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Ozet

Turkiye'de kilturel caglarin ilki olan Paleolitik/Epipaleolitik Cag’a yonelik bilimsel
arastirmalardaki yetersizlik, sadece kultir arastirmacilar igin degil ayni zamanda
turizm akademisyenleri ve Urlin gelistiriciler igin de gegerlidir. Bu durum, Turkiye
topraklarinin bu c¢ag kultlirel Gritnlerinin ve bu Urlnlerin elde edildigi merkezlerin
turizsmde vyeterince dederlendirilememesine neden olmaktadir. Calismada
Turkiye'nin bu ¢ag somut kualtlir mirasi zenginligi literatir arastirmasi ile ortaya
konmus ve bu zenginligin kiltir turizmi acisindan sahip oldugu potansiyel
irdelenmistir. Ortaya gikan sonuca gore, Turkiye'nin bu ¢ag somut kiltlirel mirasi
kdltdr turizmi agisindan 6nemli firsatlar sunmakla beraber, bu somut mirasi
Ozellikle Grin haline getirme noktasinda énemli eksiklikler bulunmakta, bu da
turist ilgisine olumsuz bigimde yansimaktadir.
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TOURISM POTENTIAL OF PALEOLITHIC/EPIPALEOLITHIC TANGIBLE
CULTURAL HERITAGE IN TURKEY AND ITS MARKETING PROBLEM

Abstract

In Turkey, lack of scientific research into Paleolithic/Epipaleolithic age, the known
first cultural age, is also valid for academicians in tourism and product developers
alike. This leads to the fact that cultural products of the age and the centers
where these products flourished are not appreciated adequately.This study sets
out to explore the potential of this age in terms of culture tourism and highlights
the tangible cultural heritage of the age. The results suggest that Turkey offers a
great variety of opportunities for cultural tourism in terms of tangible cultural
heritage in this age, however, there are also marketing problems in turning the
tangible heritage into a product, thus tourist interest has affected negatively.
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