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OzZET

Bu calismada turizm isletmeleri ve merkezlerinde rekabet avantaji olusturulmasi
ile ilgili farkl goritsler hakkinda bilgi verilmistir. Calismadan c¢ikan en 6nemli
sonug; turizm isletmelerinde ve merkezlerinde rekabet avantaji yaratilabilmesi ve
korunabilmesi igin sahip olunan gekicilik ve tesislerin 6nemli oldugu ancak yeterli
olmadigidir. Cunkld gunumizde rekabet avantaji olusturma ve koruma artik
tamamen bilgiye ve yenilige dayanmaktadir. Bunun da basarilabilmesi icin bu
alanlarda ciddi caba ve surekli yatinm yapilmasi gerekmektedir. Ne yazik ki
Ulkemizin bilgi ve yenilik yonetimi alanlarina basarili oldugu séylenemez.
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CREATING AND MAINTAINING COMPETITIVE ADVANTAGE IN TOURISM
ORGANIZATIONS AND DESTINATIONS

ABSTRACT

This study discusses and evaluates different views to development of competitive
advantage of tourism establishments and tourism destinations. An emerging key
conclusion from the study is that for tourism establishments and destinations
having atractions and facilities is important in order to create competitive advange
but they are not sufficient alone. This is because, in todays complex and dynamic
environment, development of competitive advantage very much depends on
knowledge and innovation management. In order to achieve this, tourism
establishments and destinations need to invest furter into these areas.
Unfortunately, it is difficult to claim that Turkey has been successful so far in
investing into these key areas.
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