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Introduction

As a news source for masses, the press has aerin#un the extent of the space that news
reports take in the life of individuals. This preseof influence shows an alteration depending
on the medium that news reports are presented ach Eool has its distinguishing
characteristics.

The most attractive aspect of Internet from theapof newsmen is the fact that news reports
could be published with the possibility of unlirdteumber of lines and pages. In another
terms, if an appropriate and organized structuresimblished, Internet offers its users a
platform where they can find anything they look f@n the other hand, they have to compete
with those whose main job is not reporting, notregablishing.

Internet is a rather new channel in the face oéiotheans of mass communication that are
almost a century old. Described also as a hybrad, timternet necessitates a new type of
worker and a news organization since it posse$sesharacteristics of other media as well.
Even this situation offers some clues at the &irght that several problems might arise out of
this.

News Media and Its Social Role

News media is a mass communication means that coiatas, on the plane of
“information-labor”, to the public opinion the ewusrthat develop, which might be social or
not, concern the society and have an influencdnertdmmunal structure of the society; it is a
meeting bridge that enables the objective conftariaf the truth, or that which is not truth,
with the public community. Informing and illuminag the community is the essential and the
foremost task of the press. Its responsibility @sthke sides with facts and have the
community face these facts. This is the genuinethadnost important meaning of press and
journalism. Exploitation of this factor in impropegrounds can lead to irrecoverable
consequences. (Arhan, 1998)

Competition has increased directly with the advaregt of the presentation of newspapers
and other means of mass communication and indjrecih the diversification of other
means necessary for communication. In the facéisfahange, it has become an obligation
for the press to professionalize and multiply itstihods of development, and the press has
begun to appear before the society as huge mettianps.
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Defenders of free market argue that the market mlosolutely be free for the democracy to
develop. According to this view, the press, aspitwider of connection between market and
democracy, take a central part of this claim. Fregket brings together the free press that
provides the possibility of diversity of views aratcession to information which are
necessary for the citizens to become democraticaahavith responsibility. But in a society,
free market, journalism and democracy, as intendeéget institutions, form a holy trinity.
(O’'Neal, 1998)

Journalistic Ethics

The function of informing is the most significamtdafundamental function of journalism. The
function of informing is criticized by many in theecupation and others in society. But there
is no written rule to this occupation. Critics made related to journalistic ethics in one hand
and journalistic responsibility in the other. Inder to explain the functions of making and
presenting reports, it is pertinent to take andmema journalism within an empirical
discipline like sociology. Unlike other empiricaisdiplines, journalism does not limit itself
with judgments made on facts; it also accommodatéhin itself social values and
preferences. Forming the raw material of journalisBws reports aim to provide more or less
a picture of the nation and society. Often theaoglues within news reports do not belong
to Journalist making and presenting the reportsthrde values are not separated from the
reports themselves either. (Tokgoz, 1994)

News media has a power to make direct or indirgftience on all segments of society as a
virtue of its position and function. It is for thisason that there is a primary necessity for a set
of occupational rules and standards that will organhe working field of news media and
define the behavioral pattern of newsmen. (KaraB@gy)

On the other hand, in the occupation of journaliasjn others, the operator is human. Just
like the members of any other occupational growgeysmen could not always maintain the
standard expected of them in their behaviors histfdtt reveals not the irrelevance but the
clear relevance of ethics to the occupation of nalism. A large part of journalism
applications are defined and examined by concepgsitably related to ethics, such as
freedom, impartiality, accuracy, honesty and prydtven democracy, which constitutes the
context of many debates about media, is an etkécal since it is about the most righteous
and best form of social and political organizati®hus ethics is inseparable from journalism
and it must be a part of understanding journalisth ws applications and problems. (Besley
& Chadwick, 1994)

Four things that come to mind when thinking of naeelihics are fair, accurate, objective and
truthful news. Serving the right of community tookn what is going on is the essential task
of mass communication means. In this context, newsrts must reflect the truth, facts must
be conveyed after they are revealed by adequasanas confirmation must be based on
credible data, and effort must be made to enswattlte facts and events given in reports
match the actuality. In addition to this, by thergieg of law and justice, it is possible that
information is presented unbiasedly and impartigllitug, 2003)

The fundamental reasons setting the ground forcthreent erosion observed in media are
listed as: concentration, lack of a proper educatibjournalism, sensational journalism, high
prominence given in news texts and images to temehts like violence, blood, sexuality,
racism and vulgarization of language, increasingléacy towards fictional news reports,
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irresponsibility against news source and readexessing sources against payment, personal
rage and anger reflecting to news pages, disrespegptrivate life and individual honor and
personality, monetary greed, over familiarity withws sources, partiality, wage imbalance
among news sector workers, lack of job securitgmmtion etc. (Karabay, 2000)

Executives of the French newspaper Mondeexplain their fundamental principles relating
to occupational ethics as: “Economic independenicestitutional independence, the
importance and sensitivity of news accuracy, dafeptruth against time, acknowledgement
of errors, internal discussion, collective workodadfaith, honesty, specialization and skill”.
(Akcali, 2002)

This definition byLe Mondeworkers is like a summary of the debates of meth&s. When
it is brought together with other views and evatdatthe following much interconnected
elements come forward as the source of ethicall@nud

* Media ownership

» Competitive structure

» Time factor

» Organizational structure

* Worker qualification

Internet Journalism

During 1990s, the whole globe including Turkey wiBred the fast advancement of computer
technology. Towards the end of '90s, this chang®duced to wide masses from developed
to underdeveloped countries a new environment wihgonication named as “the Internet”.

The first representative of the Turkish press iterimet was the newspap£aman Its first
online issue was published on December 2, 1999¢ewie newspapéaMlilliyet was second to
take place in Internet, on November 26, 19®6lliyet was followed by the newspapers
Hurriyet, SabahandAksam “NX”, the first independent news site (not bemgeb version of
any newspaper), began its life on Internet on JgnRa, 1996. In July 1995, the magazine
Aktlel became the first news magazine to begin publicaba the net and the humor
magazind_emanwas the first to start a web site in November 1996for TV channels, the
first web site that began to publish we&anal D, on June 12, 1997. It was followed by ATV,
Show, Star, NTV and others. (Gircan, 2000)

Inherent to Internet, hypertextuality and intenatgi distinguish it from the traditional media.

Hypertextuality provides a facility to solve theoptems arising from the two dimensionality
of the traditional newspaper. Many news reportd tannot find space or could not be
detailed in newspaper pages can have their presetice Internet environment thanks to this
characteristic (O’Sullivan and Heinonen, 2008)

In spite of all these advantages, hypertextualiiggs some risks as well. The risk much
spoken of and discussed is the fact that userstrgigfhlost or move away from a given site
while following hyperlinks.

Those telling that Internet is an interactive tatdo point at a radical change in the mass
communication. The active role assumed by the agdidas led to a debate over who is
target and who is source. Despite these debatesy agplications lacking in the traditional
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media have come to the fore and thus the feathegsatnews site should possess have begun
to emerge (Birsen, 2003).

Internet Journalism and Ethics

Bringing its audience into an active position ire ttace of the traditional media system,
Internet is generally viewed as a liberating td®lit we need to ask this question: Could
everybody have an unlimited freedom simultaneoukiyfact, the answer to this question was
given by the founders of liberalism a very longdiago. Such a thing is not possible. With its
simplest expression: “Where one’s freedom beginsiher’'s freedom ends”. In addition to
this, definition of freedoms and truths can chadgeending on individuals, societies and
places. But the structure of Internet, which is easy to control, provides an environment
beyond all these pressures and differences of apinvhere all kinds of views can compete
and find followers. This environment of freedom&wever, does not end the existing
discussions of ethics and even enriches the cootfet¢bates by new types of contradictions
and crimes.

Are current rules of journalistic ethics valid fimternet, too? Those arguing that the existing
rules are effective suggest that both the jourhalisl the ethics are the same journalist and
ethics. On the other hand, there are those defgrttiat this new environment has brought
new debates though they agree that the essenbe giurnalism has not changed. The most
common example used relating to this argument esféiet that hidden camera shots have
come up with television.

It could be said that Internet and related techgie®simplified many things and even that the
journalism sector acquired many things throughriejournalism. News reports, however,
have not changed with Internet. Although the prsices of news reports change for each
mass communication means, it is essentially theesana it necessitates labor, knowledge
and experience. Furthermore, Internet forces thlvesreector workers to act faster since it
provides a simultaneous platform. Need for repserter collect news, editors to prepare
reports for publishing and technical staff to pshblthem still continues. Although the existing
technology has lowered the costs from many aspdéots,human factor has not lost its
significance for Internet journalism.

Data obtained from a questionnaire applied by Aeartt Anderson to the Internet editors of
the newspapers being published in the USA have sltibat sites work with small numbers of
variant employees working in an intensive tempouassg many different tasks and
responsibilities. Different Internet publishing &ipations brought by the new platform are
also under the responsibility of these groups atkers (Arant and Anderson, 2000). The new
environment has enabled the audience to contrifousite contents. Thus the content is not
created only by the data from news sources but alsm the audience and this also
distinguishes the new communication environmentmfrthe traditional media. When
compared to an employee working in the traditiomadia, it is seen that in Internet,
responsibilities are not distinguished in spiteaottlear division of labor. At this point,
whether technology simplifies the tasks emerges r@sw question (Birsen, 2005).

Data obtained shows that small number of workexgygte to prepare the news reports and
other applications forming the content of the sitack the audience and create databases
about them, enrich the content with hyperlinks, ckhe/hether the hyperlinks lead to a
harmful or offensive content, prepare and everecokdvertisements. In a series of meetings
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made in the Poynter Institute in 1997 for evalugtihe results of this and many similar
studies, an agreement was arrived on the follodrggpoints:

» Content Reliability

» Database Information

» Setting Hyperlinks

» Potentially Offensive and Harmful Content

» Journalist Reliability and Commercial Pressure (M&D98)

Some define the Internet journalism as a work thatelops minute by minute, done in
anxiety, in periods of 7 days and 24 hours. It iknawn fact that truthfulness, honesty,
integrity and balance, which are the fundamentaicyples of journalism, contradict rapidity
and haste. But fast and timely information is atee@s the key to success and it is assumed
that any error would not be permanent and woulddreected as soon as they are noticed
(Yashua and Dueze, 2001). Yet the reliability ofiree and content are musts (Spence and
Quinn, 2008).

One of the prominent subjects in the meetings organunder the title of “A New Media
Model” in 1997 by the Poynter Institute was abooividatabase information would be used.
As a consequence of discussions, an emphasis wiestimat database information could only
be revealed for public benefit or by the permissadrthe individual. In the study, it was
pointed out that if the institutions that build aladses would let other institutions use this
information, they must declare openly to their ande that data relating to them could be
used commercially (Poynter Institute, 1997). Acaogadto a study about collecting database
information most online news sites which are 64 &% collecting information; fewer sites
are disclosing their privacy policies (Hong and €#h 2005).

Making the differentiation between news and adsertient clear is one of the most
fundamental rules of journalistic ethics. The sasnealid for the new media environment. At
this point, hyperlinks take the stage and readees led to external websites through
advertisements. External linlese a matter of debate due to the audience reidinecne of
the consequences arrived at through the studie® rhgdhe Poynter Institute is that the
audience should be warned against the contentrtigiyt encounter and the domain they are
redirected (Poynter Institute, 1997)

The obligation of protecting the audience agairfi#@nsive and harmful content is another
subject of ethics discussion that websites hawdetd with. The Cgkun Ak case, one of the
first lawsuits in Turkish law history relating taternet publication, is significant in point of
showing that offensive and harmful content problemnstitutes such an important field of
ethical discussion and that a prosecution prodestsniight arise in such situations leads the
related parties into a very complex legal proc€sskun Ak, an editor, had to get into a legal
struggle as a consequence of an ethical decisiomdde after a user was disturbed by a
message written to the web forum by another usezKdparan, 2001). After a study made on
similar events, judges came to the conclusionttiathis lawsuit had such a structure that it
could not be concluded easily and that the relsggts containing the matters of race, ethnic
origin, cultural, religious or sexual preferencessmbe used with more caution (Poynter
Institute, 1997).

Many studies reveal that news sites are operatéu small number of workers (Arant and
Anderson, 2000; Yashua and Deuze, 2001). In thdyshade by Arant and Anderson, it was
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also shown that the small number of workers unaé&rtaultiple responsibilities. Commercial
pressure is shown as the basic reason of thistisuadJnder these conditions, another
practice that these workers are expected to perémranthat which poses an ethical problem is
the fact that workers has to deal with the advemtisnt task, too, apart from news (Arant and
Anderson, 2000). Yet, the T4article of the Press Principles (Press CounciQ93@and the
12" article of the Turkish Journalists Declaration Rifghts and Responsibilities (Turkish
Journalists Declaration of Rights and Responsigsljt2009) call attention to the fact that the
differentiation of news and advertisement shoulddoee adequately and that journalists
should not confuse their occupation with advertisetnpropaganda and public relations.

Method

Although Internet and its related technologies ae&v, they are developing rapidly. But
although they emerged in different time periods andial conditions from the traditional

media, they face similar problems. One of thessth&cs and another is journalistic ethics. In
this context, the basic problematic of the studyoigjuestion the adequacy of news sites’
standards relating to the production process ankewoqualification when taking ethical

decisions in the face of possible ethical problems.

According to the data obtained from the previouslists, commercial pressure, time pressure,
worker qualification and worker number cause som@blpms. Links to external sites and
collection of user information lead to ethical diglsaas well. Answer to the fundamental
guestion of the study will be sought from this pexgive.

In order to achieve this goal, answers to the ¥alhg questions were also looked for.

1. What is the educational level of site administrs®oDo they have a communication
education or an education relating to the jourtialethics?

2. What is the educational level of site workers? [Deyt have a communication
education or an education relating to the jourtialethics?

3. What are the daily working hours of the part-tinnel &ull-time site workers?

4. What responsibilities are the workers expected éofopm during the day for
publishing the site?

5. What do the site administrators think about thdéization of data belonging to the
audience?

In order to answer these questions, a questionnaisecapplied to the site administrators. The
guestionnaire was prepared on Internet. Site adtnitiors accessed the questionnaire through
a hyperlink posted them via e-mail. There is nalaggulation in Turkey that binds news
sites. They are accepted as commercial institutitmsther words, they are commercial
establishments doing journalism. For this reasbrgs almost impossible to access a precise
list of news sites that continue their existencéhiw a relatively independent or disorganized
structure. Thus, an examination was done on the alatiined through a Google search with
the keywords “news”, “news site” and “internet joalism” and a list of news sites was
produced. The list obtained was reviewed in terfndentity records and access information,
and sites that could be contacted through emait \Weted.

As a result of research, 87 sites with access nmétion were defined. Out of these, 57 had
working e-mail addresses. Three e-mails carryinqla to the questionnaire were sent to
these addresses. 36 out of 57 e-mails were resgonde
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Results

Of the 36 site administrators, 28 are male ande8f@mnale. These sites are administrated by
individuals aged between 19 and 50. Among theagitainistrators, 11.1% are in the 19-25
age bracket, 22.2% in 26-36, 38.9% in 31-40 an8%7n 41-50. According to these data,
60% of site administrators are 30 years old or abov

Worker qualification is the most important factdrat directly influences the practical
application of the ethical rules of the journalisntupation. The way of minimizing the errors
by the human factor in the application of ethicales is to internalize these rules, and
experience or training are the most important témighat. In this study, after examining the
journalism and Internet journalism experienceshef administratorsvorking in the Internet
journalism sector, it was seen that 5.6% had 2d&syef experience, 44.4% had 6-10 years
and 50% had 10 years or more. 61.1% of the questiom participants mentioned 2-5 years,
and 38.9% mentioned 5 year or more of Internetnalism experience. As a consequence,
although these administrators have journalisticeeepce, they do not have sufficient
experience of Internet.

Education is another factor that is effective ia gractical application of ethical rules. 11.1%
of site administrators had high school degrees8%Mhad university degrees and 11.1% had
post graduate degrees. 61.1% of them had jouricaéiduication. Again, 61.1% had courses
on journalistic ethics.

In Turkey, the lion’s share of the advertisementermies is taken by televisions and
newspapers. Radios gradually increase their sidre.Internet sector struggles to have its
share. News sites are a part of the Internet seantdr since the share of advertisement
revenues is already low for the Internet sectog, share of news sites is even lower. The
Internet journalism, whose organization cost is law relation to other mass media
instruments, continues its existence by a labansitve struggle. For this reason, the number
of employees working in the publication stage isthar factor that has an impact on the
quality and less errors. When the administratorgigating in the questionnaire were asked
“With how many full-time workers do you prepare yquublication?”, 11.1% stated 1, 72.2%
stated 2-5, 5.6% stated 6-10 and 11.1% stated IfidltBme workers. The higher cost of
full-time workers leads the employers to work wipart-time workers. Among the
guestionnaire participants, 11.1% stated 1, 55.6%ed 2-5, 5.6% stated 11-15 and another
5.6% stated 21 or more part-time workers. 22.2%hefnews sites did not employ part-time
workers.

33% of the participants, on the other hand, mestiorthat all their workers had

communication education, while 5.6% reported thatrenthan half of their workers had

communication education. 22.2% of site administeateaid half of their workers had

communication education, while another 22.2% rel#tat less than half of their workers had
communication education. 16.7% of administratoiigl $laey had no information about the
educational level of their workers. Of the news sitiministrators, 44.4% said all, 11.1% said
more than half, 16.7% said half and 27.8% saidtless half of their workers had journalistic

experience.

News site employers seek low wage and cheap lal®taleconomical pressure. As for the

working hours of full-time workers, 3.3% of the esit mentioned 10 or more, 27.8%
mentioned 10, and 33.3% mentioned 8 hours dailykwbhis information suggests a labor-
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intensive process. In only 5.6% of the sites, fule employees worked for 8 hours. By its
nature, employing part-time workers means employpagt-time workers for getting less
amount of work done in nearly half time of normadrking hours for an appropriate wage.
The questionnaire results, however, draws a diftepécture on this. For instance, in 22.2%
of the sites, part-time workers worked 4 hoursl&n7% 10 hours, in 33.3% 8 hours and in
5.6% 6 hours. This information shows that workiogaditions for part-time workers is rather
hard. All these data give an opinion on the edoaali level, occupational experience and
working hours of journalists. These also providgesl about the influence of the problems on
the process of decision making. In addition tatladise data, another situation to be known is
the responsibilities undertaken by the workers ruriheir working hours, that is, their
workload.

Table 1

If you have a link out of
your site, do you contrd
if the site is secure?

e

Yes No
Have you had any educati¢ Yes | 72,7%| 18,2%
about journalism ethics? | No | 42,9%| 57,1%
Total 61,1%)| 33,3%
P<0,04

We don't hav

(o]
oo
SSES link out of s

o

The primary responsibility of the news site workésrelated to news. When news site
administrators were asked to list the daily taskgshe worker responsible for news, the
following data were obtained: In 94% of the newsssiit is the primary task to edit the news
reports coming from agencies and other sourcestaskes ranking second and third have the
same ratio: 83%. These tasks are rendering themimgpnews reports ready for internet

publication and collecting news reports. Anothepariant responsibility is to check the

interactive applications, being prioritized by 66%the sites. 50% of the sites hold news
workers responsible from advertisement and othgemae-generating activities, too. In

addition to this, in 33% of the sites, the worke&sponsible for news has also the
responsibilities such as writing advertisement #axd making designs.

Table 2
If you have a link out of
your site, do you warn
your users about being
out of your sites
responsibility?
Yes No
Have you had any Yes 45,5% 54,5%
education about No
journalism ethics? 0% 100,0%
Total 27,8% 72,2%
P<0,003
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Collecting demographic information about the sisers is a useful and valuable activity.
These kinds of data provide the site administratotis the opportunity to observe the actions
of users within the site, how long they stay, wtiety read, which sections of the site they
visit more etc. But these data also carry an ecanoralue. If a site collects detailed
information for each of its users, it has in its¢i; a list that has economic value. According
to the study results, 77.8% of the news sites coilidormation about their users.

There are some ethical points of debate incidetatathe Internet journalism. These are
hyperlinks redirecting the reader out of the sit@jection of demographical data about the
reader, trading these data and checking the consmesde by the readers to the news reports.
In the study, administrators were asked whethey tiee links that redirects their users to
external sites. Among the site administrators wad &ducation on journalistic ethics, 72%
said that this check is made, while 18.9% said theeyot check it. 9.1% of the sites were not
using these kinds of links. Among the site admiatsts who had no education on
journalistic ethics, 42.9% said they check thedinkhile 57.1% said that they do not.

Table 3

Are you collecting
demographic
information about your
users by using
registration forms?
Yes No
How long have you| for 2-5 years 100,0% ,0%
been working in for 6-10 years 100,0% ,0%
news industry? more than 10 years 55,6% 44,4%
Total 77,8% 22,2%
P<0,006

Hypertextuality, which is an important charactecistf Internet, provides users and designers
with important advantages. The method of linkintesf a wide range of options on Internet
browsing. In the case that the user does not khewink target, however, several drawbacks
arise. For example, journalism necessitates a conuation that base on the sense of trust
between the reader and the news media.

In this case, a link that a news site make to araghie, which is not under its responsibility

and on whose content it has no influence, willordly abuse the user trust for the site but will
also disrupt the brand equity of the site. For tle@son, it is within the ethical rules of the

new media that sites using this kind of links wéra readers and mention that it does not
make an uninformed redirection. Among the questnenparticipants, 45.5% of the site

administrators who had education on journalisticiost stated that they warn their users
against the risks. 54.5% do not.
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Table 4
What do you think about
trading your reader data?
© 3}

) o o >

@ oL c| £

g= S8 2

o o > Q9 Q

n w2 % =¥

) o o9 O ®©

S o = R © O

So |GBe| S%£

=2 4a |30 g <
How long have yoy for 2-5 years 100,0% ,0% ,0%
been working in for 6-10 years 12,5%| 50,0%| 37,5%
news industry? more than 10 years | 11,1%| 11,1%| 77,8%
Total 16,7%| 27,8%| 55,6%

P<0,0001

Almost the one-way communication that the tradwiomedia base itself put the site
administrators into a difficult situation in termaéthe types of media utilization by audience,
and it also complicates the measures of viewirggeting or reading. But the high level of
interactivity in Internet and the related inforneatitechnologies allows many applications
including the recording of all the actions of thedia user within the website and calculating
the time spent on the site in detail. Data recottiesigh the forms filled by users, who might
give their clear identity data, transform into asset with high economic value. This
collection of personal data, which returns to teaders in the form of unwanted e-mails,
emerges as a new ethical debate about the new n&ididy results show that 77.8% of the
sites collect this kind of data. And what do the sidministrators think about this collected
data?

When the answers given by the site administratorthe light of their experiences in the
Internet sector are examined; 12.5% of the siteimidirators with sector experience of 6-10
years mentioned that these data could be sold. re@p¥ited that these data contribute much
for the development of the site and therefore thegd to collect them, while 37.5%
mentioned that these data are within the limitprofate life. 77.8% of those who have been
working in this sector for more than 10 years sstgpk that these data must absolutely be
acknowledged within private life limits.

Table 5

If you allow your reader
comments about the news pn
your site, do you control it
comments are unsuitable or
aggressive?

We
don't
Yes No have
How long have you been working| for 2-5 years 455%| 27,3%| 27,3%
in online journalism business? more than 5 yeargy 85,7%| 14,3% ,0%
Total 61,1%| 22,2%| 16,7%
P<0,034
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The user of Internet, which is an interactive emwment of communication, has a more active
role than the user of the traditional media. Therimet user could contribute to the creation of
content in the extent allowed by the site. Addioghnments to news reports is an example of
this. This feature provides an opportunity to obsethe effectiveness of reports and
discussions possible to arise. This differentidtes news sites and their users from the
traditional media and its audience. But this typegplications puts a labor-intensive load on
the sites because the checking of the contentpsitant in terms of eliminating the ethical
and legal risks. When the site administrators t@vdrb years of experience in journalism
were asked whether they took any prevention towahggking the situation and eliminating
the risks, 45.5% said they check the messagexB8% does not. Of the administrators with
more than 5 years of experience, 85.7% said thegkcthem, and 14.3% said they do not. In
general, 22.2% of the sites did not check the ngessantered by the users although they
have these types of applications.

Conclusion

Internet is a cheap and easy-to-use technology.d¢uwi Internet users in Turkey increases
each day, while the Internet journalism gradua#lgdimes a field preferred by journalists. The
increase of the condensation in the media andrttexgng risk of monopolization because of
this have made the Internet an alternative fieldioik for journalists.

Although the organization cost is cheap in relationthe traditional media, the Internet
journalism also necessitates a labor-intensive gg®gust like in the traditional media. The
most important problem of the sector is the fadt tthe lion’s share of advertisement
revenues is still possessed by the traditional engdtitutions and that the share of Internet
from this revenue grows in the extent that Intebextomes more wide spread.

It emerges as a consequence of the study that sg@s striving to survive in such an
environment are largely managed by people who arwersity graduates and with
journalistic experience. Moreover, 61% of this groalso had journalistic education. But
these sites are published by a low number of werkathether workers are part-time or full-
time does not make much difference in terms of wgylconditions and working hours. They
are working for a duration changing between 8 af@dhburs. News site workers are
responsible for

» Editing news reports coming everyday from agenaresother sources

* Rendering the news reports ready for publicatioimiaernet

» Collecting news reports

» Checking the interactive applications

* Finding advertisements and engaging in other inegarerating activities

» Writing advertisement texts or making advertisemaggigns which are appropriate
for the Internet environment.

News sites use the advantage of Internet. Whilseth@dvantages could bring positive
contributions for them, they also create some poaitrisk which also become a matter of
ethical debates. Giving links redirecting the reaalgside the news site and the responsibility
of warning readers on this issue are some of theatdebates. News sites do not make
sufficient efforts for checking these kinds of linthat redirect users to other sites which are
outside their area of responsibility. They alsombd adequately do what is necessary in the
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point of warning their users about the fact thaytlare getting outside of their areas of
responsibility.

Collection of user data and utilization of thesetfe site development, also the fact that these
data are also seen as a commercial product leadntdher ethical debate, or more
appropriately, another problem. Names, surnamesandil addresses given by the trust on
the site could be exploited with an attitude tmatalidate that trust, be shared or sold. In fact
these data and preferences of users within awsfiat they read or watch, if these do not
constitute a crime, are completely within the lsnatf private life. 55% of site administrators
evaluated these data within the limits of private, lwhile 16% perceived them as a product
of commercial value. This ratio is high. Gravitytbe arising problem is directly related with
the numbers of visitors the site have.

Consequently, economical pressure, worker qualiinaand semi-professional structure lead
workers to error. Unless the share gained from rdideenents increase, working conditions
necessary for the solution of problems and the dppity of working with qualified workers
in sufficient number will not be succeeded. Legagulations are certainly effective in the
solution of problems but they will not bring a pemment solution. Other than that, in the face
of informatics technologies changing and developadly, adequacy and timely validity of
laws is controversial. In spite of all these profe Internet and informatics technologies will
continue their fast developments, and their extgmngil increase. This new period will carry
on with problems that we are newly acquainted, ifirbve acquainted, solutions that we will
find for them, and new pursuits.
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