JOURNALISM IN THE AGE OF THE INTERNET
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ABSTRACT
One of the greatest challenges to the media is the potential impact of new information and communi-
cation technologies on the form and content of media output, the processes how media messages are
produced and consumed. According to Scalan (2001), Poynter Reporting and Writing Group Leader,
today's electronic technology is changing the way reporters at American's newspapers tell stories.
From this stand point, every journalist in the 21st century should have some understanding of how
these technological changes have been affecting the method of distributing and gathering news and
information in the media industry. The aim of this article is to present the advantages and disadvan-
tages of using Internet technology by newspaper organizations and journalists in order to draw the
picture of a new form of communication medium. Thus, I wanted to make people and institutions
interested in the Internet as a medium of communication aware of the benefits of using the Internet
and the potential problems that they can face. This article also states how readers are getting close to
their newspapers due to technological development.
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INTERNET CAGINDA GAZETECILIK

OZET

Bilgi ve iletisim teknolojilerindeki gelismeler, medya endiistrisi igerisinde haberin ve bilginin toplan-
masi, dagiimasi ve okuyucular tarafindan tiiketilmesi yontemlerinde degisikliklere neden olmaktadir.
Ozellikle internet teknolojisinde yasanan gelismeler ve buna paralel olarak internet kullamicist
sayisimin 171 iilkede 130 milyona ulagmas: (Flanagin ve Metgezer 2000: 515-540) sonucunda; inter-
net, kullamicilar ve haber iireten gazeteciler tarafindan haber ile ilgili bilgi ve belgelerin siiratle
toplanmast ve haberin okuyucuya ulagtiriimas: asamasinda yogun bir sekilde kullamimaktadir.

Bu baglamda, makalemde gazete isletmeleri ve gazeteciler agisindan Internet teknolojisinin gazeteci-
lik alaminda kullamlmasimin avantaj ve dezavantajlar: tizerinde durarak,; bu onemli iletisim aracimin
gazetecilik tizerindeki olumlu ve olumsuz etkilerini ortaya koymaya ¢alistim. Burada ki amacim, bu
konu ile ilgilenen kigi ve kuruluglara bir iletigim araci olarak internettin, gazetecilikte kullamimas: ile
elde edebilecekleri kazammlar: gostermek ve kargilagilabilecek problemlere 151k tutmak olmugtur.
Ayrica iletigim (Networks) sistemlerinde yasanan gelismelerin, okuyucular: gazetelerine nasil yak-
lagtirdig1 ve gazeteciler ve okuyucular arasinda dolayli olmayan etkilegimli bir iletisim kanalimin
internet vasutasiyla nasil kuruldugu tizerinde durdum.

Anahtar kelimeler: Internet teknolojisi, internet gazeteciligi, etkilegim, e-posta.

INTRODUCTION receive news and other essential information
almost anywhere in the world. Therefore, mil-

Technological changes have been influencing lions of households all over the world are now

the method of distributing and gathering news
in the media industry. The developments of
network systems have given opportunities to
news organizations to perform a new type of
journalism called online journalism. Inherent
in the architecture of its delivery system -onli-
ne journalism- is the technical capability of in-
teractivity (Massey and Levy 1999: 138-151).

The journey into the online journalism begins
with the civil usage of Internet technology.
Newly invented and progressed Internet tech-
nology has substituted for the traditional jour-
nalism giving interactive and transferable con-
tents such as voice, image, text, and pictures.

This technology makes it possible to send and
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equipped with high tech receivers for electro-
nic newspapers. Today a large number of pe-
ople uses personal computers, modems and te-
lephones to gain instant access not only to the
information any newspapers provides but mo-
re. Koch (1991: XX) expresses his opinion on
the topic how technological developments wo-
uld influence journalism in the 21st century:

"Technology affects not only the means of pro-
duction and the efficiency by which the physi-
cal product is created, but also its very content.
Use of electronic information services can and
will create a radically new journalism in which
the resulting report, news story, or press relea-
se is free from traditionally accepted editorial
limits."
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The arrival of the Internet in the news world
has brought advantages as well as disadvanta-
ges for both readers and journalists in the me-
dia industry.

Therefore, every journalist and news organiza-
tion should have some understanding of how
these technological changes have been affec-
ting the method of distributing and gathering
news and information in the media industry in
order to be successful within cutthroat compe-
tition. The purpose of writing this article is not
only to outline the benefits and drawbacks of
using Internet technology by newspaper orga-
nizations and journalists but also to discuss the
status of the Internet as a communication me-
dium. Furthermore, | intend to give some clu-
es to online news organizations and journalists
what obstacles can be faced while posting the
news on the Internet.

I. ADVANTAGES OF INTERNET
TECHNOLOGY IN JOURNALISM

The online technologies usually called "databa-
ses" or "online libraries" have enhanced the
traditional watchdog function of journalism by
giving reporters ways to search more deeply
for information. Electronic databases by pro-
viding a wide variety of journals, newsletters,
and newspaper texts have expanded the repor-
ters' toolbox. According to Tewksbury and
Althaus (2000: 457-479), "the way news sour-
ces based on the World Wide Web use visuals,
graphics, and inter-connectivity features may
encourage people to process online stories dif-
ferently from how they process traditional
newspaper articles."

Koch (1991: 119) concludes that these techno-
logies give more freedom to journalists from
total reliance on the individuals, and from limi-
ted views voiced by specific experts and offici-
als. This freedom allows reporters and editors
themselves to define the context of a news
story, therefore regaining control of their own
agenda and better approximate the profession's
instrumental goals. Additionally, John Hussar
(Roy 1997: 118), the editor of Desert Sun ow-
ned by Gannet, points out that "database repor-
ting is essential for today's news gathering.
Not only is it quicker, but journalists can pro-
vide more facts as well as depth for analyzing
complex stories for today's busy readers."

The Web technology has also introduced diffe-
rent culture built on interactivity, fewer rules,
and fewer limits. Some writers argue that the
main benefit of online journalism lies in its po-
tential for interpersonal interactivity. Journa-
lism on the Internet enables readers, reporters,

and editors to communicate interactively in the
cyberspace, as Bukoto (2001: 44-46) claims,
"the Internet provides an interactive gathering
place for journalists and the public." At this
point it would be helpful to talk in which ways
online journalism can be interactive in order to
understand the topic better. 'Interactive' online
journalism has two broad dimensions (Massey
and Levy 1999: 138-151). One of these is con-
tent interactivity, defined as the degree to
which journalists technologically empower re-
aders over content. The other is interpersonal
interactivity, or in other words, the extent to
which news audiences can have computer me-
diated conversations through journalists' tech-
nological largess.

In order to realize interpersonal interactivity,
journalists offer opinions and evidence about
e-mail interactivity with readers when they put
their e-mail addresses on the Web. E-mail can
bring instant feedback to a story just posted as
well as to one that is read in the print edition of
the newspaper. Besides, receiving readers' in-
puts about stories assists journalists to cover
topics thoroughly. Thus, it can increase the
quality of news posted on the news site on the
Internet as well as the one that is printed in the
newspaper. According to Giles (2000: 4), e-
mail gives an opportunity to reporters and edi-
tors to hear from people who may know somet-
hing about the story and who can share an aut-
horitative perspective, provide additional sour-
ces or raise the possibility that the story may
be unbalanced or unfair. The potential for
such interactivity is that it can contribute to rai-
sing the level of journalistic performance.

Furthermore, the Web technology authorizes
all news and other commercial online sites to
install cookies without notifying Internet users
in order to allow the site to start creating a pro-
file of the users' preferences. The technology
of online journalism makes it dramatically ea-
sier to do so, increasing the temptation to sa-
tisfy reader's tastes.

Online measurements are clearly more precise
than previous tools. Online editors now have
the ability to calculate, almost instantaneously,
exactly how many readers look at each article
on their site and how much time they spend
there. On the other hand, the old media devo-
tes a large amount of money and time to build
the profile of user's preferences. In order to de-
termine the wishes of readers for years, editors
have used focus groups and surveys.

A cookie is a bit of encrypted computer code
that is saved on computer's hard drive and i-
dentifies the computer the next time when the
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user visits the same site. Therefore, cookies
give permission advertisers to obtain informa-
tion on how many and which readers of a news
story click on an advertisement and how many
of those ad-clickers actually purchase somet-
hing. In addition, the number of clicks drives
page views on the site. Page view is the num-
ber of Internet users who click on a specific
Web page. Page-view counts are displayed to
media buyers, who will acquire ads to run on
the Web pages of editorial sections, how many
Internet users visit the site and what they are
interested in (Rainie 2000: 17-19).

The other advantage of Internet technology is
that news sites on the Internet can perform so-
mething that the old media cannot. It is pos-
sible for them to market products directly from
their own sites e-commerce sections, or link to
other commercial sites with which they may
have a financial relationship. Thus, news sites
on the Internet can earn money in order to fi-
nance their operations.

Above all, the Internet provides speed and ti-

meliness to newspapers. The Internet is a per-

fect place for breaking news (White 2000: 35-

36). It has enabled newspapers to come full .
circle by posting breaking news any time du-

ring the day. Therefore, the Internet gives an

opportunity to online news sites to cover brea-

king news faster than the old media can cover.

In conclusion, the Internet is a worldwide news
and information medium. In the era of long
distance telecommunication, a news organiza-
tion or an individual can be located anywhere
in the world and still be able to request and ob-
tain specific news and information. Hachten
(1989: 71) makes a remark that "Internet tech-
nology is making it possible to send and recei-
ve news and other essential information almost
anywhere in the world." The potential payoffs
as Web helps journalists avoid autocratic go-
vernment restrictions. The new technology is
not just a tool but it is also freedom.

II. DISADVANTAGES OF INTERNET
TECHNOLOGY IN JOURNALISM

Delivering information through the Internet is
expensive. Creating content demands qualified
manpower, which means having the sum of
skilled newsgathering, writing, editing, presen-
tation, and general management. In order to
produce quality content, an expensive series of
steps should be taken by online new sites. Be-
sides, to post online news on the Internet requi-
res new technological tools. Therefore, provi-
ding any necessary high equipment increases
capital expenditures of news organizations.

The necessity of investing large amount of mo-
ney in online operations leads to powerful me-
dia companies' domination over the news on
the Web. The Internet increasingly has been
becoming the domain of media brand names
that are linked to the major players of the glo-
bal media market (White 2000: 35-36). Domi-
nant news Web sites have been run by the old
media, that is the traditional news organizati-
ons such as daily newspapers, newsmagazines,
network, and major cable television outlets.
McNair (1998: 173-185) mentions in his article
that, as James Curran predicted in 1991, the in-
troduction of new technologies to the print me-
dia did not fundamentally change the long-es-
tablished structure of ownership and control,
patterns of employment, and process of pro-
duction within the media industry. The reason
for newspapers' dominance in online journa-
lism is that they have the biggest investment in
news. News organizations have the resources
to build powerful Web sites. Besides, they are
specialized in news coverage, so it gives them
an advantage. With regard to the ratings servi-
ces reports published in USA Today Magazine
(Aug 2001: 15-17), "most Americans go to si-
tes operated by old-line media when for news
on the Web."

The major disadvantage of journalism on the
Internet is that there is no quality control. The
question of reliability and trustworthiness of
information posted outside the news sites' con-
trol are an issue. Standards online have not be-
en established yet. Nevertheless, mainstream
news organizations are struggling to apply old-
fashioned news standards to the Web, howe-
ver, are discovering that it is not easy to trans-
late the virtues of accuracy, balance and clarity
to a medium where the advantage of speed and
timeliness prevail. According to Towsend
(2000: 8-9) "the Web is the Wild West, with
gossipmongers, stock manipulators and crack-
pots of every description, some posing as jour-
nalists at alleged news sites. Accuracy is sacri-
ficed for speed and immediacy." On the other
hand, as Finberg (2001: T11-14) states in his
article about the survey on the credibility of a
Web news story, public ranked accuracy,
completeness, and fairness as the most impor-
tant factors.

Online operations of newspapers on the Inter-
net negatively influence reporting standards of
journalism. The rush to break news ahead of
competitors has caused news organization to
post stories on the Internet without the same le-
vel of fact checking and confirmation that is
expected in print media. However, these prin-
ciples are as fundamental for new media as for
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the old. This results in losing online edition of
newspapers' credibility and public's trust.
Kornblum (2000: 3D) comments on the data of
a survey that was answered by 203 editors li-
mited to the online operations of newspapers
conducted by University of Memphis professor
David Aran cooperating with Janna Anderson,
a journalism instructor at Elon College, that
"47% of respondents agreed that the ability to
publish information immediately online has led
to an erosion of the standards of verification;
‘and 30% said online outlets are not as likely to
follow general ethical standards of journalism
as are traditional papers.” The other drawback
of journalism on the Internet is that online er-
ror correction policies in news forums have not
been evolved to the point they need to. In print
news publications when there is an error in re-
porting, there are at least some error-correcting
mechanisms in place. As the error is noticed in
print edition of newspapers, corrections can be
published. However, "online new sources se-
em to be falling into is a tendency to correct or
remove the story rather than publish a correcti-
on" (Swanie 2000: 152-157).

Online news organizations tend to simply relo-
ad a corrected version of the news without
comment. The problem is here what if some
people have already read the erroneous infor-
mation, how the news organization can let tho-
se people know that the information they got
was not correct? Just changing or removing
the erroneous story without comment in public
leads to erosion of public trust toward the news
organization. It influences the credibility of
online news reporting. The Web's greatest
strength is also its weakness. Anyone can re-
port anything from anywhere in the world wit-
hout taking journalistic standards into his con-
sideration. On the other hand, there are no fil-
ters to make sure that the best get posted on the
Web. Thus, this decreases the credibility and
reliability of news published on the Internet.
Not to mention the fact that there are no editors
in cyberspace. Newspapers are also missing
from online content providers. According to
the author of the book Strait Talk About the In-
formation Highway (Goldsborough 1999: 11-
12), "the flip side to the Net's personal nature
is the high incidence of information being mi-
sinformation. Without the filter of experience
and editing, rumors and hoaxes proliferate.”

Furthermore, many online operations are start
up and their personnel are young and have ne-
ver been experienced in the traditional news
culture that keeps ad and editorial functions a
respectable distance apart. Therefore, the op-
portunity for blurring the invisible line betwe-
en editorial function and ad department is grea-

ter. Internet on news reporting and journalism
has facilitated individuals with little or no jour-
nalistic training or experience to pass on their
findings, spurious to readers. Non-journalistic
web sites have people doing work that is essen-
tially journalistic in nature, from writing stori-
es to choosing relevant links (Stein 1999: 11-
12). It is not even clear whether these people
are journalists, or which ones are journalists
(Overholser 2000: 60-62).

Even though online operations of news organi-
zations bring many advantages to consumers
and communities, it has not yet become a pro-
fit center in any news organization. New me-
dia leaves off subscription and advertising fees
because companies are not willing to pay a flat
fee for online advertising. People are also used
to getting what they want on the Internet for
nothing. The general attitude among Internet
users is that everything is free on the Internet.
Therefore, major newspaper companies do not
charge any fee for access to the articles posted
on the Internet.

Advertising revenues has not also grown eno-
ugh to cover costs at most sites (Farhi 2000:
22-28). In order to stop worrying about incur-
sions by advertisers into newsrooms, "the lea-
ders of journalism should get busy finding
ways to produce content that somebody, parti-
cularly subscribers, will buy and pay for onli-
ne" (Rainie 2000: 17-19).

Thus, the economy of Web just cannot afford
to employ that many professionals within a
news organization. It would be hard to find
"online newspapers" that financially could sur-
vive on their own, without subsidies of capital
and content form of the core organization
(Small 2000: 41-43).

The last but not least disadvantage is that onli-
ne journalism abounds in obstacles such as
lack of access to technology and of a wired in-
frastructure. There are places in the world
where technological changes are not resulting
in new approaches to how journalists do their
job and readers get their news.

CONCLUSION

The Internet is the most powerful communica-
tion medium to arise since the dawn of televisi-
on (Kelly 2000: 64-70). This technology enab-
les reporters to send and receive information
anywhere in the world. The nature of the Web
technology also gives power to both readers
and journalists to communicate interactively in
the cyberspace. The biggest change from print
to online is the instant access to audiences
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(Lowrey 1999: 14-28). Thus, this results in re-
moving the traditional gatekeepers called news
media.

Internet technology has brought new methods
of gathering and delivering information and
news in the media industry. Online news orga-
nizations provide easy access to information
that is often buried in the depths of traditional
newspapers, and they frequently incorporate
links between news and related stories and
Web sites. On the other hand, lack of journa-
listic standards erodes credibility of news pos-
ted on the Web.

Therefore, news organizations to be successful
in reporting news online should pinpoint on the
quality of news coverage and the feature of the
Internet technology. Journalists should keep in
mind that online newsreaders come to news si-
tes to be informed as much as they can. People
who use the Internet as a source of news are
clearly information seekers (Stempell et. al.
2000: 71-79). At this point, the credibility of
online news outlets is essential to keep readers
coming back to sites continuously.

In conclusion, I strongly believe that as the
percentage of Internet users rate increases, pro-
viding online news will be profitable for the
news organizations. At that time, advertisers
will be willing to pay certain amount of fee for
the service. When the content of online edition
of newspapers gets qualified, I assume that pe-
ople will also subscribe for them. In order to
realize this, news organizations should pay at-
tention to produce news according to journalis-
tic standards and be aware of pros and cons of
online journalism. They should also keep in
mind that the Internet is a worldwide news and
information medium (Alexander 1999: 5-9).
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