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ABSTRACT

This research aims to examine which issues are mainly carried out in international articles published in journals that direct
the field of communication during the COVID-19 pandemic process and how many of these studies are related to COVID-
19 through the bibliometric analysis method. For this purpose, the top 20 journals with high impact factors in
communication were evaluated according to the Journal Citation Reports (2019) and Scimago Journal & Country Rank
(2019) in the Q1 rank. The articles published in the relevant journals between January 1, 2020 - April 20, 2021, have been
accessed through the Web of Science database. As a result of the analyses performed using R software, a total of 1613
articles were examined, and it was determined that the number of articles related to COVID-19 was 36. 25 of 36 works
on COVID-19 were published in the “Social Media + Society” journal. It was observed that 14 of the first 20 journals did
not publish articles on COVID-19. It is seen that 40% of the top 10 authors who published most in the field of
communication during the relevant research period were from the University of Amsterdam, and 75% of the authors who
worked on COVID-19 were from the University of Zurich. While the main keywords in the communication literature were

'journalism,

"social media, news," "Twitter," "Facebook," and "Instagram," the concepts of "social media,"

"misinformation," and "contact tracing" came to the fore in COVID-19 related studies.
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0z

Bu arastirmanin amac COVID-19 pandemi surecinde iletisim alanina yon veren dergilerde yayimlanan uluslararasi
makalelerde agirlikli olarak hangi konularla ilgili calismalar yapildigi ve bu calismalarin ne kadarinin COVID-19 ile ilgili
oldugunun bibliyometrik analiz yontemi araciglyla incelenmesidir. Boylelikle iletisim disiplininin pandemi surecine
akademik olarak nasil tepki verdigi agiklanmaya calisiimaktadir. Bu amag dogrultusunda Q1 kategorisinde yer alan Journal
Citation Reports (2019) ve Scimago Journal & Country Rank’a (2019) gore iletisim alanindaki etki faktord yiiksek ilk 20
dergi degerlendirmeye alinmistir. ilgili dergilerde 1 Ocak 2020- 20 Nisan 2021 déneminde yayimlanan makalelere Web of
Science veri tabani araciligiyla ulasiimistir. R yaziimi kullanilarak gergeklestirilen analizler sonucunda toplam 1613 makale
incelenmis, bu ¢alismalardan COVID-19 ile iliskili olan makale sayisinin 36 oldugu tespit edilmistir. COVID-19 ile ilgili 36
calismanin 25 tanesi ‘Social Media + Society' dergisinde yayimlanmustir. iletisim alaninda etki faktoriine gore ilk 20
dergiden 14 tanesinde COVID-19 ile ilgili makale yayimlanmadigi gériilmiistir. ilgili arastirma doneminde iletisim alaninda
en fazla yayin yapan ilk 10 yazarin %40'inin University of Amsterdam’da, COVID-19 konulu ¢alismalari yapan yazarlarin
%75'inin kurumu ise University of Zurich olmustur. iletisim literatiiriinde 6n plana cikan anahtar kelimeler “social media”,
“journalism”, "news"” “Twitter”, "Facebook” ve “Instagram” kavramlari iken COVID-19 ile ilgili calismalarda ise “social

" on

media”, “misinformation” ve “contact tracing” kavramlari 6n plana ¢ikmistir.
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INTRODUCTION

The new type of coronavirus (COVID-19) epidemic, which started in China in the last months of
2019, has gained a global dimension after it was declared as a pandemic by the World Health
Organization on March 11, 2020. It is thought that just as societies have survived significant epidemics
in the past, the COVID-19 pandemic will also take its place in the historical process as one of them. Due
to each epidemic's unique biological and epidemiological character, social responses may be peculiar to
the epidemic. COVID-19 stands out as a pandemic based on "segregation” and "maintaining physical
distance” in social life. Although the pandemic is medical-centered, it has triggered challenging processes
involving sociology, psychology, politics, and communication. With the correct use of communication
tools, it is possible to reduce the adverse effects of this process on individuals and to guide them,

establish a connection with society, and ensure that they are informed correctly.

The influencing, informing, and directing nature of communication determines the physical,
intellectual, and spiritual positions of individuals and societies in extraordinary periods. This study aims
to evaluate how much the communication discipline has exercised this power in an extraordinary period
such as a pandemic through bibliometric analysis over the produced academic works. The bibliometric
analysis enables academic publications such as published journals, books, and articles to be examined
through mathematical and statistical techniques (Pritchard, 1969, p. 348). In this respect, it covers all
scientific publications related to a particular theme/topic or area within a certain period (Cooper, 1998).
The information obtained by bibliometric analysis shows the direction of the relevant field or literature
and the efficiency of the information produced (Van Raan, 2005). In addition, researchers who are
prominent in the scientific field provide the opportunity to evaluate their contributions to the field,
publications, media organs, and institutions (Hall, 2011). The citation and joint citation analyses included
in the bibliometric analysis are also very decisive in revealing the scientific impact of the author or
institution. Citation analysis reveals landmark studies, central concepts, and relationships in a discipline
(De Bakker, Groenewegen, & Den Hond, 2005). In short, analysing which authors and articles are
frequently cited expresses how much “value” they have for other researchers (Kim & McMillan,
Evaluation of internet advertising research: A Bibliometric Analysis of citations from key sources, 2008;
Pasadeos, Phelps, & Kim, 1998). In summary, the method of bibliometric analysis provides essential

information on determining which works, authors or journals played an essential role in the evolution of
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the relevant discipline, finding and developing current topics in the field of research in recent years (Liang

& He, 2017).

The research question of this study is to obtain information about the studies conducted in this
time course related to COVID-19 by revealing what the most referred journals are, who the top journal
published authors are, what the most productive institutions and the prominent notion are in the field
of communication during the COVID-19 pandemic. Thus, this research attempts to determine what
topics the academic articles published during this period are focused on and how up-to-date they are. In

addition, this research seeks answers to two fundamental questions:

1. What kind of studies has been conducted in articles published in academic journals with high

impact factors in the communication discipline during the COVID-19 pandemic?

2. What kind of research has been done on COVID-19 in the articles published in these academic

journals?

As a part of this research, the sensitivity of the communication discipline to the "important" and
"current" events was evaluated overstudies published in the top 20 academic journals, which are
considered the most effective in the field by the relevant criteria. Revealing what the subjects are to have
been studied in the field of communication during the COVID-19 pandemic and the efficiency of the
information gathered, this research also enables the field's status quo to be analysed. Thus, the fact
mentioned above makes this study important, primarily for it guides the researchers for future research

interests and lets them see how the field of communication has evolved.
BIBLIOMETRIC STUDIES IN THE FIELD OF COMMUNICATION

Many studies in international literature examine scientific publications in communication with
the bibliometric method. The earliest bibliometric studies in the field of communication were mainly in
the form of reviewing communication journals. These early studies focused on how the communication
discipline is structured in general (Reeves & Borgman, 1983; Rice, Borgman, & Reeves, 1988; So, 2010).
One of the earliest of these studies is Reeves and Borgman's (1983) bibliometric evaluation of significant
journals in communication. The study identified nine prominent journals in the field and evaluated their

citation links with each other and their effects on journals outside the field. The aforementioned journals
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include the work of journals between 1977-1979, which are included in the Social Sciences Citation Index
and Journal Citation Reports. According to the study's findings, only 13% of the journals referred to other
communication journals, and 44% were self-cited. While the "Human Communication Research” journal
had the most influence in the communication discipline, the journal that had the most influence outside

the discipline was "Public Opinion Quarterly."

Subsequent bibliometric studies in the field of communication have shown a tendency to
examine citations as a data source (So, 2010). Funkhouser (1996) investigated the effect of scientific
citation indexes in which communication journals were scanned on citation-based evaluations. Feeley
(2008) also examined communication journals between 2002 and 2005 with the bibliometric analysis
method in his study. He evaluated 19 journals in the field during that period and ranked the first four
journals among them according to the degree of influence that citations are determinant. These journals

were: "Human Communication Research," "Personal Relationships,” "Journal of Communication," and
"Communication Research." So (2010) only dealt with the Asian literature within the scope of his study,
in which he examined scientific publications in the field of communication. His study tried to explain
whether the interest in Asian communication has increased in the last 20 years until 2010 and what

level of participation there was among Asian academics. The study results showed that especially new

media and public relations fields were on the rise in Asian communication literature.

Further work focused on the field has also been carried out. Lee, Jung, and Song (2016) examined
the works in the field of communication between 1990 and 2014 within the scope of the subject and
method, thus explaining the trends that have occurred in the subject and method over the years.
Demeter (2018) examined the international journals that dominated the field of communication and
media in terms of the 2013-1017 period and tried to explain the current trends in the field. The results
showed that Western articles in Western journals edited by Western editorial board members
dominated the field. Along with general communication studies, there are also bibliometric studies on
different areas of the communication discipline. While Comfort and Park (2018) examined the peer-
reviewed literature in environmental communication, Kim and McMillan (2008) tried to find how
scientific studies shaped the field of internet advertising and reveal the change over time. Again, in the

field of public relations, bibliometric analyses were conducted on the field of corporate social

1525
[§] SELCUK ILETISIM DERGISI 20271; 14(4): 1521-1545



AYSEL KURNAZ

responsibility (Ji, Tao, & Rim, 2020), public relations literature (Ki, Pasadeos, & Ertem-Eray, 2019) and,

internal communication in public relations (Lee & Yue, 2020).

METHODOLOGY

Based on the basic information of the works examined within the scope of the research, the
number of citations, the authors with the highest number of publications, the institutions/universities
contributing the most to the field, the keyword analysis of the works, and the data of the study subjects
in which the field is concentrated has been shared. R-Studio software that calculates bibliometric
statistics based on quantitative research and the Bibliometrix package program developed by Aria and

Cuccurullo (2017) were used to analyse the data.

During the COVID-19 pandemic process, scientific journals that guide the field to provide
information about the fundamental dynamics and focus study issues of the studies in the field of
communication were examined. The works in the field of communication, in the Q1 rank and the top 20
journals with the highest impact factor (Table 2), during the specified period, were included in the
research. The top 20 journals' highest impact factors are seen in Table 2 are determined by examining
the SJR (Scimago Journal & Country Rank, 2019) and JCR (Journal Citation Reports, 2019) data. In both
grading systems, journals are ranked according to their scientific performance within the framework of
essential criteria such as 'impact factor' and 'Q Ranking,' and significance is attributed to the journals.
Although there are differences between the two rating systems, there are no differences in the
“significance levels" attributed to journals. In the research, Q ranking data were taken during the process
of determining the journals related to the field to be analysed. Q1 represents the highest value in Q
ranking and is ranked as Q1, Q2, Q3, and Q4. It was determined that the works produced in the field of
communication (Q1: 94, Q2: 94, Q3: 95, and Q4: 91) were published in 374 journals in total. The impact

factor of the journal is determinant in the ranking within the Q ranking.

Data on scientific studies are accessed through databases such as Web of Science, Scopus,
Google Scholar, and Science Direct (Cobo, Lopez-Herrera, Herrera-Viedma, & Herrera, 2011). Within the
scope of the research, in order to access international scientific citation indexes related to the field, the
“Web of Science Core Collection” (Glzeller & Celiker, 2017; Yang et al., 2013) was used, which is seen as

an essential database in bibliometric studies and is widely preferred. The scanned works were accessed
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in all indexes in the Web of Science (WOS) database. These indexes are Science Citation Index Expanded
(SCI-EXPANDED, Social Sciences Citation Index (SSCI), Arts & Humanities Citation Index (A & HCI),
Conference Proceedings Citation Index- Science (CPCI-S), Conference Proceedings Citation Index- Social
Science & Humanities (CPCI- SSH), Book Citation Index - Science (BKCI-S), Book Citation Index- Social

Sciences & Humanities (BKCI-SSH) and Emerging Sources Citation Index (ESCI).

The research was carried out in two stages. In the first stage, all articles in the field of
communication were published in English, in all indexes scanned in WQOS, and in the top 20 journals with
the highest impact factor at the Q1 level during the COVID-19 pandemic period (January 1-April 20,

2021) were examined.

In the second stage, only those related to COVID-19 among the studies in the first 20 journals
determined in the field of communication according to Q rank and impact factor were considered. Since
the purpose of the research is to evaluate positions of the journals that guide the communication
literature during the COVID-19 pandemic process, keyword/word groups in the subject search of the
field were determined and scanned as: "2019-nCoV" OR "COVID-19" OR "Coronavirus Disease 2019" OR
"2019 Novel Coronavirus Diseases” OR "COVID-19 pandemic”. In this way, this study tries to reach
articles related to the field with the specified word/word groups in the "title," "abstract,” and "keywords"

of the works in the relevant journals.

Data Properties

The first study in the field of communication included in the relevant database dated back to
1979. The total number of works accessed by the database from 1979 to April 20, 2021, is 38533. It
was determined that 1613 articles were produced in the field of "communication" in the period specified
for the research (January 1, 2020 - April 20, 202 1), and the comments and analyses in this research were
made regarding these 1613 works. In the same period, the number of works produced directly and
indirectly related to COVID-19, the subject of research, is only 36. In Table 1, the data regarding the two

steps of the research are shared comparatively.
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Table 1 Basic Information About Data

GENERAL DATA FOR COVID-19 DATA FOR

THE RESEARCH THE RESEARCH

PERIOD PERIOD
Period 2020-2021 2020-2021
Total publications 1613 36
Average citation per publication 1,66 1,11
Average annual citation per publication 1,27 0,83
References 67376 1261
Publication Type Article Article
Publication Language English English
Number of single-author publications 419 12
Number of multi-author publications 1194 24
Total 1613 36

During the COVID-19 pandemic process, journals containing 1613 works subject to bibliometric
analysis related to the field of communication are shared in Table 2. As shown in Table 2, all journals
included in the study are in the Q1 rank and are sorted by impact factor. Journal impact factor, which is
seen as an essential criterion in determining the quality of journals, is obtained by dividing the number
of journal citations in the previous two years by the number of citations published by the same journal
(Feeley, 2008). In the ranking, the journals with the highest impact factor in the field were selected, and

through the articles produced in this field were tried to get a general evaluation opportunity about the

field.
Table 2 Journals Included In The Research And Their Features
JOURNAL NAME NUMBER OF PUBLICATIONS Q IMPACT h-INDEX
2020 2021 TOTAL  RANKING FACTOR
1 New Media & Society 239 42 282 Q1 5,74 87
2 Information Communication &
. 200 46 246 Q1 5,19 59
Society
3 Political communication 61 7 68 Q1 4,59 72
4 | Journal of Advertising 38 14 52 Q1 4,32 89
5 Communication Theory 22 7 29 Q1 4,32 67
6 Human Communication Research 16 0 16 Q1 3,97 75
7 Journal of Communication 38 0 38 Q1 3,95 112
8 Public Opinion Quarterly 17 0 17 Q1 3,79 94
9 | Digital Journalism 88 19 107 Q1 3,64 30
10 | International Journal of
o 58 11 69 Q1 3,58 54
Press/Politics
11 | Communication Methods and
23 3 26 Q1 3,56 18
Measures
12 | Media Psychology 37 5 42 Q1 3,55 62
13 | Big Data & Society 58 12 70 Q1 3,25 30
14 | Social Media + Society 172 34 206 Q1 3,14 16
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15 | Communication Research 75 21 96 Q1 3,02 89
16 | International Journal of
. 76 12 88 Q1 3,02 37
Advertising
17 | Applied Linguistics 42 0 42 Q1 2,84 84
18 | Communication Monographs 28 8 36 Q1 2,72 58
19 | Mass Communication and
. 39 13 52 Q1 2,49 28
Society
20 | Journal of Advertising Research 31 0 31 Q1 2,38 76
Total 1359 254 1613

When the features of the journal in the field of communication are examined through Table 2,
New Media & Society journal takes first place with a 5,74 impact factor, while Journal of Communication
(112) stands out in the h-index, which is used as a criterion in determining the publication effectiveness.
H-index was developed by Hirsch (2005) and is an approach stating that there are at least h articles with
h citations. In the field of communication, it was observed that a total of 1.359 works were produced in
2020 in the top 20 journals, with the highest impact factor during the period specified for research
(January 1, 2020 - April 20, 2021). Journals of New Media & Society (239), Information Communication

& Society (200), and Social Media + Society (172) are listed as the top three journals in the field.
FINDINGS

The findings of the study were shared in two stages. In the first stage, the works produced in
the field of communication during the COVID-19 pandemic (January 1, 2020 - April 20, 2021) in the top
20 journals with the highest impact factor were examined with bibliometric analysis. The second stage
tried to determine how many of the studies conducted in the top 20 journals with the highest impact
factor in the field during the COVID-19 pandemic were related to COVID-19. In both stages, the studies
were examined in the most cited publications, the authors with the most publications, and mainly

studied subjects.

General Findings of the Research Period

A bibliometric analysis of 1613 works in the field of communication, in Q1 rank and published in
journals with the highest impact factor, was conducted in the context of various criteria. First of all, the
top 10 works that received the most citations out of the total 1613 works analysed were ranked from
large to small according to the total number of citations in the Web of Science Database (WOS TC) (Table

3). Next, it was determined that the first two most cited articles were included in the "/nformation,
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Communication & Society" journal. Then, again, in the ranking according to the number of WOS TC, it was

seen that six articles among the first ten publications were published in the "Communication Researc

journal.

The study by Obar and Oeldorf-Hirsch (2020) is the most cited work. Currently continuing his
academic studies at the Department of Communication Studies at York University, 15 works of Jonathan
A. Obar received 15 or more citations (h-index: 15), while 77 works of his total received 2184 citations
(Google Scholar Citations, 2021). His work is an experimental study on the privacy policies of social
network service providers. In work, the practices of service providers are critically approached and

defined as the biggest lie on the internet.

Chen'’s (2020) study is the second most cited work. She is currently continuing her academic
studies at Asia University. In her work, Chen examines the effects of smartphones on addictive behavior
in the context of psychological factors such as self-esteem, life satisfaction, and social identity through

LINE social media platforms.

Table 3 10 Most Cited Publications during the Research Period

WEB OF GOOGLE
JOURNAL SCIENCE SCHOLAR
PUBLICATIONS
NAME TOTAL TOTAL
CITATIONS CITATIONS
1 Obar, J. A. & Oeldorf-Hirsch, A. (2020) The biggest lie on Information, 62 308
the Internet: Ignoring the privacy policies and terms of Communication
service policies of social networking services. & Society
DOI: 10.1080/1369118X.2018.1486870
2 Chen, C:-Y. (2020). Sma.rtphone addiction: Psycholog!cal Information, 58 27
and social factors predict the use and abuse of a social o
. L Communication
mobile application. DOI: & Societ
10.1080/1369118X.2018.1518469 ¥
3 Hayes, A. F. & Coutts, J. J. (2020). Use omega rather than Communication 56 90
Cronbach's Alpha for estimating reliability. But....DOI: Methods and
10.1080/19312458.2020.1718629 Measures
4 Frison, E. &Eggermont, S. (2020). Toward an integrated
and differential approach to the relationships between Communication 51 101
loneliness, different types of Facebook use, and Research
adolescents’ depressed mood. DOI:
10.1177/0093650215617506
5 Metz.gfter, M.. J., Hartsell, E. H..&.I.:Ianagln, Al §2020). Communication 42 106
Cognitive dissonance or credibility? A comparison of two
. . . Research
theoretical explanations for selective exposure to
partisan news.
DOI: 10.1177/0093650215613136
6 Knobloch-Westerwick, S., Mothes, C. & Polavin, N. Communication 40 85
(2020). Confirmation bias, in group bias, and negativity Research
bias in selective exposure to political information.
DO0I:10.1177/0093650217719596
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7 Kenski, K., Coe, K. & Rains, S. A. (2020). Perceptions of Communication 36 77
uncivil discourse online: An examination of types and Research
predictors. DOI: 10.1177/0093650217699933
8 Walte.r, N: & Tukachlnsky, R. (2920). A Meta-Analytic Communication 35 80
examination of the continued influence of
.. L . Research
misinformation in the face of correction: How powerful
is it, why does it happen, and how to stop it? DOI:
10.1177/0093650219854600
9 Schulz, A., Wirth, W. & Miller, P. (2020). We are the L
L . Communication 33 93
people, and you are fake news: A social identity Research
approach to populist citizens' false consensus and
hostile media perceptions.
DOI: 10.1177/0093650218794854
10 | De Veirman, M. & Hudders, L. (2020). Dlsclosmg International 33 78
sponsored Instagram posts: The role of material
. . . Journal of
connection with the brand and message-sidedness when .
. . . Advertising
disclosing covert advertising.
D0I:10.1080/02650487.2019.1575108

The work of Hayes and Coutts (2020) is the third most cited work. Andrew F. Hayes works mainly
on statistics and methodology, has 98 works cited at a very high rate of 132876, and continues his
academic studies at the University of Calgary. His work included in this research is more a
methodological study of methods used in calculating model measurement errors and structural

modelling programs than in the field of communication.

In the author analysis regarding the works in designated journals published during the
determined period (January 1, 2020-April 20, 2021), in the field of communication, the authors are listed
in Table 4 by taking the "number of publications" data. Michael Hameleers, who works in the field of
Political Communication & Journalism, and in areas such as populism and fake news at the University of
Amsterdam, stands out. Hameleers' 66 works have received 848 citations in total. Hameleers’ work
published in Journalism titled "Disseminating information or advocating peace? Journalists' role

perceptions in the face of conflict" has received eight citations in 2021 alone.

Neta Kligler-Vilenchik, who continues her academic studies at the Hebrew University of
Jerusalem, stands out as the second most popular author during this research period. Working in
new/social media, youth, political participation, popular culture, Kligler-Vilenchik has published works in
leading communication journals, including Journal of Communication, New Media & Society,

International Journal of Communication, Social Media + Society, and Computers in Human Behavior.
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Table 4 Top 10 Authors with the Most Publications in the Research Period and their Activities

WEB OF GOOGLE
WEB OF GOOGLE
NUMBER OF SCIENCE SCHOLAR
AUTHOR NAME SCIENCE SCHOLAR
PUBLICATIONS TOTAL TOTAL
H-INDEX H-INDEX
CITATIONS CITATIONS
1 Hameleers, M. 15 60 4 848 13
2 | Kligler-Vilenchik, N. 8 14 2 1299 20
3 Guo, L. 7 40 3 2586 24
4 Ling, R. 7 20 3 16137 50
5 Matthes, J.. 7 35 3 13878 52
6 Van Der Meer, T. 7 42 3 1004 17
7 Baden, C. 6 9 2 765 13
8 Boulianne, P. 6 27 3 3476 17
9 Hargittai, E. 6 12 2 27960 59
10 | Helberger, N. 6 13 3 2774 29

Lei Guo, who has published more than 30 research articles in leading peer-reviewed journals
such as Journal of Communication, Communication Research, and Journalism & Mass Communication
Quarterly and is currently continuing his academic studies at Boston University, examines the scope and
effectiveness of international news on COVID-19. He is also the manager of the "Communicating COVID-
19" project (Boston University, 2021). While Lei Guo's a total of 56 works of his, have received 2598

citations.

The ranking of publications in the designated journals during the period when data was taken
for this research, in terms of the institutions of authors, is shared in Table 5. Looking at the ranking in
Table 5, it is seen that the University of Amsterdam is well ahead. In the QS World University Ranking
(2020), the University of Amsterdam has been selected as the best in the world in "Communication &
Media Studies" for the last four years. In the list of the top 10 authors and their activities in the last two

years (Table 4), Michael Hameleers from the University of Amsterdam is first, while Toni van der Meer is

sixth.
NUMBER
INSTITUTION/UNIVERSITY NAME OF
ARTICLES
1 | University of Amsterdam (Netherlands) 100
2 | University of lllinois (United States) 52
3 University of Oxford (United Kingdom) 52
4 | University of Texas (United States) 49
5 | Northwestern University (United States) 42
6 | Hebrew University of Jerusalem (Israel) 39
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7 | Michigan State University (United States) 38
University of Zurich (Switzerland) 38

9 | University of California, Santa Barbara (United 35
States)

10 | University of Michigan (United States) 32

Many international projects are carried out in the Communication & Media Studies department
of the University of Amsterdam, including "EU Horizon 2020" projects and The European Research
Council (ERC) grants (University of Amsterdam News, 2021). The staff of the same department also
received the 2020 best article award of the Journal of Advertising. Furthermore, the Department of
Communication & Media Studies is the only department where the University of Amsterdam ranks first

in the QS World University Ranking (2020).

When 1613 works determined within the framework of the research aim are examined in terms

of keywords/word groups, the results are shown in Table 6.

Table 6 The Most Frequently Repeated Word/Word Groups in the Keywords of Studies Conducted during
the Research Period

KEYWORDS FREQUENCY KEYWORDS FREQUENCY
Sacial media 301 Trust 37
Journalism 123 Surveillance 36
News 93 Misinformation 35
Twitter 67 COVID-19 31
Internet 67 Political L 31
communication
Facebook 63 Activism 30
Privacy 60 Fake news 29
Gender 55 Algorithms 27
Instagram 53 Digital media 26
Platforms 48 Content analysis 25
Identity 47 Youtube 24
Disinformation 39 Selective exposure 23
Big data 38 China 23

Since all of the 1613 works determined for the research are in the field of communication, when

the "keywords” used in the works were analysed, the concepts of "social media," "journalism,

news"
came to the fore. In the keyword ranking, the general conceptual definitions of the field are followed by

social media platforms such as "Twitter," "Facebook," and "Instagram." The fact that concepts such as

“privacy,” "identity,” "disinformation,

trust," "misinformation” come to the fore after general concepts
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and social media platforms, which are an essential part of life activities today, shows that the concept

and the media used are the subjects of research from a "different" perspective.

After 1613 works produced in the designated journals in the last two years related to the field
of communication have been evaluated within the framework of different criteria, in the next stage, the

works on COVID-19 among these works will be examined within the framework of the same criteria.
Findings of COVID-19 during the research period

During the COVID-19 pandemic process determined for the research (January 1, 2020 - April 20,
2021), the number of works on COVID-19 among 1613 articles in the Q1 rank in the field of

communication and journals with the highest impact factor was determined.

During the period determined for the research, 25 (70%) of 36 works onCOVID-19 were found to be in
the journal "Social Media + Society.” Although a special issue on COVID-19 was not published in the
journal "Social Media + Society," itis seen that 22 works on the subject were published in Volume 6 Issue
3 of the journal. "Social Media + Society" journal, with 25 works, is followed by "Big Data & Society"
journal with five works. These two journals are followed by the journals "New Media & Society" and
"Digital Journalism," with two articles and "Mass Communication and Society" and "International Journal
of Press-Politics" with one article. The first 11 works are listed from large to small according to the

number of WoS TC (Table 7).

Table 7 Works on COVID-19 and Numbers of Citations during the Research Period
WEB OF GOOGLE
JOURNAL SCIENCE SCHOLAR
NAME TOTAL TOTAL
CITATIONS CITATIONS

PUBLICATIONS

1 Liang, F. (2020). COVID-19 and health code: How digital

o ) Social Media 4 10
platforms tackle the pandemic in China. DOI: ,
and Society
10.1177/2056305120947657
2 Hargittai, E. Nguyen, M.H,, Fuchs, J., Gruber, J., Marler, ) ,
Social Media 4 2
W., Hunsaker, A. & Karaoglu, G. (2020). From zero to a ,
. ] ] and Society
national data set in 2 weeks: Reflections on a COVID-19
collaborative survey project. DOI:
10.1177/2056305120948255
3 Nguyen, M.H., Gruber, J., Fuchs, J., Marler, W., Hunsaker, Social Media 4 0
A. & Hargittai, E. (2020). Changes in digital and Society

communication during the COVID-19 global pandemic:
Implications for digital inequality and future research.
DOI:10.1177/2056305120948255
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4 | Frith, J. & Saker, M. (2020). It is all about location: Social Media 3 10
Smartphones and tracking the spread of COVID-19. DOI:  and Society
10.1177/2056305120948257

5 | Lewis, S.C. (2020). The objects and objectives of Digital 3 8
journalism research during the coronavirus pandemic Journalism
and beyond. DOI: 10.1080/21670811.2020.1773292

6 Milan, S. & Trere, E. (2020). Tre The rise of the data poor: . i

] ) Social Media
The COVID-19 pandemic seen from the margins. DOI: ] 3 7
and Society
10.1177/2056305120948233

7 Vitak, J. & Zimmer, M. (2020). More than just privacy: Social Media 3 4
Using contextual integrity to evaluate the long-term and Society
risks from COVID-19 surveillance technologies. DOI:

10.1177/2056305120948250
8 | Olsen, R. K., Pickard, V. & Westlund, O. (2020). .
) Digital 2 9
Communal news work: COVID-19 calls for collective ]
. . . Journalism
funding of journalism.
DOI: 10.1080/21670811.2020.1763186

9 | Taylor, L. (2020). The price of certainty: How the politics Big Data & 2 7
of pandemic data demand an ethics of care. Society
DOI: 10.1177/2053951720942539

10 | Vallee, M. (2020). Doing nothing does something: Big Data & 2 4
Embodiment and data in the COVID-19 pandemic. DOI: Society
10.1177/2053951720933930

11 | Vicari, S. & Murru, M.F. (2020). One platform, a ) )

. . . Social Media 2 4
thousand worlds: On twitter irony in the early response ,
o and Society
to the COVID-19 pandemic in Italy. DOL:
10.1177/2056305120948254

The work by Liang (2020) was the most cited. The author continues his academic work at the
University of Michigan. In addition, the Department of Communication and Media Research at the
University of Zurich has been selected as the 11th best in the world in its field in the QS World University
Ranking (2020). The work of Hargittai et al. (2020), Hargittai also serves as the head in the relevant
department, is the second most cited work. The work is one of the outputs of a project carried out by
Hargittai and his team, which is a cross-cultural study dealing with topics such as how the COVID-19
pandemic affects interpersonal communication, how people follow the rules, and the health advice of

political authorities, and how people cope with household conditions.

The third-place work from the citation ranking is another output of the abovementioned project,
which also provided the production of the second-place work. This work, produced by the same team,
was also published in the same volume and issue of the same journal as the second-place work. In this
work, whether people are changing their use of digital media to reach their friends and family is dealt

with by examining voice and video calls, text messaging, social media, and online games. 7 of the 11
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works on COVID-19 and received the most citations were found to be in the same issue of the "Social

Media + Society" journal.

In the authors' analysis, the works produced from the project's outputs were conducted by the
faculty members of the Communication and Media Research Department of the University of Zurich,
under the chairmanship of the department head Eszter Hargittai were determinant. Table 8 shows the

distribution of 36 works by author activity.

Table 8 Top 8 Authors and their Activities on COVID-19 during the Research Period

NUMBER OF GOOGLE GOOGLE
AUTHOR NAME PUBLICATIO  SCHOLAR TOTAL SCHOLAR H-
NS CITATIONS INDEX
1 | Hargittai, E. 3 28021 59
2 | Hunsaker, A. 3 781 13
3 | Nguyen, M.H. 3 165
4 | Marler, W. 3 59
5 | Fuchs, J.. 3 34
6 | Gruber, ). 3 26
7 | Kligler-Vilenchik, N. 1 1299 20
8 | Hameleers, M. 1 844 13

Eszter Hargittai, who is in the first place, produces works in areas such as digital literacy, digital
inequality, and online learning. Hargittai's works on topics such as social implications of the internet,
digital divide, and digital inequality received more than two thousand citations, reaching a total of 28.021

citations. Hargittai has also produced two works in 2021 related to COVID-19.

In Table 9, the most productive universities in the studies on COVID-19 are listed.

Table 9 Most Productive Universities in Studies on COVID-19 during the Research Period

NUMBER OF
INSTITUTION/UNIVERSITY NAME ARTICLES
1 | University of Zurich (Switzerland) 6
2 | University of Oxford (United Kingdom) 6
3 | University of Sheffield (United Kingdom) 2
4 | Goldsmiths, University of London (United Kingdom) 2
5 | University of Amsterdam (Netherlands) 2

The fact that the project team dealing with the communication dimension of the COVID-19
pandemic process is a part of the University of Zurich makes the institution stand out in the productive

universities category, and it can be seen in Table 9.
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The results of the analysis on "keywords” of researches on COVID-19 in the field of

communication are shared in Table 10.

Table 10 The Most Frequently Repeated Word/Word Groups in the Keywords of Studies on COVID-19
during the Research Period

KEYWORDS FREQUENCY KEYWORDS FREQUENCY
COVID-19 31 Journalism 2
Misinformation 8 Feminism 2
Social media 8 Trust 2
Coronavirus 6 Policy 2
Contact tracing 5 Quarantine 2
Digital communication 4 References 2
Pandemic 3 Revenue 2
Privacy 4 Social connection 2
Twitter 4 Survey 2
Public 4 Visual media 2

As can be seen in Table 10, the keywords "COVID-19", "Coronavirus," and "Social media" are
expected to stand out. The remarkable result here is that the keyword "misinformation” stands out as

much as "Social media." Another keyword that stands out is "Contact tracing."
CONCLUSION AND EVALUATION

Pandemics have led individuals and societies to fear, panic, and anxiety in every period, as in
historical processes. A pandemic, such as COVID-19 that requires "separation”from social life may cause
the parties to lose communication ties at the interpersonal and institutional level, and individuals may
feelalone, helpless and hopeless. In extraordinary times such as the pandemic, highlighting the discipline
of communication, whose aim is to set the agenda, will be a critical step for individuals and societies to

get through these periods with the minimum damage.

This study aims to analyse to what extent communication can fulfill its critical role, that is, the
positions of the publications in the field of communication during the COVID-19 pandemic. For this
purpose, taking data from the pandemic period (January 1, 2020 - April 20, 2021), the top 20 journals
with the highest Q rank and impact factor were subjected to bibliometric analysis through the R

programming language.

During the pandemic process, 1613 works were analysed in 20 journals with high impact factors

published in the field of communication. As a result of the research, it was determined that only 36 of
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1613 works, which is 3% of the works, had COVID-19 as a subject. Therefare, when these 36 works on

COVID-19 are examined in detail, the works can be evaluated in two basic categories.

The first category includes studies focused on methods of combating epidemics during the
COVID 19 pandemic and primarily focused on the disinformation produced about vaccines. These studies
discuss the effects of disinformation circulated through social networks and WhatsApp groups on the
fight against the epidemic. Works in this category can be defined as an "infodemic” effect. “Infodemi," a
concept inspired by the word "pandemic," which means an epidemic, defined by the World Health
Organization (WHO), can be defined as inaccurate and sensational news that often arouses interest,
concern, and panic. In these works, the effects of infodemic news, which are circulated through social
media and communication tools, on the preferences of individuals are examined. Along with the
pandemic process, studies on disinformation that increase xenophobia towards East Asian viewers can
also be evaluated in this category. At the 2020 Munich Security Conference held on February 14-16,
WHO Director-General Tedros Adhanom Ghebreyesus said, “We're not just battling the virus, we are also
battling the infodemic” (WHO, 2020, p.2). This explanation emphasizes the importance of the studies in
this category. Communication comes to the forefront with its "agenda-setting power" in periods when
uncertainty and fear come to the fore, such as pandemics. The infodemic effect of non-expert
statements and non-scientific speculative evaluations shows that effective communication and
information sharing between scientists and decision-makers can significantly contribute to public health

management in times of increased demand for access to information, such as the pandemic.

In the second category, the works discuss the possible effects of digital platforms developed
within the management and coordination of public health services during the COVID 19 pandemic
process on public values and privacy issues after the pandemic. Works in this category discuss that
digital platforms developed for the management of public health services, in addition to their undeniable
benefits during the pandemic process, will cause new ethical problems by triggering negative
connotations such as obscurity, uncertainty, and insecurity after the pandemic. The works discuss the
reflections of these platforms, which have made significant contributions to the management of the
complex nature of the pandemic, on individual/social life, especially after the pandemic, in the context of

privacy and ethics. The works bring a criticism that these platforms can turn into control mechanisms
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that control the daily lives of individuals/society and that they will pave the way for individual

information such as privacy, security, and personal data to be accessible, manageable, and directable.

In institution-based analyses, the Communication & Media Studies department of the University
of Amsterdam stands out in general communication, and the Communication and Media Research
department of the University of Zurich stands out in works on COVID-19. In the "QS World University
Ranking," where universities and departments in the world are evaluated and ranked with criteria such
as the number of publications, h-index, and academic reputation, the Communication & Media Studies
department of the University of Amsterdam has been chosen as the most successful department in the
world. The department has hosted many national and international projects, and its academic staff has
received awards in many fields (University of Amsterdam News, 2021). Whether the department's
continuing achievements carry itself to the position of “school (Chicago School, Frankfurt School)" in the

field of communication, as in the discipline of economics, maybe a matter of research.

The Communication & Media Studies department of the University of Amsterdam and the
Communication and Media Research department of the University of Zurich are successful examples of

how "institutional climate" is more effective in academic production than “individual efforts."

The effect of “institutional climate" in literary production can also be seen in author analysis. Given
the research period, the fact that 40% of the top 10 authors in the field of general communication came
out only from the University of Amsterdam and in the author analysis of the works on COVID-19 in the

same period, the fact that 75% of them came out from the University of Zurich confirms this "inference."

If it is necessary to make a general evaluation, a project with “outputs" prepared by the
institution's departments dominates the studies regarding the area. Excluding the "outputs" of the
project prepared by the department at the University of Zurich, itis seen that only a few individual studies
have been conducted on the COVID-19 issue. Thus, the role of the "institutional climate" in literary
production emerges very clearly, and it contributes significantly to both the institution's institutional

success and the academic staff.

Extraordinary periods, such as pandemics, cause significant changes in the life-related activities
of individuals and societies. Depending on the perception of these changes, economic, sociological, and

psychological consequences are inevitable. Close cooperation of related parties is of great importance in
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minimizing these results. Extraordinary periods are the periods in which "information pollution” results
have a “multiplier effect" For this reason, it is essential for both individual and social benefits that
especially public authorities and experts of the related fieldwork, in close cooperation with the field of

"communication” in order to prevent “incorrect information”from creating " false perception.”
Research Constraints

Due to the density of journals with high impact factors, especially those in the Q1 rank in
academic literature, the relative length of the approval and publication times of the works appears as
essential constraints of the research. Again, this situation creates a constraint as the analysis was
carried out in only 20 relevant academic journals with a high impact factor. Furthermore, excluding other
academic journals with a lower impact factor and the inclusion of only articles in the analysis led to a
decrease in explanatoriness on the subject. Finally, the necessity of database restrictions for bibliometric

analyses limits the inferences regarding the research results to the selected databases.
Suggestions

Decision-makers in academic institutions need to consider that the "institutional climate” is
essential for institutional success and take steps towards this. "Outputs" of the department-based
projects etc., are activities that have both institutional and individual effects. Therefore, encouraging

department-based activities and providing the necessary support can be seen as the key to success.

As can be seen in the success of the Communication & Media Studies department of the
University of Amsterdam, it is necessary to encourage collaborations that require interdisciplinary

studies such as “artificial intelligence" and "classical’ field and theory studies.

The communication literature can be evaluated in the context of 'paradigms,’and the underlying
reasons for not showing interest in the “current” and the "urgent”can be examined. With this examination,
the dominant perception, theory, and approach in the field of communication can be examined in their
periodic dimensions, and the reaction of literary productions to important historical frictions/events
(war, epidemic, economic crisis, etc.) can be revealed. The historical process can offer different

perspectives to see the big picture.
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This research was carried out on the works considered to guide the field and are included in the
20 most influential journals. Undoubtedly, the works produced in the field of communication are much
more than this sample. Therefore, this research can be expanded by expanding the sample, i.e., taking
data from all Q categories (Q1, Q2, Q3, Q4). In this way, studies on COVID-19 in the field of

communication can be evaluated from a broader perspective.
GENISLETILMIiS OZET

2019'un son aylarinda Cin'de baslayan veni tip koronaviriis (COVID-19) salgini, 11 Mart 2020
tarihinde Diinya Saglk Orgiitii tarafindan pandemi olarak ilan edilmesiyle birlikte kiiresel boyut
kazanmstir. Bu surecin bireylere getirecegi olumsuzluklar azaltmak ve onlara yol gostermek, toplumla
bag kurulmasini ve dogru bilgilendirilmesini saglayabilmek iletisim araclarinin dogru kullaniimasi ile
miimkiindiir. iletisim disiplininin etkileme, bilgilendirme ve yonlendirme niteligi, bireylerin ve toplumlarin
olaganisti donemlerde, fiziksel, dislinsel ve ruhsal pozisyonlan Uzerinde belirleyici gilice sahip
olabilmektedir. Bu ¢alismada, pandemi gibi olagan Gstl bir donemde, iletisim disiplininin bu giicini ne
kadar icra ettigi, uretilmis akademik eserler tizerinden degerlendirilmesi amag edinilmistir. Bu amag
kapsaminda COVID-19 pandemi sirecinde iletisim alanina yon veren dergilerde yayimlanan uluslararasi
makalelerde agirlikli olarak hangi konularla ilgili caligmalar yapildigi ve bu ¢aligmalarin ne kadarinin

COVID-19ileilgili oldugu bibliyometrik analiz yontemi aracigiyla incelenmistir.

Bu arastirmada iletisim disiplininin, ‘onemli’ ve 'glincel’ olaya karsi duyarlilig), iletisim alaninda
Q1 kategorisinde yer alan ve etki faktorl en yiksek ilk 20 dergide yayimlanan 1613 eser lzerinden
degerlendirilmistir. COVID-19 pandemi sureci olarak 1 Ocak 2020- 20 Nisan 2021 déneminde, Web of
Science veri tabaninda uluslararasi atif indekslerinde taranan makalelerin analizinde bibliyometrik
yontem kullanilmistir. Arastirma kapsaminda incelenen eserlerin temel bilgileri, atif sayilar, en fazla
yayina sahip yazarlar, alana en fazla katki saglayan kurumlar/tniversiteler ve eserlerin anahtar kelime

analizlerinden hareketle alanin yogunlastig calisma konularina dair veriler paylasiimistir.

Pandemi sirecinde, iletisim alaninda yayinlanan, etki faktorl yiiksek 20 dergide toplam 1613
eser analize konu edilmistir. Arastirma sonucunda, 1613 eserden sadece 36 tanesi, yani %3'l, COVID-
19'u konu olarak edindigi tespit edilmistir. COVID-19'un konu edinilen 36 eser detayll olarak

incelendiginde, eserler iki temel kategoride degerlendirilebilir. Birinci kategoride, COVID 19 pandemisi
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strecinde salginla micadele yontemleri ve ozellikle asilarla ilgili Gretilen dezenformasyonu konu edinen
calismalar yer almaktadir. Bu calismalarda, sosyal aglar ve WhatsApp gruplan lzerinden dolanima
sokulan dezenformasyonun salginla miicadeleye olan etkileri konu edinmektedir. Bu kategorideki eserler
"infodemik” etki olarak tanimlanabilir. Pandemi gibi bilgiye ulagma isteginin arttig) donemlerde, konunun
uzmani olmayanilgililerin agiklamalari ve bilimsel olmayan spekiilatif degerlendirmelerin infodemik etkisi
dikkate alinmalidir. Bilim insanlari ile karar vericiler arasindaki etkili iletisim ve bilgi paylasimi halk saghigi
yénetimi acisindan son derece énemlidir. ikinci kategoride; COVID 19 pandemisi siirecinde halk saglig
hizmetlerinin yonetilmesi ve koordinasyonu cercevesinde gelistirilen dijital platformlann pandemi
sonrasl kamusal degerler ve mahremiyet konularina olasi etkilerinin tartisildigi eserler yer almaktadir. Bu
kategorideki eserlerde gelistirilen dijital platformlarin, pandemi stirecinde yadsinamayacak yararlarinin
yaninda, pandemi sonrasinda bilinmezlik, belirsizlik ve glivensizlik gibi olumsuz cagrisimlar tetikleyerek
yeni etik sorunlarin olugsmasina neden olacagl tartisiimaktadir. Eserlerde, pandeminin karmasik
dogasinin yonetiimesinde onemli katkilari olan bu platformlarin ozellikle pandemi sonrasinda
bireysel/toplumsal yasama yansimalari mahremiyet ve etik baglaminda tartisiimaktadir. Eserlerde
pandemi sonrasi bu platformlarin bireylerin/toplumlarin giindelik yasamlarini kontrol eden birer denetim
mekanizmalarina dontsme potansiyellerinin olmasi, mahremiyet, glivenlik ve kisisel veri gibi bireylere
0zgu enformasyonlari erisilebilir, yonetilebilir ve yonlendirilebilir olmasina zemin hazirlayacag elestirileri

getirilmektedir.

Kurum temelli analizlerde, genel iletisim alaninda Amsterdam Universitesi'nin iletisim ve Medya
Calismalan boliimii ile COVID-19'la ilgili calismalarda ise Ziirih Universitesi'nin iletisim ve Medya
Caligmalar bolimi 6ne gkmaktadir. S6z konusu tniversiteler akademik alana iliskin Gretimde, “bireysel
cabalardan” daha ¢ok “kurum ikliminin” daha etkili olduguna dair basarili birer ornektir. Akademik
uretimde 'kurum iklimi’ etkisi, yazar analizlerinde de gortilebilir. Arastirma dénemi veri alindiginda, genel
iletisim alaninda en fazla yayin yapan ilk 10 yazarin %40'nin sadece Amsterdam Universitesi'nden ayni
donemdeki COVID-19 konulu eserlerin yazar analizinde ise %75'inin Ziirih Universitesi'nden cikmasi bu

‘cikarimi’ dogrular niteliktedir.

Analiz cercevesinde incelenen 1613 eserde yer alan anahtar kelimelere iliskin analiz sonuglar

"nou "o "nou

incelendiginde, "social media”, journalism”, “news” “Twitter”, “Facebook” ve “Instagram” kavramlarin 6n

plana ciktigl gordlmdistir. Genel kavramlar ve glinimuzde yasam etkinliklerinin énemli bir parcasi olan
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"non "nou

sosyal medya platformlarindan sonra, “privacy”, “identity”, "disinformation

"nu "u

trust” “misinformation” gibi

nou

kavramlar yer almistir. COVID-19 ile ilgili calismalarda ise “social media”, “misinformation” ve "contact
tracing” kavramlar 6n plana ¢ikmistir. internet ve onun 6nemli ciktilarindan olan sosyal medya ve dijital
platformlarin COVID-19 pandemisinde ve surecin takibinde kullanilan 6nemli araclardan oldugu

dusintlmektedir.
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