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OzZET

Ulkelerin ve yérelerin tanitiminda ve sunumunda yerel etkinliklerin, alternatif
turistik Gran olarak dederlendiriimesi her gecen oOnemli hale gelmektedir.
GlUnUimulzde, Turkiye'de, kiltirel yaplyr temsil eden vyerel etkinliklerin sayisi
1188’e ulasmistir. S6z konusu bu etkinliklerin, Tilrkiye'de turistik Grin olarak ne
Olcide dederlendirildiginin belirlenmesi amaciyla ylratilen bu calismada, birinci
asamada, veri toplama yéntemi olarak ikincil verilerin degerlendirilmesi yoluna
gidilmistir. Kiltir ve Turizm Il Midirlerinin festivallerle ilgili gériislerinin toplandigi
ikinci asamada ise, anket soru formlarindan yararlanilmistir. Arastirma sonucunda;
II Midurlerinin, 483 etkinligi turistik amaclarla yapilabilir bulurken; 136 adet yerel
etkinligi turistik amaclara uygun bulmamislardir. Turistik amagl yurutulebilecek bu
etkinliklerin 274’Unln i¢ turizm amagh; 196 etkinligin hem ic hem de dis turizm
amacli; 13 etkinligin ise sadece dis turizm amagli dederlendirilebilecegine yonelik
bulgulara ulagiimistir.
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LOCAL EVENTS IN TURKEY: AN EVALUATION ON USING THEM FOR
TOURISM PURPOSES

Abstract

As alternative tourism products, special events are getting more and more
important in promoting and presentations of destinations day by day. Today, the
number of such events reflecting cultural structure in Turkey has reached to 1188.
In this study, it is aimed to determine the level of valuating these events as
tourism products in Turkey. In the first stage, the secondary data were collected
and evaluated. In the second stage, Culture and Tourism Governors of the
Municipalities were asked to express their ideas about using these events as
tourism products. In this stage, a questionnaire was employed. In the analysis,
483 Governors stated; that these events can be used as tourism products while
136 of them did not want to adopt these local events to attract tourists. Also, the
study revealed that 274 events are suitable for domestic tourism, 196 events for
both domestic and international tourism and only 13 of them for international
tourism.
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