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OZET

Bu galisma da Turk Lirasindan sifir atilmasinin turistik harcama egilimleri Gzerine
olasi etkileri, turizm endustrisi cgalisanlarinin bakis agisindan arastiriimistir.
Arastirma verileri Mudla’nin Marmaris ilgesinde turizm isletmelerinde galisan
kisilerden anket yontemi uygulanarak elde edilmistir. Arastirma sonucunda,
paradan sifir atilmasinin turizm enddistrisi calisanlari tarafindan olumlu karsilandigi
bulunmustur. Yine paradan sifir atiimasinin her ne kadar Turkiye'ye olan turizm
talebinde 6nemli bir artis saglamasa da, turistik harcama surecini kolaylastiracagi
saptanmistir. Bu bilgiler 1siginda, Yeni Turk Lirasi’'na gegis slrecinin turizm
endustrisine olasi olumsuz etkilerini 6nlemek igin gesitli 6nerilerde bulunulmustur.
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POTENTIAL IMPACTS OF THE NEW TURKISH LIRA ON CONSUMPTION TENDENCIES
OF TOURSTS: A SURVEY INTO INVESTIGATING PERCEPTIONS OF INDUSTRY
WORKERS

ABSTRACT

This study investigates perceptions of workers in the tourism industry on potential
impact of removing zeros from Turkish Lira on consumption tendencies of tourists.
Empirical data was collected from workers of tourism companies in Marmaris,
Mugla. The research results indicate that workers of tourism companies welcome
positively the New Turkish Lira. However, they further seem to believe that
introducing the New Turkish Lira would not result in a high rise in tourism demand
but it can help simplifying the consumption process of tourists. Based on the study
results, a number of recommendations are provided in order to minimize possible
negative impacts of introducing the New Turkish Lira on the tourism industry in
Turkey.
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