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ABSTRACT

Social networks, where access is provided through mobile phones via the
internet, have transformed our communication habits, while also paving
the way for social media addiction. As social media addiction harms
all areas of a person’s life, this research has focused on identifying the
addictions of young people who have not started their professional life
yet. Considering that technology is involved in people’s lives to different
extents in different countries, country comparisons are considered
important in digital addiction research. This study aims to compare social
media addiction among university students from South Korea and Turkey.
The “Social Media Addiction Scale” developed by Tutgun-Unal and Deniz
(2015) was used in this study conducted with 270 university students.
Some of the findings obtained in studies using a comparative survey
model are as follows: (a) social media addiction is low in both countries,
(b) South Korean students’ addiction was found at a higher level than
those from Turkey, (c) students in South Korea are getting more emotional
support from social media, (d) the addiction of South Korean students on
conflict dimension was found higher, (e) students in Turkey communicate
with their families via social media more than those in South Korea.
Keywords: Social media, social media addiction, South Korea, Turkey,
university students
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1. Introduction

Today, communication technologies have become widespread and used intensely in every
region. Now internet access is fast and easy with mobile phones causing advantages in many ar-
eas. Social media platforms are among the interactive applications provided by Web 2.0 technol-
ogies. Especially in the recent years, the intensive use of social media applications by individuals
of all ages via smartphones has led researchers from different fields to focus on social media use.

As social media is so involved in our lives, transformations have occurred in many areas. In-
dividuals’ habits have changed in many areas such as education, advertising, and marketing, busi-
ness, health, sports, etc., leading to a difference in the way we communicate and do business.

Some studies examine individuals in terms of their habits of social media usage, such as: with
which device access is provided; daily usage time, and for how long, and what purpose (Karal &
Kokog; 2010; Pfeil, Arjan & Zaphiris, 2009; Tutgun-Unal, 2020a,b). Much research related especially
to the use of social media for educational purposes is included in the literature (Johnson, 2011; McCool;
2011; Mitchell; 2009; Keles & Demirel; 2011; Odabasi, et al., 2012; Yilmazsoy & Kahraman, 2017).

Furthermore, the direction of research has shifted to psychological investigations, recording
many problems arising from the excessive use of social media and disrupting the daily life of the
individuals. The literature points out the negative effects with direct influences on daily life such
as low and poor quality of sleep, excessive mental occupation, repeated thoughts about controlling
the use of the internet or setting limits, failure to prevent the desire for access, spending more time
on the internet at every turn, and the desire felt when not connected (Andreassen, 2012; Dewald,
et al, 2010; Kuss & Griffiths, 2011; Tutgun-Unal, 2020a).

It is hard to consider social media as separate from the internet since social media applications
are accessed via the internet. In other types of addiction, it is possible for the individual to move
away from the substance to which he/she is dependent by providing suitable conditions or in clin-
ical settings. However, the individual cannot move away from the internet. In this respect, treat-
ment of addictions such as internet addiction, digital game addiction, and social media addiction
are reported to be more difficult to overcome by experts, when compared to other types of addic-
tion (Baripoglu, 2012; Tarhan & Nurmedov, 2019).

While the term addiction is used to express physical addiction to a substance (Holden, 2001),
many of the criteria related to drug addiction in the new edition of DSM-IV and pathological
gambling criteria were adapted and used to make a diagnosis in the identification efforts to ex-
press more abstract types of technology addictions such as internet addiction, mobile phone ad-
diction, Facebook addiction and social media addiction (Bianchi & Philips, 2005; Brown, 1993;
Caplan, 2010; Ceyhan, Ceyhan & Giircan, 2007; Choliz, 2010; Davis, 2001; Fisher, 1994; Gold-
berg, 1996; Griffiths, 2005; Ha, et al, 2008; Young, 1996a,b; 1999).

Efforts to examine social media addiction were first made for Facebook addiction (Abhijit,
2011; Andreassen, 2012; Balc1 & Gélcii, 2013; Balc1 & Tiryaki, 2014; Cam & Isbulan, 2012; Wil-
son, Fornasier & White, 2010; Yilmazsoy & Kahraman, 2017). Researchers have examined
whether there is a direct relationship between Facebook addiction and sleep habits, (Andreassen,
2012; Dewald, et al, 2010), and the results have shown that the use of social media can lead to
many problems such as a decrease in real-life activities, deterioration of academic performance,
and relationship problems (Brunborg, et al, 2011; Deniz & Giiriiltii, 2018; Kuss & Griffiths, 2011).
This shows that researchers are working on social media addiction criteria (Agyar Bakir & Uzun,
2018; Andreassen, 2015; Hazar, 2011; Kuss & Griffiths, 2011; Tas; 2017; Tutgun-Unal,2020a;
Wilson, Fornasier & White, 2010).
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Thus, Tutgun-Unal (2020a) defined social media addiction as “a psychological problem which
is developed by cognitive, affective, and behavioral processes that leads to problems such as oc-
cupation, mood modification, relapse and conflict in many areas of daily life such as private,
work/academic and social life of a person”. Face-to-face communication skills are very important
in a person’s social and private life and are vital in many areas of business life. For this reason, it
is important to examine social media addiction as a psychological problem that will negatively
affect the social skills and personal development of students in universities that will help raise
successful people in their field.

By making use of this definition, the first social media addiction scale in Turkey was developed.
The scale covers the dimensions such as occupation, mood modification, relapse, and conflict. The
measurement tool consisting of 41 items and 4 factors was used in this study to determine the social
media addiction levels of university students. Following this scale, researchers working in Turkey
have continued to develop addiction scales in different names by working with different groups for
the overall social media addiction which encompasses all social media exercises (Agyar, Bakir &
Uzun, 2018; Aydin, 2016; Savci & Aysan, 2017; Sahin & Yagct, 2017; Tas, 2017).

It is seen that much research has been carried out by applying the developed measurement
tools to different groups. It is also seen that a study examines social media addiction in terms of
different variables in individuals with other conditions such as hyperactivity and attention deficit
disorder (Uzun, Yildirim & Uzun, 2016).

When the studies are examined, it is seen that Social Media Addiction studies are carried out
especially with young people (Andreassen, 2015; Deniz & Giiriltd, 2018; Kandell, 1998; Tut-
gun-Unal, 2020a). In many studies that examine the social media addiction of university students
who will step into various occupational groups such as teaching, nursing, and engineering, it is
emphasized that young people are at risk in terms of addiction (Deniz & Giiriiltd, 2018; Tut-
gun-Unal, 2020a). Thus, they will have problems in many areas of their lives along with the
problem of addiction, which will negatively affect their work-life and communication.

Social media addiction needs to be examined periodically in smaller focus groups as in other
types of addiction. Studies report that especially in the generational studies carried out with young
people, the characteristics of individuals belonging to the same age group have changed even in two
different schools in the same region (Eksili & Antalyal, 2017; Ozdemir, 2017). Considering this
situation, it is useful to conduct social media addiction studies with small groups. The aim of the
current study to investigate the social media addiction of university students in two countries.

2. Literature Review

Social media usage habits and addictions will change in different societies depending on
many factors, such as being technologically advanced, using technology in business life, geogra-
phy, traditions, face-to-face communication density, and sociological habits. Social media addic-
tion studies that are conducted separately in the countries are valuable in determining addiction
maps and international comparative studies are important in terms of revealing the differences.

The study of the problematic internet use of 595 teacher candidates in South Korea and Turkey
(2011) revealed that men in Turkey are more addicted to the internet than women ,whereas in
South Korea, internet addiction does not differ according to gender. However, the students in
South Korea tend to be lonelier. As digital addictions may differ based on many variables among
countries, it has become necessary to investigate factors affecting addiction such as loneliness
(Tutgun, Deniz & Moon, 2011).

Journal of Economy Culture and Society 309



A Comparative Study of Social Media Addiction Among Turkish and Korean University Students

Investigations have been made looking at many aspects of digital addiction research, from
internet addiction to problematic internet use, which is now gathered around social media addic-
tion (Andreassen, 2015; Davis, 2001; Griffiths, 2005; Hazar, 2011; Kuss & Griffiths, 2011; Lee,
Lee & Kwon, 2011; Tarhan & Nurmedov, 2019; Tutgun-Unal, 2020a; Wilson, Fonasier & White,
2010; Wu, 2013).

In a study conducted by Miiller and others (2011) with a group of 1,826 drug addict patients;
it was revealed that 4.1% of these people were also addicted to the internet. In particular, it was
observed that adolescents who are addicted to the internet have some common familial factors.
These factors were found to be high levels of family-adolescent conflict, siblings’ alcohol habits,
positive attitude of families towards adolescents’ substance use, and low family functionality.

By examining the relationships between social media addiction and personalities, the factors
affecting addiction are gradually expanding. In a study, it is stated that neurotics tend to send/re-
ceive more comments while using the wall function on Facebook, whereas those with low neurot-
icism send more photos (Ross and et al., 2011). In another study, it was concluded that neurotics
tend to share more photos on their pages (Amichai-Hamburger & Vinitzky, 2010). Also, a positive
relationship was found between a high level of self-disclosure and feeling good on social media
(Lee, Lee & Kwon, 2011).

According to Tutgun-Unal (2020a), extroverts use social media more to achieve social gain
and introverted people use it for more to achieve social balance. Besides, people with narcissistic
personalities tend to be more active on social media, and the virtual environment enables them to
configure the ideal personality they want to be (Buffardi & Campbell, 2008; Mehdizadeh, 2010).

According to Bozkurt (2018), social networks provide suitable ground for the emergence of
selfishness that exists in the depths of humans in modern society. Especially late capitalism’s hedo-
nistic-narcissistic culture, which identifies people with what they consume and says, “taste the life”,
is reported to provoke selfishness. (Bozkurt, 2000). Furthermore, , there is significant research in
the literature that determines the relationship between several selfishness factors (Beck, 2011;
Brooks, 2011; Dawkins, 1996; Fromm, 1996; Hobbes, 2007; Jung, 2001; Wilson, 1996).

The relationship between social media addiction and depression is often investigated. Balct
and Baloglu (2018) made face-to-face interviews with 303 university students and found a posi-
tive significant relationship between social media addiction and depression. Accordingly, it was
revealed that those who showed severe depression symptoms had higher social media addiction
scores than those with normal and mild depression. An analysis of the literature shows that de-
pression symptoms arise from sadness, unhappiness, unwillingness, and emotional fluctuations
(Arslanoglu, 2002, p.76; Giileg, 1999, p.23).

It is known that the use of social media differs according to East and West countries, age groups,
and gender. (Tutgun-Unal, 2020a, p.75). Accordingly, this diversification emerges more clearly in
bridging social capital rather than unifying. Social media is used more to stay connected. Social
media has a function to make one feel good as well as to stay in touch with family members.

In a study conducted with 126 university students from different cultures (62% White Amer-
icans, 21% African Americans, 10% Spanish, and 7% others), comparisons were made in terms of
those who use social media more and less. As a result of the research, it was found that those who
use social media intensively receive more social support than those who use social media less, feel
mentally better, and communicate more with their families on Facebook (Asbury and Hall, 2013).
The connection with the family on social media is the subject of various studies (Siileymanov,
2004; Tarhan, 2020a).
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According to Tarhan (2020a), who emphasizes the importance of family communication, it is
important to establish healthy communication between spouses in marriage, and only in this way
can they raise healthy children. A sense of family trust can be provided with the 5S + 1M trust
model which was developed by Tarhan to establish strong communication. Tarhan emphasizes
that social media addiction, which he sees as a problem of the era, may decrease when this model
gains functionality.

According to Tarhan (2020a), 5S + 1M is needed to develop a sense of trust: Love (Sevgi), Re-
spect (Saygy), Patience (Sabir), Loyalty (Sadakat), Intimacy (Samimiyet), Spirituality (Maneviyat).

Love Respect

— i

Spirituality

Patience"™

Intimacy

Figure 1: Tarhan’s Model of Trust (5S+1M).

The disease of modernism is stated as narcissism. Narcissism harms the marriage institution
and pushes individuals into loneliness. In the conducted studies, higher loneliness has been seen
among young people compared to older people. While the rate was 27% in the elderly; it was 40%
in the youth and it is stated that young people do not want to get married anymore (Tarhan, 2019;
2020b). This situation has gained a different dimension in social media research by including
questions about how to establish family communication.

The relationship between social media addiction and relationship problems has also been the
subject of many studies. Even the conflict dimension in social media addiction scales explains inter-
personal conflict. In the studies carried out within this context, similar to other behavioral addic-
tions, a core factor structure was revealed in determining social media addiction, and measurement
tools have been developed around this core structure that can measure addiction psychometrically.
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These factors are: mood modification (positive changes in the emotional state caused by social
media use), salience (mental, emotional and behavioral readiness for social media use), tolerance
(needing an increase in social media use), withdrawal (unpleasant physical and emotional symptoms
when social media use is restricted), conflict (problems with persons and with themselves due to the
use of social media) and relapse (the return of addiction with excessive use of social media after an
avoidance period) (Andreassen, 2012; Brown, 1993; Griffiths, 2005; Karaiskos, et al., 2010; Kuss &
Griffiths, 2011; Tutgun-Unal & Deniz, 2015; Wilson, Fornasier & White, 2010).

The Social media addiction scale (SMAS) developed by Tutgun-Unal and Deniz (2015) in
Turkey is based on four core factors among the factors explained above. In a study conducted with
this scale with 473 high school students in Istanbul, it was found that there was a moderate level
of occupation and mood regulation dependencies, and relapse and conflict dependencies were low
(Deniz & Giriiltii, 2018). Another scale was developed in Turkey named “Adult form of social
media addiction scale” and it consists of two dimensions, “Virtual tolerance” and “Virtual com-
munication” (Sahin & Yagci, 2017). This scale was developed to measure the social media addic-
tion of adolescents from middle and high school students and consisted of two dimensions:
“Deprivation” and “Affecting daily life/Lack of control” (Firat & Barut, 2018).

Adaptation studies have been carried out to measure the dependencies of different groups of
social media addiction scales. Tas (2017) has done a validity and reliability study of the “short
version of social media addiction scale for adolescents” originally from Van den Eijnden, Lem-
mens, and Valkenburg (2016), and obtained a Turkish version of the scale. Accordingly, it consists
of 9 items and those who mark “yes” to 5 or more questions are considered social media addicts.
The social media addiction scale developed by Aygar, Bakir, and Uzun (2018) on university stu-
dents displays a 3-factor structure; “Functional deterioration”, “Difficulty and deprivation con-
trol”, “Social isolation”.

Scale development studies started with Facebook addiction. Andreassen (2012) developed the
“Bergen Facebook Addiction Scale,” consisting of 6 factors (salience, tolerance, withdrawal, mood
modification, relapse, conflict), 18 items, and investigated the Facebook addiction of 494 high
school students. The scale is based on core determinatives used for various behavioral addictions.
According to the first results obtained, as the daily usage time of high school students and the num-
ber of devices used to access social media increase, Facebook addiction has also increased.

Nowadays, social media usage habits and preferences are discussed from a generational per-
spective. In a study conducted in Istanbul with 516 participants from the Baby Boomer, X, Y, and
Z generations, it was found that those who use social media for 4 hours or more per day provide
more continuity in social media and are reported to be risky in terms of addiction (Tutgun-Unal
& Deniz, 2020). The social media addiction of 85 students from the communication faculty was
examined in another study and it was found that as the daily social media usage time increased,
the addiction increased. In addition, those who check their social media accounts as soon as they
get up in the morning were found to have higher levels of social media addiction than those who
check at other times. They also reported that people on the entire list of friends liked their posts
regardless of looking at the content of the posts (Tutgun-Unal, 2020).

Social media addiction research appears to be quite extensive. Considering that university
students are also Generation Y, it is stated that studies with small focus groups are effective. In
the research of Eksili and Antalyali (2017), it was revealed that the Generation Y in two different
schools in the same region exhibits different characteristics, that there is a Generation Y varying
from country to country and from society to society which should not be uniformized. Further-
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more, institutional studies are considered important as they will provide general data for individ-
ual studies.

Purpose of the Study

The study mainly attempts to compare social media addiction among two nations’ university
students, Turkey and South Korea. Three major research questions were examined to realize the
main goal:
1. What are the main characteristics of university students of both nations concerning social
media usage?
2. What are the levels of social media addiction of Turkish and Korean students?
3. Are there differences in social media addiction by university student characteristics (such as
family communication, daily usage, etc.) within and between the nations?

3. Method

3.1. Research Model

In the study, social media addiction of university students of two nations was examined in
terms of various demographic variables to understand the current status. Therefore, the compar-
ative survey model was used in the study. According to Karasar (2018), the comparative survey
model aims to find out differences among groups formed based on variables.

3.2. Participants

The participants of the study consisted of 270 students from the 2019-2020 fall semester at
Uskiidar University in Turkey and Kwang Woon University in South Korea. The age average was
22 and 50,7% of the sample was female (n=137); and 49,3% male (n=133).

3.3. Data Collection Instruments

Demographic Form: A demographic form was used to get data about certain individual
characteristics of the participants (sex, age, etc.) and some habits in relation to social media usage
(daily use, family communication, and year).

Social Media Addiction Scale (SMAS): Social Media Addiction Scale (SMAS) was developed
by Tutgun-Unal and Deniz (2015) to measure social media addiction of university students, having
performed all validity and credibility tests. It is a scale that consists of 41 items and 4 factors (occu-
pation, mood modification, relapse and conflict). It is a 5-point Likert scale with “Always,” “Often,”
“Sometimes,” “Seldom,” and “Never.” SMAS has 4 factors that explain 59% of the total variance.
The specific consistency coefficient of the scale is Cronbach Alpha .967. The highest point to be
obtained from SMAS is 205; the lowest is 41. The subscales can be assessed among themselves.
Accordingly, items 1, 2, 3,4, 5,6, 7, 8, 9, 10, 11, and 12 on the scale are concerned with the occupa-
tion aspect; and measure the cognitive occupation effect of social media. Items 13, 14, 15, 16, and 17
on the scale are concerned with mood modification and measure the emotive effect of social media.
Items 18, 19, 20, 21, and 22 on the scale are concerned with the relapse aspect and measure how the
desire to control social media use fails and leads to repetitive reuse. Items 23, 24, 25, 26, 27, 28, 29,
30, 31, 32, 33, 34, 35, 36, 37, 38, 39, 40, and 41 on the scale are concerned with the conflict aspect
and measure how social media causes potential problems in an individual’s life.
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3.4. Data Collection and Analysis

The data in the study were collected face to face through questionnaires. The time taken for
students to fill out the questionnaire was approximately 12 minutes. The scores obtained from the
social media addiction scale and subscales were used in the analysis of the data.

Addiction levels can be determined according to the total scores of Social Media Addiction
Scale and its subscales. Points in Table 1 show these levels in the analysis of the study.

Table 1: Social Media Addiction Scale and the Assessment of Sub Scales

Level of Addiction SMAS (Total) Occupation Mood Modification  Relapse Conflict
Not addicted 41-73 12-21 5-8 5-8 19-33
Little Addicted 74-106 22-31 9-12 9-12 34-48
Medium Addicted 107-139 32-41 13-16 13-16 49-63
Highly Addicted 140-172 42-51 17-20 17-20 64-78
Very Highly Addicted 173-205 52-60 21-25 21-25 79-95

SPSS 18 (PASW) statistics program was used in the data analysis; several techniques like
frequency, t-test, and variance analysis were applied.

4. Findings

This section of the study discusses statistical findings on data collected from 270 students
from Uskiidar University and Kwang Woon University.

The first main research question is to investigate the main characteristics of university stu-
dents of both nations concerning social media usage.

Table 2: Time Spent on Social Media in a Day

Turkey South Korea Total

f (%) f (%) f (%)
Less than 1 hour 8(5.0) 43.7) 12
1-3 hours 63 (39.1) 50 (45.9) 113
4-6 hours 38 (23.6) 47 (43.1) 85
+ 7 hours 20 (12.4) 8(7.3) 28
Always online 32 (19.9) - 32
Total 161 (100) 109 (100) 270

Table 2 shows that 45.9% of South Korean students reported that they spend 1-3 hours using
social media in a day. 50.4% of South Korean students spend more time on social media in a day
(4 hours and more). 39.1% of Turkish students reported that they spend 1-3 hours on social media
in a day and 36% of them use social media for 4 hours or more. Also, almost 20% percent of Turk-
ish students reported that they are always online.

Table 3: Number of Years Using Social Media

Turkey South Korea Total
f (%) f (%) f (%)
Less than 1 year 1(0.6) - 1
1-3 years 159.3) - 15
4-6 years 50 (31.1) - 50
+ 7 years 95 (59.0) 109 (100) 204
Total 161 (100) 109 (100) 270

314 Journal of Economy Culture and Society



Tutgun-Unal A

As seen in Table 3, 59% of Turkish students have been using social media for more than 7
years and 31.1% have been using it for 4-6 years. Korean students, unlike Turkish students, have
all been using social media for more than 7 years.

Table 4: Family Communication Using Social Media

Turkey South Korea Total

f (%) f (%) f (%)

Yes 139 (86.3) 70 (64.2) 209
No 22 (13.7) 39 (35.8) 60
Total 161 (100) 109 (100) 270

As seen in Table 4, 86% of Turkish university students reported that they use social media to
communicate with family. 64.2% of Korean students use social media for this purpose and 35.8%
of them don’t use social media to communicate with family.

The second main research question is to find out the level of social media addiction of Turkish
and Korean students.

Table 5: Social Media Addiction of University Students by Nations

Scale/Sub-Scale Nation n E sd df t P

Occupation 2’;:;/ ig; gg:gz 2;(9) 268 3.933 0.000
Mood Modification E’;‘r‘:f 1(6); g‘g ﬁg 268 2.320 0.021
Relapse ff;f:ay 11(6); ig;g ‘;?g 268 5.364 0.000
Conflict E;f:ay ig}) fé’gg 1;5318 268 12.547 0.000
Social Media Addiction E‘Si‘:ay }g}) 1%95'_5053 214::;5 268 5977 0.000

As seen in Table 5, independent t-test results show differences between both nations. There
are significant differences between Turkish and Korean students regarding social media addiction
and dimensions (occupation, mood modification, relapse, and conflict). The results show that
Korean students are more addicted to social media than Turkish students (p<0.01).

When sub-scales are examined, it is seen that Korean students are more addicted to social
media concerning 3 factors: mood modification, relapse, and conflict. Turkish students, however,
are more addicted to social media in terms of occupation than Korean students (p<0.01).

The occupation subscale consists of 12 items and takes a value between 12 and 16. The aver-
age point Turkish students got in the occupation sub scale was 34.47, which indicates that they are
“medium addicted” to social media. Korean students are “little addicted” (X=30.26).

The mood modification sub-scale consists of 5 items. The lowest possible point is 5, and the
highest is 25. The average point Korean students got in the mood modification subscale was 13.49,
which indicates that they are “medium addicted” to social media. Turkish students’ points were
12.13, which indicates that they are “little addicted.”

The relapse subscale consists of 5 items. The lowest possible point is 5, and the highest is 25.
The average point Korean students got in the mood modification sub scale was 13.38, which indi-
cates that they are “medium addicted” to social media. Turkish students’ points were 10.54, which
indicates that they are “little addicted.”
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The conflict subscale consists of 19 items. The lowest possible point is 19 and the highest
possible point is 95. The average point Korean students got in the mood modification sub scale
was 47.88, which indicates that they are “little addicted” to social media. Turkish students’ points
were 32.40, which indicates that they are “not addicted”.

The third main research question is to differences in social media addiction by university
student characteristics within and between the nations.

A one-way ANOVA variance analysis was used to determine whether social media addiction
of university students differs according to daily use duration. The results are shown in Table 6 and
Table 7 separately for both nations.

Table 6: Social Media Addiction by Time Spent on Social Network in a Day in Turkey

Scale/Sub-Scale Time n E sd F P Difference
Less than 1 hour 8 29.87 10.09 Less than 1 hour<Always
1-3 hours 63 31.92 8.59 Online
. 4-6 hours 38 36.57 9.50 1-3 hours<4-6 hours
Occupation +7 hours 20 32.90 10.51 4190003 1-3 hours<Always Online
Always Online 32 39.12 10.04 +7 hours<Always Online
Total 161 34.47 9.79
Less than 1 hour 8 11.00 3.85
1-3 hours 63 11.42 4.49
Mood 4-6 hours 38 13.13 5.69
Modification +7 hours 20 13s 424 30 0267 s
Always Online 32 13.12 4.94
Total 161 12.13 4.86
Less than 1 hour 8 11.12 3.60
1-3 hours 63 9.30 4.19
4-6 hours 38 10.55 4.86 1-3 hours<Always Online
Relapse +7 hours 20 10.55 4.33 296 0022 4-6 hours<Always Online
Always Online 32 12.84 6.04
Total 161 10.54 4.88
Less than 1 hour 8 30.37 13.46
1-3 hours 63 30.58 11.92 1-3 hours<Always Online
. 4-6 hours 38 32.18 9.81 4-6 hours<Always Online
Conflict +7 hours 20 2060 g4z O 004 hours<A1wayys Online
Always Online 32 38.50 11.59
Total 161 32.40 11.38
Less than 1 hour 8 82.37 24.79
13 hours 63 8323 2412 Less than ol }]19“r<AlwayS
nline
SMA 4-6 hours 38 9244 2405 45 0002 1-3 hours<Always Online
*7hours 20 84.40 2083 +7 hours<Always Online
Always Online 32 103.59 22.96
Total 161 89.55 24.55

An examination of Table 6 reveals that occupation, relapse, conflict, and SMA of Turkish
university students differed significantly according to daily use duration (p<0.05). According to
LSD analysis, Turkish university students who are always connected to social media (always on-
line) in a day compared to others were found to be more addicted to social media. The students
who use social media for 4-6 hours daily or are always connected to social media have higher
addiction points than others.

Mood modification factor does not differ according to time spent on social media (p>0.05).
The students who use social media for 4-6 hours per day or are always connected to social media
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have higher addiction points more than others. Also, these students are “medium addicted” to
social media concerning mood modification.

Table 7: Social Media Addiction by Time Spent on Social Network in a Day in Korea

Scale/Sub-Scale Time n E sd F P Difference
Less than 1 hour 4 97.00 19.18
1-3 hours 50 104.48 13.94
SMA 4-6 hours 47 106.95 13.11 0.99  0.398 n.s
+7 hours 8 101.25 13.19
Total 109 105.03 13.71

As seen in Table 7, significant differences were not found between social media addiction of
Korean students concerning the time spent on social media in a day. An examination of subscales
does not show significant differences (p>0.05).

Table 8: Social Media Addiction according to Family Communication via Social Media

Family

Nations Scale/Sub-Scale  Communi- n g sd df t p
cation

Occupation ;eos 12329 3?8411 g:zg 159 1778 0.049

Mood Modification ;eos 12329 }3’;‘; j‘_?i 159 1855 0.043

Turkey Relapse ;eos 12329 igé; 222 159 0.046  0.966

Conflict ifos 12329 ;?;Z }(1)22 159 0198 0833

e A I

Occupation ;ffos ;(9) g?_‘gg ggi 107 1250 0214

Mood Modification ;eos Zg 3,}1); 1;3 107 1005 0317

South Korea Relapse Slzeos ;g gé; 2(3)2 107 0.761 0.448

Conflict ;{fj ;g 2;:22 i:gg 107 0826 0410

prr A

An examination of Table 8 shows that Turkish university students who communicate with
their family on social media differed significantly from others in two factors: “occupation” and
“mood modification” (p<0.05). When sub-scale points are examined, these students were found
more addicted to social media cognitively and emotionally. 139 of 161 students in Turkey commu-
nicate with their families on social media.

5. Conclusion and Discussion
Results showed that while social media addiction among university students in Turkey was found
at a minimum level, social media addiction of students in South Korea was found to be at a moderate
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level. According to the subdimensions analyses, it was revealed that university students in South
Korea received more emotional support from social media. It was concluded that students in South
Korea were using social media to relieve their loneliness and to avoid the negativities in their lives.

Social media addiction among university students in Turkey was found at a low level in the
relapse dimension, whereas it was found at a moderate level in South Korea. Accordingly, it can
be concluded that students in South Korea may want to reduce their amount of social media use,
yet they fail in doing so and continue to use it in increasing doses. In this case, the results revealed
that the daily use of social media of university students in South Korea was found at a higher
level than those from Turkey.

Also, the score of university students in South Korea was high in the conflict dimension. The
high score of conflict in the social media addiction scale means that the students neglected their
jobs, course projects, or assignments and had a resulting decrease in productivity. They could not
finish work on time and had conflicts with the people around them. Thus, they experienced many
negative results due to their use of social media.

In conclusion, it was found that university students in Turkey are less addicted to social media
than university students in South Korea. This result does not present a very dangerous addiction
problem for now. Although the moderate level of social media addiction of the university students
in South Korea does not demonstrate an imminent danger, they are more at risk when compared
to students in Turkey.

It was also found that daily social media usage time affects social media addiction. 20% of
university students surveyed in Turkey were “constantly online” and they were still online while
not using social media. This situation appeared to cause moderate preoccupation addiction. Ac-
cording to this, it can be said that the thought of being on social media occupies their minds and
they constantly think about what is happening in social media when they do not use social media.
These problems were also found in students using social media for 4 hours a day or more.

Results showed that social media addiction of university students in South Korea does not
differ according to daily usage time. However, more than half of students in South Korea stated
that they use social media for 4 hours a day or more.

In the research on social media addiction carried out by Tutgun-Unal (2020b) with 85 univer-
sity students, the increase in daily social media usage time also indicates an increase in social
media addiction. In the literature, some studies examining the relationship between daily use of
social media and addiction indicate that those who use social media for more than 4 hours a day
have a higher addiction tendency (Karaiskos, et al., 2010; Wu, 2013).

As mentioned in previous clinical studies, daily internet or social media usage time was not
sufficient for the detection of addiction alone, but in a case study, it was reported that a person was
dismissed from his job because he was connected to Facebook for 5 hours a day and constantly
checked Facebook instead of working at the workplace. (Karaiskos, et al., 2010).

Hazar (2011) states that the use of social media eliminates face-to-face activities and short-
ens the time and money spent on daily activities such as getting up, getting ready/doing make-
up, getting on the car/bus, coming home by banalizing relationships, causing them to become
ordinary. Thus, the relationship of the family with social media has been the subject of this re-
search, as well.

When asked if they communicate with their families via social media, 86.3% of university
students in Turkey reported that they did communicate with their families via social media, with
this ratio being 64.2% in South Korea. It has been revealed that young people who communicate
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with their families on social media also have high social media usage times and have a high men-
tal occupation with social media.

The 5S + 1M trust model offered by Tarhan is useful in family communication as it strength-
ens family ties. If face-to-face communication within the family is strong, excessive social media
usage by young people may decrease. As a result, communication activities including the 5S + 1M
trust model can be conducted for young people and their parents. This model is thought to be ef-
fective in reducing social media addiction.
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