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OzET

Bu calismanin amaci otel isletmelerinin markalasmasinin turizm edgitimi alan
ogrencilerin kariyer gelisimlerine olasi etkilerini belirlemektir. Bu arastirmada veri
toplama araci olarak anket kullanilmistir. Arastirmanin evrenini lisans dizeyinde
turizm editimi alan 3.ve 4. sinif 6grencileri olusturmaktadir. D6rt turizm editim
kurumu kiime olarak secilmis, 450 6grenciye anket yapilarak 392'si gegerli anket
olarak dederlendiriimeye alinmistir. Bu calisma Tlrkiye'de turizm egitimi alan
Universite ogrencilerinin gogunlugunun sektére karsi olumsuz bir beklenti ve
tutum icinde olduklarina isaret etmektedir. Elde edilen bulgular, markali otel
isletmelerinin  6grencilerin sektore daha olumlu ve profesyonel bir sekilde
yaklasmasina katki saglayabilecegini gostermektedir.

Anahtar sozciikler: Kariyer kararsizligi, kariyer gelistirme, otel isletmesi, turizm
egitimi, markali/markalasan otel.

POSSIBLE IMPACT OF BRANDING IN HOTEL ENTERPRISES ON THE
CAREER DEVELOPMENT OF UNDERGRADUATE TOURISM STUDENTS IN
TURKEY

ABSTRACT

The aim of this study is to investigate possible impact of branding of hotel
enterprises on the career development of students in tourism education. A
questionnaire was used to collect empirical data. The population of the research
included the 3™ and 4™ year students. Four tourism education institutions were
selected and 450 students participated in the survey. Overall 392 valid
questionnaires were taken into consideration. This paper reports that majority of
the students have negative views and attitudes towards the tourism industry in
Turkey. The findings show that a branded hotel enterprise can make significant
contribution to students’ having a positive and professional view and approach to
the tourism sector.
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