Kiiresel Medya Formatlarinin
Temel Aktorleri

Eda Cetinkaya
Hacettepe Universitesi

Ozet

Medya, kiiresellesmenin ekonomik ve kultarel yansimalarinin goruldagi pek cok
alandan biridir. Medyadaki birlesmeler ve uluslararasi anlasmalar1 kapsayan
televizyon formatlar1 ¢cok uluslu holdingler, uluslararas: ortaklik ve birlesmeler,
kulturel hegemonya gibi farkl boyutlarda ele alinan medya ve kuresellesme
tartismalarina dahil olmaktadir. Kuresel medya formatlarinin dunyadaki yayilim
liberal politikalarin etkisi ve televizyon yayimcihiginin degisimi ile beraber
1980’ler sonras1 artmis, 2000’lerle beraber bircok tilkenin televizyon
yayimciliginda egemen konuma gelmistir. Bu baglamda calismada kiresel
televizyon formatlarina odaklanilarak, kuresel televizyon formatlarinin tarihsel
gelisimiyle beraber format alanindaki temel aktorler betimlenmis, formatlarin
avantaj ve dezavantajlar belirtilmis ve kuresel medya formatlarinin kuresel
medya endistrisi icindeki yeri aciklanmis; formatlar kuresel ve yerel kultur
acisindan degerlendirilerek kuresel formatlarin yerelle kurdugu iliski melezlesme
uzerinden ele alinmistir.
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kiiltiir ve iletisim o culture & communication © 2014 e 17(2) » 100-124



Key Actors of Global
Media Formats

Eda Cetinkaya
Hacettepe Universitesi

Abstract

Media is one of the many sectors where the economic and cultural reflections of
globalisation are displayed. Discussions on the media and globalisation have
many dimensions such as multinational corporations, international mergers and
acquisitions and cultural hegemony. Television formats are included in these
discussions as they are globally circulated and, therefore, directly related to
globalisation of the media. Following the 1980’s, global dissemination of the
media formats has increased with the impact of neoliberal policies and the
changes in television broadcasting. Especially, from the 2000s onwards, these
formats have become dominant in television broadcasting all around the World.
By focusing on the global television formats, this study describes the historical
development of the television formats, the main actors in the sector, advantages
and disadvantages of these formats and the place of the global media formats in
the global media industry. The formats are evaluated in terms of global and local
culture and the relationship between the global formats and local culture is
addressed through the concept of “hybridisation”.
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