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VISUAL QUALITY ASSESSMENT FOR RECREATION AND
TOURISM PLANNING :
A CASE STUDY OF OLYMPUS NATIONAL SEASHORE
IN TURKEY

Sadilc C. ARTUNGC!

Abstract

The visual quality of an environment and, especially, the visitors
image of that quality are extremely important because tliey affect se-
lection, development and popularity of a tourism and recreation area. In
order to be successful, designers for proposed tourism and recreation
developments must not only identify the most attractive iniierent visual
qualities, but also must protect and enliance these by assessing and
mitigating the impacts of the proposed developments. Therefore, concern
for visual resources, visual quality and impact assessment should be
an integral component of tourism and recreation plunning and design.
Landscape Architeets can provide expertise and help in visual quality
and impact assessment, and in interpretatiou of the physical and cul-
tural environment as an input into any tourism and recreation planning
process.

Introduction

The fact that tourism provides appreciable monetary inputs to regional econo-
mies is beyond dispute. An important goal of many developing countries is that of
economic growth. As they see other countries gain from tourist revenues, they seelc
the same revvards. Reconstruction of ali factors that bring a successful tourism de-
veoplment to a developing country is an ambitious undertaking. which must har-
monize with the environment,create an attractive and desirable image, satisfy
market and investment needs, and meet social and economicobjectives. Not ali
tourism developments produce the same economic impact. Campers, for example,
generate one fourth as many jobs in a community as do travellers staying in hotels,
motels,and resorts (Crampon, 1963). Furtliermore, tourists who stay at hotels and
resorts tendto leave more money and forelgn ciirrency behind them, and that is
especially important for most developing countries. Developers play an important
role in the decision making process of tourism and recreation planning. They have
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tlie power to decide whether to establish an enterprise and how and where to set it
up. Tourism businesses must make profits, and developments will not take place
unless the offered/expected conditions meet their requirements. When properly plan-
ned and deslgned, a tourism development can and should enhance the succers of com-
mercial enterprise by offering a better opportunity to serve the public with sales
and Services, better access, better relationship to related and supporting businesses,
better location and greater proximity to attractions (Gunn, 1972). In some developing
countries eager for rapid growth and development, economic considerations often
overpower other planning criteria. Socio-economic benefits derived from tourism may
be accompanied by detrimental consequences which are not easy to evaluate or cont-
rol in the initial stages of the developments. Therefore, the decision to develop
tourism in a region or developing country where it has not previously been signifi-
cant has to be weighed very carefully. Eroslon and often destruction of the physical,
cultural and visual environment, and the creation of an unfavourable image lead the
list of the detrimental consequences (Baud-Bovy, et al., 1977).

Scope

Within the context of tourism and recreation planning, this paper will'discuss
the importance and need for visual quality and impact assessment procedures. This
discussion will be follovve dby presehtation of a case study of a Meditterranean Na-
tional Seashore in Turkey which is rapidly developing as a popillar tourist region
where values, preferences and needs for national and International users must be
assessed, preserved and provided for. Development principles and findins of a visual
quality assessment procedure which tested preferences for natural and man-made
elements in specific areas o fOlympus National Seashore will be introduced. The
findings and the present development patterns will be used for a critique 6f assump-
tions and misassumptions that were used for the development and decision making
process 0f a regfonal master’plan.

Statement of the problem

The visual quality of an environment is extremely important, because it affects
selection, development and popularity of a tourism and recreation area. Since one
major reason for siting a tourism or recreation development at a specific location
is its visual quality, ijgnoring this componerit during the planning and development
process may result in a decline of the site’s attractiveness, popularity and use. This
may result not only in the loss of expected revendes from~ tourism, but also in the
loss of investment Capital, which is often borrowed, for a losing venture. Therefore,
concern for visual environment, thus visual quality and impact assessment, should be
an integral component of the tourism and recreation planning process. Landscape
architects can provide expertise and help in the visual quality assessment and in
the interpretation of the physlcal and cultural environment as an imput into tourism
and recreation planning.

Visual Resouree Assessment v.s. Tourism Image Development

Without attractions, inferred or developed, tourism as we now know it could not
exist. According to the Oxford English Dictionary, the word attraction is «...a thing
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or feature which draws people by appealing to their desire, tastes, ete..» (Murray
et al., eds., 1933). Designers of tourism and recreation developments, then, must be
concerned about ldentification and creation of things or features desirable for present
and potential users of the developments. Since the fads and fashions of tourism
and recreation are in constant change, these create complications for the designers.
The review of the values raises the question, values of what? The notion of resources
as having certain intrinsle values come from our own history. Nature was not ahvays
beautiful to people, and things in the environment frequently can be well or poorly
received according to the conditioning of the observer. Furthermore, until recent ti-
mes the experiences of travel which are directly related to conditioning of tourists,
even for pleasure, were synonymous with trouble. Changes in travel technology and
Virtual elimlnation of travel frontiers of this earth have been changing the image
of travel and, thus, tourism (Gunn, 1972).

Even though existence of resources is important, images that the present or
potential users hold tovvard a wide variety of facilities and activities in any tourism
environment take on a greater importance. «Neither the environment as such nor
parts or features of the environment per se are resources; they become resources
only if, when, and in so far as they are, or considered to be capable of serving
man’s needs. In other words, the ,word ‘resource’ is an expression of appraisal and,
hence, a purely subjective concept.» (Zimmerman, 1933). As long ago as 1896, when
the philosopher George Santayana wrote The Sense of Beauty, he argued that «Not-
hing is objectively impressive; things are impressive wlien they succeed in touching
the senslbility of the observer, by finding the avenues to his brain and heart...».
According to sociologist Walter Firey (1947), a «symbolic relationship» exists bet-
ween man and land environment. «In such relationship the characterisctics of space
are not those belonging to it as a natural object of the physical world but rather
are those which result from being a symbol for a cultural system». Making detailed
measurements, inventories or assessments of natural objects or attractions such as
lakes, mountains and wildlife has a limited use, unless this knowledge of quantity
and quality assists in understanding people's images of these as a base for satis-
fying experience (Gunn, 1972). The overall objeetive of the tourism and recreation
planners or designers is to create, through artful manipulation of land and structural
elements, the kinds of settings which have the best chances of stimulating and
satisfying the desires of observesrs and participants. Then, there needs to be emp-
hasis upon the greatest variable, the human being, in his surroundings to learn more
about his present preferences and reactions and hopefully to make predietions for
the desired images. Because, «it is important to recognize that... what is most rele-
vant in the environment is not what is objectively there — the physical field — but
what is perceived — the psychological field» (Blake, 1963). In other words, instead
of facts, logic, or natural and man-made things in tourism and recreation areas
satisfaction and behavior depends upon the image (Boulding, 1956; Gunn, 1972).

Since the image plays such an important role for satisfaction of users and, thus,
ensures the success of tourism areas, it would be beneficial to identify the role and
power of designer in the generation of desirable images. According to Clare A. Gunn
(1972), there are two levels of regional tourism image evolution for each user. The
first level is called ‘organic image’ and is derlved from a long history of nontourism
direeted Communications such as geography books and reports of world events in
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newspapers and magazines. The second level is ‘induced image’ and is derived from
an organized and conscious effort in the development of promotion, advertising, and
publicity (the big three in modern tourism). While the most important role of
landscape architects as tourism/recreation planners and designers is the identification,
assessment and definition of the most attractive image, they should also be involved
with the development of the induced image as advisors to promotion, advertising
and publicity members of the tourism development team. The efforts to stimulate
the use of environments should be coordinated with the creation of such environments.
Furthermore, in order to be effective, tourism/recreation planners and designers must
be involved vvith ali phases of recreation experience wlhich follovvs a sequence of
anticipation (accumulation - modification - decision), travel to destination, participa-
tion (on site), return travel, recollection (check against the expectancy) and new
accumulation (Gold, 1980; Gunn, 1972), Innovative planning and design procedures
such as visual quality and impact assessments could provide data that may increase
landscape architects effectiveness and involvement vvith ali phases of recreation and,
thus, recreation and tourism planning.

Assessment of Tourism images

The assessment of the process of image involvement or creation for tourism
and recreation is no precise art. The theory that people, and especially their visual
preferences can be investigated and results used in designing and increasing visits
to tourism environments is both supported and denied. The search for the most
desirable image is in parallel vith vwhat marketing specialists cali motivation research.
The idea is that the consumer’s motivations can assist not only designers in identifi-
cation of most desirable images, but also the marketing specialists in launching an
effective advertising campaign. «Imprecise and elusive as this may be, it is in the
realm of motivations, attitudes, ideas and desires that the leaders (designers as vvell
as ovvner-managers) must gain some insight. Clues cannot be found from mere de-
mographic data popular vvith researchers today. Other factors such as those of mind
are bigger reasons vvhich must somehovv be sought out as clues to environmental
design.» (Gunn, 1972). Landscape architects and others designing tourism and rec-
reation areas should not rely solely upon their intuition, creativity, or experience.
More extensive research data on users’ reactions to environments (natural and/or
man-made, existing and/or proposed) vvould be helpful. Assessment of visual quality
for tourism and recreation developments could generate such information which may
be utilized to provide some insight to environmental designers for identification,
creation and protection of the most attractive images for pfesent and potential
users.

There is a dynamic relationship betvveen tourists and tourism environments.
Tourists bring much to the environment; the environment bives much to those using
it. An analysis of this relationship vvould shovwv that tourists give a mental rating,
good to bad, for the image that they percelve. Since tourism developments and
tourists products are designed as expressions of the most attractive tourism images,
it vvould be beneficial to revievw components of tourism products, and conditions of
the most attractive images.

Tourism products have three components; (1) Resources.at destination (inherent
attractions), (2) Facilities at destination (developed attractions) and (3) Transpor-
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tation to destination (Baud-Bovy et al., 1977). These components are closely related
to phases of image development and the quality of experience from each component
may effect the overall image and satisfaction from the visit. In other words whether
a tourist buys the components separately from different travel agents or as an
inclusive tour from one agent, the end result of the purchases would be perceived
as a package.

When costs are competitive, a choice of destination is usually not made objectively
but according to the image projected. Therefore, successful tourism developments
must identify, define, promote and advertise the most attractive images. According
to Manuel Baud-Bovy (1977), successful tourism images have to be: (1) Original -
development and operations must be compatible wilth or add to the unique character
or particular attractlveness of the reglon concerned; (2) Truthful - either as a ref-
lection of retained original character or of the resources developed; (3) Affordable
— competitive development, management and particlpation costs which are approp-
riate to their relative attractiveness.

In order to provide meaningful data toward generation of the most attrac-
tive tourism image for an area, visual quality and impact assessment procedures
must test the preferences, needs and values of the components and the conditions
of that tourism image.

The Case Study
The Location and Significance

The Olympus National Seashore is located at Southern Turkey near the city
of Antalya along the Mediterranean Coastline. The park is visible from the City
and lies' at the west coast of the Antalya Bay with its backdrop of forest-clad
mountain peaks rising steeply from the turquoise waters of the Mediterranean. Hidden
from this distant vievvpoint are the highly sculptured coast with numerous remote
strands of sandy beaclies, sheltered coves and cities of antiquity. Prior to the decision
to develop tourist resorts, this park vvas relatively isolated from the primary routes
of travel. Many of the coves and beaches were unspoiled, uncluttered by modern
tourism development and were accessible only by sea. The shores offered excellent
slciing, diving and fishing.

The park had been a scene for three major historic settlements. The first settle-
ment of the coast was a colony established at Phaselis by the Kingdom of Rhodes
early in the 7th century B.C. The second was Olympus, a city of Hellenistic Age in
the 2nd century B.C. The third city of the coast was ldyros, a late Roman-early
Byzantine development. Above the ancient city of Olympus 1 the Chimeare, jets
of natural gas that have burned for uncounted centuries.

The park has a linear shape that stretches approximately 40 miles along the
Mediterranean coastline. Ecological conditions of the park favor pine forests. Expan-
sion of agriculture is limited by the roughness of terrain, poorness of soil, and
scarcity of water. Agriculture is restricted to the few river valleys and flat Coastal
plains that are also the most suitable areas for tourism developments. Citrus is the
major agricultural produce (Master Plan for Protection and Use: Olympus Seashore
National Park, 1971).



146 SADIK C. ARTUNC

The master plan was prepared by a collaboratlve team of qualified professionals
prior to use and acceptance of visual quality assessment methodologies. Therefore,
even though, the scenie qualities of the park were identified and measures for pro-
tection were reeommended in general, there wre no attempts eitlier for assessment
and identification of specific, original and unique visual qualities of existing landsca-
pe, or for assessment and mitigation of visual impacts of proposed developments and
tourism images. At present, the park has been rapidly developing as a major resort
serving both national and international tourists.

Methotlology and Findlngs

In an attempt to measure visual preferences and feelings for changes in the
aesthetic qualities of the developed landscape, research was conducted by the author.
A detailed rationale and discussion of this methodology is beyond the scope of this
paper. However, the methodology had to be basic for ease of application in a deve-
loping country where limited technical knowledge and assistance were available, and
had to deal -with concerns, preferences, values and needs of national and international
tourists as well as local people.

The method involved several steps. The first was a thorough self-study and
familiarization with the physical and cultural features of the region. Then informal
interviews were conducted with ali categories of users of the park to find preliminary
preferences and feelings for the visual qualities of the region and the developments.
Based on the finding of first two steps, the issues and associated landscapes repre-
senting the images of the issues vvere identified and photographed \vith B&W film.
After the selection of ten photos that were most relevant to the original research
intent, testing and more structured interviews vvere conducted vvith both national
and international tourists. Thus, qualitative as vvell as quantitative data were col-
lected for evaluation.

As it was expected, preferences and feelings vvere different for each of the
interest groups. The local people, who vvere proud of the scenic qualities of their
land, vvere not overly concerned vvith the adverse visual impacts of the developments.
They vievved massive resort developments as a sign of economic grovvth and accepted
diminlshing or destroyed visual qualities and attractions as long as they benefited
from the economic grovvth. They vvere sorry to lose some of the qualities that they
chei‘ished for centuries, but they could not imagine the possibility of having o tourism
and recreation development that vvould provide economic grovvth and benefits vvhile
preserving existing visual, physical and cultural qualities and attractions. They vvere
even vvilling to ehange their vvay of life. As a result they vvere selling their ances-
toral agricultural lands to land speculators and developers and seeking employment
at the resort developments.

National tourists vvere more concerned vvith the convenience and the variety of
the attractions and developments than they vvere vvith the quality of visual environ-
ment. There vvas a great variety of preferences related to the degree of developments
concerned ranging from basic family campgrounds to economy hotels and motels,
and luxury resorts. They vvere not concerned vvith rapid urbanization and increasing
density as long as they could find an affordable vacationscape that suited to their
image. Their tourism image vvas mostly concerned vvith the availability of facilities
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rather than resources and inherent attractions. They were pleased with the ease of
transportation to the park with the new highway and they were not concerned wvith
the visual impacts of the highly visible permanent scars on the once sculptural
coastline.

Most of the international tourists vvere staying at the Kemer Vacation Village
of the Club Mediterranean. They said that they came to get avvay from highly de-
veloped European resorts for serenity, natural and scenic beauty and the unspoiled
beaches of the region. They enjoyed the ruins of ancient settlements and the privacy
of the few remaining small coves and beaches that are only accessible by boat.
They did not like expansion of existing villages and their transformation into highly
developed resort tovvns similar to vvhat they could see in European resorts. They
preferred lovww density resorts surrounded by natural scenery and agricultural lands.
The majority indicated that they vvould not come back for a visit or recommend the
resort to their friends if the unique scenic attractions vvere diminished or destroyed
and if the density of the region vvas increased as planned.

The Master Plan Vs Developments

An overvievy of the tourism, developments and events that formed these de-
velopments points to the follovving:

* The master plan neither called for nor assessed visual qualities as they relate
to an original and specific tourism image for the park. Even though overall scenic
qualities of the park vvere acknovvledged in general terms, unique and site specific
visual qualities vvere not assessed. Provisions for safeguards vvere general, rather
than site specific, and thus ineffeetive. Without specific. guidelines, developments did
not protect or add to the unique character and the particular attractiveness of the
region, and some of the picturesque areas have been rendered commonplace by the
spravvling development of unimaginative and unattractive hotels and other buildings
that have converted great expanses of the magnificent shoreline into noisy, traffic
congested, concrete urban surroundings. As a result, developments vvere neither
truthful as a refleetion of original character nor desirable for ali user groups.

* The proposed tourism image did not relate vvell to preferences and values of
ali users of the park. Furthermore, vvithout the benefit of a visual impact assessment
process, both the program of the developments and their visual appearances vvere
unsatisfactory. As a result, the overall tourism image of the region received a poor
rating.

* The master planning team did not fully comprehend the role and povver of
al! participants. As a result the planners’ good intentions vvere not realistic, enfor-
ceable or implementable, For an example, the plan stated that no developments other
than those proposed wvill be allovved, ineluding the expansion and resettlement of
existing villages. Hovvever, neither the park administration nor the government had
real povvers to stop such development on privately ovvned lands. They could not stop
the sale of agricultural lands to developers for substandard hotel and motel de-
velopments, and they could not stop resettlement by local villagers eloser to resort
areas in order to develop ovvner operated cheap bed and breakfast type faeilities.
Furthermore, planners underestimated the developers’ influence wvith politicians in a
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developing country where economic benefits and conditions had the most powerful
impact on the alteration of planning and development decisions. As a result, the
developments were not limited to the designated areas, and the development types
and programs were changed from low density to high density hotels and motels for
greater short term economic benefits. Without the benefit of a visual impact
assessment procedure, planners were helpless in convincing political decision makers
of the adverse long term impacts of the proposed alterations on the unique environ-
mental character and the original tourism image of the region. Unless controlled and
mitigated, these impacts eventually will degrade the original attractiveness of the
region and may cause loss of expected continuous economic benefits.

The Landscapo Architects’ Role and Coiiclusions

While many types of attractions for successful tourism and recreation de-
velopments can be created from a weak natural resource base, most are heavily
dependent upon unique natural resource assets. Advanced technology and improved
mobility have increased both opportunities and pressures for tourism and recreation
developmnets at ali corners of the vvorld. While many developing countries are eager
for economic benefits from tourism and recreation developments and have attractive
natural resources, they do not have sufficient linovvledge, skills and experience ne-
cessary for proper planning, design and management of these resources. A successful
area tourism plan must recognize the elements and structures of natural resource
based attractions, and must relate these with the polieies and practices of ali par-
ticipants in its decision making process who now, or in the future, may own and
control the land and its uses. In developed countries landscape architects have long
been recognized for their expertise in the lIdentification, assessment and documenta-
tion of the attractiveness of given land forms, plant materials, and cultural and
physical development patterns of a region because of their potential for tourism
and recreation. In attempts to expand the horizons of the profession and increase
its effectiveness, landscape architects have been developing innovative procedures,
such as visual resource quality and impact assessment procedures, for better man-
agement and design of the environment. These innovative procedures can help
designers in making better design and management decisions and in establishing
better communication among ali of the participants of the tourism and recreation
planning process by translating the visual preferences and values into the most
desirable tourism images. Purthermore, while visual resource quality assessment
procedures can help in the Identification and assessment of unique qualities that
make a region or resource attractive, visual impact assessment- procedures of the
proposed developments can prevent or mitigate adverse impacts of the proposed
developments and thus protect attractiveness of the resources.

The protection and proper management of aesthetic and visual qualitites is very
important for tourism and recreation, because, these resource assets can become
polluted and then no longer offer the user satisfactions or the expected rewards.
Some landscape architects have been gaining valuable experience from the successes
and failures of tourism and recreation developments in the Western World. These
landscape architects, armed vvith experience and innovative procedures, could help
developing countries better interpret their natural and cultural resources in order
to meet the needs of international and national tourists, and in contributing to the
healthy design and management of this planet’s ever decreasing valuable resources.



visual quality assessment 149

REFERENCES

Baud-Bovy, Manuel & Laioson, Fred, 1977. Tourism and Recreation Development. CBI
Publishing Company, Inc., Boston, MA.

Blake, Peter, 1963. God’s Own Junkyard. Holt, Rinehard & Wiston, New York, NY.
Boulding,-Kenneth, 1956. The image. The University of Michigan Press, Aini Arbor,
MI.

Crampon, L. J. 1963. The Development of Tourism, Tourism Development-Notes.
Burean of Business Research, University of Colorado, Boulder, CO. Department of
Forestry National Parks Service, Turkey, 1971. Master Plan for Protection and Use:
Olympus Seashore National Park. CM Publishers, Ankara, Turkey.

Firey, IValter, 19J/7. Land Use in Central Boston, Harvard. University Press,
Cambridgc, MA.

Gold, Seymour M., 1980. Recreation Planning and Design. MacGralo-Hill Book Com-
pany, Neio York, NY.

Gunn, Clare A., 1972. Vacationscape > Designing Tourist Regions. Bureall of Business
Research, The University of Texas, Austin, TX.

Murray, James A. H., et al. (eds.), 1933. The Oxford English Dictionary. Vol, 1,
Oxford: The Clarendon Press.

Santayana, Georgc, 189G. The Sense of Beauty. Charles Scribncr’s Sons, Neiv York,
NY.

Zimmerman, Erich W., 1933. World Resources and Industries. Harpcr Publishing,
Neto York, NY.



REKREASYON ve TURIZM PLANLAMASI iCiN GORSEL
NIiTELIK DEGERLENDIRMESI :
TURKIYE'DE OLIMPOS ULUSAL KIYI PARKFNIN
DURUM iNCELEMESI

Sadik C. ARTUNC >

Kisa Ozet

Bir turizm ve rekreasyon alaninin seg¢imi, gelismesi ve ragbet gor-
mesini etkilediklerinden c¢evrenin gdrsel niteligi ve 6zellikle bu niteligin
ziyaretcide olusan imaji son derece énemlidir. .Tasarimcilarin basaril ol-
malari ic.in, dnerilen turizm ve rekreasyon gelismelerinin yalnizca mev-
cut en cekici gorsel niteliklerini belirlemeleri yeterli olmaz, ayni zaman-
da onerilen gelismelerin kotu etkilerini ortaya cikarip hafifleterek on-
lari korumali ve sayilarini artirmahlidirlar. Bu nedenle gdérsel kaynak,
gorsel nitelik ve etki degerlendirmesi konularinda, turizm ve rekreas-
yon planlamasi sirecinde fiziksel ve kulturel cevrenin girdi olarak yo-
rumlanmasi ve gorsel nitelik ve etki de@erlendirmesi konularinda Pey-
zaj Mimarlart uzmanhk yapabilir vc yardimci olabilirler.

Turizmin bdélgesel ekonomilere 6nemli parasal girdiler sagladig: tartisiimaz bir
olgudur. Gelismekte olan birgcok Ulkenin amaci ekonomik buyumedir ve bunlar tu-
rizmden para kazanan diger ulkeleri gérerek ayni kazanca ulasmanin yollarini ara-
maktadirlar. Tim turistik gelismeler ayni ekonomik etkiyi yapamazlar. Ornegin,
kampci (cadirh turistler otel, motel veya tatil koylerinde kalan turistlerin toplum-
da canlandirdigi islerin ¢ogunun ancak 1/4 GniG canlandirabilirler. Ayrica otel ve
tatil koylerinde kalan turistler daha fazla ddviz birakirlar. Gelismeciler turizm ve
rekreasyon planlamasinin karar verme asamasinda 6nemli rol oynarlar. Turizm’den
elde edilen sosyo-eltonomik yararlar, gelismenin baslangicinda denetimi veya deger-
lendirilmesi kolay olmayan zararh sonuglari da beraberinde getirebilirler. Bu nedenle
gelismekte olan bir Ulke veya bdélgede turizmi gelistirme karari iyice disunilmeden
verilmemelidir. Erozyon, fiziksel, kiltirel ve gorsel cevrenin bozulmasi ve elverissiz
bir imajin ortaya ¢ikmasi bu zararh sonuclarin basinda gelir.

Turizm ve rekreasyon alaninin secimini, gelismesini ve ragbet gérmesini etkile-
diginden bir g¢evrenin gorsel niteligi cok onemlidir. Planlama ve gelisme surecinde
gorsel niteligin goézardi edilmesi alanin gekiciligini, kullanimini ve ragbet gdrmesini
azaltir. Boylece turizmden beklenen gelir elde edilemez. Ayni zamanda ana para ve
alman krediden de zarar edilebilir. Bu nedenle gérsel cevre, diger deyimlerle gdrsel
nitelik ve etki degerlendirmesi turizm ve rekreasyon planlamasinin ayrilmaz bir par-
¢ast olmahdir.

1 School of Landsc”™pe Archltectura, Louigiana State Univcrsity, Baton Rouge, Louisinna 70803.
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Peyzaj Mimarlari turizm ve rekreasyon girdi olarak yorumlanmasi gérsel nitelik
ve etki degerlendirilmesi ve fiziksel ve kultirel cevrenin yorumunda bilirkisilik ya-
pabilir, yardim edebilirler.

Turizm ve rekreasyonda heves ve modanin sirekli olarak degismesi tasarim-
cilara sorunlar cikarmaktadir. Fakat yine de kaynaklarin mevcudiyeti; buglinki ve-
ya gelecekteki kullanicilarin, bir turizm cevresindeki hizmet aktivitelerle ilgili imaj-
lar1 dnemlidir.

Ne cevrenin kendisi, ne de bolim veya o6zellikleri, insanin hizmetinde olmadan
kaynak olamazlar. Diger bir anlatimla, beraber ve timuyle Kkisisel bir kavramdir.

Her kullanicr icgin iki dizeyde bdlgesel turizm imaji gelisimi vardir: «ilki orga-
nik imaj» turizm disi kaynaklardan turemistir (cografya kitaplari, dergi ve gazete-
ler gibi); ikincisi .«<ikna edici imaj» tesvik ve reklam icin gelistirilen bilingli ve or-
ganize edilms bir gugctur.

Turizm ve rekreasyon plancilari ve tasarimcilari olarak peyzaj mimarlarinin
en onemli rold, en ¢ekici imaji belirlemeleri ve tanimim yapmalari oldugundan, tu-
rizm gelistirme grubunun tesvik ve tanitim danismani olarak yénlendirici imajin ge-
listirilmesine yardimci olabilirler.

imajin yaratilmasi isleminde kesinlik yoktur. En ¢ok tercih edilen imajin ince-
lenmesi islemi pazarlama uzmanlarinin «motivasyon» hareket getirici diye adlandir-
diklar arastirmayla paralellik gdsterir, Peyzaj mimarlari, Turizm ve rekreasyon ta-
sarimcilari yalnizca kendi sezgi, yaraticihk”™ veya deneyimlerine glvenmemelidirler.
Kullanicilarin dogal veya insan yapisi‘cevreye tepkileri ile ilgili daha genis veri
arastirmalari bu konuda yardimci olabilir.

Turist ile turizm cevreleri arasinda dinamik bir iliski vardir. Turizm gelisme-
leri ve turist Uridnleri turizm imajlarinin ¢ogunun ifadesi olarak tasarlanir; bu ne-
denle turizm drunlerinin bilesenlerinin ve en c¢ekici imajlarin kosullarinin gdzden
gecirilmesi yarar sagliyaeaktir.

Turizm drdnlerinin G¢ bileseni vardir;

1) Varistaki kaynaklar (dogal albeniler)

2) Varistaki hizmetler (gelismis albeniler)

3) Varisa ulasim

Bu bilesenler imajin gelismesiyle ve deneyimin niteligiyle yakindan ilgilidirler.
Diger bir deyisle turist bu bilesenleri ayri ayri seyahat acentelerinden de alsa, hep-
sini iceren tek bir acenteden de alsa alimlarm sonucu tek bir paket olarak algi-
lanir.

Ozellikle fiyatlarin rekabet i¢cinde olmasi durumunda gidilecek yerin se¢imi nes-
nel olarak degil, tanitilan imaja goére yapilir. Bu nedenle bir alanin en c¢ekici turizm
imajinin yaratilmasi igin veri saglamada, gdrsel nitelik ve etki degerlendirmesi is-
lemleri turizm imajinin bilesen ve kosullarinin tercih, gereksinim ve degerlerini aras-
tirmalidir.

Olimpos Kiyi Milli Parki Antalya yakininda, Akdeniz kiyisinda ve ardindaki or-
manlik alanlarda konumlanmistir. Tarihi 6nemi ve dogal guzellikleriyle milli park
ulusal ve uluslararasi turistlere hizmet vererek hizla gelismektedir.
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Parkin master plani profesyonel bir tim tarafindan hazirlanmistir. Parkin gor-
sel tercihleri ve gelismis peyzajin estetik niteliklerindeki degisiklikleri 6lgmek ama-
clyla yazar tarafindan daha sonra burada bir arastirma yurutdlmadstir. Arastirma
yontemi bircok asamayi icermektedir. flkinde bdlgenin fiziksel ve kulturel dzellik-
leri yakindan taninmaya calisiimis; sonra bolgenin goérsel nitelikleri ve gelismeleri
icin duygulari ve temel tercihleri saptayabilmek icin her gruptan kullanicilar ile
gorusmeler yapilmistir. Yapilan ilk iki asamanin sonuclarina dayanarak imajlari tem-
sil eden peyzajlar belirlenmis ve siyah beyaz fotograflari ¢ekilmistir. Orijinal aras-
tirmanin amaci ile en fazla ilgili olan 10 fotografin secilmesinden sonra yerli ve
yabanci turistler ve yerel halkla anketler ve karsilikli goérismeler ylOratulmuastur.

Beklendigi gibi, tercih ve duygular her degisik grup igin farkl c¢ikmistir.

Uzerinde yasadiklari topraklarin dogal guzelliklerinden gurur duyan yerel halk
parktaki gelismelerin olasi olumsuz etkilerine karsi timduyle kayitsiz gérilmiustir.

Yerli turistler gdrsel gevrenin niteliginden cok, gelismelerin ve cekiciligin cesit-
liligi ve sunulan hizmetlerle ilgilenmistir. imajlarina uygun br tatil beldesi bulduk-
lari siirece hizli kentlesme ve artan yogunlukla ilgilenmemislerdir.

Turizm imajlarinin kaynaklar ve dogal cekicilikten c¢ok. sunulan hizmetlerle ilgili
oldugu goérdlmaustir.

Yabanci turistler Avrupadaki ok gelismis tatil beldelerinden, bdlgenin huzuru,
dogal ve manzara guzelligi ve bozulmamis plajlari igin kactiklarini sdylemislerdir.
Tarihi kalintilardan ve sayilari azalan ve yalnizca deniz yolundan ulasilabilen maga-
ra ve kumsallarin gizliliginden hoslandiklari, ¢evrede mevcut kdylerin blaylmesini ve
gelismis tatil beldelerine dénusmesini istemedikleri ortaya cikmistir. Master planda
6zelligi olan konulara fazlaca deginilmemis, mahzara nitelikleri ile ilgili degerlendir-
me yapilmamistir, 6zel kurallara uyulmadan yapilan gelismeler bélgenin tek olma
ozelligine ve o0zel cekiciligine birseyler eklemeyecektir. Resimsi o6zellige sahip bazi
alanlar hizli gelisme ve cekici olmayan otellerin yapimiyla girultd, trafige bulasmis,
beton kent alanlarina dénusmaustar.

Sonug olarak gelismeler ne orijinal karakterin bir yansimasi olmus, ne de tim
kullanict gruplari icin arzu edilir olmustur. Bdélgenin Turizm imaji kotu bir puan
almistir.

Gelismeler oénerilen alanlarla sinirlanmamis ve gelisme tipleri ve programlari ki-
sa sirede fazla ekonomik kar amaciyla disuk yogunluktan yuksek yogunluktaki otel
ve motellere doénusturulmustir. Bir gorsel etki degerlendirilmesinden yararlaniima-
digindan plancilar bélgenin orijinal turizm imajinda ve tek olan c¢evresel karakte-
rinde oOnerilen degisikliklere karar veren siyasal organlara bu degisikliklerin uzun
sireli etkilerini ve sonuclarini’inandirmada desteksiz kalmislardir.

Bu etkiler kontrol altina alinmadan ve azaltilmadan bdélgenin orijinal cekiciligini
bozacak ve beklenen sirekli ekonomik yararlarda kayiplara neden olacaktir.

Gelismis Ulkelerde peyzaj mimarlari uzun zamandan beri verilen alan bicimlerini,
bitki materyalini, turizm ve rekreasyon potansiyeli acisindan bdélgenin kultirel ve
fiziksel gelisme orintilerini tanimalari, belirlemeleri, degerlendirmeleri ve bilgilen-
dirmeleri konusunda uzman olarak taninmaktadirlar.. Meslegin ufuklarini genislet-
mede ve etkinligini artirmada caba gdsteren peyzaj mimarlari ¢evrenin daha iyi ta-
sarimi ve duzenlenmesi igin gdrsel kaynak niteligi ve etkilerinin degerlendirilmesinde
yenilikler getirmislerdir.



