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Ozet

Refah seviyesinde artisla talep yoninde degisiklikler olmus, tuketici tretimde aktif rol
oynamaya baslamstir. Literatlirde tuketici katkili tiretim ve tasarimin Griinde deger artisi
yarattigi vurgulanmakta, bunun icin uygulanan farkli modeller sunulmaktadir. Bu
calismada bu modellerden birkagi tanitilacak, modellerin gerekgeleri emek, milkiyet ile
acgiklanacaktir. Ekonomi rakam ve o6n kabulleri birakip sosyolojik gerceklere
yogunlastiginda bazen igsel celiskileri ile bas basadir. Bu geliskiler bireylerin sézde akilci
olmayan tercihleri neticesindedir. Uriin ile tiketicinin iliskisi de belirli celiskiler
barindirmaktadir. Makalede ele alinan modeller bu celiskilere yogunlasmakta, celiskileri
kontrolstizliik degil, tasarima katki saglayacak zenginlikler olarak gérmektedir. Katilimci
tasarim modellerinin bu tir celiskileri nedeniyle yiiksek katma degere sahip drtinlerin
olusmasi icin faydali olacag dustintilmektedir.

CONSUMER AIDED DESIGN AND PRODUCTION IN THE CONTEXT OF LABOUR
AND OWNERSHIP

Abstract

The rise in the welfare state of the consumer is shaping demand side of the
consumption based economies. Today, the consumer is getting an active part in design
processes of the products and their production. The related literature on the subject
matter indicates an increase in the value of the final product whether if there may a
consumer contribution in design and production. For this purpose, supply side offers
several models focusing on the consumer contribution. In this study article, IKEA Effect,
Trophy Effect and | Design Myself will be introduced and their base motives will be
discussed in terms of labour and ownership. When economics gets rid of figures and
preconceptions and based on sociological realities; internal contradictions remain.
These situations which are contrasts with the normal flow of economic thought are
known as abnormalities or paradoxes and are the results of irrational preferences of
individuals. The relationship of producer and consumer covers paradoxes and the
psychology of consumer is built on ownership of the property and labour that built
property. The article deal with these contradictions, but focused on contradictions as
the wealth that will contribute to the design process rather than failure. In this context,
future participatory design models with inclusion of such contradictions are thought to
be useful for the formation of products with higher added value.
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