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Abstract

Re-designing covers for foreign edition books is one of the
debated and complicated tasks, considering various involvements
during the procedure, such as publishers’ role, designers’
interpretation and design trends of countries’ book markets. The
process becomes more problematic when especially imagery that
reflects cultural stereotypes, which do not represent text, are used
on covers. Particularly in the case of Turkish authors’ foreign
edition book covers, the visual representation of literature and text
is not accurate and is full with misinterpretation, despite the fact
that these authors are globally recognized and their books are
translated into many languages. In the global extend, the situation
is not very different than the Turkish case; we see similar design
approaches consist of clichéd images on rebranded covers. As it
is not only a local issue, but a universal one, this article aims to
answer the following questions through the Turkish case: Why do
misinterpretations occur when re-covering translated books?
What are the causes? What can be done to avoid
misinterpretations? To achieve this, some of the well-known
Turkish authors, whose books are re-covered in many countries,
are reviewed to support the argument in this article, also by
revealing the process of covering foreign editions and the
discussions around the topic. In the light of the review on chosen
examples, the possible solutions to avoid misinterpretations are
revealed in the closing section.

Keywords: Book Cover Design, Foreign Editions, Intersemiotic
Translation, Cultural Misinterpretations, Clichéd Imagery,
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Oz

Yabanci edisyon kitaplari igin yeniden kapak tasarlanmasi, siire¢
sirasinda yaymcilarin rolii, tasarimeilarin yorumu ve {ilkelerin
kitap pazarlarmn tasarim trendleri gibi ¢esitli miidahaleler goz
6niinde bulunduruldugunda ¢okea tartisilan ve karmasik olan
islerden biridir. Metni temsil etmeyen kiiltiirel kliseleri igeren
goruntiiler kitap kapaklarinda kullanildiginda siire¢ daha da
sorunlu hale gelmektedir. Ozellikle Tiirk yazarlarin yabanci
edisyon kitaplarinda, edebiyatin ve metnin gorsel temsili dogru
yansitilmamaktadir ve bu yazarlarin diinya ¢apinda taninmasina
ve kitaplarmin bir¢ok dile ¢evrilmesine ragmen kapak tasarimlari
yanhs yorumlamalar ile doludur. Kiiresel boyutta da durum,
Tiirkiye 6rneginden ¢ok farkli degildir; klise goriintiilerden olusan
benzer tasarim yaklagimlarinin yeniden kapak tasarlama
stirecinde var oldugunu goriiyoruz. Dolayisiyla, bu sadece yerel
bir mesele degil, evrensel bir mesele oldugu i¢in, bu makale su
sorular1 Tiirk Ornegi iizerinden cevaplamayr amaglamaktadir:
Terciime edilmis kitaplara yeniden kapak tasarlarken yanlis gorsel
yorumlamalar neden ortaya ¢ikar? Bu yanlis yorumlamalara
sebep olan seyler nelerdir? ve bundan kagmmak icin neler
yapilabilir? Hem bu sorular1 cevaplamak, hem de yabanci edisyon
kapaklarin yeniden tasarlanmasini ve konuyla ilgili tartigmalar1 da
iceren siireci aydinlatmak amaciyla, kitap kapaklari birgok tilkede
yeniden tasarlanmis ve taninmis bazi Tiirk yazarlarin yabanci
edisyon kitap kapaklar1 bu makaledeki argiimani desteklemek
amaciyla incelenmistir. Segilen Ornekler iizerinde yapilan
inceleme 15181nda, bu yanlis yorumlamalardan kaginmak igin olasi
¢oziimler, kapanis boliimiinde sunulmaktadir.

Anahtar Kelimeler: Kitap Kapag: Tasarimi, Yabanci Edisyon,
Intersemiyotik  Ceviri, Klise Imgeler, Kiiltiirel Yanls
Yorumlamalar, Tiirk Yazarlar, Orhan Pamuk, Elif Safak

1. Introduction

Initial purpose of a book cover is to inform reader about book content and convince them to a buy book in a short
period of time. But what if the accuracy in visual representation is put aside as a result of using most clichéd
visuals related to authors’ cultures for the quest of high number of sales? One of the much-debated aspects of
foreign edition covers is the discussion about the use of indicative visuals/images from foreign author’s culture
despite the fact that whether it represents the text accurately or not. In a technology-led world that becomes more
global, questions regarding the emphasis on cultural differences appeared in the publishing world, as in many other
fields. Publishers, designers and authors did not only question the visual representation problems of book covers,
but also the possibility of one universal cover design. Despite the popularity of this subject in book design and
publishing fields, there is no sufficient literature about it. With the exception of one book related to the subject
directly (Sonzogni, 2011). It is more possible to find articles and blog posts on various websites in general. As a
result of these discussions, the following questions appeared. In a more diverse world society, why are books still
lacking of covers that are not designed by considering text/context coherence and suffering because of
stereotypical images? Why do misinterpretations happen? What are the causes? And finally, what can be done to
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avoid misinterpretations? Although, it is a universal problem, this issue will be tackled through the selected Turkish
book covers who have this type of design treatment despite their universal texts, to echo the same problem that
other countries and cultures that have been gone through. But before this review, the process of covering and re-
covering books and the discussions on the possible reasons of misinterpretations are going to be revealed first.

2. Selection of Materials and Research Universe

Primary sources of this article are foreign edition book covers of Turkish authors who write novels. Covers are
picked as a result of an online research with the consideration of representative problems of their texts and covers
and that consist of stereotypical and clichéd images that will be revealed in this study. Some of the Turkish editions
of same books are also reviewed in order to discuss the argument presented in this paper and understand the
differences from their foreign edition versions. As a result of this selection, some book covers of two Turkish
authors, Orhan Pamuk and Elif Shafak, whose books are globally acknowledged, are specifically reviewed for this
study. The reason why they were chosen for this study is that they both are probably the most famous and most
translated contemporary Turkish authors in the world. Their books are translated into over 50 languages
(Pamuk:63, Shafak: 51 languages)'. So there are a high number of rebranded book covers in the global book
market. Differently than other Turkish books, especially Shafak’s novels have a universal context and characters,
despite many oriental/regional cover treatments by foreign publishers, making this an interesting case to study.
Also the national approach of Pamuk in his books and characters makes a comparison possible with Shafak’s
books. Besides these authors and their book covers, some of individual covers of other Turkish authors will be
shown here differently to support the research’s argument.

3. Method

Gillian Rose defines the method ‘semiology’ (or semiotics) for visual studies as “confronts the question of how
images make meanings head on [...] and offers a very full box of analytical tools for taking an image apart and
tracing how it works in relation to broader systems of meaning” (Rose, 2016, p.106). To look beyond visuals on
cover designs and reveal their meanings in the cultural context, this method is applied for this study. In addition
to this method, an approach, which is ‘intersemiotic translation’, is also adopted considering the intersection point
of translation and visual studies. Marco Sonzogni specifically suggested this approach by adapting it from
translation studies for the analysis of cover designs in his research, which reveals the process of designing book
covers for Umberto Eco’s book, ‘The Name of the Rose’ from designers’ side (Sonzogni, 2011, p. 5-6). He defines
the approach as: “an interpretation of verbal signs by means of signs of non-verbal sign-systems’? that is, how a
graphic designer converts the verbal signs of the text into the visual signs of the cover” (Sonzogni, 2011, p. 5-6).
Although Sonzogni uses the term ‘translation’, the term ‘interpretation’ is found more suitable for this study, as it
reviews the foreign edition book covers that are visually re-interpreted by foreign designers and publishers who
read translated texts. In order to reveal different design approaches, the comparative approach was also applied for
the review and the analysis of existing rebranded book cover designs and case studies. The book cover examples
were reviewed in three aspects, which are design, text/story and the relationship between them. Before reviewing
the chosen examples, it is beneficial to look at the process of recovering books, which will help to understand why
misinterpretations happen.

4. Covering Foreign Editions: The Process

The procedure of rebranding covers of foreign editions is not so much different from the procedure of designing a
regular book cover, except the fact that no serious marketing research is made to understand the tendencies of
targeted reader. So, before revealing its difference from designing covers for the first time, the process of covering
books in general will be mentioned. Normally, after a book contract is signed by author and publisher the adventure
of book cover starts. It does not necessarily mean that they wait for authors to finish their books, but also, in a
limited time, publishers tend to pursue cover ideas with a brief synopsis —depends on whether it is a fiction or non-
fiction book— from authors and launch book covers in different platforms in order to get reactions and demands
for new books. Marketing departments start the procedure of covering books by determining the target reader first.
As Angus Phillips states: “If readers are not all the same, publishers need to separate out different groups of
customers and then aim their marketing activities at some or all of these groups.” (Phillips, 2007, p. 20) He defines
this process in three stages: segmentation, targeting and positioning. The segmentation always comes first, like a
route that will be taken before sailing. Publishers should decide whether they target the whole market or break that
market into smaller segments (Phillips, 2007, p. 20). It is also logical to limit your market and potential readers in
order to reduce your promotion costs and communicate with them better. At this stage, publishers choose their

! For Pamuk, see: https://en.wikipedia.org/wiki/Orhan_Pamuk; for Shafak, see: https://en.wikipedia.org/wiki/Elif Shafak

2 Cited in Sonzogni; R. Jakobson, 'On Linguistic Aspects of Translation: in R. Brower (ed.), On Translation (Cambridge: Harvard University
Press, 1959), now in R. Schulte and J. Biguenet (eds.), Theories of Translation. An Anthology of Essays from Dryden to Derrida (Chicago and
London: The University of Chicago Press, 1992): 144-151. For a historical overview and theoretical discussion of semiotics and translation,
see in particular: D. L. Gorlee, Semiotics and the Problem of Translation (Amsterdam and Atlanta: Rodopi, 1994).
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readers by using four segmentations: (1) geographic (by country), (2) demographic (by age), (3) psychographic
(by their interests/feelings), (4) behavioural (by product usage, occasion, and brand loyalty). This process does not
include the price segmentation —which is also another important consideration— related to the material
quality/variety or special printing/binding techniques; it is only about the identification of the segments for cover
design.

After the segmentation, the second stage is targeting the reader. “Once an appropriate group of customer has been
identified, the next stage is to position the product in the customer’s mind.” (Phillips, 2007, p. 23). Publishers
realize this stage through different marketing channels. The steps mentioned above are taken by not only
publishers, but also by designers —specifically art departments in publishing houses— as they have an important
role after the segmentation and targeting reader processes. If designers had a chance to find some time, they would
try to read the books before starting the design process; but if they did not, they would ask for a brief synopsis and
some keywords about the book from the editors in order to shape their ideas for a cover. After this creation period,
designers come up with different cover ideas and present them in a cover meeting with editors and staff from
marketing departments. They agree on a design and ask the author his/her opinion. At the decision stage, the
interference of authors is generally limited and also depends on the fame of author, as Stefanie Pintoff commented
on:

As writers, we can have very different levels of involvement in the process. Most of us don’t have ‘cover
approval’ in our contracts (though huge bestselling authors may get that eventually). My own contract calls for
‘cover consulting,” which is more typical. Even so, what that means can vary from house to house, and from
book to book. Ideally, we’ll feel part of an open exchange of ideas—and end up with a cover that reflects our
shared vision of the novel. (Pintoff, 2013, as cited in Gallaway, 2011, n.p.)

When publishers sell authors’ copyrights of books, they put some rules about the use of cover in authors’ contracts.
These legal points define the limits of foreign publishers’ freedom on book cover design. According to their
contract, authors and their publishers could give foreign publishers the freedom of choice regarding cover use, but
they could also put some restrictions or require some special cover treatments, such as, the restriction of using
culturally offensive images etc. For instance, the Japanese author Haruki Murakami, set some rules about the use
of cultural visuals on his covers, such as not using Japanese or Asian people/characters. The reason is that the
author thinks that his books and its characters are universal and his covers should embrace more people in the
world as a consequence of that (G. Geray, personal communication with Murakami’s designer for the Turkish
edition, June 21, 2013). Oppositely, authors and publishers could ask to use the exact cover with a title change,
but in this case, a foreign publisher also has to buy copyrights of the book cover design. These different requests
also help to designate design approaches on foreign edition book covers.

4.1. Book Cover as Signifier and Signified?

In the previous chapters, the general process of designing book covers is mentioned. To understand why the
accurate representation of text on covers is important, these questions need to be answered first: what happens
exactly when recovering a translated book, what is the difference between covering for the first time and what is
the vital function of a rebranded book cover?

Regarding ‘Foreign Edition’, the term ‘edition’ indicates that a text may be published many times and in different
ways; as a consequence of this reproduction, ‘visual translation’ happens in two ways, (Baule, 2009, as cited in
Sonzogni, 2011, p. 24). The first way is that when a book is published and when its cover is designed for the first
time. To define this initial process, which is the transfer from verbal to visual meaning, Baule uses the concept of
Umberto Eco’s ‘change of matter’. As he defines, the graphic designer identifies within the narrative and then
visualizes a certain ‘semantic nuclei’ of the book. This conscious act of the designer causes the interpretation and
reflects a certain point of view. The second stage of this process happens when the book is translated into other
languages and it generally means changing of covers again. These changes can vary and every time a book is
translated, the transmutation related to the re-interpretation of the text into a cover can be re-envisaged in a
complete different way or influenced from the original cover, or both approaches can be applied (Baule, 2009, as
cited in Sonzogni, 2011, p. 24). This is designer side only. As Sonzogni states, covering a translated book is consist
of a complicated process because of these many variables that define the final product:

[...], by negotiating between the verbal and the visual, book covers reveal the cultural assumptions of their
designers, of their authors and of the readers of the text. [...] Book cover design, in fact, can be looked at as a
motivated conjunction of signifiers and signified - all the more complex because of the number of variables
and functions involved: the intentions of the author; the expectations of the reader; the strategies of the

3 These terms are adopted from Sonzogni’s study. See: p.4-5.
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publisher; the creativity of the designer; the traditions of the culture; the trends of the market on a local as well
as global scale (Sonzogni, 2011, p. 4-5).

So, it is useful to consider these factors when analyzing the design of book covers. Also, according to this
consideration, the definition and the function of a rebranded book cover should be re-defined as well. For Baule,
book cover design is an act of translation that designer interprets the text by using certain images on it. Baule also
argues that “cover adopts a form of ‘short communication;' where essential information is distilled and accessibility
to the book is at stake, especially for the reader who is geographically, culturally and linguistically distant from
it” (cited in Sonzogni, 2011, p. 24). Sonzogni also aggrees that cover is a kind of socio-cultural bridge between
authors and readers that represents and repositions the text across cultures and languages. So, according to him,
“images are less ambiguous and thus more accessible than words in how they express culture-specific associations”
(Sonzogni, 2011, p.15). In this regard, the use of culture-related images on book covers and possible
misinterpretations as a result of this becomes a vital issue in rebranded book covers.

5. The Discussion Around the Use of Cultural Imagery and Misinterpretations

As mentioned in the previous chapters, the discussion about the use of clichéd imagery regarding authors’ cultures
is a topical debate in the publishing world. ‘One universal cover’ policy is discussed and presented as a part of the
solution. Because, some publishers might not like the design of other editions with the idea that they will not suit
to their design approach and also it is not possible to force every foreign publisher to buy the copyrights of original
book covers (Clark, 2011, n.p.), this solution is deemed to remain in individual level. In this regard, defining
reasons of these interpretations and finding possible solutions for it is more doable. As a result of scanning all the
arguments on the issue, three main reasons occur why designers might use certain culture-related stereotypical
images, as in the following: (1) prejudices, neglect and laziness of publishers and designers towards author’s
culture, (2) marketing strategy of publishers to attract more readers, (3) current circumstances, social and cultural
influences and design trends in countries.

5.1. Prejudices, Neglect and Laziness of Publishers and Designers Towards Author’s Culture

When designer read a text, which is a translation of a text, the process of covering a foreign edition book becomes
a new kind of reinterpretation of the text and designers add their visual sphere with their general knowledge and
prejudices towards these certain cultures. This inevitably causes some misinterpretations towards foreign authors
and their texts and putting a stereotypical image to associate author’s culture regardless of what her/his text reflects.
Book cover designer Peter Mendelsund confirms this situation by saying that “Certain books are allowed to stand
on their own; others—too often those by African, Muslim, or female authors—are assigned genre stereotypes.”
He also adds that designers and publishers find this approach safe:

Of course, there are the deeply ingrained problems of post-colonialist and Orientalist attitudes. We’re
comfortable with this visual image of Africa because it’s safe. It presents ‘otherness’ in a way that’s easy to
understand. That’s ironic, because what is fiction if not a way for you to stretch your empathetic muscles?
(Mendelsund, cited in Silverberg, 2014, n.p.)

Other factors that trigger these prejudices or using generic/stereotypical images that are comfortable with could be
simply neglect and laziness. Designers might not have time to read whole texts or do a comprehensive research on
author’s book and culture, as also Mendelsund claimed. They might not also consider this an important issue, with
the pressure of deadline for designing book cover. So these factors might lead them to follow the easiest way
(Mendelsund, cited in Silverberg, 2014, n.p.)

5.2. Marketing Strategy of Publishers to Attract More Readers

Second reason could be the concern about sales and playing safe by choosing this kind of clichéd references, with
the notion of familiarity, even these visual references do not reflect the text accurately. Due to the concerns about
readers’ taste and in order not to lose readers’ interests, publishers tend to use some cultural references to make
connections between the reader and the culture of foreign author’s book. This approach also depends on the
experience of potential readers. If readers have an experience about that culture or simply saw a cultural motif or
reminder before, they can easily associate their past experiences with visuals on book cover. Consequently, this
association possibly ends with the sale of the book and publishers tend to insist that this approach helps to selling
more, as Peter Mendelsund claims this for African book covers:

By the time the manuscript is ready to be produced, there’s a really strong temptation to follow a path that’s
already been trod. [...] If someone goes out on a limb and tries something different, and the book doesn’t sell,
you know who to blame: the guy who didn’t put the acacia tree on the cover. (Mendelsund, cited in Silverberg,
2014, n.p.)

We generally come across with this choice on books that come from distinctive and non-western cultures, as we
do not see cover designs which include cultural elements/visuals from Europe, the USA or the UK. The reason is
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not so obvious, but we can say that this notion —putting cultural visuals on covers— can be considered as a marketing
strategy that publishers tend to employ, even if it seems like simply an orientalist approach. It is understandable
that if the book content contains cultural patterns that belong to the author’s country, the use of visuals and motifs
has logic and a purpose to promote book. But if it is not, then it becomes a form of cliché, as Sonya Chung
discusses:

Conveying the cultural elements of the novel in a jacket image could be tricky. In a recent article in Hyphen
Magazine, books editor Neelanjana Banerjee expresses a frustration with the easy cultural tropes that are often
used for the covers of novels by Asian Americans — fans, geishas (or other painted-faced women in traditional
East Asian dress), dragons, chopsticks, lotus blossoms (I would add peonies, cranes, and scantily clad Asian
temptresses) — to “mark” the books in an exotic way and thus, presumably, sell more books to readers attracted
to the familiarly exotic — whether or not those tropes best represent the novel’s actual thematic content or
storyline (Chung, 2009, n.p.).

As in the statement above, not only in the Asian culture, but we also see this treatment for the books from other
cultures, such as, the Middle Eastern, African and Maori etc. Some designers see this troubled aspect on the issue,
but there are also some designers who think in the opposite way. Peter Mendelsund suggests that if the aim is
highlighting the cultural sides of the author’s book —because sometimes they want to position an author in a specific
time and place despite the accentuation of the universal side of his/her work— then it is normal to take into account
the author’s native culture while designing a cover for the foreign edition. Because, also according to him, in the
early career years of great authors, they were only known by their nationalities, such as ‘South American writer,’
or ‘Chinese author’, and ‘their nationality is at the core of their work - their great subject is place and contextual
identity.” (Mendelsund, as cited in Literab, 2010, n.p.). But as time goes by, they start to become more universally
well-known and became a citizen of the world; that is when the need for highlighting the cultural difference of
author’s work disappears automatically. Unfortunately, conditions might not be this ideal as Mendelsund suggests,
as it differs in every country and culture. If the content includes a strong cultural theme, then it is understandable
that designing a cover also has cultural indicators. But the chosen images must represent the text accurately and
should be in the will of book authors accordingly. Otherwise, by putting a mosque or a woman wearing nigab
could lead potential readers into neglection in the first side, if they have prejudices towards these images or the
culture/religion represents.

5.3. Current Circumstances, Social and Cultural Influences and Design Trends in Countries

The process of designing foreign edition covers can be tricky and there might not obvious reasons to justify cover
designs, as countries have their own cultural influences, design trends and circumstances. So, designers and
publishers might act in the influence of these factors. To give a good example for this, the Turkish edition of
‘Lolita’ in 1959 is one of the covers which Nabokov criticises in one of his interview videos (Trotter, 2009). In
the video, he shows some foreign editions of his book and criticizes the interpretation and the illustration of the
Turkish edition by showing the woman on the cover and saying: “I do not know which one is older?” (Visual 1).
The only thing he does not know that it is not about the interpretation of the text, but the illustration trend that was
going on in those years in Turkey with the influence of movie posters, which was a huge industry at that time and
in its golden age (Visual 2). And unsurprisingly, designers who designed movie posters also designed book covers
during that period. That is why there is a woman on the cover instead of a girl, which would suit best to the content
of the book. Sometimes, the components of a process for foreign edition covers could be more complicated than
the process for designing first/original cover. So, when an edition cover is designed in a foreign country, it should
be remembered that there are more interventions and influences from other creative industries.
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Visual 1. Lolita’s Turkish edition, 1959 Visual 2. Turkish film posters, Dudaktan Kalbe (1965), Samanyolu
(1959)

Sayfal|S598



Dilek Nur Unsiir
Lost in Translation: The Misinterpretation of Turkish Book Covers
GSED, 2020; Cilt: 26, Sayi: 45: 594-607 DOI: 10.32547/ataunigsed. 762256

6. The Case of Turkish Authors

When we look at the foreign edition covers of authors from Turkey, there are many issues with the choice of
imagery and the execution of designs on covers, despite the universality of plots, places and characters of their
books. We surely cannot deny the cultural side of their works; but there are still some clichéd designs due to
misinterpretations. The case is also valid for the authors that are not globally known and whose works are not
translated into many languages. To give an example for this, it is possible to see a photograph of Grand Bazaar in
a poetry book of Ataol Behramoglu, or floral and Islamic ornaments and arches that do not represent the story of
the books of Ayse Kulin, Hakan Giinday and Ahmet Hamdi Tanpiar (Visual 3). But it is also the case for the
prominent authors, such as Orhan Pamuk and Elif Shafak, whose works are translated into many languages and
are acknowledged with many literary awards or honorary positions. As a result of reviewing some of their book
covers that are gathered for this study, the following three main categories are identified to reveal possible
misinterpretations and misused of images that do not represent their text:

1 “FIVE CITIES’
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Visual 3. (From left to right) English language editions of authors: Ataol Behramoglu, Ahmet Hamdi Tanpinar,
Ayse Kulin and Hakan Giinday

—_

Picture or silhouette of mosques, minarets or Istanbul

2. Turkish motifs/tiles or flower ornaments

3. Misused images that represent other cultures or ornaments that reflects Islamic art, not the Turkish art and
culture

The first category is the use of picture or silhouettes of mosques, minarets, Istanbul or a mixture of them, which is
a very common choice regardless of its appearance or non-appearance in text. Despite the authors’ popularity, it
is thought that using mosque or minaret silhouette as a safe and authentic visual to reflect a country that has many
mosques. Especially, Orhan Pamuk’s books immensely suffer from this treatment. First example of this, his book
‘A strangeness in my mind’ that tells a story about a man who sell ‘boza’ (a traditional product that is similar to
yoghurt) on streets. While the original cover and some of other foreign edition covers have a design that reflects
the text accurately (Visual 4), there are still other cover designs that consist either a photo of Istanbul or a silhouette
of mosque or a mixture of them with an image of man who sell boza (Visual 5). This is only an example for one
book. Differently than their original covers, foreign editions of the books ‘Other Colours’, ‘The New Life’, ‘The
Black Book’ and ‘Silent House’ also have mosque images, when designers could have focused on the text/plot
and created more text-oriented cover design that intrigues possible readers’ mind (Visual 6). Because the
stories/plots of Pamuk’s books always take place in Istanbul, so it is not logical to put these images on covers, as
they look the same or an alternative print version of his books.
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Visual 4. (From left to right) Turkish, American (sleeve and cover) and Italian editions of ‘A Strangeness in My
Mind’
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Visual 6. (From left to right) Spanish edition of ‘Other Colours’, German edition of ‘The New Life’, UK edition
of ‘The Black Book’ and French editions of ‘Silent House’

Comparing to Pamuk, we see less use of mosque or Istanbul images on the covers of Elif Shafak’s foreign editions.
As the book ‘Architect’s Apprentice’ has a story about the Ottoman Empire’s well-known architect Sinan, who
built most of the mosques in Istanbul, it is understandable to use an image of a mosque (Visual 7). However, there
is no relevance to use this image, especially, if the story is set in America, as in the editions of, ‘The Saint of
Incipient Insanities’ (Visual 7a). Even if the title of book necessitates such imagery, there is always a way to reflect
the text without showing the mentioned images. Her book, ‘The Bastard of Istanbul’ is a good example for it
(Visual 8). Despite its plot and the original cover, the publisher Penguin preferred to use the silhouette of mosques
on the cover. In the original Turkish edition, the pomegranate fruit is used, which is one of the symbols associated
with the Ottoman Empire; consequently it is also associated with the Turkish culture. This imagery or a part of it
also with some transformations was also used in other foreign editions, such as Italian and Hungarian. The reason
why it became a common choice among other editions except Penguin is that the image of this particular fruit is
suitable as one of the ideal visual elements reflecting the content of the book: conservative family relations, secrets,
and fertility. The problem does not occur only when the image/silhouette of mosques or minarets is used, but also
appears when the one that are not in Turkey and does not reflect the feature of Turkish architecture. For instance,
in the covers of the book ‘The Forty Rules of Love’, the illustrated mosques are mostly in the Indian territories.
(Visual 9).
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Visual 7. (From left to right) UK edition of ‘The Architect’s Apprentice’, American and Dutch editions of ‘The
Saint of Incipient Insanities’
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Visual 9. Different UK editions of ‘The Forty Rules of Love’

The second category, which is the use of Turkish motifs/tiles or flower ornaments, is another common design
choice for Turkish authors. While the original and the other foreign editions of Pamuk’s book ‘Silent House’
consist of old houses, including mansion houses (‘Yal1” in Turkish) in Bosphorus that reflect the conflict of the
transition from the Empire to the new Republic, the UK edition has a mosque yard surrended by Turkish titles and
veiled women that interprets the story as single-sided (Visual 10). On the other hand, Shafak’s books are even
more subjected to this approach, regardless of her texts. It can be seen Turkish tiles, flower ornaments, or a mixture
of them, as if the book does not present a unique story to readers and it is more of an exotic and decorative object
(Visual 11). This kind of use could be understandable if books are in a kind of special or collectable series, but
marketing a new translated book with this kind of simple and superficial cover design, could be a risky strategy to

introduce a new author or a new book.
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Visual 10. UK, Turkish, German and Australian editions of ‘Silent House’
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Visual 11. American editions of ‘The Forty Rules of Love’, ‘Three Daughters of Eve’, ‘The Bastard of Istanbul’,
’10 Minutes 38 Seconds in This Strange World’, and ‘Honor’.

The last approach is using images that represent not Turkish, but other cultures, or ornaments that reflects Islamic
art, not Turkish. As in the previous category, Pamuk’s books do not have very much kind of this imagery,
comparing to Shafak’s books. For instance, in one of the editions of his book ‘The New Life’, we see a desert that
is not in the story and it is not even a landform in Turkey, contrary to assumption of foreigners (Visual 12). In the
covers of Shafak’s book ‘Honor’, there are women images that are not dressed as Turkish, but Indian and Iranian
(Visual 13), even though the protagonist is a Turkish woman. Another misuse of cultural image is on her book
‘The Gaze’. Even though there is no element of other cultures in the story, there is an arch on the cover, which is
clearly not belong to the Turkish architecture, but the Moorish one. Moreover, the fancy embellishments wrongly
indicate that this is a kind of exotic fairytale that took place in a palace. We see a similar approach in her another
book, ‘Black Milk’. Although it is about postpartum depression and her own motherhood journey, this edition
cover consist of an Islamic art collage in the shape of a mosque window, no matter the book’s plot is, which is a
universal issue ‘motherhood’. Another example for this is the Italian edition of ‘Honor’. There is an Indian mosque
on the cover, even though the story is not set in India, but London. Moreover, there is no relation with India or its
culture in the book. Using a pomegranate is also an unusual choice, considering the book covers of ‘The Bastard
of Istanbul’ that the image of pomegranate has already been used on them (Visual 14).

DELAUTORA DE LA BASTARDA DISTANBLL
o 1 APASSIONANT~

Orhan Pamuk E =

LA VIDA NUEVA

Visual 14. UK edition of ‘The Gaze’, French edition of ‘Black Milk’ and Italian edition of ‘Honor’
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So, despite her universal plots and characters, Shafak mainly has floral or Islamic ornaments on her foreign editions
covers, while Pamuk has many covers that have images of mosques, Istanbul or a mixture of them. The authors
are aware of these uses and that is why they try to take some measures to prevent the use of stereotypes about their
culture. Pamuk stated in one of his interviews that he tries to interfere the cover treatments that are full of cultural
clichés, such as the unrelated use of mosques or tarboosh images on covers (Dipnot TV, 2012). But like him, not
all the authors in Turkey or elsewhere in the world have a power to prevent this kind of misused images. So the
big part of the duty to prevent these mislead designs is belong to designers and publishers, who have a bigger voice
and responsibility on the issue.

7. Conclusion

As it can be seen, there is no such a big technical difference between covering a book for the first time than
covering a translated book. Only difference appears when designer or publisher involves and interprets the
translated text in a certain way. This interpretation could be resulted in using culturally clichéd and stereotypical
images on cover that would be turned into a serious misinterpretation. As it mentioned earlier, there might be three
main reasons why the misinterpretation happens in design process: (1) prejudices, neglect and laziness of
publishers and designers towards author’s culture, (2) marketing strategy of publishers to attract more readers, (3)
current circumstances, social and cultural influences and design trends in countries. As in other cultures that are
overlooked at, Turkish authors also share the same fate. As a result of book cover design review, misinterpretation
and the use of stereotypical visual on covers are detected. It is possible to see the following three categories for
the misuse: (1) picture or silhouette of mosques, minarets or Istanbul, (2) turkish motifs/tiles or flower ornaments,
(3) misused images that represent other cultures or ornaments that reflects Islamic art, not the Turkish art and
culture. This misuse is not only limited to the book covers of unpopular Turkish authors, but also to the book
covers of globally recognized authors, such as Orhan Pamuk and Elif Shafak. And also it is not a Turkish case, but
a global one that concerns many other cultures, such as Middle Eastern, Far Eastern, African etc.

After the discussion presented in this paper, the following question could come to minds: Why is the representation
of text in book covers important? Because, it is a shame not to overcome this kind of stereotype and orientalism
that we see on covers in a more global world. It is also an insult to author and book that cannot be the object of
cheap sale and marketing strategy. Firstly, literature is a form of art, and cannot be trivialized because of a cover
that is not represent the text rightfully. As Wendell Minor proposed ‘the image should honour the story, honour
the writer.” (cited in Sonzogni, 2011, p. 23). Using clichéd visuals and not reflecting the text on cover design could
give harm to writer’s reputation, understanding and representation of text and attracting possible readers.

There are dozens of cover editions to talk about, but no matter how much we criticize them, they are going fulfill
the duty of the representation of a book’s content. But still, for the sake of text accuracy and respect to authors,
there are four main things could be achieved:

1. One cover policy could be one of the solutions of this problem. But because, it is not possible to force every
foreign publisher to buy the rights of original book cover design and some of publishers do not like original
design and think that it will not suit to their design approach, this solution is deemed to remain in individual
level.

2. As Mendelsund suggests that designers could initiate conversations with editors about what makes a book
unique, so that they could have appropriate visuals to represent text rightfully. He also suggests that designers
should tell editors and publishers if their visual request is ‘racist, xenophobic, whatever.’

3. The designers must update themselves about cultures and the representation of text, especially when the
practice of covering foreign edition books is still continued to exist. Rather than focusing on stereotypical
objects and imagery regarding these cultures, diversity of it should be discovered and highlighted.

4. The image of Turkey, especially in the West, is not accurate as it should be. The treatment towards the book
covers of Turkish authors is not an exception for this case. So designers and publishers around the world should
consider this in order to focus on the representation of text.

Besides, using clichéd images from authors’ cultures could also lead to a backlash that readers who already have
prejudices or negative feelings/thoughts towards this kind of imagery and this most likely results in not buying the
book. Because, readers might simply think that it is kind of an insignificant piece of writing that echos its cover.
Foreign edition covers that represent their text rightfully and free from clichéd imagery have a chance to be chosen
and picked by readers to spark their curiosity to get inside the book. Main concern of designers and publishers
should be accurate representation of text, not sale numbers or profit that they will receive with twisted and
unethical visual works. It is possible to raise sale rates by creating impressive and appealing cover designs, also
by remaining loyal to the text.

Sayfal|603



Dilek Nur Unsiir
Lost in Translation: The Misinterpretation of Turkish Book Covers
GSED, 2020; Cilt: 26, Sayi: 45: 594-607 DOI: 10.32547/ataunigsed. 762256

References

Barthes, R. (1977). Image, music, text. S. Heath (Ed.), In the photographic message (p.15-31). New York: Hill and
Wang.

Baule, G. (2009). La traduzione visiva. Forme dell'accesso peritestuale. Fondazione Arnoldo e Alberto Mondadori
(Ed.), In copy in Italy. Autori italiani nel mondo dal 1945 a oggi (p. 77-94). Milano: Effigie.

Chung, S. (2009, July 09). A funny thing happened on the way to designing a book jacket. The Millions. Retrieved
from https://themillions.com/2009/07/funny-thing-happened-on-way-to_09.html

Clark, G. (2011, June 29). Why “World rights, one cover” is not the best idea. Publishing perspectives. Retrieved
from https://publishingperspectives.com/2011/06/world-rights-one-cover-not-best-idea/

Dipnot TV. (2012, April 26). Orhan Pamuk Masumiyet Miizesi SNIK CNN Tiirk. Retrieved from
https://www.cnnturk.com/video/2012/04/27/programlar/5n1k/5n1k/012index.html

Gallaway, M. (2011, April 04). Six writers tell about covers and blurbs. The Awl. Retrieved from
https://www.theawl.com/2011/04/six-writers-tell-all-about-covers-and-blurbs/

Lamont, T. (2010, May 9). Design: Don’t judge a book by its cover, particularly in France. The Guardian.
Retrieved from http://www.theguardian.com/artanddesign/2010/may/09/judge-book-by-cover

Literab. (2011, April 19). Re-covering Kafka: an interview with Peter Mendelsund. Retrieved from
https://literalab.com/2011/04/19/re-covering-kafka-an-interview-with-peter-mendelsund/

Minor, W. (1995). Art for the written word: Twenty-five years of book cover art. New York and London: Harcourt
Brace.

Phillips, A. (2007). How books positioned in the market: Reading the cover. N. Matthews & N. Moody (Eds.), In
Judging a book by its cover — fans, publishers, designers, and the marketing of fiction (p. 19-30). Hampshire,
UK: Ashgate Publishing Limited.

Pinchefsky, C. (2005, November). British and American cover art: How and why they’re different. Intergalactic
Medicine Show. Retrieved from http://www.intergalacticmedicineshow.com/cgi-bin/mag.cgi?do=columns
&vol=carol pinchefsky&article=002

Rose, G. (2016). Visual methodologies. 4th ed. Gosport: Sage Publications.

Silverberg, M. (2014, May 12). The reason every book about Africa has the same cover—and it’s not pretty.
Retrieved from https://qz.com/207527/the-reason-every-book-about-africa-has-the-same-cover-and-its-not-
pretty/

Sonzogni, M. (2011). Re-covered rose: A case study in book cover design as intersemiotic translation. Amsterdam:
John Benjamins Publishing.

Trotter, A. (2009, August 25). Nabokov on different Lolita covers. Retrieved from https://www.youtube.com/
watch?v=qVtwVcYbz7k

Visual References*

Visual 1. Aydin Yaymevi, (1959), Turkish edition of Vladimir Nabokov’s Lolita/Vladimir Nabokov’un Lolita adl
kitabinin Tiirk¢e Edisyonu [Book Cover]. Access: https://web.archive.org/web/20160415192925/http://www.
dezimmer.net/Covering%?20Lolita/slides/1959%20TUR%20Aydin%20Y ayinevi,%20Istanbul.html

Visual 2. (1965), Turkish movie poster of ‘Dudaktan Kalbe’/’Dudaktan Kalbe’ adli Tiirk filmi [Movie Poster].
Access: https://tr.wikipedia.org/wiki/Dudaktan Kalbe (film, 1965)

2a. (1959), Turkish movie poster of ‘Samanyolu’/’Samanyolu’ adli Tiirk filmi [Movie Poster]. Access:
https://www.cnnturk.com/fotogaleri/kultur-sanat/sinema/ankarada-eski-yesilcam-filmleri-sergisi?page=6

Visual 3. The Center for Middle Eastern Studies at The University of Austin at Texas, (2008), The English edition
of Ataol Behramoglu’s book ‘I've Learned Some Things’/Ataol Behramoglu'nun ‘Yasadiklarimdan
Ogrendigim Bir Sey Var’ adhi kitabmin iIngilizce edisyonu [Book Cover]. Access:
https://www.amazon.com/Ataol-Behramoglu/dp/0292719698/ref=sr 1 1?dchild=1&keywords=ataol+
behramo%C4%9Flu&qid=1589204642&s=books&sr=1-1

3a. Anthem Press, (2018), The English edition of Ahmet Hamdi Tanpinar’s book ‘Five Cities’’Ahmet Hamdi
Tanpmar’in~ ‘Bes  Sehir’ adli  kitabmin  Ingilizce  edisyonu  [Book  Cover].  Access:
https://www.amazon.com/Tanpinars-Cities-Anthem-Cosmopolis-Writings-

Sayfal|604



Dilek Nur Unsiir
Lost in Translation: The Misinterpretation of Turkish Book Covers
GSED, 2020; Cilt: 26, Sayi: 45: 594-607 DOI: 10.32547/ataunigsed. 762256

ebook/dp/BO7KPKS93K/ref=sr 1 1?dchild=1&keywords=tanp%C4%B l1nar+five+tcities&qid=1589204726
&s=books&sr=1-1

3b. AmazonCrossing, (2016), The English edition of Ayse Kulin’s book ‘Love in Exile’/Ayse Kulin’in ‘Umut:
Hayat Akan Bir Sudur’ adhh  kitabmin Ingilizce edisyonu [Book Cover].  Access:
https://www.amazon.com/Love-Exile-Ay%C5%9Fe-Kulin-
ebook/dp/B017BA9A8Y /ref=sr 1 9?dchild=1&keywords=ayse+kulin&qid=1589204760&s=books&sr=1-9

3c. Arcade Publishing, (2013), The English edition of Hakan Giinday’s book ‘More’/Hakan Giinday’in ‘Daha’
adl kitabinin Ingilizce edisyonu [Book Cover]. Access: http://kalemagency.com/?page_id=1107

Visual 4. Yap1 Kredi Yayinlari, (2014), The Turkish edition of Orhan Pamuk’s book ‘A Strangeness in My
Mind’/Orhan Pamuk’un ‘Kafamda Bir Tuhaflik’ adli kitabinin Tiirk¢e edisyonu [Book Cover]. Access:
https://www.idefix.com/Kitap/Kafamda-Bir-Tuhaflik/Edebiyat/Roman/Turkiye-
Roman/urunno=0000000624702

4a. Vintage Books, (2015), The English edition of Orhan Pamuk’s book ‘A Strangeness in My Mind’/Orhan
Pamuk’un ‘Kafamda Bir Tuhaflik’ adli kitabinin Ingilizce edisyonu [Book Cover]. Access:
https://www.amazon.com/Strangeness-My-Mind-novel/dp/0307700291

4b. Faber and Faber, (2014), The English edition of Orhan Pamuk’s book ‘A Strangeness in My Mind’/Orhan
Pamuk’un ‘Kafamda Bir Tuhafik’ adhi kitabmin Ingilizce edisyonu [Book Cover]. Access:
https://www.faber.co.uk/9780571275977-a-strangeness-in-my-mind.html

4c. Giulio Einaudi editore, (2015), The Italian edition of Orhan Pamuk’s book ‘A Strangeness in My Mind’/Orhan
Pamuk’un ‘Kafamda Bir Tuhaflik® adli kitabimin Italyanca edisyonu [Book Cover]. Access:
https://www.einaudi.it/catalogo-libri/senza-materia/la-stranezza-che-ho-nella-testa-orhan-pamuk-
9788806207557/

Visual 5. Companhia das Letras, (2017), The Portugués edition of Orhan Pamuk’s book ‘A Strangeness in My
Mind’/Orhan Pamuk’un ‘Kafamda Bir Tuhaflik’ adli kitabinin Portekizce edisyonu [Book Cover]. Access:
https://www.amazon.com/gp/product/8535928693/ref=dbs_a_def rwt hsch vapi tpbk p8 il

Sa. Editions Gallimard/Folio Collection, (2019), The French edition of Orhan Pamuk’s book ‘A Strangeness in
My Mind’/Orhan Pamuk’un ‘Kafamda Bir Tuhaflik’ adl1 kitabinin Fransizca edisyonu [Book Cover]. Access:
https://www.amazon.com/gp/product/2072825288/ref=dbs_a_def rwt_hsch _vapi tpbk p5 il

5b. Knopf Doubleday Publishing, (2015), The English edition of Orhan Pamuk’s book ‘A Strangeness in My
Mind’/Orhan Pamuk’un ‘Kafamda Bir Tuhaflik’ adli kitabmin Ingilizce edisyonu [Book Cover]. Access:
http://www.runspotrun.com/book-reviews/strangeness-in-my-mind-orhan-pamuk/

Visual 6. Companhia das Letras, (2010), The Portugués edition of Orhan Pamuk’s book ‘Other Colours’/Orhan
Pamuk’un ‘Oteki Renkler’ adli  kitabmin Portekizce edisyonu [Book Cover]. Access:
https://www.amazon.com/gp/product/853591742X/ref=dbs_a_def rwt hsch vapi tpbk p8 i2

6a. S. Fischer Verlag, (2001), The German edition of Orhan Pamuk’s book ‘The New Life’/Orhan Pamuk’un ‘Yeni
Hayat’ adli kitabimin Almanca edisyonu [Book Cover]. Access: https://www.amazon.com/Neue-Leben-
German-Orhan-Pamuk/dp/3596145619

6b. Faber and Faber, (2006), The English edition of Orhan Pamuk’s book ‘The Black Book’/Orhan Pamuk’un
‘Kara Kitap’ adli kitabinin Ingilizce edisyonu [Book Cover]. Access:
https://www.faber.co.uk/9780571225255-the-black-book.html

6¢. Editions Gallimard/Folio Collection, (2012), The French edition of Orhan Pamuk’s book ‘Silent House’/Orhan
Pamuk’un ‘Kafamda Bir Tuhaflik® adli kitabinin Fransizca edisyonu [Book Cover]. Access:
https://www.amazon.com/gp/product/2070437892/ref=dbs_a def rwt hsch vapi tpbk p4 i4

Visual 7. Penguin Random House, (2016), The English edition of Elif Shafak’s book ‘The Architect’s
Apprentice’/Elif Safak’mn ‘Ustam ve Ben’ adli kitabmin Ingilizce edisyonu [Book Cover]. Access:
https://www.amazon.com/Architects-Apprentice-Novel-Elif-Shafak/dp/0143108301

7a. Farrar, Straus and Giroux, (2004), The English edition of Elif Shafak’s book ‘The Saint of Incipient
Insanities’/Elif ~ Safak’m  ‘Araf® adli  kitabimin Ingilizce edisyonu [Book Cover]. Access:
http://www.elifsafak.us/en/kitaplar.asp?islem=kitap&id=4

7b. De Geus, (2008), The Dutch edition of Elif Shafak’s book ‘The Saint of Incipient Insanities’/Elif Safak’in
‘Araf’ adli kitabinin Flemenkge edisyonu [Book Cover]. Access: https://teda.ktb.gov.tr/EN-53878/227-the-
saint-of-incipient-insanities-arafelif-safak-de-.html

Sayfal605



Dilek Nur Unsiir
Lost in Translation: The Misinterpretation of Turkish Book Covers
GSED, 2020; Cilt: 26, Sayi: 45: 594-607 DOI: 10.32547/ataunigsed. 762256

Visual 8. Penguin Books, (2015), The English edition of Elif Shafak’s book ‘The Bastard of Istanbul’/Elif Safak’in
‘Baba ve Pi¢’ adli kitabinin Ingilizce edisyonu [Book Cover]. Access: https:/www.dr.com.tr/Kitap/The-
Bastard-Of-Istanbul/Foreign-Languages/Literature-And-Novel/Literature/urunno=0000000644948

8a. Metis Yaynlari, (2006), The Turkish edition of Elif Shafak’s book ‘The Bastard of Istanbul’/Elif Safak’in
‘Baba ve Pi¢’ adli kitabinin Tiirkge edisyonu [Book Cover]. Access:
https://tr.wikipedia.org/wiki/Baba ve Pi%C3%A7

8b. BUR Biblioteca Univerzale Rizzoli, (2007), The Italian edition of Elif Shafak’s book ‘The Bastard of
Istanbul’/Elif Safak’in ‘Baba ve Pi¢’ adli kitabmin Italyanca edisyonu [Book Cover]. Access:
https://www.amazon.it/bastarda-Istanbul-Elif-Shafak/dp/8817064092

8c. Europa Publishers, (2009), The Hungarian edition of Elif Shafak’s book ‘The Bastard of Istanbul’/Elif Safak’in
‘Baba ve Pi¢’ adl1 kitabinin Macarca edisyonu [Book Cover]. Access: https://moly.hu/konyvek/elif-safak-az-
isztambuli-fattyu

Visual 9. Penguin Books/Viking, (2010), The English edition of Elif Shafak’s book ‘The Forty Rules of Love’/Elif
Safak’m  ‘Askin  Kirk Kurali® adli  kitabimn  Ingilizce edisyonu [Book Cover]. Access:
https://www.amazon.com/Forty-Rules-Love-Elif-Shafak/dp/0670918733

9a. Penguin Books, (2015), The English edition of Elif Shafak’s book ‘The Forty Rules of Love’/Elif Safak’in
‘Askin - Kirk  Kuralr’ adli  kitabmin  Ingilizce edisyonu [Book  Cover]. Access:
https://bukharibooks.com/product/the-forty-rules-of-love/

Visual 10. Faber and Faber, (2013), The English edition of Orhan Pamuk’s book ‘Silent House’/Orhan Pamuk’un
‘Sessiz Ev’ adli kitabmin Ingilizce edisyonu [Book Cover]. Access: https://www.dr.com.tr/Kitap/Silent-
House/Orhan-Pamuk/Foreign-Languages/Literature-and-Novel/Literature/urunno=0000000437543

10a. Yap1 Kredi Yayinlari, (2013), The Turkish edition of Orhan Pamuk’s book ‘Silent House’/Orhan Pamuk’un
‘Sessiz Ev’ adli kitabinin Tiirk¢e edisyonu [Book Cover]. Access: https://www.dr.com.tr/Kitap/Sessiz-
Ev/Edebiyat/Roman/Turkiye-Roman/urunno=0000000576653

10b. Carl Hanser, (2009), The German edition of Orhan Pamuk’s book ‘Silent House’/Orhan Pamuk’un ‘Sessiz
Ev’ adli kitabinin Almanca edisyonu [Book Cover]. Access: https://teda.ktb.gov.tr/EN-53970/314-das-stille-
haus-silent-houseorhan-pamuk-hanser.html

10c. Hamish Hamilton, (2012), The English edition of Orhan Pamuk’s book ‘Silent House’/Orhan Pamuk’un
‘Sessiz Ev’ adh kitabinin Ingilizce edisyonu [Book Cover]. Access:
https://www.pinterest.co.uk/pin/390335492677631154/?nic_v1=1a2ksZBCNFWLTvUW3ihQoumMO26%2
BqK483guksq%2F70qbk7MVhmDivoURWy2%2BivdYmCL

Visual 11. Penguin Books/Viking, (2010), The English edition of Elif Shafak’s book ‘The Forty Rules of
Love’/Elif Safak’mn ‘Askin Kirk Kurali® adli kitabimin Ingilizce edisyonu [Book Cover]. Access:
https://www.amazon.com/Forty-Rules-Love-Novel-Rumi/dp/0670021458

11a. Penguin Books/Viking, (2017), The English edition of Elif Shafak’s book ‘Three Daughters of Eve’/Elif
Safak’m  ‘Havva’'mn Ug¢ Kizi’ adli kitabinin  Ingilizce edisyonu [Book Cover]. Access:
https://www.elifsafak.com.tr/books/3 1

11b. Penguin Books, (2008), The English edition of Elif Shafak’s book ‘The Bastard of Istanbul’/Elif Safak’in
‘Baba ve Pi¢” adl kitabinin Ingilizce edisyonu [Book Cover]. Access: https://www.elifsafak.com.tr/books/23

11c. Penguin Books/Viking, (2019), The English edition of Elif Shafak’s book *10 Minutes 38 Seconds in This
Strange World’/Elif Safak’in ‘On Dakika Otuz Sekiz Saniye’ adli kitabinin ingilizce edisyonu [Book Cover].
Access: https://www.goodreads.com/book/show/43706466-10-minutes-38-seconds-in-this-strange-world

11d. Penguin Books, (2013), The English edition of Elif Shafak’s book ‘Honor’/Elif Safak’in ‘Iskender’ adli
kitabmin Ingilizce edisyonu [Book Cover]. Access: https:/www.amazon.com/Honor-Novel-Elif-
Shafak/dp/0143125044

Visual 12. Editorial Punto de Lectura, (2006), The Spanish edition of Orhan Pamuk’s book ‘The New Life’/Orhan
Pamuk’un  ‘Yeni Hayat® adhi  kitabmin  Ispanyolca edisyonu [Book Cover]. Access:
https://www.amazon.com/gp/product/BO1FJ0Y37G/ref=dbs_a def rwt hsch vapi_tpbk p5 i9

12a. Editorial Debolsillo (2013), The Spanish edition of Elif Shafak’s book ‘Honor’/Elif Safak’n ‘Iskender’ adl1
kitabinin Ispanyol edisyonu [Book Cover]. Access: https://www.amazon.com/fruto-del-honor-honour-
Spanish/dp/8490323038

Sayfal|606



Dilek Nur Unsiir
Lost in Translation: The Misinterpretation of Turkish Book Covers
GSED, 2020; Cilt: 26, Sayi: 45: 594-607 DOI: 10.32547/ataunigsed. 762256

12b. Amsterdam Llibres (2013), The Catalan edition of Elif Shafak’s book ‘Honor’/Elif Safak’in ‘Iskender’ adl1
kitabinin Katalan edisyonu [Book Cover]. Access: https://www.elifsafak.com.tr/books/21

Visual 13. Penguin Books, (2006), The English edition of Elif Shafak’s book ‘The Gaze’/Elif Safak’in ‘Mahrem’
adl kitabmnin Ingilizce edisyonu [Book Cover]. Access: https://www.elifsafak.com.tr/books/26

13a. 10/18 Domaine Etranger, (2010), The French edition of Elif Shafak’s book ‘The Black Milk’/Elif Safak’in
‘Siyah Siit” adl1 kitabinin Fransizca edisyonu [Book Cover]. Access: https://www.elifsafak.com.tr/books/27

13b. Rizzoli (2012), The Italian edition of Elif Shafak’s book ‘Honor’/Elif Safak’in ‘Iskender’ adli kitabinin
Italyanca edisyonu [Book Cover]. Access: https://www.elifsafak.com.tr/books/2 1#kapak-13

* The use of book cover images in a thumbnail size is considered globally as fair use (as in book reviews on
blogs/websites and for the sale purpose in online bookstores), therefore no permission is considered needed for
an academic research as long as the source of images is cited, as in this study.

Sayfal|607



