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Ozet

Inovasyon, siireg olarak, bir fikri pazarlanabilir bir (iriin ya da hizmete, yeni ya da
gelistirilmis bir imalat ya da dagitim yontemine, ya da yeni bir toplumsal hizmet
ybntemine dénistiirmeyi ifade etmektedir (OECD, 2006). Ote vyandan
kiimelenmeler yeni teknolojiler, yetenekli insanlar ve arastirma yatinmlarn igin
cazibe merkezleri haline gelmektedirler. Kimelenmeler, daha c¢ok, olgek ve
kapsam ekonomilerine (scale and scope economies) izin veren kritik firma
kitlesinin olustugu, gicli bir bilim ve teknoloji tabanina, inovasyon ve girisimcilik
icin gerekli kiltir birikimine sahip bolgelerde ortaya gikmaktadir. Bununla birlikte,
kiimelenmelerin inovasyon Uzerindeki etkileri, tlke farklari ve ayni Ulke iginde de,
bolge farklarina goére degismektedir. Bununla birlikte, kimelenmelerin nasil
olustuklar ya da firmalari inovasyona yoneltmedeki etkileri tam olarak agikliga
kavusturulamamistir.

Bu calisma, Tulrkiye ekonomisinin en ©6nemli ekonomi kalemlerinden birini
olusturan turizm sektérinin 6nde gelen kiimelenmelerini ortaya koymakla birlikte
kiimelenmelerin inovasyona etkisini arastirma amacini tasimaktadir. Calisma, ayni
zamanda, kimelenmelerin firmalari nasil inovasyona tesvik ettigini de ortaya
cikarmay! hedeflemektedir. Arastirmada nitel arastirma yontemi (qualitative
research) kullanilmis olup, veri toplama teknigi olarak yari yapili derinlemesine
mulakat (semi-structured in depth interview) ve 5 ayri bélgede saha calismasi
(field research) ve odak grup (focus group) teknigi kullaniimistir.
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CLUSTERS AND THEIR EFFECTS ON INNOVATIONS: IMPLEMENTATIONS IN
THE TURKISH TOURISM SECTOR

Abstract

The idea of a process that can be marketed that are specific, innovation, as a
product or service, a new or improved manufacturing or distribution method, or
turn the expression of a new social service method (OECD, 2006). In other
information, clusters become more attractive for new technology, talented people
investment and research centres. Clusters mostly occur in the regions (the
economies of scale and scope) which allow the company to reach at attracting a
science and technology, is a strong base for innovation and entrepreneurship with
the necessary cultural accumulation. At the same time, however, the effects of
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Clusters on innovation can be varies in terms of the country's differences, and in
the same country but at the different region.

This work was carried out in one of the most important economic power of
Turkey's economy called tourism sector, with the aim of defining the cluster
witnessed in the tourism sector and the impact of clusters on innovation. This
research, at the same time, aims to find out how the clusters encourage the
companies to the innovative activities. In this study, the Qualitative Research
Method has been used, and as the data collection methods semi-structured in
depth in-depth interview and in 5 separate regions the field research and the
technique of focus group was used.

Anahtar Kelimeler: cluster, innovation, tourism.
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