ardindan, boylesi bir insa bicimini Ankara alisveris merkezleri
uzerinden okumaktadir. Turkiye kapitalizminin 1980 sonrasi kuresel kapitalizme
eklemlenme siirecinin yansimasini olusturan alisveris merkezleri tam da bu yonuyle 6zel
bir deger tasimaktadir. Kuiresel kapitalizmin yap1 bozumecu siireci icerisindeki 6nemli
yansimalarindan birisinin de tiketim kulturi ve degisen tiketim pratikleri icerisinde
kuruldugunu belirleyen calisma, katilimsiz gozlem ve derinlemesine gortisme tekniklerini
kullanmaktadir. Ulkelerin makro yapisal degisiminin mikro orneklere nasil yansidigini bir
alan arastirmasi tizerinden ¢6ztimleme cabasindaki calisma, kiiresellesme stirecinin mikro
anlatilar ve yasamlar tizerinde gerceklestigini belirlemistir. Tarkiye’nin yasadig1 genel
sermaye birikim modelindeki degisimin oldukca 6zel bir kesitini olusturan tiketim
kulturtiinun degisiminin basat unsurlar olarak alisveris merkezleri olduk¢a 6nemlidir. Bu
dogrultuda calismanin odaginda yer alan alisveris merkezlerinin, kiiresel kapitalizmin
kendisini yeniden gerceklestirmesinde tuketim kiltaruntn degisimi adina 6zel bir kesit
actigl soylenmelidir. Kuresellesme stirecinin aslinda mikro ornekleri icerisinde
coziimlenmesi gerektigini one siiren ve titketim kultira ve bu kualttran gerceklestigi bir
alan olarak alisveris merkezlerini kuresel kapitalizmin ihtiyaclar1 dogrultusunda bir
gozetim ve kapanma alani olarak degerlendiren calisma, Ankara ozelinde alisveris
merkezlerinin yapisal niteliklerini de degerlendirmektedir.
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The Shopping Scenes of the Republic’s
House: An Attempt to Read the Dialetical
Relationship between Global Capitalism,
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Abstract

The aim of this study is to analyse the dialectical relationship between globalization,
capitalism and urban space through a local example, namely the shopping malls in
Ankara. In parallel with the expansion of the sphere of influence of capitalism towards
everyday practices and especially towards consumer culture, the shopping malls, which
assume two significant features at the same time, not only reproduce capitalism and the
existing power relations, but also posit themselves as a significant instance of the
transformation of the public sphere between the global and the local. The study consists of
two complementary parts. Following a theoretical discussion stipulating that the space, far
from being neutral and given, is an ideological construct, the study aims to analyse the
presence of such a construct through the example of shopping malls in Ankara. Reflecting
the integration of Turkey with global capitalism from 1980 on, shopping malls emerge as
an important field of analysis. Stating that one of the significant indicators of the
deconstructing process of global capitalism could be observed through the consumer
culture and the changing consumption practices, the study has been carried out through
non-participatory observation and in-depth interviews. Interviews with 20 participants, in
this framework, offer a significant example. Aiming to analyse the reflection of macro-level
changes onto micro-level examples, this study argues that the process of globalization is
apparent in micro narratives and lived experiences. Shopping malls emerge as an
important field of analysis in their quality as one of the most important elements of the
change of consumer culture, especially when conceived of as a specific instance of the
overall change in the capital accumulation model in Turkey. In this sense, one should
mention that the shopping malls, which constitute the main focus of analysis in this study,
plays a special role with regard to the reproduction of global capitalism especially in terms
of the change of consumer culture. It is therefore inevitable to focus on the shopping malls
in Ankara, which represent a totally different consumer culture compared to shopping
malls in Istanbul, which now emerged as a hub of finance capital. For the purposes of this
study, which argue that the process of globalization must be analysed with reference to
micro level examples, the shopping malls in their capacity as a venue of a consumer
culture are portrayed as spheres of surveillance and confinement designed in accordance
with the needs of global capitalism. Therefore, the study also makes reference to the
structural features of shopping malls in Ankara.
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